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he 20th Anniversary Toshiba Classic
is more than just a golf tournament
– it is a social gathering with golf’s
living legends and the opportunity to
give back to the Orange County

community in a multi-million-dollar way.
Benefiting Hoag Hospital’s Mary & Dick
Allen Diabetes Center for the fourth
consecutive year, more than 80,000 golf
fans will convene at host course Newport
Beach Country Club to take in the action,
making it the largest sporting event in
Orange County each year. 

Tournament week is March 10-16, with
official tournament play commencing
Friday-Sunday. Engage with the Toshiba
Classic on Facebook at
www.facebook.com/ToshibaClassic, and
follow the tournament on Twitter and
Instagram, @toshibaclassic, for fun social
content; behind-the-scenes photos and
video; and contests; in an effort to make
spectators feel more involved with the tournament than ever. In fact, cruise through the
Toshiba Classic’s social media tent en route to the first tee to check out the Twitter wall,
take photos and more!

With non-stop action, a lively atmosphere, first-class seats and affordable ticket prices,
the Toshiba Classic is a great entertainment option for a group of friends, corporate
partners and families.

MONDAY, MARCH 10
Monday is the one day during tournament week that the course is closed to spectators –

players are teeing it up in practice rounds and in the Monday pro-am.

TUESDAY, MARCH 11
Tuesday features two events that show a different side of the Champions Tour players.

Colin Montgomerie will take the stage at the Toshiba Classic Breakfast with a Champion

T
Your Guide to the 2014 Toshiba Classic

event, presented by The Allergan Foundation
at the Balboa Bay Resort. The 41-time
professional winner will be joined in a special
presentation at 7 a.m. by Mr. Atsutochi
Nishida, Director and Chairman of the Board
of Toshiba who was the founder of the
tournament while president of Toshiba
America Information Systems Inc. during the
first Toshiba Classic. Each year, the breakfast
produces side-splitting laughs and an
introspective look at the keynote, and this
year will prove no different as Montgomerie
discusses his more than quarter-century on
Tour. The event also includes the presentation
of the 2014 Toshiba Classic Scholarship Fund
to two lucky winners of $10,000 for their
education – in the 15th year of the Toshiba
Classic Scholarship Fund, Toshiba America
Inc. has donated $290,000 in scholarships
and 170 Toshiba laptop computers to
outstanding Orange County high school
students. Tickets to this intimate event are

$125.
At Newport Beach CC, watch the Toshiba Classic $50,000 Skills Challenge, a

celebrity-filled event featuring Corey Pavin, Scott Simpson, Gary McCord and others.
Teeing off at 9 a.m., this fun event features local media, professional athletes and
Champions Tour players competing in a skills challenge to win $50,000 for Hoag Hospital.
This is your chance to see what some of your favorite players and athletes can do under
the skills challenge pressure.

WEDNESDAY, MARCH 12
Do you want to get up close and personal with your favorite Champions Tour player?

There’s no better way than to follow them in the Toshiba Classic Pro-Am, a two-day golf
event that precedes tournament play. Players are happy to sign autographs, take photos,
and joke around and chat with spectators during these rounds – a great way to say hello to
some of these classic golfers and welcome them to Orange County. 
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THURSDAY, MARCH 13
As the Toshiba Classic Pro-Am comes to a close, the second annual Women’s Business

Day kicks off on the driving rage. LPGA legend and Hall of Fame golfer Amy Alcott will
keynote this special event geared toward Orange County’s businesswomen, providing golf
tips and discussing her career as a player and golf course designer. Alcott will be joined by
Jennifer Mitzner, Senior VP of Corporate Services and CFO of Hoag Hospital, for this
intimate social gathering. Interested in attending? Individual tickets are $125 and tables of
10 can be purchased for $1,200; call 949.660.1001 for more information. 

