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People By ALEXA HYLAND Staff Reporter

A new brand is turning up the heat on L.A.’s
luxury hotel scene, and it’s bringing some jet-set
glamour and a prominent name to its Beverly
Hills-adjacent address.

The Mr. C Beverly Hills hotel, a collaboration
between local businessman Bob Ghassemieh and
his family and the famed Cipriani family, is set to
debut next week.

It’s the first L.A. venture by the Cipriani brand,
renowned for its private clubs, banquet spaces and
fine-dining restaurants throughout the world.

Ghassemieh believes Mr. C, with its panoramic
views of the Hollywood Hills, will rival other local
high-end hotels.

“We saw the Westside hotel market as a great

L.A. Hotels Add
Luxury Moniker

SantaAnita Out
Of the Running

By HOWARD FINE Staff Reporter

A bill in the state Legislature would give counties
and school districts the power to levy more taxes on
residents and businesses. It’s already giving local
restaurant owner David Houston indigestion.

Houston, who owns five Barney’s Beanery restau-
rants in Los Angeles County, fears he will be slammed

by higher tax bills. He would also face the burdensome
task of tracking different tax rates and proposed hikes
in the county and at least seven school districts.

“If local governments were allowed to raise more taxes,
they would do so with abandon,” Houston said. “And then
it would turn into an accounting nightmare for us.”

Houston is one of hundreds of business owners in
the county and throughout the state who are lining up to
oppose the local government taxation bill put forward
by state Sen. Darrell Steinberg, D-Sacramento.

HOSPITALITY: Cipriani
debuts on Westside, but on Pico.

DEVELOPMENT: Caruso
ditches plan for race track mall.

Why this new
Malibu mansion
may become a
movie star.
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become a Holly-
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Real World Insight for Middle Market Companies

By JACQUELYN RYAN Staff Reporter

Rick Caruso, the real estate developer and pos-
sible L.A. mayoral candidate, is abandoning what
would have been the largest project of his career: a
51-acre outdoor shopping center next to the Santa
Anita Park race track.

The billionaire developer of the Grove and Ameri-
cana at Brand is walking away from the project in
Arcadia after struggling to move forward with it for
much of the last decade – only to become mired recent-
ly in litigation with his former partner, track owner and
Canadian auto parts magnate Frank Stronach.

Stronach’s Magna Entertainment Inc. is in
bankruptcy, and the two sides have been fighting
over $21 million that Caruso claims he is owed for
his expenditures.

New execs plan 200 Kitson stores worldwide
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TAXES: Businesses fear new bills
from counties, school districts.

Refashioning

Please see HOSPITALITY page 50

Please see TAXES page 48

By ALEXA HYLAND Staff Reporter

K ITSON, known for its celebrity clients and the
paparazzi who stalk them outside its stores,
gained huge renown over the past decade. But

it remained a surprisingly small apparel store chain.
But Kitson soon may be a much bigger business.

Kitson’s founder, Fraser Ross, plans to roll out as
many as 200 Kitson shops in major cities world-
wide, put the Kitson name on an array of merchan-
dise and raise investment money to do all that.

Ross has challenged two prominent local exec-
utives with the task of taking Kitson’s Hollywood
glam to the world.

He brought in downtown L.A. investment
banker Lloyd Greif of Greif & Co. as a consultant
in November. Greif then recruited Chris Lee, a for-
mer Forever 21 honcho who led that retailer’s
phenomenal growth for nearly a decade. Lee took
the chief executive reins from Ross this month.

“Fraser’s got the tiger by a tail here in terms of the
vast opportunity in front of Kitson,” Greif said. “And
in strengthening the management team, it’s good in
terms of getting the company ready for the rapid
growth I think the company is going to experience.”

Kitson, which started with one location on

Please see DEVELOPMENT page 51

Out in Front: Chris Lee, Kitson’s new CEO, at the chain’s flagship store on Robertson Boulevard.

Worried: Barney’s Beanery owner Houston.
RINGO H.W. CHIU/LABJ

Please see RETAIL page 49

Local-Levy Plan an ‘Accounting Nightmare’
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When Don Scott moved to Los Angeles 17
years ago, he dreamed of making it big in both
the entertainment and business worlds.

Indeed, Scott, 42, became a successful
screenwriter, co-writing the popular “Barber-
shop” film and writing the sequel. He is now pen-
ning the sequel to his own life story as he tries to
become a successful business operator. Scott
and his wife, Rasheedah, opened a hot-dog joint
earlier this month in North Hollywood called Otis
Jackson’s Soul Dog.

The fast-casual restaurant was inspired by his
love for frankfurters, and his family’s Cleveland
restaurant and nightclub, where he worked as a
busboy and waiter growing up. Otis Jackson is a
friend of the family who invested in the restaurant.

“I always believed I should have my own
business,” Scott said. “And I knew once I came
to Los Angeles, I wanted my own business. I
wasn’t sure what it would be back in the early
1990s, but I wanted to be my own boss.”

Scott’s family also inspired the Soul Dog
menu, including hot-dog toppings such as col-
lard green cucumber relish and black-eyed pea
chipotle mayo that his wife adapted from recipes
by his mother.

Scott hasn’t quit his day job, but you’ll usually
find him running Soul Dog with his wife – and, of

course, eating one of those dogs topped with
something like sweet potato puree and crumbled
bacon.

“I’m trying not to eat too many,” he said. “But
I probably eat five or six a week.”

Page Turner
Caring for elderly Alzheimer’s sufferers isn’t

exactly a glamorous job, but Loren Shook is fast
becoming a celebrity in that corner of the profes-
sional world.

The chief executive of Silverado Senior Living,
which operates assisted living facilities across
Los Angeles County, last week won his second
award for the book “Silverado Story.” As co-
author, he has been asked for photos and signed
countless copies of the book, which chronicles
the history and mission of the company.

“We’ve given the book to all of our staff and
they’ve wanted us to sign them and we’ve done
book signings for families,” said Shook, 60, who
said he had never done any serious writing
before decided pursue the book.

Though he now has
the bug and is consid-
ering writing another
book, he said it was a
difficult task that
required writing in the
evenings when he
wasn’t busy with work.
It paid off: The book
won a silver medal in
the 2011 Independent
Book Publisher Awards
last week, not long after

picking up an honor as the best business book at
the Los Angeles Book Festival.

“There’s so many components to making a
book work,” Shook said. “I never dreamed it
would be winning awards.”

Staff reporters Alexa Hyland and Richard Clough
contributed to this column. Page 3 is compiled
by Editor Charles Crumpley. He can be reached at
ccrumpley@labusinessjournal.com.

From Big Screen to Soul Dogs

CHARLES CRUMPLEY

PAGE 3

Shook

Don and Rasheedah Scott

When you build a moun-
taintop Tuscan-style mansion
in Malibu with its own vine-
yard and put it on the market
for $65 million, what do you
do if you can’t find a buyer?

First, you cut the price –
and if that doesn’t work, give
Hollywood a call.

On Tuesday, location
companies are being invited
to an open house at Rocky
Oaks Estate Vineyard to
explore the 37-acre property
as a venue for film and photo
shoots. The idea is to raise the
profile of the already promi-

Spotlighting
Vintage
Appeal
Owner looks to photo,
TV shoots to help sell
estate and winery.

When he was an intern for
Ryan Seacrest’s radio show in
2008, Tim Mihalsky kept busy
answering phones, fetching cof-
fee – and fighting his impulse to
join the on-air banter.

Seacrest never asked
Mihalsky to weigh in during
those days at KIIS-FM (102.7).
So the Thousand Oaks resident
started doing his own one-hour
weekly talk show on the web.
He was soon asked to bring it
to Burbank-based Internet sta-
tion KYHY.com, where he
expanded to a two-hour show
five days a week. He then
began pitching his program to
broadcast radio stations.

“I made a lot of phone calls,”
he said. “A lot of people would
give excuses or simply tell me
no, but I never got hung up on.”

Mihalsky managed to get the
nent estate.

“We would like to show-
case it until it’s sold,” said
Audrey Ruth, owner of Mal-
ibu Destinations, a location
management services compa-
ny that organized the event.

The Kanan Dume Road
property features a 9,000-
square-foot stone house, 125
fruit and nut trees, panoramic
ocean views, and is already
being rented out for weddings
and parties. The vineyard,
with 10,000 vines, was plant-
ed in 2003 and produces
Cabernet Sauvignon under the
Malibu Rocky Oaks Estate
label, which has won awards.

Howard Leight, who owns
a Malibu Colony home and
built a hearing protection
company now owned by
Honeywell International,
bought the property in 2006.
There was no home on the
property, so he built one with

show carried by stations in Santa
Cruz, the Inland Empire and two
in Virginia. His talk show,
aimed at young adults, reaches
about 25,000 listeners a day.

But now the 24-year-old
has landed a broadcast radio
syndication deal with Skokie,
Ill.-based FoxRock Commu-
nications, which is trying to
take “Block With Tim Show”
nationwide.

Matt Smith, president of
FoxRock, said Mihalsky fills a
void in the marketplace: There
isn’t much talk radio that appeals
to the 18-34 demographic.

“A lot of talk radio is tar-
geted for people in their 30s
and 40s,” Smith said.

Ripe for the Picking: Howard Leight Jr. at Rocky Oaks Estate Vineyard in Malibu.
RINGO H.W. CHIU/LABJ

“Teen driver education”
may conjure up memories of
a lazy class in high school or
driving around in an Oldsmo-
bile with a big, embarrassing
“Student Driver” sign.

Mercedes-Benz wants to
change that image when it
opens a driver-training school
in West Hollywood this fall.
It will be the first Mercedes-
Benz Driving Academy in the
United States, modeled on a
school the car maker opened
in London two years ago.

Alexander Hobbach, senior

Plugging
Away With
Frequency
Radio talk show host’s
youth focus helps score
syndication deal.

High-Class
Education
Mercedes-Benz signals
a new turn with its plan
for a driving school.

a sale in mind.
“It’s large, but it’s cozy,

built for family or entertain-
ment,” said son Howard Leight
Jr., who runs the vineyard and
is temporarily living there as a
caretaker. “Once we found out
we have a profitable wine busi-
ness involved, it’s become
more special, and that’s why
it’s priced where it’s at.”

Another big appeal of the
property is that it’s on a ridge-
line, which is very hard to get
approval for. Even so, the
asking price has been cut to
$49 million.

Gail Copley, a Malibu real
estate agent who is not carry-
ing the listing, said no doubt
the property is unique.

“It’s the only one of its
kind,” she said. “You can see
all of the valley and all of
Malibu – and they have pretty
good wine.” 

– Greg Hernandez

manager of the academies at
parent corporation Daimler
AG in Germany, said vehicles
for instruction in West Holly-
wood will range from the entry-
level C class sedan, which starts
around $34,000, to the luxury
ML450 SUV model, which
sells for nearly $57,000.

The school will primarily
target teenagers who need 30
hours of classroom or online
instruction plus six hours
behind the wheel to get a
license. Typical costs for
such classes run between
$250 and $400. 

The program will emphasize
safety, of course, but the school
also will provide the company a
marketing opportunity.

“For dealers, it’s an oppor-
tunity to show Mercedes-
Benz is now offering an addi-
tional service, whether it’s to

the teenager, the soccer mom
or the elderly driver,” Hob-
bach said.

Harlan Platt, a professor of
finance at Northeastern Univer-
sity in Boston who specializes
in the auto industry, said Mer-
cedes is the first company to use
driving schools to market their
cars – while getting paid for it.

“In the history of business
blunders and successes, I think
this will come in at the high end
of the success scale,” he said.
“This goes far beyond Holly-
wood’s idea of product place-
ment. Seeing Cameron Diaz
drive a Mercedes is less impor-
tant than me driving one.”

Classes will start in October
with about 15 to 20 instructors.
Eventually, Mercedes hopes to
employ 100 full-time instruc-
tors at the academy.

– Joel Russell

Mihalsky does the show
with sidekick Ashleigh Speidel
live from Burbank on Mondays
then prerecords shows the rest of
the week from his home studio.
Celebrity guests have included
Cheech Marin, Tommy Chong,
Wilmer Valderama and Wendy
Williams.

Tom Taylor, who tracks
online radio at Radio-
Info.com, attributes Mihal-
sky’s success today to his
days – frustrating at the time –
as an apprentice to the master.

“He watched Ryan,” Tay-
lor said. “There’s no better
operator in the radio business
than Seacrest.” 

– Greg Hernandez 

Outspoken: From left, Speidel and Mihalsky.
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� TRI-CITIES

GLENDALE

Expanded Menu: DineEquity Inc., a
Glendale-based operator of restaurant chains, has
announced that its IHOP restaurant unit will pro-
duce and distribute frozen breakfast items under
the IHOP at Home brand. The items, some of
which will not be available at the chain’s restau-
rants, will initially go on sale at Wal-Marts and
eventually expand to other outlets.

� WESTSIDE

WEST LOS ANGELES

Condo Project: California Landmark
Development, a Westwood-based real estate
company, has broken ground on a 25-unit
condo project in West Los Angeles. The build-
ing, at the southeast corner of Wellesley and
Texas avenues, will have two- and three-bed-
room floor plans; units are expected to start at
around $650,000.

CULVER CITY

Chipping In: Advanced Photonics Inte-
grated Circuits Corp., a Culver City develop-
er of technology that uses light to transmit
information, has formed a $10 million partner-
ship with New York state’s University of
Albany. Apic and the university will work on
developing and commercializing technology
for faster computer chips that use less power.

� CENTRAL AREA

LOS FELIZ

Honor Roll: Children’s Hospital Los
Angeles in Los Feliz has been named one of
11 children’s hospitals on U.S. News & World
Report’s 2011-12 Honor Roll. Institutions are
selected for the Honor Roll by ranking high in
at least four of U.S. News’ assessed medical
specialties: cancer, cardiology and heart
surgery, diabetes and endocrinology, gastroen-
terology, neonatology, nephrology, neurology
and neurosurgery, orthopedics, pulmonology
and urology.

DOWNTOWN LOS ANGELES

Capital Infusion: Open Bank, a down-
town L.A.-based community bank, has raised
$11.1 million in additional capital through the
sale of 3.9 million shares of common stock in a
private placement. Open Bank sold the shares
to improve its capital ratios.

BALDWIN HILLS

Internet Award: SteelHouse, a Baldwin
Hills e-commerce technology company, has
been named a Top 10 Emerging Startup by the
Indus Entrepreneurs and was given the global

entrepreneurs group’s TiE50 Award. Steel-
House was honored for its technology that
helps e-commerce companies target online
consumers.

� SAN FERNANDO VALLEY

CALABASAS

Stock Buyback: DTS Inc., a Calabasas
developer and licenser of entertainment sound
technologies, plans to repurchase up to 1 mil-
lion shares of common stock. The company
said the buy-back will be funded from avail-
able working capital.

REGIONAL REPORT
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News and notes from
communities across
Los Angeles County

West Los Angeles: Rendering of California Landmark’s West L.A. condo project.

� Regional Report
To be considered for publication, Regional
Report submissions should be e-mailed to:

regional@labusinessjournal.com

Business news from companies in Los Ange-
les County or nearby areas is listed on the
page. Please be sure that press releases
specify the name of the city and the name of
the company along with the description of
the news. Submissions are evaluated on the
basis of company size and the significance of
the announcement. The Business Journal
tries to include as many listings as possible,
but some may not be published due to space
limitations.

Please address all inquiries to the e-mail
address above. If you do not receive a 
response in a timely manner, 
call (323) 549-5225, ext. 229.
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By SAM BENNETT Staff Reporter 

AMERICA has a growing appetite for all
things sushi, and that’s done nothing
but feed the growth of local Asian

food maker Fuji Food Products.
The Sante Fe Springs company, which

claims to be the largest provider of prepack-
aged sushi in the United States, is swallowing
a competitor called Okami Inc.

The deal, announced this month, joins two
local rivals that sell their products in food mar-
kets. But it will give Fuji something it doesn’t
have: an Okami distribution network that
includes 7-Eleven stores better known for hot

dogs and doughnuts.
“I think the sushi industry has a lot of

potential growth,” said Alex Meruelo, whose
Downey-based Meruelo Group holding com-
pany has owned Fuji Foods since 2009. 

Terms of the deal were not announced.
Fuji, founded in 1990, sells a broad variety

of ready-to-eat Asian food under the Gourmet
Kitchen and Chef Select brands. Among its
products are a variety of California rolls, more
traditional sushi with raw fish, and other items
such as Kung Pao chicken, pot stickers and
Mongolian beef. The typical sales price is
about $6 and the products are distributed in
4,000 stores nationwide, including Trader

Joe’s and Vons markets.
Fuji also operates fresh sushi bars – coun-

ters where customers can sit and watch a sushi
chef prepare food – in 300 U.S. markets,
including at Albertsons.

Okami, which was founded in 1996 by Sun
Valley caterers Mary DeMartinis and Laura
McKee, sells typical items such as California
rolls but also specialty foods such as bao, a
form of dumpling, as well. DeMartinis and
McKee are expected to stay on as consultants.

A company employee said they would not
comment. However, Brad Schreiber, managing
director with McGladrey Capital Markets in
Costa Mesa, a unit of H&R Block, which rep-

resented Okami in the acquisition, said that the
company has been “very profitable.”

Bob Bartlett of Bartlett Joseph Associates, a
retail consulting firm in San Rafael, said that
the acquisition will allow Fuji to aggressively
expand as more stores devote and expand shelf
space to sushi products.

“Asian food has become so much a part of
the fabric of world food choices that stores
have to have it there,” said Bartlett. “It’s an
important segment for any store.”

Revenue growth
Fuji operates plants in Santa Fe Springs,

Seattle, Boston and Denver, while Okami has
plants in Denver and Sun Valley.

Fuji President Joe Marchica said there are
plans to close Okami’s Denver plant, but he
would not discuss any potential layoffs of the
combined companies’ 700 employees.

Fuji would not disclose either companies’
revenue, but is projecting the merger should
spur double-digit revenue growth in each of
the next five years.

Marchica said that with the acquisition, Fuji
will have a larger share of the market in gro-
cery stores, where the two companies previ-
ously competed.

“This gives us increased presence throughout
the country,” he said. “The Asian product line is
a growing segment in the food industry, and this
really enhances our product development.”

Competitors include Ling Ling, Asian
Home Gourmet and Melissa’s Produce and
other companies.

A study last year by Perishables Group of West
Dundee, Ill., found that sushi sales at deli counters
in supermarkets nationwide rose 6 percent to $357
million between June 2009 and June 2010. 

Bob Goldin executive vice president of the
Chicago market research firm the Knowledge
Center, said that the perception of sushi as a
high-priced luxury food found only in restau-
rants has changed in the last decade.

“The fact that it has become a to-go option
is what helped it grow so much. When super-
markets started selling it packaged, that just
increased the appeal,” he said. “It has tremen-
dous appeal to 18- to 30-year-olds, in addition
to the Asian population. It has a very healthy
image and plays to our interest in ethnic foods.” 

Schreiber, the investment banker, also
noted that merger and acquisition activity in
the food sector has picked up in the last year as
the economy has shown signs of improving.

MegaMex Foods closed a deal to purchase
Mexican snacks maker Don Miguel Foods,
and Princes Limited bought Premier Foods,
a maker of canned foods. Coca-Cola also pur-
chased Honest Tea.

“Food is one of those categories that’s
never going away,” he said.

By NATALIE JARVEY Staff Reporter

It looks like one of L.A.’s newest stocks is
a sensitive one. 

Software provider Cornerstone OnDe-
mand Inc. recently reported revenue growth of
more than 60 percent for the first quarter this
year. But the company’s shares have taken a
tumble anyway.

Why? Investor fear of slow economic
growth, said Scott Berg, a research analyst
with Feltl and Co. in Minneapolis.

Santa Monica’s Cornerstone sells human
resources software that includes programs for
employee recruitment, training, compensation
and evaluation. When the economy is healthy

and companies are hiring, they’re more likely
to buy Cornerstone’s software, but when job
growth is stagnant, software sales could be, too. 

“There’s fear that growth is slowing in the
United States,” Berg said. “As it slows, the
thought is that corporate investments like buy-
ing software might slow.”

Cornerstone stock, which trades on the
Nasdaq under the symbol CSOD, closed May
18 at $19.67, down 13.5 percent from $22.74
the previous week.

The stock slide had little to do with the
company’s recent earnings, Berg said. Corner-
stone reported May 12 that first quarter rev-
enue was $15.7 million, up 63 percent from
$9.67 million in the same period last year. The
company isn’t profitable, however, reporting a
net loss of $47.6 million compared with a loss
of $3.8 million in the first quarter last year. 

Cornerstone attributes the wider net loss to
a $42.6 million charge for the change in fair
value of preferred stock warrants. The compa-

ny also increased spending on development of
new technology and additional employees. 

Berg, who has a “buy” rating on the stock,
said he’s not concerned about the loss numbers.

“The company is in an early growth mode
still, so the fact that net income continued to be
negative is not a concern,” he said. “I was more
impressed with the strong revenue numbers.” 

Customers pay a multiyear subscription fee
for access to Cornerstone’s software, typically
for three years. The company’s revenue got a

boost from the addition of 85 customers in the
last year, including Univision Communications
Inc. and MetroPCS Communications Inc.

Cornerstone began publicly trading March
17, raising more than $136 million in what was
then the strongest Nasdaq initial public offer-
ing of the year.

The company’s stock was boosted by
investor interest in its software-as-a-service
technology, which allows companies to give
employees easier access to software than in
the past because it’s accessible on the Inter-
net instead of as a download to a specific
computer.

Berg believes that investors are still bull-
ish on software-as-a-service and that Corner-
stone’s stock prices will bounce back. But he
said that stocks for companies with signifi-
cant growth are more likely to fluctuate with
the market.

“Hypergrowth stocks can frequently be all
over the place,” he said.
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INVESTMENT: Cornerstone
share value takes tumble
despite revenue growth.

Software Maker Hits Rough Spot After Hot IPO
Cornerstone
OnDemand Inc.
Santa Monica
CEO: Adam Miller
Employees: 370
Market Cap: $284 million

P/E*: N/A
EPS: -$9.81
*Twelve months trailing. Source: Yahoo Finance

(Nasdaq: CSOD)
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Package Deal: Joe Marchica, president of Fuji Food, at the company’s facility in Santa Fe Springs.

In the Raw
MANUFACTURING: Santa Fe Springs’ Fuji Food adds sales
outlets to its plate by scooping up sushi rival Okami.
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By DEBORAH CROWE Staff Reporter

After nearly a decade of sifting through a
variety of experimental treatments for an array
of diseases, CytRx Corp. last week sold off
about half of its pipeline to focus on cancer
drug development.

Among the drugs that were sold was one
that Chief Executive Steven Kriegsman had
once hoped could treat Lou Gehrig’s disease.
The Los Angeles company sold that drug,
called arimoclomol, and two other drugs to
Orphazyme ApS, a small Copenhagen drug
developer specializing in genetic disease.

CytRx received an undisclosed upfront
payment, but the deal potentially could be
worth as much as $120 million if all devel-
opment and commercialization milestones
are met.

Orphazyme will focus on different uses for
the drugs than CyrRx had, but Kriegsman said
there is always potential for arimoclomol to be
re-examined for Lou Gehrig’s. 

“Better to sell it to a company with the
resources to develop out the molecules, with
the potential for us to earn more money if they
are successful,” he said.

CytRx’s job is to shepherd its remaining
three drug candidates, which are being studied
to treat cancers of the prostate, lung and brain.
The drugs are in six clinical trials, some of
which have been completed. A seventh may
launch by early next year.

“Selling arimoclomol and the other two
drugs makes our story much cleaner,” Kriegs-
man said. “Our total focus now is developing
drugs for late-stage cancers – that’s where our
future lies.”

Kriegsman, the board and a medical adviso-
ry board had been contemplating a change in
direction for the company for several months. 

