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alifornia Bank & Trust ranks among the largest banks headquartered in
California with over $10 billion in assets and branches located throughout the
state. We are proud to be an autonomous subsidiary of a strong financial com-
pany – Zions Bancorporation (Nasdaq: ZION), a bank holding company with
assets in excess of $50 billion. Zions is included in the S&P 500 and NASDAQ
Financial 100 indices and is a national leader in Small Business Administration
lending, public finance, advisory services and agricultural finance.

California Bank & Trust has helped Californians and their businesses grow and pros-
per for over 50 years. And we’ve grown with California by combining the responsive-
ness of a local bank with the comprehensive services offered by major financial insti-
tutions.

Access to Business Banking Expertise
Committed to helping businesses across the state, we offer a comprehensive set of

financial resources to meet virtually all your banking needs. You’ll also benefit from
working with experienced bankers who are not only accessible and forward-thinking,
but dedicated to understanding the challenges that are unique to your industry.

Our bankers both live and work in the communities we serve. Our rich heritage of
service and roots in the community underscores our commitment to provide the best
range of financial resources and build successful, long-term business banking rela-

tionships – one client at a time.
A Commitment to California Business

California is a state like no other – home to a diverse culture of people, industries
and resources. At California Bank & Trust, we embrace this diversity with an impres-
sive range of business banking solutions that can add more value to your business.

With seasoned bankers as your guide, you’ll discover how we can provide solutions
to meet virtually any financial need. Whether starting a new company, expanding oper-
ations, or seeking more streamlined solutions that save time and money, we offer a rich
set of smart financial solutions to help your business succeed. And, our regional struc-
ture allows decision-making to remain as close as possible to the customer, facilitating
reasoned and rapid response with an understanding of the local marketplace.

Why Choose California Bank & Trust?
◆ Personal attention from a bank dedicated to local communities
◆ Responsive, flexible service to make banking easier and more convenient
◆ Seasoned bankers who have an understanding of the California economy

California Bank & Trust and You
Dedicated to serving Californians and their businesses

C

Betty Rengifo Uribe 
Betty Rengifo Uribe has recently joined California Bank & Trust as

executive vice president where she leads the Business and
Personal Banking Division, which is comprised of branches and
multiple business lending teams in the San Francisco, East Bay,
Sacramento, Central Valley, Greater Los Angeles, Orange County,
Antelope Valley and Inland Empire. CB&T is a leading business and
professional bank with more than 100 branches statewide and over
$10 billion in assets (www.calbanktrust.com).

During her twenty-five year career in the financial services indus-
try, Betty has held senior-level positions in retail banking, business
banking and strategic planning. Prior to California Bank & Trust
Betty was the executive vice president at Comerica Bank’s Western Market Retail
Division, leading the retail bank in California and Arizona. Betty earned her bachelor’s
degree in psychology, with an emphasis in business from San Diego State University.
She received her Executive MBA from Pepperdine University in finance and strategy,
and is a graduate of the Consumer Banker’s Association Graduate School of Retail Bank
Management at University of Virginia, and a graduate of the Bankcard Management
School. She is a Doctoral Candidate in the Organizational Leadership Program at
Pepperdine University. As a former small business owner, Betty has owned three busi-

nesses in Southern California and one in South America.
She has been featured in many television and radio stations as one of the top rank-

ing women in financial services in the United States. Betty is a recipient of
Pepperdine University’s American Spirit Award for her outstanding professional
achievements and dedicated public service. She was awarded a special recognition
by the Colombian government for her service to the Colombian community in the
United States. In the last twelve months, Betty was highlighted as Hispanic Business
Magazine’s top 25 Corporate Elite for 2010; she was awarded “Top Woman in
Finance” and listed amongst the most Powerful Women in Finance by Women of
Color magazine. Betty was also awarded the “Outstanding Public Service and
Community Outreach Latina Decade Award” by Para Todos magazine. Locally,
Century City’s Women’s Business Council in Beverly Hills recognized her as “Woman
of Achievement.” She has recently received commendations from Dianne Feinstein
and Lou Correa from the U.S. Senate, and former Governor Arnold Schwarzenegger
for her efforts on behalf of local businesses and having a great impact on the state of
California.

A native of Colombia, South America, Betty came to the United States at the age of
12, then grew up in Southern California; she speaks Spanish fluently. A mother of
three, she resides in Chino Hills, Calif. with her husband and family.

Awards and Notable Facts
◆ CB&T, as part of Zions Bancorporation, has won 14 Greenwich Excellence 

Awards, including the awards for overall satisfaction for small business banking 
and overall satisfaction for middle market banking

◆ CB&T has been consistently rated since 2001 as “Outstanding” for Community 
Reinvestment Act (CRA) activities by the Federal Deposit Insurance Corporation 
(FDIC)

◆ CB&T is a top lender in both SBA 7(a) and 504, as a subsidiary of Zions 
Bancorporation

◆ CB&T is a Preferred SBA Lender, as designated by the U.S. Small Business 
Administration (SBA)

California Bank & Trust

◆ Innovative products and services that can help you take control of your business
◆ Preferred SBA Lender with experienced bankers who can explain all of your 

financing opportunities
◆ Financial stability for peace of mind and added security

Get the Services, Support and Resources You Need – All From One Bank
When you bank with California Bank & Trust, you can enjoy professional, responsive

service from bankers dedicated to long-term relationships, access to a full array of cus-
tomized financial solutions and the strength and security of a stable institution – all from
one bank. Our commitment to local communities is also demonstrated by our long-
standing status as a leading underwriter of Small Business Administration (SBA) loans.

For more information, call your local business banker or dial 800.355.0512 to reach
the branch nearest you. Please visit www.calbanktrust.com to learn more about
California Bank & Trust.
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About Hein & Associates
Hein & Associates LLP is recognized as a leading accounting and advisory

firm where its people and clients share knowledge, thrive in a culture of team-
work, and build long-term relationships deeply rooted in integrity.

Hein serves public and private companies in a variety of industries across
the country from our offices in Denver, Dallas, Houston and Orange County.
We also serve clients globally through our alliance with associations of inde-

pendent accounting firms around the world.
According to Accounting News Report, Hein is ranked among the Top 25 auditors

serving SEC registrants, and Accounting Today lists Hein among the nation’s overall
Top 100 accounting and advisory firms. Hein has been named to Inside Public
Accounting’s “Best of the Best Firms” list, honoring only 25 firms for their manage-
ment and superior operational performance.

ight years ago, Bob and Tom, with 20 years of experience in the temporary
professional services industry, started their own staffing company using what
money they had as well as loans from friends and family. They saw the oppor-
tunity to fill a niche in the marketplace, in this case providing maintenance per-
sonnel to service and operate manufacturing equipment for large companies.
Today, manufacturing is slowly

coming back in places such as Orange
County, but manufacturers are still cau-
tious to hire. Bob and Tom’s staffing com-
pany fit right into their need for workforce
flexibility.

The young company was successful
with over $4 million in annual sales during
each of the first two years. Despite the
recession, Bob and Tom continued to
grow their company to $8 million in annu-
al sales during the next four years.

Their revenues in 2011 were $10 million
and they are on pace to grow another 20 percent this year. There’s just one small
problem: Cash.

Along the way, the owners were able to hire employees using capital from the
friends and family loans. Later, a bank stepped in with a $750,000 line of credit
secured by their accounts receivable. Despite the owners trimming as much as they
could from overhead, with additional growth and the tendency for larger corporate
clients to stretch out payment terms to 60 days or longer, there was still a capital
crunch. The business was profitable, but the cash, because it came in slowly, was-
n’t there to service the growth.

For Bob and Tom, part of the answer lay in taking advantage of federal and state
tax incentives. These programs were designed as a way to use less cash for taxes
so more capital can be used to fuel business growth. There is some paperwork
involved and the programs center on hiring lower salaried workers, but they can add
significantly to your bottom line. In Tom and Bob’s case, using various incentives
amounted to an overall tax savings of $80,000 per year – a lifesaver!

Useful Tax Incentives For Growing Business
Work Opportunity Tax Credit – This federal tax credit – remember, it is more

valuable than a deduction because you get a direct credit against tax you owe – is
for hiring people in the “disadvantaged group,” which includes people who have
been unemployed, veterans, the disabled and six other groups. The tax credit
equals 40 percent of the first year wages up to $6,000 per employee. For example,
if you hire an average of five employees per month and 10 percent of them qualify
for the tax credit, you could save a maximum of $36,000 per year with this credit.

Federal expensing rules on equipment purchases – Growing companies often
need to make equipment purchases to fuel their growth. In 2012, companies can
expense up to 50 percent of new equipment purchases in the year of purchase. The
equipment must have a useful life of less than 15 years.

Section 179 bonus depreciation – This is an additional depreciation deduction
of up to $125,000 that can be taken in the year assets are purchased. This deduc-

Your Company is Young, With Exploding Growth and You’re Low on Cash
This is the perfect time to fuel your growth with tax credits and incentives

by Sean Kelly, CPA, Hein & Associates

tion can be a useful cash management technique for fast-growing companies. It’s just
a way accelerate the tax benefit into the first year when you need it most.

State of California enterprise zones – The State of California has over forty enter-
prise zones; two are located in Orange County: the Santa Ana and Anaheim
Enterprise Zones. Companies located in the zones can take advantage of a number

of state tax benefits.
The most popular enterprise zone bene-

fit is the hiring tax credit. Companies locat-
ed in one of the zones can utilize this cred-
it to offset California state taxes. The cred-
it starts out with 50 percent of qualified
employees’ wages – it is limited to 150 per-
cent of minimum wage – in the first year of
employment, and continues to decrease
10 percent per year through the fifth year
of employment. Based upon the current
minimum wage of $8-per-hour, companies
can generate a maximum credit of $12-

per-hour of payroll paid to a qualified employee. A qualified, full-time employee can
generate a credit of over $37,000 over the first five years of employment.

The zones also provide a sale and use tax credit. Companies located in one of the
zones that purchase equipment receive a state income tax credit for sales and use
taxes paid to the state. On large equipment purchases, this can really add up. There
are also additional benefits available to companies located in the zones.

Conclusion
If the government is offering your business incentives to grow, why not take advan-

tage of them? As profitable companies grow, there is an assumption that the business
will generate enough cash flow to fund the growth. But as all entrepreneurs know, this
is not necessarily the case. Business owners need to think strategically about how to
preserve their precious capital and take advantage of any incentives that are available
to them.

Sean Kelly, CPA
Sean Kelly, CPA, is tax partner in the Orange County office of

Hein & Associates LLP, a full-service public accounting and
advisory firm with additional offices in Denver, Houston and
Dallas. He provides tax planning and compliance services to
closely held businesses and public companies, and regularly
assists with entity planning and selection, business planning,
estate planning, succession planning and charitable giving. He
also has extensive experience with capital structure, capital for-
mation, mergers and acquisitions, and compensation issues. Kelly can be reached at
skelly@heincpa.com or 949.428.0288.

E
“The Work Opportunity Tax Credit is for hiring people in the

‘disadvantaged group,’ which includes people who have been
unemployed, veterans, the disabled and six other groups. 
The tax credit equals 40 percent of the first year wages up 

to $6,000 per employee. For example, if you hire an average
of five employees per month and 10 percent of them 
qualify for the tax credit, you could save a maximum 

of $36,000 per year.”
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he confluence of demands impacting a company’s ability to compete today is daunt-
ing: optimizing operations in a recovering economy; expanding to gain a foothold in
developing markets; identifying and managing enterprise risk; meeting capital and
financing needs; and striving to continuously grow and innovate. Each of these is
challenging enough when viewed independently, but, when viewed collectively, they
can seem overwhelming.

In such instances, it is a given that the strategic and operational components of the
business must align with company objectives. Getting its “governance house” in order can
enhance a private company’s success and ability to compete. In particular, a strong, viable
board of directors can add value through input and oversight that draws on diverse per-
spectives, relationships and experiences.

Where does the move to good governance begin? Perhaps chief among the actions is
board of director composition and selection. Having the right “mix” of people on the board is
the essential stage-setter for sound governance. Moreover,
sound governance can pay major dividends in other areas. For
instance:

◆ Lenders recognize the competitive advantage of a highly
functioning, credible, and respected board of directors. This may
have a positive impact on access to capital.

◆ Investors respond positively to evidence of formal and
sophisticated processes, such as strategic and succession plans, that ensure smooth tran-
sitions, and

◆ Stakeholders take confidence when there is evidence of a governance structure to cap-
italize on the expertise of a well-qualified board that provides advice, counsel and oversight
to the management team.

Private company boards, owners and senior management can optimize their board as a
strategic differentiator to strengthen the organization’s competitive position as well as stake-
holder confidence. Thinking strategicly about board composition can help set the company
on a journey to improved governance that also leads to enhanced competitiveness and
greater opportunities for profitability and overall success.

Certain situations – all subject to competitive advantage or disadvantage – can drive a
need for enhanced governance and can help define qualities and characteristics of board
members. Examples are:

Need for specialized knowledge. Marketplace issues often demand a level of special-
ized knowledge, such as in risk management, compliance and strategy, in order to keep a
company on course or take it to the next level. Management may benefit from the insights
of objective resources, specifically outside directors, who bring a different perspective and
the ability to help management “look around corners” for the next big trend.

Capital demands. Access to capital is a huge issue for all companies in today’s financial
environment, but it’s particularly critical for private companies who want or need to grow and
don’t have access to capital markets. A good board can help put the processes, procedures
and information in place that will help the company from a due diligence perspective.

Change in structure (e.g., IPO, sale, other major transaction). Adopting a few funda-
mental structural elements that reflect the realities of public company governance can allow
for a smoother transition to your organization’s new life as a public entity. Having an audit
committee in place, introducing a document retention policy, and providing directors & offi-
cers insurance are just a few important steps a private company can take to help speed up
the IPO or sales process.

Generational turnover; leadership transition. Succession planning is a highly complex
and sometimes difficult issue for private companies. Current and new board members can
add value to a search for new leaders by accessing their contacts and other resources.

So, how does a private company go about getting board composition right, specifically in
light of where the company is today and where it wants to go?

First, in order to get the right mix of people onboard, determine what you already have by
reviewing the current state. This would be overseen by both the board and senior manage-
ment. The starting point for the assessment is company strategy and how well board com-
position aligns with that strategy and the plans for achieving it. But even if the company is
on the right track toward meeting its objectives today, it’s helpful also to consider the future
and how forward-thinking directors can help spot opportunities – and risks – that may lie
ahead.

In addition, the board, like other aspects of the business, has a lifecycle in which mem-
bers change due to both planned and unplanned developments. It’s better to have a plan to
address needed changes rather than being surprised and ill-prepared to deal with them.

The answers to a few, critical questions will get you started:
◆ Are the right people leading governance efforts, and are they asking the right 

questions?
◆ Do they possess the right technical and professional skills, experiences and leadership 

qualities?
◆ Do these qualities fortify the strategic objectives of the organization?
Reach out for multiple perspectives as these questions are addressed. Be sure to involve

other important company stakeholders to get their assessment of strengths and needs.
Management should also consider how other admired companies have responded to simi-

Optimizing Private Company Competitiveness
Through Effective Board Composition

lar questions in appointing their directors.
Then, as the desired mix of experiences and perspectives best for your organization’s busi-

ness strategy, future direction and risk profile takes shape, consider the following:
Characteristics of board members. An effective “composition balance” certainly will need

to track with the essential skills, personal competencies and experiential attributes needed to
fulfill the board’s mission. These might include qualifications as specific as technical and indus-
try knowledge or a professional skill set, such as human resources, business operations,
accounting, or law.

Characteristics of the company. The composition of the board should be in part a func-
tion of the company’s size, stage of growth and other specific characteristics, such as address-
ing current change taking place. Resolve to reexamine the needs of the board in the context
of the company’s current and future direction on an annual basis, so the board and the com-

pany evolve together.
Characteristics of board effectiveness linked to perform-

ance. Board composition should reflect in-depth understanding of
the company, including its strategies, operations and financial con-
dition. Assembling the best team of people in the world that pos-
sesses the best intentions in the world is useless if that group does-

n’t have visibility into the company’s goals and inner workings.
It is also important to note that a forward-looking approach to board composition is about

positioning the company for the future. Some gaps in desired competencies for your board
may best be “recruited” over time in the normal course of the board lifecycle. But others may
need to be filled in by providing effective development opportunities such as individual board
member or full-board development for existing members.

Succession planning is key but the challenge is to have a plan that is adaptable to the orga-
nization’s ongoing assessment process while also addressing the shifting demands of the
company’s current operations and future direction. The succession plan should focus on the
tactical: First by identifying gaps prior to their occurrence and then identifying board and lead-
ership candidates from various sources to fill those gaps in an efficient and timely manner
when to they do occur.

A summary of findings from a review of board composition will drive a proactive plan for
addressing board selection and development opportunities within an agreed timeframe. When
undertaking a review, owners and managers can benefit from the use of a few targeted
resources, including:

◆ A set of relevant leadership, technical, and professional attributes as described above
◆ Assessment tools, such as surveys and interview guides
◆ Templates for board development plans
◆ Succession planning models
In many cases, an outside perspective is critical to the change management aspects of this

process. In fact, many boards have a reasonably strong sense of their strengths and devel-
opment needs on the front-end of the process. An outside advisor can help the board tailor the
available resources to provide the most value, manage the process and help develop a com-
prehensive set of tactics for improvement.

In an increasingly complex and competitive business world, private companies need to be
strategic about board composition and practices. Private company boards can offer solid com-
petitive advantage, acting as strategic advisors and knowledgeable sounding boards with
members providing crucial business connections and supplementing management skills in
ways that help catapult the company to the next level. Assessing board composition should be
treated as a significant strategic activity for the company, capable of bearing long-term impli-
cations for financial and operational outcomes.

T

About Deloitte
Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private
company limited by guarantee, and its network of member firms, each of which
is a legally separate and independent entity. Please see www.deloitte.com/about
for a detailed description of the legal structure of Deloitte Touche Tohmatsu
Limited and its member firms. Please see www.deloitte.com/us/about for a

detailed description of the legal structure of Deloitte LLP and its subsidiaries.
Certain services may not be available to attest clients under the rules and reg-
ulations of public accounting.

Copyright © 2012 Deloitte Development LLC. All rights reserved.
Member of Deloitte Touche Tohmatsu Limited

Rob Lucenti, Office Managing Partner,
Orange County Practice, Deloitte & Touche LLP

Rob has more than 20 years of public accounting experience with
Deloitte, including leadership roles as a Senior Strategic Client
Relationship partner in Los Angeles, serving as the Pacific Southwest
Region Audit Enterprise Risk Services Marketplace leader. During
this time he was involved in building client relationships with a focus
on driving quality service before assuming the managing partner role
for the Orange County practice in June 2008. As managing partner of the Orange County
practice, Rob oversees Deloitte’s four businesses: audit, tax, consulting, and financial advi-
sory services. Rob leads Deloitte’s Orange County marketplace and community activities
and serves as an advisory partner on many of the practice’s major clients.

Contact Rob at 714.436.7241.
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ou’ve got to check this out!” My friend was excited about his new invention and giving
me the full sales pitch. With a product getting ready for market, he had new hope that
his hard work and investment over the previous years might actually pay off. He
explained his decision to delay patent filing while testing the market to see if the prod-
uct would take off.

