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ender equality has come a long way in this country. A key indicator of the progress
made over the last 40 years is women’s growing financial influence. According to
the Pew Research Center, 28% of women now earn more than their husbands, 84%
are solely or jointly responsible for the family’s financial decisions, and more than
60% of the wealth in this country is expected to be controlled by women over the
next decade.

Yet data from a Harris poll shows that 48% of the women surveyed find investing
to be intimidating, fewer than 20% feel very prepared to make financial decisions, and only
33% have a detailed financial plan in place.

To gain some insights into these statistics – and what women can do to bridge them – we
spoke with three financial professionals from Union Bank.

Susan Beat, CTP, AAP, Senior Vice President and Manager, Commercial Banking
Treasury Services

“While it’s true there’s more equality today, the fact remains that women are wired differ-
ently than men when it comes to money. For starters, our financial situations are different.
Women who took time away from the workforce to raise kids may earn less now as a result,
and have less saved for retirement or for their children’s college education. Women are also
more likely to be the ones caring for their aging parents and serving as trustee for their
financial affairs. Additionally, some women will experience a double inheritance from both
parents and their spouse.”

“Regardless of their situation, there are three things I recommend every woman do to set
herself up for success: Educate herself about money, define her goals and create a finan-
cial plan.”

Carlee Harmonson, Senior Vice President and Personal Trust Regional Director, The
Private Bank

“I couldn’t agree more with Susan. Taking the time to gather all one’s information, looking
objectively at one’s current situation, setting one’s goals, and building a strategy for achiev-
ing those goals is critical to every woman’s future. Once a woman knows what her options
are, she can develop a financial plan that connects all the dots of her finances: Her invest-
ment strategy, insurance and asset protection, estate planning, retirement savings and tax
management.”

“And because each woman’s situation can change over time, updating her financial plan
needs to be an ongoing process, not a one-time exercise. It’s not only smart – it’s empow-
ering for her to know she is setting herself up for success and doing what it takes to ensure
a secure future for herself and the people she loves.”

G
The Power of a Plan

Three financial pros discuss why every woman needs one

Robbin Narike Preciado, Senior Vice President and Regional Executive, Retail
Banking

“Having a vision is the first step in any plan. The picture you have in your mind of yourself
and what you want is powerful because it gives you a goal and a direction to move in. It also
helps you focus your time and energy, and provides a measure for your success.”

“As women, our vision is often clear about our personal aspirations on finding a significant
other and starting a family. Establishing a career and financial vision is equally important
and may not be as innate. Without clear goals, a career can become just a string of jobs and
personal finances can stall and go nowhere.”

“Once your financial vision is clear, develop a plan to reach it and regularly evaluate the
progress against the stated objectives. As a woman, networking is a common strength –
leverage it in the workplace. Seek out mentors across your organization and through your
network of contacts to develop and deepen relationships in the area you are focused on. In
your finances, work with a proven professional who can help you regularly evaluate your
portfolio and financial plan to keep you on track to reach your objectives. Then achieving
those visions and goals will more likely become a reality.”

The foregoing article is intended to provide general information about financial planning
and is not considered financial or tax advice from Union Bank. Wealth planning strategies
have legal, tax, accounting and other implications. Consult a competent legal or tax
advisor.

Susan Beat
Susan Beat, CTP, AAP, Senior Vice President, has more than

25 years’ experience as a banker. Currently, Susan is Union
Bank’s Commercial Banking Treasury Services industries manag-
er servicing companies in a broad range of industries across
California and the Pacific Northwest. Susan can be contacted at
susan.beat@unionbank.com or 949.553.7024.

Robbin Narike Preciado
Robbin Narike Preciado is Union Bank’s Senior Vice President

and Regional Executive, overseeing retail branch operations in
Greater Orange County and the Inland Empire. She has more
than 20 years of banking experience in retail management and the
affluent and diverse market segments. Robbin can be reached at
robbin.preciado @unionbank.com or 714.565.5561.

Carlee Harmonson
Carlee Harmonson is Union Bank’s Senior Vice President and

Personal Trust Regional Director for The Private Bank in
Southern California. She has a background of over 25 years of
experience in both personal trust and employee benefit plans.
The Personal Trust Group provides trust administration, trust
real estate, tax and investment services. Carlee can be reached
at carlee.harmon son@unionbank.com or 949.553.7153.

About UnionBanCal Corporation & Union Bank, N.A.
Headquartered in San Francisco, UnionBanCal Corporation is a financial hold-

ing company with assets of $92.3 billion at March 31, 2012. Its primary subsidiary,
Union Bank, N.A., is a full-service commercial bank providing an array of financial
services to individuals, small businesses, middle-market companies and major
corporations. The bank operated 406 branches in California, Washington, Oregon,

Texas and New York, as well as two international offices, on March 31, 2012.
UnionBanCal Corporation is a wholly-owned subsidiary of The Bank of Tokyo-
Mitsubishi UFJ, Ltd., which is a subsidiary of Mitsubishi UFJ Financial Group, Inc.
Union Bank is a proud member of the Mitsubishi UFJ Financial Group (MUFG,
NYSE:MTU), one of the world’s largest financial organizations. 

Visit www.unionbank.com for more information.

Percentage of women Who have a detailed plan for

50% Life insurance

39% Managing her estate

37% Disability protection

36% Retirement preparation

14% Independent/assisted living

Source: 2010-2011 Prudential Research Financial Experience and Behaviors Among Women study.

© 2012 Union Bank, N.A. All rights reserved. Member FDIC
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ummer Vacation Tips
Even though gas prices have topped $4 a gallon in California this year,

travelers seem to be taking them more in stride compared to prior years.
So vacationers should prepare for crowds as they head out on their

summer trips, according to the Automobile Club of Southern California. 
To make up for higher gas prices and help ensure a great time on vacation,

the Auto Club recommends:
◆ Adding free or low-cost activities to your itinerary. Go online and

review events calendars for the local newspaper at your destination, or check out
popular event listing sites such as zvents.com or your destination city’s website.
AAA’s online TripTik at AAA.com/TripTik also lists major events by city, and AAA
TourBooks provide listings of museums and other low-cost attractions.

◆ If flying, consider using carry-on luggage only. Most airlines now
charge fees for checked luggage and that can add up with three or more
travelers. How can you fit everything? Elizabeth Harryman, travel editor
of the Auto Club’s Westways magazine, coordinates her entire trip
wardrobe so all items can be mixed and matched. She also rolls her
clothes in tissue paper to maximize space and reduce wrinkles. 

◆ Getting there early/timing the lines. The crowds will be lightest
early in the morning at popular attractions. If your vacation
package/theme park ticket has the option of early attraction admission,
use it. Time your meals to miss the crowds and remember that when
most people are eating or watching a parade, ride lines may be shorter.

◆ Maxing out your discounts. Hotels, car rentals, meals, attractions and airline tickets eat
up the biggest chunk of vacation spending. Don’t pay retail if you can avoid it. 

Auto Club branches sell theme park and attraction tickets at member
prices, including Disneyland® Park Resort, Universal Studios HollywoodSM,
SeaWorld® and the San Diego Zoo. 

The free AAA Discounts app provides a quick snapshot of all the savings
near any place you are traveling in the U.S. and Canada. Also, the new mem-
ber shopping site AAA ClubRewards allows you to find additional deep dis-
counts on dining, shopping and services at local businesses as well as at your
destination.

◆ Making sure you don’t overpay for gas. Price averages are different
all over the country. A quick check of FuelGaugeReport.AAA.com will give you
a current price average at or near your destination city, so make sure you find
a station lower than that price. AAA’s online TripTik at AAA.com/TripTik or the
free AAA TripTik Mobile app also gives you the option of mapping local gas
stations with prices.

◆ Playing it safe on social media. Real-time broadcasts of the fact that
your whole family is out of town could be an invitation for a home break-in.
Save the vacation photo posts for when you return.

◆ A paper map. GPS systems can go down and cell phones/electronics
may not get service or run out of power. A paper map is bigger and you have
the option to mark it up before your trip and use it as a fun family travel plan-
ning tool.

Getting Your Car Ready For Summer
Each day that temperatures soar into the high 90s or 100s, the Auto Club sees

up to a 50 percent increase in roadside assistance calls. To prevent a breakdown

Summer Fun and Safety Tips 
From The Auto Club

Auto Club branches sell theme park and attraction tickets at member prices, including Universal
Studios Hollywood.

that could put you in a dangerous situation, the Auto Club recommends that you check
the following maintenance items before the summer season, or have them checked

by a trustworthy, certified auto mechanic:

◆ Antifreeze/coolant level
◆ Worn or cracked belts, or any belt more than five years old
◆ Tires (check for uneven wear, excessive tread wear and proper inflation) 
◆ Weak batteries or any battery more than three years old 

◆ Engine oil, transmission fluid, brake fluid, power steering fluid, and wind-
shield washer fluid. Also, make sure your windshield wiper blades are in good

condition. 
On long trips, take along drinking water, a windshield shade and a cell phone.

Also, pack a comprehensive emergency kit with a flashlight, a basic tool
kit, a gallon of water and a gallon of coolant.  

To assist motorists in locating reliable mechanics that provide high qual-
ity maintenance and repairs and guarantee their work, the Auto Club has
certified hundreds of local auto repair shops as Approved Auto Repair
facilities. To find the nearest Auto Club-approved auto repair facility, visit
AAA.com, an Auto Club branch, or call 1.800.713.0003.

Summer Driver Education Tips
Even if your kids are well under 16, keep in mind that you are already

teaching them to drive as they witness your actions behind the wheel. If
they are teens, help them to prepare for the tremendous responsibility that comes with driving

a car by utilizing these Auto Club tools and services:

“Dare to Prepare” for 14- and 15-year-olds: This free Auto Club class for
teens and parents walks attendees through California’s graduated driver
licensing components, requirements, parent and teen roles and responsibili-
ties, and what to look for in a driving school. Advance registration at
AAA.com/safety4teens is required. The next Orange County class will take
place July 12 in Costa Mesa.

Keys2Drive website: TeenDriving.AAA.com provides a wealth of informa-
tion about California teen driving laws, as well as a downloadable Parent-Teen
Driving Agreement, sample driving test questions, and tips on coaching your
teen as they learn to drive.

Auto Club Driving School: With four Orange County locations, the Auto
Club Driving School provides some of the most comprehensive training avail-
able. For enrollment information, visit AAA.com/drivingschool or call 877-428-
2277.

AAA OnBoard teen driver coaching device: Available free to members
who have auto insurance through the Auto Club and have their teens on their
policy, this small GPS-based device alerts parents when their teen drivers

exceed pre-set speed limits, geographic boundaries or curfews. Parents who
have used the device report that it gave them more opportunities to discuss safe
driving habits with their teens and also deterred risky driving behavior. For more
information, visit AAA.com/OnBoard.

The AAA OnBoard teen driver coaching device is a GPS-based device that alerts parents when
their teen drivers exceed pre-set speed limits, geographic boundaries or curfews.

The free AAA TripTik
Mobile app gives you the
option of mapping local
gas stations with prices.

S
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he past year marked a watershed moment for women in the
workforce. According to the U.S. Department of Labor,
Bureau of Labor Statistics, women now occupy 51 percent
of the high-paying managerial, professional and related jobs
in the United States. Women also now obtain the majority of

advanced educational degrees in the United States, the so-called
“weaker sex” arguably is now the dominant force in the workforce.

But hold on. The leading occupations for U.S. women today are still reminiscent of the stereo-
typical proddings from 1950s moms and dads.

Furthermore, women still also hold 90 percent or more of the jobs in other classically clichéd fem-
inine roles including: housekeepers, childcare, bookkeeping/accounting/auditing clerks, reception-
ists and information clerks, and teaching assistants. Interestingly however, other top-20 feminine-
ly popular jobs are still dominated by men: first-line supervisors/managers of retail sales workers,
other managers and cooks/chefs.

Despite this dichotomy, women have emerged as both a majority in the upper echelon of the
workforce and educationally. Still, the U.S. Department  of Labor reports that on average, women
earn 83 cents for every dollar earned by men in comparable roles, and that the gap is even greater
for women of color or with disabilities.

Leveling the working fields
For enterprises based in the United States or with U.S. operations, this data should be more than

just interesting trivia. It represents a mandate to address the inherent risks and opportunities of tal-
ent acquisition through new types of workforce analytics.

Recent studies from Stanford University and Cornell University corroborate that hiring managers
“penalize” women, particularly those women who indicate they are raising children, during the hir-
ing process (including salaries offered). The risk for companies is when they allow these biases to
affect their hiring process or create internal workforce inequities. Certainly there are regulatory
risks, but risk of failing to optimize the organization’s workforce due to gender or other biases can
introduce productivity and top/bottom-line sub-optimizations that ultimately affect competitiveness.

According to the 2010 Deloitte’s Talent Edge 2020 study, 73% of organizations identified as hav-
ing world-class talent programs plan to increase their focus on gender issues, compared to only
43% of non-world-class organizations.

Most organizations are not required to meet statistical norms, but they do need to perform req-
uisite analytics, and should perform similar internal experiments, to ensure these biases are elim-
inated from their human capital practices. Furthermore, identifying individual or systemic bias
issues through statistical analysis should be a wake-up call for the need to implement human
resource training programs. The ability to demonstrate having implemented such analysis and
training ultimately would temper the severity of any regulatory or legal inquiries.

Given the current marketplace skewed against women and actual minorities, heads-up enter-
prises have the ability to benefit from talented, educated individuals cast off by their competitors’

The Male Minority
biased hiring practices. While many global companies fixate on lever-
aging offshore resources to cut labor costs, one spigot for actually rais-
ing the level of their talent pool may be as apparent as monitoring, ana-
lyzing, and reducing their predisposition to hiring prejudices.

World-wide women
Global trends also indicate a possible female labor market opportu-

nity. The percent of women in the workforce certainly grew sharply in the United States from 1980
but have plateaued the past twenty years leaving the U.S. in the middle of the industrialized pack
of nations. Countries such as Germany, Australia, Canada and the Scandinavian states each lead
the U.S. Companies that find a way to encourage U.S. women to enter the workforce as they have
in these other nations could reap human capital benefits.

And with double-digit working-women growth rates since 1980, Ireland, Spain, Greece are
among those poised to catch up – notwithstanding these countries’ particular economic difficulties.
This indicates that other countries whose women are entering the workforce at a faster rate, espe-
cially those that continue to lag the United States, may offer an eager, untapped workforce seg-
ment.

More recently, the Deloitte’s 2010 Talent Edge: 2020 report shows that the strategic issue of glob-
al market expansion is twice as prevalent as it was just a year ago, resulting in the quest for glob-
al talent being cited as a chief concern.

These trends represent just a sample of the type of global workforce data organizations should
be gathering, integrating and analyzing to make strategic decisions, not just for the workforce, but
also for the business overall. The enterprise that does not consider labor and related economic data
and trends may put itself at regulatory risk and may not adequately capitalize on global workforce
dynamics.

As used in this document, “Deloitte” means Deloitte LLP and its subsidiaries. Please see
www.deloitte.com/us/about for a detailed description of the legal structure of Deloitte LLP and its
subsidiaries. Certain services may not be available to attest clients under the rules and regulations
of public accounting.

Copyright © 2011 Deloitte Development LLC. All rights reserved. 
Member of Deloitte Touche Tohmatsu Limited

Rob Lucenti, Office Managing Partner,
Orange County Practice, Deloitte & Touche LLP
Rob has more than 20 years of public accounting experience with Deloitte,

including leadership roles as a Senior Strategic Client Relationship partner in Los
Angeles, serving as the Pacific Southwest Region Audit Enterprise Risk Services
Marketplace leader. During this time he was involved in building client relationships
with a focus on driving quality service before assuming the managing partner role
for the Orange County practice in June 2008. As managing partner of the Orange
County practice, Rob oversees Deloitte’s four businesses: audit, tax, consulting,
and financial advisory services. Rob leads Deloitte’s Orange County marketplace
and community activities and serves as an advisory partner on many of the prac-
tice’s major clients.
Contact Rob at 714.436.7241.
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very six minutes, an American woman is diag-
nosed with ovarian, cervical, endometrial or
other type of gynecologic cancer. Of the more
than 88,000 American women who will be diag-

nosed with some form of gynecologic cancer this year,
about one-third will die from their disease, according to
the American Cancer Society.

UC Irvine Healthcare physicians specializing in gyne-
cologic cancers have spent the past 30 years working to
change these numbers through leading-edge treat-
ments, research and development of clinical trials. This
group of gynecology oncologists is at the forefront of
medical research and disease management, providing
patients with the most advanced treatment options in
surgery, chemotherapy and radiation. Home to Orange
County’s only National Cancer Institute-designated com-
prehensive cancer center, one of only 41 in the country,
UC Irvine Medical Center is discovering and testing new
cancer treatments, many of which have become stan-
dards of care across the nation. 

“Our mission is to provide a holistic approach to treat-
ing women with gynecologic cancers,” says Dr. Robert
Bristow, director of gynecologic oncology at UC Irvine’s
Chao Family Comprehensive Cancer Center and an internationally respected expert in ovarian
cancer treatment, including robotic surgery. “We combine our clinical and research expertise to
develop an individual treatment plan for each patient. Our goal is to maximize a woman’s
chances for survival as well as her quality of life during and after treatment.”

Cancer of the endometrium, the lining of the uterus, is the most common of the reproductive
system cancers, and it is strongly associated
with obesity. Often called the silent killer, ovari-
an cancer is the eighth most common of all can-
cers, but it is the fifth leading cause of cancer
death. For all the gynecologic cancers, the ear-
lier the tumor is detected and treated, the more
effective the result. At the Chao Family
Comprehensive Cancer Center, an integrated
team of gynecologic oncologists, medical oncol-
ogists, surgical oncologists, radiation specialists
and oncology nurses all work together to provide compassionate, state-of-the-art care.

Treatment of gynecologic cancer usually involves a combination of surgery, chemotherapy
and radiation. A partial or total hysterectomy (surgical removal of the uterus) may be required
and can be performed using minimally invasive laparoscopic or robotic methods, or the con-
ventional open surgical approach. 

Experts in robotic surgery
UC Irvine’s gynecologic oncologists are experts in minimally invasive surgical techniques and

perform a high volume of robotic surgeries. For uterine, cervical and early stage ovarian can-
cer operations, the surgical robot enables doctors to perform more precise and less invasive
procedures than ever before. Known for its dexterity in hard-to-reach places, the surgical robot
is equipped with three mechanical arms. The arms are attached to robotic wrists that can move
in any direction, far surpassing the ability of human wrists. Pincer-like fingers make it possible
for surgeons to perform highly complex surgeries through tiny incisions. Furthermore, the robot-
ic system’s camera produces high-definition, 3D video images of the entire surgical site – a sig-

E
When Gynecologic Cancers Strike, UC Irvine Physicians Fight Back 

With Advanced Treatments and Research
nificant improvement over the limited field of vision
images generated in traditional laparoscopic surgery.

The surgical robot also helps gynecologic oncologists
perform fertility-sparing procedures for patients with
early stage cervical and ovarian cancers. Gynecologic
oncologist Dr. Krishnansu Tewari heads up the cancer
center’s multidisciplinary program aimed at preserving a
women’s fertility. “We offer several leading-edge fertility-
preserving surgeries as well as fertility-conserving med-
ical therapies for women with gynecologic cancers,” says
Tewari. “I can’t tell you how rewarding it is to see a
woman who has had cancer treatment go on to be cured
of cancer and become pregnant.”

Tewari is director of research in gynecologic oncology.
His research is funded by the National Institutes of
Health and he was recently appointed director of the
Women’s Cancer Cure ConneXion (WCCC), a unique
program that brings together the screening and treat-
ment efforts of clinicians and researchers in breast and
gynecologic cancers. “The WCCC comprises the best
doctors and most brilliant medical scientists in Orange
County with a common goal to reach and deliver curative
treatment to women with these cancers,” says Tewari.

Of all the gynecologic cancers, only cervical cancer has a screening test. The Pap is credit-
ed with significantly reducing the death rate from cervical cancer. “We don’t yet have an ovari-
an cancer screening test for the general public, but there are screening and risk-reducing
options for women with genetic susceptibility to breast and ovarian cancer,” explains Dr. Leslie
Randall, gynecologic oncologist. Since no screening methods exist for gynecologic cancers,

except cervical, it is especially important to rec-
ognize warning signs.

Cancer Specialists Increase Survival
Randall also advocates that patients with

gynecologic cancers seek medical care from a
gynecologic cancer specialist. “Studies show
that survival rates increase for patients with
these cancers when they are treated by a gyne-
cologic oncologist, a surgical specialist who is

specifically trained to safely perform the often extensive operations and administer complex
chemotherapy regimens required for these cancers,” explains Randall.

An experienced gynecologic oncologist is more likely to perform cytoreductive surgery, which
reduces the number of cancer cells. An extensive operation, it involves cutting out as much and
as many of the tumors as possible. “Cytoreduction offers the best chances of long-term survival
for women whose cancer has spread outside the reproductive organs to other areas in the
abdomen,” explains Bristow, an expert in this surgery and co-author of two books on ovarian
cancer treatment for medical professionals and two for the general public.

“Women with gynecological cancers are facing life-or-death decisions,” says Tewari. “Seeking
a place where they have access to the most advanced treatment options and top specialists
gives them the best chance of survival. Women with a gynecologic cancer who live in Orange
County can find cutting-edge cancer care right here in their neighborhood, at UC Irvine.”

Learn more about warning signs of gynecologic cancers at www.ucihealth.com/gynonc. To
make and appointment visit us at www.ucihealth.com or call 714.456.8000.

Dr. Krishnansu Tewari (left) and Dr. Leslie Randall of UC Irvine Healthcare offer
advanced treatments for ovarian and other gynecologic cancers.

varian is the deadliest of the gyne-
cological cancers, primarily because
it usually is not discovered until it
has metastasized or spread.

Treatment is most effective when cancer is
detected early. At UC Irvine Medical Center,
doctors are using a novel treatment that tar-
gets and kills hidden ovarian cancer cells
before they can spread the cancer else-
where.

“We take an aggressive approach to treat-
ing ovarian cancer,” says Dr. Robert Bristow,
director of the Division of Gynecologic
Oncology and an internationally recognized
ovarian cancer expert. “For women with
advanced-stage or recurrent ovarian cancer
that is confined to the abdomen, we can
offer a new treatment that combines cytore-
duction surgery (an operation to remove all
visible tumors), with chemotherapy called
HIPEC.”

HIPEC, or hyperthermic intraperitoneal
chemotherapy, is used to treat malignancies
that have originated in or spread to the peri-
toneum – the membrane that covers the
abdominal walls and organs. With ovarian
cancer, it works like this: As surgery is ending, four catheters are placed in the abdomen.
The incision is temporarily closed around the tubes, and a machine pumps a large quanti-
ty of heated, high-dose chemotherapy solution into the abdominal cavity, filling the belly.

The surgeon gently massages the belly, cir-
culating the warm fluid so that it reaches
every nook and cranny. The solution is
drained, the abdomen rinsed and then the
incision is closed. 

“The heated drugs are more effective in
killing hidden microscopic cancer cells,”
says Bristow. “With HIPEC, every surface in
the abdomen is bathed in the powerful anti-
cancer drugs. And the concentrated form of
chemotherapy has none of the long-term
side effects, such as nausea and hair loss,
associated with conventional chemo.” 

HIPEC may be an option for selected
ovarian cancer patients with disease con-
fined to the abdomen, and patients must be
able to sustain a surgery that can last as
long as six to 10 hours. UC Irvine Medical
Center is the only facility in Orange County
using HIPEC to treat ovarian cancer. 

“If we can eradicate the microscopic cancer
cells and prevent development of new tumors,
we can stop the disease from recurring,” says
Bristow. “For those who qualify, HIPEC could
increase survival up to five years, or possibly
mean a complete recovery.” 

To make an appointment with a UC Irvine gynecologic oncologist, call 714.456.8000 or
visit www.ucihealth.com.

O

UC Irvine’s Dr. Robert Bristow performs a heated chemotherapy procedure called HIPEC that
helps prevent ovarian cancer from spreading.

Heated Chemo Targets Hidden Ovarian Cancer Cells Before They Spread

Know The Signs of Ovarian Cancer
Ovarian cancer symptoms – abnormal vaginal bleeding, pelvic or abdominal pain, back

pain, bloating, feeling full and changes in urinary habits – can be associated with other con-
ditions, so women often don’t seek immediate medical attention.  The American Cancer
Society recommends that women see their doctor right away if they have abnormal vagi-
nal bleeding. They should also see a doctor if they experience any of the other symptoms
for more than two weeks.
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alifornia Bank & Trust ranks among the largest
banks headquartered in California with over $10
billion in assets and branches located throughout
the state. We are proud to be an autonomous sub-

sidiary of a strong financial company – Zions
Bancorporation (Nasdaq: ZION), a bank holding company
with assets in excess of $50 billion. Zions is included in the
S&P 500 and NASDAQ Financial 100 indices and is a
national leader in Small Business Administration lending,
public finance, advisory services and agricultural finance.

California Bank & Trust has helped Californians and their
businesses grow and prosper for over 50 years. And we’ve
grown with California by combining the responsiveness of
a local bank with the comprehensive services offered by
major financial institutions.

Access to Business Banking Expertise
Committed to helping businesses across the state, we

offer a comprehensive set of financial resources to meet
virtually all your banking needs. You’ll also benefit from
working with experienced bankers who are not only acces-
sible and forward-thinking, but dedicated to understanding
the challenges that are unique to your industry.

Our bankers both live and work in the communities we
serve. Our rich heritage of service and roots in the commu-
nity underscores our commitment to provide the best range
of financial resources and build successful, long-term busi-
ness banking relationships – one client at a time.

A Commitment to California Business
California is a state like no other – home to a diverse cul-

ture of people, industries and resources. At California Bank & Trust, we embrace this diver-
sity with an impressive range of business banking solutions that can add more value to your
business.

With seasoned bankers as your guide,
you’ll discover how we can provide solutions
to meet virtually any financial need. Whether
starting a new company, expanding opera-
tions, or seeking more streamlined solutions
that save time and money, we offer a rich set
of smart financial solutions to help your busi-
ness succeed. And, our regional structure
allows decision-making to remain as close
as possible to the customer, facilitating rea-
soned and rapid response with an under-
standing of the local marketplace.

TEAM: Tools. Education. Access.
Mentoring.

California Bank & Trust proudly supports
the growing number of minority and women-owned businesses that continue to increase and
expand their contributions to both the United States and world economy. We've launched
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California Bank & Trust and You
Dedicated to serving Californians and their businesses

Betty Rengifo Uribe 
Betty Rengifo Uribe has recently joined California Bank &

Trust as executive vice president where she leads the Business
and Personal Banking Division, which is comprised of branch-
es and multiple business lending teams in the San Francisco,
East Bay, Sacramento, Central Valley, Greater Los Angeles,
Orange County, Antelope Valley and Inland Empire. CB&T is a
leading business and professional bank with more than 100
branches statewide and over $10 billion in assets (www.cal-
banktrust.com).

During her 25 year career in the financial services industry,
Betty has held senior-level positions in retail banking, business
banking and strategic planning. Prior to California Bank &
Trust, Betty was the executive vice president at Comerica
Bank’s Western Market Retail Division, leading the retail bank in California and Arizona.
Betty earned her bachelor’s degree in psychology, with an emphasis in business from
San Diego State University. She received her Executive MBA from Pepperdine University
in finance and strategy, and is a graduate of the Consumer Banker’s Association
Graduate School of Retail Bank Management at University of Virginia, and a graduate of
the Bankcard Management School. She is a Doctoral Candidate in the Organizational

Leadership Program at Pepperdine University. As a former small business owner, Betty
has owned three businesses in Southern California and one in South America.

She has been featured in many television and radio stations as one of the top ranking
women in financial services in the United States. Betty is a recipient of Pepperdine
University’s American Spirit Award for her outstanding professional achievements and
dedicated public service. She was awarded a special recognition by the Colombian gov-
ernment for her service to the Colombian community in the United States. In the last 12
months, Betty was highlighted as Hispanic Business Magazine’s top 25 Corporate Elite
for 2010; she was awarded “Top Woman in Finance” and listed amongst the most
Powerful Women in Finance by Women of Color magazine. Betty was also awarded the
“Outstanding Public Service and Community Outreach Latina Decade Award” by Para
Todos magazine. Locally, Century City’s Women’s Business Council in Beverly Hills rec-
ognized her as “Woman of Achievement.” She has recently received commendations
from Dianne Feinstein and Lou Correa from the U.S. Senate, and former Governor
Arnold Schwarzenegger for her efforts on behalf of local businesses and having a great
impact on the state of California.

A native of Colombia, South America, Betty came to the United States at the age of 12,
then grew up in Southern California; she speaks Spanish fluently. A mother of three, she
resides in Chino Hills, Calif. with her husband and family.

T.E.A.M. (www.calbanktrust.com/team), a comprehensive
effort to connect minority and women-owned businesses to
our wealth of local financial experience. Throughout this
website, you will find articles and information about an array
of financing options that can help you reach your business
goals. This information will help you understand the options
available to you and how you can best prepare your appli-
cation to secure a loan.

California Bank & Trust’s Business Resource Center
Our Business Resource Center (www.calbanktrust

.com/sbresources) is an online destination where you’ll find
a wealth of valuable information covering a wide range of
topics. From starting your business to financing, marketing,
technology, insurance, human resources and more, we’ve
selected articles from business professionals to inform you
and inspire you. The Business Resource Center reflects our
commitment to you, our local business owners, who make
this state so rich with opportunity.

Why Choose California Bank & Trust?
◆ Personal attention from a bank dedicated to local 

communities
◆ Responsive, flexible service to make banking easier 

and more convenient
◆ Seasoned bankers who have an understanding of the 

California economy
◆ Innovative products and services that can help you 

take control of your business
◆ Preferred SBA Lender with experienced bankers who 

can explain all of your financing opportunities
◆ Financial stability for peace of mind and added security

Get the Services, Support and Resources You Need – All From One Bank
When you bank with California Bank & Trust,

you can enjoy professional, responsive service
from bankers dedicated to long-term relation-
ships, access to a full array of customized finan-
cial solutions and the strength and security of a
stable institution – all from one bank. Our com-
mitment to local communities is also demon-
strated by our long-standing status as a leading
underwriter of Small Business Administration
(SBA) loans.

For more information, call your local business
banker or dial 800.355.0512 to reach the
branch nearest you. Please visit www.calbank
trust.com to learn more about California Bank &

Trust.
All loans subject to credit approval.  Restrictions apply, see banker for details.

C

California Bank & Trust

Awards and Notable Facts
◆ CB&T, as part of Zions Bancorporation, has won 13 Greenwich Excellence 

Awards, including the awards for overall satisfaction for small business banking 
and overall satisfaction for middle market banking

◆ CB&T has been consistently rated since 2001 as “Outstanding” for Community 
Reinvestment Act (CRA) activities by the Federal Deposit Insurance Corporation 
(FDIC)

◆ CB&T is a top lender in both SBA 7(a) and 504, as a subsidiary of Zions 
Bancorporation

◆ CB&T is a Preferred SBA Lender, as designated by the U.S. Small Business 
Administration (SBA)
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pring is officially here but summer is on the way and most people will abuse their skin
and accumulate more sun damage and fine lines. Beautiful skin, as enjoyed in our
youth, is ideal – but how do you get it? What are the safest and most effective ways
to get our skin back to the way it used to be and prevent more damage? Numerous

skincare treatments and products exist. Today’s cosmetic market abounds with unrealistic
claims that ultimately confuse and disappoint the consumer. Let’s take a look at a few different
solutions. Below are some guidelines to healthier, more radiant skin for your face, neck and
chest. First, it’s important to drink plenty of water. Sixty-four ounces of water per day is rec-
ommended for the average, healthy person for overall health and skin care. Water helps carry
nutrients into the cells and assists in waste and toxin removal from the body. Without enough
water flowing through the body, these toxins can build up and escape through the skin and this
may contribute to dull and dry skin. Second, sunscreen is crucial in protecting our skin from
damage from the sun’s rays. There are two kinds of radiation: UVA and UVB; UVA causes most
of the aging and wrinkles whereas UVB is responsible for burns and long-term effects such as
skin cancer. You need protection from both and not just in summer! Sunscreen should be used
all year long – even on cloudy days because the sun’s damaging rays can penetrate through
clouds. Sunscreens that contain avobenzone (UVA) and octocrylene (UVB) are effective broad
spectrum applications. Other effective sunscreens contain titanium dioxide and zinc oxide,

however can leave a noticeable white residue on the skin. Because the amount of sun expo-
sure varies significantly and there are many factors to consider, re-application is essential for
everyone. When evaluating sun burn protection factor (SPF), it is best to take into considera-
tion the impending amount of sun exposure, time of day, geographical location and weather
conditions. The recommended SPF is 30 to 50. Third, Intense Pulsed Light (IPL) treatments
are the gold standard for actually reversing sun damage and CO2 laser resurfacing is effective
in smoothing acne scarring, large pores and uneven skin pigments. Both treatments create a
more youthful appearance; stimulate collagen production; and decrease the appearance of
fine lines, sun-spots, redness and vessels. There is little to no down-time with IPL, but with the
newer, deeper CO2 treatments, there are a few days of social downtime. Noticeable improve-
ment can be seen after one week to several months depending on the intensity of the chosen
treatment. Topical skin preparations that include kojic acid, hydroquinone, or Retin-A or its
derivatives improve skin appearance by lightening pigments and helping to prevent the activi-
ty of cells that produce freckling or hyperpigmentation. Antioxidants are also beneficial to skin
appearance. Look for ingredients such as Vitamin C, caffeine, alpha-hydroxy acids (AHA),
alpha-lipoic acid and green tea extracts. Antioxidants help protect collagen and prevent cell
breakdown in the skin that leads to facial lines. Before using any of the treatments or products
outlined above, it is always important to seek the advice from an experienced and qualified
healthcare provider. Qualified providers include aesthetically trained doctors, dermatologists,
nurse practitioners (NP), registered nurses (RN), physician assistants (PA) and aestheticians.

