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California State University, Long Beach

alifornia State University, Long Beach (CSULB) has long
been a destination for Orange County’s best and bright-
est high school and community college graduates.

The close proximity to the line separating two of the
state’s largest counties not only set the stage for serving
students from both counties, but it actually had a hand in
determining the campus’ original name when it was
established in 1949 — Los Angeles-Orange County

State College. The campus has come a long way since then, earning
a national reputation for academic excellence with the focus on stu-
dent education and service.

In April, CSULB was among only 15 public universities in the coun-
try recognized in a major national report for outperforming similar insti-
tutions in helping students stay on track and graduate. Published by
the Southern Regional Education Board (SREB), the report,
“Promoting a Culture of Student Success: How Colleges and
Universities are Improving Degree Completion” profiles 15 four-year colleges and universities and out-
lines approaches and strategies used to boost student success.

The SREB report noted: “A common theme emerged in interviews with students, faculty,
staff and administrators: the university’s overall focus on graduation. While the CSU
[California State University] system has emphasized degree completion for many years
and monitors each university’s progress, CSULB stresses more than just the num-
bers. As one person on campus said, ‘Completion serves as the standard used to
weigh every significant decision.” Another added, ‘There is no one thing here, no
magic bullet, but rather a mosaic effect that gets everyone — from senior adminis-
trators to the grounds crew — to understand their role in helping students graduate.”

“This report further validates the ongoing efforts of our faculty and staff to ensure
that all of our students achieve their education goals,” said CSULB President F. King
Alexander. “The success of this university through the years is the result of a dedicat-
ed campus community —faculty, staff and administrators who have committed themselves
to making Long Beach the university of choice for students throughout the state.”

OC'’s University of Choice

From the beginning, CSULB has been that university of choice for large numbers of Orange County
students, as the data demonstrate. More than 25 percent of the CSULB student body resides in Orange
County, including more than 9,000 of its undergraduate students. Additionally, nearly 25 percent of
CSULB’s more than 250,000 alumni have made their primary residence in the OC. That’s more than
62,000 graduates of the university living and working in the county.

“Cal State Long Beach graduates live all over the world, but about 25 percent of them choose to
live and work in Orange County,” Alexander pointed out. “When you add up all of our alumni, current
students, faculty and staff, you are talking about a significant number that has a great deal of impact
on the quality of life and economics in Orange County.”

Still, there is more to CSULB’s popularity among Orange County students than just proximity.
Beyond SREB'’s recognition this past spring, the reputation of the university is recognized both region-
ally and nationally, not only for its academic quality but for its affordability as well.

CSULB was again ranked the fourth best university among all public master’s universities in the
western United States by U.S.News & World Report in its 2010 edition of “America’s Best Colleges
Guide.”

Also, CSULB was again listed among the nation’s 50 “Best Value” public colleges by The Princeton
Review, which teamed up with USA Today to present its list of the 100 “Best Value Colleges for 2010.”
Cal State Long Beach was the only CSU campus to earn this distinction.

“While it is particularly difficult for large public universities to rank well under the U.S.News & World
Report methodology, we are extremely pleased to see Cal State Long Beach continue to do well
among this publication’s rankings,” Alexander explained. “The Princeton Review recognition is also a

CSULB is highly rated by U.S.News & World Report and the
Princeton Review for academic excellence, and was nationally
recognized for its programs that focus on student success and

graduation.

significant one for our campus. The ranking indicates to taxpayers,
consumers, students and parents that the high price tag associat-
ed with many colleges and universities nationwide has nothing to
do with the quality of the education experience being offered.”

Evidence of university’s growth — beyond the number of its stu-
dents who make it one of the state’s largest-enrolled campuses —
is everywhere. Again, serving students better in and out of the
classroom is central to its expansion.

This month the campus’ $61 million Student Recreation and
Wellness Center will be open to serve students, alumni, faculty and
staff. The 126,000-square-foot facility offers: weight and fitness
machines; a wellness center; rock-climbing wall; indoor running
track; basketball, volleyball, badminton, racquetball and multi-
activity courts; outside recreation pool and spa; sand volleyball;
health food shop; personal trainers; and group fitness classes.