CyRx has no products on the market.
Arimoclomol had been on the U.S. Food

and Drug Administration’s fast track since
2006, with a so-called “orphan drug” designa-
tion that provide incentives for drug develop-
ers to focus on medical conditions with very
small markets. But the FDA hit the brakes last
June, ordering the company to conduct more
animal toxicology studies. That effectively
delayed late-stage human studies on patients
with Lou Gehrig’s disease, or amyotrophic lat-
eral sclerosis, for at least a year.

“It was very clear to me that it was not
going to be an easy road, that it was going to
cost us more than it should have,” Kriegsman
said.

CytRx’s stock has rarely traded above $1 in
the past three years. Institutional investors have
put money into the company, but less than a
half dozen of them hold stakes above 1 percent
of outstanding shares. Kriegsman himself is
the largest shareholder, with a 3.7 percent
stake now valued about $3.4 million.

Much of the investment community’s inter-
est has been focused on the company’s large
stake in RXi Pharmaceuticals Corp., a
Worcester, Mass. genetic medicine company
that CytRx had spun off in 2007. CytRx sold
its remaining stake in RXi in January to raise
about $7 million for its cancer drug trials.

CytRx’s cause has been championed on the
website Seeking Alpha, which features free
stock market news, conference call transcripts
and commentary from a stable of money man-
agers, investment newsletter writers and pri-
vate investors.

Contributor Edward Stevenson, who spe-
cializes in overlooked and undervalued compa-
nies, says Kriegsman’s approach is praisewor-
thy. He endorses the streamlining strategy.

“This latest transaction is another stride that
ensures shareholder value continues to be
emphasized and the risk of common share-
holders being diluted is negated,” he said in his
blog last week.

The prospect of one day having a cancer
drug on the market is important to Kriegsman
for more than just business reasons – his first
wife died from cancer several years ago after
their divorce. A former KPMG auditor who
went on to become an independently wealthy
investor, the 69-year-old Kriegsman took over
management of CytRx in 2002 in an effort to
salvage its assets.

Kriegsman traveled to Silicon Valley last
week after the announcement to chat up exist-
ing institutional investors about increasing
their stakes in the company, with its market
cap of $92 million, through an open market
purchase that would not be dilutive.

“Considering where we are in our trials,
this company is significantly undervalued,” he
said.

GloriaM. Lazalde
CelebrandoNuestrasMadres

LisaWatson
DowntownWomen’s Center

Leaders. Rolemodels.
Butmost of all, heroes.
Union Bank and KCET are honored to recognize the recipients of the 2011 Local Heroes

Awards. Your unwavering dedication and selfless contributions to your community are a

continuoussourceof inspiration tousall. Fromall ofusatUnionBankandKCET,congratulations.

In celebration of Women’s HistoryMonth, March 2011,we salute our local heroes for

their passion and positive influences on our future generations.

©2011Union Bank, N.A. unionbank.com/heroes
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CytRx Corp. 
Los Angeles
CEO: Steven A. Kriegsman

Employees: 15
Market Cap: $92 million

P/E*: N/A

EPS: -$0.05

RINGO H.W. CHIU/LABJ

CEO: CytRx’s Steven Kriegsman.

PHARMA: CytRx sells off
half of pipeline to focus on
its cancer products.

*Twelve months trailing. Source: Yahoo Finance
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By ALFRED LEE Staff Reporter

Last week’s conviction of real estate
investor Ezri Namvar on federal wire fraud
charges ended one episode in the drama of his
fall, but looming battles in bankruptcy court
promise more plot twists to come.

Chief among them are a power struggle
between trustees and creditors over the reorga-
nization plan of the estates of Namvar and his
company Namco Capital Group. Also at
stake are claims worth hundreds of millions of
dollars against other members of the Namvar
family filed by the estates’ trustees.

Namvar and Hamid Tabatabai, an officer
at several Namvar companies, were each
found guilty by a jury in Federal Court in
downtown Los Angeles last week of four
counts of wire fraud. Namvar, 59, and
Tabatabai, 63, each face a maximum sentence
of 80 years in federal prison. Sentencing is
scheduled for Aug. 22.

Prosecutors alleged that the pair stole $21
million from four clients who had given
money to Namvar’s Namco Financial
Exchange company to facilitate a 1031
exchange. That’s a real estate transaction in
which property sellers defer paying taxes by
parking money from a sale with an interme-
diary until they find another property to buy.
Namvar and Tabatabai then allegedly used
the money as a “personal piggybank” to pay
off loans at Namvar’s other companies and
even gave some to members of Namvar’s
family. When the four clients asked for their
money back in 2008, they were told most of
it was gone.

The Namvar case has been called L.A.’s
version of the Bernie Madoff scandal. Many of
Namvar’s fellow Jewish refugees from Iran
personally handed their money to Namvar.
Hundreds of millions of dollars in losses were
not insured or otherwise covered.

Many people beyond the four clients in
the trial say they lost money after Namvar’s
$2.5 billion real estate portfolio collapsed in
2008. Investors quickly suspected he was
operating a Ponzi scheme. At least 464 credi-
tors of Namvar and Namco Capital claim
they are owed some $866 million. Those
cases are still winding their way through
bankruptcy court.

R. Todd Neilson, Chapter 11 bankruptcy
trustee of Namvar’s estate, said the conviction
wouldn’t have much effect on the bankruptcy
proceedings. Those are now entangled as
trustees and creditors battle for control of any
available assets. 

An official creditors’ committee recently
filed a reorganization plan that would effec-
tively oust the trustees, Neilson said. That plan
will be heard by a judge in July. The trustees
will file a competing reorganization plan
before that date.

“What we’ve had is a fight for control of
the bus,” he said.

The trustees have also filed claims seeking
repayment of at least $380 million in loans
made by Namvar and Namco Capital to mem-
bers of the Namvar family prior to the bank-
ruptcy. In another claim, trustees want Nam-
var’s wife, Ilana, to return jewelry worth hun-
dreds of thousand of dollars.

“These matters take years to resolve unless
people throw their hands up in the air and say,
‘OK, just take these things,’ which is some-
what unlikely,” Neilson said.

More lawsuits?
Though the deadline to file bankruptcy

claims has expired, attorney A. David
Youssefyeh, who represents several credi-
tors, said Namvar’s conviction could lead to
more fraud lawsuits. He added that the con-

viction could prevent
Namvar from getting a
bankruptcy discharge,
which would protect him
from creditors.

But Dan Schechter, a
bankruptcy professor at
Loyola Law School, said it
was unlikely fraud suits or
a bankruptcy discharge
would be a factor because
of the large amount of
money that was lost.

“You can’t squeeze
blood out of a debtor,” he
said. “The chance that
postbankruptcy he’d be
able to make good on any of his debts is pretty
slim anyway.”

Larry Russ, a local attorney who lost $2

million with his partners,
was one of the four
alleged victims to take
the stand during the crim-
inal trial. Namvar stipu-
lated to a judgment for
the full amount early on
in the proceedings. Russ
acknowledged he proba-
bly wouldn’t get any of it
because Namvar “proba-
bly won’t have any post-
bankruptcy assets.”

During the trial, Russ
testified that he was led to
believe his money was
being held safely in a

bank, and did not authorize it to be moved to
other Namvar companies. He also described
how he confronted Namvar when the money

went missing.
“He said he was sorry, but that he took the

money and he couldn’t get it back,” Russ said.
Another defendant, Paul Laska, testified

that Namvar offered Persian rugs in lieu of
money. Laska, who owned a hardware store
for 37 years, lost most of his life savings, like
many of Namvar’s other clients.

Defense attorneys acknowledged during
the trial that the money was missing, but
argued there was no evidence of Namvar’s
intent to defraud.

“These customers lost a lot of money,” Nam-
var attorney Marc Harris acknowledged in clos-
ing arguments. “But this isn’t about that. They
have to prove that he had evil in his heart.”

Harris said he was extremely disappointed
in the verdict. 

“But we are confident we will be vindicated
on appeal,” he said.
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sentencing set for Aug. 22.
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By HOWARD FINE Staff Reporter

L.A. officials are proposing to eliminate the
city’s business tax on mutual funds.

Council members asked for a report on the
matter after complaints by Capital Group Cos.
last year. City administrators earlier this month
came back with a proposal calling for the gross
receipts tax on mutual funds with operations in
the city to be phased out over three years. But a
tax on fund management companies would
remain if the proposal is adopted.

A City Council committee will take up the
matter Tuesday. The proposal could go to the

full council early next month.
Los Angeles is one of the only cities in the

nation that taxes both mutual funds and mutual
fund management companies. The gross
receipts tax on mutual funds generates an esti-
mated $8.4 million a year, while the
tax on management companies
yields roughly $12 million a year.

According to the Office of
Finance, 44 mutual funds were
operating in the city between 2008
and 2010; they are taxed at the high-
est rate of $5.07 per $1,000 in gross receipts.
There were also 10 mutual fund management
companies operating in the city during that
period and they paid the highest rate.

Last year, the largest local mutual fund
operator, L.A.-based Capital Group – the No. 1
company on the Business Journal’s list of local
money management firms, in this edition – had

raised concerns with city officials about the
legality of imposing both taxes, calling it a
form of double taxation. Also, since mutual
funds are owned by investors, the company
asked why an investor in Boston or Fargo,

N.D., should have to pay a busi-
ness tax to Los Angeles.

Council members Jan Perry,
Greig Smith and Dennis Zine
responded with requests for city
administrators to craft a proposal
to reduce taxes on mutual funds.

“The current taxing system has become
overly burdensome,” Perry stated in her
request. “We run the risk of being noncom-
petitive and of driving away high-quality
professional jobs and businesses that have a
high multiplier effect throughout the local
economy.”

Chuck Freadhoff, a spokesman for Capital,

said last week that the city is moving in the
right direction.

“Although we would prefer the immediate
elimination of this tax, we are pleased the city
has recognized the importance of this issue and
is moving forward,” he said.

Perry, who in March filed paperwork to
begin running for mayor in 2013, favors the
phase-out because eliminating the tax all at
once would be too much of a hit to L.A.’s cof-
fers, given a $300 million budget shortfall the
city faces in the fiscal year starting July 1.

The city began taxing mutual funds in
1975, when several funds agreed to a nominal
tax. Many of those original mutual funds are
no longer based in Los Angeles, but the prac-
tice of taxing them continued. The city eventu-
ally classified mutual funds in its professional
services category, which has the highest gross
receipts tax rate.

Your employees get any number of tailored network plans, plus up to

four new, full network HMO plans. The right solution at every turn.

To find out how Health Net makes health care work for you and

your employees, contact your Health Net representative or broker.

Or visit www.healthnet.com.

Health Net is a registered service mark of Health Net, Inc. © 2011 Health Net of California, Inc. All rights reserved.

Christian Aparicio,

Health Net

Helping your

employees navigate

their plan options.

Simple for your employees, simply more for your company

There’s Simply More Health Care
     Options with Our Dual Network Offering

Y

fo

S

hristian Aparicio,

ealth Net

He

em

the

Ch

He

City of L.A. May Lighten Levies on Mutual Funds
8 LOS ANGELES BUSINESS JOURNAL NEWS & ANALYSIS MAY 23, 2011

GOVERNMENT: Council
looks at scrapping the tax
on gross receipts.
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By JOEL RUSSELL Staff Reporter

Advertisers in magazines such as Hot Rod,
Stereophile and Surfer need help.

As the hobbyists that read these publica-
tions have switched from print to the Internet,
iPads and other reading devices, the electronic
editions have increasingly added videos, ani-
mations, sound and interactive games in addi-
tion to text and photos.

But many advertisers don’t have the exper-
tise to create campaigns for this new medium.
That motivated Source Interlink Media, the
El Segundo-based publisher of those titles as
well as other auto and sports publications, to
buy digital ad agency Mind Over Eye in Santa
Monica. The sale, terms of which were not dis-
closed, was announced last week.

“When our magazines are more interactive
than the ads, it’s a disservice to advertisers,”
said Brad Gerber, chief marketing officer at
Source Interlink. “In order to fix that, we need-
ed this expertise.”

Source Interlink is a subsidiary of Source
Interlink Cos. in Bonita Springs, Fla. Mind
Over Eye is a small digital agency that already
works with several large clients that advertise in
Source Interlink publications, including Ford
Motor Co., General Motors Co., Chrysler
Group LLC, Samsung and Toshiba America
Inc. After the acquisition, the advertising
agency will be able to work with thousands of
Source Interlink’s other advertisers, ranging
from mom-and-pops up to midsize manufactur-
ers, who need help creating interactive ads.

The agency’s 10 employees – including
founders Bill Wadsworth, Andrew Dellenbach
and Jack Wignot – will stay in their jobs; Ger-
ber anticipates adding staff as more work
comes to the shop as the result of the merger.

Dellenbach said Mind Over Eye will move
to a facility inside the Source Interlink offices
in El Segundo by the end of the year. 

“We get to tap into their national sales
force, and they get to tap into our capabilities,”
Dellenbach said. “The idea is to grow the busi-
ness quickly.”

Ming Chan, chief executive of digital
agency 1st Movement in Pasadena, said he
saw the merger as a logical combination, with
Mind Over Eye as more of a production studio
than a strategic ad agency.

“I would argue they didn’t buy an agency,”
Chan said, “they bought a production shop.”

Publisher Looks
To Add Spark to
Electronic Editions
MEDIA: Source Interlink
picks up agency to improve
interactivity of advertising.
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*Based on commercial and industrial loans as a percentage of total assets. Data provided by Highline Financial LLC, a Thomson Reuters Company, June 2010.
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By GREG HERNANDEZ Staff Reporter

The earthquake and tsunami that hit north-
ern Japan in March caused tremendous devas-
tation, and the folks at Fancy Film Post Pro-
duction in Silver Lake say they know their
problems pale in comparison.

But the fact remains that Fancy Film was
hurt by the tsunami. The Sony Corp. manufac-
turing facility in Miyagi was destroyed in the
disaster, and it was the only factory in the world
that made the high-end videotapes used by
Fancy Film to edit and color-correct television
shows and movies for their filmmaker clients.

Although there are other brands of high-end
videotapes, they cannot be used by entertain-
ment companies equipped with Sony systems.

This has made the existing supply of
HDCAM-SR tapes a coveted commodity –
especially on eBay, where one seller last week
priced a single 124-minute tape for $950.
Before the tsunami, that tape would have
retailed at most places for about $200.

“It’s like going into a restaurant and paying
market price for the fish,” said Fancy Film
online editor Matt Hopkins. “Every day the
price is changing and you don’t know what
you are paying until that day.”

Fancy Film, a small business that has been
operating out of a nondescript office on Santa
Monica Boulevard for eight years, recently
worked on the documentaries “Undefeated”
and “Gone,” which premiered at film festivals
this year.

The company had previously bought the
tapes on an as-needed basis, so it had no stock
on hand when the crisis hit. It has been able to
avoid the eBay prices by leveraging long-
standing relationships with several vendors to
buy $4,000 worth of tapes on credit – but for
more than double the usual price.

For a boutique firm with just three employ-
ees, such a move was expensive but necessary
to reassure nervous clients.

“Even the perception that you can’t buy
tapes is hurting our business,” owner Bill
Macomber said. “I think the future is really
unclear with this stuff. It’s unclear when the
supply of tapes is going to be here.”

Sony said in a statement late last month that
the plant has undergone extensive restoration and
repair, and that manufacturing of the magnetic
tape would resume at the end of July. The com-

pany could not be reached for further comment.
For Fancy Film, the shutdown came at a

particularly bad time. Macomber had spent
$200,000 late last year to buy the newest Sony
editing equipment that can only be used with
HDCAM-SR tape.

“I have these expensive decks that are sup-
posed to pay for themselves over time,” he
said. “It’s like buying a diesel car and turning
around and you can’t buy diesel anymore.”

Evident frustration
Tape vendors such as Revolt Pro Media

Inc. in Van Nuys are frustrated, too, as they try
not to alienate longtime customers – large and
small – by running out of supplies or charging
astronomical prices.

“I see people selling tapes for $600 to $700
a pop that used to cost $80,” said owner Aaron
Gilman. 

Gilman said he has had to raise his prices
between 100 percent and 200 percent because
he’s been buying tapes from sellers on eBay or
Craigslist for much higher prices. A 40-minute
tape that had a price tag of $40 is costing at
least $175 – if he can get it in stock. A 64-
minute tape that he used to sell for $100 now
goes for $400.

His frustration with Sony is evident.
“It is simply mind-boggling for a multibil-

lion-dollar company to have no contingency
plans to speak of,” he said.

The plant shutdown has exposed the fragile
supply chain between Sony and its customers. 

“You need to have redundancy built into
your supply chain and if you don’t, you run the
risk of something unforeseen shutting you
down,” said David C. Logan, faculty member
at USC’s Marshall School of Business. “Com-
panies have underestimated just how risky the
world is.”

In the past, tapes were used once and dis-
carded. But some customers have discovered
they can be used again as long as they have
been magnetically erased.

“The idea that you need new tapes every
time is a myth Sony was all too happy to per-
petuate,” said Fancy Film’s Macomber, whose
company will work with used tapes if a client
doesn’t object.

The increased reliance on used tapes has ben-
efited companies with tape-recycling programs,
such as Burbank-based Media Distributors.

“We started it as an environment thing, to
reduce the amount of tapes in landfills,” said
Jim Gibilterra, vice president of marketing for
Media Distributors. “After the tsunami and
supply got scarce, it turned into a godsend, a
lifeline, a way for people to keep going.” 

Shortage of Tape Sticks
L.A. Firms With Big Bills

Weekend Gross Total Gross
Rank Title (millions) (millions) Distributor

1 Thor $34.7 $119.5 Paramount
2 Bridesmaids 26.2 26.2 Universal
3 Fast Five 20.4 169.7 Universal
4 Priest 15.0 15.0 Screen Gems
5 Rio 8.3 125.2 20th Century Fox
6 Jumping the Broom 7.1 25.8 TriStar
7 Something Borrowed 6.9 25.5 Warner Bros.
8 Water for Elephants 4.2 48.6 20th Century Fox
9 Madea's Big Happy Family 2.2 50.2 Lions Gate
10 Soul Surfer 1.8 39.2 FilmDistrict

Weekend ended May 15 Source: Bloomberg News

Rank Program Network Rating*
1 American Idol (Wed.) Fox 13.0
2 Dancing With the Stars (Mon.) ABC 12.9
3 American Idol (Thurs.) Fox 12.6
4 Dancing With the Stars (Tues.) ABC 11.1
5 NCIS (Tues.) CBS 10.9

Week ended May 15 *Each rating point equals 1.1 million homes.
Source: Bloomberg News

Rank Program Network Rating*
1 NBA Playoffs (Miami vs. Chicago) TNT 6.2
2 NBA Playoffs (Miami vs. Boston) TNT 4.7
3 NBA Playoffs (Boston vs. Miami) TNT 4.3
4 Pawn Stars History 3.8
5 NBA Playoffs (Oklahoma City vs. Memphis) TNT 3.5

Week ended May 15 *Each rating point equals 1.1 million homes.
Source: Bloomberg News

Rank Last Week Artist Title Label
1 1 Adele 21 Columbia
2 New Beastie Boys Hot Sauce Committee Part Two Capitol
3 New Various Artists Now 38 EMD
4 New Fleet Foxes Helplessness Blues Sub Pop Records
5 New Jennifer Lopez Love? Nuyorican 

Productions/IDJ
Week ended May 20 Source: Billboard.com

Rank Last Week Title Distributor
1 New Green Hornet Sony
2 New Dilemma Universal
3 1 Little Fockers Universal
4 2 Gulliver's Travels 20th Century Fox
5 3 Harry Potter: Deathly Hallows Warner Bros.

Week ended May 8 Source: Rentrak

Rank Last Week Title Distributor Suggested Retail
1 New Green Hornet Sony $28.95
2 1 Harry Potter: Deathly Hallows Warner Bros. 28.98
3 New Dilemma Universal 29.98
4 2 Tangled Disney 29.99
5 3 King's Speech Anchor Bay 29.98

Week ended May 8 Source: Rentrak

Rank Title Distributor Suggested Retail 
1 Dilemma Universal $15.95
2 No Strings Attached Paramount 15.95
3 Green Hornet Sony 15.95
4 Hit List Sony 15.95
5 Little Fockers Universal 15.95

Week ended May 18 Source: Cinemanow.com

MEDIAWATCH
� MOVIE BOX OFFICE

� PRIMETIME TV SHOWS

� CABLE TV SHOWS

� TOP SELLING ALBUMS

� MOVIE RENTALS - DVD/VHS

� DVD SALES

� MOVIELINK DOWNLOADS

� OUTTAKE OF THE WEEK

LAST RITES
Screen Gems’ comic
book-inspired “Priest”
failed to stake out a 
winning debut at the
weekend box office. The
film, with Paul Bettany,
left, as a vampire hunter,
got hammered by 
“Thor” and the feisty
“Bridesmaids.”

RINGO H.W. CHIU/LABJ

Treasure: Matt Hopkins with an HDCAM-SR tape at Fancy Film in Silver Lake.

ENTERTAINMENT: Loss of
Japanese plant sends prices
soaring for video format.
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A F I  B E N E F I T  C O M M I T T E E

Ben Affleck
Jim Carrey

Clint Eastwood
Tom Hanks

Ashley Judd
Helen Mirren
Mike Nichols

Jack Nicholson

Brad Pitt
Sidney Poitier 

Robert Redford
Tim Robbins

Steven Spielberg
Hilary Swank

Denzel Washington
Alfre Woodard

AFI.com/LAA

THURSDAY, JUNE 9, 2011
SONY PICTURES STUDIOS, STAGE 15

RECEPTION  6:00 P.M. 
DINNER & TRIBUTE  7:00 P.M.

JOIN the Trustees of the American Film Institute, leading artists  
and movie lovers from across the nation as Morgan Freeman receives  

America’s highest honor for a career in film – the AFI Life Achievement Award –  
in a gala tribute at historic Sony Pictures Studios.

From prisoner to president — from gumshoe to God – Morgan Freeman 
embodies a calm authority that demands respect both for the character and  

for the art form in films like DRIVING MISS DAISY, GLORY, UNFORGIVEN,  
THE SHAWSHANK REDEMPTION and MILLION DOLLAR BABY.

JOIN the
and movie love

America’s highest honor

From prisoner to
embodies a calm auth

for the art form in films
THE SHAWS

TO PURCHASE TICKETS AND FOR MORE INFORMATION, 
PLEASE CALL 323.856.7768. Reserved tickets start at $2,000.

T O  P R E S E R V E    T O  H O N O R    T O  E D U C A T E

A M E R I C A N  F I L M  I N S T I T U T E

[ [

Proceeds from the AFI Life Achievement Award Tribute support AFI’s national programs to preserve the history of American film,  
to honor the artists and their work and to educate the next generation of storytellers. AFI is a 501(c)(3) nonprofit organization.

THE 2011 AFI LIFE ACHIEVEMENT AWARD GALA DINNER HONORING MORGAN FREEMAN IS SPONSORED BY   
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LOCAL financial leaders are set to launch
a replacement for WesCorp, the San
Dimas corporate credit union that was

seized by regulators in 2009.
United Resources Federal Credit Union

would have total assets between $4 billion and
$5 billion, far below the $23 billion WesCorp
had at the time of its failure.

Corporate credit unions provide check-
clearing, liquidity and investment services to
retail credit union members, which place their
excess capital with corporates. There are about
two dozen of them in the United States.

United Resources is seeking up to $250
million in capital from area credit unions. The
institutions have until Aug. 31 to decide
whether they will recapitalize the corporate.

It is unclear whether credit unions, which
lost billions on bad investments made by
WesCorp, will feel comfortable reconstitut-
ing the corporate system. Matt Davidson,
newly elected United Resources chairman,
told the Business Journal that he expects
fewer institutions will trust corporate credit
unions.