S
Dr. Beth Haney on 

How To Get a Youthful Glow
by Beth Haney, DNP, Luxe Aesthetic Center

Beth Haney
Beth Haney, DNP, FNP-C, is a doctor of nursing practice, family

nurse practitioner and CEO of Luxe Aesthetic Center in Yorba Linda,
Calif. She has been practicing aesthetics since 2002. She is also
president-elect for the California Association for Nurse Practitioners,
a primary health care provider at Fullerton College Health Center,
and is an assistant clinical professor in the University of California,
Irvine graduate program in nursing science. You can contact Dr.
Haney at www.luxemedspa.net or 714.979.9100.
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hould a woman’s retirement plan look differ-
ent than a man’s? New data says women
might need to save more or start retirement
planning earlier because they’re likely to live

longer than their male counterparts.
On average, women live five years longer than men

(80.6 years vs. 75.7 years) according to the U.S.
Centers for Disease Control and Prevention.i The latest
U.S. Census data says that, at age 85, there are twice
as many women living as men.ii As a result, 80% of men die married, while 80% of women die
single.iii

Compounding the financial challenge, women also are more likely to serve as long-term care-
givers for their spouses or loved ones, according to Northwestern Mutual research.iv

These statistics underline the importance of planning for women in order to maintain control
over their finances and lifestyle through retirement.

The good news for all of us is that it’s never too late – or too early – to start setting financial
goals for the future. The key is to start now. And locally, we at Northwestern Mutual are seeing
more women proactively planning for retirement early on to help them reach financial security
tomorrow.

The women we speak to aren’t interested in just getting to retirement – they want to get
through retirement. That state of mind is essential and aligns exactly with Northwestern
Mutual’s long-term approach to planning.

Planning For the Long-term
At Northwestern Mutual’s Southern California office – the Waltos Group – our crucial role is

to help clients choose the right financial solution to address their needs. Our advisors and finan-
cial representatives work with clients to help them prepare for their financial futures.

Another piece of good news is that women don’t have to go it alone when it comes to retire-
ment planning. The Waltos Group’s mission is to help individuals and business owners achieve
financial security.

They do so by listening carefully as their clients explain their unique financial goals and life-
long dreams, and providing solutions that include:

◆ Investment Services
◆ Financial Planning
◆ Employee & Executive Benefit Services
◆ Estate Planning
◆ Advisory Services

Among the products we offer are:
◆ Life Insurance
◆ Disability Income Insurance
◆ Long-term Care Insurance
◆ Mutual Funds
◆ Annuities
Our organization focuses on risk-based solutions first; followed by wealth accumulation,

wealth preservation and wealth distribution. We really do this by developing long-term client
relationships; not by completing transactions. We focus on having consistent contact and
meaningful communication. This strategy works for our clients in all economic cycles.

Commitment to Strength
Northwestern Mutual has been around for 155 years, serving Orange County since 1886, and

since then has only had seven leaders, including the current managing partner, Bob Waltos.
Now operating locally as The Waltos Group, our office remains strong and committed to doing
the right thing for our policyowners. We are proud that in March 2012, FORTUNE magazine

S
Women Live Longer - So Should Their Finances

See why it’s even more important for women to start planning early for retirement
ranked Northwestern Mutual among the “Worldʼs Most
Admired Companies” in the life/health insurance
industry. In addition, Northwestern Mutual has the
highest financial strength ratings awarded to any life
insurer by all four of the major credit rating agencies.v

Our financial representatives, advisors and special-
ists are part of a network that has continued to stand
strong in all types of economies. Although future divi-
dends cannot be guaranteed, Northwestern Mutual

expects to pay nearly $5.0 billion in dividends to eligible policyowners in 2012, the second high-
est payout in company history.
Commitment to Career Development

We are taking active steps to grow in order to keep pace with the growing demand for finan-
cial security guidance, products and services. Over the next five years, we plan on adding near-
ly 150 additional financial representatives in the Orange County area, along with 100 addition-
al people to serve those representatives. In 2012, we plan to add 50 full-time representatives
and 75 interns.

In addition to doubling the number of financial representatives
at our firm in the next few years, we also have internships available. Northwestern Mutualʼs
internship is ranked “One of Americaʼs Top Ten Internships for 2011” by Vault Guide to Top
Internships (2011 edition), for a good reason – it gives you real-world experience from day one.
As a financial representative intern, you are trained and mentored by industry veterans who
know what it takes to succeed. You learn how to run a business from one of the most respect-
ed companies around. And you test drive a promising career where you can achieve your goals
and have an impact on peopleʼs lives.

Commitment to Community
The Waltos Group is an active member of the Orange County community. We are consistently

involved with a variety of local organizations including: Chapman University (Bob Waltos is
chairman of the board of counselors), The Tiger Woods Learning Center, Big Brothers Big
Sisters of Orange County, The Cystic Fibrosis Foundation, Mariners Christian School, Hoag
Hospital, CHOC, University of California Irvine Wealth Management School, CSUF, CSULB,
Orange County Young Executives, Working Wardrobes, the Santa Ana Chamber of Commerce,
Hillview Acres, Cure Duchenes and many more.

We believe that it is critical to show how passionate we are about giving back; not only
through monetary means, but also through the personal time commitments of the more than 100
financial professionals in our organization. Our financial representatives are continually spend-
ing their time giving back to a variety of charity organizations, spending thousands of hours
every year. Many of our financial representatives are Bigs through the Big Brother Big Sister
Program and they spend hours with young children making a difference in their lives. We are
also proud to host and sponsor many events throughout the year in hopes to make our com-
munity a better place. The extent of our commitment sets us apart from other organizations in
our industry.

The Waltos Group likes to think of our associates as “Quiet Achievers,” a term coined and
used to bestow an annual award upon an OC individual who has demonstrated exemplary
vision and leadership improving life in the community for others at an event sponsored by O.C.
Metro business magazine, also supported by The Waltos Group.

For more information, please call Bob Waltos at 949.863.5851 or visit www.waltosgroup.com.

i “U.S. Death Rate Falls for 10th Straight Year.”  U.S. Center for Disease Control and Prevention. News 
release.  March 16, 2011. 

ii “American Fact Finder.”  U.S. Census Bureau. 
iii WiserWomen.org. www.wiserwomen.org.
iv “Northwestern Mutual Study Shows Most Americans Understand the Need for Long-Term Care 

Planning, Yet Few Have Taken Action.” Northwestern Mutual.  November 1, 2011.  
v A.M. Best Company A++ (highest), 2/2011; Fitch Ratings AAA (highest), 8/2011; Moody’s Investor 

Service Aaa (highest), 6/2011; Standard & Poorʼs AA+ (second highest), 8/2011. Ratings are subject to 
change.

Waltos Group Recruiting

About Northwestern Mutual
Northwestern Mutual the marketing name for The Northwestern Mutual Life Insurance

Company (NM), Milwaukee, Wisconsin, and its subsidiaries.  Bob Waltos is an agent of NM
based in Newport Beach, CA.  Securities offered through Northwestern Mutual Investment
Services, LLC, member FINRA and SIPC. 

If you or someone you know is interested in learning more about a career opportunity
please visit www.waltosgroup.com
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very day, someone you know turns to Planned Parenthood.
They’re women who have lost their insurance and need a well-woman exam.

They’re young adults who want to know how to prevent STDs. They’re mothers who
have completed their families and turn to Planned Parenthood for Essure incision-free

permanent birth control.
They’re your nieces and your neighbors. They’re your family and your friends. And they

trust Planned Parenthood to be there for them – regardless of their personal circumstances
or ability to pay.

E
Planned Parenthood: 

Health Services That Women Trust

Helping Orange County get healthy and
stay healthy

As the depressed economy continues to
affect people nationwide, more and more
women, men, teens and families are turning
to Planned Parenthood for the tools and
information they need to get healthy and
stay healthy.

More than 160,000 people relied on
Planned Parenthood of Orange and San
Bernardino Counties last year for services
like life-saving cancer screenings, well-
woman exams, STD prevention and treat-
ment, family planning counseling, health
education hotlines, prenatal care, breast
health screenings, nutritional services and
more.

To meet the demands of an ever-increas-
ing patient base, Planned Parenthood’s
health centers expanded their hours and
most are now open 10 hours a day, seven
days a week.

Offering life-saving cancer care regard-
less of ability to pay

The highly trained Planned Parenthood
staff works in health centers and in the com-
munity to educate people about risk factors
and screenings that help prevent and detect
breast, cervical, testicular and gynecological
cancers.

Local Planned Parenthood doctors and
nurses teach patients about breast and cer-
vical cancer, work with health care partners
to get women diagnostic tests like mammo-
grams and biopsies, and follow up to make
sure patients are cared for with the attention
they need.

A trusted partner in community health
Planned Parenthood has been providing

quality preventive care and building healthy
communities since 1965. People trust the
nonprofit health care provider for confiden-
tial care, high-quality services and accurate
information. In fact, 1 in 4 Orange County
women will utilize a Planned Parenthood
service in their lifetime.

Parents and professionals – who don’t
always have all the answers – are utilizing
Planned Parenthood’s hotlines, trainings
and workshops so they can become a trust-
ed resource for young people in their lives.

Teens are increasingly turning to the
Internet or to friends for advice about sexual
health topics, and the BetterThanSexED.org
hotlines offer real-time answers from trained
health educators. While Planned
Parenthood peer educators are on high
school campuses providing classmates with
honest, accurate information.

Protecting access to essential health
services

As a nonprofit organization, donor support
plays a major role in Planned Parenthood’s

ability to meet the needs of the community.
Demand for Planned Parenthood’s health services have more than doubled in the past five

years. Grants, sponsorships and gifts assist in Planned Parenthood’s efforts to meet the ever-
increasing demand for affordable, quality health care and ensure that no patient is ever
turned away because of an inability to pay. 

For more information about Planned Parenthood, please visit HealthWomenTrust.org or
call 714.633.6373.
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ells Fargo Commercial Banking congratulates each of the nominees of the Eighteenth
Annual Women in Business Awards presented by the Orange County Business Journal.
We are delighted to join in honoring these outstanding and truly deserving individuals for
their achievements in their respective fields. We are proud to

be able to support their efforts through our capabilities in our Orange
County commercial banking offices in Anaheim and Irvine.

When you work with Wells Fargo Commercial Banking, you work
with an industry leader. Our local, dedicated relationship managers
focus on understanding your company’s vision as well as the details for
its operations. Our wide range of commercial banking services gives us
the flexibility to meet all your needs, no matter where you are in the
business cycle. We are committed to helping you build your business
with our mix of talented people, local service, tailored solutions, and
industry and regional expertise.

Wells Fargo serves local middle-market companies doing business around the world through our
Commercial Banking and Global Banking offices here in Southern California. We have the infra-
structure and expertise to provide our customers with access to cross-border banking services,
including lending and treasury management services. With more than 30 overseas offices, Wells
Fargo is currently ranked #2 for worldwide market share for primary correspondent bank relation-
ships and is one of the largest providers of foreign exchange services in North America.*

Local decision making and support for your business
Wells Fargo has relationship and lending managers strategically located in offices in Anaheim

and Irvine. Our local commercial banking team understands the local economy and business envi-
ronment and has the authority to make lending decisions.

Our customers
Our customers are companies with annual revenues in excess of $20 million, including manu-

facturers, real estate investors, wholesalers, retailers, distributors, importers, exporters, technolo-
gy businesses, life science businesses and services companies. We also work with agribusiness
and production agriculture businesses in Southern California.

Our comprehensive suite of commercial banking services includes: 
◆ Tailored financing (including lines of credit, term loans, investor real estate*, equipment 

loans, syndications, asset based lending and more)
◆ Treasury management
◆ Global banking
◆ Risk management and insurance†
◆ Investment banking* and capital markets services*
◆ Commercial real estate
◆ Asset management
◆ Business valuation and succession planning
◆ Employee benefits†

W
We Congratulate The 2012 Women in Business Award Nominees

◆ Wealth management
◆ Commercial Electronic Office® (CEO®) banking portal

The Wells Fargo advantage
At Wells Fargo, we focus on building long-term relationships with our customers. You work with

a local relationship manager who is dedicated to understanding your business nearly as well as you
do. Wells Fargo’s strength, combined with our wide range of products and services, mean we can
support you through various economic cycles and phases of your business.

* Source:  The Brand Finance Banking 500 report

For more information about Wells Fargo, please visit wellsfargo.com.

Wells Fargo Wealth Management provides products and services through Wells Fargo Bank, N.A. and its various affiliates
and subsidiaries.  Insurance products are offered through Wells Fargo & Company affiliated non-bank insurance agencies
(California Insurance License #26-0070024).

† Wells Fargo Insurance is made up of the following licensed insurance entities: Wells Fargo Insurance Services USA, Inc.,
Wells Fargo Insurance of WV, Inc., Wells Fargo Special Risks, Inc. and Wells Fargo Insurance, Inc.

Insurance products are offered through non-bank insurance agency affiliates of Wells Fargo & Company and are underwrit-
ten by unaffiliated insurance companies, with the exception of crop and flood insurance. Crop and flood insurance may be
underwritten by Wells Fargo Insurance Services USA, Inc.’s affiliate, Rural Community Insurance Company. Banking and insur-
ance decisions are made independently and do not influence each other.

Deposit and credit products are offered by Wells Fargo Bank, N.A. Member FDIC.

Patty Juarez
Regional Vice President for Wells Fargo’s Commercial Banking Group

Patty oversees the commercial banking office in Anaheim covering
North Orange County. She can be reached at juarezp@wellsfargo.com
or 714.712.2500.

Paul O’Mara
Regional Vice President for Wells Fargo’s Commercial Banking Group

Paul oversees the commercial banking office in Irvine covering South
Orange County. He can be reached at paul.a.omara@wellsfargo.com or
949.251.4152.
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t Vanguard University in Costa Mesa, we’ve got the perfect mix – unbeatable aca-
demic training, world-class arts and entertainment programs, a beautiful campus and
a strong spiritual foundation. Our alums are executives at Disney, Nike and Buck
Knives (including CEO Chuck Buck), to name just a few.

“Vanguard was an important part of helping us start Wahoo’s Fish Taco,” says Vanguard alum
Ed Lee ’87, co-founder and CEO of Wahoo’s Fish Taco. “The theories and work ethic I learned
in the financing and marketing courses helped us, and the professors were instrumental. Unlike
at a bigger school, Vanguard gives you a one-on-one experience.”

Small class sizes and professors who care make the difference at Vanguard. We believe
learning goes beyond the classroom and happens in the context of relationships with faculty and
other students. Our professors serve as mentors inside and outside the classroom, giving stu-
dents the knowledge they need and the wisdom to apply it in the real world.

Vanguard’s faculty is simply outstanding. Our professors advise U.S. presidents, win nation-
al theater awards, pioneer scientific research in China, perform at Carnegie Hall and the
Hollywood Bowl, and much more. Seventy percent of our professors hold doctorates in their
field from some of the most prestigious universities in the world. Those same professors teach

A

every course and mentor students at
Vanguard. No one gets lost in the back of a
lecture hall, and at Vanguard, graduate stu-
dents never teach our classes.

For 90 years, this personalized approach
has yielded a distinguished list of alums —
leading scientists, best-selling authors, net-
work television producers, high-level military
leaders and world-changing business leaders.

“I fell in love with Vanguard,” says Kristina
Kuzmic-Crocco ’01, host of Kristina’s Fearless
Kitchen on the Oprah Winfrey Network. “My
time there helped me become more confident
being in front of people, and I made lifelong
friends.”

Larry Mantle, founder and host of AirTalk on
NPR affiliate KPCC, and winner of multiple
Golden Mic awards, says his experience at
Vanguard shaped his life and career.

“I love Vanguard,” says Mantle. “I have such
positive feelings about the university. It’s a
very important part of my life. The professors
had a profound impact on me. I wouldn’t be
the person I am without my years at
Vanguard.”

With more than 30 majors and concentra-
tions to choose from, Vanguard University has
a path for everyone. Best-selling author and
brain scan pioneer Dr. Daniel Amen ’78 says
his undergraduate education at Vanguard put
him on course to become a leader in the med-
ical profession.

“I really love Vanguard. My whole experi-
ence there was wonderful,” says Amen. “I had
incredibly good teachers and got a terrific edu-
cation.”

Two thousand miles away in Washington,
D.C., Nathan Gonzales says Vanguard helped
launch him into his career as a nationally
known political analyst. Gonzales is the politi-
cal editor of the Rothenberg Political Report,
which gives in-depth analysis of congression-
al, senatorial and gubernatorial races across
the country. He is frequently quoted in the Wall
Street Journal, The New York Times,
Washington Post, Los Angeles Times and
USA Today, and has appeared on Fox News
Channel, CNN and more.

“At Vanguard, I discovered that there is
more to learning than sitting in a classroom,”
says Gonzales, who discovered his passion
for politics when he spent a semester as an
intern at the White House press office in the
West Wing.

No matter the area of study, Vanguard gives
students the understanding they need to think
critically, communicate clearly and interact
intelligently – taking them places they never
thought possible.

Visit vanguard.edu and see why at
Vanguard University, we go beyond the class-
room, beyond scholarship, beyond the expect-
ed. At Vanguard, your story matters. Vanguard
University is located at 55 Fair Drive, Costa
Mesa, 92626. Call 714.556.3610 for more
information.

With more than 30 majors and concentrations to choose from, Vanguard University has a path for
everyone.

Vanguard University Alums Lead in
Entertainment, Medicine and More
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n the world of alternatives, hedge fund
managers have had their fair share of
attention and scrutiny from politicians, the
media and the public in general. More

recently, joining the ranks of hedge funds are their
close brethren: Private Equity Firms. Unlike hedge
funds, private equity firms have traditionally avoided
the limelight, but that is all changing.

So how exactly is the landscape changing for pri-
vate equity firms? First, due primarily to an argument
of overall fairness, there is a threat of higher tax rates to be paid by these buyout executives on
profit rewards that they earn from the current 15% tax rate to possibly more than double that.
The global landscape and less profitable deal flow available also threaten
the profits of private equity firms. Additionally, besides new registration
requirements with the Securities and Exchange Commission (“SEC”) for
certain private equity funds under the Dodd-Frank Wall Street Reform and
Consumer Protection Act, the SEC has recently announced that they will
likely step-up their oversight and actions against private equity firms over
the next few years. Further, there is a continued push by investors for
lower fees and revised fee structures. Another change we’re seeing is with
public pensions; at the end of the day, public pensions are responsible as
fiduciaries to answer to everyday workers, so the public pensions that
invest in private equity funds may ask for more details on job creation from
private equity fund managers. Lastly, the current administration and law
makers in both houses are also evaluating the elimination or restructuring
of a key interest expense deduction that is important to private equity firms related to their lever-
aged buyout strategies.

In order to best navigate this changing landscape, here are some important points for private
equity firms to keep in mind:

◆ Valuation methodologies of a fund’s assets should be well documented, consistent and 
comparable;

◆ Performance reported to current fund investors, or in marketing materials, is strengthened 
if verified by a reputable and qualified third party, like a public accounting firm registered 
with the PCAOB;

◆ A robust and tailored compliance program offers good protection against government 
investigations and litigations, where a compliance audit of current policies is imperative in 
order to determine where gaps may exist in a private equity firm’s current policies;

◆ Undergoing a review of current insurance policies for continued relevance and 

I
A Changing Landscape For Private Equity Firms

by Sheri Lejman, CPA, Lead Partner of the Alternative Investment Group for Southern California, Marcum LLP

applicability is important to ensure correct and appro-
priate insurance protection is in place for the firm and
its executives; and 

◆ For those firms that receive investment dollars
from public pensions, such firms should be proactive
and start to compile job creation and related statistics
now and in advance of an investor requesting such
data. This preparation is imperative for two primary
reasons 1) it will take some time to compile this type of
data, since it is likely such data has not previously been

analyzed in any formalized manner, and 2) such data could be an important differentiator for a
private equity firm seeking investor dollars; regardless if the investor is a public pension fund or
not. This data should also be verified by a reputable and qualified third party, like a public
accounting firm registered with the PCAOB.

While some industry experts are going so far as to say that given this new landscape, espe-
cially given the prospect of lower profits and higher taxes, private equity firms’ ability to attract
the top talent in the industry is at risk and that the golden days for private equity firms may be
over, other experts argue that many sectors of the industry do not show any immediate signs of
a slowdown. In fact, creativity and entrepreneurship seems to be at heightened levels for such
sectors. For example, some funds are taking advantage of programs offered by the U.S. Small
Business Administration in order to leverage their fund with cheap debt, others are taking
advantage of programs outside of the U.S. to launch and leverage their funds also with inex-
pensive debt, while others are being innovative with their ability to make money, without charg-
ing any fees to their investors. Moreover, private equity firms are working with hedge funds that
have illiquid assets they want to dump; hence we are seeing a switching of problem assets
between sectors within the world of the alternatives. Lastly, Latin America (excluding Brazil)
promises new potential deal flow, presenting an attractive emerging market investment oppor-
tunity for private equity firms.

There is no doubt the landscape is changing significantly for private equity firms and most
industry experts agree that private equity will look much different in the future than it does today.
This change, however, does not discount the hugely important role that private equity plays in
relation to our overall economy and capital markets, from funding innovation and new technol-
ogy to providing a platform for an entrepreneur to monetize and exit their business. As John F.
Kennedy said, “For time and the world do not stand still. Change is the law of life. And those
who look only to the past or the present are certain to miss the future.” (Address in the Assembly
Hall at Paulskirche in Frankfurt. June 25, 1963)

For more information, contact Sheri at sheri.lejman@marcumllp.com.

Sheri Lejman
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omen entrepreneurs have many reasons for starting their
businesses. Some of these motivations have to do with
wanting something different in their professional lives, while
others rise from the desire to take advantage of business

opportunities. In working with our women business owner clients,
here are some of the most common reasons that they started a busi-
ness:

1. Run it your way. One of the main motivations for any entrepre-
neur, male or female, is to run a business the way that individual
would like to do so. Whether your frustration is with your boss, the
threat of layoffs, promotions not related to performance, the work
environment or other factors, running your own show can provide
tremendous satisfaction.

2. Have greater personal satisfaction. Do you feel that you’ve
done all that you can do at your current job? Do you need a greater

W
Ten Reasons That YOU Should Own a Business!

by Susan Levinstein, CPA, partner, HMWC CPAs & Business Advisors

challenge? Sometimes the best solution is to take on the challenge of
running a business yourself. Your personal satisfaction may also come
from knowing that you’ve done great work and been rewarded commen-
surately for it.

3. Don’t let others hold you back. Many former employees, now
business owners, will point out how wonderful it is to not have the limi-
tations imposed upon them by their former bosses. In some cases this
may have been due to being a woman, a minority or too young. As a
business owner, you’ll generally typically find that your customers are
more concerned with your performance, which is both refreshing and
financially rewarding.

4. Take advantage of your expertise. Many entrepreneurs start a
business because they feel that they have significant expertise that is
more valuable than is currently being rewarded at an employer. There is
no higher correlation between performance and reward than being a

business owner.
5. Build upon your relationships.

Women generally have strong interpersonal
relationship skills. This attribute can be used
to great advantage in starting and managing
a business.

6. Create a great place to work for
employees. Do you want to treat employees
differently than how your current employer
treats his/her employees? If you have
employees, as the boss you can decide how
you want to manage employee relations,
what type of personnel policies are appropri-
ate, etc. Many women business owners gain
great satisfaction by providing a place to
work that their employees enjoy.

7. Control your calendar. Women often
juggle many non-work demands. You might
be a wife, mother, school supporter or com-
munity volunteer on many fronts and enjoy
several hobbies as well. As a business
owner, you may be able to adjust your work
to your personal schedule. You can possibly
work out of the home, attend special events
for your children or tend to other personal
issues that are important to you.

8. Make life better for your family. As a
business owner, you might have greater flex-
ibility with your family than you did as an
employee. With young children, you can set-
up day care at work. If a child is sick, you can
change your schedule. As your children age,
you can adjust your work-life for their chang-
ing needs. You might have employees fill in
for you or hire a personal assistant.

9. Create wealth. Many business owners
achieve far greater income than they would
have as employees (although this is not
always the case). This monetary gain can
allow for financial stability, as well as giving
philanthropically. Over half of women busi-
ness owners contribute in excess of $25,000
annually to charity, according to www.wom
anowned.com.

10. Enjoy the perks! Common perks
include planning your own work schedule,
writing-off travel expenses when doing busi-
ness, buying a company car that you like, or
starting the weekend early after a hard week
at work. You can create a work environment,
both physical and mentally, that is enjoyable
to manage. Money spent on décor, special
events, food and other perks is at your dis-
cretion!

Susan Levinstein
Susan Levinstein,

CPA, is a partner with
HMWC CPAs &
Business Advisors
(www.hmwccpa.com)
in Tustin. She heads
the firm’s Women-
Owned Business
practice and the
Complete Financial
Office Solutions departments. Susan can
be contacted at 714.505.9000.
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About BNY Mellon Wealth Management
BNY Mellon Wealth Management is among the nation’s leading wealth managers, with

more than two centuries of experience in providing investment management, wealth and
estate planning, and private banking services to financially successful individuals and
families, their family offices and business enterprises, charitable gift programs, and
endowments and foundations. It is among the top 10 U.S. wealth managers with about

$168 billion in private client assets and an extensive network of offices in the U.S. and
internationally.

For more information contact David Emmes, U.S. Markets President - West at
949.253.5066 or david.emmes@bnymellon.com.
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s the fifth largest b-school in the nation, Mihaylo
College of Business and Economics at Cal
State Fullerton provides a world-class business
education. The college’s strong interaction with

the Southern California business community and its inno-
vative and applied approach to teaching and research pro-
vides a unique real world experience while instilling the
knowledge and skills to advance your career.

Mihaylo College features nationally recognized faculty,
award-winning students, forward-looking curriculum and
flexible programs which attract talented and diverse stu-
dents from around the globe. Mihaylo is one of five schools
in California and one of only 177 schools worldwide hold-
ing the prestigious dual accreditation in business adminis-
tration and accounting from AACSB, the international
accrediting body for schools of business. In addition,
Mihaylo is recognized annually by Princeton Review as a
“Best Business School,” and by U.S. News & World Report
as one of the top 115 Part-time MBA programs.

Add to that the significantly higher rate of return for a
Mihaylo MBA versus that of most private and public insti-
tutions, along with our unmatched alumni base in Southern
California – and you’ve got an unbeatable choice: Mihaylo.

Mihaylo and Orange County: An Economic Marriage
and Powerhouse Combination

Mihaylo College fuels the economic and corporate suc-
cess of Orange County and Southern California. Through
its educational programs, Mihaylo instills in its vast corps
of graduates strong core business knowledge, critical
thinking skills and motivation. Mihaylo’s impact is far-
reaching because it serves as a thought leader contribut-
ing to the economic progress of the region. Even with the
focus clearly on Southern California, the reach and impact
is felt worldwide.

Mihaylo Graduate Programs
Mihaylo offers a full-time, evening/flex and an MBA for working professionals (FEMBA). The

full-time program features the innovative Mihaylo Leadership Academy and includes an inter-
national trip. Students with significant professional experience gravitate to the MBA for working
professionals (FEMBA) program offered at the CSUF Irvine campus. Rochelle Reiter ’00 MBA,

A
The CSUF Mihaylo MBA
A world-class business education

partner and vice president of Business Development for
Orange Label Art + Advertising, agrees, “The CSUF Irvine
campus MBA program fit my schedule and provided one-
on-one interaction with industry-savvy professors.” Other
master’s options include the master’s in accountancy,
master’s in taxation, master’s in information sciences and
decision sciences, master’s in information technology
(online) and a master’s in economics.

Mihaylo Hall and the World-Class Resources at CSUF
Mihaylo Hall opened August 2008 with state-of-the art

classrooms, technology, computer labs, study areas and
meeting rooms. The 195,000-square-foot building is home
to all faculty, students and 14 Centers of Excellence.
These Centers are faculty-led and engage in advanced
research, consulting with area businesses and business
development activities. In addition, they interface with stu-
dents by providing certificate programs, industry network-
ing events and placement assistance.

The Strength of a Mihaylo MBA: The Faculty and
Students

More than 140 full-time faculty create strength through
diversity in education, experience and cultural back-
grounds. Mihaylo faculty work in the real world, not in the
ivory tower, and prepare students for the global market-
place. Mihaylo, teaching and research go together. All
graduate courses are taught by highly qualified faculty
who’ve proven themselves as researchers and instructors,
as well as in industry. This attracts students from across
the globe which creates a dynamic classroom experience
where students learn from both peers and professors. A
challenging curriculum, team projects and intense field
experiences give our students a competitive edge.

Pursuing a Mihaylo MBA
The secret about the strength of the Mihaylo MBA is out. Admissions are competitive and

prospective students are urged to attend one of the regularly scheduled information sessions.
Take the next step in your career; earn an MBA from Mihaylo. 

For more information, visit mba.fullerton.edu.

MBA classes are taught by leading researchers in their fields.
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ot in California or anywhere else in the entire coun-
try. When the doors of our state-of-the-art patient
care tower open in 2013, CHOC Children’s will be
one of the safest, most advanced children’s hospi-
tals in the world.

In fewer than 50 years, CHOC Children’s has become the cor-
nerstone of the regional pediatric healthcare system that serves
four Southern California counties.

Our Heart, Neuroscience, Orthopaedic and Hyundai Cancer
Institutes are recognized for excellence. Most recently CHOC
was recognized for eight specialties by U.S. News & World
Report.

Our greatest transformation is taking place right now. CHOC
is already one of the nation’s leading children’s hospitals, and
this state-of-the-art tower, combined with world-class talent and
research capabilities, will usher in a new era at CHOC, one that
will result in innovation and discovery, ultimately improving care
for all children.

Responsible For More Than 2 Million Young Lives
At any given moment, that’s how many infants, children and

adolescents are relying on CHOC to be there for them. The
need for our specialized services has never been greater.

Consider that more than half of the 238 beds we currently
have are specifically designated for critically ill or injured children, with an additional 48 beds at
CHOC Children’s at Mission Hospital. Coupled with the rising demand for care, we are increasing-
ly caring for sicker patients, who require the full resources and expertise that only CHOC can pro-
vide.

Becoming a Nationally Recognized Children’s Hospital
The new patient care tower offers dedicated pediatric emergency room, operating rooms, two

cardiac catheterization labs, radiology, laboratory and pathology. Bringing these critical patient serv-
ices into an all-pediatric environment is an essential step to become a national children’s hospital.

The best children’s hospitals also have academic and research affiliations with leading universi-
ties and their medical schools, and we are proud to be affiliated with the University of California,
Irvine. We are training the high-quality pediatricians of tomorrow through the University of
California, Irvine/CHOC Children’s residency program, which has the potential to become the
largest in California. Affiliation with UC Irvine has exponentially increased our research capacity as
well.

One of the Safest Hospitals in the Nation
All hospitals are challenged by the undeniable role of human error in medical mistakes. CHOC

was one of the first hospitals in the nation to address these concerns by implementing a patient
safety and quality improvement department under the direction of a critical care pediatric special-
ist.

We provide our physicians and hospital staff with the technical tools needed to reduce the poten-
tial for human error. Computerized physician order entry (CPOE) ensures patients receive “exact-
ly what the doctor ordered.”

The electronic medical record (EMR) and digital picture archiving computer system (PACS) keep
patient information and X-rays instantly available at the touch of a button. CHOC premiered an
automated pharmacy robotic system for preparing selected IVs and syringes in order to eliminate
potential human error and ensure accurate dosage. Our new patient care tower will take patient
safety to an even higher level.

