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Casa Romantica Cultural Center and Gar-
dens is nestled among the distinctive homes that
line the curved streets of San Clemente.
The community facility can be a reminder for
those who live here that life doesn’t always work
out as anticipated, and of what can happen when
dreams falter.
The Spanish Colonial Revival-style facility,
originally the home of one San Clemente’s
founders, is now a vibrant community center that
hosts arts and cultural events and gives back to
the community through its offerings, including
free educational programs, school tours, camps
and student exhibitions (see list of upcoming
events, page 28). 
Its annual black-tie Toast to the Casa event
raised $90,000 last year to support the programs,
which benefit 2,000 children each year.
The center is a resource some of its leaders
consider a hidden gem, and it packs a colorful
history that helped pave the way for its use today.
“Casa Romantica is an amazing place,” says
Executive Director Berenika D. Schmitz,
whose passion for the center bubbles over when
she shares its history, “with an amazing story.” 

Different Beginning
It was built as a home for Ole Hanson, who
was mayor of Seattle from 1918 to 1919 and
came to Orange County following an unsuccess-
ful bid for the U.S. presidency in 1920. 
Hanson wanted to build a Spanish-style resort
town, a respite for urban-weary Californians.
He and his partners financed the construction
of the new city over the next decade with build-
ings designed in the Spanish Colonial Revival
style that reflected Hanson’s personal vision of
a “Spanish City by the Sea.” 
In 1927 Hanson commissioned architectCarl

Lindbom to build a home for him, his wife, and
their 10 children. 
Lindbom was renowned for his design of the
nearby La Casa Pacifica in 1926, another elab-
orate ocean-view mansion that would later gain
recognition as President Richard Nixon’s
“Western White House.”
Casa Romantica, as Hanson’s home was
christened in 1946 by a later owner, was a metic-
ulously designed, seven-bedroom, seven-bath
mansion complete with a courtyard, fountains,
and meandering paths that led through elaborate
gardens. 
The founding of the city of San Clemente was a
success. Hanson’s financial life, however, wasn’t. 
Hanson, financially leveraged with mortgages
on his various property ventures, lost all of his
remaining holdings when the Great Depression
hit, including his mansion in San Clemente.He
and his family relocated to Twentynine Palms,
where he died of a heart attack in 1940 at age 66. 

Dream Deferred
The mansion in the following years went
through foreclosure, several owners, another
name change, a 24-year period as a retirement
home, and a decade-long stint as a wedding and
special-events venue. 
There was at one point discussion of turning
it into condominiums, according to news reports.
The fine materials and meticulous craftsman-
ship that defined the mansion were obscured by
later alterations to the building, Schmitz says.
The San Clemente Redevelopment
Agency purchased the property in 1989, and the
home joined the National Registry of Historic
Places two years later. 
In 1999 the agency began to explore whether
Casa Romantica could be converted to a cultural
arts center, turning to prominent San Clemente

Casa Romantica Facility
Is Community Resource

By KIM HAMAN

Broken Dream Becomes Grander Reality in South OC

business and community leaders Ruth DeNault
and Guy Varriano for help. DeNault, along
with her husband, Jim, founded the first True
Value Hardware in 1956 when San Clemente
was a town of just 3,500 people. Varriano,
though new to San Clemente after moving here
in 1998, was a retired senior vice president of
HSBC Bank. DeNault and Varriano were
tasked with helping recruit other local leaders
to serve on a founding board.
“It was a challenge to find the right people to
take this on,” DeNault recalls. Eventually, De-
Nault and three others, including Varriano, who
still serves alongside her on Casa’s board, be-
came the founding board members. They
helped establish the Casa Romantica Cultural
Center and Gardens as a nonprofit 501(c)(3) or-
ganization in 2002.
“We wanted the Casa to become the cultural
heart of the city,” she says.
An anonymous $1.5 million donation com-
bined with money raised through developers,
the city, and other donors, enabled the board to
restore the mansion to its former glory. 
“It was so exciting to see Casa Romantica so
beautiful again,” DeNault says. 
Casa Romantica Cultural Center and Gardens
officially opened its doors to the public in 2003
and today offers events such as ballets and mu-
sical performances.

New Vision
Its reputation as a cultural destination grew at
a steady pace over the following decade, says
Bonnie Koch, who joined Casa’s board a few
years ago. She is also a longtime San Clemente
resident and business leader as owner of El
Camino Travel, which her parents launched in
1952. 
The center’s initial focus was narrow.
“The Casa focused on sharing the history of
San Clemente,” Koch says. “We did have pro-
grams and exhibits, but they weren’t planned
comprehensively.”
Then, in 2013, the board brought on a young
new executive director, Schmitz, a 2005 Har-
vard alumnae who graduated magna cum laude.
Her resume included a year as a fellow with the
DeVos Institute of Arts Management at
Kennedy Center for the Performing Arts in
Washington, D.C. She also founded the Dana
Point Symphony in 2011 and is the current
chair of the city of Dana Point’s cultural com-
mission.
Schmitz’ goal, she says, was to quickly ex-
pand what she calls Casa Romantica’s reputa-
tion as Orange County’s cultural heart by
adding carefully selected programs, exhibits and
performances that appealed to a wider group of
people. She also developed a comprehensive

Casa Romantica leaders: David Westendorf, vice president; Berenika Schmitz, executive direc-
tor; Ruth DeNault, president; Bonnie Koch, secretary; Gordon Olson, treasurer

change, but to grow thoughtfully and intention-
ally.”
The approach seems to be working. Casa Ro-
mantica, since Schmitz joined, has doubled its
membership and event ticket sales. Its annual
budget now approaches $1 million, which rep-
resents a 30% increase across the center’s 2013-
14 and 2014-15 fiscal years. 
“There is something for everyone here,” she
says. “People love quality and really good expe-
riences. We want to make sure everyone who
comes here has a fantastic experience.” 

Businesses Bought In
Schmitz and the board are also working to se-
cure corporate and business support. The facility
has always enjoyed the support of local busi-
nesses and now has donor companies such as
Fluid Master, Farmers & Merchants Bank,
Hurley, and a host of others. 

Greg Stoutenburgh, president of Epica
Medical Innovations in San Clemente, says he
decided to lend his company’s support to Casa
Romantica after visiting the location for the first
time several months ago.
“I was so impressed by what the Casa is pro-
viding the community,” he says. “There is a lack
of access to quality arts, history, and the various
things that the Casa can offer. By providing these
sorts of events, people are able to experience this
culture and enjoy it. The arts enrich the entire
community. The richer a society is, the better a
business will do.”
Ole Hanson built the city of San Clemente as
a place of respite. Now the center has become
the heart of San Clemente, DeNault says, and
symbolizes how dead dreams can be reborn in
even grander ways.
“People come here, young and old, and feel that
this is their house,” DeNault says. “Then they
walk out on the terrace and think, ‘Wow, this is
my ocean view.’ And that’s really what we want—
for people to know that Casa Romantica and
everything it offers really belongs to the people of
San Clemente and all of Orange County.” �

Ten-year-old Dillon had a dream: to learn
to play the guitar. At least that’s what he said
in the application video he sent in to be con-
sidered for Casa Romantica’s free Music
Festival and Academy. 
At the annual two-week academy, which
took place in July, children ages 8 to 13 stud-
ied piano, violin, viola and cello through pri-
vate studio lessons, performances,
musicianship training, parent workshops and
innovative classes. 
So if Dillon’s dream was to play guitar,
why was he selected to be one of the 25 chil-
dren to participate? After all, more than 70
applied.
“There was just something about him,”
says Executive Director Berenika D.
Schmitz. “He was so bright and funny. We
knew he’d be a great addition.” 
Dillon was offered the viola, a stringed in-
strument slightly larger than a violin but with
a lower pitch—not quite the guitar he was
hoping for, but he took to it right away,

Free Program One of Batch
Designed for the Young Set

By KIM HAMAN

Kids Get Gift of Music at
Casa Romantica’s Academy

Schmitz recalls.
The boy, initially unfocused, soon began to
warm up to the instrument.
He was playing “Twinkle, Twinkle, Little
Star” on it by the end of the first week and
ready by the end of the second week for the
solo he would perform at the academy’s finale
concert for parents and friends.
“People underestimate what kids can do,”
Schmitz says. “If you give children the oppor-
tunity, they will work hard. They love being
part of something special, something bigger
than themselves.”
That’s just one of the reasons, Schmitz says,
that Casa Romantica focuses many of its pro-
grams on children, including a free children’s
gardening program, guest performers geared
to children’s interests, and school tours that
bring in children from across San Juan Capis-
trano and surrounding cities. Fundraisers and
donations pay for the programs.
“Casa Romantica’s children’s programs fill
a real need,” says Greg Stoutenburgh, a Casa
Romantica donor and president of Epica
Medical Innovations LLC in San Clemente.
“Children see that there is more to life than re-
ality TV. … By exposing children to art and
culture, you’re opening them up to a whole
new world.” �

social media campaign for the venue. 
“It was wonderful to have someone who
knew what they were doing before they got
here,” Koch says of Schmitz. 
Board member Gordon Olson, a retired at-
torney with intellectual property law firm
Knobbe Martens Olson and Bear, said that
initially, there was some controversy over bring-
ing on Schmitz because some perceived her as
wanting to implement change too quickly.
“There is this idea in the nonprofit world that
you have to move slowly,” Schmitz explains.
“Many of my colleagues from Harvard have
started businesses that are doing something in-
novative and fast. I think we’re at a cultural and
historic place where nonprofits can do the same
thing.
“Sometimes it can be a little scary to move so
fast, but you have to have a plan. We do. We’re
not just making change for the sake of making
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Corporate foundations active in Orange
County marked their fifth year of yearly in-
creases in total cash contributions and cash
contributions to OC charities.
Total cash contributions were up by 6.1%

in 2014 to about $1.2 billion. Local contri-
butions were up about 7.2%, with more than
$21 million in Orange County contributions
compared to $19.9 million in 2013.

The Business
Journal ranked 36
corporate founda-
tions and charitable
arms of businesses
with headquarters
or significant oper-
ations in the county.
Twelve of the

foundations re-
ported a drop in

contributions last year, seven of them report-
ing under $1 million in total contributions.
The same number of foundations reported a
drop in direct cash giving in Orange County.

� Some of the top foundations reported
large increases in contributions, including
San Francisco-based Wells Fargo & Co.,
which ranked No. 1 on the list again this
year.
It reported over $320 million in contribu-

tions, 14.8% more than its 2013 total of
$278.8 million. 
Wells Fargo invested in local volunteer

programs last year, according to Community

Private foundations based in Orange
County spent more money in their own
backyard last year as they trimmed their
overall giving.
The foundations on this week’s Business

Journal list gave just over $145 million
overall, 6.3% less than the $155 million they
donated in 2013, according to data compiled
by the Business Journal. Orange County

charities still saw
added benefit as the
listed foundations’
local giving in-
creased 22.8% from
$34.6 million to
$42.4 million. That
followed a 9.3%
drop in local giving
in 2013.
The Business

Journal ranks the county’s 41 largest indi-
vidual and family foundations based on the
most recent available data charting cash
contributions. Most numbers are based on
tax figures and foundation reports, and or-
ganizations have fiscal years that are differ-
ent from each other.
Total cash contributions dropped last year,

though 25 of the foundations reported an in-
crease—some of them significant.
Only two of the top 10 private foundations

reported a notable decrease in total contri-
butions.
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Combined to Donate $145M,
Increased OC Giving 22.8%

By KATE SCHWARTZ

Private Foundations Give More in OC, Less Overall

p   18

36 Active in OC Donate
$1.2B, $21M+ of it Local

By KATE SCHWARTZ

Corporate Foundations Boost Giving in 2014 by 6.1%

p   24

� Irvine-based Tiger Woods Foundation
reported an 812% increase in total cash
contributions from $467,190 in fiscal year
2012 to nearly $4.3 million in 2013. It
jumped from No. 27 to No. 6 on the list—
the biggest change this year by a large mar-
gin.

� The Aliso Viejo-based Henry T.
Nicholas Foundation, No. 11 also reported
a significant increase in charitable contri-
butions, up nearly 60% to $2.4 million in
total contributions, nearly that entire
amount going to Orange County charities. 
The foundation was called the Henry T.

and Stacey Nicholas Foundation until the
couple’s 2006 separation, when it adopted
its current name and Stacey Nicholas estab-

Affairs Manager Jack
Toan. 
“We spent a lot of

time and resources in
increasing team mem-
ber contributions and
fostering a culture of
giving back in our
team members,” he
said. “Active engage-
ment on behalf of our
team members is
what is increasing
Wells Fargo’s philan-
thropy activity.”
Toan also said Wells Fargo is in the

process of a large military veterans initia-
tive in Orange County called “Operation
Gratitude.”
“We are sending letters to military men

and women stationed around the world,
with nonprofit partners like [Costa Mesa-
based] Working Wardrobes and [the Santa
Ana-based] Black Chamber of Com-
merce,” Toan said.
Wells Fargo plans on sending 30,000

handwritten letters from the Pacific and
Midwest regions, 5,000 of them from Or-
ange County.
“We also continue to focus on community

development in Orange County—economic
development, community revitalization proj-
ects, and K-12 education initiatives,” he said.
Wells Fargo is for the second consecutive

year a sponsor of the U.S. Department of
Energy Solar Decathlon, which takes place
in October at Great Park in Irvine.
The program “challenges collegiate teams to

design, build, and operate solar-powered
houses that are cost-effective, energy-efficient,

and attractive,” according to its website.
� Irvine-based Mazda Foundation USA

Inc. made the largest jump last year with a
240.8% increase in total cash contributions
and a 153% increase in local contributions.
It jumped from No. 28 to No. 21. Mazda re-
ported $1.3 million in total contributions
compared with $387,314 in 2013.
“The Mazda Drive for Good charitable

program launched in 2013 and further es-
tablished Mazda’s commitment to charita-
ble service,” Tamara Mlynarczyk,
manager of public affairs for Mazda’s North
American operations, said in an email. “Re-
sponsible for donating more than $7.6 mil-
lion and pledging more than 120,000
charitable service hours over the past two
years, Mazda Drive for Good continues to
provide monetary donations and community
service throughout the year.”
Mlynarczyk said Mazda Foundation USA

has been able to increase its annual giving
because it’s one of the charitable organiza-
tions receiving funds from its parent’s
Mazda Drive For Good charitable program.

� Irvine-based Edwards Lifesciences
Foundation reported a 28.1% increase,
with total giving at more than $7 million. It
reported a 24% decrease in Orange County
cash contributions.
Amanda Fowler, executive director of

global corporate giving for Edwards Life-
sciences Corp., said most of the founda-
tion’s contributions have been made
through a philanthropic initiative that
launched last year called “Every Heartbeat
Matters.”
Fowler said she didn’t have information

on the reason for the drop in local dona-
tions.

“We thought really hard about how we
want our philanthropy to affect a specific
cause, and we picked one we know well be-
cause of the business we are in and the tal-
ent we have,” Fowler said. “We decided to
focus on the global burden of heart valve
disease.”
Fowler said the foundation expects to

help 1 million people living in underserved
communities by the year 2020, mainly by
providing them with free mobile heart
screenings.
Fowler also said local Orange County

partners are enthusiastic about participating.
“Hoag Hospital is supporting a mobile

heart valve screening program. Heart dis-
ease is the No. 1 killer in the world, but it’s
largely treatable if detected early. We are re-
ally going to go after it in a meaningful
way.”
Edwards’ website says it funded some

grants at the $250,000 level, the majority at
or below $100,000 last year.

