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quipped with an educated and highly-skilled workforce, the opportunity
to achieve unlimited growth in a supportive business climate (and
certainly not forgetting nearly year-round sunshine), Huntington Beach
is one of Orange County’s top destinations for the business

community.

From its early industrial days, to steadily increasing growth in manufacturing,
healthcare, professional, and retail sectors in modern times, iconic “Surf City
USA®” continues to be a place in which businesses of all types thrive.

Huntington Beach offers close proximity to freeways, airports and ports; diversity
of available space; residents in high-income brackets; a clean and safe
community; outstanding public services and reliable infrastructure; range of
available housing choices; and top quality schools, to name but a handful of
amenities and benefits that attract businesses and employees who enjoy a quality
of life that can only be found in Orange County’s fourth-largest city.

“Having grown up in my hometown of Huntington Beach, I’ve seen positive
change, growth and development. More than 100 years ago, people flocked from
all over the country to set up businesses in the seaside town,” says Mayor Jill
Hardy. “From the early booming oil industry, to today’s aerospace leader Boeing,
multiple surf and active wear retailers and hundreds of small to large businesses,
Huntington Beach continues to attract and help local businesses achieve their
goals.”

Economic Development Strategy
Businesses in Huntington Beach enjoy a solid partnership with a City that

demonstrates its commitment to serving its businesses in the most effective way
possible. In 2014, the City completed development of a new Economic
Development Strategic Plan. The Plan was created with significant input from local
stakeholders that own and operate businesses in the community, enabling the City
to craft and implement a practical strategy that truly reflects the current needs of
local businesses. This information has enabled Huntington Beach to effectively
target locations, programs, policies, and opportunities that address what is needed
by existing businesses, and take action to attract new businesses to Huntington
Beach. For a more detailed look at the City’s Economic Development Strategic
Plan, see “A Roadmap for the Future of Business in Huntington Beach” also
featured in this special section.

Business Advocacy
“We take business seriously. We can’t bring in business or encourage

expansions if we aren’t able to provide them with the support they need,” says City
Manager Fred Wilson, who has seen significant success and growth in local
business since arriving in Huntington Beach in 2008.

To demonstrate its commitment to making Huntington Beach a thriving and
successful business climate, the City created the Office of Business
Development in 2012. The Office, or OBD, is charged with keeping its focus on
providing direct support to the business community, and to add value to
choosing or remaining in Huntington Beach. OBD operates on the principle that
no two businesses are alike; that a one-size-fits-all approach works for some,

E
Businesses Ride the Wave 

of Success in Huntington Beach

but, more often than not, more attention to detail is required to get a business up
and running as soon as possible. OBD provides the assistance of a dedicated
staff member to businesses in need of guidance when navigating the often
overwhelming task of starting, expanding or relocating a business. OBD
connects businesses to resources both inside and outside of the organization,
including assistance with the development process, financing options,
networking, professional development, and various support services.

The City’s overall commitment to open communication is enhanced by some of
the services the City provides in the location or development process.
Representatives from key departments work together as the Development
Assistance Team to provide input that assists businesses in their location or
expansion projects, both before and after submission of an application. The entire
team reviews information in advance, and meets weekly to discuss projects,
inviting the applicant, and often their architect or other members of their team, to
join the meeting to receive comments. Time and time again, the City has heard
that this process saved both time and money, and helped avoid surprises along the
way to completing a project.

Similarly, department executives serve as the Development Services Team to
collaboratively review department projects on an internal level in an effort to
identify opportunities for improvement or solutions to potential issues. The City’s
Planning & Building Department also offers Second Opinion Services, providing
the opportunity to obtain clarification or additional confirmation regarding zoning
matters when needed. 

Of course, one of the first steps and most critical decisions in establishing or
expanding a business is finding just the right location. For those seeking the
perfect location, Huntington Beach offers free, 24-hour access to hundreds of up-
to-date listings, as well as valuable data, including maps and detailed
demographics through Surf City Locator. This site, which can be accessed through
the City’s website on its business page, or directly at www.surfcitylocator.com,
helps paint an accurate picture of what Huntington Beach has to offer. See the
sidebar article entitled “Free Property Listings and Demographics Save Time and
Money for Businesses,” for a deeper look into what Surf City Locator can to do
make a search for the perfect HB site an easy and productive one. 

“From the early booming oil industry, to today’s aerospace leader
Boeing, multiple surf and active wear retailers and hundreds of small to
large businesses, Huntington Beach continues to attract and help local
businesses achieve their goals.”

- Mayor Jill Hardy
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Profitability through Sustainability
The City’s commitment to the concept of sustainability is more than just words

on a page. Sustainability transcends environmental concerns; a sustainable
community is one that sees economic development and sustainability as two sides
of the same coin. Without a resilient business community the City would not be
sustainable. After all, the definition of sustainability is the capacity to endure. The
City continues to invest in a cleaner Earth and in helping businesses integrate their
environmental responsibility into their operations in a manner that is sustainable as
well as profitable. Qualifying businesses in Huntington Beach will soon have the
opportunity to be recognized through our Sustainable Business Certification
Program. The City is also leading the effort to become a Recycling Market
Development Zone (RMDZ) and is awaiting final State approval. Both of these
programs will create a vast array of new opportunities that will benefit our local
business community. These benefits include technical and financial assistance and
incentives, which will help to increase profitability and efficiency while helping the
planet a little bit at a time. There is a bright future ahead, and the City will continue
to seek opportunities that keep its businesses “in the green.” 

