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Parents Devote Time, Resources to Deeply Personal Causes
By SHERRI CRUZ

Poignant Passion

Natalie Stack was 2 months old when doc-
tors spotted a mass on her liver. 
Doctors removed the tumor, but the bad

news wasn’t over. She had Cystinosis, a rare
genetic disease, so rare only 2,000 people,
mostly children, have been diagnosed world-
wide. 
Cystinosis attacks the body’s organs and

eventually destroys them. 
The news devastated her parents, Geoffrey

and Nancy Stack of Corona del Mar.
“Then our life took that turn,” Nancy Stack

recalled. 
The parents put Natalie on medication right

away, earlier than with most Cystinosis pa-
tients.
“The medication prolongs their life,” Nancy

said.
Treatment is not a cure, which is why the

Stacks founded the Irvine-based Cystinosis
Research Foundation, in which all of the
funds go to researchers who are advancing
treatments and working on a cure. 
“We knew we could make a difference,”

said Geoffrey Stack, managing director at
Irvine-based Sares-Regis Group, a real estate
developer and property management com-
pany.
The Stacks carry on in their pursuit of a cure

for Cystinosis, which has honed in on stem
cells. Nancy puts in 50 to 70 hours a week,
working directly with researchers and doctors.
The Stacks have raised $20 million in the 10

years since the Stacks started their foundation.
Their first fundraiser, held in 2003, raised
$102,000. 
“We were in shock,” Geoffrey said. “We are

very lucky. We had a lot of people here in the
business community respond very favorably.”
The money has funded the development of

a delayed-release medication, which means,
once approved, children can be treated every
12 hours instead of every six hours, Nancy
said. Kids will be able to sleep through the
night. 
Natalie is now 21 and considered healthy,

thanks to early treatment. She still has her kid-
neys, which is rare for people with Cystinosis.
She’s in her senior year at Georgetown Uni-
versity. 

Other Causes
Scores of parents have been inspired by their

children to become active in causes. These par-
ents are dogged in their efforts and put in an
enormous amount of time and money.
The number of people they help is impossi-

ble to measure. What’s certain is their work
has a ripple effect and helps far more people
than just their own children.
Among examples of such devotion locally:
� Erin Runnion’s 5-year-old daughter

Samantha was abducted, sexually assaulted
and murdered 10 years ago. Afterwards, Run-
nion set out to improve children’s safety and
founded Westminster-based The Joyful Child
Foundation, which helps prevent crimes
against children. 

� Fariborz Maseeh, founder of Newport
Beach-based investment management com-
pany Picoco LLC, has a son with autism and
saw a need for a new kind of treatment center,
one that brings a wide range of services under
one roof. He founded Irvine-based Kids Insti-
tute for Development & Advancement. 

� Barry Saywitz, who also has a son with
autism, has helped raise hundreds of thou-
sands of dollars for autism-related charities.
Saywitz is president of Newport Beach-based
The Saywitz Co. 

� Doug Hansen, who works as a medical
biller, helped raised money to build a play-
ground in Costa Mesa designed for children
with disabilities that opened in 2008. His in-
spiration was daughter Angel, 11, who was
born with severe disabilities and uses a wheel-
chair.
“They didn’t think she’d live very long,”

said Hansen, who with wife Jennifer started
Newport Beach-based Angel’s Charity to
build the playground, modeled after one they
saw in Los Angeles. 
The project cost $1.7 million, funded by

countless car washes and bake sales, and do-
nations from corporate sponsors and others.
It also meant a lot of running around:

Hansen pushed his daughter in 14 marathons
around the U.S. 
When he did, he was often interviewed by

local media, which was usually followed up
by donations. 
The Hansens, who have three children, visit

the playground regularly.
“It’s still a little emotional there, when I go,”

he said. “I really can’t believe we did that.”

Autism Activities
Once a month Poita and Bill Cernius host

a Friday Night Club for children with disabil-
ities at their home in Newport Beach. 
They do karaoke, play games and socialize. 
Their 16-year-old daughter Natalie came

up with the idea after she became distraught

when her older brother Andrew, an 18-year-
old with autism, was going away to college.
“She just wanted to get her brother some

friends,” Poita said.
It worked, and Andrew has made good

friends. The idea caught on and United Cere-
bral Palsy of Orange County and Talk
About Curing Autism became involved. 
They began sending kids with all kinds of

disabilities to the Cernius home. 
“It turned into this magical thing,” Poita

said. “It was like humanity came through our
front door. Everyone found someone to be
with and something to do.”  
Her husband, whom the kids call “Coach

Bill,” mans the basketball hoop in the back-
yard. 
Bill, a partner in Latham & Watkins

LLP’s Costa Mesa office, feeds the kids the
balls so they can shoot baskets. 
United Cerebral Palsy offered a conference

room for movie night and games, and now the
Friday Night Club is held twice a month, once
at UCP and once at the Cernius home.  

Easter Seals
Barbara Glassman, an information-tech-

nology contractor, has been supporting
Easter Seals Southern California for about
nine years. 
For the past three years, Glassman, a Yorba

Linda resident, has served on the Walk With
Me committee. The fundraiser, to be held in

Cystinosis fighters: Geoffrey, Natalie and Nancy Stack

Inspiration: Erik Rees with daughter Jessie,
now “in heaven”

Playground bound: Angel Hansen, with her
brother D.J. and little sister Emma

November this year, is one of Easter Seal’s
largest.  
Barbara and Michael Glassman’s daughter,

Lora, was 4 months old when her head
stopped growing. The doctor suggested she
wait a few months to see if her condition
would improve. 
Glassman thought otherwise. She went to a

neurologist. 
Lora was diagnosed at six months with a

brain abnormality. It was then doctors started
to tell Glassman what her daughter might
never be able to do.
“‘Never, never, never’ is all I heard,” she

said. “I looked at this 6-month-old child and
said, ‘How do they know?’”
Glassman was able to get Lora into treat-

ment early. 
Easter Seals became a big part of their life

when Barbara returned to school to get a mas-
ter’s degree. She took Lora to an after-school
Easter Seals program. 
Lora is now 23. She uses a wheelchair, but

her cognitive skills are fine. 
She graduated from Fullerton College and

is now in her senior year at California State
University, Fullerton. She wants to be a
voiceover actor. 
Easter Seals is still part of Lora’s life. She

does speaking engagements. She goes to
Easter Seals camp every year in Big Bear. As
she does have minor seizures, Easter Seals
provides a “life coach” who helps her navigate
school. 
She’s met many friends through Easter

Seals. 
“We’re big supporter of Easter Seals,” Bar-

bara said.

“One in Heaven”
Erik Rees tells people he has three children,

“two here and one in heaven.” 
Rees and his wife, Stacey, carry out the

wish of their daughter, Jessie Joy Rees. She
died in January at age 12 with inoperable brain
tumors. 
“My job is to steward her wish,” her father

said. 
During a 10-month fight with cancer, her

wish was to help other kids with cancer. And
she did. 
She filled brown paper lunch bags with toys,

to be delivered to kids in the hospital. She
stuck stickers on the bags and wrote sunny
messages on the outside.  
Lunch bags turned into appealing “JoyJars,”

jars of stuffed animals, stickers and goodies,
to make a kid smile. Volunteers stuff the jars
at the JoyFactory, a donated space in Rancho
Santa Margarita.
“It became a very positive distraction,” Rees

said. “As any parent would, you just make it
happen.” 
Rees is a pastor on the senior leadership

team at Rick Warren’s Saddleback Church
in Lake Forest. He’s also a life coach. 
The Jessie Rees Foundation has raised

$250,000. More than 23,000 kids in 162 hos-
pitals, 175 Ronald McDonald Houses and
4,000 homes have received JoyJars. This
year’s goal is to get 50,000 jars to sick kids.  
The foundation’s second annual golf tour-

nament at Coto de Caza Golf & Racquet
Club aims to raise $100,000 for 20,000 Joy-
Jars to be delivered during the holidays. 
“We help with the resilience factor,” Rees

said. 
“If a child receives encouragement, support

and knows people are there for them, their re-
silience increases immensely,” he said. “I wish
we could say we save lives, but we do help
kids stay strong in their fight.” �
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PRIVATE FOUNDATIONS
Rank
Prev.
Rank

•Website
•E-mail

Giving Year End Assets Beneficiaries Areas of interest Types of giving
Geographic area of
giving

Top local official(s)
•Title
•Phone/fax

1
(1)

Marisla Foundation
668 N. Coast Highway, PMB 1400
Laguna Beach 92651-1513

fsrequests.com/marisla
glenda@marisla.org

$46
million

12/11 $66
million

Orange County Community Foundation,
Oceana Inc., Resources Legacy Fund, Nature
Conservancy, Center for American Progress,
Rockefeller Philanthropy Advisors

Human services, environmental Grants
international

Herbert Bedolfe
executive director
(949) 494-0365

2
(NR)

William and Sue Gross
Family Foundation
17900 Von Karman Ave., Ste. 200
Irvine 92614-4297

$25
million

12/11 $350
million

Hoag Hospital - Sue & Bill Gross Women's
Health Pavilion, Laguna Beach Community
Clinic, Friendship Shelter, Project Dignity,
UCI Foundation

World issues, education,
science, poverty

Grants
Southern
California

Sue Gross
president
(949) 720-7753

3
(2)

Arnold and Mabel
Beckman Foundation
100 Academy
Irvine 92617-3002

beckman-foundation.com
k.williams@beckman-
foundation.com

$21.9
million

8/11 $498
million

Stanford University, UCI Foundation,
University of Illinois Urbana-Champaign,
Orange Unified School District, UC Irvine

Science, education, research Grants
national

Jacqueline Dorrance
executive director
(949) 721-2222/(949)
721-2225

4
(3)

Argyros Foundation
949 S. Coast Drive, Ste. 600
Costa Mesa 92626-7734

$9.3
million

7/11 $95
million

Chapman University, Eisenhower Medical
Center Foundation, Horatio Alger Association
of Distinguished Americans, South Coast
Repertory

Education, arts, healthcare,
religious organizations

Grants
national

George Argyros
CEO
(714) 481-5000

5
(4)

Tiger Woods Foundation
121 Innovation, Ste. 150
Irvine 92617-3093

tigerwoodsfoundation.org $4.1
million

9/10 $52
million

Tiger Woods Learning Center, Jon Bon Jovi
Soul Foundation, Red Sox Foundation,
Scholarship America One Scholarship Way

Community support, youth
development, education,
healthcare, research

Grants
international

Tiger Woods/Gregory
McLaughlin
founder/CEO, president
(714) 816-1806/(714)
816-1869

6
(5)

Crean Foundation
2300 Mesa Drive
Newport Beach 92660-0719

$4.1
million

12/10 $73
million

Army and Navy Academy, Pretend City
Children's Museum of O.C., Hoag Hospital
Foundation, Alzheimer's Association of
Orange County, Crean Lutheran South High
School, Children's Bureau of Southern
California

Children, education, healthcare,
social welfare, religious
organizations

Grants
national

Andrew Crean/Marc
Goldin
president/CFO
(949) 642-3050

7
(16)

Beall Family Foundation
5 San Joaquin Plaza, Ste. 320
Newport Beach 92660-5936

$3.1
million

12/10 $18
million

UCI Foundation, Hoag Hospital Foundation,
San Jose State University, Westside Waldorf
School, Horatio Alger Association of
Distinguished Americans

Science, arts, education Grants
national

Donald Beall
chairman/director
(949) 718-6333

8
(6)

Swenson Family Foundation
34372 Cove Lantern
Dana Point 92629-2870

$3 million 12/10 $60
million

Segerstrom Center for the Arts, UWS
Foundation, University of Minnesota Duluth,
California Lutheran University

Arts, education Grants
national

James Swenson
president
(949) 493-0266

9
(NR)

Change A Life Foundation
5 Corporate Park, Ste. 210
Irvine 92606-5166

changealife.org
info@changealife.org

$2.7
million

12/10 $2 million Partners in Care Foundation, Southern
California Rehabilitation Services,
Community Senior Services, Canine Support
Teams, Cancer Center of Santa Barbara,
Habitat for Humanity, Kinship Center

Education, non-profit
organizations

Grants
California

Lisa Fujimoto
executive VP
(949) 788-9999/(949)
788-9266

10
(6)

A. Gary Anderson
Family Foundation
17772 Cowan
Irvine 92614-6012

$2.6
million

12/10 $16
million

Hoag Hospital Foundation, Chapman
University, Canyon Acres Children and Family
Services, Miocean Foundation, Pacific
Symphony Orchestra

Education, children, sports and
recreation, healthcare, arts

Grants
national

Erin Lastinger/Erik
Anderson
CEO/president
(949) 242-5050

11
(9)

Ueberroth Family Foundation
P.O. Box 37
Corona del Mar 92625-0037

ueberroth.org
info@ueberroth.org

$2.1
million

11/11 $40
million

Children’s Hospital of Orange County,
M.I.N.D. Research Institute, Think Together,
Human Options, Girl's Inc., Laura's House

Underprivileged youth, human
services, education, healthcare,
arts

Grants
national

Vicki Booth
president
(310) 473-7317

12
(14)

James L. Stamps Foundation Inc.
600 N. Tustin Ave., Ste. 260
Santa Ana 92705-3782

$1.6
million

12/10 $30
million

Point Loma Nazarene University, Talbot
School of Theology, Westmont College,
Vanguard University

Religious charities, education Grants
national

Richard Salyer
president
(714) 568-9740

13
(11)

Dhont Family Foundation
2700 N. Main St., Ste. 1100
Santa Ana 92705-6680

$1.6
million

12/10 $38
million

St. Jude Memorial Foundation, USC Norris
Comprehensive Cancer Center, Chapman
University, Second Harvest Food Bank of
Orange County, Cal State Fullerton
Philanthropic Foundation

Education, human services,
research, children

Grants
Southern
California

Andre Dhont
president
(714) 664-0440

14
(11)

Joan Irvine Smith & Athalie R.
Clarke Foundation
18881 Von Karman Ave.,
Ste. 1275
Irvine 92612-1500

$1.5
million

4/11 $8 million Irvine Museum, UCI Foundation, National
Water Research Institute, National Audubon
Society

Arts, conservation, education Grants
Southern
California

Joan Irvine Smith
president, director
(949) 476-8400

15
(10)

Paul & Elisabeth Merage
Family Foundation
4350 Von Karman Ave., Ste. 400
Newport Beach 92660-2007

$1.2
million

12/10 $32
million

Children First, UCI Foundation, Merage
Institute, Metropolitan Museum of Art,
University Synagogue

Arts, children, education,
Jewish charities

Grants
national

Paul Merage
president
(949) 474-5800

16
(22)

George T. Pfleger Foundation
24901 Dana Point Harbor Drive,
Ste. 230
Dana Point 92629-2930

$1.1
million

12/10 $17
million

Big Brothers Big Sisters of Orange County,
Pfleger Institute of Environmental Research,
UCLA Foundation, Cri-Help Inc., Mariners
Christian School, Giving it Back to Kids

Children, education, human
services, research, healthcare

Grants
national

Thomas Pfleger
president/trustee
(949) 250-3900

17
(15)

Samueli Foundation
2101 E. Coast Highway, Ste. 300
Corona del Mar 92625-1941

samueli.org
gsolomon@samueli.org

$1.1
million

12/10 $427,030 UCI Foundation, Anaheim Ducks Foundation,
Jewish Federation & Family Services of
Orange County, Segerstrom Center for the
Arts, Children's Hospital of Orange County
Foundation

Education, social services,
healthcare, religious
organizations, arts

Grants
international

Susan Samueli
president
(949) 760-4400/(949)
759-5707

18
(20)

Hal and Jeanette Segerstrom
Family Foundation
818 W. Bay Ave.
Newport Beach 92661-1110

$925,000 12/10 $7 million Orange County School of the Arts
Foundation, Pacific Symphony

Arts, education Grants
Southern
California

Theodore Segerstrom
president
(949) 675-3490

Source: Foundation Center, foundationcenter.org Abbreviations: n/a: not available
List may not be reprinted without permission of the editor

Researched by Dana Truong
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19
(17)

Croul Family Foundation
18101 Von Karman Ave., Ste.
700
Irvine 92612-0145

croulfoundation.org
grants@croulfoundation.org

$826,644 12/10 $19
million

United Way of Orange County, Irrelevant
Week Inc., Senior Gleaners Inc., Salvation
Army, Surfing Heritage Foundation,
Foodbank of Southern California, Goodwill
of Orange County, Literacy Project
Foundation, Mind Research Institute

Healthcare, human services,
education, homeless,
economically disadvantaged

Grants
national

Spencer Behr Croul
secretary
(877) 968-6328/(949)
833-9584

20
(11)

Henry T. Nicholas III
Foundation
15 Enterprise, Ste. 550
Aliso Viejo 92656-2656

htnfoundation.org
info@htnfoundation.org

$808,776 12/10 $7
million

Henry T. Nicholas Educational Foundation,
Episcopal Housing Alliance, African Child
Foundation, Charitable Ventures of Orange
County

Education, research,
healthcare, youth sports,
victim's rights

Grants
national

Henry Nicholas
trustee
(949) 448-4300

21
(NR)

Kay Family Foundation
16381 Scientific Way, Ste. 812
Irvine 92618-4354

kayff.org $670,500 6/10 $28
million

Claremont Graduate University, Concordia
University, Irvine Canaan Christian
Community Church, Rockbridge Seminary,
UCI Foundation

Religious organizations,
education

Grants
national

Steeve Kay
CEO
(949) 379-2304

22
(18)

George E. Hewitt Foundation
for Medical Research
1048 Irvine Ave., Ste. 742
Newport Beach 92660-4602

$638,667 12/10 $27
million

Individual medical research grants Healthcare, science Grants
California

George Hewitt
president
(714) 840-9819

23
(21)

James E. Downey Foundation
23 Brookline
Aliso Viejo 92656-1461

$595,000 6/11 $4
million

Individual scholarships Education Scholarships
national

James Downey
president
(949) 474-0900

24
(19)

William Gillespie Foundation
4910 Campus Drive
Newport Beach 92660-2119

$506,763 12/10 $3
million

Sage Hill School, Court Appointed Special
Advocates, UCI Foundation, Old Pueblo
Civitan Club, Orange County Rescue
Mission, Someone Cares Soup Kitchen

Arts, children, education Grants
national

William Gillespie
president
(949) 752-2190

25
(29)

David & Julianna Pyott
Foundation
P.O. Box 1377
San Juan Capistrano
92693-1377

$399,257 12/10 $2
million

UCI Foundation, American Friends of
London Business School, BritWeek,
Chapman University, Fountain Valley
School of Colorado, United Way of Orange
County

Education, children,
healthcare

Grants
international

David Pyott
president
(949) 388-8691

26
(6)

Donald Bren Foundation
P.O. Box 3090
Newport Beach 92658-3090

donald-bren.com $335,000 11/11 $2,172 Public Policy Institute of California,
Burnham Institute for Medical Research

Education, research Grants
California

Donald Bren
chairman/director
(949) 720-3400

27
(24)

Eichenberg-Larson
Charitable Foundation
1 Collins Island
Newport Beach 92662-1003

$300,000 9/11 $5
million

LDS Philanthropies, Brigham Young
University, Make-A-Wish Foundation, UCI
Institute for Memory Impairments and
Neurological Disorders, West Point Fund,
American Cancer Society

Arts, education, healthcare,
religious organizations

Grants
national

Robert Eichenberg
president
(949) 852-9433

28
(25)

Frome Family Foundation
151 Kalmus Drive, Ste. F-2
Costa Mesa 92626-5965

$257,552 12/10 $5
million

Hoag Hospital Foundation, Special
Olympics Orange County, Casa Teresa,
Goodwill of Orange County, Mater Dei
High School, Juvenile Diabetes Research
Fund