� Not all foundations reported increases
in corporate giving—Arkansas-based Wal-
mart Foundation Inc., No. 4 on this year’s
list, reported an almost 8% decrease in total
contributions and a nearly 90% decrease in
Orange County contributions.

� Brea-based Beckman Coulter Foun-
dation, No. 29 on the list, down from No.
20 last year, reported an 82% decrease in
total cash contributions. A representative of
the foundation said it keeps details on giv-
ing confidential but did say “its donations
can fluctuate year over year.”
Four of the five lowest-ranked founda-

tions on this year’s list reported a negative
change in total cash contributions and con-
tributions to OC charities. �

lished her own foundation—the Opus
Foundation in Irvine.

� Opus Foundation dropped from No. 24
to 32 this year due to a 55% decrease in
total contributions for the fiscal year ending
December 2013. 
It made all of its $279,000 in contribu-

tions to Orange County charities, including
to Costa Mesa-based Junior Achievement
of Orange County, Santa Ana-based The
Wooden Floor, and Santa Ana-based
Women Helping Women Inc.
The Business Journal reported a $9.5 mil-

lion gift by the foundation to the Henry
Samueli School of Engineering at Univer-
sity of California-Irvine in June 2014. 

� The Costa Mesa-based Argyros Foun-
dation stayed at No. 4 this year, reporting a
27% increase to $13.4 million in total cash
contributions and $11.8 million in contribu-
tions in Orange County. The local figure
represented a 127% increase.
Its main project has been a $13.5 million

donation given to the Segerstrom Center
for the Arts in support of helping rebuild
the center’s central plaza in Costa Mesa, ac-
cording to a representative of the founda-
tion. The spot will be named the Julianne
and George Argyros Plaza and is expected
to be finished in the fall of 2016.

� Dana Point-based Optivest Founda-
tion is the only newcomer to the list. It
made $604,058 in total contributions last
year, with $302,497 of that given to Orange
County charities. Optivest is ranked No. 25.
It was founded in 2007 and is funded by
10% of the gross revenue of Optivest Inc.,
Optivest Properties LLC, and Optivest
Investment Banking, according to the

foundation’s website. It has invested more
than $2.3 million in local and international
areas since 2007.
Trish Van Mourick, who founded the

Optivest Foundation with her husband,
Mark, said the rise in contributions can be
attributed to the Optivest companies’ in-
creased profitability in recent years. The
foundation donates mostly internationally,
with some local giving, and to Christian-
based causes.
“We have multiyear projects in Rwanda,

Zambia, and India, and focus on projects
that will be sustainable in the future” Van
Mourick said. “We are passionate about in-
ternational projects because we really see
our investment dollars go so much further.”
One of the current projects listed on the

foundation’s website is the Freedom Climb,
an annual event when women from around
the world climb Mount Kilimanjaro to
“raise global awareness, prayers, and funds
for women and children who are oppressed,
enslaved, exploited, and trafficked through-
out the world.”

� The Newport Beach-based Donald
Bren Foundation reported a 73% decrease
in contributions and a 93% decrease in Or-
ange County contributions—it gave one
$100,000 gift to Santa-Ana based nonprofit
Think Together. The foundation dropped
from No. 10 to No. 26. It meanwhile in-
creased its total assets by almost 20% to
nearly $137.5 million. The foundation is
one of Bren’s numerous philanthropic out-
lets. His Irvine Company donated 2,500
acres of open space near Orange and Ana-
heim Hills last year on land that had been
approved for 5,500 homes. �

Van Mourick: Optivest Foundation co-founder
on foundation trip in Haiti

Toan: increased
“team member con-
tributions”
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OC Data Drill: Philanthropy

total contributions*

Compiled by Samuel Richard

Corporate Foundations’ Areas of Giving

Corporate Foundations’ Contributions

$1.2 Billion

N/A
2.8%

Western
U.S.
5.6%

$45K-$99K
5.6%

Private Foundations’ Areas of Giving

Private Foundations’ Contributions

36 biggest total

total contributions*

$145.3 Million

41 biggest

*The fiscal years for foundations vary. Contributions
include fiscal years 2013 and 2014.

CORPORATE FOUNDATIONS PRIVATE FOUNDATIONS

total

CA
5.6%

National
50%

International
25%

Southern
CA

11.2%

$100K-
$499K
16.7%

$500K-
$999K
13.9%

$1M-
$2.49M
11.2%

$2.5M-
$5.9M
16.7%

$6M-
$9.9M
11.2%

$10M-
$19.9M
5.6%

$20M-
$99.9M
5.6%

$100M-
$299.9M
11.2%

$300M
2.8%

CA
7.4%

$33K-$99K
12.2%

N/A
9.8%

National
56.1%

International
14.7%

Southern
CA

12.2%

$100K-
$399K
22%

$400K-
$999K
19.6%

$1M-
$2.9M
26.9%

$3M-
$19.9M
14.7%

$20M-
$45M
4.9%
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The Photography of Russ Hennings
Aug. 7 – Sept. 13

Fine art and action sports photographer
exhibits coastal landscape and action photography

A Slice in Time
Sept. 26

Gala fundraiser raises money for center programs and preservation
$200 per ticket

The Casa Up Close Speaker Series
Oct. 22

Kenneth Khachigian, presidential speech writer and lawyer
Members $10, general admission $12

The Nutcracker
Dec. 10-11

Featuring the Orange County Ballet Theater
$40/general admission

Upright Citizen’s Brigade
Jan. 22

L.A. comedy troupe
$25/general admission

An Evening with Ann Hampton Holloway
March 11

Holloway sings Barbara Streisand 
Concert and black-tie fundraiser 

$165 per ticket

Upcoming Casa Romantica Programs
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PHILANTHROPY
By Kim Haman

Kim Haman can be reached at philanthropy@ocbj.com.

Fast Batters, Faster Betters

Dennis Kuhl, chairman, the An-
gels; Neda Eaton, president, CEO,
Irvine Public Schools Foundation;
Bill Allen, founder, CEO, Outback
Steakhouse and Fleming’s Prime
Steakhouse & Wine Bar

Celebrating at OCSA

Maureen Mekjian; Rae
Segerstrom; Rayell Brokaw, James
Segerstrom; Sandy Segerstrom
Daniels, managing partner, C.J.
Segerstrom & Sons, founder, Festival
of Children; Ted Segerstrom; Toby
Andrews; Sally Andrews; Susie
Perry; and the Rev. Steve Perry

GameChanger

Jon Storbeck, vice president, Hotels & Downtown
Disney, Disneyland Resort

Bits & Pieces

Irvine Public Schools Foun-
dation and the Angels Baseball
Foundation hit the jackpot dur-
ing an evening of poker, dinner
and cocktails that featured current
and former Angels players. The
third annual Aces and Angels
Poker Tournament raised over
$50,000 to help fund college
scholarships for students in need.
The event took place July 26 at
the Ketel One Club at Angel Sta-
dium. More than 20 companies
sponsored the tournament, includ-
ing Ketel One Vodka, ClearPath
Solutions, Carsmetics, OC
Maids and Rutan & Tucker. Angels players who participated included Chuck Finley,
Garret Anderson, Bobby Grich, Clyde Wright,Matt Shoemaker, Mike Morin and Kyle
Kubitza.

Discovery Cube in Santa Ana named Brie Griset Smith its new vice president of devel-
opment. Smith joins Discovery Cube after serving in a similar capacity at United Way. ...
The Margaret E. Oser Fund for Women of the Orange County Community Foundation
granted $15,000 to support Community Service Programs’ Family Violence Victim Advo-
cacy Program, which provides comprehensive services to victims of domestic violence.

The Orange County School
of the Arts in Santa Ana cele-
brated the grand opening of its
60,000-square-foot dance, music
and science center on Aug. 16
with more than 600 Orange
County community and business
leaders.
The facility includes the Marybelle Musco Dance Center, the Hal and Jeanette Segerstrom
Family Music Center, and the Argyros Science Center. The project marks a major milestone
for OCSA: For the first time, the school built a specialized instructional facility from the
ground up instead of renovating existing commercial and historic buildings.
Campaign Co-Chairman S. Paul Musco, founder of Gemini Industries in Santa Ana
said, “We are thrilled to support the growth of this award-winning organization.” 
The new center is part of a $16.2 million Masterpiece in the Making campus-completion
campaign. The school has raised $13.5 million to date from lead supporters, including Julia
and George Argyros, Deborah and Larry Bridges, Reuben H. Fleet Foundation,Mary-
belle and Sebastian Paul Musco, and the Hal and Jeanette Segerstrom Family.

Irvine-based GameChanger Charity, whose
donors include Allergan PLC, Western Digital
Corp.,Wells Fargo, and Knobbe Martens, deliv-
ered food and gifts to pediatric cancer patients at
Children’s Hospital of Orange County on July
18. Gifts included educational tablets, fitness track-
ers and games.
“When you’re in the middle of something that
isn’t so much fun, if you can suspend that even for a
moment, suspend the reality, and say, ‘I’m not re-
ally here,’ it makes a real difference,” said Jon
Storbeck, vice president of Hotels & Downtown
Disney at the Disneyland Resort and a CHOC
board member who attended the event.
“GameChanger makes a difference.”
GameChanger provides video games, college scholarships and financial support to chil-
dren suffering from cancer. The event is the first of 15 visits to different hospitals through-
out California planned for the next year. GameChanger Charity partnered with Irvine-based
nonprofit Child’s Play to put together the CHOC event.
In-N-Out Burger, based in Irvine, had a food truck at the event where workers prepared
hamburgers, cheeseburgers, fries, shakes, and drinks for the patients, staff and doctors. 

Women Take Lead

Scharrell Jackson, chief financial and
administrative officer, Squar Milner;
Russell Williams, Passkey Foundation
president, CEO 

Scharrell Jackson, chief financial
and operating officer of Squar Mil-
ner, was the keynote speaker at the
Leadership in Heels event on July 31
at the Pacific Club in Newport
Beach.
Betty Uribe, executive vice presi-
dent of California Bank & Trust,
emceed the breakfast session. More
than 100 guests attended the event,
which raised an undisclosed amount, a
portion of which will benefit Human
Options, an Irvine-based nonprofit
group that focuses on breaking the
cycle of domestic abuse.
Other speakers included event host

Russell Williams, president and chief
executive of Passkeys Foundation
and Maricela Rios-Faust, chief oper-
ating officer of Human Options.
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n the heart of Orange County, yet in the middle of nature, this
210-acre facility has become the premier location for school
groups, STEM and outdoor programs, youth leadership training
and team-building experiences, church retreats, corporate and
special events.

Featuring classrooms, meeting spaces, overnight bunkhouse
accommodations for 288, amphitheater, dual wheelchair accessible
zip lines, aquatics complex with a waterslide, hiking trails, high ropes
course, climbing wall and a 300-seat dining lodge.

I
The Irvine Ranch Outdoor Education Center

Celebrating six years of excellence as Orange County’s premier outdoor science camp

Come see what over 40,000 individuals have experienced
first-hand – right in your own backyard!

For tours and information, please call 714.546.8558, x145.

The Irvine Ranch Outdoor Ranch Education Center
2 Irvine Park Road 
Orange, CA 92869

714.923.3191     
www.outdooreducationcenter.org
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hat makes a company a good corporate citizen? While many companies
may want to give back to the community, they often don’t know what to do
or how best to do it. With smart, easy and impactful ways for a company
to build and grow their charitable giving, OneOC has the solutions to
maximize a company’s capacity to “do good” in the community.

Smart. Establishing a company foundation through a donor-advised fund makes
it simple to achieve philanthropic goals. Companies can spend less time dealing
with complicated administrative tasks and more time focusing on what they want
to achieve. A company donor-advised fund through OneOC offers an easy-to-
establish, low-cost vehicle for philanthropic giving. What’s more, donor-advised
funds allow for charitable flexibility beyond grant making, including options like an
employee hardship fund, disaster relief, scholarships, dollars-for-doers, charity
events and employee-matching gifts.

Easy. A company’s charitable fund through OneOC is an easy solution for
implementing a wide range of giving options that make a difference in the
community, rally employees, foster a loyal customer base and help to reach
business goals. A donor-advised fund requires less money, time, legal assistance
and administration to establish and manage. Once a fund has been created a
company decides when to give, how much to give and to what causes. OneOC
takes care of financial management by cutting the checks, ensuring IRS
compliance and, if desired, guiding the investment of the organization’s charitable
assets.

Impactful. Investments into a company’s donor-advised fund become a safe
haven for dollars restricted for charitable good, with immediate tax deduction
benefits for every charitable contribution. Finding the right nonprofit to support can
be challenging at times. OneOC helps to formulate strategies that are based on
company initiatives – which respond to specific community needs. This ensures
that the philanthropic vision is aligned to the company’s goals.

The OneOC Advantage. You may already be doing GOOD. OneOC can help
you do it BETTER.

u Increase brand visibility in the community
u Maximize tax and budget implications of your company’s philanthropy
u Organize your company’s charitable giving using OneOC’s simple solutions

Contact us today to discuss how we can help. 714.953.5757 x131 |
smitchell@OneOC.org | www.OneOC.org

W
Do Good To Do Well: OneOC’s Simple

Way to Establish a Company Foundation
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ust saying the word summertime conjures up thoughts of fun and
adventure. For hundreds of THINK Together summer program
students, this was absolutely the case during the summer of
2015. Science, space and a very special Secretary played a role
in this year’s examples of unique academic enrichment even

when school’s out for the summer.

As a funded community in the state-wide Summer Matters
Campaign, THINK Together has been hard at work creating summer
experiences that help to mitigate the risk of summer learning loss
and engage students in learning that is active, collaborative and
meaningful; as well as learning that supports mastery and expands
horizons. Through the generous support of the David & Lucille
Packard Foundation, THINK Together has been able to leverage a
number of unique partnerships to this end.

Eighty THINK Together students pitched tents and camped
oceanside, near the beaches at the San Clemente State Beach Park,
thanks to a dynamic partnership with the California State Parks Foundation. For
many of the students, it was their first time camping, and for almost all of them, it
was the first time camping at the beach and waking up to the sound of crashing
waves. Park rangers talked to the students about the importance of caring for the
environment and the ocean to ensure a healthy ecosystem. Through nature walks
and beach exploration, the students experienced science firsthand under the
heading of a whole lot of fun. Tents, gear and food were donated by the State
Parks Foundation. And as a fitting partner in this event, surf and skate giant
Volcom, donated sleeping bags for all of the kids to take home as a parting gift to
remember their camping experience.

Through our partnership with scientists at NASA’s Jet Propulsion Laboratory
(JPL), students were engaged in the NASA Summer of Innovation curriculum. The
goal of this curriculum is to excite young minds and inspire students toward future
STEM pursuits. Under the theme “Go for Flight,” they built planes, boomerangs,
rotor motors, kites and gliders, all while discovering the science that makes them
go (e.g., drag, lift, airflow and pressure).