This thorny decision faces every start-up company and work-from-home inventor: file
for patent protection early, or put off the hard work and legal expenses of seeking patent pro-
tection? Yes, there is a risk that the investment will not pay off, but what are the risks of not fil-
ing early in the creative process? Those risks can be devastating because a start-up is often

most vulnerable when on the cusp of success. A foreign competitor sweeps in and starts churn-
ing out cheaper copies. A large conglomerate incorporates the new feature into software with
an existing market base. Without patent protection, the start-up can lose everything.

The United States patent system is based on a quid pro quo between inventors and society.
An inventor discloses the discovery to society which increases public knowledge and allows
others to build upon that knowledge. In exchange, society grants the inventor a monopoly right
to that invention for a period of time. The sooner a disclosure is made, the sooner society ben-
efits. Therefore, the patent laws include incentives for early disclosure and penalties for those

Delayed Patent Filing: 
Worth the Risk?

Y

Rustin Mangum
Rustin Mangum is an intellectual property attorney at Knobbe

Martens Olson & Bear LLP in Irvine. With a background in physics,
he works in a variety of technologies, including transportation and
medical devices, and works on both litigation and prosecution mat-
ters. Previous to practicing law, he served as a pilot and officer in
the United States Air Force flying KC-135 and C-37 aircraft. For more
information visit www.kmob.com or contact Rustin at
rustin.mangum@knobbe.com or 949.721.5392.

that delay. Waiting more than a year after public disclosure – even for market testing – can allow
the patent office to deny a patent based on the inventor’s own disclosures. Recent changes in
the law will make early filing even more critical.

The America Invents Act, signed into law on September 16, 2011, makes fundamental
changes to patent law in the United States. When fully implemented, the patent system will
change from the current “first to invent” system, where inventors secure rights by showing they
are the first inventor, to what is being called a “first to file” system, where the first inventor to file
an application, or otherwise disclose an invention, has the right to the patent.

One way to defer costs is to file a provisional application. This initial step will not guarantee
patent protection, but it keeps the door open by giving inventors one year to decide whether to
pursue patent protection without sacrificing potential patent rights.

The bottom line is this: file for patent protection as early as possible. Assume competitors are
hot on your tail because if they are not now, after seeing your success they will be. The protec-
tions available under patent law are far more effective if you opt in early.

The America Invents Act, signed into law on September 16, 2011, makes
fundamental changes to patent law in the United States. When fully imple-
mented, the patent system will change from the current “first to invent” sys-
tem, where inventors secure rights by showing they are the first inventor, to
what is being called a “first to file” system, where the first inventor to file an
application, or otherwise disclose an invention, has the right to the patent.
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For more information contact David Emmes, U.S. Markets President - West at
949.253.5066 or david.emmes@bnymellon.com

individuals and families, their family offices and business enterprises, charitable gift
programs, and endowments and foundations. It is among the top 10 U.S. wealth
managers with about $168 billion in private client assets and an extensive network of
offices in the U.S. and internationally. 

About BNY Mellon Wealth Management
BNY Mellon Wealth Management is among the nation’s leading wealth managers,

with more than two centuries of experience in providing investment management,
wealth and estate planning, and private banking services to financially successful
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UCI Irvine Executive Health Program
A management strategy that works

mong the many venues in Orange County for corporate events, The Hotel Hanford
stands out with its stylish and modern vibe. The word “unexpected” is often the first
thing that pops into guests’ mind the moment they walk into the lobby.

The Hotel Hanford, with its warm and intimate setting, offers competitive rates start-
ing at $199 during the week and rates beginning at $129 during weekends. Special
rates are also available for corporate accounts and groups. Known for its tantalizing

happy hour in the Savoy Restaurant & Lounge along with the fun and inventive Wine Salon,
The Hotel Hanford offers 228 guest
rooms and is located on Bristol Street
near the 405 freeway. Complimentary
amenities include parking, a fitness
center, high-speed wireless Internet
access and a shuttle to/from John
Wayne Airport.

“We offer business travelers and cor-
porate planners something unique, a
feeling you just can’t find in a chain
hotel – a soothing environment with
contemporary interiors, upscale cuisine
and great wines,” said Eric Grimm, gen-
eral manager of The Hotel Hanford.

Contemporary amenities include an
executive boardroom complete with black leather seating. Guestrooms are designed for busi-
ness professionals and feature large work desks offering a convenient power strip, 37-inch
widescreen televisions, two in-room telephones with voicemail, Keurig coffee makers, rainwa-
ter showerheads, wired and wireless internet access and laptop compatible in-room safes. A
professional event services staff is available to help capitalize on the more than 9,000 square
feet of flexible event and meeting spaces, which can accommodate up to 200 attendees.

The Hotel Hanford breaks the mold of the predictable chain hotel with its stunning décor,
high-tech touches, distinctive restaurant and ballrooms along with customized suites tailored
to meet the needs of business travelers and corporate event organizers.

For additional information on amenities and special rates, please call 877.426.3673 or visit
www.thehotelhanford.com.

Adding an Unexpected Experience to OC
Business Meetings and Conferences

The Hotel Hanford in Costa Mesa injects Meyers Ranch Filet Mignon
and Sodaro Cabernet into executive meetings and business events

A
or most busy executives, having a physical exam is something to do after everything else is fin-
ished (and it never is). But now, UC Irvine Medical Center is offering a prescription for wellness
that can easily be scheduled into hectic lifestyles – The UC Irvine Executive Health Physical. 

Among the most comprehensive examinations available anywhere, it takes a little over two
hours to complete. It includes intensive one-on-one attention, personal follow-up and top-flight
testing – all conducted at a nationally recognized medical center complete with the latest tech-

nology, highly skilled physicians and experienced professional staff.
“The program is designed to be efficient while providing time for an

in-depth discussion between the patient and the doctor,” says
Morris Hasson, M.D., Executive Health Program Physician and
clinical professor of medicine at UC Irvine. “Our goal is to catch
diseases while they’re easily treatable and to prevent illness by
encouraging lifestyle changes.”
A real head-to-toe experience

The exam begins with a medical history. It’s a personal conver-
sation between the patient and doctor with time to discuss any spe-
cific issues or symptoms. Once this is completed, a thorough physi-
cal exam is conducted, including screenings for cardiovascular
disease, cancer, respiratory ailments, vision and hearing prob-
lems. The exam also includes a comprehensive fitness evalua-
tion and laboratory analysis to detect preexisting disease. All in
all, the exam is a real head-to-toe experience. Depending on the
participant’s age or risk factors, further tests may be recommended by the physician. 

A computerized risk appraisal is also generated, showing participants how lifestyle modifications
can decrease their risk of developing certain illnesses. Patients are also given a detailed exercise pre-
scription, if needed, and referred to appropriate UC Irvine risk-factor reduction programs, including
those dealing with weight management, cardiovascular risk reduction, and travel immunizations. 
Programs tailored to individuals

All risk factor reduction programs are tailored to meet the individual needs of participants. For
example, the UC Irvine Weight Management Program provides a continuum of services varying in
intensity, including a medically supervised low calorie diet as well as food-based plans. The UC Irvine
Travel Medicine Program provides specific healthcare information about destinations worldwide and
immunizations for individuals who are traveling the globe. 

The complete results of the physical, along with recommendations, are presented to participants in
a bound portfolio.

To date, more than 900 companies have participated in the UC Irvine Executive Health Program,
with some enrolling their entire upper-level workforce for physicals. 

The UC Irvine Executive Health Program: It’s a management strategy that works.
For information about UC Irvine’s Executive Health Program, please call 949.824.8033. 

The complete results of the physi-
cal, along with recommendations,
are presented to participants in a
bound portfolio.

F

The Hotel Hanford guestroom

usiness owners who work with their financial advisors to analyze their financial state-
ments can often catch problems early on – before they turn into bigger issues. Here are
eight “red flags” to look out for when reading your next statement.

1. An accumulation of cash (or lack thereof). A strong cash flow is one of the hall-
marks of a successful business. However, a growing but
static reserve of cash can be a sign that your backlog is

dwindling and you’re running out of work, leading to a stockpile in
the cash column. On the other hand, if you find yourself drawing on
a line of credit when payments are slow in coming, you could also
be headed for trouble.

2. Declining equipment value. Slow periods in your business
can lead to an unnoticed decrease in your equipment’s value and
force greater spending down the line. Even if your assets aren’t get-
ting as much wear and tear, they aren’t maintaining their value.

3. Significant liability changes. Liabilities obviously balloon if you take out a loan to keep
your business afloat. Also, if your profits are dwindling, certain liabilities may shrink as well,
such as payments to profit-sharing plans or deferred tax liabilities.

4. More current liabilities than current assets. If your business is subject to seasonal
swings, you may have more bills to pay than cash-on-hand at a certain
time of the year. Also, consistently having more current liabilities than cur-
rent assets is typically a sign that you’re over-leveraged.

5. Shrinking gross profit margin. If your gross profit margin is dwin-
dling, it likely means your production costs are rising more quickly than
your prices, or you’re charging less for your services (perhaps in an
attempt to gain market share). Both trends can sink your business quick-
ly.

6. Increasing ratio of general and administrative expenses to prof-
its. General and administrative expenses, such as rent and utilities, are
less “elastic” than some other expenses, such as labor and materials.
Thus, the ratio of these expenses to your profits will skyrocket if workload
sags.

7. Receivables growing faster than sales. If your receivables start to dwarf your actual
sales, beware. It may be a sign that customers are taking longer to pay their bills – or not pay-
ing at all – and that it may be time to revamp your collection procedures.

8. Far-off or unprofitable future projects. If you have a backlog of jobs on your financial
statements, remember that not all projects are created equal. If you have such projects sched-
uled in the distant future, but nothing for the next few weeks (or months), start strategizing how
to pay your bills immediately. Quality also trumps quantity: A smaller number of profitable jobs
may prove more beneficial than a large number of jobs with slim profit margins, or even poten-
tial losses.

Gerald Herter is a partner at HMWC CPAs & Business Advisors, one of Orange County’s
largest local accounting firms. Ph. 714.505.9000, www.hmwccpa.com.

Eight Red Flags in Financial Statements
by Gerald Herter, Partner, HMWC CPAs & Business Advisors

B

Herter
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world-class business education.
As the fifth largest b-school in the nation, Mihaylo College of Business and Economics at Cal State

Fullerton provides a world-class business education. The college’s strong interaction with the Southern
California business community and its innovative and applied approach to teaching and research pro-
vides a unique real-world experience while instilling the knowledge and skills to advance your career.

Mihaylo College features nationally recognized faculty, award-winning students, forward-looking cur-
riculum and flexible programs which attract talented and diverse students from around the globe. Mihaylo is one
of five schools in California and one of only 177 schools worldwide holding the prestigious dual accreditation in
business administration and accounting from AACSB, the international accrediting body for schools of business.
In addition, Mihaylo is recognized annually by Princeton Review as a “Best Business School,” and by U.S.
News & World Report as one of the top 125 part-time MBA programs.

Add to that the significantly higher rate of return for a Mihaylo MBA versus that of most private and public
institutions, along with our unmatched alumni base in Southern California and you’ve got an unbeatable choice:
Mihaylo.

Mihaylo and Orange County: An Economic Marriage and Powerhouse Combination
Mihaylo College fuels the economic and corporate success of Orange County and Southern California.

Through its educational programs, Mihaylo instills in its vast corps of graduates strong core business knowl-
edge, critical thinking skills and motivation. Mihaylo’s impact is far-reaching because it serves as a thought

The Mihaylo MBA

A

leader contributing to the economic progress of
the region. Even with the focus clearly on
Southern California, the reach and impact is felt
worldwide.

Mihaylo Graduate Programs
Mihaylo offers a full-time, evening/flex and an

MBA for working professionals (FEMBA). The
full-time program features the innovative Mihaylo
Leadership Academy and includes an interna-
tional trip. Students with significant professional
experience gravitate to the MBA for working pro-
fessionals (FEMBA) program offered at the
CSUF Irvine campus. Rochelle Reiter ’00 MBA,
partner and vice president of Business
Development for Orange Label Art + Advertising,

agrees, “The CSUF Irvine campus MBA program
fit my schedule and provided one-on-one inter-
action with industry-savvy professors.” Other
master’s options include the Master’s in
Accountancy, Master’s in Taxation, Master’s in
Information Sciences, Master’s in Information
Technology (online) and Master’s in Economics.

Mihaylo Hall and the World-class Resources
at CSUF

Mihaylo Hall opened August 2008 with state-
of-the art classrooms, technology, computer labs,
study areas and meeting rooms. The 195,000-
square-foot building is home to all faculty, stu-
dents and 15 Centers of Excellence. These
Centers are faculty-led and engage in advanced
research, consulting with area businesses and
business development activities. In addition, they
interface with students by providing certificate
programs, industry networking events and place-
ment assistance.

The Strength of a Mihaylo MBA: The Faculty
and Students

More than 140 full-time faculty create strength
through diversity in education, experience and
cultural backgrounds. Mihaylo faculty work in the
real world, not in the ivory tower, and prepare stu-
dents for the global marketplace. At Mihaylo,
teaching and research go together. All graduate
courses are taught by highly qualified faculty
who’ve proven themselves as researchers and
instructors, as well as in industry. This attracts
students from across the globe which creates a
dynamic classroom experience where students
learn from both peers and professors. A chal-
lenging curriculum, team projects and intense
field experiences give our students a competitive
edge.

Pursuing a Mihaylo MBA
The secret about the strength of the Mihaylo

MBA is out. Admissions are competitive and
prospective students are urged to attend one of
the regularly scheduled information sessions.
Take the next step in your career; earn an MBA
from Mihaylo.

For more information, visit mba.fullerton.edu.

MBA classes are taught by leading researchers in their fields.
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he digital age for healthcare has arrived, and the transition to a paperless platform
by 2015 has become a priority for our nation.

The momentum is building and the shift toward electronic health records (EHR)
is increasing with each passing day.

Quality Systems Inc. of Irvine has spent years preparing for this unprecedented
time in our nation’s history and is helping many healthcare practices make the big
move.

Quality Systems and its NextGen Healthcare subsidiary
develop and market computer-based practice management,
patient records (EHR) and revenue cycle management appli-
cations, as well as connectivity products and services for med-
ical and dental group practices and small hospitals. The com-
pany is a leader in the EHR sector, and its products are CCHIT
Certified®, meaning they have been certified for use by the
Certification Commission for Health Information Technology, a
leading independent, 501(c)3 nonprofit organization with the
public mission of accelerating the adoption of robust, interop-
erable health information technology. The Commission has
been certifying electronic health record technology since 2006.

The Healthcare Information Technology (HIT) sector in which Quality Systems partici-
pates is perceived as a Wall Street darling based on the U.S. government’s declaration to
transition the nation’s healthcare system to one that is electronic and paperless.

In September 2010, the U.S. government released the final, long-awaited details on the
specific rules and regulations associated with the shift toward an electronic healthcare
system, as per the previously announced 2009 American Recovery and Reinvestment Act
(ARRA). And Quality Systems was appropriately equipped for it. In fact, the company had
been planning for this
moment for quite some
time. Quality Systems
Chairman Sheldon
Razin, had identified
long ago the need for
automating medical and
dental practices; a
vision he first saw in the
1970s and a path he
and senior management
have been strategically
and methodically plot-
ting since that time.

In February 2009, the
ARRA was passed into
law by Congress. A
component of the
Obama Administration’s
overall economic stimu-
lus plan, the ARRA calls
for more than $29 billion
in incentives to be dedi-
cated to the HIT sector, pursuant to the Health Information Technology for Economic and
Clinical Health Act (HITECH). This includes more than $19 billion allocated to aid health-
care entities as they strive to advance their operations through the implementation of HIT
solutions. A portion of that amount – $17.2 billion – has been allocated to HIT infrastruc-
ture relating to Medicare/Medicaid incentives for physicians and hospitals.

The portions of the stimulus plan dedicated to Federally Qualified Healthcare Centers
($1.5 billion) and Indian Health Services ($85 million) commenced distribution during the
second half of 2009. Quality Systems was already experienced in these areas, having
served each for the past 17 years. The majority of the funds allocated under the stimulus
plan tied into physician incentives have just begun with the onset of 2011 for those physi-
cians that can demonstrate “meaningful use” (government approved use) of EHR on a
government-certified system. While the definition of “meaningful use” and the standards
for government certification were finalized in late 2010, Quality Systems was already well-
positioned to meet the long-awaited requirements. The definitions include, among others:
E-prescribing capability; the ability to electronically exchange health information to
improve quality and promote care coordination; and the capability to report on clinical
quality measures. The incentives will continue to be offered to the medical community
through 2015.

Proud To Be Paperless
At the onset of 2012, ARRA incentives continued to be offered to those physicians and

medical practices that adopted implementation of EHR and incorporated systems that
communicate with each other to keep patient information confidential, seamless, current
and interactive amongst all constituents including healthcare providers, payors and
patients.

The enormous sea-change that is occurring in our healthcare system will transform the
way in which medicine is practiced, paid for, reimbursed and delivered throughout this
country. Although it will take a long time to reach the finish line, the race has just begun.
Healthcare providers are recognizing the voluminous benefits for partaking and realize the
financial benefits of the incentive program.

Healthcare providers that participated in early EHR adoption were eligible to receive up
to $44,000. According to the ARRA, physicians that are entitled to the full $44,000 each
will see these dollars distributed annually in five increments. Currently, 20 percent of the
nation’s healthcare systems have adopted EHR. It is the U.S. government’s intent that the
remaining 80 percent will operate on electronic medical platforms by the desired 2015

Prognosis Positive For Electronic Healthcare System
Orange County leader in electronic medical records poised for paperless platform

date. Medicare reimbursement penalties for non-compliant HIT adoption begin in 2015. The
government believes 75 percent of the stimulus spending will have occurred between 2011
and 2013.

A Once-in-a-Lifetime Chance
Quality Systems has been preparing for this dynamic period and has actually spent the

past few years expanding its network through the hiring of addi-
tional employees to join its team of professionals. Despite the
challenging economic times that face the nation, Quality Systems
continues to grow. The growth in its employee network was due
to the vast opportunities that lie ahead in the HIT sector.

To prepare, the company added staff across its sales, market-
ing, implementation and training departments. In addition, the
company completed several acquisitions of complementary plat-
forms to help arm themselves with the capabilities necessary to
serve this changing healthcare electronic marketplace.

Getting Ready For What the Doctor Ordered
In anticipation of the release of the government’s final regula-

tions, Quality Systems has restructured the company operationally, establishing several
clearly defined business units and appointing experienced leadership to head each of them.
These strategic initiatives allowed Quality Systems and its team to capitalize on what is
expected to be a substantial opportunity for capturing additional market share amid this
growing electronic healthcare landscape.

With the increased need and demand for EHRs resulting from the ARRA, Quality Systems
spent the past few years preparing by:

◆ Ramping up its sales and training staff
◆ Completing seven acquisitions in three years to round out the scope of its product and 

service offering in preparation of the upcoming sea-change in healthcare
◆ Increasing employee base by hundreds, bringing the current employee base to 1,911
◆ Creating five divisions from two – medical, dental, electronic data interchange (EDI), 

RCM and acute care
◆ Appointing new management members to enhance the senior leadership team
◆ Increasing revenues 25 percent in an average annual growth rate over past five years 

and income 21 percent over the course of the same period

The restructured management team brings more than 100 years of combined healthcare
and technology experience to the company, which fortifies its leadership position as the
nation enters unprecedented times.

