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hile the City of Anaheim may be recognized by its world-class destinations and
major venues such as Disneyland® Resort, Honda Center, Anaheim Convention
Center and Angel Stadium of Anaheim, the broader success of Orange County’s
most populous city stems from effective planning, a proactive commitment to job

creation and business growth, and a focus on local community participation. It’s a city that’s
on the move, in more ways than one.

Anaheim’s approach to economic development
has made the city a preferred choice for business
investment and a quality location for building a life.

“Anaheim has been able to recover more quickly
than many cities in California due to the diversity
and vibrancy of our industry base, and the strength
of the Anaheim Resort District, the most important
economic engine and source of jobs in our city,”
said Kris Murray, Anaheim Council Member and co-
chair of the Anaheim Economic Development
Partnership.

The city knows businesses are attracted to
locations offering strong quality of life for their
workforce. 

Anaheim is a leader in forward-thinking transportation investment that makes life easier
for business, residents and visitors. Its communities also benefit from the city’s focus on
creatively embracing history through unique destination-oriented redevelopment.

“Anaheim is uniquely positioned to retain, expand and attract companies in new and
growing industries. The city is very proactive with its outreach and economic development
efforts focused on creating jobs in the city,” said Ben Seybold, co-chair, Anaheim Economic
Development Partnership and Senior Vice President, CBRE. 

Anaheim’s diverse business community and
economic opportunities are particularly evident in
the Anaheim Packing District and Anaheim
Canyon District. 

Anaheim Packing District: Bringing New Life to
a Historic Street

The new Anaheim Packing District is a unique
gathering place for local food, drinks and music.
Located at the intersection of Anaheim Blvd. and
Santa Ana St., the District is a multi-faceted
restoration project designed to provide quality
products and services and create an opportunity
for the community to enjoy connecting within a
revitalized atmosphere. The District includes the
restored Packard Car Showroom, an outdoor
marketplace and the restored Anaheim Citrus
Packing House.

The 1925 mission revival-style Packard Building
was designed with an open and light-filled interior
typical of car showrooms. After decades of various
automobile uses and miscellaneous modifications,
the Packard Building was restored and is now
home to the award-winning Anaheim Brewery and
Umami Burger.

Later this year, the Anaheim Packing District will celebrate the grand opening of the
much-anticipated Anaheim Packing House. This historic landmark, commonly known as the
Sunkist Packing House, will house approximately 20 local culinary artisans sharing a
communal eating and entertainment area, in the tradition of global food halls. The Packing
House will serve as neighborhood resource (daily food production) and a community
gathering space (restaurants and entertainment).

The two-level Packing House features a large central atrium with common dining area
surrounded by cafes and kiosks of varying sizes. The outdoor picnic gardens and a
building-length dining porch will look out to Farmers Park, an outdoor marketplace designed
to host an array of community activities such as outdoor concerts, movies and seasonal
festivals.

W
Anaheim: A City on the Move

A sampling of Anaheim Packing House gourmet eateries includes: The Kroft (gourmet
sandwiches and specialty fries), Popbar (gourmet popsicles), Cafectio Organico
(Guatemalan-style coffee), The Chippy (fish and chips), ADYA (unique Indian cuisine), Iron
Press (waffle sandwiches), Ecco Pizza Shoppe (pizzeria), Wheat & Sons (local butcher),
Orange Tei (gourmet sushi and Ramen), Rolling Boil (hot pot restaurant), a revolutionary

new bakery, Korean barbeque, surprisingly fresh
juice bar, artisan cheeses and grilled cheese
sandwiches, and more to follow.

Anaheim’s brewing tradition will also continue as
The Packing House will feature the bars The Blind
Rabbit (speakeasy) and The Tool Shed (featuring
unique organic wines).

LAB Holding LLC, known for acclaimed
community-based projects such as The LAB, The
CAMP, The Casino San Clemente, SOLO and
others, was engaged by the city to revive the
cultural aspects and design of the project. The
Downtown Anaheim area now features a modern
feel but incorporates the city’s rich heritage.

Anaheim Canyon District: A Leading Choice for Business Growth
The Anaheim Canyon business area is home to approximately 33 percent of Anaheim’s

businesses and jobs. Businesses looking to expand into this sought-after area will find
even greater opportunity when construction starts on Anaheim Concourse, an entirely
new industrial park located alongside the 91 Freeway near La Palma Ave. 

Anaheim Concourse is a state-of-the-art, 15-building industrial development being
developed by Panattoni Development Co. An 80-acre site, Anaheim Concourse was

formerly home to a major aerospace facility.
The master-planned $160 million, 1.6 million-

square-foot project is one of the largest
industrial developments underway in Southern
California. This new industrial park, in the highly
sought-after North Orange County submarket,
will offer a high concentration of amenities and
maximum appeal to a wide variety of future
tenants.

The buildings, ranging from 27,000 square feet
to 350,000 square feet, will be constructed in
three phases. The high-end industrial buildings
will be a mixture of for-sale and for-lease
structures. Tenants locating in Anaheim
Concourse will benefit from close proximity to
the expanding Anaheim Canyon Metrolink
Station and reduced electrical costs from
Anaheim Public Utilities.

The Anaheim Concourse will join a number of
existing successful businesses that call the
Canyon home, including Kaiser Permanente
Anaheim Medical Center and the medical-
related companies housed within the Anaheim
Canyon Business Center.

A Commitment to Community
What also makes Anaheim a preferred choice to live and work is a top-down

commitment to bringing more resources and energy to the city’s neighborhoods by
increasing the number of volunteers in the city. The goal is to enlist Anaheim residents of
all ages to pitch in and help encourage a kinder city by connecting our community with
organizations who could use a little help. Anaheimvolunteer.net is a great way to match
your interests with nonprofit organizations.

Anaheim and its investment partners, business leaders and Anaheim Chamber are all
an important part of the city’s long-term success as a location of choice for business.
When you consider how much new activity is occurring in this historic city, it’s no wonder
Anaheim will remain a city on the move – today, and well into the future.