Social services, education,
research

Grants
Southern
California

Stan Frome
president
(714) 641-1130

29
(26)

Mark Chapin Johnson
Foundation
P.O. Box 17729
Anaheim 92817-7729

$229,150 12/10 $7
million

University of Michigan, Claremont
Graduate University, Chapman University,
Boys Hope Girls Hope, Santa Margarita
Catholic High School, Hoover Institution,
Pacific Symphony Orchestra, Blind
Children's Learning Center

Education, arts Grants
national

Mark Chapin Johnson
CEO/president
(714) 305-8360

30
(27)

Charles D. & Twyla R. Martin
Foundation
21 Smithcliffs Road
Laguna Beach 92651-1325

$160,831 12/10 $1
million

UCI Foundation, Chapman University,
Segerstrom Center for the Arts, California
Institute For Management Leadership,
Orange County Museum of Art, Volunteer
Center of Greater Orange County

Educations, arts Grants
Southern
California

Twyla Martin
president
(949) 494-7728

31
(28)

Tsao Family Foundation
P.O. Box 1115
Corona del Mar 92625-1115

$159,300 12/10 $4
million

Irvine Canaan Christian Community
Church, Center for Asian American Media,
University of California

Religious organizations,
education, Asian American
charities

Grants
California

Michael Liyoung Tsao
president
(949) 706-3355

32
(23)

Sheldon Razin Family
Foundation
1695 Viking Road
Laguna Beach 92651-3246

$130,380 10/11 $781,240 American Israel Foundation, Chabad
Jewish Center of Laguna Beach, Jewish
Federation and Family Services

Education, religious
organizations

Grants
national

Sheldon Razin
chairman/president/
director
(949) 497-6707

33
(30)

Haggerty Family Foundation
27 Le Conte
Laguna Niguel 92677-5434

$83,075 12/11 $1
million

St. Timothy Church, Lourdes Foundation,
Discovery Science Center, United Way

Education, healthcare,
religious organizations

Grants
Southern
California

Charles Haggerty
president
(949) 449-3897

34
(31)

Cameron Merage Foundation
3150 Bristol St., Ste. 500
Costa Mesa 92626-3088

$70,000 12/10 $2
million

First in Our Hearts Foundation, North
Orange County Chabad Center, Institute
for the Analysis of Global Security

Community development,
religious organizations

Grants
national

Cameron Merage
president
(714) 557-0771

35
(32)

Don P. Nichols Foundation
3184 Airway Ave. E.
Costa Mesa 92626-4619

$67,555 12/11 $643,551 Pomona Unified School District, Roosevelt
Elementary School, Laguna Beach High
School Scholarship Foundation,
Saddleback College

Education Scholarships
California

Donald Nichols
director
(714) 755-2999

36
(NR)

B. John Garrick Foundation for
the Advancement of the Risk
Sciences
221 Crescent Bay Drive
Laguna Beach 92651-1322

garrickfoundation.org
info@garrickfoundation.org

$50,000 9/11 $948,868 UCLA, Philip Watts Research, education Grants
California

B. John Garrick
president/director
(949) 497-6802

37
(33)

Andrei Olenicoff Memorial
Foundation
7 Corporate Plaza Drive
Newport Beach 92660-7904

andreifoundation.com
andreifoundation@olenproperties.com

$37,890 12/10 $208,859 Foundation Fighting Blindness, Guide
Dogs of the Desert, Makapo Aquatics
Project, Ocean Institute, Discovery Eye
Foundation

Eye blindness, animal
assistance/welfare

Grants
national

Igor Olenicoff
president
(949) 719-7256

Source: Foundation Center, foundationcenter.org Abbreviations: n/a: not available
List may not be reprinted without permission of the editor

Researched by Dana Truong
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tions accounted for about 67% of the total
giving here.
The Marisla Foundation in Laguna Beach

topped the list again this year, with $46 mil-
lion in giving during 2011 for a 26% increase
from a year earlier. Funds were distributed to
Oceana Inc., Nature Conservancy and
Rockefeller Philanthropy Advisors, among
others.

Its assets at the end of the fiscal
year were roughly the same as a
year earlier, at $66.5 million. The
Marisla Foundation was estab-
lished by oil heiress Anne Getty
Earhart.
Irvine-based William and Sue

Gross Family Foundation was
No. 2, with $25 million in dona-
tions in a 3% decrease from a
year earlier. Local recipients of

funds from the foundation included the La-
guna Beach Community Clinic and organ-
izations that serve the homeless, such as
Friendship Shelter and Project Dignity.
The foundation annually funds the OC

Teachers of the Year awards and also gives
to national and international entities that aim
to address world issues, poverty and educa-

Annual donations by Orange County’s
largest individual and family foundations col-
lectively dipped less than 1% from a year ear-
lier, according to this week’s Business Journal
list.
The 37 private foundations gave a total of

$139.3 million during their latest reported fis-
cal years. Their assets climbed 3% during the
same spans to a total $1.52 billion.
The relatively unchanged level of charitable

giving follows a 9% decline marked on last
year’s list.
This week’s list ranks foundations by an-

nual contributions based on the most recent
numbers available. Some numbers reflect fis-
cal years ended in 2011; other entries go back
to 2010. 
About half of the listed founda-

tions—19—increased their dona-
tions, while 13 saw declines. Five
foundations kept their donations
the same as a year earlier.
Nationally, foundation giving

was up about 2% in 2011, when
76,600 foundations in the U.S.
gave $46.9 billion, according to
New York-based Foundation
Center. The research organization said the
total amount would be down from the previ-
ous year if inflation were taken into account.
Foundations nationwide had “a marginal

0.3% asset increase to an estimated $646.1
billion [on] wild swings in the market in
2011,” according to Foundation Center.
Contributions from OC’s top three founda-
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1 UPS Foundation
55 Glenlake Parkway N.E.
Atlanta 30328-3474

community.ups.com
community@ups.com

$39.8 million 12/11 $1.5 million Environment, education, road safety,
diversity

Grants, volunteering,
scholarships
international

United Parcel Service of
America Inc.
Atlanta

Kenneth Sternad
president
(404) 828-6000

2 Capital Group Cos. Charitable Foundation
6455 Irvine Center Drive
Irvine 92618-4518

capgroup.com $17 million 6/11 $250.9 million Education, community development,
health and human services

Matching gifts, volunteering,
grants
national

Capital Group Cos.
Los Angeles

Edith H.L. Van Huss
CFO
(949) 975-5000

3 United Health Foundation
9900 Bren Road E.
Minnetonka 55343-9664

unitedhealthfoundation.org
unitedhealthfoundationinfo@uhc.com

$8.9 million 12/10 $77.1 million Healthcare, education Grants
national

UnitedHealth Group Inc.
Minnetonka

Kate Rubin
president/executive
director
(952) 936-1754/(952)
936-1675

4 Pacific Life Foundation(1)

700 Newport Center Drive
Newport Beach 92660-6397

pacificlifefoundation.com
plfoundation@pacificlife.com

$5.6 million 12/11 $63.4 million Arts, culture, civic, community,
environment, education, human services,
marine mammals, ocean health

Grants
Southern California

Pacific Mutual Holding
Co.
Newport Beach

Jim Morris/Robert Haskell
chairman, CEO/president,
Pacific Life Foundation
(949) 219-3011

5 Allergan Foundation
2525 Dupont Drive, T1-4D
Irvine 92612-1531

allerganfoundation.org
grenrock_gwyn@
allergan.com

$5 million 12/11 $47.1 million Health and human services, education,
community, arts

Grants
Southern California

Allergan Inc.
Irvine

Gwyn Grenrock
executive director
(714) 246-5766

6 Wells Fargo & Co.
2030 Main St., Ste. 1100
Irvine 92614-7255

wellsfargo.com $4.4 million 12/11 n/a Education, community development,
human services, environment, housing

Grants, volunteering
Southern California

Wells Fargo & Co.
San Francisco

John Sotoodeh
LA and OC regional
banking president
(800) 869-3557

7 Walt Disney Co. Foundation
500 S. Buena Vista St.
Burbank 91521-0995

disneyland.com
dlr.community.relations@
disney.com

$4.2 million 9/10 $5.6 million Education Grants, employee matching gifts,
scholarships
national

Walt Disney Co.
Burbank

Robert Iger
president
(818) 563-5981

8 Fluor Foundation
3 Polaris Way
Aliso Viejo 92656-5356

fluor.com/sustainability/community/fluor_giving
community.relations@fluor.com

$4.1 million 12/10 $13 million Education, health and human services,
culture, civic/public affairs

Grants, employee matching gifts
international

Fluor Corp.
Irving, Texas

Torrence Robinson
senior director
(949) 349-2000

9 Taco Bell Foundation
1 Glen Bell Way
Irvine 92618-3344

tacobellfoundationforteens.org
tacobellfoundationforteens@tacobell.com

$4 million 12/10 $5.9 million Youth development, underprivileged
children, education

Grants
national

Taco Bell Corp.
Irvine

Sally George
manager
(949) 863-8309

10 Edwards Lifesciences/Edwards
Lifesciences Fund
One Edwards Way
Irvine 92614-5688

edwards.com/edwardsfund
edwards_fund@
edwards.com

$4 million 12/11 n/a Cardiovascular disease, education,
community development

Grants, product donations,
employee volunteerism
international

Edwards Lifesciences
Corp.
Irvine

Michael A. Mussallem
chairman/CEO
(949) 250-2500

11 Employee Community Fund of Boeing
California Inc.
3855 N. Lakewood Blvd.
Long Beach 90846-0003

ecfboeingca.org
carrie.l.bollwinkle@boeing.com

$3.6 million 12/10 $2.4 million Elderly, education, medical research,
human services, nature and
environmental concerns

Employee giving, grants, cash
donations, gift matching,
scholarships
national

Boeing
Chicago

Carrie Bollwinkle
executive director
(562) 593-2612

12 Pimco Foundation
840 Newport Center Drive, Ste. 100
Newport Beach 92660-6398

pimco.com/pimcofoundation
pimcofoundation@pimco.com

$2.7 million 12/11 $42 million Financial literacy, microfinance,
economic instability, minorities, women's
health, ocean conservation

Grants, employee matching gifts,
community support
national

Pacific Investment
Management Co.
Newport Beach

Sarah Middleton
executive director
(949) 720-7690

Source: Foundation Center, foundationcenter.org Abbreviations: n/a: not available
List may not be reprinted without permission of the editor
(1) Pacific Life Foundation includes Pacific Life Insurance Co. Contributions Program

Researched by Dana Truong
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37 Individual, Family Groups
Had $1.52 Billion in Donations

By JANE YU

Private Foundations’ Giving Even With Year Earlier

p    28

tion. Its assets rose 6% to $350 mil-
lion last year.
No. 3 Arnold and Mabel Beck-

man Foundation in Irvine gave
$21.9 million through a fiscal year
ended in August 2011, up roughly
3% from the previous year. Largest
donations the past year went to
schools, such as University of Cal-
ifornia, Irvine; Orange Unified
School District; Stanford Univer-
sity; and University of Illinois, Ur-
bana-Champaign.

The Beckman Foundation has the highest
amount of assets among the listed organiza-
tions, with a total of $497.9 million.
Newport Beach-based Beall Family Foun-

dation more than tripled its donations in
2010—the latest year for which data were
available—with contributions totaling $3.1
million. The increase pushed the foundation
up the rankings to No. 7 from No. 16.
The foundation gives with a focus on the

arts, education and science. Its donations
went to Hoag Hospital Foundation, UCI
Foundation and Westside Waldorf School,
among others.

Up 6 Spots
Dana Point-based George T. Pfleger

Foundation moved up six spots to No. 16,
with a donation total of $1.1 million for 2010.
That was three times more than its donations
a year earlier, when the foundation reduced
giving by 80%.
The foundation’s focus includes helping

children and supporting other human services
organizations. About 9% of donations went to
Big Brothers Big Sisters of Orange County.
Part of the total contributions went to Cri-
Help Inc. for aquarium upkeep and Save

the Children Federation Inc. for relief
efforts in Haiti, according to foundation
documents.
No. 22 Newport Beach-based George E.

Hewitt Foundation for Medical Research
gave $638,667 in 2010, a 47% increase. It had
the largest growth rate in assets, up more than
four times to $27 million. Its donations went
mostly to individuals as research grants.
No. 17 Samueli Foundation in Corona del

Mar was among the foundations that cut back
on giving, donating $1.1 million throughout
2010 in a 14% decrease from 2009. The foun-
dation had assets of about $427,000 at the end
of 2010, up from roughly $174,000 a year
earlier.
The Donald Bren Foundation in Newport

Beach cut giving by 89%, the largest drop on
the list. Its donations totaled $335,000 during
a fiscal year ended in November, down from
$3 million a year prior. The decrease pushed
the foundation down 20 spots in ranking to
No. 26. 
A spokesperson said that Bren, chairman of

Newport Beach-based developer Irvine Com-
pany, makes various donations on a personal
basis as well as through his foundation, and
his giving came to $8 million for the period.

Kay Family Foundation in Irvine was a
newcomer to this year’s list, arriving at No.
21 with $670, 500 of charitable contributions
for the year ended through June 2010 after a
56% increase. The foundation had $27.8 mil-
lion in assets at the end of last year.
The B. John Garrick Foundation for the

Advancement of the Risk Sciences also was
new to the list at No. 36, with $50,000 in
charitable giving through September, flat
from a year earlier. The Laguna Beach-based
foundation has about $950,000 in assets, a
2% uptick from a year ago. �

UC Irvine: among recipients of Arnold and Mabel
Beckman Foundation
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13 Broadcom Foundation
5300 California Ave., Ste. 14067
Irvine 92617-3038

broadcomfoundation.org
pgolden@broadcom.com

$2.5 million 12/11 $73.4 million Research, education, STEM Education at
middle school level, community projects

Grants
international

Broadcom Corp.
Irvine

Paula Golden
executive director,
Broadcom Foundation/
director, Broadcom
community affairs
(949) 926-9434

14 Bank of America Charitable Foundation Inc.
28202 Cabot Road
Laguna Niguel 92677-1222

bankofamerica.com/foundation
sharon.l.battle@
bankofamerica.com

$2.4 million 12/11 n/a Community development, health and
human services, education, arts, culture

Grants, neighborhood builders,
matching gifts, volunteering,
national partnerships
Southern California

Bank of America Corp.
Charlotte, N.C.

Allen Staff
market president
(800) 218-9946

15 SchoolsFirst Federal Credit Union
P.O. Box 11547
Santa Ana 92711-1547

schoolsfirstfcu.org
info@schoolsfirstfcu.org

$1.8 million 12/11 n/a Education, school employees Sponsorships, donations
Southern California

SchoolsFirst Federal
Credit Union
Santa Ana

Rudy Hanley
CEO
(714) 258-4000

16 Western Digital Foundation
3355 Michelson Drive, Ste. 100
Irvine 92612-5694

wdc.com
rosemary.krupp@wdc.com

$1.8 million 7/11 $350,040 Education, human services, civic,
community, STEM programs, at-risk
youth, healthcare services, environment

Grants, product donations,
volunteering
national

Western Digital Corp.
Irvine

Rose Krupp
director, WD Foundation
(949) 672-7000/(949)
672-9676

17 GSF Foundation
18301 Von Karman Ave., Ste. 1100
Irvine 92612-0133

gsffoundation.org
helpkids@gsffoundation.org

$1.7 million 12/10 $1.8 million Children, family services, youth
development

General support
national

Golden State Foods
Corp.
Irvine

Mark Wetterau
CEO
(949) 252-2000

18 Simon Foundation for Education and
Housing
901 Calle Amanecer, Ste. 160
San Clemente 92673-4218

simonfamilyfoundation.net
lfraser@simonfamilyfoundation.net

$1.7 million(2) 6/11 $1.2 million(2) Education, community service Grants, scholarships
national

RSI Holding Corp.
Newport Beach

Ronald M. Simon
founder/chairman
(949) 373-3500

19 Angels Baseball Foundation
2000 E. Gene Autry Way
Anaheim 92806-6143

losangeles.angels.mlb.com $1.7 million 12/10 $2.1 million Children, athletics, healthcare, at-risk
teen programs, community develpoment

Grants, scholarships,
volunteering
California

Angels Baseball LP
Anaheim

Mark Merhab
chairman
(714) 940-2174/(714)
940-2244

20 Beckman Coulter Foundation
250 S. Kraemer Blvd., Ste. M363
Brea 92821-6229

beckmancoulterfoundation.org $1.2 million 12/10 $5.9 million Science, health research, education Grants, volunteering, employee
matching
national

Danaher Corp.
Washington, D.C.

G. Russell Bell
president/director
(714) 961-6338

21 Ingram Micro Inc. Corporate Giving
Program
1600 E. St. Andrew Place
Santa Ana 92705-4931

ingrammicro.com
communityrelations@
ingrammicro.com

$1.1 million 12/10 n/a Education, technology, economic self-
sufficiency, community development

Volunteering, cash, in-kind
support
Southern California

Ingram Micro Inc.
Santa Ana

Alain Monie
CEO/president
(714) 382-4737/(714)
382-4978

22 Masimo Foundation
P.O. Box 9429
Marina del Rey 90295-1829

masimofoundation.org $907,204 3/11 $10.4 million Healthcare, education, disaster relief and
recovery, research

Grants
international

Marina Del Rey Joe Kiani
chairman
(949) 297-7000

23 Anaheim Ducks Foundation
2101 E. Coast Highway, third floor
Corona del Mar 92625-1941

ducks.nhl.com/club/page.htm?id=44876 $626,080 6/11 $314,279 Children, military families, health Grants, scholarships
California

Anaheim Ducks Hockey
Club LLC
Anaheim

Michael Schulman
president
(949) 760-4300

24 Mazda Foundation USA Inc.
7755 Irvine Center Drive
Irvine 92618-2906

mazdafoundation.org $505,700 9/11 $7.5 million Education, environmental conservation,
social welfare, research, children

Grants, scholarships
national

Mazda North American
Operations
Irvine

James O'Sullivan
chairman/trustee
(949) 727-1990

25 Lennar Charitable Housing Foundation
25 Enterprise
Aliso Viejo 92656-2601

lchf.org
lchf-info@lennar.com

$463,333 12/10 $2.4 million Support the homeless, human services,
housing

Grants
national

Lennar Corp.
Miami

Scott Jackson
director
(866) 858-4673/(949)
349-0864

26 Mitsubishi Electric America Foundation
1560 Wilson Blvd., Ste. 1150
Arlington, Va., 22209-2463

meaf.org
kevin.webb@meus.mea.com

$448,684 12/10 $17.4 million Youth with disabilities, veterans,
employment

Grants, employee matching gifts
national

Mitsubishi Electric Corp.
Tokyo

Katsuya Takamiya
president
(703) 276-8240

27 KPMG LLP
20 Pacifica, Ste. 700
Irvine 92618-3391

kpmgfoundation.org $372,205 9/11 n/a Education, community service Grants, scholarships, employee
matching gifts, volunteering
Southern California

KPMG LLP
New York

Dennis Parrott
managing partner
(949) 885-5400

28 Fieldstone Foundation
2 Ada, Ste. 200
Irvine 92618-5325

fieldstonefoundation.org
marcosr@fieldstonefoundation.org

$233,802 12/10 $4.5 million Christian ministries, culture, arts,
community programs, education, human
services

Grants, employee matching gifts,
scholarships, program support
national

Fieldstone Group of
Cos.
Irvine

Peter M. Ochs
chairman
(949) 790-7496/(949)
453-0944

29 Mitsubishi Motors USA Foundation
6400 Katella Ave.
Cypress 90630-5208

mitsubishi-motors.com $127,000 12/11 $1.4 million Women, minorities, education Grants
national

Mitsubishi Motors Corp.
Tokyo

Yoichi Yokozawa
chairman
(714) 372-6000

30 First American Financial Foundation
1 First American Way
Santa Ana 92707-5913

$83,450 10/11 $192,431 Education, athletics, arts, community
development

Grants
Southern California

First American Financial
Corp.
Santa Ana

Parker S. Kennedy
president
(714) 250-3000

31 Egbar Foundation
15922 Pacific Coast Highway
Huntington Beach 92649-1806

egbar.org $50,000 11/10 $46,148 Education, children, protecting the
environment, recycling

General/operating support
national

Sunshine Makers Inc.
Huntington Beach

Bruce FaBrizio
founder/director
(562) 795-6000/(562)
592-1124

32 Gateway Foundation
7565 Irvine Center Drive
Irvine 92618-7001

gateway.com
community.relations@gateway.com

$42,709 12/11 $377,489 Education, youth Grants
national

Gateway Inc.
Irvine

John W. King
director
(949) 471-7000

Source: Foundation Center, foundationcenter.org Abbreviations: n/a: not available
List may not be reprinted without permission of the editor
(2) Six-month figure

Researched by Dana Truong

���
����	������

9.3.12 SR_Philanthropy_Layout 1  8/30/12  5:21 PM  Page 34



fornia as one of its
largest markets.
UPS Foundation had

$1.5 million in assets
at the end of last year,
down 15%. 
Second on the list

was the Irvine campus
of Los Angeles-based
Capital Group Cos.,
which gave $17 mil-
lion in the 12 months
through last June in an
8% annual increase.
The fund manager had
$250.9 million in assets, up about 15%.
No. 3 UnitedHealth Foundation gave

nearly $9 million in grants in 2010, the latest
data available, for an annual uptick of 15%.