Creating opportunities for young people to participate in experiential learning
outside of the school campus was the primary aim of our summer excursions

J
Summer Matters at THINK Together

and fieldtrips, and students traveled throughout the region to take
part. More than 500 of our Summer Program kids visited the
Richard Nixon Presidential Library in Yorba Linda. The middle and
high school age students saw exhibits about American and world
history, civic responsibility, and the importance of the upcoming
presidential debates and election. A select group of students were
invited to participate in a private panel discussion with former
Secretary of State Madeleine Albright, who was at the Library to
launch an exhibit showcasing her legendary lapel pins and her
book entitled, Read My Pins. Students were treated to her
anecdotes and advice, and attendees described the Former
Secretary as being accessible, amusing and inspirational—all
encompassed in her response to one student’s question about
advice to young students today: “Finish what you start. Learn to
interrupt. And when you do interrupt, know everything you can
about your topic.” Discussions are underway for a continued
partnership with the Nixon Library and THINK Together through
academic school year programs.

THINK Together is a nonprofit organization collaborating with communities,
parents, teachers, administrators and other stakeholders to help transform and
galvanize the K-12 educational system, creating excellence and equity for all kids.
THINK Together is California’s largest provider of Expanded Learning Time
programs. Through its affiliate, Principal’s Exchange, THINK Together also
provides research, professional development and consulting to underserved
schools. Combined, THINK Together and Principal’s Exchange serve over
150,000 students at more than 400 locations across more than 45 school districts
from Silicon Valley to San Diego. Partnering with school administrators and
teachers, THINK Together’s dedicated team of more than 2,500 employees are
helping students statewide reach their full potential. THINK is an acronym:
Teaching, Helping, Inspiring & Nurturing Kids. All of these came together to create
a summer that mattered! Summer 2016 planning is underway. 

2101 East Fourth Street
Bldg. B, Second Floor

Santa Ana, CA 92705-3835
P: 1.888.485.THINK • F: 714.543.3852

THINKTogether.org
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asimo is devoting its philanthropy efforts
to saving lives by improving patient
safety locally and globally.

Each year, more than 200,000
patients die preventable deaths in U.S.
hospitals – the third leading cause of death
behind heart disease and cancer – while more
than 3 million die preventable deaths across
the world.

For the past three years, Masimo has been
the presenting sponsor for the Patient Safety
Science and Technology Summit, which is the
annual meeting of The Patient Safety
Movement Foundation – a nonprofit 501C3
founded by Masimo Foundation for Ethics,
Innovation and Competition in Healthcare. The
Patient Safety Movement’s goal is to eradicate
preventable deaths by 2020.

At this year’s third annual Summit in January,
more than 500 hospitals and healthcare
technology companies made public
commitments and pledges to help reduce preventable patient
deaths to zero by 2020 in U.S. hospitals.

The commitments and pledges build on previous public
pronouncements other healthcare companies and organizations
made during the 2014 Patient Safety, Science & Technology
Summit. Those commitments and pledges directly resulted in an
estimated 6,412 lives saved.

In addition, some 35 medical technology companies have pledged to make their
devices interoperable so the patient data collected and displayed on their products
are accessible for patients and clinicians.

The Patient Safety Movement Foundation expects to announce at the next
Summit in January 22-23, 2016 that more than 20,000 lives will have been saved
by implementing some of the Patient Safety Movement’s Actionable Patient Safety
Solutions or APSS. These APSS are step-by-step instructions on how hospital
workers can help eliminate preventable patient deaths resulting from a variety of
causes, including:

u Medication errors
u Healthcare acquired infections
u Failure to rescue
u Hand-off communications
u Failure to detect critical congenital heart disease in newborns

Helping Newborns
More than 200,000 Chinese newborns will be screened using this technology in

2015. Globally, about 3.3 million newborns die annually within the first month of
life, with neonatal infection, sepsis, pneumonia and birth defects among the major
killers according to the World Health Organization.

ENAP’s mission is in lockstep with the commitments of Masimo; its long-
standing partner, the nonprofit Newborn Foundation, and, of course, the Patient
Safety Movement, to reducing preventable newborn deaths.

M
Masimo Focuses Philanthropy on Patient Safety, Saving Lives

Earlier, Masimo launched iSpO2 RX, the first
commercial, medical grade Masimo SET®
Measure-through Motion and Low Perfusion™
pulse oximeter technology for mobile devices in
conjunction with the Newborn Foundation’s BORN
Project – Birth Oximetry Routine for Newborns.

iSpO2 Rx is ideally suited to low-resource areas.
iSpO2 Rx for neonate and infant use is currently
available in certain countries such as India,
Cambodia, Kenya and Guatemala.

“We have found this simple, non-invasive check
of oxygen levels in newborns is among the most
effective health measures that can be deployed to
reduce newborn mortality,” said Annamarie
Saarinen, co-founder and CEO of the Newborn
Foundation. “Through our partnership with
Masimo, we are eager to help fulfill the goals of
the ENAP initiative, saving and improving newborn
lives.”

Masimo and the Newborn Foundation spent
nearly two years working with public health

officials, delivery hospitals and clinicians to create the first viable,
measure-through motion and low perfusion, mobile-enabled pulse
oximetry technology that can be adopted as part of routine neonatal
screening for hypoxemia.

Masimo’s engineering, design and technical teams spent
thousands of hours researching, designing and developing a mobile

medical device that would serve the needs of health workers and babies in the
lowest resource settings.

In addition to supporting ENAP, Masimo contributed financially to the BORN
Project China, which is providing the first large-scale newborn data collection on the
efficacy of mobile pulse oximetry technology at county- and village-level birth
facilities in Sichuan Province. China has among the world’s highest newborn
mortality as a percentage of under-5 deaths.

Effective, affordable and scalable pulse oximetry evaluations of newborns, along
with reliable follow-up in low- and middle-income countries, will significantly reduce
infection-related newborn death rates and improve outcomes for newborns afflicted
with “hidden” congenital heart defects.

Masimo SET iSpO2 Rx can arm frontline healthcare providers in the developing
countries with the most effective pulse oximeter that is accurate in challenging
conditions of patient movement and low perfusion to help save the lives of
newborns.

Through the Patient Safety Movement Foundation, ENAP and the BORN Project,
Masimo is committed to saving lives.

The goal to eliminate 200,000+ preventable deaths by 2020 is ambitious. There is
a long way to go. But with more amazing people, hospitals and medical technology
companies joining the movement, we are confident we can achieve it.

For more information, go to www.masimo.com.

Joe Kiani, Foudner and CEO of Masimo; Founder and Chairman of the Patient Safety Movement Foundation at the 2015 Patient Safety, Science & Technology Summit.

2015 Patient Safety, Science and Technology Summit
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racelli waits with her daughter
Jovana to pick up food that will feed
her family for the next week. Before
she found out about the pantry, she
didn’t have enough food and her two

children often went to bed hungry. “This
place gives help to a lot of people. We are
really grateful and the kids are really happy
when they know they are going to eat.”

For families like Aracelli’s, life isn’t getting
better. In fact, one out of every five children
in Orange County often doesn’t have
enough to eat. They and their families
worry about whether there will be dinner on
the table each night. Missing meals can
have dire consequences for children’s
health, which can mean they will never
reach their full potential.

Working families are not the only ones
who are having trouble making ends meet.
Some of our most vulnerable residents are
seniors. More than 44 percent can’t afford basic necessities and they often have to
make tough decisions about whether to pay the rent, buy their medicines or buy food.

“When I couldn’t work anymore, my friend told me about this place,” said Willa about
the senior center where she receives bags of groceries twice a month. “I don’t take
very much of the food and I do whatever I can to help out. I help in the kitchen and I

A
The Economy May Be Recovering, But Not For Everyone

help with the Brown Bags. It makes you feel
good.” For seniors, getting the proper
nutrition means they can live healthy,
independent lives free from worry about
where their next meal will come from.

Second Harvest Food Bank’s mission is to
end hunger in Orange County. We provide
enough food to feed the hungry more than
1.3 million meals each month. The food is
distributed by our 320 community partners
located throughout the county. They also
provide services like job training to help
families get back on their feet.

But that still isn’t enough and we can’t
accomplish our goal of ending hunger for
the 349,000 people in Orange County who
are at risk of going hungry without your help.

There are so many ways you can give that
will enable us to extend a helping hand to all
who need it. You can donate funds monthly

by joining our Harvest Club, start a food drive at work or school, or you can volunteer
your time at our food distribution center or at the Incredible Edible Farm in the OC
Great Park. We also have volunteer opportunities for kids in Izzy’s Corner.

To learn more about how you can help during Hunger Action Month, and the rest
of the year, visit FeedOC.org or call 949.653.2900 today.
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here are more than 12,700 homeless in Orange County. So many are
women, like Maggie, who have lost their way. Grandma’s House of Hope is
dedicated to serving women who suffer from severe illnesses such as
cancer, human trafficking, mental and physical disabilities. Because of the
complex cases, medication regimens and specialized needs, they are

ineligible for nearly all of Orange County’s housing programs. They end up
sleeping outside in parks, in their cars or other undesirable conditions. For these
Invisible Populations, living on the streets means a dramatically increased
rate of prostitution, victimization and ultimately, death.

Grandma’s House of Hope (GHH) differentiates itself from other housing
programs in Orange County by specializing in serving these “difficult to place”
women. Our services include emergency; safe haven; transitional; and long-term
supportive housing; as well as basic needs services, case management,
counseling, workforce development, health care coordination, and individualized
care to women with or without very young children. We provide on-site workshops,
resources and coaching assistance to help the women achieve their goals to
transition into permanent housing with the income and life skills necessary to
maintain it.

In the 11 years since our founding, Grandma’s House of Hope has grown
dramatically from one home in 2004 to 11 homes and 98 beds in 2015. GHH is
committed to serving these who truly fall through the cracks. The needs are still
outweighing our resources. Last year, we received 7,000 calls for help from
women who could literally die on the streets without our help.

Please help us Empower the Invisible Populations of Orange County today
and DONATE HOPE by making GHH part of your holiday giving in 2015!

www.GrandmasHouseofHope.org/donate
174 W. Lincoln Ave., Suite 541, Anaheim, CA 92805

714.558.8600
Fed Tax ID 26-0391438

T

Empowering the Invisible!
Grandma’s House of Hope serves those who truly fall

through the cracks
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growing number of Orange County’s seniors are facing
something most never thought they would have to contend
with in their retirement. Food insecurity.

In the U.S., it is estimated that 5.4 million Americans over
the age of 60 are food insecure. Good nutrition is critically
important for older adults. Unfortunately, food-insecure seniors
are at increased risk for chronic health conditions, even when
controlling for other factors, such as income. These are:

u 60 percent more likely to experience depression
u 53 percent more likely to report a heart attack
u 52 percent more likely to develop asthma
u 40 percent more likely to report congestive heart failure

Sadly, the number of Orange County seniors who report not always having
enough money to buy food is also rising. Many live on their Social Security checks
and must decide between buying food or paying for prescriptions. The number of

A
Age Well Senior Services Cites Food Insecurity on the Increase for County’s Seniors

Economic shortfalls are putting seniors at unnecessary risk
food-insecure seniors is projected to increase by 50% when the
youngest of the Baby Boom Generation reaches 60 in 2025. 

Age Well Senior Services, a nonprofit that provides a lifeline
for thousands of seniors living in south Orange County who
need essential, and often, lifesaving services, recently
conducted a survey that shows an increase in the number of
clients, both those who have lunch at senior centers, as well as

those who receive Meals on Wheels say they don’t always have enough money to
buy the food they need.

In 2013-14, 14% of clients who ate at the senior center said they did not have
enough money — this year it increased to 17%. For Meals on Wheels clients, in
2013-14, 29.4% they said they did not have enough money. This year it is 40%.

As Age Well is not a government or county agency, it must raise funds
directly from concerned citizens like you who understand the value we bring to
those who need our support the most.

Over the last year, Age Well has delivered over 300,000 meals though the Meals
on Wheels Program and provided opportunities for socialization through a
congregate meal program that serves over 2,000 seniors throughout South
Orange County.

Age Well is efficient — 91% of donations going to the provision of services —
but cannot continue to guarantee ideal services levels without assistance from
concerned citizens as expenses rise.

Fortunately, there are many ways that Orange County Business Journal readers
can make a lifesaving difference. Options range from participating in an IRA
Charitable Rollover or Planned Giving program to joining the Next Meal Club or
making a cash donation.

Thanks to volunteer delivery, central kitchen efficiencies and other subsidies,
each dollar donated provides one full meal. Given that one year of Meals on
Wheels costs about as much as a single day in a hospital or one week in a long-
term care facility, it makes economic sense to support Age Well.

To learn how you can help fund the services and programs of Age Well, contact
Marilyn Ditty, D.P.A., Chief Executive Officer, at 949.855.8033 or visit
www.myagewell.org/html/help.html.
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lzheimer’s disease is a progressive brain disorder that damages and
eventually destroys brain cells, causing detrimental memory and cognitive
impairment. There are more than 5 million Americans living with
Alzheimer’s disease. In Orange County, Alzheimer’s is the fourth leading
cause of death, with over 84,000 individuals affected by the disease or

another related dementia.

Taking Steps to End Alzheimer’s
Alzheimer’s Association’s Walk to End Alzheimer’s is the world’s largest event

to raise awareness and funds for Alzheimer’s care, support and research. Last
year, the Orange County chapter’s three Walk to End Alzheimer’s events drew
9,330 walkers from 737 teams and 68 corporate partners, who raised a total of
$884,448. Throughout the year, these funds supported the Alzheimer’s
Association, Orange County Chapter’s free programs such as its 24/7 helpline,
care consultations, support groups and educational classes, all critical services
for the individuals, families and local community affected by Alzheimer’s disease.

Walk to End Alzheimer’s and Companies
Across Orange County, companies are lending their philanthropic support to

Alzheimer’s Association, Orange County chapter and getting involved with the
Walk to End Alzheimer’s. Sponsoring the Walk to End Alzheimer’s is an
opportunity for businesses to make a powerful statement about their
commitment to the community by supporting the organization’s mission of
promoting brain health; advancing research; and providing services, education
and advocacy for individuals and their loved ones who are affected by the
disease.

Businesses can bring the cause right to their office by creating a Walk team
within the company and encouraging employees to join together and raise funds. 

“We’ve sponsored these walks throughout our service areas for many years,
with SCAN employees and their family members walking together for this
important cause,” explained Romilla Batra, MD, corporate medical director for

A
Alzheimer’s Disease in Orange County

SCAN Health Plan, a sponsor of the 2015 Orange County Walk to End
Alzheimer’s. “As a senior-focused health plan, we know the impact Alzheimer’s
has not only on the patient but also their loved ones. The resources the
Alzheimer’s Association provides are so important and the demand for them will
only grow, so we will keep walking on behalf of our members, current and future.”

PHD Insurance Brokers, another 2015 Walk to End Alzheimer’s sponsor, has
supported the event for over six years. “We are proud to be involved in such a
worthy cause,” said Leland Hendrie, president of PHD Insurance. “It has helped
our employees realize the nature of the disease, why we all need to pitch in and
support this walk, and the immense need there is in our Orange County
community.”

About Alzheimer's Association, Orange County Chapter
The Alzheimer's Association is the world’s leading voluntary health organization

in Alzheimer’s care, support and research. Its mission is to eliminate Alzheimer’s
through the advancement of research, to provide and enhance care and support
for all affected, and to reduce the risk of dementia through the promotion of brain
health. Since 1982, Alzheimer’s Association, Orange County Chapter has been
providing programs and services, free of charge, to Orange County residents with
Alzheimer’s and related disorders, their families, caregivers and the community.