“Anaheim has been able to recover more
quickly than many cities in California due to the
diversity and vibrancy of our industry base,
and the strength of the Anaheim Resort District,
the most important economic engine and
source of jobs in our city.”

- Kris Murray, Anaheim Council Member 
and co-chair of the Anaheim Economic 

Development Partnership  

Kaiser Permanente Anaheim Medical Center

The Anaheim Concourse will join a number of successful businesses in the Anaheim Canyon District.
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n June 25, 2013, the California State legislature passed Assembly Bill 93, which phases out
the California Enterprise Zone Program and replaces it with a new economic development
program created by SB 90, comprised of a hiring tax credit, a statewide partial sales and
use tax manufacturing exemption, and incentive fund.

The California Enterprise Zone (EZ) Program was designed to stimulate business and
industrial growth by providing businesses within these zones with a number of tax benefits and
incentives.

In 2009, Anaheim, along with many cities in California, was suffering from double-digit
unemployment rates. The City of Anaheim, with support from the Anaheim Chamber, took the
initiative to apply for an Enterprise Zone designation, which was granted in 2010, and became
active in February 2012. 

Since that time, the Chamber has processed nearly 4,400 vouchers, each representing a job
created in Anaheim, provided thousands of Anaheim businesses with assistance that has
protected thousands of jobs, and met with more than 650 businesses from a variety of industries
interested in locating in the Anaheim Enterprise Zone.

During a recent trip to the State Capitol, the Chamber was informed that many high-ranking
officials in Sacramento, including in the Governor’s office, believed that the Anaheim Enterprise
Zone exemplified the very best of what Enterprise Zones were intended to do.

EZ Hiring Tax Credits Still Available
While businesses will no longer be able to generate new EZ credits after December 31, 2013,

hiring and investment decisions they make before the end of this calendar year can still qualify
for applicable tax credits, such as the hiring tax credit. Furthermore, businesses already located
in an Enterprise Zone can carry forward EZ tax credits for 10 years if they are secured before
January 1, 2014.

The Anaheim Chamber of Commerce is working proactively with businesses located in the
Anaheim Enterprise Zone to help them take advantage of the full range of EZ incentives before
the deadline. The Chamber, as part of its focus on creating jobs, encourages businesses to
consider using this benefit to hire now, before year’s end. Businesses that obtain voucher
certificates for qualifying employees through the end of 2013 can claim credits for the full 60-
month period, provided the employee is retained.

Blake Christian, CPA, MBT, partner at Holthouse Carlin & Van Trigt LLP, advises the following:
� Businesses should obtain voucher certificates for qualifying employees hired before  

January 1, 2014, as soon as possible in order to avoid any additional restrictions that 
may be put in place in the future.

� This is also a good time to review the opportunity of securing credits for recent hires 
going back four years and evaluating the availability of claiming tax refunds.

For interested and qualifying businesses, job seekers must be pre-screened for eligibility by
completing a questionnaire prepared by the State of California Department of Housing and

O
Anaheim Economic Development: From EZ to GO-Biz

Community Development. Applicants qualify by meeting 1 of 13 categories set by the State of
California Department of Housing and Community Development. Categories include, but are
not limited to: veterans, the economically disadvantaged, ex-offenders and dislocated workers. 

If the job seeker qualifies, the company can then apply for the Hiring Tax Credit by
submitting a State of California Enterprise Zone Hiring and Tax Credit Voucher request for
approval to the Anaheim Chamber of Commerce.

A New Era for Economic Development
Looking ahead, AB 93 and SB 90 will reshape the state’s economic development tax

program. The Governor’s Office of Business and Economic Development (“GO-Biz”) remains
committed to bolstering California’s business environment and putting Californians back to
work. Building upon the framework of existing targeted programs, these bills redirect roughly
$750 million annually from the Enterprise Zone program to three new, state-led business
incentive programs.

These three new incentives include:
� A credit under the Personal Income Tax (“PIT”) and the Corporation Tax (“CT”) for 

the hiring of certain qualified employees by taxpayers located in certain current 
EZs, as well as in specific, to-be-designated census tracts.

� A 4.19 percent statewide sales and use tax exemption for manufacturing and 
biotechnology equipment, including research and development equipment.

� A negotiated incentive fund, administered by the Governor’s Office of Business and 
Economic Development (“GO-Biz”), to provide tax credits for purposes of retaining 
existing businesses and attracting new business activity throughout California.

This new program will be administered by the state, and the City of Anaheim is committed to
proactively advocating for a portion of these new funds and educating qualifying businesses
as to how to benefit from the incentives. Although the economy has improved since 2009,
Anaheim’s unemployment remains above nine percent, more than the state average. Working
in partnership, the City of Anaheim and Anaheim Chamber of Commerce remain committed to
ensuring Anaheim continues to be a preferred location where businesses not only thrive, but
are willing to invest in creating much-needed jobs. 

For more information, visit:
www.anaheimchamber.org
www.anaheimchamber.org/anaheimez/index.asp
www.business.ca.gov
www.anaheim.net

s one of the largest cities in the United States, with nearly 20 million visitors a year,
Anaheim is leading the way in cutting-edge future transit solutions. These important
transportation investments include: Anaheim Regional Transportation Intermodal Center
(ARTIC); Anaheim Rapid Connection (ARC), connecting the city’s major destinations;
and plans for future modes of transportation.

These projects are all part of the city’s focus on relieving traffic, creating jobs and paving the
way for economic growth. 

ARTIC: A World-Class Transportation Gateway
ARTIC is a world-class, iconic transportation gateway now under construction in Anaheim.

When completed in 2014, this $184 million multimodal transportation facility will serve the
entire Southern California region, allowing people to move seamlessly between transit services
to reach Southern California activity centers and business districts. 

