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rom its founding more than 150
years ago, Chapman University
has built a reputation as an
academically distinguished

center of learning and research. Today,
that reputation is manifest in the
extraordinary caliber of students and
faculty who choose Chapman, and in
the remarkable alumni who still
consider themselves proud Panthers.

This fall, the University welcomes
more than 7,000 students pursuing
bachelors, masters and doctoral
degrees in disciplines as varied as
accounting, screenwriting, physical
therapy and pharmacy. More than four
dozen majors are offered in the
University’s eight schools and colleges,
and students come from throughout the
U.S. and the world to explore their
interests. They choose Chapman
because of the opportunities it provides them to grow, learn and discover
alongside remarkable faculty; to enjoy a personalized academic experience in a
world-class setting; and to develop the skills for a lifetime of personal
achievement and career success in a global environment.

But none of these opportunities could exist without the extraordinary
commitment and backing of the alumni and friends of Chapman University.
Together, their support ensures that highly qualified students receive well-
deserved scholarships; that scholars and researchers — many of whom are
national and international award winners — find a welcoming intellectual home;
and that state-of-the-art facilities offer opportunities for discovery, performance
and learning.

Advancing the Sciences at Chapman University
New colleges, enhanced programs and remarkable facilities reflect the

growing strength of science education at Chapman. The University now offers

F
Building a Vibrant Community

graduate and undergraduate degrees
in the Schmid College of Science and
Technology and the Crean College of
Health and Behavioral Sciences. The
University’s School of Pharmacy is in
the final stages of its national
accreditation and is already accepting
students into its innovative programs.

Generous support is also speeding
plans for the Center for Science and
Technology at Chapman University, a
state-of-the-art facility for
undergraduate and graduate students
on the University’s main campus. The
Center will become the new home for
Schmid College, adding more than
140,000 square feet of new
classroom, lab and research space in
Orange.

And next month, the University will
formally open the Harry and Diane Rinker Graduate Health Science Campus in
Irvine, designed to serve the needs of graduate students in the University’s
Crean College of Health and Behavioral Sciences and the Chapman University
School of Pharmacy. More than ever before, Chapman students will enjoy
remarkable facilities designed to enhance and elevate their educational
pursuits.

This extraordinary commitment to excellence in education and the very
generous support that sustains it ensures a vibrant future for Chapman
University students — and for Orange County residents and businesses. The
many friends of Chapman who’ve made this progress possible deserve our
profound gratitude and appreciation.

For more information, please contact Michele Wanner, Associate Vice
President, Chapman University, University Advancement at One University
Drive, Orange, CA 92866; 714.997.6955; chapman.edu/support-chapman.

The Marybelle and P. Sebastian Musco Center for the Arts is well on its way to a Spring 2016
completion date and gala opening. The inset shows a sample of the construction taking place on
this world-class venue for visiting artists and musicians. When completed, the Musco Center will
also offer an unparalleled performance site for Chapman students in theatre, music and dance.

The Center for Science and Technology will provide exceptional collaborative learning and research space, and will serve as the new home for the Schmid College of Science and Technology. The
Center’s innovative design reflects the forward-thinking curriculum developed to educate tomorrow’s researchers, scholars, scientists and science professionals.

Opening this fall, the University’s Digital Media Arts Center represents the most recent addition
to facilities that support the Chapman’s national reputation in the arts and entertainment. The
new center delivers amazing resources and learning opportunities for digital arts students.
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t the Orange County Rescue Mission, we desire to lift homeless men,
women and children out of poverty and hopelessness into restored lives of
beauty, productivity and joy. Food, clothing, shelter, health care, education
and employment — these are essential elements in each of our lives and,

for many of us, especially here in Orange County, it seems that we have all we
need. But that wasn’t the case for the 29,870
homeless we served through the Orange
County Rescue Mission last year.

Through these provisions, we have the
opportunity to lift people up to a better life by
offering a hand up, not just a handout because
we believe that every person on the streets can
be happy, healthy and self-sufficient. For us,
self-sufficiency is key. Therefore, we follow a
strict model of service for those who need our
help.

The seven key principles that the Rescue
Mission uses to successfully rescue lives:

1. We must provide relief and services only after understanding the person’s 
specific needs and story.

2. We must provide only the services and assistance that is immediately needed 
and provide assistance in the right moment; not to prolong it beyond duration 
of the necessity which calls for it.

3. We must only provide what the recipient cannot provide for them self and you 
must provide a hand up and not simply a handout to those you serve.

4. We must provide assistance that is less than might be procured by 
employment, except in cases of sickness, age or ability.

5. We must require each beneficiary to practice sobriety.
6. We must provide types of assistance least susceptible to abuse.
7. And now these three remain: faith, hope and love. But the greatest of these is 

LOVE.

I was recently handed a card from a six-year-old homeless girl named Mia and it
said, “Thank you for giving me a home. Thank you for this place, it helped my dad
get me back.”

I want you to know that we could not do what we do without the support of
community partners. I invite you to join me in helping children like Mia by
sponsoring meals or providing nights of safe shelter so parents like hers can work
on restoring their families and lives. Please visit our website at
www.rescuemission.org or contact me directly at 714.247.4301.

A

Orange County Rescue Mission
by Jim Palmer, President, Orange County Rescue Mission

Mia

Jim Palmer, President, Orange County Rescue Mission
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ith leadership and results dating back to 1965, Community Action
Partnership of Orange County has evolved into Orange County’s most
comprehensive anti-hunger and poverty relief organization. As we
begin to mark our 50th anniversary, we

celebrate the opportunity and stability that we have
provided for thousands of Orange County residents
who have been touched by poverty. We have
brought hope, strengthened families, created safe
and healthy communities, and helped people help
themselves and each other. Today, we face new
challenges with fewer resources that require us to
become more innovative and to collaborate with
other community partners. As we begin our
celebration of five decades of Community Action, we
ask you to join us in bringing hope, resources and
prosperity to 48,000 Orange County residents each
month.

How can we fulfill the American dream? We can
start by ensuring that everyone has an opportunity
to succeed and a chance to overcome social and
economic disparities that stand in their way.

Community Action Partnership of Orange County mobilizes and directs
resources to programs that assist, educate and promote self-sufficiency. We
believe that every person has the right to live without fear of hunger. Our OC
Food Bank works to eliminate hunger in Orange County by providing food to
nearly 400 community organizations that feed hungry children, families, seniors
and veterans. We work with residents to help them support themselves. We are
building community gardens in low-income areas. We are working on policies to
increase food security and access to nutritious food. Our programs educate
residents on making healthy and nutritious food choices while helping them
build safe and healthy neighborhoods.

Our programs teach neighborhoods to build financial stability, create savings
and we provide free tax preparation assistance to increase economic
opportunities. We aid low-income clients who need assistance paying their
utility bills during crisis and teach them how to conserve energy, make energy-
efficient decisions and save money through consumer education. Our Family
Resource Centers help youth, families and seniors thrive.

Fifty years of experience has taught us how to work with community leaders
to provide new, innovative solutions to community problems and ways to serve
more people than ever before. In Aug. 2014, we joined more than 1,100 other
Community Action Agencies in Washington, D.C. to celebrate the anniversary of
Community Action in the United States. 99 percent of the counties across this
nation have a Community Action Agency which help low-income children,
families, seniors and veterans achieve economic stability.

Fifty years ago, Orange County government officials and community leaders
came together to ask the County of Orange Board of Supervisors to create an
organization that would provide local residents with the power and tools to grow
economic opportunities and solve community problems. That gave birth to the
Community Action Partnership of Orange County. We are proud that half a
century later, we have continued to embody that spirit of hope to improve our
community and make Orange County a better place to live. We have continued
to empower people to transform communities for vulnerable, minority and

W
50 Years of Community Action

marginalized residents to thrive. Our economically vulnerable citizens are
learning to collaborate in order to help themselves and are asking Orange
County leaders to find solutions to community problems.

Community Action Partnership of Orange County
brings positive transformational change to our
community at times when we need it the most.
Today, we honor the veterans who have protected
our county and made sacrifices for America, yet
many return home and struggle with poverty and
economic insecurity. The next generations need
ample paying jobs, support for the unemployed,
improved college affordability and aid for those with
high student debt.

Unfortunately for the 6.5 million low-income single
mothers, quality child care is unaffordable, work
schedules are unpredictable and inflexible, and the
nation’s work and income supports fail to meet the
needs of low-income mothers. Despite these
obstacles, mothers are playing an increased role in

their families’ economic security and the nation’s economy as breadwinners or
co-breadwinners in two-thirds of American families. Today, climbing out of
poverty has become more of a challenge considering that three quarters of
Americans live paycheck-to-paycheck with little to no savings, putting families
and children at an even greater risk of living at or below the poverty line (CNN
Money, 2013).

Today, 15 percent of American seniors are living in poverty in the United
States, and a disproportionate number of whom are women and people of color.
By 2050, one-fifth of the total U.S. population will be 65 or older as Baby
Boomers age into retirement. Seniors will increasingly struggle with poverty and
economic insecurity — including homelessness and hunger — as the cost of
living and healthcare drastically increase, unless we provide proper assistance
and support.

As we turn to the years ahead, we are calling on Orange County leaders,
philanthropic organizations, business executives and community residents to
help us bring prosperity to our underserved and disenfranchised communities by
providing the resources to alleviate hunger, educate our youth, conserve energy
and natural resources, create financial stability, strengthen families, support
independent living for seniors, and build safe and healthy communities. We will
work with you to build safer and healthier communities, expand fair educational
opportunities, assist low-wage families to become financially independent,
reduce food insecurity and hunger, and empower residents transform their
communities. As we look forward, Community Action Partnership of Orange
County works to renew America’s promise to the poor by helping people and
changing lives.

If you would like to help us end hunger and poverty, call Community Action
Partnership of Orange County at 714.897.6670 ext. 3151, go to
www.capoc.org/50years or www.ocfoodbank.org.

With donor and sponsorship support from the community, we will continue to
alleviate hunger, educate youth, create financial stability, create senior
independence, strengthen families and make Orange County a better place to
live.
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or Discovery Cube Orange County, science is much more than a
subject — it’s a way of living. From science exhibits to hands-on
programs, field trips to assemblies in the classroom, the Cube impacts
learning, education and positive behavioral change for students and

families throughout Southern California.

The Cube shares the power of science with the local community in many
ways. Each year, hundreds of thousands of visitors explore Discovery Cube
Orange County, previously named Discovery Science Center, and experience
science through immersive exhibits and hands-on programs. The exhibits are
designed to inspire, educate and create a lasting impact in our communities,
while educating through our four core initiatives of STEM proficiency, early
learning, healthy living and environmental stewardship. 

Discovery Cube is more than just the experience within the walls of its two
campuses — Discovery Cube Orange County and Los Angeles. From
educational outreach programs to empowering real world applications, the
Cube is an agent of change with our science education programs reaching over
650 Southern California schools, a number that continuously grows. From field
trips to classroom and assembly programs, Cube educators use the California
Science Standards to provide cutting-edge methods for high-quality lesson
plans and hands-on activities that transform science education in schools,
communities and in everyday life. 

The hands-on Santa Ana museum, a flagship hub of inspiration and science
education, first opened its doors in 1998. Since then, it has grown to become
the most visited science museum per square foot in the nation and a recipient
of the 2013 National Medal for Museum & Library Services, the highest honor
for museums and libraries serving their community. Popular exhibits like Boeing
Rocket Lab, Science of Hockey, Eco Challenge, Dino Quest and the Planetary
Research Station are staple parts of the experience young, inquisitive minds
have encountered over the years. But, with time, comes evolution. With
evolution comes change. As the demand for STEM education continues to
grow, so must Discovery Cube and its two campuses.

Currently, Discovery Cube Orange County is undergoing a massive 44,000-
square-foot expansion and remodel. Once completed, the Cube will have over
115,000 square feet of exhibit space and learning zones. The new space will
host a variety of themed areas including:

The California Natural Resources Pavilion, which is designed to encourage
children and families to learn and practice the concepts of reduce, reuse and
recycle, while inspiring visitors to protect and preserve California’s precious
natural resources.

A first-of-its-kind Healthy Kitchen is a live demonstration kitchen that will
teach families how to make healthier decisions for eating, shopping and
preparing meals.

A unique Early Learning Zone designed to allow young learners and parents
to help prepare children for kindergarten using hands-on exhibits, workshops
and a reading room.

The Mission Control exhibit, which immerses guests into a simulated control
room and allows them to explore the challenges of conducting a mission from
35 million miles away.

Also, a 10,000-square-foot Showcase Theater will act as a flex-space to host
blockbuster traveling exhibits and seasonal festivals like Bubblefest, Spooky
Science and The Science of Gingerbread.

F
Discovery Cube Orange County

The new expansion will increase capacity from 500,000 annual visitors to one
million, and allow the field trip capacity to expand to over 210,000 students per
year.

Along with the name change, a new mission statement and redesigned logo
has been crafted. They both encapsulate the spirit and foundation of the past
while capturing the momentum of growth and direction for the future. The three
youthful colors of the logo represent the three pillars of our mission, summed up
in a new tag line: Inspire, Educate, Impact.

It’s this idea of Inspire, Educate, Impact. that is the essence of Discovery
Cube today and what it will continue to be in the future.

For more information, visit www.discoverycube.org.

PHIL-Guide_Layout 1  8/28/14  5:36 PM  Page 42

http://www.discoverycube.org


PHIL-Guide_Layout 1  8/28/14  3:22 PM  Page 43

http://www.healthwomentrust.org


B-44 ORANGE COUNTY BUSINESS JOURNAL                                                                                  OC PHILANTHROPY Advertising Supplement SEPTEMBER 1, 2014

very night, right here in Orange County, thousands of children will go to bed
hungry. 1 in 5 children are at risk of hunger because they come from hard-
working families who often can’t afford to buy enough food to put filling,
nutritious meals on their tables. And when these moms and dads come up

empty, they and their children suffer. Many families turn to friends and family, but
when help runs out they are in a tough spot.

Sometimes parents will go to extremes
to make sure their children have enough
to eat. Many cut back on their own food
so their kids won’t go hungry. Others
take risks to make sure there’s enough
food.

Jill is the mother of two active boys
and she knows how important it is for
them to eat fresh produce to stay
healthy, especially since the family had no health insurance after her husband was
laid off. So she did the only thing she could think of — she waited until dark, so no
one could see her, and she went into the dumpster behind the grocery store to
look for still-fresh fruits and vegetables to feed her family. Luckily, she didn’t need
to dumpster dive for long because she heard about our Mobile Pantry that
provides enough fresh produce to her local food pantry to feed more than 200
families. Now she’s getting beautiful, fresh produce to keep her boys healthy until
her husband can start working again. 

This Sept. 4 marks the beginning of Hunger Action Month when you can join us
to let everyone know that there are nearly 400,000 people in our community who
need our help. We have created a 30 Ways in 30 Days calendar that will help you
find easy ways you can participate to help your neighbors in need. We also have
the recently released Hunger in America 2014 study, the largest, most
comprehensive study of its kind ever conducted in the United States. Second
Harvest teamed up with Feeding America to find out the truth about hunger in
Orange County and the results are startling.

Join us during Hunger Action Month to help spread the word about how we can
all help to create a future in which no one goes hungry. Ever.

To see the study and find out how you can help, visit www.FeedOC.org.

E
Ending Hunger in Orange County

egerstrom Center for the Arts was made possible through the generous
support of individuals passionate about both the arts and community. They
understood that the arts can bring to life an environment in which
business, education and all the elements of a dynamic cosmopolitan

region can flourish. Today, the Center is proud to participate in the continued
growth and development of Orange County.

The Center thanks everyone who shares this
philosophy and contributes through personal
gifts, professional leadership, sponsorships,
ticket purchases and advocacy in support of
the arts and the community. Your conviction
that the arts matter and that everyone deserves to be inspired and uplifted
through the performing arts has been pivotal to the success of the Center, making
it possible for us to contribute to a great quality of life for everyone in Orange
County.

Thank You to Our Generous 2013-2014 Donors

The Impact of Your Support “By the Numbers”

$350,000,000 — Annual impact as an economic driver the Center makes on 
Orange County.
600,000+ — Number of people who enjoy Center performances each year.
300,000+ — Number of students, teachers and families the Center reaches 
annually as the largest provider of arts education programs on the West Coast.
4,250 — Camp Pendleton Marines and their families served through community  
engagement programs last year.
595 — Center-presented performances last season.
96 — Percentage of at-risk Summer at the Center program participants who 
obtain their high school diploma. 
7 — Number of Southern California counties with underserved schools and 
underprivileged students served by the Center. 
$0 — Cost an at-risk student pays to participate in our life-changing summer 
programs and camps.