Get Involved
This year, Alzheimer’s Association is hosting three Walk to End Alzheimer’s in

Orange County—Laguna Niguel (October 24), Huntington Beach (November 7)
and Anaheim at the Angel Stadium (November 14).

Start, join or donate to a team today by visiting www.alz.org/oc/walk. Local
Alzheimer’s Association staff is available to help companies set up teams and
brainstorm creative fundraising ideas.

Companies interested in sponsorship opportunities can contact 949.955.9000
or eventsoc@alz.org.
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hen veterans return home,
many need assistance
reentering the workforce or
finding affordable housing or
fine tuning a resume. Our

veterans sacrifice so much for our
freedom. They deserve better when
they return home.

That’s the message Frank Talarico,
President and CEO of Goodwill of
Orange County, wants the community
to hear.

Thomas T. and Elizabeth C. Tierney
heard it. Loud and clear. The local
philanthropists recently made a $1
million gift to Goodwill of Orange
County, the largest single program-
specific donation in its 91-year
history. Their donation will help serve
15,000 veterans and their families
who are transitioning to civilian life by
2020 through what Goodwill has
named The Goodwill Tierney Center
for Veterans Services.

“Elizabeth and I are passionate
advocates for helping soldiers and
community peace keepers who
bravely protect and serve our nation
and the constitution,” said Thomas
Tierney, president of Vitatech
Nutritional Sciences, Inc. “Goodwill of
Orange County is making profound
strides in helping veterans succeed in
civilian life.”

The center’s goal: To be a single
point of contact, a one-stop
destination connecting vets and their
families with organizations and
resources that will assist them with
everything from housing to finances 
to physical therapy, in addition to job placement.

The Tierney’s generous donation will also support the Goodwill
Fitness Center, which provides physical therapy for injured vets, as
well as hundreds of others. The 12,000-square-foot, state-of-the-
art facility is the only fitness center in Orange County designed
specifically for people with physical disabilities and chronic
illnesses. With a highly-trained physical therapy team, inclusive
fitness classes, specialized equipment and knowledgeable
personal trainers, the center is a life raft for people who are
homebound.

People like Bunk Wurth, an art teacher to special education students before he
was paralyzed in a rugby tackle. Bunk works out at the Goodwill Fitness Center to
relieve pain and tension that builds up in his neck when he paints — with his
mouth.

Bunk is just one of the 16,803 OC residents that Goodwill helped last year. But
helping 16,803 people takes a village. While the sale of donated items through
retail stores drives Goodwill’s economic engine, donations are critical for people
like Bunk.

W
Lending a Helping Hand: Goodwill of Orange County Gives a Sense of

Pride to Thousands in the Local Community
And Jordan. Jordan was brought to

Goodwill’s Assistive Technology
Exchange Center by his mom with a
diagnosis of autism and a vocabulary of
less than 20 words. Today he uses a
custom programmed iPad with an
application that helps him form words
and sentences. Now he can
communicate — and makes choices for
himself.

The stories of success through
Goodwill programs and services go on
and on. Take Dawn. Days from eviction
and preparing to move into her car, the
Cold War-era vet (one of 130,000
former warriors living in Orange
County) needed work. Bad. 

According to a recent Orange County
Business Council and Workforce
Investment Board report, veterans
returning to Orange County are three
times more likely to be unemployed
than the rest of the population. 

Luckily, Dawn was referred to
Goodwill. That phone call put her on
the fast track to a career that fit the
qualifications her Army experience
taught her.

“My life has completely turned
around,” she says. “I’m proof that when
you give someone a hand up they can
be something more.”

Well, Goodwill of Orange County
gave lots of hands up last year. Its job
training programs provided 286,900
hours of job coaching and 67,500 days
of training, to people facing barriers to
employment, many who have
developmental disabilities.

The upshot: a whopping 255 OC companies, including Nike,
Chevron, Bank of America, First American, Oakley and Marshalls hired
Goodwill-trained workers in 2014.

It’s not just about giving people economic and social independence;
it’s about giving them a sense of pride.

If any of this resonates with you, please get on board. Help change
the lives, or at least lighten the burden of people like Dawn, Bunk and
Jordan. 

You can donate your gently used items, shop at a Goodwill retail store, make a
monthly or annual financial contribution or join the Legacy Society by remembering
Goodwill in your will or trust. Your company can take advantage of Goodwill of
Orange County’s Business Services, hire Goodwill-trained workers, or attend and
sponsor a fundraising event. 

Go to ocgoodwill.org for more information. Or you can book a private tour at
goodwilltours@ocgoodwill.org. You can also donate online at
ocgoodwill.org/donate.

SAVE THE DATE - GOODWILL GALA - November 7
A Good Band. A Good Time. A Good Cause.
Don’t miss out on Goodwill of Orange County’s second annual fundraiser

gala featuring a legendary California rock band and actor John Stamos as
guest artist.

The event is set for Saturday, November 7 at the Laguna Cliffs Marriott in
Dana Point.

Bunk is just one of the 16,803 OC residents that Goodwill helped last year.

Thomas T. and Elizabeth C. Tierney, local philanthropists, recently made a $1 million gift to
Goodwill of Orange County, the largest single program-specific donation in its 91-year history.

All funds raised will benefit three key Goodwill programs, the Goodwill Tierney
Center for Veteran Services, the Goodwill Fitness Center and Assistive
Technology Exchange Center (ATEC). 

Tables for 10 guests and a number of sponsorship opportunities are available. 

For ticket and sponsorship information, contact Goodwill at 714.480.3355 or
email gala@ocgoodwill.org.
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mechanical engineer and inventor by trade
and with a Ph.D. from the Massachusetts
Institute of Technology, Don Schoendorfer
worked in the biomedical field and was
responsible for more than 50 United States

patents. Don realized the dilemma of disability in
developing countries while vacationing in Morocco
and with extensive research found that an
estimated 100 million people around the world
today are in need of a wheelchair without the
means to get one. Feeling called by God, Don
walked away from a successful career to found the
nonprofit organization Free Wheelchair Mission.

Don’s goal was to create a basic design at an
extremely low cost to meet the need for the highest
number of people with disabilities, in the shortest
amount of time possible. Rather than starting with
custom-made components, Don put together a
wheelchair using elements already in existence;
parts currently being manufactured and produced in high volume—resulting in a
durable, safe and inexpensive wheelchair—the GEN_1.

He began by building 100 of the GEN_1 wheelchairs in his garage. They were
specifically designed for use in the rugged terrain of rural and under-resourced
areas; it combined the durability of a resin lawn chair with the strength of a custom
steel frame, all tucked in between a sturdy pair of mountain bike tires.

The next step was the GEN_2. It was designed with adjustability in mind,
allowing for a more customized fit to address each individual recipient’s personal
needs. FWM recommends the GEN_2 for smaller recipients, those who require
additional adjustment to the wheelchair and/or those who need to commute longer
distances.

A
Because No One Should Have To Crawl

The organization just implemented the global rollout
strategy for the latest design this past July; the GEN_3
wheelchair. This new design mirrors the customizability
of the GEN_2, and has the added benefit of being
collapsible to allow for convenient transportability and
home storage. They also just began field testing another
exciting new development; the Skin Protection Cushion
(SPC). The SPC is designed for wheelchair recipients
who are at risk of developing life-threatening pressure
sores.

The FWM wheelchairs are manufactured in China for
maximum economy, packed in bulk in 40-foot ocean-
going containers and shipped directly to the ocean port
of the designated receiving country for highest
efficiency. A recent 3 year academic investigation
shows the FWM wheelchairs to be safe and beneficial
to users—not only providing mobility, but also improved
health and quality of life. Each FWM wheelchair costs
just $77.91 to manufacture and deliver to some of the

most remote corners of the globe, and it’s provided at absolutely no cost to
the recipient.

Free Wheelchair Mission continues its focus and commitment on becoming a
leading provider of mobility in developing nations. Beyond placing recipients in a
wheelchair, FWM is bringing transformation that opens doors to education, the local
church, employment opportunities and community. Thanks to their generous
supporters, nearly 900,000 people with disabilities have been blessed with the gift
of mobility and FWM is on their Mission to a Million with the goal to distribute 1
million chairs by the end of 2016.

For more information on how to get involved or make a donation, visit
www.freewheelchairmission.org.
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he Marconi Foundation for Kids was started by Marconi Automotive Museum
Founder Dick Marconi in 1994. As a leader in the vitamin and nutrition world,
he was fortunate to be able to build a collection of cars. And at the time that
he opened the Marconi Automotive Museum, he made a pledge to help raise
money for various at-risk children’s charities in our community.

Marconi’s philosophy, passed down from his father is simple yet defining: Learn,
Earn and Return. LEARN through higher education, EARN through hard work and
perseverance, RETURN to others in need.

We stand tall with our support of various children’s causes in Orange County
and beyond each year. We are able to do this because of the money raised
through special events held at the museum, general museum admission, and our
own annual fundraisers. What could be better and more fulfilling than that?

As a 501(c)(3) we are in a unique position as a business. While walking and

T
The Marconi Foundation for Kids

dining among a $30 million car collection, guests have the added advantage of
giving to children’s charities at the same time. Our goal is to make sure that our
community is aware of the plight of at-risk and homeless youth in our surrounding
area. Through the many corporate and individual client partnerships, we continue
to strive toward the goal of helping to raise $1 million a year for children’s charities
in our community.

We appreciate every consideration given to us, whether it’s special events, or
attending our annual events – Fight Night and Sunday in the Vineyard, plus many
more! 

This is a total win/win for you. Please join us at the Marconi Automotive Museum
– Style and Class with a Touch of Adrenaline!

For more information please contact us at 714.258.3001, visit
Marconimuseum.org or email info@marconimuseum.org.
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ommunity leaders and executives from
Children’s Hospital of Orange County
(CHOC Children’s) recently announced a
transformational initiative to ensure
children, adolescents and young adults

with mental illness get the health care services and support they currently lack in
Orange County’s fragmented system of care.

One in five children experience a diagnosable mental health condition during
childhood — about 150,000 children in Orange County alone; yet there are no
psychiatric inpatient beds for patients younger than 12 and insufficient psychiatric
inpatient beds for adolescents in Orange County hospitals. The absence of
designated space to treat young patients means that sometimes children with
serious mental health episodes remain in the emergency department for days at a
time.

“We recognize that pediatric mental illness has become a nationwide crisis, and
are committed to addressing it,” CHOC Children’s President and CEO Kimberly
Chavalas Cripe said. “CHOC and our partners are excited by the opportunity to
create a scalable model for pediatric mental health care that other communities
across the country can replicate.”

Children’s advocate Sandy Segerstrom Daniels, managing partner, C.J.
Segerstrom & Sons, has donated a $5 million lead gift to help establish CHOC
Children’s Mental Health Inpatient Center. The Center will provide a safe,
nurturing place for children ages 3 to 18 to receive care for mental health
conditions. It will also provide specialty programming for children younger than 12.
The third floor of CHOC’s Research Building, located on the west side of the
hospital’s main campus, will be extensively remodeled to house 18 beds in a
secured, healing environment, and create an outdoor area for recreation.
Construction is expected to begin by fall 2015 and finish in late 2017.

“Sandy Segerstrom Daniels’ inspiring and generous gift will improve the lives of

C
CHOC Children’s Announces Initiative For Pediatric Mental Health Services

children battling mental illness and their families
by providing the services and support they
need,” Cripe said.

Daniels’ gift serves as the cornerstone of a
broader fundraising campaign by CHOC to raise $11 million for inpatient capital
and startup costs, and $16 million to endow the program.

CHOC Children’s and Pastor Rick and Kay Warren, co-founders of Saddleback
Church, formed a task force last fall. Led by Chief Medical Officer Dr. Maria
Minon and Chief Psychologist Dr. Heather Huszti, and comprised of community
leaders, educators and faith-based advisors, the task force is focused on
creating a full system of care for children, adolescents and young adults with
mental illness. CHOC Children’s and their partners are raising additional funds
for enhanced outpatient mental health services in support of the full pediatric
system of care.

Along with the new center, the hospital and its task force will work vigorously to
educate and bring awareness of the prevalence of pediatric mental health
problems, and the importance of early intervention and treatment.

“We want to promote honest dialog about children suffering from mental
illness, helping to remove the social stigma. By inspiring others to share their
stories, we hope to help them to heal and help others on their paths toward
recovery and healing,” said Cripe.

“We know our plans are ambitious, but they are critical and life-saving. The
vision begins with establishing a caring home at CHOC Children’s for children
and their families to turn to for help,” Cripe added.

To learn more about ways to give to CHOC Children’s mental health campaign,
call the CHOC Children’s Foundation at 714.509.8690 or visit
www.choc.org/mentalhealthgiving.
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ystinosis is a rare, metabolic disease that slowly
destroys the body’s organs, including the
kidneys, liver, eyes, muscles, bone marrow,
thyroid and brain. There is medication to control
some of the symptoms of the disease, but

cystinosis remains incurable.

Research Is Our Hope
When Nancy and Jeff Stack established the

Cystinosis Research Foundation in 2003, they were
committed to aggressively funding cystinosis research
to ensure the development of new and improved
therapies and a cure for cystinosis. But never in their
wildest dreams could they have imagined what has
been accomplished in 12 short years.

Today, CRF is the largest fund provider of cystinosis
research in the world and has raised $29 million, all
committed to medical research. CRF has issued 131
cystinosis research and fellowship grants in 12
countries. The foundation issues two global calls for
research and fellowship applications each year. In the
first round of funding in 2015, CRF issued six grants
totaling more than $1 million.

CRF has achieved a number of milestones which
have dramatically improved the quality of life for
people with cystinosis, and have provided a more
hopeful future for cystinosis patients and their families:

u CRF-funded research led to the discovery of a
delayed-release form of the life-saving medication
taken by cystinosis patients, allowing them to take the
drug in pill form every 12 hours instead of every six hours. The
FDA approved the drug in April 2013.

u CRF established the CRF Cystinosis Gene Therapy
Consortium to bring stem cell and gene therapy to clinical trial.
In 2013, the consortium received IRB approval for the first
allogeneic stem cell treatment for cystinosis at UCLA.

u CRF established the Cure Cystinosis International Registry
(CCIR) to help identify all cystinosis patients worldwide, to learn

C
Cystinosis Research Foundation

more about cystinosis and its complications, and to aid
cystinosis scientists with their research efforts. To date,
more than 460 cystinosis patients from 39 countries are
registered with CCIR.

u CRF created the first post-doctoral Cystinosis
Research Fellowship Program to encourage young
investigators to establish careers in cystinosis
research.

u CRF “seed” money has resulted in two CRF-funded
researchers receiving three NIH grants in the past two
years, totaling over $3.5 million to study cystinosis.

u CRF sponsors the biennial International Cystinosis
Research Symposium for CRF-funded scientists and
researchers. The symposium is held at the Arnold and
Mabel Beckman Center in Irvine, Calif. The next
symposium will be held March 3-4, 2016. CRF
encourages the sharing of information and
collaboration in an effort to advance the research
process.