Standardization and Safety by Design 
When a child is critically ill, every second counts. Physicians, nurses and other clinical team

members must respond quickly, without hesitation or error. Standardized processes and design ele-
ments built into our new patient tower will help our team perform vital functions flawlessly. Other
industries, including aerospace, aviation and manufacturing, have successfully incorporated stan-
dardization into function and design. CHOC is one of the first children’s hospitals anywhere to bor-
row some of these innovative design elements. These built-in features will support standardized
practices that emphasize safety and routine, controlling the variable factors that may lead to human
error.

Leading-edge design elements include:
◆ “Same-handed” rooms – Just as identical cockpit design is essential to aircraft safety, our

“same-handed” rooms will help minimize the potential for human error. Each patient room will be
identical, with supplies and equipment located in exactly the same places. “Same-handed” rooms
require more space and are more expensive to build. However, standardizing these rooms greatly
reduces error because physicians, nurses and other healthcare personnel are already oriented to
the environment, especially in an emergency.

N
There’s No Place Like CHOC

◆ Private patient rooms – Private rooms greatly reduce
the spread of infection and allow physicians, nurses and other
hospital staff to focus more intently on individual patient
needs. Private rooms can be better controlled for individual
noise, lighting and atmosphere preferences, and give our
patients and families a place to call their own while staying at
CHOC. The ability to create a personal space reduces stress
and enhances the healing process. Outcomes studies show
that patients experience less pain, recover faster and go
home more quickly when cared for within a comfortable,
relaxed environment. At CHOC, families are a critical part of
the care team and parents are included in all treatment plan-
ning. Each room will have a sleeping couch to accommodate
one parent spending the night.

◆ Built-in Nursing Alcoves – Located directly outside the
patients’ rooms, these workspaces allow our nurses to keep
patients within sight. Advanced wireless communication and
healthcare information technology will keep critical patient infor-
mation immediately accessible.

◆ Advanced Ergonomic Design – From curved walls and
adjustable-height work stations, to lighting and vibrant, colorful

interior design, no detail has been overlooked in creating a patient care environment that keeps our
physicians and staff alert and effective.

Leveraging Health Information Technology to Improve Care
Better communication results in fewer errors and greater continuity of care. CHOC is utilizing

decision-support technology to assist physicians and our clinical team in providing the safest, most
comprehensive treatment. CHOC physicians can now access patient charts at the touch of the but-
ton on our campus, at the office and even from home. They can instantly see continuously updat-
ed patient information, including vital signs, medications, lab results and so much more.

From Computer on Wheels, which may be rolled to a patient’s bedside, to iPads, this enhanced
communication is providing a better picture of each patient with built-in features that reduce the pos-
sibility of error.

But that’s just the beginning. Medical equipment and devices are becoming more sophisticated.
Digital technology is enabling CHOC to integrate patient information from smart devices directly into
the electronic medical record, giving physicians and clinical staff unprecedented insight into patient
care management. Soon IV pumps, patient monitors and, quite possibly, even hospital beds will
become part of this integrated system.

Enhancing the Patient and Family Experience
A child’s illness impacts the entire family. That is why CHOC takes such care to provide services

for our patients’ parents and siblings. Our new tower will showcase our enhanced patient and fam-
ily amenities.

◆ Preteen and Teen Activity Rooms
◆ Patient Outdoor Play Area
◆ Family Resource Center/Library

An Unwavering Commitment to All Children
Our mission is simple: To nurture, advance and protect the health and well-being of children. The

new CHOC patient care tower represents a major investment in quality and patient safety, as well
as in our ability to deliver the most advanced healthcare to all the children we serve.

CHOC is a place where all families are equal. Although many of our patients are covered by
Medicaid or other government programs, we are committed to meeting their needs despite increas-
ing financial challenges. Addressing the total needs of the market enables us to scale the hospital
and support the team of elite specialists that must be here for families around the clock.

Now more than ever, CHOC needs community support, including donors, business partners and
elected leaders, to make certain that we have the resources we need to ensure long-term viability
for our children’s hospital.

Watch Our Tower Take Shape
CHOC is inviting the community to help us make OC the safest and healthiest place for children.

Through the “Change CHOC, Change the World” campaign, we are raising $125 million in philan-
thropic funds for the creation of the new CHOC Childrens tower and the advanced services it will
house.

To donate to the campaign and support the new tower, call 714.532.8690 or visit
www.choc.org/giving. To learn more about the “Change CHOC, Change the World” campaign and
follow our exciting progress, visit us at www.choc.org/giving.

Standardized processes and design elements built into the new patient tower will help the CHOC
team perform vital functions flawlessly.

When the doors of our state-of-the-art patient care tower open in 2013,
CHOC Children’s will be one of the safest, most advanced children’s
hospitals in the world.

Private rooms greatly reduce the spread of infection and allow physicians, nurses and other hos-
pital staff to focus more intently on individual patient needs.

◆ Café and Outdoor Garden
◆ Music Therapy Room
◆ Meditation and Prayer Center
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irls today have a firm perception of the barriers
women face as leaders. A comprehensive new
research study, “ToGetHerThere: Girls’ Insights on
Leadership,” commissioned by Girl Scouts in part-
nership with GFK Roper, reveals that while girls are
generally optimistic about their futures, they still see
glass ceilings in today’s society that will get in the

way of their ability to achieve their full leadership potential.
The study found that close to three in five girls think that a
woman can rise up in a company, but will only rarely be put
in a senior leadership role. Additionally, more than one-third
of girls say they would not feel comfortable trying to be a
leader, while almost 40 percent are not sure if they are cut
out to be a leader.

As the premier leadership organization for girls, Girl Scouts
is leading the charge in developing girls into strong, capable women who possess the skills and
self-esteem to overcome obstacles that stand in their way. Celebrating 100 years of building
girls of courage, confidence and character, who make the world a better place, Girl Scouts has
declared 2012 “Year of the Girl” in recognition of girls and their leadership potential. With rele-

G
Girl Scouts Leading the Way For Today’s Girls

vant and age-appropriate girl-led programs
that embrace Girls Scouts’ three keys to lead-
ership – Discover, Connect and Take Action,
Girl Scouts is building the leaders of tomor-
row.

For a century, the mission of Girl Scouts has
been to establish effective female leadership
and its success is clear: 80% of female busi-
ness owners across the country were Girl
Scouts when they were young, as were 70%
of all women in Congress and nearly every
female astronaut. According to a new Girl
Scout Research Institute report, “Girl Scouting
Works: The Alumnae Impact Study,” women
who were Girl Scouts as children display sig-
nificantly more positive life outcomes than
non-Girl Scout alumnae, with higher percep-
tions of self, higher rates of volunteerism and
civic engagement, higher rates of college edu-
cation and higher household incomes. In
Orange County, Girl Scouts is proud to pro-
vide more than 23,000 girls from every zip
code and all socioeconomic backgrounds with
the leadership development skills they need
to reach their fullest potential.

In celebration of Girls Scouts’ centennial

celebration, Girl Scouts of Orange County invites the com-
munity to join the festivities, including Girl Scout Night at
Angels Stadium on June 16 and Girl Scouts Rock the OC
Fair on July 27, when thousands of Girl Scouts will partici-
pate in performances, demonstrations and competitions
that highlight their leadership and celebrate who Girl Scouts
are, what they do and why it matters.

On September 7, Girl Scouts of Orange County will host
its first Voice for Girls Forum, a half-day interactive think-
tank to align local leaders and decision makers around a
critical mission: To support and champion girls in achieving
their dreams – whatever they may be. And on October 26,
join Girl Scouts of Orange County at its annual Celebrate
Leadership Gala honoring 12 outstanding female leaders,

all Girl Scout Alumnae, and recognizing 12 exceptional Girl Scouts who exemplify the strong
values, confidence and leadership that are the hallmark of Girl Scouts everywhere.

For more information about Girls Scouts of Orange County’s upcoming events or to volunteer
or make a donation, visit www.GirlScoutsOC.org.
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Brateil Aghasi, Associate Director
Women Helping Women, Santa Ana

Since 2005, Brateil has led Women Helping Women as the associate director in its
program and volunteer development and implementation. With over 12 years in sales
and management, Brateil brings her business sense to the nonprofit community. In
less than five years, Brateil mainstreamed program operations and increased the
number of WHW clients served by 60%. She expanded critical assistance by offering
professional services to include men, women and teens. Brateil also introduced a
new and effective way of recruiting and maintaining volunteers with a focus on stu-
dent interns and corporate involvement thru in-kind resource development, grants
and traditional volunteer days of giving. In less than one year, she increased volun-
teer time by over 2,000 hours. In five years, she increased from 6,000 to over 13,000
hours. Brateil serves as a volunteer mentor with Big Brothers Big Sisters and the
agency chair for United Way of Orange County’s Walk United.

Tina Aldatz, Founder/President
Foot Petals Inc., Long Beach

Having burned the soles of her feet as a child, walking in shoes was always painful
for Tina. After years of working in the fashion industry and walking in painful shoes,
she knew there must be a way to design both fashionable and comfortable shoes. In
2001, after extensive research, design and engineering, Tina created Foot Petals.
Foot Petals manufacturers more than 20 types of products that are sold at retailers
worldwide and online. In 2011, Foot Petals was sold to a large national company. Tina
is committed to supporting the community by assisting numerous local, national and
international organizations. Foot Petals created the first Endowment Fund for Women
in Footwear Industry (WIFI) division to celebrate its 10th anniversary. Tina is also
involved with Two Ten Foundation and on the board of directors for Girls Inc. Orange
County.

Kristen Allison, President/Owner
Burnham Benefits Insurance Services Inc., Irvine

In 1995, Kristen Allison acquired the benefits practice of John Burnham &
Company, an Orange County mainstay for more than 50 years, and formed Burnham
Benefits Insurance Services. At the time, few women held leadership roles in the
insurance industry and Allison worked extra hard to earn Burnham Benefits the same
opportunities as male-owned firms. In 2010, she entered a partnership with Burnham
Gibson Financial Group serving as Executive Vice President. Allison and her staff of
39 currently manage more than $500 million in premiums. The company has grown
financially (20% annually for the past 10 years), geographically (adding offices in
Irvine, Los Angeles, Oregon and Washington D.C.) and in specialized resources
(internal underwriting, compliance, wellness and communications). Allison is the
chairperson of Insuring the Children, a board member of the Insurance Industry
Charitable Foundation and sits on the CSUF board of directors for the Center for
Insurance Studies.

Kerry Johnson Anthony, President
Susan’s Healthy Gourmet, Lifespring, Xan Confections, Irvine

Kerry Johnson Anthony is successfully managing and growing three companies as
president of Susan’s Healthy Gourmet, LifeSpring Nutrition, and Xan Confections. An
integral part of Susan’s since the company started delivering fresh, healthy calorie-
controlled meals to homes and offices in 1996, she worked in nearly every position
before being appointed president. Under her leadership, combined annual revenue
for the three companies has exceeded $6 million. Kerry is also responsible for fos-
tering a collaborative company culture thus creating an exceptionally high employee
retention rate. She has made marked contributions to the healthy food and chocolate
industries, including playing an integral role in the formulation and marketing of Xan’s
newest line of CocoXan “chocolates with benefits” – upscale truffles infused with for-
tified ingredients such as DHA and CoQ10. Kerry serves on the board of Ashland
House and is a fledgling philanthropist, donating to a wide array of organizations that
benefit disadvantaged women and girls.

Debby Arrin, President/Chief Executive Officer
Straight Road Electronics Inc., Irvine

Debby Arrin started in the electronics industry 24 years ago of a then three-person
company. After 14 years, Debby got promoted to general manager and oversaw the
entity’s rise to become one of the premier electronics suppliers in the western U.S.
When new ownership moved the company to Texas, Debby decided to start her own
company right from her dining room table. With her dreams and $10,000 in seed
money, Straight Road Electronics was founded. It is now one of the fastest growing
distributors of electronic components for the medical, test and measurement,
defense, utility and lighting industries. Debby’s ability to maintain strict controls over
sales and collections has resulted in Straight Road having an average annual year-
over-year growth rate of 35% without the need to fund the growth through debt.
Debby is a member of the Electronic Representative Association and Electronic
Components Industry Association, and volunteers at Saddleback Church.

Heather Artukovich, Owner/Creative Director
88 Orange, Costa Mesa

As a child, Heather Artukovich ran through the trees of her grandfather’s orange
grove. The fresh scent of orange blossoms lingered on her clothing long after she left.
Inspired to share one of the most joyful memories of her life, Heather has bottled,
candled and washed each garment from the 88 Orange clothing line in this memory
and as a tribute to Orange County. Even the 88 Orange packaging shows her grand-
father and great aunt standing in front of their orange grove in Orange Park Acres
circa 1928. Heather pays homage to her education in fashion with her leading edge
design of everyday pieces and luxurious fabrics sourced in Orange County. With over
20 years of experience, Heather has blazed a fashion trail from New York to Japan
and Australia to Bali and has gained popularity among Oprah, Rachel Ray and
Gwyneth Paltrow.

Ellen Bancroft, Partner
Dorsey & Whitney, Costa Mesa

Ellen Bancroft has extensive experience representing public and private compa-
nies and investors in mergers and acquisitions; private financings;representing
issuers and underwriters in initial public offerings and registered follow-on and sec-
ondary public offerings. She has worked on more than 50 public and private acquisi-
tions ranging in size from several million dollars to over $1 billion and more than 35
public offerings raising in excess of $1 billion. Her practice includes a broad range of
corporate and securities transactional matters; Securities and Exchange Commission
regulatory matters; NYSE and Nasdaq compliance matters; general corporate coun-
seling and corporate governance compliance. She serves as general counsel to
many clients and their management and boards of directors, helping to shape and
execute their business strategies. Ellen is a member of United Way Orange County’s
Women’s Philanthropy Fund and Big Brothers Big Sisters of Orange County.

Brittany Barber, Designer/Owner
BeachCandy Swimwear, Corona Del Mar

Brittany Barber attended Pratt Institute in New York City with the single goal of
designing and selling luxurious, high-end swimwear. Her dream was realized in
March 2011 when BeachCandy Swimwear opened its doors to customers in Corona
Del Mar. Within her first year, Brittany beat her weekly and monthly sales goals.
Locally and around the globe, women visit the BeachCandy boutique to purchase
Brittany’s ready-made mix-and-match pieces or to be personally fitted for a custom-
designed swimsuit. Brittany’s highly personalized approach to fitting women in
swimwear enhances and supports a woman’s natural curves ensuring every woman
feels empowered by how she looks in her suit. Custom orders represent 50% of the
store’s sales each month keeping the store in high demand year-round. BeachCandy
Swimwear will be expanding distribution to stores and hotels throughout Southern
California in 2012.

Leah Beal, Vice President/Financial Center Manager
Citizens Business Bank, Laguna Beach

Leah Beal has been in the financial industry for over thirty years. At Citizens
Business Bank, Leah holds the responsibilities of developing private and commercial
clients and managing relationships for the top echelon of principals and companies
within Orange County. Prior to joining Citizens Business Bank, Leah was a district
manager for Comerica Bank in Irvine, a senior vice president and division manager
for the HOA Division of Sunwest Bank in Tustin and spent nearly 13 years at Union
Bank in Newport Beach, San Juan Capistrano and Ladera Ranch.

Leah’s professional accolades range from Chairman’s Circle, Presidents Club and
Business Person and Business of the Year in 2001 in San Juan Capistrano. In 2009,
Leah made Presidents Club again with Citizens Business Bank. Leah is on the board
of directors for Boys & Girls Club of Capistrano Valley and is chairing the 2012 March
of Dimes Signature Chef event for Orange County.

Melinda Beckett-Maines, National Marketing Manager
Toyota Material Handling USA Inc., Irvine

Melinda Beckett-Maines oversees marketing and branding initiatives for the num-
ber one selling forklift supplier in the U.S. She is responsible for marketing and pub-
lic relations for all lift trucks and material handling equipment sold by TMHU in the
U.S. and Canada. Melinda has been a Toyota associate for 20 years where she has
held several senior-level positions. In addition to propelling forward the TMHU brand
in the industry, she is helping advance the company’s safety charter. In 2011, Melinda
led the charge for TMHU to partner with SafetyBeltSafe U.S.A. in sponsoring free
inspections of child safety and booster seats. Beyond her role at TMHU and family
life, she also dedicates her time to the Irvine Chamber of Commerce where she has
served as the chair of the Education Committee and sub-Committee Chair of the
Ethics Forum and was recently named “Member of the Year.”

Ruth Bedi, Co-Owner
Prego Ristorante, Irvine

Husband-and-wife team Tony and Ruth Bedi took ownership of Irvineʼs Prego
Ristorante in hopes of restoring its status as one of Orange Countyʼs top dining des-
tinations. From replacing the floors and changing the upholstery to adding a sports
bar and new restrooms, they remodeled and refurbished the entire space. Since that
time, Prego has received fine dining awards from the Restaurant Writersʼ Association
and the Wine and Food Society of Southern California. While attending Colorado
State University, Ruth studied abroad at La Varenne, a famed culinary school in
France. There she had the opportunity to learn some cooking techniques and have
lunch with Julia Child. Under Ruthʼs leadership, Prego has once again turned into an
Orange County culinary destination.

Jessica Pakzad Bennett, Owner/Founder
Jessica Bennett Interiors, Costa Mesa

Newport Beach native Jessica Pakzad Bennett is known for a style that reflects her
constantly discerning eye and her commitment to making quality interior design
accessible to young professionals and families. Jessica excels at maximizing the
potential hidden in her clientsʼ homes, creating a place they can live, work and play
in ultimate pride and comfort.

Spending her childhood and teen years tagging along with famed designer-builder
parents Fari and Melinda Pakzad, Jessica undoubtedly knew one day she would fol-
low in their designing footsteps. Jessica attended USCʼs Marshall School of
Business, graduating Magna Cum Laude with an emphasis in entrepreneurial stud-
ies. Throughout college, Jessica worked at family-owned Ebanista, a nationwide
chain of high-end-to-the-trade home furnishings showrooms. Ultimately she took over
as their business and operations manager and ran the business for four years.

Renee Bergeron; Vice President, Managed Services & Cloud Computing, 
North America
Ingram Micro Inc., Santa Ana

Renee Bergeron joined Ingram Micro in 2010 and in quick order began to execute
the WW strategy for Ingram Micro Cloud. Under her leadership Ingram Micro
launched www.ingrammicrocloud.com – an online marketplace dedicated to cloud
computing services. 

Simultaneously, she launched Ingram Micro’s cloud aggregation business model
which has set the standard for IT distribution and was recently recognized by Gartner
Group for its leadership and innovation. In less than a year, Renee established
Ingram Micro as the leading cloud services aggregator for the North American IT
channel. Under her leadership the services team doubled the business from 2010 to
2011 and is on track to double it again in 2012. Outside of her duties at Ingram,
Renee is an active member of the Susan G. Komen Association Race for the Cure
and an ambassador for Sherbrooke University.

Alicia Berhow, Director of Workforce Development
OC Business Council, Irvine

Alicia Berhow has been with Orange County Business Council in her position since
April 2007. Previously, Alicia served for five years as senior field representative for
Congresswoman Loretta Sanchez working on education and healthcare issues. Prior
to her time with the Congresswoman, Alicia served as sales administrator for Miller
Brewing Company in Irvine.

Alicia enjoys serving as a board member for the Anaheim Workforce Investment
Board. In 2011, she was appointed by Assembly Speaker John A. Perez to the
California Board of Accountancy. Born in Provo, Utah and raised in Orange County,
Alicia received her bachelor’s degree in political science at the University of
California, Irvine in 2001.

Janeane Bernstein, Radio Show Host/Voice-Over Actress/Producer
Momz Rock the House, Irvine

Janeane Bernstein started the Momz Rock the House Show because of her love
of music. She began playing guitar at 10 years old, while living in Manhattan and
music has been a huge part of her life ever since. When Janeane began producing
events in 2007 in Orange County as regional coordinator of Mamapalooza, she pro-
moted both indie and mainstream artists. Her interviews with moms in the arts
explored how women today pursue their art while juggling motherhood and more.
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Her show, Momz Rock the House first aired in 2007 on KUCI 88.9 FM, and now airs on OC Talk Radio and
90.1 FM KBPK. Janeane also promotes local events and businesses using her skills and experiences as a
professional voice-over actress. In the community, Janeane is working with Guard A Heart and AVIIR to pro-
mote heart-healthy lifestyles helping people know their risks and save their lives.

Katie Bianchi; Vice President, Human Resources Operations
Marriott International, Newport Beach

Katie Bianchi holds many responsibilities at Marriott International, some of which
include enhancing and overseeing the execution of the human resources function for
all Marriott hotel brands in the western region totaling 110 full-service hotels and 350
select service hotels in 27 states and Canada representing $4.5 billion annually.
Katie is also responsible for driving staffing and workforce planning efforts for top tal-
ent, including determining management staffing needs for new openings, assessing
hotel needs for future openings and owning the staffing responsibility for general
manager and director of human resources openings. Additionally, Katie is a corpo-
rate ambassador, spokesperson and recruiter for the MBA Programs at the
University of California, Irvine Paul Merage School of Business.

Lauraine Bifulco, President
Vantaggio HR Ltd., Aliso Viejo

After college graduation, Lauraine Bifulco started working for a company with six
employees.  The company was then purchased by a larger business that didn’t have
a human resources department. Subsequently, Lauraine became the entire HR
department by accident. Two themes are woven throughout Lauraine’s diverse
career: A passion for a job well done and a zest for continual learning and improve-
ment. Lauraine infuses Vantaggio HR with these qualities. When she founded the
firm in 1994, Lauraine combined her rare talent in understanding what a client needs
and her gift of business foresight to create a company that can service the HR and
management consulting needs of small and large companies equally well. Today
Vantaggio serves clients from varied industries across the country. Lauraine is also a
founding member of an Orange County chapter of Women Presidents’ Organization,
a member of APEX, treasurer of the South Coast Wellesley club and a member of
the Senior Consultants Forum.

Maureen Bissonnette; Director, Marketing
Ware Malcomb, Irvine

Maureen Bissonnette exemplifies a strong woman whose achievements have
been accomplished through hard work and perseverance. With over 14 years of mar-
keting expertise, she continues to strive for superior outcomes and better ways to
progress and grow. Maureen’s career with Ware Malcomb began in 1998 as a mar-
keting assistant. Joining the leading Irvine-based architecture and design firm,
Maureen soon became an invaluable member of the team through her unwavering
dedication, exceptional leadership abilities and savvy marketing skills. Through her
help and many contributions, Maureen has supported the expansion of Ware
Malcomb from a national firm to an international firm with projects ranging from North
and South America to Asia and the Middle East. In 2008, Maureen was promoted to
her current position where she continues to be imperative in elevating the company’s
marketing program. A philanthropist in her own right, Maureen supports the United Way Foundation and is a
volunteer to local nonprofit organizations such as CANstruction and Adopt A Beach.

Kahni Bizub, Senior Tax Partner
Wright Ford Young & Co., Irvine

Kahni Bizub is the partner-in-charge of tax practice. After earning her MS in taxa-
tion from Golden Gate University, Kahni joined Wright Ford Young & Co. where she
has stayed for over 20 years.  Her lasting commitment to the same firm sets her apart
from most CPAs and demonstrates her dedication, service and consistency to her
clients and team members.

Kahni stays on the cutting edge through her involvement in several professional
organizations. Since 2004, her membership in Vistage, a worldwide chief executive
organization has provided opportunities for her to interact with CEOs and to under-
stand business issues from a different perspective. This knowledge helps her to
advise clients as well as lead the Tax Department. Kahni also serves as the treasur-
er for Marketplace Women of Orange County and is actively involved with Biola
University as a mentor in the MBA program.

Kathryn Bloomfield, Business Development Director
Hill Partnership Architects Inc., Newport Beach

Kathie Bloomfield joined Hill Partnership Architects Inc. in 1998 and has grown
within the firm to her current position. As an integral team member responsible for fos-
tering new and maintaining existing client relations, she has helped to expand the
firm’s outlook and visibility in the key industries served by the firm. Kathie has adapt-
ed to severe economic challenges by getting in front of impossible-to-reach decision
makers in order to open doors to new opportunities for her firm rather than for herself.
Kathie has become a recognized leader and mentor in the AEC industry throughout
Orange County and Southern California. As president of SMPS-OC 2011/2012, she
consistently leads through mentorship putting others in the limelight in efforts to help
them advance professionally. Kathie is also a passionate supporter of youth pro-
grams. She is on the advisory board of Stand Up for Kids OC 2012/2013 and has
been active with the organization since 2011.

Jennifer Bojorquez, Partner
Troutman Sanders LLP, Irvine

Jennifer Bojorquez was encouraged by her parents at a young age to go into any
profession she wanted. At the age of eight, she chose law and never thought about
doing anything else. For more than 15 years, Jennifer has represented financial insti-
tutions and developers on complex real estate-based loan transactions involving
resorts, residential development projects, master planned communities, condomini-
um conversions and industrial buildings. She is experienced in counseling agents and
lenders in syndicated and participated loan transactions. She was selected to join the
Irvine office of Troutman Sanders and help build the specialty practice which focuses
on advising banks and developers on loan workouts and restructures, note purchas-
es and sales, and REO sales. Jennifer also represents a deep commitment to serv-
ing the community. She prioritizes her role as a consistent strong mentor to younger
women in the legal profession. She is deeply committed to Human Options, a non-
profit organization serving victims of domestic violence.

Tina Borgatta, Editor-in-Chief
Riviera Orange County, Costa Mesa

Over the span of her 20+ year career, Tina Borgatta has worked at magazines and
newspapers spanning from LA, to OC, to San Bernardino County, covering everything
from crime and city government to fashion and travel. Since planting roots in Orange
County, Tina has served as executive editor of Orange Coast magazine, a position
she held for five years. Within her first year at At OC Metro, Borgatta spearheaded a
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redesign of the magazine that was aimed at giving readers more value-oriented content. And she developed
concepts for two of the magazine’s biggest revenue-generating issues of 2010. As the editor-in-chief at
Riviera, Borgatta continues to balance journalistic integrity and content with a business savvy that allows the
editorial and sales teams to successfully work toward a common goal: Producing a respected magazine that
quenches the thirst of its readers and provides an alluring vehicle for advertisers.

Jessica Boschee, Attorney at Law
Call & Jensen, Newport Beach

Jessica Boschee’s practice is dedicated to complex business litigation with an
emphasis on employment, securities and false claims act litigation. Before Jessica
Boschee joined Call & Jensen in August 2011, she was an associate with Gibson,
Dunn & Crutcher from 2005 to 2011 where she practiced in the firm’s Labor and
Employment and Litigation Departments. Jessica has extensive experience repre-
senting corporations and individuals in all aspects of high stakes litigation from
motion practice and discovery to trial and appeals. She has represented clients from
many industries including proprietary education, retail, telecommunications, health-
care and molecular diagnostics. Jessica has been selected as a “2012 Southern
California Rising Star” by Super Lawyers. A long-time resident of Orange County,
Jessica is an active supporter of the Orange County United Way and has served on
the planning committees for the United Way Women’s Philanthropy Breakfast and
Worldwide Women’s Leadership Summit.

Ruth Brajevich, Chief Marketing Officer
Ware Malcomb, Irvine

Ruth Brajevich is a dedicated leader who embodies the spirit of successful, strong
women. She achieved her goals through perseverance, drive and hard work. As CMO,
Ruth oversees strategic planning, marketing, communications and graphic design
services for Ware Malcomb. The only female member of the firm’s executive team,
Ruth contributes a unique leadership perspective.

Ruth joined Ware Malcomb in 1998 and was challenged with developing and lead-
ing the firm’s marketing efforts. She worked closely with the CEO and president to
implement a new strategic approach to marketing and business development. In 2004,
Ruth was the first woman and business professional (vs. design professional) to be
promoted to principal at Ware Malcomb. Then in 2007, Ruth was promoted to chief
marketing officer. Ruth participates in and organizes company-sponsored teams for
several local charity running events annually, including the Pediatric Cancer Research Foundation Reaching for
the Cure and Susan G. Komen Race for the Cure.

Marlene Bridges, Principal
Village Real Estate Services, Newport Beach

Marlene Bridges is one of the most respected people in the real estate industry in
Orange County. Admired by colleagues and clients, many have attested to Marlene’s
vast knowledge of people and resources and her reputation as an exceptional service
provider. Marlene’s career in real estate began at the age of eight, helping her parents
build spec houses. She then worked for 10 years as an accountant for a land develop-
er and was only re-introduced to the world of real estate when she began working in
the financial service business as a registered representative and insurance agent.
Marlene began working on the mortgage side of the business and later made the tran-
sition to helping people buy and sell homes in Orange County. Marlene also holds spe-
cialized designations as a seniors real estate specialist and certified residential spe-
cialist.

Leslie Brownstein, Senior Marketing Coordinator
Lionakis, Newport Beach

Since joining the firm in August 2011, Leslie Brownstein has grown to be an integral
part of Lionakis, a multi-disciplined firm with six core service areas: Architecture, engi-
neering, planning, sustainability, interior design and graphic design. Leslie is an expe-
rienced marketer and business development professional within the professional serv-
ices market. She has a firm grasp on business principles and has learned several dif-
ferent markets throughout her career.

A contributing member of the community, Leslie is involved in several local organi-
zations including the Girl Scouts of Orange County and PTA of Springbrook Elementary
School.

Cindi Bruner, Regional Human Resources Manager
Lucky Brand Jeans, Yorba Linda

Although she is a new addition to the Lucky Brand organization, Cindi Bruner has
already developed several key programs to improve associate development via train-
ing programs that promote retention, productivity and internal promotions. As the
human resources director for Nordstrom stores in Orange County and Los Angeles for
over 11 years, Cindi was directly responsible for all HR practices within the organiza-
tion and instrumental in the growth of Nordstrom in Orange County and Los Angeles.
This included hiring for all positions, overseeing the internal promotion process and
developing a strategy that allowed Nordstrom to maintain its reputation for excellent
service. She developed key programs and initiatives to allow Nordstrom to maintain
and grow its reputation for service and standards in Orange County. As a contributing
member of the Orange County community, Cindi has served in a leadership role with
Orange County United Way’s Women Looking Forward for four years and is the cur-
rent chair of the group.

Mary Ann McQueen Butcher, Managing Partner
Authentic PR, Huntington Beach

Mary Ann likes to share the knowledge she gained from her experience at The
Walt Disney Company, ABC-TV, Intel, Cisco Systems and Pepsi with those who want
to learn. From college students to baby boomers starting their own businesses and
all the entrepreneurs in between, Mary Ann makes time for those seeking to learn
how to differentiate themselves from the pack at a reasonable price. Mary Ann
actively participates in organizations such as The Publicist’s Guild of America,
Ladies Who Launch and Association of Women in Business Online. Outside of her
profession, she is an advocate for animals volunteering for A Leg Up Rescue and
Sunny Saints Rescue. Additionally, she teaches a course both online and in the
classroom entitled “No Cost/Low Cost Marketing.”

Caroline Callaway, President/Founder
Bolt Public Relations, Dana Point

Caroline Callaway is the founder and president of Dana Point-based Bolt Public
Relations; A PR, events and digital media agency for small businesses, startups and
nonprofits. She has led corporate communication and branding campaigns for clients
across industries, including technology; healthcare; travel and hospitality; health and
fitness; education and retail.  Now in its fifth year of operations, Caroline has success-
fully led the agency to profitability since the fourth quarter of the first year of operation.
Additionally, she has spearheaded national expansion of Bolt Public Relations with an
established East Coast office and the planned opening of a third office in Dallas in
2012. In addition to founding and running Bolt PR, Caroline is the co-founder of The
Socialife Group, a company that is dedicated to connecting the Orange County com-
munity and giving back to local nonprofits. Caroline is an active philanthropist and sup-
porter of the March of Dimes, Humane Society, California Narcotics Officers
Association and the California Firefighters Association.

Lee Ann Canaday, Owner
Canaday Group RE, Laguna Beach

With more than 30 years of experience in the business of luxury residential real
estate, Lee Ann Canaday has sold well over $1 billion in property. Her annual sales
have soared as high as $175 million and during the peak of the market several years
ago, she closed more than $45 million in sales over a two-week period. As the owner
of RE/MAX Fine Homes, a franchise with locations in Laguna Beach and Newport
Beach, Lee Ann has led her team to its place among the top 20 real estate producers
in the United States and top four producers in California in 2010. She is also the recip-
ient of RE/MAXʼs highest honor; the Diamond Award. Within the community, Lee Ann
serves as a member of the San Juan Capistrano Chamber of Commerce, Sales and
Marketing Council of Southern California and Daughters of the American Revolution.

Anna Carno, Managing Partner
Carno & Carlton LLP, Laguna Hills

Anna Carno began Carno & Carlton LLP in 2007. As if being a woman litigator isn’t
challenging enough, deciding to start a law firm whose focus is to provide legal servic-
es for those in the construction industry (a traditionally male dominated arena) is even
more ambitious. Anna knew early on that in order for her to earn the respect of con-
tractors and other construction related professionals, she had to approach her cases
from more than just a legal perspective.  In recent years, Anna’s legal skills resulted in
tremendous benefit to those in the building industry. Her firm successfully argued mul-
tiple cases before the California Appellate Court which effectively caused changes in
the law to protect a contractor’s right to payment and a contractor’s right to recover
legal fees.