But analysts said many credit unions have
come to realize that there are few viable alter-
natives for corporate services.

“A year ago, I think everyone was down on
the corporate system, but I think there has been
a positive rebound,” said Charles “Chip” Fil-
son, president of Washington, D.C.-based

credit union consulting firm Callahan & Asso-
ciates Inc.

WesCorp had about 1,100 credit union
members from across the Western United
States prior to its failure. It has been operated
under the conservatorship of federal regulators
for the past two years.

The National Credit Union Administration,
a regulatory agency for the industry, is pursu-
ing a billion-dollar lawsuit against former
WesCorp officers and directors.

Hot Markets
The public markets are opening up in a big

way for local companies.
Local visual effects company Digital

Domain Inc. filed papers last week for a
$115 million initial public offering slated for
this summer, while news also began to circu-
late that downtown L.A. investment firm
Oaktree Capital Management LP is plan-
ning an IPO.

Additionally, local companies stand to ben-
efit from offerings of subsidiary companies.
Aleris Corp., an aluminum company owned
by Oaktree, has filed a prospectus for a $100
million IPO. Shipping container company
Royal Wolf Holdings Ltd., which is owned

by Pasadena’s General Finance Corp., plans
to go public in Australia with an offering that
could raise nearly $100 million.

“This market is on a comeback footing,”
said John Fitzgibbon, owner and publisher of
research site IPOScoop.com, who noted that
the number of IPOs has picked up dramatically
over the past two years.

This is the second try at a public offering
for Digital Domain. The company had pursued
an IPO in 2007, but the effort failed to attract
investors. 

But it is the news of Oaktree’s plans for an
IPO that’s generating the most buzz. The firm,
which has seen its shares trading on a private
exchange for four years, would follow a simi-
lar move by Apollo Global Management to
move to the New York Stock Exchange.

Oaktree co-founder Howard Marks
declined to comment.

New Role
Dominic Ng is already the head of the

largest Chinese-American bank. Now he is
leading one of the highest-profile Chinese-
American non-profit organizations.

Ng, chief executive of Pasadena’s East
West Bancorp Inc., has been elected chair-
man of the Committee of 100, which promotes
relations between the United States and China.

“I’m a strong believer that Chinese-Ameri-
cans … ought to step up to serve as a bridge
between these two countries,” Ng said. “As
long as there is a friendly and cooperative
U.S.-China relationship, not only will it be
good for the U.S. and China, but it’s good for
the whole world.”

The Committee of 100 was founded in

1990 by a group of prominent Chinese-Ameri-
cans, including architect I.M. Pei and cellist
Yo-Yo Ma.

C-Suite News
Professional Business Bank in Pasadena

has appointed John Nerland president and
chief banking officer. … West L.A. investment
bank B. Riley & Co. has announced five new
hires. Steven Canup and Robert Mandra
have joined as managing directors, Aaron
DiCenzo has been appointed vice president,
Laura McGuigan has been named senior
research analyst and Chris Armbruster is an
associate research analyst. … Bank of America
Merrill Lynch has promoted George Smith to
national business banking executive, based in
Los Angeles.

Staff reporter Richard Clough can be reached
at rclough@labusinessjournal.com or at (323)
549-5225, ext. 251.

New Corporate Credit Union Prepares to Check In

DENTSU America Los Angeles has con-
cluded a social media experiment for
client Red Vines that turned into a

support-our-troops effort. Remarkably, it
ended with the death of Osama bin Laden.
Here’s how that happened:

About a year ago, the agency got approval
from Union City-based American Licorice
Co., owner of the Red Vines candy brand, to
create a Web page to engage licorice lovers on
the company’s website. On the page, people
shared positive messages. For every message,
a Red Vine was added to a string destined to
symbolically stretch 24,000 miles around the
globe, as portrayed in an image on the site. To
encourage participation, Red Vines gave away
candy and other prizes.

Real-world events took over the experi-
ment. When a soldier in Afghanistan posted a
message, the site suddenly turned into a place
for military members and their families to
exchange praise. As the virtual vine crossed
Japan, a tsunami hit, sparking another outpour-
ing of sentiments.

As the vine neared the end of its trip around
the world, activity surged as users jockeyed to
post the final message. The project ended May
1 with the final message: “Osama bin Laden is
Dead. Enough Said.”

“When I saw that message Monday morn-
ing, it was jaw-dropping,” said Mike Parise,
general manager of Dentsu America Los
Angeles. “Starting out, I worried people
would run out of things to say. As it hap-
pened, the real world moved the project
along.”

During the experiment, the number of
friends on Red Vines’ Facebook page
increased from 8,000 to more than 128,000. 

Parise said he doesn’t call the Red Vines

project a campaign because no paid media was
involved. 

“I would call it a social media promotion,”
he said.

Virtual Stardom
Toyota Motor Sales USA Inc. in Tor-

rance has a new spokeswoman for the U.S.
Asian market. Her name is Hatsune Miku, and
she’s a holographic anime character.

Known for her long blue pigtails, Miku is a
singing star in Japan. She is scheduled to give
her first U.S. concert July 2 at the Nokia The-
atre in downtown Los Angeles during the
Anime Expo convention.

Although Miku was created by Crypton
Future Media in Sapporo, Japan, her U.S.
presence will be managed by Long Beach’s
interTrend Communications, Toyota’s ad
agency for the Asian-American market. She
will appear on TV, print and digital ads.

“Toyota maintains a constant pulse on
global trends and influences,” Bob Zeinstra,
national manager of advertising, said in a

statement. “We are excited to have this part-
nership with Hatsune Miku because even if
she is unfamiliar to some, the story of the
character, her music and her dedicated fans
are intriguing and in parallel with the storied
history of Toyota.”

Herbal Publicity
PR firm Mayo Communications in West

Hills has won the assignment of introducing
Herbal Chi Balm to U.S. consumers. The
agency will launch a national campaign about
how the balm, which has been used by pro ath-
letes for years, can relieve muscle stiffness and
the soreness of minor injuries.

A major strategy of the campaign will be
endorsements from fitness instructors, doctors
and professional athletes such as sprinter
Patrick Johnson and martial-arts champ Jody
Perry.

The balm was developed by a teacher who
shared it with his students at the Shaolin
School of Health and Self Defense in San
Francisco. Sun Born Natural Products Co. in

Sacramento, Mayo’s client, recently signed an
agreement to commercialize the product in the
United States.

Ad People
Mary Beth Garber, the longtime presi-

dent of the Southern California Broadcasters
Association, has moved to Katz Radio with
the title of executive vice president of radio
analysis. … Ocean Media, a media- buying
agency based in Huntington Beach, has
opened an office at 6041 Bristol Parkway in
Culver City. Jay Langan, executive vice
president at Ocean Media, will lead Ocean
Media/L.A. ... Direct-response ad agency
Inter/Media Group of Cos. in Encino has
hired Jenn Patterson as vice president of
digital strategy. Patterson was previously
assistant vice president of e-commerce at
Union Bank. … The National Italian Ameri-
can Foundation paid tribute to the late Joe
Cerrell, public affairs consultant and founder
of Cerrell Associates, during its West Coast
Gala on May 19 in Santa Monica. Cerrell had
served as vice chairman and president of the
organization. … Public affairs agency Eng-
lander Knabe & Allen has hired water and
port expert Juan Garza as vice president.
Garza was previously an executive at Repub-
lic Services, the nation’s second largest dis-
posal company. He will work as a lobbyist
and consultant for water and transportation
clients of Englander Knabe.

Staff reporter Joel Russell can be reached at
jrussell@labusinessjournal.com or at (323)
549-5225, ext. 237.

Firm’s Licorice Campaign Yields a Sweet Payoff

LENDING: Area institutions
are wary of recapitalizing
replacement for WesCorp.

INTERNET: People turn
Dentsu’s Red Vine site into
a support-the-troops page. JOEL RUSSELL

ADVERTISING
& PR

RICHARD
CLOUGH

BANKING &
FINANCE

Cued Up: Ad featuring virtual singing star and new Toyota spokeswoman Hatsune Mike.

Dominic Ng
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Trust. Simplicity. Experience.Trust. Simplicity. Experience.

“There is a Sacred Trust that needs to 
exist between clients and advisors.”

– President and CEO, Mag Black-Scott

Investment Management

Strategic and Tactical Portfolio Management

Retirement Planning Resources

Professionally Managed Accounts

Brokerage Accounts

Cash Management, Margin, and Lending

Access to Institutional Capital Markets

Prime Brokerage / International Trading

Tax Resources

Unique Investment Opportunities

Insurance and Annuities

Charitable Services

Full Suite of Trust Services

>>

>>

>>

>>

>>

>>

>>

>>

>>

>>

>>

>>

>>

9454 Wilshire Boulevard, Suite 710, Beverly Hills, CA 90212
Toll Free: 1.877.511.WEALTH (9325)  |  Fax: 310.362.0311

www.BHWM.com

Wealth Management Services
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DEADLINE

APPROACHING

The Los Angeles Business Journal is proud to present a tribute to the nonprofits of Los Angeles. We honor those professionals and

organizations that continue to make a positive impact on the community and do so under difficult financial constraints. Equally as

important are the efforts of the corporations supporting these nonprofits. Many corporate executives volunteer time on boards and

lend support through financial donations and sponsorships. These awards recognize both equally important groups.

CALL FOR NOMINATIONS
Nomination Deadline: Friday, May 27, 2011

Downloadable nomination forms available at labusinessjournal.com/bizevents
or by emailing mdelacruz@labusinessjournal.com

For information on sponsorship

opportunities or for general inquiries,

please call Marissa De La Cruz at

323.549.5225 x213

2011 AWARD CATEGORIES

Corporate Citizenship Awards

Corporate Partner of the Year

Leadership Excellence

Volunteer of the Year

Corporate Social Responsibility

In-Kind Supporter

Nonprofi t Organizations,

Leadership & Support Team Awards

Organization of the Year
(Small, Medium and Large Categories)

Leadership Excellence

Nonprofi t Team

Project Collaboration

Social Enterprise

PRESENTING SPONSOR:

CARDED?: The Florida
Attorney General’s Office is
investigating Green Dot Corp.
and other providers of prepaid
debit cards for possible decep-
tive and unfair practices. The
state is looking into hidden fees
associated with the cards and
“misrepresentations promising
to improve consumers’ credit
scores,” according to a state-
ment. Headquartered in Mon-
rovia, Green Dot is considered
one of the pioneers of prepaid
debit cards, which have
become increasingly popular
with low-income customers
and others without bank
accounts. The reloadable cards
are available at tens of thou-
sands of locations, including
many Wal-Marts and 7-
Elevens. Green Dot Chief
Executive Steve Streit issued a
statement saying the company
does not charge hidden fees
and will cooperate with the
investigation.

ACQUIRED: Hollywood
postproduction and entertain-
ment services provider
Deluxe Entertainment Ser-
vices Group has acquired

2D-to-3D conversion compa-
ny StereoD for an undis-
closed amount. Burbank-
based StereoD’s conversion
technology was used in the hit
action film “Thor” and the
upcoming “Captain America:
The First Avenger.” StereoD
President William Sherak and
his team of about 250
employees are expected to
stay with the company.
Deluxe Entertainment Ser-
vices is a processor of film
and Blu-ray discs.

STREAMING DEAL:
Miramax Films has signed a
deal with Netflix Inc. that will
give the Los Gatos movie rental
service’s customers streaming
access to several movies in the
Santa Monica film studio’s
library, including “The English
Patient,” “Good Will Hunting”
and “Pulp Fiction.” Miramax
has been looking for ways to
monetize its assets since Walt
Disney Co. sold the indepen-
dent movie company for $60
million last year to Filmyard
Holdings LLC, which is
backed by local billionaires
Tom Barrack and Ron Tutor.

DEVELOPMENT: New
York developers Millennium
Partners and Argent
Ventures, which own Holly-
wood’s Capitol Records build-
ing on Vine Street, are seeking
approval for a $1 billion mixed-
use complex surrounding the
iconic cylindrical office tower.
Plans for the million-square-foot
development would include a
hotel, condos or apartments,
offices, restaurants and stores.
New buildings on the 4.5-acre
site of the proposed Millennium
Hollywood project would be
sited to preserve views of the
’50s-era Capitol Records tower,
which is home to EMI Group’s
Capitol Records label.

MORE PUBLIC: Oaktree
Capital Management report-
edly is planning to move its
shares from a quasipublic Gold-
man Sachs exchange to the
New York Stock Exchange in a
deal that would value the down-
town L.A. asset manager
between $8 billion and $9 bil-

lion, according to a media report
that cites people familiar with
the plan. The company founded
by local billionaires Bruce
Karsh and Howard Marks in
1995 manages around $85 bil-
lion, mostly invested in debt and
distressed assets. The stock
originally sold at $44 a share
four years ago and still trades
for about the same general
price. Making the shares more
liquid on the NYSE is expected
to significantly boost their
value. Oaktree has declined to
comment on the reports.

TAKING CONTROL:
Rentech Inc. has closed its
acquisition of a majority stake
in Aiea, Hawaii, biofuels
developer ClearFuels Tech-
nology Inc., with existing
ClearFuels investors retaining a
minority interest. Rentech, the
L.A. developer of bio-based
synthetic fuels for jetliners and
other uses, said the deal
enables it to add ClearFuels
biomass gasifier to its suite of
energy conversion technolo-
gies. The Hawaiian plant will
produce renewable synthetic
jet and diesel fuels from fibrous
matter remaining after sugar-
cane or sorghum stalks are
crushed to extract their juice.

WI-FI DEAL: Boingo Wire-
less Inc. has announced it will
deploy Wi-Fi hotspot services
at Caruso Affiliated’s Grove
shopping center in L.A.’s Fair-
fax District and Americana at

Brand in Glendale. The Santa
Monica company, whose
shares have slid since a May 4
initial public offering, said that
the Internet service is expected
to roll out to on-site dining
establishments and common
areas of the shopping centers
next month. 

NEW CHANNELS: Span-
ish-language broadcaster Univi-
sion Communications Inc. has
announced plans to start three
cable television channels next
year, and produce more original

programming rather than buy-
ing it from Latin American pro-
ducers. The New York enter-
tainment giant, which has sig-
nificant operations in Los Ange-
les and is owned by an investor
group controlled by billionaire
Haim Saban, plans to launch a
cable news channel, a soccer-
heavy sports channel and a
telenovela channel devoted to
the popular soap operas that are
a mainstay of its flagship Univi-
sion broadcast network.

SOLD: Grand Rapids, Mich.-
based Blackford Capital has
acquired Westlake Village
health care finance company
Key Health Medical Solutions
Inc., a purchaser of medical
debt. The company’s proprietary
software provides access to actu-
arial and financial data for the

medical-legal funding industry,
allowing for improved due dili-
gence and collections. The com-
pany and its 60 employees are
expected to remain in Westlake
Village. Terms of the deal were
not disclosed.

MOVING UP: Talk station
KFI-AM (640) climbed to sec-
ond place in L.A. Arbitron radio
ratings in April. KFI, owned by
Clear Channel Communica-
tions, claimed a 4.5 percent
share of listeners compared with
4.3 percent in March. It over-
took adult contemporary station
KOST-FM (103.5), which
dropped a notch to third place
with a 4.4 percent share in
April, down from 4.6 percent in
March. Top 40 station KIIS-FM
(102.7) remained in first place
with a 5.2 percent share of lis-
teners in April, up slightly from
5.1 percent in March.

EARNINGS: Air Lease
Corp. reported first quarter net
income of $3.18 million com-
pared with a loss of $480,000 a
year earlier. Revenue was
$55.2 million. … Hot Topic
Inc. reported a first quarter net
loss of $7.7 million, compared
with a loss of $1.8 million a
year earlier. Sales fell 0.8 per-
cent to $161 million. … Trio-
Tech International reported a
third quarter net loss of
$462,000 compared with net
income of $19,000 a year ear-
lier. Revenue fell 65 percent to
$2.65 million.

labusinessjournal.com
The best source for up to the minute local, national and
worldwide business news.

Prepared by the editors of the Los Angeles Business Journal
and sent to you by e-mail every business day. Sign up now at
www.labusinessjournal.com

FREE MORNING UPDATE
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Last week’s major news
from labusinessjournal.com
and other sourcesNEWS OF THE WEEK

Capitol tower
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Promotional Pricing Offer: Choose one of the following: (1) Remote Check Deposit with a free scanner ($325 value) and two months of waived monthly service fees ($120 value), OR (2) Citi® Merchant Services: 
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Save money on a cash management or credit solution of your 
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on my bottom line. So I was 
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By JOEL RUSSELL Staff Reporter

A
SHOK Amritraj straddles two cul-
tures and has succeeded in two
careers. Born in Madras, India, he
started playing tennis as a child and

reached the finals of the Wimbledon Junior
tournament by 17. The brother of top-ranked
player Vijay, Ashok came to Los Angeles the
following year in 1975 to play for the Los
Angeles Strings pro tennis team, then left tennis
at 24 to pursue his dream of making movies.
After five years of rejection, he made his first
movie, “Fleshburn” (also known as “Fear in a
Handful of Dust”). He built up producing expe-
rience in Indian TV and Hollywood, then
formed Hyde Park Entertainment in 1999.
Since then his credits include “Bringing Down
the House,” “Premonition” and “Shopgirl.”
Among his recent projects is one that reflects
his Indian-American influences: “The Other
End of the Line,” about a call-center operator
in India who falls in love with an American
over the phone. Amritraj met with the Business
Journal at his office in Sherman Oaks to dis-
cuss the switch from pro sports to Hollywood,
the convergence of U.S. and Indian cultures,
and the joys of spicy Indian cuisine.

Question: What brought you to Los 
Angeles the first time?
Answer: I played professional tennis. I came
here in 1975 when Jerry Buss brought me to
play for a professional tennis team he owned
called the Los Angeles Strings. Jerry, of
course, bought the Lakers in 1979.

What was your first impression of
Los Angeles?
I loved it the moment I set foot here. I had
always dreamed of coming here in connection
with the movies I grew up watching in India. At
the end of films by Universal there was a legend
saying, “When you are in Hollywood, visit Uni-
versal Studios.” It was my dream to visit Uni-
versal Studios. But I came to play tennis.

How did the team fare?
In 1978, we won the world team tennis cham-
pionship. Ilie Nastase, Chris Evert, my brother
Vijay and myself – we had a very good team. 

What is your favorite memory of playing
on the team?
Nastase was the coach, so he was supposed to
calm down the team. Most often, Chris Evert
and I needed to calm him down.

Did you also play the major tournaments?
Yes, at the U.S. Open and at Wimbledon
through the 1970s. My brothers played, too. It
was the first time in history that three brothers
played a Wimbledon.

Whom did you play against?
Bjorn Borg was on another team; Martina
Navratilova on another. Connors, McEnroe, Vilas –
all those guys played with us. It was classic tennis.

Do you still hang out with those guys?
For the most part, I’ve moved on. But every
few years I go back to Wimbledon and see my
old friends.

Why did you stop playing?
I fell in love with the motion picture industry. I
knew a lot of people in the business and
thought it would be easy to switch careers. I
was pretty wrong about that. 

How did you get into show business?
I spent five years banging on doors and having
them slammed in my face. I had a few devel-
opment deals through tennis friends, but I

never got a movie made. It was a very tough
time. Everybody liked having me on their ten-
nis court, but nobody wanted to give me a
movie to make. 

How did you finally make a movie?
I raised a little money – half-a-million dollars
– and made a little film, “Fear in a Handful of
Dust.” It was a thriller shot in Arizona in 110-
degree heat. That got me into the independent
film industry. It was a good time for indepen-
dent films because the videocassette market
had just started. There were lots of places to
sell movies with budgets of $1 million to $3
million. 

What did your family think of your career
switch?
When I didn’t make it for the first five years,
my parents asked me to come home and join
the family business manufacturing cardboard
boxes. It wasn’t to my taste, so I decided to
stay here and fight it out.

How did Indian culture influence your
career?
In 1980, there was no Indian in the movie
industry. There was no model, nobody’s foot-
steps to follow. The industry looked at me as a
tennis player, an Indian guy. “What’s wrong
with this guy?” they thought. “Go hit a fore-
hand.” It was very difficult, culturally and
racially, because the business was quite white. 

How did you adapt?
For me, it was a rough learning curve. Busi-
ness is not as pure as sports. In tennis, the
ball’s either in or out. It took me a while to fig-
ure out that the motion picture industry has a
lot of gray areas. 

How has your career straddled the two
cultures? 
My interest in entertainment was to bring the
worlds closer together. During the early ’90s, I
produced some drama TV shows in Tamil for the
Indian market. We have a partnership with an
Abu Dhabi company to finance films, and they

are my primary sources of funding. We also have
a venture with the Singapore government. 

Why did you stop making Indian TV
shows?
You can’t produce entertainment from long
distance. You have to be there. I was making
films in Hollywood, and it was too difficult to
travel constantly to India or try to do it by
phone. It was a missed opportunity because,
as I expected, the Indian TV market has
dwarfed the film market.

Did you ever make a Bollywood movie?
Only one. It was India’s selection for the 1998
foreign film Oscar award, called “Jeans.” To
make it, I brought 45 cast and crew members
from India to Los Angeles.

How did it go?
They hated the food here. We were shooting a
sequence in the Grand Canyon. I flew in food

from an Indian restaurant in Las Vegas by
helicopter. When they saw the Indian food
unloaded from the chopper, they were beside
themselves. We had a couple of efficient
workdays after that. 

What was your funniest experience in Hol-
lywood?
Cultural experiences are always crazy. I’ve intro-
duced Indian food to more studio executives and
movie stars than anyone else in the world. I liked
to take these guys who said they could eat spicy
food to Indian restaurants. I’ve never had more
pleasure than watching the head of a studio’s
face turn red as he ran out of the place. 

How do you balance work and family?
I have a wonderful family that understands my
work needs a significant amount of time. At
the same time, I make sure that my family
comes first. The longevity of my career is due
to the support of my family.

Your brothers, Vijay and Anand, settled
here, too.
Both are married and live here in Los Angeles.
We all played tennis together, which was great
because it’s a lonely sport. Most players travel
by themselves quite a bit, so it was nice to have
my brothers with me for my years of pro tennis.

What businesses are they in now?
Vijay does commentary in Asia for tennis tour-
naments on Star TV. His life still revolves
around tennis. Anand is into real estate invest-
ing. He also has a tennis club in Long Island. 

Do you have any sisters?
No, only brothers; no sisters or nieces. My
daughter is the only girl born into our family.
When the doctor told me, I said, “Are you
crazy? We don’t have daughters in this fami-
ly.” It was hard to come up with a name. 

What more do you want to do in your life?
What more can you ask for? Coming from
India, playing at Wimbledon and making
movies. I’ve been lucky. 

Net Gain Former pro Ashok Amritraj
left tennis to make his points in
Hollywood as a film producer. 

RINGO H.W. CHIU/LABJ

Director’s Seat: Movie producer Ashok Amritraj at his office in Sherman Oaks.

Ashok Amritraj
TITLE: Chief Executive

COMPANY: Hyde Park Entertainment

BORN: Madras (now Chennai), India; 1956

EDUCATION: B.A. in history, economics and
politics from Loyola College in Madras, India.

CAREER TURNING POINT: Leaving a pro
tennis career to break into the movie 
business.

MOST INFLUENTIAL PEOPLE: Older brother
Vijay, a tennis player who ranked in the top
20 worldwide.

PERSONAL: Approaching 20-year 
anniversary in his arranged marriage; 
daughter, 17, and son, 13. Family lives in
Sherman Oaks

HOBBIES: Tennis and travel; returns to
Chennai, India, every eight weeks to visit
family.
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 EXECUTIVE SUMMARY

THE LIST L.A. MONEY MANAGEMENT FIRMS
Ranked by assets managed as of Dec. 31

 NEXT WEEK
The 25 Largest Restaurant 
Chains in L.A. County

THE 25 largest money manage-
ment firms in Los Angeles Coun-
ty had $1.82 trillion in assets as 

of Dec. 31. That was up $108 billion in 
assets from 2009, delivering a second 
straight year of gains for local firms.