For information on supporting Segerstrom Center for the Arts, please contact
Caitlin Quinn, Vice President of Development, at 714.556.2122 ext. 4269 or
cquinn@scfta.org.

S

Segerstrom Center for the Arts:
Community Is Everything
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Continuous Mission to Provide Care to Our Community
For generations, Planned Parenthood of Orange and San Bernardino

Counties has provided quality reproductive health services to our community
— services such as well-woman exams and birth control options. In the 2013-

2014 fiscal year, we’ve increased patient volume at our health centers — over 65,000
patients in Orange County and over 29,000 in San Bernardino County. We also
provided over 78,000 young people with comprehensive reproductive health
education in classrooms, community settings and online. Our patients, many of whom
are low income, have been counting on us for essential reproductive care and
comprehensive sexual education for nearly 50 years.

Dr. Ruth Shares Her Journey and Supports the Cause
We’re able to continue to provide needed, high-quality care to

patients due to the generosity of our dedicated supporters and
advocates. This October, Planned Parenthood of Orange and San
Bernardino Counties will welcome one of these well-known
supporters — the legendary Dr. Ruth Westheimer, to our Annual
Luncheon event.

The world-renowned psychologist is best known for her frank
discussions about sex on radio and television and is seen as a
pioneer in the field of psychology. People Magazine named her as
one of the “Most Intriguing People” of the 20th Century. Dr. Ruth has forever changed
America’s idea of sexual education and literacy, and we’re very appreciative of her
supporting our mission. Because of supporters like her, we can continue the mission
to provide confidential reproductive care and honest educational programs.

Our Annual Luncheon is one of the most anticipated events of the year and is the
largest fundraiser for our organization, which helps provide essential education and
health care to the community. Dr. Ruth will be the Keynote Speaker for this year’s
event, which will take place on Oct. 28 at the Marriott Newport Beach at Fashion
Island.

As a renowned public figure, Dr. Ruth brings the life-impacting work we do to the
forefront. This allows us to continue our current health care efforts and sheds light on
the cause. Your support of the Annual Luncheon helps Planned Parenthood advance
our goals of providing exceptional care, expanding the community reach and
increasing health education programs. Every year, the event unites long-standing
community supporters, new advocates and integral business partners.

At this year’s Annual Luncheon, the most committed sponsors will receive a chance
to meet Dr. Ruth in person. Our passionate supporters are among our greatest
strengths and play a significant role in advancing Planned Parenthood’s mission, and
should be recognized for that. The sponsors for the events are especially crucial as
they ensure we reach our fundraising targets, so we can continue to provide essential
reproductive health care to the community.

Expanding into Primary Care with Melody Women’s Health
In an effort to extend the same level of quality care to those in the community that

need it the most, Planned Parenthood of Orange and San Bernardino Counties has

A
Planned Parenthood Continues the Mission of Care

expanded. We are now offering patients comprehensive primary care services, in
addition to reproductive health services and education, with Melody Women’s Health.
Building off the expertise and trust of Planned Parenthood, Melody Women’s Health
specializes in health care designed specifically for women.

With Melody Women’s Health, we’re able to offer a full range of high-quality primary
care services. The services are offered in a welcoming environment, with doctors who
were specifically chosen for their dedication and expertise in women’s health.
Combined with our traditional reproductive health services, the expanded medical
practice includes services from routine health screenings; cough and cold; nutrition and
weight management; to minor cuts, burns and sprains.

Our nine health centers across the Orange and San Bernardino counties are open
seven days a week and offer evening and weekend appointments, making it convenient
for our patients to get the care they need — the care they deserve.

Now patients can easily get all their health care needs in one place from the people
they trust — family planning with Planned Parenthood and primary care from Melody
Women’s Health. We’re excited for the expansion and happy we can offer our patients,
who have trusted us over the years, with even more high-quality services.

“With over two decades of extraordinary growth, Planned Parenthood of Orange and
San Bernardino Counties has distinguished itself as a pillar of quality reproductive
health care for the communities we serve,” said Vice President of Development Lauren
Rayner. “Thanks to community support, we now reach thousands of women, men and
young people every year with education and outreach, preventive care and treatment
services, family planning and prenatal care. It is astounding, but there is more work to
be done.”

To ensure patients in our community continue to have access to their basic health
care needs, more work does need to be done. At Planned Parenthood of Orange and
San Bernardino Counties, our supporters’ generosity provides quality, compassionate
health and education services for women, men, teens and families in our community —
regardless of their personal circumstances or ability to pay.

To find out how you can make a difference in the lives of individuals in our community,
please contact Lauren Rayner at 714.922.4176 or to learn more about Planned
Parenthood’s Annual Luncheon, please visit www.HealthWomenTrust.org today.

Dr. Ruth Westheimer
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or 90 years, Goodwill of Orange County has helped thousands of people who
face barriers to employment get jobs and change their lives. This year, we’re
starting a new tradition: Celebrating!

Our first-ever Goodwill Gala on Nov. 15 at the Laguna Cliffs
Marriott in Dana Point will help more Orange County residents achieve
independence.

Featuring a live performance by a Southern California iconic band with
actor John Stamos on drums, the Goodwill Gala will celebrate “90 Years
of Good” and raise funds to benefit three key programs:

u Enduring Independence, an advocacy program that helps young 
veterans find employment and transition into civilian life

u The Goodwill Fitness Center, Orange County’s only completely 
accessible fitness center designed specifically for people living with physical 
disabilities or chronic illness

uGoodwill Assistive Technology Exchange Center (ATEC), a program that 
helps children and adults living with disabilities reach maximum potential via 
specialized services and equipment

A wide variety of sponsorship levels are available, including individual 
tickets for $300.

Meanwhile, a limited number of VIP Sponsor packages grant exclusive access to
the band, as well as a variety of free Goodwill Business services — which in the
grand tradition of Goodwill’s great bargains, is probably the best deal imaginable!

Growing with the Times
It’s little wonder Goodwill is in such a celebratory mood. Thanks to the support of

people like you, Goodwill of Orange County is getting closer to its goal of doubling
the number of people it serves by 2017.

People like Eric De La Riva, who spent four years on active duty and became a
Sergeant in the U.S. Marine Corps. De La Riva credits his service with molding him
into the person he is today; he credits Goodwill for giving him the opportunity to put
his skills to work.

F

Celebrating the Power of Work: Goodwill of Orange County Rings in
90 Years of Helping Individuals and the Community

And we’re looking forward to 90 more
“Now as a husband, father and veteran, it’s a blessing for me to be able to utilize

my education for a purpose that comes as second nature to me; and that is working
with individuals to help them overcome their barriers at our Goodwill
Fitness Center,” De La Riva said. “I am truly fortunate to do so.”

We’re helping Alec “Bunk” Wurth, 44, who doesn’t want to slow
down — and doesn’t need to. Wurth suffered a rugby accident in
2006 that left him a quadriplegic, but thanks to the Goodwill Fitness
Center in Santa Ana, he never misses a workout.

At Goodwill’s Beyond Jobs program, we help disadvantaged
women foster success in the workforce. We are reaching out to more
at-risk youth than ever, thanks to a new partnership with the North
Orange County Regional Occupational Program.

Everyday Goodwill of Orange County places more than three people in good
jobs, helping them find independence, pride and purpose. In 2013, we served
15,133 individuals. All told, people employed with Goodwill’s help earned an
estimated $15,395,000 last year.

The Next 90 Years
The sale of donated items through our world-famous retail shops helps fuel the

economic engine that drives Goodwill’s job skills training, coaching and
placement services. But to reach more and different types of people who face
barriers to employment, Goodwill is targeted to expand our retail side, develop
new strategic business partnerships, such as Starbucks and Chevron, and
identify new philanthropic opportunities.

That’s where you come in.

We invite you to learn more about what Goodwill is doing in the community. To
schedule a tour, call 714.480.3355 or email goodwilltours@ocgoodwill.org. For
more information about getting involved, or about the Goodwill Gala, go to
www.ocgoodwill.org.

For 90 years, we’ve done so much Good. We invite you to join us as we
embark on the next 90 years to do even more.
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e were desperate,” remembers Shelley Mager, the
CCCS-OC Debt Management Plan 2014 Graduate
of the year. “We had racked up over $100,000 in
credit card debt due to a long layoff for me, a huge

pay cut for my husband, launching our own business that
struggled to replace my lost income, adoption expenses
and many other challenges.”

Shelley and her husband, Rich, could have easily
considered bankruptcy.

“But we wanted to do the right thing and pay up what we
owed,” she explained. “We would not have been able to
survive the last four years without Consumer Credit
Counseling Service of Orange County! Successfully
completing our debt management plan and becoming debt
free has given us a new lease on life.”

Stories like these are why Consumer Credit Counseling
Service of Orange County continues to stand between area
families and financial ruin, helping them achieve financial
stability through education and counseling. Partnering with
CCCS-OC through volunteering or funding helps our
community build stronger families, prevent neighborhood
blight and improve the local economy.

“We’ve drastically modified our spending and earning habits,”
Shelley continued. “We will never purposely go into debt again.
Our marriage is stronger, and we’re using our story to teach our
children about the dangers of irresponsible spending. They are
learning to save and spend only what you can afford.”

“We are deeply appreciative of everything CCCS-OC has done to help us get to
where we are today. And we’re a happy family again, with a much brighter future.”

W

HR Managers Identify Personal Financial Problems 
as Major Drag on Employee Productivity

Consumer Credit Counseling Service of Orange County can help
Why do businesses also need Consumer Credit

Counseling Service of Orange County? Because financially
secure employees are more productive employees! In fact,
83 percent of human resources professionals find that
personal financial problems have a large negative impact on
work performance by the employees they serve.

Providing comprehensive worksite financial education and
counseling has immediate benefits for you as an employer:

u Improved productivity with less work time used for 
personal financial matters (collection calls, online 
monitoring of finances, applying for new credit, etc.)

u Reduced expenses related to payroll issues like 
advances, wage garnishments and 401(k) loans

u Increased return on investment in employee benefits 
with improved utilization of existing programs, fewer 
stress-related physical and mental health problems, etc.

u Increased ability to attract and retain satisfied 
employees as part of a holistic wellness approach

u Reduced employer liability risks related to ERISA 
requirements on retirement plans

CCCS-OC can provide materials to educate your employees,
teach brown-bag seminars, reach out at employee wellness fairs,
take referrals of troubled employees and even mentor your
employees one-on-one. Let us help you design a specialized
financial literacy intervention for your employees’ specific
needs.

For more information, contact Cheryl Spencer-Borden, CEO, at
714.245.1675 or cheryl@cccsoc.org. Visit the CCCS-OC website at
www.cccsoc.org.
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asa Teresa, a nonprofit homeless
shelter for pregnant women over
the age of 18, was home to more
than 180 women, children and

babies this past fiscal year. We provide a
temporary home and ongoing support to
break the generational cycle of
homelessness, poverty and abuse among
the homeless, pregnant women
population, especially those who are
chronically homeless. For many of these
women, living at Casa Teresa is the first
time they have ever felt loved and not
judged, enabling them to gain self-
respect and self-confidence. Casa Teresa
serves as the stepping stone to build the
foundation for a life of independence and
a future filled with hope.

Arriving at Casa Teresa with only a few
bags of personal belongings, some
residents have a history of being
mistreated by people in their lives who should have shown them
love. Others have suffered poverty, abuse or job loss. In the
Casa Teresa program, residents begin to strip away the burden
of their traumatic past experiences, allowing them to learn to
love themselves through intensive case management, life skills
classes, and career and education programs.

Casa Teresa is comprised of six residential facilities: the
Parenting Program, Transformation Program (Phase I and II),
“Hannah’s House” Adoption Program, the Emergency Maternity
Shelter Program (EMS) and the Emergency Family Shelter
Program. Throughout a resident’s stay, she will work closely with
her case manager and our program director, Dr. James Pugh,
on the best options leading her to a successful independent
future for herself and her baby. Her stay can range from three months to two
years. She will have the opportunity to attend classes and workshops on topics
such as relationship integrity, parenting, healthy lifestyles, career and education
development, and money management. She is nurtured by staff members and
volunteers as she learns basic life skills to care for herself and her baby. When
she leaves Casa Teresa, she will have experienced a transformational, life-
changing experience, her best hope of security for herself and her baby.

Casa Teresa also offers non-enabling resources and career and education
advancement opportunities to all former Casa Teresa residents, regardless of their
length of stay in the program, through the Dr. James Pugh Alumni Resource

C
Casa Teresa: A Mission of Love, A Home With a Heart

Center (ARC). Since its opening in Jan.
2013, the ARC has served 200 alumnae
and their children and offered 120
services and classes.

How You Can Help
Casa Teresa relies heavily on the

community to continue our mission of
saving lives. Our volunteers dedicate
numerous hours to our programs and to
maintaining our facilities. With coverage
for two campuses and six residential
facilities, we are able to uphold the high
standards of Casa Teresa due in large
part to our volunteers and community
partners. Dedicated supporters and
donors ensure that we provide the best
care and resources to our residents.

YOU can be a part of our 38-year
history of providing a loving, safe
environment for women to grow as

individuals and learn to be exceptional, independent mothers to
their babies.

u Work hand-in-hand with our staff to assist in everyday office
duties, classes, donation sorting, child care, meal preparation
and other essential functions. Sign up to volunteer online at
www.casateresa.com.

u Provide basic needs by donating to Casa Teresa, online:
www.casateresa.com or by mail: P.O. Box 429, Orange, CA
92856.

u Donate In Honor Of or In Memory Of to celebrate a loved
one by offering a future and hope to our residents.

u Donate gift cards to grocery stores, clothing stores, gas
cards, etc. Residents who enter our program have only a few
bags of personal belongings and usually undergarments that do

not fit them properly during their pregnancy. Gift cards are used to purchase new
undergarments and other clothing essentials they need as their bodies change dur-
ing the pregnancy.

u We accept gently used in-kind donations.
u Give joy this holiday season! For more information on how to give back during

the holidays, please contact Volunteer/Donation Manager Yvonne Lopez at
ylopez@casateresa.com.

For more information about Casa Teresa or how to get involved, please contact
us at info@casateresa.com or 714.538.4860.
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bout the Foundation
The Marconi Foundation for Kids was started by

Marconi Automotive Museum Founder Dick Marconi in
1994. As a leader in the vitamin and nutrition world,

he was fortunate to be able to build a collection of cars.
And at the time that he opened the Marconi Automotive
Museum, he made a pledge to help raise money for
various at-risk children’s charities in our community. 

Marconi’s philosophy, passed down from his father is simple
yet defining: Learn, Earn and Return. LEARN through a higher
education, EARN through hard work and perseverance, RETURN
to others in need.

We stand tall with our support of various children’s causes in Orange County

A

Marconi Automotive Museum 
and Foundation for Kids

and beyond each year. We are able to do this because of the money
raised through special events held at the museum, general

museum admission and our own annual fundraisers. What
could be better and more fulfilling than that?

As a 501(c)(3) we are in a unique position as a
business. While walking and dining among a $30-million
car collection, guests have the added advantage of giving
to children’s charities at the same time. Our goal is to

make sure that our community is aware of the plight of at-risk
and homeless youth in our surrounding area. Through the many

corporate and individual client partnerships, we continue to strive
toward the goal of helping to raise $1 million a year for children’s

charities in our community.

We appreciate every consideration given to us, whether it’s special events or
attending our annual events – Fight Night and Sunday in the Vineyard, plus many
more! 

This is a total win/win for you. Please join us at the Marconi Automotive Museum
– Style and Class with a Touch of Adrenaline!

Priscilla “Bo” Marconi
Priscilla is the CEO of the Marconi Automotive Museum

& Foundation for Kids and enjoys her involvement in the
exciting and creative events that the Foundation
produces. Throughout the year, she brings great energy to
her team. She is the driving force that keeps the staff
mission focused and infuses them with her passion, ideas
and excitement.

It is her goal to live her life with intention and to be part
of a solution in regard to the issues of homeless and at-
risk youth. For more information, visit www.marconimuseum.org or call
714.258.3001.
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t Concordia University Irvine, philanthropy is a lifestyle. It is a lifestyle that
has been lived by example, modeled for our students by our many
generous and dedicated donors. It is a lifestyle instilled into each of our
students as graduates of Concordia — a Great Commission university. We

have each been called by God to live lives of love for our neighbors.