Those utilizing ARTIC in their commute and travel plans will be greeted by a 67,000-square-
foot, striking structure standing 120 feet tall on 16 acres, adjacent to the Angel Stadium of
Anaheim and Honda Center. Designed to provide service for the more than 40 million visitors
to Anaheim and Orange County each year, as well as the county’s 3 million residents, ARTIC is
also planned for future modes of transportation services, as well as retail, restaurant and office
space, truly making it a multi-purpose civic space.

“Anaheim’s economy and culture depends on a healthy and diverse transportation system.
The City of Anaheim has been a leader in moving ARTIC from a vision to a reality. Through
continued public and private partnerships, ARTIC will soon be a major hub of transportation for
the entire Southern California region,” said Anaheim Mayor Tom Tait.

To accommodate the projected increase in commuters and travelers and to streamline
accessibility, ARTIC will include about 1,100 parking spaces, a new railroad bridge, a
pedestrian concourse bridge and tunnel, a baggage tunnel and rail station platforms.

A
Anaheim’s Transportation Investment Benefits All

Pedestrian access along Douglass Road will be improved as well as pedestrian connections to
the Honda Center and Angel Stadium of Anaheim to provide seamless connectivity to ARTIC.

The ARTIC project also benefits the community in other ways. It features environmentally
friendly landscaping and artwork depictive of life in Southern California. Moreover, ARTIC’s
three-level terminal building is designed for Platinum certification in Leadership in Energy &
Environmental Design (LEED), the highest level achievable by the internationally recognized
green building certification system.

On opening day, ARTIC services will include: Metrolink, Amtrak, OCTA bus service, Anaheim
Resort Transportation, shuttles, taxis, and tour and charter buses. ARTIC will also accommodate
the planned Anaheim Rapid Connection (ARC), as well as high-speed trains. 

ARC: Moving Forward 
The approximate 3.5-mile (6.4 track mile), high-capacity Anaheim Rapid Connection (ARC) will

be a modern streetcar system providing convenient and efficient connections to Anaheim’s major
destinations. It will connect seamlessly to Metrolink, Amtrak, local buses and future bus rapid
transit and high-speed train services at ARTIC. 

ARC will enable people to connect to Anaheim’s major destinations without the use of a car.
ARC will relieve traffic, open opportunities for investment and growth and provide an easy way
for visitors, residents and employees to enjoy all that Anaheim’s resort area and Platinum
Triangle have to offer.

The environmental impact report for ARC is expected to be finished in 2014, with total project
operation anticipated in 2018. 

For more information visit: www.ARTICinfo.com or www.AConnext.com.

Members of Anaheim Public Works (from left to right): Julie Lyons, Dan DeBassio, Jamie Lai,
Natalie Meeks, Mark Vukojevic, Robert Luciano and Rudy Emami celebrate the ARTIC
groundbreaking.ARTIC rendering
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hen you’re home to Disneyland® Resort, Angel Stadium of Anaheim, Honda Center,
City National Grove of Anaheim, Anaheim Convention Center and two professional
sports teams – NHL’s Anaheim Ducks and MLB’s Angels Baseball – there’s no
doubt Anaheim is the center of tourism in Orange County.

Tourism is an industry that remains very important to the city. In 2012, in Anaheim alone
there were 18.45 million visitors who spent $5.3 billion. Ten percent of these tourists were
international visitors. That’s why millions of dollars continue to be invested and its world-
class destinations in creating even bigger and more exciting venues in the Anaheim Resort
District.

Anaheim Convention Center Expands Opportunity
The Anaheim Convention Center, LEED-certified and the largest on the West Coast,

celebrated the opening of its new Grand Plaza earlier this year. This 100,000-square-foot
outdoor addition is a brilliant way to both expand the space and also give conventioneers an
opportunity to enjoy the beautiful Southern California weather. The Anaheim Convention
Center Grand Plaza creates an opportunity for large outdoor gatherings including alfresco
dining, concerts, receptions, exhibitions, meetings and more. Its versatile design, featuring a
river of lights and water features symbolizing the mountains and oceans, makes it unique
among outdoor event venues.

Even now, plans are being discussed for a major $180 million expansion of the Anaheim
Convention Center to further retain existing business and capture even larger tradeshows
and conventions. This expansion would include 200,000 square feet of exhibit/meeting
space offering a 100,000-square-foot ballroom, 200,000 square feet of breakout space or
200,000 square feet of exhibit space. 

In addition, Anaheim residents and guests will receive the benefits of a solar power project
thanks to a partnership between the Anaheim Convention Center and Anaheim Public
Utilities. This solar project, anticipated for completion in 2014, will be the largest on the roof
of a convention center in North America and will be one of the top five largest roof mounted
systems in North America. It’s just another exciting way the city and its destinations are
partnering to reduce their carbon footprint and increase renewable power.

Honda Center Adds to the Excitement
Did you know that the Anaheim’s world-class sports and entertainment venue Honda

Center is celebrating its 20th Anniversary?

W
Building on Anaheim’s Tourism Success

Home to the 2007 Stanley Cup Champion Anaheim Ducks, as well as the Arena Football
League’s newest addition, the LA KISS, Honda Center is also in the midst of a significant
expansion. 

Among the many new amenities will be an iconic expansion called The Grand Terrace.
This will be an exclusive 15,000-square-foot indoor/outdoor entertainment space located on
the San Manuel Premium Level of Honda Center. It will feature more than 100 feet of bar
space, upscale décor and service of the highest degree.

Wolfgang Puck Catering will soon open a full-service restaurant at the venue as part of
The Grand Terrace Project. The 220-seat location, offering Wolfgang’s signature dishes, will
be open to serve all fans prior to every event at Honda Center. Additionally, the world-
renowned brand will operate an in-arena, made-to-order pizza concession on the venue’s
main level.

Honda Center plans also include two large-scale Daktronics screens that will be installed
at the venue as part of the major upgrade. The new screens will be located on the south
facing façade of Honda Center, and will flank the soon-to-be-completed plaza entrance of
The Grand Terrace project.

Fans will also experience an important piece of The Grand Terrace project when the new
6,100-square-foot Anaheim Ducks Team Store Powered by Reebok will open to fans.