Sarah Catz; Director, Center for Urban Infrastructure
Brandman University, Irvine

Sarah Catz has served more than twenty years as a public official, state administra-
tor, law school assistant dean, professor and nonprofit director. She has established
herself as the “go to” evangelist on the critical importance of continued expansion of the
transportation infrastructure as a means to increase the Center’s competitive edge in
the global marketplace. When Sarah matriculated college in Washington, D.C., the
Metro system was under construction. She was able to witness how building a con-
venient and efficient transit system could affect the economic vitality of an entire region.
When Sarah moved to Orange County in 1982, she wanted to improve the transporta-
tion system and improve the economic climate of the community. In 1991, Sarah was
appointed to be the Public Member Alternate of the Orange County Transportation
Authority. Sarah was also a founding board member of the Southern California Regional
Rail Authority where she helped lead the initiative for the first commuter rail system in
Southern California.

Nomi Channapraga-Bui, Chief Executive Officer
One Stop Beauty Supply & Salon, Huntington Beach

As CEO of One Stop Beauty Supply & Salon, Nomi Channapraga-Buiʼs list of accom-
plishments is long. Nomi has expanded her payroll budget over 430% since 2001 which
has enabled her to grow and contribute to increasing employment rates in Orange
County. She has increased sales percentage per year in the double digits even in the
past years of the recession. Nomi’s storefronts serviced over 44,000 sales transactions
last year alone. She has pioneered brands such as Colure Hair Care, Moroccan Oil,
Amika, Enjoy, Onesta and Dermaquest. In an effort to help others realize their dreams,
Nomi has also implemented three programs to launch young talent into careers:
Apprenticeship to Learn, Internship to Earn and Jr. Entrepreneur. Nomi gives back to
the community by supporting organizations such as Women Helping Women and
Human Options.

Lorraine Conaway, Partner
Conaway & Conaway Inc., Brea

Having been in the financial industry for a number of years, Jim and Lorraine Conaway
decided to launch their own business in 1992. Six months after establishing their business,
Jim was diagnosed with diabetes and because his physical condition had become so
volatile, his doctor ordered him not to work for a few months as to not endanger his life.
Lorraine had to battle not only the challenges of a startup business, but also her husband’s
newfound illness. With the support of family and friends, Jim and Lorraine were able to
overcome this tremendous obstacle and keep Conaway & Conaway operating. Having
started out with just one employee, the business has grown to now include 13 employees.
As the business continues to thrive and expand, Jim and Lorraine recently purchased their
own office building and will be making the move from Brea to Tustin.

Debra Condino, Vice President/Assoc. General Counsel/Chief IP Officer
Allergan Inc., Irvine

Debra Condino arrived at Allergan in 2006 and during her tenure has been instru-
mental in leading the IP department to the distinction of being ranked tenth in Patent
Strength out of the top 50 pharmaceutical companies by the Patent Board in 2011. She
expertly leads a team that currently has over 3,956 total pending applications worldwide
and 4,075 granted patents worldwide. The Allergan trademark portfolio is equally
impressive with over 8,000 trademarks registered and pending worldwide. Allergan has
enjoyed tremendous growth during Debra’s tenure and today has sales of over $5 bil-
lion annually and a market cap of over $28 billion up from $3 billion and $18 billion in
2006. That growth has been on the strength of innovative products generated by
Allergan R&D and the IP protection created by Debra and her team.

Karen Conlon, President
California Association of Community Managers Inc., Laguna Hills

As president of the California Association of Community Managers Inc. (CACM),
Karen Conlon has grown the organization from one employee to 11 employees. She is
responsible for developing state-specific education, a certification and certificate pro-
gram for community managers where none previously existed. Karen acts as an expert
witness for deposition and trial work on issues including, but not limited to, standards of
care and fiduciary obligations for CID boards of directors and their associations, com-
munity management standards and business practices and CID architectural stan-
dards. Karen has received numerous industry awards and has been named in the top
2000 Executive Women in America. She is often called upon to speak on issues relat-
ed to women in business, the governance role of community associations and the issue
of accountability of directors for nonprofit corporations.

Rosemarie Correia, President/Chief Executive Officer
Systems Source Inc., Irvine

With $5,000, one product line and a vision, Rosemarie Correia founded Systems
Source in 1982. As president and CEO of Systems Source, Rosemarie is solely respon-
sible for the companyʼs day-to-day operations. In her position, she is known for effec-
tively communicating ideas and creating enthusiasm and motivation among both clients
and employees. The list of awards Rosemarie has received for her work is extensive
and includes recognition as the #1 dealer in the nation by the Kimball Office. Within her
community, Rosemarie is active with various charities,  including The Friends of Dorothy
Guild-AIDS Services Foundation Orange County, American Red Cross, Adult Day
Services of Orange County and Best Buddies International. In 2011, Systems Source
had an annual turnover in excess of $80 million in office furnishings and services and
represented over 300 manufacturers and thousands of product lines.
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Anne Coward, President
Paradise Construction Inc., Garden Grove

Anne Coward works with her clients as if she is an “arm” of her client’s organization,
recognizing the need to help her client’s grow their business so she can grow hers. The
quality of Anne’s work is well recognized by many clients. Recently, Paradise
Construction readied a large big box building owned by Dexus in the Inland Empire.
Anne is also an active part of the community by working with the Capistrano Girls
Softball board. Along with others, she procured plans and permits and paid for and built
batting cages for the team. She also helps others outside the community bringing a
competitive cheerleading group to compete and provide scholarship money to under-
privileged youth so they may compete at the club level.

Bree Cox, President/Owner
Diamond Head Upholstery Tack, Laguna Beach
Pacifique Maison, Laguna Beach
Satisfy My Soul, Laguna Beach

In 2002, Bree created and built Satisfy My Soul, Laguna Beach’s first men and
women’s boutique, supplying the community with an atmosphere to shop. The boutique
quickly became recognized as Laguna’s premier store to find unique, one-of-a-kind
items as well as experienced, dedicated personal service. In 2006, Bree sold the bou-
tique and transitioned into her current business, Pacifique Maison, an interior design
company where she works with developers from Orange County to Chicago. She later
designed, developed and manufactured Diamond Head Upholstery Tack. In less than
two years, Diamond Head Upholstery Tack has become the leader in the upholstery
nail industry. Diamond Head Upholstery Tack continues to receive accolades and
praise from exceptional retailers such as Neiman Marcus Home, Haute House Home Furnishings, Room Service
and Amazon.com. Bree has also volunteered with the Orange County chapter of
Habitat for Humanity utilizing her creative abilities.

Kristen Croxton, Senior Vice President/Origination
Beech Street Capital, Newport Beach

In 2011, Kristen Croxton along with her business partner opened the West Coast
operations of Beech Street Capital. With 14 years of experience placing more than $1.8
billion in debt with her previous employer, Deutsche Bank Berkshire Mortgage, Kristen
thought the time was right to take on a more entrepreneurial role by making the move
to privately owned Beech Street. On their first day in the office, they worked off of camp-
ing tables, each equipped with a laptop and cell phone. Only eight months later, there
are six full-time employees working in the fully furnished space with plans to grow fur-
ther in 2012. Beech Street Capital is a privately owned commercial mortgage company
offering a deep range of multifamily financing solutions. In its first year of business, Beech Street closed in excess
of $1 billion in more than 100 transactions nationwide —a record for agency originations by a new lender.

Jenn Curtis, Co-Owner/Consultant
FutureWise Consulting, Newport Beach

Jenn Curtis is co-owner and a consultant at FutureWise Consulting. She earned her
bachelor’s degree in psychology from UCLA and her master’s degree in social work from
USC. Jenn earned her Certificate in College Counseling from UCLA’s College
Counseling program and she is a member of the Independent Educational Consultants
Association (IECA). Her work in ADHD treatment research makes her well-suited to
assist students with disabilities in identifying numerous available resources. Jenn devel-
oped and teaches a college readiness program for low-income first generation (LIFG)
elementary school students. She also works with LIFG high school students assisting
them with navigating the college-going process. She is the editorial assistant for an aca-
demic journal and works with graduate students in developing effective writing skills.

Laura Dang, Private Banking Relationship Manager
Union Bank, Irvine

Laura Dang is known among her peers and business associates as a network of rela-
tionship connections. She actively connects people with other service providers, causes
and events of interest in Orange County. Those around her are not hesitant to confirm
Laura’s genuine investment in the success of her clients and her reputation of going above
and beyond to help them with referrals and introductions to a variety of different profes-
sionals in fields varying from accounting to babysitting. Outside of her professional duties
at Union Bank, Laura is involved with Goodwill of Orange County and a founding member
of Women of Goodwill, working to promote the social and financial stability of women and
individuals with financial, emotional or mental challenges in the community.

Laura Davick, Founder & Director of External Affairs
Crystal Cove Alliance, Newport Coast

As founder and first president of Crystal Cove Alliance (CCA), Laura Davick spear-
headed a campaign to prevent a planned luxury resort from taking over Crystal Cove.
Her efforts kept the Cove’s historic cottages intact, enabling them to be restored for
affordable overnight rentals (near 100 percent occupancy); provided access to pristine
beaches and natural trails for the general public (800,000 visits per year), and laid the
groundwork for an array of educational and arts programs for both schoolchildren and
adults. Today, CCA is one of the most successful public-private partnership models in the
California State Park System.

With Phases I and II restoration now complete – following fundraising campaigns total-
ing $22 million – CCA has restored 29 of the 46 historic cottages. Additional features are
the Park & Marine Research Facility, created from original cottage #22, used by both
renowned university researchers and inquisitive schoolchildren; and the “Beaches” Film
and Media Center, opened this year, where Bette Midler’s movie Beaches was filmed. In addition to the historical
district and 3.2 miles of undeveloped coastline, Laura’s CCA’s work in habitat conservation now includes 2,800 of
inland open space with wilderness trails, once part of the historic Irvine Ranch. Laura’s early efforts led to today’s
unforgettable Crystal Cove; Laura’s continuing dedication is guiding the mission to pro-
tect and preserve this coastal treasure for years to come.

Jacquin Davidson, First Vice President Business Banking
Independence Bank, Newport Beach

Jacquin Davidson’s clients rely on the individual attention they receive and consider
her a part of their business team. She offers her clients personalized service for their spe-
cific banking needs with business banking products and services for the entrepreneur,
small to medium-sized businesses, professionals and nonprofit organizations. Prior to
her banking career, Jacquin was a business owner in the entertainment industry for 20
years with offices in Los Angeles and Orange County. She has been a mediator and arbi-
trator for eleven years. Giving back to the community is very important to Jacquin. For
the last 30 years she has volunteered in a leadership capacity with many nonprofit organ-
izations to improve education, health and independence.  Some of them include
American Heart Association, Susan G. Komen for the Cure and the Orangewood
Children’s Foundation Mentor Program. Jacquin continues to mentor young profession-
als in getting involved in the community.

Kathy Dawson, President
Dawson & Dawson Inc., Mission Viejo

Kathy Dawson has enjoyed over 28 years of staffing experience. Kathy started her
career as a private business leader for over 16 years. When the private owner sold
the business to a large national corporate staffing company, she quickly became the
company’s first female regional vice president covering the western zone. In this role,
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Kathy started to realize how in a large corporate setting, the focus of customer service would be outweighed
by reaching numbers, reporting and comprising many of the ideals that a true professional company should
focus on. Following her dream of creating a company that matched her ideals and passion, Kathy started her
own business in 2008 in the bonus room of her home. Four years later, the business grew out of the bonus
room and in to a main office and three satellite offices. Dawson & Dawson Inc. sales and revenue have
increased over 300% each year the company has been in business.

Denise DeGroff-Coffey, President
Reliant Testing Engineers Inc., Santa Ana

Denise DeGroff-Coffey began her career as a secretary for the owner of a concrete
contractor in 1983. When a 1993 divorce left her penniless, she went back to college to
earn her project management certification while working for an Orange County devel-
oper, and nights and weekends at Nordstrom. After finishing her certification, she land-
ed a job as a project manager for an OC firm. In 2000, Denise moved from project man-
agement to a SoCal testing and inspection firm. Within three years, Denise was exec-
utive vice president of the firm and built a $5 million a year off shoot of the parent com-
pany where she served as president. In 2004, armed with a home equity line and loads
of determination, she partnered with longtime associate, Dr. Sanjay Govil with the goal
of developing Reliant Testing Engineers as a firm that would offer clients a personalized
approach with principal participation on every project. In eight years, Reliant has worked
on the majority of major construction projects in Orange County.

Lynne Door, Art Director/Owner/Designer
Design Studio of Lynne Door, San Clemente

Lynne Door is a graphic designer and professional juggler of projects based in San
Clemente. Known for her meticulous attention to detail, her work is about organizing
information in a useful, usable and visually compelling way. Her passion is to make the
complex clear and the utilitarian beautiful. She began her career early on working for
various printing companies and design agencies. Most notably for three and a half years
as the production manager for Magic Eye products where she maintained relations with
Warner Brothers, Marvel Comics and Disney, on projects resulting in New York Times
best-selling books. For the last eight years, Lynne has specialized in working with both
established brands as well as launching emerging brands through innovative marketing
solutions, providing design clarity and consistency across all media. Her clients are from
a vast array of industries including retail, medical, publishing, legal, entertainment, high-
tech and nonprofit.

Nadia Dorsey, Founder/Director
Spectrum Languages, Irvine

At a young age, Nadia Dorsey already knew what her passion in life was – learning
and teaching languages.  Having traveled around the world since the age of eight, start-
ing tutoring fellow students and volunteering in the Hispanic community, she was fluent
in Spanish by the age of 16. After going on to study four other languages and living in
four other countries, Nadia realized that starting a language institute was a perfect way
to share her passion. Nadia started Spectrum Languages in 2001 prior to graduating
from Duke University. In 2011, Spectrum Languages opened their second office in Los
Angeles with over 30 employees and has taught over 5,000 students, adults and busi-
nesses in over seven different languages. Nadia has helped several students establish
a nonprofit, Spectrum Outreach with the goal of sharing their personal passions with
others through volunteering within the Hispanic community in Orange County and
around the world. Spectrum Languages has been awarded the “Best of Local
Business” Award by U.S. Commerce Association and “Best Language School” in Orange County from 2009-2011.
Nadia was nominated for OC Metro’s Women in Business award in 2012.

Andy Drakeford, Co-Founder
88 Orange, Costa Mesa

After more than 25 years in the fashion industry working for renowned companies
such as A’Maree’s, Fendi, Alberta Ferretti and Bonwit Teller, Andrea took a leap of faith
in 2008 and with business partner, Heather Artukovich founded 88 Orange. With her
vast retail and wholesale experience, Andrea recognized a void in the market for refined
cotton knits for lifestyle and layering, and the seeds for 88 Orange were planted. A true
local grass roots startup, 88 Orange uses California grown cotton and local OC pro-
duction to manufacture the women’s line which is carried in stores nationwide and
abroad. As director of sales, Andrea has grown the company from its infancy to a be sig-
nificant contender in the better knit industry competing with power brands such as Three
Dots, Michael Stars and Splendid. Andrea continually supports organizations including
CHOC, Orangewood and OC public/private schools.

Martis Duarte, Owner
Mars Hair Studio, Costa Mesa

After traveling and teaching with some of the finest in the beauty industry, Martis
Duarte decided to branch out and open her own beauty salon. Martis would not allow
herself to believe this could fail. Martis took disadvantaged young girls with potential
and mentored them during their employment at Mars Hair Studio. Martis’ efforts have
led to many girls starting new professional chapters in their lives. Currently Martis is
researching ways to transform Mars Hair Studio into an eco-friendly hair salon looking
at hair products used and sold to the furniture at the salon. Passionate about helping
the Earth and giving back to the community, Martis also recycles all hair clippings and
sends them to MatterofTrust.com to help with oil spills.

Shelly Ehler, Owner
ShowNo Towels, Ladera Ranch

Shelly Ehler worked as an elementary school teacher teaching second grade until
she became a mother. Four years ago, the recession devastated her husband, Brian’s
3D modeling business. Eventually, the family had to let go of their business and their
home. Even with this distressing turn of events, Shelly proved that often out of our
greatest tragedies come our greatest triumphs. Shelly got the idea for the ShowNo
Towel while at the pool with her boys. It was time to leave and they wanted to change
into dry clothes. She grabbed a big towel to hold around her oldest son. As Shelly was
waiting for him to finish, her youngest son started complaining it was his turn. She
thought, “I wish there were something I could put over them and they could change on
their own.” Shelly slept on it that night and the ShowNo was born. Shelly has gone from
pitching her ShowNo Towels at home parties and landing a contract to sell them at
water parks to being featured on Shark Tank getting a $75,000 check from Lori Greiner.

Barbara Eidson, Community Relations Manager
Island Hotel Newport Beach, Newport Beach

Barbara Eidson, a seasoned hospitality executive, has been a stalwart of the
Newport Beach community for over 20 years. Known for her unwavering enthusiasm
and enduring community spirit, she currently is the dedicated community relations man-
ager for the Island Hotel Newport Beach, where she directs all community outreach for
the luxury property while maintaining crucial relationships with local civic, nonprofit, cor-
porate and social organizations. Barbara serves on the advisory board of Pediatric
Cancer Research Foundation, the board of directors for Children’s Bureau of Orange
County as well as Girls Inc. of Orange County. She also serves on the steering com-
mittee for Women of Chapman, an organization supporting student scholarships in the
development of Chapman University’s Dodge College of Film and Media Arts. She is
also profiled in the “On Purpose” fundraising book celebrating some of Orange
County’s community service advocates and the philanthropic causes they support.

Lei Lei Wang Ekvall, Partner
Weiland, Golden, Smiley, Wang Ekvall & Strok LLP, Costa Mesa

For more than 18 years, Lei Lei Wang Ekvall has been practicing law on bankruptcy-
related matters including business reorganizations, creditors’ rights and trustee repre-
sentation. As a firm partner at Weiland, Golden, Smiley, Wang Ekvall & Strok LLP, Lei
Lei is responsible for maintaining existing client relationships, working on high profile
cases as well as building new client relationships. Lei Lei recently represented a credi-
tors committee in regards to a landmark master-planned community case and helped
her clients receive a sizable distribution. She has been recognized for several years in
a row as a “Southern California Super Lawyer” and named one of the five “Top
Bankruptcy Attorneys” by OC Metro. Beyond her role at Weiland, Golden, Smiley, Wang
Ekvall & Strok LLP, Lei Lei’s work with the Orange County Bar Association’s Charitable
Fund Committee has touched numerous law students through her work in implementing
a scholarship program that provides stipends for studying the bar.

Cheryl Ellison, President
Win Management Inc., Coto de Caza

A former standout athlete at Penn State, Cheryl Ellison has been recognized as an
innovative leader in women’s empowerment and sports management. She is the
President of Win Management, Inc. where she provides strategic management consult-
ing, and promotes world class athletes, celebrities and speakers. As the Founder of
Women’s Inter-National Leading Ladies, she is currently collaborating with other extraor-
dinary women in the development of the Women’s Inter-National Leading Ladies
Conference and the Leading Ladies Book Series; all of which are designed to inspire
women to passionately pursue a life of excellence and significance.  Ellison’s book,
Botox Or Bangs… And the 9 Secrets to Authentic Beauty which she co-authored with
Linda Buttson, is scheduled for release in June 2012. Cheryl empowers others to choose
health, wholeness and harmony and encourages women to celebrate the leading ladies
they are and who they can become.

Casey Emery, Co-Owner/Consultant
FutureWise Consulting, Newport Beach

Casey Emery is co-owner and a consultant at FutureWise Consulting.  She earned
her bachelor’s degree in business/economics from Westmont College, and obtained her
teaching credential and master’s degree in education from UCI. As a school teacher,
Casey developed a passion for the value of learning how to learn and for helping stu-
dents develop effective time management, test taking and study skills. Casey has
worked as a behavioral therapist for students with autism spectrum disorders. As a
result, she is adept in assisting all students with overcoming obstacles to learning and
improving social behaviors.  As an interviewing coach at a nonprofit organization, Casey
has helped students gain both confidence and a professional voice in communicating
with adults. Casey is equipped to outfit students with the tools to market themselves and
find success in their personal and academic lives. Casey is a board member of the Elite
OC, a philanthropic young professionals organization.

Shannon Eusey, President/Founder/Chief Technology Officer
Beacon Pointe Advisors, Newport Beach

Shannon Eusey is the president of Beacon Pointe Advisors and a member of Beacon
Pointe’s Investment Committee. Beacon Pointe is an independent investment advisory
firm specializing in working with endowments, foundations, religious institutions and high-
net-worth individuals. Previously, Shannon served as managing director and portfolio
manager at Roxbury Capital Management LLC. She was in charge of the socially respon-
sible investments for several years at Roxbury. Shannon received her MBA from the
University of California, Los Angeles Anderson School of Business. She served as vice
chairman on the board of directors for the National Network to End Domestic Violence and
a director on the board of Miocean. She is a member of Orange County’s Young
Presidents Organization, serves on the Investment Committee of Sisters of St. Joseph in
Orange and as a Trustee for the Friends of the Girl Scout Council of Orange County.

Marcia Evans, Vice President/Branch Manager
Farmers & Merchants Bank, Tustin

As vice president/branch manager of the Tustin Farmers & Merchants Bank office,
Marcia Evans is a banking officer with a tenacious spirit to empower others. Her branch
was named “Rookie of the Year” by the Tustin Chamber of Commerce, in large part due
to her efforts to immerse the branch in the city of Tustin since opening its doors in 2007.
For over a century, Farmers & Merchants Bank, considered one of the strongest banks
in the state, has stood as a financial pillar in Southern California. Her branch also ranks
as one of the bank’s highest in customer service driven by her friendly, personalized
approach. Marcia currently serves on the board of directors for Women Helping Women,
the Tustin Chamber of Commerce and Orange County National Association of Women
Business Owners (NAWBO-OC) where she is also a mentor.

Mona Lisa Faris-Placey, Founder/President
Olive Tree Publishing Inc., Irvine

As the president and founder of Olive Tree Publishing Inc., the publisher of the Black
EOE Journal, Hispanic Network Magazine, Professional Woman’s Magazine and U.S.
Veterans Magazine, Mona Lisa Faris-Placey is not your everyday kind of woman. She is
the recipient of numerous awards from nationally recognized diversity organizations.
Most recently, Mona Lisa was presented the award for Best Microsite Content in recog-
nition of Professional Woman’s Magazine’s award-winning E-newsletter by the Internet
Marketing Association (IMA). She was also named one of National Association of
Women Business Owners’ (NAWBO’s) 2005 Remarkable Woman and Champion for
Diversity. Olive Tree Publishing Inc., whose name is symbolic of “peace,” launched its
first publication, Black EOE Journal, in 1991 when Mona Lisa was 19 years old.
Witnessing the unfair treatment and segregation in South Africa under apartheid
strengthened her commitment to equal opportunity. Mona Lisa’s dynamic leadership and
sales abilities soon attracted strong advertisers, including top-ranking historically black
colleges and universities, many U.S. Government entities and Fortune 500 companies.

Massy Farzine, President
ESDI Inc., Newport Beach

Massy Farzine founded Executive Suite Development International, best known as
ESDI in 1987. The company is one of the few successful woman-owned commercial real
estate brokerages/property management companies in the nation. With a 20-year track
record of successful projects, ESDI boasts a portfolio of activities that includes client rep-
resentation and investment transactions, and remains an authority in the field of execu-
tive suites. Massy holds high standards for integrity and professionalism, making her an
exceptional role model for her team, which is comprised of 15 professional women. In
addition to heading ESDI, Massy is one of the partners and co-founders of
eTenantCare.com. Having moved to California from France, where she attended Assas
Law School, she is fluent in four languages and consults internationally throughout Asia
and Europe.

Erica Fisher, Associate Attorney
Hewitt Wolensky LLP, Newport Beach

Erica Fisher is the author of Raising the California Minimum Wage is Not Enough: Creating a Sustainable
Wage by Accounting for Inflation Through Indexing, S. Cal. Interdis. L.J. 423 (2007). She also served as the notes
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editor at the Southern California Interdisciplinary Law Journal while earning her J.D. at
USC School of Law. Erica’s practice focuses on product liability and commercial and
employment litigation. She also has experience in coordinating/ managing national dis-
covery programs and in conducting electronic discovery. Prior to joining Hewitt
Wolensky LLP, she worked as an associate at Snell and Wilmer LLP and as a law clerk
with the United States Attorney’s Office in the Central District of California. Outside of
her professional duties, Erica currently serves as vice president of the board of direc-
tors for Women Helping Women/Men2Work.

Trina Fleming, Director of Operations and Marketing
Women Helping Women, Santa Ana

In 2010, ten years after her mother passed away, Trina Fleming pursued a career in
the nonprofit sector. She asked herself what she would do if money were no object, if
she never had to work again and if she had to work forever. The answer to these ques-
tions was nonprofit work. During her first year at WHW, Trina updated processes for
database management to ensure the constituent information was captured accurately
and efficiently, managed a $70,000 construction and relocation project that increased
square footage of facilities from 4,000 to 8,000 and increased the organization’s donor
base by 40 in the first six months. Today, Trina continues to make numerous impactful
contributions to the organization.  Leading a volunteer Marketing and Public Relations
Committee focused on critical marketing and outreach to all of WHW’s constituents,
Trina has generated exposure and increased visibility of WHW through email market-
ing, print media, television interviews and social media.

Debbie Foley, Owner
San Clemente Website Design, San Clemente

Debbie Foley has an extensive background in information technology, database
management and website design and development. She enjoys helping fellow busi-
ness owners create new opportunities for growth by expanding their web presence.
After leaving a career as an information systems manager, she transitioned into
developing websites for small businesses and nonprofits. Debbie enjoys problem
solving and the challenge of determining and implementing strategies for long term
success. With her extensive web development, interactive media and HTML/CSS
skills, giving SCWD’s clients excellent web design and development is her top prior-
ity. Debbie is also very active in her community and supports projects such as
Surfrider Foundation and Paddle2Live.org through the John Wayne Cancer
Foundation.

Lisa Fox, Producer
Dash to Freedom, Orange

Born and raised in Southern California, Lisa Fox returned to Orange County to
begin her career in media at the Orange County News channel. Moving into network
news she was able to learn the business of television production and media relations.
As a publicist, Lisa represented a variety of clients including the Malibu and Santa
Monica Film Festivals. Serving as the communications director for her fatherʼs com-
pany, American Correctional Solutions (ACS), Lisa has been able to garner ACS high
accolades, including top spots on the Orange County Business Journal and INCʼs
“Fastest Growing Private Companies” lists. Lisa has also gone back to television pro-
duction with her company, Dash to Freedom. As executive producer, she is develop-
ing shows based on California’s correctional institutions and the men and women of
law enforcement.

Suzanne Fradette, Partner
PricewaterhouseCoopers, Irvine

Suzanne Fradette is an accomplished businesswomen, philanthropist and commu-
nity volunteer. She has been with PricewaterhouseCoopers for 23 years. During this
time she has worked in a number of international as well as U.S. offices. As an assur-
ance partner at PwC, Suzanne is responsible for overseeing the audit and related
services provided to her clients. She serves clients in a wide variety of industries
including, restaurants, retail, consumer products and industrial products manufactur-
ing as well as service companies. In addition to her technical duties as a partner,
Suzanne has a number of other responsibilities within PwC which involve recruiting,
people development and technical reviews for international offices. Her recruiting
duties include being the partner-in-charge of PwC’s assurance recruiting at UCI, one
of the OC offices lead recruiting partners and a partner trainer for national leadership training.

Donna Friess, Ph.D.; Life Coach/Author/Lecturer
Your Time Now Communications, San Juan Capistrano

Donna L. Friess, Ph.D. is an author and life coach. She is Professor Emeritus,
Cypress College in Communication Studies. Donna has been a social activist for chil-
dren’s rights. She is a member of the United States Justice Department, Office for
Victims of Crime, TTAC consortium, an advisory group on victims’ affairs. She was
nominated for the U.S. President’s Service Award and has appeared on Oprah as well
as other television and radio shows nationally and abroad. She has authored six
books and her autobiography, Cry the Darkness (HCI, 1993) has been published in
seven languages. She was named “Teacher of the Year” for Cypress College in 2009.
She is listed in Who’s Who in America, Great Teachers, Who’s Who in the World and
others. She and her husband Ken, a former four-term mayor, enjoy an active life with
their eleven grandchildren, their horses and dogs.

Lisa Fujimoto, Executive Vice President
Change a Life Foundation, Irvine

Lisa Fujimoto is a member of Goodwill’s board of directors. She is the executive vice
president at Change a Life Foundation, an organization that provides grants to indi-
viduals by creating partnerships with nonprofit organizations who identify people in
need that could benefit from the foundation’s funding. Lisa has worked over 25 years
in the nonprofit sector working with organizations such as the Boy Scouts of America,
Olive Crest, Children’s Bureau of Southern California, Discovery Museum and Science
Center and the Orange County Rescue Mission. In 2000, she moved into a current role
working as the first executive director of Change a Life Foundation. She works with
hundreds nonprofit organizations throughout California and oversees grant and allo-
cations of $2.5 million annually. She also oversees a very successful scholarship pro-
gram that allocates $800,000 to 160 well-deserving Southern California at-risk youth.
Since her launch of Change a Life Foundation, they have allocated over $14 million.

Sheri Geoffreys, Owner
Sheri Geoffreys Photography Inc., Dana Point

Sheri Geoffreys is a proud mother of two children and owner and photographer of
Sheri Geoffreys Photography Inc., specializing in corporate photography. As a profes-
sional photographer, Sheri takes time to support charity foundations including the
Heart Gallery, where she photographs children in the foster system. The children’s
portraits are displayed in galleries in the community which aids in the adoption rates.
Sheri also recently published The On Purpose Book, 100% of the net proceeds from
which fund The On Purpose Scholarship, a fund of the OCCF which she founded in
2008. Sheri’s business started accidentally as a hobby she took up after recovering
from Hodgkin’s Lymphoma Cancer, six weeks after the birth of her child in 1999. She
discovered her passion for taking pictures of people and how she could make a posi-

tive impact on lives with photography. Sheri loves the business world and has a passion for photographing peo-
ple to portray their essence and communicate their business.

Loreen Gilbert, President
WealthWise Financial Services, Irvine

Loreen Gilbert is an experienced wealth manager who has spent the past 20 years
creating successful wealth strategies for her clients. Upon graduating from the
University of Texas at Austin with a degree in business administration, she launched her
career at Fidelity Investments where she assisted clients with investment management
services. Loreen then worked for a private company selling retirement plans to munici-
palities and their employees. In 2009 and 2012, she was published as receiving the Five
Star: Best in Client Satisfaction Wealth Management Award issued by Orange Coast
Magazine. Loreen is actively involved in the Orange County community. She is a mem-
ber of Women’s Philanthropy Fund as well as Impact Giving, serves on the advisory
board of directors for International Princess Project and on the Regional Advisory Board
of Hope International. Loreen is also on the executive board of the National Association
of Women Business Owners Orange County chapter as the incoming president.

Timree Gold, Artist/Creator
Timree, Newport Beach

World-renown artist, Timree Gold, is sought after for personalized and custom gifts.
Timree grew up in Orange County in a family filled with artists. She attended Chico
State University and graduated with a degree in interior design before studying at the
American Institute in Aix-en-Provence, France. Timree began painting and personal-
izing dishes as a way to earn additional money in college. She got the idea while cre-
ating window displays at a local store and created her first line of dishes to display in
the windows. After graduating, Timree moved back to Newport Beach and began
painting dishes in her neighbor’s garage. By 2006, Timree launched her line of
designs of dishes as well as stationery in more than 100 stores nationwide. In 2007,
Timree started painting and designing children’s rooms along with canvases. Her dis-
tinct style and reputation has sent her to paint rooms across the country.

Jaime Gonce, Director of Summer Programs & Special Projects
Fairmont Private Schools, Anaheim

Jamie Gonce is the director of Summer Programs and Special Projects at Fairmont
Private Schools. Fairmont Private Schools is family owned and continues to be fam-
ily operated as it enters its sixth decade of business. Jamie has led multiple programs
through significant growth and development. One of her main focuses is leadership
of the Summer Programs Department through strategic planning, program design,
staffing/hiring, budgeting, developing, training programs and marketing strategies.
Jamie developed Fairmont Summer Programs into a new revenue stream for
Fairmont Schools and created an opportunity to attract new students to Fairmont by
enhancing the previous program, which only provided summer options for current stu-
dents. In addition to her primary role at Fairmont, Jamie provides “think tank” support
on special projects relating to business development and organizational problem
solving. She has also been actively involved in community events, including being the
emcee at the organization’s inaugural Fairmont Expo event in January 2012.