There aren’t many people who give as much of their time to community and
charity organizations as Ruth DeNault ’07, MBA ’09, one of the founders and
owners of DeNault Hardware Stores.

“I have a lot of energy and I love to be involved with things that are positive and
make a difference,” Denault says. “It’s invigorating. I find through life I’ve been
involved with so many things that put me in touch with interesting people and
interesting causes.”

The DeNaults are known in Orange County for their chain of hardware stores.
They opened the first one in 1956 in San Clemente, at the time a retirement town
of just a few thousand people. Their four sons joined the business and helped
develop other locations.

During the years their business and family were growing, Ruth served in the
Junior Women’s Club, was president of the Little League, a Cub Scout leader, on
the PTA and a regular volunteer at church, Sunday School and Vacation Bible
School. She became acquainted with Concordia through a woman in her Bible
study, Molly Wampler, who was a counselor at a Lutheran high school and a vocal
and prayerful advocate for a Lutheran college in the area. Wampler asked
DeNault to join the Friends of Concordia fundraising group, which DeNault did.

“I liked what I saw,” Ruth says. “It was a very nice group of people. We would
plan fundraisers, deliver birthday cakes to students, cook dinners, have lunches.
We found that when we got together to brainstorm, what came out of it was larger
than what any one of us brought. It really was synergy. Everyone felt valuable and
involved. We really felt that we could contribute in a small but important and
valuable way to the university.”

LaVeda Carter, executive director of annual giving and special events at
Concordia, says DeNault is a leader by example.

“There wasn’t an event that she wasn’t the first to arrive and the last to leave
and she is always very hands-on,” Carter says. “She is always bringing new
people and introducing them to the university. She is proud of Concordia and
wants to showcase it to people she knows. She sets high standards and that’s
also what made it successful. When she went into an event she gave it her all.”

This past spring, Concordia was pleased to honor Ruth DeNault with our 2014
Servant Leadership Award. This special award is presented to someone who has
demonstrated long-standing commitment to their faith, to their work and to the
greater Orange County community; someone who puts the needs of others first
and leads by serving; someone whose work and activities have had a significant

A
A Lifestyle of Giving

positive effect on the lives of others; and someone who shares Concordia
University’s commitment to Christ’s Great Commission.

The Gala committee unanimously selected Ruth DeNault as the recipient of the
2014 Servant Leadership Award. Since 1985, Ruth has served as a trustee of the
Concordia University Foundation and has served faithfully in a number of roles, all
of which are dedicated to serving students as they pursue their education. Under
Ruth’s leadership, the Friends of Concordia University volunteer organization
sponsored a number of projects which raised over $1 million for student
scholarships. Through the years, Ruth has been a generous donor to the
Concordia Fund, the President’s Club, the Concordia Music Fund and the Great
Commission Society. The James and Ruth DeNault Auditorium was made possible
through a gift from Ruth and her late husband Jim.

On May 10, 2014, the CU Arena — normally home to our seven National
Champion sports teams over the last three years — transformed into the beautiful
black-tie venue for the Bright Hope – Gala of Stars. The nearly 500 guests in
attendance raised more than $550,000 for student scholarships, another example
of a lifestyle of giving.

About Concordia University Irvine
Concordia University Irvine is a US News Top Tier Regional University that

prepares students for their vocations — their callings in life. CUI offers
undergraduate, graduate and adult degree programs in beautiful Southern
California, with online and regional cohort options. Concordia’s undergraduate
program is distinctive among Christian universities because of the University’s
innovative and engaging Core Curriculum, and its Lutheran heritage that provides
a thoughtful and caring Christian community that lives out “Grace Alone. Faith
Alone.”

CUI offers 25 undergraduate majors and over 50 specializations. Connecting
these is the Core Curriculum, a carefully crafted general education program that
helps students discover the purpose of a liberal arts education - to grow
intellectually, ethically and spiritually. Through the Core, Concordia students
engage in a shared academic experience that provides a foundation for learning
and life.

Concordia’s graduate programs include master’s degrees in Business
Administration, Coaching and Athletic Administration, Education (Curriculum and
Instruction, Educational Administration, School Counseling and Teacher Credential
programs), International Studies and Theology, as well as a doctorate in Education
Leadership. Adult bachelor degree programs include Applied Liberal Arts, Business
Administration and Leadership, and Organizational Psychology. Concordia also
offers Second Degree Accelerated Bachelor of Science in Nursing and RN to BSN
programs.

Concordia University Irvine
1530 Concordia West

Irvine, CA 92612
www.cui.edu

800.229.1200 | 949.854.8002
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HOC’s history began with
visionaries Walt Disney and
Walter Knott joining a small
group of Orange County

pediatricians and leaders — all
determined to bring a children’s
hospital to their growing community.
Their foresight prompted a connection
with a larger hospital for the purpose of
receiving government funding. The
Sisters of St. Joseph of Orange agreed
to include CHOC in its major hospital
expansion in Orange, and offered the
land on which the pediatric hospital
could be built. This marked the
beginning of a long-standing
relationship between CHOC, the
Sisters of St. Joseph and St. Joseph
Hospital, as well as shared medical
services between the two health care
facilities.

CHOC opened its doors Oct. 5, 1964,
with 12-year-old Kendall “Ken” Spicer
serving as its first official patient. Ken
was one of only four patients admitted
that day, but word of CHOC quickly
spread. Within two months,
approximately 300 children received
treatment. In addition to opening
specialty clinics, the hospital increased
its total bed count to 104 in 1968.

CHOC’s clinical excellence and
commitment to compassionate care
spurred tremendous growth in the
following years. Just one decade after
opening, CHOC purchased an adjacent
five-story building. The building was
renovated and equipped with leading
technology to support the addition of
beds and services, including pediatric
and neonatal intensive care units.
Patients received cared in this facility
until 1991, when CHOC opened a six-
story, 192-bed hospital today known as the CHOC North Tower.

Growing to Serve South Orange County
Following the opening of the CHOC North Tower, as well as an expanded

outpatient clinic and new research facility in Orange, CHOC leaders began to
explore opportunities to meet the health care needs of children and families in
south Orange County. This led to the 1993
opening of CHOC Children’s at Mission Hospital,
which then included 48 beds on the fifth floor of
Mission Hospital. Today, while linked to Mission
Hospital’s trauma center and high-level obstetric
and perinatal programs, CHOC Mission operates as a separately licensed, 54-
bed pediatric facility with its own medical staff and advanced pediatric services.

While the beginning of the 1990s featured phenomenal growth and
community outreach for CHOC, the organization suffered from financial
hardships during the end of the decade. Massive changes in managed care,
coupled with the recession, negatively affected hospitals around the nation.
CHOC needed to contain costs and increase revenue — without closing or
reducing services.

Under the direction of President and CEO Kim Cripe, CHOC launched a plan
to expand volume and market share, positioning CHOC to become a truly great
children’s hospital. A key factor was the launch of centers of excellence. These
CHOC Institutes helped solidify the hospital’s role as a health care leader, and
attracted the best and brightest pediatric experts worldwide. The medical
community responded by referring patients in record numbers, making CHOC
one of the fastest-growing children’s hospitals in the state. CHOC quickly
focused on a multiyear expansion plan and new strategic plan with a vision for
CHOC to become a nationally recognized premier children’s hospital.

Inspired by its new vision and its commitment to sustain long-term growth,
CHOC evolved from a community children’s hospital to a regional pediatric
tertiary/quaternary referral center. An affiliation established in 2008 with the
University of California, Irvine enhanced CHOC’s ability to provide world-class
care. Through a combined residency program, the two leading institutions train

C
Celebrating 50 Years of Pediatric Excellence

high-quality pediatricians. The
affiliation also ensures more children
have access to leading-edge research.

A New Era
While the CHOC and UC Irvine

affiliation helped usher in a new era of
pediatric care for the region, CHOC’s
greatest transformation is linked to its
newest facility: the Bill Holmes Tower.
Since the seven-story tower opened
last year, CHOC has delivered on the
promise to transform the hospital
experience for patients and the people
who care for them. The state-of-the-art
facility, combined with CHOC’s long-
standing commitment to pediatric
excellence, has created the momentum
needed to recruit more of the world’s
top pediatric experts to CHOC and to
drive research and clinical
breakthroughs.

Investing in the Future
Today, CHOC is a leader in pediatric

health care, offering world-class
programs and services from top clinical
experts. Proud of its rich past, CHOC is
focused on the future. With advances
in medicine and the evolution of
technology, the community’s support is
vital. CHOC is grateful for the
contributions of its donors, including
individuals, family foundations and
corporations. Here’s just a few ways
donors are securing bright futures for
CHOC and for the community’s
children:

u It doesn’t take a personal experi-
ence with CHOC to be touched by its
mission and vision. Indeed, Bill Holmes
and his children and grandchildren
never required the services of the hos-
pital. Yet, CHOC’s commitment to chil-
dren touched Holmes’ heart, and in
Jan. 2013, he made a $27 million gift to

the organization. In honor of his generosity, CHOC’s new patient care tower was
named after him.

u Supporting pediatric cancer and research is a passion for Hyundai Motor
America and its dealers. So, when CHOC’s cancer specialist Dr. Leonard
Sender shared his research vision with the company, Hyundai enthusiastically

responded in May 2011 with a $10 million dona-
tion. The hospital recognized the gift by naming
its cancer center of excellence the Hyundai Can-
cer Institute. The generous donation helps fund
groundbreaking pediatric cancer research fo-
cused on using the latest advances in genomic

medicine to provide more effective, individualized treatment for children living
with cancer.

u In 2009, the Argyros Family helped launch CHOC’s first comprehensive
fundraising campaign with a leadership gift of $1 million to name the surgery
center reception area. Since then, the Argyros Family has continued their tradi-
tion of giving by donating an additional $5 million to name CHOC’s new emer-
gency department and generously supporting the CHOC Cherishes Children
Gala, which Stephanie Argyros co-chaired in 2014.

u Since 1973, The Sharon D. Lund Foundation has partnered with individuals
and organizations that share the common vision of making the world a better
place. Last year, the foundation donated $5 million to CHOC to launch an initia-
tive designed to promote innovations in research, diagnoses and treatments for
children. Under the direction of Dr. Anthony Chang, The Sharon Disney Lund
Medical Intelligence and Innovations Institute at CHOC has quickly galvanized a
collaborative, international team of physicians and researchers to transform pe-
diatric medicine.

u CHOC is proud to be a part of the Children’s Miracle Network Hospitals
(CMNH) family. Since 2007, Orange County businesses, their customers and
other community partners have raised more than $11 million for CHOC. Dona-
tions — often coming in at just $1 at a time — through various CMNH programs,
events and campaigns help CHOC purchase the latest technology and offer the
best possible treatment for patients.

To learn how you can honor 50 years of caring and invest in bright futures for
Orange County’s children, call the CHOC Children’s Foundation at
714.509.8690.
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hree of Anaheim’s largest businesses have joined together to help improve
the lives of young people in Anaheim by launching Accelerate Change
Together for Anaheim or ACT Anaheim. This new initiative marks a shift
toward a more collaborative approach to addressing the needs defined in

the Anaheim Youth Services Assessment, which was completed earlier this year.

An assessment funded by the Disneyland Resort and released in early 2013
surfaced the challenges and priorities for serving the young people in California’s
10th largest city. After the study was published, the Disneyland Resort led an effort
to develop ACT Anaheim, garnering support from Angels Baseball and the
Anaheim Ducks as founding members. Together, the three organizations have
committed $3 million over three years in initial funding for a multi-year grant
program. The Orange County Community Foundation, one of the community’s
most experienced grant-makers, will serve as managing partner of the initiative,
starting with the launch of the program this month.

“For nearly 60 years we have been an active part of this great city,” said Michael
Colglazier, president of the Disneyland Resort. “Now, armed with these findings,
we more deeply understand what is needed to make a real difference in the lives
of Anaheim youth. We believe engaging additional partners who share our passion
for improving children’s lives will tremendously increase the impact of our
outreach, and we invite other organizations, businesses and individuals to join us.”

“Giving back in our hometown is important to the Angels,” said Dennis Kuhl,
chairman, Angels Baseball. “By combining resources and targeting our efforts, we
can extend our reach and impact where it counts. Our sincere hope is that other

T

Disneyland Resort, Angels Baseball and the Anaheim Ducks Launch “Accelerate Change 
Together (ACT) for Anaheim” to Address Gaps in Services for Underserved Anaheim Youth

Commitment of $3 million aims to positively influence the most pressing needs of community youth

private and corporate citizens will join ACT Anaheim as we target the youth most in
need in Anaheim and help them create a stronger future.”

“We are proud to call Anaheim home and are committed to this investment for
significant positive change in our community,” said Susan Samueli, co-owner of
the Anaheim Ducks and Anaheim Ducks Foundation board member. “We believe
ACT Anaheim will make a substantial impact on our youth and are pleased to team
with the Disneyland Resort and Angels Baseball on such an innovative program.
This project promises to improve the lives of children, a cause we are confident
the Anaheim community will rally around.”

The inaugural grant program will kick off in November with combined initial
funding of $1 million from Disneyland, Angels Baseball and the Anaheim Ducks.
Organizations focused on addressing the needs of Anaheim youth, ages 5 to 18,
described in the assessment, will be eligible to apply for grants ranging from
$100,000 to $250,000.

“While the challenges facing the community of Anaheim are significant, the
opportunity to make a positive impact in the lives of its youth is even more
compelling,” said Shelley Hoss, president of the Orange County Community
Foundation. “We are proud to be bringing our expertise to the process to ensure
that the investments made are impactful and enduring.”

For information on how to become an ACT funding partner, email Shelley Hoss
at shoss@oc-cf.org. For information on how to apply for ACT grants, go to
www.oc-cf.org/ACTAnaheim.

PHIL-Guide_Layout 1  8/28/14  3:39 PM  Page 59

http://www.bclandtrust.org


B-60 ORANGE COUNTY BUSINESS JOURNAL                                                                                  OC PHILANTHROPY Advertising Supplement SEPTEMBER 1, 2014

Orange County’s Top Philanthropists Announced for 
29th Annual National Philanthropy Day Orange County

range County’s top philanthropists, business leaders and
individuals will be honored at the 29th annual National
Philanthropy Day Awards Luncheon, presented by Orange
County Register, to be held Thursday, Nov. 20, 2014 from 11:30

am to 1:30 pm at Hotel Irvine Jamboree Center, 17900 Jamboree Road
in Irvine, Calif. Produced by the Orange County Chapter of the
Association of Fundraising Professionals, National Philanthropy Day

Orange County has become the most prominent philanthropic
recognition event in Orange County, with more than 1,000 honorees
since its inception in 1986. The 2014 National Philanthropy Day Orange
County Awards Luncheon, with the theme “Giving is Always in Season”
will award honorees onstage with a video tribute and a custom piece of
art glass in the shape of a heart, created by local Laguna Beach artist
John Barber.

About National Philanthropy Day
National Philanthropy Day Orange County honors those who

have demonstrated philanthropy and enhanced their communities
and the world. Each year, more than 100 Association of
Fundraising Professionals chapters throughout the U.S. and

Canada honor the philanthropic efforts of individuals, businesses
and groups. Net proceeds of the event support the ethical
advancement of philanthropy in the community by the Orange
County Chapter of the Association of Fundraising Professionals.
www.npdoc.org

2014 Outstanding Honorees

OUTSTANDING VOLUNTEER FUNDRAISER

Ralph B. Linzmeier Jr. 

Ralph B. Linzmeier Jr. has
devoted most of his life to
service for others. Having
recently been awarded with the
Pope St. John Paul II Award
for Diligence, Linzmeier
founded and chaired the
Annual Men of Character
Award for the Boy Scouts for
the past 15 years. As a
supporter of youth services, he
is also vested in Catholic
education – having co-founded
Serra Catholic Grade School in
the 90s. Currently, Linzmeier is
the Managing Director, Wealth
Management, Financial
Advisor and Senior Portfolio
Management Director at Morgan Stanley in Irvine.

OUTSTANDING FOUNDER

Je’net Kreitner, Grandma’s
House of Hope

Je’net Kreitner is the Founder
and Executive Director of
Grandma’s House of Hope (GHH),
whose mission is to empower the
Invisible Populations of Orange
County, those who truly fall
through the cracks. She founded
GHH in an effort to give back to a
community that helped her rebuild
her life after she experienced an
episode of homelessness in 1991.
Currently, Kreitner is serving a
two-year term on the Anti-Human
Trafficking Congressional Advisory
Committee and is involved in the
Continuum of Care 10-year plan to
End Homelessness in Orange
County.