Tourism and Business as One
No mention of Huntington Beach would be complete without the contribution that

the tourism industry has made to the community. Huntington Beach was named
“Best Beach in America” by the editors of Time, Inc. and voted the “Best Beach in
California” by the readers of USA Today in 2015, a formidable testament to the
quality lifestyle, beauty and growing allure for businesses in search of a unique
location.

The Surf City USA® brand and travel and tourism industry are powerful
economic engines for the City, supplying 4,500 jobs, and attracting millions of
international customers. More than a half-million visitors spend the night each
year in Huntington Beach’s expanding collection of hotels and resorts, from
budget to four-star luxury properties. There are currently 1,900 rooms in town,
and the three hotels currently under construction will increase that to more than
2,400 rooms within the next 18 months. Taxes generated from hotel visitors
generate millions in tax revenues used to maintain and improve the cleanliness
and safety of the community. Visit Huntington Beach, the City’s tourism and
visitors bureau, estimates that tourism had $12 million in economic impact in
2014 alone.

HB Onscreen
The picturesque setting and diversity of locations has certainly played a part in

attracting the film community to Huntington Beach for many years; however, it is
the support and efficiency of the approval process and the ease of filming in the
community which brings them back time and time again. 

Since July 2015, 20th Century Fox has chosen Huntington Beach as the setting
of its smash hit fall drama, “Rosewood.” Various recognizable locations around
the City – the beach and City Hall most often - are featured in several episodes
that have aired this season, with several more to come. The Huntington Beach
Pier also played host to an exciting and intricate stunt shoot for the FX Network’s
“It’s Always Sunny in Philadelphia” earlier this summer. Other productions
include Rizzoli & Isles, Master Chef, Shark Tank, Dexter, 90210, Storage Wars,
Austin & Ally, Graceland, and as well as scores of films, television commercials,
music videos, and reality programs.

The City will soon further increase its efficiency and service to the production
community with a cloud-based online permitting process, and has been creative
and proactive in developing solutions to assist ongoing productions, as well as
encouraging support of local businesses by productions occurring in Huntington
Beach. 

Moving Toward the Future
It’s no secret that businesses create jobs; that cities benefit from increases in

property, sales and transient occupancy taxes; and that a diverse base of
businesses provide valuable products and services locally, and, in some cases, to
the nation and the world. Huntington Beach has placed a clear focus on making
this community an outstanding place in which to do business, and there is much
more to come: additional support and services for business; infrastructure
improvements; increases in tourism; continuing dialogue with the community; and
a commitment to making Huntington Beach a place that is a top choice for every
business.

“We take business seriously. We can’t bring in business or encourage
expansions if we aren’t able to provide them with the support they need.”

- City Manager Fred Wilson

“There is nowhere more dynamic and compelling to do business right
now than Huntington Beach. Board shorts, bikinis and business suits
coexisting in perfect harmony on our streets is the perfect reflection of
our City continuing to make sustainable, successful decisions to
continue to grow and enhance the always eternal ‘surf city’ culture that
is Huntington Beach. Our resort, our company, and certainly me
personally, could not be more honored and excited to be a part of this
community.”

- Scott Blakeslee, General Manager Paséa Hotel & Spa
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s the idea of a Surf City address enough to attract business to Huntington Beach? For some,
that might be enough. However, it’s no surprise that businesses have varying needs, and
successful communities know that serving the business community requires a far more
comprehensive approach.

“It would be nice to say ‘if you build it, they will come,’ but, plain and simple, it takes a whole lot more
than that to attract and retain businesses and to plan for the future,” says Kellee Fritzal, Deputy Director of
Business Development for the City of Huntington Beach. 

The “whole lot more” to which Fritzal refers is the reason behind the Huntington Beach Economic
Development Strategic Plan, prepared and adopted in by the City in 2014. The purpose of the Plan is to set
a clear vision for the future and develop goals, policies and recommended actions that will set the
framework for short- , mid-, and long-term economic decisions. It is the roadmap by which the City is taking
direction to try and meet the needs of businesses, encourage local job creation and create a diverse
business base citywide. The City’s primary goal in creating the Plan was to obtain a true understanding of
what the needed to be done to take Huntington Beach into the future – whether that future is now, or

I
A Roadmap for the Future of Business 

in Huntington Beach

through the next 10 years. The basis of the Plan is a comprehensive economic
analysis of Huntington Beach, along with in-depth interviews with a broad range of
residents, business and development leaders, and nonprofit businesses and
professional organizations. 

The City hired an outside firm to guide development of the Economic
Development Strategic Plan, and to encourage more candid, open dialogue that
would produce real results. “We wanted to ensure whatever we created was
meaningful, specific and measurable,” said Fritzal. “We felt that bringing in neutral
parties to assist would encourage the kind of dialogue that would make this
process a success because the businesses would perhaps have some skin in the
game and know that we listened and understood.” 

Huntington Beach is using the Strategic Plan to capitalize on the City’s strengths
– like its visitor and tourism sector — and to identify opportunities to diversify the
economy and create jobs. The City hopes to use the Plan to aid it in expanding the
technology manufacturing and technology services sectors. It also intends to
identify focus areas so that the City can plan and prioritize its capital investments
to support the needs of businesses already in place, encourage expansion, and to
attract new firms to locate in Huntington Beach.