FRIDAY-SUNDAY, MARCH 14-16 
Let the tournament fun begin! The opening round of the 20th Anniversary Toshiba Classic

kicks off at 11:30 a.m., where spectators will be treated to one of the Champions Tour’s
most popular events and competitive fields. Watch as 81 players vie for the Toshiba Classic
crown, including eight World Golf Hall of Fame members – like Fred Couples, Hale Irwin
and Tom Watson. David Frost of South Africa, the 2013 champion, will compete to win his
second consecutive Toshiba Classic. There are a variety of ticket options available – visit
www.toshibaclassic.com to purchase.

The Toshiba Classic offers more than just golf, though: to celebrate March Madness and
the NCAA Finals, test your skills at an on-site free throw challenge and putting content for
your chance to win Toshiba prizes. This fun and interactive fundraiser benefiting Toshiba

Save $5 off a one-day ticket to the 20th Anniversary Toshiba Classic by purchasing
in advance! The $20 advanced-purchase price for any one-day ticket ($25 at the
gate) allows you to walk the course virtually next to the golfers. The Toshiba Classic
can serve as a great excuse to play hooky from work or make for a great weekend.
Visit your Orange County Roger Dunn Golf Shops to complete your purchase, or print
your tickets from home by visiting www.ToshibaClassic.com.

Weeklong patron badges, providing admission to the grounds all seven days of
tournament week and Friday-Sunday to the clubhouse, are only $100. Daily tickets
with Clubhouse Access gives you access to the grounds and clubhouse on one day of
choosing. Available Saturday or Sunday only at the main gate for $40. Visit the
Toshiba Classic’s website for more information.

Military members: Buy your tickets at the gate with your valid military ID (current
and retired) and save 25 percent off daily tickets and badges.

Classic’s charities runs Friday-Sunday, which means plenty of
chances to perfect those shots.

The 7th Annual Swing for the Green e-recycling event invites
patrons to safely recycle their electronics in exchange for tickets to
the tournament. On Saturday and Sunday from 9 a.m.-3 p.m., the
Toshiba Classic – in partnership with Toshiba and Goodwill of Orange County – will reward
the first 250 donations with two daily tickets to the tournament. The event began in 2008 as
an initiative based on Toshiba’s commitment to demonstrate a leading role in establishing a
sustaining society, and in that time, has collected an incredible 265,000 pounds of e-waste
to safely recycle.

This year’s tournament will feature Cigna’s Mobile Learning Lab, which is a traveling
wellness education center with six unique, interactive exhibits that demonstrate to visitors
how stress, portion control and other lifestyle choices impact their overall health. This
traveling, state-of-the-art wellness center will be the centerpiece of the Cigna Health Village
in the main expo area at the tournament. Visitors to the Mobile Learning Lab can take a
stress IQ test with information to help manage stress or they can wear a fat vest that adds
20 pounds to feel how extra weight impacts day-to-day activities. Visit Cigna’s Mobile
Learning Lab at the main entrance expo area.

Enjoy one of the most exciting tournaments on the Champions Tour with a cold beer and
barbecue from the Coors Light Silver Bullet Bar & Grill, a quick NCAA check-in on one of
the many Toshiba televisions on the golf course, and what’s sure to be an entertaining
finish on Sunday to the Toshiba Classic on 18th hole, where the 2014 winner will be
presented following play. In the end, a $1 million check will be presented to Hoag Hospital,
the largest amount on the Champions Tour.

Get Your Tickets!
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2014 Toshiba Classic Player Field

NOTE: Players expected to appear.  Final field is set at 5 p.m. on Friday, March 7, 2014.