New Science Building

The university is in the process of building one of the largest science buildings in the CSU sys-
tem. Slated to open in 2011, the 160,000-square-foot Hall of Science will house the depart-
ments of Geological Sciences, Physics and Astronomy, Science Education and the
remaining portions of Biological Sciences and Chemistry and Biochemistry not housed
in the Molecular and Life Sciences Center next door. Valued at more than $100 mil-
lion, the project is under the direction of Hunt Construction, which has its west divi-
sion branch office in Irvine, and is providing more than 300 construction-related

jobs.

Last November, CSULB broke ground on a $4.3 million, 10,500-square-foot addi-
tion to its School of Nursing Building. The single-story addition, which will be com-
pleted and ready for occupancy this fall, will house teaching and computer labs as

well as administrative and department offices. Under the direction of the Cypress-
based Taisei Construction Corp., this is the university’s first addition to its nursing facili-
ties since 1975.

“Areport released by the university’s Office of Economic Research noted that Cal State Long
Beach generates an annual economic impact of more than $1 billion in the Southern California
region,” Alexander noted. “The economists who prepared that report have indicated that because 25
to 30 percent of the university’s students, faculty and staff live in the Orange County area, about 25

to 30 percent of that $1 billion benefits Orange County.”

Prepared by CSULB Professors Lisa Grobar and Joe Magaddino, the report explains that the uni-
versity’s direct impacts are measured by its expenditures on goods, services, salaries and benefits.
The presence of the university also leads to indirect expenditures in the region, as suppliers to the
campus spend on payroll and materials, and employees and pensioners spend their incomes in the
local economy. Furthermore, the economic impact of student expenditures and the subsequent “mul-
tiplier” effects of all these factors are considerable.

“Put in other terms, Cal State Long Beach’s economic activities generate $2.8 million daily in the
region’s economy,” Magaddino pointed out, averaging the university’s annual economic impact of
$1.034 billion. “But the employment impact of the university is equally as significant. While the cam-
pus itself accounts for 8,162 jobs, university and student expenditures support an additional 9,060
indirect jobs within the region. That’s a total of 17,222 jobs.”

The report indicates that university expenditures, both direct and indirect, account for $614.9 million
while student expenditures equal approximately $419.3 million, yielding the total economic impact of
$1.034 billion.

CSULB offers a total of 84 baccalaureate degrees, 66 master’s degrees and two doctoral degrees
through the university’s eight colleges: Health and Human Services; Liberal Arts; Business
Administration; Education; Engineering; Arts; Natural Sciences and Mathematics; and Continuing and
Professional Education.
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Building Business Leaders

s business grows more complex and unpredictable, the only constant is

change. Organizations are looking for people who know how to identify chal-

lenges and opportunities, and lead the way forward to positive outcomes.
Using advanced analytical and planning approaches, graduates of Argosy

University in Orange County take action, solve

problems, and build careers. A master’s or doc-

toral degree in business provides the skills

required to thrive in a competitive global environment.

Graduate degrees hone leadership strategies

The key to success in today’s business environment is
finding solutions, knowing how to take action, and leading
change with confidence. Our Master of Business
Administration (MBA), Master of Science in Management
(MSM), Doctor of Business Administration (DBA) and Doctor of Education (EdD) in
Organizational Leadership programs are built on a problem-based, action oriented
approach to organizational change and human dynamics

Argosy University’s MBA program focuses on identifying problems, implementing solu-
tions, and evaluating the outcomes. Students in the program choose one of ten concentra-
tions: Corporate Compliance, Customized Professional Concentration, Finance, Fraud
Examination, Healthcare Administration, Information Systems Management, International
Business, Management, Marketing, Public Administration, or Sustainable Management.
The MBA Program is designed to increase competencies in critical thinking, persuasive
communication, systems thinking, change management, leadership, diversity and ethics.
This degree can enhance current or future career potential, and prepare the student for
doctoral work in business.

Our Master of Science in Management program can help equip you with the interpersonal
communication and leadership skills you need to successfully manage organizations and
people. You can learn to frame unstructured business issues, think critically about those
issues, make decisions, and develop a plan to implement and evaluate the solution. This
is an ideal program for self-employed business owners and those looking for increased
management responsibilities.

The EdD in Organizational Leadership program can challenge you to become an organi-
zational leader able to meet the ever-changing issues of today’s—and tomorrow’s—world
head-on. Our faculty is dedicated to preparing students to lead complex organizations that
face a variety of strategic challenges: such as increasing globalization, evolving
economies, societal shifts, and the relationships between individuals and the organization.