Each year, the City will look at the Plan, and check in with itself to see what
progress has been made, and what the next year will look like. “By no means is
this a static document that will land on a shelf somewhere. The annual
implementation plan will keep us focused, and demonstrate that we believe in our
City, and are committed to making it a great place for business,” says Fritzal.

To read the City’s Economic Development Strategic Plan, visit
www.huntingtonbeachca.gov/government/departments/ed/economic-development-
strategy/

“We made the strategic move to this Huntington Beach facility
because of the central location, convenient access to freeways
and most importantly the space to accommodate the best facilities
for our employees and products. Here we’ve been able to better
service the breweries we represent… while being located in a
vibrant community that is relevant to our employees, suppliers,
customers and culture.”

- Mike Vaca, Vice President of Operations, Reyes Beverage Group/Harbor
Distributing (Relocated to Huntington Beach in 2015)
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s Huntington Beach continues to
experience steady growth in a
variety of sectors, it is also seeing
a trend in the size and number of

employees within each business. There are
approximately 9,000 businesses in Huntington
Beach, but more than 90% of these businesses
employ fewer than 20 people. The City has
discovered that this trend has translated into a
greater demand for office, manufacturing and
retail space, and more interest from small
business owners who approach the City about
finding a suitable location. 

“Before a person starting a new business or
relocating contacts a broker, we know they do
extensive research on their own. They are
excited to get started and the internet is the first
place they turn to,” said Ken Domer, Assistant
City Manager of Huntington Beach. 

“We understand the process is daunting and
wanted to take some of the burden off a
prospective business owner,” continued Domer.
“We saw a need and an opportunity to provide
better service for people looking to expand
their existing business or bring something new
to our community.”

Domer said that the Office of Business
Development evaluated various tools and
options to help business owners looking for locations, and found a way to go one
step further. They chose to not only provide real-time listings - free of charge to
users around the world - but made looking for a location more valuable and
convenient by also including demographic and GIS-related data to serve as
additional tools for decision-making. 

A
Free Property Listings and Demographics 
Save Time and Money for Businesses

This brand of out-of-the box thinking produced
SurfCityLocator.com, a stand-alone website that
provides real-time access to actual broker
listings as well as a treasure trove of maps and
data about each location and the City overall.
Each listing offers one-click access to an
extensive database of easy-to-access
information and mapping at neighborhood or
City level, as well as in a specific radius of miles
or driving time, which is often data that
businesses can only access for a fee through
proprietary services. This information includes,
for example, per household expenditures on
various personal and consumer needs and
lifestyle items; average household costs for rent,
mortgage, and utilities; specific information on
the retail potential in the community; wages and
labor force data; local business information;
housing data; and more. The site is also
accessible and searchable through various
locations on the City’s own website, so anyone
expecting the City to have this information would
easily be able to find what they are looking for.

“The response from our broker community
and from those seeking locations has been
incredibly positive,” said Domer. “It’s built
confidence in the service that we can provide,
and helps us build outstanding, long term,
viable relationships with businesses. More
importantly, it helps brokers fill vacancies. It’s a

great contribution to the long-term success of businesses in our community.”

Surf City Locator will continue to play an integral part in connecting businesses to
finding a location in Huntington Beach. To try Surf City Locator for yourself, visit
www.SurfCityLocator.com.

“Huntington Beach is a strong selling point for your product.”
- Mitchell Freeman, Director of Sales and Marketing, 

Primal Elements

H.B.-Guide_Layout 1  11/12/15  4:00 PM  Page 52



H.B.-Guide_Layout 1  11/12/15  4:01 PM  Page 53



B-54 ORANGE COUNTY BUSINESS JOURNAL                                                                          CITY OF HUNTINGTON BEACH Advertising Supplement NOVEMBER 16, 2015

he commercial real estate industry has now fully
latched onto the idea that creating experiences and
memorable places within retail and mixed-use
environments is cool. As industry pioneers, Jerde’s

philosophy as a distinct architectural and planning practice has
been implementing this strategy for nearly 40 years (firm
founded in 1977); and it remains at the core of the local Los
Angeles-based studio as it continually looks at creating new
concepts, innovations and attractions to develop stronger,
newer city-making ideas.

The firm continues to be focused as a design leader in
retail/entertainment, mixed-use and integrated resorts sectors;
nearly all of its international projects, including several under
construction in China and greater Asia, are “true mixed-use”
places encompassing at least three or more uses. This has
continued to be the case over the last year, and we are now
seeing more of this typology emerging in other major
progressive markets.

While other firms state similar philosophies, Jerde
PlaceMaking points to realized, built environments that have
large, tangible metrics of success, including high economic
commercial returns, visitor counts, sales revenues, job
creation, and major catalysts for further growth and
redevelopment in an area. Jerde-designed places like Fashion Island, Del Mar
Plaza, Canal City Hakata, and Namba Parks continue to be relevant and flocked-to
destinations for a reason. Jerde designs look beyond the form and materials to
envision a visceral space that evokes sensation – being as much a designer of the
emotional space as the physical space. Another key differentiator is that the firm
remains a relatively boutique design studio that applies customized, collaborative,
tailored solutions for clients and projects.