With a strengthened management team and specifically defined business units, Quality
Systems stands ready to serve the market with its innovative portfolio of products and serv-
ices that cater to meeting the evolving needs of a changing healthcare delivery system. Its
26 different plug-and-play modules span all physician specialties for EHR and are believed
to be the broadest offering in the sector. Its award-winning products and services bring cut-
ting-edge solutions to users.

Looking ahead, Quality Systems continues to reach a diversified customer base through
cutting-edge offerings of multiple innovative products and services that cater to medical,
dental and ambulatory practices, as well as small hospitals.

From its various busi-
ness units, the company
creates customized solu-
tions based on the indi-
vidual needs of its rapidly
growing client base,
whether it is a small hos-
pital, a management
services organization, a
growing dental enter-
prise, a large physician
group practice or an
expansive health system.
At the onset of 2012,
Quality Systems’ broad
range of electronic-based
healthcare solutions were
utilized by more than
80,000 physicians and
dentists, representing
approximately 3,800
group practices.

Dedicated to HIT
During its 37 years in operation, the vision to automate medical and dental practices has

become a successful reality through organic growth and acquisition. Today, that reality con-
tinues to guide the company and shape both the HIT sector as well as the nation’s future
electronic-based healthcare delivery system.

This strategy is paying off. Quality Systems recently reported results for its fiscal 2012
third quarter ended December 31, 2011. The company posted record net revenues of
$112.9 million in the third quarter, an increase of 23 percent from the $91.9 million generat-
ed during the same quarter of the prior year. The company reported net income of $21.1 mil-
lion, up 20 percent from the comparable quarter of the prior year. Fully diluted earnings per
share were $0.36 in the quarter, also up 20 percent versus the third quarter of last year.

T

Quality Systems Chairman Sheldon Razin, had identified long
ago the need for automating medical and dental practices; a
vision he first saw in the 1970s.

The Healthcare Information Technology sector is perceived as
a Wall Street darling based on the U.S. government’s declara-
tion to transition the nation’s healthcare system to one that is
electronic and paperless.

continued on page A-37
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These results reflect a 2:1 stock split effec-
tive October 2011.

Quality Systems growth is continually
recognized, and it is considered among
the fastest-growing HIT companies in the
sector by investment community analysts,
third-party organizations and industry
trade associations. Quality Systems
ranked again on Forbes’ list of “America’s
200 Best Small Companies” – recognized
for the 11th consecutive year. In addition,
the company ranked on Forbes’ new list of
America’s Fastest-Growing Tech
Companies for the second consecutive
year.

After dedicating itself to reorganization,
hard work and preparation for the future
opportunities ahead, Quality Systems is
optimally positioned to capture additional
market share and capitalize on the imme-
diate right-place, right-time opportunity
afforded it by the ARRA.

As the company remains focused on
aiding physicians, medical groups and
dental practices as they come into the dig-
ital age with next-generation products and
services, it expects the years ahead will be
filled with continually advancing technolo-
gy and broader EHR adoption.

The digital age of healthcare is here and
now, Quality Systems, with its three
decades of vision, excellence and a repu-
tation for delivering unparalleled solutions,
the company is a key component in the
digital transformation equation.

For more information, please contact
Quality Systems Inc. at 949.255.2600 or
visit www.qsii.com.

hen a public uproar erupted over how and when airplanes are used by companies seeking government
loans or transporting executives to exotic destinations, the story told in the news media was often a one-
sided account lacking voices of support for business aviation. Now the time has come to speak up for the
tens of thousands of cost-conscious businesspeople who consider business aviation an essential tool.

To small business owners like us, who make
up 85 percent of the companies using business

aircraft, our airplanes are workhorses, not show horses.
Many of us depend on our airplanes to conduct our business effi-

ciently. We calculate the cost of commercial travel, overnight versus one-day trips, and the value of our time in weigh-
ing options. For example, we use our business airplanes to visit multiple sites in a single day, and carry and deliver
equipment that is difficult to impossible to carry on commercial flights.

Business aircraft can fly into most of the 5,000 public airports around the country, as opposed to the fewer than 500
served by commercial airlines. With 100 U.S. cities losing airline service in recent years, business aviation allows us
continued access to markets and customers.

Additionally, business aviation helps preserve and generate American jobs. General aviation, which includes busi-
ness uses of aircraft, contributes over $150 billion to the U.S. economy, and provides employment for more than one

Business Aviation –
Workhorses of the U.S. Economy

W

million Americans in piloting, scheduling, dis-
patching, maintaining, manufacturing and
supplying, and supporting general aviation at
community and regional airports nationwide.
At West Coast Aviation Services, we provide a
significant number of jobs in both Orange and
LA Counties and are hoping to fill even more
positions in the coming year.

It’s time to remind ourselves that business
aviation contributes to America’s competitive-
ness, growth and continued innovation – all
badly needed in the most unforgiving busi-
ness climate in decades.

There are numerous cost-effective ways to
utilize business aviation as a valuable busi-
ness tool. West Coast Aviation Services,
headquartered at Orange County-John
Wayne Airport provides a number of solutions
including aircraft sales/consulting, aircraft
charter and fractional shares.

Please call 949.852.8340, visit www.west
coastaviationservices.net, or stop by 19711
Campus Drive, Suite 150, Santa Ana, CA
92707 for more information.

Business aircraft can fly into most of the 5,000 public airports around the
country, as opposed to the fewer than 500 served by commercial airlines.

PROGNOSIS POSITIVE FOR
ELECTRONIC HEALTHCARE
SYSTEM
continued from page A-36
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or six years, the Project Management Institute–Orange County Chapter has heralded organi-
zations using project management to deliver success. The PMI-OC Project of the Year Award
represents the best projects in Southern California. Recently, I spoke with Paula Campbell,
director of business planning and operational excellence, and Marc Guirguis, program controls
manager for Southern California Edison’s (SCE) smart metering program, Edison
SmartConnect, to discover the value of project management at SCE.

SCE has won several PMI-OC Project of the Year.
What is your secret? Paula: I think our secret is a com-
mitment to excellence in everything we do. SCE’s smart
metering program, (Edison SmartConnect) is a multifac-
eted project. It includes emerging technologies and back
office system implementations that require project man-
agement controls for successful execution. We were
happy to see our commitment to excellence evident in
our approach to project management and how we
administered the program.

Have project management standards been a driver
for the organization’s success?

Paula: Standards are viewed as a key factor in exe-
cuting over time. Tight project management controls played a key factor since day one, allowing us to
meet deadlines. We wouldn’t be here if those controls weren’t in place. We would be over budget and
missing deadlines. An unacceptable situation, as our focus on delivering on our commitments is
strong.

Marc: Edison SmartConnect has been recognized as one of the most important projects in the com-
pany and one that is well managed from the project management prospective.

Have you arrived at the point where project value can be ascertained?
Paula: Yes. We have more than 3.9 million smart meters installed out of nearly 5 million meters

planned for the end of 2012. More than 1.5 million customers have access to their electricity usage
information, as well as online tools to help them understand their usage so they can save energy and
money.

How has project management helped SCE enact strategic goals set by management?
Marc: Many decisions are made using project management outcome or reporting tools, helping to

drive goals outlined by the executive and senior management level.
Paula: Project management is a key component of SCE’s commitment to building a workplace

environment focused on making informed decisions that positively impact the bottom line. Using these
principles as our guide, the company plans to continue improving and cementing our commitment to
strong financial discipline and operational excellence, as well as innovation in the years ahead.

To learn about the PMI-OC Project of the Year Award, visit www.pmi-oc.org.

Southern California Edison (SCE) SmartConnect
Wins the 2011 PMI-OC Project of the Year Award

by Dave Cornelius, PMP, Director External Collaborations & Marketing

F

cLaren Newport Beach is proud to present the latest and most technologically
advanced sport car available on the market today. The McLaren MP4-12C is a
600HP daily high-performance vehicle which catapults from 0-62mph in 3.1 sec-
onds, with the addition of a comfortable ride and a very elegant body which will cap-
ture the eyes of every bystander.

Technology, efficiency and exclusive elegant design makes the McLaren MP4-
12C a very sophisticated package which can be easily used on a daily basis. It is truly a new
generation of super-sport-cars
which does not intimidate the driv-
er but actually invites driving for the
pleasure of driving.

McLaren is one of the most suc-
cessful racing teams in the world of
motorsport since 1963, it is also the
creator of the most astonishing
vehicles in the world with groundbreaking technology such as the 240mph McLaren F1 and
the McLaren-Mercedes SLR. The 2012 MP4-12C is “pure McLaren,” everything from the
assembly line to the engine and carbon fiber chassis are created exclusively for this vehicle.

MP4-12C Performance Data Highlights
◆ 0 – 124mph in 9.1s (8.9s on optional Corsa tires)
◆ CO2 emissions of 279g/km (equating to 24.2 EU mpg combined)
◆ 0 – 62mph in 3.3s (3.1s with optional Corsa tires)
◆ Top speed: 205mph
◆ 62 – 0 mph in 100 ft.
◆ ¼ mile: 10.9s @ 135 mph
◆ Dry weight (with lightweight options): 2868 lbs.
◆ Carbon MonoCell chassis weight: 165 lbs.
◆ Power-to-weight (lightweight options): 461PS/455bhp per ton
◆ Power: 600PS (592bhp) at 7,000 rpm
◆ Torque: 600Nm between 3,000 – 7,000 rpm
Deliveries of the MP4-12C have started in late December 2011 and the first customers have

been enjoying the MP4-12C around the roads of Orange County on a daily basis. Customers
are amazed by the usability and the reactions of people fascinated by seeing this iconic
Formula 1 brand finally on the streets of Southern California.

The new dedicated showroom located at 2540 West Coast Highway reflects the purity and
exclusivity of the McLaren brand with wonderful and sophisticated architecture which is mod-
ern and enjoyable to visit. Contact 1.888.905.5474 or visit www.newportbeachmclaren.com
for more information.

The McLaren MP4-12C

M

Paula Campbell and Marc Guirguis

rvine-based jet charter company JetSuite continues to grow its market share by providing customers
with the convenience and comfort they seek from flying privately, coupled with pricing programs that
are allowing more people to fly privately than ever before. Exclusively flying a fleet of brand-new
Embraer Phenom 100s, JetSuite offers the most spacious, fuel-efficient jet in its class and has also
attained the coveted ARG/US Platinum rating, the highest level industry safety rating.

Committed to providing their customers with the
most convenient and cost-efficient service,

JetSuite recently introduced the JetSuite Fixed Cost
Card, which secures a $3,500 fixed cost per planned
flight hour for a $200k card. The cards are available for
purchase in either $100k or $200k increments, and for every hour you fly, your account is debited by that
amount per planned flight hour, even if actual hours exceed plan – meaning no fuel surcharges, no taxi time
charges, no actual flight time surcharges and no de-ice charges. Any flight booked while you have as little
as one penny left in your account shall be eligible for your locked-in hourly rate.

Since its launch in 2009, JetSuite has consistently introduced new programs and partnerships in an effort
to improve accessibility and visibility. Late last year, JetSuite announced a major partnership with Singapore
Airlines, allowing Singapore Airlines passengers to connect seamlessly between international flights to and
from over 500 JetSuite destinations.

Additionally, JetSuite recently appointed Zappos.com CEO Tony Hsieh (who led a $7 million round of
investment funding) to its board of directors and will continue to add new jets to its fleet as part of the
brand’s expansion plans for 2012 and the coming years.

JetSuite’s Phenom 100s will take clients anywhere in the U.S, Canada, and Mexico, but flying among its
SuiteSpots offers the most significant savings. www.JetSuite.com.

JetSuite

I

Exclusively flying a fleet of brand-new Embraer Phenom 100s, JetSuite offers the most spa-
cious, fuel-efficient jet in its class.
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31 Bits, Costa Mesa
Kallie Dovel, Founder/Co-Owner
Brooke Hodges, Director of Involvement
Anna Nelson, Director of Administration
Jessie Simonson, Director of Sales and Production
Alli Swanson, Director of PR and Marketing

Kallie Dovel traveled to Uganda in
2007 and met women who made paper
beads, but lacked a marketing and sales
plan. After hearing their stories, Kallie
searched for a way to give opportunities
to her new Ugandan friends. She brought
jewelry back to the U.S. and spent the
next year dreaming up the concept of a
development organization. She brought a
few friends on board and her ideas quickly evolved into 31 Bits. Kallie’s new team traveled to
Uganda in August 2008 and selected six women to buy jewelry from on a monthly basis.

The company has now evolved into 108 Ugandan female employees, not including a
Ugandan staff of six program managers who run specific trainings and programs for benefici-
aries. They receive English lessons, financial trainings, business courses, HIV/AIDS treatment,
bike loans and more. 31 Bits is now sold in more than 130 stores around the world.

Nominated by Holly Clinard of Vanguard University

All Green Electronics Recycling, Tustin
Arman Sadeghi, President

Arman Sadeghi, born and raised in Iran, moved to Orange County with
his family at the age of nine. An entrepreneur to the core, he started his
own computer firm when he was 16 years old. Now Sadeghi runs All
Green Electronics Recycling, an organization he founded in response to
his realization that much of the electronics recycled in the United States
is sent overseas.

Sadeghiʼs desire to recycle the right way has proven to be extremely
successful. With e-waste collection outposts in Northern and Southern
California, as well as a partnership with California State University campuses, Sadeghi and his
staff routinely host community e-waste collections.

All Green offers free, proper and sale recycling of electronic waste to ensure hazardous
materials are not dumped into a landfill or sent to Third World countries.

Nominated by Claudia Schou of Media Boutique

Alyson Noël LLC, Monarch Beach
Alyson Noel, New York Times Best-selling Author/Founder

Alyson Noël got her start in Mr. Fares Sawaya’s English class at Troy High School in
Fullerton. When she turned in a short story that had little to do with the class-assigned essay

on Tolstoy, her teacher took note of her talent and read the story aloud to
the class.

While working as a New York City-based flight attendant for more than
a decade, Alyson utilized long weather delays and layovers to work on her
true passion: Writing. Shortly after 9/11, Alyson decided to pursue her
dream of writing full-time. In 2005, her first young adult novel, Faking 19
was published by St. Martin’s Press. Today, she is the author of more than
18 novels. Alyson has had over eight New York Times bestsellers in two
years, and over six million copies in print. Her books have been translat-
ed into 37 languages and sold in over 50 countries.

Nominated by Jeanette Harvey of Alyson Noel LLC

Amonix, Seal Beach
Vahan Garboushian, Founder/Chief Technology Officer/Chairman of the Board

Vahan Garboushian has pioneered the development of concentrated
photovoltaic (CPV) technology since launching Amonix in 1989. Vahanʼs
passion, vision and leadership over the past 21 years have made Amonix
the most efficient, reliable CPV technology on the market today. With
numerous published technical papers on solar energy, CPV technology
and multiple patents in this field, Vahan has consistently been a pioneer
and thought-leader. He is a frequent speaker at renewable energy confer-
ences around the world, an inductee to the Environmental Hall of Fame
and a recipient of the R&D100 award.

In 2010, Amonix raised a $129.4 million Series B financing based on
having the lowest cost solar energy technology in sunny and dry climates,
and a proven track record in the field. Amonix is responsible for over 70% of all CPV installa-
tions worldwide. Vahan is the primary reason Amonix is leading the CPV solar technology field.

Nominated by Jayne Kennedy of the Orange County Business Journal

AnaTango, Laguna Beach
Michael Saddik, Chief Executive Officer

Michael Saddik is a strategic executive who brings over 20 years of
extensive domestic and international experience in client services, busi-
ness operations and technical issue resolution to AnaTango, a cloud-
based enterprise platform powered by Adaptive Management
Infrastructure. AnaTango was founded in 2009 and has been recently fea-
tured on Forbes.com, Tech.li and AllBusiness.com.

Prior to his tenure at Anatango, Michael was an executive team mem-
ber of Next-Web. There, he led and coordinated client operations teams,
participated in due diligence engagements related to the acquisitions of
five companies by private equity investor groups and strategic corporate buyers.

Michael holds an MBA from Pepperdine University with an emphasis in executive leadership.
In the community, Michael serves as a primary board member for The Lupus Foundation of
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Northern California, a nonprofit organization promoting lupus awareness since 2005.
Nominated by Mary Rose Saddik of AnaTango

Austin Taylor Inc., Irvine
Ron Viggiano, President

Ron Viggiano embodies the spirit of American entrepreneurship. Known
by his peers and clients as a hard worker, Ron makes custom clothes for
a measurable percent of the captains of industry in Orange County.

Despite the recession, Austin Taylor sales topped $1 million in 2011 for
the first time in the company’s history, an increase of 42% over the prior
year’s revenue. Quite an accomplishment, considering the typical sale is
made one-on-one at the client location in which Ron personally advises
customers on the smallest details of the clothes he designs.

In 2008, Austin Taylor Inc. relocated from Anaheim to Irvine. Due the dif-
ficult economy, the company was close to going out of business. Ron took a huge risk by buy-
ing out his partner. While 2009 and 2010 were survival years, Ron persevered and did all he
could to best service his clients and find new business. 

Nominated by Raymond Cohen of Vessix Vascular Inc.

B Scene Advertising, Newport Beach
Caren Lancona, Chief Executive Officer

Caren Lancona started her career at the age of 15 as a professional
skateboarder for the Pepsi – Simms Team in the late ‘70s where she
learned how to market herself to sponsors. This training led her to start
Cal Sport Productions in the early ‘80s where she used her marketing tal-
ents for sports marketing and MTV events. A few years later, Caren
changed her company name to B Scene Advertising Agency and focused
her expertise in marketing, advertising, event planning, production and
public relations to a broader market. Caren holds many awards for her
commercials, websites and marketing campaigns.

A serial entrepreneur, Caren has launched and sold over 12 companies over the past 28
years, including one of the first social networking companies called JustFriends.com.

Caren is also involved in The American Heart Association Board for Go Red.
Nominated by Donna Slatton of B Scene Advertising

B. toffee LLC, Newport Beach
Betsy Thagard, Founder/President

For years Betsy Thagard has created handmade delectable toffee con-
fections for family and friends, perfecting different recipes until she could
call one her own. With rave reviews and constant encouragement from
loyal enthusiasts, B. toffee was formally founded in January 2009. The first
two specialty stores that tasted B. toffee suggested it be entered in the
Fancy Food Shows in New York and San Francisco and have carried B.
toffee ever since. With the business ever expanding, B. toffee can now be

found in even more specialty food stores, exclusive corporate gift companies, and gift basket
proprietors in addition to the B. toffee company website.

Betsy has a positive social impact in the communities she serves through donations and
sponsorships to groups such as UC Irvine Diabetes Center, Boys Hope/Girls Hope and Girls
Scouts of America.

Nominated by Ric Franzi and Doug Gfeller of Critical Mass for Business

BeachCandy Swimwear, Corona del Mar
Brittany Barber, Designer and Owner

Brittany Barber attended Pratt Institute in New York City, with the sin-
gle goal of designing and selling luxurious, high-end swimwear. Her
dream was realized in March 2011 when BeachCandy Swimwear
opened its doors to customers in Corona del Mar. Within her first year,
Brittany beat her weekly and monthly sales goals. 

