
WIB-Guide_Layout 1  5/23/14  11:54 AM  Page 35



B-36 ORANGE COUNTY BUSINESS JOURNAL                                                                                WOMEN IN BUSINESS Advertising Supplement MAY 26, 2014

ongratulations to the Orange County Business Journal’s 2014 Women
in Business honorees. We thank you for your contributions to your
organizations, employees, and communities. As business leaders, you
exhibit the broad thinking required for success in the global business
marketplace of today. As you continue your leadership growth journey,

consider how global perspective and planning can help advance your career and
business.

Today’s Business Is Global
Nearly every business today is global in some way. In February 2014, the U.S.

Chamber of Commerce reported that U.S. exports supported more than 11.3
million jobs in 2013, up 1.6 million jobs since 2009.

“The fact is, 95 percent of worldwide consumers live outside U.S. borders, and
for our businesses to grow and create jobs, we have to make it possible for them
to reach new markets...”

Penny Pritzker, U.S. Secretary of Commerce

The U.S. economy is part of an intensely competitive global marketplace where
emerging markets are making strides in competing for global customers and
investors, while developments in technology continue to drive a more global
workforce. Even if you do not have direct international customers or source labor
or materials outside the U.S., you are most likely working with customers or
partners who are operating globally in some form.

How You Can Increase Your Global Equity
Look at ways to increase your viability and leadership as part of the global economy.

Increase Global Awareness
World news is abundantly available in the U.S. Seek it out and then go out of

your way to think about and engage discussions about international business,
economic policies, trade, and currencies.

Establish a Global Strategy
Consider how you can expand your business through global planning and sales

strategies. Even if there doesn’t seem to be an opportunity now, include a global
strategy to position your business to take advantage of the technology and
infrastructure changes that rapidly open new markets.

Access International Business Support
One way to get started taking advantage of global opportunities is by asking for

guidance from experienced international colleagues, bankers, and attorneys.
Those who are experienced in international trade and sales can help guide you
through important local custom, language, and currency considerations. 

For instance, Union Bank has a strong advantage supporting clients in Asia
because our relationship managers work closely with counterparts at our parent
company who have local relationships worldwide. Likewise, your attorney may
have significant relationships in South America or maybe your CPA has
relationships in Germany that you can leverage for your business ventures.

The global mindset is not only essential for women business leaders, but also
enhances your interactions and creativity with broader thinking. This perspective
supports your organization’s growth potential and your growth as a leader within
our global marketplace.

C
Global Leadership: Lead Locally For Global Impact

by Susan Beat, CTP, Senior Vice President, Union Bank

About Union Bank
Headquartered in San Francisco, UnionBanCal Corporation is a financial holding
company with assets of $107.2 billion at March 31, 2014. Its primary subsidiary,
Union Bank, N.A., is a full-service commercial bank providing an array of financial
services to individuals, small businesses, middle-market companies, and major
corporations. The bank operates 417 retail branches in California, Washington,
and Oregon. The bank operates commercial branches in Dallas, Houston, Atlanta,

New York, and Chicago, as well as two international offices. UnionBanCal
Corporation is a wholly-owned subsidiary of The Bank of Tokyo-Mitsubishi UFJ,
Ltd., which is a subsidiary of Mitsubishi UFJ Financial Group, Inc. Union Bank is a
proud member of the Mitsubishi UFJ Financial Group (MUFG, NYSE:MTU), one of
the world’s largest financial organizations. In July 2013, American Banker
Magazine and the Reputation Institute ranked Union Bank #1 for reputation among
its customers. Visit unionbank.com for more information.

Susan Beat
Susan Beat, CTP, Senior Vice President has more than

25 years of experience as a banker. Currently, Susan is
Union Bank’s Commercial Banking Treasury Services
industries manager serving companies in a broad range of
industries across California and the Pacific Northwest.
Susan can be contacted at susan.beat@unionbank.com or
949.553.7024.

Companies doing business in other countries face a complex landscape of
cultural differences and varying laws and regulations regarding ownership,
investments, labor, and permits. We suggest that our clients not go at it alone and
work with us and other partners to leverage experience working in these
countries. Our foreign exchange specialists can also help clients mitigate foreign
currency fluctuations that can dramatically affect their bottom line with potentially
significant swings of up to 25 percent within a given year.

For companies doing business in China, paying Chinese manufacturers in the
local Renminbi (RMB) currency has been a win-win for both our clients and their
suppliers. Buying RMB for future delivery with a forward contract may result in a
more advantageous exchange rate than the current spot rate, enabling them to
lock in a meaningful cost reduction by hedging future payments. 

In addition, our clients have been able to negotiate better pricing from their
suppliers because Chinese manufacturers gain faster access to funds when paid
in RMB. Suppliers don’t have to worry about currency movements affecting the
value of their receivables and wait up to a few weeks to convert currency from
USD to RMB. 

For example, one of our clients was able to take significant advantage of the
continued RMB appreciation last year. By buying forwards in the spring, they
were able to pay goods in RMB at a set price despite RMB appreciation. As a
result, this cost saving contributed to significant year-end gains for the client.

This and any other information or communication provided by Union Bank, N.A. (“UB”) relating
to foreign currency, foreign exchange, and related products and services, whether written or oral,
is not intended as (and shall not be deemed) investment advice or a recommendation to buy or
sell any currency or other investment or instrument, nor shall it be deemed an assurance or
guarantee as to the results or expected results of any transaction. Foreign currency and foreign
exchange products and arrangements, such as forwards, options, and swaps, are not FDIC
insured, and the risks of such products and arrangements should be understood prior to entering
into a transaction. Transacting in foreign currency such as offshore Chinese Renminbi is subject
to certain restrictions set by the foreign jurisdiction of the foreign currency. Please be sure to
understand those restrictions prior to entering into any foreign currency transaction.

Case Study: Doing Business 
in China and Renminbi

“Global awareness and planning have significantly
contributed to our continued growth throughout our
more than 50 years in business.”

© 2014 Union Bank, N.A., All rights reserved. Member FDIC.

Cindy Ayloush, President and CFO of Hydraflow
Hydraflow is a Union Bank client that specializes in creating
engineered solutions for the fluid transfer industry.

About Union Bank International Services
From businesses just starting out to those fostering thriving international trade,

Union Bank is uniquely positioned to help support your international strategy. As a
member of the Mitsubishi UFJ Financial Group (MUFG, NYSE:MTU), one of the
world’s largest financial organizations, we can help you with broad capabilities
ranging from export and import trade finance to foreign exchange and foreign
currency loans.

The foregoing article is intended to provide general information about global strategies and is not
considered advice from Union Bank.
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n many ways, the
responsibility of managing
your small business has
become much more

complicated in the last several
years: Consumers have become
savvier, competition has tightened
and organizing marketing efforts
has grown more complicated. The
days of small mom-and-pop
establishments operating in a local
landscape are over, as the age of
an international playing field has
dawned.

Of course, this has caused some
frustrating growing pains for many
small businesses, who wonder how
they can compete on a global stage
without bottomless reservoirs of
funding and an extensive workforce.
Fortunately, several tools have
emerged that can help even the
youngest companies build top-shelf
business operations, and many of
them are cloud based.

Down from the Cloud
In a few short years, the cloud has grown into one of the most useful and

dynamic tools for small businesses. It has allowed companies to store
documents off-site, capitalize on costly software and create an extensive
catalogue of all incoming and outgoing emails.

One new cloud capability, however, may turn out to be more important than all
of those other features. Cloud voice systems have become essential for
companies that want to control costs, increase stability and improve productivity.
With a wealth of capabilities — and the list is growing each day — these cloud-
based systems make it possible for small businesses to have the most
cutting-edge tools at their fingertips, often without any additional hardware or
prohibitive upfront costs.

Leveling the Field
In the past, small businesses often had a ceiling that kept them from getting

too big or more efficient. Without an infusion of capital or a stroke of
unprecedented luck, most businesses were constrained by their circumstances.
However, inexpensive and easy-to-use technology has changed this, and the
cloud is the latest example.

The cloud has become a necessary component in most businesses’
strategies. Cloud-based telephone systems, which offer a bounty of features and
greater convenience and stability than traditional phone systems, are the latest
in this line of improvements. Since their inception, cloud voice systems have
become essential components of tens of thousands of businesses. However, the
question remains: How do you know if cloud voice is right for your business?

IP Centrex from Cox Business is an advanced cloud-based hosted VoIP phone
system that delivers business-grade voice service over Cox’s private network.
It’s the right answer for businesses looking for flexibility in their communications
platform. Here are some features that will show how cloud voice systems like IP
Centrex can optimize businesses in 2014:
u Never Lose Information
Losing an essential voice mail and experiencing a disruption in phone service

are two of the biggest fears of many businesspeople. These potential snags can

How Cloud Voice Can Improve Your Business in 2014
have serious repercussions for a
business’ bottom line and client
relations.

Cloud-based voice systems like IP
Centrex from Cox Business
eliminate these risks. Because they
are managed through professional
firms and carried out over the
internet, cloud voice systems are
much more reliable than traditional
phone lines. Furthermore, because
an archive of all voice messages is
kept and organized automatically,
permanently losing that all-important
message is a worry of the past.
u Save Money
With such important capabilities

and features, you’d think that a
cloud-based telephone system
would be prohibitively expensive for
most small businesses. However,
with no special hardware required
and few, if any, upfront costs, that is
not the case. IP Centrex from Cox

Business has a single monthly fee and multiple packages, which makes them
perfect for cost-conscious small businesses. Cloud-based systems in general,
and cloud voice in particular, are great ways for businesses to reduce overhead
and save money. Because of this, almost every aspect of business operation is
likely to migrate to the cloud sooner rather than later.
u Become more Efficient
In addition to saving money, cloud-based phone systems like IP Centrex can

also help companies become more efficient. The role of business telephones
has changed radically over the past few years, which meant that phone systems
have had to become more complicated and difficult to use. Remotely accessible
voicemail, elaborate conference calls and call-forwarding technology are all
essential for businesses, which has often led to unwieldy, overly complicated
phone systems. Cloud voice systems alleviate many of these problems by
creating a streamlined, professionally hosted infrastructure that is much more
easily managed than outdated phone systems.
u Become more Flexible
It’s not only phone systems that are changing, however. Most companies,

especially small ones, are operating in fundamentally different ways than their
forebears. This is especially evident in the growing number of off-site and
freelance workers. While this situation has helped companies operate on a more
global, decentralized level, this has also made inter-team communication more
difficult.

This, too, can be solved with cloud-based phone systems. Regardless of
where employees are conducting business, they can use these phone systems
to redirect phone calls, convert voice mails into emails, use simple extensions
and share numbers. For executives, the impact of cloud voice systems on
managing a remote workforce cannot be overstated.

As business in the 21st century continues to evolve, tools like IP Centrex from
Cox Business can help small businesses stay up to speed and at the forefront of
the changes.

Will your business migrate to a cloud-based voice system in 2014? Talk to a
Cox Business Solutions Consultant to learn how IP Centrex can help improve
your business. Call 866.906.9738 or visit www.coxbusiness.com.

FAST FACTS
Cox Business is a division of Cox Communications, a Fortune 500 company with more than 6 million residential and commercial customers. The company offers

high-speed Internet services; switched voice and long-distance services; and dedicated voice, data, TV and transport services for home offices, small, medium
and large-sized businesses, school districts and hospitality, government and military properties in 28 markets across the nation.

For more information about the telecommunication solutions offered by Cox Business, visit www.cox.com or please call us at 866.906.9738.

I
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ince 1964, CHOC Children’s
has nurtured, advanced and
protected the health and well-
being of children through

innovative care and state-of-the-art
facilities. What started as a 62-bed
children’s hospital – the first in Orange
County – has grown into a pediatric
health care system serving multiple
counties. CHOC’s rapid growth in size
and community impact should be of no
surprise, given its leadership and
steadfast commitment to defining the
future of pediatric medicine.

Visionary Beginnings
CHOC’s history began with

visionaries Walt Disney and Walter
Knott joining a small group of Orange
County pediatricians and leaders – all
determined to bring a children’s
hospital to their growing community.
Their foresight prompted a connection
with a larger hospital complex for the
purpose of receiving government funding. The Sisters of St. Joseph of Orange
agreed to include CHOC in its major hospital expansion in Orange, and offered
the land on which the pediatric hospital could be built. This marked the beginning
of a long-standing relationship between CHOC, the Sisters of St. Joseph and St.
Joseph Hospital, as well as shared medical services between the two health care
facilities.

CHOC opened its doors Oct. 5, 1964, with 12-year-old Kendall “Ken” Spicer
serving as its first official patient. Ken was one of only four patients admitted that
day, but word of CHOC quickly spread. Within two months, approximately 300
children received treatment. In addition to opening specialty clinics, the hospital
increased its total bed count to 104 in 1968.

CHOC’s clinical excellence and commitment to compassionate care spurred
tremendous growth in the following years. Just one decade after opening, CHOC
purchased an adjacent five-story building. The building was renovated and
equipped with leading technology to support the addition of beds and services,
including pediatric and neonatal intensive care units. Patients received care in this
facility until 1991, when CHOC opened a six-story, 192-bed hospital, today known
as the CHOC North Tower. Patients, families and visitors marveled at the
impressive, modern facility with vibrant colors and a playful atmosphere designed
to meet the unique needs of children.

Growing to Serve South Orange County
Following the opening of the CHOC North Tower, as well as an expanded

outpatient clinic and new research facility in Orange, CHOC leaders began to
explore opportunities to meet the health care needs of children and families in
south Orange County. This led to the 1993 opening of CHOC Children’s at Mission
Hospital, which then included 48 beds on the fifth floor of Mission Hospital. Today,
while linked to Mission Hospital’s trauma center and high-level obstetric and
perinatal programs, CHOC Mission operates as a separately licensed, 54-bed
pediatric facility with its own medical staff and advanced pediatric services.

While the beginning of the 1990s featured phenomenal growth and community
outreach for CHOC, the organization suffered from financial hardships during the
end of the decade. Massive changes in managed care, coupled with the
recession, negatively affected hospitals around the nation. CHOC needed to
contain costs and increase revenue – without closing or reducing services. 

Under the direction of President
and CEO Kim Cripe, CHOC launched
an aggressive plan to expand volume
and market share, positioning CHOC
to become a truly great children’s
hospital. A key factor to the
organization’s growth strategy was
the launch of centers of excellence.
These CHOC Institutes helped
solidify the hospital’s role as a health
care leader in the region, and
attracted the best and brightest
pediatric experts worldwide. The
medical community responded by
referring patients in record numbers,
making CHOC one of the fastest-
growing children’s hospitals in the
state. CHOC quickly focused its
energy and attention on a multiyear
expansion plan and new strategic
plan with a vision for CHOC to
become a nationally recognized
premier children’s hospital. 

Inspired by its new vision and its commitment to sustain long-term growth,
CHOC evolved from a community children’s hospital to a regional pediatric
tertiary/quaternary referral center. An affiliation established in 2008 with the
University of California, Irvine enhanced CHOC’s ability to provide world-class
care. Through a combined residency program, the two leading institutions train
high-quality pediatricians. The affiliation also ensures more children have access
to leading-edge research.

A New Era
While the CHOC and UC Irvine affiliation helped usher in a new era of pediatric

care for the region, CHOC’s greatest transformation is linked to its newest facility:
the Bill Holmes Tower. The seven-story facility was designed to make CHOC one
of the safest, most advanced children’s hospitals in the world. It features the
region’s only pediatric-dedicated emergency department, operating rooms,
imaging services and clinical laboratory. 

Since the Bill Holmes Tower opened last year, CHOC has delivered on the
promise to transform the hospital experience for patients and the people who care
for them. The state-of-the-art facility, combined with CHOC’s long-standing
commitment to pediatric excellence, has created the momentum needed to recruit
more of the world’s top pediatric experts to CHOC and to drive research and
clinical breakthroughs.

CHOC is defining the shape of things to come, ushering in the next generation of
innovative treatments and cures for the most challenging childhood conditions.

Proud of its rich past, CHOC’s focus is on the future, and because of this,
children’s futures are brighter than ever.

Learn more at choc.org

S
Celebrating 50 Years of Pediatric Excellence
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eeling self-conscious about your weight and appearance? Worried
about your health? Ready to make big changes in your body and your
life—but feeling a little hesitant because your previous efforts may have
fallen short?

Cynthia Stamper Graff knows how you feel. As CEO of Lindora Clinic
and author of four weight loss books—including the recently-published The New
Lean for Life—she has made a career out of building a business that helps
people lose weight and reclaim their health.

Headquartered in Costa Mesa, Lindora operates 42 Southern California
locations (including 14 in Orange County). Graff, a recipient of the Orange
County Business Journal 2012 Excellence in Entrepreneurship Award and 1998
Women in Business Award, says that understanding, employing and serving
women has given Lindora a
competitive advantage in a
fiercly competitive market.
Nearly 85 percent of the
company’s clients—and 95
percent of their employees—
are female.

We talked with Graff about
her new book, her company’s
popular weight loss program,
and the challenges of change.

Your first book, Lean for
Life, was published in 1997
and has sold more than a
million copies. how did you
go from running a regional
weight loss company to
being an author and running
a company with a national
profile?

Cynthia Stamper Graff: “I
wrote Lean for Life because
people were hungry for guidance on how to lose weight safely—and how to keep
it off. Several of our patients, including one woman who lost 440 pounds on our
program, had appeared on national TV shows and in national magazines. Their
success stories really resonated with people, and many of them would call and
literally beg us to share the details of our program. 

At that time, our program was offered exclusively to patients in our Southern
California clinics. We realized there was a need and we set out to address it.
The book was a real game-changer and it accomplished exactly what I hoped it
would—it inspired many people to lose weight and improve their lives. It also
introduced our company and our program to a national, even international,
audience. The book led to an online version of our program, telephone coaching,
and other resources designed to help people succeed.”

how is The New Lean for Life book different?
“The new book includes the very latest science on how the body, brain and gut

interact—either to help you stay healthy or to stockpile more and more excess
fat—depending on the food and activity choices you make. 

The neuroscience of the brain has rapidly evolved over the past 17 years, and
new findings are featured in the book. My co-author, Dr. Réginald Allouche, is a
French researcher and one of the world’s foremost nutrition experts. We’ve
included late-breaking research on the gut, which really is the new frontier of

F
For Lindora CEO and Author Cynthia Stamper Graff,

Helping People Lose is a Winning Formula
science. It plays host to ten percent of your body’s neurons and to the trillions of
bacteria that make it hard to lose weight. Dr. Allouche’s research confirms that
by following the Lean for Life program, you can affect healthy, positive changes
in your weight, mood and energy levels.” 

how does lindora’s lean for life program differ from other diets?
“Our program offers much more than a diet. It’s a comprehensive system,

complete with medical supervision, and it specifically addresses the physical,
emotional and psychological factors that lead to weight gain. We teach people to
become healthier by changing the behaviors and habits that contributed to their
weight gain in the first place. We offer structure, support and cutting-edge
science in a nurturing environment, and we also offer a maintenance program

that helps people keep
the weight off once
they lose it. Research
shows that five years
after completing our
program, 79 percent of
people have kept
weight off.

We’ve found that
people get really
excited when they
experience the rapid
weight loss that our
program is designed to
produce. They see
significant
improvements in their
health, such as lower
blood pressure,
cholesterol, and
glucose levels, which
motivates them to
maintain the focus

required to make lasting changes. This kind of change is often difficult to make
on one’s own.”

how fast can a person lose weight on the lean for life program?
“Clinical studies show that our patients often lose ten percent or more of their

starting weight in ten weeks. A three to five-pound weekly weight loss can be
achieved with our menu plan, which features three meals and three snacks a
day, eating fresh foods you can find in grocery stores and restaurants. We
encourage people to eat fruits, vegetables, and lean proteins, and to reduce
their reliance on processed foods.” 

what does the future look like for lindora?
“A number of demographic and political trends are converging in ways that we

expect will increase demand for Lindora’s services. The rates of obesity, pre-
diabetes and diabetes continue to drive up the cost of health care. At the same
time, more employers are offering only high-deductible health plans, so
consumers are becoming much more aware of the price they’re paying—both
physically and financially—for being overweight. We expect these trends to fuel
the demand for our programs and services from both individuals and employers.
We’ve been helping people become Lean for Life for 43 years, and it’s
something I anticipate we’ll continue doing for many years to come.” 

abOut lindOra
Lindora Clinic is America’s leading clinical weight management provider. Since

1971, clients have experienced rapid, safe weight loss with Lindora’s unique,
comprehensive system. The Lean for Life program emphasizes lifestyle changes
that result in lasting weight loss. It’s designed to reverse insulin resistance and
inflammation, improve blood pressure and cholesterol, and address other health
conditions caused by being overweight.

in the newS
Lindora clinicians and “success stories” have been featured on Good Morning

America, The CBS Evening News and in such publications as People and the
Los Angeles Times.

42 lOcatiOnS
Lindora has locations throughout Orange County, Los Angeles, Ventura

County, Inland Empire and Palm Desert. Their Orange County clinic locations
include Costa Mesa, Fullerton, Huntington Beach, Irvine, La Habra, Laguna Hills,
Laguna Niguel, Newport Beach, Orange, Rancho Santa Margarita, San Juan
Capistrano and Tustin.

Special Offer
Lindora is celebrating 43 years of helping people become Lean for Life by

offering up to 40% off weight loss programs. This special offer ends June 30,
2014. Schedule your free consultation and bring the Lindora ad from this issue
and receive a free copy of Cynthia Stamper Graff’s latest book, The New Lean
for Life. For details, call 1.800.LINDORA.

fOr mOre infOrmatiOn
To learn more, call 1-800-LINDORA or visit www.lindora.com.
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Our Women’s Interactive Network is committed to providing access to the tools that enable the successful retention, 
development and advancement of women at all levels at JPMorgan Chase & Co.

Chase Is Proud to Support Our Local Commercial 
and Business Banking Women Leaders

About Chase
Chase Business Banking provides deposit, lending and cash management

services to 2.3 million American small businesses with up to $20 million in annual
revenue. Chase is proud to be the nation’s #1 SBA lender for four years in a row,
making more SBA loans to more small businesses than any other bank. More
than 10,000 specially trained bankers serve small business customers through
5,500 Chase branches in 23 states. In 2013, Chase ranked #1 in small business
customer satisfaction for the West Region by J.D. Power and Associates.

Chase Commercial Banking serves more than 23,000 corporate, state,
municipal, financial institution and non-profit clients in the U.S with annual
revenue generally ranging from $20 million to $2 billion and nearly 36,000 real
estate investors and owners. The firm offers a comprehensive set of financial
products and services, including credit, equipment finance, real estate finance,
treasury services and provides clients with access to the investment services of
J.P. Morgan.

Elli Thermos
Elli Thermos is a division manager in Chase’s Middle Market Banking group serving Orange County and the Inland

Empire. A 15-year banking veteran in Southern California, Thermos leverages her business development and relationship
management expertise to provide financial solutions to local companies with annual sales ranging from $20 million to
$500 million.

Thermos joined Chase’s local Middle Market Banking team in 2009 as a senior banker and was promoted to division
manager in Jan. 2014. Prior to Chase, she spent 10 years providing treasury solutions to large corporations in Southern
California. Thermos began her career at The Disney Store division of The Walt Disney Co. as a financial analyst.

She holds a Bachelor’s degree in Business Administration with an emphasis in Finance from the University of Southern
California.

Alice Rodriguez
Alice Rodriguez is the business banking executive responsible for Chase business clients in the state of California. She

manages more than 500 employees, $11 billion in business deposits and $2.3 billion in business loans for clients with annual
sales up to $20 million.

Rodriguez has 27 years of extensive banking experience with JPMorgan Chase and its predecessors, starting in her native
Texas. She is a graduate of Leadership Dallas and has attended the Aspen Institute. She holds a BBA in Management from the
University of Texas at Brownsville.

Active in the community and as an established leader at JPMorgan Chase, Rodriguez has been recognized with awards and
in the press, including:

u Hispanic Lifestyle 2014 Latina of Influence
u Girls Inc. “She Knows Where She’s Going” Award
u Phoenix Award for Woman Advocate of the Year from the US Pan Asian American Chamber of Commerce
u Distinguished Women’s Series Award from Northwood University
u 2007 recipient of the Maura Women Helping Women Award which recognizes women who use their abilities to help other 

women
u 2007 finalist for the Ernst & Young Celebrating Diversity Award
u Named 2007 Corporate Elite by Hispanic Business Magazine
u Featured twice in Working Mother’s Magazine
u 2008 Academy of Women Leaders Award from the YWCA of New York
u Minority Business Leader Award from the Dallas Business Journal - 2009
u 2010 recipient “Inspiring Women of the Southwest” Award, Southwest Jewish Congress
As part of her commitment to leadership and her community, Rodriguez has served on the following boards: Greater Dallas Hispanic Chamber of Commerce, The

Center for Non-profit Management, DOWNTOWN Dallas and advisory board member of AVANCE, Ursuline Academy of Dallas Foundation.

Sue Baaden
Sue Baaden is a senior vice president and market manager for Chase Business Banking in the Orange County and Greater

South Bay/Long Beach area. She leads a team of relationship managers who serve local businesses with annual revenues
ranging from $500,000 to $20 million.

In her 30 years with Chase, Baaden has held various leadership positions in the retail, commercial and business banking
divisions. In 2009, Baaden relocated to Orange County from Scottsdale, AZ to build a team of relationship managers focused
on serving businesses with annual revenues ranging from $5 million to $10 million. Baaden currently serves as the chair of
Chase’s Philanthropic Giving Committee for Southern California, which provides grants to nonprofit organizations in Orange
County, San Diego and the Inland Empire, and is also the local executive sponsor for Chase’s Women’s Interactive Network.
Outside of Chase, Baaden is a board member of the Valley Economic Development Corp.

An advocate for small businesses, Baaden received the 2011 “Financial Partner of the Year” Award from the Los Angeles
Small Business Administration District Office.

Chase Business Banking provides deposit and cash management services, payment solutions and a broad array of lending
products to businesses with up to $20 million in annual revenue.
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ccurate financial statements provide useful insights into a company’s
performance. These reports help owners and management make
operational decisions, enable creditors to evaluate loan applications,
and provide critical information for investors. In order to fully glean
the information that financial statements can provide,

it is important to know how to analyze them. Some of the most
useful techniques are applying financial ratios and using industry
benchmarks.

Which ratios should you focus on?
You should work with your CPA to identify those ratios that will

help in monitoring your company’s performance, especially since
certain ratios are more applicable to specific industries. For
example, the debt to assets ratio should be watched if you will be
applying for a bank loan, since more debt results in a higher ratio.
Striving for a ratio of 1 to 2, or 50 percent, should help you to be
considered a reliable applicant with manageable debt. Other ratios that are often
used by bankers to evaluate lines of credit include the current ratio (current assets
divided by current liabilities) and the quick ratio (current assets minus inventory,
then divided by current liabilities), so monitor these for acceptable levels. A current
ratio of 2 to 1 is generally preferable, while a quick ratio of 1 to 1 or better is
usually satisfactory. Another useful ratio, the times interest earned ratio, is
calculated by dividing net earnings before interest and tax by your interest
expense. This reflects your company’s ability to meet interest expenses from
operations. The return on assets (ROA) ratio shows how much profit you’re
generating for each dollar invested in total assets. A higher ROA generally means
greater efficiency, because you’re earning more money on less investment. Again,
select these or other ratios that apply to your specific situation.

How do you measure up?
Industry benchmarking presents a clearer view of where your company stands in

relation to your competitors. Some trade associations can provide up-to-date
financial figures, including industry averages for rent, utilities, materials costs,
employee compensation, etc. Trade journals, as well as the U.S. Department of

A
Hidden Messages in Your Financial Statements

by Susan Levinstein, CPA, partner, HMWC CPAs & Business Advisors

Labor, can also be helpful sources for relevant financial statistics.

Benchmarking offers several benefits. First, it gauges your financial strength by
comparing it to past company performance and industry averages. This allows

your management team to gain insight into which goals the
company has achieved and where it falls short, providing tangible
ratios for your reference.

Benchmarking also puts your financial operations under the
magnifying glass. A close-up view brings to light small problems
that could affect your company’s overall financial well-being.

Finding the right fit
Every operation is unique. The generalized ratios and

benchmarks discussed here are for a typical business. Contact
your CPA firm for customized guidelines that will fit your

company’s size, industry and key factors that you want to track. If you work with
your CPA to analyze your company’s financial ratios on a regular basis, your
benchmarking efforts are more likely to be meaningful and reliable.

Finally, ratio analysis and benchmarking should become a regular part of your
financial operations, in many cases as frequently as weekly, monthly, quarterly
and annually.

Susan Levinstein
Susan Levinstein, CPA, is a partner with HMWC CPAs

& Business Advisors (www.hmwccpa.com) in Tustin.  She
heads the firm’s Women Owned Business practice and
the Complete Financial Office Solutions department.
Levinstein can be contacted at 714.505.9000.
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hile business owners are experts at what they do and the industry
their business is in, they may not necessarily be experts about the
tools available to them that could enhance their operational
efficiency and cash flow. Managing the costs and the flow of
money is critical to the success of their company. From the

convenience of their office, both remote deposit and Automated Clearing House
(ACH) are services that business owners can take advantage of to increase
their cash flow while reducing costs.

The Benefits of Remote Deposit
To take advantage of remote deposit, a business simply needs a computer, a

scanner, and internet access. When the
business receives checks, the checks are
scanned and their image is sent to the bank
via a secure internet connection.

By eliminating the trip to the bank, that
time can be reallocated to other day to day
duties. Deposits can be made at a time
convenient for the business without the
restriction of branch hours or courier pickup
times. Checks are deposited upon receipt
versus the next day or two when it might be more convenient to make a trip to
the bank allowing for an increase in cash flow. Depending on the financial
institution, remote deposits can be made as late as 7 p.m. PST for same day
ledger credit.

Prior to submitting the deposit, the remote deposit software provides alerts to
confirm whether the initial information entered on the electronic deposit slip
matches the dollar amount of the checks scanned. The verification of the
deposit amount reduces future time spent searching for the error and then
entering reconciliation corrections.

The deposit is electronically transmitted to the bank over a secure internet
connection. Typically, the business will receive an email verifying that the
deposit was received. Most financial institutions offer remote deposit packages
that are customized for individual businesses. 

For those businesses with multiple locations banking with several financial
institutions, remote deposit service is a solution that provides a cost effective
way to consolidate their deposit accounts to one bank. The ability to consolidate
banks can reduce fees, courier costs, and time spent reconciling multiple
accounts. Remote deposit can also reduce time spent entering data manually
by exporting the data to the business accounting software.

Adopting ACH
Collecting and disbursing customer payments are critical parts of a business’s

daily cash flow, and the adoption of Automated Clearing House (ACH) services
can greatly improve a company’s operations. ACH provides businesses a cost
effective way to electronically make payments and collect payments. 

By utilizing ACH as a payment solution, there are several ways in which a
business can save money, reduce errors, and automate payments. Replacing

W
Bank of the West

by Michelle Di Gangi, Executive Vice President and Head of Small and Medium Enterprise Banking, Bank of the West

paper checks with ACH reduces the expenses a business spends on check
stock, check printers, ink cartridges, and postage. Paying vendors electronically
can provide the ability to negotiate a discount since the vendor would have
immediate access to funds sent by ACH versus waiting for a check to clear. The
reduction of checks issued also reduces the risk of fraud by taking the checking
account number off the street making it more difficult for criminals to breach
their accounts. 

Providing customers with ability to submit ACH online payments to your
company can be the deciding factor between whether a customer does
business with your company or your competitors. Your business will be able to

reach a larger range of potential clients
which could lead to increased sales. By
receiving ACH payments, your business has
a more reliable cash flow at a much lower
cost than accepting alternative payment
methods. 

Using ACH services is an efficient,
economical, safe and reliable method for
accepting and making one-time payments or
repetitive payments. The cost to set up ACH

for your business is minimal and the costs thereafter could be significantly lower
than using alternative methods for making and receiving payments. 

While every business has heard of remote deposit and ACH by now, many
may not have been aware of how these services could increase both
operational efficiencies and cash flow. If your business is looking for
improvements in these areas, then these two solutions might be right for your
company.

Michelle Di Gangi
Executive Vice President
Small and Medium Enterprises
Bank of the West

Michelle Di Gangi joined San Francisco based Bank of
the West in 2008 as Executive Vice President, director
of Small and Medium Enterprise Banking. She manages
small- and medium-size business banking activities
across Bank of the West’s 19-state footprint including all
business banking activities, SBA lending, SME
Construction Lending, and strategy for small business
banking delivered through the bank’s retail banking
network.

The San Francisco Business Times recognized Di Gangi in its 2010 -
2014 lists of the Bay Area’s Most Influential Women in Business. She was
also recognized in Diversity Magazine as one of its 2011 Companies and
Executive Women Worth Watching.

She has been in banking for over 25 years and has experience in
commercial, small business and business banking strategies, credit
administration policies and procedures, and direct management of
commercial and business banking. Prior to joining Bank of the West she
was executive vice president and director of commercial banking at
Greater Bay Bancorp, in East Palo Alto, Calif. There she was responsible
for building and leading a team focused on finding new lending
opportunities and other business development initiatives.