The foundation is part of Min-
nesota-based managed health in-
surer UnitedHealth Group Inc.,
which has about 3,000 OC em-
ployees. 
The foundation, which focuses

on healthcare and education, saw
an 8% decline in its assets to
$77.1 million.
Irvine-based Taco Bell Foun-

dation was No. 9, with $4 mil-
lion in donations in 2010. That was a near
doubling of the year-earlier total of $2.1 mil-
lion.
The organization, part of Taco Bell Corp.,

saw a 12% increase in assets to $5.9 million
at the end of 2010.
No. 12 Pimco Foundation—connected to

Newport Beach-based Pacific Investment
Management Co.—gave more than $2.7
million last year, up 27% from a year prior.
The foundation—which reported 25%

more in assets, at $42
million—aims to pro-
mote financial literacy
and help minorities,
among other goals. It
gives through grants
and community sup-
port, including a com-
panywide initiative to
take a week to volun-
teer at local organiza-
tions. Employees at
Pimco’s Newport
Beach headquarters re-
cently took part in the

weeklong project, working at local soup
kitchens and job-training centers.
No. 13 Broadcom Foundation of Irvine-

based chipmaker Broadcom Corp. more
than doubled its charitable contributions last
year when it gave $2.5 million.
The foundation’s assets grew 48% to $73.4

million over the same period.
“The Broadcom Foundation is now in its

third year,” Executive Director Paula Golden
said. “We work closely with schools, non-
profits, and informal learning programs, like
the Boys & Girls Clubs [and] the Discovery
Science Center Museum to find synergies
for what we call project-based learning.”
The foundation has an emphasis on pro-

grams that encourage middle-school students
to continue with math and science studies in
high school.

Up 29%
The charitable arm of audit and advisory

firm  KPMG LLP in Irvine—ranked at No.
26 on the list and one of several entities that
are not established as foundations—had a
29% increase in donations over the 12

months through September, for a total of
$372,205.
“The three broad areas of focus are educa-

tion, health and human services, and the arts,”
Managing Partner Dennis Parrott said. “The
largest recipient is United Way. We in-
creased our participation with the Toc-
queville Society, a support group of United
Way [of which] I have become the chair.”
KPMG’s Family for Literacy program is

among the latest initiatives by the firm to
serve the OC community. The recently
launched campaign provides age-appropriate
books to underprivileged children, Parrott
said.
No. 6Wells Fargo & Co.’s foundation was

among the handful of organizations that saw
declines in their charitable giving. The bank
gave about $4.4 million, 9% less than a year
earlier. 
Wells Fargo matches employee contribu-

tions to schools up to $5,000 per person per
year, according to Ben Alvarado, OC Com-
munity banking president. “Aside from basic
needs and education, job creation and work-
force development [are other major areas of
focus] where Wells Fargo is looking to make
an investment,” he said.
No. 18 Simon Foundation for Education

and Housing gave $1.7 million in six months
through June 2011, as it transitioned to a fis-
cal year from a calendar year basis. It gave
$2.9 million in 2010.
The Simon Foundation was one of two

foundations that were new to the list.
The other newcomer was No. 22 Masimo

Foundation, which gave $907,204, down 5%
from a year earlier. The Marina del Rey-
based organization gives to help disaster re-
lief and recovery, as well as healthcare and
research. �

The largest corporate foundations with a
presence in Orange County collectively gave
$123.1 million in charitable donations over
their most recently reported fiscal years in a
5% annual increase, according to this week’s
Business Journal list.
The 32 foundations and other corporate en-

tities on this week’s list are the charitable
arms of companies with headquarters or sig-
nificant operations here. The annual uptick
follows a 6% decline a year earlier and a 13%
drop two years back.
This year is the first time the Business Jour-

nal is ranking corporate giving
based on the amounts donated.
The list previously was a direc-
tory.
More than half of the founda-

tions increased giving, with 15
organizations upping their dona-
tions by double- or triple-digit
percentages. Eight cut back on
giving, and six had numbers even
with a year prior.
Donation amounts on the list are based on

the most recent data available. About half of
the numbers represent giving during 2011; 13
entries include donations from 2010.
Total assets for those listed grew more than

10% over the same spans, to $638.4 million.
UPS Foundation came up top with $39.8

million in donations through last year. That
was a 1% uptick for the charitable group of
Atlanta-based United Parcel Service of
America Inc., which counts Southern Cali-

SEPTEMBER 3, 2012                                                                                                                                 Local breaking news: www.ocbj.com ORANGE COUNTY BUSINESS JOURNAL 35

By JANE YU

Corporate Donations Up 5% to $123 Million in OC
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UPS Foundation tops first-time
ranking of annual listing

Golden: Broadcom
Foundation supports
“project-based
learning”

Parrott: KPMG’s
Family for Literacy
program among the
firm’s latest philan-
thropic initiatives
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Former insurance agent hosts
up to 20 charity events monthly

By SHERRI CRUZ

He’s in High Demand for Lowdown on Auctions

Charity benefit auctioneer Jim Nye begins
most fundraising galas by auctioning a glass
of tap water.
“Who will give a dollar for a glass of tap

water?” he’ll ask the audience. 
Everyone laughs. They think he’s kidding. 
Soon they’re bidding on the water and

laughing at themselves because they’re bid-
ding on water. His record bid for water:
$6,000. 
The schtick is an icebreaker. But it also re-

minds everyone that even if they’re buying
water, the money raised goes to a cause they
care about. 
Nye bills himself as Jim Nye the Benefit

Auction Guy in a twist on the former PBS
host, Bill Nye the Science Guy. The former
insurance salesman does as many as 20 auc-
tions a month, mostly during the spring and
fall, when many of the charity galas are held. 
Nye has been the auctioneer at many black-

tie galas, including Pacific Symphony Or-
chestra, Orange County High School of the
Arts and Miracles for Kids. 
Most of his events are in Southern Califor-

nia, but he travels all over. In October, he’ll
be in Denver, Chicago and Sacramento.
Benefit auctioneers are paid per gig,

from $300 to $3,500, according to
GigMasters.com Inc.

Auction Strategy
Nye considers himself more of a charity

benefit strategist than an auctioneer, because
much of the work he does is offstage. He gets

Jim Nye the Auction Guy: in action at charity auction
to know the charity and sits in on committee
planning meetings.
“You have to relate to the cause, find some-

thing to love about each charity,” he said. 
He researches the items and learns about

the donors. He learns how to pronounce the
names of donors. He knows in advance
whether he can sell an item more than once,
which boosts the amount of money a charity
raises.  
Nye advises on the proper height of center-

pieces to ensure everyone can see the bidders.
He advises on when dessert should be
served—the audience’s blood sugar needs to
hit their system at the right time.
“I need them to be awake and alert and

alive for item No. 9,” he said.

That’s usually when he auctions a big trip. 
Big ticket items usually range from $5,000

to $7,000. Donated items include vacation
packages, dinner with a celebrity, spa get-
aways and cars. 
This year, Nye sold a trip to China for

$62,000, which was $32,000 more than what
the charity had anticipated. 
Prep work also includes checking the

audio/visual equipment. 
Note to charities—Nye says never scrimp

on the sound system.
“If they can’t hear us clearly and consis-

tently, table 37 (in the back) is going to give
up right away,” he explained. 
“You lose the bidders and the energy. I tell

people the A/V is most important.” 

Meantime, though Nye’s job is to get as
much for each item as possible, there is an art
in knowing when a bidder has had enough.
People get a look that says, “I’m done,” he
said, and a “ringman” at each event will help
provide non-verbal clues during the proceed-
ings.
“You want to get people to give, but you

don’t want to embarrass anyone,” he noted.
“If they didn’t feel great about giving, you’re
going to lose that supporter.”

Engaging the Audience
Nye tries to get everyone engaged in the

auction, but in reality about 15% to 20% of
people bid on items. 
Charities tend to have a dedicated part of

the auction—sometimes dubbed “fund the
need” or “bid from the heart”—that attempts
to raise money for a specific item or program.
It usually follows an emotional speaker or
video. 
Active bidders tend to sit up front, though

not always. At a recent gala, someone at a
back corner table yelled out, “$10,000!” Nye
recalled. “There is a moment (at such times)
when I look at my ringman. Is that real? Is he
drunk? Is he being crazy?”
He wasn’t. He wanted to set an example. 
Throughout the proceedings, Nye has to be

funny and entertaining. It’s a natural talent for
the youngest member of a three-kid family.
“The last child is the crazy goofball,” Nye

said. 
At the end of an event, he’ll walk off stage

and shake folks’ hands. 
“I spend my life getting to help people,” Nye

said. “Every night is different. Every event is
a completely unique experience. It’s thrilling.
It’s scary. I love every minute of it.” �
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range County is known globally for its prosperity. Home to nine OC-bred
billionaires, spectacular oceanfront estates, and other trimmings of privilege, it is
a picture-perfect place to live. Or so it seems. The reality is that Orange County
has some cracks – and in those cracks are people.

While life may be good for many of our neighbors, not everyone is faring well.
People in our collective community, from Santa

Ana to San Clemente, are struggling. The statistics of those
not living a quality, self-sufficient life are staggering:

� More than 300,000 people live below the federal poverty 
threshold. That’s 10 percent of Orange County’s 
population.

� More than 18,000 people in our community experience 
homelessness during the course of one year.

� One in six residents do not have health insurance.
� More than 14 percent of our high school students never 

graduate.
These numbers are shocking in and of themselves, but

what’s more surprising are the people who make up this
community of need. Along with the chronic poor are the “new
poor,” people right here in Orange County who never
imagined needing a hand up: the middle class. While they still drive SUVs and live in gated
communities, they also secretly visit food pantries and receive assistance to meet their
basic needs. Until they can get back on their feet, they are dangling above the cracks of
poverty.

As a community, we are all affected when any of our residents don’t have access to
“building blocks” for a self-sufficient life: Education, Income, and Health. When students go
to school sick from basic, preventable issues, not only does this inhibit the student’s ability
to concentrate and succeed, it puts the health of the entire class at risk. And when the
workforce does not meet the skill level needed for available jobs, businesses and our local
economy suffer. According to The Alliance for Excellent Education, the average high school
dropout will cost the public sector up to $200,000 during his or her lifetime, due to factors
including periodic unemployment and reliance on government assistance. The bottom line
is that the well-being of all our neighbors is vital, because when our community experiences
lack anywhere, it creates long-term strain everywhere.

So how can we, as a community, keep our residents from falling through the cracks and
losing access to what we all deserve: life, liberty, and the pursuit of a self-sufficient life? We
come together.

Although many of us, including community organizations, corporations, and caring
citizens, are doing meaningful work to change our community, we’re not making the biggest

O
Let’s Fix Orange County. Together.

by Max Gardner, President and CEO, Orange County United Way

impact possible. That’s not a criticism, it’s a call to action to unite and, by doing so,
accomplish more. By investing the time and resources to develop bold ideas and goals, we
can strategically and collaboratively move in the same direction to make measurable
progress and create sustainable change for our community. That’s called “Collective
Impact.” According to a 2011 Stanford Social Innovation Review article, “Large-scale social

change requires broad cross-sector coordination, yet the social
sector remains focused on the isolated intervention of individual
organizations.” The idea of achieving more together is not new.
Change-by-community means all stakeholders come together to
discuss, determine, and develop a plan that we can all believe in,
buy into, visualize, and act on.

To put this concept into practice, Orange County United Way
formed four volunteer committees to examine how the community-
at-large is approaching the “building blocks” for a good quality of
life: Education, Income, and Health (we’re also evaluating Housing).

Our initial conversations have led to some ambitious aspirational
thoughts and ideas, showing that the community is ready to take a
big step toward working together to address and alleviate the
complex social issues in Orange County. Examples of the types of
goals being discussed include:

� Cut the high school dropout rate by half.
� Reduce the percentage of families that are not self-sufficient by half.
� Eliminate homelessness for children.
For our community to reach goals of this magnitude, it will take a critical mass of the right

people to commit to change. It requires collaboration across all sectors – big businesses,
small businesses, elected officials, nonprofits, academia, the faith community, the media,
parents, individuals, and neighbors. By enlisting your support, we can accomplish things
that no organization, no individual, and no government can accomplish on their own.

As an organization with nearly 90 years of service in Orange County, we know how much
progress can be made when a community of caring people come together to advance the
common good. So we invite everyone in our community to LIVE UNITED and be part of the
change by lending their time, passion, expertise, and resources to do what they can to
improve lives and strengthen our community.

Now through September 7, we invite you to the table to be part of the conversation to
identify and evaluate the issues that are creating barriers to self-sufficiency for our
neighbors. By visiting http://bit.ocuw.org/OCUWSurvey, you can help us take the first
collective step toward achieving our mission: “To improve lives by mobilizing the caring
power of Orange County to strengthen our community.”

Working together, we can achieve or even exceed ambitious goals like those outlined
above. When that happens, Orange County truly will be a picture-perfect place to live.

About Orange County United Way

United Way advances the common good by creating opportunities for a better life for
all. Our focus is on Education, Income, and Health, because these are the “building
blocks” for a good quality of life. We recruit the people and organizations from all across
the community who bring the passion, expertise, and resources needed to get things
done.

In addition to currently funding more than 90 programs throughout Orange County that
are dedicated to ensuring everyone in our community has equal access to these
“building blocks,” we manage two initiatives: Destination Graduation and Banking on the
Future.

Destination Graduation is a unique countywide partnership providing at-risk high school
students (many of whom will be the first in their family to go to college) and their teachers
with an enhanced academic program that includes teacher training, career exploration
opportunities, fieldtrips, on-site career mobile units, parental engagement training, and

exposure to Orange County corporations. The goal of Destination Graduation is to reach
1,600 at-risk students at 10 targeted high schools in the high-need communities of
Anaheim, Huntington Beach, Santa Ana, and San Juan Capistrano, with the goal of
graduating students who are both college- and career-ready. 

Orange County United Way’s Banking on the Future initiative is linking thousands of
the “working poor” to eligible financial resources, financial literacy education,
mainstream banking services, and various job readiness programs, with the goal of
getting them on the pathway to financial stability and independence, which in turn
creates a stronger Orange County. 

We invite you to be a part of the change. You can give, you can advocate, or you can
volunteer. Best of all, you can do all three. When we work together in common purpose,
we LIVE UNITED. To learn more about Orange County United Way or to join our
movement, visit www.unitedwayoc.org.
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here are more than 160 children coming to Providence today who need your help!
The support we receive from the Orange County community assists us in our
mission to enrich life through the gifts of speech and hearing for thousands of
low-income children and seniors.

Providence Speech & Hearing (PSHC) was founded in 1965 and has grown to
be the leading provider to the speech and hearing impaired of Orange County. Providence
is the only safety net clinic of its type in the county. What began in a single room at a local
hospital has grown to become one of the largest clinics of its type in America. In 2011,
Providence provided more than 37,000 patient appointments. We offer a full array of
speech, language, hearing and fall prevention services to children, adults and seniors,
regardless of their ability to pay.

T
Touch a Life—

Give The Gifts of Speech & Hearing

The programs, services and locations of
Providence Speech and Hearing Center
have expanded to include:

� New PSHC audiology office in the   
Hoag Health Center

� Acquisition of Newport Language & 
Speech Centers in Mission Viejo, Yorba 
Linda, Fountain Valley and Cerritos

� Individual and Group Speech Therapy
� Craniofacial Clinic and Sedated ABR 

(Auditory Brainstem Response) testing 
in partnership with CHOC Children’s

� Stuttering and Fluency Treatment
� Occupational Therapy
� Hearing Screenings, Tests and 

Evaluations
� Hearing Aid Evaluation and Fitting
� Providence Therapeutic Preschool
� Early Intervention Group Therapy
� Orange County Fall Prevention and 

Balance Center
� Tinnitus Treatment Program
Our treatments and services are life

changing for the patients that come to see
us. From the infant diagnosed with hearing
loss, and after being fitted with hearing
aids will go on to develop language
appropriately, to the senior who has
become isolated due to hearing loss and is
more likely to suffer falls and dementia. We
are lifesavers at enhancing the quality of
life for those we serve.

We hope you will support Providence
Speech & Hearing Center’s 48th annual
benefit event, Prom Night at Providence
on November 10 at the Hyatt Regency,
Newport Beach. The traditional costume
party will have guests arriving in cocktail
attire or decked out in their best prom
outfits from the decade of their choice! We
welcome attendees and sponsors to
support us as we recreate some great
memories while building futures for
children!

Please contact Jeanne Flint at
714.221.0971 or jflint@pshc.org for a tour
or ticket information.

Providence Speech and Hearing Center patient, Archer Hammon.
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hen Dave and Kristine Wetzel heard doctors say their beautiful seven-year-
old daughter, McKenna Claire, had a brain tumor they thought that was the
worst news they could ever hear.  They were wrong; the bad dream
became a horrifying nightmare when doctors told them McKenna’s tumor
had no cure, and even with the best treatment science could offer, a
prognosis of only six to 18 months.

Cancer is the leading cause of death by disease in children, and among those who
die, the majority are afflicted with brain cancer. McKenna was diagnosed with one of the
cruelest and deadliest types of brain tumors, Diffuse Intrinsic Pontine Glioma (DIPG).
This tumor attacks the brain stem, slowly robbing its victims of basic functioning,
balance, coordination, vision, speech, swallowing and, eventually, breathing. In the last
30 years, there have been no advancements in treating DIPG. This is partially due to
the fact that, with its delicate location, DIPG tumor biopsies are rare and, until recently,
very little tumor tissue has been available for research and testing.

Unwilling to give up hope, the Wetzels and their army of friends and family mobilized
to scour the Internet and contact top pediatric brain tumor experts all over the United
States in search of new advances or treatment options. Sadly, the news was all the
same. “We had won the worst lottery in the world. Experts everywhere told us that our
choices were limited to quality of life, not quantity,” said McKenna’s father, Dave. For
McKenna and many other pediatric cancer patients, the only option is to be enrolled as
a participant in a clinical trial, becoming test subjects for experimental drugs and
therapies in hopes they may be enrolled in a study that finally proves effective.
Unfortunately, the experimental protocol used to treat McKenna’s tumor did not prove
effective. She passed away exactly six months from the date of her diagnosis, just a few
weeks shy of her eighth birthday.