Lisa Goodwin, Chief Creative Officer
Accelerated Marketing Services, Laguna Beach

Lisa Goodwin is changing the landscape and making an indelible impact for business in Orange County. As
one of the county’s top social media engagement experts she has put forth a forward-thinking creative vision
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and is carving new paths to how business is done through engagement with cus-
tomers. Lisa recently took over as managing director of the Orange County Chapter
of eWomenNetwork, the premier business networking organization for women. In the
short time in her position, Lisa has turned the chapter into an active, thriving one. She
is known by her peers as a networking fairy godmother with her precise strategic con-
nections, assisting hundreds of women in Orange County by introducing them to
amazing opportunities for business growth and profitable relationships.

Victoria Gray, Vice President
Northern Trust, N.A.; Newport Beach

Victoria Gray is a vice president and senior administrative officer for Trust and
Estate Services of Northern Trust’s Newport Beach office. Prior to joining The
Northern Trust Company in August 1989, Victoria worked for Boston Safe Deposit and
Trust in Newport Beach. Victoria received a B.S. in mathematics and an MBA from
California Polytechnic State University, San Luis Obispo. She also holds lifetime
California State Teaching Credentials for secondary and community college education
in the areas of math, chemistry and statistical analysis. An avid contributor to the com-
munity, she helps lead the Orange County and Desert Literary Societies in promoting
literacy. She is also affiliated with the Boy Scouts of America through Troop 606 and
was past chair of the Women of Excellence Awards Program.

Sonya Green, Chief Executive Officer
People 2 People Staffing, Huntington Beach

Sonya Green launched People 2 People in 2009, one year into the largest eco-
nomic downturn since the Great Depression. She weathered the economic storm and
the pains of a startup business and in just over three years she has grown her com-
pany into a successful thriving enterprise. People 2 People began operations with
only one inside staff person. The company now has 10 fully employed staffing pro-
fessionals. People 2 People currently has on-placed assignments of over 200 employ-
ees and the firm recently eclipsed 7,000 hours of placed employment weekly.
Approximately 90% of placements obtain a permanent position within the company
they have been assigned to; a testament to the quality of people Sonya represents. 

People 2 People’s amazing growth and success is a tribute to Sonya’s leadership
ability. Sonya’s core values of hard work, fairness and treating others with respect
shine through in her business dealings and in the talented individuals she places on
each assignment. 

Tammy Guadagno, Owner/Operator
Chick-fil-A, Costa Mesa

Tammy Guadagno operates the Chick-fil-A at Bristol and MacArthur in Santa Ana.
Tammy runs her business with grace, dignity, compassion and drive. She is a think-
tank that desires to expand her business and the brand of Chick-fil-A. Tammy grew up
as a Chick-fil-A team member and once worked as a manager for her brother who also
owned a Chick-fil-A franchise. Tammy models the service in her restaurant based
upon the philosophy of “Every Tray, Every Table,” with Chick-fil-A guests having their
trays brought to them, something unheard of in quick-service restaurants. Tammy has
contributed to Orange County in countless ways. She hosts many fundraisers for fam-
ilies, students and the underprivileged. She also is an avid supporter of many non-
profits that include Human Options, SPIN, Orange County Rescue Mission and CHOC
Follies.

Gloria Hale, Chief Executive Officer/President
Hale Glass Inc., Placentia

Hale Glass was founded by husband and wife, Brian and Gloria Hale in 1978. After
experiencing too many Detroit winters, the founders of Hale Glass were just trying to
find a kinder, gentler climate after experiencing too many Detroit winters. A few
months after arriving in Southern California, they set up a small desk in the corner of
their bedroom and began the work of building their dream. The young couple bor-
rowed $3,000 and with money in hand, a vision with determination and a little luck they
were on their way. Gloria’s talent for organization and follow through served the young
company well as she handled all matters of the company except bidding and installa-
tion. The young company grew and the Hales purchased their first facility in 1989 in
Anaheim. The business continued to grow and moved once again to larger facilities in
1998. In 2006, Hale Glass moved to their two current buildings.

Darolyn Hamada, Partner
Shook, Hardy & Bacon LLP, Irvine

Darolyn Hamada is partner and litigator at Shook, Hardy & Bacon (SHB), an inter-
national law firm that was recently selected as the 2012 Product Liability Litigation
Department of the Year by The American Lawyer. Darolyn focuses her practice on the
defense of some of the nation’s largest pharmaceutical and medical device compa-
nies, including Pfizer, which was the highest ranking pharmaceutical company in the
2011 edition of the Fortune 500. Darolyn’s case docket and trials have a significant
influence on her clients’ bottom lines. Her defense against claims involving diet drugs,
hormone therapies, cough and cold medications, orthopedic devices, pacemakers
and clinical trials has a direct impact on the products that can be properly manufac-
tured and sold by multi-million dollar pharmaceutical companies. Within in firm,
Darolyn has served as the official mentor to two associates (one of whom has since
made partner), and frequently provides guidance to summer associates, paralegals
and legal administrative assistants.

Dr. Beth Haney, Founder/Chief Executive Officer
Luxe Aesthetic Center, Yorba Linda

Luxe Aesthetic Center was founded in 2006 as a result of a lack of aesthetic serv-
ices that were offered to the community. Dr. Beth Haney literally built the business
from the ground up. She signed a five-year lease with a commercial property compa-
ny in a shopping center in Eastlake Village and proceeded to do a build-out of the
property and opened for business in three months. There were patients and employ-
ees who followed Beth from other practices, but her new business had to rely more on
advertising and promotions. Luxe Aesthetic Center is now one of the most successful
aesthetic businesses in North Orange County with over 2,500 patients and steady
financial growth. Through her business, she has also been a sponsor and/or support-
er of many fundraisers including Susan G. Komen, Canyon Acres Children’s Charity,
With Hope Teen Suicide Prevention and McCoy Rigby Conservatory of the Arts.

Mona Hanna, Managing Partner
Michelman & Robinson LLP, Santa Ana

Mona Hanna is a versatile litigator who represents her clients in all aspects of
employment law with a specialization in class action defense. She has served as lead
counsel on a number of class actions and obtained several precedent setting victo-
ries, including her successful defense in a “lemon law” case for the national motorcy-
cle manufacturer, Yamaha Motor Corporation USA. 

Mona brings over two decades of experience in complex litigation and represents
her clients in a broad range of commercial and employment disputes. She frequently
litigates matters in state and federal court, involving wage and hour issues, misap-
propriation of trade secrets, unfair competition, wrongful termination, sexual harass-
ment and employment discrimination. Mona’s achievements have often been recog-

nized in the Daily Journal and she has been named one of Southern California’s “Super Lawyers” from 2005
through 2011. In 2008, she was inducted into the honorary trial attorney society.

Jennifer Hannigan, Co-Founder/Managing Partner
Alliance Resource Group, Irvine

Alliance Resource Group was founded by Jennifer Hannigan and Joseph Ruiz in
2003. As a team, they brought together a group of staffing executives from compet-
ing firms to fill a void that existed in the marketplace. Jennifer and Joseph shared a
common vision of combining the comprehensive staffing resources offered by large
agencies, with an unmatched client experience commonly found only with boutique
search firms. Today, Alliance Resource Group is comprised of a team of highly
tenured executive search and interim staffing experts, who build trust-based rela-
tionships and facilitate successful transactions. The firm continues to redefine the
typical recruitment process through holistic and quantitative methods and it offers
professional salary guides, market data analytics and valuable employment
resources. With more than 16 years of professional experience and a highly suc-
cessful career at a Big Four public accounting firm, Jennifer’s diverse recruitment and
financial background has contributed to Alliance’s undisputed reputation in the marketplace.

Eve Sharon Hart, Founder
Emotional Prosperity, Laguna Beach

Eve Sharon Hart, a former television reporter, producer and successful entertain-
ment industry entrepreneur is the founder and president of the Emotional Prosperity:
Life Coaching, Seminars and Luxury Retreats. Just a few years ago, Eve sold her
thriving Los Angeles-based TV production company, Premiere TV to become a life
coach and fulfill her dream of making a career out of helping others fulfill their dreams.
Emotional Prosperity’s programs provide women with effective yet simple tools for
creating lives that are truly rich; with love, joy, passion and purpose. The company’s
unique style is apparent not only in its vibrant program content, but also in its breath-
taking five-star event settings; transforming the process of personal growth into a lux-
urious and rejuvenating celebration. Since Eve believes that giving is as important as
growing, every Emotional Prosperity event benefits a worthwhile charity.

Elizabeth Hattox, President
Hattox Design Group LLC, Irvine

After 13 years in the commercial design field, Liz Hattox founded Hattox Design
Group LLC. For the first four months, Hattox Design Group was a party of one. By
the end of the fourth month, Hattox Design Group hired their first employee. Growth
continued through 2008 despite the challenges of a small business to reach and mar-
ket to potential clients. While the company first showed signs of the impact of the
recession in 2010, Liz and her team continued to work hard and growth started slow-
ly in the late fall of 2010 and then turned into a steamroller in 2011. Hattox Design
grew 40% in 2011 gross revenues over 2010 and is on track for 14% YTD for 2012.
Liz is involved in the community with ongoing philanthropic work for Goodwill of
Orange County.  Hattox Design Group provided pro-bono architectural services for
the Goodwill’s 30,000-square-foot Rehabilitation and Fitness Center in Orange
County.

Christina Henderson, Financial Advisor
Merrill Lynch, Newport Beach

Christina Henderson has been consistently ranked one of the top financial advi-
sors against her peers in her class at Merrill Lynch. Her focus is on helping women
understand their finances and feel empowered about making financial decisions.
When Christina entered the industry, it was during one of the worst economic down-
turns in history; she also had no idea how difficult it would be to come into a male-
dominated industry as a young woman fresh out of college. Instead of letting these
obstacles deter her, Christina continued to work hard and started hosting education-
al events for her clients and professional partners and became active in the commu-
nity. Instead of focusing on what she couldn’t control, she focused on what she could
and being the best advisor to her clients. Christina is an active member of Women
Looking Forward and United Way-OC. She was also a member of the Boys and Girls
Club Youth of the Year Awards planning committee in 2011.

Laura Hess, Partner
Kring & Chung LLP, Irvine

Laura Hess is a leading litigator in the area of manufacturing, sale of goods and
product warranties. Laura’s clients include major manufacturers of food and bever-
ages, plastics, electronics, appliances, upholstery, textiles, flooring, roof tiles, printer
toner and vinyls. She was selected by one of the world’s most-recognized brand
names to serve as its lead counsel in multi-million dollar litigation. Laura is the
youngest partner at her firm and one of three female partners. She was selected as
a Rising Star by Super Lawyers for Southern California in 2012. She is currently a
finalist for OC Metro’s “40 Under 40” list for 2012. Her business law blog, “Hess on
Business Law,” was selected for inclusion in the American Bar Association Journal’s
blawg directory. Laura is also a leader in the local legal community, serving on the
executive board of directors of the Orange County Women Lawyers Association. She
is slated to be president of the organization in 2014.

Mindy Himmel, Founder
Just a Bite Cake Pops, Irvine

Mindy Himmel received a B.S. in business from Arizona State University and is
currently an account manager at CoreLogic SafeRent, and owner and president of
Just a Bite® Cake Pops. She moved to Orange County in 2009 after spending sev-
eral years in real estate development in Phoenix, Arizona with DMB Associates and
Beazer Homes. A strong advocate for fitness and a healthy lifestyle, while still enjoy-
ing an occasional treat, she founded Just a Bite® as an innovative way for health
conscious clients to enjoy an indulgent, bite-size treat. While in Phoenix, she was
active in Free Arts of Arizona and Phoenix Fresh Start Women’s Foundation as a vol-
unteer and mentor. In addition to her professional endeavors, Mindy Himmel is also
a runner and triathlete and has participated in multiple marathons and two Ironman
distance triathlons. She continues to strive to make Just a Bite Cake Pops the first
choice for corporate gifts and special events in Orange County and nationwide.

Jane Hodgdon, Owner
IBB Designs LLC, Irvine

Itty Bitty Bra is a brand conceived by Jane Hodgdon. Her career began as the mar-
keting director for an electronics firm in charge of all its special events planning and
organizing major trade shows.  Following the birth of her first child, Jane decided to
pursue other interests. She took charge of fundraising events for charitable institu-
tions and it was during this interim she began to develop an idea for her own busi-
ness. Being familiar with the constant frustrations of many women of her body pro-
portions in finding the right size in intimate apparel, Jane wondered if there was a
company that actually provided bras that properly addressed these concerns about
fit, style and comfort. In 2007, Jane launched Itty Bitty Bra with a selection both time-
ly and timeless at truly accessible prices. Today, Itty Bitty Bra has become a nation-
ally recognized brand for its inimitable quality as specialized intimate apparel.
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Melanie Hohman, Owner
Sensitive Sweets, Fountain Valley

Melanie Hohman is the proud mother of two boys. Over the past few years, she
has spent countless hours creating recipes for her youngest son Bradley, who was
diagnosed with severe food allergies. They determined Bradley could not eat any-
thing that contained wheat, gluten, eggs, dairy, soy, and several fruits and vegeta-
bles. Through trial and error, a rather limited diet was developed for Bradley. On
Bradley’s first birthday, Melanie decorated a cantaloupe to resemble a cake knowing
that any mild reaction could be treated with medication. It was after that day she
began getting serious about developing a recipe that would not only taste good, but
most importantly, look like a birthday cake. Knowing she couldn’t be the only mother
with a child affected by severe food allergies, she wanted to start Sensitive Sweets
to share what she has learned and provide something for those kids and adults who
have limited options in their diet.

Beth Johns-Holder, Principal Partner
Aimpoint, Newport Beach

Beth Holder brings to AimPoint Inc. the experience and relationships necessary to
reach out to a large donor rolodex – benefiting both candidates and not-for-profit organ-
izations alike. As a partner at AimPoint since the company’s founding, Beth has served
as the finance director on numerous campaigns stretching from local Orange County
races to several statewide campaigns. She has also coordinated various fundraising
trips for out-of-state candidates ranging from gubernatorial races to Congressional and
Senate candidates. In addition to her professional career, she currently serves as a
member of Huntington Harbor Republican Women Federated, Newport Harbor
Republican Women Federated, California Woman’s Leadership Association and is an
appointed delegate to the California Republican Party. Serving the needs of local chil-
dren’s charities, Beth also serves as a board member of the Orange County Marathon.

Johnna Howard, Chief Financial Officer
Platinum Storage Group, Irvine

Since joining Platinum Storage Group as chief financial officer in 2011, Johnna
Howard has overseen and helped manage an enormous growth for the nation’s eighth
largest owner and manager of self-storage facilities. She is responsible for strategic
planning, cash management and all financial accounting for the entire nationwide port-
folio, including 91 properties comprised of more than 50,000 storage unit with an over-
all purchase value of approximately $450 million.

Growing from 2.6 million square feet of assets under management prior to her arrival
to more than 7 million today, Johnna has built a modern and efficient financial report-
ing and accounting system that has resulted in more timely and accurate investor serv-
ices and resulted in savings throughout the quickly growing Platinum portfolio.
Previously, Johnna served as senior vice president and chief accounting officer of IHP
Capital Partners for 10 years where she managed the accounting department and compliance for five Investor
Limited Partnerships with aggregate commitments in excess of $1.4 billion.

Lisa Hughes, Founding Partner
Hughes & Hughes Attorneys at Law, Tustin

As founding partner, Lisa Hughes’ place is at the helm of the Hughes & Hughes fam-
ily law practice. As both an attorney and a certified public accountant for nearly 30
years, Lisa excels in all areas of family law and is well-versed in the complex legal and
financial issues facing today’s families. Lisa is driven by a passion to help others. Born
into poverty, and then suffering abandonment, abuse and neglect, she became deter-
mined at a young age to improve her life and the lives of others. Her drive to turn poten-
tially bleak futures bright makes her stand out among others in the legal profession.
Lisa also sits on the board of directors of several community and political organizations,
most notably the Juvenile Justice Commission, Orangewood Children’s Foundation
and Drug Use is Life Abuse-Project No Gangs. Her dedication has resulted in many
awards, including “Woman of the Year” from the State of California, Senate Resolution
in 1994.

Sandra Ichiho, Operations Manager
Hensel Phelps Construction Co., Irvine

Since 1937, Hensel Phelps has grown from a small, local builder in Greeley,
Colorado into a multi-billion dollar international contractor with an eclectic and unpar-
alleled portfolio of successfully completed projects. Despite its nationwide growth, the
company has retained its Midwestern influences for ethical business practices and a
genuine commitment to its people. As operations manager, Sandra is responsible to
Hensel Phelps clients for providing the leadership and vision crucial to the success of
each project assigned. She assures that all client budgetary and quality goals are met
through thorough financial planning and cost evaluations, aggressive schedule man-
agement, comprehensive resource planning and employment of quality assurance
monitoring systems. Sandra has been with the firm for 17 years and in the building
industry for 22 years. During her time at Hensel Phelps, she has risen from the ranks
as the first female and minority operations manager within the Southern California
District and among the seven other districts nationwide. 

Kelly Jackson, Owner/Creative
Native Honey, Coto de Caza

Kelly Jackson is a fashion idealist who brought the Native Honey brand to California
in 2010. As a business owner, trendsetter and fashion designer she wears many hats
which include directing photo shoots, managing her online store, collaborating with her
seamstress, staying up on latest fashion trends, social networking and her favorite,
being a mom to two busy boys. Staying focused on her goals, she is always brain-
storming how to bring new and innovated eco-friendly products to the forefront of
today’s fashion. While participating in events such as Unique LA, LA Fashion Week,
Graffiti Beach’s fashion show and gift bags for the Golden Globes, she continues to
prove Native Honey is in high demand. Kelly also donates her bags to school fundrais-
ers and community organizations. Because individuality has always been her driving
force she hopes to someday motivate girls around the world to take pride in their indi-
viduality.

Nikki HM Jackson, President
Goldranking Website Marketing Agency, Newport Beach

Founder of Goldranking Website Marketing Agency, the leading Orange County
SEO eCommerce and lead generating firm, Nikki HM Jackson, entrepreneur, has been
involved with a wide variety of clients and projects from international charities to aca-
demic institutions to public companies notably Kiwanis International, Saddleback
College, UC Irvine Extension, New Century Mortgage, The Brown Shoe Corporation
and Cedars-Sinai Hospital. Nikki’s experience as a technology expert, entrepreneur
and business owner led her to create and trademark a software technology system that
helps businesses increase their online advertising return on investment (ROI) by at
least 50%. Nikki has helped hundreds of Orange County business owners and execu-
tives by authoring and conducting monthly web marketing training classes and semi-

nars for the Irvine Chamber of Commerce’s 1,000+ company membership. Nikki is an active member of the com-
munity, contributing to numerous nonprofit organizations including the Forum For
Women Entrepreneurs and UCI Women’s Opportunities Center.

Jodi Jenner, President/Chief Executive Officer
Cue Technologies, Lake Forest

CUETECH is a leading independent distributor of computer and electronic compo-
nents with expertise in providing critical “hard-to-find” technology products for customers
in diverse industries and institutions. The company acts as a “Sherlock Holmes” of tech-
nology, locating products that are no longer available due to obsolescence, shortages
and other adverse factors affecting supply. CUETECH strives to help customers solve
their procurement problems that result from such conditions and over the years has
become a major player in the niche field of technology sourcing and fulfillment.

As president and CEO of this male-dominated field for over 20 years, Jodi Jenner
has experienced the challenges and excitement of navigating her company through the
ever-changing world of the technology. Her favorite motto is “Life begins on the other
side of fear!”

Charlene Jessup, Managing Director
Mission Center for Longevity, Mission Viejo

Charlene Jessup and partner James A. Heinrich, MD founded the Mission Center to
offer a state of the art facility for enhanced executive physicals in Orange County.
Located on the Mission Hospital campus, the Center utilizes the latest technology to
determine the quality of the patientʼs health, lifestyle and potential longevity, combining
an extensive physical with features including exercise tolerance and pulmonary func-
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tion testing, complete cardiac screening, biological age analysis, skin cancer screening, comprehensive expla-
nation of test results, communication with oneʼs primary care physician and a quarterly follow-up for one year to
assist with the patientʼs progress. Planning began in 2007 before the financial crisis caused severe cutbacks in
discretionary spending. Charlene and James persevered, personally funding their venture to maintain control,
and moving forward with equipment purchases, hiring, training, web development and marketing. The Center
opened in the spring of 2009 and the client base continues to grow.

Melanie Johnson, Founder
Women’s Business Connections, Irvine

As the founder of Women’s Business Connections, Melanie Johnson creates
authentic, upbeat networking groups for the business women of Orange County.
Currently, there are a total of four groups in Irvine and Garden Grove with over 60 mem-
bers. WBC members are professional business women, such as real estate agents,
attorneys, jewelers and interior designers, who make it a point to share qualified refer-
rals at every meeting. In a struggling economy, WBC members are discovering an
increase in their businesses’ bottom line. WBC members have announced an increase
in sales of up to 50% and passed over $150K in sales in 2011. Melanie was inspired
to open Women’s Business Connections in 2010 to allow her to focus on her true pas-
sion: Developing creative ways business women can connect, share, market and sell
their products as they network and grow together.

Michele Johnson, Partner
Latham & Watkins, Costa Mesa

Michele Johnson is a partner in the Orange County office of Latham & Watkins LLP
where she practices securities and professional liability litigation. Michele’s practice
focuses on securities fraud, mergers and acquisitions, corporate control and account-
ants liability litigation. She has represented industry-leading companies, officers and
directors, special committees and accounting firms in connection with securities class
actions, shareholder derivative litigation, M&A litigation, SEC enforcement actions,
internal investigations, and other complex, high-exposure litigation. She has repre-
sented pharmaceutical companies in clinical and post-clinical trial phases of develop-
ment, energy companies in the post-Enron era and major accounting firms in profes-
sional malpractice actions. In 2009 and 2010, the Daily Journal named her as one of
California’s “Top Women Litigators.” Supplementing her client work, Michele has
served on the firm’s Pro Bono, Associates and Diversity Committees.

Lynn Jolliffe; Executive Vice President, Human Resources
Ingram Micro, Santa Ana

As a member of Ingram Micro’s worldwide executive team, Lynn Jolliffe is a visible
executive champion who is driving the company’s global human resources strategy
with passion and vision. Under her leadership, the human resources department has
advanced significantly in several key areas and has become an indispensable partner
to the company’s various businesses. While Lynn regularly networks with senior HR
practitioners in the U.S., Canada and Europe, she is invited as a speaker to share her
knowledge with other human resources professionals. Her biggest contribution is to the
internal team at Ingram Micro. She encourages her staff to be the best professionals,
but always in the context of the business. Lynn has championed the idea that Ingram
Micro’s strategic priorities require a strong leadership pipeline and her team has devel-
oped a comprehensive talent management strategy to help Ingram Micro achieve its
goals. Lynn is helping to ensure the company has business leaders with the requisite skills and development to
transition.

Manna Kadar, Owner/Founder
Manna Kadar Cosmetics, Laguna Niguel

During her freshman year in college, Manna opened the first of seven retail cosmet-
ics stores in Orange and San Diego Counties, and Las Vegas. At 21, she joined the
Corporate Banking world and assisted hundreds of small businesses before being pro-
moted to Vice President of Corporate Banking. In 2008, Manna purchased her first tan-
ning salon, Island Tan which offers a retail clothing boutique, spa and cutting edge
beauty treatments. In 2009, she opened Island Tan Salon & Spa’s second location in
Fullerton and also created The Beauty Bar. In January 2012, she launched her new
beauty line, Manna Kadar Cosmetics. The line is now contracted to be the exclusive
cosmetics line for The Ellen Show. Manna currently serves on the OC Alumni Board for
USC Marshall School of Business, CFO of nonprofit Fuel The Planet and supports local
charities including Desperate Paws of OC and several breast cancer organizations.

Joo Ryung Kang, Partner
Dorsey & Whitney, Costa Mesa

Joo Ryung Kang is a rising star in the corporate law world. She is a partner in Dorsey
& Whitney’s corporate group. Her areas of practice include corporate and securities
law with an emphasis on public offerings, venture capital financing, mergers and acqui-
sitions, and general representation of emerging growth companies. Joo Ryung was
also selected as a “Southern California Rising Star” by Super Lawyers in 2009 and
2010. She is also involved with the American Bar Association, State Bar of California
and Technology Council of Southern California.

Melinda Morgan Kartsonis, Principal
Morgan Marketing & Public Relations LLC, Irvine

2011 marked Morgan Marketing & PR’s 20th anniversary. Melinda began her PR
career 25 years ago working for a Michigan Avenue PR firm in Chicago and spent the
1980s honing her craft working for a number of agencies. Melinda started Morgan
Marketing & PR in 1991 as a single mom of a three year old son while sitting on the
floor of her apartment struggling to set up a fax line. Twenty-one years later, Melinda
has built a thriving and highly-recognized PR agency with many local, regional and
national long-term clients. Melinda was inducted into the PRSA College of Fellows in
2011 joining the ranks of only 478 PR professionals worldwide. She has also received
several awards such as the “Distinguished Service Award” from the Public Relations
Society of America Orange County Chapter. Every year, Melinda participates in Human
Options’ Adopt-A-Family program to help a single mother and her children.

Inna Kassatkina, Co-Founder and President
Global Language Solutions, Irvine

Inna Kassatkina is co-founder of the translation and interpreting company, Global
Language Solutions (GLS). From an apartment using existing contacts from freelance
projects and a fax machine, Inna and her co-founder, Olga Smirnova got their business
off the ground. The Russian-born entrepreneur turned her global finesse and linguistics
degree from UC Irvine into a successful translation and interpreting firm. Today, the
firm’s clients include Kaiser Permanente, Allergan, Hallmark, LifeWave and many oth-
ers. The firm now has more than 35 employees, over 2,000 contractors and offices in
Southern California, Budapest, Warsaw and Buenos Aires. Exemplifying the American
Dream, GLS has had year-after-year profits and has always been in the black. Over the
past three years, GLS has grown well over 100%, landing the company on the INC.
5000 list for the first time and making it the 18th largest translation firm in North
America.

Hilary Kaye, Founder/President
HKA Inc. Public Relations, Tustin

HKA Inc. Public Relations is an award-winning agency spanning nearly three decades of success. Hilary’s
HKA has gained respect for helping clients grow and prosper, serving quality corporate companies and non-prof-
it organizations. HKA provides integrated strategic and tactical programs, focusing on finding traditional media

opportunities and engaging target audiences through today’s dynamic social media
tools. Hilary provides a creative, supportive environment for team members and hands-
on, results-oriented service for clients.

Hilary received the 2008 Ethics in America “Business Pillar Award” and the 2004
“Remarkable Women Award” from NAWBO-OC. She is a member of Women
Presidents Organization (WPO) and NAWBO-OC. She is a founding member of United
Way’s Women’s Philanthropy Fund, on the board of Crystal Cove Alliance and a mem-
ber of the Girls Inc. Guild and Alzheimer’s Association Visionary Women. Her favorite
charity endeavor is Ruby’s Raiders, a tribute to her mother’s memory in the annual MS
Walk in OC.

Vivian Keena, President/Chief Executive Officer
Alternative Technology Partners, Aliso Viejo

Vivian Keena has more than 25 years of experience in the ERP market. Prior to
founding Alternative Technology Solutions, Vivian was Vice President of North American
Services at Epicor Software Corporation, an international ERP provider where she
gained valuable experience in building strong customer relationships. Vivian founded
Alternative to fill a need by manufacturers for better ERP and CRM services. In 2011,
the company grew from $2.3 million in revenue to $5.5 million, added 17 new staff mem-
bers and more than 200 new customers. Vivian leads a team of over 75 associates
worldwide and is responsible for the company’s vision, direction and development. Her
ability to lead strong teams, develop strategic alliances and grow customer relationships
provides Alternative with confident leadership for a successful future. As a woman-
owned business, Alternative has taken steps to provide unique and flexible opportuni-
ties for working moms.

Jacqueline Kelley, IPO Leader/Advisory Services Partner
Ernst & Young, Irvine

Jackie Kelley is a Partner in Ernst & Young’s Advisory Services practice with 20+
years of advisory and audit experience, focusing on IPO readiness, business process
improvement, internal controls, and internal and financial audits for companies in
Southern California. Jackie currently serves as the Americas Strategic Growth Markets
(SGM) Advisory Leader. In her role, she oversees a team of risk advisory partners in
North America, South America and Israel delivering risk advisory services and insights
to high-growth, market leading companies. Jackie also serves as the Americas IPO
Leader. Jackie leads Ernst & Young’s IPO go-to-market strategy for the Americas with
a team of IPO leaders throughout North and South America and Israel and is respon-
sible for over 300 C-Suite executive strategy sessions focused on IPO readiness and
post-IPO effectiveness. She was instrumental in the development of Ernst &Young’s
Global IPO readiness program, an IPO diagnostic and Post-IPO risk management
guide.

Judy Kelly, Owner/Founder
Pure Light, Irvine

Pure Light and Judy Kelly “double celebrate” May 16 every year. Not only does it
mark the company’s birthday, but also the birthday of Judy’s son Tyeson, who died in
2006 at the age of 25. After this devastating loss, Judy and her family were faced with
a life of overwhelming grief or a choice to carry on Tye’s loving spirit with a purpose and
passion. During an intensely painful period of healing, Judy and her family became
inspired and encouraged to follow their vision to providing ceremony and ritual as a
more reverent way of celebrating life’s events in today’s culture. In a few short months,
plans to create Pure Light in honor of Tyeson began to take shape. With a huge leap of
faith, Pure Light was born – a space dedicated to moving positive energy, embracing
creativity and adding to the consciousness of all things kind, loving and being at peace.

Marisa Kenson, Chief Executive Officer
Fashion Axiom/Marisa Kenson/Silver Lining Corp., San Juan Capistrano

Marisa Kenson has been an accomplished fashion designer and industry leader for
over 20 years. She has built a very strong reputation through her work with major labels
and large retailers, such as Kohl’s, Walmart and JCPenney, among others. She has
also dressed high-profile, celebrity clients including Katy Perry, Nicole Scherzinger,
Cheryl Burke and more. More recently, Marisa launched her debut collection exclusive-
ly with HSN. Her dresses were a great success and sold to millions of home viewers
and shoppers. Marisa is the founder of the Fashion Destination Group. Under her lead-
ership, Marisa will lead the Fashion Destination Group to provide the platform and
showcase for emerging designers, businesses and retailers. The Fashion Destination
Group will bring all of these communities together for international exposure.

Siddhi Khara, Co-Founder/President/Chairman of the Board
Borrow it Bindaas, Brea

Through Siddhi Khara’s many frequent visits to India and growing up in the South
Asian community in Southern California, she and her sister, Riddhi, developed a pas-
sion for all things Indian – the movies, food, and most of all, the fashion. Coming from
a family of entrepreneurs and a background in business, Siddhi and Riddhi always
knew they wanted to start their own business. Borrow it Bindaas was born after the
Kharas attended a slew of Indian weddings in the U.S. and realized there was a mar-
ket of people in the U.S. ready to try traditional clothing for special occasions, but who
didn’t necessarily want to own such elaborate attire. Since launching on Memorial Day
weekend in 2011, the company has had a phenomenal response. Many customers
have welcomed the concept of rental, relating to the practicality of the idea and because
they themselves have been in the same dilemma of spending too much on Indian
apparel for a single occasion.

Mariam Khosravani, Executive Director
Coastline Community College, Fountain Valley

Mariam Khosravani is the executive director of the Coastline Community College
Foundation in Orange County. She is in charge of the College Foundation, its assets and
raising funds to assist and support over 18,000 students. Mariam has been active in the
field of philanthropy as a consultant, speaker and trainer for the last 15 years. She is
passionate about humanitarian aid and has assisted in the expansion of several non-
profit organizations in Southern California. She has raised millions of dollars in funds for
various local, national and international organizations.

One of the many charities which Mariam is passionate about is The Africa Project. As
the president of the organization’s board, Mariam helps raise awareness about the plight
of AIDS orphans and children in Africa and provides them with food, clothing, school
fees, medical care and other basic necessities. Through The Africa Project, she also
helps fund initiatives that create an enduring improvement in the community.

Linda Kirkpatrick, Owner/Operator
Nothing Bundt Cakes Costa Mesa/Newport Beach, Costa Mesa

Linda Kirkpatrick lived in Orange County until 2000, when a business opportunity presented itself in Las Vegas.
She relocated to Nevada and opened a construction sub-contractor business. After more than 10 years in that
industry and being an eyewitness to the housing fallout in Nevada, Linda decided it was time for a complete
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career makeover. Coming back to Orange County and her three grown children was
a simple decision; bringing Nothing Bundt Cakes along was also fairly simple. The
franchise was new, started in Las Vegas and Linda’s choice of location in Costa
Mesa/Newport Beach is the first Orange County location. Linda also donates cakes
and services to local and national charities and is a staunch supporter of the local
schools. Giving back to the community, she prides herself in mentoring the many
young students she employees.