In the DBA program, industry and academic professionals build upon master’s-level core
skills and knowledge to develop a higher level of competence in many different areas: con-
ducting action research, comprehending theoretical and applied literature in a chosen busi-

ness discipline, and teaching at the university level. Students develop critical knowledge

and skills for success in service to the profession and the community, and future profes-

sional development. They hone leadership strategies to continuously improve products and

operations in times of dynamic adaptation and change. Seven concentrations are available
for students to choose: Accounting, Customized
Professional Concentration, Global Business Sustainability,
Information Systems, International Business, Management,
or Marketing.

Argosy University is a private institution with 19 campuses
across the nation. Argosy University, Orange County pro-
vides a network of resources found at larger universities,
including an academic resources center, and extensive
information access for research. Our students enjoy the

resources of a large university and the friendliness and personal attention of a small cam-
pus.

Scheduling options for working professionals

Are you a working professional with growing managerial responsibilities? Students
choose from scheduling options that make it easy to fit school into their busy lives. We offer
day and evening courses, on campus or online. Weekend classes also are offered period-
ically during the school year. Many students find a combination of class formats to be an
ideal way of pursuing a graduate degree while meeting family and professional demands.

Highly qualified faculty with extensive workplace experience

The Argosy University faculty is comprised of working professionals who are eager to
help students succeed. Our diverse faculty bring real-world experience and the latest prac-
tice innovations to the academic setting. Many are published scholars, and most hold doc-
toral degrees. They provide a substantive education that combines comprehensive knowl-
edge with critical skills and practical workplace relevance.

Argosy University provides an online public-access catalog of library resources through-
out the Argosy University system. Students enjoy full remote access, enabling them to
study and conduct research at home. Academic databases offer dissertation abstracts, aca-
demic journals, and professional periodicals. All library computers are Internet accessible.

Argosy University has built a strong tradition of academic excellence over the past 40
years. Argosy University is accredited by the Higher Learning Commission and is a mem-
ber of the North Central Association (NCA), 30 North LaSalle Street, Suite 2400, Chicago,
IL 60602, 1.800.621.7440; www.ncahlc.org.

Argosy University, Orange County is located at: 601 South Lewis Street,
Orange, California 92868. Call 1-800-377-0617, e-mail: auadmissions @argosy.edu or visit
www.argosy.edu/orangecounty for more information.

CHANGING THE WORLD,
ONE STUDENT AT A TIME

66| carned my BA, but

| wanted more. Webster
was my first choice in
Graduate Programs. | now

have a successful career,
thank you Webster! b

—1Jan Piper, 2005 Graduate

OUR DEGREE PROGRAMS
CAN TRANSFORM YOUR LIFE...

MBA- Master of Business Administration
MA.-

International Business, Human Resource
Management, Management & Leadership

Counseling (MFT)
Management

Attend an Info Session, Call for Details 949-450-9066
irvine@websteredu  www.webster.edu/irving  vine - 105 ancetes - san oieco
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Crean Lutheran High School
A School With a View

his fall, a new and very unique
private high school campus will
open in the City of Irvine.
The students of this school,
which opened at its interim
location in central Irvine in 2007
and has quickly caught the
attention of Orange County’s educational
community for broad based excellence,
will continue to receive such amenities
as laptop computers, SAT preparation
classes, and individual college planning
services as they always have. But now
they will experience all this with an inim-
itable new view.

Crean Lutheran High School, Orange
County’s new Lutheran high school, is
expected to move into its new sprawling
30-acre campus in the city’s Woodbury
District in October. The campus, which
sits prominently in the district’s scenic
northeast side just minutes from the
Irvine Spectrum, enjoys amazing vistas
that extend to the Pacific Ocean. But for
all the attention the school’s location and
its facilities are attracting, it’s an altogether different kind of vision that contin-
ues to make CLHS one of the county’s most progressive high schools.

New Business & Science Institute

As Crean Lutheran readies itself for a mid-October ribbon cutting for the
new campus, school administrators are preparing to roll out the institution’s
brand new Business & Science Institute this fall, the goal of which is to provide
students greater insight and real world experience into their lives through pro-
fessional internships in these areas.