One new firm was added to this 
year’s list. Crescent Capital Group LP, 
which has $6.7 billion in assets man-
aged in Los Angeles and more than 
$10 billion firmwide, broke away from 
TCW Group last year. The company, co-
founded in 1991 by Mark Attanasio and 
two other former executives of Drexel 
Burnham Lambert, was acquired by 
TCW Group in 1995.

Locally, 22 firms saw assets increase 
from 2009 to 2010.

The largest percentage increase 
in assets under management was 
made by Tradewinds Global Investors 
LLC. Assets of the Century City firm 
increased by 40 percent to $35.6 billion 
as of Dec. 31. Tradewinds was founded 
in 2006 as a spinoff of NWQ Investment 
Management Co. LLC, and manages 
investments in international and global 
products. Domestic investments stayed 
with NWQ.

Overall, the 25 largest money man-
agement firms employ more than 275 
portfolio managers and 300 researchers 
in local offices.

– David Nusbaum

Capital Research and Manage-
ment Co. tops the list of the 
largest money managers, with 

nearly $1.1 trillion in client assets man-
aged out of Los Angeles County offices. 
The company has a total of $1.23 tril-
lion in assets managed firmwide.

The company operates the American 
Funds family of mutual funds. It has 33 
different funds that make investments 
worldwide; three of them have been 
launched over the past year. One invests 
strictly in mortgage-backed securi-
ties, the second is a balanced fund that 
invests in stocks and bonds around the 
world and the third invests strictly in 
New York state bonds.

“Our advisers had been asking for 
the state-specific fund in New York for 
a long time,” said Chuck Freadhoff, spokesman for parent company Capital 
Group Cos. “We don’t introduce new funds very often, so it was significant. 
We have never closed funds.”

The funds themselves have kept their same investment strategies over 
time, although Freadhoff notes that some equity and income funds have 
seen their foreign asset allocations increase. That’s because there has been 
an increase in the number of blue-chip companies offering dividends in for-
eign markets over the past decade.

Jonathan Bell Lovelace founded the company in 1931 in response to the 
stock market crash of 1929. He was originally an investment banker from 
Detroit and moved to Los Angeles during the summer of ’29.

Capital Group Cos. is headquartered in downtown Los Angeles with 22 
offices worldwide, including two on Hope Street and one in Century City.

– David Nusbaum

HQ Building: Capital Research.

 THE PACESETTER THE TRENDS
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save 3% and earn triple hyatt gold passport bonus points.
At Hyatt, we believe in the power of the meeting and that when it is done right, great things happen. To help make your 
next meeting successful, we’re offering 3% off your master bill when you book and hold it at any participating Hyatt hotel 
by August 31, 2011. Plus, earn triple Hyatt Gold Passport Planner Rewards bonus points to use for free nights, credits 
towards future meetings and more.

To book your next meeting and take advantage of this offer, please call 877 91 GREAT (877 914 7328) and reference Offer 
Code 3AND3D or visit hyattmeetings.com/hotels3.

GREAT HAPPENS
WHEN PEOPLE GET TOGETHER

Offer is valid for new events booked and held between 1/10/2011 and 8/31/2011 at participating Hyatt hotels in the U.S., Canada, and Caribbean. Offer is not valid at Hyatt Place and Hyatt Summerfi eld Suites. Offer not valid in conjunction with previously booked or held meetings or events 
and may not be combined with other promotional offers. Meeting or incentive is subject to availability of function space and guest rooms at time of booking. Planner must request offer code 3AND3D at time of booking. Additional terms and conditions apply. Visit hyattmeetings.com/hotels3 
for complete terms and conditions. ©2011 Hyatt Corporation. All rights reserved.

sometimes great happens 
before, during and 
after a meeting. 
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Continued from page 18

Hirings, promotions and special 
accomplishments in local businessPeople on the Move

Advertising Feature

Contact Rosz Murray at 323.549.5225 
rmurray@labusinessjournal.com

HEALTH CARE

Shala Salem, M.D. is now the Medi-
cal Director for Pacific Reproductive 
Center’s Corona, CA location. Since 
2009 Dr. Shala Salem has been 
treating patients in Corona at Pacific 
Reproductive Center and is proud 
to announce the clinic’s expansion 
with Corona’s only In Vitro Fertiliza-
tion (IVF) Laboratory in late summer 
2011. A graduate of the University 

of California-Los Angeles in psychobiology and neurosci-
ence, she earned an M.D. degree from St. George’s Uni-
versity School of Medicine before training in obstetrics 
and gynecology at Brooklyn Hospital Center, New York. 

Salem M.D.

HEALTH CARE

Zoila Escobar, Vice President of 
Strategic Development and Commu-
nity Support, AltaMed has received 
a 2011 Latino Spirit Award from the 
California Latino Legislative Caucus. 
These awards celebrate the contribu-
tions of Latinos to the common cul-
ture of the United States and to moti-
vate the youth of California. Escobar 
received her award at the 10th 

Annual Latino Spirit Awards Ceremony at the California 
State Capitol on May 9, 2011. AltaMed’s leadership, 
employees, and patients celebrate her success.

Escobar

ENTERTAINMENT

Jon Landa has been promoted to 
senior vice president of sales, West 
and Central Regions, at Premier 
Retail Networks, Inc. (PRN). Based 
in Los Angeles, Landa has served as 
vice president of sales since 2007. 
Prior sales management positions 
include College Sports Television, 
Lifetime Television, ESPN and E! 
Entertainment Television. Landa

DESIGN

KAA Design, an integrated design 
firm in Los Angeles, announces that 
celebrated landscape architect, 
Michael McGowan, has joined the 
firm as a Senior Project Manager. Mr. 
McGowan is a licensed landscape 
architect with more than 12 
years of professional experience 
and a notable portfolio which 
includes large-scale mixed-use 

projects, private residences, urban public spaces, and 
demonstration gardens.

McGowan

FINANCE

City National Bank 
announced that 
Judith M. Lu and 
Michael Scott 
have joined the 
bank’s private cli-
ent services team 
in downtown Los 
Angeles to focus 
on serving the 
bank's private clients and new client development.  With 
more than 15 years of experience, Lu previously served 
as executive director and senior client advisor for UBS 
Wealth Management International. Michael Scott was 
formerly with TIAA-CREF Trust Company as a senior port-
folio manager in Pasadena. 

ScottLu

NON-PROFIT

Founder-designer Marcia Maizel-
Clarke announces Dogeared’s 
celebration of 20 years of business 
growth, good karma, and industry 
firsts. Continuing to handcraft jewelry 
in Los Angeles using recycled silver 
and US-sourced materials, Maizel-
Clarke has launched “Karma in 
Action,” a charitable-giving program 
to benefit four non-profit partners, 

including One Voice and Girls Learn International. 
Maizel-Clarke
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The Los Angeles Chapter of 
The Leukemia & Lymphoma Society 
proudly announces the leadership team 
for its 2011 Light The Night Campaign

John Sotoodeh Michael M. Schneider
2011 Honorary Walk Chair 2011 Corporate Walk Chair
Executive Vice President, Vice President, Customer Operations
Regional President  Southern California Gas Company
Los Angeles Metro Community Bank
Wells Fargo

2011 Light The Night – Hollywood Executive Committee
Preet Chaudhary, MD PhD, USC Norris Cancer Center
Patricia Flynn, The Maxima Group, LLC
Valerie Lertyaovarit, Southern California Gas Company
Julie Leucht, KPMG LLP
Kathryn Meade, PriceWaterhouseCoopers LLP
Kimberly Miller, Metzger Law Group
Kathryn West, Amgen Oncology
Jill Wicke, Metropolitan Water District of Southern California

Join us for a Corporate Recruitment and Networking Breakfast at 
Southern California Gas Company on Tuesday, June 2nd, 8:30 – 9:30a.m.  
Contact David Coscia at (310.846.4703) or david.coscia@lls.org to RSVP.

Saturday, October 1st – Light The Night Hollywood at Sunset-Gower Studios
Saturday, October 22nd – Light The Night Woodland Hills at Warner Center Park
Saturday, October 29th – Light The Night Santa Clarita at Bridgeport Park

For sponsorship opportunities, team participation, or more information contact Tiffany Scott 
at (310.846.4731) or tiffany.scott@lls.org, or log on to www.lightthenight.org/los 

SAVE
THE
DATES

SPONSORS

Providence Holy Cross Medical Center
Providence Saint Joseph Medical Center
Providence Tarzana Medical Center

PRESENTING 
SPONSOR
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TO GET THE BEST TECHNOLOGY FOR YOUR BUSINESS,  
SEE A SMALL BUSINESS SPECIALIST AT A VERIZON STORE TODAY. 

1.800.VZW.4BIZ(4249)
verizonwireless.com/smallbusiness

Business Apps

Samsung 4G LTE  
Mobile Hotspot Motorola XOOM Tablet

ThunderBolt™  
by HTC

NEW! MOTOROLA XOOM™ TABLET
Verizon Exclusive

$59999
No rebate required. New 2-yr. activation on a Tablet Data Plan req’d.

WITH VERIZON TECHNOLOGY, YOU’RE NOT JUST BOOSTING PRODUCTIVITY,  
YOU’RE INCREASING POTENTIAL.

Activation fee/line: $35. IMPORTANT CONSUMER INFORMATION: Subject to Cust Agmt, Data Plan & credit approval. Up to $175 early termination fee ($350 for advanced devices). Offers & coverage, varying by svc, not available everywhere; see vzw.com. While supplies last. LTE is a 

trademark of ETSI. In CA: Sales tax based on full retail price of device. In AZ: $35 restocking fee applies to device returns/exchanges. © 2011 Verizon Wireless. D5338

Motorola XOOM is upgradeable to 4G LTE in Spring 2011.

Business Apps

Samsung 4G4G4G4G4G4G4G4G4G LLLL L LLLTETTTT  
Mobile Hotspot Motorola XOOO M TaTablbletet

ThunderBolt™ 
by HTC
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A DIFFERENCE
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This special advertising supplement did not involve the reporting or editing staff of the Los Angeles Business Journal.
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THE Los Angeles Business Journal held its
nineteenth annual Women Making a
Difference Awards Reception and Lun-

cheon event at the Hyatt Regency Century
Plaza Hotel in Los Angeles on Wednesday,
May 18th, 2011.

Described by attendees as an uplifting and
inspirational event, the celebration honored
Los Angeles based women who “lead by exam-
ple,” successfully blending effective business
vision with a passionate commitment to posi-
tively “making a difference,” both in the world
of business and in the communities they serve.  

More than 200 prestigious nominees were sub-
mitted to the judges this year, who had the unen-
viable task of narrowing the field down to five
honorees for this year’s big event.  

Matt Toledo kicked off the event by
introducing the diverse crowd to keynote
speaker Alissa Finerman, Founder and CEO
of Finerman Living, who shared some pow-
erful insights.

Specifically categorized Awards of Recogni-
tion were presented to a group of women who
have truly blazed a path of leadership and
inspiration for all Angelenos.

The 2011 Women Making a Difference
honorees included: Diana Hendel, Long Beach
Memorial Medical Center and Miller Chil-
dren’s Hospital (Owner/CEO of the Year
Award); Sue Collyns, California Pizza Kitchen
(Executive of the Year Award); Kathryn Vick-
ers, Concern Foundation for Cancer Research
(Rising Star of the Year Award); Lauri Burns,
Northrop Grumman (Volunteer of the Year
Award); and Karen Dial, H.B. Drollinger Co.
(Philanthropist of the Year Award).

Congratulations to all the finalists and
nominees!

The Los Angeles Business Journal
Celebrates L.A.’s Inspirational
Women Business Leaders
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WOMEN MAKING A DIFFERENCE 2011

Clockwise from top: Honorees Lauri Burns, Diana Hendel, Sue Collyns, Karen Dial, and Kathryn Vickers; Keynote Speaker Alissa Finerman; Gail Ives of event sponsor Union

Bank; Los Angeles Business Journal Publisher and CEO Matt Toledo.
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Deloitte Growth Enterprise Services is focused on companies, from start-ups to those with up to $1 billion in annual revenue.
We customize offerings to meet their needs. We deliver tremendous value with every contact. And above all, we foster trust

and openness. The results? Strong relationships, strong companies, and strong growth.

To learn more about DGES contact Michelle Kerrick at +1 213 688 0800 or e-mail us at dges@deloitte.com

www.deloitte.com/us/dges

From trust do mighty relationships grow

As used in this document, “Deloitte” means Deloitte & Touche LLP, Deloitte Consulting LLP, Deloitte Financial Advisory 
Services LLP, and Deloitte Tax LLP, which are separate subsidiaries of Deloitte LLP. Please see www.deloitte.com/us/about 
for a detailed description of the legal structure of Deloitte LLP and its subsidiaries.
Certain services may not be available to attest clients under the rules and regulations of public accounting.

Copyright © 2011 Deloitte Development LLC. All rights reserved.  
Member of Deloitte Touche Tohmatsu Limited
36USC220506

Official Professional Services Sponsor

Professional Services means audit, tax, consulting and financial advisory services.
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WOMEN MAKING
A DIFFERENCE 2011 HONOREES

Owner/CEO of the Year
DIANA HENDEL
Long Beach Memorial Medical Center
and Miller Children’s Hospital

I
F you were to ask one of the 5,300 employees, or 1,300 physicians
that she oversees on a daily basis, you would hear the words ‘inspi-
ration,’ ‘dedication,’ and ‘natural leader’ used to describe Diana
Hendel, PharmD, CEO of Long Beach Memorial Medical Center and
Miller Children’s Hospital Long Beach. Hendel oversees the health

care services in Southern California’s most diverse region with grace, using
her platform as CEO to help guide one of Los Angeles’ most beloved – and
most needed – institutions to new levels. Some describe Long Beach Memo-
rial Medical Center and Miller Children’s Hospital Long Beach as one of
the most complex health care businesses in Southern California; requiring
a special set of skills to run each of the separately licensed institutions, plus
a Center for Women and clinics across county lines. As CEO of the largest
hospital campus in the West run by a woman, an accredited teaching facili-
ty, and a business that tops $500 million in annual revenues, she has made
invaluable contributions to the health, wellness and medical care of men,
women and children in Southern California. Hendel began her career at
Long Beach Memorial Medical Center as a Clinical Pharmacy Resident. She
then completed a one year Management Residency before undertaking sev-
eral progressive leadership roles at the hospital and throughout the entire
health system, coming full circle by returning to the origin of her career
and fulfilling the CEO role at Long Beach Memorial Medical Center and
Miller Children’s Hospital Long Beach. Whether it’s executing innovative
initiatives for both the community and employees or ensuring continued
access to health care for residents through Southern California, Hendel’s
leadership has – and will continue to influence – the future of the Southern
California community for years to come. 

Executive of the Year
SUE COLLYNS
California Pizza Kitchen

S
UE Collyns is the Chief Operating Officer, Chief Financial Offi-
cer, Executive Vice President and Company Secretary of Califor-
nia Pizza Kitchen. Collyns joined the company in 2001, serving
her first three years as Controller, followed by a series of quick
promotions. Collyns is responsible for operations for CPK’s 201

full service restaurants and 14,000 employees in thirty-one states. She is
directly involved in leading all aspects of this $630+ million enterprise. She
is a tireless, yet efficient performer, driven to continually raise the bar for
herself, her team and her entire organization. To achieve the company’s
objective, Collyns has built a world-class finance and planning team who
maintains a state-of-the-art financial system with processes and procedures
that are SOX compliant. She has had a major impact on the CPK organiza-
tion, its culture and share holders. She is directly responsible for revenue
creation of $16.5 million and a cost reduction of $23 million. Collyns is
not just a hard-charging corporate execute. She believes that companies
can be environmentally responsible and make money at the same time.
Creating a win-win situation, Collyns established a relationship in 2008
with Advantage IQ to help evolve CPK’s green initiatives. Collyns set ener-
gy reduction goals which led to CPK reducing energy costs by approximate-
ly $2 million in 2009 and 2010, also reducing greenhouse gases by the
equivalent of 143 cars in the first quarter of 2011 alone. Collyns also leads
CPK’s close relationship with the Starlight Foundation, having CPK donate
$1 million over the past four years to help sick children and their families.
In addition to the Starlight Foundation, CPK, under Collyns’ stewardship,
has donated $1.2 million per year to more than 3000 charities as they
strive to make a difference. 
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©2011 Union Bank, N.A. 

unionbank.com

Financing subject to credit and collateral approval.  
Other restrictions may apply. Terms and conditions subject to change.

Proud Sponsor of the Los Angeles Business Journal’s Women Making a Difference Awards.

You let your talent lead the way.
You erase stereotypes with every milestone you achieve. You’ve never let gender stand in the way of your goals. And your passion inspires us. At Union Bank,®

we understand it helps to have an experienced financial ally who believes in your full potential. That’s why we’re committed to helping women business

leaders like you stay competitive and agile. And it’s why the Union Bank Foundation supports over 200 women’s organizations. Because to us, you’re more

than a businesswoman — you’re a role model.

Global Treasury  

Management: 

JoAnn Bourne 

Senior Executive  
Vice President 
213-236-7901

Commercial 

Treasury Services:

Diane Williams, CTP 

Senior Vice President 
213-236-5085

Business Banking   

Treasury Services:

Gail Ives 

Senior Vice President 
619-230-3750

Community Banking: 

Leticia Aguilar 

Senior Vice President  
& Regional Executive 
213-236-7818

The Private Bank: 

MaryAnn Wolfenden 

Vice President 
213-236-5593
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Acumen. Agility. Answers.

Certified Public Accountants | Business Consultants

You’re passionate about your
business. We’re passionate
about your success.

Assurance, tax, and consulting services offered through Moss Adams LLP. Investment advisory 
and personal financial planning services offered through Moss Adams Wealth Advisors LLC. 

Investment banking and strategic advisory services offered through Moss Adams Capital LLC.
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Rising Star of the Year
KATHYRN VICKERS
Concern Foundation for Cancer Research

S
INCE graduating from Cal State Long Beach, Kathryn
Vickers’ professional career has been dedicated to
non-profit management focused in cancer research
and related issues. Not long after making a notable
mark on the Pancreatic Cancer Action Network

straight out of college, she was contacted and then recruited by
Concern Foundation, an organization focused on raising funds
for cancer research worldwide. In Vickers’ first year at Concern
Foundation for Cancer Research, she initiated, implemented
and executed a complete overhaul of Concern Foundation’s
website, managed the basic bookkeeping, kept the organiza-
tion’s entire donor database structured and functional, got
Concern involved as an official charity of the Los Angeles
Marathon, was one of only a few sets of hands planning the
“Block Party”, Concern’s largest fundraising event, grossing
roughly $1.3Mil a year, and was responsible for the revamp of
“Concern 2”: a subdivision of Concern Foundation, focused on
young professionals raising funds for pediatric cancer research.
In just over a year with Concern Foundation, and just two
years after college graduation, Vickers was sitting in the Direc-
tor’s seat. In this current role as Director of Donor Relations at
Concern Foundation, Vickers is responsible for overseeing the
organization’s donor-base development, seeking out and fos-
tering community partnerships with companies such as Save
the Ta-tas and Los Angeles Magazine. Kathryn maintains an
active management role in all of the organization’s fundraising
events including Concern’s signature Block Party fundraiser,
and she is in charge of further developing the organization’s
Concern 2, the next generation of young adult philanthropists.
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Caroline Mankey and Cypress, LLP

Congratulations and many thanks to
Christine Perakis for making

a difference in our community and
our world.

Go toMarcumllp.com/focus to Discover the Marcum Difference

Follow us on Twitter
@marcumllp

ASSURANCE • TAX • ADVISORY

International Member of Leading Edge Alliance

What do you need from your accountants and advisors? We all know what the
minimum requirements are̶nothing short of excellence. 

So, how do you choose?

At Marcum, for more than 60 years, we’ve known that the difference between
being a service provider and a trusted advisor isn’t just about addressing
today’s challenges̶it’s about anticipating those that lie ahead. With 23 offices
and resources around the world, your Marcum professionals know that your 
success is first and we’ll get you there.  

Success is a choice̶choose Marcum. 

FOCUS
FORWARD
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Volunteer of the Year
LAURI BURNS
Northrop Grumman

B
Y day, Lauri Burns runs the Benefits IT department at
Northrop Grumman, which supports over 200,000 employ-
ees and retirees. She plays another role that is significant to
the community, but she is very humble about it to the
point that few of her coworkers are even aware of the

tremendous work she does for at-risk youth. Burns knows first-hand the
challenges of being a youth without a support system – having spent
much of her own youth living in group homes and juvenile hall due to
childhood abuse. Since that time, she has fostered 28 of the county’s
most difficult-to-place foster teens and she serves on the Foster Care
Advisory Board. In 2007, she founded The Teen Project which provides
sober college housing to emancipated foster youth, street outreach to
homeless youth and a national online shelter database for system youth
aging out to homelessness throughout the nation. Just last month, she
went one step further by applying her IT knowledge by launching a free
nationwide cell service for abused women and children. Because of her
efforts, today homeless youth all over the nation can text the word
SHELTER and their ZIP CODE from their cell phone to the number
99000 and receive a response with the closest shelter within 30 seconds.
In addition to homeless youth, Burns has also created an application for
abused women wherein abused women can text ABUSED and their ZIP
CODE to 99000 and receive a local domestic violence shelter or resource
within 30 seconds. All funds she receives from donations are directly
provided to The Teen Project, serving homeless youth. She is now also a
sought-after public speaker, regularly educating and empowering audi-
ences on the subjects of homeless and abused women and youth.

2-Page Spread   Single Page View Thumbnails  |  LABJ User Guide  |  Front Page  |  Table of Content Previous Page   Zoom In   Zoom Out   Next Page

http://www.cypressllp.com/index.html
http://www.cpk.com
http://www.marcumllp.com/focus


30 AN ADVERTISING SUPPLEMENT TO THE LOS ANGELES BUSINESS JOURNAL MAY 23, 2011

WOMEN MAKING
A DIFFERENCE 2011 HONOREES

Philanthropist of the Year
KAREN DIAL
H.B. Drollinger Co.

A
s president of H.B. Drollinger Co., the area’s largest developer
and property management firm, Karen Dial is a local philan-
thropist with few peers. Through the Drollinger Family Chari-
table Foundation, of which she is the managing director, near-
ly $2 million has been given since 2007 to local organizations

in need. These donations are the lifeblood of such significant local organiza-
tions as Friends of Ballona Wetlands, Westchester Family YMCA, and the
LAPD Pacific Area Boosters Association. She has funded organizations that
help send children with cancer to camp, promote HIV/AIDS prevention pro-
grams, fight cancer, protect the environment, and provide mental health
services to those in need. Thanks to Dial, underprivileged children have
learned how to swim. The homeless have been connected to vital services
that provide them with healthcare, food and shelter. Those with physical
and developmental disabilities have received the modern, assistive technolo-
gy they need to live a better life. When Dial saw the need to improve
Westchester’s central business district, she spearheaded the creation of the
Westchester Town Center Business Improvement District. The BID has
become enormously successful in repairing streets and sidewalks, picking up
trash and beautifying the gateway to Los Angeles millions of visitors see as
they leave LAX. Dial also fought for the creation of a bicycle ambassador
program to patrol the area; and last month, that ambassador saved the life
of an elderly woman who had passed out in her car by calling paramedics
and stabilizing her until help could arrive. Karen Dial’s philanthropy goes
far deeper than writing a check. She truly cares about the personal story of
those she helps and takes seriously her role in improving the lives of those
who live in the community where she grew up – a community that is sure
to applaud her being named the LABJ’s Philanthropist of the Year!