Kimberly Kovacs, Chief Executive Officer
OptionEase Inc., Mission Viejo

Kimberly Kovacs is a serial entrepreneur who believes that with focus and tenacity,
anything is possible. Prior to co-founding OptionEase, which was recently named by
INC. as the 19th fastest-growing private software company in the U.S., Kim was the
founding chief financial officer of ORYXE Energy International. From 2001 to 2006,
Kim raised over $35 million in venture capital financing for ORYXE. Prior to ORYXE
Energy, Kim served as the CFO for RosettaNet, a not-for-profit trade consortium rep-
resenting most of the Fortune 500 global companies. During her tenure at RosettaNet,
Ms. Kovacs worked closely with McKinsey & Company to create, develop and deploy
a merger with the UCC. Kim is an active member of the Women Presidents
Organization (WPO) and the Association of Women in Technology (AWT). Recently,
she launched an OptionEase-sponsored scholarship with the Certified Equity
Professional Institute (CEPI) to promote the advancement of equity administration and
compliance.

Kelly Lam, Director of Marketing
Om My Soul, Newport Beach

Born and raised Southern California, Kelly is a graduate of Cal State University
Fullerton and has had an extensive history working within the community. A true phi-
lanthropist, Kelly is involved with several local charities as well in aiding young profes-
sionals to pursue their career. A yoga practitioner for over 13 years, Kelly’s love for fit-
ness led her to turn a passion into a career. The founder and creative visionary behind
Om My Soul, Kelly strives to develop a personalized yogic experience for each client.
With a YogaWorks 500-Hour Certification, Kelly creates the ultimate yoga journey
teaching both Vinyasa Flow and Restorative Yoga. Currently collaborating with other
sports she hopes to bring yoga into every athlete’s regimen. Continuing to bridge the
gap between on-the-go lifestyles and fit living, Kelly has recently joined Ritual Wellness
as the director of marketing. Together with a like-minded team she is working to inte-
grate health and wellness into everyday life.

Suzy Lee, General Counsel
ITT Corporation LLC, Santa Ana

Suzy Lee serves as general counsel for the Interconnect Solutions business unit of
ITT Corporation and is a key member of the Interconnect Solutions senior leadership
team. Suzy is responsible for all legal matters for Interconnect Solutions, an interna-
tional manufacturer and supplier of electrical connectors with worldwide headquarters
in Santa Ana. Suzy has distinguished herself as a strong contributor since joining ITT
in March 2008. Prior to ITT, she held leadership positions with responsibility for legal
issues at United Technologies Research Center, Pratt & Whitney and Otis Elevator Co.
Suzy has legal bar admission status in New York, New Jersey, the District of Columbia
and California (Registered In-House Counsel). She earned her Juris Doctorate degree
from Fordham University School of Law in New York, her Bachelor of Arts degree in
art history and Bachelor of Fine Arts degree from Cornell University in New York.

Caroline Leedom, Owner
Ruff Ruff and Meow LLC, Costa Mesa

Caroline Leedom is the Founder and CEO of Ruff Ruff & Meow, an Orange County-
based manufacturing company known for their celebrity-loved, hip and humorous dog
apparel. Ruff Ruff & Meow began in 2003 as the “originator of the pet personality tee”
and today the brand has grown to include Dog Steps, collars and even “people
clothes.” Ruff Ruff & Meow lives by the mantra: “Social consciousness, quality and orig-
inality.” Caroline is very proud her company’s apparel is 100% made in the USA and
has a very low carbon footprint as nothing is manufactured more than 30 miles from
her facility. She has most recently launched the Ruff Ruff & Meow Rescue Program
whose mission is to assist rescues and foundations across the globe in raising much
needed funds to help animals in need.

Jennifer Leuer; Senior Vice President, Product & Membership
Experian Consumer Direct, Costa Mesa

Jennifer Leuer left the journalism industry more than a decade ago to join Experian
Consumer Direct, a fast-growing organization focused on providing consumers online
credit reports, scores and monitoring. Starting her tenure with the division as the mar-
keting communications manager, she helped drive efficiencies in several areas of the
organization including marketing, compliance and asset assurance, and strategy man-
agement. After several years of double-digit growth, the division set out to extend its
product portfolio and invest in innovation. Jennifer was tapped to drive a large-scale
brand launch of ProtectMyID, extending the organization into the identity theft catego-
ry. Jennifer tackled her first general manager assignment with a vision of providing
identity protection customers could count on backed by a team of professionals the
organization could count on. Jennifer is a three-time volunteer mentor for the UC Irvine
Paul Merage School of Business and is an active member in the Orange County
Women’s Executive Leadership Advisory Board.

Heather Linehan, Vice President
BioQuest Inc., Dana Point

Heather Linehan’s passion for helping others, integrity and healthcare industry
knowledge have enabled her to excel in the competitive life sciences executive search
industry. Since joining BioQuest Inc. as vice president, Heather has been engaged in
more than 40 successful executive searches with such clients as Allergan, Neomend,
Ulthera, Ventana Medical Systems and SynergEyes, representing both large and mid-
sized companies as well as early stage, VC-backed, emerging companies with break-
through technology in the medical device and biotech/pharma community. Heather’s
passion for giving back to the community also led her to found the Southern California
Chapter of the Healthcare Businesswomen’s Association (HBA SoCal) in 2004, an
organization dedicated to helping women achieve their leadership goals. HBA now
boasts about 240 members and growing.

Jenna Lobos, Founder
BeautyMark Organics, Corona Del Mar

Jenna Lobos has always strived to be successful and happy simultaneously. After
more than a decade as a realtor, she yearned for something different and personally
satisfying. Jenna aimed for her new path in life to be something more than a career.
Her goal was to support her passions in combination with her life’s work. In May 2009,
Jenna started BeautyMark Organics, an organic airbrush tanning business. With the
success of BeautyMark Organics, Jenna has also been inspired to diversify. The launch

of her organic, paraben-free skin care line has expanded and Jenna has also become certified as a natural health
practitioner offering nutrition consultations. Jenna writes a column for FitnessX magazine on topics such as nat-
ural beauty/skin care, health and well-being. Apart from her entrepreneurial business pursuits, Jenna sings with
her church choir at Our Lady Mt. Carmel Catholic Church in Newport Beach.

Jaclyn Lusk, Owner
You Got Served-YGS Legal, Chino Hills

Jaclyn Lusk opened You Got Served in the hopes she could assist legal compa-
nies with their services issues. On that path, she found she could provide affordable
legal services and assistance to the less fortunate at a reduced rate. Jaclyn now
helps individual companies with various legal situations including service of process,
family law, civil litigation, collections, bankruptcy and eviction. Since 2011, she has
expanded from just service of process to a full legal document assistance business.
Without prior funding, Jaclyn started You Got Served while finishing her senior year
of college while working full-time as a legal assistant and marketing director for a local
law firm. Jaclyn now assists women and mothers’ rights in all of Southern California
counties as well as assisting with collections for small businesses. She attends
Chamber of Commerce events on a monthly basis, volunteers and speaks at sever-
al engagements throughout the year to motivate aspiring entrepreneurs.

Karen Lutomski, Senior Vice President
Nuveen Investments, Irvine

Karen Lutomski is responsible for marketing Nuveen’s investment solutions to advi-
sors and their clients which include both institutional investors and ultra-high net worth
individuals and family offices. She focuses regionally on Orange and San Diego
Counties, and Hawaii. Before joining Nuveen in 2011, Karen spent over 16 years as
a director in the Pacific Southwest Region for Lazard Asset Management within their
financial institutions group. Prior to Lazard, she was a member of the client service
team at Jurika & Voyles Investment Management. Karen has over 20 years of indus-
try experience. She has been honored by several national full-service firms for her
contributions in consultant education, marketing and training. She sits on the
Specialty Conference Committee at IMCA® and is on the board of governors for
Cranbrook Schools in Bloomfield Hills, Michigan. Karen is actively involved with
organizations such as CHOC, Miracle Kids and Girl Scouts of Orange County.

Sheryl Lynn, President
Beautiful Life Productions, Newport Beach

It has always been Sheryl Lynn’s lifelong quest to build a successful business
around beautiful events that gather people of all walks of life to celebrate what is
important. The joy of watching her guests smile and her business grow into success
never before realized is what drives Sheryl’s continued passion. Sheryl lived most of
her young life in total dysfunction; her young adulthood was learning the process of
how to become healthy enough to break the cycle of dysfunction for herself and her
children. Now, Sheryl’s day-to-day moments are spent living and enjoying a beautiful,
healthy and happy life while inspiring others to do the same. Beautiful Life
Productions specializes in gathering information while creating increased business
through event marketing.

Michelle Ma, Director of Marketing and Public Relations
Coastline Community College, Fountain Valley

Michelle Ma has been in the public relations and marketing field for thirteen years
and at Coastline for seven. As an acclaimed writer, graphic designer and media rela-
tions guru, she took over a once leader-less department and turned it into an effective
and award-winning marketing and graphics team. With Michelle at the helm, her team
has taken home more than 40 national and regional awards for excellence in adver-
tising, design and media relations. She is naturally very creative which has been the
key to the college’s success in media relations over the past seven years. Her cre-
ativity has garnered the college hundreds-of-thousands of dollars in free publicity and
increased the school’s image and top-of-mind awareness exponentially. She repre-
sents the college as a member of all Chambers of Commerce within the Coast
Community College District and has served on the board of the Community College
Public Relations organization for three years.

Anita Makwana; Director, Interior Architecture & Design
Ware Malcomb, Irvine

Anita’s career with Ware Malcomb, a well-established Irvine-based architectural
design firm began in 2005 where she fulfilled the role as Project Manager, Interior
Architecture & Design for the Irvine Interiors Studio. Anita quickly earned a promotion
to Studio Manager. In 2008, Anita was promoted to her current position as Director,
Interior Architecture & Design. Over the past four years, Anita has been a mentor and
diligent trainer to employees inspiring her team through hands-on technical experi-
ence. She has overseen several commercial real estate and corporate clients nation-
wide and has become a pioneer helping Ware Malcomb streamline design process-
es and operations. Anita has over 16 years of experience in the design industry and
is part of Ware Malcomb’s Interiors Advisory Group. She is currently one of five
women in the Ware Malcomb senior team supporting the 144-person firm and an
active member of several industry organizations.

Danna Mao, Principal
Danna Mao Design

From her early days at Wimberly Allison Tong & Goo to her design consulting suc-
cess at Danna Mao Design (founded in 2004), Danna is the consummate design pro-
fessional. The Disney Hong Kong hotel project in China, the Marriott Dana Point and
the Westinghouse Trade Show booth all carry the Danna Mao hallmark look – well
thought out, stylish and timeless elegance. Her projects have extended back to her
native country of China working on five star resort and casino projects. She also
works with Norman Foster architecture in Beijing and Phoenix Island Development in
Sanya. The Great Recession shifted Danna’s focus to the residential market remar-
keting her skills to the trade show world. Today she uses her design and project man-
agement skills with clients in both spaces while the once dormant hotel market is
finally awakening. She is a member of the American Society of Interior Design and
contributes to Orangewood Children’s Home.

Phyllis Marshall, Chief Executive Officer
FoodPower, Costa Mesa

With more than 40 years of experience in every aspect of the restaurant industry
– from chef and restaurateur to consultant and coach – FoodPower founder Phyllis
Ann Marshall is unequivocally energized by the power of food. As a restaurant coach,
her passion is to work side-by-side with restaurateurs to help them grow every aspect
of their business – from menu and décor to service and operations. She strives to
“polish the potential” which may mean boosting profits, expanding locations,
responding to changing trends and consumer tastes or simply connecting in a more
powerful way with guests. FoodPower can help an established restaurant achieve
new levels of success or set a new venture off on the right foot. A graduate of Cornell
University and a student of culinary schools around the world, Phyllis’ education has
served as solid foundation for her many accomplishments such as working with some
of the country’s most respected restaurants. 
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Kristen Martin, Event Coordinator
KM Productions, Aliso Viejo

People who work with Kristen Martin’s name her main strengths as her honesty,
integrity and positive attitude. She is known to combine undying optimism, unbridled
energy and five-star chef connections with a passion to benefit Orange County char-
ities. Kristin is known to produce phenomenal and professional events, and in the
process, she makes sure every individual with whom she works feels valued and
affirmed. Kristen’s extensive community involvement also allows her many contacts
who are always willing to support the foundation that she is working for.

Kristen is an active part of the Orange County community, volunteering many
hours for her children’s school fundraisers and raising record amounts of money for
the school foundation.

Mandana Massoumi, Labor and Employment Partner
Dorsey & Whitney, Costa Mesa

Mandana Massoumi is a rising star in the labor and employment legal field. She
defends employers in class actions and other complex employment litigation, han-
dling a range of matters including claims brought under the Fair Labor Standards Act,
various provisions of the California Labor Code, California Business and Professions
Code, the National Labor Relations Act, ERISA, whistleblower statutes, various state
and federal medical leave, anti-discrimination laws and misappropriation of trade
secrets. Mandana regularly advises a wide range of corporations on labor and
employment-related issues including wage and hour matters under state law and the
FLSA, unfair competition, reasonable accommodation under the Americans with
Disabilities Act, Family Medical Leave Act, Fair Employment and Housing Act and
other related personnel matters. She also conducts wage and hour audits, investiga-
tions and training on every aspect of employment. She has given numerous employ-
ment and management trainings and seminars.

Nicole McMackin, Managing Partner
Irvine Technology Corp., Santa Ana

Nicole McMackin has been with the Irvine Technology Corporation (ITC) over
seven years, initially serving as vice president of sales. Under Nicole’s strong lead-
ership, ITC opened eight new offices on a national level. She is also credited with the
establishment and development of a strategic sales and delivery plan that increased
revenue and net profits by 92%. After working with the company for four years, Nicole
was promoted to managing partner. Nicole is an active member of the Orange
County community, serving on several executive groups and advisory boards includ-
ing the University of California, Irvine Executive Committee and CHOC. Nicole’s
involvement with CHOC stems from personal experience. After finding a bump on her
3-year-old daughter’s head, she took her daughter to CHOC where doctors found a
cyst in her brain. The cyst removal surgery was a difficult, but the doctors at CHOC
successfully and effectively saved her daughter’s life.

Dr. Anne Marie McNeill, Physician
McNeill Dermatology, Newport Beach

Dr. Anne Marie McNeill opened McNeill Dermatology with the goal of the golden
rule: Treat each patient exactly how she would want her family to be treated. She
opened the practice in February 2010 in the Newport Center Medical Buildings to a
setting of uncertain economic times in a medical complex which already had over 40
dermatologists. McNeill Dermatology opened with two full-time employees, but has
now grown to have another board-certified dermatologist, a medical esthetician, and
four other support staff. The practice’s patient load has also grown dramatically and
Anne and her team have already treated more than 11,000 unique patients. In her
efforts to give back to the community, Anne took a medical mission to Kenya, Africa
to treat dermatology patients with a group of 15 dermatologists. She is a member of
the Family Service team, Orange County humanitarian service.

Sylvia Medina, Owner/Stylist
Symetry, Costa Mesa

After graduating high school summer of 1980, Sylvia Medina was introduced to the
field of cosmetology when she decided to embark on a career with Abba Academy, a
young company that offered her many opportunities for advancement. Sylvia began
developing her many areas of interest, and with a strong motivation towards educa-
tion, she eventually became a senior educator and platform artist. She continued to
participate in numerous shows and classes and shared the stage with dozens of fore-
runners in the field of cosmetology.

Currently, Sylvia continues to develop her experience while working with Mars Hair
Studio in Costa Mesa, Calif.

Lani Merlina, President/Creative Director
Merlina Design, Long Beach

Lani Merlina founded Merlina Design to expand her creative potential and fulfill her
goal to run her own business that would allow her the flexibility to be more involved
in her children’s every day activities. She started off small, working from home and
over time has built up her business. Currently, Lani is developing and expanding the
branding for an up-and-coming fitness company, fitlosophy inc. Lani is passionate
about letterpress printing, an old style of printing, and is currently developing a sec-
tion of her business called Merlina Press to incorporate letterpress into custom wed-
ding invitations and stationery. Merlina Design is a progressive innovator in the
graphic design community, contributing solutions while honoring the perspective of its
clients’ needs. Its mission is to create change through inspiration, original thought,
concept and expression.

Renita Mollman, Regional Office Manager
Burns & McDonnell, Brea

Renita Mollman has been a Burns & McDonnell engineer, project manager and
associate vice president. She started with the company in 1988 and distinguished
herself by completing many successful projects as an engineer and project manager.
Several of those projects were in California, including the North Island Aircraft
Maintenance Hangar in Coronado and the Integrated Test Facility for NASA at
Edwards Air Force Base. In 2009, she was tasked with leading the Burns &
McDonnell regional office in Southern California. Though the office has been in exis-
tence since 1994, it has underperformed for several years struggling with consistent
job and revenue growth. When Renita took charge of the office, she assembled a
great team and has now led the office to be one of the company’s top performing
regions. She is a member of the National Society of Professional Engineers,
American Society of Civil Engineers and also a LEED Accredited Professional.

Michelle Monroe, Owner/Designer
Michelle Monroe Designs, Yorba Linda

After working with her husband for 16 years to build a multi-million dollar con-
struction corporation, Michelle Monroe decided it was time to pursue her dream of
becoming a designer. In the early 2000s, one of her sons connected her with Jennifer
Kaufman, whose store in the Beverly Hills area was often featured in InStyle maga-
zine as a place to find unique things seen on celebrities. That led to one of Monroe’s
necklaces being featured on Sarah Michelle Gellar and shortly after, Christina
Aguilera bought one of her belts. Michelle was so inspired and confident in her

designs she decided to finally build her own company. She started as “Belts That Rock,” Swarovski-encrust-
ed belts she ran with until five years ago. She now focuses on handbags and continuing her jewelry designs.
Since 2006, Michelle has contributed to charities such as Project Angel Food and Littlest Angel Guild.

Cambria Morgan, Vice President of Marketing & Special Events
Orange County High School of the Arts, Santa Ana

Cambria Morgan joined the Orange County High School of the Arts in 2003 and
currently serves as vice president of development and marketing. As a key member
of the school’s administrative team, Cambria has helped this innovative arts program
become one of the nation’s premier public charter arts schools. She is responsible for
securing the funding needed for 12 award-winning arts programs and manages the
school’s Foundation, a nonprofit organization dedicated to the financial support of the
school’s tuition-free artistic programs. Cambria has nearly doubled the school’s annu-
al fundraising revenue growing from approximately $3 million to $6 million annually
and secured an Executive Level Season Sponsorship with RiechesBaird to oversee
OCHSA’s rebranding launching in August 2012. Through a partnership with the Gluck
Community Service Arts Fellowship Program, Cambria has helped to provide free
student-led arts activities and live performances to more than 350,000 underserved
community members over the past decade.

Darlynn Morgan, Founding Attorney
Morgan Law Group, Newport Beach

Morgan Law Group was founded in 2005 by attorney Darlynn Morgan shortly after
losing her husband to cancer while in his 30s. Falsely believing she was “too young
to plan,” Morgan learned the hard way why every adult should have some form of
estate planning in place should the unthinkable happen. Focusing on the areas of
wills, trusts, estates, guardianship, asset protection and special needs planning,
Morgan founded the firm with the dream of truly making a difference in her clients’
lives; changing the traditional “old boys” model of estate planning. Her innovative and
technologically savvy firm helps families make the best financial and legal decisions
possible. Darlynn helps families understand complicated legal issues with her
straight-forward and easy-to-understand legal advice. She serves on the board of the
National Association of Women Business Owners-Orange County as general legal
counsel and on the board of directors of Human Options.

Sandie Morgan, Director Global Center for Women & Justice
Vanguard University, Costa Mesa

Sandie is a respected leader who has received Congressional recognition for her
leadership in combating human trafficking. Through a grant to reduce violence
against women in Iraq, Sandie built a partnership with the University of Duhok in
Kurdistan to build capacity for women’s studies to ideally impact future generations.
Under her direction, the GCWJ has become a powerful advocate for issues of human
oppression and justice across the world. While serving in Greece, she established an
organization to rescue women from sex trafficking enslavement. She has also served
as Director of the Task Force on Human Trafficking mobilizing hundreds of citizens,
public servants, students and church members to combat slavery locally. As a pro-
fessor at Vanguard, she obtained a British Council grant to establish the program in
women’s studies at the University of Duhok to advocate for equality and combat
abuse in that vital region of the world.

Anoosheh Mostafaei, President
Ship & Shore Environmental Inc., Signal Hill

While working as a chemical engineer specializing in air pollution abatement sys-
tems, Anoosheh seized an opportunity to form a new corporation and entrepreneurial
enterprise known as Ship & Shore Environmental, Inc. As president and co-founder,
she is known as a technology leader in the field of air pollution abatement for a variety
of manufacturing operations. In 2006, to better address market demands for energy
solutions, Anoosheh founded a sister company, Green Energy Industrial Solutions
working closely with the Ship & Shore Environmental team to develop energy conser-
vation measures and alternative energy solutions. Anoosheh is actively involved as a
board member or committee member with trade organizations such as Expanded
Polystyrene Manufacturers Association (EPSMA) , Western Plastics Association
(WPA)  and Society of Plastics Industries (SPI) (). She is involved in Children’s Hope
International Literacy and Development, Pacific Symphony Orange County
Community Foundation and an honorary member of Girl Scouts of Orange County.

Kimberly Mounts, Founding Partner/Chief Executive Officer
MAP Alternative Asset Management Co., Newport Beach

MAP Alternative Asset Management Company LLC was established as a Delaware
LLC in June 2006. Thereafter, Kimberly Mounts proceeded to build a top-notch team
who together created an institutional infrastructure, cutting-edge due diligence
process and comprehensive risk management systems.  Out of a desire to solve
clients’ problems to best serve them, MAP began advising clients on their fixed
income long-only portfolios and hedge fund managers. MAP was recently chosen as
a finalist for The Chicago Teachers’ Pension Fund. The minority and women-owned
fund of hedge funds search was conducted by Mercer in order to manage a portion
of the $6 billion pension. Kimberly is a founding member of the Southern California
Board for 100 Women in Hedge Funds. In November 2011, she was also one of 140
individuals selected to attend the White House Business Leaders’ Forum in
Washington, where senior administration officials such as Valerie Jarrett, Gene
Sperling and Jon Carson briefed participants on jobs and the economy.

Debbie Moysychyn; Director, Health & Wellness, Extended Ed.
Brandman University, Irvine

Debbie Moysychyn is currently developing the Health & Wellness Division at
Brandman University connecting people and ideas. She has quadrupled revenue in
her first year, and also assembled and chairs an external Advisory Board of 35 sen-
ior executive healthcare community leaders. She was recruited out of her Executive
MBA class at UC Irvine’s Paul Merage School of Business to work at Brandman
where she went from Associate Director to Executive Director managing two
Executive MBA programs. As the executive director for both the Executive MBA
(EMBA) and Health Care Executive MBA (HCEMBA) Programs, Debbie managed a
$6 million Executive MBA programs budget and restructured the Executive-to-
Executive (E2E) Mentor Program. She identified, profiled and matched 70 communi-
ty leader mentors to 63 executive students. In 2011, the Executive MBA program was
ranked Top Tier in the world by Business Week and ranked 23rd in the U.S. by U.S.
News & World Report.

Cara Mungo, Co-Founder/President
DealGooder LLC, Costa Mesa

Cara Mungo created DealGooder to make it easy for people to support local char-
ities by doing something they already do – shop. Every time a user purchases a deal
on DealGooder, 50% of the profits go back to local charities to support things such as
animal shelters, education and the environment. Cara Mungo brings over 10 years
experience in public relations, brand and marketing communications, partnership
marketing, special events, corporate donations and contributions. Before
DealGooder, Cara led the national marketing team at St. John Knits Inc. and managed
public relations and special events at Neiman Marcus.

Outside of DealGooder, Cara volunteers her time as a publicist for local nonprofits.
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Kris Murray, Senior Vice President Business Development and Government Affairs
Willdan, Anaheim

Kris Murray was elected to the Anaheim City Council in November 2010. She cur-
rently serves as a senior vice president for Willdan Group Inc. Kris represents the
City of Anaheim as a board member of the Metropolitan Water District of Southern
California, Southern California Association of Governments Regional Council,
Orange County Council of Governments, Foothill/Eastern Transportation Corridor
Agency, Support Our Anaheim Resort Advisory Board, Anaheim MUZEO Board of
Directors and the Orange County Taxpayers.

Previous to her tenure on the Anaheim City Council, Kris served as a board mem-
ber of the Anaheim Public Utility and a member of the executive committee of the
Southern California Association of Governments. She also served as vice president
of the Orange County Business Council where she established OCMoves, a public-
private initiative led by business leaders, public agencies and elected officials devot-
ed to improving county and regional transportation infrastructure. Kris has over 20 years of professional expe-
rience in the transportation industry.

Deirdre Murtagh, Vice President Research & Development Finance
Allergan Inc., Irvine

Deirdre Murtagh is an accomplished financial professional who combines busi-
ness and organizational leadership with a proven record for designing and imple-
menting strategic plans, as well as improving operational performance al a multi-mil-
lion dollar level. She is known amongst her peers and colleagues as a resourceful
problem-solver with seasoned abilities to organize, develop, align and integrate staff
and teams to contribute effectively to organizations’ business goals.

In her role at Allergan, Deirdre has developed and achieved an annual global $800
million+ operating expense budget and SSOM+ capital budget, led the five-year
R&D Strategic Financial planning exercise and implemented processes for manage-
ment governance among many other accomplishments.

Media Najafi, DDS; Chief Executive Officer
Loves Your Smile Dentistry, Irvine

Media Najafi’s family immigrated to the U.S. when she was 10 years old. Her
father died when she was 16 years old and left the family with no life insurance or
savings. Despite these hardships, Media got into UCSD, and later went on to attend
UCSF and UCLA.

After six months of working in clinics, a number of happy patients promised to fol-
low Media wherever she went. Due to her lack of business experience and no estab-
lished credit history, Media could not find a bank that would give her a loan to start
her dental practice. Undeterred, she continued to work at various clinics to finance
the expenses herself. Media eventually achieved her goal with her own thriving prac-
tice in Santa Monica. In 2009, after deciding with her husband to move to Orange
County to start a family, Media sold her company. Now, after having taken two years
off for both of her pregnancies, Media has opened a new practice in Irvine.

Kay Napier, Chief Executive Officer
Arbonne International LLC, Irvine

Kay joined Arbonne as CEO in August 2009. One month later, the company was
headed for a crisis as it was suffering from poor business practices. This resulted in
the company officially declaring bankruptcy in January 2010. Kay had never experi-
enced a corporate bankruptcy, but had to get nearly 1,000 internal employees, as
well as tens of thousands of consultants, to see past the bankruptcy proceeding and

look toward a new future with Arbonne – instilling a confidence in a company she was still learning about her-
self. Kay and her leadership team produced a series of videos that laid out what the bankruptcy meant for the
company. Arbonne emerged from bankruptcy in 37 days and rebounded to post $353 million in revenue dur-
ing 2010. Kay’s past experience includes three decades in general management, marketing, international and
strategic planning at both Procter & Gamble and McDonald’s.

Marla J. Noel, CPA; President
Fairhaven Memorial Park & Mortuary, Santa Ana

Marla Noel, with her strong business acumen, heart for service and creative
approach to management, is one of the funeral industry’s most visionary women.

As president of Fairhaven Memorial Park & Mortuary, Marla oversees one of
Orange County’s most historic and scenic memorial parks. Marla has guided the 101-
year-old organization into a new era of expansion while remaining true to Fairhaven’s
enduring commitment to offering care, compassion and a listening ear to the families
it serves. 

Under Marla’s leadership, Fairhaven has expanded into South Orange County with
the opening of its new, state-of-the-art Mission Viejo mortuary and increased the foot-
print of its historic Santa Ana property. Marla has also made great strides in develop-
ing Fairhaven’s long-tenured staff through innovative training programs.

Amid these expansion efforts, Marla remains intently focused on helping families in
need and serving in her community. She is a board member of the Irvine Rotary Club, the Boys and Girls Club
of Santa Ana and the Orange County Alzheimer’s Association.

Sherry Nour; Senior Program Director, Transportation
Stantec, Irvine

As the senior program director in Stantec’s Transportation Practice, Sherry holds
more than 27 years of industry experience working on highway traffic analysis and
design projects. In Orange County, she is considered one of the foremost experts on
the corridors that house the 55 and 91 freeways because of her extensive engineer-
ing work in creating project program studies to measure the impacts of potential road-
way changes and how they will affect the experience of local commuters. Sherry has
been responsible for the business development, management and technical leader-
ship for the development of freeway/roadway facilities. Sherry was recognized as the
2009 Outstanding Engineer by the OC Chapter of the American Society of Civil
Engineering (ASCE) and Member of the Year by the Women’s Transportation
Seminar (WTS) of OC in 2011 as both a board officer and treasurer. She supports
Olive Crest, World Vision International and volunteers at Rock Harbor Church.

Nancy Nygren, Chief Executive Officer
Girl Scouts of Orange County, Irvine

Leadership development began very early for Nancy Nygren. As patrol leader of
her Girl Scout troop, she was responsible for ensuring that all voices were heard and
girls in her troop engaged in cooperative learning while directing their own activities.
Today, as CEO of the Girl Scouts of Orange County, Nancy is focused on ensuring
life-changing experiences for girls across Orange County and advancing the com-
munity’s understanding and appreciation of the value and relevancy of Girl Scouting.
Serving as CEO since 2005, Nancy champions leadership opportunities for over
23,000 Girl Scouts and training for more than 10,000 active volunteers across every
zip code and neighborhood in Orange County. She has achieved extraordinary
growth and increased revenue during her tenure, pairing an entrepreneurial spirit with
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a culture of discipline to build a constructive and collaborative culture where staff members are aligned around
a clearly defined vision: To provide all girls in Orange County the best leadership development experiences.

January Olds, Founder/Chief Executive Officer
January Labs LCC, Laguna Beach

A Southern California native and licensed aesthetician, January Olds was born
with a passion for skin care and its power to make people feel beautiful and
healthy. Her earliest memories include concocting facial masks in her parents’
kitchen and “pampering” her grandma. After nine years at Epicuren, a leading skin
care and spa product provider, January set out to use her skills and reputation as
a trusted advisor and industry expert in product development and treatment design.
She launched her own line; January Labs. The line of skin care operates under the
concept that skin care doesn’t have to be complicated. None of January Labs prod-
ucts contain sulfates, parabens, fragrances or other harmful additives and are all
eco-friendly packaged. January Labs was recently recognized by Dangene, an
industry authority, as a great skin care line. January continues to be dedicated to
making January Labs a trusted and essential brand consistently delivering healthy,
beautiful skin.

Ellie Tipton Ortiz, President
Laguna Beach Legal Document Services, Laguna Beach

Ellie is a certified paralegal and a bonded/certified legal document assistant.
Though her area of expertise is divorce mediation, she has successfully guided
thousands of couples towards amicable settlements and with child custody; living
trusts; corporation and foundation set ups; credit repairs and immigration matters.
Her clients include numerous celebrities and CEOs of major corporations. Ellie’s
drive to assist her clients stems from watching the effects that her parents’ divorce
had on her younger brother who eventually committed suicide by a drug overdose
at age 27. In 1998, Ellie franchised and opened the first location of Legal
Assistance Center later selling it to spend three years traveling through Europe.
Upon her return home in 2010, she opened Laguna Beach Legal. Ellie is a sup-
porter of the Boys and Girls Club of Laguna Beach and also participates with her
husband’s company, EuroPapi as a sponsor for Rally for Kids with Cancer.

Cheryl Osborn, President
Casco Contractors Inc., Irvine

Cheryl Osborn started her business, a general contracting firm specializing in
commercial tenant improvement, in 2000 in her kitchen with one employee and had
less than $1 million in sales the first year. In 2012, she has 40 employees and had
almost $30 million in sales in 2011.  Her business has grown from one client to 20,
two of whom are the largest developers and landowners in Orange County. After
seeing the need to mainstream processes, she was the first in her field to add an
in-house architectural department to her list of offered services in order to provide
design build services to her clients to better suit their needs. As busy as she is run-
ning her company, Cheryl is active in several charitable organizations and mentors
young girls in her community.  She is a strong supporter of the idea that women can
excel in anything they do, especially in business.

Rachel Owens, Principal
Succession Strategies, Santa Ana

Rachel has served on the Board of NAWBO-OC for the past 21 years and in sev-
eral positions: Membership chair, Remarkable Woman chair and co-chair four
times.  Rachel is currently serving as the president of NAWBO’s Women Business
Institute which raises funds for educational programs for Women Business
Enterprise. She is also the Director of Education for NAWBO California and focus-
es on creating and presenting Board training to the nine California chapter leaders.
For the last eight years, Rachel has mentored a NAWBO member through their for-
mal mentor/mentee program and for the last six years on the board of Serving
People in Need (SPIN). Since 2005, she has also served on the board of the Ryan
Lemmon Foundation, an organization which supports baseball and softball pro-
grams for high school students.