“Crean Lutheran is a school that is rooted in its commitment to providing a com-
prehensive, Christian worldview education,” CLHS Principal Jeffrey Beavers
explains. “And because a Christian worldview is comprehensive and affects every
area of life, we want our students to become discerning and ethical Christian leaders

Science is one of two areas where Crean Lutheran will
facilitate internship introductions for its students

in of all areas of their lives, including how
to prepare for God’s call in their future
endeavors.”

Participation in the Business & Science
Institute is based on an application
process that is limited to seniors and jun-
iors. Among several criteria, the proce-
dure requires upperclassmen to demon-
strate academic and social readiness,
culminating with a panel interview with
school administrators and faculty mem-
bers.

Prior to being placed, pre-service
interns spend the first semester receiving
training to learn corporate culture and
decorum to help them become productive
in the workplace.

“It is critically important that applicants
display a passion for a particular area of
study,” comments Brian Underwood,
CLHS Vice Principal for External Affairs.
“Additionally, applicants must also
demonstrate the requisite academic pre-
paredness required for the higher order of

thinking that will be expected of them in the
corporate and science arenas they enter.”
There is no shortage of qualified students at CLHS, where the average
overall SAT Subject Matter (e.g. SAT Il) score is 691. LPA, Inc., one of the
largest integrated architecture and design firms in California, is one
Orange County company that has taken notice of the broad intellectual
curiosity that exists at CLHS and has already embraced its students.

“This program has huge value,” states Jon Mills, a principal at LPA. “It gets
students a real feel for what it might be like to work in a particular career. It can
be very inspiring, and | applaud Crean Lutheran for developing it.”

The Crean Lutheran Business & Science Institute is further evidence of CLHS’s
ongoing commitment to becoming a “City on a Hill.” Come October, the school with

the view will have a campus to match.
Visit www.clshs.org for more information.
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here are many reasons Mihaylo College of
Business and Economics at Cal State
Fullerton is the 4th largest B-school in the
nation: The combination of a world-class busi-
ness education from faculty with Ph.D.s from
some of the top schools in the country, and the
College’s position as a well-connected and vital
influence on the business community in
Southern California are just two of them. Add to that, the
significantly higher rate of return for a Mihaylo MBA versus
that of most private and public institutions, along with our
unmatched alumni base in Southern California—making
Mihaylo an unbeatable choice. “Earning my MBA from
Mihaylo gave me the opportunity for success in my career;
it was the best investment of my life,” says Greg Waller '78
MBA. Waller is the chief financial officer of Universal
Building Products, Inc., and sits on the boards of four com-
panies with annual revenues up to $100 million.
Mihaylo College features nationally recognized faculty,
award-winning students, forward-looking curriculum and
flexible programs which attract talented and diverse stu-

The Mihaylo MBA

A world-class business education

MBA classes are taught by leading researchers in their fields.

also finished third in our region at a recent ACG MBA Cup
competition, ahead of many nationally ranked institutions.

Mihaylo Hall and the world-class resources at CSUF

Mihaylo Hall opened August 2008 with state-of-the art
classrooms, technology, computer labs, study areas and
meeting rooms. The 195,000-square-foot building is
home to all faculty, students and 15 Centers of
Excellence. These Centers are faculty-led and engage in
advanced research, consulting with area businesses and
business development activities. The dynamic learning
environment utilizes specifically designed classrooms to
develop the leadership, teamwork, and technological
competence the business community demands. Students
have numerous study rooms for team projects and pre-
sentations along with dedicated areas for student organi-
zations, the honors program and graduate students.

The strength of a Mihaylo MBA: The faculty and
students

More than 140 full-time faculty create strength in facul-
ty diversity in education, experience, and cultural back-

dents from around the globe. Mihaylo is one of three schools in Southern California and one of  grounds. Mihaylo faculty work in the real world, not in the ivory tower, and prepare students for
only 171 schools worldwide holding the prestigious dual accreditation in business administra-  the global marketplace. They do this by integrating the classroom with the best business prac-
tion and accounting from AACSB, the international accrediting body tices, technology, award-winning research, functional applications
for business schools. In addition, Mihaylo College is recognized and real world experience. At Mihaylo, teaching and research go
annually by Princeton Review as one of the “Best Business together. All graduate courses are taught by highly qualified facul-
Schools,” and US News & World Report as one of the top 150 Part- ty who've proven themselves as researchers and instructors, as
time MBA programs. well as in industry. This attracts students from across the globe
Mihaylo and Orange County: an economic marriage and which creates a dynamic classroom experience where students
powerhouse combination learn from both peers and professors. A challenging curriculum,