On November 5, 2015, the 191,100-square-foot, open-air Pacific City in
Huntington Beach, Calif., opened its doors to the public with a soft-opening (about
one-third of the tenants). One of the first new ground-up retail developments in
Southern California since the global financial crisis, it features two levels of retail
and F&B designed as a series of contemporary California beach bungalows (11
buildings in total), blending seamlessly with the waterfront site and larger city scale.
It is not a mall or necessarily a lifestyle center, but rather a game-changer as a new
“neighborhood place” model.

T
A Passion for PlaceMaking ...

by Tammy McKerrow-Poulos, JERDE SVP/Senior Design Principal; Lead Design Principal for the new Pacific City in Huntington Beach

With a renewed interest in urban living and a movement
away from static environments, Jerde continues to approach
new projects as a purveyor of distinct, meticulously
programmed destinations. The studio is currently working on a
number of projects in Los Angeles, including the Promenade at
Howard Hughes remodel, as well as international work
including several distinct mixed-use places in Mexico and Latin
America, and nearly 10 projects under construction throughout
China – from Shenyang to Shanghai, Ningbo to Shenzhen.

Throughout the last decade, the industry has been hit hard,
but emerged with a better understanding of how to utilize retail
and entertainment as urban regeneration (such as what is
occurring in downtown LA). The culmination of oversaturation,
homogenization and growing popularity of online retailers,
combined with the lowest consumer confidence post-recession,
retailers were faced with incredible challenges to remain afloat.
Those who were able to adapt, created new paradigms in retail
that offer more stability and more appeal to consumers and
people in general.

Traditional retail is no longer a sufficient driver in many
regions, but this is good news in that it will require something
more enticing to draw customers in. Jerde is seeing many
more dynamic retail spaces that have smarter programming

and personalized experiences; it is much more about providing an experience than a
product.

The key strengths and drivers for success in the industry have always been rooted
in the firm’s placemaking philosophy and the purposeful design of spaces for people.
The essence of Jerde’s practice aims to engage with the existing urban fabric and
generate spaces that feel organically evolved and woven into the context of the local
community, so that people can seamlessly move, interact and discover throughout
the city. It strives to deliver the ideal mix of urban amenities and programs to ensure
that these spaces are not only needed, but are also fresh in order to spark constant
curiosity and exploration, a staple of Jerde’s creative values. Clients see the reward
in the firm’s unique approaches and their direct access to the senior principal in
charge through the duration. Jerde PlaceMaking is a process that promotes
persistent co-creation with clients and partners.

For more information, visit www.jerde.com.

Tammy McKerrow-Poulos
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teps from the sparkling
golden coastline of
Huntington Beach,
Paséa Hotel & Spa will

make its grand debut in the spring
of 2016, featuring a soothing
seaside ambiance, epic ocean
views, and expansive oceanfront
meeting and event space.

“Paséa” combines the words
“Pacific” and “sea,” and in
Spanish, it means “to take a stroll.”
Similar to its definition, Paséa
Hotel & Spa will transport guests
to a world of relaxation and fun,
offering a scenic oceanfront
setting, and refreshing cocktails
and delicious culinary fare from its
new restaurant and bar concept.

“We are honored to be a part of the vibrant community of Huntington Beach,” said
Scott Blakeslee, general manager at Paséa Hotel & Spa. “With intuitive service and
luxurious amenities, our hotel will bring the comforts of laid-back modern coastal
living to guests. From board shorts to business suits, our property will serve as a
gateway to the ‘surf city’ culture of the area.”

Paséa Hotel & Spa sits across the street from Huntington
Beach State Park, which was recently named Time Magazine’s
“Best Beach in the U.S.” Warm, mild temperatures and sunny
days year-round create the perfect setting for outdoor activities
and special events. The hotel will encourage guests to immerse
themselves in the active beach culture and laid-back vibe of its
sun-loving residents.

“Paséa Hotel & Spa promises to be an exceptional property in Huntington Beach,
appealing to both the leisure and business traveler,” said Kory Kramer, chief
investment officer at Pacific Hospitality Group. “With the amount of ocean-view
outdoor space, the hotel is certain to be an ideal location for social events and
upscale dining and nightlife. We are excited to add another luxury hotel and spa to
our growing Meritage Collection portfolio.”

Paséa Hotel & Spa will bring hundreds of jobs to the Huntington Beach area, and it
is also steps away from Pacific City, a new 191,000 square-foot retail space
comprised of unique shops and charming first-to-market restaurants and eateries.

“The hotel is ideally suited to complement the Southern California beach-inspired
lifestyle,” said Bob Olson, founder and CEO of R.D. Olson Development. “We’re
excited to be nearing completion on this exceptional project and to draw upon the
culture of this storied surf city.”

Come play.
Brilliant sunrises and bronze-hued

sunsets over the Pacific Ocean will
mesmerize guests staying in one of the
250 well-appointed guestrooms, which
include eight luxury one-bedroom suites
and one penthouse suite at Paséa Hotel &
Spa. Interior design studio – Monogram –
anticipates the craft and style of each
room will inspire guests to relax. Warm
tans, crisp whites, and ocean blues reflect
soothing toes in the sand, a soft breeze
through an open balcony, and the
remnants of a salty sea on one’s skin.
Guestroom amenities include Fresh bath
products, flip flops,  custom Frette bed
and bath linens, and comfy hooded
sweatshirt robes. The oceanfront one-
bedroom suites will offer unrivaled
180-degree views up and down the coast
and include a living room, wet bar area, and expansive bathrooms. The 1,  900
square-foot penthouse suite, located on the eighth “Sky” floor, will feature
breathtaking 180-degree ocean views with a living area, separate dining room,
fireplace, kitchen, luxurious master suite with a free-standing soaking tub, and three
balconies.