Locally and around the globe, women visit the BeachCandy boutique
to purchase Brittany’s ready-made mix-and-match pieces or to be per-
sonally fitted for a custom-designed swimsuit. Brittany’s highly person-
alized approach to fitting women in swimwear enhances and supports a
woman’s natural curves, ensuring every woman feels empowered by
how she looks in her suit. Custom orders represent 50% of the store’s sales each month
keeping the store in high demand year-round.

BeachCandy Swimwear is featured in the 2012 Sports Illustrated “Swimsuit” issue.
BeachCandy Swimwear will also be expanding distribution to stores and hotels throughout
Southern California in 2012.

Nominated by Ron Viggiano of Austin Taylor Inc.

BeautyMark Organics, Corona del Mar
Jenna Lobos, Founder

Jenna Lobos has always strived to be successful and happy simulta-
neously. After more than a decade as a realtor, she yearned for some-
thing different and personally satisfying. Jenna aimed for her new path
in life to be something more than a career. Her goal was to support her
passions in combination with her life’s work.

As an entrepreneur, Jenna started BeautyMark Organics, an organic
airbrush tanning business, in May 2009. With the success of BeautyMark
Organics, Jenna has also been inspired to diversify. The launch of her
organic, paraben-free skin care line has expanded and Jenna has also
become certified as a natural health practitioner offering nutrition consultations.

Jenna writes a column for FitnessX magazine on topics such as natural beauty/skin care,
health and well-being.

Apart from her entrepreneurial business pursuits, Jenna sings with her church choir at Our
Lady Mt. Carmel Catholic Church in Newport Beach.

Nominated by Jayne Kennedy of the Orange County Business Journal

BGA Insurance, Newport Beach
Barry Zimmermann, President

Barry Zimmermann started BGA Insurance, a financial services com-
pany, during the depths of the recession. While other firms in the indus-
try were cutting their workforce and putting their marketing on hold,
BGA Insurance hired an all-star line-up of agents. The company then
employed aggressive marketing tactics, including sponsoring high-qual-
ity monthly “Lunch and Learns” featuring speakers from the insurance,
sales, and marketing industries which have been an enormous success
in developing new business and educating BGA’s existing financial
services clients.

The result of these efforts can be seen in the company’s exceptional
annual growth and gross sales. BGA has also grown geographically in the past year, adding
a San Diego County and Los Angeles/Ventura County branch to its Orange County head-
quarters. BGA has become a major player in the industry in four short years and during a peri-
od when many other businesses folded.

Nominated by Ian Crockett of Orange Label Art + Advertising

Blytheco, Laguna Hills
Stephen Blythe, Chief Executive Officer/Founder/Chief Financial Officer

Founded in 1980 by Stephen Blythe, Blytheco is the oldest Sage busi-
ness partner in the U.S. The company has built a reputation as an indus-
try leader and has been recognized by Sage, industry press and other
organizations for its ongoing commitment to quality. Stephen is consis-
tently quoted as an industry expert in National Industry Publications
such as Accounting Today.

Outside of his professional duties, Stephen is an avid and experienced
pilot, and a member of many pilot and medical humanitarian organiza-
tions blending his joy of flying with his desire to give back to the com-
munity. Stephen is heavily involved in the Liga International Board and
Flying Samaritans. As a volunteer pilot and clinic worker, Stephen iden-
tified many opportunities to automate the monthly process of coordinating the clinic volun-
teers, pilots, clinic coordinators and redesigned the Liga International website.

Nominated by Dori Fitch of Blytheco

Bold Girlz, Costa Mesa
Cheryl Beck, Chief Executive Officer/Founder

Cheryl Beck’s passion for inspiring girls and giving back to the com-
munity led her to create a brand with a mission to empower girls through
fashion and encourage social responsibility. She first launched Bold
Girlz in Manhattan, New York and brought the business to Orange
County to re-launch the brand last year. Since the brand has been well
received, Bold Girlz just opened its first flagship store in Costa Mesa. In
less than two years, Cheryl has launched a successful full fashion
brand, e-commerce platform and world-class retail operation. Cheryl is
also a volunteer with Women Helping Women (WHW) in Santa Ana and
has been a guest speaker at the Girl Scouts of LA’s “Girltopia” event.

Nominated by David Golini of Spree Bird
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Bremer Whyte Brown & O’Meara LLP, Newport Beach
Keith Bremer, Founding Partner
Nicole Whyte, Founding Partner

In 1997, Keith Bremer and Nicole Whyte founded
Bremer Whyte Brown & OʼMeara LLP.

Today, the firm has 80+ members and full-service
offices in Los Angeles, Newport Beach, Northern
California, Las Vegas, San Diego, Arizona and a
satellite office in Riverside.

Keith has extensive experience in all aspects of
civil litigation, including general business and cor-
porate, construction defect, municipal defense,
personal injury and general liability. Prior to forming
Bremer Whyte Brown & OʼMeara LLP, Keith was the managing partner of the Riverside office
at Smith, Smith & Kring where he functioned as lead trial counsel and was responsible for the
day-to-day management and operation.

Nicole has handled hundreds of complex, multi-million dollar lawsuits. In a survey conducted
by Los Angeles Magazine and Super Lawyer Magazine, Nicole was named a “California Super
Lawyer.”

Nominated by Melissa Culp of Kaleidoscope

Burnham Gibson Financial Group Inc., Irvine
Darin Gibson, President

Darin Gibson has made some bold choices and unprecedented moves
during his young career. The decisions he has made amid a down econo-
my have built Burnham Gibson Financial Group Inc. into a full-service
financial advisory firm with 23-employees strong and manages more than
$450 million. Darin has worked in Orange County for more than 15 years,
is a frequent speaker and media contributor, and regularly recognized as
a top financial advisor.

In 2010, Darin realized he could do things differently. While many finan-
cial service providers are one-man shops who juggle multiple hats when
dealing with the varied needs of clients, Darin saw opportunity to invest in
a strong infrastructure with a team of professionals who would better serve
the needs of today’s individuals and corporations.

Closing 2011 with 34% growth, Darin’s firm looks to keep momentum in 2012 by adding per-
sonnel in Los Angeles, San Francisco and San Diego.

Nominated by Stephanie Olesen of beyond|FIFTEEN

Business Communications Solutions, Irvine
Sunny Rajab, Chief Executive Officer

Sunny Rajab started her own telecommunications and IT business
when she was barely out of high school. In an intimidating industry dom-
inated by men, she did not let anyone stand in her way.

Now the CEO of Business Communications Solutions (BCS), Sunny’s
vision is to provide businesses with one place to find all of their technolo-
gy. BCS provides consulting, design, implementation and support for
business phone systems, computer networking, video conferencing and
more.

Despite the economic recession, Sunny has managed to continuously
boost her company’s bottom line with innovative technology and forward-
thinking solutions to her customers’ greatest needs. BCS is the top seller of IT and business
phone systems in Orange County, achieving revenue growth since its launch in 2004.

Outside of BCS, Sunny is a member of the National Association of Women Business Owners
and promotes the growth, stability and profitability of women-owned businesses in Orange
County.

Nominated by Audrey Agahan of Business Communications Solutions

Center for Peak Performance, Aliso Viejo
John OKeefe, Executive Coach/Breakthrough Specialist

Dr. John OKeefe is a breakthrough specialist who brings a practical
approach to his Peak Performance training for entrepreneurs, salespeo-
ple, celebrities, athletes and others. John works with his clients to elimi-
nate self-limiting behaviors that block their success. He helps clients
achieve their goals by “getting out of their own way” implementing suc-
cessful/good habits and eliminating negative habits. He is an expert in
rapid transformation and the subconscious mind.

John works with individuals in private sessions as well as groups, sales
teams and companies.

Additionally, he is a stress management expert who helps individuals
and companies manage stress and increase productivity. John is also an award-winning speak-
er and author of three books.

Nominated by Mark Risner of the Law Office of Mark T. Risner

Charter Pacific Lending Corp., Irvine
Babak Moghaddam, President

After Babak Moghaddam graduated from University of Southern
California in 1985, he entered the mortgage industry as a compliance
auditor at the Bank of New York and completed his Masters in Business
Administration two years later.

Babak quickly discovered the mortgage industry was lacking high-level,
well-educated advisors who truly understood the significance of proper
mortgage planning. After 17 years in the traditional mortgage banking
world, Babak transformed his vision into his own practice in 2002 when
he formed Charter Pacific Lending Corp.

Charter Pacific Lending Corp. has built a strong reputation as a leading
mortgage brokerage firm, serving the lending needs of real estate professionals, builders and
individual homebuyers throughout California. The company has an experienced staff offering
expertise in every area of mortgage lending and access to a full-range of mortgage sources.
The company’s lending specialists are dedicated to finding the right loans with the best rates,
terms and costs to meet clients’ unique needs.

Nominated by Ramin Behnam of California Bank & Trust

Cristophe Salon, Newport Beach
Jennifer Fontana, Owner
Scott Fontana, Owner

Originally established in 1999, Cristophe
Salon Newport Beach was reopened in 2010
under new ownership by husband and wife
team, Scott and Jennifer Fontana. Together
they have successfully owned and operated
salons nationwide for the past sixteen years.
Scott is a highly recognized hair stylist and
Jennifer is a colorist who has earned the title
“Best Blonde Maker” by Improper Bostonian
magazine two years in a row.

Both industry experts in business operations,
management and professional development,
Scott and Jennifer successfully infused new life
into the salon carrying with them their strong
reputation for unparalleled five-star customer service and a brand new business model.

Within the first year, Scott and Jennifer turned profits around, restoring the once-failing salon
into a beautiful, upscale destination where hundreds of clients visit each week.

Nominated by Amy Greenburg of Bolt PR

Corent Technology, Aliso Viejo
Feyzi Fatehi, Chief Executive Officer

Feyzi Fatehi has served as CEO of Corent Technology since 2006. He
has spent his career building high-performance, high-tech organizations
including multiple independent business units at HP and four technology
startups in Silicon Valley and in Southern California with valuations rang-
ing from $100 million to $1 billion.

Corent has received numerous honors including being named the
“Emerging Software Company of the Year” in 2009 by the Technology
Council of Southern California and “Best Investment Opportunity” award-
ed by the Harvard Entrepreneurs Conference. Feyzi has also spearhead-
ed Corent’s strategic and global alliance with IBM. In September 2011,
IBM named Corent as the first “certified technology provider partner to IBM Cloud.”

Feyzi has also been invited to give a keynote at Fluor Corporation’s new headquarters in
Texas on the topic of building a global corporate culture of innovation and entrepreneurship.

Nominated by Jim McCluney of Emulex

creative blend/118 degrees, Costa Mesa
Jenny Ross, Executive Chef/Owner

Jenny Ross opened her first restaurant, Taste of the Goddess, at the beginning of the raw
food rush in Los Angeles. After serving up Hollywood’s celebrity clientele, Jenny opened 118
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degrees in Orange County in 2007 which empowers OC diners with fresh,
organic living cuisine presented in an artful context.

In January 2010, Ross took her original recipes to Whole Foods Market
at The District in Tustin where she opened the Raw Bar, a new counter
featuring a full menu of raw delights and made-to-order salads, entrées
and desserts. Jennyʼs food can also be found pre-packaged at Motherʼs
Markets under Jenny’s Raw and Organic. The company has recently
expanded their wholesale operation, adding five Whole Foods locations
and six other health foods stores in LA and Orange County, totaling 18
stores.

In 2011, Hay House published Jenny’s book Raw Basics. The book has now been published
internationally in five languages.

Nominated by Ric Franzi and Doug Gfeller of Critical Mass for Business

Crescent Solutions, Irvine
Brian Fischbein, Chief Executive Officer

Brian Fischbein co-founded Crescent Solutions, a full-service IT solu-
tions company in 2002. After almost not being able to pay the electric bills,
the company recently made the INC. 500. Brian started the company driv-
en by the desire to be better, stronger and faster than the options that
were available in the industry.

With Crescent Solutions, Brian also created a place where a sense of
family is woven into the fabric of the company from the inside out.
Everyone Brian works with is treated like family; the internal employees,
contractors and clients the company serves on a daily basis can attest this
fact.

Brian is also the founder of CaptiveEight, events in which leading technology suppliers from
qualified companies are given an exclusive opportunity to present their products and services
to top CIOs and CTOs of Fortune 500 or industry-leading companies; and The Society, the
world’s first exclusive luxury asset exchange.

Nominated by Stephanie Phillips of Crescent Solutions

Critical Mass for Business, Ladera Ranch
Richard “Ric” Franzi, Author/Radio Show Host/Owner
Doug Gfeller, Co-Owner/Master Certified Coach

Richard “Ric” Franzi and Doug Gfeller have been
helping local entrepreneurs and executives dramat-
ically improve their performance since 1994. Their
firm, Critical Mass for Business, is a multi-faceted,
multimedia coaching company that offers a wide
variety of collaborative services designed to break
down barriers keeping entrepreneurs apart and pre-
venting them from brainstorming and sharing “best
practices” with one another. Through their weekly
radio shows, monthly peer groups and executive
conferences, Ric and Doug offer local business
owners and entrepreneurs the opportunity to interact to share ideas and information with one
another as well as connect with and learn from experiences of others in the business commu-
nity.

The impact of this “Critical Mass” on Orange County entrepreneurs can be seen in the grow-
ing success of their members and impact on the community. Through the improved performance
of some of Ric and Doug’s OC clients in 2011, 74 full-time jobs were created.

Nominated by Jayne Kennedy of the Orange County Business Journal

Crystal Cove Alliance, Newport Coast
Laura Davick, Founder & Director of External Affairs

As founder and first president of Crystal Cove Alliance (CCA), Laura
Davick spearheaded a campaign to prevent a planned luxury resort from
taking over Crystal Cove. Her efforts kept the Cove’s historic cottages
intact, enabling them to be restored for affordable overnight rentals (near-
ly 100 percent occupancy); provided access to pristine beaches and natu-
ral trails for the general public (800,000 visits per year), and laid the
groundwork for an array of educational and arts programs for both school-
children and adults. Today, CCA is one of the most successful public-pri-
vate partnership models in the California State Park System. 

With Phases I and II restoration now complete – following fundraising
campaigns totaling $22 million – CCA has restored 29 of the 46 historic
cottages. Additional features are the Park & Marine Research Facility, created from one of the
cottages, used by both renowned university researchers and inquisitive schoolchildren; and the
“Beaches” Film and Media Center, where Bette Midler’s movie Beaches was filmed, due to open
later this spring.

Laura’s early efforts led to today’s unforgettable Crystal Cove; Laura’s continuing dedication
is guiding the mission to protect and preserve this coastal treasure for years to come.

Nominated by Hilary Kaye of HKA Inc.

CTGroup, Irvine
Todd Griffiths, President/Chief Executive Officer

Founded in 2010 by professional numismatist Todd Griffiths, Century
Tangibles Group is a privately owned, investment management firm.
CTGroup specializes in the sale and management of tangible assets,
specifically rare coins and bullion offering products and services to meet
the needs of individual investors and institutional investors.

During the course of his 27-year career, Todd has gained a specialty pri-
marily in rare coin and precious metal investments. He has participated in
the transport or sale of over 80 of the 100 greatest U.S. coins and man-
aged over $1 billion in rare coin transactions. Todd is the developer of the
industry’s first online, rare coin and bullion trading platform. Todd has been
interviewed by FOX Business, First Business and others. He has been ref-
erenced by Business Wire, Coin Week and other financial news media outlets around the world.
He is the host of The Todd Griffiths Show on Blog Talk Radio.

Nominated by Carol Ogilvie of California Bank & Trust

Delta Wye Electric Inc., Anaheim
Carl Kasalek, President

In 1980, Carl Kasalek founded Delta Wye Electric Inc., an electrical con-
tractor for industrial and commercial facilities. The company provides
services including industrial electrical installation, panel building, power
monitoring, engineering services and tenant improvement. Delta Wye
Electric is dedicated to building a lasting relationship with clients based on
exceptional customer service and high-quality workmanship. The compa-
ny believes its success is measured by the customers it keeps and takes
great pride in its client and employee retention with clients and employees
having been with Delta Wye Electric Inc. for over 30 years. Some of Delta
Wye’s major projects include installing five production lines for a new Dr.
Pepper/Snapple bottling plant in Victorville, installing new packaging lines for Tropicana in the
City of Industry and completing the electrical installation for a new conveyor system at Nestle in
Chatsworth.

Nominated by Michael Patterson of California Bank & Trust

Don the Beachcomber, Huntington Beach
Arthur Snyder, Owner
Delia Snyder, Executive Chef/Co-Owner

Under the ownership of Arthur and Delia Snyder, Don the
Beachcomber is experiencing a rebirth. The restaurant origi-
nated in the 1930s in Hollywood and grew to incorporate 16
restaurants. Founder Donn Beach (now deceased) is credited
with creating the “tiki culture” defined by a relaxed ambience,
tropical décor and exotic rum-based cocktails including the
famous Zombie and Donʼs Original Mai Tai.

None of the early restaurants exist today, but the Snyders
have owned the brand since 2007. The Delia family was close
to Donn Beach and therefore it is important to Arthur and Delia
to ensure all elements of their restaurant maintain the integrity
of the original brand.

Nominated by Mona Shah-Anderson of Moxxe PR

DonateGames-Every Penny, Dana Point
Jim Carol, Chief Executive Officer/Founder/President

In 2006, Jim Carolʼs 11-year-old son was diagnosed terminal with a rare
form of leukemia. The Carol family moved to Seattle and received treat-
ment at Seattle Childrenʼs Hospital. During his time in the hospital, Jimʼs
entrepreneurial spirit inspired him to help others. Jim formed
DonateGames realizing the important role video games played in a sick
childʼs life. DonateGames resells donated new and used video games.
Proceeds go to funding research for rare diseases and helping sick chil-
dren. In 2011, DonateGames expanded from a small fulfillment center in
Jim’s garage to a business operation with a warehouse and fulfillment
facility in San Clemente. Jim has never sought monetary compensation for
running DonateGames. The charity has been an expression of his grati-
tude, as well as a means of paying forward the kindness his family received from friends and
strangers throughout their son’s struggle with cancer.

Nominated by Michael Ying of DonateGames

Dr. Fresh, Buena Park
Puneet Nanda, Owner

Puneet Nanda, “Dr. Fresh,” is the creator of a host of innovative personal
care products ranging from the FireFly® toothbrush to Binaca™ Breath
Freshening Products and the recently launched Infectiguard™ line of inno-
vative, skin-friendly hand sanitizers.

Growing up in India, Nanda’s father wanted him to be a doctor and he
obliged by enrolling in medical school. When his dad suffered a heart
attack, he returned home to run the family’s manufacturing business.
Before long, he trademarked his first toothbrush under the Dr. Fresh name
in India, featuring a transparent, glitter-filled handle – an element of “flash”
that would become a Dr. Fresh signature. The brush outsold his compa-
ny’s previous toothbrushes by 400%. Once in America, Nanda suffered rejections from large
retailers, but persevered. In just eleven years, the company has grown from one employee to
almost 100. Most recently, Nanda received the Ernst & Young Entrepreneur of The Year®
Regional Award.