Heartbroken, but wanting to help other families avoid the pain their family has
endured, Dave and Kristine made the difficult but heroic decision to donate McKenna’s
tumor tissue to Dr. Michelle Monje’s research lab at Stanford University. Then, just a few
short months after their daughter’s passing, they went a step further, creating the
McKenna Claire Foundation (MCF) with a mission to cure pediatric brain cancer by
raising awareness, increasing community involvement and funding research. MCF has
grown quickly, raising nearly $400,000 in less than 12 months, an impressive figure for a
fledgling nonprofit. Funds have been garnered through various community fundraisers
such as a local high school volleyball event, a Slip ‘n’ Slide-A-Thon, “Cellabrations,” and

W
The McKenna Claire Foundation
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the Second Annual MCF’s Party with a Purpose which was held this past May and
raised over $54,000. Another major source of funding came from a recent partnership
with Chevron Corp., whose Southern California stores sponsored a fundraising
campaign during the month of May, National Brain Tumor Awareness Month, raising a
staggering $292,466.21.

Since the Wetzel family’s initial donation of McKenna’s tumor tissue, the Monje Lab
has succeeded in growing this and other donor tissue to establish the first available
DIPG cell lines. In March, MCF made a $30,000 grant to the Monje Lab to pay for the
first half-a-year’s salary for laboratory staff whose primary responsibility is to propagate,
expand and distribute these invaluable DIPG cell lines. By supporting this staff position,
the McKenna Claire Foundation is ensuring the benefit of studying live DIPG tumor cells
will be available to leading cancer researchers all over the world, thereby, increasing the
odds that progress will finally be made in treating this devastating disease. With MCF
support, cell lines propagated through Monje’s Lab are currently being studied at
prestigious institutions such as Harvard, St. Jude, Duke, Johns Hopkins and the NIH,
and by international researchers as far as Spain, Australia and the UK.

In August, a second donation of $70,000 was made to provide the second half year’s
salary for laboratory staff, as well as support for new in vivo experiments being
conducted at the Monje Lab testing various drug combinations on live DIPG tumor cells
growing in the environment of the brainstem. Already much has been learned from the
donated tumor cells, increasing the hope for innovative treatment options for children
currently or not yet diagnosed with DIPG.  Says Dr. Monje, “There has been progress
made in the [initial] drug screening that will likely become a clinical trial within a large
national consortium.”

With DIPG cell lines making their way around the world, there is new potential for
significant advances in the understanding and treatment of pediatric brain tumors. Dr.
Monje says, “As we study the disease...we’re learning exceptions to things we thought
were the rules, that challenge the way we think about cancer biology...The insights we
glean from research on DIPG will be generalizable to many different forms of cancer.”
And yet, while the need for pediatric brain cancer research funding is more important
now than ever, the sources for scientists such as Monje are significantly less than for
those studying other pediatric cancers or adult cancers. With childhood cancers
receiving only four percent of the total budget allocated by National Institute of Health
for cancer research and only one percent of every dollar donated to the American
Cancer Society, “private foundations have been crucial for our research funding,” says
Dr. Monje. The McKenna Claire Foundation’s goal is to continue fundraising so as to
provide resources for innovative and quality research such as that led by Dr. Monje. “No
family should have to experience this heartache. We believe Stanford’s research will
produce better treatments and hopefully, one day, a cure. Wherever good research is
being done, our foundation will work to support it,” says Dave Wetzel. Future
fundraisers are already planned, including a Third Annual Party with a Purpose and the
First Annual MCF Golf Tournament to be held at Tijeras Creek Golf Course on October
12, 2012. Similar to previous fundraising efforts, proceeds will go towards funding
medical research to find a cure for pediatric brain cancer.

As McKenna’s mom, Kristine says, “We can’t make sense out of McKenna’s death but
we hope to give it a purpose...we just want to make sure that she continues to touch
others and...give others hope...We want to give parents hope, we want to give children
hope, we want to give researchers hope and an avenue to search for the cure.”

About the McKenna Claire Foundation

The McKenna Claire Foundation (a project of OneOC, a 501c3 non-profit
organization) is based in Huntington Beach, Calif., and is dedicated to fighting
pediatric cancer. Its mission is to “Cure pediatric brain cancer by raising awareness,
increasing community involvement and funding research.”  The Foundation’s
namesake, McKenna Claire Wetzel, courageously battled Diffuse Intrinsic Pontine
Glioma (DIPG), an inoperable, and currently non-survivable, form of brain cancer.
Visit www.McKennaClaireFoundation.org for more information.
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any of us have never experienced homelessness or
the struggles the homeless endure. Equipped with
limited resources, the experience of looking for a
shelter can be daunting since many of us find it
difficult to ask for the help we need. Additionally,
when one hears the words “homeless shelter,” the

idea that often comes to mind is a building filled with cots, no
privacy, and a sense of distress and affliction. But one of the most
terrifying situations is being pregnant and on the streets,
struggling to find resources and basic needs for themselves and a
newborn baby alone. At Casa Teresa, residents call us “home,”
living within its safe and loving walls. Casa Teresa prepares
single, pregnant women to be independent and self-sufficient
while breaking the generational cycle of homelessness, poverty
and abuse.

Casa Teresa is a nonprofit organization that provides a
temporary home and on-going support to homeless, pregnant
women over the age of 18 who are alone. Life skills and
education programs prepare these women to make loving and
informed decisions for themselves and their babies. For the past 35 years, Casa Teresa
has been home to over 5,000 women and babies.

Preparing for the birth of a new life should be a joyous and exciting occasion. But prior to
entering our program, Casa Teresa mothers-to-be have faced struggles such as drug- and
alcohol-addicted worlds; abusive relationships; traumatic pasts; unloving people and a life
with no foundation of love, trust or hope.

Within these circumstances, preparing for a child alone and on the streets is terrifying to
imagine. “I was living in a room that some guy in jail was paying for. I had no food for her. I
remember having my friends steal formula so I could feed her. I didn’t have diapers. I was
using towels,” former resident, Marsha, said as she describes her life prior to entering Casa
Teresa and losing her child to the system. “My resources or who could help me…I didn’t
know any of that. My life was drugs, the streets and that’s it,” Marsha said as tears ran
down her face.

But as women such as Marsha find the courage to change their lives and find their way
to Casa Teresa, they are nurtured with the sentiment that they are loved and have the
ability to live a happy, healthy life for themselves and their baby. “A lot of times it was hard
to ask for help or that I needed diapers or wet wipes because I was embarrassed,” Marsha
said describing her experience at Casa Teresa. “But they made me realize they are here
because they want to help me. It was hard, but I just learned that there are people who
want to help.”

Our program includes individual case management, life skills and education programs,
nutrition classes, individual and group therapy sessions and perinatal nursing advice. Our
GED program helps residents without a high school diploma to obtain their GED with the
help of volunteer tutors. An on-site counselor assists our residents to break through the
barriers so they can love themselves and learn to trust people who truly want to help them.

Our graduates accomplish more than they could ever imagine. Past legal issues are

M
A Gift of Hope, A Gift of Life

cleared up, GEDs are acquired, scholarships are awarded, jobs
are found and babies are born into a loving, nurturing
environment. Another great accomplishment is being reunified
with children they may have lost to social services. While at Casa
Teresa, Marsha was successfully reunited with her 10-year-old
daughter and they lived happily with her child that was born at
Casa Teresa in the Transformation Reunification Program. “I love
you and I miss you,” were the words Marsha’s daughter said
through tears of happiness as she was reunited with her mother.

Upon graduating our program, Marsha was accepted into the
Salvation Army Housing Program where she lives with her
children and works on securing permanent housing. She is
sponsored by San Antonio Church in Anaheim, who assists with
rent, food and diapers.

“I just want to thank Casa Teresa and everyone who has
donated and everyone who has been behind the scenes. You’ve
been a part of changing my life and my children’s lives,” Marsha
said gratefully.

Our transformational programs empower mothers to overcome
their traumatic pasts and progress towards a happier, healthier life of self-sufficiency. As we
look into the future, we are in hopes of expanding our program to include an alumni
resource center for Casa Teresa graduates and an emergency shelter program for the
homeless pregnant women that do not meet the criteria for our current program. With over
35 years of experience, Casa Teresa has developed a model to assist homeless pregnant
women regain their lives. Your contribution today will be a gift of hope to each mother and a
gift of life to each baby in our program.

For more information about Casa Teresa’s transformational programs, please visit us at
www.casateresa.com or call 714.538.4860.

To watch Marsha’s full story, scan this code with
your smartphone. If you don’t already have a QR
code scanner, download a free app onto your
smartphone. Use the app to point your phone’s
camera at the QR code to watch the video.

The population of Casa Teresa residents includes:
� 96 percent have abused drugs and/or alcohol
� 86 percent have been physically, emotionally and/or sexually abused
� 72 percent are estranged from their parents
� 60 percent are high school dropouts
� 100 percent are homeless

After completion of the Casa Teresa program:
� 100 percent are educated in parenting skills and child development
� 100 percent have earned their high school diploma or GED equivalent
� 100 percent of babies have been immunized
� 100 percent have the knowledge to have healthy relationships
� 90 percent leave with a healthy place to live
� 50 percent are reconnected with families in a healthy way

Marsha's children

Casa Teresa prepares single pregnant women to be independent and self-sufficient while
breaking the generational cycle of homelessness, poverty and abuse.

With the completion of the Casa Teresa program, 100 percent of participants have earned
their high school diploma or GED equivalent.
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upport That Makes a Difference
You can tell a lot about the caliber of a

university by the people who support it.
The friends of Chapman University, for
example, made this year – even in the
midst of a very difficult economy – one of

our most successful fundraising years on record.
Such is the loyalty of those who view Chapman
as a remarkable academic jewel in Orange
County.

And it would seem their confidence is well-
placed. Chapman consistently ranks in the Top
Ten among more than 150 peer universities in the
West (#7 in 2011), and Peterson’s Competitive
Colleges says Chapman “routinely attracts and
admits an above-average share of the nation’s
highest achieving students.” The Hollywood
Reporter ranks Chapman’s Dodge College of Film
and Media Arts at #13, and recently quoted Sony
Pictures Television President Steve Mosko as
saying, “Chapman is quickly becoming the place
for industry kids to attend, both for the
undergraduate and graduate programs.” The
university’s law and business schools are
nationally ranked, and the College of Educational
Studies was the first in California to earn
accreditation from the national Teacher Education Accreditation
Council. Even Newsweek magazine placed Chapman at #3 on its list of
the most beautiful campuses in the nation.

Remarkable Faculty Attract Great Students
The foundation of every great university is a great faculty, and

Chapman attracts remarkable educators and researchers from around
the globe. Among its world-class faculty, Chapman University counts
the winners of the Nobel Prize in Economics and the National Medal of
Science for contributions to physics and quantum mechanics – Vernon Smith and Yakir
Aharonov, respectively. They join other remarkable faculty like Marilyn Harran, director of
the Rodgers Center for Holocaust Education; Erik Linstead, a fellow of the Institute of
Electrical and Electronics Engineers; Brian Alters, a fellow of the American Association for
the Advancement of Science; and Grace Fong, celebrated concert pianist.

Chapman faculty are active contributors to their disciplines, are frequently cited on

S
Chapman University: An Academic Jewel in the Heart of Orange County

nationally televised programs, write textbooks that
are used in some of the most respected colleges
in the U.S., and work collaboratively with
colleagues around the world. Even more
important, they are committed to the university’s
focus on providing personalized education and
engage students in research opportunities at
every level.

Those who support Chapman make it possible
for us to attract and retain these extraordinary
men and women. Evidence of that support can be
easily seen by anyone who visits the Chapman
campus. Dozens of bronze busts of notable
people are scattered throughout the university’s
park-like grounds: Abraham Lincoln, Wolfgang
Amadeus Mozart, Ella Fitzgerald, Ronald Reagan,
Adam Smith, George Washington, Martin Luther
King, Jr. and many others. Each bust represents
the gift of an endowed chair to Chapman – a
faculty position that is funded in perpetuity by the
gift. Chapman has 51 endowed chairs, which is a
remarkable number for an institution of this size.

“The gift of an endowed chair or professorship
is one of the most significant that can be given to
a university,” President Doti said. “It is a
commitment to our academic future, to the faculty

members and students of today and tomorrow.”
Not surprisingly, such academic quality in faculty attracts equally talented

students. More than 12,000 applications arrive each year for an entering
class of just 1,270. This year, the freshman class boasted a GPA of 3.7 and
an average SAT score of 1881. They’ll enjoy a student to faculty ratio of just
14:1, and participate in classes that average 24. Students can choose from
among 48 majors and 51 minors, and can participate in more than 100
different student organizations.

Gifts Transform Our Campus
Gifts both large and small have always been an important part of Chapman’s history.

From the transformative support of Charles C. Chapman at the start of the 20th century to
the benefactors of today, private gifts still mean the world to the future of Chapman
University and its students. And that future is already taking shape.

The Fahmy Attallah, Ph.D. Piazza and the Marion Halfacre Fountain are the heart of
Chapman’s campus, recently ranked by Newsweek magazine as the third most
beautiful campus in the U.S.

The Center for the Arts, a stunning 1,050-seat performance venue, is scheduled for
completion in 2015. The Center’s $64-million cost was raised through private
donations.

Students from every state and more than 60 foreign countries are attracted to
Chapman by the remarkable caliber of faculty. More than 80 percent receive
some form of financial assistance in the form of scholarships and grants.

Dodge College of Film and Media Arts was recently ranked #13 in the nation by The
Hollywood Reporter, and described as “an amazing film program,” by Sony Pictures
Television President Steve Mosko.

As one of California’s oldest and most respected private universities, Chapman has
enjoyed the support of generous friends for more than 150 years. In 2011, the
university received more gifts than any previous year.

continued on page C-59
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an we please have some food?” the little boys asked. “We’re really hungry.”
“The boys’ family had just lost their apartment. They were staying with family

members until they could get back on their feet, but still weren’t able to feed
their children enough.” This was the story our School Box program coordinator
was sharing about one of the many families who come to her asking for help.

As the mom filled out enrollment forms, our coordinator divided up her lunch
for the boys, but their faces
really lit up when they saw the
two School Boxes that she
brought out for them. It had
been quite a while since they’d
had full tummies, and those
boxes contained enough food to
keep them feeling full for a few
weeks. Since getting the School
Boxes the boys have been alert
in class and able to fully
participate in school activities.

Many children go hungry at
the end of the month when their
family’s money runs out – these
boxes really make a difference.
They have an enormous impact
on families who are struggling financially and can’t feed their children enough food to
keep them from going to bed hungry.

Our mission at Second Harvest Food Bank is to eliminate hunger in Orange County.
Our challenge is to provide enough food for all the families who need it. With our
economy still struggling, we continue to depend on our generous community to help fill
the ever-widening gap between needs and resources.

Second Harvest Food Bank of Orange County has experienced a 45 percent increase
in the demand for food since 2008. And in spite of feeding more than 240,000 people
each month, there are still another 375,000 more people in Orange County who are at
risk of hunger.

“With the holidays coming up, we know that the need for food will be greater than it is
at almost any other time of the year. Families’ budgets will be stretched to the breaking
point and there will be hard choices for them to make between paying for rent or food,”
said Nicole Suydam, CEO of the Second Harvest Food Bank of Orange County.

There are many reasons why people need help, not just during the holiday season, but
all year long. Layoffs, hospitalizations and car repairs are just a few examples of why a
family might have difficulty.

Veterans come home from serving their country and have trouble finding jobs. Seniors
on fixed incomes often have to ration food in order to pay their rent. But most heart
wrenching of all are the little children who are going to bed hungry.

At Second Harvest Food Bank we work with more than 470 agencies to feed our
hungry neighbors. We provide nutritious food including dairy, fresh vegetables and meat
directly to those agencies to be distributed. We have a Mobile Pantry that goes to low-
income communities and allows people to select the kinds of food that are best for their
families. At the Kids Cafe, we provide nutritious snacks to children after school, and our
BackPack Program sends backpacks full of child-friendly food home with kids to ensure
that they and their siblings don’t go hungry over weekends and school vacations.

We might not be able to solve every problem in our community – but relieving the
suffering of the hungry is one problem we can solve.

Please visit FeedOC.org and click on the donate button to help.

C
Eliminating Hunger in a Land of Plenty

Participants in the Kids Cafe after school program with bowls of nutritious snack
items that are provided to them.
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range County’s top philanthropists, business leaders and individuals of 2012
have been announced and will be honored at this year’s National Philanthropy
Day Orange County luncheon celebration on November 15, 2012 for their
outstanding philanthropy in the community.

National Philanthropy Day Orange County has become the most prominent
philanthropic recognition event in Orange County, with over 1,000 honorees

since its inception in 1985 including honors in past years for OC philanthropists Donald
Bren, Marion Knott, Henry and Susan Samueli, and Henry Segerstrom.

O
Orange County’s Top Philanthropists Announced 
For The 27th Annual National Philanthropy Day OC

Nine outstanding honorees to be recognized for their philanthropic impact to Orange County

The 2012 National Philanthropy Day Orange County Awards Luncheon, with the theme
“Giving is Always in Season,” will be held Thursday, November 15, 2012 from 11:30 a.m. to
1:30 p.m. at the Hyatt Regency Orange County located at 11999 Harbor Blvd., Garden
Grove, Calif.

Outstanding honorees will receive a brilliant, glass heart-shaped art piece, created by
Orange County artist John Barber.

Marybelle and Sebastian Paul Musco, the 2011 Lifetime Achievement Honorees, will be
honorary chairs.

About National Philanthropy Day

National Philanthropy Day Orange County honors those who have demonstrated
philanthropy and enhanced their communities and the world. Each year, more than 100
Association of Fundraising Professionals chapters throughout the U.S. and Canada
honor the philanthropic efforts of individuals, businesses and groups. Net proceeds of

the event support the ethical advancement of philanthropy in the community by the
Orange County Chapter of the Association of Fundraising Professionals.

National Philanthropy Day Orange County is sponsored by the Orange County
Chapter of the Association of Fundraising Professionals and is presented by the Orange
County Register. For more information, visit www.npdoc.org.

2012 Outstanding Honorees
LIFETIME ACHIEVEMENT

Joann Leatherby, Silverado
Nominated by Chapman University 

Joann Leatherby has a passion for
academia and has been a Chapman
University supporter for decades. She has
played a key role providing comprehensive
vision for Chapman’s future including
spearheading the campaign to build
Leatherby Libraries. Also a supporter of
disadvantaged children, as a representative
of the Juvenile Diabetes Research
Foundation, and an arts supporter of South
Coast Repertory Theatre and the
Segerstrom Center for the Arts, Leatherby
has had a wide-ranging impact in Orange
County.

OUTSTANDING PHILANTHROPIST
Bruno Serato, Anaheim
Nominated by Assistance League Anaheim

Selected as one of the top 10 CNN Heroes of the Year in 2012, Bruno Serato,
owner of the Anaheim White House restaurant, has raised over $1 million through
philanthropic efforts. An American success story, and as a homage to his beginning,
he made giving back to those less fortunate a priority, including serving pasta dinners
daily to nearly 300 children who live in motels. To date, he has served approximately
300,000 dinners to ‘motel children.’

OUTSTANDING FOUNDER
Ronald M. Simon, Newport Beach
Nominated by Echo Media Group

Ronald Simon, founder and chairman of Simon Foundation for Education and
Housing, focused his entrepreneurial leadership on giving back through the Simon
Scholars Program, which supports economically disadvantaged high school students
and helps them advance through education. The program, featuring a six-year long
scholarship, offers academic and social support in order to prepare high school
students for college and life. To date, over 600 scholarships in goods and services
valued at over $20 million have been awarded.