Michelle began her banking career with Wells Fargo’s Commercial
Banking group serving in various roles including as credit and loan team
manager. She later moved to Wells’ Business Banking group where her
roles included senior credit officer, area manager in the East Bay region of
the San Francisco Bay Area, and Executive Vice President and division
manager of Bay Area Business Banking. She can be reached at
415.765.4875 or Michelle.DiGangi@bankofthewest.com.

About Bank of the West
Founded in 1874, $65 billion-asset Bank of the West

(www.bankofthewest.com), member FDIC and equal housing lender, offers a
wide range of personal, commercial, wealth management and international
banking services. The bank operates more than 700 retail and commercial
banking locations in 19 Western and Midwestern states. Bank of the West is
a subsidiary of BNP Paribas, which has a presence in 80 countries with
nearly 200,000 employees.

For those businesses with multiple locations banking with
several financial institutions, remote deposit service is a
solution that provides a cost effective way to consolidate their
deposit accounts to one bank. The ability to consolidate
banks can reduce fees, courier costs, and time spent
reconciling multiple accounts. Remote deposit can also
reduce time spent entering data manually by exporting the
data to the business accounting software.
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n the business world, looking
your best can be as important
as feeling your best. It’s
difficult to dispute this view in

our current society where youth and
beauty are prized, and experience and
wisdom are, well, sometimes
overlooked.

This view can be particularly grating to
the older set who possess experience
and wisdom and still have a great deal to
contribute in business. While it’s
sometimes frustrating for men, women
can have an even more difficult time
competing for attention in a marketplace
brimming with youthful, zesty Millennials.
Men can be viewed as distinguished,
while few women receive that
designation.

As a cosmetic physician, I see this
frustration repeatedly. One woman recently summed it up very well. She
expressed that she was beginning to feel “invisible.” A successful, bright and
attractive business owner, now in her 60s, she noted that people respond to her
differently compared to when she was younger. She said she has more
professional knowledge than ever, but thinks many people don’t even see her.
She had little interest in a serious,
surgical intervention (i.e., facelift), but
wondered if newer, less-invasive
technologies might get her “back into the
game.”

Fortunately, technological advances
today have given us several effective
paths that do not involve cutting. I rarely
recommend surgery, but occasionally I
do for people with advanced aging
issues. They need a surgeon who is
qualified, precise and artistic and should be prepared to continue their anti-aging
regimen with noninvasive techniques to continue their quest for a more youthful
appearance.

More often, I encounter people with no interest in surgery – they just want to
come back from that feeling of invisibility this woman expressed. They want to
regain their confidence, knowing that when they look good, it goes a long way
toward helping them feel good about themselves.

I
Cosmetic Procedures That Really “Work”

by Monica Bonakdar, MD

Like it or not, our faces begin to age
beginning at about age 30. And the aging is
a three-dimensional process. We begin
losing bone mass, soft tissue and skin
thickness. Of course, genetics plays a role
and good genes can soften the effects of
time. But that only goes so far. For the rest
of us, the dreaded aging process begins
right on schedule.

The effects of aging can be minimized
through a variety of noninvasive procedures
(i.e., fillers and lasers), sidestepping surgical
intervention in many cases. What’s critical is
a careful, customized analysis of just what is
going on – both on the surface of the face
and beneath the skin, all the way to the
bone structure. Too many procedures are
performed hastily, with minimal analysis and
by less-experienced technicians. If you are
exploring this avenue, look for a medical
professional who can give you a 3-D

analysis and an ongoing plan. But don’t expect one visit to cure years and years of
aging. Noninvasive procedures can turn back the clock, but regular maintenance is
needed.

Interestingly, sometimes a surgical facelift is the last thing needed. When the
face becomes gaunt, as facial volume decreases, lifting and pulling the face back
surgically is a poor option – yet we see people all the time who have chosen this
unfortunate alternative.

For those wishing to just retain their sense of self, whether it’s to look vibrant and
relevant at work or continue to be attractive to their spouses, I always recommend
starting with noninvasive options. Choosing facial fillers, collagen tighteners and/or
laser rejuvenation can bring back the professional image without sacrificing the
natural look most of us prefer.
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As professional opportunities arise throughout our career, we sometimes may allow our
appearance to take a backseat. But studies have shown that attractive people are usually hired
sooner, get promotions more quickly and are paid more than less-attractive workers. So, do beauty
and facial appearance play a role in the workplace? I think it’s fair to say they do.

In the business world, we’re often admired for our abilities and accomplishments. But equally
important is the concept of maintaining your beauty – and facial appearance – as a factor that
contributes to your success over time. Not all employers judge a candidate based on beauty, but it’s
no secret we’re a culture consumed by image. We want to have it all: be productive and active as we
age, while looking good and youthful along the way. So, what can you do to promote a healthy,
youthful appearance?

My advice: invest in preventative care. The key to youthful skin is to start early. Be proactive when it
comes to your face and skin maintenance. Use sunscreen regularly. I can’t emphasize this enough –
preventing continuous environmental skin damage mainly from ultraviolet rays is the most important
factor that will contribute to healthy skin.

High-quality (medical grade) skincare products also are an integral part of this process. They are
the second most important factor to achieving youthfulness. Establish a consistent skincare regimen
that incorporates a combination of keystone ingredients that work – like hydrators, antioxidants,
hydroxy acids, retinoids and broad spectrum sunscreen – into your daily skincare routine. These
ingredients are some of the most studied chemicals by doctors and researchers and are proven to
provide visible results that are still delicate and soothing to the skin.

As a cosmetic physician, my passion continues to be using safe science (i.e., the right balance of
chemicals) to make the best recommendations for my patients, and help them achieve natural,
youthful results. That’s why simple, consistent enhancements throughout your life stages will help you
feel good about looking good and positively affect your work, career and life.

Success and Beauty: What Can I Do 
in My 30s and 40s to Prevent Aging?

Monica Bonakdar, MD
Monica Bonakdar, MD is a Newport Beach cosmetic

physician with more than 20 years of experience offering
the latest advancements in noninvasive cosmetic fillers
and high-tech laser treatments. Her practice is dedicated
to personalized and professional patient care. For more
information, call 949.721.6000 or visit
www.bonakdarmd.com. Follow Dr. Bonakdar on Facebook
at www.facebook.com/bonakdarinstitute.
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ew things are as important as making a good first impression, especially
one that’s made even more memorable with a polished ensemble.
Lugano Diamonds proudly creates lifestyle jewelry that effortlessly
transitions from boardrooms to business dinners while reflecting the
beauty and confidence of the women who wear its beautiful, custom-

made pieces.

With one of the largest selections of GIA-certified* diamonds in every size and
price point, Lugano creates beautiful, one-of-a-kind jewelry that are true originals.

F
A Lasting Impression with 

Lugano Diamonds

*The Gemological Institute of America (GIA) is the world’s foremost authority on
diamonds, colored stones and pearls.

Visit Lugano Diamonds 
We invite you to experience Lugano’s remarkable collection and unparalleled

customer service firsthand. Lugano Diamonds is located at 620 Newport
Center Drive, Suite 100, Newport Beach, CA 92660, and at Montage Laguna
Beach, located at 30801 S. Coast Hwy., Laguna Beach, CA 92651. For more
information, please visit www.luganodiamonds.com, call 1.866.584.2666 and
“Like” Lugano Diamonds on Facebook.

Inspire a Stroke of Brilliance
The color blue has been

associated with authority
dating back to the 13th
century, when it was worn by
Louis IX of France. Lugano
Diamonds channels this
powerful hue in its stunning
Unheated Sapphire Ring,
which features a 17.28
unheated blue sapphire
surrounded by 1.97 carats of
round brilliant diamonds set in
18K white gold.

Embrace Your Individuality
Rose Gold, White Gold and Yellow Gold. Like the woman whose wrist they

adorn, each makes an equally beautiful and lasting statement. Each of
Lugano Diamonds’ Tentacle Bracelets boasts 8.85 carats of round brilliant
diamonds and is available in 18K black and white gold, 18K black and rose
gold, and 18K black and yellow gold.

Radiate the Strength of
Diamonds

It takes incredible
determination to succeed in
today’s professional world.
Exude the tenacity and
strength of the toughest
natural material on Earth with
Lugano’s magnificent Round
Pave French Clip Earrings,
which showcase 3.77 carats
of dazzling diamonds. 
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arketing is a popular
career choice for
women in business,
and by some
measures female

marketers account for half or more of
the professionals in the field. At
Irvine-based Allergan, a specialty
pharmaceutical and medical devices
company, women comprise just over
60 percent of the marketing staff.

“Studies have shown that women
are drawn to marketing careers for
many reasons, but at Allergan there’s
an additional factor at play: our
company’s special focus on women’s
health through the products we make
and provide,” says Donna Thiessen,
Vice President of Human Resources.

For example, Allergan provides prescription and over-the-counter treatments in eye
care, urology, neurology and skin care for many conditions affecting women in
significant numbers. In addition, Allergan is a global leader in facial and breast
aesthetics products that are largely targeted to females.

“You certainly don’t need to be a woman to be a successful marketer at Allergan,
but women bring a special perspective to the table when we’re developing marketing
strategies focused on the female patient and customer,” says Lynn Salo, Vice
President of Sales and Marketing in Allergan’s Facial Aesthetics business.

“We understand the nuances of the female consumer, her buying behavior and
emotional drivers,” she adds.“We also understand the trade-offs and choices she has
to make, and the responsibilities to her family that she has to bear. This knowledge
can translate into successful marketing campaigns with the ultimate goal of getting
our innovative products to the people who need them.”

For Lori Lyons-Williams, Vice President of Sales and Marketing in the company’s
Urology business, marketing to the female customer is both a science and an art.
“We gather and analyze a lot of quantitative data to understand our patients, but we
bring intuition into the equation as well,” she says. “It’s tremendously valuable when
you can tap into the power of shared experiences.”

According to Adelle Walker, Director of Marketing in Allergan’s Medical
Dermatology business, “The primary focus of a pharmaceutical product is to treat the
medical condition for which it’s indicated, but it’s also important that the treatment fit
into the patient’s daily routine. For many women, this includes being able to apply a
skin treatment under their makeup.”

The emotional connection is a particularly important driver of successful marketing
campaigns. “We have to strive constantly to ‘delight’ our customers, be they doctors
or patients,” says Erin Liberto, Senior Marketing Director for the U.S. Plastic Surgery
business. “The ultimate endpoint is for the consumer to feel better about herself.”

Education and empowerment are also central elements of a successful marketing
strategy, particularly for health care products. “We know that women are key health
care decision-makers in their family, and they go to great lengths to understand not
just the products available to them, but the health issues affecting them and their
loved ones,” says Talea Khalil, Director of Marketing, Consumer.

“That’s why at Allergan we put such emphasis on educating patients, which in
some cases can include direct-to-consumer advertising,” she adds. “It’s all about
empowering patients by providing information, including helping them understand
their condition and available treatment options.”

Adelle Walker sees marketing playing a valuable role in getting the patient into the
doctor’s office to be properly diagnosed and treated. “We know from research that
too many people suffer from a disease or condition and don’t know that medical
treatment may be available to them,” she says. “That’s why a central message of our
marketing campaigns is often ‘ask your doctor.’”

For Dawn Koffler, Director of Marketing, Consumer, our interaction with the patient
doesn’t end when she has bought our product. “It’s important to support patients
during the course of their treatment, which can vary depending on their condition,”
she says. “Our marketing efforts often include an ongoing educational strategy for
patients that helps build trust and deepen our relationship with them.”

Marketing is evolving quickly with the rise of social media and other interactive
platforms targeted to consumers. This presents both opportunities and challenges for
companies.

“Our marketing is tracking closely to where the female consumer is going, and that
direction is being heavily influenced by generational, social and technological
factors,” says Lynn Salo. “There’s definitely fragmentation occurring – people have
many different ways to get their information. It’s not just print, television and radio
anymore – it’s also social media, the web, digital media and other platforms.”

Even with the dramatic fragmentation of informational channels for consumers,
companies see great value in pursuing more holistic approaches to building brand

M
Women in Marketing – Sky’s the Limit!

loyalty across product portfolios.
“When it comes to personal care

and beauty products, we see women
increasingly thinking about their
whole regimen for the face, mind and
body,” says Salma Jutt, Senior
Director of Marketing in Allergan’s
SkinMedica business. “As a result,
one of our more successful marketing
strategies has been a customer
loyalty program across our aesthetic
products.”

According to Lori Lyons-Williams,
it’s not just marketing tools that are
evolving but messaging as well. “With
women assuming more roles in
marketing, particularly in the
leadership ranks, I think you’ll see
less stereotyping of female

consumers, resulting in more sophisticated communications as part of marketing
strategies,” she says.

Women are indeed rising quickly in marketing organizations, and many women see
marketing as an optimal career path for achieving their leadership objectives. For
example, a recent survey of women marketers found that more than 80 percent of
them aspired to be a Chief Marketing Officer (CMO) one day, compared to 68 percent
of male marketers.

For those starting out on the marketing career path, there’s no single success
template to follow, says Donna Thiessen. “Many of our successful female marketers
have sales backgrounds, which is a logical fit, but others have risen through the
marketing organization, while still others have come from completely different
backgrounds.”

For example, Dawn Koffler started out as a physical therapist in a hospital, where
she decided to pursue a career in health care. After earning her MBA and joining the
pharmaceutical industry as a sales representative, she set her sights on a marketing
career at Allergan as a company that shared her passion for improving people’s lives.

“Marketing at Allergan allows you to be an entrepreneur in terms of building brands
and markets, while also benefiting from the resources and support of a well-
established and well-regarded company,” she says.

Like any career path, grabbing the brass ring of CMO or other leadership positions
isn’t easy, but there are areas where women in particular should focus in developing
their professional and leadership skills.

For Salma Jutt, success is rooted in three basic imperatives: “deliver results,
network effectively and be genuine.” Erin Liberto stresses the importance of taking on
a variety of marketing assignments, including international roles if available.

Mentoring is also crucial, says Dawn Koffler: “And not just women mentors but men
as well.” Adelle Walker, a leader and organizer of several female leadership groups,
cites the value of these groups “which are forming all over Allergan to support women
executives and their rise to the senior ranks.”

For Lori Lyons-Williams, a working mother and a sales and marketing vice
president, it’s important for working moms to understand that they can have a
rewarding career in marketing.

“Working moms consider trade-offs on a daily basis, and are looking for careers
that will stretch them and offer intellectual stimulation,” she says. “A career in
marketing can provide these opportunities, as many women at Allergan will attest.”

Whatever the approach to getting ahead, it’s clear that opportunities for women in
marketing have never been greater. “Women are creative, disciplined and intuitive
marketers and we can already see the big difference they are making in taking
marketing to a whole new level,” says Lynn Salo. “When it comes to possibilities for
women in marketing, I really do believe the sky’s the limit.”

® Mark owned by Allergan, Inc.

About Allergan
Allergan is a multi-specialty health care company established more than 60

years ago with a commitment to uncover the best of science and develop and
deliver innovative and meaningful treatments to help people reach their life’s
potential. Today, we have approximately 11,600 highly dedicated and talented
employees, global marketing and sales capabilities with a presence in more
than 100 countries, a rich and ever-evolving portfolio of pharmaceuticals,
biologics, medical devices and over-the-counter consumer products, and
state-of-the-art resources in R&D, manufacturing and safety surveillance that
help millions of patients see more clearly, move more freely and express
themselves more fully. For more information, please visit www.allergan.com.

Left to right: Salma Jutt, Adelle Walker, Lynn Salo, Lori Lyons-Williams, Erin Liberto, Talea Khalil, Dawn
Koffler
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he report to investors is due tomorrow and you know you can’t finish it
today. You could stay late and work on it, but you’ve already volunteered
to bring your son’s soccer team snacks and drinks for tonight’s match.
What’s a working mom to do?

Welcome to the world of executive leadership –
female style. It’s but one small example of the daily challenges
women face as they strive to find proper work/life balance.
Fortunately, there’s a local organization that offers the peer-to-
peer professional development, business development and
advocacy support these women need: The Association for
Corporate Growth – Orange County Chapter (ACG OC).

Part of a 300-plus-member local chapter that represents the
Who’s Who of the professional service advisor community in
Orange County and the Inland Empire, the Women in Leadership
program of ACG OC serves as a powerful networking platform
for females interested in furthering their professional careers. Financial service
professionals — including M&A specialists, private equity, bankers, CPA’s, attorneys
and insurance executives – are well represented within the group. And, depending on
the particular program one chooses to attend, you’ll meet women from all walks of
professional life.

The ACG OC Chapter launched the Women in Leadership initiative five years ago
to help give women in the executive suite a more relaxed environment in which to
build their professional networks. Instead of showing up at events dominated by large
numbers of male attendees, the program enables women to meet and connect with
their peers – and to discuss issues that, while not exclusive to female business
leaders, offer a chance to explore them from a women’s perspective.

“Professional women want success as much as men do,” says Committee Chair

T

Off-Balance Sheet Business Building
ACG Orange County Women in Leadership Program connects female professionals to opportunity

by Michael Shepherd, Contributing Writer, Financial Services

Darleen Amour, director at BDO, a worldwide professional services firm providing
assurance, tax, financial advisory and consulting services. “However, we tend to
define the concept of success a bit differently – particularly when it comes to our
relationships and activities outside of work.”

Those considerations may include the demands of caring for aging parents, child
rearing issues, as well as volunteer responsibilities with community organizations and
church. Having an opportunity to meet other women and learn how they manage to
juggle those duties – all while climbing the corporate ladder – provides women of all
ages with a powerful support.

At the end of the day, however, these ladies come to ACG OC to do business.
Whether it’s the rising star in the office or the managing partner, the emphasis is on
forming relationships, learning best practices, and putting the firm front and center of
a pool of potential buyers or referral sources.

The Women in Leadership series features two different programming tracks. A
monthly luncheon, capped at 25 members and guests, serves as a pure-play
networking and self-promotional forum. Attendees engage in small, informal
roundtable discussions on whatever subjects they choose.

The Chapter’s popular Tea & Speaker series, meanwhile, takes place in spring and
fall. Programs feature high-profile speakers, but also allow for plenty of networking
time – both before and after the main event. Topics over the past year have ranged
from the power of negotiation to the art of storytelling and how women can burnish
those skills in an effort to land new business.

Some might think such professional development presentations would primarily
attract an abundance of junior-level executives, looking for ways to raise their game
inside the office. They would be mistaken.

Darleen Amour, ACG
OC Women in
Leadership, Chair

continued on page B-72
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ounded in 1900, the
Automobile Club of Southern
California has been serving
the needs of motorists for
over a century and is one of

the largest employers of women in
Orange County.

In California, the Auto Club’s 8,000
employees serve more than 6 million
members. The organization offers
services through 80 branches
receiving 5.6 million visits annually,
call center locations taking 11.5 million
calls per year, and online at AAA.com,
which receives 12 million visits per
year.

One out of every two Southern
California households has at least one
Auto Club member.

Our Member Services
Insurance: We provide automobile,

home, watercraft, collector car,
personal umbrella, and life insurance
services and have more than 1.7
million insurance policies in force.

DMV Services: We assist members
and the state of California by
processing more than 3.8 million DMV-
related transactions annually in
branches.

Travel/Discounts: The Auto Club
uses the purchasing power of our
large membership to negotiate
exclusive member discounts and
benefits on travel and thousands of
other products and services through
the AAA Discounts program.

Roadside Assistance/Automotive:
About once every seven seconds, or
about 5 million times per year, an Auto
Club member calls for roadside
service. The Auto Club also offers
numerous services to help members
buy and maintain their vehicles.

Member Information/Education:
Westways, the Auto Club’s magazine,
is distributed monthly to 4 million member households and provides information
about transportation and traffic safety issues, vehicles, travel, local events and
other subjects of interest to California motorists.

Transportation/Traffic Safety: The Auto Club advocates for legislation,
provides driver education programs, promotes child passenger safety and
school zone safety; researches traffic safety issues; and works to reduce
impaired driving.

Advocacy
Auto Club advocacy for motorists includes:
u Ensuring taxes and fees paid by motorists are fair, reasonable and

used to effectively improve roads, transit and safety.
u Helping to establish Mobility 21, a nonprofit, nonpartisan transportation

coalition of transportation providers and business leaders dedicated to bringing
increased investment to Southern California transportation
improvements.

u Supporting local and statewide transportation ballot measures that
responsibly increase funding for mobility. Auto Club support of local county
sales tax measures and renewals, such as Measure M in Orange County, was
instrumental in achieving the two-thirds majority vote required for approval.

u Advocating for fair treatment and choice for automotive consumers
when they buy, maintain, and operate their vehicles, such as sponsoring
California’s “key code” law allowing motorists to obtain high-tech car key
replacements when and where needed.

Traffic Safety
Here are just a few of the many ways the Auto Club helps everyone to stay

safe on the road.

Children and Families
u Free Child Passenger Safety workshops for parents
u Car seat and booster seat educational materials provided to law

enforcement, medical facilities and schools
u “School’s Open: Drive Carefully” campaign conducted each fall to alert

F
The Automobile Club of Southern California: 

A Partner in Your Community
drivers and pedestrians to be cautious
near school zones

Teens
u Free “Dare to Prepare” workshops

for parents and teens of pre-driving age
to help get them ready to learn to drive,
and the Auto Club Driving School for
teens 

u AAA OnBoard for Teens, an in-car
GPS-based coaching tool for parents to
track and discuss teen driving
behaviors

u TeenDriving.AAA.com - teen
licensing requirements and parent/teen
resources

Senior Drivers
u Free “CarFit” one-on-one sessions

with senior drivers 
u Online Mature Driver Course –

completion qualifies driver for
insurance discount

u Resources for senior drivers and
their families, including
RoadwiseRX.com,
Seniordriving.AAA.com and
DriveSharp, a computer-based brain
training to improve driving skills

Distracted Driving
AAA Foundation research reveals

that any activity taking driver attention
off the road for more than two seconds
will nearly double the risk of a crash
occurring. Drivers who send or receive
text messages, on average, take their
eyes off the road for 4.6 seconds.

Auto Club efforts include:
u Supporting laws that provide an

effective and enforceable deterrent
to distracted driving behaviors such as
texting or use of hand-held electronic
devices.

u Conducting driver observational
research to gauge results of laws
intended to curb distractions, such

as cell phone and texting bans to help determine their effectiveness.

Driving Under the Influence
Drunken driving is one of our members’ major traffic safety concerns. Auto Club

research reveals that DUI crashes among women are on the rise, revealing a
need for outreach and education efforts to stem that trend. About 1,500 deaths
and 30,000 injuries occur each year in California DUI-related crashes.

Auto Club efforts include:
u Requiring and enforcing use of ignition interlock devices as an effective

deterrent for DUI offenders to prevent repeat offenses.
u Co-founding and leading the Orange County DUI Coalition. Members

include the County of Orange, DMV, Mothers Against Drunk Driving, and
representatives from law enforcement, the judiciary, the legislature, universities
and health educators. 

Environment
The Auto Club recognizes that being a good community member also means

being a good steward of the environment.
Auto Club research has assisted in establishing effective practices to reduce

vehicle emissions, providing consumers with more accurate fuel economy (MPG)
information, and informing consumers about their options when considering
alternative-fuel vehicles.

Auto Club efforts include:
u Based on extensive studies by the Auto Club’s Automotive Research Center,

the federal Environmental Protection Agency changed its regulations regarding
posted mileage estimates on new vehicles. Those mileage estimates now better
reflect the “real world” mileage that average drivers can expect.

u The Auto Club also publishes an annual “Green Car Guide” evaluating high-
mileage gas-powered and alternative fuel vehicles based on fuel economy and
consumer-friendly criteria such as roominess, comfort, ease of use and
crashworthiness.

For more information on Auto Club services and membership, visit AAA.com or
call 877.428.2277.

Heather Wileman, Specialist III

Katrina DeGuzman, Insurance Sales Agent
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n the last 30 years, women have been entering the workforce in higher
numbers. There are now more women holding college degrees than
men. Despite these numbers women are still falling behind on
becoming leaders and getting equal representation in various
industries, including the business world.I

Orange County Global Women’s
Conference

Networking and forming mentorships
has been essential in business to move
up ladder.  Social events facilitate
networking opportunities where people
form connections in many events that
often cater to specific industries. In
Orange County alone there are over 50
events per year, but only a few focuses
on women.

The Orange County Global Women’s
Conference is the largest women’s
conference in Orange County, with
over 600 women coming together to
provide mentorship, form connections,

and receive professional development
opportunities. Hosted by Coastline
Community College, the conference
will be held on Thursday, June 5 at the
Hilton Anaheim.

Over 30 women leaders are coming
together to talk about their professional
experiences in leadership. Of these,
eight are the founders of their own
business or organization and will be a
part of a platform to address issues
that matter most to women, including
mentorship, executive leadership,
health, work-life balance and diversity.

This year the conference is offering a
mentorship program for attendees. The
mentorship program will allow
participants to connect with women
who work in the industries of their
interest and provide an opportunity to
create meaningful relationships.

The Orange County Global Women’s
Conference provides a platform for all
attendees to address the issues that
women face today, while empowering
more women to become the future
leaders of tomorrow.

For more information, please contact
Nhadira Johnson at 714.241.6186,
njohnson@coastline.edu or visit
www.Coastline.edu.
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ne in eight women will develop breast cancer in her lifetime. The statistic
is an alarming one, and a poignant reminder that access to breast health
services is more important than ever.

The heart-wrenching diagnosis of breast cancer has touched all of us
in some way. Whether it was a family member receiving the shocking news or
news of our favorite public figure sharing their hidden diagnosis — we’ve all seen
or heard the impact cancer can have on a person, their family and their friends.
That’s why it’s essential, now more than ever, for us to be there and maintain the
level of breast health access for the women in our community.

Thousands of women turn to Planned Parenthood of Orange and San
Bernardino Counties seven days a week to get the care they need: from
contraception methods to STD testing, to routine breast health exams. Last year,
we detected invasive breast abnormalities in 289 of those women, sisters,
mothers, best friends and wives.

Because breast cancer can affect anyone at any time — regardless of age,
ethnicity, income or sexual preference — it’s imperative that all women have
access to potentially life-saving screenings and education. In Orange County
alone, the need for breast cancer screenings will increase by 30 percent by the
year 2020. 

Planned Parenthood of Orange and San Bernardino Counties provides vital
breast health screenings for young, underinsured, and uninsured women.
Professional medical staff work closely with partnering health care providers to
ensure that women who have found an abnormality get the tests they need to
make a breast cancer diagnosis, and get the treatment they need if breast cancer
is found.

Planned Parenthood’s Breast Health Fund is dedicated to providing access to

O
Breast Health Access: Help Protect the Women in Your Community

life-saving screenings, diagnostic services and educational resources regardless of
personal circumstances or ability to pay. Our mission is to provide care — no
matter what. This year, we project we will be short $14,000 in funds for breast
health care. 

Help us close the funding gap in breast health care, so the women in our
community can get the life-saving diagnostics they need. 

Support women’s health by providing a gift that makes a difference or contact us
to learn more about Planned Parenthood of Orange and San Bernardino Counties’
Breast Health Fund. Visit HealthWomenTrust.org/BreastHealth or call
714.922.4145 today.
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ocated in the heart of Orange County, and central to major freeways I-5 and
CA-55, is the unique and greatly admired Marconi Automotive Museum of
Tustin! Imagine your guests surrounded by $30 million of one-of-a-kind classic
Ferraris, Lamborghinis, high-performance muscle cars and vintage formula
racecars. Your guests will be awe-struck.

As your event shifts into gear, you will find automotive memorabilia, photos, artwork and
a state-of-the-art sound system with a theater-style projection screen and full multimedia
capabilities. Guests will enjoy playing on our competitive six lane slot car game. What a
fabulous way to get the competitive juices going for team building exercises, or
entertaining kids!

One of the great values of our museum is an all-
inclusive site fee. Our site fee includes tables, newly
acquired padded, comfortable banquet chairs and
linens for up to 300 guests. Our modern Lucite
podium, mics and six-foot tables for auctions are
also part of your package. The museum is a flexible
space and can accommodate up to 500 for a seated
dinner or larger numbers for a cocktail reception.

The Marconi Automotive Museum & Foundation
for Kids was founded by Dick Marconi, formerly the
world’s largest manufacturer of vitamins, weight loss
products and food supplements. With a burgeoning business and a very competitive race
car team, he purchased the building in Tustin, originally, to house his race cars and team.
As his vision expanded, he decided to fill the building with his car collection and thus, the
Marconi Automotive Museum was born.

But Dick did not stop there. He wanted to inspire his peers to give back. And he wanted
to build a platform to speak with under privileged kids about having a dream, working
hard, getting a good job and giving back. So in 1997, the Marconi Automotive Museum
added And Foundation for Kids to its title. So while your guests are enjoying this fabulous
car collection, you are also giving back to children’s charities in Orange County and
beyond.

At the Marconi Automotive Museum, we understand that your event is as unique as you
are. Because of this our team of seasoned event planning professionals is committed to
serving you with excellence. From the moment you walk through our door until the last
guest leaves your reception, a fabulous time will be had by all. We work only with the best
vendors in the industry to ensure your day is memorable and stress free!

L
Marconi Automotive Museum

The museum size is approximately 18,000 square feet, has a separate Race Shop and
verandah. A newly remodeled Green Room is perfect to host your function’s VIP speaker
and/or special celebrity guests. Our ceilings are 17 feet high. Ours is a very flexible facility.
We host weddings, corporate events, business meetings, automobile launches, mitzvahs,
fundraisers and school functions.

During the week, the museum is open for tours. We enjoy the delighted visitors that
arrive from around the world to see our unique car collection. Dick Marconi’s philosophy
has always been to share what he has. Therefore, he insists that there are no barriers
around the cars so that people can see and experience these cars up close. We ask that
you call to make an appointment to come see the cars as we are frequently engaged in
daytime functions that do not allow for visitors to view the cars when the events are
underway.

For more information, please contact us through our website,
www.marconimuseum.org, or by phone 714.258.3001. We are located at 1302 Industrial
Drive, Tustin, CA 92780 and are one block off Edinger and Red Hill.
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ur name represents quality, integrity, affordability and professional
education for more than 97 years. In the heart of Irvine’s Spectrum Area,
Webster University, offers innovative business degree and counseling
degree programs that expressly meet the needs of busy working

professionals. The Irvine Campus, established in 1979, offers several master’s
degree program options: the Master Business Administration (MBA), the M.A. in
Management & Leadership, the M.A. in Human Resources Management and the
“dual major” M.A. in Human Resources & Management/Leadership and the Master
of Arts in Counseling with MFCC. Additionally, we offer the B.A. degree completion
program in Management.

At Webster University you will enjoy a top education at affordable tuition.
Webster University is ranked as a Tier 1 school in “America’s Best Colleges” by
U.S. News & World Report.

Webster University, a private,
nonprofit university was founded in
1915 and has been continuously
accredited since 1925. In 2008, the
University’s regional accreditation was

reaffirmed with commendations for 10
years, the maximum time awarded.
Additionally, ALL business degree
programs are accredited by
Accreditation Council for Business
Schools and Programs (ACBSP). The
ACBSP accreditation team named
Webster “Best in Class” for outcomes
assessment. The latter confirms our
commitment to academic quality and
student learning. Additionally, our
students are eligible for invitation to
Delta Mu Delta, the international honor
society in business administration.

All graduate and undergraduate
courses are offered weekday evenings
(from 6 pm-10 pm) in an accelerated
(9) nine-week format, allowing degree
completion at an accelerated pace.
New terms begin in January, March,
May, August and October each year —
so you can begin your Webster degree
at a convenient time.

Finally, 11 graduate degree
programs, including: the MBA, MA-
Human Resources
MA-Management/Leadership, MA-
Teaching, MA-Public Relations; as well
as four certificate programs —
government contracting, decision
support systems, web
services/development are completely
online coursework programs for the
busy traveler. You can complete your
degree program completely online, in-
class or combine the two options for
most Webster degree programs.

Call Webster University at
949.450.9066 for a personalized
consultation or visit our website at
www.webster.edu/irvine. We are
conveniently located just off the I-5 or I-
405 freeway, near the Irvine Spectrum
at 32 Discovery, Suite 250 in Irvine, CA
92618.

O
Webster University’s Business Degrees 

Are Accredited by ACBSP!
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n the modern workplace, the necessity of pervasive internet use and
e-mail communications is universal. As a result, it is increasingly
commonplace for employers to implement specific policies that
either limit or prohibit the use of company devices for personal
electronic activities. In order to police such use, these policies often

provide the employer with the right to monitor and review its employees’ use
of company telephones and computers, implicating various privacy-related
concerns. Although the state of the law on this topic continues to evolve and
varies from state to state, an employer can generally defeat its employees’
reasonable expectation of privacy in electronic activities conducted on
company devices if: (1) the policy is sufficiently specific as to
the monitored activities at issue, and (2) the employee has
actual notice of the policy.