Dura Doggie, Santa Ana
Frank Jones, CTIO/Co-Founder
Chase McElroy, Chief Financial Officer/Co-Founder
Raad Mobrem, Chief Executive Officer/Co-Founder

While attending college at the
University of California, Santa
Barbara, three students, Raad
Mobrem, Frank Jones and Chase
McElroy, learned they had to create a
“fake” product and “fake” company for
their entrepreneurism class. After
many brainstorming sessions, the
team decided on their first and most
simple idea: A dog toy. The team pro-
duced an actual dog toy for the pres-
entation.

Soon after, the team decided to turn the class project into a viable business and the Dura
Doggie™ Disc was born. The first store that carried the Dura Doggie product, Dexter’s Deli, got
a number of positive responses from their customers. With the new marketplace acceptance
and energized drive, the Dura Doggie team decided to create dog products designed to give
back and asked customers to “Chews Your Cause.” This campaign allowed customers to
donate to various causes based on the color product they purchased.

Nominated by Jayne Kennedy of the Orange County Business Journal
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Dynamic Fabrication Inc., Santa Ana
Mike Kartsonis, Chief Executive Officer/President

With his entrepreneurial spirit and aspirations to become his own boss,
Mike Kartsonis, president and founder of Dynamic Fabrication Inc. (DFI)
built his welding and fabrication business to control his own destiny and
reap the benefits of his hard work ethic.

Mike began his career as a commissioned sales representative for a
welding manufacturer. Once being placed on a salary, he left the compa-
ny to pursue his own entrepreneurial endeavor. This led to the establish-
ment of DFI in March 1981, with Mike working 80 to 100 hours per week
in all aspects of the business, from welding and selling to truck driving and
networking. Today, more than 30 years after beginning his entrepreneurial
venture, Mike has built a solid client roster of long-time customers, includ-
ing Fortune 500 companies and small businesses, a close-knit family of highly skilled employ-
ees and a strong network of industry associates.

Nominated by Melinda Morgan Kartsonis of Morgan Marketing and Public Relations

ECO Logical Skin Care Inc., San Clemente
Rick Sample, Chief Executive Officer

In 2006, Rick Sample and his partner, James Urioste decided to
launch a brand of all-natural sunscreens from Australia: Soleo
Organics. The brand quickly sold to over 1,500 stores nationwide. Due
to a tenuous relationship with their former Australian partners, Rick
and James decided in January 2011 to separate from Soleo and form
ECO Logical Skin Care. They launched an entirely new line of envi-
ronmentally friendly, chemical-free sunscreen products under the ECO
brand.

ECO was launched at the Natural Products Expo in Anaheim, and
without outside capital, the team sold over 34,000 units to over 1,000
stores, with customers including Whole Foods, Mother’s Markets, Quiksilver and Rip Curl.
ECO was named as the exclusive sunscreen of the Surfrider Foundation globally, further
raising the brand’s profile. The company has started distribution in Australia, Canada,
Japan and soon also in South America and Africa.

Elite Productions International, Laguna Niguel
Lili Shadab, Owner

With a career spanning over 20 years, Lili Shadab has been a pio-
neer in every industry she has embarked in, from the fashion industry
as the top salesperson, buyer and designer to the floral and event
industries. Lili founded Elite Productions International in 1995. She
has since produced events for Fortune 500 companies to local chari-
ties. She has volunteered for charitable organizations such as Laura’s
House and South Orange County Chamber. Lili’s passion for beauty

and sophistication has kept her in the forefront of the industry.
Elite Productions International is a growing special events company and Lili is constant-

ly changing the landscape of the industry with her cutting-edge designs, innovative con-
cepts, and attention to detail to producing and designing events known to exceed her
clients’ expectations.

Nominated by Ric Franzi and Doug Gfeller of Critical Mass for Business

Event Complete/TouchPointe, Ladera Ranch
Michelle Patterson, Founder/Chief Executive Officer

Michelle Patterson has been the visionary and creator behind a mul-
titude of events and workshops produced since 1988. With experience
in events such as Muscle Car 1000, a road rally for the elite automo-
bile aficionado; Celebrity Chef Challenges; and signature wine festi-
vals and workshops; Michelle’s forte is an ability to refine and cus-
tomize marketing strategies to drive attendance to record highs.

Michelle was named event ambassador for Groupon, where she
broke the national record for tickets sales for producing the event
“Capturing True Emotion” Photography. This workshop and other spe-
cialty workshops are now running in all major cities across the country
and overseas with continued success.

Michelle’s passion and flair for producing spectacular events have led to the creation of
her personal cornerstone event in 2003, Taste of Ladera. Event Complete’s Taste of Ladera
has become Orange County’s largest charity event, attracting top talent and over 30,000
attendees annually.

Nominated by Ric Franzi and Doug Gfeller of Critical Mass for Business

Eyes Cream Shades, Irvine
Faith Smith, Founder

Eyes Cream Shades, quality sunglasses for infants, toddlers and
teens, is a leading brand within the optical field, selling to eye care
professionals nationwide. Eyes Cream Shades is a favorite among
celebrity moms and dads including Tori Spelling, John Travolta,
Matthew McConaughey and Courtney Cox. The company’s products
have been seen on prime time television shows such as The New
Adventures of Old Christine. Faith appeared as a panelist on CNN
speaking on the topics of entrepreneurship and has been featured in
publications such as The Wall Street Journal and Entrepreneur
Magazine. Most recently, Faith was named in the Top 100 of “Who’s
Who Among Women in Ecommerce” for 2012.

Faith supports many charities such as Blind Baby Fund, The Jackie Robinson
Foundation, National Kidney Foundation, The Robert Urich Foundation for Cancer
Research and Patient Care, and Human Options.

Nominated by Jayne Kennedy of the Orange County Business Journal
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Fairhaven Memorial Park & Mortuary, Santa Ana
Marla J. Noel, CPA, President

As president of Fairhaven Memorial Park & Mortuary, Marla Noel
oversees one of Orange County’s most historic and scenic memorial
parks. She has guided the 100-year-old organization into a new era of
expansion while remaining true to Fairhaven’s enduring commitment
to offering care, compassion and a listening ear to the families it
serves. 

Marla recently oversaw Fairhaven’s expansion into South Orange
County with the opening of its brand new Mission Viejo branch. This
state-of-the-art mortuary will offer an underserved community unparal-
leled service in a beautiful new facility with an outdoor reception area
exclusive to South Orange County. Amid these expansion efforts,
Marla remains intently focused on helping families in need. Fairhaven offers grief support
services to the community and maintains long-term relationships that often continue long
after the loss of a loved one. 

Marla has also made great strides in developing Fairhaven’s long-tenured staff through
innovative training programs, resulting in a spirit of compassion and service that is evident
to families as soon as they walk through the front door.

Nominated by Hilary Kaye of HKA Inc.

Felt Bicycles, Irvine
Bill Duehring, President

In the late 1980s, Jim Felt designed and built a triathlon bike for
motocross star, Johnny O’Mara. Johnny was competing in triathlons for
training and asked Jim to build him a new tri bike. Jim had a distinct
vision of how he could improve on the current designs. Since then, the
Felt brand has grown well beyond its racing roots.

Ten years after he built that first triathlon bike, Jim wanted to make
his bikes available to more riders. Enter Bill Duehring, a bike industry
veteran, who wanted to be a part of a company that could capitalize on
his years of product development experience and strong relationships
with suppliers all over the world. Despite the significant downturn in the
economy, Felt Bicycles, led stateside by Bill has bucked the trend. The company finished
its most recent fiscal year with sales up over 12% and profits up 121%.

Nominated by Rachel Rico of SingerLewak LLP

First Foundation Inc., Irvine
Scott Kavanaugh, Chief Executive Officer/Vice Chairman

First Foundation Advisors (FFA), an investment management firm
founded in 1990, decided rather than be purchased by a bank, they
would create their own. CEO Scott Kavanaugh partnered with Chairman
Rick Keller and First Foundation Bank (FFB) opened their doors on
October 1, 2007. Both wholly-owned subsidiaries now operate under
parent company, First Foundation Inc., and have seen great success.

The company opened offices in Pasadena, La Quinta and San Diego
increasing their number of employees from 20 in 2007 to over 115 today,
98 of which are in Orange County. First Foundation corporate head-
quarters has increased from 6,000 square feet to over 33,000 square
feet in Lakeshore Towers and occupies 3,000 square feet in their branch in Irvine. First
Foundation has also added consulting, foundation services, wealth planning, institutional
asset management and insurance services to their platform.

Nominated by Ron Viggiano of Austin Taylor Inc.

Foster Printing Company Inc., Santa Ana
Dennis Blackburn, Chief Executive Officer

In 1988, Dennis Blackburn, saw the business environment changing
and a need for new and more sophisticated forms of advertising and
marketing spearheaded by the printing industry. This resulted in the pur-
chase of the printing assets of Walter Foster Publishing. Foster Printing
became the first Southern California Large Format printer to install
Computer-to-Plate (CTP) availability. Foster continues to reinvest in the
business and buy the infrastructure necessary to stay an industry
leader. Today, Foster Printing Company Inc. makes impressions for their
trade customers as well as prints instructional Walter Foster Art Books.

Foster Printing has grown revenues and profitability yearly since
2007. While proud of the success Foster Printing has had, Dennis is far
more proud of the fact there has been no turnover of personnel in the last five years. Out of
32 employees, 25 people have 15+ years of continuous employment.

Nominated by Larry Perfetto of California Bank & Trust

GigaSavvy, Irvine
Corey Mangold, Principal/Founder

Corey Mangold founded White Ink Studio in 2008. In just six months,
the organization employed 10 people and had revenue approaching $1
million. Corey has founded many businesses and currently owns three
internet start-ups. After merging with GigaSavvy in 2010, the company
has continued an annual revenue growth rate of approximately 185%.

In the community, Corey has sat on the advisory board for Irvine Valley
College and has been involved in coaching Little League and AYSO. He
will also be involved with TedEx 2012 in Orange County and is current-
ly running social media and web development for TedEx Orange Coast.

GigaSavvy is a top-tier marketing firm specializing in SEO, web
design, social media and online reputation management.

Nominated by Leah Beal of Citizens Business Bank and Shane Williams of GigaSavvy

Global Language Solutions, Irvine
Inna Kassatkina, Co-Founder/President

Inna Kassatkina is the co-founder of translation and interpreting company, Global Language
Solutions (GLS). From an apartment using existing contacts from freelance projects and a fax
machine, Inna and her co-founder, Olga Smirnova got their business off the ground.

The Russian-born entrepreneur turned her global finesse and linguis-
tics degree from UC Irvine into a successful translation and interpreting
firm. Today, the firm’s clients include Kaiser Permanente, Allergan,
Hallmark, LifeWave and many others. The firm now has more than 35
employees, over 2,000 contractors and offices in Southern California,
Budapest, Warsaw and Buenos Aires. Exemplifying the American
Dream, GLS has had year-after-year profits and has always been in the
black. Over the past three years, GLS has grown well over 100%, land-
ing the company on the INC. 5000 list for the first time and making it the
18th largest translation firm in North America.

Nominated by Melissa Gillespie of Innova Communications

Grand Prix Performance, Costa Mesa
Jerry Palanjian, President

As a 19-year-old boy and
at the urging of his parents,
Jerry Palanjian left his fami-
ly and friends in Lebanon to
pursue a better life and a
prosperous future for him-
self in America. After many
trials and tribulations, Jerry
founded Grand Prix
Performance with not much
more than the clothes on his
back, steely determination, an unwavering work ethic and a commitment to integrity in busi-
ness.

While tires, especially high performance tires, have always been his primary focus, Jerry
has managed to be a trendsetter in other parts of the industry. In the 90s, Jerry was ahead of
the curve when he opened a Harley shop dedicated exclusively to Harley parts, service and
accessories. Jerry and his team have earned the reputation as a top tire and wheel expert in
Orange County.

Nominated by Ron Viggiano of Austin Taylor Inc.

Green Box Electronic Recyclers Inc., Huntington Beach
Jaime Gonzalez, President
Matt Miller, Chief Executive Officer/Founder

Matt Miller and Jaime Gonzalez are no
strangers to founding start-ups. The pair worked
together on several new ventures including a
gold and silver buying service. During a mundane
commute, Matt Miller’s eyes lingered on a dona-
tion bin for shoes and clothes. During a time
when the gold business showed signs of slowing
down, he asked himself, “How can we stay prof-
itable for the long run in the precious metals mar-
ket?” The idea for Green Box was born. To
accomplish Matt’s vision, 24/7 deposit bins were created for the public to safely recycle elec-
tronics.

Within one week of developing the concept, the team presented their business plan to sev-
eral investors and had several offers. A week later, they signed a lease for a de-manufac-
turing plant and secured important partnerships with companies like Salvation Army,
Anaheim General Hospital and 1-800-GOT-JUNK to recycle outdated electronics that could
not be used or sold.

Nominated by Jayne Kennedy of the Orange County Business Journal

Greer’s OC, Costa Mesa
Greer Wylder, Founder/Editor

Five years ago, Greer Wylder, a long-time columnist at the Daily Pilot
left the newspaper to start an online version of her column, Greer’s OC,
to cover all of Orange County. Her departure from the paper coincided
with her son’s diagnosis of Type 1 diabetes.

Today she has 10,000 daily email subscribers who rely on Wylder’s
voice or Daily Dose of OC to know about the latest and greatest shops,
restaurants, Type 1 diabetes awareness, events, raising funds for a
cure and experiences that otherwise fly under the county’s radar.

Greer is a member of the JDRF board, active with the UCI Diabetes
Center and an executive producer of a documentary in progress called,
Patient 13 about the quest to cure Type 1 diabetes. In her spare time,
she runs marathons and raises funds to put two underprivileged young adults she met in
Kenya through college.

Nominated by Mona Shah-Anderson of Moxxe PR

HEAROS, Aliso Viejo
Doug Pick, President/Chief Executive Officer

Hearos, managed by DAP World, is the number one ear plug manu-
facturer in the United States. Doug Pickʼs career as an entrepreneur
began in 1992 when he launched the HEAROS brand of ear plugs to
help customers reduce noise, protect hearing and defend against
water damage to the ear. Years later, HEAROS ear plugs have trans-
formed into a worldwide enterprise with distribution in over 50,000
retail stores.

To manufacture its products, the company uses New Horizons, a 56-
year-old nonprofit institution committed to serving the mentally and
physically disabled. DAP World is New Horizonsʼ largest client provid-
ing full-time employment to over 200 of its special adults. In April 2010, DAP World created
HEAROS Helps! to provide financial assistance to best support all New Horizons employ-
ees. Doug is also involved in the local entrepreneur community as the sponsorship chair for
Entrepreneursʼ Organization OC.

Nominated by Sara McKibben of Snell & Wilmer LLP
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Holman Capital Corp., Rancho Santa Margarita
Lance Holman, President/Chief Executive Officer

Holman Capital started with a single premise:  Place the best and
brightest minds in a room to address the critical issues facing our coun-
try and develop solutions with ideas and capital to make the world a
better place. Driven by the desire to improve the quality of life for
human beings globally, the firm is committed to creating jobs, develop-
ing leaders and enhancing shareholder value.

Lance Holman started Holman Capital in December 2009 after a suc-
cessful 18-year career in capital markets and public finance. The firm
was capitalized with $25,000 and has since reinvested 100% of its
profits back into the company.

Holman Capital funds the equipment, real property, infrastructure,
technology and renewable energy needs of the federal, state and local governments, uni-
versities and hospitals in the U.S. Within the public sector, Holman Capital finances multiple
assets including patrol cars, government facilities, hospitals, water rights, energy projects
and more.

Nominated by Ron Viggiano of Austin Taylor Inc.

Horizon Technology, Lake Forest
Kurt Johnson, Chief Executive Officer

Kurt Johnson began his business 15 years ago in the spare bedroom
of his condominium knowing he had an approach to technology distri-
bution that would change the landscape forever. He has guided his
company to sixteen years of consistent growth and profitability with the
distinction of never suffering a losing quarter. Since 2008, Horizon has
experienced over 120% growth in revenue and employee count has
more than doubled from 67 to 118. Kurt was awarded Ernst & Youngʼs
Entrepreneur of the Year award in 2005.

Horizon Technology is comprised of three business models: (1) The
Horizon Technology brand is focused on distributing electronic devices
which are used for manufacturing and repair support of OEM consumer and commercial
electronic products. (2) Horizon Display offers turn-key solutions for interactive monitors and
related software and kiosk products. (3) Horizon Private Cloud delivers virtual desktops to
SMB customers via their proprietary cloud hosting solutions.

Nominated by Larry Schultz of Hein & Associates LLP

iCOOLer LLC, Irvine
Wali Azamy, Chief Executive Officer/President

iCOOLer is an environmentally friendly lunch box that minimizes pack-
aging, keeps food and medicine cold and safe for hours. iCOOLer
believes the spirit and character of the company is most clearly defined
and expressed by the Founder, Owner and President Wali Azamy. Wali
loved making lunch and breakfast for his children every day, but he was
concerned about keeping the school meals fresh. He wasn’t satisfied with
the variety of cooling bags he found in the stores, so he started iCOOLer.

The company is dedicated to becoming known as the gold standard in
product quality and service excellence. Each iCOOLer represents a cul-
mination of focused research, development and continuous state-of-the
art refinement in every element of product design and manufacturing.

iCOOLer is focused on becoming a recognized contributor to the environmental health of the
planet. Each product is designed to support the reduction of packaging and waste.

Nominated by Jayne Kennedy of the Orange County Business Journal

Infinite Storage Solutions Inc., San Clemente
John Clark, President

Infinite Storage Solutions Inc. has continued to innovate and grow sales
by using ground-breaking marketing to reach customers throughout the
country. Their modular product line includes aluminum hardware and
shelves along with wood cabinets, shelves and desks. The company
earned a spot on the Orange County Business Journal’s “Top 100 Fastest
Growing Companies” List in 2011 and finished the year with a sales
increase of over 40% compared to 2010. John and his staff target design
professionals, architects, retail store operators and home owners, and
offer a free custom design service with fast shipping direct to the customer.
Potential customers then see their proposed designs in 3D rendering via
a screen share meeting to make updates and confirm details. This selling
process adds value to the product and leads to repeat customers and referrals.

INK, Irvine
Todd Henderson, President
Megan Lavender, Chief Operating Officer

Prior to co-founding the advertising agency, INK,
Todd Henderson established himself in the creative
agency industry working as an art director and lead
character animator at Dreamworks. With extensive
experience under his belt, he and co-founder
Megan Lavender established INK. Before her
tenure at INK, Megan Lavender held various posi-
tions in the agency industry working as a copywriter,
account director, vice president of sales and mar-
keting, and the director of client services and sales.

In five years, INK has grown into a momentous creative and strategic force behind a wealth
of prestigious clients from Southern California. In 2011, INK was honored with 32 creative
awards from regional and national competitions such as the Hermes Creative Awards, AAF,
MarCom Awards, Davey Awards, Communicator Awards and Ava Awards.

Nominated by Caroline Hanley of INK

Kona Kai Private Reserve Water, Newport Beach
Kai Beaudoux, Owner/Thirst Technician

“Kai the Water Guy” used to work for a mutual fund company that always had issues with its
water service. When the company moved out of state, Kai felt he could start a friendly, customer
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service-based water delivery business. Kona Kai Water is the first
water delivery service in Orange County that offers 16-ounce
sports bottles made up of 100% RPET recycled plastic. Kona Kai
Water is celebrating nine years of business in the highly competi-
tive bottled water industry.