Beyond Research – Annual Day of Hope Family
Conference

CRF is focused on research to find better treatments
and a cure for cystinosis. We are also focused on our
patients and families and educating them on the
progress of research. Although there are only 2,000
people in the world with cystinosis, we sponsor an
annual “Day of Hope” family conference to bring
families together as a community. Every year, families
from all over the world gather to meet each other, to

share information and to form friendships. We also invite
our top researchers to present their research study

updates to the community. By bringing together researchers – many
of whom have never met a patient with cystinosis – with patients
and their families, we strengthen our global research community
and help drive the research forward.

To learn more about the Cystinosis Research Foundation or to
make a donation, visit www.cystinosisresearh.org or call
949.223.7610.

Stack Family (From left): Alex, Nancy, Natalie and Jeff Stack
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hat would our future businesses and communities look
like if ALL girls developed the confidence and skills to
become leaders? If they had the courage to raise their
hands in class, take the difficult science and math
courses, and spend their Saturdays giving back to the

community?

Orange County’s business community knows that
preparing girls to lead is an absolute imperative – and Girl Scouts is leading
the charge in developing the next generation of empowered and resourceful
women. Business and community leaders across Orange County are standing
behind Girl Scouts, the premier leadership development organization for girls,
because Girl Scouting works.

Girl Scouts engages girls with relevant and age-appropriate, girl-led programs in
areas like STEM, financial literacy and environmental stewardship, while building
confidence that will carry them into the future. Girl Scouts’ success is clear: More
than half of all businesswomen in the U.S. were Girl Scouts when they were
young, as were 75% of current female senators and every female secretary of

W
Join Girl Scouts in Standing Up for Girls

state in U.S. history.

Girl Scout alumnae credit Girl Scouts with preparing them to
face life’s challenges and opportunities with resourcefulness,
ingenuity and discipline. Research shows that, compared to
women who were not Girl Scouts, Girl Scout alumnae feel more
capable and competent in their lives, have more supportive
social relationships, and feel more optimistic about their futures.

Highlighting its commitment to extraordinary female role models, Girl Scouts is
proud to honor six remarkable Girl Scout alumnae, all local leaders, at its 6th Annual
Celebrate Leadership event on October 30 at the Island Hotel:

u Jacqueline Akerblom, West Region Managing Partner, Grant Thorton LLP
u Corinne Burton, President, Teacher Created Materials Publishing
u Tanya Domier, Chief Executive Officer, Advantage Sales & Marketing LLP
u Sue Graham-Sparks, Vice President Store Manager, Macy’s South Coast 

Plaza
u Sumiko Katayama, Vice President, Treasury Relationship Manager, 

Commercial Banking Treasury Services, MUFG Union Bank, N.A.
u Deborah Proctor, President and Chief Executive Officer, St. Joseph Health

Join the movement to empower, educate and prepare girls to become leaders by
supporting Celebrate Leadership as a sponsor or attendee. Funds raised support
Girl Scouts of Orange County’s leadership development programs for nearly
22,000 Orange County Girl Scouts and nearly 15,000 dedicated volunteers and
adult members who lead them. For more information, visit
www.GirlSCoutsOC.org/CelebrateLeadership.

Reconnect as alumnae, volunteer or donate online at www.GirlScoutsOC.org.

egerstrom Center for the Arts is made
possible through the generous support of
individuals passionate about both the arts
and community. They understand that the
arts can bring to life an environment in

which business, education and all the elements
of a dynamic cosmopolitan region can flourish.
Today, the Center is proud to participate in the
continued growth and development of Orange
County.

The Center thanks everyone who shares this
philosophy and contributes through personal
gifts, professional leadership, sponsorships,
ticket purchases, and advocacy in support of
the arts and the community. Your conviction
that the arts matter and that everyone deserves
to be inspired and uplifted through the
performing arts has been pivotal to the success
of the Center, making it possible for us to
contribute to a great quality of life for everyone
in Orange County.

Thank You to Our Generous 2014-2015 Donors 
The Impact of Your Support “By the Numbers”

$350,000,000 — Annual impact as an economic driver the Center makes on   
Orange County.
600,000+ — Number of people who enjoy Center performances each year. 
300,000+ — Number of students, teachers and families the Center reaches 
annually as the largest provider of arts education programs on the West Coast.
8,400+ — Camp Pendleton Marines and their families served through 
community engagement programs last year.
595 — Center-presented performances last season.
97 — Percentage of at-risk Summer at the Center program participants who 
obtain their high school diploma.
6 — Number of Southern California counties with underserved schools and 
underprivileged students served by the Center.
$0 — Cost an at-risk student pays to participate in our life-changing summer 
programs and camps.

For information on supporting Segerstrom Center for the Arts, please contact
Caitlin Quinn, Vice President of Development, at 714.556.2122 ext. 4269 or
cquinn@scfta.org.

S
Segerstrom Center for the Arts:

Community Is Everything
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eviewing the long list of college opportunities can be staggering
for high school students and their parents. Fairmont
Preparatory Academy makes this process easier by hosting its
12th Annual College Fair and Fall Preview on Tuesday,
October 13, 2015, 6:00-7:30 p.m. 

Representatives from more than 85 colleges and universities
from the region, state and nation will be in attendance to meet with
prospective students. The event will provide a unique opportunity for
students to speak directly with college representatives from a wide
spectrum of higher education institutions. 

Simultaneously, Fairmont Preparatory Academy will have a Fall
Preview for prospective families of middle and high school students.
Attendees will learn about Fairmont Prep’s college counseling
program, where the student-to-college counselor ratio is 44 to one.
This level of support is evident in that 81 percent of Fairmont Prep
graduates were accepted to the top 100 colleges and universities as
defined by US News & World Report.

The high school’s rigorous academic programs include an
Advanced Math Program, Advanced Science and Engineering
Program, International Business Program and an IB Diploma
Program. Students enrolled in this close-knit, small school
environment also have opportunities to participate in an integrated
travel program along with extracurricular activities, community
service, arts and athletics.

Visit our website to view a video from last year’s event:
www.FairmontPrep.info

About Fairmont Private Schools
Established in 1953, Fairmont Private Schools is the oldest, largest,

nonsectarian private school in Orange County, with five campuses serving

R
12th Annual College Fair and Fall Preview

students preschool through the 12th grade. Fairmont Private Schools is a part of
the Fairmont Education Group. Fairmont’s history is measured in the
achievements of students who have flourished from our academic rigor, global
ethos, character development, artistic programs and sports. All campuses of
Fairmont Private Schools are accredited by the Western Association of Schools
and Colleges (WASC).
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he Bolsa Chica Land Trust was the No. 1 environmental group in this
year’s Orange County Community Foundation’s I� OC online giving
day. 

To people not familiar with the Land Trust, this was something of a
surprise, as the participants also included such big names as the

Environmental Nature Center, Pacific Marine Mammal Center, and Sea &
Sage Audubon.

But for those who know of the Bolsa Chica Land Trust and its 23 years
of work to acquire, preserve and restore all of the 1,200 acres of the Bolsa
Chica wetlands and uplands, the stellar showing was no surprise at all.

That’s because the Bolsa Chica Land Trust is an organization that gets
things done.

In partnership with the California Department of Fish and Wildlife, our
restoration project is entering its 20th year working to return land degraded
by a century of agriculture, to healthy coastal wildlife habitat. The project
has enlisted the help of more than 17,000 volunteers from every corner of
the community, including enthusiastic groups from our corporate sponsors, local
religious organizations, the Boy Scouts of America, Girl Scouts, and students from
kindergarten through university levels.

Volunteers from Southern California Edison, Alcoa Fastening Systems & Rings,
Pacific Life, PIMCO, Boeing California, and the Construction Trade
Unions/Union Sportsmen’s Alliance have contributed greatly by
including our restoration project in their team-building and
community service efforts. Their participation figures prominently in
their corporate and foundation news and communications.

As a strong member of our community, the Bolsa Chica Land
Trust works not only to protect and restore the critical habitat of
the Bolsa Chica, but also to engage the public in learning about
and enjoying it. 

Our educational program, Miracles of the Marsh, is a third grade
science curriculum-based program entering its 14th year. It brings
the science and history of Bolsa Chica to the classroom and the
students out for a docent-led experience on the Reserve. More than
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T
OC � the Bolsa Chica Land Trust

20,000 students from 12 cities have gone through the program, which is cost-free
to schools as it is funded by corporate sponsors.

All this has come about because of the ongoing support of our 5,000 individual
members and our corporate partnerships with Alcoa Fastenings System & Rings,

SCE/Edison International, Huntington Surf & Sport, California Resources
Corporation, Variable Speed Solutions, and the Employees

Community Fund of Boeing California, among others.  Our
Endowment for the Future is managed by the Orange County
Community Foundation and will provide a sound financial future
for our work for years to come.

We welcome your employees and their families to come
explore Bolsa Chica with us, and we welcome your corporate
support. The Bolsa Chica Land Trust turns every dollar it
receives into results, and gives corporate volunteers real,
meaningful and fun work to do.  Please contact Executive

Director Kim Kolpin at 714.846.1001 or Kim@BCLandTrust.org to
find out more, and check out our website at

www.BolsaChicaLandTrust.org for a listing of tours and events.
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erving the early education and social service
needs of children and families in Orange
County for over 35 years…

Orange County is home to more than 34,000
preschool children living in poverty. By the time
many children from low-income families enter
kindergarten, their early math and literacy skills are
not as developed as their peers from families with
higher incomes. These differences have nothing to
do with how smart the children are, and everything
to do with the wide variation of exposures and
experiences that young children have before they
enter kindergarten.

Children living in poverty miss out on many of the everyday experiences for brain
development that are customary for children from higher income families. These
missed opportunities include reading and conversations between parents and
children; and following everyday routines such as having a healthy bedtime and eating
meals together with the family. Simply stated, early childhood experiences build the
brain. More connections are formed in the brain during the first few years of life than
any other time. What is unnerving, however, about this seemingly positive time when
children’s brains are most ready for growth, is that while the parts of children’s brains
they use most become stronger, the parts they use less die off and are lost for a
lifetime.

Orange County Head Start Inc. (OCHS) gives the less fortunate children living in our
county the chance to have these rich early childhood experiences that they miss out
on, and allow them to start public school at the same level as their peers. OCHS
provides these experiences directly through its preschool programs and services, but
more importantly, teaches families how to provide these experiences for their children
so their developing minds can learn and grow 24/7, not just while they are at school.

Head Start is a national program operated locally through OCHS, a nonprofit

S
Changing Lives and Building Futures for Orange County’s 

Most Vulnerable Children and Families
agency. OCHS serves preschoolers, infants,
toddlers, pregnant women and families throughout
Orange County, including children with disabilities,
from homeless and foster families, and teen
parents. OCHS’s programs and services promote
school readiness, early reading, science,
mathematics, social skills and physical
development. Head Start also provides children
with an opportunity to learn English while
strengthening their primary language skills as
well. Through the additional support of program
services, including health, nutrition, mental health
and family partnership building, families are
empowered as leaders and advocates for their

children’s education, families’ success and betterment of the communities.

We hear over and over again how research has demonstrated that an
investment in early education for disadvantaged children under age five helps
reduce the achievement gap, reduces the need for special education, increases
the likelihood of healthier lifestyles, lowers the crime rate and reduces overall
social costs. Every dollar invested in high-quality early childhood education
produces a 7 to 10 percent per annum return on investment. Supporting Head
Start is a national investment, and here in Orange County, supporting OCHS is our
local investment, an investment in the development of strong children, strong
families, and strong communities.

To see how you might become involved or learn more about us, please visit
www.ochsinc.org or call 714.241.8920.

Administration Office: 2501 S. Pullman St. Suite 100, Santa Ana, CA 92705
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County’s Top Philanthropists Announced for 
30th Annual National Philanthropy Day Orange County

range County’s top philanthropists, business leaders and individuals
will be honored at the 30th annual National Philanthropy Day Awards
Luncheon, presented by 30th Anniversary Broadcast Media Sponsor
PBS So Cal and Print Media Sponsor Orange County Register, to be
held Thursday, Nov. 19, 2015 from 11:30 am to 1:30 pm at Hotel

Irvine Jamboree Center, 17900 Jamboree Road in Irvine, California.
Produced by the Orange County Chapter of the Association of Fundraising

Professionals, National Philanthropy Day Orange County has become the
most prominent philanthropic recognition event in Orange County, with
more than 1,000 honorees since its inception in 1986. The 2015 National
Philanthropy Day Orange County Awards Luncheon, with the theme “Giving
is Always in Season” will award honorees onstage with a video tribute and
a custom piece of art glass in the shape of a heart, created by local Laguna
Beach artist John Barber.

About National Philanthropy Day

National Philanthropy Day Orange County honors those who have
demonstrated philanthropy and enhanced their communities and the
world. Each year, more than 130 Association of Fundraising

Professionals chapters throughout the U.S., Mexico and Canada honor
the philanthropic efforts of individuals, businesses and groups. Net
proceeds of the event support the ethical advancement of philanthropy
in the community by the Orange County Chapter of the Association of
Fundraising Professionals. www.npdoc.org

2015 National Philanthropy Day Honorees

Outstanding Philanthropist | Donnie Crevier 

Community outreach has
been a life-long passion for
Donnie Crevier. His 20-year
support of the Boys and Girls
Club of Laguna Beach has
included co-chairing the club’s
capital campaign for a new
facility. Besides supporting a
myriad of nonprofits, he
founded the Earning for
Learning Program at Santa
Ana-based Pio Pico
Elementary School, serves on
the board of Kids On Track, is
a member of the Orange
County Human Relations
Council and O.C. Probation
Community Action Association,
and is president of the High
School Inc. Foundation.

Legacy Award | Sandy Segerstrom Daniels 

Sandy Segerstrom Daniels has
been active in the philanthropic
community for many years. She is
credited with founding Festival of
Children and its month-long focus
on Orange County nonprofits, as
well as the Festival of Children
Foundation, through which she
lobbied the U.S. Congress to
declare September National Child
Awareness Month. Her leadership
positions and major gifts are
numerous but, in particular,
include Children’s Hospital of
Orange County, Orange County
School of the Arts, Pacific
Symphony and Segerstrom
Center for the Arts. 

Outstanding Philanthropic
Group | FedEx Cares 

FedEx is committed to
building strong local
communities through
involvement from its employee-
supported FedEx Cares
program. FedEx Cares supports
the National Multiple Sclerosis
Society’s Bike MS, with a
choice of 100 rides nationwide.
The Pacific South Coast
Chapter has supported Bike MS
since 2004, with more than
2,000 cyclists and hundreds of
volunteers participating
annually in the ride from Irvine
to San Diego, helping raise
more than $2.3 million dollars
annually for MS programs,
services and research.

O
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Outstanding Youth | Anika Ortiz/
Anika’s Pink Closet for Mariposa 

Anika Oritz was 11 years old when she launched Anika’s Pink
Closet at the Mariposa Women & Family Center in Orange in
January of this year. The pop-up fashion boutique came about
because Anika’s sister was the victim of domestic violence and
was murdered by her estranged husband in 2011. Anika wanted
to honor her memory and raise funds for Mariposa’s domestic
violence program. Besides monitoring the boutique, Anika teaches
classes to girls,  ages 6-14, about friendship, bullying and building
self-esteem.