Subscribe today.

As part of your subscription, you
will also receive access to 

the daily electronic Los Angeles
Business Journal, unlimited on-line

access to our archives, 
and the Book of Lists published 

at the end of the year.

Call toll-free 
1.800.404.5225

Staying
still isn’t
an option
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There were so many excellent contenders for
the Women Making a Difference Awards this
year, we couldn’t let these honorable finalists
slip by without recognition. Congratulations
to each of the following women listed below
who have made a tremendous difference to
our business community and society at large! 

CEO OF THE YEAR
AWARD FINALISTS

Celia Ayala
Los Angeles Universal Preschool

For more than 35 years,
Celia Ayala, Ph.D. has
worked tirelessly as a
teacher, administrator and
advocate for the children of
Southern California. Her
passion and unwavering

dedication have raised educational stan-
dards and expanded educational opportu-
nities for thousands of our region’s young
people. Dr. Ayala is now CEO of Los Ange-
les Universal Preschool (LAUP), a non-
profit organization created in 2004 that
provides high-quality preschool education
to the children of Los Angeles County at
little or no cost to their families. She spear-
headed the development of more than
330 high-quality preschool programs that
have served over 50,000 four-year-olds in
Los Angeles County. Most of these pro-
grams are located in lower socioeconomic
areas, making quality affordable preschool
accessible to many families for the very
first time.

Saskia Chiesa
International Checkout Inc.

An immigrant single mother
with less than $1500 in the
bank, Saskia Chiesa
launched an e-commerce
solutions site in 1997 with
no investors or capital. From
there, the now President and

CEO of International Checkout Inc. single-
handedly developed a global e-commerce
solution unlike any that had existed
before, which effectively removed the
obstacles of fraud risk, global fulfillment,
and customer service which had previous-
ly kept US retailers from entering the glob-
al marketplace. Today, more than 450
major US retailers enjoy the benefits of
selling globally without risk or difficulty
by partnering with International Check-
out. The innovative solution guarantees its
retail partners against fraud, ships to every
deliverable address in the world including
APO/FPO addresses, and provides a level
of customer service that is counted on
worldwide. 

Molly Forrest
Los Angeles Jewish Home

As the CEO of the largest
non-profit elderly continu-
ing care community in the
Western United States,
Molly Forrest is responsible
for $80 million annual bud-
get and leadership of 1100

staff to provide all Home programs and
services; extensive fundraising and public
relations. The Home’s continuum of care
includes independent living, residential
care, assisted care, skilled nursing,
Alzheimer’s and short-term rehabilitation
care services as well as an acute psychi-
atric hospital providing capacity to serve

970 in-residence. As the Jewish Home
turns 100 next year, Forrest has been
responsible for ensuring that the Home
stays vibrant for at least the next 100
years. Her vision allowed the Home to
expand and grow in a time where others
were downsizing. She has an innate abili-
ty to visualize opportunities, joint ven-
tures, partnerships, donor opportunities
and raw talent which brings people, busi-
nesses and resources together to combine
rare and creative opportunities. 

Frances Moreno 
VACO

Frances Moreno is not only
helping create jobs in Los
Angeles, she’s also helping
people to build more bal-
anced lives with meaningful,
challenging careers that fit
their family and personal

priorities and responsibilities. She is the
founder of VACO Los Angeles, the fastest-
growing consulting boutique firm in the
nation that specializes in the placement of
accounting, finance, and technology pro-
fessionals in both full-time and
contract/consulting positions. Her vision
as managing partner and CEO is to help
people build careers that allow growth, an
excellent income, a long-term career path,
and the flexibility and freedom to meet
their goals for their personal lives. Frances
began the firm with two other partners
and now has over 1,000 completed pro-
jects and over 100 employees at any given
time. She has grown the firm from zero to
$20 million in revenue since 2006. 

Therese Tucker
BlackLine Systems

BlackLine Systems CEO &
Founder Therese Tucker
built her business from
scratch and has managed to
continue to grow the com-
pany amidst a challenging
economy. She also has expe-

rienced and overcome the trials and tribu-
lations of being a woman in two male-
dominated industries, and gotten beyond
the stereotypes and stigma. BlackLine is
the first company to provide enterprise-
wide software applications that automate
the entire financial close process. With 75
employees now on staff, Tucker boasts a
client roster that includes such household
names as AT&T, Boeing, Costco, Cox
Communications, eBay, Northrop Grum-
man and United Airlines. In Q1’2011,
BlackLine reported its strongest quarter on
record, with revenues up by more than 50
percent in both 2009 and 2010. Under her
stewardship, BlackLine has also tripled its
head count in the last year and a half,
adding jobs in the local community.

EXECUTIVE OF THE YEAR
AWARD FINALISTS

Terri Haack 
Terranea Resort

Terri Haack is responsible for
creating and ensuring magi-
cal moments for hundreds of
guests each day who visit
Terranea Resort, located on
the former Marineland site
in Rancho Palos Verdes.

After overseeing every minute detail of the
property’s launch in June 2009, Haack

defied the odds by leading the property to
an AAA Four Diamond rating in its first
year of operation despite facing a severe
economic downturn. As the Executive
Vice President and Managing Director for
Terranea Resort, Terri brings nearly 30
years of hotel and resort operations experi-
ence to her position, including 16 years
spent solely in resort community develop-
ment, operations and real estate. After
overseeing the resort’s launch, Haack’s job
transitioned to inspiring and motivating
the more than 850 associates employed at
the resort, working to instill a culture that
reflects the casual California lifestyle. 

Alison Lima 
DreamWorks Animation

Alison Lima is Head of
Motion Picture Business and
Legal Affairs of DreamWorks
Animation, a position she has
held since 2001. In this role,
she oversees all business and
legal affairs for animated

motion picture projects, and is the compa-
ny’s primary negotiator for rights acquisi-
tions, writers, producers, directors, actors,
and other development and production-
related matters. Managing a team of 25
attorneys, paralegals and support profession-
als, Lima works closely with DreamWorks
Animation’s executive team to negotiate and
secure deals with Directors, Producers and
Voice Talent. In 2010, Lima negotiated a
number of critical deals that required effort,
creativity and collaboration with studio
executives and talent representatives. In a
year with unprecedented growth, Lima’s crit-
ical role helped DreamWorks Animation
release 3 full-length, animated features in
2010; the first animation studio in history to
release 3 feature films in one year.  

Laurie Lustig-Bower 
CB Richard Ellis

Laurie Lustig-Bower is an
Executive Vice President at
CB Richard Ellis, a title shared
by only 30 out of 3,000 pro-
fessionals in the global com-
pany. She is the founder and
leader of her team, a group of

five professionals specializing in the mar-
keting and sale of multi-family properties
from the Westside to Downtown Los Ange-
les and the Greater San Fernando Valley. As
a top multi-family professional in Los Ange-
les for nearly two decades, Lustig-Bower has
handled over $3.7 billion in multi-family
properties in the Los Angeles area in the
past seven years alone. As a testament to
her commitment to helping women excel,
Lustig-Bower is a founding member of the
CB Richard Ellis’ Women’s Network and
has served on its Board of Directors for sev-
eral years. The goal of the Women’s Net-
work is to help women succeed in commer-
cial real estate through recruiting, mentor-
ing, training, networking and career devel-
opment programs.

Caroline Nahas 
Korn/Ferry International

Caroline Nahas is Managing
Director of the Southern Cal-
ifornia offices of Korn/Ferry
International and a member
of the Firm’s CEO and Board
Services Practice. She special-
izes in recruiting Presidents,

CEOs and board members for clients rang-

ing from multinationals to start-ups across
a wide variety of industries. Despite the
demands of her professional career, Nahas
is active in many civic groups. She is near-
ing the end of her 2-year term as Corporate
Board Chair for United Way of Greater Los
Angeles, successfully leading United Way
through the toughest economic situation
in recent history. In her time as Chair, she
secured a $1 million match fund, founded
the Emerging Leaders program to develop
the next generation of philanthropists in
LA, and led the Corporate Board of Direc-
tors through organizational and strategic
planning processes. 

RISING STAR
AWARD FINALISTS

Dana Brody-Thaw 
Grubb Ellis

Dana Brody-Thaw, Associate
Vice President - Multi-Hous-
ing for Grubb & Ellis, focuses
on the exclusive listing and
sale of multi-housing invest-
ment properties ranging in
size from $2,000,000 to

$20,000,000 across the Los Angeles Area,
from Downtown to Santa Monica and
from the San Fernando Valley to the
South Bay. Recently, she sold 62 units as
part of a three-property portfolio, a total
sale valued at just under $6,000,000, locat-
ed in the heart of the Hollywood re-devel-
opment zone. Hired as part of the exclu-
sive listing team, her responsibilities
included creating all marketing materials,
soliciting offers, negotiating with buyers
and handling all aspects of the transaction
from start to finish. 

Elizabeth Le
Robins, Kaplan, Miller & Ciresi LLP

Elizabeth Le practices in the
Business Litigation and Prop-
erty Insurance groups at
Robins Kaplan. She demon-
strates her legal leadership
by representing large corpo-
rations in a variety of busi-

ness litigation matters, including class
actions, antitrust, fiduciary duties, and
breach of contract actions, and individual
and class claims under California’s Unfair
Competition Law and False Advertising
Law. Never forgetting her roots as a Viet-
namese refugee, Le is extremely dedicated
to the Asian American community. She is
actively involved in various organizations
such as the Asian Pacific American Legal
Center (“APALC”), the National Asian
Pacific American Bar Association, and the
Vietnamese American Bar Association of
Southern California. She also handles pro
bono matters with APALC on behalf of her
firm, focusing on immigration and con-
sumer protection. 

Amanda Massucci 
Ernst & Young LLP

In 2010, Amanda Massucci
became Ernst & Young’s
West Region Community
Engagement Leader. In this
role, she oversees and man-
ages all of the volunteer
efforts, board memberships,

corporate fundraising initiatives and spon-
sorships for 13 EY offices and nearly 3,800
people, spanning from Seattle to San Diego
and Honolulu to Salt Lake City. Under her
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leadership, 2010 was the year of communi-
ty engagement in EY’s West region. This is
due in large part to her championing and
overseeing the West region’s participation
in a mass volunteer effort called EY Con-
nect Day. More than 1,675 people volun-
teered in one of the 14 West EY Connect
Days, donating a combined 6,620 hours of
human capital to non-for-profit organiza-
tions spanning the entire West geography. 

Gina McCleod
Deloitte Tax

Gina McLeod is a Principal
with Deloitte Tax in Los
Angeles. She has 15 years of
experience in public account-
ing and tax law. She serves
both public and private
media & entertainment,

technology and consumer business clients,
consulting on a broad spectrum of tax
issues. She co-leads the Women’s Initiative
for the Pacific Southwest region, and is also
the Tax regional WIN leader. She is also the
founding chair of United Way of Greater
Los Angeles Emerging Leaders group.
Mcleod responded to a call-to-action to
engage the next generation of leaders in
philanthropy and volunteered to Chair and
guide this new group of young leaders
under the age of 40. In the group’s inaugur-
al year under her leadership, the Emerging
Leaders have defined their focus and grown
to more than 100 members giving $1,000
each to reduce poverty in Los Angeles. 

Carola Ross 
AEG

Carola Ross is Senior Vice
President of Sales and Mar-
keting for Anschutz Enter-
tainment Group (AEG). She
has worked for AEG for over
10 years, and in her various
positions there has been a

part of launching new franchises, opening
new buildings and selling and marketing
some of the most exciting sports and enter-
tainment events in history. With a staff of
over 50 full-time and part-time staff, the
AEG Sales and Marketing Department is the
central hub for AEG sales and marketing
efforts in Los Angeles. Carola’s service to
AEG has been extraordinary and she serves
as a model for many incoming and entry
level professionals entering the world of
sports and entertainment. She is dedicated
to her staff and works tirelessly to develop
and motivate her employees with team-
work being at the core of her values. 

VOLUNTEER
AWARD FINALISTS

Christine Deschaine 
Lee & Associates
As a Principal of Lee & Associates-LA
North/Ventura, Inc. Christine Deschaine is
a shareholder of the brokerage company
and leads its chief retail group. As such, she
is a diligent supporter of several industry
groups including Commercial Real

Estate Women and the Inter-
national Council of Shopping
Centers. She lends her pres-
ence, mentoring and support
to these organizations. But it
is rare for executives at this
level to participate in charita-

ble giving in the hands?on way that she has
chosen. For years she has actively assisted
the homeless in her home community of
Santa Monica and can be seen on Saturdays
dropping off clothing and toiletries at a
local mission. Last Easter she worked with
the Union Rescue Mission and prepared 100
sandwiches and beverages for the group’s
Ester Sunday service at the Hollywood Bowl.
For over two decades, she has participated
in the American Lung Association Breathe
Easy Ride. Most recently, she has also
turned her attentions to the world platform,
traveling to Brazil and Africa to provide
medical, educational, housing and infra-
structure assistance to impoverished indige-
nous groups in those countries.

Renee Fraser 
Fraser Communications

Renee Fraser is more than an
outstanding leader in the Los
Angeles business community
and a star in the world of
advertising. She is also a dedi-
cated advocate and mentor
for women business owners.

With the same tenacity that has driven her
to build the largest woman-owned ad

agency in Southern California, she has
committed much of her business and vol-
unteer life to a wide array of non-profit
organizations and innovative outreach pro-
grams. Over the years, Frasier has worked
diligently as a role model and an advocate
for women in business. She is a past Presi-
dent of NAWBO Enterprise Institute as well
as a past President and Chair of NAWBO
Los Angeles. She is also currently serving as
the volunteer Fundraising Campaign Chair
for United Way, responsible for raising $53
million to help create pathways out of
poverty in Los Angeles County.

Ursula Hyman
Latham & Watkins

Ursula Hyman has helped
arrange billions in public
and tax-exempt financing,
and she is busy working on
additional creative financ-
ings, with more than $2 bil-
lion in public and tax-

exempt transactions at various stages of
the financing process. Of note, Hyman
has participated in a number of transac-
tions in California that involved unique
public/private partnership financing plans
that utilized federal and state funds, spe-
cial taxes and exactions. In addition to
her practice expertise, Hyman is very
active in pro bono work related to the
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tims and their children. She is a volunteer
for the organization and regularly meets
with victims to support and share her per-
sonal experience with domestic abuse.

Dena Jo Hall 
Ryan LLC

Dena Jo Hall, who is a Prin-
cipal and Practice Leader of
Transaction Tax Compli-
ance in Ryan’s Los Angeles
office, is the stalwart Shep-
pard over her flock of For-
tune 1000 clients, ensuring

the hundreds of tax returns and advice
provided to the Firm’s clients are of the
utmost quality and integrity. Her reputa-
tion in the industry of tax outsourcing is
beyond reproach and she is a frequent

speaker at trade and tax industry groups.
In November 2004, Hall’s life took an
abrupt and unexpected turn when the
results of a routine annual physical
revealed that she had breast cancer. She
survived very aggressive treatment, and in
2005, was approached by another breast
cancer survivor to participate in the
Revlon Run Walk, which she gladly did.
The next year, she inquired about what
would be entailed to establish her own
team to participate in the Run Walk, so
that she could raise even more money for
the initiative. Since establishing her first
team, Dena has ranked in the “Top Five”
individual fund raisers in the City of Los
Angeles every year, raising over $50,000. 

Linda Mallut 
My Bunny and Me

Linda Mallut started her
company, My Bunny and
Me, as a way to raise money
for the Leukemia/Lym-
phoma Society (LLS). She
has been so successful in
using her company as a

vehicle to raise money for LLS that this
year she was offered the position of Cam-
paign Associate for the 2011 Warner Cen-
ter Light the Night Walk. In the last year,
Mallut has expanded the support of My
Bunny and Me to other organizations.
When she read about the Gwendolyn
Strong Foundation, she contacted them
and offered to help. Through her efforts,
she has raised awareness for GSF and the
related Spinal Muscular Atrophy (SMA)
disease which is the #1 killer of babies.
Now, the foundation has the support of
Mallut’s friends and family and donations
from sales from My Bunny And Me. My
Bunny and Me will never make Mallut
financially wealthy. But that wasn’t the
point of the business. She uses her compa-
ny to create awareness and support for
LLS, GSF and other charities that touch
her heart. 

Stacy Phillips 
Phillips Lerner & Lauzo LLP

Over the years, Stacy Phillips
has served on numerous
philanthropic boards con-
cerned with issues affecting
children and their families.
She is on the Board of Direc-
tors of Legal Momentum

(formerly NOW Legal Defense and Educa-
tion Fund) and former Co-Chair of the
California Leadership Council of the
NOW Legal Defense & Education Fund.
Currently, she also is a member of both
the Chancery Club of Los Angeles and the
National Partnership of Women & Fami-
lies (formerly known as the Women's
Legal Defense Fund).  She is also on the
Board of Ambassadors of Vista Del Mar
Child and Family Services, where she was
a former member of the Board of Direc-
tors, and she currently sits on the Board of
Trustees and was the past President of the
Board of Directors of Alternative Living
for the Aging (ALA).

devastating wildfires that have spread
across Southern California in recent
years. She is currently engaged in coordi-
nating teams of attorneys and communi-
ty organizations to address issues relating
to the recent 2008 wildfires, focused on
assisting survivors and communities in
their rebuilding efforts.

PHILANTHROPIST AWARD
FINALISTS

Taylor Armstrong
BeautyTicket.com
Taylor Armstrong is the Chief Creative
Director of BeautyTicket.com, and star on
BRAVO TV’s hit reality show, “Real

We salute a formidable 
economic force 
in California.

Women.
We believe that successful 

management seeks the 

collective good and is 

anchored in core values 

such as integrity, 

stewardship, courage 

and compassion.

Pepperdine University’s 

Graziadio School of Business 

and Management salutes the 

women who have established 

a legacy of entrepreneurial 
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significantly to our community.
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top Executive MBA programs for women 

by Financial Times and PINK Magazine.
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Continued from page 33 Housewives of Beverly
Hills.” Not only is
she a successful business-
woman, wife and mother,
she is also heavily involved
with local charities.  In
November of 2010, Arm-

strong and her husband purchased an
equity stake in the Malibu Beach Recovery
Center -- a professional and personal deci-
sion by the couple to support a business
they believe offers a cutting edge treat-
ment program for those who suffer from
substance abuse. Armstrong is also heavily
involved with the 1736 Family Crisis Cen-
ter, which is a nonprofit organization
whose mission is to improve safety, long-
term survival, and success of runaway and
homeless youth, domestic violence vic-
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The Los Angeles Business Jour-

nal received more than 200

nomination submissions this

year. With so many worthy con-

tenders for awards, our panel

of judges was forced to burn

the midnight oil and make

tough selections. We are hon-

ored to share the list of nomi-

nees that made selecting this

year’s finalists and honorees

so difficult. Congratulations are

due to each of the inspiring

women listed below.

Kathy Aaronson

CEO

Sales Athlete Executive Search

Beverly Hills

Brooke P. Anderson

Co-Owner/Producer, Cordova

Pictures, Hollywood

Shajen Joy Aziz

Co-Creator

The Gift LLC

Los Angeles

Lisa Nicole Bell

President

Inspired Life Media Group

Sherman Oaks

Sherice Bellamy

Senior Vice President

Lagrant Communications

Los Angeles

Zina Bethune

Founder

Bethune Theatredanse

Los Angeles

Regina Birdsell

President & CEO

Center for

Nonprofit Management

Los Angeles

Michelle Boyer

Director of Marketing

Momentous

Insurance Brokerage

Van Nuys

Brandi Britton

Senior Regional Vice President

Robert Half International

Los Angeles

Brianna Brown

Founder/President

The New Hollywood .org

Los Angeles

Rickie Byars Beckwith

Music Director

Agape International

Spiritual Center

Culver City

Lori Caden

President

Belly Bandit

Los Angeles

Lisa Cafiero

Owner

Write the First Time

Studio City

Katie Cameron

Marketing Director

Sizzler USA

Culver City

Judy Caruthers

Executive Vice President

Jones Lang LaSalle

Century City

Tamara R. Coffey

CEO & Founder

DNA Testing – TRUTH 4 U, LLC

Los Angeles

Harriet Cohen

Founder/President

Training Solutions

Agoura

Denise L. Cook

Owner/Operator

ORACLE Publishing

Hollywood

Jessica Cooley

Dress Event Coordinator

LA’s Prom Closet

Hawthorne

Liz Davidson

Founder and CEO 

Financial Finesse, Inc.

El Segundo

Kristen Davis

Assistant Pilot in Charge

Goodyear Tire & Rubber

Co./Airship Operations

Gardena

Clare DeBriere

Chief Operating Officer &

Executive Vice President

The Ratkovich Company

Los Angeles

Allison Deegan

Associate Director

WriteGirl

Los Angeles

Victoria Deise Wilson

Senior Development Manager

The Ratkovich Company 

Alhambra

Karen Michelle Dick

CEO

The P.O.S.H. Studio

Carson

Annemarie Dillard

Director of Contemporary

Sportswear

Dillard’s Inc.

Los Angeles

Susan M. Dost

CEO

Sheridan In Home Health

Care, Inc.

Los Angeles

Desiree Doubrox

Founder/CEO 

An Empowered Woman

Westlake Village

Karen Dry

Financial Representative

Northwestern Mutual

Woodland Hills

Barbara Dunn

Principal

Gensler

Santa Monica

Stacy Durand

President

Media Design Group

Santa Monica

Tracey Edmonds

CEO

Edmonds Entertainment

Group, Inc.

Los Angeles

Mary M. Emmons

President and CEO

Children’s Institute, Inc.

Los Angeles

Toni Erickson Knight

Founder and CEO

WorldLink

Los Angeles

Britta Eriksson

Founder and CEO

Euro VAT Refund, Inc.

Culver City

Susan Feldman

Co-Founder and

Chief Merchandising Officer

One Kings Lane

Santa Monica

Debra Fischer

Partner, Deputy Chair

Litigation Group

Bingham

Los Angeles

Mónica Gil

Senior Vice President, Public

Affairs

The Nielsen Company

Los Angeles

Lisa Gilford

Partner

Alston & Bird

Los Angeles

Breena Gold

President and CEO

Make-A-Wish, Greater Los

Angeles Chapter

Los Angeles

Mia Gorman-Stamps

CEO

MAVEN

Los Angeles;

Charitable Business

Development

California Community

Foundation

Los Angeles

310.417.8048

www.hbdrollinger.com

8929 S. Sepulveda Boulevard, #130

Westchester, CA  90045

•  Retail, Medical, and Offi ce Space

Available

•  Just North of LAX

•  Close to Major Employment – LMU,

Otis and Century Boulevard Hotels

•  Easy Access to Century and San

Diego Freeways

•  Convenient Parking

•  HIGH Traffic Counts

•  Competitive Rates

•  Broker Cooperation

•  On-Site Maintenance Staff

•  Restaurants and Shopping Within 

Walking Distance

Sometimes, it’s fi nding

someone to install a phone system.

Sometimes, it’s understanding

when the rent’s a day late.

Sometimes, it’s just saying

“hi” on the elevator.

At H.B. Drollinger Co., we’ve been 

treating tenants like family since 1947.

– Karen Dial, President

“

“
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Helping you build 
your business 
with confidence
Celebrating more than $35 billion in lending to women 
business owners since 1995*

Whether you’re starting or growing your business, our local 
bankers have the resources and knowledge to help you reach your
financial goals. To support the growth of women-owned 
businesses, we offer financial guidance and educational tools that
allow you to put your ideas into action.

Stop by a Wells Fargo location near you or call 1-800-35-WELLS
(1-800-359-3557). To learn more about Women’s Business 
Services, visit us at wellsfargo.com/biz/women.