For example, the California Court of Appeal held that an
employee had no reasonable expectation of privacy in the
information stored on his home computer which was
purchased by the company for business-related purposes.
(TBG Ins. Services Corp. v. Superior Court (2002) 96
Cal.App.4th 443.) The Court’s holding hinged on the
employer’s stated policy which required the employee to use
the computer “for business purposes only and not for
personal benefit or non-Company purposes.” The employee
consented to this policy which also allowed the employer to monitor the
information on the computer on an “as needed” basis. Thus, the employee
“fully and voluntarily relinquished his privacy rights in the information he
stored on his home computer.”

In another recent example of the breadth of a properly implemented
electronic activity policy, the Court of Appeal in Holmes v. Petrovich
Development Co. (2011) 191 Cal.App.4th 1047 found that not even electronic
communications between an employee and her attorney were protected
because the employee used her company e-mail account and computer. The
operative company policy specifically advised the employee that “the
company’s technology resources should be used only for company business
and that employees are prohibited from sending or receiving personal e-
mails.” It also warned that “employees who use the Company’s Technology
Resources to create or maintain personal information or messages have no
right of privacy with respect to that information or message.” 

Conversely, the Supreme Court of New Jersey arrived at a different result
when it found that an employee retained an expectation of privacy in attorney-
client communications transmitted via a company computer because she
used a password protected, personal web-based email account. Stengart v.
Loving Care Agency, Inc. (2010) 201 N.J. 300. The Stengart Court found that
the “general language” of the policy which prohibited the use of company
“media systems and services” for personal use, did not defeat the employee’s

I
Does Your Company Have a Viable Electronic Monitoring Policy in Place?

by Amber M. Sanchez and Rosamund M. Lockwood, Associates, Burkhalter Kessler Clement & George LLP

reasonable expectation of privacy in the communications at issue because
the policy did not specifically address the use of personal, web-based e-mail
accounts.

Further complicating each of these issues is the increasing number of
employees using their own electronic devices to conduct company business.
Because most employees access company servers with their personal
devices, this implicates new concerns regarding specific “BYOD” (bring your
own device) policies and the balance between the scope of an employee’s
expectation of privacy and an employer’s interest in the protection of valuable

company information. Thus, increasing numbers of
companies are employing specific “BYOD” policies to
address these specific concerns. Below are a few general
considerations that any employer should address in its
BYOD policy: 

Mandate a Security Policy for All Devices: Many
employees choose not to password protect their personal
electronic devices in the interest of convenience. This puts
sensitive company information at risk, despite the
availability of simple measures to protect the integrity of the
information on the device;

Define the Relative Ownership of Information on the Device: The
policy should set forth guidelines as to an employer’s right to wipe company
devices in the event the device and information contained therein is
compromised; for example, if the device is lost or stolen. Because this puts
personal employee information at risk, the policy should address the
employee’s responsibility to secure and backup the information on the
device in the event the employer is required to wipe the device to protect
sensitive company information;

Define an Acceptable Use Policy for the Device: Certain applications
may present greater security risks than others, and the employer should
make itself aware of questionable applications that should be prohibited on
any device;

Develop an Exit Strategy: The employer should have procedures in place
when employees separate from the company to protect company information
still stored on the employee’s device.

Ultimately, an employer needs to implement clear written policies,
acknowledged by the employee, that address the employee’s relative privacy
rights on both company-owned and employee-owned electronic devices, and
the employer’s right to protect company information. The employer must also
consider the extent to which it should police employee electronic activities at
the potential risk of employee productivity and mistrust.

About Burkhalter Kessler Clement & George LLP
The law firm of Burkhalter Kessler Clement & George LLP (BKCG) offers

experienced legal counsel and strategic representation to small and
medium-size businesses and high net worth individuals throughout Orange

Amber M. Sanchez
Amber M. Sanchez is an associate in the firm’s litigation department.

Prior to joining BKCG in 2010, Sanchez worked in the in-house legal
department of a large California utility where she gained extensive
litigation and trial experience. Sanchez can be reached at 949.975.7500
or by emailing asanchez@bkcglaw.com.

Rosamund M. Lockwood
Rosamund Lockwood is a senior associate with the firm’s litigation unit.

Prior to joining BKCG in 2004, Lockwood was an Assistant Attorney
General with Alaska’s Department of Special Prosecutions and Appeals
and an Assistant District Attorney with Anchorage’s Violent Crimes Unit.
Lockwood has successfully prosecuted dozens of cases through trial.
Lockwood can be reached at 949.975.7500 or by emailing
rlockwood@bkcglaw.com.

County and beyond. Core practice areas include but are not limited to
business litigation and transactions, employment litigation defense, real
estate law and litigation, investment litigation, auto dealership law and estate
planning.

Becoming the target of a Class Action can decimate any company. In
California, where staying abreast and in compliance with ever-changing
laws is challenging to say the least, adding an arbitration provision to your
contracts that includes a class action waiver could be a valuable measure of
protection. In other words, by forcing the suing party to arbitrate, you
prevent them from pursuing class action claims thereby substantially limiting
your company’s exposure. The caveat is that the arbitration provision itself
must be carefully drafted to be enforceable. For example, a Court might
refuse to enforce your arbitration provision if it decides the provision is too
one-sided and favors the company or if the provision is not obvious enough
to the person reading the contract. If you cannot get the case into
arbitration, your company loses the benefit of any class action waiver.
These arbitration provisions with class waivers have already proven to be
extremely beneficial in employment and consumer contracts but could also
provide added protection in other types of contracts. For this reason, every
company should have an attorney review the contracts it routinely uses for
two reasons:

(1) to see if an arbitration provision with a class waiver could benefit the
company and,

(2) to ensure the arbitration provision will likely be enforced in the
unfortunate event the company is targeted as part of a class action.

Is Your Company Doing What it Can to Protect 
Itself From a Class Action?

Amber M. Sanchez Rosamund M.
Lockwood
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hile 2013 did not signify a year of growth for the presence of women in the
top tier of corporate America,1 the last decade has displayed the value
women bring to the workplace and the contributions they make to an
organization and to the United States economy at large.

Many factors have contributed to the growth of women in the workplace.
As the cost of living continues to increase, many families must now be
supported by two incomes. In the U.S., there has also been an
increase in women pursuing higher education. In fact, more working
women have bachelor’s degrees than their male counterparts,2 and
women are also more likely to continue on to graduate school.3

Across the country, it is estimated that there are more than 8.6
million women-owned businesses in the United States.4 Since 1997,
the number of women-owned firms has increased by 59 percent.5

Local trends mirror this dramatic increase. California leads all other
states in the number of women-owned businesses. More specifically,
female-owned businesses within the Orange and Los Angeles
counties place second in United Statues metro areas, only behind
New York and New Jersey. 6

In Orange County, the number of female entrepreneurs is also expanding. In fact, the
latest report from the U.S. Census Survey of Business Owners reveals that the number of
local female entrepreneurs continues to be on the rise, and ranks Orange County sixth in
the nation for women-owned businesses.

The economy and job seekers are also benefitting from the quickly increasing number of
female-owned businesses; accounting for approximately 23 million jobs annually.7

Despite these successes, and women’s innate ability to navigate the challenges of
corporate America, many females still experience barriers when looking to enter the C-
suite. Skills such as exuding a strong leadership style, enhancing power within an
organization, negotiation, networking and influence can be difficult to cultivate and perfect
without advanced training. 

Executive education can be a significant opportunity for both male and female
professionals seeking to refine and strengthen their business skills. With University of
Phoenix’s® Master of Business Administration program, students develop managerial and
leadership skills necessary to be effective in the corporate world. The University’s MBA
program prepares students in the functional areas of business allowing them to develop

W
Women Are Redefining the Leadership Landscape in Southern California

by Kendra Angier, University of Phoenix® Southern California Campus Vice President

managerial skills necessary to be effective in a rapidly changing business environment. 
If entrepreneurship is the goal, University of Phoenix Southern California Campus School

of Business has experienced faculty and alumni who make up a network of business
professionals who know firsthand what it takes to successfully launch and sustain a
business. The campus is proud to support local entrepreneurs by providing insight and
resources to help expand their new businesses through specialized courses on small
business management and entrepreneurship. These resources prepare graduates with the
skills and expertise to excel in Southern California’s competitive economy. 

University of Phoenix’s curriculum is designed for busy adults balancing work, family and
other responsibilities, who require flexibility in their schedules to attend classes and
complete coursework. 

For more information about University of Phoenix Southern California Campus degree
offerings, please visit www.phoenix.edu/southerncalifornia.

For more information about on-time completion rates, the median debt incurred by
students who completed this program and other important information, please visit
www.phoenix.edu/programs/mba.

1 Source: Catalyst, “2013 Catalyst Census: Fortune 500 Women Board Directors,”
http://www.catalyst.org/knowledge/2013-catalyst-census-fortune-500-women-board-directors

2 Source: United States Census, “More Working Women Than Men have College Degrees, Census Bureau
Reports,” https://www.census.gov/newsroom/releases/archives/education/cb11-72.html 

3 Source: United States Census, “More Working Women Than Men have College Degrees, Census Bureau
Reports,” https://www.census.gov/newsroom/releases/archives/education/cb11-72.html 

4 Source: American Express OPEN, “The 2013 State of Women-Owned Businesses Report,” page 7
http://www.womenable.com/userfiles/downloads/2013_State_of_Women-Owned_Businesses_Report_FINAL.pdf

5Source: American Express OPEN, “The 2013 State of Women-Owned Businesses Report,” page 2
http://www.womenable.com/userfiles/downloads/2013_State_of_Women-Owned_Businesses_Report_FINAL.pdf 

6 Source: American Express OPEN, “The 2013 State of Women-Owned Businesses Report,” page 14
http://www.womenable.com/userfiles/downloads/2013_State_of_Women-Owned_Businesses_Report_FINAL.pdf

7 Source: U.S. Department of Commerce, Economics and Statistics Administration for the White House Council on
Women and Girls, “Women-Owned Businesses in the 21st Century”
http://www.esa.doc.gov/sites/default/files/reports/documents/women-owned-businesses.pdf

The University’s Central Administration is located at 1625 W. Fountainhead Pkwy.,
Tempe, AZ 85282. Online Campus: 3157 E. Elwood St., Phoenix, AZ 85034.

© 2014 University of Phoenix, Inc. All rights reserved

Kendra Angier
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he Power of Preferred
Hotel Group

Picture the scenario.
You own a hotel that is
affiliated with an

international chain. Business is
good, but it would be better if you
had the ability to react quickly to
market changes rather than adhere
to brand-in-a-box requirements.
Plus, a significant portion of your
revenue is going to support the
brand’s infrastructure, and your
investment would be more profitable
if you controlled the asset. So, you
consider the options. You could
continue being one of the 1,000+
identical “Brand X” hotels. Or, you
could go independent and align with
a partner like Preferred Hotel Group.
You choose option number two and
become one of the 13 hotels to declare independence from a hard flag
brand and become a Preferred Hotel Group member hotel over a 12-month
period. During the first year, your hotel maintains its Average Daily Rate
and, because Preferred Hotel Group’s cost is less than 10 percent of what
you were paying to “Brand X,” profits are strong, with forecasts showing a
significant increase in Net Operating Income by year’s end.

The Entrepreneur’s Brand
When John Ueberroth purchased Preferred Hotel Group in 2004, he

envisioned growing a business that would help independent hoteliers
become profitable and more competitive against the major chains. Today,
Preferred Hotel Group is the world’s largest independent hotel company,
representing 650 of the best, one-of-a-kind independent hotels, resorts and
serviced residences in 85 countries, supporting the goals of hotel investors

T
Creating a Profitable Hotel Investment Portfolio

Discover the benefits of flying the independent flag and partnering with Preferred Hotel Group
by Jada Jackson, Vice President of Strategic Development, Preferred Hotel Group

without enforcing the high costs and long contracts of a hard brand chain
alliance. Like John, many owners of Preferred Hotel Group’s member hotels
are entrepreneurs, and the company’s model allows these owners and
management groups to create their unique visions and maintain control of
their hard-won investments.

The Preferred Approach to Independent Hotels
What does it mean to be an independent hotel company?

Preferred Hotel Group does not own, manage or operate any of its
member hotels. Rather, the company is a flexible, consultative and cost-
effective option for hotels that want to be unique in their positioning and
make decisions independently, while having access to global connectivity
and other support services that are necessary to compete with the
franchises. Preferred Hotel Group’s business model — from the contracting
process to the pricing structure — is highly effective yet simple in structure.
Member properties receive as much support as they need from a team of
industry experts who look after their best interests, providing individualized
solutions in areas such as global sales, marketing, quality assurance,
purchasing and revenue account management. Rather than make one-sided
demands or implement one-size-fits-all initiatives, Preferred Hotel Group
forges partnerships with hotels that are centered on mutually beneficial
terms. 

Many owners prefer this
relationship over the large chains
because they are not
encumbered by a long-term
contract and are free from pricey
Product Improvement Plans.
Plus, many companies are not
able to maintain offices in major business markets, and a partnership with
Preferred Hotel Group gives properties valuable representation in key cities
like London and Shanghai thanks to the company’s network of nearly 100
sales associates in more than 30 offices worldwide.

But is this independent brand relationship effective? A recent study by HVS
of more than 200 properties showed that Preferred Hotel Group helped its
member hotels in North America increase their average rates by $25 from
2009 to 2012 — more than double the rate reported by competitors — and
did so at a fraction of the cost of a franchise brand. 

A New Selling Point 
The mindset had long been that the chains were the safest bet for a hotel

investment because their frequent stay programs drove big business.
Preferred Hotel Group leveled the playing field in 2013 with the launch of
iPrefer, the first opportunity for independent hotels to access a global
currency-based points program and, therefore, better compete with the hard
brands. iPrefer is a simple and rewarding model, one that drives incremental
revenue without driving down the room rate. Post-launch statistics show that
hotels are greatly benefiting from this approach in terms of increased
spending — iPrefer members spend $110 more per booking than non-
members and have an average stay value of $705 — and repeat business
— return guests have tripled in growth since the program’s launch.

Forecasting a Profitable Future
Preferred Hotel Group has achieved continuous year-over-year success on

behalf of member hotels worldwide. To learn more about Preferred Hotel
Group and why the independent brand route is the most profitable option for
your hotel investment, call 949.719.3314 or visit
www.PreferredHotelGroup.com/Join.

Wynn Las Vegas (left) and Montage Laguna Beach are two of the 650 world-class independently owned and operated properties worldwide
that have chosen Preferred Hotel Group as their global brand partner. 

WIB-Guide_Layout 1  5/22/14  5:13 PM  Page 66

http://www.preferredhotelgroup.com
http://www.memorialcare.org


WIB-Guide_Layout 1  5/22/14  5:13 PM  Page 67

http://www.unitedwayoc.org


B-68 ORANGE COUNTY BUSINESS JOURNAL                                                                                WOMEN IN BUSINESS Advertising Supplement MAY 26, 2014

ver the course of our 90-year history in Orange County, tens of thousands
of donors, volunteers and advocates have demonstrated the power of
caring. Orange County United Way’s Women’s Leadership Council
exemplifies this power through one of the most successful philanthropic
networks of its kind. With a membership of 500 strong and growing, some

$16 million has been invested in our community over the last 10 years.

Two groups comprise the Leadership Council—the Women’s Philanthropy Fund
(WPF) and Women Looking Forward (WLF). Members of the
Women’s Philanthropy Fund give at the Tocqueville Society
level, women who pledge $10,000 or more annually, and
Women Looking Forward members contribute $1,000 or more
annually.

Women’s Philanthropy is Not Just a Trend—it is the
Essence of Philanthropy Itself

“Philanthropy is essentially about change, about making the
world a better place for future generations. Through United
Way, we are helping to lead change in the community by banding together to
improve conditions for local children and families,” said Karen Conlon, California
Association of Community Managers and Co-Chair, Women’s Philanthropy Fund.

According to WPF Co-Chair Jackie Kelley from Ernst & Young, “We engage
donors who allocate a portion of their giving to programs that benefit women and
girls right here in our community.” Members select programs that align with this
priority and infuse about $300,000 into the community annually. Funding targets
agencies that provide a hand-up for their clients, as well as for facility improvements.
Kelley adds, “Women have been, and will continue to be, the leaders and
influencers in philanthropy, volunteerism and societal change. For nearly a century,
women have been drawn to nonprofit work and use voluntary associations to
exercise public influence and to shape concepts of community responsibility.”

Raising Awareness with Social Fundraising 
Each spring, approximately 650 people gather and galvanize over the annual

Women’s Philanthropy Fund Breakfast that, since 2004, has raised nearly $2 million
for local programs. The 2014 WPF Breakfast was chaired by mother/daughter team
Helen Timpe and Monica Timpe-Godfrey. It is through this event that the Council
raises the majority of the money necessary to grant back to the community. The April
29 event featured keynote speaker and educator Stacey Bess, who began her
teaching career in a school for homeless children, known as The School with No
Name. Bess gained national acclaim as a tireless advocate for the educational rights
of impoverished children when her memoir, Nobody Don’t Love Nobody, inspired the
Hallmark Hall of Fame movie Beyond the Blackboard. Her outstanding service has
been recognized with a number of awards on the local, state and national levels,
including the National Jefferson Award for Greatest Public Service.

O
Women Philanthropists Driving Local Change

“Certainly events are one of the avenues used to connect women to our cause,”
notes Emily Rose Wing, Senior Director of Major Gifts, Orange County United Way.
“While fundraising events are intrinsically social events, they are most successful
when combined with meaningful opportunities to advocate and volunteer.”

Through WPF and WLF, members are invited to attend events that are more
intimate and include guest speakers, as well as networking opportunities to form
deeper connections. Past events have included ‘wine and learn’ or ‘lunch and

learn’ events, fashion-oriented social occasions with a shopping
event wherein a portion of the proceeds go toward funding
programs, and volunteer activities linked to initiatives that impact
children and families. In addition, annual meetings are held to
determine the direction for funding innovative programs that
support self-sufficiency for women and girls. 

Emerging Leaders on the Rise Locally and Nationally
Founded in 2005, Women Looking Forward is an

accompaniment to WPF, primarily appealing to young leaders and
emerging philanthropists. Today more than 400 women commit resources and time
to the LIVE UNITED movement to create lasting change in alignment with Orange
County United Way’s 10-year goals in Education, Income, Health and Housing.
Members volunteer quarterly and host networking engagements. The group is led
by Chair Haunani Nakabara from KPMG and Chair Emeritus Antonella Castro from
Paul Hastings LLP. 

Both groups are part of a larger movement of United Way Worldwide.
Community champion Artyn Gardner sits on the National Women’s Leadership
Council board, a dynamic group of women from all across the country who come
together to support United Way’s local efforts through a focus on leadership,
resource development and advocacy. With a diverse network of 55,000 passionate
women in 143 communities across the country, the Council has raised more than
$1 billion in contributions in 12 years—more than any other women’s group of its
kind.

“The Women’s Philanthropy Fund sounded a wake-up call, explicitly inviting
women to step up and support the advancement of women and girls in our
community. We are so grateful for their passion and leadership,” adds Sue Parks,
Founding WPF Chair and CEO of WalkStyles, Inc. “We believe that when a
network of caring women unite their passion, purses and power to change lives,
anything is possible.”

To become part of the Women’s Philanthropy Fund, please contact Emily Wing
at 949.263.6158 or emilyw@unitedwayoc.org. For more information about Women
Looking Forward, please contact Meghan Vu at 949.263.6163 or
meghanv@unitedwayoc.org.

Girls Scouts add youthful energy to WPF events.

Artyn Gardner reads to students during the Women’s Leadership Council’s Book Doctor
volunteer event.

Women’s Philanthropy Fund (WPF) leadership and members with 2014 WPF Breakfast keynote
speaker (second from left). (L to R) Jackie Kelley; Stacey Bess, author and educator; Karen
Conlon; Donna Schroeder

Women’s Philanthropy Fund members and supporters come together at 11th annual WPF
Breakfast VIP reception.
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t Vanguard University in Costa Mesa,
we’ve got the perfect mix – unbeatable
academic training, world-class arts and
entertainment programs, a beautiful
campus and a strong spiritual

foundation. Our alums are executives at Disney, Nike
and Buck Knives (including CEO Chuck Buck), to name
just a few.

“Vanguard was an important part of helping us start
Wahoo’s Fish Taco,” says Vanguard alum Ed Lee ’87,
co-founder and CEO of Wahoo’s Fish Taco. “The
theories and work ethic I learned in the financing and
marketing courses helped us, and the professors were
instrumental. Unlike at a bigger school, Vanguard gives
you a one-on-one experience.”

Small class sizes and professors who care make the
difference at Vanguard. We believe learning goes
beyond the classroom and happens in the context of
relationships with faculty and other students. Our
professors serve as mentors inside and outside the classroom, giving students the knowledge
they need and the wisdom to apply it in the real world.

Vanguard’s faculty is simply outstanding. Our professors advise U.S. presidents, win
national theater awards, pioneer scientific research in China, perform at Carnegie Hall and the
Hollywood Bowl, and much more. Seventy percent of our professors hold doctorates in their
field from some of the most prestigious universities in the world. Those same professors teach
every course and mentor students at Vanguard. No one gets lost in the back of a lecture hall,
and at Vanguard, graduate students never teach our classes.

For 90 years, this personalized approach has yielded a distinguished list of alums – leading
scientists, best-selling authors, network television producers, high-level military leaders and
world-changing business leaders.

“I fell in love with Vanguard,” says Kristina Kuzmic-Crocco ’01, host of Kristina’s Fearless
Kitchen on the Oprah Winfrey Network. “My time there helped me become more confident
being in front of people, and I made lifelong friends.”

Larry Mantle, founder and host of AirTalk on NPR affiliate KPCC, and winner of multiple

Golden Mic awards, says his experience at Vanguard
shaped his life and career.

“I love Vanguard,” says Mantle. “I have such positive
feelings about the university. It’s a very important part of
my life. The professors had a profound impact on me. I
wouldn’t be the person I am without my years at
Vanguard.”

With more than 30 majors and concentrations to
choose from, Vanguard University has a path for
everyone. Best-selling author and brain scan pioneer
Dr. Daniel Amen ’78 says his undergraduate education
at Vanguard put him on course to become a leader in
the medical profession.

“I really love Vanguard. My whole experience there
was wonderful,” says Amen. “I had incredibly good
teachers and got a terrific education.”

Two thousand miles away in Washington, D.C.,
Nathan Gonzales says Vanguard helped launch him
into his career as a nationally-known political analyst.

Gonzales is the political editor of the Rothenberg Political Report, which gives in-depth analysis
of congressional, senatorial and gubernatorial races across the country. He is frequently
quoted in the Wall Street Journal, New York Times, Washington Post, Los Angeles Times and
USA Today, and has appeared on Fox News Channel, CNN and more.

“At Vanguard, I discovered that there is more to learning than sitting in a classroom,” says
Gonzales, who discovered his passion for politics when he spent a semester as an intern at the
White House press office in the West Wing.

No matter the area of study, Vanguard gives students the understanding they need to think
critically, communicate clearly and interact intelligently – taking them places they never thought
possible.

Visit vanguard.edu and see why at Vanguard University, we go beyond the classroom,
beyond scholarship, beyond the expected. At Vanguard, your story matters.

Vanguard University is located at 55 Fair Drive, Costa Mesa, 92626. Call 714.556.3610 for
more information.

A
Vanguard University Alums Lead in Entertainment, Medicine and More

Vanguard believes learning goes beyond the classroom and happens in the
context of relationships with faculty and other students.
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t Pavilion Park in Irvine, the warm weather season is kicking off with a full calendar
of activities that encourage everyone to get outdoors.

The events begin Saturday, June 7, at
10:30 a.m. with a free cooking demonstration
featuring Greek cuisine. Participants will be

invited to unleash their inner chef in this demonstration
that’s perfect for cooks of all levels.

On Friday, June 13, Pavilion Park’s Friday Night
Happenings will feature reggae music from the Jangala
Roots Band and culinary specialties from three popular food trucks starting at 6 p.m. 

On Saturday, June 21, at 10 a.m., UC Cooperative Extension Master Gardeners Orange
County will show how to spice up your cooking by growing fresh herbs right outside your kitchen
door. Participants will plant a three-herb pot to take home. 

For those interested in attending the cooking demonstration or gardening workshop, please
register at www.greatparkneighborhoods.com/events as space is limited.

A
June Is Busting Out with 

Activities at Pavilion Park in Irvine

The 31 Pavilion Park models at the
intersection of Irvine Blvd. and Ridge
Valley are open from  10 a.m. to 6 p.m.
daily showcase 10 distinctive residential
collections: K. Hovnanian Homes’
Harmony, Pulte Homes’ Hawthorn,
Richmond American Homes’ Birch Trail,
Ryland Homes’ Melrose, Shea Homes’
Sagewood, Taylor Morrison’s
Springhouse, William Lyon Homes’
Whistler and three collections by
Lennar: Beachwood, Roundtree and
Rosemist. Homes measure
approximately 1,767 to 4,223 square
feet, and prices range from the
$700,000s to over $1.5 million.

For additional information, call
949.733.3260 or to learn more about
the June events, visit
www.greatparkneighborhoods.com.

ACG
continued from page B-57

“The quest for self-improvement in
the service advisor world is agnostic
when it comes to age and
experience levels,” said Ms. Armour.
“You can see it in the type of
engagement our attendees have
with subject matter experts. We’ve
got directors and partners taking as
many notes and asking questions of
our featured presenters as those
with considerably less experience.”

Chapter members and guests
aren’t the only ones traveling the
education curve. So, too, are the
Women in Leadership committee
members, which frequently survey
attendees to gauge opinions on
program content, format and event
logistics. It’s all part of a continuous
feedback loop that ensures proper
alignment between member
expectations and the organization’s
larger goal of driving business
through qualified relationship
building.

Based on the consistent sell-outs
at the monthly luncheons and
growing popularity of its afternoon
Tea & Speaker events, the model is
working. What’s ACG OC’s formula
for success? Call it one part nature,
one part nurture and, as you would
expect from a group of high-powered
women, plenty of good intuition.

For more information about the
ACG OC’s Women in Leadership
program, e-mail Darleen Amour at
darmour@bdo.com.
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Kellie Aamodt, West Region Vice President Sales
UPS, Laguna Hills

Kellie Aamodt joined UPS in 1991 as an international account executive and
was promoted to area sales manager in 1994. After multiple special projects
throughout the country, Aamodt was promoted to director of sales in 1998 in
Houston, Texas. She then transferred to Ontario, Calif. in 2003 as the director
of sales. In 2007, she relocated to the corporate office in Atlanta, Ga as the
enterprise growth coordinator. In 2010, Aamodt returned to Southern California
as the managing director of sales for Southern California, Hawaii and Las
Vegas. In Nov. 2011, Aamodt was promoted to vice president of retail accounts
in the west region. In July 2012, Aamodt accepted the assignment of vice
president sales in the central region and relocated to the Chicago area. In April
2013, Aamodt accepted the assignment of vice president sales in the west
region and returned to California. She has responsibility for 25 states and over
1,200 sales personnel.

Ramona Agrela, Associate Chancellor/Chief of Staff
University of California, Irvine, Irvine

Ramona Agrela is the associate chancellor and chief of staff of the University
of California, Irvine. She is the senior aide to the chancellor, with primary
responsibility for implementing the chancellor’s vision, goals and programs. She
advises the chancellor and coordinates with other senior campus leaders on
policy, programs, personnel, and community and legislative matters; represents
and acts on the chancellor’s behalf in discussions with the university’s
academic and administrative leaders, the UC Irvine Medical Center, the UC
Irvine Foundation Board of Trustees (on which she sits), the UC Office of the
President, and the UC Office of the Regents; and is involved in all areas of
campus operations. She previously served as assistant dean of the Claire
Trevor School of the Arts, where she directed and provided leadership to the
school’s financial, operational, marketing, communications, technology,
personnel and production functions.

Tina Aldatz, CEO
Savvy Traveler LLC, Laguna Hills

Tina Aldatz currently serves as CEO for Savvy Traveler, an up-and-coming
company that brings smart, simple and safe solutions for traveling needs. She
also currently sits on the board of advisors for the Left Shoe Co., Hispanic 100
and is co-chairing the Mentor Program. Aldatz has been featured in Forbes as
an entrepreneur to watch and she was also featured in OC Metro as one of the
25 hottest people of Orange County. She has been recognized as 2011’s
National Latina Business Women Association’s Business Woman of the Year.
Aldatz has appeared on numerous television shows and networks including
Good Day LA, CNBC and HSN. Aldatz is also the creator Foot Petals, the
original designer insoles, which was acquired by RG Barry Corp. (DFZ) in 2011.
She has also started her own investment company TAARKE Real Estate LLC.

Gina Alshuler, President
Rauxa, Costa Mesa

Gina Alshuler and Rauxa have come a long way together. What began as a
small direct-mail house in Seal Beach in 1999 is now a fast-growing, full-service
marketing agency with 200 employees coast to coast and an impressive roster
of Fortune 500 clients. And Alshuler, a receptionist when she joined the
company 13 years ago, is now president. With a passionate, energetic and
infectious personality that pretty much defines the company, Alshuler has led
Rauxa’s expansion — opening offices in New York, San Francisco, Chicago
and Atlanta — and evolution, overseeing the acquisition of digital firm
ThoughtMatrix while making major inroads into all things digital and technology.
Her commitment and ability to attract and empower the industry’s strongest
talent has helped the agency to forge an average year-over-year growth rate of
23 percent. During Alshuler’s tenure, Rauxa has been consistently ranked as one of the top women-
owned businesses in Orange County.

Paula Ansara-Wilhelm, Co-Founder/Chief Marketing Officer
Surterre Properties, Newport Beach

Paula Ansara-Wilhelm has made innovative strides in the residential real estate
market throughout her career. She founded brands targeted at making a
difference in the community and has overcome numerous challenges — all in a
predominately male environment. Always forward-thinking and creative, Ansara-
Wilhelm was the first person in residential real estate to establish a “Marketing
Studio,” providing an in-house, full-service ad agency to support both the agents
and clients, unifying a real estate brand to create consistency in the real estate
arena. In early 2006, she wanted to create a green company and give back to the
community. As a result, she co-founded and launched Surterre Properties. The
company’s unique, full-service approach empowers agents and staff to focus on
what is best for the client in a team-oriented environment, while also giving back to
the community through company-wide green and charity-focused initiatives.

Patricia Arvielo, President
New American Funding, Tustin

With more than 30 years of experience in mortgage, Patty Arvielo has risen
to the top executive ranks in the industry. Aside from being the president and
co-founder of a successful nationwide direct mortgage lender, Arvielo is also a
member of the National Association of Hispanic Real Estate Professionals, is
on the Risk Management Committee for the Mortgage Bankers Association,
and resides on the Freddie Mac Community Lender Advisory Board. Arvielo
continues to manage the operations and sales from coast-to-coast for all
branch offices and staff of New American Funding. Using her extensive
experience in residential lending, she also helped New American Funding form
its own Realtor-based Lending Division.

Geeta Bansal, Owner/Executive Chef
Clay Oven, Irvine

Born and raised in Delhi, India, Geeta Bansal is the head chef and owner of
Clay Oven. With husband and family in tow, she regularly travels the globe,
meeting with world-famous chefs to learn the secret of the trade. Bansal’s entry
into the restaurant business occurred while she was attending Rutgers and met
her future husband, Praveen, who had been working in food and hospitality for
most of his career. She ultimately transformed from a college professor and urban
planner into a contemporary Indian chef. Bansal opened the Clay Oven in 1986
and takes pride in preparing a modernized version of Indian cuisine, which makes
great use of sustainable local produce, as well as the highest quality lamb, fish,
beef and chicken available. Bansal is regularly seen on TV in Los Angeles,
offering cooking demonstrations and tips on FOX, KTLA, CBS and KCAL.

Brittany Barber, Owner/Designer
BeachCandy Swimwear, Corona del Mar

Brittany Barber opened BeachCandy on Pacific Coast Highway in Corona del
Mar in 2011. BeachCandy is a luxury beachwear boutique that specializes in
the art of custom-made swimwear. At BeachCandy, customers embark on a
personalized shopping experience through an intimate swim-exclusive
environment with each and every woman, any age and any size. Women
receive individualized attention in finding exactly what they need when it comes
to fit, quality and styling. From cut, to sew, to sale — quality is the company’s
top priority. Whether it’s custom BeachCandy or a ready-made suit, Barber and
her associates are committed to fulfilling customers’ wants and needs. The
swimwear exudes elegance through its luxurious fabrics, second-skin-like fit,
timeless design and Swarovski crystal “Candy” finishing. BeachCandy launched
an exclusive collection sold at The St. Regis Hotel in Monarch Beach this spring
and is planning on opening a second location soon.

Lani Baron, Attorney/Mediator/Founder
Alternative Divorce Solutions, Newport Beach

Lani Baron began her career in consensual dispute resolution prior to law
school at a firm where her eyes were opened to the immense impact mediation
could have on the family law system. Following her passion, Baron attended
Pepperdine’s Straus Institute. Baron excelled in her legal education and
graduated in the top 4 percent of her class from Whittier Law School.
Immediately upon graduating, Baron took on the role of owner and lead
attorney-mediator at the Center for Mediated Divorce. Ultimately seeking to
expand her bill of services, Baron opened Alternative Divorce Solutions, offering
divorce mediation, uncontested dissolutions, team mediations, pre- and post-
marital agreements and estate planning services. Baron is a thought leader in
the area of divorce mediation and has helped hundreds of couples preserve
their dignity and finances while peacefully settling their divorces.