James F. Amato’s philanthropic
commitment extends to three Orange
County nonprofits: North County
SERTOMA, where he currently serves
as secretary/treasurer for the Brea
Club; is a member of the National
Development Committee for Sertoma,
was named Sertoman of the Year
nationally; and was awarded the
President’s Outstanding Achievement
Award. Amato is on the Speech and
Language Development Center’s
board, serving as treasurer and
currently as president, and serves on
the board as treasurer of the Center
for Children who Stutter.

2015 National Philanthropy Day Honorees

Outstanding Volunteer Fundraiser | James F. Amato

Outstanding Corporation or Business, Small (1-50 employees) |
HKA Inc. Marketing Communications 

Founder and President Hilary
Kaye established HKA Inc.
Marketing Communications 30 years
ago. The award-winning agency
supports worthy causes with pro
bono support to select nonprofit
clients, while other nonprofits
receive a steeply discounted rate
and significantly more time than
budgets dictate. In the nonprofit
realm, this means staffing evening
and weekend events, connecting
clients with causes, serving on
boards, creating strategic marketing
plans, and brainstorming ways to
generate more funds and new
supporters.

Rusty Kennedy is the founding CEO
in 1991 of the nonprofit Orange County
Human Relations, whose mission has
been to promote understanding among
diverse residents and to eliminate
prejudice, intolerance and
discrimination. OC Human Relations
reaches more than 40,000 middle and
high school students annually, building
their capacity to create safe, inclusive
schools where bullying, put-downs and
disrespect are discouraged. Through
BRIDGES’ anti-bullying, violence
prevention and restorative justice
programs, the nonprofit has reached
more than 500,000 students over the
last decade.

Outstanding Founder | Rusty Kennedy 

John M. Word III and Edward J.
“Rusty” Brown Jr. are co-founders of
The Word & Brown Companies, which
has revolutionized the health
insurance industry with
groundbreaking services and products.
Since 1985, when Word & Brown was
founded, the company’s owners and
employees have supported a wide
range of nonprofits and events serving
those in need, specifically Providence
Speech & Hearing Center, Mission
Hospital, United Way of Orange
County and others who are doing vital
work in the region. 

Outstanding Corporation Business, Large (500+ employees) | 
The Word & Brown Companies 

KIA Motors America believes that with pioneering
spirit, passion and hard work, anything can be
achieved and contribute to a better future for all.
KIA and its employees support a number of
organizations nationally, as well as in Orange
County, home to its corporate headquarters in
Irvine. KIA’s Volunteer Impact Program (VIP),
launched in 2013, provides KIA team members with
paid time off to volunteer with KIA’s charity partners
in Orange County, as well as other locations in the
U.S.

Outstanding Corporation of Business, 
Mid-Size (51-499 employees) | KIA Motors America
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wenty years ago, I was a young single mom of
three children, Chadrick, Wendy and Amber. My
youngest child Amber was born handicapped
with Cystic Hygroma. I was living in Sun City and
driving the Ortega Highway sometimes several

times a week to get Amber to her doctors. My parents
lived in Orange County and Amber’s care was at
Mission Hospital and San Diego Children’s Hospital,
but I was unable to afford to live in this area.

One day, my mother saw an ad in the Orange
County Register about Habitat for Humanity of Orange
County building homes in Rancho Santa Margarita.
She urged me to check it out. I was working full-time,
dealing with Amber being in and out of the hospital,
and doing it alone. I just could not deal with it. At that
point, I felt like nothing would ever go right in my life.
My mother felt strongly about it and contacted Habitat
for Humanity of Orange County on my behalf. After
going through the process, I was selected to purchase
a Habitat OC home.

I was extremely shocked. It was hard to believe
people would be so giving to the point I would be able
to be close to Amber’s medical care and my parents.
The most emotional feeling I had was extensive relief that I would be able to
provide a stable home for my children and be closer to the support of my parents.
It still is emotional to me today.

When I received the keys to my home in Rancho Santa Margarita, I felt elated! I

T
To the Orange County Business Journal Readers

have to admit, it still felt like a dream at that point, very
surreal. The kids ran through the condo happily
claiming their rooms. It was quite an experience as we
were moving in at the same time as 47 other families.
The neighborhood was filled with joy as we helped each
other move in.

I raised my children in a stable home, in a safe
neighborhood with excellent schools, providing them
with the tools to succeed. Today, we are all doing well.
Amber still struggles with her health, but I am thankful
every day I have my home where she can live with me
if needed. We have all been blessed thanks to those
who had a heart and made my family’s stability
possible.

To the Orange County Business Journal readers who
are taking the time to read this note, I urge you to
consider getting involved with Habitat for Humanity of
Orange County. It’s difficult to put into words the
difference they made in the lives of my family. It is such
a large gift and opportunity; I still can hardly wrap my
mind around it today. Nothing will ever touch my life the
way they did.

Blessings,
Angela

To get involved today, please visit www.HabitatOC.org or call 714.434.6200
ext. 229.
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s part of a company “Month of Caring” initiative
designed to uplift the military community, Wells
Fargo’s Orange County Inland division and
Festival of Arts invited 300 veterans and guests
to a special program this past August.

“Providing a unique cultural art experience for
military members and their families through the
partnership with Wells Fargo was an incredible honor.
Not only was it a fun night out, but also an opportunity
to thank veterans for their bravery and service,” said
Festival of Arts President Fred Sattler.

Approximately 50 veterans who graduated from
Working Wardrobes VetNet job placement and
resume skill training program were invited to a
Veteran’s Hands on Banking seminar created
especially for their needs. After the event the veterans
enjoyed a dinner at Tivoli Terrace, with the Pageant of
the Masters Director Diane Challis Davy as a special guest. After dinner those
veterans and guests joined 200 other veterans for this summer’s Pageant, “The
Pursuit of Happiness.” Prior to the show, the Pageant of the Masters dedicated the
performance to all the veterans in the audience. They were asked to stand to be
recognized for their bravery as well as thanked for their service by Pageant
Narrator Richard Doyle. They received a standing ovation and soprano Ani
Maldjian sang the national anthem.

“Our partnership with the Wells Fargo Foundation has opened amazing doors for
us to serve many more clients. Beyond their generous grants to our VetNet
program, the Wells Fargo team has offered hundreds of our veterans and families
a once in a lifetime opportunity – tickets to see the magnificent Pageant of the
Masters and Festival of Arts fine art show in Laguna Beach,” said Working
Wardrobe VetNet’s CEO Jerri Rosen. “Thousands of tourists flock to see this show
from all over the world and because of this partnership; our Orange County
Veterans can host their families to a remarkable living art performance. We are
over the moon with gratitude and appreciation!”

“It’s an honor for us to partner with Festival of Arts, Pageant of the Masters and
Working Wardrobes VetNet to provide a fun and relaxing evening for some really
brave men and women,” said Wells Fargo Southern California Community Affairs
Manager and Foundation Director Jack Toan. “Recognizing veterans connects
directly with the vision and values of our company. In fact, Wells Fargo’s Military
Initiative has us focusing on giving back to these heroes who are defending our
nation and in supporting our local military communities.”

The “Wells Fargo Salutes Veterans” night was one of four events that took place
in Orange County as the Pacific Midwest Region of Wells Fargo celebrated their
“Month of Caring” to bring attention to veterans during the month of August.

u Wells Fargo leaders and volunteers in Orange County stuffed 1,000 care
packages to send to active duty military currently serving overseas. This was done
in cooperation with the nonprofit “Operation Gratitude.” Across the Pacific Midwest,
Wells Fargo volunteers created 13,000 care packages.

u Throughout the month, Orange County Wells Fargo team members and family
and friends wrote 5,000 letters of support to active duty military currently serving
overseas. This project was also done in cooperation with the nonprofit “Operation
Gratitude.” Across the Pacific Midwest, 30,000 letters were sent by Wells Fargo.

A

Festival of Arts and Pageant of the Masters Host 
300 Veterans at “Wells Fargo Salutes Veterans” Evening

Veterans attended specialized financial literacy class, dinner at Tivoli Terrace, art show and Pageant
u Wells Fargo treated 500 veterans and their

family members to an Angel’s baseball game.

In 2012, Wells Fargo created the Military &
Veteran Segment to expand outreach to members
of the military, veterans and their families who may
be facing financial hardships as part of our
commitment to helping communities succeed by
being a part of the solution.

Wells Fargo’s Program has surpassed its original
three-year, $35 million goal by donating more than
$49 million in its first two years toward programs to
help military members, veterans and their families
achieve and maintain homeownership, attain
successful career transitions and succeed
financially.

Wells Fargo has:
u Donated or is in the process of donating to 

wounded warriors more than 280 Real Estate Owned (REO) properties 
valued at more than $45 million.

u Hired more than 3,800 veterans, and participated in more than 500 military job 
fairs since 2012. More than 150 team members are on military leave at any 
given time.

u Launched Hands on Banking® for Military, a financial education program that 
has been viewed by more than 61,000 people since July 2013.

u Donated well over $12 million to military- and veteran-related nonprofits since 
2012.

Jack Toan
Jack Toan is Vice President and Community Affairs

Manager for the Wells Fargo Foundation. He joined
Wells Fargo 2002.

As part of Wells Fargo’s Social Responsibility Group,
Jack is responsible for managing the Wells Fargo
Foundation’s charitable giving and volunteerism
programs in Orange, San Diego and Imperial counties.
Toan has a proven background in community
development and corporate philanthropy. He is a
dedicated leader who is committed to responsible
corporate citizenship. He spearheaded the “Month of
Caring” initiative which focuses on appreciating and
helping veterans which has expanded across the Pacific Mid-West division.

He is committed to the community and currently serves on the Board of
Directors of the Union of Pan Asian Communities, Team Kids Inc., Illumination
Foundation, UC Irvine Vietnamese American Community Ambassadors and the
community partners advisory board for OC Human Relations Council and
Workshop for Warriors. He is a member of the Orange County Funders
Roundtable, San Diego Grantmakers, and also is the founder and program
consultant for a children’s self-defense and safety awareness program in
partnership with the Saint Anselm’s Cross Cultural Community Center.

Jack earned an MBA from UC Irvine’s Paul Merage School of Business and is
a graduate of the Southern California Leadership Network. He resides in Santa
Ana with his wife and four children.

After the financial literacy class, veterans and guests enjoyed dinner in Tivoli Terrace's
storybook setting.

US Marine Corps Sean Reardon checks in to Tivoli Terrace for the financial literacy class
and dinner.

Wells Fargo Vice President and financial literacy instructor
Lorenzo Romero greets US Coast Guard Raymond Watson and
guest Lucy Rua.
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hat if every girl believed in themselves and achieved their
goals, despite the unique challenges they each inevitably
face? What if they all graduated high school, as opposed to
the 1 in 4 that currently do not? What if every girl loved their
body and dismissed messages pressuring them to conform

to an “ideal” body at the cost of their health? 

This is our vision for all girls in Orange County, and has been for
more than 60 years.

Every year, nearly 6,000 girls in Orange County are empowered through the
Girls Inc. Experience—where they become equipped to navigate gender,
economic, and social barriers and grow up healthy, educated and independent.
Girls build confidence and embrace positive decision-making to take charge of
their health and wellbeing, and achieve academic, personal, and career goals.
Many girls, like Adeline, complete the entire Experience spanning from
kindergarten to college:

W
With You in Her Corner, She Will Succeed

“My mother had the burden of supporting three kids and relatives
in Vietnam, all on a manicurist’s salary. She often took jobs out of
state for weeks at a time. My brothers and I were left with some cash
and a freezer full of microwavable foods. I made sure my brothers
did their homework, and forged checks to pay bills on time—I had
great penmanship for a 12-year-old.

I didn’t even know I had a voice, let alone how to express it, so
when Girls Inc. came to my elementary school, it seemed like fate. I
began with no friends, no self-esteem and no guidance, but all that
quickly changed.

At Girls Inc., I found a safe place among empathetic peers, where I could take a
break from the many responsibilities I shouldered. I was taught to discover my
voice, value my ideas and communicate well— skills that are critical to my job
today.

Today, I oversee global sales partnerships for a $100 million Silicon Valley tech
startup. And believe me, I’ll tell anyone who will listen, that I owe it all to Girls Inc.

I don’t know where or who I would be without Girls Inc.’s incredible program. It’s
a sad reality that far too often, young girls slip through the cracks and never find
people who value all they can become. Our society perpetuates the stereotypes
that tell them they “can’t” and in that sea of noise is an organization like Girls Inc.
that tells them they CAN.”

Empower a girl today! Visit girlsinc-oc.org for information on how to make
a gift, volunteer or enroll your daughter in our programming. You can also
call 714.597.8600 or email gifts@girlsinc-oc.org.

aring for a child with a serious injury or illness can take a tremendous toll on
families: financial, emotional and psychological. Many travel long distances to
access top pediatric care: they struggle to care for themselves, to make
complicated medical decisions, all the while battling the isolation and
uncertainty that accompanies a devastating diagnosis. The Orange County

Ronald McDonald House is designed to alleviate some of these burdens by
providing a “home away from home” for families of critically ill children seeking
treatment at local pediatric centers. Research has shown the significant impact
Ronald McDonald Houses have in helping improve the child’s recovery. By
keeping families together, bridging access to top medical care and providing
emotional and physical comfort and support, their focus is where it needs to be,
caring for their child.

At birth, Crystal and Sonny’s daughter Arianna was diagnosed with a cleft
palate, regular and pulmonary hypertension, the inability to produce carbon
dioxide, three ventricular septal defects and several other ailments. After battling
these illnesses, Arianna was diagnosed with an extremely rare form of anemia,
known as Diamond-Blackfan Anemia. A condition so rare, it only affects five out of
every one million children. People with Diamond-Blackfan Anemia have an
increased risk of serious complications related to their malfunctioning bone
marrow and an increased risk of developing certain cancers.

Because of the amount of time Arianna was spending at CHOC, the family came
to stay at the Orange County Ronald McDonald House. Their hometown is two
hours away and it became extremely difficult to commute back and forth to take
care of their other two children. In the last five years, the entire family has bonded
with staff and other families staying at the House. “The Orange County Ronald
McDonald House is our second home, our support system, our family. Not having
to worry about driving home or buying groceries is amazing,” said Crystal. “The
staff understands what we’re going through and offer much-needed hugs. We feel
so loved.”

The Orange County Ronald McDonald House is extremely fortunate that 15%
of our annual funding comes from Ronald McDonald House Charities and local
McDonald’s operators, leaving 85% to be raised from community partners. In
order to continue our mission to provide comfort, care and support to families with
critically ill children, we need your help.

For more information, please contact us at 714.639.3600. Thank you for caring.

C
More than a House
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ach of us has a relationship with an organization, whether an employer, a
business venture, a church, a university. The employment relationship is often
at the heart of what we accomplish in our careers and how we feel about those
accomplishments. Together, the personal relationships we form based upon a
set of shared beliefs and behaviors across an organization constitute its culture.

Being in the financial services industry, PIMCO has a
culture that is anchored in its mission to serve our clients,
placing their interests ahead of our own. There are strong
arguments for having a culture of service in other ways as
well.

First, let’s take a closer look at the workplace.

For many working adults, most of our conscious hours
are spent either at work, doing work from another location or thinking about work.
The workplace and the people with whom we work form a community. We derive a
degree of contentment from the personal bonds of friendship we form with our
colleagues, and when we succeed together, the sense of achievement is richer.

Yet, it goes further than this. Organizations, like people, have a social
consciousness. One way to get an authentic look into a firm’s corporate conscience
is to review its approach to service. Approaches vary widely across companies, and
factors to look for include the level of support an employer provides – can employees
take time off to serve, for example – and the level of participation across the
organization.