Michael Allen
Billy Andrade
Tommy Armour III
Andy Bean
Jay Don Blake
Mark Brooks
Olin Browne
Bart Bryant
Roger Chapman
Russ Cochran
John Cook
Fred Couples
Ben Crenshaw

Scott Dunlap
Steve Elkington
Brad Faxon
Rick Fehr
Bruce Fleisher
Dan Forsman
David Frost
Fred Funk
Jim Gallagher Jr.
Bob Gilder
Mike Goodes
Jay Haas
Jeff Hart

Morris Hatalsky
Brian Henninger
Scott Hoch
John Huston
Kohki Idoki
John Inman
Hale Irwin
John Jacobs
Bernhard Langer
Wayne Levi
Steve Lowery
Chien Soon Lu
Sandy Lyle

Hal Sutton Brad Faxon

Andrew Magee
Jeff Maggert
Gary McCord
Rocco Mediate
Larry Mize
Colin Montgomerie
Gil Morgan
Mark O’Meara
Corey Pavin
Tom Pernice Jr.
Kenny Perry
Don Pooley
Tom Purtzer

Dana Quigley
Mike Reid
John Riegger
Loren Roberts
Jim Rutledge
Gene Sauers
Peter Senior
Wes Short Jr.
Scott Simpson
Joey Sindelar
Jeff Sluman
Rod Spittle
Craig Stadler

Curtis Strange
Hal Sutton
Jim Thorpe
Esteban Toledo
Kirk Triplett
Bob Tway
Bobby Wadkins
Duffy Waldorf
Tom Watson
D.A. Weibring
Mark Wiebe
Fuzzy Zoeller

Fuzzy Zoeller
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Bernhard Langer

Corey Pavin

John Cook
u 11 PGA TOUR wins
u 9 Champions Tour wins
u Member of the 1993 U.S.
Ryder Cup team

Fred Couples
u 2010 Toshiba Classic
Champion
u 15 PGA TOUR wins, including
the 1992 Masters
u 9 Champions Tour titles,
including 2 major titles
u Member, World Golf Hall of
Fame 2013

Ben Crenshaw
u 19 PGA TOUR wins, including
2 Masters Tournaments (1984
and 1995)
u 1999 U.S. Ryder Cup Captain
u Member, World Golf Hall of
Fame 2002

Brad Faxon
u 2 Champions Tour wins
u Member of 2 U.S. Ryder Cup
teams

Fred Funk
u 8 PGA TOUR victories
u 8 Champions Tour wins,
including the 2009 and 2010
JELD-WEN Tradition
u 2009 U.S. Sr. Open

Jay Haas
u 2007 Toshiba Classic
Champion
u 9 PGA TOUR wins
u 16 Champions Tour victories,
including 2 major
championships
u Champions Tour Player of the
Year 2006, and won the Charles
Schwab Cup in 2006 and 2008

Hale Irwin
u Two-time Toshiba Classic
Champion, 1998 and 2002
20 PGA TOUR wins, including
two U.S. Open Championships
u 45 Champions Tours victories,
including 7 major wins
Member, World Golf Hall of
Fame 1992
u Member of 5 U.S. Ryder Cup
teams

Berhard Langer
u 2008 Toshiba Classic Champion
u Two-time Master Champion
u 19 Champions Tour victories,
including 2 majors
u 2010 Charles Schwab Cup
Champion and Champions Tour
Player of the Year
u 42 European Tour wins
u Member, World Golf Hall of
Fame, 2002

Rocco Mediate
u 6 PGA TOUR victories
u 2 Champions Tour wins

Colin Montgomerie
u 31 European Tour victories,
most wins on European Tour of
any British golfer
u Has led the European Tour Money
List a record 8 times
u As a captain and player of the
European Ryder Cup Team, is
undefeated in his singles match play
a record 8 times
u Member, World Golf Hall of Fame
2013

Mark O’Meara
u 16 PGA TOUR victories,
including the 1998 Masters and
British Open
u 2 Champions Tour wins,
including the 2010 Constellation
Energy Sr. Players Championship

Corey Pavin
u 15 PGA TOUR wins, including
the 1995 U.S. Open
u 1 Champions Tour victory
u 1981 PGA Player of the Year 