Ellen Bartholemy, Director of Accounting Services
Hall & Co., Irvine

Hall & Co. CPAs is a full-service accounting and financial services firm in
Orange County that handles a wide range of accounting, tax and consulting
services for private companies, individuals, estates and trusts. Ellen
Bartholemy oversees the firm’s client services and deliverables, as well as
internal staff development. She specializes in reorganizing business operations
to maximize company strengths and minimize weaknesses, long-range
financial planning, budgeting and rigorous analysis of ongoing company
performance, and is highly experienced in serving the real estate, construction,
manufacturing and professional service industries. Bartholemy is a member of
the AICPA, California Society of CPAs and ProVisors networking group. She
also is actively involved with Women Looking Forward, a giving circle within
United Way OC.

Margaret Bayston, CEO/Executive Director
Laura’s House, Ladera Ranch

Margaret Bayston joined Laura’s House in 1998, and became CEO and
executive director in 2001. This year, Laura’s House is celebrating its 20th
anniversary of serving the community, and Bayston has been at the helm,
leading the organization as CEO for 13 out of those 20 years. She is a visionary
and a motivational leader, and over the years has expertly guided and
supported her staff, the Laura’s House board of directors and volunteers in
achieving the organization’s ultimate goal: to end the silence of domestic
violence. Under Bayston’s leadership in 2013, Laura’s House reached more
than more than 25,000 individuals through its 24-hour Crisis Hotline and Safety
Net, emergency shelter and support services, Transitional Living Center
Program, Counseling and Resource Center, Legal Department, education and
prevention, and community engagement programs.

Leah Beal, Vice President/Financial Center Manager
Citizens Business Bank, Laguna Beach

Leah Beal has been in the financial industry for over 30 years. Her current
position holds the responsibilities of developing private and commercial clients
and managing relationships for the top echelon of principals and companies
within Orange County. Prior to joining Citizens Business Bank, Beal was a
district manager for Comerica Bank in Irvine, a senior vice president and
division manager for the HOA Division of Sunwest Bank in Tustin, and spent
nearly 13 years at Union Bank in Newport Beach, San Juan Capistrano and
Ladera Ranch. Prior to Union Bank, Beal spent four years with Wells Fargo
Bank as a manager and as an original designer of the current Premier Banking
Program at Wells Fargo Bank. Outside of her professional responsibilities, Beal
is on the board of directors for Boys and Girls Club of Capistrano Valley and is
involved in Working Wardrobes and VETNET.

Susan Beat, Senior Vice President
Union Bank, Irvine

Susan Beat is a career banker with over 25 years of experience in treasury
and sales management. Her career started right after high school with a typical
part-time, entry-level banking job. It has grown to encompass the management
of over $7 billion in bank assets across three states and roles on key
committees within Union Bank. Beat manages a network of bank officers across
the West Coast, and is responsible for the strategy and execution required to
meet the needs of thousands of commercial client’s global treasury
management needs. In addition to running her business, Beat also sits on
various policy making committees within Union Bank including Benefits
Administration, Interest Rate Committee and the Leadership Council for
Diversity and Inclusion. Beat is credited with developing a strategy at Union
Bank focusing on the specific treasury management needs of not-for-profit enterprises, helping them
maximize their working capital.

Melinda Beckett-Maines, National Marketing Manager
Toyota Material Handling USA Inc., Irvine

Melinda Beckett-Maines oversees marketing and branding initiatives for the
number one selling forklift supplier in the U.S. She is responsible for marketing
and public relations for all lift trucks and material handling equipment sold by
Toyota Material Handing U.S.A. Inc. (TMHU) in the U.S. and Canada. Beckett-
Maines was one of the first two women in TMHU’s history to attain the national
marketing manager title. She has been a Toyota associate for 23 years where
she has held several senior-level positions. As national marketing manager, she
is responsible for the overall management of TMHU’s branding,
marketing/communications, public relations and advertising efforts in the U.S.

2014 Women in Busine Nominees
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and Canada. This position is critical as TMHU continues evolving as an independent U.S. company and
retains and grows its title as the No. 1 selling lift truck manufacturer in the material handling industry.
Prior to her current role at TMHU, she served as communications manager in Toyota Motor Sales’
eBusiness Department.

Evonne Bellovich-Guinn, President
A Point of View Research Inc., Huntington Beach

In 2007, after one year of hospitalization and the loss of her position as
director of a national market research firm — that she had held for 15 years —
Evonne Bellovich-Guinn opened A Point of View Research. Bellovich-Guinn
planned, developed and created this business from her hospital bed and
opened the company with an IV, as means of nutritional support, in her arm
hidden from public view in a backpack. While she could not swallow food for
over a year, she was determined not to let this keep her from succeeding. With
the assistance and support of friends and colleagues, Bellovich-Guinn is still
overcoming health challenges and has grown the business to be one of the
most successful research companies in the Orange County area. Initially in a
small focus group facility of 2,500 square feet with five employees, the
organization has now grown to three facilities and 20 to 75 employees working
at any one given time.

Kimberly Bernatz, Senior Vice President/Director of Wealth Management, Sales and Marketing
First American Trust Co., Santa Ana

A dynamic leader with more than 20 years of financial services experience,
Kimberly Bernatz has worked with high-net-worth individuals, families and
foundations in the areas of estate and charitable planning, investment
management, retirement planning and real estate. In her current role as senior
vice president and director, wealth management, sales and marketing at First
American Trust Co., a wholly owned subsidiary of First American Financial Corp.
(NYSE: FAF), Bernatz oversees an organization that holds approximately $3
billion in assets. She has remained a steady leader for her clients during a period
of economic uncertainty. She is a CERTIFIED FINANCIAL PLANNER™, and an
Accredited Estate Planner®. Bernatz also serves as a member of First American
Trust’s Officer’s Trust and Investment Committee and its New Business
Acceptance Committee. A proud member of the community, she also serves
Hoag Hospital Foundation, the Pacific Chorale, UCI and the Assistance League of Newport-Mesa.

Diane Biagianti, Vice President/Chief Responsibility Officer
Edwards Lifesciences, Irvine

Diane Biagianti has been vice president, chief responsibility officer for
Edwards Lifesciences since May 2011. In 2013, Biagianti received the PwC
Award for leadership in the Advancement of Ethics in the Medical Device
Industry. This award is given annually to the individual who has demonstrated
outstanding leadership in the advancement of ethics and ethical behavior in the
medical device and diagnostics industry. Also in 2013, she received the
Edwards “3-Fer Award” for being nominated by the leadership team in all three
categories of trusted business partner, bold and decisive, and creating
community. She is also the drafting mentor for the Asia-Pacific Economic

Cooperation forum’s region-wide industry code of ethics harmonization initiative.

Kim Bibb, Realtor
Villa Real Estate, Newport Beach

Villa Real Estate Co-Founder Kim Bibb’s name is synonymous with luxury
real estate on Newport Beach’s Balboa Peninsula. For nearly two decades,
Bibb has dominated this market, selling hundreds of fine coastal homes and
setting new high-water marks for exceptional properties on the Bayfront, the
oceanfront and within the interior avenues of this exclusive area — as well as
on the surrounding islands. Specifically, Bibb is an unparalleled expert in the
sought-after Peninsula Point submarket, where she transacted more than $60
million in 2012 and $83 million in 2013. In addition to achieving sales records,
Bibb is known for setting the gold standards for market intelligence, innovative
marketing and client service in coastal Orange County. Bibb resides in
Peninsula Point with her family and is active in the community, having served as
past president of the Balboa Peninsula Point Association.

Katia-Maria Bolaños, Corporate Wardrobe Stylist
Couture á la Carte, Lemon Heights

Katia-Maria Bolaños is the founder of Couture á la Carte, a wardrobe
consulting service that cultivates her clients’ hidden style, defining it to fit their
personalities, lifestyles and personal characteristics. Every Couture á la Carte
client receives a complimentary assessment of their image needs and goals
that focus on what they really want from fashion, what works best for them and
how their image reflects who they are and who they want to become. Bolaños
attended American Intercontinental University, receiving a bachelor’s degree in
business administration with a minor in fashion marketing. Bolaños also
attended the Conselle Institute of Image Management, a master’s equivalent
program focusing on the social and psychological effects of dress. There, she
was mentored by image expert Judith Rasband, one of nine Certified Image
Masters in the world. Bolaños is a member of the Association of Image
Consultants International.

Dr. Monica Bonakdar, Medical Director
Monica Bonakdar, MD/Bonakdar Institute, Corona del Mar

When Dr. Monica Bonakdar established her Corona del Mar office in 2000,
she focused on one key goal — to create a luxurious, state-of-the-art
environment offering the latest non-invasive cosmetic procedures and high-
tech laser treatments. Her vision: to artfully restore youthfulness in the aging
face and body. A medical professional with more than 20 years of experience in
non-invasive cosmetic procedures, Bonakdar offers the latest advancements in
injectables, laser surgery and high-technology treatments with personalized
and professional patient care. She has been a part of the BOTOX Cosmetic
Physician’s Network since 2000 and is trusted by many leading medical
manufacturers, including Allergan, Medicis, Suneva and Ulthera. Bonakdar
involves her patients with her charitable Look Good, Feel Good Program,
where she donates a portion of her monthly revenues to various local charities
that her patients select.
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Amber Bonasoro, Director of Marketing
Berkshire Hathaway HomeServices, Newport Beach

Amber Bonasoro is the director of marketing at Berkshire Hathaway
HomeServices California Properties with annual sales of more than $12 billion.
Ranked the #1 company in the network, it was recently awarded the 2014
Harris Poll EquiTrend® Real Estate Brand of the Year. Bonasoro completed her
MBA program at Chapman University’s George Argyros School of Business
and Economics where she received a scholarship for up-and-coming business
leaders in Orange County. She graduated with high honors from Chapman
University with a B.S. in business administration with emphases in marketing,
finance and management. She holds her CA real estate salesperson license
with eight years of experience in the coastal Orange County market. A founding
member of OCYPN, she has held various leadership positions and helped grow
membership to more than 500. Bonasoro recently became a Big Sister with Big
Brothers Big Sisters Orange County.

Tracy Borkum, Owner
Urban Kitchen Group, Irvine

Tracy Borkum, a London native, has brought an international sensibility to
the Southern California restaurant scene with her innovative business concepts
since opening her first project in 1995. Since then, the entrepreneur has
helmed several successful endeavors as both restaurateur and interior
designer including the current CUCINA urbana, CUCINA enoteca (Del Mar),
Fish Public and Urban Kitchen Catering. Renowned for her innovative
“restaurant to retail” approach, Tracy first stepped in to the Orange County
scene in Dec. 2011 when she opened doors to her first CUCINA enoteca
location in the Irvine Spectrum. The wildly successful venue was also the
catalyst to the opening of Urban Kitchen Shop, her online marketplace where
diners can cull through the handpicked treasures to achieve her signature
eclectic aesthetic. Now in 2014, Borkum will expand her Orange County
repertoire with her second CUCINA enoteca location, opening at Fashion Island in Newport Beach in
August.

Jill Boultinghouse, Board VP/Programs Director
Strength in Support, Laguna Hills

Jill Boultinghouse is a founding board member and board vice president of
Strength in Support (SIS). Boultinghouse first started seeing for low fee and pro
bono active military, veterans and their families in her private practice in 2003.
In 2012, she helped personally recruit board members that would build a
nonprofit for Orange County that would provide a wide range of mental health
services for all active military, veterans and their family members. She has
grown SIS’ operating budget to $322,000 annually in a little over a year.
Boultinghouse grew the nonprofit from the ground up. She helped form the
board of directors at the end of 2012 and in spring 2013, she helped open the
clinic. Since that time, she has been an integral part of SIS’ educational
workshops, recreational workshops, mentorship program and counseling
department. She currently oversees six contracted and volunteer therapists
and coordinates other volunteers.

Karie Boyd, CEO/Attorney
Boyd Law, Irvine

Karie Boyd is the CEO and founder of the Boyd Law. Boyd’s vision and
determination has built the company from the ground up. A once small practice
has expanded to now include offices throughout Southern California in Orange
County, San Diego and Century City. Boyd leads the firm’s legal team in
representing clients in litigation matters involving business litigation, family law,
including high-net-worth divorce, trusts and estates litigation, probate, real
estate litigation, bankruptcy and entertainment law. Boyd continues to promote
the highest standards and innovative thinking in both the legal and real estate
professions. Her efforts and accomplishments have earned her peer
nominations for top attorney for both Corporate Litigation and Real Estate in
2011 and a Top Young Attorney Award nomination in 2009, 2010, 2012 and
2013.

Kathleen Boyle, CEO
Verify Inc., Irvine

Starting with an internship in 1991, Kathleen Boyle has over 20 years of
extensive organizational and management experience with the Verify group of
companies. Prior positions include president, vice president of quality and
compliance, director of operations, director of customer satisfaction and
director of business development. As CEO, Boyle has been instrumental in
helping the company achieve and maintain ISO 9001 certification. She has
secured multi-million dollar corporate agreements with Fortune 500 companies
including Lockheed Martin, Boeing, Honeywell International and United
Technologies. Boyle also developed and launched the organization responsible
for facility security, global trade controls, enterprise risk management, and
ethics and stakeholder mediation.

Eve Brackmann, Partner
Stuart Kane LLP, Newport Beach

Eve Brackmann is a partner at the specialty law firm of Stuart Kane LLP.
Previously she was a partner at the Newport Beach-based firm of Stradling
Yocca Carlson & Rauth, and prior to that she was an associate at the
international law firm of Dorsey & Whitney. Brackmann is not only an
accomplished litigation attorney and appellate lawyer, but also trusted counsel
to her clients and an active leader in the legal community, as well as the
community at large. She was recognized in 2013 as a Super Lawyers Rising
Star and made the 2013 Los Angeles Magazine list of Top Women Attorneys.
Her clients include real estate brokers, developers, landowners, private
investors, shopping center and other commercial property owners, mortgage
companies, banks, a national defense contractor and an international private
jet company.

Ana Brandt, Founder
Ana Brandt Photography, Tustin

Ana Brandt knows the important role that pictures play in understanding who
you are. As an adopted child with no birth photos or physical memories of her
biological family, she believes that to know where you are going, you must
know where you came from. This has served as the guiding force behind her
business, where for over 15 years, she has joyfully preserved the heritage of
countless individuals and families through photography, specializing in
mothers and babies. The image holds power for an artist whose own mother

left her on a street corner. Today, Brandt considers it a great privilege to enter the personal world of
others to record who they are. She serves Orange and LA counties, providing photographic portraiture
at her studio in Tustin or on location. Brandt also teaches photography workshops throughout the U.S.,
U.K. and Puerto Rico, and donates her time to the Heart Gallery in Orange, photographing foster
children who are up for adoption.

Robin Brogdon, President
BluePrints Veterinary Marketing Group, Irvine

BluePrints Veterinary Marketing Group Inc. is a full-service marketing and
consulting firm dedicated to the veterinary specialty industry. Just like in human
medicine, there are board-certified specialists — doctors who have invested
time becoming credentialed experts in a particular field beyond their basic
medical school training. Those veterinary specialists — whether they are solo
practitioners or part of a multi-specialty/multiple location practice — partner with
BluePrints when they have business development and marketing needs.
Launched in a small home office by Robin Brogdon, MA, in 2007, following a
successful career running two large specialty practices, BluePrints is now a
million+ dollar a year agency with a team of talented and passionate animal
health marketing experts. It remains the only ad agency in the nation focused
solely on veterinary specialty care. Brogdon is an industry pioneer, a sought-
after speaker, a published author and an active board member of many industry organizations.

Penelope Bryan, Dean
Whittier Law School, Costa Mesa

Since her appointment as dean five years ago, Penelope Bryan has guided
Whittier Law School through the greatest era of change in the school’s 48-year
history. She reinforced Whittier Law School’s mission to bring greater diversity
to the legal profession, and this year the school was ranked by U.S. News and
World Report as the most diverse law school in California, and the third most
diverse in the nation. The school just launched a bold new curriculum to give
students more hands-on practical training, and received national acclaim for it.
Bryan helped fundraise and build a state-of-the-art courtroom which brings the
legal community to campus. She also formed a partnership with Orange County
Coastkeeper to give law students environmental law experience while they help
keep our waterways clean. She has strengthened the school’s public interest
mission while leading the way to innovation in legal education.

Flo Bullock, Realtor
Keller Williams, Mission Viejo

After raising her four boys as a stay-at-home mom, Flo Bullock acquired her
real estate license in 2002 and immediately had a positive impact on the
Orange County residential real estate market. She consistently received awards
as an individual top producer in her office until 2010, when she teamed up with
John Russell to create a powerhouse team in South Orange County. For the
second straight year, the Bullock Russell team has been the #2 team
worldwide, in the country’s largest broker by agent count, Keller Williams.
Bullock and Russell have sold over $500 million of real estate in just over a
decade, while creating a reputation for honesty, integrity and professionalism.
Repeat and referral business is their hallmark as a result of an extensive list of
satisfied clients.

Christine Burke, President/General Manager
FxA, Irvine

Prior to joining the chicBuds/FxA team, Christine Burke was responsible for
the Ultimate Ears custom earphone division at Logitech. Burke also ran the
Artist Relations and Social Media groups for Ultimate Ears, as well as worked
on the Logitech UE Brand Marketing team. Burke started at FxA in Dec. 2013
and focused on product development, business development and marketing.
Burke was born in San Francisco and raised in San Mateo. She also lived in
Tehran, Iran for two years as a child and lived in Bordeaux and Paris, France for
two years as a young adult. She holds a BA in French and a minor in
management from the University of California, Irvine.

Caroline Callaway, President/Founder
Bolt Public Relations, Irvine

In 2007, when she was in her 20’s, Caroline Callaway began her
entrepreneurial journey. Always knowing she would start her own agency,
Callaway opened Bolt Public Relations out of a spare bedroom in her condo.
She had a vision of what a PR agency could be — a fun, warm, welcoming
partner for businesses of all sizes to be re-energized by their potential and
reach new levels of growth. And while it all sounds like an idealistic start to a
growing company, those first few years were filled with sweat and tears. Aside
from hustling day in and day out and putting every dollar earned right back into
the business, Callaway had people hang up on her because she “sounded
young,” and was even chastised for calling herself a CEO. Today, Callaway
leads a national, award-winning agency with offices in Irvine, Calif., Raleigh,
N.C., and Dallas, Texas.

Dr. Michele Carpenter, Physician/Surgeon
Dr. Michele Carpenter, MD, Orange

Dr. Michele Carpenter began her medical career with the United States Navy
in 1984, aboard the USS Acadia. She was only the second female officer to
attend as a physician on the USS Acadia. At the time, surgery was a specialty
frowned upon for women; however Carpenter was determined to be a surgeon
as she felt strongly that it was where she belonged. Her husband Ed, whom she
met while serving, was also a U.S. Naval officer, carrying down the tradition of
military service from his father and uncle. While Carpenter built upon her
promising medical career, her husband Ed retired from the Navy and focused on
raising their three daughters. The Carpenters continued the military tradition
with the next generation as two of their daughters are recent graduates of the
U.S. Naval Academy and U.S. Naval Flight School.

Karen Casler, Owner
CB CycleBarn, San Clemente

Karen Casler will tell you that her biggest accomplishment regarding CB
CycleBarn, a studio that offers indoor cyclists a fun, safe and effective workout,
is the simple fact that TheBarn exists. While Casler never had any thoughts of
opening a business, her dream was to be able to teach classes at an amazing,
safe and well-maintained studio. The problem was a studio like that didn’t exist.
With the encouragement of her husband, Casler started developing CB
CycleBarn and nine months later, she had the studio she had always wished
for. Since opening in Dec. 2012, CB CycleBarn has exceeded all expectations,
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allowing the company to more than double the projected 2013 revenue.
Memberships, sales, community involvement and local presence continue to
grow monthly. Last year, CB CycleBarn won Best Spin Classes in Orange
County 2013 on the OC HotList.

Carmella Cassetta, Senior Vice President/COO, Corinthian Online Services
Corinthian Colleges Inc., Santa Ana

In 2005, Carmella Cassetta joined Corinthian
Colleges as senior vice president and chief
information officer. She was responsible for the
development and implementation of a
comprehensive information technology strategy and
IT operations for the company. In 2013, she
transitioned from IT into business operations and
was promoted to president and chief operating
officer, Corinthian Online Services. She is currently
combining her business, leadership and technology
background to run the Online Learning Division with
full P&L responsibility for the division. Cassetta was
awarded the CIO 100 Innovation Award for her work
on a significant ERP implementation project at Corinthian Colleges in 2008.
As an active member of the Orange County community, she is involved with
Girls Inc. and Olive Crest.

Jennifer Cavender, Audit Senior Manager
Haskell & White LLP, Irvine

Jennifer Cavender is a crucial member of the
Haskell & White team. As an audit senior manager,
she supervises staff and delivers exceptional service
for one of the largest independently owned
accounting, auditing and tax consulting firms in
Southern California. Cavender’s clients - which
come from a variety of key sectors including the real
estate, manufacturing and nonprofit fields - are at
the heart of the firm’s successful growth strategy.
Cavender goes above and beyond her role as a
businesswoman. She is very active in local
accounting organizations where she mentors others
in her field. Cavender has also contributed greatly to
pursuits outside of the office. She has served on the boards of American
Society of Women Accountants (ASWA) Abundant Life Church of God and
the California State University Alumni Association.

Maria Cervantes, Diversity Partnership Manager
Mind Research Institute, Irvine

Maria Cervantes has been advocating for
children’s well-being and access to quality education
for more than a decade. She joined MIND Research
Institute in 2002 as a receptionist, working her way
up to become a powerhouse fundraiser and lead
organizer of MIND Research’s Diversity Council.
While working at the nonprofit full-time, she fulfilled a
lifelong dream — and overcame naysayers — by
going back to school and earning a BS in human
services from California State University, Fullerton.
Today, as MIND Research’s first diversity
partnerships manager, Cervantes has helped raise
more than $4 million to help low-income elementary
school students and English language learners excel in math and prepare for
high-tech, high-paying jobs in science, technology, engineering and math
(STEM) fields.

Nomi Channapragada-Bui, Owner/CEO
One Stop Beauty, Huntington Beach

Since 2001, Nomi Channapragada-Bui has
created a revolutionary shopping dynamic as a
“one-stop” shop to provide clients full salon services
and do-it-yourself products. In 2013, One Stop
Beauty serviced over 44,000 customer transactions.
In 2013, she launched SPEAK BEAUTY
International, a division of One Stop Beauty. Speak
Beauty International is focused on pioneering
innovative, trendsetting beauty brands from around
the world to the Orange County beauty market.
With continued yearly success, Channapragada-Bui
is one to follow for the latest techniques in business
success and beauty innovation for both business owners and consumers.

Jody Chapman, Real Estate Agent
Surterre Properties, Newport Beach

Jody Chapman has 29 years of experience in
business, design and sales. Her sales ranked in the
top 1 percent of all Orange County Realtors®. Her
hard work and devotion to her clients, her
knowledge of the Newport Beach and Corona del
Mar areas, negotiation skills, along with her
networking acumen, are what make her an
outstanding sales associate. Chapman feels that her
discretion, along with her ability to focus on the true
issues at hand, ensures a smooth transaction. Being
a part of the Surterre team enables Chapman to
continue her excellence as an agent while utilizing
the best tools and technology available. She believes the Surterre image to
be unparalleled and an advantage in her quest to provide the best, most
focused service and results to her clients.

Helane Cohen, Senior Marketing Manager
Microsoft, Irvine

Helane Cohen has been the vice president of marketing for the National
Association of Women Business Owners (NAWBO-OC) for the past two
years and has helped NAWBO develop and drive marketing awareness.
Cohen is also a senior marketing manager for Microsoft Community

Connections, where she offers education
opportunities and resources for Business
Influencers like NAWBO across the United States.
Cohen helped NAWBO recently launch the internal
NAWBO Yammer site to allow organization
members to communicate directly with each other
in a social format. Cohen is actively involved in the
community acting as VP of Marketing for NAWBO
and volunteering for multiple organizations in the
community including Special Olympics, Girls Inc.
and Ronald McDonald House.

Lorraine Conaway, Founder
Conaway & Conaway Inc., Tustin

Lorraine Conaway, along with husband and
partner James Conaway, restarted their business
Conaway and Conaway in Orange County in 2004
with only one full-time employee and one part-time
employee. Since then, the company has grown to
10 full-time staff. Despite industry challenges and
stereotypes, Lorraine has become one of the most
recognized wealth strategists in Orange County,
being nominated for numerous awards such the
2011, 2012 and 2013 Women in Business Award
along with 2014 Excellence in Entrepreneurship
Award by the Orange County Business Journal.
She also spoke as a panelist at the 2013 California Women’s Conference
in Long Beach, and as a keynote speaker at the Orange County Women’s
Business Expo. Giving back to charity is one of Lorraine’s greatest
passions, and together with her husband, they have raised over $24
million dollars in planned gifts for various charities.

Karen Conlon, President/CEO
California Association of Community Managers Inc., Laguna Hills

As president of the California Association of
Community Managers Inc., Karen Conlon has
grown the organization from one employee with
$250K in revenue to 12 employees with $3.5
million in revenue and an investment portfolio of
$3 million. She is responsible for developing state-
specific education, a certification, certificate
program, and master’s level certification for
community managers where none previously
existed. Conlon acts as an expert witness for
deposition and trial work on issues including, but
not limited to, governance issues; standards of
care and fiduciary obligations for CID boards of directors and their
associations; community management standards and business practices;
CID architectural standards, high-rise developments; mold and
construction defect, rules and regulations; developer issues; and
governance. Conlon has been appointed to serve on various Department
of Real Estate Task Force and has authored numerous articles on a variety
of topics related to community associations, working with volunteers and
governance for nonprofits.

Patricia Conner, Senior Director of Legal Affairs
Volcom Inc., Costa Mesa

When Patricia Conner joined Volcom in 2007,
she helped to bring Volcom’s worldwide trademark
portfolio in house. This saved the company a
monumental amount of outside legal fees and
allowed it direct, hands-on and efficient handling of
Volcom’s IP portfolio. Conner’s prior client
experience from Latham & Watkins provided
strong networking connections, which resulted in
smoother settlement negotiations with other global
partners such as Zara, Adidas and Levi’s. When
Volcom’s general counsel stepped down in 2011,
he recommended Conner move into his position —
even though she does not hold a law degree. Three years later, she is still
the sole member of Volcom’s in-house legal team in California.

Angela Cortright, Founder/Principal
Spa Gregorie’s, Newport Beach

Angela Cortright, founder and principal of Spa
Gregorie’s, originally started her Newport day spa
business in 1998 not expecting that over a decade
later she would be the proud owner of three
successful locations in Newport, Del Mar and
Rancho Santa Margarita. Widely recognized as
Southern California’s premier day spa, Spa
Gregorie’s has catered to thousands of clients with
their innovative services and consistently falls in
the top 1 percent nationwide in the industry for
customer care, staff retention and community
outreach. Cortright is dedicated to bettering the community by raising
funds and awareness for dozens of charities including Susan G. Komen,
as well as Greet the Day, the spa’s own nonprofit that focuses on
improving the lives of cancer patients through body work. In 2010,
Cortright was awarded the National Association of Women Business
Owners Orange County’s “Business Owner of the
Year” in 2010 for her successes and commitment to
the community.

Cindy Galardi Culpepper, CEO/Chairman
Galardi Group Inc., Irvine

Cindy Galardi Culpepper began her role as
chairperson and CEO of Galardi Group Inc. (GGI)
in April 2013, upon the passing of company founder
John Galardi. Culpepper’s relationship with the
company was established in 1980 when she
married Galardi and spent nearly three decades
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living very closely to the brands that he developed. During this time, Culpepper, who was a silent
partner in the company until Galardi’s passing, had the unique opportunity to learn from and experience
Galardi’s passions, challenges and triumphs firsthand. Early on, it had been decided that Culpepper
would carry on the family legacy and lead the company in the event of Galardi’s passing. Galardi chose
Culpepper as his successor of the 53-year-old company because he was confident in her ability as a
leader, admired her hard-work ethic and dedication, and trusted that she would uphold the brand’s core
values.

Laura Davick, Founder/Director of External Affairs
Crystal Cove Alliance, Newport Coast

As founder of Crystal Cove Alliance (CCA), Laura Davick spearheaded the
campaign to prevent a planned luxury resort from taking over Crystal Cove.
Davick proposed an alternative plan to restore the Cove’s cottages, which
included a combination of overnight rentals and educational programs. Today,
CCA has become one of the most successful public-private partnership models
in the history of California State Parks. As director of external affairs, Davick
continues to fight for sustainability of the Cove — CCA now has numerous
educational programs, the Park & Marine Research Facility and the new Berns
Environmental Study Loop in the Moro Canyon section of Crystal Cove State
Park. Her dedication and perseverance has brought tremendous success to
the Cove and has bolstered CCA’s mission of education, conservation and
restoration. Davick will continue her legacy as she remains passionately
committed to seeing that the final 17 cottages at are restored for future generations.

Marjorie Del Toro, President/CEO
ehs International Inc., Foothill Ranch

Marjorie Del Toro is currently president and CEO of ehs International Inc., a
nationally recognized company specializing in environmental health and safety.
Del Toro has extensive knowledge of water quality and the wastewater industry.
Prior to founding ehs International, Del Toro was CEO and founder of
JoshuaCasey Corporate Training, a highly respected and successful OSHA
compliance training company. Del Toro has positively impacted many public
agencies and companies in the manufacturing, construction and
water/wastewater industry. ehs International’s many clients include Los
Angeles Department of Water and Power, JPL and the County of San
Bernardino. In addition, Del Toro’s extensive involvement in industry
organizations demonstrates her commitment to assisting the industry in
developing safe work environments.

Sara D’Elia, CEO
The REMM Group, Anaheim

Sara D’Elia began her career at The REMM Group in 1987 as an assistant
property manager. She became a certified property manager (CPM) in 1994,
and led a portfolio of assets that same year as an independent contractor with
REMM. After 10 years, she left REMM to work for one of Southern California’s
largest landlords, and then, in 2007, she joined Mesa Management. In Jan.
2014, along with two partners, D’Elia acquired The REMM Group, providing
company services for more than 9 million square feet in commercial and 19
multifamily properties.

Karla Dennis, CEO/Enrolled Agent
Cohesive, Cypress

Named “Business of the Year” by the city of Cypress and featured as one of
the leading Southern California Businesses in Forbes Magazine, Cohesive Tax
is the top tax preparation, tax planning and financial consulting company.
Launched in 1991 by Founder and CEO Karla Dennis, Cohesive helps its
clients solve their most pressing tax problems, strategically plan their tax year
and help them save thousands of dollars on their tax bill. Year-round payroll,
bookkeeping and accounting services are also offered to business clients. With
a full staff including three other enrolled agents, Cohesive’s goal is to make
sure its clients pay their fair share of taxes, but do not leave Uncle Sam a tip.
Most recently, Dennis launched Cohesive Wealth Solutions which helps its
clients maintain and grow their wealth through a variety of investment products
such as life insurance, long-term care insurance, disability insurance, annuity
products and retirement planning.

Michelle Devine, Director of Sales
Balboa Bay Resort, Newport Beach

Michelle Devine is the director of sales at Balboa Bay Resort in Newport
Beach, which is part of The Meritage Collection. Devine has been with the
resort over four years and earned the title of “Director of Sales of the Year” for
Pacific Hospitality Group in 2012. She is responsible for leisure, group and
corporate sales, as well as social catering events for Balboa Bay Resort. She
leads a dynamic sales team that creates memorable and successful events for
the resort’s clientele. She has an extraordinary background in the hospitality
industry, with a career that has spanned more than 18 years working with
luxury brands such as Mirage Resorts, MGM Mirage, St. Regis Hotels and
Resorts, and several independent luxury properties. Devine has also managed
sales and marketing for two premier Southern California golf clubs.

Lindsay Dickhout, CEO
Million Dollar Tan, Huntington Beach

Lindsay Dickhout started her company, Million Dollar Tan (MDT), right out of
college. With a commitment to offering the highest quality sunless tanning
products available, Dickhout designed Million Dollar Tan’s own professional
spray tanning system and sunless tanning solution. Within the first year, 100
salons and spas offered MDT professional spray tanning services, and by 2009,
that number had grown to over 2,000 locations in 10 countries. Dickhout soon
expanded the business further to offer a full line of retail sunless tanning
products available directly to the consumer, with 24 additional products coming
to market this year. Million Dollar Tan’s projected revenue for 2014 is $3.2
million.

Deborah Dickson, President
Smith Dickson, an Accountancy Corp., Irvine

As an accountant in the 1970s, Debbie Dickson was one of few women in
the profession. Not letting that hold her back, she worked in the Big 8 firms for
many years and then started her own CPA practice in the 1980s. While a risky
endeavor, Dickson’s hard work and dedication paid off. Now, as the founder
and owner of Smith Dickson, she has grown the CPA firm from a one-person
practice with no formal office to a thriving company with high-level CPAs and
accountants on staff. Today, the company is a preeminent market leader in
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corporate tax, audit and trust/estate tax, thanks in large part to Dickson’s leadership. In addition, she
shaped one of the most well-known forensic litigation support and expert witness accounting teams in
Southern California.