Interior design companies Kay Lang + Associates and Hatch Design Group are the
creative teams that conceptualized the design elements of the hotel’s spa,
restaurant, and public spaces.

“We envision Paséa Hotel & Spa as a modem interpretation of the iconic California
and Huntington Beach surf culture,” said Kay Lang, president and CEO of Kay Lang
+ Associates. “It intermingles textural and natural elements such as light-colored
distressed woods, teak accents, contemporary organic furnishings with live edge
tables, and comfortable casual seating.” 

S
Get Lost into the Blue: Paséa Hotel & Spa. Emerging Spring 2016.

As guests enter Paséa’s lobby,
they immediately feel immersed in
the grand and picturesque Pacific
Ocean views from the large floor-to-
ceiling glass windows. Pops of color
in hues of orange and blue
accentuate the neutral background of
the lobby and public space. Striking
pieces of artwork from local
California artisans populate the hotel
and give it a unique gallery feel while
still maintaining the overall warmth of
the surf culture.

Known as the “Ninth Island,” the
two outdoor pools and jacuzzi mimic
an infinity edge with the ocean while
sun-kissed guests lounge on
daybeds and in VIP cabanas with
bottle service. 

Come meet.
At Paséa Hotel & Spa, business and pleasure seamlessly transition between one

another, making it the perfect oceanfront destination for relaxed meetings and
memorable events. The property boasts 11 meeting rooms and more than 34,000

square feet of event space. From the oceanfront Blue Room with a
terrace bathed in the sea breeze to the event-centric Ocean Lawn
featuring fire pits that overlook the ocean, all of the hotel’s meeting
venues allow attendees to feel immersed in a coastal atmosphere.
The rooms also come with gracious service, customizable menus to
fit varying dietary needs, and state-of-the-art audiovisual amenities. 

Come relax.
The Balinese-inspired Aarna Spa, Sanskrit for “wave” or “ocean,”

will feature more than 5,800 square feet of tranquil space and set a new standard for
relaxation and rejuvenation. Guests and locals will enjoy indoor and outdoor treatment
rooms named after flowers found throughout the Balinese countryside, a boutique
salon, relaxation room and outdoor garden. Designed to be a peaceful but revitalizing
oasis, Aarna focuses on therapies that relax and cleanse the mind, body and spirit.

Come eat.
The two-story signature restaurant concept at Paséa will feature the best in fresh

Southern California cuisine and stunning floor-to-ceiling views of the Pacific Ocean.
Locals and visiting patrons will also be able to observe the culinary team cooking the
restaurant’s delectable cuisine on a 72” inferno wood-fired grill in an exhibition kitchen
encased in glass. The upstairs area will have additional seating, a private dining area
and chic rooftop patio bar serving handcrafted specialty cocktails. 

“Our goal for the design of the restaurant and rooftop bar at Paséa was to take full
advantage of the location’s panoramic ocean views and warm year-round weather,”

said Sam Hatch, president at Hatch Design
Group. “Spaces that open up to bring the ‘outside
in’ are enhanced with warm, rustic materials and
finishes, and unique coastal inspired artwork. The
combination of these elements creates a modern
atmosphere that is energetic and eclectic, and
speaks to the area’s relaxed nature and beach
lifestyle.”

For a quick bite or retail necessities, guests can
stop by Blend Café in the morning to enjoy coffee
and grab and go breakfast or evening for a light
bite and glass of wine.

Come discover.
Paséa Hotel & Spa is a part of the Meritage

Collection, which is a new group of luxury and
lifestyle hotels that offer exceptional one-of-a-kind
travel experiences in five of California’s most sun-
soaked destinations. Débuted in 2013, Meritage
Collection blends the best in leisure and group

travel and is comprised of The Meritage Resort and Spa in Napa Valley, Bacara
Resort & Spa in Santa Barbara, Paséa Hotel & Spa in Huntington Beach, Balboa Bay
Resort in Newport Beach, and Estancia La Jolla Hotel & Spa. For more information
about Meritage Collection, please visit MeritageCollection.com.

Come explore.
Paséa Hotel & Spa and its Meritage Collection sister properties are members of the

Global Hotel Alliance (GHA) and its DISCOVERY rewards program. Guests at Paséa
can sign up for the loyalty program and receive points when staying at the hotel or
any of GHA’s more than 500 hotels in 76 countries around the world. DISCOVERY
rewards travelers with local experiences and rare adventures not generally available
to the general public.

Paséa Hotel & Spa. Emerging in early 2016. Check in and get lost into the blue—
paseahotel.com.
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ince 1981, Tiempo Escrow Inc. has been providing exceptional escrow
service to the community of Huntington Beach and the greater Orange
County, Los Angeles, Riverside and San Diego counties. As the top-
rated independent escrow company in Southern California, Tiempo

Escrow Inc. is your real estate timekeeper because we understand that the most
precious element within the confines of a real estate transaction is time. Time isn’t
really something that is “out there,” intangible and unrelated to your day-to-day life. It
IS your life.