O

LEGACY AWARD

General William and Willa Dean Lyon

Throughout the past 30 years,
General William and Willa Dean Lyon
have been an integral part of many
Orange County philanthropic
organizations. Their dedication to
improving local art and education
programs is seen through their
leadership within Orange County — as
key supporters of Orangewood
Children’s Foundation, Santa Margarita
Catholic High School, Segerstrom
Center for the Arts and much more.
Their generosity and desire to make a
difference has helped tens of
thousands of people in the community.
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OUTSTANDING YOUTH OR YOUTH GROUP

Future in Humanity

Ariel Yarrish, at the young age of 20,
founded Future in Humanity in 2011, a
nonprofit
organization
that empowers
change
throughout
communities.
The group
connects the community to the problems in
their local area to the resources necessary
for every person to progress with hope for
their future and to support those who suffer
in school, at home and in society. Yarrish
recently received the Women of Distinction award through the 65th Assembly
District in honor of Women’s History Month, from Assemblywoman Sharon
Quirk-Silva.

OUTSTANDING PHILANTHROPIC GROUP

Building Block Foundation Fund

Building Block Foundation Fund was established to help
disadvantaged children in Orange County. Created in 2004,
Building Block is a philanthropic organization for the commercial
real estate industry that brings together real estate professionals
to support a common goal. The program was designed to enable
the commercial real estate community to give back in an
organized and meaningful way for the long-term future of Orange
County.

OUTSTANDING SMALL CORPORATION OR BUSINESS

MOST Brand Development + Advertising

MOST Brand Development + Advertising is a brand
development advertising agency that elevates every
brand it sinks its teeth into. From individual products to
parent companies, its focus on people and potential leads
them to discover what a brand means. Founded by John
G. Most, the company is the brand development and
marketing partner for the Pacific South Coast Chapter of
the MS Society and has been involved with the
organization for more than 10 years.

Rutan & Tucker LLP

With offices in Costa Mesa and Palo Alto, Rutan & Tucker is
California’s largest full-service law firm headquartered in Orange County,
Calif. Rutan & Tucker is recognized as a company that has created a
culture of philanthropy and has demonstrated an outstanding
commitment to philanthropy through its financial support of one or more
nonprofit organizations, leadership involvement, and volunteer
participation and commitment of its workforce in establishing a role
model for other businesses in our community.

Disneyland Resort, Anaheim Ducks,
Angels Baseball (ACT Anaheim)

Launched in Nov. 2013, Accelerate
Change Together (ACT) Anaheim is an
initiative managed by the Orange
County Community Foundation
dedicated to meeting the needs of
youth in Anaheim. With inaugural
funding from the Disneyland Resort,
Angels Baseball, the Anaheim Ducks
and the Orange County Community
Foundation, ACT Anaheim aims to
provide a targeted philanthropic
response to the challenges of serving
youth in California’s 10th largest city.

2014 Outstanding Honorees

OUTSTANDING LARGE CORPORATION OR BUSINESSOUTSTANDING MEDIUM CORPORATION OR BUSINESS

OUTSTANDING PHILANTHROPIST

Catherine Klein Sorensen

A long-time philanthropist,
Catherine Klein Sorensen shares
in the achievements of the Lloyd
E. and Elisabeth H. Klein Family
Foundation of improving the
opportunity for youth with
encouragement, education and
emotional support. Through her
involvement with many nonprofit
organizations over the years,
Sorensen exemplifies her family’s
legacy. Her dedication and
commitment to helping empower
disadvantaged youth in Orange
County has helped changed
countless lives.

Sal Provenza, Chairman
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rangewood Children’s Foundation has been helping Orange County
foster youth for over 33 years. Over the decades we’ve learned what
these children, teens and young adults need to overcome their painful
childhood situations and create a bright future for themselves. Today

we’ve refined our programs and focus on five key areas: 
1. Education
2. Employment
3. Life skills
4. Housing
5. Basic needs

In the last year, the Foundation had tremendous success in helping our foster
youth, particularly in the area of education. We awarded over $800,000 in
college scholarships to 284 former foster youth. Many of these students are the
first in their families to attend college. All had the dream of attending college
fulfilled, thanks to Orangewood. As part of our Advanced Studies program, we
awarded scholarships to another 12 former foster youth who are pursuing
masters and doctorate degrees in specialties such as medicine, law, nursing,
social work, fine arts and psychology.

One year ago, we opened The Academy, our free, public, charter high school
located in Santa Ana. Recognizing that nearly 50 percent of foster youth do not
graduate from high school, the Foundation embarked over a decade ago on a
journey to find the right school solution. In conducting focus groups with former
foster youth, we learned that they emphatically do not want to be segregated in
a “foster youth high school.” They prefer to go to school with their peers from all
walks of life and family situations. Consequently, The Academy is open to all
students, with preferential enrollment given to teens from the foster care
system.

Our initial Academy student body of ninth graders had a 97 percent
attendance rate and 50 percent of students made the honor roll. With a STEAM
(science, technology, engineering, arts and math) curriculum and project-based
learning approach, the students completed 15 projects including building boats,
bridges and rockets, and designing a health plan. This spring and summer, we
received 208 applications for the 120 openings in the new freshmen class. And
last month, we began our second academic year, welcoming 120 freshmen and
124 sophomores.

“Education is the single most important asset that gives our youth the
greatest chance to lead productive, happy lives,” says Orangewood Children’s
Foundation CEO Chris Simonsen.

“Knowing about all of Orangewood Children’s Foundation’s people and
programs willing to help me further my education really encouraged me to do
my best. It also proved to be a constant reminder that someone believed in
me…even when I didn’t believe in myself. Graduating from college was one of
the most incredible experiences in my life,” says one scholarship recipient and
recent college graduate.

Across all our programs, Orangewood Children’s Foundation helps foster
youth create a vision for their future and provides the resources and direction to
achieve it. Learn more about Orangewood Children’s Foundation programs at
www.orangewoodfoundation.org and The Academy at www.theacademyoc.org.

O

Improving the Outcomes for 
Foster Youth Through Education

“Education is the single most important asset that gives our
youth the greatest chance to lead productive, happy lives,”
says Orangewood Children’s Foundation CEO Chris
Simonsen.
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on and Laurie Schoendorfer were vacationing in Morocco when they
witnessed the plight of a disabled woman struggling to drag herself
across a dirt road. Ignored by the crowds and barely evading
traffic, the woman’s hardship was something the couple could

not forget upon their return to life in Southern California.

A mechanical engineer and inventor by trade, Don
held a PhD from the Massachusetts Institute of
Technology, worked in the biomedical field and was
responsible for more than 50 United States patents.
With extensive research, Don discovered the global
dilemma of disability in developing countries—an
estimated 100 million people around the world today
are in need of a wheelchair without the means to get
one. Some serious tinkering in his garage resulted in a
durable, safe and very inexpensive wheelchair.
Feeling called by God, Don walked away from a
successful career to found the nonprofit organization
Free Wheelchair Mission.

Our Wheelchairs
In developing the wheelchair, Don’s goal was to create

a basic design at an extremely low cost to meet the need
for the highest number of impoverished people with
disabilities in the shortest amount of time possible. Rather
than starting with custom-made components, Don put
together a wheelchair using elements already in existence;
parts currently being manufactured and produced in high
volume.

Using this approach, Don generated an
extraordinarily low-cost wheelchair, Gen_1, and he
built 100 of them in his garage. These wheelchairs
were especially designed for use in the rugged
terrain of rural and under-resourced areas; it
combines the durability of a resin lawn chair with the
strength of a custom steel frame, all tucked into a
sturdy pair of mountain bike tires.

Transforming Lives Through the Gift of Mobility
Our GEN_2 wheelchair was designed with adjustability in mind,

allowing for a more customized fit to address each individual
recipient’s personal needs. FWM Recommends the GEN_2 for

smaller recipients, those who require additional adjustment to
the wheelchair, and/or those who need to commute longer

distances.  The demand for our new GEN_2 wheelchair
continues to grow and this past year represented 30
percent of our production.

The FWM wheelchairs are manufactured in China for
maximum economy, packed in bulk in 40-foot, ocean-
going containers and shipped directly to the
designated receiving country for highest efficiency. A

recent academic study has shown the FWM
wheelchairs to be safe and beneficial to users—not only
providing mobility, but also improved health and quality
of life. Each FWM wheelchair costs just $77.91 to
manufacture and deliver to some of the most remote
corners of the globe, and it is provided at absolutely
no cost to the recipient.

Free Wheelchair Mission continues its focus and
commitment on becoming a leading provider of mobility

in developing nations. Beyond placing recipients in a
wheelchair, FWM brings transformation that opens doors to

education, the local church, employment opportunities, community
and even recreation. As they strive to distribute over 100,000 chairs

annually, FWM continues to pursue their goal to distribute 1 million chairs by
the end of 2016.

To date FWM has distributed more than
781,000 free wheelchairs! Become a part of this
story and transform a life by giving the gift of
mobility. For more information on how to get
involved or to make a donation, visit
www.freewheelchairmission.org.

D
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ave you heard of Age Well Senior Services? Perhaps you’ve seen their
colorful buses taking seniors to and from their non-emergency medical
appointments including therapy, dentistry, hearing, dialysis, prescription
pick-ups, testing and x-rays.

You may have driven by or visited one or more of 10 senior centers operated
by Age Well that offer many innovative and adaptive programs to promote the
emotional, social and physical well-being of seniors from Newport Beach to San
Clemente.

Perhaps you know of someone who regularly enjoys meals with friends and
neighbors at a local senior center or of a homebound senior who receives
nutritious meals delivered right to their doors by unpaid volunteers.

All of these resources and more are in place because of the dedicated team
of professionals at nonprofit Age Well, which is headquartered in Laguna
Woods.

That’s right. Over the last year, Age Well has delivered over 300,000 meals
though the Meals on Wheels Program, provided door-to-door transportation
services to over 56,000 individuals seeking non-emergency medical services,
and provided opportunities for socialization through a congregate meal program
that serves over 2,000 seniors throughout South Orange County.

But these vital services will only continue if Age Well, which is not a
government or county agency, raises funds from concerned citizens who aspire
to help keep them going at the levels required.

As a nonprofit organization, Age Well relies primarily upon critically important
gifts, grants and contributions from private and corporate donors.

“Age Well needs your help for us to continue to take the lead in advocating,
planning and developing services for seniors who are in need,” said Age Well
Founder and CEO Dr. Marilyn Ditty.

“We are now in a crisis situation as we struggle to purchase life-saving meals
for older Americans who depend upon Meals on Wheels for their very survival.
We cannot let that happen as the consequences are too dire to even
contemplate.”

Ditty said the organization is efficient, with over 91 percent of donations going
to the provision of services, but that it can’t continue ideal services levels
without assistance from concerned citizens as expenses go up year after year.

“As more than 30 percent of seniors enrolled in Age Well programs are living
solely on their social security checks, every small increase affects them
significantly,” said Ditty.

Fortunately, there are many ways that Orange County Business Journal
readers can make a lifesaving difference. Options range from participating in an
IRA Charitable Rollover or Planned Giving program to joining the Next Meal
Club or making a cash donation. For example, thanks to volunteer delivery,
central kitchen efficiencies and other subsidies, each dollar donated provides
one full meal.

To help Age Well keep serving seniors, call 949.855.8033 and ask for Age
Well Board Member and Planned Giving expert Tim Bryant, who can discuss
the best options for donating to the organization and give you the peace of mind
from knowing that your contributions will make a difference.

For more information, visit www.myagewell.org/html/help.html.

H

Age Well Senior Services is a Lifeline for 
Orange County’s Aging Population

Funding shortfalls are putting seniors at unnecessary risk
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s a successful, long-standing Orange
County-based business, West Coast Aviation
Services considers it a priority to give back
to the local community. For them, it’s not a

PR campaign, it goes much deeper than that. Over
the years, WCAS has been significantly involved
with a variety of worthy organizations including
Augie’s Quest, Pretend City, and Stars & Stripes.
More recently, since joining the board of directors,
President Gary Standel and his entire staff have
been moved by the children and families who are
supported by Miracles for Kids.

Founded in 2002, Miracles for Kids is an Orange
County-based 501(c)(3) nonprofit whose mission is
serving children with life-threatening illnesses and

A
Going the Extra Mile

their low-income families throughout
Southern California. They achieve
their mission by helping families who
are crumbling from the financial and
emotional devastation of fighting for
their child’s life.

Since late 2013, WCAS employees
have participated in a variety of
programs with the Miracles for Kids
team. From the Basket of Miracles
Program, where corporate sponsors
are given either a 5-foot-tall Miracles
Giving Tree decorated with ornaments
detailing specific family needs and
child holiday whishes or a giving box,
to collecting backpacks and binders for
all patients currently in treatment and
their siblings to start their school year
off right. Most recently, WCAS gifted
several private charter flights to be
auctioned at a variety of Miracles
fundraisers.

Taking it one step further in 2014,
WCAS and Miracles for Kids created
the Miracle Mile Program, which
involves not just employees but also
customers in support of this cause.
Under this program, WCAS donates
one dollar for every occupied hour
flown by their Fractional Share
Owners. Whereby every dollar raised
by the Miracle Mile Program goes
directly to families funded through the
Miracles for Kids Fund-a-Family
Program. This program matches
sponsors with specific families and
100 percent of funds go directly to the
family.

WCAS’ Fractional Share Program
offers a unique opportunity for clients
who are not interested in full
ownership, but are looking for
optimized solutions for their personal
and business travel needs primarily in
the Western United States, Mexico
and Canada. Share Owners
experience the exceptional value of

time, flexibility and consistency of service coupled
with the safety and security expected as an aircraft
owner. 

Furthering their community outreach during the
second half of the year, WCAS will double the
donation by matching every dollar raised through
these flights, allowing them to give back even more
toward alleviating some of the financial burdens for
their sponsored families.

West Coast Aviation Services and Miracles for
Kids are excited about continuing their partnership
in the Miracle Mile Program for years to come. For
more information about all of the organizations
supported by the WCAS team, visit www.wcas.aero.

714.730.3040 | miraclesforkids.org |
info@miraclesforkids.org

Infinite Aviation Solutions
800.352.6153 | www.wcas.aero |

info@wcas.aero
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cademic achievement is one key criterion by which today’s candidates for
the nation’s top colleges and universities are judged. But it isn’t the only
one. Sage Hill School recognizes the importance of providing an
environment where students can flourish and become the best possible

versions of themselves.

In a four-year program of classes designed to inspire curiosity, Sage Hill
students develop a love for learning that will drive them throughout their lives. An
average of only 16 students per seminar-style class encourages active discussion
and personal attention. More than 30 Advanced Placement and accelerated
courses in all disciplines, taught by world-class faculty members, welcome
students seeking a challenging college-preparatory curriculum.

A spectacular, 30-acre, ocean-view campus includes spacious classrooms that
are fully equipped for teaching and learning in the 21st century. Completed in
2014, the Lisa Argyros and Family Science Center adds 13,000 square feet of
modern classroom and laboratory space.

A highly individualized college counseling program contributes to an educational
experience that touches on all facets of personal growth, enabling students to
discover and pursue their passions while preparing to achieve their distinctive
academic and professional goals. Experienced College Counselors help every
student choose the college that best fits his or her individual aspirations and
talents. A ratio of 39 students for every counselor — significantly better than the
800-to-1 state average — ensures the personal knowledge essential to providing
insightful guidance.

This emphasis on planning begins as soon as students matriculate to Sage Hill
School in ninth grade. The Dean of Ninth and Tenth Grade College Counseling
meets with each new student to develop a four-year academic plan. Sage Hill
counselors get to know their students extremely well, making them particularly
adept at finding colleges that fit their unique personalities, learning styles, career
goals and other preferences. This also gives them the insight to write more
personal, meaningful letters of recommendation.

Complementing a student’s selected academic studies, leadership development
is integral to the Sage Hill School experience. Through leadership, students
develop the skills they need to make their mark in college and beyond. Clubs,
student government, athletics, arts and other organizations offer numerous
positions in which students can develop these skills. 