GardenWalk Expands with Hotels
The Anaheim Resort District encompasses a wide variety of hotels and restaurants. One

of the most exciting venues for dining, shopping and entertainment, Anaheim GardenWalk
features  favorites such as Bubba Gump Shrimp Co., PF Changs, Roy’s Hawaiian Fusion
Cuisine, FiRE + iCE , Bar Louie, The Cheesecake Factory and McCormick & Schmicks,
among many other well-known brands.

To meet the ongoing demand for more hotel space thanks to an ever-increasing number of
visitors to the area, GardenWalk will be adding two four-star hotels to its offerings. The city
has approved plans for 866 rooms and meeting space. This new project will create an
estimated 3,000 construction jobs and provide 1,300 new jobs. 

“Tourism continues to be an important economic driver for our city. When you add together
all of the new construction underway and new destination and entertainment expansions,
you end up with thousands of construction jobs and ongoing employment opportunities,”
said Anaheim City Council Member Lucille Kring “We are proud of our city’s reputation for
world-class venues, but tourism’s real value to the city is in putting people to work and
building an income stream that we can then reinvest into our Anaheim neighborhoods.”

The Anaheim Convention Center Grand Plaza creates an opportunity for large outdoor
gatherings.

Anaheim GardenWalk provides an exciting venue for dining, shopping and entertainment.

Honda Center’s Grand Terrace project rendering
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he new Innova IGS 540 all digital
cardiovascular and interventional
imaging system will assist our doctors
to diagnose and treat vascular and

cardiac disease patients. The doctors at
AHMC Anaheim Regional Medical Center
are now able to perform both cardiac and
vascular exams on patients with a single
system and clearly see the blood vessels
throughout the entire body – even small, fine
vessels all the way to the fingertips.
Interventional vascular procedures are
becoming increasingly complex, and now
may be performed in a variety of settings in
the hospital. The images produced are so
detailed that physicians are able to see
clearly enough to maneuver small medical
devices – such as catheters, stents and
guide wires – during balloon angioplasties,
vascular interventions and other clinical
procedures.

In addition, the Innova IGS 540 has
opened up new opportunities for AHMC
Anaheim Regional Medical Center to
provide a wide range of image-guided,
minimally invasive treatment options to all
patients.

With the opening of the New Angio Suite
AHMC Anaheim Regional Medical Center
will continue to address the health needs of
all patients by offering the newest in
technology, accompanied by physicians,
clinical staff and employees committed to the
well-being of our community. 

AHMC Anaheim Regional Medical
Center is committed to providing excellent
health services and medical care to our
patients and our community. All of our 600
physicians, clinical staff and employees work
together to ensure no aspect of a patient’s
care is left unaddressed. We believe that
working as a team is far more effective than
if we worked on an individual basis and in
doing so, we can provide optimal health care
services to our patients and our community.
For any further questions or if would like

information on the services provided at
AHMC Anaheim Regional Medical Center,
please contact us at 714.774.1450 or visit us
on our website at
www.anaheimregionalmc.com.

T

AHMC Anaheim 
Regional Medical Center
Announces the Opening 
of the New Angio Suite

From left to right (Back Row): Kevin Kuettel, Dr. Steven Posner, Mayor Tom Tait, Dr. Neil Siegel
From left to right (Front Row): Joe Pierce, Anaheim Chamber; Diana Ramirez, Anaheim
Chamber; Lucille Kring, AHMC Anaheim Regional Medical Center Board Member; Donald
Lorack, CEO, AHMC Anaheim Regional Medical Center; Dr. John Baker; Alison Legendre, RN,
Director of Cardiovascular Services; Gerry Eastman, Anaheim Chamber

The new Innova IGS 540 all digital cardiovascular and interventional imaging system will assist
doctors to diagnose and treat vascular and cardiac disease patients. 

AHMC Anaheim Regional
Medical Center is committed to
providing excellent health
services and medical care to our
patients and our community.
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n May 30, 2013, Reborn Cabinets celebrated their 30th anniversary of service to its
customers offering excellence in design, manufacturing, and installation of custom
cabinets for Kitchen and Bathroom remodeling. Whether it’s complete kitchen
remodeling or cabinet refacing, Reborn Cabinets is a one-stop shopping place for
all your remodeling needs.

Having 35 years of experience in cabinet design and
manufacturing, Vinny Nardo founded Reborn Cabinets in
May 1983. His eye for detail and quality workmanship
created a steady flow of requests for both custom
cabinetry and cabinet refacing.

Originally from New York, Vinny had already been
practicing this craft for many years working with interior
designers and homeowners, before relocating to
California in 1974. At that time, he joined a firm in Los
Angeles and introduced refacing to the West Coast.
After many years of commuting between Orange County and
Los Angeles, Vinny wanted to work closer to home.

Reborn Cabinets has become one of the largest and most trusted kitchen and bath
remodeling companies in Southern California. Family owned and operated, Vinny
Nardolillo started this residential cabinet shop in a 1200-square-foot building in Anaheim
with a $300 table saw. He believed he had everything he needed; plenty of space, a
reliable saw, strong local demand for custom cabinetry and cabinet refacing, and a
hunger to make a living.

Today the company is still located in Anaheim, now in a 40,000-square-foot facility,
which houses its manufacturing plant and the best and largest showroom in Southern
California, featuring over 25 vignettes with a variety of styles and ideas to view. Team
Reborn includes 35 well-experienced designers; a full engineering department, which
ensures accuracy of quality and design before manufacturing begins; and a customer

care center dedicated to excellence in customer follow-up.
Anyone who knew Vinny Nardolillo during the years he was growing up in Brooklyn,

New York, figured chances were he would end up in the woodworking business. Though
they may not have predicted he’d create one of the busiest and most innovative kitchen-
remodeling companies in Southern California.

In 1974, Vinny and his wife Brenda traveled with their two young sons, Vincent and
Anthony, settling in Anaheim. Vinny quickly found work with a kitchen-remodeling
company in Los Angeles. “I introduced refacing to the owner of the company where I
worked and he thought I was crazy,” Vinny said. “But he gave it a try, and it started to pick
up.”