Diane Dillon, Senior Catering Manager
Hotel Irvine Jamboree Center, Irvine

Diane Dillon has been an integral member of the catering team at the hotel
for more than 16 years. She has an undeniable enthusiasm for her job, a
consummate focus and attention to detail when it comes to event planning, and
her commitment to her guests is unwavering. Her clients return year after year
knowing they can wholeheartedly depend on Dillon to take charge and make
their event a success. Dillon’s passion for the catering and hospitality industry
can be seen not only by guests at the hotel, but also in her mentorship and
relationships with her team members. Anyone who knows or has worked with
Dillon is positively impacted by her infectious personality. She creates an
atmosphere of excellence that each of us can only hope to achieve and is
known by her peers to have a heart of gold.

Marie DiSante, Firm Managing Partner
Carothers DiSante & Freudenberger LLP, Irvine

Marie DiSante, a founding partner of Carothers DiSante & Freudenberger
LLP (CDF), remains committed to the principles and focus on which CDF
established in 1994. Her vision and drive have shaped the firm into the legal
powerhouse it is today, and her expertise is relied upon by California
employers. Under DiSante’s 25-year leadership, CDF has expanded to five
offices spanning the state, from San Diego to Sacramento. This year, the firm
proudly celebrates 20 years of successfully resolving and preventing labor and
employment disputes for small businesses and Fortune 500 companies alike.
DiSante’s experiences as an employment attorney and business owner have
provided her with unique insights into the demands and challenges her clients
face. Her continued dedication has helped cement CDF’s position as a top
labor, employment and business immigration law firm in California and inspires her colleagues to strive
for excellence in their own practice.

Catherine Doll, CEO
The Gilson Group, Irvine

Catherine Doll brings more than 25 years of international corporate finance
and accounting experience in both publicly and privately held companies to
The Gilson Group. She graduated from the University of California, Santa
Barbara, with a bachelor’s degree in economics with an emphasis in
accounting. She is a Certified Public Accountant and a member of both the
American Institute of CPAs and the California Society of CPAs. Doll is
passionate about offering businesses innovative solutions for building and
growing. Through unbiased research, industry expertise, training and best-in-
class accounting solutions, Doll provides the resources to help public and
private businesses reach their objectives.

Marie Cadwallader Draper, Certified Financial Planner
Lincoln Financial Advisors/Sagemark Consulting, Irvine

Marie Cadwallader Draper has provided comprehensive financial planning
services to her clients for over 25 years. By focusing exclusively on
individuals and families at or near retirement, Draper has developed a strong
understanding of the issues, fears and needs of her clientele. Her team has
the processes in place to help today’s retiring generation face their future
with confidence. In 2014, Draper was selected as one of eight financial
planners from among 2,000 financial planners across the country to join the
Advanced Select Member group of Lincoln Financial Advisors
Corp./Sagemark Consulting Private Wealth Services program. This is the
firm’s exclusive by-invitation-only group which focuses on clients in the “High
Net Worth” market.

Neda Eaton, President/CEO
Irvine Public Schools Foundation, Irvine

Irvine Public Schools Foundation’s (IPSF) mission is to enrich the educational experience of each
child in every school. The organization does this by providing programs, raising
funds and uniting the company in support of educational excellence. As an
alumna of University High School and mother of two current IUSD students,
Neda Eaton is passionate about providing a world-class education for each
Irvine student. As CEO, she launched the successful Spirit of Excellence Gala
honoring distinguished alumni. The 2013 Gala raised $388,000 for IUSD
schools. Eaton also started the successful Tee It Up for Education Golf
Tournament, now in its fourth year, and developed innovative partnerships with
organizations including Hoag Hospital, Ocean Institute and Broadcom. Eaton
works closely with IPSF’s board of trustees and IUSD’s school board and
administration to identify opportunities to best serve the classroom. She also
worked closely with the city of Irvine to develop a challenge grant program.

Barbara Eidson, Community Relations Manager
Island Hotel Newport Beach, Newport Beach

Barbara Eidson has been a pillar in the Newport Beach community for more than 20 years. She is
currently the dedicated community relations manager for Island Hotel Newport Beach, where she
directs all community outreach for the luxury property, monitoring community
activities and maintaining crucial relationships with the local nonprofit, social
and civic leaders. Philanthropy is an important part of Eidson’s life and over
the years, she has been associated with countless organizations, including,
but not limited to the Pediatric Cancer Research Foundation’s board of
directors and advisory board, Irvine Chamber board of directors, Children’s
Bureau OC board of directors and Girls Inc. Guild board. Eidson has been
recognized for her outstanding community involvement, she was the 2013
“Outstanding Volunteer” for the OC Spirit of Volunteerism Awards and
nominated and featured in Sheri Geoffreys’ On Purpose book, with proceeds
funding the On Purpose Scholarship, a fund of The Orange County
Community Foundation.
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Lauren Ellermeyer, Co-Founder/President
Beyond Fifteen Communications Inc., Irvine

Lauren Ellermeyer co-founded Beyond Fifteen Communications with Leslie
Licano in 2009. With Licano, she built the agency by bringing client awareness
through transparency and education; thus, establishing trust and a high level of
communication between clients and the agency. Beyond Fifteen has retained
many of its first clients, and has seen rapid growth in its client base since its
inception. The firm’s success can be attributed to client referrals as a result of
the agency’s unwavering commitment to a client-first approach. With
Ellermeyer’s spirit for entrepreneurialism and enthusiasm, she continues to
drive her agency’s success by taking clients to the forefront of the media and
allowing them to shine. Ellermeyer is a frequent speaker, mentor and avid
networker involved in both professional and community organizations that help
give back. Through her passion for bringing business ideas to life and forward-
thinking mentality, Ellermeyer has raised the bar for quality and creativity.

Dee Elliott, President
Dee Elliott Consulting/DEC Mentoring, Irvine

Dee Elliott was asked to create a mentoring program for a large national
nonprofit organization in 1999. She completed that in 2000, and rolled it out for
women in business who wanted to advance their careers by having a mentor who
they would be perfectly matched with. DEC has a 96 percent success rate with
their proprietary matching system. DEC grew organically and was sold to other
chapters of that organization. In 2003, Elliott brought the DEC Mentoring Program
to the National Association of Women Business Owners-OC. She directed and
ran the program there where it is now in its 14th year. DEC has also provided
formal structured mentoring programs to over 100 people at the Irvine Company.
They have achieved a 49 percent promotion rate of mentees with corporate
clients and 40 percent increased revenue from business owners.

Massy Farzine, President
ESDI Inc., Newport Beach

Massy Farzine obtained her law degree from the Assas Law School in Paris,
France. Soon after graduating, she made the decision to move to the U.S. to
not only start a new career in commercial real estate, but also with the hopes of
providing her future family better opportunities. With the same dedication and
perseverance that got her through law school, she began to pave the way and
learn the ins and outs of the real estate industry. Initially specializing in set-up
and management of turn-key executive suite operations for building owners,
Farzine developed a strong track record of profitable operations and therefore
profitable real estate investments. Having created a niche in the industry, she is
now recognized as an uncontested authority in the executive suite field by
landlords and operators alike. Farzine’s tenant profiles range from startup
entrepreneurs and sole proprietors to Fortune 500 companies.

Roula Fawaz, Real Estate Agent
Surterre Properties, Irvine

A Lebanon native who moved to the United States two decades ago, Roula
Fawaz has managed not only to make a name for herself in a highly
competitive industry, but to swiftly outperform legions of agents and brokers
with much more experience. She credits her rapid success — which has
remained consistent since the onset of her career in 1993 — primarily to her
integrity, both as a professional and a person. With years of real estate
experience behind her, Fawaz has the knowledge, experience and negotiating
skills to provide exceptional real estate service. Fawaz partnered with Surterre
Properties® wanting to become part of an organization that is moving forward
— a brokerage that’s committed to supporting its agents just as much as it’s
committed to the well-being of every client served.

Trina Fleming, VP of Marketing and Communications
Women Helping Women/Men2Work, Santa Ana

As vice president of marketing and communications for WHW, Trina Fleming
directs the development and implementation of WHW’s strategic marketing and
public relations activities. She oversees the shaping of WHW’s brand message,
communication objectives of the organization, the critical marketing and
outreach to all of WHW’s constituents and effective communication between the
organization and the public, including a focused outreach to local small
business partners. Fleming is also responsible for facilities management, the
implementation and maintenance of the organization’s technology
infrastructure, as well as the management of WHW’s retail store, Déjà New. By
thoughtful cultivation of resources, Fleming enables WHW to more effectively
leverage its non-tangible assets helping the organization to move toward their
vision of seeing every client break the cycle of poverty and achieve long-term
economic self-sufficiency through employment success.

Laura Fortino-Zeni, Owner
Pannolino Diaper Service & Precious Bottoms DS of San Diego,
Huntington Beach

Laura Fortino-Zeni purchased a small diaper service with 19 clients in Jan.
2012 to help promote her passion for the environment and cloth diapering. Her
husband’s job was lost during the recession and he was working three part-
time jobs, so they took the opportunity to take care of themselves. The
company has since tripled its Orange County business and purchased another
diaper service in San Diego, combining the two services into a single, larger
service. Fortino-Zeni’s goal is to get diapers out of the landfills so that the
environment can be protected for her children and grand children.

Letitia Clark George, Executive Director/Community Engagement Director
California Chapter 4 American Academy of Pediatrics, Irvine

As leader of a nonprofit dynamic comprised of pediatricians in private practice, hospitals and
academics for just over a year, Letitia Clark has successfully fulfilled the role of
executive director for the American Academy of Pediatrics, Orange County
Chapter with great vision for growth of membership and the exponential spread
of the organization’s mission to the Orange County community. Within one
year, Clark helped to grow membership by 27 percent and elevated the
organization from a medium to a large chapter designation, according to
National AAP standards. Her efforts to connect with the philanthropic and
business community tripled the organization’s outreach efforts and connected
them to over $300,000 in grant funding. During Clark’s tenure, the organization
experienced their most successful and profitable national medical education
conference and now has begun to implement her board development and fund

development plans, which will protect the organization from the unpredictable nature of the economy
and volunteer involvement.

Kimberly Gerber, President
Excelerate Inc., Irvine

Since 2002, Kimberly Gerber has impacted extraordinary differences for
organizations of all sizes, fulfilling her original mission of giving CEOs,
executives, entrepreneurs, high-potential employees and millennials the power
tools to become effective communicators through interactive workshops,
executive coaching, group coaching, mediation and laser coaching to focus on
specific issues. Excelerate offers a host of hard-working programs that do more
than teach communication; they help to inspire better business by empowering
individuals and organizations to make powerful behavioral changes. Gerber’s
greatest and most rewarding challenge comes from the continuous need to
develop new, innovative programs to meet the requirements of an ever-
changing corporate environment. One of Gerber’s proudest contributions to the
business community includes the creation of Excelerate’s Communication Mastery Ambassador
program. As former marketing director for top brands such as Starbucks Coffee and Fleetwood
Enterprises, Gerber brings decades of communication experience to the table.

Loreen Gilbert, President
WealthWise Financial Services, Irvine

Loreen Gilbert is an experienced wealth manager who has spent more than
20 years creating successful wealth strategies for her clients. Gilbert is the
founder and president of WealthWise Financial Services, which offers wealth
management and financial planning to individuals and business owners through
her affiliation as a registered principal with LPL Financial. Gilbert holds the
following designations: Certified Investment Management Analyst, Accredited
Investment Fiduciary, Certified Retirement Counselor and Corporation for Long
Term Care. Gilbert is actively involved in the community through being a
member of the Women’s Philanthropy Fund and Impact Giving. She also
serves on the boards of Hope International; Code Red Films; and the Corporate
Council, Segerstrom Center for the Arts. Active in the business community,
Gilbert is the immediate past president of the National Association of Women
Business Owners-Orange County (NAWBO-OC), and currently serves on the NAWBO CA board.

Dr. Nancy Gin, Area Medical Director
Southern California Permanente Medical Group, Anaheim

Dr. Nancy Gin has more than 22 years of medical expertise and leadership
experience. She has been a board certified physician with Southern California
Permanente Medical Group-Orange County (SCPMG) since 1997 and served in
many roles including chief of internal medicine and physician director medical
service line. In her current role as area medical director since 2011, Gin leads
the healthcare delivery of 750 associate and partner physicians caring for more
than 480,000 Kaiser Permanente Orange County members. This care is
delivered via two Kaiser Foundation Hospitals, outpatient surgery centers and
23 outpatient medical offices. She is responsible for quality of care, patient
safety, budget, service, access, strategic planning and regulatory compliance.
Under Gin’s leadership, the SCPMG-Orange County delivers the finest
healthcare in the world.

Cindy Goss, President
Propel Business Solutions Inc., Mission Viejo

Propel Business Solutions Inc.is a full-service branding and marketing firm
that Cindy Goss founded in 2007. After a successful, executive-level career in
the technology, staffing and nonprofit sectors, Goss’ vision was to form an
innovative marketing firm, with a distinct emphasis on new business
development. In just over six years, the firm now operates in California and
specializes in corporate branding and messaging, website
strategy/design/development, eMarketing and social media, and product
launches for both for-profit and nonprofit organizations. Under Goss’
leadership, the firm has consistently achieved year-over-year growth of 20+
percent, and most notably, during one of our nation’s most challenging
economic climates. Propel Business Solutions “distills the essence” of a
company, creatively conveys their unique competitive advantage and
service/product value, and consistently drives new business opportunity.

Jamie Gwen, Celebrity Chef/Radio Host/Sommelier
Tastebud Entertainment Inc., Newport Coast

Jamie Gwen is a celebrity chef, certified sommelier, lifestyle expert and four-
time cookbook author who can be seen stirring up something delicious on
television, on the radio and in print from coast-to-coast for more than a decade.
She brings the best to radio with her weekly syndicated radio show, filled with
delicious conversation on all things culinary, heard every Sunday on 70 radio
stations across the country and in Southern California on KFWB News Talk 980.
Her recent victory on the Food Network’s Cutthroat Kitchen has brought even
more acclaim to Chef Jamie’s California Comfort Food and her simple,
seasonal approach to making every day more delicious. Gwen will soon be
seen as a judge in a featured episode of Master Chef and her most recent
cookbook, Good Food For Good Times 2 is now available as an eBook.

Audra Hajj, CEO
Turboecart, La Habra

When Audra Hajj started her ad agency almost 10 years ago, she had a
vision to bring corporate marketing and cutting-edge technology at a budget
that made sense to small and mid-size businesses. Hajj has helped hundreds of
businesses establish their online identity and grab market share. She gives her
clients a unique insight due to the experience she has with the end users,
manufacturers, distributors and retailers. When she works with a client, she
opens the door to incite, bringing into focus why her clients originally started
their businesses. Hajj helps clients break through the barriers of online
integration, often taking on the role of the authority figure to facilitate change.
She willingly shoulders the burden of change for her clients’ businesses, giving
them the opportunity to make the changes necessary to take their companies into the new world of
social commerce and evolving information age.

WIB-Guide#2_Layout 1  5/22/14  5:39 PM  Page 80



WIB-Guide#2_Layout 1  5/22/14  6:12 PM  Page 81

http://www.nawbo-oc.org


B-82 ORANGE COUNTY BUSINESS JOURNAL                                                                                WOMEN IN BUSINESS Advertising Supplement MAY 26, 2014

2014 Women in Busine Nominees
Rebecca Hall, CEO
Idea Hall, Costa Mesa

Sensing a convergence in marketing disciplines in 2003 with the digital
revolution, Rebecca Hall sought to establish a fully integrated marketing
agency that would combine creative design, interactive web and mobile
services, and public relations under one roof. In doing so, her firm Idea Hall is
now one of the most in-demand branding, marketing and public relations firms
in Orange County, ranked third by the Orange County Business Journal’s “Best
PR Firms” list in 2013. Now 11 years old, Idea Hall has a prestigious client list
including Sabal Financial Group, Equity Office, Kaiser Permanente,
Alzheimer’s Association, Irvine Co., Boy Scouts of America, StorQuest Self
Storage, Buchanan Street Partners, Bixby Land Co. and many more. The firm,
which moved into a larger office space in March to accommodate a growing
client roster and team, saw exceptional growth in 2013 and expects to continue that growth in 2014.

Lisa Hamilton, Inspirational Author and Speaker
Vine Foundation/Esther Project, Aliso Viejo

Lisa Hamilton’s honorary title of Ms. Coastal 2014 recognizes her voice in the
community as an inspirational author, conference speaker and journalist who is
passionate about encouraging women to live life to the fullest. Recently
founding The Esther Project, she speaks to audiences encouraging their
personal spiritual growth in fulfilling their destiny and purpose. Her company
has parlayed from Vine Foundation which she founded in 2003 to extend
financial and emotional support to women in crisis. Vine Foundation is presently
still serving the community and has funded over one million dollars since
conception. Hamilton will also soon be releasing her latest book, Unstick Your
Stuck Life.

Mona Hanna, Managing Partner
Michelman & Robinson LLP, Irvine

Mona Z. Hanna has been managing partner of Michelman & Robinson LLP’s
(M&R) Orange County office for 14 years (since it first opened its doors). As a
key shareholder, and the only woman on M&R’s executive committee, she
plays a pivotal role in helping to implement M&R’s long-term policies,
strategies and goals. The founding chair of the firm’s Business & Commercial
Litigation Practice Group, she has been integral in M&R’s maturation from a
two-person partnership to a national law firm with 65 attorneys in California
and New York. Most recently, she established the firm’s Women Attorneys of
Michelman & Robinson initiative and is a member of the firm’s recruiting and
diversity committees. Hanna has served as lead counsel on numerous high
stakes class action matters, obtaining several precedent-setting victories and
landmark published decisions. She has argued cases in state, federal and appellate courts, with a
proven track record of securing optimal outcomes.

Dr. Jan Elias Hansen, VP, Global Health Outcomes Strategy and Research & U.S. Health
Outcomes
Allergan Inc., Irvine

Dr. Jan Elias Hansen currently leads a team of outcomes researchers and
health economists in the design and conduct of pharmacoeconomic research
which advances Allergan’s portfolio. Her organization, GHOSR, produces
evidence and generates tools critical in documenting and driving awareness of
the humanistic and economic outcomes associated with Allergan’s portfolio of
products. These outputs are essential components of product value, and are
used to support product differentiation, to facilitate reimbursement, and to
ensure that patients have access to such medical therapies in the U.S. and
internationally. Hansen leads, directs and redesigned Allergan’s GHOSR
organization to ensure the execution of Outcomes Research strategies,
generation of relevant and high impact OR data and alignment of GHOSR
activities with commercial strategies. Under her leadership, the GHOSR team has supported Allergan’s
growth, and become an essential contributor in conveying impacts and benefits associated with the
company’s products.

Cheril Hendry, CEO/President
Brandtailers Inc., Irvine

With a brief, but highly successful, nine years in the advertising industry,
Cheril Hendry left the padded comfort of a six-figure job at the age of 29 to open
up her own agency, now 24 years later, known as Brandtailers. From a boot
strap startup to what is now an 18-employee, $15 million AGI advertising firm,
Hendry has navigated her 100 percent female-owned business through two
recessions, the growth of the Internet, and the completely new face of digital
advertising and marketing. Her expertise in the automotive industry has placed
her in the limelight with many OEMs, including Ford, Mercedes-Benz, Toyota,
Honda and others. But Hendry defines her career success far outside of this
realm, as she now uses her agency’s success to support her number one
passion, a nonprofit she helped start in 2010, Skip1.org, that feeds in-need
children throughout several third world countries.

Heidi Hendy, Managing Principal
H. Hendy Associates, Newport Beach

Heidi Hendy founded her firm, H. Hendy Associates, in 1979, working out of a
space she rented from San Antonio Wine Cellar in Newport Beach. Today, H.
Hendy Associates has been awarded “Top 200 Architectural Firms” by Interior
Design Magazine for more than 25 consecutive years and was ranked as one
of Orange County’s Best Places to Work by the Orange County Business
Journal in 2012 and 2013. For three decades, H. Hendy Associates has been a
leading interior architecture firm devoted to designing spaces that move the dial
for her clients’ businesses. In 2013, H. Hendy Associates continued to
exemplify this core value by bringing a new way of thinking about workspace to
Orange County. In October, the firm unveiled Southern California’s first activity-
based workspace at Goodman Birtcher North America’s Irvine office. The
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project’s design was awarded the Leadership Award for an Innovative Project at CoreNet’s 2013
REmmy Awards.

Laura Hess, Partner
Kring & Chung LLP, Irvine

Laura Hess has been a partner with Kring & Chung LLP since 2000. She is
the president of the Orange County Women Lawyers Association, of which she
has been on the board of directors since 2007. Hess specializes in business
and employment litigation matters. She will be a presenter at the 2014
California HR Conference at the Anaheim Convention Center in August, on the
issue of sexual harassment complaints. Hess has received many awards,
including Super Lawyers; OC Metro Magazine’s “40 Under 40;” “100 Top
Attorneys in Orange County” by OC Metro Magazine; and “Top Women
Attorneys in Southern California” by Los Angeles Magazine.

Susan Hornbeak-Ortiz, CEO
Shine by S.H.O, Laguna Niguel

Designer Susan Hornbeak-Ortiz has been a practicing artist for more than 20
years. Since 2004, she has been the owner and designer of Shine by S.H.O,
creating one of the most fashion-forward and luxurious lines of furniture, home
accessories and interior designs. Her furniture and accessories can be seen
everywhere from the lobbies of modern hotels and homes of celebrities to the
pages of the world’s top style magazines and blogs.

Pamela Horton, Real Estate Agent
Surterre Properties, Laguna Beach

Pamela Horton has been a top producer in residential real estate since 1989,
with her daughter, Amanda, as her partner since 2002. With their full-time work
ethic and proactive approach, sellers and buyers are assured that every
transaction will proceed in a professional and efficient manner. A pioneer of real
estate on the Internet, Horton’s websites have served buyers and sellers alike
since 1997. Coupled with an extensive use of the most advanced Internet
technology available today, she designed a strategic marketing campaign for
the team’s listings that has proven highly effective and successful. Utilizing
forward technology including prominent placing on social media and backed by
strong company support, Horton strives to make every transaction a successful
and positive experience.

Shay Hughes, Chief Operating Officer
Hughes Marino, Irvine

As chief operating officer of Hughes Marino, Shay Hughes manages the
firm’s day-to-day operations and plays a key role in all aspects of business
strategy, human resources, marketing and client relations. Hughes’ creativity
and family style approach to business management have been integral in
shaping Hughes Marino’s corporate culture, leading the company’s expansion
throughout Southern California, and growing the firm into the industry leader
that it is today. In recent years, Hughes led the effort to extend the Hughes
Marino brand beyond San Diego, opening new offices in Irvine, Los Angeles
and Century City. Hughes personally worked with architects to design each
stunning office, handpicking every finish and furnishing in the spaces, which
are models of architecture and design. Most importantly, Hughes spearheaded
the development of Hughes Marino’s 10 core values. A set of ideas that guide
everything the company does; representing the true foundation of Hughes Marino.

Mareya Ibrahim, Founder/Co-Inventor
Grow Green Industries Inc., Lake Forest

Mareya Ibrahim has taken healthy eating and healthy food preparation to a
new level of commitment, excitement and community involvement. Her all-
natural fruit and vegetable wash is getting national attention for being the only
all-natural wash that can clean 99 percent of bacteria and pesticides while also
preserving fruits and vegetables up to 400 percent longer in your fridge. Her
celebrity chef personality has made healthy eating tips fun and accessible to
the masses through her online video series and television appearances. Her
hard-hitting nutrition advice has been picked up all over the web and appears
in meal plans such as the new KettleWorX Rapid Evolution Home Workout
Series and the No.1 New York Times bestselling book, The Daniel Plan,
written with Rick Warren.

Jo-E Immel, VP of Business Development
Snyder Langston, Irvine

Jo-E Immel serves as vice president of business development with Snyder
Langston, an Irvine-based trusted real estate and construction advisor to
Fortune 500, mid-size and startup companies. Immel has more than 14 years
of experience in the architecture and construction industry and has been part
of Snyder Langston for over seven years having held positions in both
business development and sales. In her role, Immel oversees sales each year
in excess of $250 million. She also oversees marketing, public relations, client
relations and business development activities for Snyder Langston, Optym
and SL Residential. She is a primary point of contact for clients and promotes
the synergy and brand consistency throughout all three divisions of Snyder
Langston. Additionally, she works in close collaboration with Snyder
Langston’s Forward-Planning Committee to recruit and promote Snyder
Langston to the next generation leaders for the firm.

Nikki Jackson, Chairman
PANTHER® Technology and Software Solutions, Newport Beach

As the inventor of the PANTHER® PPC Technology System that reduces
paid advertising click costs Nikki HM Jackson, algorithmic SEO/PPC expert,
had one thing in mind, helping businesses increase ROI. Jackson’s PPC
clients were counting on her to effectively manage their PPC accounts.
Throughout her extensive career in search engine optimization and PPC
marketing, Jackson has had priceless experience working with a wide variety
of clients and projects from international charities to academic institutions to
public companies and startups including Kiwanis International, New Century
Mortgage, The Brown Shoe Corp., Cedars Sinai Hospital - Dept. of Neurology,
UC Irvine, Prudential, Saddleback College, Irvine Chamber of Commerce,
Disney, MySpace, NBC Universal and ING. Jackson has also served as
website marketing training consultant to the Irvine Chamber of Commerce’s
1,000+ member companies, conducting monthly website marketing training clinics and SEO/SEM
training seminars.

Shannon Jenkins, Partner
Tredway Lumsdaine & Doyle LLP, Irvine

As employment partner at leading Southern California law firm Tredway
Lumsdaine & Doyle LLP, Shannon Jenkins leverages more than 15 years of
experience working with employers from pre-litigation through jury trial or bench
verdict. Her litigation experience includes successfully defending claims against
sexual harassment, alleged discrimination, breach of employment agreement,
wage and hour, breach of confidentiality, breach of fiduciary duty and wrongful
termination. Jenkins hosts employment law seminars and speaking
engagements to advise business leaders on matters that will help them run
their companies and effectively avoid litigation. She also provides vital
preventive services to employers to ensure best practices in employment law.

Michele D. Johnson, Office Managing Partner
Latham & Watkins, Costa Mesa

Michele Johnson was recently named the Orange County office managing
partner (OMP) on the strength of her leadership abilities, community ties and
mentoring activities. She has also served as the chair of the Litigation
Department in Orange County, where she maintains a market-leading securities
litigation practice. With more than 60 full-time attorneys, Latham’s Orange
County office is among the largest and most diverse legal practices in the
region, representing a mix of local, national and international companies in
transactional, litigation and regulatory matters. Johnson’s OMP role involves
managing the daily operations of the office – from client service offerings to
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budget, staff and real estate oversight. Johnson’s leadership also features a strong commitment to
community service and involvement in the local business community.

Patty Juarez, Regional Vice President
Wells Fargo Bank, Orange

Patty Juarez has an impressive 18-year career at Wells Fargo. She joined
the company right out of college and was accepted to its Credit Management
Training Program. Upon graduation, she joined the Santa Clara Valley office.
After four years of being a very successful producer, she was promoted to
credit manager of her office. Juarez’s hard work resulted in her promotion to
senior vice president and lined her up to run her own office in the near future.
Juarez embarked upon this journey in 2010 when she was asked to run a new
commercial banking office in Anaheim. She has staffed and grown that office at
unseen rates in the industry. Juarez also promotes diversity in the workplace
by ensuring her office environment is inclusive and welcoming of the many
contributions of each member of her team. Juarez has been nominated as
“Business Woman of the Year” for this year’s NHBWA Awards.

Manna Kadar, CEO
Manna Kadar Cosmetics, Laguna Niguel

Manna Kadar is a story of beating the odds. Having been raised in a
community of drive-by shootings, home invasion robberies, and where the
prospect of college and success were remote, Kadar rose beyond all of this
and began her entrepreneurial career by opening her first cosmetics store at
the Brea Mall. Over six years, Kadar expanded this to a chain of seven stores
while going to USC full time. Ultimately, she sold the chain in 2000, but her
passion for the beauty industry did not wane and she later opened a chain of
salon and spas, which she still owns today. In 2011, Kadar pursued her dream
of starting her own cosmetics line, Manna Kadar Cosmetics (MKC). In the
competitive world of cosmetics, Kadar managed to secure solid footing in the
industry in only two years. Some of the highlights of MKC include being
featured on Good Morning America and The Ellen Show.

Andi Kang, President
Crown Wealth Management, Costa Mesa

Andi Kang is the president of Crown Wealth Management, which she
founded in 2007. She has been in the financial services industry for over 20
years serving her clients and giving to the community. She was chosen to
participate with her broker-dealer, Securities America Inc., in the ad campaign
on their home page and on the cover of three industry magazines last year. Her
career as a CERTIFIED FINANCIAL PLANNER™ professional is also
intertwined with a devotion to giving to her community, so much so that “Live
Abundantly, Give Generously™” is the trademarked tagline for her company.
For her community service activities, she was awarded the “Power-Packed
Philanthropist Award” by the Financial Planning Association of Orange County
and the Orange County Community Foundation. She currently serves as an
ambassador of the Chapter Leader Connection for the FPA serving more than 23,000 members in 93
chapters across the U.S.

Melinda Morgan Kartsonis, APR, Fellow PRSA, President
Morgan Marketing & Public Relations, Irvine

Melinda Morgan Kartsonis has grown Morgan Marketing & PR from a one-
person agency, founded in 1991, to an amazing team of tenured public
relations professionals. Today, Morgan Marketing has built a stellar reputation
as a PR leader in the consumer space, specializing in luxury, retail, restaurant,
hospitality, and food and beverage. In the office, Kartsonis has created a
creative and energetic work environment for her employees who she supports
with generous bonuses and excellent benefits, such as a 401K program and a
fully funded employee profit-sharing program. Under Kartsonis’ leadership, the
agency has developed a competitive position with a roster of stellar local,
regional and national long-term client relationships including Wienerschnitzel
(19 years), Panda Restaurant Group (17 years), Lugano Diamonds (5 years),
Sapphire Laguna (4 years). The impressive agency roster also includes clients Del Taco, Juice It Up!,
Veggie Grill, Blaze Pizza, Wetzel’s Pretzels, BRIO Tuscan Grille and Black Angus Steakhouse.

Inna Kassatkina, President
Global Language Solutions, Irvine

Inna Kassatkina and Global Language Solutions (GLS) co-founder Olga
Smirnova got GLS started in 1994 for $800, which was used to incorporate the
business. These Russian-born entrepreneurs turned global finesse, a drive to
succeed, and linguistics degrees into what today is a successful translation
and interpreting business with over 80 employees — up from 51 employees in
2013. As the leader of the business development efforts at GLS, Kassatkina is
responsible for a three-year growth of 133 percent. As such, the firm has
appeared on multiple Fastest Growing Lists, including OCBJ, Inc. 5000 and
Common Sense Advisory research’s annual ranking of largest translation
companies in the world. Kassatkina will celebrate the 20th anniversary of
Global Language Solutions this year. She is also one of the only female
members of the Orange County Chapter of YPO.

Hilary Kaye, President
HKA Inc. Marketing Communications, Tustin

Hilary Kaye is the founder of HKA Inc. Marketing Communications, an
award-winning agency celebrating 30 years in business in 2014. A former
journalist who once reported for The Wall Street Journal and National
Observer, the agency she founded has long been known for providing a
supportive, creative work environment for employees and generating impactful
results for clients. The HKA client roster spans for-profit and nonprofit clients in
varied industries. She is a Crystal Cove Alliance board member, an Alzheimer’s
Association Visionary Woman, and a founding member of United Way’s
Women’s Philanthropy Fund. For 15 years, Kaye has fielded Ruby’s Raiders at
the annual MS Walk, raising more than $100,000 in honor of her mother, Ruby.
She was a recipient of the 2004 Remarkable Women award from NAWBO-OC
and received an Ethics in America Award in 2008 from Ethical Edge and
Vanguard University.

Lyn Kennedy, CEO/Administrator
OC Hospice, Tustin

Three years ago, Lyn Kennedy’s dream of owning a hospice company was almost shattered. Having
spent the prior couple of years finding an investor, her first investor abandoned her mid-stream. Despite
this and many other obstacles, she was successful in forming OC Hospice in 2013. Kennedy comes to

OC Hospice with nine years of experience in the hospice industry and 15 years in senior housing,
where she won the Pinnacle Award at Marriott Senior Living as the best sales person in the company.
Kennedy recognizes that in order to be successful in the hospice industry, both heart and business
acumen are necessary, both of which she possesses. Now, just one year later, Kennedy has created a
cohesive, positive team, which began taking on patients in March 2013.