Successful, enduring companies of all sizes are driven by beliefs, standards and
practices that set them apart and put them on top. It’s the same with Tiempo Escrow
Inc., as our name implies, time is of the essence and is the “hub” of everything we
do. It’s our guiding principal and our corporate cornerstone. We believe that your
trust can only be earned through our consistent demonstration of excellence,
integrity and leadership. So, whether you’re new to the industry, a seasoned investor,
or a party to a complex transaction; you can count on us to get things right the first
time, to deliver what we promised, on time and on budget, to follow up and follow
through, to provide the most efficient and economical solution, safeguarding your
financial interest and aspirations from the start of escrow to the close.

Regardless of who you ask—be it a seller, a buyer, a broker, an agent, a lender, an
attorney, a CPA or a sophisticated investor—which traits they desire most in an
escrow partner and, despite their differing disciplines, the response is surprisingly
similar: knowledge, experience and service.

Of course, what they really mean is how effectively the escrow company applies
these qualities toward their shared and single-minded goal: an efficiently executed,
meticulously managed close, where title is cleared quickly and funds are disbursed
on time—without hassles, surprises or headaches.

A Full-Service Company that Always Gives You Its Full Time and Attention
Tiempo Escrow Inc. is an experienced, full-service company that reliably serves

the diverse escrow needs of realtors, lenders, investors, title companies, attorneys
and property owners. Regardless of the type, size or complexity of your transaction,
you can trust us to provide prompt, personalized service, accurate, same-day escrow
instructions and clear, timely status reports. Notary services are also available, along
with expert, knowledgeable support for the following transaction types:

Real Estate
Commercial/ Industrial Sells
Project Co-op Sales
Estates & Trusts
Income & Investments
Land Contracts
Lease Options
REO & Foreclosure 
Residential Sales
Refinancing

Probate Sales
Including support for:
Court Order Confirmations
Independent Administration Act

Holding & Retention 
We are licensed and certified to serve as: A holding entity for documentation

prepared by an attorney. Your depository for stocks, funds, documents, computer
source codes. Administrator for disbursal agreements, including contractor funds.

714.843.0101
2100 Main Street, Suite 330, Huntington Beach, CA 92648

S
Tiempo Escrow Inc.

Business Bulk Sales
Sale of a Business
Personal Property
ABC License 
Capital Stock Performance
Consulting Services

Exchanges 
IRS Section 1031
Delayed Exchanges
Concurrent Exchanges
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MS Architects was founded in 2009 by Greg Simonoff and
Joseph Smart, and has become one of Orange County’s fastest-
growing architectural firms. As a growing mid-sized company,
SMS commands significant design strength on retail and mixed-

use developer projects, luxury theaters, restaurants and hotels. SMS
Architects key to success is in working with “best in class” clients, providing
pragmatic solutions to luxurious designs. SMS has been working with the
best in the industry to elevate theater design into a total experience with
culinary, mixology and film as these components are taken to the highest
level of cutting-edge, integrated environments. Theater projects include
Cinepolis Luxury Cinemas and the recently opened The Lot in La Jolla.

The firm has experience in waterfront mixed-use projects, such as DJM
Capital Partners’ Pacific City in Huntington Beach and Lido Marina Village in
Newport Beach. SMS is a leader in creating outdoor “living rooms” in the
retail environment, incorporating the new trend in anchors…restaurants,
luxury theaters and health clubs. The retail places of the future will
incorporate more entertainment, housing and services that make for a better

S
SMS Architects

balance of work, life and play. Master
planning and site planning urban
areas, retail centers and entertainment
districts is a strength of the firm, with
ongoing large projects such as Tustin
Legacy. The firm’s experience with
housing, hospitality and office round
out the background needed to
understand the complexity of a well-
integrated mixed-use development.
SMS excels in creating added value

for developers
and cities
through tailoring
programs to the
best use of
outdoor space
and beautiful
architecture.

Recently, Chris
Coonan has
joined the firm as

a director after a successful career in
China, master planning large urban
areas, building design and residential
towers for developers. As a business
owner and developer of his own
restaurant projects in China, he brings
a unique perspective to the firm. Chris
was also formerly with RED
Development, Target Corp., and as a
colleague of Greg and Joseph as
upper management at a major
architecture firm. Chris has won a
number of design competitions in
China, most notably the Shunde Eco
Business Zone, just outside of
Guangzhou.

SMS is the architect for numerous
new upscale restaurants and
nightclubs in the Orange County area
including The Ritz in Newport Beach,
OLA Mexican Kitchen at Pacific City in
Huntington Beach, ERA nightclub at
The Triangle in Costa Mesa and the
Improv Umami Burger at the Irvine
Spectrum. A new mixed-use hospitality
and retail project, the Hyatt Andaz,
planned for downtown Palm Springs is
the culmination of the firm’s
experience in boutique hotel, spa,
outdoor amenities, retail, bar and
restaurant design. While Orange
County is home to SMS, the firm is
executing designs nationwide.
Currently the firm has projects in
Texas, Virginia, Ohio, New York and
has completed projects in a number of
states throughout the U.S. The team
at SMS brings decades of experience
with thoughtful, timeless design.

To contact SMS Architects visit our
website at www.sms-arch.com or call
949.757.3240.