At the time California’s kitchen remodeling industry hadn’t caught on to cabinet
refacing, which surprised Vinny. Cabinet refacing had long been popular on the East
Coast as an inexpensive but effective way to breathe new life into old kitchens without
doing a complete remodel. 

Today, Reborn Cabinets installs more than 1,500 residential remodels each year from
its 40,000-square-foot design center showroom and manufacturing facility, specializing in
complete kitchen and bath-remodeling services.

At its inception there were two employees - Vinny and Brenda. “The boys were usually
somewhere in the front office finishing their homework, while we finished cabinets in the
back,” Brenda recalls.

Now Vincent and Anthony are grown with children of their own. They hold key positions
as president and chief financial officer respectively. Working together, the sons oversee
day-to-day operations with about 150 employees. But make no mistake, Vinny, chairman
of the board, keeps a tight rein on the overall operation.

Since its inception, combined family efforts have contributed toward the development of
Reborn Cabinets into an elite custom cabinet manufacturer, where quality and excellence

O

Craftsmanship with Personal Service
Is more than just a slogan at Reborn Cabinets, it’s a company standard!

are displayed in all their manufactured products and installations. Family has helped
Reborn Cabinets build its reputation for customer service. Today, the sons continue to
promote business under the family slogan “Craftsmanship with Personal Service.” Expert
service is supported with a team of staff who themselves have strong family values and
understand the dynamics a family experiences during the remodeling process. Their

expertise and sensitivity to the homeowner is further evidence of the strong family feeling
and confidence customers experience from their first contact with Reborn Cabinets and
throughout the entire remodeling process.

Reborn Cabinets has built a fierce reputation for reliability, service and business ethics
among industry peers. Their success has been based on constant revision and improving
of their processes. Their commitment to excellence and quality far surpasses industry
standards. Reborn Cabinets proudly boast a 97 percent overall customer satisfaction
rating and a 55 percent customer referral base.

Affiliations with the National Kitchen and Bath Association, the California and Anaheim
Chambers of Commerce, the Better Business Bureau, Small Business Development
Center, and the Anaheim Workforce Center. Employees are encouraged to attend
informational seminars and association meetings in an effort to stay current and informed
about industry laws, standards and requirements. Additionally, Reborn Cabinets
schedules weekly in-house continuing education for each specific workgroup.

When it comes to planning a remodel, nothing is left to chance. The entire process is
continually evaluated and refined to ensure the highest levels of system quality,
performance and reliability are adhered to. Particular attention is given to design detail
and how well each chosen product will enhance the overall beauty and performance of
the space.

The standard Team Reborn employees strive to meet on every remodel project is
summed up in one simple question Vinny asks, “Would you put that in my house?”

Vinny encourages every team member to, “Treat each home as your own and every
homeowner as family. Let pride in your work be the tradition you live and the legacy you
leave.” 

Reborn Cabinets makes luxurious living affordable and is committed to their motto,
“Craftsmanship with Personal Service.” You are invited to come and browse the fabulous
Showroom and Design Center at 2981 East La Palma Ave, Anaheim, CA (West of
Kraemer). Showroom hours are Monday through Thursday from 9 AM to 7 PM; Friday,
Saturday and Sunday 9 AM to 5 PM or call 714.630.2220 for a complimentary in-home
consultation with an experienced designer.
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ust a few short months and the holiday season will be upon us, have you booked
your company celebration yet? Look no further, the City National Grove of Anaheim
is taking holiday party reservations now!

The City National Grove’s Special Events Sales team can arrange for all of your
holiday event needs including food and beverage, décor, entertainment, and even assist
with local hotel room blocks and shuttle services.

Each space at the City National Grove has its own distinctive style. Among the
possibilities: an intimate lounge that is so impressive that your guests almost won’t want to
leave, an inviting private outdoor terrace, an elegant lobby for cocktail receptions or dining
events; or our show room that can impressively accommodate large holiday receptions,
dinners and lunches.

Pure audio/visual brilliance is where the City National Grove of Anaheim really shines.
With the latest technology and professional production experts, it’s no wonder the City
National Grove of Anaheim is Southern California’s premier intimate concert venue and
your holiday headquarters. High performance acoustics, state of the art production

J
City National Grove of Anaheim

equipment and innovative lighting compliment a proscenium stage. What hotel ballroom
offers all of this?

Whether your vision is themed, casual or formal, we will create an outstanding menu to
compliment to your occasion with unbelievable cuisine. We pride ourselves in offering our
seasoned, professional staff to cater to your needs and giving you the attention to detail and
service you deserve. 

If you are looking for an event for 50 or 5,000 people, the City National Grove of Anaheim
gives you the options and flexibility. Our location and convenient freeway access makes the
City National Grove of Anaheim accessible from all of Southern California. Parking is never
a problem with ample spaces for automobiles and motor coaches, curbside taxi arrivals and
grand entrances for limousines and VIPs.

With all of this at your fingertips what else could you want? To book your next event,
contact the City National Grove of Anaheim Special Event Sales Department at
714.712.2774 and get your event started the right way!
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he Historic Colony District of Anaheim is
undergoing revitalization, an exciting
time marked by dramatic construction
and new residential, as well as

commercial and retail development. One of
the driving forces behind this renaissance of
Anaheim is Brookfield Residential, an
influential homebuilder and land developer
with well-established ties to this area. The
company has made significant contributions to
the evolving landscape of the city in past
years and is responsible for the development
of landmark communities within walking
distance of the dynamic, eclectic Packing
District that include the established Colony
Park and their upcoming neighborhood, The
Domain.

A well-respected homebuilder and industry
leader, Brookfield Residential has its finger on
the pulse of important trends in Southern
California real estate, and their team has the
vision to understand cultural shifts by
delivering communities that embrace the
priorities of a new generation. The company’s reputation for excellence has helped to
elevate the growing allure of Anaheim, while also providing name recognition and a sense
of confidence among consumers.