OUTSTANDING VOLUNTEER
FUNDRAISER

Joe Lins, Fullerton
Nominated by St. Jude Memorial
Foundation

Joe Lins has made a significant impact
on nonprofits, including as co-owner of
Century 21 Discovery in Fullerton through
running free ads for area nonprofits on a
billboard at a busy street corner and
hosting Century 21 Discovery’s Annual
Charity Dinner & Auction events, which
has raised $215,000 over 17 years. A
volunteer leader on the Board of Directors
for St. Jude’s Memorial Foundation, his
support totals nearly a quarter of $1
million, since 1994, and under Lins
chairmanship, St. Jude’s capital Campaign
for Excellence reached its $50 million goal
in 2009.
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2012 Outstanding Honorees

OUTSTANDING PHILANTHROPIC GROUP 
Assistance League Anaheim, Anaheim
Nominated by Sally Ann Catering

Assistance League Anaheim helps nearly 5,000 individuals each year, through 19
programs. In over 70 years, the nonprofit organization has contributed nearly
900,000 hours through more than 50 programs. This volunteer-run chapter has
clothed about 50,000 men, women and children; provided hundreds of thousands
of dollars of equipment for teaching the blind, including a van to transport children;
has dispersed 20,000 hygiene kits; and has provided over 700 cool caps for cancer
children, among other projects.

OUTSTANDING YOUTH OR
YOUTH GROUP

Nikita Urs, Santa Ana
Nominated by Douglas Williams

A sibling to a special needs brother,
15-year-old Nikita Urs has insight into
what it is to be without. Since she was
five years old, Urs has volunteered for
Operation Christmas Child, which
provides shoeboxes of Christmas toys
and necessities for underprivileged
children around the world. In 2003, she
collected 100 boxes and, with increases
each year, collected 930 boxes in 2010.
Beginning at age eight, Urs has donated
her hair to Locks of Love eight times.

OUTSTANDING LARGE CORPORATION OR BUSINESS
The PIMCO Foundation, Newport Beach
Nominated by CAPOC’s Orange County Food Bank, Grandma’s House of Hope,
Illumination Foundation, JDRF, Olive Crest and OneOC

PIMCO sets a strong example of corporate giving, having donated $7,712,535 through
their employee match program, employee choice awards, grants program, good neighbor
program and excellence awards program. The global investment solutions provider has an
ambitious vision to have a positive community impact, including by giving back through the
Orange County Food Bank’s Share the Harvest campaign. In their fifth year of
participating, the company established a goal to raise funds to feed 10,000 families.
Through the PIMCO Partners Program, 850 employee volunteers have contributed 8,864
hours to more than 100 nonprofits.

OUTSTANDING MID-SIZE CORPORATION OR BUSINESS

OUTSTANDING SMALL CORPORATION OR BUSINESS
S.D. Deacon Corp. of California, Irvine Office, Irvine
Nominated by Deacon Charitable Foundation

S.D. Deacon is passionate about supporting its community through giving, and in
2005 created the grant-making Deacon Charitable Foundation, which made grants
to 15 Orange County organizations, totaling $32,500 between September 2011-
2012. Deacon offers employee-matching programs, including matching an
employee’s personal donation up to $500, dollar for dollar, per year; a volunteer
match of $10/hour for volunteer time. Other ways S.D. Deacon employees give back
is by hosting food, clothing and gift drives.

Farmers & Merchants Bank (F&M), Orange County
Nominated by Big Brothers Big Sisters of Orange
County, Huntington Beach Kiwanis, National
Association of Women Business Owners (Orange
County), Orange Catholic Foundation, Orange County
High School of the Arts, Pacific Symphony, WHW
(Women Helping Women/Men2Work) and YWCA of
North Orange County

For over 105 years, Farmers & Merchants Bank has
supported its communities. Each year, F&M donates
$1 million to nonprofits, charities and religious entities.
Two recent examples include the instrumental role
F&M played in financing a $30-million expansion for
the Orange County School of the Arts’ Margaret A.
Webb Theatre, and helping to underwrite the purchase
of the Huntington Beach Kiwanis cooking trailer, which
resulted in a doubling of net income for the
organization’s cooking fundraisers.

Farmers & Merchants Bank CEO
W. Henry Walker

S.D. Deacon Corp. of California, Irvine Office Charity Committee Chairs Cindy
Hulliger and Veronica Wences
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ounded on the belief that every person
should have the opportunity to achieve
independence through the power of work,
Goodwill of Orange County collects donated
goods and sells them in its stores, and the
revenues go to fund job training and

placement programs for people in the community. The
Santa Ana-based organization also manages
additional lines of business to support its programs
and services that provide local companies with real
world solutions to everyday operational challenges,
such as e-waste and recycling, document destruction
and workforce development.

Goodwill’s social enterprise model is based on a
commitment to what is often referred to as the triple
bottom line: The highly successful donated goods retail
infrastructure helps fund direct services for thousands
of people annually, and it also results in positive social
change and environmental outcomes for the local
community.

Relevant: Jobs Mean Financial Stability in the
Community Safety Net

Goodwill’s operating model is unique because it
doesn’t start with an ask. According to President and
CEO, Goodwill of Orange County, Frank Talarico, Jr.,
“Our core retail business is the primary engine that
fuels programs and services and it starts with a local
service that addresses a need – where to donate used
goods and where to find affordable used goods.” The
organization transforms the value of these transactions
into a demonstrable social impact for local individuals
and families. The community benefits because of the
positive environmental impact Goodwill makes by
diverting goods from landfills.

Goodwill makes an impact on three separate levels:
It provides a social return on investment for donors; it
is a self-sustaining community organization that is
helping people find work; and it provides high-quality
services to individuals in the community. Talarico
explains, “People who donate goods, financial support
or time – have a lot of choices in the marketplace and
we tend to stand out because of our operational
effectiveness and efficiency. The fact that we help people train for, find, get and keep jobs
has never been more relevant.” explain Talarico.

The organization is currently adjusting its human service programs based on the specific
needs of job seekers and the Orange County job market. The organization is continually
innovating as we see fit to help individuals and families. “By being both market-driven and
customer-focused, we will be better able to ensure our effectiveness. But the cycle of
change isn’t complete unless we have the support of local businesses willing to hire part-
time, temporary or full-time Goodwill trained workers. Today Goodwill’s workforce
development program provides staffing services to more than 200 businesses in a number
of industries including clerical, food service, assembly, janitorial, care provider, retail and
hospitality sectors. We want to significantly increase the number of people we help get and
keep jobs in the next five years, so we will be laser focused on delivering on this promise to
the community,” said Talarico.

Goodwill of Orange County’s successful social enterprise is most evident through its 20
retail stores in addition to the online store shopgoodwill.com. Goodwill stores, donation
processing centers and donation sites also serve as training grounds to provide people with
supportive work experience and on-the-job training that open doors and opportunities for
higher paying jobs in the community. This sustainable business model has attracted
hundreds of leaders from the corporate community who provide both financial and non-

F
Three R’s of a Good Business Model for Today’s Philanthropists

monetary support for one of the most productive
nonprofit organizations in the community.

Goodwill maintains leadership in creating and
providing quality training and employment services to
empower individuals to be productive and
independent. These programs and services offer
added appeal since providing these tools to reach
economic independence places fewer demands on
public resources.

Respected: Goodwill is a Trusted Brand in the
Community

Recently, Goodwill of Orange County was honored
as one of OC’s Most Trusted Brands of 2012. The
nonprofit business is in good company with fellow
honorees that include Stanley Black & Decker, Oakley,
South Coast Plaza, Automobile Club of Southern
California, Anaheim Ducks, Whole Foods, the
Discovery Science Center, Kaiser Permanente and
Wahoo’s Fish Tacos.

Talarico observes that people don’t just trust product
or service offerings, they trust people. “Strong brand
identity and trust is the first of five strategic priorities at
Goodwill of Orange County. Becoming a values-driven
culture has led to greater trust in our brand and
ultimately helps us establish long-term customer
relationships in the community.”

Of the 28 values measured, Goodwill was the only
organization to have “predictability” among its top five
measures. This distinction is the result of a general
public awareness surrounding the revenues generated
by Goodwill that helps thousands of people each year
who rely on job training and supportive services.
Talarico explains, “We have a loyal following because
we are consistent in our service delivery and we make
an effort at every touch point to make a sincere
connection – with the people who support Goodwill,
the people who work here and the people we serve
who want to work, but need a hand up.”

“As an enterprise-funded business with a charitable
mission, the relationship between better business and
greater good is tightly woven,” said Talarico. “People
have a multitude of choices in the marketplace and

when they choose to shop in our stores, donate goods or support our business they
experience the added value of knowing they are contributing to a good cause.”

Reliable: Goodwill is a Staple of the Community
The Goodwill movement has made the leap from old-line charity to a modern social

enterprise that puts people to work in careers in financial services and computer
programming, not just repairing donated goods. “We are driven by the marketplace,” notes
Talarico. “It’s been said that we are a workhorse organization, not a show horse
organization – where anyone can see the impact their support has on people’s lives.”

Goodwill of Orange County operates its main campus at 410 North Fairview in Santa
Ana. Now in its 88th year, Goodwill has provided thousands of people with the opportunity
to achieve economic independence through competitive employment. The organization has
consistently received a four-star rating, based on organizational efficiency and
organizational capacity from Charity Navigator, America’s premier independent charity
evaluator.

For more information on Goodwill of Orange County, please contact Sr. Director,
Marketing and Communications Katherine Ransom at 714.547.6308 ext. 308 or
katheriner@ocgoodwill.org. Information can also be found at www.ocgoodwill.org.

Goodwill creates opportunities and assistance for people facing barriers to employment
who need help finding a job.

Goodwill's online book operation provides a new training ground for local jobs.

Goodwill President and CEO Frank Talarico, Jr.
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s exciting as it was to celebrate the Segerstrom Center’s 25th anniversary, it is
equally thrilling to look forward to the possibilities and potential that will fill the
seasons ahead. Segerstrom Center for the Arts will continue to build on a
foundation of excellence in Center programming and community engagement that
the people of Orange County have helped make possible.

It is with great pleasure that we thank the many generous Center supporters
and board members who helped make possible the many successes celebrated in our 25th
anniversary season. What the Center has achieved in our first quarter century would simply
not have been possible without the broad and deep support of the entire community. Every
gift truly does make a difference, and we are grateful to everyone who has contributed to
our success.

The Center offers a wide array of musicals, classics and favorites in nearly every genre
each season alongside the most innovative and creative new artists and companies in the
world. And, as we enjoy those performances on our beautiful campus, our education and
community programs are introducing the joy and inspiration of great performance to many
thousands of young people from throughout the region. We are proud to report that, among
arts organizations, the Center is the largest provider of arts education on the West Coast
and is one of the top five nationally. You help make all of this possible.

Our 2012-13 season begins with several extraordinary artistic events. This fall, the
Center welcomes the return of Russia’s legendary Mariinsky Ballet and Orchestra with its
classic production of Swan Lake. The four-time Tony® Award-winning Broadway musical
Memphis will also be arriving in Segerstrom Hall for the first time, and jazz fans will revel in
the artistry of Jane Monheit and John Pizzarelli in the Renée and Henry Segerstrom
Concert Hall. These are just a few of the artists and performances featured as part of our
ambitious and exciting 2012-2013 Season.

Segerstrom Center offers a variety of strategic business partnerships and sponsorships
for organizations that wish to help the Center fulfill its mission of engaging and enriching
the community.

To learn more about Segerstrom Center for the Arts’ performance and education
programs or to position your brand with this cherished community asset, please call
714.556.2121 or visit SCFTA.org.

A
Thank You

ack is an eight-year-old boy who has been in foster care for two years. At six
years old, he was abandoned by his mother and taken into protective custody.
This young boy was moved five times in two years; each time a new home, with
new “parents” or even staff, a new bed, a new school and a new set of rules. All
throughout the constant changes, emotional upsets and broken bonds, his
CASA volunteer stood by his side as the only consistent adult in his life.

Due to his multiple placement moves, the courts deemed him “unadoptable.” The
court system wasn’t out to fail him, however, social workers are overworked and lack
the time to fully focus on the needs of every child. The little boy’s CASA wasn’t ready
to release all hope. She went against the beliefs of many and advocated for the
proper therapeutic treatments and pushed for adoption. The child welfare system
could not afford to provide a comparable level of advocacy through non-volunteer
approaches. In 2010, if CASA volunteers were compensated for their advocacy for
children, it would have cost an additional $2.4 million in Orange County.

CASA is a community investment. The average group home, where Jack was
headed, costs the county between $5,000-$6,000 per child each month. As Jack
wasn’t receiving the proper therapeutic treatments to address his behaviors or the
nurturing attention that he needed, he most likely would have worsened as he grew,
contributing to the 70 percent of all State Penitentiary inmates who have spent time in
the foster care system.

Because of his CASA’s attention to detail and dedication to his well-being, Jack is
now living in an adoptive home. With the therapy he’s receiving for his past trauma, he
will learn the coping skills necessary to make him into a healthy member of society.
Jack’s story is just one among many that tell of children ending up lost in the system
without a voice. You can help change the lives of abused children in our community by
partnering with us; whether it be as a volunteer advocate or through a donation.

If you’re interested in being a CASA volunteer, please contact Lynda Sloan at
714.619.5155, or if you’d like to make a donation, please contact Susan Kirkland at
714.619.0641.  You can visit our website at www.casaoc.org.

J
CASA Orange County
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ean O’Donoghue of Dove Canyon was born with eight heart defects, endured three
open-heart surgeries, had a heart transplant and suffered a stroke all before he
became a teenager. Irvine-resident Lisa Satchfield was a busy mom and career
woman when a stroke stopped her in her tracks. Art Stenmo of Huntington Beach
nearly died after suffering three heart attacks in a span of three weeks.

These are some of the faces of cardiovascular disease in Orange County.
Heart disease, stroke and other cardiovascular diseases are the number one killer of

Americans. In fact, someone dies from cardiovascular disease every 38 seconds. In
Orange County, more than 4,000 men, women and children lose their battle to these
diseases every year.

It takes a community to change the future of heart health in Orange County and everyone
has an opportunity to make a difference and help hearts in need. Local companies – large
and small – can form a team for the American Heart Association’s Orange County Heart
Walk. Executives are urged to kick-off their company’s efforts by signing up for the county-
wide Executive Challenge and setting a personal fundraising goal of $1,000 or more. Many
companies have already stepped up to the challenge, including McCarthy Building
Companies, Medtronic Orange County and MemorialCare Health System.

Leading the Executive Challenge in Orange County is Tammie McMann Brailsford, chief
operating officer of MemorialCare Health System. “We are reaching out to companies all
over Orange County to join our efforts,” said Brailsford. “Being a part of the Heart Walk is a
wonderful way for companies to help their employees and communities become healthier.
Each day our hospitals and physician groups provide excellent care for heart disease,
stroke and other cardiovascular diseases. By supporting the AHA and innovative wellness
programs, we help our communities stay healthy and prevent those diseases before they
occur.”

S
Orange County Companies Step Up To Save Lives From Heart Disease and Stroke

American Heart Association urges others to join Orange County Heart Walk Executive Challenge
“The American Heart Association and Orange County Heart Walk hold a special place in

our hearts at McCarthy,” said Heart Walk Co-Chair Mike Bolen, CEO of McCarthy Building
Companies Inc., the number one Heart Walk fundraising company in Orange County since
2004. “Our employees enjoy being a part of a great cause and we know that the money we
raise every year saves lives,” said Bolen who is also chairman of the AHA-Orange County
Division Board of Directors.

The Orange County Heart Walk, sponsored nationally by Subway and Jenny Craig and
locally by Union Bank, will be held for the first time at the Disneyland Resort on February 3,
2013. Approximately 15,000 walkers will be treated to a magical experience, with the walk
winding through Disneyland Park, Disney California Adventure and Downtown Disney. The
goal of the event is to raise awareness and $1.8 million for the fight against heart disease
and stroke.

Heart disease, stroke and other cardiovascular diseases are the leading killers in the
United States, claiming the lives of more than 831,000 men, women and children every
year. The Heart Walk is an annual tradition that brings the community together to raise
awareness and critical funds to fight these diseases. The American Heart Association is
devoted to saving lives from heart disease and stroke by funding innovative research,
fighting for stronger public health policies, and providing lifesaving tools and information to
prevent and treat the leading causes of death in the U.S. Its goal by 2020 is to improve the
cardiovascular health of all Americans by 20 percent while reducing deaths from
cardiovascular diseases and stroke by 20 percent.

For information about the Executive Challenge or to get your company involved, please
visit www.OCHeartWalk.org or contact Megan Millar at 949.885.1541 or
Megan.Millar@heart.org. 
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n the financial industry, the topic of diversification is
always top of mind. Sound financial management
requires investing in a broad range of assets with a
focus on long-term growth and stability. After serving
communities in Southern California for more than 105
years, we’ve found that diversification is also an

integral component of a successful corporate philanthropy
program. Just as in a financial plan, investing in
organizations that touch the far-reaching corners of the
community will yield a long-term, sustainable impact and an outstanding return on
investment.

We would like to take this opportunity to introduce you to six outstanding Orange County
organizations, all of which have very different missions but are united behind the goal of
making Orange County stronger both now and for generations to come. We have the
distinct honor of working alongside these organizations as they endeavor to improve the
community through investments in human services, job growth and the arts.

Young people are the pulse of a vibrant and healthy community, and Big Brothers Big

I
Diversify Your Philanthropy Portfolio

by Daniel K. Walker, Chief Executive Officer, Farmers & Merchants Bank

Sisters of Orange County (BBBSOC) plays
an integral role in cultivating a bright future
for local youth. BBBSOC provides long-term
mentoring relationships for at-risk children,
pairing them with mentors who spend

valuable time with
them and teach
valuable life lessons.

There is also a
significant need to
support programs that
promote economic
growth, career
opportunities and
entrepreneurialism.

Women Helping
Women/Men2Work is
directly addressing the

unemployment problem by providing low-
income residents with wardrobe consulting,
interview training and career placement
services. By equipping these individuals
with the skills needed to succeed, Orange
County benefits from a stronger and more
diverse workforce.

Also taking key steps to fight
unemployment, The Orange Catholic
Foundation invested in the “Hope, Works”
radio program, where employment experts
advise job seekers on how to conduct more
effective job searches and position them for
success in the contemporary job market.
The initial program held on the diocesan
campus drew more than 1,000 registrants.

One of the hallmarks of Orange County’s
economy is entrepreneurship, and women
make up some of the region’s most
visionary business leaders. The National
Organization of Woman Business Owners
in Orange County (NAWBO-OC) brings
these women together to share ideas,
support one another and grow their
businesses. In fact, NAWBO-OC’s annual
Remarkable Women event inspired F&M to
continue the cause. In 2009, we launched
Women of Courage, an annual awards
breakfast where each F&M branch in
Orange County recognizes an inspiring
local woman who displays courage, tenacity
and innovation in business and the
community.

Finally, we turn our attention to the arts,
which connect us with our past and point us
toward the future. For the past 40 years, the
Pacific Symphony Orchestra (PSO) has
graced the ears of Orange County residents

with repertoire ranging from great orchestral masterworks
to works from some of today’s most prominent composers.
The symphony puts on more than 100 concerts a year,
including its Family Musical Mornings series, which
introduces children and their families to the world of music.

Orange County High School of the Arts (OCHSA) is
helping to ensure that groups like the Pacific Symphony
are filled with outstanding musicians for generations to
come. The Santa Ana charter school aims to provide a

creative, challenging and nurturing environment that prepares bright and talented students
for higher education as they pursue a profession in the arts. OCHSA graduates have
cultivated successful careers across a broad spectrum of disciplines, including music,
theatre, dance, film and visual arts.