*Women’s Business Services does not influence lending decisions in any way; all lending
applications are subject to credit approval.
© 2011 Wells Fargo Bank, N.A. All rights reserved. Member FDIC. (518408_01946)
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Evelyn Gray

Productivity Expert

Organizing for Success

Alhambra

Lisa Greer Quateman

Managing Partner

Quateman LLP

Los Angeles

Jacqui Groseth

Vice President, Marketing &

Development

Union Rescue Mission

Los Angeles

Lisa Haisha

President

Lisa Haisha’s Whispers

Foundation

Sherman Oaks

Meloni Hallock

Chief Executive Officer

Acacia Wealth Advisors

Beverly Hills

Christie Harper

Founder, President

Brand Endeavor

Marina Del Rey

Maureen Hawley

Senior Associate

Jones Lang LaSalle

Los Angeles

R. Christine Hershey

President 

Hershey Cause

Los Angeles

Andrea Herz Payne

Co-Founder

Aid Still Required

Santa Monica

Dawn Higginbotham

Co-President 

Cordova Pictures

Hollywood

Bonnie Hill

Chief Operating Officer 

Icon Blue

Los Angeles

Delores Hively

Business Development &

West Coast 

Brand New School

Santa Monica

Susan Hoffman 

Partner

Bingham

Los Angeles

Linda Hollander

Owner

Wealthy Bag Lady

Marina Del Rey

Robin Hughes

President and CEO

Abode Communities

Los Angeles

Julia T. Hunter, M.D.

Dermatologist, CEO, Founder

Skin Fitness Plus

Beverly Hills

Rebekah Iliff

Co-Founder & CEO

talkTECH Communications 

Los Angeles

Robbin Itkin

Partner & Head of West Coast

Business & Financial Restruc-

turing Group

Steptoe & Johnson LLP

Los Angeles

Charmaine Jefferson

Executive Director 

California African American

Museum

Los Angeles

Destin Judy 

Account Director

KURENT Inc

Los Angeles

Lillian Kawasaki

Director, Board

Water Replenishment

District of So. Calif.

Lakewood

Selene Kepila

Founder

ENSELE-Art Gallery

Calabasas

Sue King

Partner, Advisory

KPMG LLP

Los Angeles

Rachel Klein

Founder, President

Klein Media Group

Los Angeles

Caren Lancona

CEO

B Scene Advertising Agency

Beverly Hills

Barbara Lazaroff

President, Co-Founder,

Partner, Board Director

Imaginings Design &

Spago/CUT/Chinois 

Beverly Hills

Nancy Lazkani

President/CEO

Icon Media Direct

Van Nuys

Suzanne Lee

Vice President

Transwestern

Los Angeles

Mary Lynn Lenz

Chief Executive Officer

Professional Business Bank

Pasadena

Laura Levinsky

Owner

Laura Levinsky Consulting

Woodland Hills

Amy Levy

Business Owner/Principal

Amy Levy Public Relations, Inc.

Los Angeles

Carla Lewin

Owner

QuikDocs Notary Services

Beverly Hills

Georgina Lindsey

President

Naked Grace 

Pacific Palisades

Liz Logan

Partner

PricewaterhouseCoopers

Los Angeles

Michelle Maddalena

SR Director

Dolby Content Services /

Dolby Laboratories

Burbank

Anastasia K. Mann

Chairman & CEO

Corniche Group, Inc.

West Hollywood

Linda Marbán, PhD

Co-Founder and CEO

Capricor, Inc.

Los Angeles

Beth Marlis

Vice President, Industry and

Community Relations

Musicians Institute

Hollywood

Cindy Martin MacMillan

Owner & Vice President

Transfer America 

Torrance

Lori McCreary

CEO

Revelations Entertainment

Santa Monica

Laura McHolm

Co-Founder &

Director of Marketing

Northstar Moving

Chastworth

Alyce Morris Winston

CEO & Founder

The Jeffrey Foundation

Los Angeles

Julian Moses

Producer/Writer

Midnite Move Productions

Los Angeles

Cathie Mostovoy

Chief Executive Officer

Woodcraft Rangers

Los Angeles

Janet D. Neman

Senior Managing Director

Charles Dunn Company, Inc. 

Los Angeles

Ana Nogales, PhD

Founder & Clinical Director

Casa De La Familia

Los Angeles

Christina Noonan

Senior Vice President

Jones Lang LaSalle

Los Angeles

Sheila Okabayashi

Online Marketing Specialist

Integrated Solution Design

Los Angeles

Julie Orlov

Owner

Julie Orlov Consulting

Torrance

Paola Palazzo

Senior Director of Talent

Nederlander Concerts

Los Angeles

Micaela Passeri

Owner/Designer

Bulola, Designer with a Purpose

Los Angeles

Paula D. Pearlman

Executive Director

Disability Rights Legal Center

Los Angeles

Christine Perakis

COO, General Counsel

Screen Engine LLC

Los Angeles

Kathy Peterson

Founder & CEO

Koi Design, LLC

Santa Monica

Laura Petroff

Managing Partner

Winston & Strawn LLP

Los Angeles

Carol Pilkington

Owner 

Relate To Succeed

Canyon Country

Jan Pope

International Director

Jones Lang LaSalle

El Segundo 

Ungenita Prevost

Founder

Ungenita Beauty International

Marina Del Rey

Jean M. Prewitt

President and CEO

Independent Film & Television

Alliance

Los Angeles

Danielle Prunier

Senior Vice President -

Investments

Merrill Lynch Wealth

Management

Century City

Terry Puchley

Partner and West Region Risk

Assurance Leader

PricewaterhouseCoopers 

Los Angeles

Kimberly Roberts Stepp

Managing Director

Charles Dunn Company, Inc.

Los Angeles

Sandra Dee Robinson

Founder, Media Trainer,

Speaker

Charisma on Camera

Agoura Hills

Ajay Rochester

Director

Healthy Body Club

Beverly Hills

Diane Roth

Founder

The Anti Aging Guru

Westwood

Laurie Santos

Owner

Extreme Dream Training

North Hollywood

Martha Saucedo

Vice President,

Community Affairs

AEG

Los Angeles

Lauren Selman

Founder, President

Reel Green Media

Los Angeles

Donna Shannon

Founder

DonnaShannon.NET

Culver City

Kim Shepherd

CEO

Decision Toolbox

Long Beach

Nancy Shonka Padberg

CEO

Navigate Boomer Media

Santa Monica

Lauren Shuler Donner

CEO

The Donners Company

Beverly Hills

Danone Simpson

President/CEO

Danone Simpson Insurance

Services LLC

Woodland Hills

Karen Solomon

Co-Founder and CEO

Opportunity Green

Los Angeles

Nita Song 

President/COO

IW Group 

West Hollywood

Julie Spira

CEO and Social Media

Strategist

Social Media and More

Marina Del Rey

Cynthia Stafford

CEO

Queen Nefertari Productions

Santa Monica

Gail Standish

Partner

Winston & Strawn

Los Angeles

Linda Stone

CEO and President

APR Consulting, Inc.

Diamond Bar

Keren Taylor

Executive Director

WriteGirl

Los Angeles

Sylvie Taylor, Ph.D.

Core Faculty,

M.A. in Psychology

Antioch University Los Angeles

Culver City

Jocelyn Tetel

Vice President, Advancement 

Skirball Cultural Center

Los Angeles

Piya Tolani

President

American Default Management

Beverly Hills

Carolyn Trader

President

TMI Consulting Group, Inc.

Los Angeles

Nadia Tumas

CEO, Founder

Life Purpose Decoder

Woodland Hills

Shirley Vinock

Owner

Shirley Vinock Hypnotherapy

Tarzana

Judy Weber-Israel

Founder and

Executive Director

Tobinworld

Glendale

Panney Wei, C.Ht.

CEO

Positive Changes Consulting

Beverly Hills

Jane Wibowo

Owner

Firstway Insurance Services

Alhambra

Angie Wilson

Partner

Ernst & Young LLP

Los Angeles

Lisa Wright

Managing Director

Momentous

Insurance Brokerage

Van Nuys

Laura A. Wytsma

Partner

Loeb & Loeb LLP

Los Angeles

Kalika Yap

CEO/Owner/Founder

Citrus Studios, Inc.

Santa Monica

Julia Zamorska

VP of Corporate

Communications

iolo technologies

Los Angeles

Brenda Zamzow-Frazier

President and CEO

The Zamzow Group, Inc.

Beverly Hills

Sherrie Zenter

Vice President

Momentous Insurance

Brokerage

Van Nuys

Amy Zimmerman

Owner

Amy Zimmerman &

Associates

Torrance
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WOMEN MAKING A DIFFERENCE 2011  

AT THE EVENT

The Los Angeles Business Journal’s Women Making a Difference event, held at the Hyatt Regency Century Plaza, was attended by over 475 local business leaders.
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• Reinvention Convention
May 23
(800) 927-9886

• Dwell on Design
June 25-26
www.DwellonDesign.com

• Anime Expo
July 1-4
www.Anime-Expo.org

• California Gift Show
July 22-25
(800) 526-2784

• Adultcon
July 29-31
(310) 859-6900

• BrideWorld Expo
July 30-31
(800) 600-7080

• Modern Living Expo
Aug. 6-7
(626) 274-9666

• West Coast Expo
Aug. 12-14
(323) 905-1306

• Exxxotica Expo
Aug. 26-28
(215) 462-8800

• Senior Clean Air Fair
Sept. 15
(909) 396-2221

• Wizard World Comic Con
Sept. 24-25
(646) 380-2475

Tru-Emaan LLC
DBA: Baskin Robbins #16/PC 360012;
Baskin Robbins #4770/PC 338116                 
(Ice-cream parlor)                     
603 E. University Drive, Space A     
Carson 90746                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-24221-VZ                      
File-Date: 04/01/11                     
Raymond H. Aver                         
310-473-3512                           

Around the World Corp.
DBA: Ashley    
(Business type N/A)                          
2340 E. Olympic Blvd., #A                 
L.A. 90021                                  
Chapter: 7                              
Assets: $0                               
Debts: $164,102                          
Doc# LA11-24278-PC                      
File-Date: 04/01/11                     
Hyong C. Kim                            
213-368-7717                           

King Tuna Inc.                        
(Wholesale seafood)                     
418 S. Central Ave., #204             
L.A. 90013                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# LA11-24291-BB                      
File-Date: 04/01/11                     
Alan W. Forsley                         
310-284-7350                           

Bear Valley Auto Spa LLC               
(Single-asset real estate)                     
1649 Bel Aire Drive                    
Glendale 91201                                  
Chapter: 7                              

Assets: N/A                             
Debts: N/A                              
Doc# LA11-24360-VZ                      
File-Date: 04/02/11                     
Alex Hartounian                        
818-550-1453                           

Arc Sixty-Five Properties Inc.         
(Investment)                            
741 W. 24th St., Suite #17                  
San Pedro 90731                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# LA11-24416-RN                      
File-Date: 04/04/11                     
Lynne Romano                           
626-552-0270                           

Sabco Electrique Inc.                 
(Electrical contractor)        
7311 1/2 Varna Ave.                     
North Hollywood 91605                                  
Chapter: 7                              
Assets: $866,000                         
Debts: $592,650                          
Doc# SV11-14156-GM                      
File-Date: 04/04/11                     
David S. Hagen                          
818-990-4416                           

Walnut Creek Development LLC         
FKA: Walnut Creek Development Inc.     
(Business type N/A)                          
225 S. Lake Ave., Suite #610          
Pasadena 91101                                  
Chapter: 7                              
Assets: $63,285                          
Debts: $65,897,190                       
Doc# LA11-24791-PC                      
File-Date: 04/05/11                     
Brian L. Davidoff                       
310-286-1700                           

Diamond Valley R.V. Park LLC          
(Business type N/A)                          
19528 Ventura Blvd., #543                

Tarzana 91356                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# SV11-14207-VK                      
File-Date: 04/05/11                     
David Golubchik                        
310-229-1234                           

Young America Mortgage Corp.     
(Loan broker)                           
21777 Ventura Blvd., Suite #240          
Woodland Hills 91364                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# SV11-14298-GM                      
File-Date: 04/06/11                     
B. Kwaku Duren                          
323-290-6146             

International Investment Trading &     
Consulting Inc.                         
(Single-asset real estate)                      
215 N. Marengo Ave., 3rd Floor             
Pasadena 91101                                  
Chapter: 7                              
Assets: $900,000                         
Debts: $1,226,200                        
Doc# LA11-24536-VZ                      
File-Date: 04/04/11                     
Nicholas H. Lambajian                   
626-796-0646                           

Hi Point Partners LLC                 
(Single-asset real estate)                      
1518 Washington Blvd.                   
Montebello 90640                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# LA11-24554-EC                      
File-Date: 04/04/11                     
Gary Leibowitz                         
562-430-6002                           

Creteguard Inc.                        
(Flooring contractor)                   
10200 Pioneer Blvd., Suite #100          
Santa Fe Springs 90670                                  
Chapter: 7                              
Assets: $313,640                         
Debts: $1,562,465                        
Doc# LA11-24782-BB                      
File-Date: 04/05/11                     
Todd C. Ringstad                        
949-851-7450                           

Pegazus Sports Marketing and           
Consultant Inc.                         
(Business type N/A)                          
10910 Wellworth Ave., #206               
L.A. 90024                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# LA11-24929-PC                      
File-Date: 04/06/11                     
Armen Shaghzo                          
818-241-8887                           

FTM Investment Group LLC              
(Business type N/A)                          
16249 Darcia Place                     
Encino 91436                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# SV11-14342-GM                      
File-Date: 04/07/11                     
Richard Shuben                         
818-883-9473                           

RASCO-Alcoa LLC                        
(Single-asset real estate)                      
1401 Pathfinder Ave                    
Westlake Village 91362                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-25341-PC                      
File-Date: 04/08/11                     

Robert L. Kinkle                        
562-257-3541                           

Myung Sang Medical Center;
Messiah Medical Center                         
(Health care)                           
11867 Artesia Blvd.                     
Artesia 90701                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-25391-VZ                      
File-Date: 04/08/11                     
Keon Joong Lee                         
213-387-1500                           

Hedges Way Inc.                         
(Business type N/A)                          
8531 Hedges Way                        
L.A. 90069                                  
Chapter: 11                             
Assets: $4,555,000                       
Debts: $5,876,462                        
Doc# LA11-25460-ER                      
File-Date: 04/08/11                     
William H. Brownstein                   
310-458-0048                           

PrintCo Direct                         
(Business type N/A)                          
10514 Long Beach Blvd.                  
Lynwood 90262                                  
Chapter: 7                              
Assets: $4,015                           
Debts: $60,065                           
Doc# LA11-25462-BB                      
File-Date: 04/08/11                     
Donny A. Ekine                          
213-383-2265                           

Calamine Calabasas Inc.                
(Investment)                            
18375 Ventura Blvd., Suite #423            
Tarzana 91356                                  
Chapter: 7                              
Assets: N/A                             

Monday, May 23
Foreclosure Workshop
Sponsor: California Foreclosure Institute
6 p.m.
Valencia Library
23742 W. Valencia Blvd.
Free
(310) 379-0101

Tuesday, May 24
Networking Luncheon
Sponsor: Long Beach Area Chamber of Commerce
11:30 a.m.
Hotel Maya
700 Queensway Drive, Long Beach
$40
(562) 590-9234

Mediation Representation
Sponsor: Beverly Hills Bar Association,
Barristers
6 p.m.
300 S. Beverly Drive, Beverly Hills
$85
(310) 601-2422

Wednesday, May 25
Networking Breakfast
Sponsor: Greater San Fernando Valley 
Chamber of Commerce
7:15 a.m.
Braemar Country Club
4001 Reseda Blvd., Tarzana
$35
(818) 989-0300

After Hours Mixer
Sponsor: Alhambra Chamber of Commerce
5:30 p.m.
Metro Home Healthcare
1430 W. Valley Blvd., Alhambra
$15
(626) 282-8481

Wednesday, June 1
Business Breakfast
Sponsor: Sherman Oaks Chamber of Commerce
7:30 a.m.
Maria’s Italian Kitchen

13353 Ventura Blvd., Sherman Oaks
$35
(818) 906-1951

Business Card Exchange
Sponsor: Santa Fe Springs Chamber of Commerce
7:30 a.m.
Town Center Hall
11740 Telegraph Road, Santa Fe Springs
$25
(562) 944-1616

Foreclosure Workshop
Sponsor: California Foreclosure Institute
5:30 p.m.
Lloyd Taber-MDR Library
4533 Admiralty Way, Marina del Rey
Free
(310) 379-0101

Thursday, June 2
Speed Networking
Sponsor: Santa Monica Chamber of Commerce
7:30 a.m.
La Cachette Bistro
1733 Ocean Ave., Santa Monica
$25
(310) 393-9825

Enabling Army Operations: Global Employment
(two-day event)
Sponsor: Greater L.A. Chapter of the Association 
of the Army 
7:30 a.m.
Westin Hotel
333 E. Ocean Blvd., Long Beach
$500
(714) 220-3897

Interactive Awards Gala
Sponsor: thinkLA
6:30 p.m.
Beverly Hilton
9876 Wilshire Blvd., Beverly Hills
$225
(310) 823-7320

Friday, June 3
Intro to Entrepreneurship
Sponsor: UCLA Extension
9 a.m.
261 S. Figueroa St., downtown Los Angeles
$165
(310) 825-2012

Tuesday, June 7
Responding to RFPs
Sponsor: Federal Technology Center
9 a.m.
Long Beach Area Chamber of Commerce
One World Trade Center
Free
(866) 382-7822

Background Checks
Sponsor: Challenger Networking Group
Noon
Zen Buffet
21610 Victory Blvd., Woodland Hills
$11 lunch
(818) 992-4270

Startup Do’s and Don’ts
Sponsor: VEDC
4 p.m.
5121 Van Nuys Blvd., Van Nuys
$10
(818) 907-9922

Wednesday, June 8
Zhihang Chi, Air China general manager
Sponsor: Town Hall Los Angeles
11:30 a.m.
Millennium Biltmore Hotel
506 S. Grand Ave., downtown Los Angeles
$67
(213) 628-8141

Thursday, June 16
Foreclosure Workshop
Sponsor: California Foreclosure Institute
6 p.m.
Torrance Library
3301 Torrance Blvd.
Free
(310) 379-0101

� CALENDAR

� BANKRUPTCIES

To be considered for publication, Calendar listings
should be submitted at least three weeks in advance
of the event. Listings can be submitted by e-mail to
newsdesk@labusinessjournal.com or by mail to:
Los Angeles Business Journal
Calendar
5700 Wilshire Blvd. #170
Los Angeles, CA 90036

L.A. Convention Center, (213) 741-1151, ext. 5340
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� CONVENTIONS
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Debts: N/A                              
Doc# SV11-14385-VK                      
File-Date: 04/08/11                     
Lynne Romano                           
626-552-0270                           

10919 Vanowen Partnership              
(Rental & storage)                      
10919 Vanowen St., Unit #183         
North Hollywood 91405                                 
Chapter: 11                             
Assets: $2,408,514                       
Debts: $8,574,444                        
Doc# SV11-14431-GM                      
File-Date: 04/08/11                     
William H. Brownstein                   
310-458-0048                           

Pamatex Inc.                          
(Business type N/A)                          
6460 Corvette St.                   
L.A. 90040                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# LA11-25463-RN                      
File-Date: 04/09/11                     
David R. Haberbush                      
562-435-3456                           

Hassen Real Estate Partnership         
(Residential construction)              
100 N. Barranca Ave., Suite #900     
West Covina 91791                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-25499-RN                      
File-Date: 04/10/11                     
Christine M. Pajak                      
310-228-5600                           

Eastland Tower Partnership             
(Real estate commercial leasing)               
100 N. Barranca Ave., Suite #900      
West Covina 91791                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-25500-BR                      
File-Date: 04/10/11                     
Christine M. Pajak                      
310-228-5600                           

Media Shop Inc.                        
(Business type N/A)                          
1575 Hill Drive                           
L.A. 90041                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# LA11-25581-TD                      
File-Date: 04/11/11                     
Natalie A. Alvarado                     
909-254-0436                           

Serendipity Entertainment Group LLC       
DBA: On the List VIP              
(Business type N/A)                          
3435 Ocean Park Blvd., #107             
Santa Monica 90605                                  
Chapter: 7                              
Assets: $1,000                           
Debts: $290,000                          
Doc# LA11-25621-PC                      
File-Date: 04/11/11                     
Jeffrey S. Shinbrot                     
310-659-5444                           

Western Empire Electric Inc.            
(Electrical contractor)                 
6915 Beckett St.                    
Tujunga 91042                                  
Chapter: 7                              
Assets: $5,000                           
Debts: $28,573                           
Doc# LA11-25726-BB                      
File-Date: 04/11/11                     
Aurora Talavera                        
213-223-2085                           

Brookhurst Royale Retirement Inc.      
3442 Malaga Court                         
Calabasas 91302                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# SV11-14474-MT                      
File-Date: 04/11/11                     
Pro-per.                               