Ginny Pace, Interim Sr. Director of Development
CSUF – Mihaylo College of Business and Economics, Fullerton

During her 15 years at Mihaylo College, Ginny Pace has been a pioneer in
establishing and growing most of the successful scholarly, recognition and
fundraising events that consistently play an important role in providing visibility for
the college and the university, and creating support for academic programs. Some
of these annual activities include the Economic Forecast Conference, Mid-year
Economic Update, Mihaylo Summer Golf Classic, Salute to Business Leaders,
Outstanding Faculty and Outstanding Student Awards and Alumni At The Top.

Ginny also led the expansion of the college’s Executive Council, a premier group
of 65 business leaders, another avenue through which the college achieves
increased academic excellence and community recognition. Ginny served has on
the board for Women Investing In Security and Education (WISE), a philanthropic
educational organization that educates women and girls on personal finance. For many years, she has
helped support the Otino-Waa Children’s Village in Uganda, East Africa.

Suzan Paek, Founder/Creative Director
Jessica Grant Handbags, Newport Beach

Suzan Lee Paek first began making handbags when she was just a teenager. As
the daughter of a textile designer, Suzan used her mother’s scraps to make whim-
sical handbags in all shapes and sizes. Twenty years later, following a successful
career as a commercial designer, Suzan was inspired to create an elegant, func-
tional collection in exotic skins – timeless, chic and durable. As a mother of four,
Suzan’s family is a strong inspiration behind her collection which is named after her
first two children. A long-time handbag collector, Suzan wanted to incorporate com-
fort into a luxurious product to last for years. Always interested in the way color
effects mood and creativity, Suzan studied psychology and is a guest lecturer on
color theory at FIDM in Orange County.

Sara Palmer, Chief Executive Officer
StaffRehab, Newport Beach

StaffRehab is a female-owned business founded in 2009. Along with President
Geneva Milne, Sara has grown consistently since its inception. In 2011, the busi-
ness grew by over 1,700% and reported revenue of $2.7 million making it the
fastest growing therapy staffing company in the country. StaffRehab has helped
hundreds of healthcare professionals find better opportunities for personal career
growth and their families’ needs. The company has also achieved rapid growth
through a dedication to excellence and innovation in recruiting and is an active par-
ticipant with various associations for Allied Health Professionals. Apart from her
duties as CEO of StaffRehab, Sara Palmer personally participates with the
American Staffing Association.

Bianca Paradis, Fashion Designer
Bianca Paradise International Inc., Newport Beach

Bianca Paradis’ extensive experience in fashion spans a career as a model and
stylist on top of her fashion degree. In her collections, Bianca draws upon inspirations
from nature, spiritual deities and empowering images as well as from her extensive
travels around the world. Her work is created and designed using hand-crafted and
modern state-of-the-art techniques. The creative process is combined with love, pas-
sion and determination creating classic, dazzling, highly individual and visually stun-
ning fashions and accessories.

Penelope Parmes, Partner
Rutan & Tucker, Costa Mesa

Penelope Parmes is the chair of Rutan & Tucker’s Bankruptcy/Financial Practices
Group and is based in the Southern California office. Penelope practices business
insolvency law emphasizing representation of non-debtors. Her clients include
secured creditors, landlords, buyers and sellers, and trade creditors as well as other
parties in interest affected by financial insolvency whether in or outside of a bank-
ruptcy case. Her practice covers both real estate matters as well as issues relating to
operating companies. Penelope is a long-time board member and former president of
both the California and Los Angeles bankruptcy bar associations, a founding member
and former president of the Warren J. Ferguson American Inn of Court and has
served as a lawyer representative to the Ninth Circuit Judicial Conference. Recently,
she was honored with the Peter M. Elliott Award from the Orange County Bankruptcy
Forum, recognizing Penelope’s overall achievements in bankruptcy law and her con-
tributions to the community.

Michelle Patterson, Founder/Chief Executive Officer
Event Complete Inc. & TouchPointe, Ladera Ranch

As CEO of Event Complete, an event production company and TouchPointe, an
event marketing firm, a radio show host and author, Michelle Patterson has been the
visionary behind a multitude of successful charity events and workshops since 1988.
H diverse productions have ranged from the California Women’s Conference in Long
Beach to the Taste of Ladera and specialty workshops running in all major cities
across the country. Michelle’s ability to create marketing strategies that strike a chord
in consumers and drive attendance to record highs is her forte. It’s why Groupon
named her their official Groupon Event Ambassador. She is also the author of
Uncorked and the Event Complete book series showcasing how to successfully cre-
ate and market events. Michelle takes great delight in creating and teaching confer-
ences with an “Edu-tainment” flair – entertainment meets education creating a proven
formula for sell-out events.

Cathy Pavlos, Chef
Lucca Café, Irvine

Cathy Pavlos is a driving force behind one of Orange County’s most unique and
dynamic eateries, LUCCA. The Irvine-based restaurant is known for its one-of-a-kind
menu, reminiscent of a Euro bistro, complete with an exquisite wine bar, wide selec-
tion of cheese and charcuterie offerings, seasonal tasting menus and monthly
Sunday Suppers. Though educated as an architect and art historian, with more than
20 years in architectural practice and as a college professor, Chef Pavlos has always
been drawn back to cooking. Together with her husband, Cathy has led LUCCA to
become among the best in the region for its dining, off-site catering and wine bar.

Laila Pence, President
Pence Wealth Management, Newport Beach

In 1974, Laila Pence emigrated from Cairo, Egypt as a child when her family
escaped the violence in the Middle East. She started in the financial industry while still
a senior at UCLA and grew a successful single advisor practice through 2002 when
she and her husband founded Pence Wealth Management – a now 19-person firm
with five advisors – highly recognized throughout Southern California. The firm serves
over 700 households nationwide and advises on over $800 million in client assets.
Individually, Laila is recognized as the number 26 female financial advisor in the
nation by Barron’s and is the highest ranked individual advisor in Orange County.
Laila is a LPL Financial Registered Principal and a member of the LPL Executive
Council. She is the eighth largest individual producer nationwide at LPL Financial.
Laila is also involved in Orange County United Way, Tocqueville Society and the
Women’s Philanthropy Fund.

Cassie Piasecki, Owner
Optimal Orthopedic Medical Group, Tustin

Cassie Piasecki started Optimal Orthopedic Medical Group to set the standard for
how a workers’ compensation practice should run. Though her husband is the primary
doctor, she also employs two other physicians, an acupuncturist and has nine satel-
lite offices in Northern California. By following strict standards, Cassie created a suc-
cessful and ethical practice.  She strives to inspire other women to set high standards
and moral ethics in their businesses through her leadership of three years in SMAR-
TY, an organization for women entrepreneurs, and through her social media classes
and blog. Cassie facilitates events and classes as well as one-on-one mentoring with
its members. Cassie is an active participant in many workers’ compensation-related
groups including the California Department of Worker’s Compensation, California
Orthopedic Association and LinkedOC.

Audra Plageman, Co-Founder/Managing Partner
Metaphor Energy, Laguna Beach

Audra Plageman has demonstrated her ability to manage complex projects, from
initial conception to successful implementation in both national and international mar-
kets. Her increasing awareness of climate change has led to the promotion of ener-
gy and resource efficiency. In 2008, Audra completed training courses and became
certified in Emissions Trading at Environmental Markets Association (EMA). She has
strategic partnerships with companies that finance and develop residential, commer-
cial and utility-scale solar projects. Audra also assists with trading renewable energy
credits (REC’s), in the PJM, WREGIS and MISO wholesale markets. In 2012, Audra
cofounded Metaphor Energy which is dedicated to accelerating growth in the renew-
able energy sector and engages in the development and management of environ-
mental assets around the world in the U.S., South America, Canada, Japan and
Africa. Audra is a participating member of Transition Laguna and an active volunteer
at the William J. Clinton Foundation.

Sunny Rajab, Chief Executive Officer
Business Communications Solutions, Irvine

Sunny Rajab started her own telecommunications and IT business when she was
barely out of high school. In an intimidating industry dominated by men, she did not
let anyone stand in her way. Now the CEO of Business Communications Solutions
(BCS), Sunny’s vision is to provide businesses with one place to find all of their tech-
nology. BCS provides consulting, design, implementation and support for business
phone systems, computer networking, video conferencing and more. Despite the
economic recession, Sunny has managed to continuously boost her company’s bot-
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tom line with innovative technology and forward-thinking solutions to her customers’ greatest needs. BCS is
the top seller of IT and business phone systems in Orange County, achieving revenue growth since its launch
in 2004. Outside of BCS, Sunny is a member of the National Association of Women Business Owners and
promotes the growth, stability and profitability of women-owned businesses in Orange County.

Casey Reinhardt, Owner/Chief Creative Officer
Casey’s Cupcakes, Laguna Beach

After the first store opened in 2009, Casey’s Cupcakes, a confection boutique
offering an assortment of fresh cookies, classic candies and fluffy gourmet cup-
cakes, has expanded quickly due to demand. In 2011, Casey Reinhardt opened
locations in the upscale community of Laguna Beach and the shopping mecca,
Fashion Island in Newport Beach. A fourth Casey’s Cupcakes store is scheduled
to open in the spring 2012 in Irvine and there are plans for more locations through-
out the country. The company’s cupcakes are also sold in Bloomingdale’s stores in
Fashion Island, Century City and Santa Monica. Wildly popular, Casey cupcakes
have also won on the national show, Cupcake Wars on the Food Network. The
company has also established the C.A.S.E.Y. Foundation, Children’s Alliance for
the Success and Education for Youth in need to serve and help children build their
self-esteem by focusing on their academics and extracurricular activities.

Lisa Remington, President/Chief Executive Officer
The Remington Report Inc & Remington Health Strategy Group Inc., Laguna Niguel

Lisa Remington is publisher of The Remington Report magazine and CEO of
Remington Health Strategy Group. She brings a distinguished 20+ year career in
healthcare known nationally as a leading expert on forecasts and emerging trends.
Lisa’s background in healthcare began as the finance director at St. John’s hospi-
tal in Santa Monica. From this experience, she became a turn-around specialist for
troubled healthcare organizations. During this time, she identified an educational
opportunity to reach a greater number of CEOs across the U.S.  Lisa filled the
industry’s need by developing a 16-page business newsletter. Within one year, the
newsletter expanded into The Remington Report, a 50-page healthcare magazine
read today by 126,000 executives across the healthcare delivery system. To lever-
age the educational reach of the magazine, Lisa founded the Remington Health
Strategy Group. This created a core of business services and products to hone in
on the needs of CEOs. 

Maureen Rhyne, President
Heritage Associates Inc., Laguna Niguel

Heritage Associates, Inc. was founded in 1997 by Don McNamara and initially
focused on sales management consulting, coaching and training.  Maureen was
made a company officer from its inception. In 2007, Heritage Associates expanded
their offerings to include Maureen’s areas of expertise: Organizational develop-
ment, executive coaching and leadership development. In 2010, she became pres-
ident of the organization. Heritage Associates has a team of highly qualified cross-
industry professionals and specialists who add specific expertise when called upon
by its clients. Heritage Associates have faced the challenges of the business envi-
ronment in the post-9/11 era as well as the Great Recession. Being astute with
business fundamentals, the company has been able to continue during the down-
turn, developing and nurturing new business opportunities by providing excellent
service and superior value for clients. Maureen joined NAWBO-OC in 2008 quick-
ly assuming leadership roles and ultimately serving as 2011–2012 NAWBO-OC president.

Kerri Rich, Associate
Thomas Whitelaw, Irvine

On the fast track to partnership, sixth-year associate Kerri Rich has proven her-
self on a dizzying array of cutting-edge matters at trial and on appeal.
Demonstrating exceptional qualities of tenacity, collegiality and integrity, Kerri has
earned the respect of both her colleagues, who hail from leading firms and top uni-
versities and big-name clients from around the country.

She currently is working on a high-profile lawsuit – Pabban v. Medtronics – and
just completed trials for Linda Vista and Duhn Oil where she served as a key mem-
ber of the trial teams.

Kerri is also an active contributor to firm life. She wrote an important article on
the cutting-edge patent issue, “Who is Trial Counsel Under Seagate?” While doing
all of the above, she found time to organize a Bocce Invitational which raised more
than $50,000 for the United Way of Orange County and volunteer for the Thomas House, a temporary
homeless shelter.

Manal Richa, Managing Principal
Marcom Network, Irvine

Four years ago, Manal launched her company of supporting and assisting small
businesses in Orange County to grow and expand. She now also offers support
and help to small business by providing her time and expertise as a consultant at
the Orange County Small Business Development Center; resulting in increased
sales, new employee hires and sustainable business growth for small businesses.
Manal serves on the board of directors of NAWBO-OC and is the current director
of marketing. She contributes to and supports local nonprofit organizations such as
Women Helping Women and Working Wardrobes.

Jody Robinson, Founder/Publisher
South County Magazine, Huntington Beach

Jody Robinson is the founder of Community Publications, LLC and Publisher of
four Orange County-based business/lifestyle magazines: HB Magazine, Orange
Magazine, South County Magazine and Newport Mesa Magazine. After earning a
degree in Magazine Journalism in 1994 from CSULB, Jody worked as a staff writer
for three years for OC Metro magazine. In 1997, she served as a partner to launch
a national golf trade publication. From 1997–2004, Jody served  as Editor and Co-
Publisher of BoardRoom magazine –covering the business end of the industry dis-
tributed to board members and general managers of private and semi-private golf
and country clubs. As a longtime resident of Huntington Beach, Jody thought there
would be room in the market for a community-based magazine. The inaugural
issue of HB Magazine came off the press in September 2003. Then Orange
Magazine was launched in 2007, South County Magazine in 2011 and Newport
Mesa Magazine in March 2012.

Graziela Rodrigues, Founder/President
Grazi Workshop, Mission Viejo

Graziela is an International Personal Development Speaker, certified Neuro-
Linguistic Programming (NLP) Practitioner, Success Coach and Hypnotherapist.
She uses NLP as a process for coaching success. Her two books, The Gift Never
Opened and Why I’m Skinny and You’re Not focus on personal empowerment and
self-awareness. Since a young age, she has always been fascinated by people
and their behaviors. NLP has given her additional tools to grow and become the
woman she is today. Graziela is living the life she has always dreamed of, and is
inspiring others and sharing the tools that helped her overcome her own obsta-

cles. Through her coaching process, she has worked with abused kids in Brazil and positively impacted the
lives of other abused, abandoned, neglected or mentally ill children.

Jerri Rosen, Founder/CEO
Working Wardrobes, Costa Mesa

Jerri Rosen has led the nonprofit Working Wardrobes in providing career devel-
opment services and professional wardrobing to men, women and young adults
emerging from life crises for the past 21 years. As founder and CEO, Jerri is an
advocate of self-sufficiency and independence, helping Working Wardrobes’ clients
re-enter the workforce armed with the necessary tools for success. The organiza-
tion has served more than 50,000 people in Southern California in partnership with
more than 50 local shelters and social service agencies. To assist in financing the
programs, Jerri initiated a chain of successful resale boutiques (The Hanger) oper-
ated by Working Wardrobes that accounts for 35 percent of revenue. In 2010, Jerri
was presented with the Outstanding Founder Award at the 25th annual National
Philanthropy Day Awards for her vision in providing charitable services to the com-
munity and improving the quality of life for individuals and families in Orange
County.

Barbara Roth, President
Association for Women in Technology, Huntington Beach

Barbara Roth has served as President of AWT since 2010 and been a member of
the organization since 2008. Previously she served as the group’s director of pub-
lic relations and vice president. Her role has been to set the vision for the nonprof-
it organization and increase revenue to provide more scholarships for young women
in technology. In the last two years, revenue from both the Annual Wine Tasting and
scholarships awarded have more than doubled. Under Barbara’s leadership in
2011, AWT provided $10,500 in scholarships to three outstanding women pursuing
technical undergraduate and graduate degrees. In her professional life, she is a
sales professional of 20 years with a proven track record of success in voice and
data technologies. Barbara has been employed at Savvis Communications since
2003 and has helped her customers improve availability and reliability in the IT infra-
structure.

Jennifer Rottenberg, Chief Marketing Officer
USA Water Polo, Huntington Beach

Jennifer Rottenberg has taken USA Water Polo to unprecedented heights as a
marketer. Upon starting with USA Water Polo, the organization had roughly five total
sponsor/suppliers. Now less than three years later, USA Water Polo has over 35
sponsor/suppliers with agreements bringing the organization cash, products and
other valuable assets. Jennifer has also made extraordinary efforts to increase the
visibility of the sport, including the launch of the USA Water Polo Cap Campaign in
2011. The goal of the campaign was to raise awareness about the sport and invite
the public to don their cap in and out of the pool. The campaign featured celebrity
water polo athletes wearing caps in print ads, in addition to an online campaign and
Facebook contest. The campaign was promoted in publications such as the Orange
County Business Journal and Sports Business Journal and the ads are in the queue
for several large publications. 

Laurie Rowen, Owner/Founder
Montage Legal Group, Irvine

Montage Legal Group was founded by Laurie Rowen in 2009. Laurie started her
career at Snell & Wilmer LLP where she worked as an associate in the Orange
County office. After her daughter was born, she decided to venture out on her own
as a freelance/contract attorney. Laurie worked for several Southern California law
firms on a contract basis for a year. In 2010, she began to add similarly situated
attorneys to the Montage Legal Group. The group now has a unique business
model, made up of a network of experienced contract/freelance attorneys who have
left law firms to achieve work-life balance. In just two years, Montage Legal Group
has grown to include over 40 female attorneys. Outside of her professional duties,
Laurie has been on the board of directors of Women Helping Women for more than
four years. She has also served as both vice president (2009-2010) and president
(2010-2011) of the WHW board.

Janice Salmon, Director
OC Breast Thermography, Santa Ana

A serial entrepreneur, Janice Salmon was nominated last year for her fifth small
business accomplishment in IVR services attempting to change the standard of
healthcare with a safe alternative to mammography for breast cancer screening.
Breast thermography is a lifesaving technology that may detect breast cancer up to
10 years before mammography. As director of OCBreastThermography, she has
increased patient satisfaction and referrals three-fold. Spreading the word about
thermography one woman at a time, Janice stands to prove there is hope of saving
the pain, inaccuracy and evasion of current standards by providing an FDA
approved alternative. Janice serves as a volunteer counselor at the Orange County
Chapter of SCORE and also as the treasurer for the Huntington Beach Helmsman
Toastmaster Organization.

Sandy Salty; Director, Business Development
Trace3, Irvine

Sandy Salty is a versatile, creative and forward-thinking professional with an
expertise in developing new lanes of business. Sandy’s latest achievement is devel-
oping a revolutionary IT Authorized Training Center business model focused on
increasing ROI on client investments and personnel. Unlike other conventional
training centers, Sandy launched Training As A Service (TAAS) which offers busi-
nesses the opportunity to cross-functionally train their IT engineers making them
knowledgeable in multiple IT disciplines. This creates more productivity, smart
scheduling to meet the demands of maintaining business demands and assistance
in managing training to ensure budgets are maximized. Most importantly, Sandy
wanted instructors who are real-world engineers that install and architect the tech-
nologies they are instructing to fulfill Trace3’s courses. Sandy supports Project
Hope with creative fundraising ideas. In 2011, she helped organize and promote
Culinary Masters. She also helped fundraise internally among Trace3 employees and encouraged purchas-
ing gift cards for the children of Project Hope for Christmas.

Inga Sanders, Founder/ Managing Partner
Sanders Law Group, Corona Del Mar

Inga Sanders, founder and managing partner of Sanders Law Group, is the leading
advocate for children’s rights throughout Orange County and the state of California.
She assists families in their efforts to obtain free and appropriate education for their
children. Inga also represents children who have been victims of serious injury, includ-
ing abuse, sexual molestation or negligence while in the care of schools or other care-
takers. She has successfully represented hundreds of parents and children at media-
tions, disciplinary and due process hearings and other administrative/legal proceed-
ings. She serves as a legal adviser to numerous charter schools, local advocates and
service providers working to improve the lives and education of children. Inga also
serves on the educational panel of the Los Angeles Dependency Court, the board of

2012 WOMEN IN BUSINESS NOMINEES

WIB Guide_COL Template 7/26/04  5/4/12  12:38 PM  Page 71



A-72 ORANGE COUNTY BUSINESS JOURNAL WOMEN IN BUSINESS AWARDS Advertising Supplement MAY 7, 2012

directors of the Court Appointed Special Advocates (CASA) of Orange County and was a cast member in the
2012 CHOC Follies production.

Alison Sansone, Creator/Chief Executive Officer
Be There Bedtime Stories LLC, Irvine

In 2005, Alison combined her training in videography with her passion for market-
ing to start Qualiant Media Design, producing web-based media tools. The idea for
Be There Bedtime Stories came from being frustrated by living so far from her only
two nieces and wanting to connect families through the simple tradition of a bedtime
story. She began building the business plan in early 2007, but the idea quickly came
to a halt after the unexpected death of her husband. She opted for the stability of a
full-time position with one of her then clients, Apollo Hospitality Group, serving as
director of marketing and public relations. In 2009, she left her job to join the ranks
of Internet startups as a single woman entrepreneur continuing to build the concept
of webcam bedtime stories, later trademarked “Webtime Stories.™” Alison serves on
the steering committee for the LA Children’s Literacy Coalition.

Shannon Santos, Executive Director
Someone Cares Soup Kitchen, Costa Mesa

Shannon Santos began her involvement with the Someone Cares Soup Kitchen,
one of Orange County’s most well-known and beloved nonprofit organizations.
Under the guidance and mentorship of her grandmother Merle Hatleberg, who
founded the Soup Kitchen in 1986, Shannon attributes her success today to the
multi-generational path set before her and her passion for helping those most in
need in the community. Coming from a long lineage of family service, it is not sur-
prising she pursued her career in the nonprofit sector as serving people was instilled
at an early age. During her tenure as executive director, Shannon has increased in-
kind food donations to $1.2 million, oversees more than 10,000 volunteers annual-
ly, implemented sponsorship campaigns and guides her dedicated staff while still
tending to her guests.

Cheryl Schaffer, Partner of Estates & Trusts
Wright Ford Young & Co., Irvine

Cheryl Schaffer is well-recognized for her work in tax planning and preparation for
high-net-worth individuals, estates, trusts and private foundations. Cheryl began her
career with BDO Seidman in 1987 where she trained directly under and was per-
sonally mentored by BDO’s international partner-in-charge of estate planning. In
2003 and after practicing in her own firm for five years, Cheryl joined Wright Ford
Young & Co. to head the estate and trust department.

Under Cheryl’s leadership, the Estate and Trust department has saved clients mil-
lions of dollars in estate tax. In addition, she and the team are especially sensitive
to the delicate family issues surrounding loss of a spouse, partner or other loved
ones. Cheryl actively contributes to local education. She is a frequent lecturer on
estate and income tax issues, instructed other CPAs for continuing education pro-
grams and has taught private foundation taxation at the graduate level.

Sherri Scheck-Merrill; Vice President Business, Product & Licensing Development
Amenity Services Inc., Tustin

Lauded by HOTELS magazine as a global trend whisperer, Sherri Scheck-
Merrill’s vision reaches 18-24 months ahead of the curve. Reporting trends weekly
from several industries ranging from design, technology, fashion, culinary arts, auto-
motive, architecture, housewares and retail, her personal motto of “Rest and You
Rust” pinpoints her work ethic. Hired six months after Amenity Services launched,
Sherri was issued a desk, file cabinet and chair and asked to make it happen. Today,
her products occupy space in nearly 600,000 hotel guestrooms worldwide with
exclusive licensing partnerships with Krups North America, KitchenAid, Cuisinart,
Ralph Lauren, Tommy Bahama and Wolfgang Puck. Sherri is pro-active in several
organizations outside of her profession including Best Friends Animal Sanctuary,
Kanab Utah & Los Angeles, UCI Mind Institute and The Sergio Franchi Music
Foundation.

Deborah Schneider, Executive Chef/Partner
SOL Cocina, Newport Beach

Lauded by Bon Appétit magazine as “the reigning queen of San Diego chefs” and
nominated for a coveted 2009 James Beard Foundation Award for her second cook-
book, Chef Deborah Schneider brings a wealth of knowledge and experience to her
newest venture as executive chef and partner of one of OC’s most popular hotspots;
SOL Cocina. She draws upon her rich culinary background to bring the wonderful
tastes and relaxing beach vibe of the Baja Peninsula to Southern California.
Deborah’s fourth cookbook Amor y Tacos debuted 2010. As the first SOL-inspired
book, it puts an exciting spin on modern Mexican food and cocktails. She also coau-
thored Williams-Sonomaʼs Essentials for Latin Cooking, also published in 2010.

Rochelle Segobia, Event Manager
The Winery Restaurant & Wine Bar, Tustin

Rochelle Segobia, private events manager at The Winery, is responsible for main-
taining the restaurant’s image and integrity with events ranging from intimate dinners
and private celebrations to holiday gatherings and corporate receptions and meet-
ings. In addition, she coordinates all Winemaker and Cigar Maker dinners as well as
holiday events for the restaurant. Rochelle has been with The Winery since it opened
its doors in 2007, playing a part in helping it earn the Restaurant of the Year desig-
nation by the Orange County Concierge Association in 2008 and 2009. Prior to that,
she spent five years with The Winery’s partners at Morton’s The Steakhouse at
South Coast Plaza.

Lynn Selich, Editor-in-Chief
OCSocialScene.com, Newport Beach

OCSocialScene.com founder and editor-in-chief, Lynn Selich, is an award-win-
ning editor, writer and columnist who has covered the Orange County social scene
for media outlets including Newport Beach Magazine, Newport Beach Independent
newspaper, OC Register’s Current newspaper, NewportMesaDailyVoice.com and
Newport 714 magazine. As a weekly columnist for the Newport Beach Independent,
her popular column “Lynn’s Spin” features the people, places and things that bring
to life what it is like to live, work and play in Newport Beach. As a volunteer, Lynn
began her journey in 1990 after her younger brother and only sibling, Wally, was
tragically killed. His sudden death forever changed her world and that of her family.
Since then, Lynn has donated her time, resources and professional services to many
OC nonprofit organizations, including MIND Research Institute, Pacific Symphony
and the American Cancer Society.

Lili Shadab, President/Creative Director
Elite Productions International, Laguna Niguel

With a career spanning over 20 years, Lili Shadab has been a pioneer in every
industry she has embarked in, from the fashion industry as a top salesperson, buyer
and designer to the floral and event industries. Lili founded Elite Productions
International in 1995. She has since produced events for Fortune 500 companies to
local charities. Her passion for beauty and sophistication has kept her in the forefront

of the industry. Elite Productions International is a growing special events company and Lili is constantly
changing the landscape of the industry with her cutting-edge designs, innovative concepts, and attention to
detail to producing and designing events known to exceed her clients’ expectations. She has volunteered for
charitable organizations such as Laura’s House and South Orange County Chamber.

Mona Shah-Anderson, President
Moxxe PR, Mission Viejo

Mona Shah-Anderson stands apart from her competition by sticking to a simple
philosophy that revolves around hard work and attention to detail. Moxxe PR has
gained success by listening to clients to create and execute public relations, mar-
keting and social media strategies. Although she services a wide variety of clientele,
she has found her niche as an OC restaurant publicist. In addition to working with
the Orange County Restaurant Association and FoodPower, she works with some
of the area’s top restaurants, including The Winery Restaurant & Wine Bar, LUCCA,
SOL Cocina, Prego Ristorante, Bruxie, taco asylum and Spike’s Fish House. Mona
has also worked on the 84th Annual Academy Awards, coordinated an event with
Laura W. Bush in OC, contributes to the Art Institute of California in Orange County
as a member of its Advisory Board and held a leadership role in the OC chapter of
Les Dames d’Escoffier International.

Kim Shepherd, Chief Executive Officer
Decision Toolbox, Irvine

After 10 years working as a TV and foreign correspondent, Kim Shepherd entered
the business world 20 years ago with the 110% focus, energy and commitment that
has become her hallmark. Kim built her first business up from $3 million to a $100
million company before selling it. She retained the recruitment component of the firm
and with the ink on the deal barely dry, set about building up the new business. In
2000, Kim joined Decision Toolbox, a recruitment process outsourcing company,
and immediately started implementing her progressive and unconventional busi-
ness practices as CEO. She included taking the company virtual and focusing
intently on creating “cultural glue” within the organization. Today, Decision Toolbox
is certified as a Woman-Owned Business and is a 100% virtual company with more
than 75 employees located in 16 states across the U.S. The company boasts 100%
retention of its senior and director level employees. Decision Toolbox experienced
100% growth in 2010 and 80% growth in 2011.

Valerie Sheppard, Sherpa of Happiness
The Heart of Living Vibrantly, San Clemente

The true happiness Valerie Sheppard has today is made more special by the fact
she didn’t always feel this way. Like most people who believe success leads to hap-
piness, she actively chased it. Despite a lifetime of accomplishments and recogni-
tion, including dozens of sports trophies and medals, a 2004 national beauty pag-
eant title, multiple corporate awards for excellence in leadership, strategy and mar-
keting and even an Emmy nomination, she was discontented. Today, Valerie is
known as the Sherpa of Happiness because she guides people to an immutable
connection with their source of authentic happiness. The message she shares as a
speaker, author, coach and consultant is a combination of wisdom from universal
laws, her own journey of personal transformation, and lessons from more than 30
years of experience in business strategy, marketing, branding and coaching. Valerie
has turned this diverse knowledge and her multi-faceted experiences into a way to
help people from all walks of life create vibrant lives and thriving businesses.

Laura Danforth Shute, Owner
Savory Spice Shop, Corona Del Mar

Laura Shute has always been intrigued by unique flavors and experimenting in the
kitchen. However, there was a time when the thought of owning a spice shop would
not have been in her plans. While on vacation in 2005 in Colorado, Laura came
across the first Savory Spice Shop and was instantly hooked. Laura entered the
business of spices in 2010. . Starting out with the Corona del Mar store in November
2010, Laura expanded the business to the OC Mart Mix in early November 2011.
She launched the brand’s very first Savory Spice Stop. Laura has been an adjunct
professor at the USC Annenberg School of Communications and Journalism for the
past 12 years.

Genevieve Sigmund, Executive BVP of Business Development
Platinum Storage Group, Laguna Hills

Genevieve Sigmund, executive vice president of Platinum Storage Group, played
an essential role in the massive growth of the company which had grown to become
the nation’s eighth largest owner and manager of self-storage facilities. Upon joining
the company in 2006, the Platinum portfolio totaled just more than two million square
feet. Today, it includes more than seven million square feet and 91 properties com-
prised of more than 50,000 storage units with an overall approximate portfolio value
of $450 million. Genevieve’s influence on Platinum is pervasive. She directly over-
sees and participates in the decision making for nearly every division in the 253-per-
son company; from business development to property management, operations,
investor relations and marketing. Genevieve is an active supporter of Court
Appointed Special Advocates of Orange County (CASA) and a former volunteer with
the Big Brothers Big Sisters of Orange County.

Sanja Simidzija, Owner
S Cube Gallery, Laguna Beach

Born in Belgrade, Serbia, Sanja Simidzija grew up with a love and appreciation of
art. After coming to America on a basketball scholarship, it was in the U.S. where she
was given the platform she needed to work towards a successful career as a gallery
owner, art dealer and curator. After taking many small steps in the art world towards
her ultimate goal, she recently started her newest project; a contemporary art gallery
in Laguna Beach called S Cube Gallery. It features museum caliber contemporary
artists both emerging and established from all over the world. Sanja’s goal is to
always foster an appreciation, patronage, and education of contemporary art and
artists in a community she both lives in and loves.

Olga Smirnova, Chief Executive Officer
Global Language Solutions, Irvine

Olga Smirnova is the CEO and co-founder of translation and interpreting compa-
ny Global Language Solutions (GLS). Using existing contacts from freelance proj-
ects and a fax machine, she and her co-founder got their business off the ground in
1994 for $800. Today, it is a multi-million dollar firm and a certified Woman-Owned
Business. Olga also recognizes the importance of giving back to her local and glob-
al communities. By receiving pro bono translation and interpreting services from
GLS, groups such as Talk About Curing Autism (TACA) and Whole Child
International are able to cross the language barrier, giving more families and children
access to their support and services. She is particularly passionate about Whole
Child International, an international aid organization that works with governments to
improve the quality of life for children in orphanages and other institutions. She
spearheaded the start of the programs within GLS to help Whole Child establish
itself in Central America and Haiti.
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Faith Smith, Founder
Eyes Cream Shades, Irvine

Founder of Eyes Cream Shades and Vision Passion Faith, it is Faith’s passion
and goal to make a lasting impact on entrepreneurs by being inspirational to other
niche business owners. Starting Eyes Cream Shades with her credit cards and
building the brand to where it is today, she is a firm believer everyone has unique
gifts and talents. The foundation for an entrepreneur to build a business lies in
when these unique talents are coupled with passion. Eyes Cream Shades is a
leading brand within the optical field, selling to eye care professionals nationwide.
Eyes Cream Shades is a favorite among celebrity moms and dads including Tori
Spelling, John Travolta, Matthew McConaughey and Courtney Cox. Faith supports
many charities such as Blind Baby Fund, The Jackie Robinson Foundation,
National Kidney Foundation and Human Options.