Kenny Perry
u 14 PGA TOUR wins
u 5 Champions Tour victories
u Clinched the 2013 Charles
Schwab Cup
u 2013 Champions Tour Player of
the Year

Loren Roberts
u 2012 Toshiba Classic Champion
u 8 PGA TOUR victories
u 13 Champions Tour wins,
including the 2005 JELD-WEN
Tradition, 2006 Sr. British Open,
2007 Constellations Energy Sr.
Players Championship and 2009
The Senior Open

Colin Montgomerie

Ben Crenshaw

Jay Haas

Fred Couples

Hale Irwin

John Cook

2014 Toshiba Classic Player Bios
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Curtis Strange

Craig Stadler

Tom Watson

Mark O’Meara

Jeff Sluman
u 6 PGA TOUR wins, including
the 1988 PGA Champions
u 5 Champions Tour victories

Craig Stadler
u 13 PGA TOUR wins,
including the 1982 Masters
u 9 Champions Tour victories,
including the 2003 Sr. Players
Championship and 2004 JELD-
WEN Tradition
u 2 European Tour wins

Curtis Strange
u 17 PGA TOUR victories,
including the U.S. Open 1988
and 1989
u 1998 PGA Player of the Year
u 2002 U.S. Ryder Cup Captain
Member, World Golf Hall of
Fame 2007

Hal Sutton
u 14 PGA TOUR titles, including
the 1983 PGA Championship
u 1983 PGA Player of the Year

Tom Watson
u 39 PGA TOUR victories,
including 5 British Open titles, 2
Masters and 1 U.S. Open
u 14 Champions Tour wins,
including 6 major victories
u U.S. Ryder Cup Captain,
1993 and 2014
u Member, Word Golf Hall of
Fame 1988

Fuzzy Zoeller
u 10 PGA TOUR wins, including
the 1979 Masters and 1984 U.S.
Open
u 2 Champions Tour victories,
including the 2002 Sr. PGA
Championship

2014 Toshiba Classic Player Bios
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his year marks the 20th anniversary
of the Toshiba Classic, an annual
spring tradition in Orange County.
For two decades, the Toshiba
Classic has thrilled fans with great

golf. Yet, Toshiba and Hoag are equally as
proud of their dedication and commitment
to the Orange County community. In the
last 20 years, no other event on the
Champions Tour has raised more money
for charity than the Toshiba Classic.
Nobody. In fact, tournament sponsor
Toshiba America Inc. is the longest
running title sponsor on the PGA
Champions Tour, enforcing a commitment
to the Orange County community that the
rest of the nation can’t match.

The staff and volunteers of the Toshiba
Classic share the same passion to deliver
a great Champions Tour event for the fans
as they do to raise money for local
Orange County organizations. It has for
the last 20 years, and will continue in the
future, define what makes the Toshiba
Classic so special for fans and golfers
alike.

Of course, without the support of the
Toshiba Classic sponsors and the fans
that make the pilgrimage each year to
Newport Beach Country Club, none of this
would be possible. But beyond the
millions of dollars raised for charity, what
does 20 years truly represent? Here’s a
look at the lighter side of the past two
decades and some of the moments, stats
and figures that truly define the Toshiba
Classic.

T
20 Years of the
Toshiba Classic
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ith a celebration come gifts. But the exact opposite holds true as the
20th anniversary of the Toshiba Classic approaches. Because for the
last two decades, it is the Toshiba Classic that has bestowed gifts upon
the Orange County community, the biggest beneficiary being $15
million to host and tournament operator Hoag Hospital.

Proceeds from the 2014 Toshiba Classic will benefit Hoag Hospital’s Mary & Dick
Allen Diabetes Center, which provides comprehensive services for those with, or at
risk for, diabetes, regardless of their ability to pay. Last year’s Toshiba Classic
raised $1 million for the Allen Diabetes Center, and the tournament has generated
$1 million a year to benefit Hoag Hospital and other community charities throughout
its history. The American Diabetes Association estimates that nearly 26 million
Americans live with diabetes and more than 79 million Americans are at increased
risk – recognizing that Orange County is deeply affected by this chronic disease,
the Allen Diabetes Center is dedicated to making a positive difference in the lives of

W
20 Years of 

Community Support

people with diabetes through its clinical,
educational and support services. For
more information, visit
www.hoag.org/diabetes.