From music to mentoring; from careers to culture, Orange County has an enthusiastic
core of diverse organizations dedicated to helping the community thrive both economically
and culturally. F&M is honored to share in this vision with them as we continue to diversify
our own philanthropy portfolio for years to come.

About Farmers & Merchants Bank 

Founded in Long Beach in 1907 by
C.J. Walker, Farmers & Merchants Bank
has 21 branches in L.A. and Orange
counties. The Bank specializes in
commercial and small business banking
along with business loan programs.
Farmers & Merchants Bank of Long
Beach is a California state chartered
bank with deposits insured by the
Federal Deposit Insurance Corporation
(Member FDIC) and an Equal Housing
Lender. For more information about
F&M, please visit www.fmb.com.

Walker
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xpenses, time, paperwork and fraud. Ask almost any small business owner
in Orange County what he or she wants less of, and most likely these four
items would be at or near the top of their list. Luckily, many financial services
companies offer small business owners a number of electronic solutions to
reduce all four of these issues. Here are just a few of the solutions I’m

referring to:

Online Banking
In existence since 1995, online banking enables the

business owner to check account balances, transfer
funds, manage cash flow and perform a myriad of other
transactions safely and securely, on a 24/7 basis, from
any online computer in the world.

Online banking can reduce the time you spend driving to the bank and waiting in
line, or on the phone managing your finances. It also enables you to keep close tabs
on your account activity and quickly identify any fraudulent transactions.

Online Bill Pay
One of the easiest ways you can reduce your paperwork is to shift to online bill pay.

Using this service, you can go online and direct your financial services company to
send an electronic payment or check to any company or person you wish, including
suppliers and your own employees.

To save time and make sure you avoid late fees, you can establish rules for both
when to send the payment and for what amount. You can request to pay a bill just
once or on a regular basis.

If you think about the cost of a stamp, the envelope and the check you would
normally write, using online bill pay could you save more than 50 cents per payment.

Online Invoicing
This service provides you with tools to create a professional looking, itemized

invoice to send to your customers. Many financial services companies will also allow
you to include a payment option embedded in the invoice itself.

Small business owners can register to receive payments electronically, even if they
don’t handle credit cards. The payment can be electronically and automatically
reconciled with the initial invoice, saving you time and simplifying your bookkeeping.

The small business owner receives the payment within a few days of issuing the
invoice online. Any business owner concerned about collecting receivables quickly
should consider online invoicing.

Electronic Bills
Instead of your desk being cluttered with paper bills, you can use your Bill Pay

service to turn off those paper bills and instead have them delivered electronically to
your desk. Most billers such as your phone, electric or waste management company
offer electronic bills.

E
Financial Services Companies Offer Small Businesses Electronic Solutions 

To Reduce Costs, Time, Paperwork, Fraud
by Ben Alvarado, Wells Fargo Orange County Community Banking President

Online Statements
While much of the news today focuses on Internet security, most small business

fraud is still perpetrated using traditional paper instruments. Switching to online
statements reduces this potential.

Online statements also give you easy access to your account history. Many banks,
including Wells Fargo, can store up to seven years of
online statement history. If you need a paper copy, you can
always print one.

Some financial services companies will also provide a
monthly service fee discount if you switch to online
statements.

Mobile Banking
This service gives small business owners an “extended office” by providing access to

account information, even when they’re not at a computer.
Using your web-enabled mobile device, you can check the balances of your

business and personal deposit and credit accounts, view transaction history, transfer
money between eligible accounts and pay bills.

All of the above electronic solutions are easy to implement and will reduce your
expenses, time, paperwork and fraud. Ask your financial services provider about how it
can help you increase efficiency and productivity and grow your small business.

The Wells Fargo Foundation in Orange County

Wells Fargo is proud to support organizations that work to strengthen our communities.
In addition to programs offering financial support, Wells Fargo has built an internal
culture of giving back to our communities through the promotion of volunteerism among
our team members. In 2011, Wells Fargo team members in Orange County volunteered
13,000 hours supporting a variety of local nonprofits. Wells Fargo shares its success by
investing in nonprofits and educational institutions that address vital community needs
and issues. Today, Wells Fargo is proud to be among the most generous corporations in
America.

The Wells Fargo Foundation primarily directs donations towards nonprofits that work to

Ben Alvarado

Ben Alvarado is senior vice president and president of
Wells Fargo’s Orange County Community Bank. He
oversees 1,647 financial professionals at 106 banking
stores and manages more than $11.3 billion in deposits.

Alvarado, a 21-year banking veteran, assumed his current
role in July 2011. Prior to being named president for the
Orange County Community Bank, Alvarado served as
president of the Orange County Coastal Community Bank
and regional president for the Long Beach Coastal
Community Bank. He also has served in various positions at
the company, including retail bank district manager for the
Pasadena and South Bay markets; commercial loan officer; sales development
coach; banking store manager and personal banking officer.

Alvarado earned his bachelor’s degree at California State University, Long
Beach, and an MBA from Pepperdine University. Alvarado is active in the
community and serves on the board of directors for Orange County United Way;
the board of directors for Bundles of Books in Los Alamitos; the advisory board for
Miller Children’s Hospital Long Beach; and the alumni board for La Salle High
School in Pasadena.

Alvarado resides in Rossmoor with his wife and two children.

Mobile Banking gives small business
owners an “extended office” by provid-

ing access to account information,
even when they’re not at a computer.

make a difference in our communities by supporting education, jobs, affordable housing,
social services and home preservation. While the Foundation makes grants in three
primary areas: community development, education and human services, Wells Fargo also
is supportive of nonprofit organizations where Wells Fargo team members have made a
commitment to volunteer via direct service or through committee or nonprofit board
membership.

Just last year, Wells Fargo and it steam members contributed more than $5 million to
nonprofit organizations in Orange County. For more information regarding Wells Fargo’s
charitable grants, visit https://www.wellsfargo.com/about/charitable.
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erving Our Students
The Newport Beach Campus will replace Coastline’s Costa Mesa Learning

Center, currently housed in an old elementary school facility. The new learning
center is over 60,000 square feet and will feature classrooms, labs and computers
for student use; as well as a rooftop garden for college and community use.

The campus will offer an array of classes leading to associate degrees, transfer
preparation and certificates. Academic programs
will include transferable general
education courses, arts, sciences,
special programs for students with
an acquired brain injury, a
complete paralegal program,
foreign language courses and
music. The Newport Beach
Campus will house the Coastline
Art Gallery, currently located in
Huntington Beach; a professional
dance studio; and programs for local
veterans, disabled students and Early
College High School. It will also be home to Coastline’s second Veterans Resource Center,
the first of which is located in the college’s Fountain Valley Administrative Center.

Classes at this site are scheduled to start spring semester 2013. Coastline is a sister
college to Orange Coast College, which already operates the renowned School of Sailing
and Seamanship in Newport Beach.

Keeping It Green
Coastline acquired a perfectly suited, four-acre hilltop property with spectacular,

panoramic ocean views for this purpose. Funding for the new $48-million building comes
from Measure C, approved by voters in 2002.

The Newport Beach campus is designed by architect, LPA Inc. – designer of the new
Environmental Nature Center in Newport Beach – who specializes in environmentally
friendly designs. The campus will incorporate sustainable design and building
elements. With a goal of Gold LEED Certification, the campus will embrace earth-
friendly practices including the use of recycled materials, irrigation via reclaimed water,
drought-resistant landscaping, abundant natural lighting and a roof garden. According
to Coastline, the construction team recycled nearly 80 percent of what existed before
demolition: The building was stripped of furniture, windows, doors and electrical
components and donated to Habitat for Humanity. Existing concrete and asphalt were
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S
Coastline Community College Opens State-of-the-Art Campus 

in Scenic Newport Beach

pulverized and will be repurposed as a base for the new 275-300 space parking lot
directly adjacent to the structure.

Build a Legacy
Education changes lives for the better. The Coastline Newport Beach Campus will be a

proud part of that education. We invite you to be a part of what we know will be a legacy
for our Newport students for many years to come. Your donation will impact students for
generations.

For details on naming opportunities, call us today at 714.241.6154 or visit
www.coastline.edu/foundation.

The Coastline campus will incorporate sustainable design and building elements.
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he Great Recession has hit our neighbors hard. And local families are being
forced to make tough decisions.

Every day, women are putting off their own health needs because they can’t
afford a doctor’s visit. Without jobs or health insurance, annual physicals and
well-woman exams get delayed for one more year. And birth control becomes an
unessential expense when there’s rent to pay and food to buy.

The Shrinking Health Care Safety Net
Severe state budget cuts have left huge gaps in our community health care safety net.

Orange County residents have fewer and fewer options for accessing affordable,
preventive health services that can help them get healthy and stay healthy. That’s why
thousands of women and men are turning to Planned Parenthood for quality,
compassionate care and honest information.

This year, Planned Parenthood health centers in Orange and San Bernardino counties
provided a record-breaking 150,000 patient visits for a full range of reproductive health
care, including life-saving breast and cervical cancer screenings, STD testing and
treatment, family planning counseling, prenatal care, adoption referrals, fertility services
and more.

The numbers speak for themselves:
� Planned Parenthood health centers have seen 50 percent growth in patient visits in the 

past three years – up from 94,000 in 2008-2009.
� In March alone, our health center staff saw an unprecedented 14,330 patient visits – 

staying open after hours to ensure that every patient that needed Planned Parenthood’s 
quality care was seen.

� Halfway through 2012, Planned Parenthood’s total patient visits were already 10 percent 
over projections.

In fact, one in four Orange County women will turn to Planned Parenthood at some time
in her life. And while we do see signs of economic recovery, the need for affordable,
preventive health care remains.

T
Planned Parenthood: 

An Investment in Community Health
The New Health Care Safety Net: You

The need for quality care increases every day, and community support helps Planned
Parenthood meet the demand.

Thanks to the gifts of individuals throughout Orange County, Planned Parenthood
provides thousands of local women, men, teens and families with the tools and information
they need to make healthy decisions about their bodies and their lives – to prevent sexually
transmitted infections, treat breast and gynecological cancers, and plan for families when
they’re ready.

Donors are vital to the health of this community and essential to providing the important
health and education services that thousands of women have come to know and trust.

Prevention is the Best Medicine…and the Best Investment
Planned Parenthood donors give because they care about the health of their neighbors,

but also the health of their neighborhoods. They know that their gifts are an investment in
the community, and that every dollar spent on family planning saves an estimated $9.25 in
future medical and social service costs associated with unintended pregnancies;
nationwide, these social costs amount to $11 billion annually. Teen pregnancies in Orange
and San Bernardino counties alone cost our communities an estimated $540 million
annually – $134 million of which is paid for by taxpayers.

Planned Parenthood health centers are key providers of cost-effective, preventive health
care services to nearly one million Californians annually – single moms who can’t afford a
well-woman exam, young adults who need honest information about sexual health, and
young women who have found a lump in their breasts and don’t know where else to turn for
help.

A gift to your local Planned Parenthood ensures that your neighbors in Orange County
have access to the care they need, and that no one is turned away due to personal
circumstances or inability to pay.

Make a gift and learn more about Planned Parenthood at HealthWomenTrust.org.
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ince 1984, Kinship Center has worked in communities throughout California to
ensure that children who have faced severe abuse, neglect and abandonment from
their birth families can find healing and the chance for a normal childhood in a safe,
loving adoptive or other permanent family. Kinship Center’s core belief that every
child deserves a family is based on decades of research showing that children need
permanent families in order to grow and thrive.

Kinship Center began in Monterey County and came to Orange County in 1993. Our
dedicated staff has been determined to shift the accepted practice of long-term foster care
for children to the practice of finding a “forever family” for every child. Now, Kinship Center
has a statewide team of skilled, visionary professionals and is recognized nationally for
creating life-changing outcomes for 2,500 children each year, half of whom reside in
Orange County. Currently, 75 Kinship Center professionals in Orange County deliver what
has become a model of
integrated services that is the
envy of surrounding counties.
From the beginning, Kinship
Center has worked
collaboratively with public and
private agencies and has
been successful in engaging
community stakeholders to
help grow the organization.

More than 98 percent of children adopted through Kinship Center experience long-lasting
family stability, a remarkable result compared to the national average for adoption
permanency of 75-85 percent. Kinship Center’s deep impact on families is a result of
essential post-adoption training, counseling, individualized support and ongoing education
that all give parents specialized skills and prevent failure of special needs adoptions.
“Without the benefit of Kinship Center’s educational classes, our family would probably not
be intact,” say adoptive parents Shirley and Ken Carlisle of Tustin. “We found that our
daughter’s trauma created emotional and behavioral problems that required us to parent
differently, and the guidance and insights of The Incredible Years and Love and Logic
Parenting series have helped our family bond and overcome significant challenges. The
education and support we have received from Kinship Center have sustained and
strengthened our family. We don’t want to think about what could have happened if we had
not had all the resources and training that Kinship Center offered.”

With a longstanding history of serving Orange County, Kinship Center has recently
pursued strategic alliances that put the organization in a position to achieve even greater
community impact. Effective July 1, 2011, Kinship Center joined with Seneca Center, a
respected child-serving California nonprofit. On March 1, 2012, Canyon Acres became part
of Kinship Center, uniting three organizations that have been critical in supporting the
needs of at-risk youth and their families. This formal partnership allows Kinship Center to
augment a cohesive system of programs, protecting and improving crucial services for the
most vulnerable Orange County children and families.

One innovative former Canyon Acres program now joining the spectrum of Kinship
Center services is the Family Finding Program. Formally known as Creating Family
Connections, the program’s specialized staff utilizes sophisticated relative searching
techniques to locate long-lost family members of children who have been in the child
welfare system for many years. For most children, staff are able to identify and locate
dozens of family members locally and throughout the United States. Family members are
invited to engage with the children, providing them a sense of extended family.

At almost 12 years old, AJ was a boy who had no known family in his life. He had spent
his life bouncing around from group home to group home without any sense of identity or
permanency.  Family Finding staff conducted an extensive search, located a maternal aunt,
and discovered that AJ had over 30 family members living out of state who were anxious to
meet him. A trip was arranged over his birthday weekend and relatives including aunts,
uncles, cousins and a grandmother all turned out to meet AJ and welcome him into the
family with a big party. AJ will soon have the forever family he wished for, as his aunt will be
adopting him this year. As the young boy put it, “This is the best birthday ever!”

Every child deserves a family that will be there for life. But in California, 50,000 foster
children, including those with the most serious physical challenges and emotional scars,
are still waiting without a family to give them a second chance. Kinship Center builds
strong, stable adoptive families and helps children heal from past trauma...so they can be
kids.

For more information, visit www.kinshipcenter.org.

S
Kinship Center: 

Helping Children Heal and Thrive

More than 98 percent of children
adopted through Kinship Center
experience long-lasting family
stability, a remarkable result

compared to the national average for
adoption permanency of 75-85 percent.
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esearch shows that 61 percent of girls today are
ambivalent about leadership or say it’s not important
to them at all and only one in five girls believes she
has the qualities required to be a good leader. Girls
are opting out and backing down from their
aspirations due to unsupportive environments and a

lack of female role models and mentors in leadership positions
– only three percent of Fortune 500 CEOs and 17 percent of
U.S. senators, representatives and governors are women.

As the premier leadership organization for girls, Girl Scouts
is leading the way with ToGetHerThere, a campaign aimed at
achieving gender-balanced leadership across all sectors in one
generation. The ToGetHerThere cause aims to break down
barriers that are keeping girls from reaching their potential as leaders and seeks to
motivate all members of society – individuals, corporations, governments and like-minded
organizations – to do their part to support girls.

Girl Scouts is no stranger to placing girls’ issues at the forefront. The organization has
been building girls of courage, confidence and character for 100 years. Today’s Girl Scouts

R
Girl Scouts Advocates For Gender-Balanced Leadership

builds female leaders for the 21st century through programs
that develop girls into strong, capable women who possess
the skills and self-esteem to overcome obstacles that stand in
their way. Girl Scouts provides a supportive and safe
environment for girls to learn about themselves and the world
around them through relevant and age-appropriate programs,
like “Amaze” – a Girl Scout program that guides girls through
the twists and turns of relationships during the difficult preteen
and teenage years.

Girl Scouts knows that girls are capable of achieving
greatness and of changing their communities, far earlier than
most can imagine. Through the process of earning Bronze,
Silver and Gold Awards, Girl Scouts take an active role in

enhancing their schools, their neighborhoods and their communities. Justine Senna, a 16-
year-old Girl Scout from Yorba Linda, dreams of becoming an award-winning film director,
but realizes that the odds are stacked against her.  Only seven percent of film directors are
female. Despite this statistic, Justine knew she had the power to impact change. She
hosted a screening of the documentary Miss Representation, a film about how the media’s
misrepresentation of women has led to the underrepresentation of women in positions of
power and leadership. Consistent with the tenets of Girl Scouting, Justine took action after
the screening by hosting a panel discussion on how the representation of women in media
affects girls’ body image and self-esteem. She then created a short film, which she shared
on YouTube to spread the message even further.

“Justine demonstrates the outstanding leadership qualities that Girl Scouts develops in
girls,” said Nancy Nygren, CEO of Girl Scouts of Orange County. “But girls like Justine
need us to support them as advocates, as role models, and as men and women who are
prepared to stand up for them. At Girl Scouts, we are committed to leading this cause. We
know that with the right support, girls can achieve anything – but we cannot do it alone. We
need corporations, individuals and the community at large to stand up for the future of
girls.”

Girl Scouts is encouraging those interested to visit www.ToGetHerThere.org to learn
more about how they can get involved in this important movement. To support Girl Scouts
locally, visit www.GirlScoutsOC.org/donors.

eing in high school is confusing and hectic. It’s a job all on its own, and that
job gets even harder when you don’t have stability.” Those are the words of
one of our former foster youth, Oscar, who dropped out of high school.
Unfortunately Oscar’s situation is not unique. In California:

� 46 percent of former foster youth lack a high school diploma (versus 16 percent of 
their peers)

� Less than 10 percent of foster youth who graduate from high school go on to college
� Among the few former foster youth who attend college, fewer than two percent 

receive a college degree
For many years, Orangewood Children’s Foundation has understood the

importance of an education. In fact, since the start of our Children’s Trust Fund in
1986, the Foundation has provided college scholarships to thousands of former foster
youth. For a child whose past has included abuse or neglect, education unlocks new
doors of opportunity for the future. Orangewood scholarship students have gone on to
successful careers in fields such as business, law, nursing, law enforcement, the arts
and psychology.

But for kids like Oscar who don’t finish high school, college is out of reach. When he
came to our resource center at the age of 19, Oscar says, “I never thought I needed
to get an education because I needed to make money instead. I never thought that it
was something that I could accomplish. But that changed after Orangewood – it
became a priority. It was something that I needed, something that I deserved. It was
like being in the desert and there’s a fountain right in the middle and you never knew
it was there until somebody walked you to it and said, ‘drink.’”

Orangewood staff helped Oscar get his G.E.D. by helping him study, paying the
registration fee and ensuring he had a nutritious breakfast the morning of the exam. A
few anxious weeks later when he opened the letter informing him that he had passed,
Oscar says, “It felt amazing! I had never imagined that a piece of paper could make
you feel so proud. It felt really good to have that feeling of accomplishment. I can look
back now and it’s not something that I’m missing.” Today Oscar is enrolled at Santa
Ana College and has plans to transfer to a four-year university and ultimately become
an engineer.

Looking to the future, we want more students like Oscar to graduate from high
school on time and pursue their dreams of a college education. After years of
researching schools and best practices around the country, we believe we’ve found a
great solution for Orange County students.