“Anaheim has long been an important city to us and we are pleased to continue our
legacy of introducing new home choices here. As a homebuilder, we are committed to
creating vibrant communities where a diversity of homebuyers can experience the life they
want and the revitalization of the Historic Colony District is an exceptional opportunity.
Orange County residents can enjoy the benefits of brand new architecture, coupled with
the incredible energy and lifestyle that define this location,” said Vice President, Infill
Development for Brookfield Residential John O’Brien.

Shaheen Sadeghi, the developer behind the Anaheim Packing District and the renowned
LAB and CAMP projects in Costa Mesa, reflects on the impact and significance of
Brookfield Residential’s involvement in this area. “Creating great neighborhoods is a fine
balance of residential, services and products that are important to people. Brookfield
Residential Colony Park has been creating a series of fantastic residential communities for
Anaheim. Their contribution to create great places has had a significant impact on the
‘quality of life’ that is vital to building strong communities.” Sadeghi, who is also the LAB
founder and Developer of the Year 2013, added “We at LAB Holding are very excited to be
able to participate in this quality of life endeavor with such projects as the Packing House,
the Farmers Park, the Packard Building and the revitalization of Center St. Promenade, all

T
Brookfield Residential Committed to the Revitalization of Anaheim

within walking distance to these wonderful
places to live. As a result of our combined
efforts, this important historic area of
downtown Anaheim has been revitalized and
now celebrates a very special history and rich
culture that is so well deserved for the local
citizens.”

Brookfield Residential recently celebrated
the respective grand openings of Cortile and
Casita, the final two neighborhoods to debut
within the amenity-rich community of Colony
Park. Both collections offer an impressive
selection of attached floorplans and access to
private recreational amenities from swimming
pools to outdoor entertainment areas. Cortile
and Casita are conveniently situated within
walking distance of shops and restaurants at
Center St. Promenade and the Anaheim
Packing District that includes the Packard
Building, Farmers Park and the future
Anaheim Packing House. Brookfield
Residential is also making plans for The
Domain, their highly anticipated new home

collection coming soon to the same central location.
For more information, please contact Vince Cuccarese, Brookfield Residential Online

Sales Counselor at socalsales@BrookfieldRP.com or 888.448.4550.

The pool house at Colony Park

About Brookfield Residential
Brookfield Residential Los Angeles is a premier lifestyle provider comprised of a

dedicated, knowledgeable team of professionals with the passion and experience to craft
exceptional new homes, neighborhoods and communities. From the goals of first-time
buyers to the prestige of luxury homes, we are proud to offer opportunities that embrace
a diversity of aspirations. Respected as an award-winning innovator, we are recognized
for delivering consistent quality, design details and an outstanding customer experience.
Please visit BrookfieldSoCal.com for more information.

Brookfield Residential Properties (BRP) is a leading North American land developer
and home builder, with operations in eleven major markets, committed to creating the
best places to call home. BRP benefits from strong geographic diversification with
operations in Austin, Calgary, Edmonton, Denver, Phoenix, Los Angeles, Sacramento,
San Diego, San Francisco, Toronto and Washington, D.C.  Brookfield Residential
Properties is listed on the NYSE and TSX under the symbol BRP. For more information,
visit BrookfieldRP.com.
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ou don’t have to travel hundreds or thousands of miles to experience a great event or
plan an unforgettable meeting – the Anaheim and Orange County area is filled with
world-class venues and undiscovered gems that can enhance any business event.

The Packing District and Center Street Promenade
You may be familiar with Anaheim/Orange County, but your attendees may not realize

everything this area has to offer. With famous restaurants, first-class shopping, an eclectic
arts scene and world-famous attractions, the
Anaheim area has enough options to enhance any
attendee’s experience. A short distance from the
Anaheim Convention Center, Downtown Anaheim
is enjoying a boom of revitalization that includes
revamping historic structures into a new cultural
hub, which includes The Packing District and
Center Street Promenade. The Packing District is
becoming a culinary campus that celebrates the
area’s agricultural origins. Putting a modern spin
on the traditional “Main Street” commercial center, Center Street Promenade in Anaheim is
filled with unique artisan shops, healthy dining options and a regular schedule of live music
and entertainment.

Disneyland® Resort and Anaheim GardenWalk
Located just steps from the Disneyland Resort and Anaheim Convention Center, the

Anaheim GardenWalk is Anaheim’s latest hot spot for fashion, food and fun. Shop at a
variety of stores like White House/Black Market, Harley-Davidson, Lush or O’Neill. Play at
300 Anaheim, an upscale bowling lounge, see a movie at UltraStar Cinemas or dance the
night away at Heat Ultra Lounge, a Las Vegas-style nightclub.

The Downtown Disney® District is a unique gathering place for spontaneous fun and
nighttime entertainment, also located within walking distance of the Anaheim Convention
Center. With live music and a unique blend of restaurants and shops to explore, this high-
energy fun zone is just steps from Disneyland® Park, Disney California Adventure® Park
and all three Disneyland Resort Hotels.

Anaheim Convention Center
At 1.6 million square feet of total space, the LEED®-certified Anaheim Convention Center

is the largest convention center on the West Coast. Located in the heart of the Anaheim
Resort™ district, which includes Disneyland Park, Disney California Adventure Park,
Downtown Disney District and Anaheim GardenWalk, the Anaheim Convention Center is
within a half-mile of more than 7,000 hotel rooms and is accessible from three major
Southern California freeways. This venue’s massive space gives planners a multitude of
options with 51 meeting rooms; a 38,058-square-foot ballroom that can be divided into five
individual rooms; and five expansive exhibit halls that have a combined total of 813,607
square feet.

With the addition of the Grand Plaza, a spectacular new outdoor event space, the
Anaheim Convention Campus continues to evolve. Its broad plazas and outdoor event
areas connect the convention hotels with the Anaheim Convention Center in a safe,
exclusive group setting. Four convention campus hotels provide a core group-housing
inventory of 3,376 guest rooms, and the total grows to 7,456 guest rooms within an easy
half-mile walk of the campus. 