EDVA Realty Services Inc.             
(Real estate)                                   
18607 Ventura Blvd, Suite #300            
Tarzana 91356                                  
Chapter: 7                              
Assets: $105,677                         
Debts: $1,115,387                        
Doc# SV11-14481-MT                      
File-Date: 04/11/11                     

Debra Fogelman                         
818-480-3885                           

Developmental Dynamics Inc.             
(Family rehabilitation services)        
3731 Stocker St., #105                   
L.A. 90008                                  
Chapter: 11                             
Assets: $50,400                          
Debts: $2,457,289                        
Doc# LA11-25855-BB                      
File-Date: 04/12/11                     
Michael Y. Lo                           
626-289-8838                           

Developmental Dynamics Family          
Services Inc.                           
(Family rehabilitation services)        
3731 Stocker St., #105                   
L.A. 90008                                  
Chapter: 11                             
Assets: $50,400                          
Debts: $1,599,102                        
Doc# LA11-25864-PC                      
File-Date: 04/12/11                     
Michael Y. Lo                           
626-289-8838                           

1st & State Real Estate Holdings LLC      
(Business type N/A)                          
2888 E. Walnut St., Studio 1          
Pasadena 91107                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-25911-BR                      
File-Date: 04/12/11                     
Ralph S. Greer                          
626-405-2353                           

Robin Hillman International Inc.
DBA: Robin Hillman Quick Serve         
(Automotive sales & services)           
10259 Sepulveda Blvd.                   
Mission Hills 91345                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# SV11-14542-GM                      
File-Date: 04/12/11                     
Kevin T. Simon                          
818-783-6251                           

Hartford Builders Inc.                 
(Business type N/A)                          
5444 Crenshaw Blvd.                     
L.A. 90043                                  
Chapter: 11                             
Assets: $900,000                         
Debts: $596,000                          
Doc# LA11-26048-AA                      
File-Date: 04/13/11                     
Emeka Godfrey Onwaulu                  
800-479-4159                           

Hazbeth Property Inc.                   
(Single-asset real estate)                      
651 W. Broadway                         
Glendale 91204                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-26198-ER                      
File-Date: 04/14/11                     
Gaguik Bagdassarian                    
818-244-8880                           

Village Inn LLC                       
(Single-asset real estate)                      
5262 Second St.                        
Irwindale 91706                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc#LA11-26213-PC                      
File-Date: 04/14/11                     
David I. Brownstein                     
818-905-0000                           

Shilo Inn, Pomona Hilltop LLC         
(Hotel)                                 
3101 Temple Ave.                     
Pomona 91768                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-26270-VZ                      
File-Date: 04/14/11                     
David B. Golubchik                      
310-229-1234                           

Levon Miduryan
FDBA: LEV Dental Lab     
(Dental lab)                            
17122 Lanark St.                    
Van Nuys 91406                                  
Chapter: 7                              
Assets: $2,200                           
Debts: $149,700                          
Doc# SV11-14604-VK                      

File-Date: 04/14/11                     
Elena Steers                           
818-345-9913                           

8516 Garden Grove LLC                 
(Business type N/A)                          
4055 Wilshire Blvd., Suite #505            
L.A. 90010                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# LA11-26388-EC                      
File-Date: 04/15/11                     
John Eom                               
213-384-3326                           

Zion USA Inc.                          
(Business type N/A)                          
5267 Paramount Blvd.                    
Lakewood 90712                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-26414-EC                      
File-Date: 04/15/11                     
Miyun Teri Lim                         
231-389-3557                           

El Pescador Inc.
DBA: El Pescador Bar & Grill                        
(Restaurant)                            
17421 S. Avalon Blvd.                
Carson 90746                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-26500-ER                      
File-Date: 04/15/11                     
Robert M. Yaspan                        
818-905-7711                           

VOA Inc.
DBA: El Pescador              
(Restaurant)                            
4108 E. Florence Ave.                   
Bell 90201                                  
Chapter: 11                             
Assets: $241,740                         
Debts: $157,556                          
Doc# LA11-26504-TD                      
File-Date: 04/15/11                     
Robert M. Yaspan                        
818-905-7711                           

Don Chente Inc.
DBA: Don Chente Bar & Grill
FKA: Tacos Don Chente         
(Bar & grill)                           
2104 E. Florence Ave.                   
Walnut Park 90255                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-26508-EC                      
File-Date: 04/15/11                     
Robert M. Yaspan                        
818-905-7711                           

Deco Brass Inc.                        
(Retail hardware and home fixtures)     
18919 Ventura Blvd.                     
Tarzana 91356                                  
Chapter: 7                              
Assets: $207,700                         
Debts: $3,180,121                        
Doc# SV11-14732-MT                      
File-Date: 04/16/11                     
David S. Hagen                          
818-990-4416                           

741 Twenty-Four Inc.                   
(Investment)                            
741 W. 24th St., Unit #17             
San Pedro 90731                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# LA11-26627-TD                      
File-Date: 04/18/11                     
Lynne Romano                           
626-552-0270                           

Bay Cities Carwash Inc.                
(Car wash & oil change facility)       
4457 Manhattan Beach Blvd.              
Lawndale 90260                                  
Chapter: 7                              
Assets: $0                               
Debts: $5,326,289                        
Doc# LA11-26636-AA                      
File-Date: 04/18/11                     
Joon M. Khang                           
949-419-3834                           

Panoche Valley LLC                     
(Business type N/A)                          
149 S. Spalding Drive, #3               
Beverly Hills 92012                                  
Chapter: 11                             
Assets: N/A                             

Debts: N/A                              
Doc# LA11-26694-EC                      
File-Date: 04/18/11                     
Lawrence Mudgett III                  
619-794-0460                           

STK Inc.                               
(Business type N/A)                          
17509 Pioneer Blvd.                     
Artesia 90701                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# LA11-26749-TD                      
File-Date: 04/18/11                     
Michael Shemtoub                       
323-655-7005                           

Electric Sign Exchange Inc.            
(Business type N/A)                          
7241 Hinds Ave.                         
North Hollywood 91605                                 
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# SV11-14804-GM                      
File-Date: 04/18/11                     
Christopher P. Fields                   
213-383-5858                           

Nelson Fire Systems Inc.               
(Construction)                          
22030 Clarendon St., #110           
Woodland Hills 91367                
Chapter: 7                              
Assets: $1,750                           
Debts: $663,588                          
Doc# SV11-14805-MT                      
File-Date: 04/18/11                     
Mufthiha Sabaratnam                    
310-575-4893                           

I-Style Inc.                  
(Business type N/A)                          
213 Western Ave.                     
L.A. 90004                             
Chapter: 7                              
Assets: $0                               
Debts: $11,451                           
Doc# LA11-26935-PC                      
File-Date: 04/19/11                     
Delmas Woods                           
213-387-7100                           

Lucky Medsup Inc.
DBA: Lucky Metal Supply Co.; Lucky
Metal Center          
(Light gauge stainless steel sheets)    
1332 Stratford Ave.                     
South Pasadena 91030                                  
Chapter: 7                              
Assets: $51,650                          
Debts: $436,582                          
Doc# LA11-26946-RN                      
File-Date: 04/19/11                     
Michael Y. Lo                           
626-289-8838                           

Capital AV I LLC                      
(Business type N/A)                          
6755 Bright Ave.                     
Whittier 90601                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc#LA11-27070-RN                      
File-Date: 04/20/11                     
M. Jonathan Hayes                       
818-882-5600                           

Sway Studio                            
(Digital production studio)                 
3535 Hayden Ave., 4th Floor          
Culver City 90232                                  
Chapter: 11                             
Assets: $35,447                          
Debts: $2,002,634                        
Doc# LA11-27078-VZ                      
File-Date: 04/20/11                     
Ian Landsberg                          
818-855-5900                           

Imperio De Simon Bolivar Inc.           
(Business type N/A)                          
1636 W. Eighth St., #314               

L.A. 90017                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc#LA11-27107-BR                      
File-Date: 04/20/11                     
M. Jonathan Hayes                       
818-882-5600                           

Global Med Services Inc.               
(Health care)                           
16429 Berwyn Road                      
Cerritos 90703                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# LA11-27149-AA                      
File-Date: 04/20/11                     
Miyun Lim                              
231-389-3557                           

Encino Ave Properties Inc.              
(Investment)                            
4926 Encino Ave.                        
Encino 91316                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# SV11-14872-MT                      
File-Date: 04/20/11                     
Lynne Romano                           
626-552-0270                           

Gotta Dance Studio Inc.                
(Dance instruction)                     
18167 Chatsworth St.                    
Granada Hills 91344                                  
Chapter: 11                             
Assets: $21,816                          
Debts: $510,479                          
Doc# SV11-14900-MT                      
File-Date: 04/20/11                     
Steven R. Fox                           
818-774-3545                           

Encino Corporate Plaza LP           
(Single-asset real estate)                     
16661 Ventura Blvd.                    
Encino 91436                                  
Chapter: 11                             
Assets: N/A                             
Debts: N/A                              
Doc# SV11-14917-GM                      
File-Date: 04/20/11                     
David L. Neale                          
310-229-1234   

JOA Corp.                        
(Business type N/A)                          
194 S. Jefferson Blvd.                   
L.A. 90011                                  
Chapter: 7                              
Assets: $0                               
Debts: $261,600                          
Doc# LA11-27114-ER                      
File-Date: 04/20/11                     
Jaenam J. Coe                           
213-389-1400                           

Grand Textiles LLC                    
(Business type N/A)                          
5270 Los Franciscos Way                
L.A. 90027                                  
Chapter: 7                              
Assets: N/A                             
Debts: N/A                              
Doc# LA11-27386-RN                      
File-Date: 04/21/11                     
M. Jonathan Hayes                       
818-882-5600                           

Redco II                               
(Distributor of Perlite Products)       
11831 Vose St.                      
North Hollywood 91605                                 
Chapter: 7                              
Assets: $456,969                         
Debts: $702,884                          
Doc# SV11-14958-GM                      
File-Date: 04/21/11                     
Drew L. Lyman                           
619-299-2399                           

Bankruptcy information is supplied by Timely Info of Los Angeles, Jack Vaughn (323) 664-4423.
Chapter 7:  a “straight” liquidation bankruptcy involving an appointed trustee to sell all assets by
auction or other means to pay creditors and trustee fees.
Chapter 11:  a process which allows a business to gain temporary relief from paying debt in order to
attempt a successful reorganization. The debtor remains in control of the business during the bank-
ruptcy and the business continues to function.
Chapter 13:  a bankruptcy plan available to individuals whose “income is sufficiently stable and reg-
ular to enable such individual to make payments under a plan.” The debtor makes payments to a
trustee who disburses the funds to creditors.
Involuntary bankruptcy: the debtor is forced into bankruptcy by secured creditors whose claims
total at least $220,000. Involuntary bankruptcy may be filed under Chapter 7 or 11.

AKA: also known as
DBA: doing business as
FDBA: formerly doing business as

FKA: formerly known as
FAW: formerly associated with
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MOST ACTIVE STOCKS

TOP TEN STOCKS VOLUME
Walt Disney Co.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 53,216,180 
Amgen Inc.  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 41,918,415 
Activision Blizzard Inc.  . . . . . . . . . . . . . . . . . . . . . . . 34,637,518 
Wilshire Bancorp Inc.  . . . . . . . . . . . . . . . . . . . . . . . . 27,796,696 
DirecTV . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26,952,629 
Occidental Petroleum Corp.  . . . . . . . . . . . . . . . . . . . 23,847,004 
Edison International  . . . . . . . . . . . . . . . . . . . . . . . . . 20,481,029 
Power-One Inc. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18,140,304 
KB Home. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16,830,425 
Mattel Inc.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14,564,764 

TOP TEN GAINERS BY PERCENTAGE (with closing prices at least $1)

    May 18    May 11 Price 1-Wk 52-Wk YTD
 Company   Close Close Change % Chg. % Chg. % Chg.

RadNet Inc. . . . . . . . . . . . . . . . . . . . . . . . . . $4.87 $4.21 $0.66 15.7% 40.3% 72.7%
Response Genetics Inc.. . . . . . . . . . . . . . . . . 2.14 1.89 0.25 13.2% -7.8% -13.7%
Rentech Inc.  . . . . . . . . . . . . . . . . . . . . . . . . . 1.01 0.91 0.10 11.0% -6.5% -17.2%
CyberDefender Corp.. . . . . . . . . . . . . . . . . . . 1.84 1.67 0.17 10.2% -54.6% -39.9%
Simulations Plus Inc.  . . . . . . . . . . . . . . . . . . 2.97 2.79 0.18 6.5% 18.8% 10.4%
RealD Inc. . . . . . . . . . . . . . . . . . . . . . . . . . . 35.00 32.88 2.12 6.4% NA 35.0%
US Auto Parts Network Inc.  . . . . . . . . . . . . . 7.28 6.87 0.41 6.0% -12.5% -13.3%
Semtech Corp.  . . . . . . . . . . . . . . . . . . . . . . 28.98 27.58 1.40 5.1% 65.1% 28.0%
Broadway Financial Corp.  . . . . . . . . . . . . . . . 2.34 2.25 0.09 4.0% -46.2% -3.7%
Amgen Inc.  . . . . . . . . . . . . . . . . . . . . . . . . . 61.17 58.86 2.31 3.9% 11.9% 11.4%

Mixed earnings reports and several weak forecasts held the stock markets down during the week ended May 18. The 
Dow Jones industrial average fell 0.6 percent despite a late-week surge. The LABJ Index was mostly flat, gaining 0.1 
percent as 69 local stocks advanced and 116 declined. Strong earnings lifted Response Genetics Inc., an L.A. life sci-
ences company. The stock was one of the top local gainers, jumping more than 13 percent to $2.14. L.A. clean energy 
provider Rentech Inc. rebounded from news that its renewable energy center loan had been put on hold by the U.S. 
Department of Energy when it announced the acquisition of a clean fuel company. Shares rose 11 percent to $1.01. 
Bidz.com Inc. was the biggest loser after reporting disappointing quarterly earnings. Shares of the Culver City online 
jewelry retailer fell more than 19 percent to $1.21. Likewise, revenue declines hurt Trio Tech International, a semicon-
ductor maker in Van Nuys, whose shares fell more than 18 percent to $3.70.

TOP TEN LOSERS BY PERCENTAGE (with opening prices at least $1)

    May 18 May 11 Price 1-Wk 52-Wk YTD
 Company   Close Close Change % Chg. % Chg. % Chg.

Bidz.com Inc.  . . . . . . . . . . . . . . . . . . . . . . . $1.21 $1.50 -$0.29 -19.3% -28.8% -0.2%
MPG Office Trust Inc.  . . . . . . . . . . . . . . . . . . 2.64 3.24 -0.60 -18.5% -11.7% -4.0%
Trio Tech International. . . . . . . . . . . . . . . . . . 3.70 4.54 -0.84 -18.5% -11.7% -11.3%
Farmer Bros Co. . . . . . . . . . . . . . . . . . . . . . . 9.66 11.37 -1.71 -15.0% -49.9% -45.7%
Vitesse Semiconductor Corp.  . . . . . . . . . . . . 4.05 4.71 -0.66 -14.1% -39.6% -3.3%
American Apparel Inc.. . . . . . . . . . . . . . . . . . 1.02 1.18 -0.16 -13.6% -62.8% -38.6%
General Finance Corp. . . . . . . . . . . . . . . . . . . 2.66 3.03 -0.37 -12.2% 94.2% 34.4%
BNK Petroleum Inc.. . . . . . . . . . . . . . . . . . . . 4.48 5.09 -0.62 -12.1% 70.6% 27.9%
Tutor Perini Corp.  . . . . . . . . . . . . . . . . . . . . 20.48 23.26 -2.78 -12.0% -6.7% -4.3%
ReachLocal Inc.  . . . . . . . . . . . . . . . . . . . . . 21.82 24.56 -2.74 -11.2% NA 9.6%

WEEKLY SUMMARY

Advances . . . . . . . . . . . . . . . . . . . . . . . . 69
Declines . . . . . . . . . . . . . . . . . . . . . . . . 116
Unchanged  . . . . . . . . . . . . . . . . . . . . . . 13
New Highs . . . . . . . . . . . . . . . . . . . . . . . 10
New Lows  . . . . . . . . . . . . . . . . . . . . . . . . 8

NOTES ON STOCK TABLES

   May 18 May 11 Point 1-Wk 52-Wk YTD
 Index Close Close Change % Chg. % Chg. % Chg.

Dow Jones Industrial  . . . . . . . . . . . . . . . . . 12,560.18 12,630.03 -69.85 -0.6% 19.5% 8.5%
NASDAQ . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2,815.00 2,845.06 -30.06 -1.1% 21.5% 6.1%
S&P 500 . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,340.68 1,342.08 -1.40 -0.1% 19.6% 6.6%
LABJ Index  . . . . . . . . . . . . . . . . . . . . . . . . . . . .145.12 145.03 0.09 0.1% 16.6% 6.9%

  May 18 May 11 Point 1-Wk 52-Wk YTD
 Index Close Close Change % Chg. % Chg. % Chg.

AEROSPACE/DEFENSE  . . . . . . . . . . . . . . . . . . .209.47 210.27 -0.80 -0.4% 2.6% 1.3%
APPAREL  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .116.34 115.04 1.30 1.1% -4.9% -5.3%
AUTOMOTIVE/PLASTICS/METALS  . . . . . . . . . .309.95 312.25 -2.30 -0.7% 19.7% 2.2%
BIOMEDICAL/PHARMACEUTICAL. . . . . . . . . . . .86.73 83.53 3.20 3.8% 9.2% 8.1%
COMPUTERS/PERIPHERALS/ELECTRONICS  . . .22.94 22.88 0.07 0.3% 39.4% 4.8%
CONSTRUCTION/ENGINEERING . . . . . . . . . . . .261.59 269.18 -7.59 -2.8% 0.5% -3.1%
ENERGY/UTILITIES. . . . . . . . . . . . . . . . . . . . . .464.87 471.85 -6.98 -1.5% 24.0% 4.2%
FINANCIAL SERVICES. . . . . . . . . . . . . . . . . . . .156.65 156.45 0.20 0.1% 3.9% -3.0%
HEALTH CARE. . . . . . . . . . . . . . . . . . . . . . . . . .555.34 557.18 -1.83 -0.3% 51.9% 32.6%
INSURANCE  . . . . . . . . . . . . . . . . . . . . . . . . . . .144.75 143.19 1.56 1.1% 1.3% 1.1%
INTERNET . . . . . . . . . . . . . . . . . . . . . . . . . . . . .118.67 125.19 -6.52 -5.2% 27.7% 2.2%
MEDIA/LEISURE/ENTERTAINMENT  . . . . . . . . . .96.49 96.27 0.22 0.2% 10.2% 10.5%
MANUFACTURING  . . . . . . . . . . . . . . . . . . . . . .144.08 143.60 0.48 0.3% 14.5% 0.7%
MISC. SERVICES  . . . . . . . . . . . . . . . . . . . . . . .169.51 171.89 -2.39 -1.4% 33.6% -0.1%
REAL ESTATE  . . . . . . . . . . . . . . . . . . . . . . . . . .624.31 624.11 0.21 0.0% 43.0% 17.1%
RESTAURANTS/RETAIL/GROCERY STORES. . .191.03 191.40 -0.38 -0.2% 17.2% 4.5%
SOFTWARE . . . . . . . . . . . . . . . . . . . . . . . . . . . .645.77 647.10 -1.33 -0.2% -0.5% -12.6%

 MARKET DIARY  WEEKLY TOP GAINERS

 WEEKLY TOP LOSERS

 MARKET SUMMARY

 MARKET INDEXES

 INDUSTRY ANALYSIS

THE LABJ STOCK INDEX TRACKING LOS ANGELES-AREA COMPANIES

Tables based on May 11 - 18
(H) Stock hit new 52-week high
(L) Stock hit new 52-week low
(S) Stock split during week
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(213)TICKETS
( 8 4 2 - 5 3 8 7 )

AL BROOKS TICKETS
THEATRE • CONCERTS • SPORTS

900 Wilshire Boulevard, Los Angeles, California 90017
www.albrooks.com

Burn the Floor at the Orange County
Performing Arts Center May 31 thru June 12.

What’s missing from
B N THE FLOOR?

U R

Staying
still isn’t
an option

If you aren’t getting ahead, you are falling behind.

The Los Angeles Business Journal will keep you ahead of your competition –
It is a publication filled with insight and information that you need to read,

but more important,one that you will want to read.

Subscribe today.

As part of your subscription,you will also receive access to the daily 
electronic Los Angeles Business Journal, unlimited on-line access to our 

archives, and the Book of Lists published at the end of the year.

Call toll-free 1.800.404.5225

Duff & Phelps is a national investment banking and financial advisory firm focused on providing merger and acquisition, private placement, valuation, financial opinion and restruc-
turing services. Since 1932, Duff & Phelps has been committed to delivering independent advice and service of exceptional quality to a broad range of public and private companies. 
All stock data is provided by Duff & Phelps from sources deemed reliable. No recommendation is intended or implied. The firm can be contacted at (310) 689-0070.

Investment Banking and Financial 
Advisory Services Since 1932
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AEROSPACE/DEFENSE 
Aerovironment Inc. AVAV $29.36 1.0% 9.4% 10.0% 27.2 $642.9 
AML Communications Inc. AMLJ 2.48 0.0% 85.1% 87.9% 22.5  26.6 
Ducommun Inc. DCO 19.41 -0.1% -10.9% -7.8% 12.5  204.5 
Flamemaster Corp. FAME 4.80 -2.0% -2.0% 24.7% 10.3  6.0 
Northrop Grumman Corp. NOC 64.69 -0.5% 10.1% 13.5% 9.9  18,936.1 
Teledyne Technologies Inc. TDY 48.99 -0.3% 11.4% 16.8% 15.0  1,799.3 

APPAREL
American Apparel Inc. APP 1.02 -13.6% -38.6% -62.8% NA  100.5 
Cherokee Inc. CHKE 19.43 -0.6% 3.3% -5.3% 22.3  165.1 
Guess? Inc. GES 43.26 3.2% -8.6% 20.8% 13.9  3,993.4 
Horiyoshi Worldwide Inc. (L) HHWW 0.38 -5.0% -77.6% NA NA  24.1 
Hot Topic Inc. (H) HOTT 7.66 -3.4% 21.8% 15.0% 127.7  343.0 
Ironclad Performance Wear Corp. ICPW 0.12 19.8% 19.8% 4.2% 12.0  8.8 
Joe's Jeans Inc. JOEZ 0.85 -8.0% -45.1% -59.9% 28.5  55.0 
K-Swiss Inc. KSWS 11.10 0.1% -11.0% -11.4% NA  392.7 
People's Liberation Inc. PPLB 0.10 25.0% -9.1% -23.1% NA  3.6 
Skechers U.S.A. Inc. SKX 18.04 -1.2% -9.8% -50.7% 9.6  898.2 
Talon International Inc. TALN 0.17 -5.6% 61.9% 25.9% NA  3.5 
True Religion Apparel Inc. TRLG 28.26 -1.1% 27.0% -1.1% 15.0  728.5 

AUTOMOTIVE/PLASTICS/METALS 
Motorcar Parts of America Inc. MPAA 14.85 -0.5% 13.9% 137.2% 14.3  179.2 
Reliance Steel & Aluminum Co RS 52.24 -0.6% 2.2% 16.1% 16.1  3,908.6 
Superior Industries International Inc. SUP 21.71 -3.9% 2.3% 35.1% 10.8  585.5 
US Auto Parts Network Inc. PRTS 7.28 6.0% -13.3% -12.5% 72.8  222.4 

BIOMEDICAL/PHARMACEUTICAL
Amgen Inc. (H) AMGN 61.17 3.9% 11.4% 11.9% 12.8  56,871.6 
Arrowhead Research Corp. ARWR 0.58 -6.0% -35.8% -58.0% NA  41.3 
CytRx Corp. CYTR 0.86 0.7% -14.9% -21.8% NA  93.9 
Iris International Inc. IRIS 9.30 -0.9% -9.1% -20.4% 60.4  165.5 
MannKind Corp. MNKD 4.01 3.4% -50.2% -27.2% NA  524.0 
Obagi Medical Products Inc. OMPI 9.54 -4.4% -17.4% -27.7% 13.6  176.5 
Physicians Formula Holdings Inc. (H) FACE 5.18 -10.5% 37.8% 75.6% 259.0  70.4 
Oxis International Inc. OXIS 0.08 -16.9% -44.1% -42.1% NA  15.5 
Response Genetics Inc. RGDX 2.14 13.2% -13.7% -7.8% NA  39.3 
Staar Surgical Co STAA 5.53 0.5% -9.3% 14.1% NA  196.5 

COMPUTERS/PERIPHERALS/ELECTRONICS
Aura Systems Inc. AUSI 0.72 -2.1% -4.7% -8.3% NA  41.1 
GTX Corp. GTXO 0.07 30.0% -13.3% -59.6% NA  3.6 
Interlink Electronics Inc. LINK 0.32 -8.6% 14.3% 14.3% NA  4.4 
International Rectifier Corp. IRF 30.36 -3.7% 2.3% 45.5% 16.0  2,117.9 
Ixia XXIA 16.00 0.6% -4.6% 63.6% 66.7  1,099.3 
MRV Communications Inc. MRVC 1.47 -2.0% -17.9% 6.5% 21.0  231.5 
PC Mall Inc. MALL 9.05 -2.7% 19.6% 87.4% 13.3  112.3 
Power-One Inc. PWER 9.07 3.3% -11.1% 19.7% 7.4  939.9 
Qualstar Corp. QBAK 1.78 0.6% 5.3% -1.7% NA  21.8 
Semtech Corp. (H) SMTC 28.98 5.1% 28.0% 65.1% 24.6  1,874.5 
Taitron Components Inc. TAIT 1.38 -1.4% -12.7% -2.1% NA  7.6 
Trio Tech International TRT 3.70 -18.5% -11.3% -11.7% 16.1  12.3 
Vitesse Semiconductor Corp. VTSS 4.05 -14.1% -3.3% -39.6% 4.0  99.0 

CONSTRUCTION/ENGINEERING
Aecom Technology Corp. ACM 27.77 -2.0% -0.7% 4.6% 13.2  3,310.1 
Ameron International Corp. AMN 65.19 -3.3% -14.6% -3.2% 36.8  595.7 
Jacobs Engineering Group Inc. JEC 46.37 -3.2% 1.1% 2.9% 18.8  5,880.2 
KB Home KBH 11.23 -0.4% -16.8% -29.6% NA  864.4 
Ryland Group Inc. RYL 16.80 3.8% -1.4% -12.9% NA  745.5 
Tetra Tech Inc. TTEK 23.92 -0.8% -4.5% 1.2% 18.1  1,491.2 
Tutor Perini Corp. TPC 20.48 -12.0% -4.3% -6.7% 11.1  965.1 