Personally, I believe service is transformative. When done well and from the heart,
it enriches all involved and any company that directs its efforts to encouraging
service will reap benefits from those efforts.

I have been considering this all recently as at PIMCO we recently completed our
seventh annual Global Week of Volunteering, in which employees stepped away
from their spreadsheets and trading terminals to volunteer around the globe in more
than 100 diverse, community projects - from painting murals in California schoolyards
to teaching disabled adults in London how to use a PC. The effort is part of the year-
round volunteer initiative spearheaded by the PIMCO Foundation, which was
established in 2001 to support nonprofit organizations operating within the firm’s
communities.

I am proud that generally about half of our 2,400 employees participate in our
corporate volunteer program; that is an impressive participation rate. Yet, I also
wonder why they do it.

I am continuously surprised by the hundreds of faces I see at the larger events,
including Share the Harvest, around the holidays, and the Special Olympics each
summer. Many of our company’s senior leaders participate, which I believe sets a
good example. 

Yet, the consistently high level of participation is a sign of greater factors involved,
and these factors are why companies should support, facilitate and commit to
service.

Through service, we can bring our whole selves to the office. We increase our
creativity, our innovation and our diversity of thought. We stretch ourselves, and we
become better leaders.

Camaraderie can blossom as colleagues participate together, and they have the
opportunity to interact with members of the company that they might never have met
otherwise. Special friendships are formed, and connectivity is enhanced not only with
colleagues but also with our employer and what it stands for.

E
Taking Part

by Douglas M. Hodge, CEO and Managing Director, PIMCO

The ties can grow even stronger if employees involve their families, which we
encourage.

My wife, children and I have participated in events in support of Olive Crest, which
provides safe homes for abused, neglected and at-risk children. Mending fences and

painting walls, I have hoped to give something back and
also have hoped to instill in my children the principle that
we must give back to our local community, as we have
been fortunate.

I recognize that it may be naïve to believe one can have
a meaningful impact on a community in just one week of
volunteering. My response is twofold. First, some good is
better than none. Second, the initial engagement can lead
to lasting involvement. In the best cases, employees are

introduced to experiences and organizations that lead to further involvement and
lasting relationships. Simply put, we hope for ripple effects.

I have seen this occur many times with colleagues, and it has happened for my
family. For example, we have expanded our involvement with Olive Crest, where my
wife currently serves as a board trustee of their Orange County chapter.

One more benefit of volunteering ingrained in an organization’s culture, as I believe
it to be at PIMCO, is the draw for those entering the workforce.

Looking at our latest generation of new hires and generations that will follow, I
readily observe that their ambitions are far more encompassing than compensation
and promotion potential. I see an ambition to join firms that have social
consciousness, that sponsor and support their local communities and contribute to a
sustainable world. We want this for our people and for our company, for at the end of
the day, our good corporate citizenship is a result of the efforts and contributions of
all.

This article contains the current opinions of the author, but not necessarily those of
PIMCO. Such opinions are subject to change without notice. This article has been
distributed for educational purposes only and should not be considered as investment
advice or a recommendation of any particular security, strategy or investment
product. Information contained herein has been obtained from sources believed to be
reliable, but not guaranteed. No part of this article may be reproduced in any form, or
referred to in any other publication, without express written permission.

Douglas M. Hodge, CFA
Mr. Hodge is PIMCO’s chief executive officer and a

managing director of the firm, and president of the PIMCO
Foundation. He previously served as chief operating
officer from 2009–2014. He also serves on PIMCO’s
executive committee and on the global executive
committee for Allianz Asset Management, the governing
body of asset management for the Allianz Group. As CEO,
Mr. Hodge has executive oversight of the firm’s client and
business areas, including broad strategy-setting and
resource management. Earlier, Mr. Hodge led the Asia Pacific region from the
firm’s Tokyo office from 2002–2009. He joined PIMCO in 1989 and has
previously served the firm as a senior account manager responsible for client
relationships worldwide and as a global product manager. Mr. Hodge currently
serves as an executive committee member and on the board of the Securities
Industry and Financial Markets Association. He has 32 years of investment
experience. He holds an MBA from Harvard Business School and received his
undergraduate degree from Dartmouth College.
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onnie’s automotive career began as a salesman at Theodore Robins Ford
from 1966 to 1974, and he joined Crevier BMW in 1974. In 2011, he sold
Crevier BMW and Crevier MINI to the Penske Automotive Group, but
maintained ownership of Crevier Sales and Leasing Company, as well as
Crevier Classic Cars. Crevier Classic Cars is a secure, contemporary,

state-of-the art storage facility for classic cars, partnered with a special club for
their owners/members, sales of classic cars. It is also an event venue, which is
located conveniently near the John Wayne Airport in Costa Mesa. The website
is www.crevierclassiccars.com.

Donnie’s community outreach
involvement includes 20 years of
support to the Boys and Girls Club of
Laguna Beach; he co-chaired the
Capital Campaign for the development
and construction of a new facility for
the Boys and Girls Club of Laguna
Beach. Donnie founded, and is
actively involved, in the Earning for
Learning Program at Santa Ana’s Pio
Pico Elementary School. At Pio Pico,
he developed a successful mentoring
program that helps inner-city kids read
and experience another culture. As a
result of this program, a special adult
mentoring room has been dedicated
and a library has been furnished. He
participates on many community
boards of directors such as the Boys
and Girls Club of Laguna Beach,
Rancho Santiago College Foundation,
Orange County Human Relations Council, O.C. Probation Community Action
Association,  High School Inc. Foundation, and Think Together.

In the past, he has served on boards for the Santa Ana Chamber of
Commerce; the O.C. Motor Car Dealers Association; the Laguna Playhouse;
Laguna College of Art and Design; Western Medical Center; Kid’s Club of
Laguna Beach; the Boys and Girls Club of Santa Ana; Career Beginnings,
where he was involved in student mentoring programs; America On-Track; and
he was also board president of the High School Inc. Foundation. He supports
the Susan G. Komen Breast Cancer Foundation, O.C. Youth Foundation, J.F.
Shea Therapeutic Riding Center, Hoag Hospital Foundation and Human
Options.

He has received such honors as the O.C. Human Relations Award; the Good
Scout Award from the O.C. Council of the Boy Scouts of America; School
Power Hall of Fame for his contributions to that organization for more than 30
years; Rancho Santiago Community College District First Annual Partner in
Education Award (1999); Business in the Arts Award; 2009 ROP Business
Leader of the Year for Santa Ana Unified School District; the 2009 National
President’s Call To Service Award of the Boys and Girls Club of Laguna Beach;
the 2012 Difference Maker Person of the year; and he was recently chosen as
the Outstanding Philanthropist for 2015 by the Association of Fundraising
Professionals Orange County Chapter.

In 2008, Donnie formed “The Crevier Family Foundation.” The foundation’s
focus is education.

He has a son, two daughters and three grandchildren and his significant other
is Laurie Kraus. His favorite outside activities include running, golf, skiing,
collecting vintage cars, and selling all makes and models of cars.

For more information, please visit www.crevierclassiccars.com or call
714.426.0238.

D
Donnie Crevier

Crevier

PHIL-Guide_Layout 1  9/4/15  11:35 AM  Page 65



A-66 ORANGE COUNTY BUSINESS JOURNAL                                                                                  OC PHILANTHROPY Advertising Supplement SEPTEMBER 7, 2015

he statistics are staggering. Every
10 seconds a child abuse report is
filed in the U.S., and over 3.5
million cases are reported each
year.

But what does that really look like? The
number of children reported abused and
neglected annually is enough to fill a
baseball stadium 78 times! Sadly, every
day, five children die from abuse or
neglect.

Every day, Olive Crest meets the needs
of nearly 3,000 at-risk children and
families, resulting in more than 290,000
safe days annually.

“We don’t do it alone. Our successes
are achieved through the efforts of
dedicated staff; selfless volunteers and
the generosity of numerous corporations,
businesses, community organizations,
foundations and individuals,” points out
Olive Crest Board Chair James
Woodside.

A Vision for the Future
“We saw that socioeconomic and other factors were putting more stress on

families,” says Chief Executive Officer Donald Verleur. “Families are more
fractured and isolated with no one to turn to for help. When families are stressed
and disconnected, risk increases for abuse and neglect. Public resources are
strapped and cannot fully meet the need out there. We are striving to double the
number of children we serve by 2020,” he says. “Our Vision 2020 is a lofty goal,

T
Olive Crest Transforms At-Risk Lives Through the Healing Power of Family

but with the support of our communities,
we can give children the opportunity to
heal and provide them with the tools to
become healthy, happy and productive
citizens.”

In its first 40 years, Olive Crest served
50,000 children and their families. With
Vision 2020, Olive Crest plans to assist
50,000 more in just 10 years for a total of
100,000. Thus far, Verleur says,
“progress has been amazing,” reporting
that Olive Crest marked 67,000 served
this past year.

Community Support Vital to Success
“If we all work together, we can achieve

this goal on behalf of abused, neglected
and at-risk kids,” Woodside says. To do
this, community support is vital and Olive
Crest will continue to rely on Orange
County businesses as valuable partners,
such as the Angels, Ralphs, Stremicks
and Pepsi.

“I’m continually moved by business
leaders and companies that consistently

step forward to help children in need,” says Woodside. “From foundation support
to Christmas gifts, work projects to cause-related marketing and beyond, our
corporate neighbors have ensured happier lives for Olive Crest kids in countless
ways.”

A Transformed Life
Joseph was a baby found in unspeakable conditions—he was left in a trash bag

in an alley. He was found by a man walking his dog when the dog sniffed him out.
At the time, he was simply called “John Doe.” No one knew where he came from.
Once with Olive Crest, Joseph was welcomed by a special foster family, though he
had health issues which were then undetermined. After medical tests, it was found
that Joseph needed cranial surgery. Through these tough times, his devoted Olive
Crest family has stayed with him when he has been at the hospital, which can be
for weeks at a time. The silver lining is that Joseph has found his forever home, as
now his foster family is finalizing his adoption. Going from a trash bag in an alley to
a permanent loving home, Joseph is finally receiving the life he deserves.

This young life is just one example of how Olive Crest transforms the lives of at-
risk children through the healing power of family. “I want to personally thank all
those who have supported our mission of ending child abuse and neglect,” says
Woodside. “You can make a difference. By working together, we can impact young
lives and troubled families.”

If you would like to learn more about Olive Crest, how to volunteer or to make a
donation, please visit www.olivecrest.org or call 1.800.550.CHILD (2445).

Board Chair Jim Woodside with Olive Crest adoptive family, the Leongs.
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t the age of 10, Erika Whalen Schindele enrolled in her first class at Laguna
Playhouse. She loved the acting and singing, the lights, music, costumes,
and most importantly, the connection that happens between the actors and
the audience. She learned the value of hard work and the benefits of
teamwork. She learned about the human condition. Now a professional

actor, Erika credits the Orange County community that made performing arts such
a meaningful part of her life. Like Erika, children throughout south Orange County
benefit from the Laguna Playhouse youth theatre and school outreach programs.

Home to over 300 performances a year,
the Laguna Playhouse strives to build
community through the magic created by
live theatre and performing arts. From
classic plays and musical comedies to the
current off-Broadway smash, cutting-edge
and traditional music exhibitions, dance
festivals and comedy performances, the
Laguna Playhouse brings together

audiences to experience the best of live entertainment.

On any given night, you can catch a Broadway-quality performance such as
Hershey Felder as Irving Berlin, hear Jake and Elwood’s classic 1980s sound in
The Official Blues Brothers Revue, enjoy sensational world-class dance such
as Parsons Dance Company, or laugh along with comedians such as Rita
Rudner or Louie Anderson. Our younger audiences enjoy classics such as
Romeo and Juliet, holiday Pantos, and modern favorites such as Pinkalicious.

Even with sold-out performances, ticket sales only cover about two-thirds of the
cost of producing great theatre. Contributions provide critical support for artistic,
educational and community outreach efforts. You can help the Laguna Playhouse
continue its 95-year tradition of magic through the performing arts, plus reach
80,000+ upmarket theatre patrons annually with your name and brand by
becoming a corporate sponsor. In return, as a sponsor you’ll enjoy numerous
marketing benefits, goodwill in the community, and hospitality and entertainment

A
Laguna Playhouse Celebrates 

Its Milestone 95th Anniversary Season

benefits for your customers and employees.

“From the original Laguna Beach Community Players of the 1920s to the exciting
professional theatre of today,” offers Executive Director Karen Wood, “the active
support of the philanthropic community and partners like you, play a major role in
all we do. I invite your support in this exciting 95th Anniversary year!”

For information, contact Associate Director of Development Leslie Anne Mogul,
lamogul@lagunaplayhouse.com. 949.204.4352.

Laguna Playhouse
What’s Going On.

The Odd Couple Actors (L to R) are Alyson Lindsay, Erika Schindele, Kip Gilman and
Maxwell Caulfield. Photo by Ed Krieger. Performed at Laguna Playhouse.
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liso Viejo Country Club (AVCC), the newest private country club in Orange
County, features a private Nicklaus-designed golf course and welcomes the
opportunity to be considered the perfect site for any affair! Whether hosting
an extravagant golf tournament, dynamic corporate event or charity gala,
we will accommodate all of your needs. From the conception and planning

to the final execution of your event, we will customize and seamlessly execute
every detail. Your taste buds will surely be delighted
with Executive Chef Philip Carter’s cuisine. Having
a classically trained background from the New
England Culinary Institute, Carter provides five-star
quality food and service at every event.

To date, AVCC is the only country club in the area
to donate 10% of event proceeds back to charitable golf tournaments held at the
Club. Since the Aliso Gives Back program launched in 2012, the Club has given
upwards of $500,000 to national and local charities. The most recent “Give Back”
was the 2015 ClubCorp Charity Classic. This philanthropic event raised $162,000,
benefiting ALS TDI’s “Augie’s Quest” and Serving People in Need (SPIN). AVCC’s
General Manager, Lorrianne Grassmann explains, “We feel Aliso Gives Back and
the annual ClubCorp Charity Classic are tremendous opportunities for the Club to
give back in a tangible way and we feel privileged to help raise funds for such
noble causes.”

If you are looking to help raise funds for your next charitable event, please
contact Chrislynn Van Skiver, Director of Private Events at 949.609.3305 or
chrislynn.vanskiver@clubcorp.com. You can also visit the Club’s website at
www.alisogolf.com.

A
Aliso Viejo Country Club Gives Back
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his year, Make-A-Wish® Orange County and the Inland Empire will grant
more than 120 travel wishes to children with life-threatening medical
conditions. A child’s travel wish can range from swimming with dolphins in
Hawaii, mining for rocks in Colorado or visiting family on the east coast.

For Lucas Ellinger, a 15-year-old from Dana Point, his wish to travel was nothing
short of ordinary. In July of 2010, Lucas was diagnosed with acute lymphoblastic
leukemia and was sidelined from playing football as he endured numerous
medical tests and treatments. Although he was off the field, Lucas continued to
cheer on his favorite football player, Matt Forte of the Chicago Bears.

When Make-A-Wish volunteers asked him
what his most heartfelt wish would be, Lucas
knew he wanted to meet Forte and the Bears in
Chicago. A few months later, he and his family
traveled to Solider Field and Halas Hall to meet
the player and team they had watched for years.