Toshiba also continues its tradition of
recognizing some of Orange County’s
best and brightest students with the
Toshiba Classic Scholarship Fund. The
scholarship fund is a joint effort of the
title sponsor, Toshiba America
Information Systems, Digital Products
Division and the tournament. The
Toshiba Classic scholarship panel
interviews 24 high school seniors,
nominated by their high schools, and
then selects 12 finalists. The top two
students selected by the panel receive a
$10,000 scholarship each, and all 12
finalists receive a Toshiba Classic laptop
computer. In the 15th year of the Toshiba
Classic Scholarship Fund, Toshiba
America Inc. has donated more than
$290,000 in scholarships and 170
Toshiba laptop computers to outstanding
Orange County high school students.

In addition to the tournament’s
charitable impact, the community has
benefited from economic impact as well
– to the tune of more than $27 million.
The Toshiba Classic fills hotel rooms,
restaurants and businesses during the
competition, and thanks to television
broadcast on the Golf Channel in the
U.S. – and internationally on PGA Tour
television partners overseas – the
exposure for the Orange County
community provides benefits that are
both incredibly positive and
immeasurable.

Whereas the likes of Hale Irwin, Loren
Roberts, Fred Couples, Gary McCord,
and most recently David Frost, have
hoisted the Toshiba Classic trophy at the
conclusion of the tournament on Sunday
afternoon, the Toshiba Classic holds the
most coveted trophy of all – having
raised the most money for charity of any
other tournament on the Champions
Tour.

This infographic represents the
dedication and commitment that Toshiba
America Inc., all of the sponsors of the
Toshiba Classic, and our fans have
made to Orange County not only terms
of raising millions of dollars for charity,
scholarships for students, and donations
to local schools, but partnerships
through the “Swing for the Green”
campaign to help reduce, reuse, recycle
and keep our community beautiful inside
and out.
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n 1985, the doctors who formed
Greater Newport Physicians (GNP)
were committed to offering local
communities a more patient-centered
approach to health care in a private
practice setting. Over the last three

decades, GNP has continued to receive
countless accolades and awards for
providing top-rated quality medical care
and services to the 100,000 community
members it currently serves. Its network of
more than 1,000 physicians including 200
primary care physicians, are now
available from San Clemente to Long
Beach.

Originally established to serve
communities surrounding Hoag Hospital’s
Newport Beach campus, over the last few
years, GNP has experienced tremendous growth with an expansive footprint across Orange
County and into the Southern end of Los Angeles County. In early 2012, GNP extended its
reach to many more communities through its affiliation with MemorialCare Health System.

The new relationship has provided GNP with unprecedented growth opportunities through
access to MemorialCare’s six hospitals. Physician practices affiliated with GNP can be found
in the communities surrounding MemorialCare Health System’s Saddleback Memorial
Medical Center in Laguna Hills and San Clemente, Orange Coast Memorial Medical Center
in Fountain Valley, Long Beach Memorial and Miller Children’s Hospital Long Beach, as well
as Hoag’s Newport Beach and Irvine campuses.

“With our tailored networks featuring six prominent MemorialCare hospitals, Hoag, and
the newly added UC Irvine Health, our patients have access to award-winning care with
convenient locations throughout Orange County and the Greater Long Beach area. With
this comprehensive network and broad selection of experienced physicians, we are able to
keep health care local as we meet the needs of patients and families,” says Diane Laird,
CEO of Greater Newport Physicians.