ARCHITECTS
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eliable Wholesale Lumber has been a family-owned and operated
business, primarily servicing Southern California, for more than 44
years. We are a major distributor of forest products, serving both
contractors specializing in residential tract work and wholesale

lumber sales throughout the western United States. Founded by myself, Jerome
Higman, and my brother, Daniel Higman, we incorporated Reliable Wholesale
Lumber in 1971 with a seven-acre distribution yard in Temple City, Calif.

Our growing customer base led us to search out property to build a distribution
yard in the Orange County area. In 1974, as our business continued to expand,
we began our search. While we worked with our realtor to find just the right
property with rail service, we also worked closely with the city of Huntington
Beach. They were very efficient and helped us secure the proper permits so we
could construct our offices and lumber mill. The process was extremely
streamlined. Within one year, we were able to purchase 10 acres with rail service
in the Gothard Business Corridor and the rest is history.

Reliable Wholesale Lumber has been in business in Huntington Beach now for
40 years, and we have a great relationship with the city to this day. In totality, we
have brought the city of Huntington Beach $4-5 billion in taxable sales revenue.
They have supported us all the way and we like to think of ourselves as their good
neighbors by employing about 90 people from the Huntington Beach area.

We are committed to maintaining our company’s substantial presence within the
marketplace. Due to our solid relationship with the city of Huntington Beach, we
are confident that we will continue to grow and prosper.

For more information, visit us at 7600 Redondo Circle, Huntington Beach, CA
92648 or call 714.848.8222. www.rwli.net

R
Reliable Wholesale Lumber

by Jerome Higman, Reliable Wholesale Lumber

atertable has a
variety of unique
spaces to host
memorable

dining experiences. Whether an
intimate gathering or groups of
up to 40 for a complete culinary
adventure, or a cocktail
reception with small bites and
appetizers. For larger parties,
Hyatt Regency Huntington
Beach Resort and Spa has
multiple ballrooms of various
sizes and ocean views.

Watertable offers two private
dining venues — Private Dining Room 1 (tables of four) with total guest capacity
of up to 40 or Private Dining Room 2, with one large Chef’s Table that
accommodates 8 to 10 diners. Both these venues have doors separating each
from the rest of the venue.

Others areas for events within the restaurant include the Library, which can
accommodate 40, seated and standing for receptions. The Loggia area has floor-
to-ceiling windows and ocean views and can seat 40. The Family Kitchen is
perfect for 30 people standing with an open kitchen for recipe prep and
demonstrations, and its outdoor covered patio can seat 78 and overlooks the
ocean.

We also have an open space, the Sophia Room, seating 45 with tables of two,
four, six and eight.

For private parties and menu options, please contact Melissa Liebengood at
714.845.4885 or email watertablehb@hyatt.com.

W
Holiday Events at Hyatt Regency 
Huntington Beach and Watertable
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aris-Regis and GID Investment
Advisors opened its doors to the
Huntington Beach market in
August 2014. With construction

coming to a close as of September 2015,
Boardwalk by Windsor offers 487 residential
apartment homes with approximately 10,000
square feet of retail storefront. Located at
7461 Edinger Avenue, this multi-family, mixed-
use community features modern floor plans
with contemporary design features coupled
with 30,000 square feet of residential
amenities.

At Boardwalk by Windsor, residents have
the choice of incredibly spacious studio, one-
and two-bedroom homes and a select number
of townhome units with attached private
garages. Each residence is fully appointed with designer finishes and thoughtful
touches, including dramatic living spaces with high ceilings; transom windows and
energy-efficient interiors; open-concept kitchens with stainless steel appliances,
Quartz countertops and custom cabinetry; spacious bedrooms; generous walk-in
closets; luxury bathrooms with custom framed mirrors; hardwood-style flooring in
the entry, kitchen, living and dining areas; energy-efficient, full-size, front-loading
washers and dryers; and terraces.

Boardwalk by Windsor also features expansive amenity spaces, including state-
of-the-art club rooms and lounge areas, a full-length swimming pool and
resort-style spas, three-story fitness center, a private indoor media lounge and a
combined internet café and postal facility. Residents also have the access to the

S
Boardwalk by Windsor Making Waves in Huntington Beach’s Newest Submarket!

Near a Dynamic Transit Corridor, Boardwalk by Windsor is a Commuter’s Dream
recreation building, which features a rooftop
deck lounge and a public park with sand
volleyball and paddle tennis courts, outdoor
seating areas, a lawn and play areas.

As a vibrant and social community,
Boardwalk by Windsor hosts monthly resident
events including on-site food trucks, social
media contests and personalized group
fitness classes, often partnering with
neighboring businesses.

Cats and dog lovers welcome! Boardwalk is
a pet nirvana, permitting pets up to 100 lbs.
and with close proximity to a Fido-friendly
beach. The community also offers a pet park
with dog washing station. 

With immediate access to the freeway, the property is situated two blocks from
the I-405 freeway on a main thoroughfare in Orange County, providing the
community with convenient access to major employers. 

Boardwalk by Windsor is located adjacent to the Bella Terra Mall, a recently
renovated lifestyle center anchored by Whole Foods and a 20-screen Century
Theatre. The mall has approximately 20 restaurants and various national retailers
such as Barnes & Noble, REI, Bed Bath & Beyond, Old Navy and Costco.