A nationally recognized Service Learning program gives Sage Hill students a
sense of purpose beyond the campus by integrating service and social
entrepreneurship into the curriculum. Juniors and seniors may develop and lead
their own service projects. The school also offers the unique Spring at Sage
program to promote leadership, creativity and risk-taking outside the classroom
experience. During this year-end program, all students participate in an intensive
seminar, group travel program with community-service component or a self-
designed internship. Summers, too, are productive; the Sage Hill Internship
Program (SHIP) offers internships exclusively to Sage Hill students and alumni in
a vast range of fields. 

A
Preparing Students to Stand Up and Stand Out

In 2014, the Washington Post named Sage Hill one of “America’s Most
Challenging High Schools,” in its yearly ranking of schools that have gone above
and beyond to prepare their students for the rigors and demands of a college
education.

This attests to the combination of academic excellence, diverse leadership
experience and comprehensive planning from day one that also has earned Sage
Hill School the respect of educational institutions nationwide. More than 150
colleges and universities visit the campus each year — getting acquainted with
students in small sessions, and enabling students to get to know the admissions
representatives who will likely read their applications. The subsequent
achievements of graduates at numerous top academic institutions provide the
ultimate proof of Sage Hill School’s prime objective: developing superbly educated,
well-rounded individuals who stand up and stand out.

Sage Hill School
20402 Newport Coast Drive 
Newport Coast, CA 92657

949.219.0100
www.sagehillschool.com
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lawyer, a priest and our bishop have joined with Wells of Life in their
commitment to fund 1,000 water wells in rural Uganda. In a world where over 1
billion people lack clean water, unusual collaborations are required to solve this
problem.

The lawyer you know as Peter M. Callahan, founding partner of Callahan Thompson
Sherman & Caudill. The priest is Msgr. Anthony McGowan (age 99) and the bishop is
our own Orange County Bishop Kevin Vann. What connects the three is the most recent
dedication of Wells of Life, a
501(c)(3) charity that is committed
to saving lives through the funding
of clean water in rural Uganda, of a
well honoring Msgr. McGowan’s 73
years of priesthood.

Pete took up a challenge earlier this year and took his family to Uganda for the
dedication of his family well. His daughter, Jennifer, and grandson, Jack (age 10), three
generations of the Callahan family, witnessed the joy of bringing life to a community of
1,000 people! Pete has dedicated the rest of his life to inspiring 100 CEOs to take up his
Wells of Life challenge.

The retired priest of 73 years of service was living quietly in San Juan Capistrano until
Wells of Life board member Nick Jordan, his wife, Michelle, and son, Manus, recognized
him on Veteran’s Day. Msgr. Anthony McGowan’s life has been honored by the
dedication of a water well serving a school in Uganda. “What a living memorial this is to
a life of service to the Catholic faith,” said Greg Weiler, board member, and Ralph
Linzmeier, a longtime supporter who helped create this special dedication. Pete’s
lifelong commitment to the OC diocese brought this special event to the attention of
Bishop Kevin Vann. Bishop Kevin Vann, who officiated our Wells of Life ceremony on
Sunday, Aug. 24, offered a blessing and acknowledged the importance of the project. He
recognized the faithful example of Msgr. McGowan’s (Father Tony) ministry and serving
others in the name of Christ and sponsoring this well.

The CEO water challenge doesn’t require you to pour water on your head! But it does
require you to answer the knock on your door when Pete Callahan comes calling. He
will invite you to join families, churches, students and businesses to help change the
world for a million people. Now that’s a challenge worth taking!

For more information, go to www.wellsoflife.org.

A
Fund a Well in Uganda, Change 1,000 Lives Forever!
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idWorks, in partnership with Wells Fargo, hosted a financial literacy class at
the KidWorks’ Bishop Manor satellite location in Santa Ana. The class was
held in conjunction with a short ceremony during which Wells Fargo presented
a $213,600 check, under the UrbanLIFT community Grant Program.

“We are very thankful for Wells Fargo’s partnership and support throughout the
years. This generous grant will help improve the quality of life at the Bishop Manor
complex where our center is located. It will fund the demolition of the carports
resulting in fewer criminal activities, improving the safety and well-being of our
students and their families,” said Ava Steaffens, KidWorks’ CEO.

The class, designed especially for parents of students served at KidWorks, was
attended by over 30 parents who discovered valuable keys to financial independence
and ways to become financially self-sufficient. Parents learned how to create their
own spending plan, establish credit and avoid too much credit card debt, amongst
other topics.

“Wells Fargo’s vision and values states that we are only as strong as the
communities we serve. Helping to improve people’s lives through a grant to a worthy
charity, or sharing our knowledge to improve people’s financial stability is what being
a good corporate citizen means to me,” said Keith Kobata, Wells Fargo’s Greater
Orange County Community Banking President.

“It is a true pleasure to be involved in an organization like KidWorks, which is
transforming at-risk children’s lives and entire neighborhoods, every day,” said Jimmy
Mai, Wells Fargo’s Orange Financial District Vice President and KidWorks Executive
Board Member.

Wells Fargo, the nation’s leading home mortgage lender, announced late last year
that KidWorks would be the recipient of a $213,600 grant as part of the UrbanLIFT
community Grant Program. KidWorks is among 59 nonprofits awarded grants that will
help strengthen neighborhoods in 25 metropolitan areas with diverse populations that
were impacted by foreclosures, including Santa Ana. Grant recipients participated in
a competitive application process administered by NeighborWorks America. Awards
were determined based on the applicant’s capacity and demonstrated experience.

Approximately $458,600 is available for each of the 25 communities. Local,
regional and national 501(c)3 nonprofit organizations will receive grants to support
four types of projects: single-family housing rehabilitation, single-family demolition,
neighborhood improvement and housing-related site improvements. NeighborWorks

K

Kidworks Receives $213K Grant from Wells Fargo
Bishop Manor neighborhood in Santa Ana to get improvements

Orange County also received a grant from Wells Fargo under the UrbanLIFT
program.

The UrbanLIFT Community Grant Program is the most recent commitment by Wells
Fargo through its LIFT initiatives including the NeighborhoodLIFT and CityLIFT
programs, a combined $210 million effort for 28 housing markets impacted by the
housing crisis. Since its launch in Feb. 2012, LIFT programs have helped create
7,375 homeowners with the support of down payment assistance and homebuyer
education in collaboration with NeighborWorks America, members of the national
nonprofit’s network and local city officials.

About KidWorks
Founded in 1993, KidWorks helps at-risk children, families and communities in

Santa Ana thrive in body, mind and spirit. KidWorks offers educational support,
leadership-development initiatives, and health and fitness programs that begin with
preschoolers and follow youth into their college years. 100 percent of KidWorks high
school graduates are college bound. To learn more about KidWorks please visit
www.kidworksonline.org or call Claudia Soto-Neira at 714.834.9400 ext. 140.

About NeighborWorks America
For 35 years, NeighborWorks America has created opportunities for people to

improve their lives and strengthen their communities by providing access to
homeownership and to safe and affordable rental housing. In the last five years,
NeighborWorks organizations have generated more than $19.5 billion in reinvestment
in these communities. NeighborWorks America is the nation’s leading trainer of
community development and affordable housing professionals.

About Wells Fargo Wells Fargo & Company
Wells Fargo Wells Fargo & Company (NYSE: WFC) is a nationwide, diversified,

community-based financial services company with $1.6 trillion in assets. Founded
in 1852 and headquartered in San Francisco, Wells Fargo provides banking,
insurance, investments, mortgage, and consumer and commercial finance through
more than 9,000 locations, 12,500 ATMs, and the internet (www.wellsfargo.com),
and has offices in 36 countries to support customers who conduct business in the
global economy. With approximately 265,000 team members, Wells Fargo serves
one in three households in the United States. Wells Fargo & Company was ranked
No. 29 on Fortune’s 2014 rankings of America’s largest corporations. Wells Fargo’s
vision is to satisfy all our customers’ financial needs and help them succeed
financially. Wells Fargo perspectives are also available at Wells Fargo Blogs and
Wells Fargo Stories.

Photo from left: Vilma Fuentes, KidWorks Bishop Manor Site Director; Al Nederhood, KidWorks
President; Jimmy Mai Wells Fargo Vice President and KidWorks Executive Board Member; Mavel
Becerra, Wells Fargo Community Outreach Coordinator; Keith Kobata, Wells Fargo Greater
Orange County President

In addition to grants, when possible Wells Fargo helps local nonprofits and their clients. Here,
KidWorks kids are participating in a summer arts day.

Jimmy Mai
Jimmy Mai is vice president of Wells Fargo’s Orange

Financial District and a board member for KidWorks. He
manages operations for the Wells Fargo Orange Financial
District in Orange County; representing 11 banking stores, over
$916 million in deposits and more than 200 team members. A
13-year veteran of the company, Mai assumed his current role
in Aug. 2012.

Previously, he was district manager for Orange Central where
he facilitated the integration of three branches during Wells
Fargo’s acquisition of Wachovia. He also opened and developed the number one
De novo store in Orange County. He began his career at Wells Fargo in 2000 as a
teller in Anaheim, and has also held the positions of service manager and store
manager.

Mai attended California State University at Fullerton where earned a degree in
marketing.

Mai is also active in the community, he recently led and supported over 800 Wells
Fargo team members to participate in the company-wide community support
campaign which produced close to $175,000 in donations for nonprofits in Orange
County. He resides in his district with his wife and three children.

Keith Kobata
Keith Kobata is president of Wells Fargo’s Greater

Orange County Community Bank. Kobata oversees 900
financial professionals at 53 banking stores with more than
$6.2 billion in deposits. Wells Fargo’s Greater Orange
County Community Bank includes the communities of
Anaheim, Buena Park, Fountain Valley, Garden Grove,
Huntington Beach, Costa Mesa, Long Beach, Orange, Villa
Park, Santa Ana, Seal Beach, Signal Hill, Tustin, and
Westminster.

Kobata, an 18-year banking veteran, assumed his current role in Aug. 2011.
Prior to being named president of the Greater Orange County Community
Bank, he served as regional president for the Coastal Orange County
Community Bank. He also has served in various positions at the company,
including district manager, banking store manager and customer service
representative.

Kobata is actively involved in community events and nonprofits. He
currently serves on the board of directors for PBS SoCal and the Santa Ana
Chamber of Commerce. He earned his bachelor’s degree in human
resources management from San Jose State University and resides in Irvine.
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couting in Orange County began with a Boy Scout Troop in Anaheim in
1910. The Orange County Council was formed with headquarters in
Santa Ana in 1920. Boy Scouts of America continues to be the largest
youth organization in the county today supported by thousands of

dedicated volunteers who
provided over 1.6 million
hours of service in 2013.

Scouts acquire skills and
participate in activities that
help them compete in a global environment through outdoor adventures,
conducting service projects, and exploring hobbies and potential vocational
interests. Today’s Scouts learn about aviation and space, biotechnology and
life sciences, communication, IT, engineering and math, physical sciences,

S

Scouting Helps Our Youth 
Be Prepared. For Life.

and robotics and STEM programs,
among others.

Invest in Scouting!
Merit Badge Sponsorships offer

marketing benefits and publicity
opportunities for your company while
supporting programs that make a
difference in the lives of nearly
30,000 youth and 10,000 adult
volunteers. There is also an
opportunity to host a merit badge
clinic at your company location.

Corporate Giving helps augment
the $300 per Scout per year needed
to provide the best possible program,
equipment, volunteer training and
volunteer support to our youth.
Please consider making a gift to help
support a specific camp, program or
an area of interest.

Support Our Troops Scout
Popcorn Sales provides a unique
opportunity to participate in an
annual program where 70 percent of
the proceeds help local Scout troops
and packs, while the popcorn sold is
sent to our military men and women,
their families and veteran’s
organizations.

Scouting for Food on Nov. 8
includes Scouts collecting food to
feed the hungry. Thousands of
Scouts and their volunteer leaders
will collect donations from homes to
deliver to the Second Harvest Food
Bank of Orange County.

The youth involved in Scouting will
lead us forward and continue to
become leaders of strength and
integrity following in the footsteps of
famous Eagle Scouts that include
Neil Armstrong (Astronaut), Dr.
Robert Gates (former U.S. Secretary
of Defense and former director of the
Central Intelligence Agency) and J.
Williard Marriott Jr. (Chairman and
CEO of Marriott International).

Being a Scout means giving back,
doing a good deed daily, and being
involved in community service along
with learning life skills and gaining
personal responsibility. In short
Scouts are: Prepared. For Life.

For information on any of the
opportunities above please call
714.546.8558 ext. 145 or visit
www.ocbsa.org.
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range County is a great place to live and work. But we also have serious
issues facing far too many local children and families. The disparities facing
many of our local residents may surprise you:

u Nearly 4,000 of our students drop out of high school each year
u One in four of our residents live in poverty
u One-third of our children are overweight or obese
u Nearly 30,000 of our children are homeless or housing-insecure

In order to create a stronger community, everyone must have access to a quality
Education, a sustainable Income, good Health and stable Housing. This is
possible when we all work together to achieve our united goals for a better Orange
County.

Bold Goals to Tackle Big Issues
That’s why United Way is asking the community to come together and help the

next generation of children succeed by focusing on the building blocks for a good
quality of life: Education, Income, Health and Housing. Our 10-year community-
wide action plan known as FACE 2024 is an acronym for the methods we are
deploying to achieve these goals through Funding, Advocacy, Collaboration and
Education.

By 2024, we will ensure the next generation is living happier, healthier and more
productive lives by advancing Education, Income, Health and Housing. We
recognize that these goals are quite bold. However, they are achievable if we work
together. Over the next 10 years, we will:

u Cut the county’s high school dropout rate in half
u Reduce the percentage of financially unstable families county-wide by 25 

percent
u Increase the number of our community’s healthy youth by one-third
u Cut in half the number of homeless and housing-insecure children in Orange 

County

“Our organization’s strategy is a locally driven, collaborative approach – one that
engages and mobilizes local business, non-profit and government leaders and
strategically focuses our collective resources on tackling the key issues. This is
the most effective way to create lasting change. By working together, we will close
the gaps that not only affect individuals and families, but the overall health of the
community as well,” said Max Gardner, President and CEO of Orange County
United Way.

Every Child. Every Step of the Way.
We are committed to changing the story for our children and altering the course

for Orange County. According to Carla Vargas, United Way’s Senior Vice
President, Community Impact, when kids do not graduate, the costs multiply.
Millions are lost in wages, health care costs are higher, the crime rate rises and
productivity, as well as opportunities, are lost.

“Through programs like Read Aloud for 15 Minutes in schools, we’re
encouraging more adults to read to kids, guiding our youth from cradle to career,”
said Vargas. “We’re expanding proven programs like our highly successful
Destination Graduation program, helping open up career exploration opportunities

O
Pathways to a Stronger Community

for middle and high school students, exposing them to local businesses. In June,
the first round of students enrolled in the four-year program successfully graduated
and most are on their way to college or vocational schools.”

Pathways Out of Poverty
Improving family financial stability through job development and financial literacy

gives hard-working people access to the tools they need to thrive and refuel our
local economy. We are helping families and individuals increase their income,
improve credit scores and manage their debt so they don’t have to walk a financial
tightrope. Our SparkPoint OC Financial Empowerment Centers are getting more
families on the road to financial independence and will soon be providing services
within the school environment.

Step Up to Health
While you might think that California is among the healthiest in the nation, our

state actually places 21st in national health rankings. Many local children spend
less time exercising and more working families lack access to nutritious food
choices or quality medical care. We aim to lower health risks and potential effects
starting from before birth. That’s why we joined the local effort to boost health care
enrollment through Covered California. More than 131,000 Orange County
residents signed up for the health care exchange, an increase of 6.3 percent and
one of the best rates in the state. Additional health-related partnerships include
expanding access to nutritious food choices and childhood obesity-prevention
programs.

Home for Good
United Way is working to help residents find a home to call their own. Because

of Orange County’s high cost of living, affordable housing is often difficult to find
for working families struggling to make ends meet. One of the fastest-growing
segments of the homeless population is families with children. Affordable,
permanent housing through Rapid Rehousing programs is one of the ways we're
working with local organizations to help displaced families and individuals find a
home for good — the catalyst toward economic achievement, a healthier lifestyle
and a steadier income.

Give. Advocate. Volunteer.
Thanks to the support of more than 400 companies and the 40,000 donors who

invest in United Way each year, we celebrate a very giving community of
supporters. We applaud the growing number of individuals who advocate for the
voiceless and share our cause with others to help further our work in the
community. And each year, the number of companies and individuals lending their
time and talent continues to expand. We invite you to join us to Give, Advocate
and Volunteer. Your support will improve lives here in Orange County and
strengthen the community.