Laura Khouri, President
Western National Group, Irvine

Laura Khouri began her work with Western National Group in 1985 as a “Gal
Friday,” and has held increasingly responsible management positions with the
firm during her 29+ year tenure. Prior to her appointment as president of
Western National Property Management in March 2010, Khouri created the
Risk Management Department and founded the ancillary income company,
MAG, and served as its first president. Western National is among the largest
multifamily property management companies in the Western United States, with
more than 25,000 apartment units in more than 156 locations throughout
California, Nevada and Utah. As president, Khouri is responsible for leading a
team of over 1,100 real estate professionals supervising a portfolio of assets
owned by Western National Group, as well as third-party clients. Khouri has
also been a member of Western National Group’s executive committee, which governs WNG, as well as
the WNG Investment Committee, for over six years.

Rachel Klemek, Head Chef/Founder
The Blackmarket Bakery, Costa Mesa

Rachel Klemek began baking in her home kitchen and a hobby became a life
mission. She went on to graduate from the Culinary Institute of America. In
2004, she started in a nondescript industrial space. The word quickly spread
about Klemek’s southern-style pastries, cakes and breads. She opened her
kitchen to anyone who wanted to experience the craft and art of baking bread,
decorating cakes and crafting homemade candies. Soon, The Blackmarket
Bakery pastries began appearing at Kéan Coffee, Cafecito Organico, Ink and
Bean, and other coffeehouses. Now in her 10th year of business, she’s
preparing to open her third location while continuing to expand the quality and
diversity of her menu. An award-winning pastry chef, Klemek also encourages
her team of bakers to grow their culinary talents and contribute to the success
of The Blackmarket Bakery in its original industrial space, as well as at its flagship retail spot in The
CAMP.

Debbie Knight, Director of Business Development
Platinum Resource Group Inc., Irvine

Debbie Knight is an energizing finance and business executive who has the
ability to communicate and move a company forward quickly. Her expertise
includes strategic and tactical planning; evaluating merger and acquisition
opportunities; and assessing workflow and process costing, organizational
restructure, ERP system implementations and performance management. She
has a strong technical background combined with extensive senior-level
leadership in strategic planning, financial analysis, assessing workflow and
process disciplines. She is an excellent leader with a solid record of
contributions leading to heightened awareness by delivering meaningful
information that drive good decisions.

Leann La, Co-Owner
Spa Fuzion, Fountain Valley

Leann La is a co-owner of Spa Fuzion, and along with her two sisters, they
have built the business from the ground up. They started off with zero clients
and now have over 2,000 clients in their database after five years of being in
business. Most of Spa Fuzion’s clients are from word-of-mouth referrals, which
is a testament to clients’ satisfaction with the service they are receiving at Spa
Fuzion. With this proven, consistent popularity, La and her sisters have plans to
expand the Spa Fuzion family and open several more locations throughout
Orange County and the Southern California area. While La started the business
knowing little to nothing about the beauty industry, after five years of being in
business she has obtained her esthetician license and is a certified makeup
artist and certified permanent makeup tattoo artist. La also sits on the advisory
board for Advanced Beauty College.

Jan Lansing, Vice President, Marketing & Communications
CHOC Children’s, Orange

As vice president of marketing and communications at CHOC Children’s, Jan
Lansing has made great strides in revitalizing the hospital’s corporate identity
since her arrival in 1998. Under her leadership, CHOC has implemented a
series of comprehensive brand campaigns that contributed to an increase in
patient population by more than 120 percent, and a market share increase of
more than 60 percent. Lansing’s efforts at CHOC to increase awareness of and
trust in the hospital have taken hold: Recent market research shows that 89
percent of those surveyed knew about CHOC without prompting, and nearly 70
percent cited CHOC as its health care provider preference without prompting.
Respondents ranked CHOC higher than other local hospitals in all dimensions
of trust: competence, concern, connection, consistency and candor. CHOC’s
latest brand campaign, “The Future’s Bright,” coincided with the opening of the
425,000-square-foot Bill Holmes Tower on CHOC’s Orange campus in 2013.

Janae Stow Lee, Senior Vice President, Strategy
Quantum Corp., Irvine

In 2011, Janae Stow Lee took responsibility for a small segment of
Quantum’s business focused on file system software. She led the
transformation and expansion of this business, broadening it to encompass a
full range of scale-out storage solutions and making it the fastest-growing
business in the company — last year growing over 100 percent in North
America. Lee built a team that re-engineered the business model, making
changes in products, packaging, pricing, channel model and sales approach.
This included partnering with engineering to build products which brought
unique new value to customers. Lee personally recruited key industry talent to
drive disruptive market understanding and share growth. In doing so, she made
an extra effort to attract and promote women into leadership positions. Lee’s
success in running the business resulted in her recently being named to a new
role as senior vice president, strategy, driving Quantum’s future direction.
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Olivia Vicky Lee, CEO
Vision Mapping, Irvine

Olivia Vicky Lee is known in executive circles as the CEO’s secret weapon to
solve problems and map out the path to success. She is founder of Vision
Boards, a unique methodology used in private corporate boardrooms, as well
as New Thought classrooms. Before starting her own private coaching practice,
Lee spent four years as a successful entrepreneur who sold her business and
retired at 27. For the next several years, she was chosen by shaman, kahuna
and revered spiritual leaders in the world to learn the sacred arts of their native
healing practices. Lee combines her degree from UC Berkeley with her spiritual
training to map out clients’ businesses and life paths on their vision boards.

Suzy Lee, General Counsel
ITT Cannon LLC, Santa Ana

Suzy Lee has been with ITT for over six years. During the past six years, she
has distinguished herself by rising within the company with increasing
responsibilities. She is currently vice president and general counsel of two
business units of ITT Corp. She heads the Legal Department of the electrical
connector business headquartered in Santa Ana, as well as the Legal
Department of the aerospace component business, headquartered in Valencia.
This amounts to almost 50 percent of ITT’s operations. ITT Corp. has a history
that spans almost 100 years. In 2011, ITT split into three separately listed
companies. Lee was responsible for managing the ITT split, as it pertained to
two of the ITT business units. Since the split, ITT has been on an enormous
growth trajectory, with its stock price more than doubling.

Susan Levinstein, Partner
HMWC CPAs & Business Advisors, Tustin

Susan Levinstein began her career in the Tax Department at
PricewaterhouseCoopers in Los Angeles and South Florida. Levinstein joined
HMWC CPAs & Business Advisors in 1993 as the department manager of
accounting and audit, and in 2010 was asked to head up the new Complete
Financial Office Solutions (CFOS) department, which doubled in size under her
leadership. In 2011, Levinstein was promoted to partner at the firm. She has
helped grow HMWC from a company with only 12 employees to the 50+
organization it is today, driving it to rank as the #14 accounting firm in Orange
County.

Jenna Lobos, Founder/Owner
BeautyMark Organics, Corona del Mar

Taking a leap of faith and following her heart, Jenna Lobos left her successful
career as a mortgage representative in order to discover her true gifts and
talents. Getting back to her roots of loving beauty and health, Lobos’ new path
began when she re-signed with a modeling agency at the age of 35. This
sparked a new found feeling of empowerment, motivating her to share this
feeling with other women. By following her passion of wanting to help women
feel beautiful, Lobos started an organic airbrush tanning business. This
eventually inspired her to create a tangible product, and soon after, BeautyMark
Organics was born, an all-natural, paraben-free organic skincare line, now sold
in various retail locations. Lobos’ newest title as author has added to her list of
successes. Her first book, Love Your Body, Love Your Life, furthers her
message of “Health and beauty from the inside out!”

Shelly Logemann, President, The Logemann Group
RPM Mortgage, Newport Beach

Shelly Logemann has long been recognized as one of the top-performing
loan agents in the country. She has been in the residential mortgage business
for nearly 14 years and recently formed a division of RPM with several other
top-performing loan agents. The business is built on integrity and trust with their
clients and investors. Prior to entering the mortgage space in 2000, Logemann
was a corporate executive at Gateway Computer and Ingram Micro, two
technology companies. She decided to leave her corporate posts for a more
hands-on role so she could be more directly connected to impacting personal
lives. She serves as the mentor to many women and men, and has been
recognized as one of the top 100 loan agents in the company nearly every year
in the past decade and in the top 10 the past few years.

Nicole Longstreath, Founder
The Wardrobe Code, Costa Mesa

Nicole Longstreath is on a mission to save women from chaos in their closets
and lack of clarity in their wardrobes. She is founder of The Wardrobe Code
and a wardrobe stylist working with women in Orange County and across the
globe. Longstreath began her journey as a stylist with a unusual “guerrilla
shopping” experiment in 2010. For six months, she vowed to shop only at local
thrift stores. At the end of the experiment, she had a new wardrobe (for less
than $500) and a new vision of what building a wardrobe should be like,
whether it was done in a thrift shop or Bloomingdale’s. Since then, she has
been working with women to help them build personal brands that command
attention and influence. Longstreath believes that all women are entitled to their
own unique brand of personal style, regardless of age, size, shape or budget.

Katie Machoskie, Real Estate Agent
Surterre Properties, Newport Beach

Recognized as one of Orange County’s most dedicated real estate
professionals, Katie Machoskie believes a “Renaissance Woman” mentality
helped her build a solid business. Machoskie embraces the challenge and art of
balancing her work and personal life. While her marriage and family are an
enormous priority, she has found a way to blend family, friends and community
issues to build not only her real estate business, but a fulfilling life. Her
commitment to clients revolves around a client-centric approach by establishing
her clients’ needs and then creating a personalized plan to meet those needs.
What sets the Machoskie & Associates team apart from other teams is
Machoskie’s hands-on approach, in which she conducts property showings, and
negotiates and manages every sale. While Machoskie holds considerable
experience in coastal communities such as Newport Beach, Corona del Mar and
Laguna Beach, her knowledge reaches beyond these areas as an agent throughout Orange County.

Alicia Maciel, Executive Director
The Prentice School, Santa Ana

Alicia Maciel was recently selected to serve as executive director of The Prentice School, a private
nonprofit school in Santa Ana focused on empowering approximately 200 K-12 students with learning

differences to fulfill their potential as students and citizens by using an adaptive
learning environment based on teaching to each student’s strengths and needs.
A veteran business and nonprofit education services leader, Maciel is known for
her passionate commitment to develop 21st century learning environments that
enable all students to thrive. Prior to joining The Prentice School in May 2013,
Maciel served as executive director of strategic development and partnerships
for THINK Together.

Mina Maghami, Luxury Real Estate Consultant
Berkshire Hathaway HomeServices, Newport Beach

In 20 years selling luxury real estate in the Orange County area, Mina
Maghami has reinvented what it means to deliver excellent customer service while maximizing the value
of her customers’ real estate investments. Maghami’s creative approach to
business, redefining the rules of real estate sales while enhancing and
streamlining the process of real estate transactions, has allowed her to achieve
financial success while ensuring her clients’ needs were met. Over the course
of her career, Maghami has sold more than $220,000,000 in real estate
transactions. Maghami is a member of the Newport Beach Association of
Realtors®, Orange County Association of Realtors®, California Association of
Realtors® and National Association of Realtors®. This year, she has been
awarded the Five Star Real Estate professional among less than 7 percent of
all agents in the area and has been the recipient of the Presidents Club,
International Presidents Circle, International Presidents Elite & Hall of Fame.

WIB-Guide#2_Layout 1  5/22/14  5:43 PM  Page 85

http://www.webster.edu/irvine


B-86 ORANGE COUNTY BUSINESS JOURNAL                                                                                WOMEN IN BUSINESS Advertising Supplement MAY 26, 2014

2014 Women in Busine Nominees
Kathryn Marino, Executive Producer of HAUTEOC Inc./Founder of OC Fashion Council
HAUTEOC Inc. aka Orange County Fashion Week, Monarch Beach

In 2009, Kathryn Marino was approached by Harper’s Bazaar and the Donna
Karan store to host an event to benefit Orangewood Children’s Foundation and
was asked to use a logo other than Harper’s due to editorial restrictions. The
first HAUTEOC brand was created as an email released to promote the
endeavor. In 2010, HAUTEOC Inc. was born, which was also known as
HAUTEOC Traveler, branding the fashionable travelers of Orange County. In
2010, Marino had also met the originating founders of OC Fashion Week. After
three years of observation and consultation, Marino was offered to be a partner
in ownership to reconstruct the show’s early grassroots efforts into a
professionally run show. Marino founded the first Orange County Fashion
Council and advisory board in 2013 as endeavor to sanction OC Fashion
Week™ under the auspice of retail industry buyers, manufacturers, designers and key fashion
constituents to protect the integrity of the show’s purpose and mission.

Dr. Wendy Marshall, Director of Education
ExplorOcean, Newport Beach

Dr. Wendy Marshall had already accumulated more than 17 years of
experience in the world of education before joining the ExplorOcean team. As
the director of education, she’s crafted a solid curriculum that not only focuses
on teaching students the seven principles of ocean literacy, but also imparts
critical thinking and problem solving skills. Marshall’s program in ocean literacy
focuses heavily on science, technology, engineering and mathematics (STEM)
education. The high quality of the program has led to ExplorOcean receiving
numerous grants, including one from the Office of Naval Research for
underwater robotics, in order to provide more programming for K-12 students.
In 2013, Marshall developed a full-funded program for underserved children,
bringing more than 1,000 students to ExplorOcean’s summer camps free of
charge. Most recently, as a result of her top-notch educational programming,
ExplorOcean received a prestigious grant award from the California Coastal Commission as the #1
California-based nonprofit serving children.

Kimberlee Martin, Radio Talk Show Host
Real People OC Radio Show, Irvine

In just two short years at KUCI, Real People OC has quickly become part of
the fabric of Orange County and its various diverse communities. Each and
every week, the show highlights Orange County’s best and brightest people
making meaningful contributions to their community. The show is dedicated to
showing the individuals that are devoting their time, talent or treasure to
enriching county life. Kimberlee Martin thinks Orange County is a rich and
vibrant community with many individuals worth highlighting in in-depth
interviews. Listeners are encouraged to enjoy getting to know some of their
fellow community members and to take pride in Orange County’s great
diversity of talented and dedicated folks.

Milla Mathias, CEO
Milla Mathias - Image & Lifestyle, Costa Mesa

Based in Orange County since Feb. 2013, Milla Mathias is one of Brazil’s
foremost authorities on image consultancy. Mathias serves as a coach to
enhance confidence, psychological wellbeing and total health for women and
men who seek an upgrade in their lives, personally and professionally. Mathias’
initial career path was in law, but she found that being a lawyer didn’t satisfy
her. Now, after several years as an image consultant and an expert in non-
verbal communication, Mathias has made a great impact on Brazilian people
through regular television appearances, and magazine and newspaper articles.
Mathias has also written and published two books with a third on the way.
Mathias’s goal is to awaken people’s best and make them realize that they can
be whoever they choose to be and help them achieve their goals.

Alison McCormick, Real Estate Broker
Teles Properties, Newport Beach

Specializing in bay front homes and coastal high-end properties, Alison
McCormick is the owner and founding agent for the Newport Beach office of
Teles Properties. She has been consistently ranked as one of the top producers
in Orange County year after year. Teles Properties was founded in the depth of
the recession when others were reluctant to expand or closing their doors, and
agents were leaving the industry. At that time, McCormick was with a national
firm with the #1 market share in the area, but its national focus blurred its vision
on how best to market to and serve this unique and potentially vibrant market.
Teles Properties is ranked by Inc. Magazine as the #1 fastest-growing luxury
real estate firm in California. Teles is headquartered in Beverly Hills with other
offices in Brentwood, Montecito, Pasadena, Carmel, Playa del Rey and Venice.

Stephanie McCormick, President/CEO
Make-A-Wish Orange County & the Inland Empire, Tustin

For more than 37 years, Stephanie McCormick has devoted her life to
helping others. McCormick has worked with organizations such as United Way,
Mariposa Women and Family Center and currently holds the position of
president and CEO of Make-A-Wish® Orange County and the Inland Empire.
When McCormick joined Make-A-Wish in 2011, she was faced with a $1.1
million deficit. Since then, she has grown the organization to a 25-employee
operation and for the first time in six years, has ended the year with a surplus
of $154,000. Under her leadership, the chapter was able to grant 316 wishes in
2013, the most wishes ever granted in a single year. Recently, McCormick was
recognized by the Make-A-Wish national office for her achievements in wish
granting and fundraising. She is passionate and focused, never losing sight of
the Make-A-Wish mission: to grant wishes to children facing life-threatening
medical conditions.

Ann McDowell, Associate Vice President of Major Gifts
Alzheimer’s Association of OC, Irvine

Ann McDowell has served in Orange County’s nonprofit sector for nearly 15
years and currently holds the position of associate vice president of major gifts
for the Alzheimer’s Association Orange County Chapter. In her four years with
the chapter, McDowell has worked with private individuals and family
foundations to raise over $5 million to advance critical research and fund local
programs for individuals and families affected by Alzheimer’s disease. As a
member of the Association’s Visionary Women, McDowell encourages all
women to become involved in the future of Alzheimer’s disease as it is women
who are most likely to get the disease or care for a loved one who is affected.

Barbara Miller, Partner, Labor and Employment Practice
Morgan, Lewis & Bockius LLP, Irvine

Barbara Miller has been practicing law in Orange County for more than 20
years. For the last six years, she has been a partner in Morgan Lewis’ Labor
and Employment Practice, where she has represented employers in a broad
range of employment matters, including discrimination, wrongful termination,
wage and hour, and employment-related class actions. She is both an
experienced litigator and a counselor who provides training and strategic
advice to employers on California’s unique employment laws. Miller’s
experience defending numerous California wage and hour class action suits
and Fair Labor Standards Act collective actions makes her an essential
resource for international corporations and local Orange County and Greater
Los Angeles area employers facing employment litigation in California courts.
She is also a frequent speaker on important labor topics for the business
community at industry events and client seminars.

Debra Miller, CEO/Founder
Cure Duchenne, Newport Beach

Debra Miller is the CEO and founder of CureDuchenne, a nonprofit that
raises awareness and funds research to find a cure for Duchenne muscular
dystrophy. Duchenne is a progressive muscle-wasting disease that impacts 1 in
3,500 boys. Miller co-founded CureDuchenne in 2003 with her husband when
their only son was diagnosed with Duchenne. Miller founded CureDuchenne
because no other organization was focused exclusively on funding research to
find a cure for the disease. During the past 10 years, CureDuchenne created a
successful venture philanthropy model that has enabled the nonprofit to
leverage $100 million from biotech and pharmaceutical companies to fund
promising Duchenne research. To date, CureDuchenne has funded seven
research projects that have advanced to human clinical trials. This is a unique
accomplishment as few health-related nonprofits have been as successful in
being a catalyst for human clinical trials with limited resources and in such a short amount of time.

Sandra Morgan, Director Global Center for Women & Justice
Vanguard University, Costa Mesa

Sandie Morgan is director of Vanguard University’s Global Center for Women
and Justice, overseeing the women’s studies minor, as well as teaching family
violence and human trafficking. Morgan serves on the Faith Alliance against
Slavery and Trafficking Steering Committee and offers Hands That Heal training
at Vanguard University annually. She began her anti-trafficking work in Athens,
Greece where she served on the board of the Athens International Nurses
Association. She also served as the administrator of the Orange County Human
Trafficking Task Force before returning full time to Vanguard in order to extend
the work globally. She recently completed a British Council grant project
partnering with the University of Duhok, Iraq to build capacity for women’s
studies which has resulted in opportunities to provide community and law
enforcement training on human trafficking and is the subject of her soon-to-be-
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completed dissertation. Congressman Ed Royce recently appointed her to the Human Trafficking
Congressional Committee.

Brenda Morris, CFO
5.11 Tactical, Irvine

Brenda Morris is the CFO for 5.11 Tactical, an exciting leader in tactical
apparel and gear, where she is charged with being a strategic partner to
leadership to grow and develop the company. Morris joined the 10-year-old
company at a time when they needed leadership in developing their processes,
systems and optimization of reporting and strategic initiative measurement. In
the year she has been on board, she has been instrumental in transforming the
company. Prior to this opportunity Brenda was CFO for Love Culture Inc., a
young women’s retailer, which doubled in size during her time with the
organization. During her career, Morris has had 20 team members follow her to
subsequent organizations based on their prior experiences and desire to work
with her again. During her career, she has spent 15 years in publicly traded
companies and 10 years in private equity-backed organizations.

Lisa Moss, President
MSH Construction Co. Inc., Huntington Beach

MSH Construction is a woman-owned commercial general contractor
specializing in ground up, tenant improvement and civil projects. The company
was formed in March 2003 by Lisa Moss and her two partners. Over the years,
they have grown their business by providing quality services and establishing
reputable and long-lasting relationships with both their clients and
subcontractors. The principals of MSH take pride in achieving the expectations
of their clients and believe that a quality product, along with exceptional
customer service and competitive pricing is the key for business success. MSH
ranked as one of the largest woman-owned businesses in Orange County by
the Orange County Business Journal in 2012 and 2013. Their future growth
plans include continuing to expand their client base, create more jobs and to
continue supporting diversity growth within the construction industry.

Debbie Nagel, Agency Principal
Orange Label Art + Advertising, Newport Beach

Born and raised in Colorado, Debbie Nagel is a graduate of the University of
California, Santa Barbara. She joined Orange Label Art + Advertising in 1992,
after working in both accounting and account service roles for a graphic design
firm specializing in the hospitality industry. During Nagel’s 26-year tenure at
Orange Label, she transitioned back to an accounting focus and has advanced
from accountant, to assistant controller and controller, to director of operations
and in 2012, agency principal and CFO. As a principal of the Orange County-
based marketing firm, Nagel motivates the team by sustaining a positive
environment and creative culture that provides opportunity to be Thriving Brand
Leaders, while strategically driving profitability year after year. Nagel also sits
on the board of directors for Irvine Child Development Center and has been an
active member of a Key Executive Group in Vistage International for 10 years.

Tracy Neff, Senior Vice President, Operations & Client Services
BDS Marketing Inc., Irvine

Since joining BDS Marketing Inc. almost 9 years ago, Tracy Neff has been
an integral part of the company’s expansion and growth — both internally and
externally. Neff is responsible for the overall leadership of Channel Partners
services including oversight of client service and driving operational
excellence. Neff was instrumental in revamping the original merchandising
team in 2005 under the BDSmktg brand and developing the business plan that
launched the Channel Partners division under BDS Marketing Inc. in 2008.
Under Neff’s leadership, Channel Partners has grown its services far beyond
merchandising and have now expanded to include in line and end cap
installations, assembly, and compliance and audits. In the past six months,
Neff has worked tirelessly to expand the Break Fix service nationwide,
including hiring a new team of 500 X-PERT specialists and developing an in-
house troubleshooting help desk to provide in-store support.

Lisa Neitzel, Executive Director
Newmeyer & Dillion LLP, Newport Beach

Lisa Neitzel has worked in the legal field since 1990. She received her
bachelor’s in business administration, as well as receiving certifications in legal
management and human resources. She currently oversees administrative
and general business operations in all three office locations at Newmeyer &
Dillion. Neitzel is extensively involved in all business aspects of the firm,
utilizing her solid strategic perspective in areas such as finance, information
technology and business development. Neitzel has implemented and led firm-
wide initiatives through collaboration with the managing partner, executive
committee, attorneys, managers and staff. Neitzel has volunteered countless
hours not only with the Association of Legal Administrators — so that she can
“give back to the people and profession,” as well as coach and mentor others
who are new to the profession — but also because she enjoys volunteering
and giving back to her community.

Nicole Nelson, Senior Assurance Manager
BDO Seidman LLP, Costa Mesa

Nicole Nelson has spent nearly 10 years with BDO, starting as an intern and
making her way through the ranks to her current position as a senior
assurance manager. Since being with BDO, Nelson has been an active
champion for several of the firm’s initiatives. These have included transitioning
the local office to a new audit software methodology; preparing industry group
related audit programs and training materials for the BDO Technology and Life
Sciences industry group; being a spokesperson and poster model for the BDO
Flex initiative; and being the local champion for the firm’s Women’s Initiative,
which has included both networking and philanthropic events which have
brought members of the Orange County business community together.

Laura Neubauer, Founder
Deliver-It, Tustin

Deliver-It’s founder, Laura Neubauer, acquired several flailing courier and
overnight delivery companies and has breathed new life into them. Building on
her 30 years in the overnight, messenger and logistics industry, she unified the
companies into Deliver-It. Her business acumen coupled with her grit and
entrepreneurial spirit has given rise to a Southern California star amongst even
the biggest competitors. In its first five years, Deliver-It became a multi-million-
dollar business. In 2009, she was recognized as Orange County’s

“Entrepreneur to Watch” and in 2011, she was honored as California’s “Business Women Of The Year”
at NAWBO’s national convention. In 2012, Deliver-It was recognized as one of Inc.’s top 5000 fastest-
growing companies in America. Neubauer’s success is based on integrity, strong relationships and the
passion to see people succeed.

Rhiannan Nichole, CEO
Rhiannan Nichole’s Premier Pole, Lake Forest

Certified pole and yoga instructor and personal women’s fitness trainer
Rhiannan Nichole’s signature dance style developed into advanced transitions
between body movement and physically demanding aerial tricks. Already with
an understanding of fitness and the human body through her personal training
career, Nichole began teaching pole fitness at a prominent Orange County
studio where she fine-tuned not only her physical abilities, but her instruction
skills as well. Nichole soon realized that the health benefits of practicing pole
dance fitness are just as much emotional as they are physical, and her passion
for teaching deepened as she was touched by the effect of dance on her
students’ lives. Her passion for empowering women morphed from simply
creating a place where they could learn to dance and workout, into motivating
women to challenge themselves through performances and competitions.
Women in her classroom are losing weight, getting stronger and expressing themselves more
confidently.

Marla Noel, President
Fairhaven Memorial Park & Mortuary, Santa Ana

Marla Noel, with her strong business acumen, heart for service and creative
management approach, is one of the funeral industry’s most visionary women.
As president of Fairhaven Memorial Park & Mortuary, Noel oversees one of
Orange County’s most historic and scenic memorial parks. Noel has guided the
103-year-old organization into a new era of expansion while remaining true to
Fairhaven’s enduring commitment to offering care, compassion and a listening
ear to the families it serves. Under Noel’s leadership, Fairhaven has expanded
into South Orange County with the opening of a state-of-the-art Mission Viejo
mortuary and increased the footprint of its historic Santa Ana property. Noel has
also helped develop Fairhaven’s long-tenured staff through innovative training
programs. Noel’s philanthropy includes helping families in need and community
service. She is a board member of Rotary Club of Irvine, Boys & Girls Club of
Santa Ana, WomanSage and Alzheimer’s Association, Orange County.

Laura Oatman, Owner/Founder
Whole Earth Wellness, Newport Beach

After 25 years working as a hotel architect for large corporations, Laura
Oatman saw advantage instead of adversity when the economy crashed and
she and her architect husband lost their jobs. She went back to school to study
nutrition, particularly drawn to study the plant-based diet, and ancient Ayurveda
as a guide for holistic lifestyle techniques. She acquired certifications in holistic
health coaching, plant-based nutrition, Ayurvedic education and became a
“Food For Life” cooking instructor. She started Whole Earth Wellness in 2011,
and has since helped hundreds of people awaken to the health benefits of a
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plant-based diet and an Ayurvedic lifestyle. With personalized one-to-one coaching, online group
programs, seven-day seasonal cleanses, six-month transformation programs, weekend wellness
retreats for women, and international wellness vacations for the whole family, she has helped her
clients lose weight, slowly taper off their prescription medications, regain energy, and start to live
healthier, happier lives.

Ellie Tipton Ortiz, CEO/Mediator
Laguna Beach Legal Document Services, Laguna Beach

Ellie Tipton Ortiz is an experienced mediator and bonded and certified Legal
Document Service provider. In addition to working with the public since 1998,
Ortiz contracts with numerous attorneys throughout Orange County. Over the
course of her career, Ortiz has assisted thousands of clients with their
documents related to divorce, child custody, living trust, corporation, credit
repair, immigration, etc. Her passion is divorce mediation and her client list
includes celebrities and high-profile couples. Ortiz and her family have
traveled extensively abroad and lived in Spain for three years. Ortiz currently
resides in Laguna Beach and is the president of the Woman’s Club of Laguna
Beach and a member of Soroptimist International of Laguna Beach.

Cheryl Osborn, President
Casco Contractors Inc., Irvine

From her kitchen table startup in 2000, to becoming the 16th largest
woman-owned business in Orange County in 2012, Cheryl Osborn has come a
long way. In just 14 years, the company has grown from one employee to 45;
from $600,000 in revenue to $37 million; and has become an elite builder for
some of the most prestigious architectural firms and property management
companies in California. Osborn’s management team, designers and builders
are dedicated to world-class quality and service. They build a clear plan
together, work meticulously on every detail and produce exceptional results to
make properties more inviting for occupancy.

Sue Osborne, Owner
Coastal Arcadian & The Shed Contemporary, Dana Point

The Coastal Arcadian opened its doors on May 1, 2012. Prior to Sue
Osborne’s arrival, this piece of property located within the perimeters of Dana
Point’s town center, was a deserted, overgrown, dilapidated wholesale
nursery. But in keeping within the original footprint of the structures, today the
Coastal Arcadian has been transformed into a haven of tranquility. It now
boasts a 9000-square-foot lot with gardens, water features and a trilogy of
artistic shops: The Shed, The Coop and OC Beads. At the Coastal Arcadian,
visitors can enter, step away from the daily chaos and stresses of life, where
art and creativity is the main draw. Until now, there really was no art district in
Dana Point, but if all goes as Osborne hopes, the Coastal Arcadian will be the
beginning of a small, independent cultural center, where others will follow suit.

Emily Osterberg, President
Baking Betty’s, Costa Mesa

Baking Betty’s is a unique bakery boutique, whisking up fresh cookies and treats daily one batch at a
time. The bakery features simple classic flavors, but is known for putting a twist on some of America’s

favorite desserts to create a decadent dessert in one cookie, such as the
banana split, strawberry shortcake, caramel apple and the top-selling s’more
cookie. Baking Betty uses only premium ingredients, from the butter to the
sugar to the chocolate, with no preservatives added. Emily Osterberg started
Baking Betty’s in 2009, selling to local sandwich shops, hotels and then she
opened the first kiosk in 2011. Baking Betty’s has opened its second location at
Downtown Disney for a seasonal holiday feature from November to February,
and opened its first storefront in April 2014 at Fashion Island.

Kathleen Owens, Financial Advisor/Partner
Alta Pacific Wealth Management, Mission Viejo

Kathleen Owens joined Alta Pacific Wealth Management as a partner in
2014. Prior to joining Alta Pacific Wealth Management, Owens was with Morgan
Stanley Wealth Management. Owens has over a decade of experience in the
financial services industry. Her desire to truly place the needs of the client first,
rather than revenue for the firm, prompted Owens to join a wealth management
practice which serves clients on a fee basis, rather than a commission basis.
Owens has expanded the practice to offer sophisticated investment solutions to
women and to better serve women with highly personalized attention. Seeing
the need to address the under-served requirements of women investors,
Owens implemented educational and transparency offerings so that women
investors could feel more informed about their investments, associated fees,
and the overall process of investing and goal-based financial planning.

Jacqueline Patterson, President/CEO
J.L. Patterson & Associates Inc., Orange

Jacqueline Patterson is president and founder of J.L. Patterson & Associates,
a group of progressive technical professionals in civil, trackwork, structures and
environmental engineering. Patterson has 30 years of professional experience
in the rail transit industry. Patterson’s expertise encompasses all aspects of
railroad engineering from conceptual design to construction management and
contract administration. She practices in light rail, heavy rail, commuter rail and
freight rail projects. Her work can be seen on the Los Angeles Metro System,
Amtrak, Metrolink Commuter Rail Project and several capital improvement
projects for the Class I Railroads, namely Union Pacific Railroad and the BNSF
Railway. A native of Nicaragua, Patterson left her war-torn country in 1978 to
attend Concordia University in Montreal, Canada.  She received both her
bachelor’s and master’s in civil engineering and was awarded the school’s
prestigious Civil Engineering Medal as the highest ranking graduating student in civil engineering.

Amy Jo Pedone, Owner/Certified Master Chocolatier
Valenza Chocolatier Inc., Costa Mesa

Valenza Chocolatier is an authentic Italian-inspired artisan chocolate and
confections company. If someone had told Amy Jo Pedone that she would
“grow up” to be a Certified Master Chocolatier Entrepreneur, she would have
replied with, “Who, me? I’m not the creative type!” Pedone’s sole focus during
her 20’s and early 30’s was climbing the corporate ladder. After the passing of
her cousin to ovarian cancer in 2008, Pedone realized her corporate career
was not her passion. This self discovery was the launch into pairing her Italian
heritage with the world of fine chocolate. Pedone grew up making Italian
cookies from over 100-year-old family recipes, holiday chocolate covered
cherries and turtles. In 2011, she completed her Professional Chocolatier
Certification through Ecole Chocolat Professional School of Chocolate Arts.

Summer Lynne Perry, Real Estate Broker Associate
Surterre Properties, Newport Beach

As a broker associate with Surterre Properties®, Summer Lynne Perry
brings a unique blend of perspective and vision to coastal Orange County real
estate. Perry holds a Business Administration degree from East Tennessee
State University and a Light Construction and Development Management
certificate from the University of California, Irvine. Embracing her education,
Perry has mastered the ability to articulate home values associated with
interior options and upgrades where they may have previously been
ambiguous to her peers and clients. By holding a deep commitment to
excellence and customer satisfaction, Perry has naturally transitioned into her
career as a REALTOR®.