Learn more about our charter high school academy at
www.orangewoodfoundation.org/academy.

B
Giving Every Foster Care Student a

Chance To Succeed
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t Vanguard University in Costa Mesa, we’ve got the perfect mix – unbeatable
academic training, world-class arts and entertainment programs, a beautiful
campus and a strong spiritual foundation. Our alums are executives at Disney,
Nike and Buck Knives (including CEO Chuck Buck), to name just a few.

“Vanguard was an important part of helping us start Wahoo’s Fish Taco,” says
Vanguard alum Ed Lee ’87, co-founder and CEO of Wahoo’s Fish Taco. “The

theories and work ethic I learned in the financing and marketing courses helped us, and the
professors were instrumental. Unlike at a bigger school, Vanguard gives you a one-on-one
experience.”

Small class sizes and professors who care
make the difference at Vanguard. We believe
learning goes beyond the classroom and
happens in the context of relationships with
faculty and other students. Our professors
serve as mentors inside and outside the classroom, giving students the knowledge they need
and the wisdom to apply it in the real world.

Vanguard’s faculty is simply outstanding. Our professors advise U.S. presidents, win
national theater awards, pioneer scientific research in China, perform at Carnegie Hall and the

A
Vanguard University Alums Lead in 
Entertainment, Medicine and More

Hollywood Bowl, and much more. Seventy
percent of our professors hold doctorates in
their field from some of the most prestigious
universities in the world. Those same
professors teach every course and mentor
students at Vanguard. No one gets lost in the
back of a lecture hall, and at Vanguard,
graduate students never teach our classes.

For 90 years, this personalized approach
has yielded a distinguished list of alums –
leading scientists, best-selling authors,
network television producers, high-level
military leaders and world-changing business
leaders.

“I fell in love with Vanguard,” says Kristina
Kuzmic-Crocco ’01, host of Kristina’s
Fearless Kitchen on the Oprah Winfrey
Network. “My time there helped me become
more confident being in front of people, and I
made lifelong friends.”

Larry Mantle, founder and host of AirTalk
on NPR affiliate KPCC, and winner of
multiple Golden Mic awards, says his
experience at Vanguard shaped his life and
career.

“I love Vanguard,” says Mantle. “I have
such positive feelings about the university.
It’s a very important part of my life. The
professors had a profound impact on me. I
wouldn’t be the person I am without my
years at Vanguard.”

With more than 30 majors and
concentrations to choose from, Vanguard
University has a path for everyone. Best-
selling author and brain scan pioneer Dr.
Daniel Amen ’78 says his undergraduate
education at Vanguard put him on course to
become a leader in the medical profession.

“I really love Vanguard. My whole
experience there was wonderful,” says
Amen. “I had incredibly good teachers and
got a terrific education.”

Two thousand miles away in Washington,
D.C., Nathan Gonzales says Vanguard
helped launch him into his career as a
nationally-known political analyst. Gonzales is
the political editor of the Rothenberg Political
Report, which gives in-depth analysis of
congressional, senatorial and gubernatorial
races across the country. He is frequently
quoted in the Wall Street Journal, New York
Times, Washington Post, Los Angeles Times
and USA Today, and has appeared on Fox
News Channel, CNN and more.

“At Vanguard, I discovered that there is
more to learning than sitting in a classroom,”
says Gonzales, who discovered his passion
for politics when he spent a semester as an
intern at the White House press office in the
West Wing.

No matter the area of study, Vanguard
gives students the understanding they need
to think critically, communicate clearly and
interact intelligently – taking them places
they never thought possible.

Visit vanguard.edu and see why at
Vanguard University, we go beyond the
classroom, beyond scholarship, beyond the
expected. At Vanguard, your story matters.

Vanguard University is located at 55 Fair
Drive, Costa Mesa, 92626. Call
714.556.3610 for more information.

Vanguard believes learning goes beyond the classroom and happens in the context of relation-
ships with faculty and other students.
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ne only has to look around any community to
see the powerful effects of the philanthropic
activities of its citizens. These manifestations,
whether donating desired equipment to the local
hospital, providing funding for special arts
programs and exhibitions or collecting

Christmas toys for families in need, are clear examples of
the positive external mission of philanthropy. In fact, there is
hardly any institution within a community that has not
benefitted from the generosity of donors.

Less obvious and emphasized is the equally important
internal mission that philanthropy plays within the life of the
donor and his/her family. Philanthropy provides a venue for
members of an extended family to understand and demonstrate a family value of generosity
and a focus on the needs of others rather than thinking only of personal needs and
acquisitions. Families engaged in philanthropic activities, including volunteerism, remain
productive and contributive for many years past the original wealth creator.

The philanthropic activities of a family also provide a venue for fostering collaboration and

O
The Positive Effects Philanthropy Can Have on Families and the Community

by Lee Hausner, Ph.D., Sr. Managing Director, FFA; Karen Prinz, Sr. VP, Trust Services, FFB and Pamela Cohen, VP, Foundation Services

developing the diverse leadership styles of the members of
an extended family. Each person in a family is a unique
individual with his or her own interests, passions and
strengths. As children grow up and bring their partners to the
table, the philanthropic activities of the extended family
provide a venue for greater understanding, blending and
celebration of this diversity. New family members who are
given a role and responsibility in the philanthropic activities
of a family feel a stronger connection to this family
organization.

Philanthropy can play a role in career opportunities for
family members. “What do I want to do with my life?” is a
question confronting many newly educated young adults.

Young adults in a philanthropically oriented family have often found their career direction
within the nonprofit community or even in the world of social entrepreneurship.

Thoughtful philanthropy requires the ability to carefully evaluate requests. Choosing
organizations and programs to support requires the ability to conduct due diligence on how
effectively and efficiently these organizations can deliver their services. Learning as a family
how to analyze these requests, conduct site visits and follow up to evaluate the results is a
valuable learning experience applicable to a variety of career-related activities. Asking young
family members to find a community cause of need in which they have a personal interest;
visit the program and write a summary on why that organization needs the donation; and
finally report on the gift’s impact is an extraordinary, empowering learning experience that
emphasizes the positive experience of giving.

Finally, philanthropy allows family members to personally experience and understand the
well-known adage that it is “better to give than to receive” and fosters a family culture that will
enable subsequent generations to flourish.

For more information about First Foundation’s services go to www.ff-inc.com.

obs in science, technology, engineering and math (STEM) fields are expected to
grow 17 percent by 2018 – nearly twice the rate of other sectors – but the U.S. is
alarmingly unprepared. We rank 32nd out of 65 countries in math proficiency – a
basic competency for STEM jobs. Our failures in math are projected to cost $1
trillion in GDP annually. Business leaders are rightfully concerned.

The Orange County-based nonprofit MIND Research Institute applies decades
of neuroscience findings from the University of California, Irvine, to create

instructional math software that brightens the outlook for our children and future
workforce.

ST Math®
instructional software
uses engaging video
games to inspire deep, conceptual learning that helps teachers increase student success
regardless of socioeconomic status, language barriers or learning disabilities.

Corporate Support Drives Student Success
MIND Research’s philanthropically funded Orange County Math Initiative increases

math proficiency by bringing ST Math to help teachers at OC’s 107 lowest-performing
schools. The teachers also receive one day of teacher training and ongoing support from
MIND.

Supporters including Emulex, Microsemi, Abbott Medical Optics, Bank of America and
Pacific Life Foundation have provided more than $5 million to the OC Math Initiative since
2008.

The results are staggering. In Santa Ana Unified, where nearly all 28,000 elementary
students use ST Math and 50 percent are English Language Learners, math proficiency
has increased from 35 percent to the state average of 67 percent.

“Our community sponsors have helped closed the achievement gap in Santa Ana,”
says Matthew Peterson, co-founder of MIND and creator of the ST Math games.

Nearly half a million children in 26 states use MIND’s programs and consistently see
double the rate of growth in math proficiency compared to other schools.

“MIND’s success proves that ST Math is the exact tool our schools need to prepare
tomorrow’s high-tech workforce,” said Jim Peterson, CEO of Microsemi.

Road Trip! 2012 Awards Gala
Friends of MIND will celebrate the success of children in OC and across the country at

the “Road Trip!” 2012 Awards Gala on November 17, 6 p.m., at Disney’s Grand
Californian. Gala honorees include Corporation of the Year Emulex. “One of Emulex’s
core values is to be an active and positive force in our community,” said Jim McCluney,
CEO, Emulex. “We’re honored to be recognized for our partnership with the MIND
Research Institute and to support the students, teachers and communities that benefit
from their commitment to achieving math success.”

For more information visit www.mindresearch.net or email cbyrd@mindresearch.net.

J
MIND Research Institute Builds 
Tomorrow’s High-Skill Workforce

CohenHausner Prinz

Come see Dr. Lee Hausner speak about “The Role of Philanthropy in the Creation of
Legacy Families” on October 9 (11:00 a.m. – 1:00 p.m.) at the Center Club. For more
information about this event sponsored by Orange County Advisors in Philanthropy go to
www.ocaip.org.
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here is a recurring chorus among philanthropists and
nonprofit executives that continues to grow in volume and
frequency: The demand for human services is increasing
while the availability of reliable financing sources declines.
Continued economic instability coupled with deep cuts in
government funding indicates that today’s nonprofit

organizations are not simply facing financial challenges; they are
operating in an entirely new financial reality.

In March, Farmers and Merchants Trust Company joined forces
with the Orange County Community Foundation to host the first
annual Fiscal Fitness Forum. The interactive forum addressed the
financial future of local nonprofits with a focus on managing reserves
and building endowments. To help us seek the answers, we called
upon the expertise of Fred Ali, president and CEO of the Weingart Foundation and Karla
Salazar, director of the Nonprofit Finance Fund (NFF).

While each organization operates with its own set of objectives, we unearthed some
useful pointers that better equip all organizations to operate in this new paradigm and
position themselves for a more sustainable financial future.

Diversify Your Funding Sources
According to the Weingart Foundation’s 2013 Grant Plan Assumptions, government

funding, which declined for most nonprofit organizations in 2011, will continue to decline
throughout 2012 and beyond. As a result, organizations that rely heavily on government
subsidies will experience financial stress for the foreseeable future. This emphasizes the
need for organizations to attract individual donors and develop
diversified sources of private funding.

Focus on Building Your Operating Reserves
In a climate where survival has emerged as priority number one,

it’s often difficult to turn attention to placing money aside to build
operating reserves. However, those very reserves will be vital in
turning survival into sustainability. The NFF’s Operating Reserve
Toolkit recommends implementing a board-approved operating
reserve policy to ensure long-term financial stability as well as
maintain a level of liquidity and flexibility. This also requires
comprehensive evaluation of how much capital should be kept in
operating reserves. While every organization will have varying needs,
the NFF recommends a minimum operating reserve ratio of 25 percent or three months of
the annual expense budget.

Be Flexible and Adjust Your Business Plan
If there is one certainty in the current economic climate, it is that nothing is certain.

Volatility in the capital markets, a shrinking number of donors and cuts in government
funding are all signs that now is the time to adjust your business plan. Organizations that
recognize these new financial realities and assess new options for marketing, fundraising
and investing will be better positioned to succeed when the economy finally does begin to
recover.

T
The New Financial Reality

by Kevin Tiber, Senior Vice President & Chief Operating Officer, 
Farmers and Merchants Trust Company

Timber

About Farmers and Merchants Trust Company

Farmers and Merchants Trust Company is the oldest, continuously operating trust
company in California, serving multiple generations since 1920. The Trust Company
provides full-service traditional personal trust management services as well as
professional investment management for a full range of clients.

While there were many valuable lessons learned in the Fiscal
Fitness Forum, we left with one very inspiring takeaway: Despite many
economic challenges, Orange County’s vibrant population of
philanthropists and nonprofit organizations remains highly motivated
to make a positive impact on both the local and global community.

It is our charge to ensure that these organizations have the
necessary support to achieve this objective, serving as both an
educational and financial resource as they navigate the tempestuous
waters of today’s economy. It is true that nonprofit organizations are
facing a new and uncertain financial reality; however, strategic
financial management and local expertise can position organizations
to thrive well into the future.

For more information, please contact Farmers and Merchants Trust
Company's Senior Vice President & Chief Operating Officer Kevin Tiber at
Kevin.Tiber@fmb.com or 949.900.8021.

The university’s new $64-million Center for the Arts will soon be under construction,
providing 1,050 seats in a venue designed to accommodate a variety of performances
from theater to classical music. Famed acoustician Yasuhisa Toyota, who worked on
Walt Disney Concert Hall, will assist with the design.

A new Science Center is in the planning stages, with more than 120,000 feet of
laboratory and classroom space to accommodate the university’s burgeoning
expertise in the sciences. The Historic Core Classroom Building is joining similar
facilities that are listed on the National Register of Historic Buildings. And Millennial
Studios will bring more classrooms and screening areas – along with an innovative
backlot for filming – to Dodge College.

All Thanks to Our Friends
The support of alumni, parents and friends allows Chapman to thrive with

remarkable cutting-edge initiatives, a dedicated faculty and staff, and a talented
student body representing all 50 states and 63 countries around the world. Gifts to
Chapman University provide direct support for creative academic programs,
technology and innovation, financial aid, ongoing institutional enhancements and
groundbreaking research. Gifts to the Chapman Fund, for example, allow the
university to utilize direct funds to areas of greatest need. Such gifts enhance the
living-and-learning experience of every student on campus, ensuring a strong margin
of excellence to support academic programs, student activities, curriculum and
technology, and financial aid assistance.

For more information, visit www.Chapman.edu/Giving or contact Delite Travis,
Chapman Fund/Annual Giving, at dtravis@chapman.edu or 714.997.6841.

CHAPMAN UNIVERSITY
continued from page C-44
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magine it’s 2006 and you’re 27 years old. Life is looking pretty great. Banking career
on the fast track? Check. Purchase first home? Check. Marry your high school
sweetheart? Check. Get diagnosed with non-Hodgkin’s lymphoma? Wait, what?

That was where Chris Lee’s story took an unexpected detour.
“Six months before I was diagnosed I was moving up the ladder within my banking

career and improving my financial strength. Because of this, I purchased my first home
and got married two months after that,” Chris said. “I was completely shocked when I was
diagnosed with blood cancer. I realized I could have a billion dollars in my bank account and
it would have been for nothing.”

Chris went through an aggressive and physically demanding treatment regimen that
included chemotherapy and Rituxan, a monoclonal antibody developed by a researcher
funded by The Leukemia & Lymphoma Society (LLS). He spent his first anniversary in the
hospital fighting fever and infection brought on by the chemo.

Fast forward six years and meet Chris today: blood cancer survivor, husband, father to
two-year-old daughter Madison and two-month-old son Dylan, director of private relationship
banking with Opus Bank, and president of the board of trustees for the Orange
County/Inland Empire Chapter of The Leukemia & Lymphoma Society.

Last year, Chris reached a milestone in his blood cancer journey – he became one of the
65 percent of non-Hodgkin’s lymphoma patients who survive for five or more years after
diagnosis and treatment. How he celebrated was in typical Chris fashion: he became a
triple crown athlete by completing the San Diego Rock ’n Roll Marathon four years ago, the
Super Seal Triathlon AND the Cool Breeze 100-mile cycling ride in 2011 – all part of LLS’s
Team In Training (TNT) program. Over the course of training for the three endurance events
he also raised more than $11,000 to support the mission of LLS to cure leukemia,
lymphoma, Hodgkin’s disease and myeloma, and improve the quality of life of patients and
their families.

“I owe my life and my childrens’ lives to the Leukemia & Lymphoma Society and I am so
grateful for the breakthroughs in blood cancer treatments, research and patient services LLS
has made possible,” Chris said. “I would not be here today without the treatments that were
funded by LLS.”

Chris has turned this detour into a passion for a balanced life and a focus on leadership
and service through his involvement with LLS.

“Although I would have never imagined this during diagnosis and treatment, I can honestly
say that it has been a positive experience in so many ways,” Chris said. “It’s really helped
me create balance in my life. The key areas I focus on are health, career and family. None of
these areas can be neglected, while at the same time you need to keep everything in
perspective because you never know what will be thrown in your direction.”

Chris believes that being involved with LLS fits in with every aspect of a balanced life –
promoting health, business success and family time.

“There is truly a part of LLS that fits into the balance of everyone’s lives. Staying healthy
can be accomplished by participating in various TNT events. Participating in the Light The
Night Walks promotes companies and builds community brand loyalty as well as bonding
families together in a fun event. By participating in the Man and Woman of the Year
competition, individuals can receive recognition professionally and for their philanthropic
efforts. Children learn philanthropy and teamwork when their schools participate in our
Pennies for Patients program. We even have the Leukemia Cup Regatta for local sailors

Striving To Win The Fight Against Blood Cancer Through 
Research, Education and Patient Services

who want to give back to their community.”
Chris is the first to say that this experience has transformed his focus from simply making

money and having fun to also making a difference and having an impact.
“From the beginning of treatment when I realized there was a chance that I might never

be able to have a family and see them grow, this experience has made me appreciate
everything that I have. It’s also created a sense of community for me as I continually meet
new people and families going through everything I did. I try my best to be an example of
passion for the cause by continuously being involved in all aspects of LLS. I feel that the
more people I meet and share this passion with, the more advocates we have for our
organization going forward, which is the exact concept behind being a ‘grass roots’
organization built upon the leadership of its volunteers.”

On September 29, Chris will be leading the corporate team from Opus Bank in the Light
The Night Walk at Angel Stadium. Opus Bank is the largest bank based out of Orange
County and the fastest-growing bank in the western region. They are committed to giving
back to the communities where they do business and their marketing strategy is to support
local organizations and events like the Light The Night Walk. They have set a goal to raise
$10,000 for the mission of The Leukemia & Lymphoma Society. 

� Team In Training is LLS’s largest fundraising program. Individuals are trained to run or 
walk a marathon or half marathon, cycle a century ride, or complete a triathlon or hiking 
adventure as they raise funds for cancer research. http://www.teamintraining.org/ocie

� Light The Night is LLS’s annual fundraising walk and the nation’s night to pay tribute and 
bring hope to those touched by cancer. Teams of friends, families and/or co-workers raise 
funds for LLS. http://www.lightthenight.org/ocie

� The Man & Woman of the Year campaign is a fundraising competition among individuals 
in the community who, by raising funds during the ten-week campaign, vie for the honor 
of being the Man or Woman of the Year. http://www.mwoy.org/ocie

� LLS’s School & YouthSM Programs, Pennies for Patients and Olive Garden’s Pasta for 
Pennies, are value-building, community service programs designed for young people. 
http://www.schoolandyouth.org/ocie

� The Leukemia Cup Regatta events include an Electric Boat Poker Run, Casino Night 
and Charity Auction and Cruise for a Cure, which are all open to the public. 
http://www.leukemiacup.org/ocie

Please contact the Orange County/Inland Empire Chapter at 714.481.5600 or visit
www.lls.org/ocie for further information about how you can join the fight against cancer.

Jessica, Dylan, Madison and Chris Lee

Leukemia & Lymphoma Society
The Leukemia & Lymphoma Society (LLS) is the world’s largest voluntary health

organization dedicated to funding blood cancer research, education and patient
services. Since the first funding in 1954, LLS has awarded more than $814 million in
support of cancer research.

I

Chris participating in the SuperSeal Triathlon.
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liso Viejo Country Club (AVCC), the
newest, hottest, private country
club in Orange County, features a
private Nicklaus Design golf course
and welcomes the opportunity to be
considered the perfect site for any

affair! Whether hosting a simple or
extravagant golf tournament, corporate event
or charity gala, we will accommodate all your
needs. From the conception of planning to
final execution your event details will be
customized and handled to perfection. In
addition, you will be delighted with Executive
Chef Grant Lawson, he is classically trained
from Le Cordon Bleu and consistently
provides five-star quality food and service.