To learn more about the LIVE UNITED movement, visit www.unitedwayoc.org.

Last year’s United Way Campaign Kickoff celebrated the many partnerships with local
businesses.

United Way’s Carla Vargas enjoys a quiet moment during the Read Aloud 15 Minutes kickoff.

CEO Max Gardner with a few of United Way’s Board Members at WALK UNITED 2014.

Destination Graduation students are proud to be Going Places, including the WALK UNITED
event in June.
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he statistics are staggering.
Every 10 seconds a child abuse
report is filed in the U.S., and
over 3.5 million cases are

reported each year.

But what does that really look like?
The number of children reported
abused and neglected annually is
enough to fill Angel Stadium 78 times!
Sadly, every day, five children die from
abuse or neglect.

Olive Crest has been transforming the
lives of at-risk children for over 40
years in Orange County, and knows
from experience that the cycle can be
broken through the healing power of
family.

Every day, Olive Crest meets the
needs of nearly 2,000 children and their
families in California, Nevada and the
Pacific Northwest through its many
programs.

“We don’t do it alone. Our successes are achieved
through the efforts of dedicated staff, selfless
volunteers and the generosity of numerous
corporations, businesses, community organizations,
foundations and individuals,” points out Olive Crest
Chief Executive Officer Donald Verleur.

A Vision for the Future
Yet Olive Crest is expanding its services. “In 2010, we saw that

socioeconomic and other factors were putting more stress on families,” says
Verleur. “Families are more fractured and isolated with no one to turn to for
help. When families are stressed and disconnected, risk increases for abuse
and neglect,” he added.

“Public resources are strapped and cannot fully meet the need out there.
Therefore, we are striving to double the number of children we serve by 2020,”
he says. “Our Vision 2020 is a lofty goal, but with the support of our
communities, we can give children the opportunity to heal and provide them
with the tools to become healthy, happy and productive citizens.”

In its first 40 years, Olive Crest served 50,000 children and their families. With
Vision 2020, Olive Crest plans to assist 50,000 more in just 10 years for a total
of 100,000. Thus far, Verleur says, “progress has been amazing,” reporting that

T

Olive Crest Uses Healing Power of Family to Break Cycle of Abuse and Neglect
Vision 2020 strives to serve more children and families

Olive Crest marked 65,000 served this
year.

Community Support Vital to Success
“If we all work together, we can

achieve this goal on behalf of at-risk
kids,” Verleur says. To do this,
community support is vital and Olive
Crest will continue to rely on Orange
County businesses as valuable
partners.

“I’m continually moved by business
leaders and companies that
consistently step forward to help
children in need,” says Verleur. “From
foundation support to Christmas gifts,
work projects to cause-related
marketing and beyond, our corporate
neighbors have ensured happier lives
for Olive Crest kids in countless ways.”

A Transformed Life
Child Protective Services placed 8-

year-old Susan with Olive Crest after
she was found living in a shed behind

her parents’ home. Her parents locked her there
while they grew and sold marijuana. She didn’t go to
school, know how to use utensils, and had serious
tooth decay.

Olive Crest placed Susan with a loving family
where she has learned essential life skills like
brushing her teeth and using a fork. The family’s

patience and love helped her learn social and emotional skills needed to create
and maintain friendships.

An Olive Crest counselor helps Susan integrate into family life, while a case
manager ensures that her educational progress is regularly assessed and that
she receives any needed tutoring.

This young child is just one example of how Olive Crest transforms the lives of
at-risk children through the healing power of family. “I want to personally thank
all those who have supported our mission of ending child abuse and neglect,”
says Verleur. “You can make a difference. By working together, we can impact
young lives and troubled families.”

If you would like to learn more about Olive Crest, how to volunteer or to make
a donation, please visit www.olivecrest.org or call 1.800.550.CHILD (2445).

Attending a recent gathering in support of Olive Crest’s Vision 2020, left to right: Kip Kol-
son, Chair, Olive Crest Planned Giving Council; James Woodside, Chairman, Olive Crest
Board of Directors; Lois Verleur, Co-Founder, Olive Crest; Steve Bernardy, President, Olive
Crest Orange County Board of Trustees; Jeff Adler, President, Olive Crest Safe Families for
Children Council President. 
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hat would our future businesses and communities look like if ALL girls
developed the confidence and skills to become leaders? If they had the
courage to raise their hands in class, take the difficult science and math
courses, and spend their Saturdays giving back to the community?

Orange County’s business community knows that preparing girls to lead is
an absolute imperative – and Girl Scouts is leading the charge in developing
the next generation of empowered and resourceful women. Business and
community leaders across Orange County are standing behind Girl Scouts, the
premier leadership development organization for girls, because Girl Scouting
works.

Girl Scouts engages girls with relevant and age-appropriate, girl-led programs in
areas like STEM, financial literacy and environmental stewardship while building
confidence that will carry them into the future. Girl Scouts’ success is clear: 80
percent of female business owners across the country were Girl Scouts when they
were young, as were 70 percent of all women in Congress and nearly every
female astronaut.

Girl Scout alumnae credit Girl Scouts with preparing them to face life’s
challenges and opportunities with resourcefulness, ingenuity and discipline.
Research shows that, compared to women who were not Girl Scouts, Girl Scout
alumnae feel more capable and competent in their lives, have more supportive
social relationships and feel more optimistic about their futures.

Highlighting its commitment to extraordinary female role models, Girl Scouts is
proud to honor six remarkable Girl Scout alumnae — all local leaders — at its 5th
Annual Celebrate Leadership event on Nov. 7 at the Island Hotel:

u Jane Buchan, CEO, Pacific Alternative Asset Management Co.
u Dr. Mildred Garcia, President, California State University, Fullerton
u Sandra Hutchens, Orange County Sheriff-Coroner
u Lynn Jolliffe, Executive Vice President of Human Resources, Ingram Micro Inc.
u Joann Leatherby, President, Leatherby Family Foundation
u Betty Mower Potalivo, Region President, Northern Trust Wealth Management

Join the movement to empower, educate and prepare girls to become leaders by
supporting Celebrate Leadership as a sponsor or attendee. Funds raised support
Girl Scouts of Orange County’s leadership development programs for more than
22,000 Orange County Girl Scouts, and nearly 15,000 dedicated volunteers and
adult members who lead them. For more information, visit
www.GirlScoutsOC.org/celebrate-leadership-event.

Reconnect as alumnae, volunteer or donate online at www.GirlScoutsOC.org.

W

Join Girl Scouts in 
Standing Up for Girlsealthy Smiles for Kids of Orange County is a nonprofit organization

dedicated to improving the oral health of children in Orange County
through collaborative programs that focus on prevention, outreach and
education, access to treatment and advocacy. Over the past 10 years, we

have been providing a wide range of services that allow children in our community
to smile with confidence. Our programs and services include:

Prevention
The Smile Mobiles are state-of-the-art mobile dental clinics with two dental

stations each. Through the Prevention Program, dentists and hygienists provide
visual dental screenings, apply fluoride varnish and sealants. Care coordinators
provide referrals for children requiring treatment in an effort to restore mouths to a
healthy condition. The prevention team attends various resource centers, schools,
health fairs and many other community events.

Education and Outreach
Tooth decay is an infectious disease that can be preventable through education.

The Smile Center houses the Tooth Fairy Learning Center, an interactive dental
health learning hub. Outreach educators provide developmentally appropriate oral
health education to families, including hands-on learning exercises in hygiene,
science and nutrition. Healthy Smiles also collaborates with a number of
organizations to provide oral health education at local elementary schools and
various community settings.

Treatment
The Smile Center
The Smile Center is our family friendly dental facility located in Garden Grove.

This state-of-the-art facility consists of seven dental care stations, all designed to
create a safe, happy and comfortable environment for all children. Healthy Smiles
is one of the few centers in Orange County that caters to children with special
physical and developmental needs. Providing them a customized environment,
which enables them to receive the expert care they deserve.

The Smile Clinic
The Smile Clinic located at Children’s Hospital Orange County (CHOC) operates

as an extension of Healthy Smiles’ dental care capabilities. The two-chair facility
housed in the specialty clinics wing at the CHOC Ambulatory Center in Orange,
offers the security of immediate medical attention on-site for sensitive procedures.

To learn more about Healthy Smiles and how you can help provide a smile,
please contact Felicitas Pascual Brown at 949.351.5180 or fpascual-
brown@healthysmilesoc.org or visit www.healthysmilesoc.org.

H
Healthy Smiles for All Kids!
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t Vanguard University in Costa Mesa, we’ve got the perfect mix – unbeatable
academic training, world-class arts and entertainment programs, a beautiful
campus and a strong spiritual foundation. Our alums are executives at Disney,
Nike and Buck Knives (including CEO Chuck Buck), to name just a few.

“Vanguard was an important part of helping us start Wahoo’s Fish Taco,” says Vanguard
alum Ed Lee ’87, co-founder and CEO of Wahoo’s Fish Taco. “The theories and work ethic I
learned in the financing and marketing courses helped us, and the professors were
instrumental. Unlike at a bigger school, Vanguard gives you a one-on-one experience.”

Small class sizes and professors who care make the difference at Vanguard. We believe
learning goes beyond the classroom and happens in the context of relationships with faculty
and other students. Our professors serve as mentors inside and outside the classroom, giving
students the knowledge they need and the wisdom to apply it in the real world.

Vanguard’s faculty is simply outstanding. Our professors advise U.S. presidents, win
national theater awards, pioneer scientific research in China, perform at Carnegie Hall and the
Hollywood Bowl, and much more. Seventy percent of our professors hold doctorates in their
field from some of the most prestigious universities in the world. Those same professors teach
every course and mentor students at Vanguard. No one gets lost in the back of a lecture hall,
and at Vanguard, graduate students never teach our classes.

For 90 years, this personalized approach has yielded a distinguished list of alums – leading
scientists, best-selling authors, network television producers, high-level military leaders and
world-changing business leaders.

“I fell in love with Vanguard,” says Kristina Kuzmic-Crocco ’01, host of Kristina’s Fearless
Kitchen on the Oprah Winfrey Network. “My time there helped me become more confident
being in front of people, and I made lifelong friends.”

Larry Mantle, founder and host of AirTalk on NPR affiliate KPCC, and winner of multiple
Golden Mic awards, says his experience at Vanguard shaped his life and career.

“I love Vanguard,” says Mantle. “I have such positive feelings about the university. It’s a very
important part of my life. The professors had a profound impact on me. I wouldn’t be the
person I am without my years at Vanguard.”

With more than 30 majors and concentrations to choose from, Vanguard University has a
path for everyone. Best-selling author and brain scan pioneer Dr. Daniel Amen ’78 says his
undergraduate education at Vanguard put him on course to become a leader in the medical
profession.

“I really love Vanguard. My whole experience there was wonderful,” says Amen. “I had
incredibly good teachers and got a terrific education.”

Two thousand miles away in Washington, D.C., Nathan Gonzales says Vanguard helped
launch him into his career as a nationally-known political analyst. Gonzales is the political
editor of the Rothenberg Political Report, which gives in-depth analysis of congressional,
senatorial and gubernatorial races across the country. He is frequently quoted in the Wall
Street Journal, New York Times, Washington Post, Los Angeles Times and USA Today, and
has appeared on Fox News Channel, CNN and more.

“At Vanguard, I discovered that there is more to learning than sitting in a classroom,” says
Gonzales, who discovered his passion for politics when he spent a semester as an intern at
the White House press office in the West Wing.

No matter the area of study, Vanguard gives students the understanding they need to think
critically, communicate clearly and interact intelligently – taking them places they never
thought possible.

Visit vanguard.edu and see why at Vanguard University, we go beyond the classroom,
beyond scholarship, beyond the expected. At Vanguard, your story matters.

Vanguard University is located at 55 Fair Drive, Costa Mesa, 92626. Call 714.556.3610 for
more information.

Vanguard University Alums Lead in 
Entertainment, Medicine and More

Vanguard gives students the understanding they need to think critically, communicate
clearly and interact intelligently – taking them places they never thought possible.

A
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asimo is devoting its philanthropy efforts to saving lives by improving patient
safety locally and globally.

Each year, more than 200,000 patients die preventable deaths in U.S.
hospitals — the third-leading cause of death behind heart disease and cancer

— while more than 3 million die preventable deaths across the world.

For the past two years, Masimo has been the presenting sponsor of
the Patient Safety, Science & Technology Summit, which is the
annual meeting of The Patient Safety Movement Foundation – a
nonprofit 501(c)3 founded by the Masimo Foundation for Ethics,
Innovation and Competition in Healthcare. The Patient Safety
Movement’s goal is to eradicate preventable deaths by 2020.

At this year’s second annual Summit in January, more than 100
hospitals and med tech companies made public commitments and
pledges to help reduce preventable patient deaths to zero by 2020 in U.S. hospitals.

The commitments and pledges built on previous public pronouncements other
healthcare companies and organizations made during the inaugural Summit in 2013.
Those commitments and pledges directly resulted in saving the lives of an estimated 602
patients — or expressed in a way that values each individual, one and 601 lives saved.

In addition, some 30 medical technology companies have pledged to make their devices
interoperable so the patient data collected and displayed on their products are accessible
for patients and clinicians.

The Patient Safety Movement expects to announce at the next Summit in Jan. 2015 that
more than 6,000 lives will have been saved by implementing some of the Patient Safety
Movement’s Actionable Patient Safety Solutions or APSS. These APSS are step-by-step
instructions on how hospital workers can help eliminate preventable patient deaths
resulting from a variety of causes, including:
u Medication errors
u Healthcare-acquired infections
u Failure to rescue
u Hand-off communications
u Failure to detect critical congenital heart disease in newborns

As part of Masimo’s 25th Anniversary, this summer, teams of Masimo volunteers from
across the globe called on the world’s acute-care hospitals to make public commitments to
patient safety and report the measurable steps they have taken or will take to eliminate
preventable patient deaths.

The “Day of Volunteering” on June 5, 2014, saw volunteers from three continents make
new contacts in 15 countries, with more than 30 hospitals expressing interest in making
new commitments.

Helping Newborns
Also this summer, Masimo announced its unconditional commitment to the Every

Newborn Action Plan (ENAP), a global initiative to end preventable deaths of newborns.
Coordinated by UNICEF and the World Health Organization, with the support of a broad
group of partners, ENAP identifies actions for improving survival, health and development
of newborns.

Globally, about 3.3 million newborns die annually within the first month of life, with

Masimo Focuses Philanthropy on Patient Safety, Saving Lives

M
neonatal infection, sepsis, pneumonia and birth defects among the major killers, according
to the World Health Organization.

ENAP’s mission is in lockstep with the commitments of Masimo, its long-standing partner
the nonprofit Newborn Foundation, and, of course, the Patient Safety Movement, to
reducing preventable newborn deaths.

Earlier, Masimo launched iSpO2 Rx, the first commercial, medical-
grade Masimo SET® Measure-through Motion and Low Perfusion™
pulse oximeter technology for mobile devices in conjunction with the
Newborn Foundation’s BORN Project – Birth Oximetry Routine for
Newborns.

iSpO2 Rx is ideally suited to low-resource areas. iSpO2 Rx for
neonate and infant use is currently available in certain countries such
as India, Cambodia, Kenya and Guatemala.

“We have found that this simple, non-invasive check of oxygen levels in newborns is
among the most effective health measures that can be deployed to reduce newborn
mortality,” said Annamarie Saarinen, co-founder and CEO of the Newborn Foundation.
“Through our partnership with Masimo, we are eager to help fulfill the goals of the ENAP
initiative, saving and improving newborn lives.”

Masimo and the Newborn Foundation spent nearly two years working with public health
officials, delivery hospitals and clinicians to create the first viable, measure-through motion
and low perfusion, mobile-enabled pulse oximetry technology that can be adopted as part of
routine neonatal screening for hypoxemia.

Masimo’s engineering, design and technical teams spent thousands of hours researching,
designing and developing a mobile medical device that would serve the needs of health
workers and babies in the lowest resource settings.

In addition to supporting ENAP, Masimo contributed financially to the BORN Project
China, which is providing the first large-scale newborn data collection on the efficacy of
mobile pulse oximetry technology at county- and village-level birth facilities in Sichuan
Province. China has among the world’s highest newborn mortality as a percentage of under-
5 deaths.

Effective, affordable and scalable pulse oximetry evaluation of newborns, along with
reliable follow-up in low- and middle-income countries, will significantly reduce infection-
related newborn death rates and improve outcomes for newborns afflicted with “hidden”
congenital heart defects.