Loye Peternell, Director of Finance
Hall & Foreman Inc., Tustin

Loye Peternell is director of finance for Hall & Foreman Inc., a civil
engineering, surveying and land planning firm based in Orange County. Hall &
Foreman has five offices throughout Southern California and specializes in
commercial, education, public works, residential, transportation and water
resource projects. As part of the senior management team, Peternell focuses
on expanding the firm’s financial and business operations. She is responsible
for financial strategy and planning, budgeting and risk management. Peternell
has 30 years of finance and business operations experience in the
architecture, engineering and environmental consulting, and landscape
construction industries. Her background includes financial strategy, internal
controls development and cash management in a multi-office environment.

Nina Plotner, Founder
LockboxCombos, Corona del Mar

LockboxCombos satisfies the long felt need of all real estate agents to have
an automated and affordable option for securely giving and getting access to
lockbox combinations for the manual lockbox. This revolutionary system, which
can store a lockbox combination to then be instantly shared and accessed by
buyer’s agents, and tracked by the listing agent, represents a great
improvement in the field of real estate technology. In three easy steps, agents
are able to register and begin using LockboxCombos from virtually any mobile
device or computer. Nina Plotner founded the company with the goal of
providing real estate agents with a tool that streamlines the time-consuming
task of exchanging combinations in order to open a manual lockbox. The
unique hybrid cloud-based system created by Lockbox Combos saves agents
time, money and the hassle often associated with gaining access to property listings.

Robbin Narike Preciado, Senior Vice President/Regional Executive
Union Bank, Orange

Robbin Narike Preciado serves as senior vice president and regional executive for Union Bank,
overseeing all of the bank’s retail branches in Orange County and the Inland Empire. Overall, she is
responsible for 83 branches in four counties, with approximately 800 employees and $7 billion in
deposits. A veteran banker and community leader, Preciado was promoted to the position in 2011 after
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serving as head of Union Bank’s Community Banking Programs. She was
recently tapped by executive leadership to head an enterprise-wide effort to
elevate the customer experience in each of the bank’s 400+ branches in three
states, as well as online. Narike Preciado’s goal is to integrate the Japanese
concept of “omotenashi” — warm hospitality — into every customer interaction
with Union Bank, from San Diego to Seattle.

Deborah Proctor, President/CEO
St. Joseph Health System, Irvine

Deborah Proctor is president and CEO of the Orange County-based St.
Joseph Health, a 16-hospital, $5.2 billion health care organization serving
California, Texas and New Mexico. She transformed local health care when she
led an alliance of her organization and Hoag, forming a visionary partnership of
outstanding hospitals, physicians, outpatient centers and other services.
Proctor is well-known for bringing people together to effect bold change in
health care, having led St. Joseph Health on a decade-long pursuit of achieving
1. Perfect Care (exceptional medical outcomes) 2. Sacred Encounters
(extraordinary interactions with patients) and 3. Healthiest Communities
(outstanding wellness and preventive care). Additionally, she is the current
board chair of Catholic Health Association, a national organization of more than
1,200 Catholic health care sponsors, systems, facilities, and related
organizations and services.

Sunny Rajab, CEO
Business Communications Solutions, Irvine

Sunny Rajab has always tackled challenges head-on and full-force,
regardless of what obstacles she may face; age and gender, for example. Age
did not stop Rajab from starting her own telecommunications and IT business
when she was barely out of high school. In an intimidating industry dominated
by men, she did not let anyone stand in her way. Rajab’s vision was to provide
businesses with one place to find all of their technology. BCS provides
consulting, design, implementation and support for business phone systems,
computer networking, video conferencing and much more. Rajab has managed
to continuously boost her company’s bottom line with innovative technology
and forward-thinking solutions to her customers’ greatest needs. Every move
she made attributed to her company’s survival and now BCS is the top seller of
IT and business phone systems in Orange County, achieving consistently
impressive revenue growth since it launched in 2004.

Indhushree Rajan, PhD, Creator/Director
Project Satori, Yorba Linda

Project Satori was born out of a deep passion to provide trauma care and
psychological healing for abused women and children worldwide, with a
special focus on supporting domestic and international sex trafficking
survivors. Since being founded in 2008, Project Satori has conducted research
with sex trafficking survivors in Kolkata, India with the intent of developing
trauma care services that can be effectively implemented in rescue shelters in
high-risk, red light regions in India. Project Satori has partnered with Sanlaap,
India, Swanchetan, and Center for Social Research, organizations dedicated
to the rescue and care of trafficking survivors, and raped and abused women
and children throughout India. Indhushree Rajan has done clinical work with
trafficking survivors in Los Angeles, and has also represented Project Satori as
lecturer and speaker at conferences worldwide.

Rachel Ramirez, CEO/President
Performance Excellence Partners Inc., Huntington Beach

Rachel Ramirez is the CEO and president of Performance Excellence
Partners Inc. (PEP) and a successful graduate of the Small Business
Administration’s 8(a) program for small, woman-owned, economically
disadvantaged businesses. Ramirez grew PEP from a small company with a
single contract to one whose clients include the California Workforce
Association, city of Long Beach, city of Santa Ana, California Hispanic
Chamber of Commerce, as well as several federal agencies such as the U.S.
Departments of Education, Energy, Health and Human Services, Homeland
Security and Labor. In 2011, PEP received the Protégé of the Year award from
the U.S. Department of Energy. Over the past three years, PEP provided
technical assistance and support to nine federal grant programs comprised of
approximately 241 grantees. Most recently, PEP was one of 43 small businesses awarded the GSA
OASIS Small Business Pool 1 contract.

Natalie Raney, Real Estate Salesperson
Villa Real Estate, Newport Beach

Recruited by Villa Real Estate’s veteran founders for her impressive
achievements in sales, Natalie Raney now brings her expertise and
connections to Southern California’s most innovative luxury residential real
estate brokerage. Since 2006, Raney has represented discerning buyers and
sellers of luxury residential real estate throughout Coastal Orange County, with
a special focus on Big Canyon. Her extensive track record of successful
transactions within Big Canyon and first-hand knowledge of the exclusive
enclave provides a significant advantage to clients, and a tremendous asset to
her practice. In addition to being sought-after as a recognized expert in the Big
Canyon market, Raney also represents clients seeking and selling properties
in Newport Beach, Newport Coast, Corona del Mar and Laguna Beach. Her
extensive roster of repeat and referral clients is a testament to her tireless
work ethic and sterling client service, and to the well-honed marketing, negotiating and closing skills
that belie her years.

Marla Rausch, CEO
Animation Vertigo, Irvine

Marla Rausch, CEO of Animation Vertigo, is not your typical motion capture
executive; she is a peppy, on-trend mother of two, operating the only motion
capture and animation company to offer solutions through the world-class
animation artists of the Philippines. Born and raised in the Philippines in the
1970s, Rausch wanted to introduce the vast creative talent of artists from her
home country to the 3D animation and motion capture industry in the U.S. She
established a production center in Manila and took Animation Vertigo from five
employees to 50 in a few short years. She now successfully manages the vast
majority of her team from an ocean away, while producing high-quality, timely
work for the film and video game industries top companies.

Kelly Reeves, President/CEO
KLR Communications Inc., Newport Beach

With over 15 years of marketing and media relations experience, Kelly
Reeves has multi-industry knowledge that ranges from fashion, lifestyle and
entertainment to technology and automotive. Reeves has worked with well-
known companies and personalities including the Tony Hawk Foundation,
Barrett-Jackson, Targus, Kingston, Howard Stern and Versace. She has
successfully launched a variety of consumer electronics and B2B brands and
executed highly successful PR and social media campaigns. Reeves has
placed clients in leading newspapers, magazines and blogs such as InStyle, the
Wall Street Journal, USA Today, TechCrunch, AllThingsD and Mashable; and
landed spots on high-profile programs such as Extra!, the Today Show, ABC
News, CNN and Good Morning America. Since starting her PR agency in 2002,
Reeves has received numerous awards from the Orange County Chapter of the
Public Relations Society of America for public relations and media relations campaigns executed on
behalf of her clients.

Terri Reid, Corporate Director of Marketing
Pacific Hospitality Group, Irvine

Terri Reid is the corporate director of marketing at Pacific Hospitality Group,
which manages eight hotels and resorts in California and Arizona. Reid joined
the Pacific Hospitality executive management team two years ago and
successfully launched the Meritage Collection last year. The Meritage
Collection is a collection of luxury properties in renowned California
destinations — The Meritage Resort and Spa in Napa, Bacara Resort & Spa in
Santa Barbara, Balboa Bay Resort in Newport Beach, and Estancia La Jolla
Hotel & Spa in La Jolla. The newest addition to the Collection will be the
property due to break ground in June at the Pacific City site in Huntington
Beach. Reid continues to create and direct all marketing initiatives for the hotel
company, including online and social media marketing, advertising, public
relations and a dynamic customer relationship management program.

Michelle Reines, CEO
MDR Coaching & Consulting Inc., Aliso Viejo

Michelle Reines is the CEO and founder of MDR Coaching & Consulting Inc.
(MDR) After enjoying 28 years of extraordinary success, born out of countless
achievements as well as failures, she decided to leave her safety net and
comfort zone to pursue her dream of making a positive difference for business
owners and leaders. In Jan. 2012, she launched MDR fueled by a greater
purpose, her passion for people, her belief in herself and her willingness to feel
the fear of uncertainty, while remaining focused on her desire to make a
positive difference for leaders. Reines is an innovative, results-oriented
facilitator, coach and consultative strategist with a successful track record of
exceeding expectations in a highly competitive business and sales
environment. Reines also possesses 30 years of hands on leadership,
mentorship, organizational and operational experience.
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Rochelle Reiter, Agency Principal
Orange Label Art + Advertising, Newport Beach

A Southern California Native, Rochelle Reiter joined Orange Label Art +
Advertising in 1995 immediately after graduating from Cal State Fullerton’s
School of Business and Economics. Over her 19-year tenure with the full-
service strategic advertising agency, Reiter has progressed from supporting
and directing the firm’s Media Department to a senior role within account
service, and later to vice president and as of 2007, a co-owner and agency
principal. Within her current role, Reiter spearheads Orange Label’s business
development efforts, dramatically impacting Orange Label’s growth trajectory
by diversifying the agency’s client mix from predominantly a single industry to a
strong mix of verticals. Additionally, Reiter received her MBA in International
Business from Cal State Fullerton and remains active with the university
through several programs. Reiter is a member of a Key Executive Group in
Vistage International, the world’s leading chief executive organization, as well as a member of
Toastmasters International.

Laurie Resnick, President
Associated Group & Rolling Greens Nursery, Anaheim

Laurie Resnick is president of the Associated Group, a full-service
commercial landscape, interior plantscape and display firm, and a principal of
its subsidiary, Rolling Greens Nursery with two locations in Los Angeles. The
company was founded in 1986 by Resnick and Mr. Salmeri. Under Resnick’s
leadership, Associated Group has gained the reputation for being a customer-
centered and design-driven organization. Resnick focuses on culture,
marketing, design and finance. Her financial expertise has been drawn upon in
the analysis and eventual acquisition of several compatible service companies
and Rolling Greens Nursery. Her creative guidance and drive to exceed
customer expectations has led the company to industry accolades and
numerous design awards.

Julie Richardson, President/Chief Escrow Officer
Homestead Escrow, Laguna Niguel

Julie Richardson started Homestead Escrow in 2007 and has grown the
business from the ground up, striving to become the premier escrow company
for Orange County. Richardson not only has more than 22 years of experience
in the escrow industry, but is extremely well-versed in many areas of real
estate as well, including property management, title insurance, and real estate
sales and leasing. Starting from one office, Homestead Escrow has now grown
to four offices throughout Southern Orange County. Richardson is always
working in the trenches with her employees, never expecting them to do
anything that she is not willing to do herself. She has strived to keep her
business running and operating throughout of the economic hardships and
downturns.

Wendy Rogers, Senior Principal
LPA Inc., Irvine

A green schools advocate for the U.S. Green Building Council, Wendy Rogers works tirelessly to
promote the adoption and execution of green schools in Southern California. Rogers is one of two

female principals at California-based design firm LPA Inc. During her 27-year
career, she’s designed more than 50 educational facilities, dozens of
community centers and received awards from the American Institute of
Architects, the Coalition for Adequate School Housing and the Green California
Schools Summit, to name a few. Her specialty is the integration of design and
curriculum within educational spaces for K-12 schools. Rogers recently
received one of the greatest individual honors from the American Institute of
Architects (AIA) and has been elected to the AIA College of Fellows, joining Dan
Heinfeld and Glenn Carels, as the firm’s third FAIA.

Jerri Rosen, Founder/CEO
Working Wardrobes, Costa Mesa

In 1990, Jerri Rosen embarked on a mission to help victims of domestic
violence by holding the first ever “Day of Self-EsteemTM” event to empower
women survivors to find a path to self-sufficiency. In addition to successfully
assisting 67 women from six shelters that day, the event inspired Rosen to
make a broader and more profound impact in our community. She founded
Working Wardrobes, an Orange County nonprofit that has since helped a
staggering 75,000 men, women, veterans and young adults find meaningful
employment. As Working Wardrobes approaches its 25th anniversary, Rosen
remains a guiding force and visionary, serving as CEO and overseeing all
aspects of the nonprofit’s business and client operations. With her guiding
hand, Working Wardrobes has transformed the lives of thousands of individuals,
making the power of a paycheck a reality for those in need.

Dr. Iris Rosenfeld, Chiropractor
Rosenfeld Wellness Center, Laguna Hills

Dr. Iris Rosenfeld has devoted her life to the healing arts which has allowed
her to aid patients frustrated with traditional medical care by providing a
multitude of safe, beneficial alternative solutions. In order to best serve her
patients and their family’s health issues, she continually researches and
implements new chiropractic/medical information, therapies and skills. Since
beginning in 1985, Rosenfeld and her team have established a unique practice
by creating empowerment towards a paradigm shift of limitless potential in
abundant health and vitality. She shares how to simply transform health
challenges by resting the mind, rejuvenating the body, increasing energy and
making wellness fit into one’s lifestyle. Rosenfeld is committed to changing the
direction of healthcare by putting the focus on prevention and well-being.

Barbara Roth, Director of Membership/Past President
Association for Women in Technology, Irvine

Barbara Roth has been on the board of directors of Advancing Women in
Technology (AWT), Southern California’s premier nonprofit organization
dedicated to empowering women in all fields of technology, since 2008. Her first
role was director of PR, and she became the vice president in 2009 and
president in 2010. During this time, Roth oversaw the largest growth in
scholarships awarded to young women majoring in the field of technology - 11
scholarships totaling over $30,000. Since that time, she has been a key
contributor to AWT fundraising efforts, which to date have raised a grand total
of more than $50,000. Roth’s diligence, leadership and persistence in acquiring
sponsors and donors for the AWT Quarterly Technology Forum events and the
Annual Wine Tasting Fundraiser helped to produce those results.

Shawna Rust, Owner
Shawna Rust Fitness Chef, Newport Beach

Visionary and nutrition advocate Shawna Rust™ is a certified personal trainer
and a health-conscious private chef. Combining her passion for cooking with
her desire to educate clients on a broader level as to how they should be eating
daily to maintain proper nutrition, Rust launched her namesake brand. This
comprehensive, custom-tailored meal plan service has become an in-demand
luxury for a vast base of clientele who value proper nutrition, delicious, high-
quality food and reliable service. With over a decade of distinguished
experience, Rust’s skill set is extremely well-refined and diverse. Her multi-
dimensional expertise includes international cuisine, nutrition and sports
sciences, which she designs each individual person’s meal plans around so
they may achieve a wide variety of physical fitness goals. Directly overseeing
her growing culinary staff, Rust prides herself on being able to provide people
with the tools they need to live a happy, healthy, balanced life.

H. Lynn Ryan, EVP/Chief Information Officer
loanDepot, Foothill Ranch

Lynn Ryan joined loanDepot as the executive vice president and chief
information officer in Feb. 2013. Ryan oversees all of loanDepot’s IT systems,
operations and services. She is a member of executive management reporting
to CEO, Chairman and Founder Anthony Hsieh. Ryan works in collaboration
with her peers to define business solutions for the enterprise. loanDepot’s
information technology is a strategic component of the business. Ryan is
building a team of highly skilled technology professionals to support business
expansion and growth, mergers and acquisitions, B2B partnerships, extending
digital services, operational efficiency and quality improvements. She has led
her team in the enterprise transformation of technologies and systems
supporting loanDepot’s expansion.

Lisa Sakai, Financial Planner
Signature Resources, Irvine

Lisa Sakai began her career as a school teacher and changed gears to
financial advising in 2011 when she realized she needed a different kind of
challenge. Although she now works in financial advising, she brought with her
all of the qualities that made her a stellar teacher and has managed to
incorporate those qualities into her advising work. She began working at
Signature Resources in 2011 with the mindset that her clients were not just a
series of numbers and dollar signs but real people with individualized situations
and needs that were best addressed on a personal level. Through her fresh
aspect on financial advising and her tremendous work ethic, she has already
established herself amongst her peers and clients as an advisor who you can
truly entrust with your life savings and who will go above and beyond to make
sure you are taken care of.

Linda Sandusky, Project Manager/Associate
Hall & Foreman Inc., Tustin

Linda Sandusky is project manager/associate for Hall & Foreman Inc., a civil engineering, surveying
and land planning firm based in Orange County. Hall & Foreman has five offices throughout Southern
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California and specializes in commercial, education, public works, residential,
transportation and water resource projects. Sandusky specializes in the
management of subdivision and custom residential and education projects. As
an associate of the firm, she assists the principals in the areas of management,
strategic planning, and development of company policy and procedures.
Sandusky was named “Volunteer of the Year” by the Building Industry Education
Council of the BIASC, served as president of the Building Industry Education
Council, served for six years on the board of directors for Orange County
CANstruction and is a member of Hall & Foreman’s Toastmasters Club. She is
an avid soccer player, playing in the Orange County Women Soccer League.

Alexis Schulze, Co-Founder/Chief Visionary Officer
Nékter Juice Bar, Santa Ana

Alexis Schulze wanted to bring a healthy alternative to the typical morning cup
of coffee and the sugar-laden processed juices currently on the market. Her
vision was to offer a product of significant value that served a purpose in
maintaining a healthy overall well-being. She started nékter with her husband
Steve Schulze and worked endlessly to achieve goals that for some could be
labeled as wishful thinking. In 2010, Schulze opened the first nékter juice bar on
17th Street in Costa Mesa. Since then, Schulze has been able to expand nékter
to new locations and new product lines. What started as one store in 2010, grew
to 20 by Aug. 2013. Nékter recently signed a long-term financial agreement with
Opus Bank – setting up a concrete structure to meet their goal of 12 more
locations by the end of the year and a total of 100 locations within three years.

Susan Scott, President
Premiere Home Health Care, Costa Mesa

Susan Scott started her company in her small walk-in closet, and in a
relatively short amount of time, has grown it exponentially. Today, Premiere
Home Health Care offers both skilled and non-skilled, in-home healthcare
services at a concierge level to patients throughout Southern California. She
was awarded the 2013 “Entrepreneur to Watch” by NAWBO-OC, and the 2012
“Holiday Spirit” award recipient by the readers of the OC Register. She’s
dedicated to advancing her profession, her team and the Orange County
community.

Lori Seal, Chief Operating Officer
Blytheco, Laguna Hills

Within the first three months of her hire at Blytheco, Lori Seal completed a full
redesign and launch of professional services compensation plans and programs
impacting 40 percent of the total workforce, resulting in up to a 9 percent
increase in chargeability and growing. As the chief operating officer, Seal is
responsible for sales, marketing, professional services, human resources and
finance. She has implemented marketing processes and analytics to ensure
goals, tracking and sales enablement to increase lead quality and conversion
rates. Seal also launched an internal employee survey to measure employee
engagement and partnered with organizational stakeholders and employees to
establish action plans. In addition, she established a “goals and execution”
based culture, driving to written goals, transparently shared and measured,
resulting in increased company alignment and performance.

Fran Seiford, Owner/Founder
Stampendous Inc., Anaheim

Over the past 30 years, Fran Seiford has built a brand that is recognized
across the country in the crafts industry. From humble beginnings, she now has
a company that has occupied numerous buildings throughout Orange County.
Seiford began selling rubber stamps from her garage at farmer’s markets and
now her products are sold at such stores as Michaels, Hobby Lobby, JoAnns
and many other craft products retailers across the country and the world. Her
dream of bringing her art to life through rubber stamps and other crafts products
has allowed her to provide employment for hundreds of grateful individuals. She
has easily sold $100 million worth of craft products throughout the years.
Nevertheless, Seiford would likely say that her biggest accomplishment has
been to provide a very lively and fun place to work for countless people.

KC Serrato, Owner
KC Maher Serrato Consulting, Irvine

KC Serrato started her own accounting/finance and HR consulting practice in
early 2012. She works almost exclusively with small entrepreneurial firms in
Orange County and helps them through the challenges of early growth and
development. Before launching KC Maher Serrato Consulting, Serrato had the
good fortune of joining a friend and working in his new advertising agency in
2000. Being on the ground floor of Ignite Health, then an Orange County startup,
was pivotal for her. By investing in the right human capital, Ignite Health grew
from a tiny agency to a formidable entity which was eventually acquired by a
larger firm. Serrato was instrumental in readying the company for acquisition by
working with attorneys, CPAs, bankers and the partners of the firm. Post-
acquisition allowed Serrato to gain tremendous experience working in and
reporting to a large public company.

Kim Shepherd, CEO
Decision Toolbox, Irvine

As CEO of Decision Toolbox, Kim Shepherd is responsible for much of the
company’s growth and success over the last decade. Shepherd brings an
unconventional approach to the company with a mantra that guides her
business compass — “design what you want or deal with what you get.” Early
on, she strategically set out to build a company culture that fosters an
environment of forward-thinking and innovation. Shepherd is passionate about
giving back, particularly with organizations that help foster female leadership
and ensure employment for all. She is a member of the Orange County chapter
of the National Association of Women Business Owners, and was honored with
the 2013 Remarkable Women award in the category of Innovator of the Year.
Shepherd is also board chairwoman of Working Wardrobes and speaks
frequently at leadership conferences nationwide about workplace culture and
how she inspires her female-dominated workforce to have a healthy work-life balance.

Diane Silverstein, Owner
Absolutely Fabulous Unique Gifts & Décor, Huntington Beach

Unbeknownst to Diane Silverstein, driving past a for lease sign seven years ago was her first step
towards a new career as a gift shop owner. This new career got off to an incredible start, averaging 50
percent annual growth throughout the Great Recession. Since opening, Absolutely Fabulous has
earned four national awards from major players in the gift and decor industry. In addition to being

awarded Ab Fab #1 in the nation for visual merchandizing in 2013, Gifts &
Decorative Accessories magazine named her one of 25 gifted retailers in the
nation in 2010. They have also named her top three in the nation for in-store
events in 2013, marketing achievements in 2012, and visual merchandizing in
2010 and 2011. Home Accents Today magazine named Absolutely Fabulous
one of their 50 retail stars in 2011 - the same year that Absolutely Fabulous
won a national small business competition put on by Pitney Bowes.

Carol Skinner, Senior Director of Marketing and Business Development
Balboa Brands Inc., Irvine

Carol Skinner joined Juice It Up!’s parent company, Balboa Brands Inc., in
2006 at a time when Juice It Up! was primarily known as a smoothie bar.
During 2011and 2012, Skinner led the company’s comprehensive brand refresh
that repositioned Juice It Up! as a healthy lifestyle brand and the first major
chain to offer a full line of seven 100 percent raw juice blends designed to fuel
an active lifestyle. Through the calculated brand transition and the execution of
a strategic marketing plan, Juice It Up! has achieved over 40 percent sales
revenue increases in the last 24 months alone. Currently, Skinner manages a
four-person Business Development and Marketing team that works continually
to support sales initiatives which aim to ensure success at the 80 Juice It Up!
franchise locations.

Olga Smirnova, CEO
Global Language Solutions, Irvine

Olga Smirnova is the CEO and co-founder of translation and interpreting
company Global Language Solutions (GLS). Since she and her co-founder
started GLS in 1994, the firm has always been in the black. Smirnova knew
that starting a business would be hard, but she works hard, maximizes her
resources, and though it may sound like a cliché, is passionate about her
business. She believes that if you are passionate about what you do, you will
tend to work harder and go that extra mile. At the helm of GLS, Smirnova has
led the firm’s services and operational successes and evolutions. She has
continued to add new services and language pairs to the firm’s portfolio, as
well as focus on quality certifications, such as ISO 9001 and EN15038, to
ensure it is meeting the quality standards of the industry and its clients.

Karen Smith, Senior Vice President/Head, Global Medical Affairs
Allergan Inc., Irvine

Karen Smith is one of only five female senior vice presidents at Allergan, a
global $6 billion global pharmaceutical company with over 10,000 employees.
She joined the pharmaceutical industry 20 years ago to focus on developing
treatments in areas of unmet medical need and to lead and mentor other
women in a largely male-dominated arena. Her strength as a role model comes
from experience as a physician executive in diverse cultures including Australia,
Japan, Canada, Europe and the U.S., and through various roles in Research &
Development. Currently heading up Global Medical Affairs, Smith oversees a
global clinical trial data generation and publication portfolio across all of
Allergan’s marketed pharmaceutical and device products.
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What does it feel like to be honored as the 20th Anniversary Women in Business Lifetime 
Achievement Award Recipient?

I am very grateful, really humbled and truly proud to receive this remarkable and prestigious award from such an 
established and much-respected institution such as the Orange County Business Journal. Furthermore, I must admit 
that at fi rst I felt emotional, why me? Do I truly deserve this award? However, those feelings lasted only a short while; 
after a few minutes, they were promptly replaced with sense of accomplishment and success. The initial reaction, 
feeling emotional, is a reaction a woman would typically have, and one that I have managed to control very well throughout the years. Unlike men, who also fi nd themselves emotional, the 

level of intensity is much stronger in women and that is only biology. Learning how to control emotions and use them as a motivating factor rather 
than a hindrance is the very common treat amongst successful business women. One must always remember that strong, uncontrolled emotions 
and business cannot go hand in hand.

ee Allred is chairman and CEO of Pool Water Products, a California Corporation, with nine branches 
throughout California and 12 out of state, in Florida, Texas, Arizona and Nevada. Allred possesses indomitable 

entrepreneurial drive, business acumen and leadership ability, all of which have allowed her to turn a $500 
loan into a multi-million dollar company that employs hundreds of people and serves the Orange County 

community, nation and world. She was listed by the Orange County Business Journal as one of the “100 Most 
Infl uential People of Orange County” and was named as Orange County Woman of the Year.

A pillar in the nonprofi t community, Allred has played an integral role in the growth of philanthropy and nonprofi t service 
in Orange County. She has touched countless residents in the community with her generosity and spirit of giving.

Allred has been leading the way for women in Southern California for more than four decades. She grew Pool Water 
Products to be the largest woman-owned business in Orange County while nurturing a family, raising the glass ceiling 
and blazing a trail for women in business everywhere. As the Orange County Business Journal’s Women in Business 
Lifetime Achievement honoree, Allred shares her 
secrets to success.

ee Allred is chairman and CEO of Pool Water Products, a California Corporation, with nine branches 
throughout California and 12 out of state, in Florida, Texas, Arizona and Nevada. Allred possesses indomitable Z

As a successful woman business leader, how do you fi nd balance and make the puzzle pieces of life fi t together?

Striving and achieving proper balance between work and life is truly an art form, even more so if you are a woman. I fi rmly believe that the role 
of a woman as a mother and homemaker is here to stay until the end of time; it is naturally a part of a woman’s genetic makeup. Whether you 
are a working mother or just a mother, the “nesting” instinct is something special that separates us 
from men; it is an integral part of being a woman. That being said, women often have to challenge 
perceptions and stereotypes that arise when they become working mothers. In my particular case, 
the birth of my kids—my two sons Vern and Dean, and particularly my daughter Carol, who I raised 
without spousal support—has only inspired me to work harder, be better and try to provide the best 
of everything that I possibly could for my family. Moreover, what others perceived as a “weakness” 
has turned into the most powerful motivator and driving force to push forward and simply work harder.

What are your views on giving back to the community and who has inspired your philanthropic efforts?

I truly believe that giving back to the community is the right thing to do. Businesses should give back to the community because without a great 
community, we would not have great businesses. For me, donating time, knowledge, money and working with others on improving our community 
is very rewarding. Since early childhood, I thought that giving back to community and your fellow neighbor was the least I could do. Some of my 
earliest memories are of my mother baking bread and sending me off with a loaf to give to less fortunate neighbors. This simple act of helping others 
deeply resonated with me and is something I still carry to this day. The smiles, gratefulness, happiness, joy and sense of accomplishment are 
what always come to mind when it comes to giving back to the community. Clearly, my family has greatly inspired me and my philanthropic efforts.

If you knew then what you know now, what would you tell your 40-year-old self?

Expect the unexpected, be ready at all times and don’t be unprepared. Furthermore, pay very close attention to criticism and always assume that the criticism from friends and colleagues 
is constructive. Try to be analytical, rational, calm and collected in the face of criticism or doubt, and don’t use it against yourself by questioning your abilities, but rather as a base for 
improvement. I would tell myself to be a better listener, since I’ve found it is crucial to one’s success to have an 
analytical mind. Don’t forget to network! Put ego aside and use all the tools and skills available to mingle and promote 
your own brand as much as possible. Communication is essential; you can work all day long, but if no one notices 
then you have a problem. A strong network will open up opportunities for you and your career; it can truly “make it 
or break it.”

For a woman starting their own business, what three things are most
critical to be aware of?

First and foremost, run your business the way it’s supposed to be run, like a business. Pursue your dreams, follow your 
heart and fi nd your own motivator—that special something that drives you toward your goals. Furthermore, confi dence 
in yourself and your abilities is essential in becoming a successful businesswoman. Be a little brazen and show others 
that they are dealing with woman who is self-assured, self-reliant, unafraid, undaunted and valiant. Perception is reality, 
and most people will view you as you portray yourself. Always remember that eyes are on you; as a woman, you will 
face close scrutiny, even more so than if you were a man. Keep your guard up at all times or at the very least, at the start 
your business, until your partners and co-workers get to know who you really are. Unlike the entertainment industry—
where all press is good press—in the business world, bad press or bad word of mouth can create a stigma with more 
far reaching consequences than your male counterparts might face, and it could stick with you forever.

Zee Allred
Chairman & CEO
Pool Water Products

QA&

Women in Busine� 
Lifetime Achievement Award Recipient Zee Allred

Zee at the Allred Olympic Pool Aquatic 
Center at Chapman University. 

 Zee with her son Dean Allred, 
daughter Carol Starr and 

granddaughters Shera Starr & 
Noel Starr.

Chapman University President Jim Doti and Zee at the
2009 Commencement Ceremony. 

Zee at Smithsonian Institute Private 
Dinner at the Vault.

Photo credits : Nick Koon, Doug Gifford and Happy Photos
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Kimberly Smith, Vice President of Operations
Crawford Custom Homes, Costa Mesa

Crawford Custom Homes continues to lead the industry and set the standard
for high-end general contracting firms in Orange County since 1981. For the
past 24 years, Kimberly Smith’s dedication, creativity and innovation has
helped create the company’s foundation and organizational structure, which
helps set Crawford Custom Homes apart from other builders. As vice president
of operations, Smith is responsible for creating, initiating and overseeing
corporate policy, company operations, advertising, finances, human resources
and job site administration. Her commitment to creating a unified Crawford
Custom Homes team ensures the highest level of collaboration and customer
service to the clients they serve.

Linda Spencer, President
Mattson Resources LLC, Costa Mesa

After 27 years as a successful recruiter, manager and executive vice
president for a national recruiting company, Linda Spencer opened Mattson
Resources in July 2007. Today, Mattson has grown to become one of the most
successful boutique recruiting firms in OC. With five distinct recruiting
divisions, Mattson’s focus is on Orange County business and the specialization
of recruitment for industry and business in Orange County. Mattson has been
widely recognized on lists such as “Best Places to Work,” “Fastest Growing
Private Companies,” “Largest Women Owned Businesses” and “Largest
Staffing Companies.”

Paula Steurer, President
Sterling Public Relations, Corona del Mar

Sterling Public Relations Inc. was founded in 2008 by media maven, Paula
Steurer. Specializing in fashion, beauty, and health and wellness brands within
the luxury lifestyle sector, Sterling PR caters to both local and national brands,
with a reputation for its cutting-edge approach to the world of publicity. With
more than a decade of experience and a true passion for the art of PR, no
project is too large or too small for the comprehensive firm to handle.
Specialties aside, Sterling PR has represented a wide variety of brands in
various industries over the years, consistently producing first-class results. As a
boutique PR and marketing firm, Sterling PR custom tailors proposals for each
potential client, which are specifically targeted to produce maximum results
regardless of budgetary restrictions. All services offered through Sterling PR
are handled in-house, ensuring seamless operations and efficiency.