With excitement and pride, AVCC is
launching the first ever initiative of its kind.
The Club will give back 10 percent of
tournament revenue spent to charities that
host a golf tournament in 2012 and 2013.
Director of Private Events Chrislynn Van
Skiver explains, “We feel this is a tremendous
opportunity for the Club to give back in a
tangible way, to our local and national
organizations. In light of the current economy,
I believe we are called upon as industry
leaders to actively participate in raising and
donating funds; therefore, the ‘Aliso Gives
Back’ program is the perfect vehicle in doing
just that.”

AVCC has hosted many charitable golf
events over the years and has helped raise
hundreds of thousands of dollars for
noteworthy causes such as the Muscular
Dystrophy Association, Make a Wish
Foundation and Leukemia Lymphoma
Society. With the program in place, AVCC
hopes to donate over $100,000 back to the
charities that host their events at the Club.

For more information on Aliso Viejo Country
Club or the “Aliso Gives Back,” program,
please contact Director of Private Events
Chrislynn Van Skiver at 949.609.3305 or
chrislynn.vanskiver @ourclub.com. You can
also visit the Club’s website at
www.alisogolf.com.

Aliso Viejo Country
Club Gives Back

The Aliso Viejo Country Club features a private Nicklaus Design golf course.

A

The AVCC team goes above and beyond to
help raise money for charities like MDA and
the American Heart Association.
Pictured left to right: Nicole Hensley, Matthew
Zuckerman, Dan Walker, Caroline Thompson
and Chrislynn Van Skiver.

AVCC serves the community at their annual Charity Classic.
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ylvia is planting a garden around her home, and is
planning to return to school to earn her bachelor’s
degree.

Lorena is teaching her daughter how to give back
by showing her how to help families who are less
fortunate than they are.

And, Chrishelle is rejoicing at her daughter’s dramatic
improvements in self-confidence, and language and
reading skills.

None of these things would have been possible without
the gifts – large and small – from local philanthropists who
stepped forward to offer a hand up to these three families.

Formerly renters in overcrowded, unhealthy, unsafe
housing, these families have all recently become
homeowners in Orange County through the Habitat for
Humanity of Orange County program of affordable
homeownership.

And thanks to the generous local philanthropists whose
gifts made their dreams of homeownership come true,
these three women and their families are making the most
of this once-in-a-lifetime opportunity.

Social Benefits of Homeownership Are Many
Not only does homeownership make a family’s dreams

of stability and new opportunities come true, but it also
helps the communities in which we all live.

According to a 2012 report by the National Association
of Realtors, lower teen pregnancy rates, higher test
scores and high school graduation rates, and less crime
are only a few of the social benefits to homeownership
and stable housing. Homeowners also tend to have more
community involvement, greater participating in the
political process, better health, a more positive outlook on
life and better financial skills – all of which benefit not only
the homeowner family, but also benefit our entire
community.

Home is Where the Heart is
At Habitat for Humanity of Orange County, we partner with families who are willing to

work hard to buy their first home. Because we believe that a stable home will change their
lives. And we believe that home is where the heart is.

But to many hard-working, low-income families in Orange County, home is a scary
place. It is a place where people are piled into small apartments or garages, a place
where children are forced to play on asphalt parking lots and dodge approaching cars, a
place where families cling together and hope that someday they’ll find a safe place to live.

In a place where one-third of residents live in overcrowded or substandard housing
despite working two or more jobs, and where many families are paying 50 to 80 percent
of their family income for housing, Habitat for Humanity is the only organization building
affordable ownership homes for and with low-income families in Orange County.

S

Philanthropy Changes Lives and Changes Communities
Neighborhoods improve and student test scores rise when philanthropists offer a hand up 

– not a handout – to local families searching for an affordable home
by Joan Dolan Ziegler

A “Hand Up, Not a Handout”
Using a model that has worked throughout the world,

Habitat for Humanity of Orange County creates
partnerships with philanthropists willing to offer a “hand up,
not a handout” to qualified low-income families.

Through these partnerships:
� Corporations, organizations, faith communities and 

individuals donate funding to purchase the land and 
building materials;

� Design and engineering professionals donate their 
services;

� Construction-related businesses donate a small portion 
of the building materials and some skilled workers; and

� Volunteers work alongside carefully selected and fully 
qualified families to actually build the homes, and 
mentor families through the sometimes overwhelming 
home-buying process.

Contrary to the myth that Habitat homes are given to
families, Habitat partnerships build simple, decent homes
which are sold to families who meet Habitat’s strict
qualifications requirements.  Families invest 500 hours of
“sweat equity” building their home, and then pay a one
percent down payment, closing costs and a zero-equivalent
long-term mortgage. Mortgage payments are recycled to
build more Habitat homes.

The Habitat program’s emphasis on sweat equity,
mortgage repayment and home maintenance is a model
that promotes self-reliance. And it provides the opportunity
for low-income families to become contributing members of
the community through homeownership.

Philanthropy Builds Homes That Change Lives
Sylvia, Lorena and Chrishelle are grateful for the

opportunity to purchase a Habitat home that they can afford
– a safe place where they can achieve their goals and
create memories that will live in their hearts for a lifetime.

If you would like to put your philanthropy to work today in
a very tangible way that will benefit hardworking families

and have a positive impact on our entire community, please consider a gift to Habitat for
Humanity of Orange County.

A Habitat home is philanthropy that you can see in perpetuity.
It’s people building a home that will change lives and change our community. 
And home is where the heart is.

You can make a difference in the lives of Orange County families! Donations are
needed to build 30 homes in Orange County. If you would like to give a “Gift from the
Heart” or join the Future Builders Legacy Society – an elite group of major donors –
please contact Heather McKenzie-Densmore, CFRE, at 714.434.6200, ext. 232 or
heather@habitatoc.org.

Volunteers from all over Orange County came together to help Sylvia (far left) build her
new home.
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Photo credit: Lauri Reveles

Children who live in safe, stable, owned homes tend to earn
higher grades in school and are more successful in life.

Sylvia loves working in the beautiful garden surrounding the affordable new home she
purchased in Orange County. 

Photo credit: Lauri Reveles

PHILANTHROPY-Guide_Layout 1  8/30/12  4:20 PM  Page 62



SEPTEMBER 3, 2012                                                                                                                          OC PHILANTHROPY Advertising Supplement ORANGE COUNTY BUSINESS JOURNAL C-63

oday, despite the incredible progress in technology, cancer still claims the
lives of more children than any other disease. Each year, cancer kills more
children and adolescents than asthma, diabetes, cystic fibrosis and AIDS
combined. It is a devastating disease.

While these facts seem devastating, there is hope and a way to fight this
disease. Statistics indicate that the mortality from childhood cancer is declining. In fact,
the cancer death rate has dropped more dramatically for children than for any other age
group. This progress can be attributed solely to research. Today many young patients
are saved using newly discovered treatments and, because of the rapid advances in
pediatric cancer research, stricken children are able to lead almost normal lives.
However, the work is not done. Currently, one in 300 Americans will be diagnosed
with cancer before the age of 20. The incidence of this disease among children in this
country is rising almost one percent per year. Without the progress made in the frontiers
of research, countless years of children’s lives will be lost.

The Pediatric Cancer Research Foundation (PCRF) has recognized this pressing
need and has dedicated itself to supporting the research efforts to find the cure for
pediatric cancer and help those families dealing with it. Founded in 1982 to improve the
care, quality of life and survival rate of children with malignant diseases, PCRF has
raised over $28 million for pediatric cancer research.

The Foundation currently funds special studies at the PCRF Research Laboratory at
Maria Fareri Children’s Hospital at New York Medical College, PCRF Clinical Trials
Program at Children’s Hospital Los Angeles, The University of Texas MD Anderson
Cancer Center and Mattel Children’s Hospital at the University of California, Los
Angeles. The PCRF Clinical Trials Program at CHLA is a Consortium. In funding
translational research at these medical facilities, PCRF ensures that laboratory findings
are made available immediately to patients who benefit by receiving the best cancer
care possible. The founders included parents, doctors, friends, and business and
community leaders who joined forces to translate laboratory research into immediate
treatment for children with cancer. Research results are reported worldwide through

T
Join Us in The Fight To End Pediatric Cancer!

major medical journals and at professional conferences. Information on successful, state-
of-the-art treatments are made available by the PCRF Laboratory, as well as other
investigators funded by PCRF, in presentations of their findings at both national and
international scientific meetings and many scientific publications.

For more information, call 949.859.6312 or visit us at www.pcrf-kids.org
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n 1983, Make-A-Wish® Orange County and the Inland Empire opened its doors
and began helping local children realize dreams of a lifetime. Since our inception
almost 30 years ago, more than 4,500 wishes have been granted. We’ve
witnessed the profound impact of a wish and understand a wish granted is much
more than just a nice experience.

For children living with life-threatening medical conditions, a wish come true
can literally be the turning point in the fight against their illness. Wishes bring hope in a
dark time, strength in facing harsh medical treatments, and heartfelt joy through a
dream come true. Recent studies show a combined 89 percent of nurses, doctors,
social workers and child life specialists believe that the wish experience can influence
wish children’s physical health. The power of a wish® is real!

Make-A-Wish Orange County and the Inland Empire granted 310 wishes this past
year – more than any other year preceding it, but still, that number is less than half of
the eligible wishes for our chapter. The vision of Make-A-Wish is to reach every eligible
child and grant their one true wish.

To see the vision of Make-A-Wish become a reality, we need help from the
community and the support of volunteers and donors. Our chapter relies on support
from individuals and companies right here in Orange County and the Inland Empire.
The money raised in our area directly supports local wish children.

We invite you, our community, to join us as we celebrate 30 years of wish granting
and a future filled with many more wishes.

Our 30th anniversary commences with our inaugural gala, Evening of Wishes, on
Friday, Oct. 26, at the Balboa Bay Club in Newport Beach. Highlights from this special
night include current and former wish children sharing their wish stories from the last
three decades, live and silent auctions, entertainment and dancing. Guests can be
sure to expect some exciting surprises as well!

We have many more opportunities throughout the year to get involved. Create a team
or become a sponsor for our annual Walk For Wishes® event in April at the Orange
County Great Park or contact us to learn how your company can Adopt-A-Wish®!

For more information, please contact Sarah Pizzaruso at pizzaruso@wishocie.org or
714.573.9474, ext. 230. To learn more about Make-A-Wish Orange County and the
Inland Empire, please visit www.wishocie.org.

I

hat has been the mission of KidWorks, a Santa Ana-based nonprofit that has been
serving underprivileged children, youth and their families since 1993. As KidWorks
nears our 20th anniversary, the organization is
now serving up to 800 people each week at our
three centers in central Santa Ana.

KidWorks has become a beacon of hope in
these neighborhoods, where the average family income is
only $21,000 and families are constantly at risk from 90
documented gangs. We help keep children and youth
away from these pervasive economic and criminal threats
through programs that include:

� Preschool
� Tutoring (grades one through high school)
� University Starts Now: After-School Program, which provides a path to higher education
� Health, Fitness, Arts, Music, Dance
� Youth Leadership Training and Civic Engagement
We hold ourselves highly accountable for sustainable results. These are just a few current

examples:
� 100 percent of our preschool students were assessed as “ready to learn” for kindergarten
� 100 percent of high school juniors in our program completed SAT preparation courses
� 91 percent of high school students in our programs graduated on time over the past four years
� 100 percent of high school graduates of our programs are college-bound
As a nonprofit, KidWorks is especially grateful for our long-standing partnerships with

businesses throughout Orange County. Over the years, hundreds of employees from area
businesses – small, medium and even global – support KidWorks’ programs in these crucial
ways:

� Providing volunteers to work with children and youth in our after-school programs
� Planning and staffing special educational and recreational events for our children and youth
� Serving as mentors and role models for teens who attend the centers
� Donating goods, services and financial support

We Need Your Help to Impact the Lives of More Kids!
There are many ways for your company to partner with KidWorks, including:
Volunteerism: A large percentage of our volunteers are from local companies. These

volunteers are the perfect role models for our children and teens. Many of our volunteers
share their talents from the corporate world. KidWorks relies on 70 volunteers each day for
its various programs – and we’d be delighted to discuss the ways that you and your co-
workers can take part.
Goods and services: From donations of school supplies and Christmas toys to helping

cover the cost of a van to transport kids, our partners have provided over $75,000 in goods
and services that have helped more than 3,000 children, youth and parents this past year.
Financial support: Whether you operate a foundation, or prefer to make monthly or annual

contributions, we can discuss the specific arrangements that work best for you.

To learn more, please contact President and CEO Ava Steaffens at 714.834.9400, ext.
103 or ava@kidworksonline.org.

T
KidWorks: Where Hope is Never at Risk
Restoring at-risk neighborhoods one life at a time
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eptember is World Alzheimer’s Month, a time to shine a purple light for the 35.6 million people
globally afflicted with Alzheimer’s. We need your help to honor the millions of people who
struggle with this disease every day by mobilizing friends, families, neighbors, co-workers and
customers to help bring an end to
Alzheimer’s disease.

Alzheimer’s disease is the most common
form of dementia and it is fatal. Currently, there is no
way to prevent, cure or slow the progression of
Alzheimer’s. It is the sixth-leading cause of death in
the United States and the fourth in Orange County. By
going purple during World Alzheimer’s Month, you
help raise awareness and increase understanding
about this devastating disease.

Due to public and corporate support and
government commitment, death rates have declined for other diseases, including heart disease, HIV and
breast cancer. Alzheimer’s is the nation’s largest underfunded health threat. By partnering with the
Alzheimer’s Association through World Alzheimer’s Month, your company can be a leader and have a
profound impact on a disease that kills more Americans than breast cancer and prostate cancer
combined.

Benefits of a strategic alliance with the Alzheimer’s Association include affiliation with the world’s
leading voluntary health organization in Alzheimer’s care, support and research.

� You will be recognized as a leading corporate citizen on an issue that personally affects millions of 
Americans – 30 percent of Americans have a family member with the disease. 

� You will have the opportunity to engage your employees by providing unparalleled access to education, 
resources and volunteer opportunities.

� You will advance your corporate social responsibility goals while building trust and loyalty with your 
employees and consumers.

Walk to End Alzheimer’s® partner, United HealthCare says, “By supporting the Alzheimer’s
Association, we hope to encourage individuals to make important lifestyle changes and raise valuable
dollars for research and education to fight Alzheimer’s disease. Thank you for rallying around a cause
that affects one in three people in the communities where we live and work.”

By taking action today, we can provide hope for millions. Hope for a brighter tomorrow. Hope for a
treatment. Hope for a cure. The end of Alzheimer’s starts here and now.

The Alzheimer’s Association is the world’s leading voluntary health organization in Alzheimer’s care,
support and research. Our mission is to eliminate Alzheimer’s disease through the advancement of
research, to provide and enhance care and support for all affected and to reduce the risk of dementia
through the promotion of brain health. Our vision is a world without Alzheimer’s®. Visit alz.org/oc or call
our 24/7 helpline 800.272.3900 to learn more.

S
Going Purple With a Purpose

To learn more about how your business, community group or house
of worship can “go purple with a purpose,” call 800.272.3900.

Sign on by September 10 to be included in our OCBJ
acknowledgement advertisement.

It’s as easy as signing up for a Walk to End Alzheimer’s® team. Visit
www.alz.org/walk.
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dwards Lifesciences is dedicated to improving the quality of life around the world. It achieves this by innovating medical
technologies that save, protect and enhance lives, supporting nonprofit organizations through grants from The Edwards
Lifesciences Fund, and engaging its 8,000 global employees to volunteer in their local communities.

Edwards sets a high standard for its innovations, community engagement and philanthropy. While philanthropic giving has
diminished for many corporations over the past few years, Edwards continues to increase its philanthropic investments.

Mike Mussallem, chairman and CEO of Edwards has tremendous passion for philanthropy and takes pride in the company and
employees’ increased commitment to supporting health-related causes and strengthening the global communities where Edwards
employees live and work.

“We feel fortunate that Edwards’ success and our talented employees provide fuel to support important philanthropic causes, and we are
energized by the dedication and passion of our community partners,” said Mussallem. “As we continue to grow, we look forward to finding
more opportunities to give back in meaningful ways.”

In 2011, The Edwards Lifesciences Fund significantly increased its giving and issued more than 200 grants totaling approximately $4
million to nonprofit organizations located in more than 50 countries around the world. The company also strengthened its volunteerism.
Each month, Edwards offered multiple opportunities for employees to get involved in charitable activities in its local communities and
achieved record participation.

From raising funds for various community causes in Irvine, to conducting clean-ups of train stations in Tokyo, Edwards employees are
making their neighborhoods and communities better places to live
and bringing the company closer to reaching its aspiration of 100
percent employee participation in at least one philanthropic activity
each year. 

Coming October 17, 2012
On October 17, 2012, Edwards will join forces with Team Kids

as it hosts the Team Kids Innovative Thinkers Forum II at its
corporate headquarters in Irvine. Team Kids is a nonprofit
organization committed to inspiring and empowering every child
as a compassionate leader, entrepreneur and philanthropist
through their innovative school and community programs. It has a
long list of collaborative partners from the education, public safety
and business sectors who serve at the core of the organization,
sharing resources and a commitment to putting our youngest
citizens in the lead.

The Innovative Thinkers Forum II will bring together some of
Orange County’s top leaders to share ideas – both radical and
evolved – about driving success through meaningful innovation,
despite the challenging economy.

Edwards and Team Kids look forward to collaborating to
advance their shared vision of improving the quality of life around
the world.

For more information about Edwards’ philanthropy or Team
Kids, please visit www.edwards.com/edwardsfund or
www.teamkids.org.

E
Dedicated to Improving The Quality of Life 

Around The World

emember yourself at 18. Were
you ready to jump into the world
of adulthood? Could you move
out, find a job, or go to college
without a lifeline from your
parents to make the transition
easier?

Now imagine a different scenario. You’re 18. All the decisions
about your life, up until now, have been made by other people –
social workers, caseworkers, judges. No one taught you how to
balance a checkbook, apply for college, shop for groceries,
cook, find an apartment, or even use public transportation.
What would you do? Where would you even start?

Unfortunately, that is the dilemma many young adults face
when they “age out” of the foster care system. Nationwide,
about 20,000 teens emancipate every year, many lacking a
reliable support system.

“Most American kids approach adulthood with a sense of
anticipation and some pride,” says Olive Crest Residential
Director Ami Rowland. “Foster youth feel more anxiety and fear.
They lack the knowledge and experience to live independently.
They are at high risk for dropping out of school, homelessness,
unemployment, early parenthood and criminal behavior.”

To assist them, Olive Crest developed a program called
Project Independence. It provides foster youth ages 15 to 27

R
Extending a Lifeline For Emancipating Youth

the necessary support and training to
give them a better chance of becoming
independent and successful adults.

Project Independence focuses on
teaching real life skills to teens and
young adults. These include regular

learning excursions in the community, such as going to the
DMV, filling out job applications at the mall, or navigating public
transportation to get to school or to work. “In addition to the
classes, we provide one-on-one mentorship opportunities,”
Rowland says. “We also host monthly seminars and workshops
to enhance independent living skills for emancipating youth and
those already on their own.”

The challenges for emancipated youth can be overwhelming.
“Through Project Independence, we are striving to better
prepare these kids for living on their own successfully and
participating fully in the experience of being an adult.”

Project Independence is just one of the ways Olive Crest
provides lifelong family relationships to the youth it serves, and
community support is always needed. “We need volunteers, job
opportunities, financial support and mentors. The road to
independence can be so much easier for an emancipated youth
to travel with a caring adult by their side,” Rowland explains.

Call 800.550.CHILD if you can help.
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