Masimo SET iSpO2 Rx can arm frontline health care providers in the developing countries
with the most effective pulse oximeter that is accurate in challenging conditions of patient
movement and low perfusion to help save the lives of newborns.

Through the Patient Safety Movement, ENAP, and the BORN Project, Masimo is
committed to saving lives.

The goal to eliminate 200,000-plus preventable deaths by 2020 is ambitious. There is a
long way to go. But with more amazing people, hospitals and medical technology companies
joining the movement, we are confident we can achieve it.

For more information, go to www.masimo.com.

Masimo CEO Joe Kiani at the 2014 Patient Safety, Science & Technology Summit.
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he mission of Blind Children’s Learning Center is to prepare children with
visual impairments for a life of independence through early intervention,
education and family support.

“Our core programs give these children the opportunity to maximize their full
potential. This starts with early intervention, when the family brings their child home
from the hospital,” explains Blind Children’s Learning Center President/Executive
Director Kathleen Buehler.

Global Infant Development Specialists and occupational and physical therapists
make home visits to provide vision stimulation, therapy, parent education and support
to children and family. When the child is ready, he or she transitions to the Center in
North Tustin.

“Evolving our on-site Early Childhood Center to a fully inclusive preschool has
benefited the children we serve and allows them a greater opportunity to integrate
into the community and learn in the least restrictive environment,” continues
Buehler.

Bright Visions Early Childhood Center is a program of Blind Children’s Learning
Center. The on-site preschool serves children ages six weeks through kindergarten.
Children who are typically developing and children with visual impairments learn side-
by-side, in an “inclusive” environment, with a developmental and academic
curriculum adapted to sensory learning.

Also located on-site is the Learning Link Interactive Classroom. Parents of children
who are visually impaired or typically developing participate with their children in play
and learn together with the goal for their children to develop school readiness skills.

T

Blind Children’s Learning Center Evolves Over 50 Years 
to Continue Giving Children the Gift of Independence

A Parent and Me Class is specifically offered to parents and their children with visual
impairments. Infants and toddlers work on gross motor, visual movement and
communication skills using spoken words, sign language and a total communication
system.

“Our programs prepare children to transition into their local school districts. Our
Outreach and Independent Learning Skills programs provide instruction so these
children may continue to build a solid foundation for increased independence,” says
Buehler.

The Outreach Program sends Teachers of the Visually Impaired and Orientation and
Mobility Specialists into Orange County public schools to provide instruction in Braille,
mobility with a cane and training in adaptive technology.

Independent Living Skills, such as mentoring, tutoring and peer support are taught at
the Center. Social outings are planned to help build self-esteem and independence in
this after school program.

Can You Give the Gift of Independence?
There are multiple ways you can “Give the Gift of Independence.” Cash donations,

planned giving and donating appreciated stocks are all excellent ways to support these
valuable programs; or participate in the Fall Golf Classic on Nov. 3, 2014 and
Destination-Independence 5K Walk on May 16, 2015.

To schedule a tour or to learn more about how you can support Blind Children’s
Learning Center, visit our website at www.blindkids.org or contact Carolyn Baker at
714.573.8888 ext. 2102 or carolyn.baker@blindkids.org. 18542 –B Vanderlip Ave.,
Santa Ana, CA 92705.
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n the worst day of his life, Jody Weisberg was not thinking about where
he was going to sleep that night. He was thinking of the tiny newborn in
the Neonatal Intensive Care Unit at Children’s Hospital of Orange County,
and his wife Megan, who had passed away that day from an Amniotic

Fluid Embolism during labor.

In March 2012, Jody Weisberg had not heard of the Orange County Ronald
McDonald House when looking for a place to stay as his son, Tosh, received
treatment for three weeks at CHOC. But in this time of emotional stress and
anxiety, the House provided him with not only a group of people who understood
what he was going through, but also one of the most essential components of a
support system: a place to call home.

This year the Orange County Ronald McDonald House celebrates its 25th

anniversary and continues to impact thousands of families in need like the
Weisbergs. The House staff and volunteers provide families of critically ill
children with necessities such as a bed to sleep in, a warm meal to eat, a
soothing shower, and most importantly, a support system of families and friends
who have endured similar situations. Families who stay at the Orange County
Ronald McDonald House are asked to pay a small amount per night, but no
family is turned away for an inability to pay.

O

Orange County Ronald McDonald House Celebrates 25th Year 
Anniversary of Keeping Families Together

“We are humbled, thankful and excited that for 25 years now we’ve provided
families with a home-away-from-home,” said Executive Director Noel Burcelis.
“With the help of our supporters and donors, we will continue to provide families
with access to private guest rooms, which allow for more restful sleep and
reflection to reduce anxiety, and reduce their time and money spent on traveling
by allowing them to stay near local hospitals.”

On any given day, the 20 rooms at the House are filled with families going
through stressful situations. Each year, the House receives about 2,500 visitors
while the average family’s stay is 10 nights. In 2012 alone, the program
estimates it saved families $2 million in hotel and meal costs.

Today, Jody and Tosh, and his brother Cadyn, continue to thrive through a vast
outpouring of family and friends. However, the Weisbergs are just one of
thousands of families thankful for the 25 years of service of the Orange County
Ronald McDonald House and its ability to be there for them in their time of need.

Orange County Ronald McDonald House
383 S. Batavia St.
Orange, CA 92868

714.639.3600
www.ronaldhouseoc.org
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rthritis affects one in five adults nationally, and is the nation’s most common
cause of disability. It costs the U.S. economy more than $128 billion each
year in medical expenditures and lost earnings. Arthritis also affects
workplace productivity, for as many as one in three working-age adults with

arthritis experience work limitations. In addition, arthritis can be a barrier to
employee wellness for those with heart disease or diabetes who are attempting to
manage their conditions through physical activity.

To address this urgent employee wellness and productivity issue, the Arthritis
Foundation offers the Walk With Ease program, an evidence-based walking program

A

The Arthritis Foundation Partners with 
Employers to Address Employee Workplace

Wellness and Productivity

that can be easily integrated into your
corporate wellness initiatives. Detailed
resources and Arthritis Foundation staff
support are available to assist your
employees to achieve a healthier
lifestyle. Contact the Arthritis
Foundation, Orange County office at
949.585.0201 for more information.

In addition to offering corporate
wellness programs, the Arthritis
Foundation, Pacific Region (a
designated 4-star Charity Navigator
organization), advances its mission
through advocacy, research, and adult
and youth educational programs
designed to address the needs of the
nearly 1 million adults and 3,000
children with arthritis in Orange County.

Join the fight for a cure by supporting
this year’s outstanding activities:

Commitment to a Cure Awards Gala:
November 18

Join Arthritis Foundation supporters,
community dignitaries and celebrities at
the Commitment to a Cure Awards Gala
on Nov. 18 in Beverly Hills. Enjoy a live
auction, awards dinner and sizzling
entertainment to support vital research
and programs of the Arthritis
Foundation. Greet Jane Wyman
Humanitarian Award recipient, Samuel
Lee, Chairman of the Board and CEO of
Prospect Medical Holdings, at this
prestigious annual gala at the Beverly
Hilton Hotel. For corporate sponsorship
information, visit
www.commitmenttoacurela.org.

Jingle Bell Run/Walk for Arthritis:
December 7

Ring in the holidays at the Jingle Bell
5K Run/Walk for Arthritis at Crown
Valley Regional Park in Laguna Niguel.
Create a team and lace up your running
shoes to run or walk for a cure! To
register for this unique holiday event,
visit www.ocjinglebellrun.org.

For more information on arthritis and
Arthritis Foundation resources, please
visit www.arthritis.org or call the Arthritis
Foundation, Orange County office at
949.585.0201.
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ig Brothers Big Sisters is the
oldest and largest youth
mentoring organization in the
nation; they have dedicated

over a century to changing the lives of
children for the better, forever. With a
belief that all children should have the
opportunity to achieve success in life
and live up to their fullest potential, Big
Brothers Big Sisters matches children
“Littles” ages 6-16 with adult mentors
“Bigs.” Their specialized and certified
staff ensure that each and every Match
is healthy and sustainable. Each adult
mentor is carefully screened and
fingerprinted through the Department
of Justice, while the child and their
family is interviewed in order to assess
the specific needs of the child. Once
the Match is made, our specialists
monitor the relationship monthly, in
order to confirm child safety, and
provide support to both the Match and
the families involved. This
comprehensive process results in
increased academic performance, socio-economic growth, and the avoidance of
risky behavior.

Under the leadership of CEO Melissa Beck, in Orange County and the Inland
Empire, Big Brothers Big Sisters served over 2,400 children during the past fiscal
year (up 17.5 percent over 2013!) and according to Beck, they are just getting
started. With results, comes growth and there are more families than every before
reaching out to Big Brothers Big Sisters for help. Currently, their agency has over
200 children on their waitlist and thousands more throughout our community who
are in need of a mentor. As their outcomes prove, it only takes one person to
change the entire trajectory of a child’s life and be a catalyst for future
generational change.

Whose life will you change today?
DONATE | VOLUNTEER | START SOMETHING BIG

BIGBROOC.ORG | #GOBIGOC | @BBBSOC

Be a Mentor. Change a Life.

B
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ver 25 years ago, a small group of Orange County residents
saw the need for more affordable homes. Using the Habitat for
Humanity model of offering a hand up…not a handout to
qualified local families, they started raising funds to build homes.

Today, Habitat for Humanity of Orange County is working towards
creating a world where everyone has a decent place to live.

Habitat OC Families Make Their Dreams Come True
Sylvia, who purchased a Habitat OC home, recently won an award

from the city of Santa Ana for her beautiful yard, and is returning to
school to earn her bachelor’s degree.

O

Habitat for Humanity of Orange County: Creating a World Where
Everyone Has a Decent Place to Live

by Gladys Hernandez

Tom, one of our veteran homeowners,
ran for city council in his local city after
being exposed to the Habitat OC program.
Though he didn’t win, he remains
committed to investing in his community.

Angela, a homeowner in Habitat OC’s
first development,
just received her
associate’s
degree after
seeing all three of
her children
graduate from
college, and is
building her
career in the
nursing field.

None of these accomplishments would
have been possible without the gifts —
large and small — from local
philanthropists who stepped forward to
offer a “hand up” to these families.

Formerly renters in overcrowded,
unhealthy, unsafe housing, these families
have all recently become homeowners in
Orange County through the Habitat for
Humanity of Orange County program of
affordable homeownership.

Stable Homes Change Lives and
Communities

At Habitat for Humanity of Orange
County, we partner with families like
Sylvia, Tom and Angela, who are willing to
work hard to buy their first home. We have
seen firsthand how a stable home has
changed the lives of these families.

In a place where more than 120,000
residents live in overcrowded or
substandard housing despite working two
or more jobs, and where many families
are paying 50 percent to 80 percent of
their family income for housing, Habitat for
Humanity is the only organization building
affordable ownership homes for and with
limited income families in Orange County.

A “Hand Up, not a Handout”
Using a model that has worked

throughout the world, Habitat for Humanity
of Orange County creates partnerships
with philanthropists willing to offer a “hand
up, not a handout” to qualified limited
income families.

These community partnerships produce
the critical pieces needed to build
affordable homes, including:

u Funding: Corporations, 
organizations, faith communities and 
individuals donate funding to purchase 
the land and building materials;

u Professional Services: Design and 
engineering professionals donate their 
services;

u Building Materials: Construction-related businesses donate a 
small portion of the building materials and some skilled workers; and

u Volunteers: Corporate team-build and individual volunteers work 
alongside carefully selected and fully qualified families to actually 
build the homes.

YOU CAN HELP BY JOINING HABITAT OC ON WORLD HABITAT
DAY (Oct. 6, 2014) - A United Nations General Assembly grassroots day
of action to advocate for universal decent housing. Find out how you
can GET INVOLVED during the month of October by visiting
www.HabitatOC.org/worldhabitatday
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very day, the American Red
Cross is in the community
providing vital services 365
days a year. A Red Cross

volunteer is there for the family
whose home is lost in a fire at 4
a.m. or to save a loved one’s life
with Red Cross skills training and
access to safe blood and blood
products, or assisting with
communications for families
separated by disasters or military
deployments. During these times
of need, we are reminded that the
Red Cross stands for hope and
compassion.

Our dedicated volunteers and
staff are helping people across
Orange County prevent, prepare
for and respond to all types of
emergencies. We are preparing
individuals, families, businesses
and communities with programs
such as ReadyRatingTM and the Pillowcase Project, as
well as offering free mobile apps to provide immediate
access to preparedness and safety information. We are
providing support and help to members of the Armed
Forces, veterans and their families, and working with
our youth to help them raise awareness of local and
global issues. We are providing training of vital
lifesaving skills such as first aid and CPR, as well as
community preparedness trainings to thousands; and we respond to hundreds of
emergencies and disasters, many of which do not make headlines but greatly
impact those affected.

How do we do it? By practicing what we preach: preparedness. We train our
volunteers. We plan ahead for the types of disasters that strike in our community.
And we train individuals, businesses and community groups so that they too can
be prepared.

The American Red Cross provides compassionate care to those in need, and
follows a mission of preventing and relieving suffering through five key areas: 

Disaster Relief: Each year, the Red Cross responds to approximately 70,000
disasters in the U.S. providing shelter, food, health and mental health services to
help families and entire communities recover from disasters.

The American Red Cross
Serving Orange County Today and Tomorrow

E
Services to the Armed Forces:

The Red Cross helps military
members, veterans and their
families prepare for, cope with,
and respond to the challenges of
military service. Services include
emergency communications,
training, support to wounded
warriors and veterans, and access
to community resources.

Lifesaving Blood: Each year,
nearly 4 million people donate
blood through the Red Cross,
helping to provide more than 40
percent of America’s blood supply.

Health and Safety Services:
More than 9 million Americans
participate in Red Cross health
and safety courses, including first
responders, educators,
babysitters and people who want
to be prepared to help others in an 
emergency.

International Services: The American Red Cross is
part of the world’s largest humanitarian network with 13
million volunteers in 187 countries. Working together,
we help respond to disasters, build safer communities
and educate future humanitarians.

In 2014, The American Red Cross serving Orange County responded to over 100
local disasters, supported 900+ military case services, taught over 14,000 people
First Aid, CPR/AED skills and provided preparedness training to 9,000+ people
throughout our communities.

We know that Orange County relies on us to be there whenever and wherever
disasters strike — today, tomorrow and as long as there are needs. We’re here and
able to provide our services thanks to a corps of more than 1,600 dedicated
volunteers and the generosity of our donors. The American Red Cross puts these
donations to good use — we are proud to tell donors that we invest an average of
91 cents of every dollar in humanitarian services and programs, well above the
industry standard. 

For more information about the mission of the American Red Cross and how you
can get involved, go to www.redcross.org/oc or contact us at 714.481.5300.
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randma’s House of Hope (GHH) has grown to specifically fill the gaps in
homeless transitional services — by empowering the “invisible
populations” of Orange County: women that do not qualify for other social
programs. GHH has become best known for its work with women who

have become homeless due to breast cancer or human trafficking, as well as their
Nana’s Kidz program which provides meals and resources for children living in
homeless conditions and for families who have relocated to motels. Last year,
they surpassed 1.3 million meals served to those in need.

Today, Grandma’s House provides housing and support services through 10
homes and a total of 88 beds for women with extenuating circumstances. In
addition, they have launched a new project called “HopeWorks! Education and
Enrichment Center,” a 2,500-square-foot community center at Crossings at
Cherry Orchard, a low-income housing development in Anaheim. This family
program provides after-school programming, homework assistance, workforce
development, adult education, and health and wellness classes, as well as
programs for the arts and sciences.

Today, the organization boasts over 800 volunteers who contribute by hosting
food and supply drives; facilitating workshops, group care sessions and
community events; packing food and assembling care packages; supporting
administration and marketing efforts; tutoring children; mentoring women as they
get back on their feet; building community gardens; repairing and painting
women’s homes; and participating in safe and fun children’s holiday events.

Grandma’s House of Hope was originally a dream and volunteer passion of its
founder and executive director, Je’net Kreitner. This was a personal journey for
Je’net, having experienced an episode of homelessness herself in 1991. Her
dream was to provide hope for others. In 2004, she and her husband, Patrick,
began to house up to 10 women at a time in their Garden Grove home. They also
began packing food bags for hungry children living in local motels and delivering
them on weekends, all while coordinating a homeless outreach at their local
church. The vision to help others grew and grew, and in 2013, they received over
7,000 calls for help and personally touched over 3,500 lives.