Kona Kai Water is always looking for ways to give back through
charity events, fundraisers or self-help groups. Kai has always
been interested in and involved with helping people get a second
chance.

Nominated by Jayne Kennedy of the Orange County Business
Journal

Krochet Kids Intl., Costa Mesa
Kohl Crecelius, Chief Executive Officer/Co-Founder

Kohl Crecelius and his colleagues started a business crocheting custom
hats for friends while in high school. They leveraged their skill of hat mak-
ing, a talent they gained from Kohl’s older brother, to discover their pas-
sion for entrepreneurship. Kohl and his friends traveled to impoverished
countries and discovered the citizens of these countries had great aspira-
tions to work and provide for themselves. Kohl’s group decided to help
people achieve their goals by traveling to Uganda and teaching crochet-
ing – the very skill that had sparked their own entrepreneurial career.

In 2007, they started Krochet Kids Intl., a nonprofit apparel company
empowering people around the globe to rise above poverty. After pur-
chasing a Krochet Kids item, customers can go online to find the specific woman who crocheted
their hat, view her profile and write her a note of thanks or encouragement.

Nominated by Jeff Lyon of the Orange County Business Journal

Leading Edge Aviation Services Inc., Costa Mesa
Mike Manclark, Chief  Executive Officer

Leading Edge Aviation Services Inc. (LEAS) started as an aircraft
detailing business at John Wayne Airport in 1989. Mike Manclark had a
dream to build a successful aviation services company. Leading Edge
Aviation Services started with five employees in 1989 and expanded
almost immediately. Today the company employs more than 1,000 peo-
ple. With a passion for quality, safety, excellence and five facilities nation-
wide, Leading Edge is the aircraft painting partner for brands such as
Delta, Continental, Southwest, Air Canada, UPS and more.

Leading Edge has painted over 7,500 aircrafts in its 22 years of opera-
tion. In 2011, Leading Edge painted 584 commercial aircrafts – more than
any other aircraft detailing company in the world.

Nominated by Vince McGuinness of BNY Mellon Wealth Management

Lexipol LLC, Aliso Viejo
Dan Merkle, Chief Executive Officer

Lexipol can best be described as a “perishable publisher” focusing on
the needs of public safety organizations. In California in 1995, there were
600 law enforcement agencies; each with different pursuit, force and
harassment policies, and a different way of handling each individual task
police officers encountered. This lack of consistency in policy caused sub-
stantial problems including massive civil liability consequences as there
was no standardization of best practices. Lexipol commenced operations
in 2003 with the goal of addressing this lack of common approach to doing
business. With a total capital funding of $100, Lexipol has grown into a
multi-national company with over 1,300 agencies as annual subscribers
with over 75,000 officers. Lexipol has earned a place on the Orange County Business Journal’s
“Fastest Growing Private Companies” List for the last three years and has exceeded 30%
growth for each of the last five years; all without outside capital.

Nominated by Gordon Graham of Lexipol LLC

Liberty Synergistics, San Clemente
Garry Green, President

Garry Green has served Liberty Synergistics, a 27-year-old leader in
distribution, personalization and imaging solutions with a high-level of
energy since 1993. With a love for sales and direct account responsibility,
Garry was promoted to director of marketing, followed by vice president of
sales and marketing and president in 2006. Among Garry’s outstanding
achievements as president are initiating and developing a revised corpo-
rate roadmap to reposition Liberty in a highly competitive environment and
drive new objectives throughout the entire organization. He also finalized
a multi-year distribution agreement with Kodak which resulted in 50%
sales growth in 2008.

With its roots grounded in photo/film processing and traditional photo lab products, Liberty
has successfully managed to stay current and reinvent itself despite the photo world changing
from film to digital. Garry has created a winning company culture that blends the best of the tra-
ditional photo industry with the digital explosion of creativity.

Nominated by Amy Greenburg of Bolt PR

Lindora Medical Clinics, Costa Mesa
Cynthia Stamper Graff, Executive Board Chairman of Lindora/
Author of Lean for Lite

After leaving the real estate business and earning a law degree from
Osgoode Hall Law School of York University in Toronto, Cynthia Stamper
Graff made her way back to Southern California. She accepted a position
as general manager of Lindora Medical Clinics, the organization her
father, Marshall B. Stamper, M.D. founded in 1971. Shortly after, she was
promoted to president and since then, her contributions have transformed
the company from a regional chain of clinics into a multi-million dollar

company with worldwide impact. In 1997, Graff authored Lean for Life and bodyPRIDE, a book
directed at teenagers. Both books introduce the Lindora program and philosophy on weight
management, wellness and self-esteem.

Nominated by Steven Plochocki of Quality Systems Inc.

Local.com, Irvine
Michael Sawtell, Chief Operating Officer/President

Before being named president and COO in May 2011, Michael Sawtell
was senior vice president and general manager of Local Corp.’s Sales and
Advertiser Services business unit. Previously, he founded and served as
CEO of DigitalPost Interactive, an online digital media company and par-
ent company of Rovion. Michael was the first president and COO of
Interchange Corp. (since renamed Local Corp.) from 2000 until 2005
where he prepared the company for its IPO in 2004 – one of the largest
IPOs in North America that year.

Michael was the founder of TheFamilyPost.com, an award-winning fam-
ily media sharing platform. TheFamilyPost.com was the DigitalPost’s flag-
ship Web 2.0 property which won several accolades as one of the best dig-
ital media sharing platforms on the Web. It was named a Top 10 digital media sharing platform
by PC Magazine in 2007 and “Best of the Web” photo sharing category by Dell Corporation in
2008.

Nominated by Cameron Triebwasser of Local Corp.

LUCCA Café, Irvine
Cathy Pavlos, Chef
Elliott Pavlos, Co-Owner

Husband and wife team Cathy and Elliott Pavlos
are the driving force behind one of Orange Countyʼs
most unique and dynamic eateries, LUCCA Café.
The Irvine-based restaurant is known for its one-of-
a-kind menu, reminiscent of a Euro bistro, complete
with an exquisite wine bar, wide selection of cheese
and charcuterie offerings, seasonal tasting menus
and monthly Sunday Suppers. Though educated as
an architect and an art historian, and despite more
than 20 years in architectural practice and as a col-
lege professor, Chef Pavlos has always been drawn
back to cooking.

Elliott Pavlos, serves as general manager and wine steward allowing Cathy to oversee the
kitchen and ever-changing menu. Together they have led LUCCA in Irvine to become among
the best in the region for its dining, off-site catering and wine bar.

Nominated by Mona Shah-Anderson of Moxxe PR Inc.

Mars Hair Studio, Costa Mesa
Martis Duarte, Owner

After traveling and teaching with some of the finest in the beauty indus-
try, Martis Duarte decided to branch out and open her own beauty salon.
Martis would not allow herself to believe this could fail. Martis took disad-
vantaged young girls with potential and mentored them during their
employment at Mars Hair Studio. Martis’ efforts have led to many girls
starting new professional chapters in their lives.

Currently Martis is researching ways to transform Mars Hair Studio into
an eco-friendly hair salon looking at hair products used and sold to the fur-
niture at the salon. Passionate about helping the Earth and giving back to
the community, Martis also recycles all hair clippings and sends them to
MatterofTrust.com to help with oil spills.

Nominated by Jayne Kennedy of the Orange County Business Journal

Match Relevant, Laguna Beach
Jake Villarreal, Chief Executive Officer

From a young age, Jake Villareal learned from his father he could
achieve his dreams by working hard and having the courage to try. With
the support of the Equal Opportunity Program, Jake’s parents sent him to
college. After stints in San Francisco and New York, Jake returned to
California to start his first IT staffing company – later acquired in 2008.

Jake moved on to Match Relevant, a tool companies can use to find a
better way to hire technical talent. Match Relevant combines social search
and job ad strategy to drive brand awareness globally and attract IT talent
locally. By utilizing online communities, development forums and social
networking resources, the firm can broadcast which companies are grow-
ing and why engineers should work for them. In 2011, Match Relevant placed 95% of their can-
didates in local Orange County start-ups and the combined wages for net new employees
exceeded $2,625,000.

Nominated by Ric Franzi and Doug Gfeller of Critical Mass for Business

MBN Design Inc., Anaheim
Hector Garcia, Founder/Creative Director

For more than 10 years, MBN Design has been a branding think-tank,
always ready with a virtual arsenal of identity solutions that will give clientsʼ
brands a strong start and continued strong sales. The firm’s designs have
graced the shelves of virtually every grocery store, drugstore and supply
chain regionally and throughout the U.S.

With over 20 years of design agency and client-side experience, Hector
Garcia and a team of creative minds at MBN Design know that creating an
identity requires an inquisitive mind and fresh strategic thinking. MBN
offers a perfect blend of talent and experience.

MCR Technologies Inc., Irvine
Kamran Peyman, President/Chief Executive Officer

Established in 1994, MCR Technologies Inc. provides the latest technology and cost-effective,
reliable products and solutions for measurement and control applications. Kamran Peyman has
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been involved with the industrial instrumentation industry since 1979. He
was formerly president of Sparling Instruments, a manufacturer of flow
measurement products. MCR Technologies Inc. serves the industrial
instrumentation market of Southern California and Southern Nevada.

Nominated by Ramin Behnam of California Bank & Trust

MEND Water Company Inc., Newport Beach
Chase Norton, Founder/Chairman/Chief Executive Officer

In 2007, Chase Norton came across a water crisis charitable foundation
online based on the east coast. Chase was deeply affected after learning
about the worldwide water crisis and seeing pictures of the billions of peo-
ple who do not have access to clean drinking water. Growing up in a
neighborhood of Newport Beach, drinking VOSS, Smart Water, Fiji and
Acqua Panna was an everyday occurrence. Chase wanted to create a
premium, consumer goods brand that by its substantially higher price
point would help build wells for people in Third World countries who do
not have access to clean drinking water.

Chase started MEND after quitting his job as a Series 7 Licensee Bond
Broker for Finance 500. The company is now delivering to all of Southern
California and has a clientele that includes athletes, celebrities, high-pro-
file executives, doctors, wellness centers, health-conscious families and more.

Nominated by Jon Mayer of Lugano Diamonds

Meritus Payment Solutions, Santa Ana
Alan Kleinman, Principal

Meritus Payment Solutions was founded in 2008 on the promise that
small to mid-sized companies would have a partner who understands their
business and unique payment processing needs. Founder, Alan Kleinman
imbues his entrepreneurial spirit in all of Meritus’ payment products and
services.

He puts his venture capitalist and healthcare expertise to work as
Meritus often targets “higher growth emerging markets.” The company
started with eight employees and has expanded into two offices with 50
employees. In October 2011, Meritus was ranked as the fourth fastest
growing private company by the Orange County Business Journal with a
revenue growth of 700% between June 30, 2009 and June 30, 2011.

Meritus is active in the community contributing to Families Forward, StandUp for Kids and the
CHOC walk. Alan is currently the chairman of the UCLA Alumni Venture Capital/Private Equity
Group and a board member of the UCLA Anderson School of Management.

Nominated by Kathy Jaucian of Meritus Payment Solutions

Mobilitie, Newport Beach
Gary Jabara, Founder/President/Chief Executive Officer

Gary Jabara founded Mobilitie in 2004, and under Gary’s leadership
the company has grown to be the largest private owner of telecommuni-
cations infrastructure in the U.S. Owning and operating over $1 billion of
wireless infrastructure, Mobilitie is a leader in the wireless industry.

Prior to founding Mobilitie, Gary was a partner at Deloitte & Touche and
the firm’s partner-in-charge of Wireless Real Estate and Infrastructure.
While at Deloitte, Gary oversaw the negotiation of over $10 billion of
telecommunication infrastructure assets on behalf of Big Six Wireless
Carriers. 

Nominated by Richard Reisman of the Orange County Business
Journal

Montage Legal Group, Irvine
Erin Giglia, Owner/Co-Founder
Laurie Rowen, Owner/Co-Founder

Montage Legal Group was co-founded by Erin
Giglia and Laurie Rowen in 2009. Laurie and Erin
met at Snell & Wilmer where they worked together
as associates. After their daughters were born two
weeks apart, they decided to start work as free-
lance/contract attorneys. Laurie and Erin worked
on a contract basis for a year. In 2010, the litiga-
tors added similarly situated attorneys to their
group. In just two years, the network has grown to
include over 40 female attorneys all of whom have
left law firms in search of balance between career
and family.

Montage Legal Group can best be described as a network of experienced freelance/contract
attorneys who left law firms to achieve work-life balance. Montage Legal Group’s attorneys are
at the top of the contract attorney market having graduated at the top of their classes from law
schools like Harvard Law and with valuable experience in full-service law firms.

Nominated by Ric Franzi and Doug Gfeller of Critical Mass for Business and Janie Wolicki of
WHW (Women Helping Women/Men2Work)

Morgan Marketing & Public Relations LLC, Irvine
Melinda Kartsonis, President/Principal

The team at Morgan Marketing & PR will be the first to say the key to
their success has been relationships; client-agency, agency-employee
and peer-to-peer. Since 1991, the firm has been a partner in advancing
their clients’ missions. Whether it’s in media relations, event planning,
crisis communications, employee relations or consumer relations,
Morgan Marketing & PR works with organizations to develop effective
and strategic solutions for marketing and communications programs.

Sitting at the helm, Melinda Morgan Kartsonis leads the charge in
building an agency that fosters creativity, communication and energy.
Using a distinct, creative style, the company grew from a one-person
agency to a team by knowing its clients inside and out and offering supe-

rior service. The firm’s impressive client roster includes Panda Restaurant Group, Sapphire
Laguna and Wienerschnitzel among many others.

Nominated by Kristin Proctor of Morgan Marketing & Public Relations LLC

Mother’s Market, Costa Mesa
Bruce MacGurn, Founder/Chairman

In 1978, friends and family who practiced yoga together joined their
resources and talent to start Mother’s Market & Kitchen, a natural foods
market and restaurant. They wanted to provide the community with vege-
tarian foods and related lifestyle products that were not readily available at
other stores. What began in 2,500 square feet in Costa Mesa has grown
into seven Southern California locations, serving over 50,000 customers a
week.

Over the years, Mother’s has gained a reputation for having products for
specialized diets, top-quality local and organic produce, and the county’s
largest selection of supplements. The mission statement – truth, beauty
and goodness manifested in the context of natural foods markets and
restaurants – continues to guide the company’s growth. Mother’s is committed to the commu-
nity, its employees, shareholders, vendors, manufacturers and all of the customers who have
loved and supported the store over the years.

Nominated by Jeffrey Simonds of NAI Capital

Novasyte LLC, Newport Beach
Tim Gleeson, Chief Executive Officer

Novasyte was founded by Tim Gleeson in 2008 in the garage of his
Huntington Beach condominium. Tim set out to solve a problem he dis-
covered while working with Covidien, a medical device company.
Whenever a new medical device or diagnostic instrument is sold to a med-
ical facility, there is a necessary level of education, training and support to
ensure users are aware of how to operate the product.

Novasyte counts more than 300 clinical consultants in its national net-
work and Canada working on behalf of their medical device and diagnos-
tic customers. These consultants provide medical device and diagnostic
companies a flexible outsourced partnership in what can be the most
important part of launching any new product: Making sure customers
know how to use it. In 2011, Novasyte had its best year on record. In 2012, the company plans
for expansions internationally and continues to hire within its Newport Beach office.

Nominated by Sean Kelly of Hein & Associates LLP

OC Creative Media, Costa Mesa
Torrey Tayenaka, Chief Executive Officer/Founder

Torrey Tayenaka started OC Creative Media during his junior year of high school and focused
the firm on real estate marketing. This gave him great insight and training into his future mar-
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keting career. With the real estate market crashing, the firm quickly
expanded into other avenues of work. Starting with live event video record-
ings, the company eventually moved into video marketing for large corpo-
rations all over the world.

Torrey is greatly involved in the Orange County community by raising
puppies for the Guide Dogs of America and donating video work for Girls
Inc. fundraisers.

Nominated by Rita Tayenaka of Coast to Canyon Real Estate

OC Mart MiX, Costa Mesa
Andrea Young, Owner/Partner

Inspired to offer a new kind of shopping destination with small busi-
nesses as the focus, Andrea Young created the OC Mart MiX (The MiX),
a marketplace for gourmet foods, coffee and wine with over 30 shops
under one roof and purveyors of all things good. With the space 100%
leased, Andrea also has a waiting list of businesses that would like to
become a retailer at The MiX.

The MiX is a gathering of owner-operated shops providing a mix of
unique products including, gourmet foods, fashion, decor, flowers and
lifestyle. Open for a year at South Coast Collection (SOCO) in Costa
Mesa, The MiX has become a gathering spot thanks to a great communi-
ty feeling, cool vibe, one-of-a-kind finds, celebrity favorites, and eco-
friendly products that keep customers coming back while giving retailers the opportunity to
thrive and build their dream store in an affordable space.

Nominated by Allison Olmstead of TO Media Co. and Greer Wylder of Greer’s OC

OPIS Network, Newport Beach
Dave Naidu, Chief Executive Officer

Dave Naidu has been consulting for more than 20 years for many sized
companies. OPIS Network is a one-to-one and online technology-driven
company providing customized consulting and affordable, turn-key mar-
keting solutions.

The program known as “helping 100 businesses for 100 days” was
started to help cities provide tangible economic development even if they
do not have a budget or personnel. By partnering with cities such as
Santa Ana, Buena Park, Newport Beach and Costa Mesa, OPIS provides
community outreach programs, which in turn stimulates economic devel-
opment.

In the past 24 months, four of the top 12 largest and most influential
cities in Orange County have partnered with OPIS Network. The company has received acco-
lades from several cities and offers capacity building through Build as One, the firm’s nonprofit
foundation.

Nominated by Norm Bour of OPIS Network

OptionEase Inc., Mission Viejo
Kimberly Kovacs, Chief Executive Officer

As an experienced chief financial officer, OptionEase co-founder,
Kimberly Kovacs, recognized a need for advanced accounting tools with
the enactment of the FAS 123 (R) auditing standard. Kimberly quickly
assembled a team with deep industry expertise in accounting, finance and
web-based software tools to develop a game-changing application for
stock option accounting. The first OptionEase investor was the accounting
firm, Kieckhafer, Schiffer & Co. because it also recognized the same need
for a true compliance management solution.

With the addition of a second investor, Jan Scholes, OptionEase was on
its way. Jan, wife of Myron Scholes, Nobel Prize Laureate in Economics,
also saw the need for excellent compliance solutions. OptionEase was recently named the 22nd
fastest growing private software company in the U.S. and the 19th fastest growing private busi-
ness in the Los Angeles Area by INC. magazine.

Nominated by Jessica Caris of Caris Communications

Orange Ink Public Relations, Irvine
Michael Volpe, President

Michael Volpe founded Orange Ink Public Relations in November 2010
to serve the small business, start-up and entrepreneur market. Taking the
lessons learned at prior positions and experiences from his parents,
Michael designed a lean public relations firm aimed at supporting and
working with entrepreneurs and start-ups with their communication
needs. He launched the company at an uncertain time in the economy,
when marketing budgets were being slashed, and he has worked tire-
lessly to educate this industry on the proper way to communicate with
customers, reporters and the social media landscape. With a staff of two
and a network of senior-level practitioners, Michael has managed to grow
revenue in the past 18 months, month over month. Currently the firm is
projecting accelerated growth with the addition of several new clients in a variety of fields from
technology, law, education and professional services.