Christi Haley Stover, Managing Director/CEO
Platinum Resource Group Inc., Irvine

Platinum Resource Group was born of Christi Stover’s vision to develop a
company with a “results-oriented” approach, helping businesses achieve and
do their next new thing. PRG is a company that values personal long-term
relationships and conducts business with warmth, integrity and trust. For the
past three years, Stover has tirelessly served as president of AWT, Advancing
Women in Technology. AWT is a nonprofit organization dedicated to the

advancement of women in technology through the endowment of educational scholarships and the
creation of opportunities to enhance personal and professional growth, working closely with the
business community to facilitate diversity and proficiency. Stover also serves on the board of directors
for Olive Crest and the Technology Advisory Board for Working Wardrobes. She also advises MBA
candidates as a member of the Chapman MBA Mentor Program.

Autumn Strier, Co-Founder/President
Miracles for Kids, Tustin

As the co-founder and president of Miracles for Kids, Autumn Strier has led
the way in the organization’s work to successfully improve the lives of children
fighting cancer and other life-threatening illnesses. In 2004, Strier joined forces
with her long-time friend and co-founder, Curtis Green, to transform what was
then an internal corporate fundraising initiative into the independent nonprofit
organization Miracles for Kids is today. Since then, the organization’s revenue
has steadily increased by over 2,000 percent and expanded its programs and
services to help over 800 families in need with critically-ill children throughout
Southern California and beyond — all despite current economic challenges. The
Miracles for Kids Grant Program, which Strier developed in 2006, provides
financial aid to families who, as a result of their critically-ill child, are struggling
to maintain stability and can no longer fulfill basic financial obligations such as
housing/shelter, food, transportation, utilities, medicine and insurance.

Winnie Sun, Managing Director/Founding Partner
Sun Group Wealth Partners, Irvine

Winnie Sun began her career in the financial services industry with Morgan
Stanley Smith Barney, where she fulfilled various roles, including vice president
of wealth management, senior investment management specialist and lead
financial advisor. While there, she founded Sun Group Wealth Partners. Thanks
to her leadership, the firm doubled its assets under management in its first five
years. In 2007, the firm broke off from its wirehouse roots and became an
independent practice — a move that not only reflected the growth trajectory of
the firm, but provided it with a greater level of freedom and flexibility to best
serve clients in a conflict-free environment. Currently, Sun Group manages
approximately $150 million, serving business owners, senior executives and
established families throughout the West Coast, with a particular focus on
professionals and entrepreneurs within the media and entertainment industries.

M.C. Sungaila, Partner
Snell & Wilmer LLP, Costa Mesa

M.C. Sungaila joined Snell & Wilmer in December 2010. Since that time, she
has been a key contributor to the firm’s women’s initiatives, spearheaded
numerous seminars and served as a positive ambassador to the firm through
her many speaking roles, publications and community activities. She has
consistently briefed and argued cutting‐edge appeals that raise core business
issues and has helped secure important rights for women and girls, nationally
and internationally. Twice named a “Notable Appellate Practitioner” by
Chambers, she is described by clients in one Chambers listing as a “gifted
appellate lawyer who consistently delivers bottom line results.” In 2014,
Sungaila simultaneously leads appellate practice and amicus curiae
committees at the local (OCBA), national (ABA), and international levels
(IADC). She is a Ninth Circuit appellate lawyer representative, lecturer in UCI
School of Law’s Ninth Circuit Clinic and adjunct professor at Whittier Law School.

Linda Taglianetti, Real Estate Sales Executive
Teles Properties, Newport Beach

With over 20 years of successful real estate sales experience, Linda
Taglianetti has been a consistent top producer. Specializing in the luxury home
market with an emphasis on waterfront and view properties, Taglianetti has
successfully represented some of the finest estate properties along the Gold
Coast of Southern California. In the ever-changing real estate industry, her
passion for her work and her clients’ needs are always foremost in her mind
and her top priority. Several years ago, she was honored as the top fundraiser
for Cure Autism Now, having been distinguished for her leadership and
contributions to the foundation. Taglianetti is also a published author. Her first
book, Done Deal, an amusing collection of anecdotes, is an entertaining read
about the humorous side of the world of real estate. She also recently authored
a chapter in the book, What to know before buying or selling a house /Newport
Beach edition.

Victoria Talbot, Global Business Development Manager
Lutech Resources, Irvine

Victoria Talbot graduated Cum Laude from the University of Houston, and has
worked for Lutech Resources, a company that provides recruitment and
integrated resource management for leading energy sector companies
worldwide, for a little over four years. She was the first member of the Lutech
Resources team in the U.S. to build external staffing solutions to organizations
outside of their wholly owned subsidiary, EPC Giant, CB&I. Talbot has managed
to build the Lutech Resources brand, and increased revenue in Houston, TX,
Calgary, Canada, and now Orange County, Calif. She recently was selected,
and completed a Career Development program within her organization
designed to enhance professional development. She is a hard working,
dedicated professional who always strives to be the best at what she does, and
motivate other people within her organization to do the same.

Christine Tang, Managing Director
Modern Wealth Advisors, Irvine

The inspiration for Modern Wealth Advisors began decades ago, when the
parents of co-founders Anh Tran and Christine Tang, fled Communist-occupied
Vietnam to forge a better life for their children. Both young women had etched in
their mind the journey of their parents; coming to the United States with nothing
but the clothes on their back. It stoked within them a passion for investment and
planning, especially for first generation Americans. Now, with more than a
decade in the industry, Tang provides financial guidance to high-net-worth
families and business owners. Tang began her career in the financial services
industry at Morgan Stanley, while she was still a student at the University of
Southern California. She was an associate advisor at LPL Financial Services
where she was responsible for assets of over $50 million. She was also a
financial advisor at First Allied Securities and co-managed over $100 million of assets.

Jinger Tapia, Principal, Design
Ware Malcomb, Irvine

Throughout her 10+ year career at Ware Malcomb, Jinger Tapia has continually raised the bar in the
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design of the firm’s projects throughout North America and beyond. She has
set a new standard for design excellence within the firm, culminating with her
most recent promotion to principal, Design for Ware Malcomb in 2014. In 2013,
Tapia led the design of Ware Malcomb’s award-winning concept for NAIOP’s
Distribution/Fulfillment Center of the Future National Design Competition. Tapia
is licensed architect in California with over 17 years of industry experience. She
has designed some of Ware Malcomb’s prominent Southern California projects
including South Coast Collections, Hollywood 959, Pacific Corporate Center
and Summit Oaks.

Kelly Teenor, Director of Marketing/Associate
Hall & Foreman Inc., Tustin

As director of marketing and an associate for Hall & Foreman Inc., Kelly
Teenor is responsible for business expansion and building equity in the firm’s
name. Hall & Foreman is an Orange County-based civil engineering, surveying,
and land planning firm that works with public and private sector clients. The firm
has five offices throughout Southern California and specializes in commercial,
education, public works, residential, transportation and water resource projects.
Teenor directs the marketing and business development efforts for the firm. As
an associate of the firm, she assists the principals in the areas of management,
strategic planning and development of company policy. Teenor is past president
of the Orange County Public Relations Society of America and is accredited in
public relations, which is that organization’s professional credential, and she is
also a member of two Toastmasters Clubs.

Karen Tejcka, Area Chief Administrative Officer, Medical Group
Southern California Permanente Medical Group, Anaheim

Karen Tejcka has more than 37 years of experience in healthcare leadership
and operations, currently serving as area chief administrative officer for the
Southern California Permanente Medical Group (SCPMG). She is responsible
for SCPMG’s strategic direction and operations for 23 medical offices and
support services in two hospitals, leading 3,700 employees who care for more
than 480,000 Kaiser Permanente Orange County members. Tejcka began her
career with SCPMG in 2003 and served as service line administrator with
responsibility for ambulatory and inpatient services in maternal child health,
education and behavioral health. She has focused on improving the patient
care experience, clinical quality outcomes and expanding services in opening
new medical offices and hospitals.

Karen Testman, Chief Financial Officer
MemorialCare Medical Centers, Fountain Valley

Karen Testman, RN, began her career as a registered nurse, a perspective
that drives her decades-long commitment to creating a fiscally strong health
organization so providers can deliver the finest quality care in a highly cost-
effective manner. Since joining MemorialCare in 1998, Testman has been the
CFO at Orange Coast Memorial in Fountain Valley and Saddleback Memorial
in Laguna Hills and San Clemente. She was MemorialCare’s senior vice
president of financial operations prior to accepting the role of CFO in 2013.

Testman’s extensive experience as a MemorialCare leader and previous experience as a healthcare
accounting auditor has been instrumental in MemorialCare’s continued growth, financial stability and
resiliency. Over the past four years, the system completed numerous acquisitions and partnerships,
adding physician groups, ambulatory surgery and imaging centers, a health plan and partnering with
UCI Health to expand primary care. In 2010, MemorialCare’s bond rating was raised from A+ to AA-.

Betsy Thagard, Founder
B. toffee, Irvine

After years of passionate experimenting to create a toffee that would
combine only the finest, freshest and most natural ingredients, Betsy Thagard
created her perfect toffee — B. toffee.

She shared her handcrafted toffee with family and friends for months before
they urged her to introduce it to the world, so in 2009, B. toffee made its debut
at local specialty markets. With a core audience, strong following and ever-
growing customer base, Thagard has turned a passion into a profitable
business. She’s been featured in Redbook, RIVERA, the Daily Pilot, the
Newport Beach Independent and the OC Register. Simultaneously, B. toffee
has experienced consistent growth since the company was founded and is on
track to continue the growth in 2014. Today, B. toffee can be found nationwide,
with premiere placement at the country’s most noted gourmet markets and
specialty stores, as well as online.

Karen Thomas, Principal/Vice President
LPA Inc., Irvine

Karen Thomas founded LPA’s commercial interior design practice in 1985,
and was promoted to associate with the firm in 1988. In 1996, Thomas was
promoted to principal and director of interior design, and in 2000, she became a
shareholder and vice president in the privately held corporation. Core to her
beliefs and values are excellence in design, superior customer service, and
building long-term, trusted relationships with clients. Over her career with LPA,
Thomas has led the interior design of corporate headquarters facilities for
clients such as, Western Digital, Blizzard Entertainment, Toyota Motor Sales,
Taco Bell Corp. and Premier Automotive Group, to name a few. Thomas has
also been actively involved in the expansion of LPA’s newest offices in San
Diego, and most recently, San Jose. She is instrumental in developing and
leading LPA’s growth strategies in the emerging markets of health care,
technology and the life sciences across California.

Jessica Spaulding Thompson, President
Spaulding Thompson & Associates Inc., Aliso Viejo

Since founding Spaulding Thompson & Associates, Jessica Spaulding
Thompson has solidified the firm’s position as a leading choice for public
relations and marketing in the economic development and commercial real
estate industries. The firm has led the creation, with Faris Lee Investments, of
its web series retailtv.net and has led economic investment positioning for the
County of San Bernardino, including launch of a hardcover overview of the
Countywide Vision. The firm has evolved to offer social media, marketing, web
development, public relations to some of the region’s best known companies
and agencies.

Helen Timpe, Senior Vice President/Portfolio Manager/Wealth Advisor
The Timpe Group at Morgan Stanley, Newport Beach

For more than three decades, Helen Timpe has been helping families,
professionals and businesses protect and grow their wealth. In her career, she
has served as a wealth advisor, portfolio manager and certified financial
planner. For the past 12 years, Timpe has been a senior vice president and
wealth advisor at Morgan Stanley, working with her daughter and partner,
Morgan Stanley Vice President Monica Timpe-Godfrey, as The Timpe Group.
Timpe is best known for her ongoing commitment to educating and empowering
her clients by holding quarterly market perspectives and strategy sessions, the
mother and daughter team impart insights and analysis on market
developments, as well as practical investment knowledge in ways that are
meaningful and relevant to both the average and seasoned investor. As a
former chemistry teacher, educating her clients comes naturally to Timpe.

Monica Timpe-Godfrey, Vice President/Wealth Advisor
The Timpe Group at Morgan Stanley, Newport Beach

Monica Timpe-Godfrey grew up in the financial planning business, spending
many childhood hours in her mother’s office and continuing with a distinguished
career of her own after graduating from Mill’s College. Timpe-Godfrey joined
her mother’s team in the summer of 1999 and has been working happily with
her ever since, serving the interests of their loyal client families — some going
back three or four generations. For more than three decades, families and
small business owners throughout Southern California have looked to The
Timpe Group at Morgan Stanley to strategically preserve and grow their wealth.
Timpe-Godfrey is best known for her ongoing commitment to educating and
empowering their clients through quarterly market perspective and strategy
sessions. In these candid and informative sessions, Timpe-Godfrey imparts
insight and analysis on market developments, as well as practical investment
knowledge in ways that are meaningful and relevant to both the average and seasoned investor.

Elenna Tobin, President
1st Pacific Capital, Aliso Viejo

In 2008, at 26 years old, Elenna Tobin took a calculated risk to start her
mortgage corporation in the middle of the economic meltdown. When many of
her peers said she couldn’t make it, she took it in stride, put on her hat and
went to work. Since she started 1st Pacific Capital Corp., Tobin has grown the
company’s clientele list to over 10,000 happy clients and doubled the company
profit base each year since the inception. Tobin also was the pioneer in the
establishment of the Realty Division, 1st Pacific Capital Realty. Currently, 1st
Pacific Capital Corp. has a strong clientele base of dedicated clients and is
consistently spearheading new movements to be a leader in the mortgage
industry. Outside of her professional duties, Tobin is a dedicated wife; mother of
two; and she enjoys surfing, organic cooking and teaching her children the
importance of taking care of the ocean.

Anh Tran, Managing Director
Modern Wealth Advisors, Irvine

The inspiration for Modern Wealth Advisors began decades ago, when the parents of co-founders
Anh Tran and Christine Tang, fled Communist-occupied Vietnam to forge a better life for their children.
The journey of their parents, coming to the U.S. with nothing but the clothes on their back, stoked within
them a passion for investment and planning. In the four years since Anh Tran co-founded Modern
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Wealth Advisors, she has helped grow the firm’s assets under management by
an average of 50 percent a year to nearly $40 million. Tran is in a unique
position to counsel her clients on both wealth management and estate planning
issues, being one of the few professionals in Orange County that can provide
expertise in both of these complex areas. Prior to co-founding Modern Wealth
Advisors Inc., Tran was vice president of financial counseling at The Ayco Co.,
a private wealth management division of Goldman Sachs.

Mei Tsang, Partner
Fish & Tsang LLP, Irvine

Mei Tsang is partner at Fish & Tsang LLP, a premier intellectual property law
firm that provides quality and strategic client services to small investors, startups
and multi-billion-dollar Fortune 500 companies through all aspects of the IP
process, (patents, trademarks, copyrights and trade secrets) as well as litigation
and licensing. The firm, formerly known as Fish & Associates, PC, until Tsang
was added to the marquee in early 2014, continues its “Making Dreams Come
True” mantra — with an unchanged focus and the same level of commitment that
has been the firm’s hallmark for two decades. Tsang is actively involved within
her industry, including the Orange County Bar Association’s (OCBA) IP and
Technology Section, the International Trademark Association’s Anti-
Counterfeiting Committee and Howard T. Markey Intellectual Property American
Inn of Court.

Gretchen Valentine, Partner
McGladrey LLP, Irvine

Gretchen Valentine is a tax partner with McGladrey LLP, the nation’s leading
provider of assurance, tax and consulting services focused on the middle market.
She has over 25 years of experience serving the tax needs of a wide variety of
clients. Her practice focuses on corporate tax matters, including formation,
restructuring, and mergers and acquisitions. She works with many manufacturing
and distribution companies to address tax provision reporting, tax accounting
methods, R&D tax credits, IRS examinations and global tax planning. Based in
Irvine, Valentine leads McGladrey’s Orange County tax practice of 50
professionals and the West Region Tax Provision Advisory Group. Under her
leadership these groups at McGladrey have demonstrated outstanding
performance and growth.

Lisa Varga, CEO
Phoenix Energy Technologies, Irvine

For over 10 years Lisa Varga, CEO and founder of Phoenix Energy
Technologies, has been building the leading enterprise energy management
company. It is because of Varga’s vision and leadership that PhoenixET has
been recognized and awarded several industry awards such as, named one of
the top ten “2013 Enterprise Smart Grid Leaders” in Groom Energy’s 2013
report, awarded “Vendor of the Year” by the Professional Retail Store
Maintenance Association, and named “Company of the Year” by CleanTech OC.
PhoenixET has also been recognized for its rapid growth and has been ranked in
“Inc. Magazine’s Annual Exclusive List of America’s Fastest-Growing Private
Companies” for two straight years. Additionally, Varga has won several awards
recognizing her as a leader such as, making OC Metro Magazine’s Hot 25 List
and Orange County Business Journal’s Excellence in Entrepreneurship award.

Tracy Veatch, Chief Audit Officer
Capstone Financial Group, Irvine

Tracy Veatch was promoted to chief audit officer of Capstone Financial Group
Inc. in early 2014. In this role, Veatch oversees Capstone’s Internal Audit
Department and reports to the board of directors’ audit committee. She is also
actively involved in the company’s corporate governance efforts. Veatch has over
13 years of experience in the financial services industry. She formerly served as
a compliance officer and first vice president with Capstone, overseeing the firm’s
Compliance Department. She was also responsible for licensing and regulations,
quality assurance, email monitoring and enforcement of FINRA’s rules and
regulations. Veatch joined Capstone as a vice president and investment
executive in 2012 after holding several positions, including investment advisor, at
Washington Mutual JPMorgan Chase for a decade. She is currently pursuing her
MBA in International Global Management from the Thunderbird School of Global
Management.

Lisa Vogel, Co-President
Raj Manufacturing Inc., Tustin

Lisa Vogel serves as co-president of RAJ Manufacturing LLC, one of the
largest women’s swimwear companies in the United States. RAJ Manufacturing
LLC designs, manufactures and sells swimwear under many internationally
recognized brand names including ATHENA, Next by Athena, Hurley Swimwear,
Nautica Swimwear, Luxe by Lisa Vogel, Reef Swimwear, Ella Moss Isla and
Splendid Swim. Vogel joined RAJ Manufacturing LLC, a family business founded
by her parents, Marta and Raj Bhathal. She has served in various roles
throughout the company during her tenor, and currently oversees the
Marketing/Public Relations Department, Licensing and Compliance, Operations,
as well as the Design and Merchandising departments. RAJ Manufacturing has
been honored in the past by the Orange County Business Journal as a Family Owned Business Award
winner. Vogel has appeared in numerous fashion and business television segments including Orange
County Cable Business Journal; Dialogue with Jim Doti; as well as appearances on CBS, E! and the
STYLE Network.

Nancy Vu-Kerr, Founder
Eco-Eats Partyware, Dana Point

Nancy Kerr of Eco-Eats® Partyware created her product Plate-A-Cup® trying to
solve a problem. Her innovative party plates help party-goers from misplacing
their drinks, and at the same time brings convenience and ease of socializing by
allowing people to hold their drink and plate in one hand, so the other hand is free
to eat, plate food, shake hands or pocket a business card. In addition to the
convenience it provides and the ability to brand the plates, it has been appealing
to organizations that are adopting green initiatives to use sustainable products.
The plates are made of sugarcane — making them tree-free, plastic-free and 100
percent biodegradable. Since launching in Aug. 2012, Plate-A-Cup® has been used at wineries, food
festivals, hotels, fundraisers, film festivals and various events. Kerr hopes to inspire people to use
sustainable alternatives to plastic, styrofoam and tree products in their everyday consumption.

Gina Waggener, Founder
OC Event Solutions, Irvine

Gina Waggener started OC Event Solutions in 2012 with a small team of three
people and rolodex of good contacts. OC Event Solutions increases public
appeal by helping clients to create dynamic events that amplify their message,
attract media attention and brand their name though strategic partnerships. Many
of the firm’s clients do not have the budgets for a full-time marketing team. OC
Event Solutions provides tailored solutions that are cost effective, and in doing
so, have become trusted advisors to clients. The business customizes marketing
strategies and believes in hyper-local partnerships. Acting as more than just
marketing people, OC Event Solutions helps their clients restructure and build
their business. Current clients include Coastal Arcadian, Once & Again, The Way TV Charity, Meri Crouley
Ministries and many others.

Marissa Waldman, Senior Vice President Sales & Marketing
Brainard Strategy, North Tustin

As employee number two and senior vice president of sales and marketing for
Brainard Strategy, Marissa Waldman has been instrumental in the exponential
growth of the firm. She personifies the organization’s values of collaboration,
pursuit of knowledge and candor. Waldman’s warmth and unrelenting
commitment to ethics and integrity have earned her the trust of her clients,
colleagues and Southern California’s business community at large. Under
Waldman’s leadership, Brainard Strategy has developed a reputation for
providing tier-one services. This sterling reputation and Brainard Strategy’s
EXCELerate Leadership program has earned them First Place in the 2014
Leadership 500 Excellence Awards for outstanding achievement in leadership
development.

Joele “JoJo” Watson, Real Estate Agent
Surterre Properties, Newport Beach

Joele Watson, of The Watson Team at Surterre Properties®, had an
impressive year in 2013, selling a total 35 homes with a value of $75 million.
These numbers place her in the upper tier of real estate professionals worldwide,
and render her a top seller in Irvine. She is known for her expertise throughout
Orange County’s most desired neighborhoods, and given the depth of her
experience, she boasts a heightened ability to negotiate the most favorable
values for her clientele. This ability continues to drive her success while earning
the trust — not to mention, repeat and referral business — of the savviest sellers
in the marketplace. Watson credits the outstanding and comprehensive client
service for the organization’s dominance in the marketplace. Surterre Properties
works to ensure buyers and sellers not only take advantage in the best values, but experience the
smoothest transactions possible.

Nella Webster-O’Grady, Principal-Owner
Palo Capital, Newport Beach

Nella Webster-O’Grady joined Palo Capital in 2009, after an illustrious 30+ years with some top caliber
trust and private banking institutions. Webster-O’Grady’s reputation and connections in both the business
and philanthropic community helped grow the firm’s assets under management from $26 million to over
$160 million today. Webster-O’Grady continues to work full time as both a business developer and a
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relationship manager, a role that she is passionate about. Additionally she is a
fanatical volunteer serving on the board of United Way, Girl Scouts Orange
County, Chapman University Board of Counselors, advisory board of
WHW/Men2Work, Symphony 100, Big Canyon/Spyglass Hill Philanthropic
Committee and numerous other organizations.

Sherry Weinmeier, Transportation Principal
Stantec, Irvine

A transportation principal for Stantec with 25 years of experience, Sherry
Weinmeier has led a civil engineering career that began in the mid 1980s when
few women were entering the industry. Despite the gender gaps, Weinmeier
never viewed the ratios as an issue or setback, but rather devoted added energy
toward developing a career. Today, Weinmeier oversees a staff of practitioners
who provide engineering and design services for top-tier public and private
infrastructure projects throughout Orange County and Southern California. Over
the years, client names to her credit include: the Orange County Transportation
Authority; John Wayne Airport; the county of Orange; the Irvine Co.; and the
cities of Laguna Beach, Irvine, Newport Beach and Anaheim, among others.
Weinmeier is a Leadership in Energy and Environmental Design (LEED)-
accredited practitioner with memberships in various industry organizations,
including the American Society of Civil Engineers, the Building Industry
Association and the U.S. Green Building Council.

Yumiko Whitaker, Owner
Hummingbird PR, Santa Ana

With a passion to help others soar, Yumiko Whitaker launched boutique
marketing and public relations firm, Hummingbird PR in 2012, where she joyfully
lifts performance and builds capacity for businesses and nonprofits. Years of
experience growing global, national and regional brands, have prepared her to
meet the unique challenges of today’s marketplace. Her personal experience as
the daughter of a survivor of the Nagasaki, Japan bombing, makes her grateful,
highly resilient and compassionate towards others. In addition to serving clients
with an attentive, hands-on approach, she donates her time with WHW, Grateful
Hearts, Cottonwood Church, and serves as a mentor to at-risk youth.

Leigh Ann White, Managing Partner, Orange County
Carothers DiSante & Freudenberger LLP, Irvine

Carothers DiSante & Freudenberger LLP (CDF), a leading firm focusing solely
on labor, employment and business immigration law proudly celebrates 20 years
of successfully resolving and preventing labor and employment disputes for
small businesses and Fortune 500 companies alike. Leigh Ann White has been
managing partner of CDF’s Orange County office for the past three years. She
has successfully defended employers in an array of employment and legal-
related matters for more than two decades and maintains an impressive track
record of obtaining favorable verdicts for a wide range of clients, including
several large corporations with workforces in California. White is a member of
the Orange County Bar Association’s Labor and Employment section and a
graduate of Southern Methodist University, Dedman School of Law.

Dr. Mary Wickman, Director and Professor of Nursing
Vanguard University, Costa Mesa

Dr. Mary Wickman has made significant contributions to Vanguard University, the nursing profession,
and the Orange County community at multiple levels. Her profession as a nurse
and educator has touched the lives of many students in Orange County who are
in the process of becoming a registered nurse or who are pursuing a higher
degree in nursing. Students consistently comment that she provides the
encouragement, vision and mentoring they need to achieve their educational
goals and dreams. During her time at Vanguard University, she has doubled
student numbers in the nursing program and developed a new educational
leadership graduate option for students seeking to be nurse leaders. Wickman is
involved in continuous research support at St. Jude Medical Center and Fullerton
to help staff with research and evidence-based practice skills. Wickman is
currently serving as the 2013-14 Association of California Nurse Leaders (ACNL)
Board South representative and chapter liaison.

Carrie Williams, Co-Founder
Kitchen Table Marketing & PR, Newport Beach

Carrie Williams is co-founder of Kitchen Table Marketing + PR, a boutique
Newport Beach firm that specializes in brand development and marketing
strategies for Orange County businesses. For 15 years prior to establishing
KTM, Williams worked as an independent PR/marketing consultant, servicing a
wide array of clients from global public relations agencies and multinational
corporations to local companies and entrepreneurial startups. Williams also has
worked for various Southern California-based news organizations, and currently
serves as contributing editor for Riviera Magazine and Interiors California
Magazine. Previously, she served as editor-in-chief of Coast Kids, a quarterly
parenting lifestyle magazine and as a writer for Coast and the lifestyle website
Greer’s OC. Williams has developed and implemented successful public
relations, marketing communications and branding campaigns for a host of
clients across a variety of industries. Her clients have included Microsoft, Hyatt Hotels, Yahoo!, Pepsi,
Ford Motor Company, Kraft Foods and Target, among others.

Erin Wilson, Assistant General Counsel
First American Corp., Santa Ana

Erin Wilson’s list of achievements has not come easily. At the age of 21, while
majoring in dance, she was run over by a car in a devastating car accident.
Wilson fought through a painful recovery process that included being wheelchair
bound and thousands of hours of physical therapy for many months. She then
went to law school while married with two kids and once again excelled,
becoming editor of law review and moot court associate justice. Wilson’s
accomplishments at First American Corp. include standardizing the contracting
process both with client and vendor contracts, developing contract review
parameters with procurement, heading a steering committee on corporate
organization, developing and implementing a site for all corporate intellectual
property and related materials, developing the RFP/RFQ process and
responses, and standardizing End User License Agreements for corporate platforms.

Diane Wittenberg, CPA/Audit Partner
Haskell & White LLP, Irvine

Diane Wittenberg has close to 30 years of experience in public accounting, serving as a partner for 12
years at Haskell & White, one of the largest independently owned public accounting firms. Wittenberg has
stood out as a leader within the financial services community ever since scoring in the Top 10 on the
California CPA exam. Her career includes 17 years at Arthur Andersen one of the world’s largest
accounting firms. She works with companies that require audits and consults on SEC transactions and

Sarbanes-Oxley compliance. She created a flexible work schedule, which has
allowed her to spend quality time with her three children, and developed a flexible
work policy for the firm as well. She is responsible for the firm’s overall training
program, bringing the professionals up to date on the latest regulatory
developments. Wittenberg also volunteers for the Mariposa Women and Family
Center and Discovery Science Center.

Lisa Wolter, Executive Director
Susan G. Komen Orange County, Costa Mesa

As executive director of Susan G. Komen Orange County, Lisa Wolter leads the
organization in its mission to save lives and end breast cancer forever. Wolter has
established Orange County as one of the most successful affiliates nationally and
globally, securing a position among the top five Komen affiliates. In 2013, Wolter
helped spearhead the first-ever West Coast healthy breast tissue collection event
for Susan G. Komen Tissue Bank at the IU Cancer Center in Indiana, obtaining
nearly 200 healthy tissue samples from ethnically diverse women in order to
increase diversity in the nationally funded research facility’s depository. She also
continues to drive the nonprofit’s leading fundraising efforts, including the Pink Tie
Ball and annual Race for the Cure. As a result of these initiatives and additional
local partnerships, Wolter has cemented Komen Orange County’s position as a
leading nonprofit in the community.

Dr. Tammy Wong, CEO/President
Fostering Executive Leadership, Irvine

Fostering Executive Leadership Inc. is an international business results
executive coaching firm. The firm consists of over 200 leadership coaches
worldwide. The coaches work with leaders by improving leadership capability,
capacity and have established a proven record with a ROI through the firm’s
coaching engagements. Dr. Tammy Wong founded Fostering Executive
Leadership Inc. in 2006, and through the organization, she has been able to
create positive change with many Fortune 500 companies throughout the United
States and beyond. Fostering Executive Leadership Inc. continues to focus on
building leadership, team performance, communication, accountability, and
strategy through a proven track record of experience, certification and research.

Shana Woodyard, Real Estate Agent
Coldwell Banker Previews, Newport Beach

Within only three years since launching into the field of real estate from a
successful interior design career, Shana Woodyard has continued to climb to the
top and be recognized as a top sales associate at Coldwell Banker Previews.
She was given a 2013 Coldwell Banker International President’s Circle Award
recognizing the top 5 percent of sales agents worldwide and she was also
recognized by Coldwell Banker as one of the top 500 producing sales associates
for the first quarter of 2013. It is a remarkable achievement to have entered the
field of real estate three years ago, when the market was at its worst, to rise to
such a level of success in such a short amount of time. Woodyard’s dedication,
commitment and determination to her business and her clients have proven that
she is one in her field of real estate that will continue to rise to the top.

Jenny Qing Xia, President
Goodcount LLC, Irvine

Jenny Qing Xia started Goodcount LLC, a wholesaler and retailer of crystal gifts
and awards, from her garage. Soon after starting the business, Xia experience
tremendous growth and moved the business from her home to an office, hired
designers and customer service representatives and bought engraving machines.
In just five years, Goodcount became one of the premier providers of laser
engraved crystals for corporations and consumers. Notable clients include HP,
Intel, Chrysler, John Deere, Stanford University and the National Institutes of
Health. In 2008, the financial crisis greatly impacted the Goodcount’s business
from corporations. Xia took the challenge and turned it into another opportunity by
focusing on online retails. She took quick action to enhance the retail website and
improve searching engine marketing strategies. Today, business has rebounded
and the company has recently expanded its business into the IT industry with
established partnerships with IT companies in the U.S. and overseas.

Kristin Yellin, President/Chief Legal Counsel
Adoption Network Law Center, Lake Forest

Kristin Yellin became chief counsel of Adoption Network Law Center (ANLC)
headquartered in Lake Forest, Calif. in 2007. Yellin’s passion for children and child
advocacy made her the perfect leader for an ANLC team that devotes their days to
helping birth mothers and hopeful adopting parents. Under Yellin’s guidance,
ANLC has become the largest adoption law center in the United States. Every day,
Yellin stands behind ANLC’s belief that all children deserve a secure and loving
home, that a birth mother’s selfless choice to form an adoption plan is an act of
love and must be respected and that adopting parents should have guidance,
support and legal oversight to protect their adoption journey.

Laurie Zagon, Founder/Director
Art & Creativity for Healing Inc., Laguna Niguel

Laurie Zagon’s vision for Art & Creativity for Healing has been instrumental in
fostering the growth and prosperity of the organization. Since its inception, Art &
Creativity for Healing has helped more than 43,000 children, families caregivers,
patients and suffering individuals give their pain voice and meaning by providing
expressive, therapeutic abstract Art4Healing® workshops free of charge at
hospitals, military facilities and community organizations where participants can
process abuse, illness, grief or stress. Under Zagon’s leadership, Art & Creativity
for Healing has grown from a small, volunteer-driven program, to a leading
collaborative partner and trainer to more than 35 nonprofit agencies throughout
Orange and San Diego counties.

Marnie Zamano, President
MBZ PROJECTS Inc., Foothill Ranch

Marnie Zamano opened MBZ PROJECTS in July 2013. During the previous 15
years she had worked for various Southern California firms, expertly managing
their office facilities. As part of her role, she was frequently charged with
overseeing tenant remodels and relocations as her employers had internal
changes, due to growth, mergers, acquisitions or downsizes. Over time, the
management of such projects became one of Zamano’s passions. It was clear
that she was able to provide a high-quality and much-needed service. She also
took personal interest and extended her studies into the field. In 2013, Zamano
decided to branch out on her own. Today, Zamano takes tremendous pride in her
firm and the quality of its work. MBZ PROJECTS currently offers project
management and client representation for the entire facility planning process. MBZ PROJECTS will “make
it happen,” alleviating the stress on executive management and their employees.
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