For more information, email info@grandmashouseofhope.org or call
714.558.8600.

Grandma’s House of Hope:
Empowering the Invisible 

Populations of Orange County

G

ope may seem elusive for people with Alzheimer’s disease. The issues
people with the disease and their loved ones face can seem
insurmountable. But, there is hope. There is hope in research for care and
for a cure. There is hope in education for a better life today for families so

that each moment can be cherished and each memory celebrated. There is hope
in advocating for the funds needed to stop this disease so that our children don’t
experience it. There is indeed hope.

The Alzheimer’s Association, Orange County Chapter has moved to new
headquarters. Larger than our previous building, the additional space will help us
better serve the increasing population of those affected by Alzheimer’s. Visible to
those driving up and down the 405 freeway, our new building will be a beacon of
hope for those seeking help.

We need to reach more families. We need your help to let people know that we
are here and about the free services that we offer. Tell a neighbor there is a 24/7
Helpline. Tell a friend there are more than 45 support groups. Let your community
know that we educate thousands on how to care for people with memory loss at
no charge. Let them know there is hope.

This year’s GO Purple OC campaign will occur the week of Sept. 15,
concluding with International Alzheimer’s Day on Sunday, Sept. 21. Participate in
GO Purple OC by:

1. Raising awareness
2. Joining us at one of Orange County’s Walk to End Alzheimer’s
3. Fundraising

Register for one of Orange County’s Walk to End Alzheimer’s today.
www.alz.org/walk

Saturday, Oct. 18 – The District, Tustin
Saturday, Nov. 1 – Huntington Beach 
Saturday, Nov. 8 – Laguna Niguel Regional Park
Saturday, Nov. 15 – Angel Stadium, Anaheim

It’s not too early, sign up today!

GO Purple with Us!

H
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iving back to the community may seem like a popular trend among
today’s companies, but it is a far from new practice. What is new is how
companies choose to approach their philanthropic strategies. Take, for
example, OneOC’s charitable Giving Cards that companies can

purchase, brand with their logo, and give to their employees and/or customers,
who can then redeem to benefit any 501c3 public charity in the United States.

Recently, San Juan Capistrano-based company Fluidmaster ordered its first
batch of Giving Cards from OneOC. The company will use Giving Cards to
reward its employees who engage in charitable activities such as volunteering,
allowing them to redeem their Giving Cards, loaded with Fluidmaster’s tax-
deductible charitable contributions, to designate a charity they personally
support.

Fluidmaster is a veteran when it comes to good corporate citizenship and
giving back. The company has been named Orange County Business Journal’s
Best Place to Work and OC Register’s Top Workplace, campaigns that rank
companies on a number of criteria, including social responsibility. For
Fluidmaster, earning these titles was not an accidental feat. Shortly after Adolf
Schoepe first founded the company in the late 50s, he penned a company
credo that outlined seven guiding principles, one of which stated simply, “be a
good citizen in the community.” Schoepe set the tone early on for Fluidmaster
to be community-minded, and the company has been proudly contributing to

G

Giving Cards: A Smart, Easy and 
Impactful Way to Do Good in the Community

the community through volunteering and giving ever since.

“It is a tremendous feeling when you can make a difference in lives of other
people without an expectation of something in return,” says Fluidmaster
President Todd Talbot. The company’s charitable culture trickles down to an
individual level, too; outside of work, Talbot volunteers his skills and time to
OneOC’s own board of directors.

Fluidmaster chose to pursue Giving Cards as a supplement to further
strengthen its already mature giving and employee volunteering campaigns.

Fluidmaster’s VP of Human Resources, John Wohlfiel, explains that an
effective philanthropic campaign “helps build a sense of community among the
workforce. Workplace giving is another demonstration of being a good
corporate citizen and helps improve Fluidmaster’s image in the community and
among key stakeholders.”

With Giving Cards, Fluidmaster’s employees will have some control over
Fluidmaster’s philanthropy, and Fluidmaster will be able to track which
organizations its employees support, which will help it tailor its giving program
in the future. It’s a win for everyone.

To learn more about Giving Cards, visit companies.OneOC.org/giving-cards.
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he Ocean Institute is nationally known for its
hands-on marine science, environmental
education and maritime history programs. To
learn about oceanography, science and California

history, students voyage onto the ocean, study in labs
and live aboard tall ships or in the chaparral, where they
feel and taste the salty sea spray, sort through live
specimens, observe migrating whales, collect scientific
data and investigate the culture and world around them. On weekends, we open
our doors to the public for a look into how ocean science, history and literature are
used to inspire life-long learners!

We use the mystery and allure of the ocean to drive powerful learning
experiences for students. Our classrooms include the new Maddie James Seaside
Learning Center, At-Sea, Ecology and Surf Science Learning Labs, research
vessel Sea Explorer and tall ships Pilgrim and Spirit of Dana Point.

All Ocean Institute programs are designed to maximize immersion, inspire deep
commitment to learning and spark curiosity, inquiry and develop critical thinking
skills.

2014 Ocean Institute Milestones
u The one-year anniversary of opening of our new Maddie James Seaside 

T
Using the Ocean as Our Classroom, We Inspire Children to Learn

Learning Center
u Commemorating the 30th anniversary of our Toshiba 
Tall Ships Festival – Sept. 6-7, 2014

u Announcing our new Sustainable Seas public exhibit  
opening in 2015

u Celebrated a successful 2014 Jazz Festival as the 
most profitable Ocean Institute Gala to date, netting 

$250,000 for our ocean education programs, which included $100,000 for our 
Adopt A Class program. Please save the date for the 2015 Jazz Festival – 
Jan. 23-25, 2015

u Current Ocean Institute volunteer and retired captain of Pilgrim, Jim Wehan, 
received the 2014 Tall Ships America Lifetime Achievement Award

u Our volunteer, Frank Capolupo, was nominated for the OC Cox Cares 
Conservation Hero of the Year Award

Ocean Institute
24200 Dana Point Harbor Drive

Dana Point, CA 92629
949.496.2274

www.ocean-institute.org

PHIL-Guide_Layout 1  8/28/14  4:02 PM  Page 83

http://www.ocean-institute.org


B-84 ORANGE COUNTY BUSINESS JOURNAL                                                                                  OC PHILANTHROPY Advertising Supplement SEPTEMBER 1, 2014

nemployment is high across the
globe, yet employers are having a
hard time finding workers who are
trained for available jobs, especially

in skilled labor and professional positions. With this skills gap accounting for
approximately one-third of the U.S. unemployment rate, according to an
International Monetary Fund analysis, addressing this issue is critically
important.

Here in Orange County, Taller San Jose is tackling this issue head-on by
providing young adults, between the ages of 18 and 28, the life skills and job

U

Local Nonprofit Taller San Jose Delivers Workforce Development
Training to Orange County Communities in Need

JPMorgan Chase & Co. provides $124,000 grant to support expansion
training they need to compete for today’s
jobs. Founded in 1995, Taller San Jose
provides undereducated, unskilled and
unemployed youth with skills, stability and

support through customized job training programs.

Focused on local, high-growth industry sectors – construction, medical and
administrative – Taller San Jose offers instruction, hands-on training and adult
mentoring to 350 youth each year.

“We know there is a strong need for our services in the community,” said
Executive Director for Taller San Jose Shawna Smith. “We work with local
employers on a daily basis and hear from them that it can be challenging to
retain reliable and skilled employees for entry-level positions.”

Growth on the Horizon
Taller San Jose’s services have focused on communities, such as Santa

Ana, that demonstrate great need. Recent studies indicate that there are other
Orange County communities that also have pockets of dense, overcrowded
neighborhoods, with high youth populations and significant gang and criminal
activity.

To address the needs of youth in these neighborhoods, over the next three
years, Taller San Jose is committed to maximizing its capacity to serve more
young people. Next year, Taller San Jose plans to open in the city of Anaheim
and focus on bridging the gap between the large, unemployed, unskilled youth
population and the needs of local employers. Moving forward, Taller San Jose
also has plans to develop a centrally located, regional workforce training hub
in Santa Ana, accessible to youth throughout the county.

Contributing to the growth of
Taller San Jose is a $125,000
grant from JPMorgan Chase
which will allow the organization
to increase service levels in
2014. The grant is part of
JPMorgan Chase’s $250 million
global initiative which aims to
revolutionize the way employers
and skills trainers develop talent
for jobs in high-growth industries

“We’re excited to support the work of Taller San Jose,” said Chase Market
Manager for Business Banking in Orange County Sue Baaden. “Helping
Orange County’s youth develop the skills they need for today’s workforce can
not only strengthen economies, it can transform lives.”

What’s Ahead
Beyond Santa Ana and Anaheim, the road ahead for skills gap training is

steep. By 2020 an estimated 63 percent of the projected 48 million job
openings will require some sort of post-secondary school training. With the
demand expected to grow, private sector support for skills gap training is
critical now more than ever.

For more information, contact Suzanne Ryan at 213.621.8642 or
suzanne.c.ryan@chase.com.
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his year, Make-A-Wish® Orange County
and the Inland Empire will grant nearly 90
travel wishes to children with life-
threatening medical conditions. A child’s

travel wish can range from learning to surf on the
sandy beaches of Hawaii, being a paleontologist in
South Dakota or even visiting family members on
the east coast.

For 12-year-old Gracie Doran of Laguna Niguel,
who is living with a nervous system disorder, it was
a wish to go to Paris, France. Her fascination
began when she saw the Paris Hotel in Las Vegas.
She then dreamed of the day she would be able to
see the real thing.

“Paris is so beautiful, it’s my passion and my
destiny,” Gracie said with excitement when told her
wish was being granted.

Gracie and her family were able to go to Paris for
a week. It was seven full days where they didn’t
have to think about doctor’s appointments, medical
tests or treatments. They were able to have fun and
create memories that would last a lifetime. They ate
the local cuisine, visited museums, joyfully walked around the
city in the rain and even stood atop the Eifel Tower.

“I loved eating the snails!” Gracie laughed as she
remembered her wish experience from 2012.

Many wishes like Gracie’s come true with the help of
donated airline miles from frequent fliers. Donated miles are
necessary for helping wish kids travel to the destinations
of their dreams. Through the Wishes in FlightSM program,
travelers can donate their extra, unused or soon-to-expire
Delta, United and US Airways airline miles. Once donated,
your miles will never expire and can be used to help wish

T
Help Wish Kids Take Flight - Donate Your Airline Miles

kids take flight! Make-A-Wish estimates that
150,000 miles are needed per granted wish.

“This year, travel wishes will account for nearly
36 percent of wishes granted to children ages 2½
to 18 with life-threatening medical conditions
living in Orange, Riverside and San Bernardino
counties,” said Stephanie McCormick, president
and CEO of Make-A-Wish Orange County and
Inland Empire. “Donating airlines miles is an easy
way for supporters to help us grant children’s
wishes and give them an experience that
improves the quality of life for them and their
families.”

If you donate your miles by Sept. 30, 2014, you
will receive a free ecbc travel bag of your choice.
ecbc is an uncompromising line of high-quality
laptop backpacks, luggage, messenger bags, tote
bags and laptop sleeves based in Southern
California.

How It Works
1. Visit www.ocie.wish.org/ecbc to donate your 

airline miles through the online donation form 
or call 714.573.9474 to donate over the 
phone. (Minimums: 500 = United; 1,000 = Delta and 
US Airways.)

2. Once your donation is received, Make-A-Wish 
will contact you to select an ecbc bag of your choice!

3. You will receive your luggage piece in the mail within the 
following month!

Every traveler can be part of a life-affirming wish. All it takes
is a simple donation of airline miles.

To donate your miles to Make-A-Wish, visit
www.ocie.wish.org or call 714.573.9474.

Gracie Doran enjoys the beauty of a local flower shop while on her wish to
go to Paris, France.
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ach day, Providence treats
approximately 300 children,
adults and seniors — and
more than half of them need

your help! The support we receive
from the Orange County community
helps us fulfill our mission of
Enriching Life Through the Gifts
of Speech and Hearing for ALL
those in need – regardless of their
ability to pay.

Providence Speech and Hearing
Center was founded in 1965 and
has grown to become the leading
service provider to the speech and
hearing impaired of Orange County.
Providence is the only safety net
clinic of its type in the county, the
only service provider willing to
accept patients with Medi-Cal and
other government-sponsored
insurance, and the only agency in Southern California
that provides comprehensive speech, language and
hearing services all under one roof. Our seamless service
integration is one of the unique features that is so
beneficial to the families we serve.

Last year, we provided nearly 85,000 patient
appointments – 61 percent of those appointments were
for low-income patients, 98 percent of those patients
were children. Our work is only made possible through
community support. Without you, we would have to limit
the number of low-income patients we serve, and these patients have no

E

Change a Life –
Give the Gifts of Speech and Hearing

other option for care.

For everyone we treat — from the
infant diagnosed with congenital
hearing loss, and being fit with
hearing aids so she can develop
language, to the stroke victim
learning to speak again so he can
continue communicating, and the
senior who is no longer isolated and
whose overall health is improving
since receiving hearing aids — our
services are life changing. We make
a difference one patient at a time.

To continually provide the highest
standard of identification, diagnosis,
treatment and prevention of speech,
language and hearing disorders for
our low-income patient population,
we offer limitless opportunities for
giving — from cash and in-kind

donations to memorial gifts and long-term planned
giving options. One way to get involved is through our
Annual Benefit Event. This year’s event will be held on
Saturday, Nov. 15, at the Lyon Air Museum. The “Come
Fly with Providence” theme will deliver an evening of
dinner, entertainment, and silent and live auctions with
a bit of nostalgia as we soar into 2015 – our 50th

Anniversary year.

Please visit us online at www.pshc.org to learn more
about us and how you can help.
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he Bolsa Chica Ecological Reserve contains 1,200 acres of open space
wildlife habitat located on Pacific Coast Highway in North Orange County.
Over 30,000 visitors from around the world come to Bolsa Chica
each year to enjoy our wonderful coastal wetland environment and

its amazing wildlife.

For 22 years, the Bolsa Chica Land Trust (BCLT) has worked to
save this critically important piece of our local coastal environment.
Our mission is the acquisition, preservation and restoration of all of
Bolsa Chica, and educating the public to Bolsa Chica’s natural
wonders and cultural significance. BCLT has 5,000 individual members
and corporate partnerships with Alcoa Fastening Systems, Southern
California Edison, Huntington Beach Surf & Sport, OXY USA Inc., Variable
Speed Solutions and Employees Community Fund of Boeing California, among
others. Our Endowment for the Future is managed by the Orange County
Community Foundation. We are a proud member of the California Council of Land
Trusts and California Association of Nonprofits.

Partnering with the California Department of Fish and Wildlife, our restoration
project is entering its 19th year working to return damaged former agricultural land
to healthy habitat. The project has utilized more than 16,000 volunteers from every
corner of the community, including those from our corporate sponsors, local
religious organizations, the Boy Scouts of America, the Girl Scouts, school groups
from K-12, community colleges and four-year universities. Volunteers from SCE,
Alcoa, Pacific Life, PIMCO and the Construction Trade Unions/Union Sportsmen’s

T

The Bolsa Chica Land Trust –
Working for Our Coastal Environment for 22 Years

Alliance have contributed greatly by including working with our project as a part of
their team building and community contribution events. Their work with us figures

prominently in their corporate and foundation news and communications.

Our educational program, Miracles of the Marsh, is a third grade
science curriculum-based program entering its 13th year. Over 20,000
students have gone through the program, which is cost-free to the
schools and funded by our corporate sponsors. Miracles is a multi-
faceted program which brings the science and history of Bolsa Chica
into the classroom, and the students out to the Reserve.

As a strong member of our community, BCLT works not only to protect
the critical wildlife habitat of Bolsa Chica, but to engage the public in learning

about and enjoying it. Our town hall events end up being standing-room only, with
keynote speakers such as world-renowned archeologist Dr. Brian Fagan, raptor
specialist Dr. Peter Bloom and Oceanographer Captain Charles Moore of Algalita.
Our monthly tours of the Reserve have been well attended for over 20 years, and
our Eco Cam is the only state-of-the-art live video feed showcasing the outstanding
wildlife of our spring nesting season.

We welcome your employees and their families to come explore Bolsa Chica with
us, and we welcome your corporate support. Please contact Executive Director Kim
Kolpin at 714.846.1001 or Kim@BCLandTrust.org to find out more about this
wonderful corner of our community and how you can be a part of its growth and
future.
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