Outside the Lines Inc., Orange
J. Wickham Zimmerman, Chief Executive Officer

Outside the Lines Inc. (OTL) is a specialty construction firm that designs
and builds water features, rockwork and themed elements. OTL services
include design, from conceptual plans to construction documents; con-
struction and construction management, as well as estimating and budg-
eting. OTL is headquartered in Orange, has a regional office in Salt Lake
City, Utah and provides its services across the U.S. and internationally.

Despite being founded at the beginning of The Great Recession, OTL
has managed to grow over 800% over the past three years, earning it a
spot on the coveted INC. 500 list of “Fastest Growing Private U.S.
Companies” in 2011. OTL also made the “Top 100 Fastest-Growing
Private Companies” List by the Orange County Business Journal in 2011. J. Wickham attributes
the company’s success to its ability to be innovative, flexible and efficient.

Nominated by Marcia Vaughan of WOW communications

People 2 People Staffing, Huntington Beach
Sonya Green, Chief Executive Officer

Sonya Green launched a staffing company in the middle of the largest
economic downturn since the 1930s. She weathered the pains of a start-
up business and in just over three years has grown a successful thriving
enterprise. The company began operations in 2009 with one inside staff
person and now has 10 inside staff professionals. People 2 People cur-
rently has on-placed assignments of over 200 employees and the firm
recently eclipsed 7,000 hours of placed employment weekly, a significant
milestone in the industry. Approximately 90% of placements obtain a per-
manent position within the company they have been assigned.

Sonya’s efforts have led to a successful enterprise, increased tax rev-
enue for the county and multiple employment opportunities for a wide vari-
ety of people in the OC community.

Nominated by Peter Papageorges of Pacific Western Bank

Pet Hotels of America, Rancho Santa Margarita
Lisa Porter, Chief Executive Officer

There was a time when traveling with pets was for only those who dared
– rummaging through magazines to websites to newspaper clippings just
to find a pet-friendly hotel. Those who preferred to travel without their pet
also had their share of challenges: finding a good kennel or sitter near
home. Having experienced these frustrations, Lisa Porter decided it was
time to make life easier for pet owner travelers and developed Pet Hotels
of America, a one-stop travel planning website.

Pet Hotels of America makes travel planning for pet owners easy thanks
to its listings, maps, reviews, pet policies to reserve at any of the 25,000
hotels that offer special rates, car reservations with pets and airline poli-
cies.Those who aren’t traveling with pets will find a database of listings for
kennels, doggy daycares, pet sitters, pet resorts and pet hotels.

Nominated by Gabriel Reynaga of REY Local Marketing

Portola Coffee Lab, Costa Mesa
Jeff Duggan, Co-Owner
Christa Duggan, Co-Owner

Portola Coffee Lab is the creation of Jeff and Christa
Duggan. Jeff was a decade-long home coffee roaster who
maintained a mad-scientist-like passion for the coffee he cre-
ated. Portola Handcrafted Coffee Roasters was introduced in
2009 and redefined the coffee culture in Orange County.
Portola provided uniquely organic and quality fresh-roasted
coffee to the frustrated consumers whose pallets had
become too particular for the fast-food coffee shops. 

Portola Coffee Lab was born utilizing the same uncompro-
mising commitment to quality that Portola Handcrafted
Coffee Roasters embodies when roasting their beans. The Coffee Lab now takes that commit-
ment from the roasted bean to the cup.

Nominated by Mona Shah-Anderson of Moxxe PR Inc.

Precision Waterjet Inc., Placentia
Shane Strowski, President

With 40,000 square feet of manufacturing space filled with the most
technologically advanced machinery and 40 talented employees,
Precision Waterjet & Laser serves a wide range of industries. The com-
pany is committed to being there for customers, exceeding their expecta-
tions for quality and turnaround time. With expanded capacity, Precision
Waterjet provides a full spectrum of waterjet and laser cutting, and fabri-
cation services. The organization’s client list includes Irvine Great Park,
the Irvine Spectrum and RCH Studios.

Nominated by Mike Patterson of California Bank & Trust

Predixion Software, San Juan Capistrano
Stuart Frost, Founder/Chief Executive Officer

Stuart Frost is a serial high-tech entrepreneur with more than 20 years
of experience in the technology market. Stuart was general manager of
strategy for the Database Systems Group of Microsoft for two years fol-
lowing the acquisition of DATAllegro for $275 million in August 2008.
Stuart founded DATAllegro in June 2003 and was its CEO through the
acquisition. Prior to the DATAllegro exit, Stuart was founder and CEO of
SELECT Software Tools. Founding SELECT in 1988, he led the compa-
ny through rapid growth and expansion including a very successful IPO in
1996.

Predixion Software, founded in 2009, is headquartered in San Juan
Capistrano with development offices in Redmond, Washington. The company has venture cap-
ital backing from established investors including DFJ Frontier and Miramar Venture Partners.

Nominated by Richard Reisman of the Orange County Business Journal

Prego Ristorante, Irvine
Ruth Bedi, Co-Owner
Tony Bedi, Co-Owner

Husband and wife team Tony and Ruth Bedi took owner-
ship of Irvine’s Prego Ristorante in hopes of restoring its sta-
tus as one of Orange County’s top dining destinations. From
replacing the floors and changing the upholstery to adding a
sports bar and new restrooms, they remodeled and refur-
bished the entire space.

Tony has served as the President of A.R.I. Industries, Inc.
Division Airdyne Refrigeration for more than a decade. His
background provides a unique breadth of experience for
managing and owning a high-end eatery. He has worked
with many upscale restaurant operators including Tom Colicchio of the Craft Restaurants and
Top Chef.
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While attending Colorado State University, Ruth studied abroad at La Varenne, a famed culi-
nary school in France. There she had the opportunity to learn cooking techniques and have
lunch with Julia Child. Together, the Bedis have turned Prego into a culinary destination for more
than two decades.

Nominated by Mona Shah-Anderson of Moxxe PR

Professional Tutors of America Inc., Brea
Bob Harraka, Director

Professional Tutors of America believes each student possesses unique talents. The compa-
ny’s mission is to help each child discover and develop their talents and self-esteem. By pro-
viding praise, encouragement, guidance and superior academic instruction, the tutoring pro-
gram hopes to help children become more confident, responsible and productive adults in soci-
ety.

Since its incorporation in 1983, Professional Tutors of America has attracted many highly tal-
ented and motivated instructors from the education and business communities. Bob Harraka
started as a part-time tutor in the ‘70s. In 1983, Bob started Professional Tutors from his home
in California. Today the organization has grown to 23 states. Over the past five years, the num-
ber of employees has nearly doubled. Professional Tutors works with 270 school districts in
California including a majority of school districts in Orange County.

Nominated by Chris Dewhurst of California Bank & Trust

Project Pro Search, Irvine
Ken Tudhope, Chief Executive Officer/Managing Director

After a successful career with companies such as Flour, Hewlett
Packard and Golden Gate University, Ken Tudhope founded Project Pro
Search during one of the greatest times of economic turmoil in the U.S.
since the 1930s. Despite the circumstances, Ken has grown the compa-
ny into one of the premier staffing firms in the financial and accounting
areas. 

The company has achieved a 25% compound annual growth rate dur-
ing these challenging economic times. Ken has a boundless energy and
passion for networking and building personal, long-term relationships and
is involved with many professional associations in finance and account-
ing. By using his expansive network, Ken provides a customized service and value that is
unparalleled in the industry.

Nominated by Hank Blank of Blank and Associates

Promotional Fulfillment Services Inc., Irvine
Daniel Barnett, Founder/Chief Executive Officer

Dan Barnett is the founder and CEO of Promotional Fulfillment Services
Inc. (PROMOFILL), a third-party order fulfillment, marketing and ware-
housing services provider. Dan started the company in 2006 with just
1,000 square feet of warehouse space. PROMOFILL has outgrown two
larger facilities and now occupies a 42,000-square-foot fulfillment center
near the Irvine Spectrum. In 2011, the company added a second fulfillment
facility on the east coast allowing it to ship more than 1.9 million customer
orders nationwide.

PROMOFILL services clients of all sizes ranging from small ecommerce
merchants to large Fortune 100 companies. Key clients and distribution
channels include Amazon, eBay, HBO, Overstock.com, P&G, Smashbox, Sony, Trader Joe’s
and Wal-Mart. Dan has guided the company through double and triple-digit growth in each of
its first five years of business, placing PROMOFILL on the Orange County Business Journal’s
“Fastest Growing Private Companies” List for three consecutive years.

Nominated by Jayne Kennedy of the Orange County Business Journal

Rasta Taco, Dana Point
Mario Melendez, Principal

Mario Melendez is a Dana Point native and serial entrepreneur. Mario
started off designing and selling t-shirts that led to his first business, the
popular MAJI apparel line, which took off while he was still in high school.
His artistic side satisfied, in 2006, Melendez conceptualized Rasta Taco
while traveling throughout Jamaica. Upon his return, he developed Rasta
Taco and launched its catering business on June 1, 2007.

From private parties and corporate events to birthday bashes and back-
yard gatherings, Rasta Taco’s original recipes are served directly from
unique mobile taco carts that will bring compliments from the pickiest of
guests. Serving clients between Los Angeles to San Diego, Rasta Taco
can cater for an intimate gathering of 20 or a crowd of 2,000.

Nominated by Greer Wylder of Greer’s OC

RealPractice, Santa Ana
Carey Ransom, Chief Executive Officer

RealPractice started in 2000 providing knowledge management soft-
ware to large law firms. With initial success, the company retained some
of the largest law firms in the country and eventually secured venture
capital funding. The initial success of the company plateaued and in late
2009, the investors were looking for new energy. The board of
RealPractice (then called Practice Technologies Inc.) brought Carey in as
the new CEO to revitalize the company.

Within weeks, Carey converted the company culture to a more ener-
gized, nimble, customer-focused technology start-up. Moving fast and
taking some risks, he moved the company headquarters from Venice to
Santa Ana, changed the company name to RealPractice and assembled an all-new executive
team and technology expertise. Within less than a year, the company launched all new prod-
ucts, targeted all new customers, added a new line of business and established new thought-
leadership in the legal technology industry. 

Nominated by Brad Cooper of RealPractice

Rhythm Interactive, Irvine
Craig Cooke, Chief Executive Officer

In 1996, Craig Cooke set out to start his Internet-based business at age
25 with $1,300, a computer and a couple friends. Without a single investor
and the Internet in its infancy, Craig faced many challenges along the way,
but developed a solid company. In 2009, Craig and his partner moved to
acquire a commercial property building during the height of the credit
crunch and economic downturn. After moving into a new, expanded home,
the worst of the downturn hit and many of Rhythm Interactive’s clients cut
their budgets and pulled out of marketing projects. Yet Craig and his part-
ner took pay cuts and did what they could to keep the team together. In
2011, more referrals came in and with more demand for digital marketing,
came the demand to grow. Rhythm Interactive doubled their staff size from
12 to 24 and in 2012, the company is continuing to hire.

Nominated by Kristin Bush of Rhythm Interactive

SA Recycling, Orange
George Adams, President/Chief Executive Officer

SA Recycling is recognized as a world leader in the metal recycling and
processing industry. With 50 facilities located throughout the Southwestern
United States, the company is effectively able to serve both regional and
worldwide markets. The SA Recycling reputation has been built on cus-
tomer service while leading the industry in advances in safety and tech-
nology. By processing millions of tons of scrap each year, SA Recycling
aids in meeting the demands of domestic and international manufacturers.
The organization closely monitors market trends to offer customers the
most competitive prices and create strong customer relationships.

The impact recycling has on the environment is of great concern to the company. SA
Recycling is responsible for diverting millions of tons of material away from landfills, resulting in
cleaner air and water. SA Recycling is committed to improve on current technology and finding
innovative ways of increasing the percentages of scrap recycled.

Nominated by Jenna Satariano of Frank Groff Inc.

Sapphire Laguna, Laguna Beach
Chef Azmin Ghahreman, Owner/Executive Chef

Chef Azmin was born in Iran, educated in Switzerland and has lived and
worked all over the world. Over the last 20 years, this widely traveled
industry star has immersed himself in the cooking styles and cuisines of
classic and nouvelle French, Mediterranean, Hawaiian Pacific Rim, Asian,
Middle Eastern, Modern Australian, American Southwest and Pacific
Coast.

In 2007, Azmin opened his first restaurant and lounge, Sapphire Laguna,
with its adjunct gourmet specialty shop, Sapphire Pantry. From the very
beginning, the restaurant and shop were embraced by the Laguna Beach

McLAREN NEWPORT BEACH

2540 West Coast Highway, Newport Beach, CA, 92663

T: 888-905-5474, E: sales@McLarenNB.com
W: www.newportbeach.mclaren.com

2012 NOMINEES

EIE Guide_COL Template 7/26/04  3/2/12  11:55 AM  Page 49



A-50 ORANGE COUNTY BUSINESS JOURNAL EXCELLENCE IN ENTREPRENEURSHIP AWARDS Advertising Supplement MARCH 5, 2012

community and beyond. His globally oriented cooking style and avid interest in the best food
products and wines from California, other parts of the U.S. and internationally have solidly
placed him on the region’s culinary map. His motto has always been, “When you travel through
the world’s markets with your palate, you don’t need a passport.”

Nominated by Catherine Nguyen of Sapphire Laguna

SBR/The Ad Basement, Santa Ana
Karen Allard, President

In 2007, Karen Allard discovered spending countless hours in the pool
was taking a toll on her hair and skin. A competitive triathlete and stay-at-
home mother, Karen sought out a top cosmetic chemist to develop
TRISWIM CHLORINE-OUT hair and skin care products. Subsequently,
TRISLIDE and FOGGLE were developed. SBR experienced 100%
growth each year in gross sales the first few years before slowing down
to 30% to 50% in gross annual sales. Karen was listed as 2011 OC
“Mompreneur” and 2012 Open Water Swimming’s “101 Top Movers and
Shakers in the Open Water Swimming World.” SBR Sports supports the
ALS Foundation, Inner City Rowing, Challenged Athlete Foundation and
more.

Karen Allard also started The Ad Basement, a no frills company offering clients high-quality, cre-
ative, custom artwork and graphics at no hidden costs. The Ad Basement was founded to aid
clients creating appealing marketing materials for all print and web graphics.

Nominated by Ric Franzi and Doug Gfeller of Critical Mass for Business

Seapoint Farms LLC, Huntington Beach
Laura Cross, President

Laura Cross grew up eating high-fat foods and was overweight as a
child. It was this experience that inspired Laura to lead Seapoint Farms
with the goal to help change eating behaviors to include healthier meals
and snacks for adults and children. Seapoint Farms began in 1996 as the
first American company to pioneer Edamame into the American super-
markets and health food stores. The company is the largest importer and
manufacturer of Edamame products in the United States offering high-
quality, good-tasting and convenient Edamame vegetable products and
snacks. Seapoint Farms has been instrumental in the public’s early edu-
cation and awareness about the health benefits of Edamame.

In January 2007, Seapoint Farms signed a multi-year licensing agree-
ment with Nickelodeon/Viacom and created an all new line of Thaw and Serve – Organic Kid’s
packs of Edamame with Dora the Explorer shelled Edamame and Spongebob Squarepants
Edamame pods.

Nominated by Chris Dewhurst of California Bank & Trust

ShowNo Towels, Ladera Ranch
Shelly Ehler, Owner

Shelly Ehler has gone from pitching her ShowNo Towels at home par-
ties and landing a contract to sell them at water parks to being featured
on Shark Tank getting a $75,000 check from Lori Greiner. The ShowNo
Towel allows users to modestly change without showing anything. Shelly
got the idea while at the pool with her boys. It was time to leave and they
wanted to change into dry clothes, she grabbed a big towel to hold around
her oldest son. As Shelly was waiting for him to finish, her youngest son
started complaining it was his turn. She thought, “I wish there were some-
thing I could put over them and they could change on their own.” Shelly
slept on it that night and the ShowNo was born.

Shelly has gone from sewing towels at home to adding an employee and using a sewing con-
tractor in downtown Los Angeles.

Nominated by Jayne Kennedy of the Orange County Business Journal

Skiver Advertising, Newport Beach
Jeremy Skiver, President/Chief Executive Officer

Skiver Advertising’s recent performance at the Orange County Addy
Awards – where the agency captured 14 of the prestigious industry
awards – demonstrates Skiver’s force. The general wisdom at Skiver is
the best advertising remains simple and isn’t crafted to win awards.
Instead the team focuses on delivering results that make clients money
with smart integration of both traditional and digital vehicles. Projects are
created with clear messaging that resonates with the target audience.
That simple strategy has earned Skiver Advertising big name business,
industry awards and the praise of clients who appreciate the firm’s out-
standing performance.

Jeremy Skiver is CEO and founding partner of the agency. A Newport
Beach native, Jeremy graduated from Cal State Long Beach and went on to work at agencies
in Southern California before founding Skiver Advertising.

Nominated by Jennifer Gordon of Latham & Watkins

Sleepy Giant, Newport Beach
Matthew Hannus, Chief Executive Officer

Founded in 2007 as an online game company, Sleepy Giant has grown
from raising $500,000 in startup cash to generating more than $5 million
in revenue in 2011. Matthew Hannus’ foresight into a continually evolving
and growing industry has enabled him to build a successful business that
provides the game industry with tools and technology to fund, design,
launch, operate and grow games.

The dramatic change in the game industry over the past 10 years has
required forward-thinking individuals like Matthew to revolutionize the way
games are delivered. Matthew’s vision was to broaden solutions offered
to game developers and publishers in anticipation of the needs that would
arise in an ever-evolving market. As a result, Matthew founded Sleepy
Giant with business partner, David S. Lee and has been instrumental in developing solutions for
top game developers and publishers. Some of Sleepy Giant’s clients include Atari, Activision,
Disney, THQ and Vogster.

Nominated by Jeanette Valencia of Sleepy Giant

Source Consulting, Irvine
Luke Kupersmith, Chief Executive Officer/Co-Founder

Luke Kupersmith, has exemplified strong leadership skills for the past
eight years to facilitate a successful business. Source Consulting is a pri-
vately owned logistics consulting and solution provider that applies rele-
vant cost recovery and shipping cost reduction services within the small
parcel and freight industries.

In 2004, while working on his first entrepreneurial venture, a clothing
company called Blankstyle, Luke saw the need for shipping cost reduction
solutions. The idea for Source Consulting manifested and was brought to
life in his Newport Beach apartment kitchen.

By 2012, Source Consulting has become one of the leading transporta-
tion and logistics companies in the country. Under Luke’s direction,
Source Consulting obtained a three-year growth rate of 743% between 2007 and 2010, and was
named 10th in the Logistics and Transportation Industry, 40th in the entire Los Angeles area,
and 469th overall by INC. magazine, naming Source Consulting one of America’s “500 Fastest
Growing Companies.”

Nominated by Wendy Patnaud of /excelamktg

Spectrum Languages, Irvine
Nadia Dorsey, Founder/Director

Spectrum Languages is a full-service language school based in Orange
County specializing in teaching Spanish, Italian, French, German,
Chinese, Portuguese and ESL. Spectrum teaches languages in small
groups or one-on-one with services ranging from contract translations to
language tutoring.