As the health care landscape continues to change, GNP has evolved to meet the needs
of its members. Most GNP physicians already adopted electronic medical records (EMRs),
which make coordinating care more efficient and convenient, allowing clinicians real-time
access to patient’s medical records with the click of a button. Additionally, GNP’s Patient
Outreach Program uses its secure patient portal to remind patients electronically about
their needed screening and other preventive measures.

Year after year, GNP is recognized for its commitment to quality and service. Its vast
network of private practice physicians continually receives top rankings from patients. GNP

I
Greater Newport Physicians Expands Services to Additional Orange 

and Los Angeles County Communities
has again been awarded the highest level
of 4-Star Elite Status in the California
Association of Physician Groups’
Standards of Excellence Program. It was
also recently recognized as one of the
highest-performing Independent Practice
Associations (IPAs) in the state by the
Integrated Healthcare Association. And
most recently, SCAN Health Plan ranked
GNP the top performing IPA in the entire
state.

Greater Newport Physicians is a leader
in offering innovative health improvement
programs which feature highly effective
multi-disciplinary teams in the provision of
care. These efforts make GNP well
positioned to embrace the rapidly evolving

changes in health care with Accountable
Care Organizations, the Affordable Care Act and Patient-Centered Medical Neighborhoods.
While each program is unique, the concept of improving patient outcomes, access and
efficiencies is woven into each program.

The GNP Special Care Center coordinates care during the critical transition of patients
when they are discharged from an inpatient stay at a hospital or skilled nursing to their
home setting. Post-discharge visits include a physician consultation, pharmacist
assessment, medication review and a case manager evaluation of any home needs or
social issues that impact recovery. The highly successful ACTIVE Diabetes Management
Program provides a unique multidisciplinary team approach of nurse practitioners,
pharmacists, dietitians and social workers who assist diabetes patients with their physical
assessments, medication management, nutritional choices and psychosocial issues. The
GNP Anticoagulation Center’s team of pharmacists helps physicians manage patients
requiring anticoagulation.

“We are very excited about our new growth opportunities in the coming years,” adds
Laird. “Our new partnerships allow us to participate in custom network products and
services which many employers are selecting for their employees and their families. We
expect 2014 to be another year of innovation at GNP as we continue to improve the care
for our patients through new technologies, specialized clinical programs and expanded
chronic care management programs. There is no question that we are seeing a
transformation in health care with a focus on population health. GNP is proud to be the
recognized leader in this community in years past and well into the future. ”

For more information about GNP, please visit www.gnpweb.com

GNP Special Care Center team
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oasting the most breathtaking Southern California scenery and bustling business
and leisure activity, Orange County has proved the perfect place for the Ayres
Hotels of Southern California to continue their strategic expansion. With nine
hotels calling Orange County home, the brand presence of this premier
collection extends as far south as Mission Viejo and as far north as Seal Beach,
with Fountain Valley the newest city to host an Ayres location and a second hotel

currently under construction in Orange.
Ayres Hotel Fountain Valley opened its doors in December 2013 and features 127

luxurious guestrooms, on-site Asian fusion restaurant Fusion Bites, and elegant, Feng
Shui inspired décor along with the impeccable service distinctive to an Ayres experience.
This distinctiveness will also be seen at the new Ayres Hotel Orange, which is currently
under construction and slated for a summer 2014 opening. Offering a unique décor
blending traditional and contemporary design concepts, the 21st hotel in the collection was
developed with elements such as backlit wood panels and low impact colors in order to
be a sanctuary of calm among the hustle of the Disneyland Resort area. 

Both of these new properties continue the tradition of excellence in hospitality
established by the Ayres family in 1984. With half of its hotels in Orange County, the
Ayres Hotels of Southern California collection is pleased to offer travelers a hotel
experience that showcases the all the comforts this amazing county has to offer.

To learn more about the Ayres Hotels online, prospective guests are invited to visit
www.ayreshotels.com, where they can view each of the hotels, make reservations, and
view current specials. Planning an upcoming event? There’s even an online Request
For Proposal (RFP) for planners to easily submit their requirements and receive a
timely proposal in return.