Don’t miss out on living at Huntington Beach’s hottest new address! For leasing
inquiries, please stop by the leasing center at 7461 Edinger Ave. or call us at
844.412.4741, or visit us online at www.boardwalkbywindsor.com.

H.B.-Guide_Layout 1  11/12/15  4:06 PM  Page 63



B-64 ORANGE COUNTY BUSINESS JOURNAL                                                                          CITY OF HUNTINGTON BEACH Advertising Supplement NOVEMBER 16, 2015

continued from page B-60

H.B.-Guide_Layout 1  11/12/15  4:07 PM  Page 64



NOVEMBER 16, 2015                                                                                                                 CITY OF HUNTINGTON BEACH Advertising Supplement ORANGE COUNTY BUSINESS JOURNAL B-65

lue Seagull Marketing of Huntington Beach provides marketing
services to a wide array of clients. They offer support in all areas of
marketing to help your business grow. Whether you own a small or
large business, they can help bring you to the next level.

As Founder/President, Vivian Berberet is a Certified Marketing Consultant who
has helped thousands of customers reach their marketing goals. With more than
25 years of design, print and marketing experience, she offers personalized
service to each and every client. She is passionate about helping businesses and
will work hard to go beyond your expectations.

Blue Seagull Marketing is a team committed to delivering on their promise. They
work hard to provide quality results in every aspect of the products and services
they offer. Whether you need a logo/branding for your company, promotional items,
ads, flyers, signs, direct mail, website design/development and more, they can
help!

If you’re looking for a trusted source to help you get the job done right, on time
and within budget, Blue Seagull Marketing is the right choice! They truly are
dedicated to your success.

Please call today for a free consultation!

714.299.0069
www.blueseagullmarketing.com

B
Soar High with 

Blue Seagull Marketing

ounded in 2000 by Cathy Vee Volpe and Jonathan Paul, CathyJon
Enterprises Inc. dba HB Staffing specializes in temporary, temp-to-hire
and direct hire placements of administrative, accounting, professional
and select labor personnel to customers in Orange County, San Diego
and beyond.

Our #1 value is exceptional service! We
assist clients, large and small, to customize
pricing and programs to meet their needs.
We have our clients and candidates
covered for ACA – with Wellness Plan and
Bronze Plans on tap for 2016. 

We were founded as a local Huntington
Beach staffing company. We have placed
thousands of quality, local residents with
fine, local companies. Cathy and Jonathan
are involved in the Huntington Beach
community – Surf City USA – in HB Rotary,
HB Chamber of Commerce and other
community organizations. We are a WOSB (woman-owned small business); Cathy
was also a nominee this year for the Orange County Business Journal’s Women in
Business Awards.

We evolved to have three divisions – local commercial (with hundreds of fine
clients located throughout Orange County); PASS (public agency staffing
solutions) providing staffing to county, city and special districts; and FEDGOV –
providing staffing to federal government agencies both military and civilian
throughout the USA.

For more information, contact Cathy Vee at cvee@hbstaffing.com or
714.960.2800.

F
Welcome to HB Staffing!

Jonathan Paul and Cathy Vee Volpe
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t starts with an understanding of your clients’ goals and expectations.
FG|PG knows this inherently.

FG|PG is a full service exhibit, display, and event provider founded in
2001 by Frédérique Georges (CEO) and Melanie Chomchavalit (CFO).

Frédérique Georges, a graduate of VCU with a degree in design leads the
FG|PG team that researches your industry, brand, and culture to best design an
exhibit or event that conveys and reflects your message, in your style.

I
FG|PG: Your Vision, Realized.

Whether your objective is maintaining brand strength within the marketplace or
promoting a new product launch we have an incredible team of industry all-stars
who design and coordinate the logistics of fabrication, transportation, installation
and dismantle and storage of any size exhibit or event. 

Our in-house sister company, The Shop@Showready, also owned by Frédérique
Georges, is designed to support all engineering/fabrication needs with (2) CNC
machines, a full capabilities metal shop,
paint department that features a new
750-square-foot spray booth, plus a
state-of-the-art graphics department
with (2) large format printers and much
more…

But it’s the talent that operates that
equipment that sets The Shop apart
from the competition. We pride
ourselves in our in-house scenic
capabilities – designing and creating immersive environments so real, you feel as
though you’re transported to another world fighting a 25’ foot tall fire breathing
monster, or doing battle in the latest video game...its art.

All of our team members are artists, from the account management team, CAD
engineers to carpenters, metal fabricators to welders, and our sculptors to painters,
even our warehousemen — we consider them all artists in their fields.

We are proud to be in our new 80,000-square-foot location and look forward to
the bragging rights that go with being “MADE IN HUNTINGTON BEACH!”

15362 Graham Street
Huntington Beach, CA 92649

714.367.9260, ext. 243
www.fgpg.com

www.showready.com

Tradeshow exhibit
for 2K Games, at

this year’s
Electronic

Entertainment
Expo (E3) in Los

Angeles, CA;
featuring cast of
characters from

video game
Battleborn.
Exhibit and
characters

designed and
fabricated by

FG|PG and The
Shop @

Showready (Photo
courtesy of Jamie

Padgett).

FG|PG CEO & President, Frederique “Freddie” Georges (left); FG|PG CFO, Melanie Chomchavalit
(right). Custom exhibits, events and themed environments are specialties of FG|PG. 
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