The convention center and hotels can be configured in multiple ways to fit the needs of a
wide range of group sizes, program requirements and exhibit needs. The center’s linear
design aligns separate plazas, entrance lobbies, meeting facilities and exhibit halls with
each of the two hotels. 

The Sales and Solutions teams at the Anaheim/Orange County Visitor & Convention
Bureau are a great free resource for meeting information and material. They are a
dedicated staff of destination experts who excel at understanding the needs of planners
and creatively assist in planning successful events and meetings that fit any budget. To
connect with one of these destination experts, call 855.228.8420 and ask for a sales team
member. For a comprehensive list of meeting and convention venues in the area, and a
complete Anaheim Convention Center layout, check out the Anaheim/Orange County
Destination Guide at www.meetings.anaheimoc.org.

Whether connecting attendees to world-class dining, entertainment or sports venues, the
Anaheim Convention Campus offers much more than meeting space. Learn more about
how meetings and events thrive at this self-contained and walkable campus at
anaheimoc.org/learnmore, or call 855.228.8420. 

Y

International Appeal, Hometown Charm.
It's Time You Meet Anaheim. 

With the addition of the Grand Plaza, the Anaheim Convention Campus continues to evolve.
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ecently, the Anaheim City Council decided to
expand the Anaheim Convention Center for the
seventh time since 1967. The city hopes the
expansion will convince more large-scale

conventions to set up shop in Anaheim. Proposed
expansions would provide an additional 200,000
square feet of meeting and exhibit space facing
Katella Street, and include an underground parking
structure. 

You may be wondering why one of the largest
convention centers on the West Coast would need to
be any bigger. We here at Turner Construction
Company think that this proposed expansion would
be instrumental in allowing the Convention Center to
continue competing at the national level and to
increase its market share. Additional world-class
convention facilities can increase the momentum our
region’s hospitality and tourism industries are
experiencing by accommodating renowned
conferences and exhibitions year-round.

The convention and exhibition industry directly
benefits and bolsters the hospitality and tourism
sectors in a few different ways. Conventions,
tradeshows and exhibitions typically attract very
specific, niche markets that bring with them
professionals who must seek out accommodations
and transportation in the area. These meetings and
events also occur throughout the year, bringing in
large amounts of people during the travel off-season
who might not visit Orange County in, say,
September. From giant tech conventions to home and
garden shows, to educational conferences and
leadership training sessions, a wide array of groups
convene in Anaheim year-round, generating a
constant stream of revenue for the city and local
businesses, and creating local jobs to fill the need.

Last year, despite the slow economy and dismal
forecasts for the hospitality sector, the Anaheim
Convention Center saw a 6.4 percent increase in its
total events and visitors. According to the
Anaheim/Orange County Visitor & Convention
Bureau, local tourism already generates employment
for nearly 160,000 people in the entire county. At least
43.8 million visitors from around the world came to
Anaheim, and subsequently spent about $8.7 billion
annually in Orange County. As the economy gradually
recovered, the consistently successful trade and
exhibition industry strengthened.

Currently, the Anaheim Convention Center boasts
more than 800,000 square feet of enclosed
convention space, and a total of more than 1.145
million square feet, making it the largest exhibit space
on the west coast. The sheer size of the Convention
Center and its continual flow of business make it a
world-class venue, and one of the most competitive
convention spaces in the state. The proposed
expansion could potentially allow for an additional
250,000 visitors annually, generating more tourism
and revenue for the city of Anaheim.

Clearly, the hospitality and tourism sector in
Anaheim is thriving, largely because of the convention
and exhibition business that brings in a continual flow
of visitors. These activities generate a positive
financial impact that extends beyond Anaheim and
benefits the entire county. Tourism and hospitality are
not only Anaheim and Orange County’s bread-and-
butter industries, but also part of Anaheim’s future,
worthy of further investment and constant development. By expanding the Anaheim
Convention Center, we can ensure that these industries continue to flourish.

The conference and exhibition industry benefits tourism and hospitality through a simple
equation: more space equals more events, which in turn, equals more visitors and dollars
spent in the local economy and the thriving hospitality sector. Conference-goers must find
places to stay, eat and relax. In this way, larger events can result in millions of dollars of
revenue for the surrounding area, including direct spending by tourists on hotel spaces,
restaurants and tickets to nearby amusement parks and landmarks.

A good example of this relationship between conferences and hospitality development is
Comic-Con, one of the most recognizable conventions held annually at the San Diego
Convention Center. At Comic-Con, entertainment industry leaders, consumers and thought
leaders all gather together under one roof. Attendees spill out of the Convention Center and
into the community, filling local shops, hotels and restaurants. The event only lasts for a few
days, but has provided a steady stream of revenue for the city. According to a study
conducted by the San Diego Convention Center Corp., for the fiscal year of 2009 Comic-Con
contributed $162.8 million in regional economic impact, and $67.8 million in direct spending
by convention-goers.

In 2011, San Francisco, the home to famous tech conferences like MacWorld, Apple’s
WWDC and Google I/O, attracted more than 650,000 visitors interested in investing in the
city’s thriving technology industry. While attending conferences and exhibits, visitors
contributed about $1.8 billion to the city’s economy. In fact, as the number of tech
conferences in San Francisco increases, the city’s Moscone Center is working to keep pace.
The Center has started renovations to, at the very least, ensure that previous conventions

R
Convention Center Expansions Attract Holistic Hospitality Development

by Kevin Dow, Vice President and General Manager, Turner Construction Co., Anaheim/Los Angeles

return. Other cities with large, competitive convention
centers have also looked into renovations and
expansions, including San Diego, San Jose and Las
Vegas, the epicenter of tradeshows and exhibitions in
the west.