Mihaylo fuels the economic and corporate success of Orange team projects and intense field experiences give our students a

County and Southern California. Through its educational programs, competitive edge.
the College instills in its vast corps of graduates strong core busi- Pursuing a Mihaylo MBA

ness knowledge, critical thinking skills and motivation, thereby put- The secret about the strength of the Mihaylo MBA is out.
ting them in position to contribute to the success of area businesses. The College’s impact is  Admissions are competitive and all interested students are urged to attend one of the regularly
far-reaching because it serves as a thought leader contributing to the economic progress of  scheduled information sessions and to apply early. Take the next step in your career; earn an
Southern California. Even with the focus clearly on Southern California, the reach and impactis  MBA from Mihaylo.

felt worldwide. Mihaylo graduates work across the country and internationally, and with over For complete admissions information including deadlines and checklists, visit
40,000 grads living in Southern California, this advantage really does make Mihaylo College of  http:/business.fullerton.edu/admissions.
Business and Economics the dominant driving force of

business in our region.

Southern California: The region of the World

In business, place matters, especially when you are
talking about impact and position. Being a force in
Southern California is markedly different than “owning”
the Texas panhandle or the Great Lakes region. Southern
California is second largest region in the country and is RUILERSITY OF CALIEORNIA
one of the most vibrant and diverse business communi- UCRI R DE
ties in the United States. It is a gateway to the Pacific Rim
and a global nexus for business. Being a major force in
this region coupled with the largest alumni base of any
Southern California B-school is an advantage few can
match.

The MBA and other graduate curriculum at Mihaylo

The part-time MBA program is our largest and most
dynamic program; however, some students elect to accel-
erate their studies into full-time status. Those students
with significant professional experience gravitate to the
Fully-Employed MBA (FEMBA) program offered at the
CSUF Irvine campus. This accelerated, cohort-based pro-
gram creates an immediate professional network and all
courses are scheduled to accommodate working profes-
sionals. Rochelle Reiter ‘00 MBA, Partner and Vice
President of Business Development for Orange Label Art
+ Advertising, agrees, “The CSUF

Irvine campus MBA program fit my schedule and pro-
vided one-on-one interaction with industry-savvy profes-
sors.” Other Master’s options include the Master’s in
Accountancy, Master’s in Taxation, Master’s in
Information Sciences, Master’s in Information Technology
(online) and Master’s in Economics.

The 33-45 unit curriculum challenges and develops stu-
dents through case method, team building, integrated cur-
riculum and working with area businesses. It gives a
broad, strategic managerial perspective, balancing theory
with practical application, and strengthens leadership
skills. The program gives students a comprehensive,
world-class education which students tailor specifically to
their  professional goals with 10 foundation-
al/interdisciplinary courses and a four course concentra-
tion. The 12 MBA concentration options are: accounting,
business intelligence, economics, entrepreneurship,
finance, general, information systems, international busi-
ness, management, management science, marketing,
and risk management and insurance. The program culmi-
nates with the Business Strategy Capstone where stu-
dents consult for area businesses. Mihaylo students have
placed in the top ten for the last 18 years in the Small
Business Institute national competition. Mihaylo students

LEADING THINKERS

LEADING GROWTH

The A. Gary Anderson
Graduate School of Management

There is Still Time to
Start Your MBA in Fall 2010

Apply Now!

Attend An
MBA Information Session

Wednesday, August 4
Thursday, August 12
Tuesday, August 17

5:30 P.M. - 7:00 P.M.
Anderson Hall Lobby
RSVP Required*

AACSB Accredited

* To RSVP, visit our website, www.agsm.ucr.edu.
kContact us: (951)827-6200 or email mba@ucr.edJu