On the day of his wish, Lucas had the opportunity to meet coaches, players and
most importantly, Matt Forte. The entire family had such an amazing time getting
to watch the game and go behind the scenes with the Bears.

“This was a once in a lifetime experience, something our family will remember
forever,” said Yvonne, Lucas’ mother.

Frequent fliers can help make wishes like Lucas’ come true every day with
donated airline miles. Through the Wishes in Flight® program, travelers can
donate their extra, unused or soon-to-expire Delta, United, American Airlines and
JetBlue airline miles. Once donated, miles never expire and can be used to help
wish kids take flight. Make-A-Wish estimates that 150,000 miles are needed per
granted wish.

“This year, travel wishes will account for nearly 37 percent of wishes granted to
children ages 2½ to 18 with life-threatening medical conditions living in Orange,
Riverside and San Bernardino counties,” said Stephanie McCormick, president
and CEO of Make-A-Wish Orange County and Inland Empire. “Donating airlines
miles is a simple way for supporters to help us grant children’s wishes and give
them an experience that improves the quality of life for them and their families.”

T
You Can Help Grant the Wishes of Local Children 

Donate Your Air Miles Today

Lucas Ellinger at Soldier Field in Chicago, IL waiting to watch the Bears play.

Once miles are donated, you will receive a free, premium ecbc travel bag of
your choice. Ecbc is an uncompromising line of high-quality laptop backpacks,
luggage, messenger bags, tote bags and laptop sleeves based in Southern
California.

How It Works
1. Visit www.ocie.wish.org/flight to donate your airline miles through the online 

donation form or call 714.573.9474 to donate over the phone.
2. After you donate, contact getinvolved@wishocie.org so we can verify your 

donation. 
3. You will receive your luggage piece in the mail within the following month!

Every traveler can be part of a life-affirming wish. All it takes is a simple donation
of airline miles. To donate your miles to Make-A-Wish, visit
www.ocie.wish.org/flight or call 714.573.9474.
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he American Red Cross exists
to provide compassionate care
to those in need. Our generous
donors, volunteers and
employees are part of a

nationwide network committed to
preventing and relieving suffering
here at home, across the country,
and around the world.

Disaster Relief: Each year, the American Red Cross responds to
approximately 70,000 disasters in the U.S., providing shelter, food, health and
mental health services to help families and entire communities recover from
disasters.
Home Fire Preparedness: Over the next five years, the American Red

T
American Red Cross: 

Bringing Help and Hope to Those in Need
Cross aims to visit more than 1.6
million homes to install smoke
alarms and help families develop an
escape plan in an effort to reduce
the number of fire deaths and
injuries in the U.S. by 25 percent.
Service to the Armed Forces:

The American Red Cross helps
military members, veterans and their families prepare for and respond to the
challenges of military service. Services include emergency communications,
training, support to wounded warriors and veterans, and access to community
resources.
Health and Safety Services: More than 2.5 million Americans participate in

Red Cross health and safety courses, including first responders, educators,
care givers and people who want to be prepared to help others in an
emergency.
Lifesaving Blood Services: Each year, nearly 4 million people donate blood

through the American Red Cross, helping to provide more than 40 percent of
America’s blood supply.

Our Impact
Each year, the American Red Cross Serving Orange County responds to

hundreds of local disasters; empowers people with lifesaving skills through
healthy and safety courses; supports service members, veterans and their
families with emergency communication services, financial assistance
programs, and referral services; collects hundreds of thousands of pints of
blood across Southern California; and so much more.

Volunteer Opportunities
The Red Cross could not fulfill its mission without the help of volunteers. To

learn about individual volunteer opportunities, please visit
redcross.org/volunteer. The Red Cross encourages businesses, organizations,
civic and religious groups to mobilize their employees and members to get
involved. To learn more about volunteer opportunities in Orange County, please
contact 714.481.5300.

Giving Opportunities
We are dedicated to providing help and hope to those in need. All Red Cross

assistance is free, made possible by voluntary donations of time and money
from the American people.

There are many ways to support the Red Cross, including philanthropic
donations, corporate partnerships, employee volunteer opportunities and more.
Please visit redcross.org/support to get involved.
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t Vanguard University in Costa Mesa, we’ve got the perfect mix – unbeatable academic training, world-class
arts and entertainment programs, a beautiful campus and a strong spiritual foundation. Our alums are
executives at Disney, Nike and Buck Knives (including CEO Chuck Buck), to name just a few.

“Vanguard was an important part of helping us start Wahoo’s Fish Taco,” says Vanguard alum Ed Lee ’87,
co-founder and CEO of Wahoo’s Fish Taco. “The theories and work ethic I learned in the financing and
marketing courses helped us, and the professors were instrumental. Unlike at a bigger school, Vanguard gives

you a one-on-one experience.”
Small class sizes and professors who care make the difference at Vanguard. We believe learning goes beyond the

classroom and happens in the context of relationships with faculty and other students. Our professors serve as
mentors inside and outside the classroom, giving students the knowledge they need and the wisdom to apply it in the
real world.

Vanguard’s faculty is simply outstanding. Our professors advise U.S. presidents, win national theater awards,
pioneer scientific research in China, perform at Carnegie Hall and the Hollywood Bowl, and much more. Seventy

Vanguard University Alums Lead in 
Entertainment, Medicine and More

Vanguard gives students the understanding they need to think critically,
communicate clearly and interact intelligently – taking them places they
never thought possible.

percent of our professors hold doctorates in
their field from some of the most prestigious
universities in the world. Those same
professors teach every course and mentor
students at Vanguard. No one gets lost in the
back of a lecture hall, and at Vanguard,
graduate students never teach our classes.

For 90 years, this personalized approach
has yielded a distinguished list of alums –
leading scientists, best-selling authors,
network television producers, high-level
military leaders and world-changing business
leaders.

“I fell in love with Vanguard,” says Kristina
Kuzmic-Crocco ’01, host of Kristina’s
Fearless Kitchen on the Oprah Winfrey
Network. “My time there helped me become
more confident being in front of people, and I
made lifelong friends.”

Larry Mantle, founder and host of AirTalk
on NPR affiliate KPCC, and winner of
multiple Golden Mic awards, says his
experience at Vanguard shaped his life and
career.

“I love Vanguard,” says Mantle. “I have
such positive feelings about the university. It’s
a very important part of my life. The
professors had a profound impact on me. I
wouldn’t be the person I am without my years
at Vanguard.”

With more than 30 majors and
concentrations to choose from, Vanguard
University has a path for everyone. Best-
selling author and brain scan pioneer Dr.
Daniel Amen ’78 says his undergraduate
education at Vanguard put him on course to
become a leader in the medical profession.

“I really love Vanguard. My whole
experience there was wonderful,” says Amen.
“I had incredibly good teachers and got a
terrific education.”

Two thousand miles away in Washington,
D.C., Nathan Gonzales says Vanguard
helped launch him into his career as a
nationally-known political analyst. Gonzales
is the political editor of the Rothenberg
Political Report, which gives in-depth analysis
of congressional, senatorial and gubernatorial
races across the country. He is frequently
quoted in the Wall Street Journal, New York
Times, Washington Post, Los Angeles Times
and USA Today, and has appeared on Fox
News Channel, CNN and more.

“At Vanguard, I discovered that there is
more to learning than sitting in a classroom,”
says Gonzales, who discovered his passion
for politics when he spent a semester as an
intern at the White House press office in the
West Wing.

No matter the area of study, Vanguard
gives students the understanding they need
to think critically, communicate clearly and
interact intelligently – taking them places they
never thought possible.

Visit vanguard.edu and see why at
Vanguard University, we go beyond the
classroom, beyond scholarship, beyond the
expected. At Vanguard, your story matters.

Vanguard University is located at 55 Fair
Drive, Costa Mesa, 92626. Call
714.556.3610 for more information.

A
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very community needs a place to celebrate the richness of its history and
people. Casa Romantica Cultural Center and Gardens is just that. Perched
on a bluff overlooking the historic San Clemente Pier, the magnificent Casa
is a living demonstration of California’s history, culture and ecology: a
showcase of the region. San Clemente founder Ole Hanson built the Casa

in 1927 in the Spanish Colonial Revival style. Today, this nonprofit cultural arts
center hosts art, music, culture and youth education programs year-round. Awash
in vibrant colors, the Casa Gardens consist of rolling paths set against the
backdrop of the Pacific. Each area features its own uniquely beautiful horticultural
style, making Casa Romantica a picturesque setting for weddings or special
events.

Casa Romantica Cultural Center and Gardens — along with honorary event
chair Gavin Herbert, founder of Allergan, and his wife Ninetta, will be hosting its
premier fundraiser “Toast to the Casa – A Slice in Time.” Sit amidst the orange
groves and soak up the sweet Southern California history when citrus was king!
With lush decor, fine food and wines, premier entertainment, a live and silent
auction — “Toast to the Casa” will feature the best of San Clemente. The annual
gala fundraiser event will be held on Saturday, September 26, 2015 from 5:30
p.m. to 10 p.m. Funds raised from the Toast to the Casa helps support Casa

E
Casa Romantica

Romantica’s programs, including free education programs, school tours, camps
and exhibitions.

The inaugural Casa Romantica Music Festival and Academy, held July 12 – 24,
2015, welcomed 25 students between the ages of 8-13 to participate in a free two-
week intensive music training program in piano, violin, viola and cello. Students
received daily private instruction, dedicated supervised practice, musicianship and
STEAM-related classes and public performance opportunities. The Casa
Romantica Music Festival and Academy was made possible by presenting
underwriters Dr. Ron and Margaret Redmond.

The 2015/2016 Casa Captivating Season features world-class concerts,
exhibitions and programs. The season includes performances by Platinum Award
Winning song writer, Anne Hampton Callaway and a new dance commission piece
by New York City Ballet dancer Carrie Lee Riggins. The Casa Romantica gallery
will also feature the photography exhibition “CHERISH” by award-winning celebrity
photographer, Douglas Kirkland, featuring iconic photographs of Hollywood
legends including Audrey Hepburn, Jack Nicholson and Elizabeth Taylor.

Explore the 2015/2016 Casa Captivating Season at www.casaromantica.org.
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t is better to light a candle than to curse the darkness,” according to a Chinese
proverb that is also attributed to Eleanor Roosevelt. Wherever the quote came
from, the point is clear: When problems arise, successful people seek
solutions. In our society today, a great darkness envelops the lives of millions
of children. Inadequate education, inadequate nutrition and inadequate

supervision plague the next generation of Americans. We ignore these
inadequacies at our peril. Today’s children are tomorrow’s leaders; we owe it to
ourselves as much as to them to improve the lives of America’s children.

Children come into the world full of possibility and hope. Properly nurtured, a
child’s heart and mind can blossom. Well-tended children become adults who
contribute to society. They, in turn, raise children who will carry American values
forward. If we let down our children, we let down all future generations.

Many people want to make a difference in the lives of underprivileged children,
but are not sure how to go about it. Creating a private foundation is a flexible, tax-
advantaged way for prosperous individuals and families to make a difference in
the lives of others. A private foundation establishes your legacy. It enables you to
preserve your family or company name, control all aspects of giving, and receive
tax deductions in the present, even if the funds might not be disbursed until a
future date.

By establishing a private foundation, you can involve your entire family in
decisions about giving. This teaches your own children about the benefits of
philanthropy. You have great flexibility about what kinds of assets you can place in
the foundation. You can give to your favorite charitable organizations, your church
or your synagogue.  You can also give to individuals, establish scholarships,
benefit the disabled or make international grants. The choices are endless.
Although the tax benefits are an advantage, the real benefit of the private
foundation is in creating a legacy which gives you control over your contributions.

I
Light a Candle

Succession Capital Alliance created a private foundation a few years ago. Since
then, we have made significant contributions to the lives of thousands of children.
A child’s dream represents a single light. Such a light is not only personal; it is a
cherished possession that is imbued with safety, comfort and a lighted path to help
a child attain great things.  But most of all, a child’s dream is innocent and trusting,
and should not be bound by limitations. Our contributions nurture these dreams
and instill a guiding light to encourage a child’s self-respect and a healthy self-
image.

Balance is important in every person’s life. Just as we have benefited from the
fruits of an economy and a nation that enabled us to prosper, so we are obligated
to give back. Charitable contributions should form a basic element of every high-
net-worth individual’s financial strategy, not just for tax reasons but because giving
is the right thing to do. And giving to children’s causes is one of the most effective
uses of charitable funds. I encourage you to consult with your financial advisor
about the feasibility of creating a private foundation, and start experiencing the
pleasure that comes from knowing you have lit a candle in the darkness.

Julian Movsesian
Mr. Julian Movsesian is the founder of his private

foundation, Succession Capital Alliance Foundation.
Julian is also president and founder of Capital
Management Strategies Inc.™ and CEO of Succession
Capital Alliance™. Julian’s skills as an innovator in the
life insurance industry and his dedicated philanthropy are
recognized nationally. 

Contact Mr. Movsesian, MBA and President at
949.794.1882 or jmovsesian@successioncapital.com.
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rt & Creativity for Healing, a nonprofit organization located in Laguna Hills,
is seeking business volunteers to contribute new art supplies or cash
donations for 1,000 “Healing Art Boxes” to be delivered to kids being
challenged by big life struggles. The supplies will be packed into “Healing
Art Boxes” and given to children ages 5-14 experiencing painful hardships

such as a death of a parent or sibling, divorce, military deployments,
homelessness and illness.

A “Healing Art Box” is a special shoebox filled with 10 different, new art
supplies, including markers, colored pencils, oil pastels, drawing pads, paint pot
sets, etc. Providing children with materials to draw, paint and express themselves
creatively gives voice to the pain they often have no words for. Please help us get
1,000 boxes to 1,000 kids.

Create an employee team-building activity by joining in our website campaign
and start a “Healing Art Box” team fundraising page to track your team’s progress.
This is an opportunity for your company to give children in pain the very unique
gift of expression.

Here are a few of the nonprofit agencies that will benefit from our “Healing Art
Boxes” this year:

u Camp Pendleton (children of the deployed)
u Human Options Shelter/CSP Inc. (children exposed to domestic violence)

A
Business Volunteer Teams Needed — 

1,000 Healing Art Box Gift Drive
u Illumination Foundation (homeless children)
u Orangewood Children’s Foundation/FaCT program Family Resource Centers 

(economically disadvantaged children and teens)
u Project Hope Alliance (homeless children)
u Rosie’s Garage (economically disadvantaged children and teens)
u Someone Cares Soup Kitchen (after-school tutoring program for children)
u OC Rescue Mission (homeless children)

Wondering how you can get involved? Here are a few options…

1. Coordinate a “Healing Art Box” Gift Drive for art supplies at your workplace.
2. Create a team-building exercise by assembling and packing “Healing Art 
Boxes” at our studio or at your workplace.

3. Create a “Healing Art Box” team fundraising page: 
www.art4healing.org/give-pain-a-voice-1000-art-boxes-to-1000-kids/

For more information or to set up your volunteer team, contact Genna at
949.367.1902.

Art & Creativity for Healing is a 501c(3) Public Benefit Corporation TIN 33-
0936136.

Our mission is to support emotional healing through art & creative expression for
those living with pain, grief, fear or stress. Visit us at www.art4healing.org.
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