Even more cities have updated and expanded their
facilities to great success. Recently, the city of Long
Beach invested $5.3 million in renovating its
Convention Center, which has yielded $62.9 million in
positive economic impact. Other cities have recognized
that adding space to accommodate the types of world-
class conferences that attract industry and thought
leaders is a sound investment in the local economy
with very tangible fiscal returns.

At Turner, we have witnessed first-hand the
increased demand for more conference and exhibit
space. We have provided a wide range of services for
numerous hospitality projects throughout the
Southland, including Anaheim’s own Grand Californian
at Disney’s California Adventure, the Terranea Resort
in Rancho Palos Verdes, the iconic Beverly Hills Hotel
and the current expansion to the Riverside Convention
Center. For each project, and especially with the
convention centers, the main questions are: how do
you get the people there, and how do you bring them
back?

The answer, we’ve discovered, is incorporating larger
multi-use spaces with up-to-date technology to
accommodate a wider variety of events. In fact, when
the city of Anaheim opted to upgrade its convention
center last time, one of the main priorities was to utilize
the latest in green technology to achieve LEED
certification. The reason was that it is a proven
investment in long-term cost savings. We see this more
and more with newer hotels that have incorporated
multi-purpose meeting spaces in order to attract new
visitors. It’s all about planning for the long-term.

Take, for example, the Wilshire Grand Project in
Downtown Los Angeles, a project for which we are
currently providing construction services. Set to be
completed in 2017, the 73-story hotel, office and retail
building will incorporate unique multi-purpose meeting
spaces to accommodate the recent surge in tourism to
the area. Similarly, when partnered with Disney to build
the Grand Californian, the final design included a
conference center because it was viewed as a
quintessential element. Finally, for the Terranea Resort,
a luxury hotel consisting of villas and bungalows that
we built along the California coast, there was no
question that the design would have 55,000 square
feet of conference space.

Future projects are following suit, ensuring that
conference and meeting spaces are integral elements
of the final designs. Our next project is the Great Wolf
Lodge, an indoor waterpark and resort that will be
located in the heart of the bustling Anaheim resort
district. You might think that a waterpark and hotel
would be enough to attract new visitors. But in addition
to the 603 rooms, this nine-story building will include
30,000 square feet dedicated to conference facilities.
The Great Wolf Lodge breaks ground later this year,
signifying an investment in both Anaheim’s hospitality
industry and its future.

When you look at the numbers and the growing
trend of hotels that incorporate multi-purpose
conference, exhibit and meeting spaces, it becomes
increasingly clear that the way for Anaheim to
continue encouraging holistic growth in the hospitality

sector is to invest in the expansion to the Anaheim Convention Center. By doing so, Anaheim
and Orange County can attract even larger conventions and trade shows, bringing an influx of
people who might not have otherwise visited the city.

Right now, we have an opportunity to not only lead the way in hospitality development, but
also cement Anaheim as a destination for visitors from around the world and across the
country. According to the Anaheim/Orange County Visitor & Convention Bureau, in 2012, more
than one million people visited Anaheim to attend conventions. As one of the largest
convention centers in the west, we must remain competitive and invest in the trade and
exhibition industry, which has contributed directly to our local economy and bolstered our
hospitality sector. An investment in the Anaheim Convention Center is an investment in the
region’s promising future.

With an expanded convention center and a boost in the number of conference-goers,
visitors would be encouraged to stay awhile, and then do it all over again the next year,
benefiting both the hospitality sector and the local economy. We applaud the Anaheim City
Council for taking this very positive step in the continued growth and economic recovery for all.

The new Wilshire Grand development being constructed by Turner will
incorporate unique multi-purpose meeting spaces to accommodate the recent
surge in tourism to the Southern California area.

Later this year, Turner Construction Company will begin construction on the Great
Wolf Lodge, a new resort hotel and conference center located two miles from the
Anaheim Convention Center.

Kevin Dow
Kevin Dow is the vice president and general manager of Turner Construction

Company’s Anaheim/Los Angeles office. For more information on Turner and our
projects, please contact us at 714.940.9000 or visit our website at
www.turnerconstruction.com.

Credit: Image courtesy of AC Martin

Credit: Rendering by Ware Malcomb and ADCI,
courtesy of McWhinney
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he City of Anaheim welcomes a new tier of revitalization and creative energy in its
historic downtown, reflective of the diverse immigrants and pioneering entrepreneurs
who settled here at the turn of the century. A partner in this effort is LAB Holding,
whose mantra is “community, culture, commerce and consciousness.”

Center St. Promenade, where original settlers began their family businesses, is once
again bustling with unique neighborhood shops and cafes. Visit the Good Food hall for
organic beers, authentic Mexican cuisine or late night deli snacks; the artisan Center St.
Cheese shop, 118 Degrees vegan restaurant, coffee shop Ink & Bean or Gypsy Den Café’s
outdoor garden. Enjoy local services such as the Yoga Mat; Hair Remedy Shop; or an old-
fashioned shave, cut and cold beer at Barbeer.  For unique gift giving, stop at Home
Eco:Nomics, Heart & Sole and the Good (men’s haberdashery).

Around the corner from Center St. stands an historic district anchored by the Packard
Building (1925) and the Packing House (1919), connected by the new community
greenbelt, Farmers Park. As a celebration to the area’s agricultural heritage, these
landmarks newly celebrate the joys of community gathering, celebrations, food and drink.

The Packing House, opening late fall 2013, will feature more than 20 local eateries, bars
and cafes, sharing their recipes, artistry and love of local, seasonal ingredients. Weekly live
music, farmers market and educational and public festivals will welcome locals and visitors
alike.

The Packard Car Building, designed with an open and light-filled interior typical of car
showrooms, has been restored to its original 1920s glory and is home to Anaheim Brewery
and Umami Burger.

Farmers Park connects the two historic buildings with meadows and outdoor
amphitheater. Unique events such as the Farmers Market and Oktoberfest, Downtown
Sounds, Fork in the Road and Farm Folk Festival are planned for this communal space.

For more information, please visit www.anaheimpackingdistrict.com.

T
Anaheim Packing District
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