Our new state-of-the-art home, Mihaylo Hall, opened in 2008.
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Webster University in Irvine Offers an Innovative Dual Major
In Human Resources and Management Leadership

ur name has represented quality, integrity, afford-
ability and professional education for more than
30 years in Irvine, California. Located in a brand
new facility in the heart of the Irvine Spectrum
area, Webster University, offers innovative busi-
ness degree and counseling degree programs
that expressly meet the needs of busy profes-
sionals. The University is pleased to announce
that HR professionals have a unique opportunity to complete a
“dual major” Master of Arts degree in both Human Resources
and Management & Leadership. The dual major requires the
completion of eight Human Resources and six Management
courses. Consider this wonderful opportunity to complete a dual
major by completing this 42 semester credit program!
You will enjoy the best education at the best price. Webster University is ranked in the
top tier of “America’s Best Colleges” by U.S. News & World Report (2010 Edition) and is
listed in The Orange County Business Journal (MBA edition, 2009) as one of the most

affordable degree programs in Southern California—the 36
semester credit, MBA degree program costs about $20,000
based on the 2009-2010 tuition rate, and, there are no ancillary
university fees.
Webster University, a private, nonprofit university was found-
ed in 1915 and has been continuously accredited since 1925. In
2008, the University’s regional accreditation was reaffirmed with
commendations for 10 years, the maximum time awarded.
Additionally, ALL business degree programs are accredited by
Association of Collegiate Business Schools and Programs
(ACBSP). The ACBSP accreditation team named Webster “Best
in Class for outcomes assessment.” The latter confirms our
commitment to academic quality and student learning. The
University is also a member of Delta Mu Delta international honor society in business
administration.

We offer several degree program options (see our current ad), including the Bachelor’s
(BA) degree completion programs in Management and the Master of Business
Administration (MBA) degree. All undergraduate and graduate courses are offered week-
day evenings (from 6pm-10pm) and Saturday mornings (8am-Noon) in an accelerated
nine-week format, allowing degree completion at an accelerated pace. New terms begin in
January, March, May, August and October—so you can begin your Webster degree at a
convenient time.

Earning your Webster University graduate degree can be just a “click” away. Presently,
11 graduate degree programs (e.g., MBA, MA-Management, MA-Human Resources, MA-
Teaching, MA-Public Relations) and four certificate programs (e.g., government contract-
ing, decision support systems, webs services) are completely online coursework programs
for the busy traveler. You can complete your degree program completely online or in-class
or combine the two options for most Webster degree programs.

Call Webster University at 949.450.9066 for a personalized consultation or visit our web-
site: www.webster.edu/irvine. We are conveniently located just off the I-5 or 1-405 freeway,
near the Irvine Spectrum at 32 Discovery, Suite 250 in Irvine, CA 92618.

CSULB CCPE:
Extending the University’s Reach

y unanimous vote, California State University, Long Beach’s Academic
Senate approved a name change for University College and Extension
Services on May 14, 2009. The college’s new name, College of Continuing
and Professional Education (CCPE), reflects a nation-wide trend in continu-
ing higher education’s evolving role in professional development and educa-
tion.

CCPE Dean, Jeet Joshee, believes that this new name will help students
and external partners better understand what the college has to offer and how it can
help them with the vast educational resources of CSULB. “Our new name truly reflects
who we are and what we do — continuing higher education, serving professionals, edu-
cators, and the workforce at a higher level. Our new name is truly driven by our new
mission and vision,” says Dean Joshee.

For more than 37 years, CSULB has relied on this important academic unit to pro-
vide additional access to the university and its excellent educational resources. The
CCPE continues to live up to its mission of helping individuals and organizations reach
their highest potential by offering excellent educational programs. In partnership with
CSULB’s other Colleges and academic departments, CCPE currently offers 12
Masters Degrees and 2 undergraduate degrees. The college also offers university
credit courses to a large number of students through its Winter Session, May
Intersession, Open University program, as well as non-credit professional certificate
programs. As a major outreach arm of CSULB, CCPE also works with the public sec-
tor, non-profit organizations, industries, and corporate clients.

Each year, CCPE’s American Language Institute brings hundreds of international
students from around the world to CSULB for English language instruction, under-
graduate and graduate degrees. Through its Center for International Trade and
Transportation (CITT), the college works with the ports of Long Beach and Los
Angeles as well as many goods movement industries to provide education, research,
and outreach. CITT’s Master of Arts in Global Logistics and the Global Logistics
Specialists programs are known nationally and internationally.

Established in 1971, CCPE has continued to ask “How can we further extend the uni-
versity’s reach?’ Dedicated to identifying and addressing the educational and profes-
sional needs most relevant to both local and global communities, CCPE continues to
answer that question with innovative solutions.

For information regarding the programs and services offered through CCPE , visit
our web site at www.ccpe.csulb.edu, email info@ccpe.csulb.edu, or call the CCPE
Customer Service Center (800) 963-2250.
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