Kelly Thornton Smith, Founder/Chair of the Board
OC Community Foundations, Irvine

Orange County philanthropist Kelly Smith is a member of the board of governors
at the Orange County Community Foundation. She plays an active role in under-
standing the needs of local nonprofit agencies. Kelly serves on the board’s fund
distribution committee which awards grants to nonprofit agencies addressing some
of the most pressing needs in Orange County. Passionate about early childhood
education and literacy, Kelly also serves as a Western Regional Advisory Board
Member of Jumpstart, a national nonprofit organization working toward the day
every child in America enters school prepared to succeed.

Sharon Smith, Vice President of Human Resources
Cox Communications, Rancho Santa Margarita

Sharon Smith is responsible for the People Services, Learning Resource Center,
Safety and Security, and Facilities departments at Cox Communications. In her 18
years with Cox, she has redefined the role of Human Resources by offering pro-
grams geared toward individual development and work-life balance. She has man-
aged the Orange County team through three system mergers, including the con-
solidation of the Orange County and San Diego Cox systems in 2011. Today,
Sharon leads a team of 66 people including HR, the Learning Resource Center,
Safety and Wellness team, and Facilities. Sharon’s approach has earned her a
reputation as the heart of the Cox organization. Some of Sharon’s key accom-
plishments include growing the system from 250 Orange County employees to
2,700 California employees from 1995-2012 to support the addition of telephone
and Internet services, growing the average employee tenure to 6.7 years and
achieving an average turnover rate of 10%, well below the industry norm.

Delia Snyder, Executive Chef/Co-Owner
Don the Beachcomber, Huntington Beach

Under the ownership of Delia Snyder, Don the Beachcomber is experiencing a
rebirth with its first new restaurant in 20 years. Don the Beachcomber originated in
the 1930s in Hollywood and grew to incorporate 16 restaurants. Founder Don
Beach, now deceased, is credited with creating the “tiki culture” defined by a
relaxed ambience, tropical décor, and exotic rum-based cocktails, including the
famous Zombie and Don’s Original Mai Tai. Though none of the early restaurants
exist today, Delia and her husband have owned the brand since 2007. Since
Delia’s family was close to Don Beach, it’s important to Delia to ensure all ele-
ments of their restaurant maintain the integrity of the original brand.

Autumn Strier, President
Miracles for Kids, Tustin

As the co-founder and president of Miracles for Kids, Autumn Strier has led the
way in the organization’s work to successfully improve the lives of children fighting
cancer and other life-threatening illnesses. In 2004, Autumn joined forces with her
long-time friend and co-founder, Curtis Green. Together they transformed what
was then an internal corporate fundraising initiative into the independent nonprofit
organization Miracles for Kids is today. Since then, the organization’s revenue has
increased nearly 800% and expanded its programs and services to help over 200
families in need with critically ill children throughout Southern California communi-
ties and beyond. Under her leadership and business directive, Miracles for Kids is
poised to achieve its goals in the coming year and continue to make a tangible dif-
ference in the lives of children and their families fighting cancer and other life-
threatening illnesses.

Jennifer Stroffe, Senior Associate
Friedman Stroffe & Gerard, P.C.; Irvine

Jennifer Stroffe is a real estate attorney at Friedman Stroffe & Gerard, P.C.
(FSG). During her tenure at FSG, Jennifer has counseled clients ranging from local
startups to public companies through numerous complex real estate transactions.
She specializes in the negotiation and closing of transactions which involve the
acquisition, disposition, financing, construction, development and redevelopment
of real estate property. Jennifer is also a member of the California and Orange
County Bar Associations, Commercial Real Estate for Women-Orange County
(CREW-OC), Athletes Touch and is a licensed real estate broker with the California
Department of Real Estate. After serving on the board of directors since 2010,
Jennifer was elected president of CREW-OC in 2012, the Orange County chapter
of CREW-Network. Jennifer is one of the youngest professionals to be elected
president in CREW-OC’s history. In the first quarter of 2012 alone and under her
leadership, CREW-OC launched its inaugural SPIRE Awards, honoring OC profes-
sionals’ superior performance in real estate.

Thea Stuedli, Executive Vice President/Chief Financial Officer
Opus Bank, Irvine

Serving as Opus Bank’s CFO, Thea Stuedli’s contribution to the bank’s growth
and success over the past two years has been tremendous in terms of its scope
and significance. In 2010, Thea was a member of the senior management team
that raised and infused $460 million of equity capital into troubled Redondo Beach-
based Bay Cities National Bank – which at the same time was renamed Opus
Bank. While much work was completed prior to the recapitalization, Opus Bank
and Thea in particular, have been very active and highly successful in the 18
months that followed. Under Thea’s vision and leadership and in a period of just
18 months, Opus Bank has grown from 50 to over 500 team members and from
$281 million to $2.4 billion in total assets. The Bank has provided over $400 mil-
lion of capital funding to small and mid-sized businesses, real estate investors and
homeowners.

Miranda Su, Executive Vice President
The Joy Factory, Irvine

Miranda Su is the executive vice president of The Joy Factory, a privately held Irvine-based company she
co-founded in 2010 with Sampson Yang. The company is dedicated to creating an elite class of digital com-
panion products to enhance everyday lives. Miranda is responsible for overall corporate operations, includ-
ing strategic product development, launch-to-market initiatives and the company’s current product suite
including iPad™ and iPhone® specialty, and other digital device accessories. Miranda has overseen the

launch of more than 50 products to market in the company’s first year of operation.
She led the distribution and channel partner initiatives that have resulted in the com-
pany’s products being carried in major domestic and international retailers, and
online outlets including Walmart, Micro Center, Staples, Amazon.com and Buy.com.
The company was recently named International CES Innovations 2012 Design and
Engineering Awards Honoree for its Zip Touch-n-go™ Multi-Charging Station.

Mary Christine “M.C.” Sungaila, Partner
Snell & Wilmer, Costa Mesa

M.C. Sungaila has successfully briefed and argued appeals raising cutting-edge
and core business issues statewide, nationally and internationally.  Clients appreci-
ate her “clear, concise and persuasive” manner, laud her as a “great strategic thinker
who plays five or six moves ahead” and call on her to craft winning approaches to
emerging legal issues across multiple cases and jurisdictions. Over the past decade,
M.C. has been the primary architect of winning arguments to screen and exclude
unfounded expert testimony in California courts – a standard which previously
remained undeveloped in the state. Using her signature proactive, “big picture”
approach, M.C. helped secure victories in every significant expert testimony case
decided by California appellate courts in recent years. M.C. has received multiple
awards and recognition for her work and has repeatedly been named one of
“California’s Top Women Litigators” by both the Los Angeles and San Francisco Daily
Journal.

Lisa Sutton, Founder/President
Cater Tots Too Inc., Santa Ana

In 2001, Lisa Sutton ate lunch with her son at preschool and was mortified to see
what some of the other kids were having – a jelly sandwich on white bread, a
Twinkie, orange soda, a set of cold chicken nuggets, cookies and fruit punch. It was
then she realized she wanted to make a difference and soon after she was off and
running with the concept of Cater Tots. On September 17, 2001, Cater Tots served
their first meal at her son’s preschool. Over the next few years, Cater Tots expand-
ed and soon was in need of a larger facility. Again, finding a facility proved difficult,
so Lisa decided to create her own. After nearly five months of managing the day-to-
day operations of the business and handling the construction at the same time, the
new facility opened in January 2005. Today, Cater Tots has served over 1.8 million
healthy preschool and private school lunches.

Julie Swink, Executive Vice President Sales & Marketing
Liberty Synergistics Inc., San Clemente

During Julie Swink’s 15-year tenure, Liberty Synergistics has earned a national
industry-leading position as a provider of photo imaging equipment and supplies to
mass pharmacy, grocery retail outlets, and professional and independent labs. She
manages Liberty’s sales and marketing, and is a dedicated professional who has
earned prominence in the industry. Since joining Liberty in 1997, Julie has been
instrumental in the company’s growth exceeding 450%. In 2011, Liberty Synergistics
launched the ivoke™ division, a cutting-edge technology and manufacturing startup
in the growing personalization space. Julie’s outstanding achievement is reposition-
ing Liberty in a highly competitive environment and driving adoption of the new
ivoke™ platform among existing clients and partners. Julie has a consistent track
record of leading sales and marketing teams to generate and capitalize on pipeline
opportunities, and close sales to achieve overall double-digit revenue growth.
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Jinger Tapia; Director, Design
Ware Malcomb, Irvine

Jinger Tapia exemplifies a talented and dedicated leader who strives to continu-
ously grow and develop her skills and career while mentoring and strengthening her
team. As a California Licensed Architect, Jinger has over 15 years of architecture and
design experience. She began her career with Ware Malcomb in 1996 as a designer
in the firm’s corporate Irvine office. After several years with Ware Malcomb, Jinger left
briefly and re-joined the firm in 2002. Jinger is one of five women on Ware Malcomb’s
senior leadership team. She is an extremely talented designer and commended by
her team for her ability to effectively bring resolution to any design challenge. Jinger
was selected by Real Estate Forum Magazine as one of “Tomorrow’s Newsmakers”
in July 2007. Jinger was also among 35 rising stars profiled, selected from 225 nom-
inees, in the publication. 

Betsy Thagard, Founder
B. toffee, Newport Beach

For years Betsy Thagard has created handmade delectable toffee confections for
family and friends, perfecting different recipes until she could call one her own. With
rave reviews and constant encouragement from loyal enthusiasts, B. toffee was for-
mally founded in January 2009. The first two specialty stores that tasted B. toffee
suggested it be entered in the Fancy Food Shows in New York and San Francisco
and have carried B. toffee ever since. With the business ever expanding, B. toffee
can now be found in even more specialty food stores, exclusive corporate gift com-
panies and gift basket proprietors in addition to the B. toffee company website. Betsy
has a positive social impact in the communities where she serves through donations
and sponsorships to groups such as UC Irvine Diabetes Center, Boys Hope/Girls
Hope and Girls Scouts of America.

Teigue Thomas, Vice President/General Counsel
Acer America Corp./Gateway Inc., Irvine

Teigue Thomas is vice president, general counsel and corporate secretary with
Acer America Corp/Gateway Inc., a Fortune Global 1000 company and one of the
world’s largest computer companies. The company sells personal computers and
related products under the Acer, Gateway, Packard Bell and eMachines brands and
had 2011 global revenues of over $18 billion. Teigue oversees a team of attorneys
and legal professionals responsible for all aspects of legal affairs and also serves as
a member of executive management. Teigue has succeeded in the technology indus-
try and the legal profession, both of which are characterized by primarily male lead-
ership. In addition to her professional accomplishments, Teigue currently serves as a
board member of Providence Speech and Hearing Center. She also serves as
President of the Gateway Foundation which works to make technology more acces-
sible to future generations by providing computers and other technology resources to
underserved youth and schools.

Jessica Thompson, President
Spaulding Thompson & Associates Inc., Aliso Viejo

As president and founder of Spaulding Thompson & Associates, Jessica leads the
creative direction of the firm and provides personal oversight to all of the firm’s clients
and projects. With almost two decades of branding, media and marketing experience,
Jessica has been instrumental in assisting companies to articulate their brand strate-
gy and enhance visibility using a diverse range of media relations and marketing
strategies, including social media, web, collateral, video, events and more. Her cre-
ativity, strategic ability and expertise in several communications disciplines have
solidified her role as a respected business strategist. She has counseled and provid-
ed communications expertise to major corporations, startups and government agen-
cies. Jessica’s work has encompassed program development and implementation for
multi-million dollar large-scale commercial and residential projects; transportation and
municipalities; new communities; architecture and economic development.

Gloria Timms, President/Chief Executive Officer
Subacute Solutions Inc., Lake Forest

Gloria Timms is known among her peers and business colleagues as an “innovator
and organizer.” Over the past several years, Gloria has identified a number of health-
care industry needs, providing viable solutions, and also developing, organizing,
implementing and staffing multiple vehicles that can be immediately placed into serv-
ice. An important contributor to the vitality of the California economy, Gloria has cre-
ated several new businesses that have employed several hundreds of people. Her
impressive professional accomplishments are made even more remarkable knowing
she also nursed her husband back from Stage 4 esophageal cancer in the midst of a
business development process. Subacute Solutions, Inc. is the proven leader in the
management and marketing of free standing and distinct part subacute units.

Irma Trikas, Owner/President
Security National Escrow, Santa Ana

Irma Trikas built Security National Escrow on the idea that opening and closing
escrow should be fast, efficient, accurate and hassle-free. Settlement services
should be a seamless process no matter where you do business, and that profes-
sionalism and personal service should always come first. She handled the startup
process herself and continues to manage all aspects of the business, including hir-
ing, production, operations, marketing, sales and building banking and vendor rela-
tionships. Security National Escrow is currently opening more than 1,500 escrows
and closing over 900 per month with a closing ratio of 65%. Irma’s motto of “We’re a
Success When You’re a Success,” has been the cornerstone of her business strate-
gy since inception.

In addition to Security National Escrow, Irma formed and continues to successful-
ly manage and operate Arista National Title Company and First National Signings
located in Santa Ana.

Shawn Marie Turi, Founder/Chief Executive Officer
(we) FLAUNT/Shawn Marie Turi International, Anaheim

(we) FLAUNT is a creative brand management company located in Southern
California. The company assists small and medium-sized businesses without internal
creative teams. (we) FLAUNT also provides Fortune 500 companies with distinctive
promotional solutions. It offers full-service brand integration, online marketing solu-
tions, business coaching, traditional design, website development and more. Shawn
Marie Turi, a serial entrepreneur, started her first business at age 21 and created cus-
tom-designed apparel and accessories for 10 years including three fashion-forward
sportswear lines sold nationwide. Shawn has served as the executive director of the
Long Beach Center for the Arts, a nonprofit organization based in the creative and
eclectic Bixby Knolls neighborhood in Long Beach. Shawn Marie launched (we)
FLAUNT in 2010 and uses her work to combine her creativity with brand manage-
ment and business development. She considers her real passion in life working with
other entrepreneurs and offers business coaching services for women.

Erika Urbani, Chief Financial Officer
R.D. Olson Construction, Irvine

During her 20-year tenure with R.D. Olson Construction, Erika Urbani has become
an integral part of the management team, playing a major role in the company’s
growth toward becoming one of the most respected general contractors in the U.S.
With average annual sales of $100 million, R.D. Olson has built an impressive port-
folio of hotel, resort, multifamily housing, country club and restaurant construction
nationwide, focusing on fast-track projects with high-end quality finishes and attention
to detail. Erika has also been entrenched within the construction industry outside of
her role at R.D Olson. She joined the Construction Financial Management
Association’s (CFMA) Orange County Chapter in 1994 and served on the local board
as president from 2006 to 2007. She is currently the national chairman for the asso-
ciation, representing more than 6,500 members and 87 chapters within the U.S. and
Canada.

Julie Chapman Vandermost, President/Chief Executive Officer
VCS Environmental Inc., San Juan Capistrano

Julie Vandermost is an Orange County-based entrepreneur who owns and oper-
ates VCS Environmental, a 10-member firm located in San Juan Capistrano. The
company specializes in the preparation of California Environmental Quality Act and
National Environmental Policy Act documents; biological flora and fauna surveys;
and reports and regulatory permitting related to waters of the U.S. and State, includ-
ing wetlands, endangered species and water quality. VCS provides these services to
private builders and public sector clients including school districts, cities and other
public agencies. VCS currently serves the San Bernardino Association of
Governments as their on-call environmental consultant, acting as an extension of
their staff. Julie is also the co-founder of Vandermost and Carlson Inc. (V&C), a proj-
ect management/entitlement firm providing turnkey services to landowners and
schools. V&C manages projects from the raw land stage through the California
Environmental Quality Act (CEQA) process, including working with the local agency staff, elected officials the
community and media.

Patty Vogan, Founder
Victory Coaching International, San Clemente

Patty Vogan is the founder of Victory Coaching International, a leadership and
communications training company based in San Clemente. A Southern California
native, Patty fulfilled a childhood dream when she moved to the South Pacific and the
Kingdom of Tonga to open a scuba diving shop and sport fishing/whale watching tour
business. She successfully operated the business for seven years before selling.
After returning to California, she served as vice president of business development
for the Ocean Institute where she helped to raise more than $16 million in capital to
build an educational facility for children to learn about science and become stewards
of the ocean. Today, she helps CEOs, executives and teams by empowering leaders
and individuals to achieve their full potential in business and life. Patty’s first motiva-
tional book, Surf-VIVAL Handbook for Land & Sea was released in 2006 and uses
surfing as a metaphor for life.

Carole Wade, Corporate Event Planning/Founding Board Member Hubbard Street Dance Chicago
China Trade Development Corp., Newport Beach

Carole Wade has more than 20 years of experience in special events and volun-
teerism. Her past duties have included planning logistics for visits to China for manu-
facturers in California, for heads of government and their delegations from Asia,
including President Li of China and for developing The University of Chicago’s most
successful alumni event at the California Yacht Club in Marina Del Rey. In the 1980s,
as business relations began growing with Asian firms, Carole studied how to pursue
and understand Chinese values and protocol. She then blended the customs of both
the U.S. and China to facilitate communications. Carole is also presently involved with
the Hoag Hospital Foundation’s 552 Club, Pacific Symphony League, Republican
Party of Orange County 400 Club, Republican Jewish Coalition National Leadership
Council and World Affairs Council of Orange County.

Christine Walker, Vice President/Chief Risk Officer
Farmers & Merchants Bank/Farmers and Merchants Trust Co., Long Beach

Christine Walker serves as vice president of Farmers & Merchants Bank and chief
risk officer of Farmers and Merchants Trust Company.

As chief risk officer at the Trust Company, Christine oversees a comprehensive risk
management program. She also plays an instrumental role in the oversight of com-
mercial leasing and development for several Walker family companies, where she is
responsible for more than 350,000 square feet of commercial space.

As a vice president of the Bank, Christine serves as a strategic liaison with the Bank’s
marketing team and agency partners. She is also an advocate for financial education
and is instrumental in the Bank’s efforts to teach local students wise money manage-
ment skills. Christine also initiated F&M’s first health and wellness program in 2012.

Christine is a board member of the Long Beach Memorial Medical Center
Foundation, is honorary chair of the Women Helping Women 2012 Gala and serves on the special selection
committee for the Passkeys Foundation & Ethical Edge. 

Christine Weiner, President
Christine C. Weiner, A Professional Law Corp., Newport Beach

Christine Weiner founded her law firm 17 years ago helping individuals, affluent
families, businesses achieve their goals for success, their families’ dreams for their
heirs and loved ones and charities. Christine was a former business litigator, but
quickly discovered that helping families identify their goals for the future, save taxes,
and design asset protection strategies for the affluent was more satisfying. Christine
started the firm after her first husband lost his income, his investments and a home.
She was left to be the sole breadwinner for three children. Christine was able to send
two daughters to college while working full-time. Today, the firm has two offices in
Newport Beach and Indian Wells. Christine is a board member and corporate secre-
tary of Serving People In Need (SPIN)  Orange County and actively contributes to its
fundraising activities.

Sherry Weinmeier, Principal
Stantec, Irvine

As a principal in the urban land practice for Stantec, Sherry Weinmeier holds more
than 25 years of experience in a civil engineering career. Her career began in the mid-
1980s, a period when few women were entering the industry. Despite a lack in female
industry leaders at the time, Sherry never viewed the gender ratios as an issue or set-
back, but rather devoted added energy toward developing a career. Sherry now over-
sees a staff of practitioners who provide engineering and design services for top-tier
public and private infrastructure projects throughout Orange County and Southern
California. Client names to her credit include DCO Energy; the Orange County Transit
Authority, Home Depot; Irvine Company; County of Orange; Anaheim Unified School
Districts; and the cities of Laguna Beach, Irvine and Anaheim. Holding an ongoing
interest in professional development, Sherry created a training program for the company’s Irvine office that
was designed to teach and orient first-year engineers through the initial challenges of their careers.
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Marcy Weinstein, Real Estate Broker
Suterre Properties, Newport Beach

Since the launch of her residential real estate career in the early 1990s, Marcy
Weinstein has become one of the area’s most dominant forces, selling more proper-
ties in the custom neighborhoods of Newport Coast than any other real estate pro-
fessional. Her time-honed negotiation skills ensure lucrative deals for her clients
while her creativity and vision conceive the emergence of many new options. Having
studied design at FIDM, Marcy carved her niche in the garment business before
establishing herself as a realtor. She subsequently worked on large office projects for
which she planned, furnished and designed luxury offices. Thanks to her artistic
background, she has a special edge in the ability to see homes through the eyes of
her clients. Participating in a variety of community activity, Marcy serves on the
Architectural Control Committee and was the Newport Coast Master’s first president.

Elizabeth Weldon, Partner
Snell & Wilmer LLP, Costa Mesa

Elizabeth Weldon concentrates her practice on business, franchise and intellectu-
al property litigation. She represents franchisors in matters including breach of con-
tract, trademark and trade name infringement, business competition torts and fran-
chise law claims. Additionally, Elizabeth represents both large and small businesses
in intellectual property and other litigation matters, including trademark, trade dress,
trade secret, copyright, patent, breach of contract and tort claims. Elizabeth is an
active part of the Orange County community, serving on the board of directors of
Girls Inc. Orange County, a member of Friends of READ/Orange County from 2005-
2009 and  president from 2006-2009.

Kathryn White, Realtor and Principal of Cain White Group
HÔM Sotheby’s International Realty Cain White Group, Newport Beach

Kathryn White has a longstanding reputation as one of the area’s top luxury prop-
erty brokers. Servicing all of coastal Newport and Laguna, with a specific emphasis
on the communities of Pelican Crest, Pelican Hill, Pelican Point, Crystal Cove, Irvine
Cove and Emerald Bay, Kathryn has closed hundreds of millions of dollars in sales
locally in her decade-long career. In recent years, Kathryn has closed several of the
area’s top sales, including a new oceanfront residence in Laguna’s esteemed Woods
Cove neighborhood, several substantial Pelican Crest estates, a record sale for a
Shady Canyon custom home at the record Newport Beach bay front sale in 2009 on
Harbor Island. Kathryn recently formed the Cain White partnership to better service
her business along with her widely esteemed partner, John Cain.

Nicole Whyte, Founding Partner
Bremer Whyte Brown & O’Meara LLP, Newport Beach

In 1997, Nicole Whyte co-founded Bremer Whyte Brown & O’Meara LLP. Today,
the firm has 80+ members and full-service offices in Los Angeles, Newport Beach,
Northern California, Las Vegas, San Diego, Arizona and a satellite office in Riverside.
Nicole has successfully handled hundreds of complex, multi-million dollar lawsuits
and has been awarded the highest accolade in Martindale-Hubbell: An AV rating.
This was as a result of an extensive, confidential review conducted among the legal
profession in her community. The AV rating signifies that Nicole’s legal abilities are of
the very highest standard and her professional ethics are unquestioned. Additionally,
she serves as a mediator and settlement officer for the local Superior Courts. Most
recently, Nicole was recognized in the January 2012 issue of Orange Coast maga-
zine as one of the select “Super Lawyers of 2012” in the practice of Family Law.

Heather Williams, Owner/Specialist
About Senior Living, Newport Beach

Heather Williams has been involved in the senior industry in some form or fashion
her entire life. As far back as childhood, she can remember going to nursing homes
every week and visiting the elderly with her mother. Those experiences built
Heather’s foundation of love and respect for the senior population. As owner and
director of About Senior Living, Heather has made it her goal and relentless passion
to become a valuable resource as well as an advocate to families looking to place
their loved one in an assisted living community. About Senior Living is a “boutique”
referral and placement agency offering free support to seniors and their family who
are in search of independent living, assisted living communities, dementia care and
in-home care. Since the organization’s inception in 2004, the company has taken a
personalized approach to identifying the needs of each senior.

Dr. Carol Wintermute-Anzis, President/Chief Executive Officer/Doctor of Chiropractic
HealthXL, Irvine

Dr. Carol Wintermute is founder, president and CEO of HealthXL and has been in
practice for over 25 years. She was recently interviewed on KTLA Channel 5 for her
nutritional expertise and on the radio regarding Caregiver Stress Syndrome. She has
enjoyed workplace loyalty for over 20 years and is an active member of the Newport
Beach Chamber of Commerce, California Chiropractic Association and American
Chiropractic Association. In 1983, Carol appeared on the cover of Los Angeles
College of Chiropractic’s catalog which was sent all over the world. She tailors her
treatment to each individual patient’s special needs incorporating perfected anatom-
ical and physiological balance, stress reduction, nutrition, massage, laser, sleep
habits and fine tuning mind-body interrelationships.

Gabrielle Wirth, Labor & Employment Partner
Dorsey & Whitney, Costa Mesa

Gabrielle Wirth is one of the most seasoned labor and employment attorneys in
Orange County. Her litigation practice has emphases on complex employment litiga-
tion and class actions including sexual harassment; race; age; sex and disability dis-
crimination; wrongful discharge; wage and hour; unfair competition; WARN Act; mis-
appropriation of trade secrets; alter ego and invasion of privacy. Gabrielle also has
extensive experience representing public and private employers in mediations; arbi-
trations and administrative practice on wage and hour matters; reductions-in-force;
unfair competition; reasonable accommodation under the Americans with Disabilities
Act and state law; protecting proprietary information; non-solicitation issues; state
and local health and safety laws; drug testing; corporate compliance and personnel
matters.

Gabrielle has been listed in “Best Lawyers in America” from 2007 through 2012.

Janie Wolicki, Executive Director
Women Helping Women, Santa Ana

Janie Wolicki is the executive director of Women Helping Women/Men2Work locat-
ed. Since 2007, WHW has grown by more than 250%, working hard and smart to
meet the needs of the newly unemployed due to the economic crisis. Janie came on
board in 2011 with over 20 years in the nonprofit sector. In just one year, she has
been instrumental in growing the WHW board of directors by 90% and increasing
board diversity as well. Through board training and direction, Janie has increased
both the board’s mission focus and fundraising. She has established an atmosphere
of promoting collaboration, open communication with the board among staff, volun-

teers and external audiences. Janie sits on the board of the Orange County chapter of the Association of
Fundraising Professionals, is an Ambassador for the Tustin Chamber of Commerce and currently serves as
treasurer of the Rotary Club of Huntington Beach.

Lisa Wolter, Executive Director
Susan G. Komen for the Cure Orange County, Costa Mesa

As executive director of the Orange County Affiliate of Susan G. Komen for the
Cure, Lisa Wolter leads the organization in its mission to save lives and end breast
cancer forever. Lisa has established OC as one of the most successful affiliates
nationally and globally, breaking into the top five among all Komen affiliates. Recently,
OC was one of just two affiliates out of 124 across the country to be awarded the 2011
Spirit of Innovation Award at the Susan G. Komen Leadership Conference for the
“Pink Tie Guy” program, an initiative that Lisa created and led. Lisa’s vision has
helped the OC Affiliate break new records of both raising money and awareness, with
efforts such as the annual Race for the Cure, now entering its 20th year, and Unidos
Contra el Cancer de Seno, a collaborative of organizations working with the OC
Affiliate to improve the breast health of the county’s Latino community.

Dr.Tammy Wong, Chief Executive Officer
Fostering Executive Leadership, Irvine

Dr. Tammy Wong’s professional career spans over three decades of sales, mar-
keting and strategy experience in Fortune 500 companies. She is the CEO of
Fostering Executive Leadership, Inc. and an international business results executive
coaching firm. Before starting her own company, Tammy worked in the technology
industry for IBM, Xerox and Sun Microsystems. At Sun, she founded and was the
president of the women’s organization that included over 2,000 women worldwide.
With this achievement, she was selected by peers for the highly coveted “Making a
Difference” award. She is the author of Hour Glass Effect, Leveraging Female Talent
for your Competitive Advantage. Tammy currently serves on the board of several not-
for-profit organizations and leads a select group of executive women who meet regu-
larly to discuss leadership and business issues.

Greer Wylder, Founder/Editor
Greer’s OC, Costa Mesa

Five years ago, Greer Wylder, a long-time columnist at the Daily Pilot left the news-
paper to start an online version of her column, Greer’s OC, to cover all of Orange
County. Her departure from the paper coincided with her son’s diagnosis of Type 1
diabetes. Today, she has 10,000 daily email subscribers who rely on Wylder’s voice
or Daily Dose of OC to know about the latest and greatest shops, restaurants, Type
1 diabetes awareness, events, raising funds for a cure and experiences that other-
wise fly under the county’s radar. Greer is a member of the JDRF board, active with
the UCI Diabetes Center and an executive producer of a documentary in progress
called, Patient 13, about the quest to cure Type 1 diabetes. In her spare time, she
runs marathons and raises funds to put two underprivileged young adults she met in
Kenya through college.

Sandra Young, President
Skyco Shading Systems Inc., Santa Ana

Sandra Young is an innovator in the graphic/interior design and window coverings industry. She started out
as a graphic designer for Jerry Brande and Erickson Associated. As an owner of her own interior design firm,
SK Young, Sandra was instrumental in the creation of the Disney Store design as well as many other promi-
nent retailers. Sandra Young’s contributions in the window covering industry spans over 20 years. Starting as
an executive for Levolor USA, Sandra created many innovative products and opened new markets. Eighteen
years ago, Sandra founded Skyco Shading Systems Inc., a roller shade and window covering company with
manufacturing in Santa Ana. Since its inception Skyco has grown to become an industry name known for man-
ufacturing innovative and quality products for the government, commercial building and high-end residential
industries. The architectural industry has selected Skyco over the years because Sandra stands behind her
company with high standards in product innovation, customer service and quality products.

Neda Zaengle, Chief Executive Officer
Irvine Public Schools Foundation, Irvine

Neda Zaengle is a visionary business leader with a passion for serving the com-
munity. As the CEO of the Irvine Public Schools Foundation, one of the leading pub-
lic schools foundations in the nation, she is entrusted with ensuring that high-quality
enrichment programs in the arts, music, sciences and math are sustained in public
schools. Neda’s career began soon after college graduation when she competed pro-
fessionally in volleyball and went on to earn a master’s degree in psychology from
Pepperdine University. It was during this time she began to work in the social service
area. After more than a decade of success in the social service arena, Neda began
her journey of advocating and ensuring a quality public education for children. In
2011, IPSF donated over $1.5 million dollars to the Irvine Unified School District to
fund essential programs such as elementary music instruction for every child and
school nurses.

Laurie Zagon, Founder/Director
Art & Creativity for Healing Inc., Laguna Niguel

Laurie Zagon, M.F.A. is an artist, author, former art professor and founder of
Laguna Niguel-based Art & Creativity For Healing Inc., a nonprofit organization dedi-
cated to offering art for healing workshops free of charge to hospitals and community
organizations where children and their families can process abuse, illness, grief or
stress. Laurie has been instrumental in fostering the growth of Art & Creativity for
Healing since the organization was founded in 2000. The organization has served
more than 32,500 children and adults, and partnered with more than 35 hospitals,
treatment centers and nonprofit agencies throughout Orange County. In 2006, the
organization launched the “Art for Healing Certificate Program” with Chapman
University College, now Brandman University. The first in the nation, this program is
designed for counselors, teachers, therapists, medical professionals, artists and oth-
ers interested in learning the Art for Healing method and using the exercises in their
own work with children and adults.

Christine Zeppos; Dean, School of Education
Brandman University, Irvine

Brandman University’s School of Education announced its new Dean, Dr. Christine
Zeppos in June 2010. Since joining Brandman University, Christine launched
Brandman’s new Doctor of Education in Organizational Leadership (EdD). To devel-
op a program that is truly relevant and has global reach, Christine partnered with
Brandman’s School of Business and Professional Studies resulting in an interdiscipli-
nary doctoral degree program focused on helping educational administrators think
and act like business leaders while cross-training business executives to lead in the
nonprofit arena. To date, she has received 134 qualified applications for 40 spots in
the EdD program. Prior to joining Brandman, Christine served as the Vice President
of Academic Affairs, Dean of Education and as a Professor in the doctoral education
program at Argosy University in Orange County. Christine also participates in many
organizations such as the American Association of Community Colleges (AACC) and
American Educational Research Association (AERA).

2012 WOMEN IN BUSINESS NOMINEES

WIB Guide_COL Template 7/26/04  5/4/12  12:38 PM  Page 77



A-78 ORANGE COUNTY BUSINESS JOURNAL WOMEN IN BUSINESS AWARDS Advertising Supplement MAY 7, 2012

WIB Guide_COL Template 7/26/04  5/4/12  12:39 PM  Page 78