Nadia Dorsey has traveled to over 60 countries around the world and
lived in Spain, Italy, France, and Turkey she understands what it is like
feeling lost when not being able to communicate. Although Nadia comes
from a multi-cultural background, she grew up speaking only English, but
has acquired fluency in Spanish, Italian and French and proficiency in
Arabic and uses these techniques to help others to learn languages. Nadia has attended sev-
eral international language institutions such as the Leonardo Da Vinci Institute in Rome, Italy;
the Medici Language Institute in Florence, Italy; the University of San Pablo in Madrid, Spain,
the Sorbonne and the Alliance Francaise in Paris, France.

Nominated by Jayne Kennedy of the Orange County Business Journal

STACKED Wines LLC, Newport Beach
Matt Zimmer, Chief Executive Officer

Matt Zimmer conceptualized, engineered and developed the STACKED
Wines proprietary Vinoware container: A container shaped like a stemless
wine glass and designed specifically to hold and preserve the freshness
of wine. This revolutionary wine packaging concept offers a modern, ele-
gant wine experience that goes where you go. The brilliance of the prod-
uct is not only in the benefits of quality and convenience it offers the con-
sumers, but also its lightweight and space-efficient design that fits seam-
lessly into existing logistics channels benefitting distributors and retailers.

Prior to launching STACKED Wines in 2010, Matt worked for Niagara
Bottling where he managed a team of eight project managers and was
responsible for all capital projects with an annual budget of $250 million.

Nominated by Martha Lua of The Drucker School of Management, Claremont Graduate
University

StaffRehab, Newport Beach
Sara Palmer, Chief Executive Officer

StaffRehab, a woman-owned business, was founded in 2009 and has
grown consistently since its inception. In 2011, the business grew by over
1,700% and reported revenue of $2.7 million. StaffRehab has helped
hundreds of healthcare professionals find better opportunities for per-
sonal career growth and their families’ needs. StaffRehab has achieved
rapid growth through a dedication to excellence and innovation in recruit-
ing.

Apart from her duties as CEO of StaffRehab, Sara Palmer is an active
participant with the American Staffing Association. StaffRehab is an
active participant with various associations for Allied Health
Professionals.

Stonehill Produce Inc., Capistrano Beach
Keith Slattery, President/Chief Executive Officer

After graduating from college in 1992, Keith Slattery felt it was time to
look for a “real job.” He spent the next three years working for Sunkist
Growers learning to climb the corporate ladder. In 1995, Keith decided
since he was still young there would be time to work later and left to trav-
el the world.

In October 1996, he was given an opportunity to work for a small fami-
ly-run produce brokerage company in San Juan Capistrano. Over the next
year and half, he sold onions, citrus, avocados and melons.

In March 1998, Stonehill Produce Inc. was established and Keith’s mis-
sion was to create a company with an environment where he wanted to
work in each and every day. The company’s first year’s sales exceeded $5 million and today
Stonehill Produce has become one of the largest importers of Mexican Hass Avocados in the
United States.

Nominated by Ramin Behnam of California Bank & Trust

Systems Source Inc., Irvine
Rosemarie Correia, President/Chief Executive Officer

With $5,000, one product line and a vision, Rosemarie Correia found-
ed Systems Source in 1982. The premise: Customers deserve excep-
tional service. Today, Systems Source has an annual turnover in excess
of $80 million in office furnishings and services and represents over 300
manufacturers and thousands of product lines. 

Rosemarie emphatically believes the key to Systems Sources’ success
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is her employees, not only because of their skills and expertise, but also because of their atti-
tude and approach to their work and customers.

Nominated by Martis Duarte of Mars Beauty Salon

Tekctera Inc., Santa Ana
John Pitts, President/Founder

John Pitts founded Tekcetera Inc. in 2002 to serve as a comprehensive
technology solutions partner for Orange County businesses. Since then,
the Tekcetera team has committed to “do what it takes” to ensure busi-
nesses’ technology works every time. Under John’s leadership, Tekcetera
has grown to provide reliable and cost-effective hardware, software and
support technology services to more than 1,000 businesses throughout
the country. These services have proven to increase productivity, improve
reliability and broaden market penetration.

When the economy hit a recession, John vowed to not lay one employ-
ee off, a vow he kept. For John, measuring his accomplishments and suc-
cesses is about so much more than numbers and sales. He believes in the
client experience and the marriage of expertise and service to create a fierce, loyal relationship
between client and service provider.

Nominated by Jesse Garner of Bolt PR

The Amen Clinics, Newport Beach
Dr. Daniel Amen, Physician/Psychiatrist/Teacher/
Four-time New York Times Best-selling Author

Dr. Daniel Amen is a physician, psychiatrist, teacher and four-time New
York Times best-selling author. He is widely regarded as one of the
world’s foremost experts on applying brain imaging science to clinical psy-
chiatric practice and is a board-certified child and adult psychiatrist. As the
medical director of Amen Clinics Inc. in Newport Beach and San
Francisco, Calif.; Bellevue, Wash. and Reston, Va., Daniel and his team
hold the world’s largest database of functional brain scans relating, total-
ing 70,000 scans on patients from 90 countries.

Daniel is the author of 49 professional articles, five book chapters and
over 30 books including four New York Times bestsellers: Change Your
Brain, Change Your Life, Magnificent Mind at Any Age, Change Your Brain, Change Your Body
and The Amen Solution. His work has also been featured in Newsweek, Parade Magazine, New
York Times Magazine, Men’s Health, and Cosmopolitan.

Nominated by Jayne Kennedy of the Orange County Business Journal

The Boston Group/International Environmental Alliance/DC Environmental, Tustin
Kevin Kodzis, President/Chief Executive Officer/Founder

The Boston Group is a recognized leader in the recovery, recycling and
marketing of recyclable materials across the globe. As an expert in recy-
cling and diversion, Kevin Kodzis is CEO of The Boston Group as well as
the CEO, chief recycling officer and founder of sustainable waste man-
agement leaders International Environmental Alliance (IEA) and DC
Environmental.

Kevin started The Boston Group in 2001 with zero financing. In less than
10 years, the company grew into a 50+ million dollar company in the recy-
cling and waste management business. Within the last five years, The
Boston Group has also expanded into the waste diversion industry with
DC Environmental and International Environmental Alliance, two companies that work with large
property managers and Fortune 500 companies helping them develop a sustainable plan to
divert their waste stream from the landfill, which in most cases, saves the company millions of
dollars annually.

Nominated by Jeffrey Klein of The Boston Group

The Corona del Mar Wine Gallery, Corona del Mar
Chris Olsen, Co-Founder/Owner
Jeff Schroeder, Co-Founder/Owner
Jim Huston, Partner

The Wine Gallery, located in the heart of old town Corona del Mar was founded in 1999 by
long-time local residents Jeff Schroeder and Chris Olsen. The small boutique wine shop has
emerged as a landmark for wine lovers locally and nationwide who are looking for rare, small-
production wines at competitive prices. Recently, Corona del Mar resident Jim Huston joined the
Wine Gallery team,
providing additional
depth and appreciated
opinion in the store’s
wine buying and over-
all company philoso-
phy. The Wine Gallery
takes pride in develop-
ing friendly and trusting
relationships with fea-
tured wineries, distribu-
tors and customers.

In early 2007, the Wine Gallery underwent a large expansion, adding a new tasting bar and
extra retail space. The additional space has allowed the company to carry more brands and cre-
ated a more comfortable shopping experience for customers. Winemakers and distributors are
also encouraged to host events in the tasting bar.

Nominated by Lori Epner of Lori Epner Communications

The Joseph Company International, Irvine
Mitchell Joseph, Chairman/Chief Executive Officer

Mitchell James Joseph, CEO of The Joseph Company International has been the pioneer of
the Chill-Can®, a can that employs world-class technology and transforms a warm beverage
into a cold refreshing drink with the press of a button. It stays colder longer than a convention-

al can by 30 minutes. Mitchell has particular expertise in marketing, pub-
lic relations, press relations and licensing in the beverage industry and
has also been involved for over 14 years in all aspects of the Chill-Can®
technology. Mitchell has received numerous distinguished awards for his
many beverage innovations. Recently, The Joseph Company debuted the
Chill-Can® at the Hotelympia Exhibition show in London.

Nominated by Jayne Kennedy of the Orange County Business Journal

The Joy Factory, Irvine
Sampson Yang, President

Sampson Yang founded The Joy Factory in 2010, a company dedicat-
ed to creating an elite class of digital companion products to enhance
people’s everyday lives.

As president, Sampson has a proven executive management track
record with nearly 20 years of experience driving corporate growth in the
consumer electronics sector. Sampson has led the company’s strategic
launch of more than 50 products to market in The Joy Factory’s first year
of operation and achieved double-digit growth quarter over quarter. In its
inaugural year, The Joy Factory was recognized as one of the “Top Five
Mobile Case Brands” in About.com Reader’s Choice Awards and the com-
pany was named International CES Innovations 2012 Design and Engineering Awards Honoree
for its Zip Touch-n-go™ Multi-Charging Station. The company’s products have been showcased
nationally and internationally on The Today Show, ABC World News NOW, Reuters, Family
Circle and numerous technology trades and blogs.

Nominated by Jessica Neuman of Echo Media Group

The Organized Connection, Ladera Ranch
Missy Bystrom, Chief Executive Officer

Missy Bystrom was born to be an organizer. She began her career
around the age of four when she would go to neighbors’ homes and organ-
ize their countertops and kitchens. As she progressed to paid jobs, she
always ended up organizing spaces and systems beginning at a pharma-
cy at age 14.

The Organized Connection was born in 2005 when Missy and her fam-
ily moved to Orange County. Since then she has served a wide range of
households, high-profile clientele, businesses and groups. Missy practices
a unique and holistic approach, weaving in her background with psychol-
ogy, to get to the root of disorganization. She teaches maintenance to
ensure systems are continued. She also has done virtual evaluations and coaching. In addition,
Missy has just trademarked what she does, and is beginning a one-of-a-kind licensing and cer-
tification program, incorporating her holistic approach into organizing.

Nominated by Nanci Aurbach of Bamboo Pink
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Timree, Newport Beach
Timree Gold, Artist/Creator

World-renown artist, Timree Gold, is sought after for personalized and
custom gifts. Timree grew up in Orange County in a family filled with
artists. She attended Chico State University and graduated with a degree
in interior design before studying at the American Institute in Aix-en-
Provence, France.

Timree began painting and personalizing dishes as a way to earn addi-
tional money in college. She got the idea while creating window displays
at a local store and created her first line of dishes to display in the win-
dows. After graduating, Timree moved back to Newport Beach and began
painting dishes in her neighbor’s garage. By 2006, Timree launched her
line of designs of dishes as well as stationery in more that 100 stores nationwide. In 2007,
Timree branched out and started painting and designing children’s rooms along with canvases.
Her distinct style and reputation has sent her to paint rooms across the country.

Nominated by Martis Duarte of Mars Beauty Salon

Trade American Card Corp., Irvine
Michael Ames, Founder

Michael Ames has become an icon in the Orange County business com-
munity in the 42 years he has been in charge of the largest barter organ-
ization in California. Starting with only his wife and a small office in his
home, he steadily built a customer base of over 1,200 businesses that
today trade products and services in all business sectors of Orange
County. At one point, Michael had a staff of 25 employees who found new
accounts and serviced existing ones. Around the same time Michael start-
ed Trade American Card Corp., there were roughly 35 others also starting
similar companies around the country. Of those companies, Trade
American is the only one still in business today.

Michael is actively involved in Orange County charities, industry association groups and com-
munity organizations including over 15 Chambers of Commerce, The Joyful Child Foundation,
Crime Survivors, the Largest Mixers, RBN and many others.

Nominated by Will Robertson of Performance Strategies Inc.

United American Mortgage Corp., Irvine
Al Hensling, President

United American Mortgage (UAMCO) has been building trusted rela-
tionships since 1993. Al Hensling founded the company with a desire to
put customers first, taking into account individual needs, not just rates and
terms. UAMCO’s goal is to make the loan process as simple and worry-
free as possible. As a leading mortgage company, UAMCO offers the
highest level of customer service and appreciate the opportunity to earn
clients’ business again and again.

Al has been the leader of the firm since its founding. Today, UAMCO
provides loans for first-time home buyers to high net-worth individuals,
including the more complex financing scenarios and super jumbo mort-
gages. For the past 15 years, UAMCO has continually produced as a “Top 50 Loan Originator”
in the U.S. Al has been recognized as one of the “Top 25 Mortgage Professionals in the
Country.”

Nominated by Vince McGuinness of BNY Mellon Wealth Management

UPS Protection, Orange
Dan Coffman, Chief Executive Officer

After spending 17 years in Orange County high-tech companies, Dan
Coffman purchased a small, one man shop business. Shopping for over six
months, Dan considers himself fortunate to purchase a great core business
from a very honest founder. The business was established in 1983 and had
a very solid client base. Dan has been able to expand every year since
2005 and the company has hit the Orange County TOP 100 three years in
a row.

UPS Protection has been delivering exceptional service in the area of
power and battery back-up solutions. Today UPS Protection is a manufac-
turer’s representative for every major brand including APC/MGE, Eaton-
Powerware/MGE, Emerson-Liebert, GE, Mitsubishi and Toshiba.

Nominated by Ric Franzi and Doug Gfeller of Critical Mass for Business

Verengo Solar Plus, Orange
Randy Bishop, Chief Executive Officer/Co-Founder
Ken Button, President

Randy Bishop has been the CEO of Verengo
Solar Plus since 2008. Previously Randy worked at
Intuit where he grew the Basic Payroll business by
nearly 30% annually while improving margins for
several years. In 2008, Randy along with partner
Ken Button created Verengo Solar Plus and rapid-
ly seized a leadership position in California’s mar-
ket for residential solar installations.

Today Verengo Solar Plus is the largest residen-
tial solar integrator based in Southern California.
The company continues to grow rapidly in its cur-
rent market, as evidenced by 75% sales growth in 2010, 140% sales growth in 2011 and is
expanding into new markets in New Jersey and the Bay Area. The company was recognized in
2011 on the national level being included on INC. magazine’s “500 Fastest Growing Energy
Companies” List. In 2011, Verengo hired 400 new employees nationwide.

Nominated by David Thoreau of Verengo Solar Plus

Virtual Graffiti Inc., Irvine
Hillel Sackstein, Chief Executive Officer/Founder

A native of South Africa, Hillel Sackstein moved to the U.S. with very lit-
tle, managed to leverage an industry opportunity and build it into an inter-
national, multi-million dollar empire. Now one of the fastest growing IT
solutions providers in the nation, Virtual Graffiti has grown 30% annually
year over year the past 10 years.

The company started in 1999 in Hillel’s garage. At the time, Hillel was
working as a software developer. He saw an opportunity in reselling net-
working solutions. His first employees were two family members and
remote employees who worked the phones and processed orders. His first
product line was SonicWALL, a manufacturer of network firewalls. He designed a website and
had immediate success. The company quickly became one of SonicWALL’s largest resellers.

The company has recently been awarded many industry awards such as CRN VAR 500, Fast
Growth 100 and top vendor reseller positions from numerous manufacturers.

Nominated by Melissa Barto of JCUTLER media group

(we) FLAUNT/Shawn Marie Turi Intl., Anaheim
Shawn Marie Turi, Founder/Chief Executive Officer

(we) FLAUNT is a creative brand management company located in
Southern California. The company assists small and medium-sized busi-
nesses without internal creative teams. The company also provides
Fortune 500 companies with distinctive promotional solutions. (we)
FLAUNT offers full-service brand integration, online marketing solutions,
business coaching, traditional design, website development and more.

Shawn Marie Turi, a serial entrepreneur, started her first business at
age 21 and created custom-designed apparel and accessories for 10
years including three fashion-forward sportswear lines sold nationwide.
Shawn has served as the executive director of the Long Beach Center for
the Arts, a nonprofit organization based in Long Beach’s creative and eclectic Bixby Knolls
neighborhood.

Shawn Marie launched (we) FLAUNT in 2010 and uses her work to combine her creativity
with brand management and business development. She considers her real passion in life
working with other entrepreneurs and offers business coaching services for women.

Nominated by Martis Duarte of Mars Hair Studio

Williams Law Firm/Montage Legal Group, Irvine
Kandy Williams, President/Chief Executive Officer

Formerly a litigator in Brobeck Phleger & Harrison LLPʼs corporate and
securities group, Kandy Williams negotiated venture capital financings on
both the venture capital fund side and company side in the high technol-
ogy and emerging growth sectors. After taking time off to be at home with
her two children, Kandy re-launched her legal career by consulting with
entrepreneurs and startup companies, and eventually started her own law
firm.

She currently advises and represents entrepreneurs and startup com-
panies in business entity formation issues, trademark registrations and
other general corporate or limited liability company issues. Kandy recent-
ly participated in the Trial Attorney Partnership program with the Orange County District
Attorneyʼs Office where, as a Deputy District Attorney, she successfully prosecuted a jury trial
and argued numerous preliminary hearings, motions and other evidentiary matters.

Nominated by Ric Franzi and Doug Gfeller of Critical Mass for Business

WNC & Associates Inc., Irvine
Will Cooper, Jr., President/Chief Executive Officer

Will Cooper, Jr. is at the helm of one of the County’s most innovative
and forward-thinking real estate companies. In 2011, WNC celebrated its
40th anniversary and also had its strongest year to date despite a difficult
economy.

Ten years ago, WNC provided one core product and was reliant on one
source of revenue - syndication fees from Low Income Housing Tax
Credits. Under Will’s leadership, WNC adopted a strategy to diversify its
offerings and investor base. WNC now offers six separate products and
services that generate diverse revenue streams. In addition to its core
Low Income Housing Tax Credits, the firm now has profitable business
lines in New Markets Tax Credit syndication, investment management, loan servicing, property
dispositions and real estate development. 

Since assuming the role of president, Will has grown WNC’s assets under management from
$1.19 billion representing 25,002 apartment units to $5.04 billion representing 51,224 apartment
units in 45 states and 1.2 million square feet of commercial real estate. Annual investment cap-
ital raised (sales) has grown from $112 million to $375 million.

Nominated by Hilary Kaye of HKA Inc.

XTOPOLY, Santa Ana
Naushad Huda, Chief Executive Officer

Naushad Huda founded XTOPOLY in 2006. His business insights, lead-
ership and vision have established XTOPOLY among a handful of the
world’s biggest full-service creative and strategic mobile marketing agen-
cies. The agency is known for translating its unique confluence of strate-
gic, creative/aesthetic and technical development abilities into meaningful
experiences across all mobile devices, to help brands achieve their busi-
ness objectives and increase customer loyalty.

XTOPOLY’s award-winning work for global mega-brands and Fortune
500 companies such as Paramount Pictures, T-Mobile, Cars.com,
Wyndham Hotels and Yamaha has resulted in the agency’s triple digit
growth its first year of business and a 36% year over year growth since 2007.

XTOPOLY is the only full-service creative strategic mobile marketing and development
agency in Orange County. Naushad’s contribution as an entrepreneur has resulted in hiring 16
Orange County-based employees who have all been educated at local colleges and universi-
ties – UCI, Cal State Fullerton, Chapman and Whittier Law School.

Nominated by David Bussin of Google
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