B
Orange County Expansion and Hospitality Excellence

he newest and most exclusive live sports entertainment experience arrives in
Orange County this spring! Introducing Halo, located at the iconic Angel Stadium,
destined to be the most fashionable place to experience live Major League Baseball
in style.

Halo pays homage to the Angels brand and is selectively located to
“hover” just above the Diamond Club at Angel Stadium, delivering an

elevated experience discriminating Angels fans have come to expect and is
designed to impress! Located on the former press level directly behind home
plate, Halo will serve up one of the very best sightlines at Angel Stadium and
will rival the best vantage points among Major League ballparks.

Halo features an open-air viewing experience with the excitement of
Angels Baseball on display. It is distinctly different and unique from what any other sport
venue is currently offering in premium seating. Halo with its spacious lounge-style interior
and distinct SoCal vibe of casual sophistication, will be a hit with the most discriminating
Angel fan and casual baseball fan alike.

Access to Halo is offered as an all-inclusive game pass with a food and beverage
experience. The Club will feature unique food dishes with a ballpark flare to tantalize any
discreet foodie’s palate. The resort lounge ambiance features comfortable and liberal leg
room seating for game viewing convenience, dedicated in-seat wait staff service, semi-
private washroom amenities, uncluttered cash bar service for guest convenience and
priority access into the ballpark. An option to purchase Preferred Parking is available as
well.

Premium seating options at Halo are offered in paired-seating plans for a minimum of 10
games. Choose from eight different plan schedules that include preferred games and
matchups such as Opening Night, Yankees, Dodgers, Red Sox and weekends. There is
an exclusive package available to accommodate any guest’s schedule and hospitality
needs!

Take part in this new experience with the exclusivity and casual sophistication of Halo
located at Angel Stadium during Angels Baseball in 2014!

For more information and to make your reservation to be a part of the newest pinnacle
of live sports entertainment in Southern California, call 888.796.HALO or visit
angels.com/halo. Please see advertisement on page B-34.

T
Introducing Halo at Angel Stadium

Ayres Hotel
Fountain Valley
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s any seasoned golfer player could tell
you, the only way to improve your skill
level is to constantly challenge yourself, and
what better way to test your abilities and
strengthen your game than to travel to some of the
most exclusive and challenging golf resorts that may not

be easily accessible by commercial aircraft?
Dove Mountain, Arizona, is an award-winning golf club considered to be a golfer’s

paradise. With three courses nestled deep in the Tortolita Mountain Range, it presents
unique challenges and distinct characteristics to fine tune any golfer’s game -
www.thegolfclubatdovemountain.com. The nearest airport that serves commercial
aircraft is in Tucson, Arizona, 45 minutes away. Fortunately, there is another option that
serves private aircrafts and is much closer to your next golf adventure; Avra Valley
Airport (AVQ) is only a short 20-minute drive to your next tee time.

The convenience of cutting your travel time in half, is accompanied with the
knowledge that you will no longer be wasting your time with security lines, layovers

A
Your Next Tee Time in Less Time!

and the uneasiness of whether or not your golf
clubs will arrive the same time you do. Private air

charter guarantees your luggage will arrive with you,
because it travels with you – including those prized golf

clubs.
The business community already realizes the value of private

aviation. Why not mix a little business with pleasure and build a
strong relationship with a potential client over 18 holes? When flying private air charter,
you are only traveling with your colleagues, family or friends so it is easy to hold
private meetings or private conversations without concern.

West Coast Charters specializes in getting you closer to those exclusive golf courses
in less time, whether for business or pleasure, ensuring you spend more time on the
course and less time traveling.

19711 Campus Drive, Suite 150, Santa Ana, CA 92707
800.352.6153 | www.wcas.aero | info@wcas.aero

The Golf Club at Dove MountainPrivate air charter guarantees your luggage will arrive with you.
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