ENERGY/UTILITIES
American States Water Co AWR 33.44 -0.4% -3.0% -11.3% 16.1  624.1 
BNK Petroleum Inc. BKX 4.48 -12.1% 27.9% 70.6% NA  644.8 
BreitBurn Energy Partners LP BBEP 20.04 -2.5% -0.5% 36.5% 42.6  1,183.2 
Capstone Turbine Corp. CPST 1.77 -1.7% 84.4% 55.3% NA  435.4 
Cavitation Technologies Inc. CVAT 0.11 -1.8% -25.5% -28.0% NA  15.0 
Edison International EIX 39.29 -1.3% 1.8% 18.1% 12.0  12,801.1 
Occidental Petroleum Corp. OXY 102.20 -1.4% 4.2% 26.3% 16.2  83,073.2 
U.S. China Mining Group Inc. SGZH 3.95 -1.0% -37.9% -22.5% 4.2  74.7 
Voyager Oil & Gas Inc. (L) VOG 3.32 -6.5% -38.5% -0.9% NA  192.1 

FINANCIAL SERVICES
1st Century Bancshares Inc. FCTY 4.10 2.5% 0.0% 1.2% NA  40.1 
American Business Bank AMBZ 23.70 3.0% 6.4% 3.2% 11.5  103.6 
Anworth Mortgage Asset Corp. ANH 7.16 -0.7% 2.3% 9.1% 8.4  906.0 
Bank of Santa Clarita BSCA 8.50 0.2% 22.3% 25.9% 42.5  14.6 
Beach Business Bank BBBC 6.25 3.3% 25.0% 12.6% NA  25.1 
Broadway Financial Corp. BYFC 2.34 4.0% -3.7% -46.2% NA  4.1 
California United Bank CUNB 12.50 0.0% 1.2% 8.2% NA  61.7 
Cathay General Bancorp CATY 15.68 -1.8% -6.1% 24.8% 23.4  1,233.0 
Center Financial Corp. CLFC 6.72 -4.7% -11.3% 1.8% 14.9  268.2 
City National Corp. CYN 56.15 0.3% -8.5% -7.3% 19.7  2,986.0 
Colony Financial Inc. CLNY 18.27 -0.3% -8.7% -4.3% 12.5  598.1 
East West Bancorp Inc. EWBC 20.60 -0.6% 5.4% 20.4% 16.6  3,063.6 
Farmers & Merchants Bank  FMBL 4265.00 0.4% 7.4% 2.0% 10.1  558.4 
First California Financial Group Inc. FCAL 3.80 2.2% 35.7% 27.1% NA  108.0 
General Finance Corp. GFN 2.66 -12.2% 34.4% 94.2% NA  58.6 
Great American Group Inc. GAMR 0.31 -1.6% -37.8% -83.1% NA  9.4 
Green Dot Corp. GDOT 40.42 0.5% -28.8% NA 42.1  1,692.7 
Hanmi Financial Corp. HAFC 1.21 -1.6% 5.2% -33.0% NA  183.0 
Kaiser Federal Financial Group Inc. KFFG 12.05 0.4% 4.1% -12.5% 13.7  115.2 
Malaga Financial Corp. MLGF 16.00 -3.0% 4.9% 25.5% 8.8  92.8 
Manhattan Bancorp MNHN 4.90 -6.7% -4.9% -14.0% NA  19.5 
Mission Valley Bancorp MVLY 4.60 -2.1% 22.7% 2.2% NA  11.3 
Nara Bancorp Inc. NARA 8.70 -5.4% -11.8% 4.6% NA  330.4 
NCAL Bancorp NCAL 8.50 0.0% -15.0% -29.2% NA  19.8 
Pacific Commerce Bank PFCI 3.75 0.0% 25.0% -6.3% NA  9.2 
PacWest Bancorp PACW 21.43 -0.7% 0.2% -2.3% 238.1  759.9 
PennyMac Mortgage Investment Trust PMT 17.52 -3.4% -3.5% 8.6% 10.2  486.4 
Preferred Bank PFBC 1.62 -5.4% -8.0% -23.2% NA  106.9 
SearchMedia Holdings Ltd. IDI 2.03 1.7% -34.6% -54.7% NA  42.4 
Saehan Bancorp SAEB 0.34 17.2% -12.8% -54.1% NA  4.1 
Wilshire Bancorp Inc. (L) WIBC 3.15 2.9% -58.7% -71.1% NA  207.5 

HEALTH CARE
Apollo Medical Holdings Inc. AMEH 0.22 14.1% 46.7% 147.2% NA  6.4 
Compumed Inc. CMPD 0.09 17.5% 4.4% -55.7% NA  2.6 
CrowdGather Inc. (L) CRWG 0.88 0.0% -43.9% -26.7% NA  50.1 
Health Net Inc. HNT 32.20 0.1% 18.0% 37.1% 13.2  2,913.9 
Hemacare Corp. HEMA 0.37 -17.8% -32.7% -19.6% NA  3.6 
Herbalife Ltd. (H) HLF 53.29 -1.1% 55.9% 131.8% 20.4  6,354.2 
Imaging3 Inc. IMGG 0.09 -36.3% -43.8% -78.2% NA  32.7 

InstaCare Corp. ISCR $0.06 16.0% 16.0% -33.7% NA  $6.2 
IPC The Hospitalist Co Inc. IPCM 49.65 -1.3% 27.3% 67.7% 31.4  812.7 
Molina Healthcare Inc. MOH 40.49 -3.8% 45.4% 39.0% 18.7  1,237.8 
RadNet Inc. (H) RDNT 4.87 15.7% 72.7% 40.3% NA  181.7 
VCA Antech Inc. WOOF 25.22 3.7% 8.3% -3.9% 19.4  2,174.7 

INSURANCE
Mercury General Corp. MCY 41.16 0.6% -4.3% -5.6% 21.0  2,256.3 
Unico American Corp. UNAM 9.45 -2.1% 3.4% 5.5% 17.2  50.4 
Wesco Financial Corp. WSC 390.00 1.6% 5.9% 6.5% 57.0  2,776.7 

INTERNET
Accelerize New Media Inc. ACLZ 0.40 0.0% -33.3% -27.3% NA  14.4 
Bidz.com Inc. BIDZ 1.21 -19.3% -0.2% -28.8% NA  23.5 
J2 Global Communications Inc. JCOM 28.28 -3.6% -2.3% 18.1% 13.2  1,300.4 
MMRGlobal Inc. (L) MMRF 0.04 -6.6% -54.8% -83.0% NA  10.0 
ReachLocal Inc. RLOC 21.82 -11.2% 9.6% NA NA  627.0 
Spark Networks Inc. LOV 3.24 -1.8% 9.1% -4.4% 24.9  66.7 
Stamps.com Inc. STMP 12.55 -3.8% -5.3% 36.9% 23.2  180.0 
United Online Inc. UNTD 5.99 -7.4% -9.2% -14.9% 9.5  530.9 
ValueClick Inc. VCLK 17.58 -3.0% 9.7% 53.0% 16.6  1,383.2 

MANUFACTURING
American Metal & Technology Inc. AMGY 0.31 -3.1% -13.9% -20.5% 9.4  3.7 
Avery Dennison Corp. AVY 42.18 -0.3% -0.4% 18.4% 14.0  4,508.0 
BioSolar Inc. BSRC 0.14 -2.9% 40.6% -28.9% NA  21.7 
Cereplast Inc. CERP 5.06 0.4% 22.2% 4.3% NA  79.7 
Dole Food Co Inc. DOLE 13.56 -2.6% 0.4% 39.9% NA  1,201.4 
Ever-Glory International Group Inc. EVK 2.10 0.0% -0.5% -33.8% 3.9  31.0 
Farmer Bros Co (L) FARM 9.66 -15.0% -45.7% -49.9% NA  156.5 
Jakks Pacific Inc. JAKK 19.96 -0.9% 9.5% 26.8% 19.8  543.1 
Mattel Inc. MAT 26.82 1.4% 5.5% 20.1% 14.9  9,322.3 
OSI Systems Inc. (H) OSIS 39.76 0.9% 9.4% 63.2% 24.4  757.5 
Overhill Farms Inc. OFI 6.22 0.5% 8.0% 3.3% 18.8  98.4 
Reed's Inc. REED 2.00 2.0% -0.5% -10.6% NA  21.6 
Virco Manufacturing VIRC 3.00 -1.0% 13.6% -12.5% NA  42.6 
Vision Industries Corp. VIIC 0.18 -10.0% -35.7% -10.4% NA  6.9 

MEDIA/LEISURE/ENTERTAINMENT 
Crown Media Holdings Inc. CRWN 1.95 -7.1% -25.6% 8.3% 19.5  701.4 
Daily Journal Corp. DJCO 74.55 2.1% 3.5% 5.0% 13.1  102.9 
Demand Media Inc. (L) DMD 14.60 -6.6% NA NA NA  1,214.8 
Derycz Scientific Inc. DYSC 2.60 -7.1% -1.9% 160.0% NA  43.7 
DirecTV (H) DTV 50.24 1.5% 25.8% 32.2% 18.5  38,573.5 
DreamWorks Animation SKG Inc. DWA 25.70 -1.7% -12.8% -24.7% 5.2  2,170.1 
DTS Inc. DTSI 44.45 2.7% -9.4% 31.5% 46.3  773.4 
Entravision Communications Corp. EVC 2.08 -2.8% -19.1% -27.8% 41.6  177.7 
Image Entertainment Inc. DISK 0.17 6.3% 21.4% -5.6% NA  43.5 
Lions Gate Entertainment Corp. LGF 5.95 -5.1% -8.6% -11.1% NA  813.6 
Live Nation Entertainment Inc. LYV 10.82 1.6% -5.3% -16.8% NA  1,967.7 
NeuMedia Inc. MNDL 0.35 -23.9% 20.7% 16.7% NA  12.7 
Point.360 PTSX 0.64 -14.7% -27.3% -70.1% NA  6.9 
Provision Holding Inc. PVHO 0.06 20.0% 0.0% -51.3% NA  2.7 
Public Media Works Inc. PUBM 0.50 -5.7% -47.4% -56.5% NA  15.9 
Reading International Inc. RDI 4.57 -5.0% -9.5% 12.3% NA  106.0 
RealD Inc. (H) RLD 35.00 6.4% 35.0% NA NA  1,795.6 
Salem Communications Corp. SALM 3.40 -4.2% 7.3% -15.9% 28.3  82.5 
Sports Club Inc. SCYL 0.25 0.0% NA NA NA  5.4 
Stratus Media Group Inc. SMDI 0.84 6.2% 31.1% -53.4% NA  53.9 
Tix Corp. TIXC 1.82 0.0% 46.8% 25.5% 45.5  56.6 
Walt Disney Co. DIS 41.42 -0.2% 10.4% 22.8% 18.1  78,290.2 
Warner Music Group Corp. WMG 8.20 0.2% 45.6% 27.5% NA  1,277.2 

MISC. SERVICES
Cadiz Inc. CDZI 10.85 -11.0% -12.8% -23.5% NA  150.0 
Electro Rent Corp. ELRC 14.18 -2.3% -12.3% -4.6% 16.9  340.0 
Enova Systems Inc. ENA 0.87 3.6% -32.1% -24.3% NA  27.4 
Korn/Ferry International KFY 19.72 0.7% -14.7% 23.2% 18.6  926.2 
National Technical Systems Inc. NTSC 6.57 -5.6% -18.6% 21.7% 16.4  67.3 
NetSol Technologies Inc. NTWK 1.58 -6.0% -15.5% 79.9% 8.8  87.5 
On Assignment Inc. ASGN 10.26 -2.7% 25.9% 75.1% 73.3  379.3 
Rentech Inc. RTK 1.01 11.0% -17.2% -6.5% NA  225.1 
Scope Industries SCPJ 212.00 0.0% 64.3% 62.5% 65.6  211.7 
Simon Worldwide Inc. SWWI 0.24 0.0% -2.2% -36.8% NA  12.1 
Sionix Corp. SINX 0.12 -17.8% 140.0% 39.5% NA  32.1 
UTi Worldwide Inc. UTIW 22.09 -2.0% 4.2% 41.8% 32.0  2,256.2 

REAL ESTATE
Alexandria Real Estate Equities Inc. ARE 79.58 2.0% 8.6% 22.0% 26.5  4,915.1 
CB Richard Ellis Group Inc. CBG 27.02 2.0% 31.9% 77.9% 35.1  8,781.2 
Douglas Emmett Inc. DEI 20.40 2.2% 22.9% 27.9% NA  2,538.2 
HCP Inc. HCP 37.10 -0.6% 0.8% 16.5% 34.4  15,063.6 
Hudson Pacific Properties Inc. HPP 15.63 1.5% 3.9% NA NA  524.6 
Intergroup Corp. INTG 22.00 -1.1% 1.8% 35.8% 5.7  52.7 
Kennedy-Wilson Holdings Inc. KW 10.99 -0.2% 10.0% -1.1% NA  441.6 
Kilroy Realty Corp. KRC 40.23 0.3% 10.3% 22.7% 268.2  2,351.7 
LTC Properties Inc. LTC 28.95 0.8% 3.1% 12.6% 26.1  878.2 
Macerich Co MAC 52.02 0.8% 9.8% 22.8% 192.7  6,809.4 
MPG Office Trust Inc. MPG 2.64 -18.5% -4.0% -11.7% NA  129.5 
Meruelo Maddux Properties Inc.* MMPIQ 0.45 -10.0% 60.7% 500.0% NA  39.6 
Pacific Office Properties Trust Inc. PCE 2.17 -1.8% -48.0% -45.9% NA  42.0 
Portsmouth Square Inc. PRSI 25.00 0.0% 8.7% 23.2% 6.6  18.4 
PS Business Parks Inc. PSB 58.34 0.9% 4.7% 3.9% 33.0  1,441.8 
Public Storage PSA 117.69 -1.2% 16.0% 29.1% 41.6  21,044.5 
Santa Fe Financial Corp. SFEF 15.00 0.0% 13.6% 46.3% 300.0  18.6 
Thomas Properties Group Inc. TPGI 3.12 -4.3% -26.1% -24.6% NA  158.8 

RESTAURANTS/RETAIL/GROCERY 
99 Cents Only Stores (H) NDN 20.49 0.3% 28.5% 40.4% 19.0  1,435.8 
Arden Group Inc. ARDNA 83.88 0.5% 1.7% -8.5% 14.2  257.6 
Big 5 Sporting Goods Corp. (L) BGFV 9.56 -4.4% -37.4% -36.4% 10.5  210.2 
California Pizza Kitchen Inc. CPKI 16.16 0.1% -6.5% -18.8% 19.7  397.3 
Cheesecake Factory Inc. CAKE 30.87 0.3% 0.7% 14.9% 21.1  1,782.8 
DineEquity Inc. DIN 54.05 -1.1% 9.5% 60.5% 32.4  1,001.3 
Grill Concepts Inc. GLLC 0.26 -18.8% -10.3% -33.3% NA  2.3 
Jerry's Famous Deli Inc. DELI 1.75 0.0% -50.0% -41.7% 5.6  8.2 
Sport Chalet Inc. SPCHB 2.15 -8.9% -42.5% -24.0% NA  27.7 

SOFTWARE
Activision Blizzard Inc. ATVI 11.53 -0.1% -7.3% 8.5% 18.9  13,192.2 
CyberDefender Corp. CYDE 1.84 10.2% -39.9% -54.6% NA  51.8 
Guidance Software Inc. GUID 7.50 -0.3% 4.3% 29.8% NA  189.9 
Peerless Systems Corp. PRLS 3.11 -4.3% -1.3% 11.5% 10.7  10.7 
Simulations Plus Inc. SLP 2.97 6.5% 10.4% 18.8% 19.8  45.8 
THQ Inc. THQI 4.17 -7.7% -31.2% -34.1% NA  283.7 
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ECONOWATCH L.A.COUNTY

%± from
Latest Previous previous Year %± from
period period period ago year  ago

Construction lending (mils.) (Mar.) . . . . . . . . . . .$169.3 $92.8 +82.4% $93.0 +82.0%
Property acquisition lending (mils.)6 (Mar.) . . . . . . . .$1,800.7 $1,287.9 +39.8% $2,000.1 -10.0%
Refinance lending (mils.) (Mar.)7  . . . . . . . . . . .$5,104.2 $4,747.2 +7.5% $4,013.4 +27.2%
Foreclosures

Number (Mar.)  . . . . . . . . . . . . . . . . . . . . . . . . . .2,937 2,327 +26.2% 2,882 +1.9%
Value (mils.) (Mar.)  . . . . . . . . . . . . . . . . . . . .$1,011.6 $767.3 +31.8% $833.6 +21.4%

Building contracts (mils.)    
Residential (Mar.)  . . . . . . . . . . . . . . . . . . . . . . .$152.8 $84.6 +80.6% $147.7 +3.5%
Nonresidential (Mar.)  . . . . . . . . . . . . . . . . . . . .$260.3 $169.5 +53.6% $398.0 -34.6%

Building permits (mils.)
Residential (Mar.)  . . . . . . . . . . . . . . . . . .$418.2 $166.0 +151.9% $290.2 +44.1%
Nonresidential (Mar.)  . . . . . . . . . . . . . . . .$263.3 $223.3 +17.9% $244.5 +7.7%

Housing start permits (Mar.)  . . . . . . . . . . . . .1,707 209 +716.7% 980 +74.2%
Home sales (Mar.) . . . . . . . . . . . . . . . . . . . . . . . . .4,258 3,371 +26.3% 4,849 -12.2%
Home prices (000’s) (Mar.)  . . . . . . . . . . . . . . . . . . .330 325 +1.5% 340 -2.9%
Condo sales (Mar.)  . . . . . . . . . . . . . . . . . . . . . . . .1,746 1,308 +33.5% 1,777 -1.7%
Condo prices (000’s) (Mar.) . . . . . . . . . . . . . . . . . . .300 270 +11.1% 300 0.0%
Apartments (4th qtr.)

Gross occupancy  . . . . . . . . . . . . . . . . . . . . . . .93.8% 93.9% -0.1% 94.1% -0.3%
Avg. sq. ft. rent  . . . . . . . . . . . . . . . . . . . . . . . . . .$1.86 $1.90 -2.1% $1.87 -0.05%
Avg. monthly rent  . . . . . . . . . . . . . . . . . . . . . . .$1,609 $1,606 +0.2% $1,564 +2.9%

Office vacancy rates (1st qtr.)
Downtown Los Angeles  . . . . . . . . . . . . . . . . . .15.0% 16.0% -6.3% 15.2% -1.3%
San Fernando Valley  . . . . . . . . . . . . . . . . . . . . .18.5% 18.0% +2.8% 18.9% -2.1%
West L.A. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .16.6% 16.4% +1.2% 16.4% +1.2%
South Bay  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .19.3% 19.0% +1.6% 18.0% +7.2%
Countywide  . . . . . . . . . . . . . . . . . . . . . . . . . . . .16.9% 17.0% -0.6% 16.6% +1.8%

Industrial vacancy rates (1st qtr.)
Downtown/Central . . . . . . . . . . . . . . . . . . . . . . . .2.1% 2.3% -8.7% 2.6% -19.2%
South Bay  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3.1% 3.2% -3.1% 2.7% +14.8%
San Gabriel Valley  . . . . . . . . . . . . . . . . . . . . . . . .3.4% 3.6% -5.6% 4.1% -17.1%

%± from
Latest Previous previous Year %± from
month month month ago year  ago

Hotel occupancy rate (Mar.) ........................ 75.9% 74.6% +1.7% 72.0% +5.4%
Room rate (Mar.) ........................................ $152.4 $158.0 -3.5% $141.4 +7.8%
Passengers
LAX (000’s) (Mar.) .................................... 4,951.0 4,121.5 +20.1% 4,812.0 +2.9%
Burbank Airport (000’s) (Feb.) .................. 314.7 341.0 -7.7% 321.5 -2.1%

%± from
Latest Previous previous Year %± from
period period period ago year  ago

Employment (000’s) (Mar.)1.......................... 4,261.9 4,286.4 -0.6% 4,274.4 -0.3%
Unemployment (000’s) (Mar.)1 .................... 590.7 599.6 -1.5% 605.7 -2.5%
Film Production Days (1st qtr.)2.................... 11,604 11,712 -0.9% 11,087 +4.7%
Bankruptcies
Chapter 7  (Mar.) .......................................... 4,043 3,157 +28.1% 3,978 +1.6%
Chapter 11 (Mar.) .......................................... 47 47 0.0% 45 +4.4%

Trade3 

Exports (mils.) (Mar.) .......................... $10,451.0 $9,169.1 +14.0% $8,907.0 +17.3%
Imports (mils.) (Mar.).......................... $25,606.8 $25,513.8 +0.4% $17,906.4 +43.0%
Air cargo4

LAX (Mar.) .................................................. 174.7 135.5 +28.9% 165.2 +5.8%
Burbank (Feb.) ............................................ 7.1 6.9 +2.9% 7.1 0.0%

Container volume5 (000’s)
Long Beach (Mar.) ...................................... 412.2 458.3 -10.1% 422.8 -2.5%
Los Angeles (Mar.)...................................... 600.8 554.9 +8.3% 550.2 +9.2%

Los Angeles CPI (Apr.) ........................ 233.3 232.2 +0.5% 225.9 +3.3%

� REAL ESTATE

� GENERAL INDICATORS

� TOURISM

FOOTNOTES
1. Not seasonally adjusted.
2. Music, television, film and commercials quarterly.
3. Through Los Angeles Customs District.
4. In thousands of tons.

5. 20-foot equivalent unit.
6. Apartment and residential combined
7. Includes refinancings, second mortgages and equity  mortgages

BOLDFACE INDICATES UPDATED FIGURES
Sources: California State Employment Development Department (employment figures); FilmL.A. Inc. (film permits);
U.S. Bankruptcy Court, Central District of Calif., Los Angeles (bankruptcies); Census.gov (exports, imports); City of
Los Angeles Airport Department (LAX passenger traffic and air cargo); Burbank-Glendale-Pasadena Airport Authority
(Burbank passenger traffic and air cargo); Bureau of Labor Statistics, Los Angeles (Los Angeles consumer price
index); Office of Economic Research at California State University, HomeData (home sales, home prices, condo
sales, condo prices); F.W. Dodge Division, McGraw-Hill (building contracts); Construction Industry Research Board
(housing start permits, building permits); M/PF Research Inc. (apartments); Grubb & Ellis (office and industrial
vacancy rates); PKF Consulting (hotel occupancy rate, room rate). 
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As part of your subscription, you
will also receive access to 

the daily electronic Los Angeles
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access to our archives, 
and the Book of Lists published 

at the end of the year.

Call toll-free 
1.800.404.5225
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CB Richard Ellis Group Inc. is consol-
idating its two South Bay offices into
one location in El Segundo as the bro-

kerage streamlines regional operations.
The move comes only weeks after the West

L.A. company announced it would expand its
Orange County flagship office in Newport
Beach to absorb its Anaheim staff. 

CBRE inked a lease earlier this month for
roughly 30,000 square feet in downtown El
Segundo at 2221 Rosecrans Blvd., more than
doubling its office space of 12,000 square feet
there. The two-story building is part of a com-
plex called Continental Park that includes
restaurants, a movie theater, hotels and shops.
Financial terms were not released.

With the new lease, CBRE will occupy
more than half of the building. The office will
house project management, and brokerage,
asset, capital market, valuation and global cor-
porate services. 

The company will vacate its other South
Bay office, 15,000 square feet at 990 W. 190th
St. in Torrance. A total of 130 employees will
work in the combined office when construction
is completed in the fall. 

Brandon Dobell, an analyst at William Blair
& Co. in Chicago, said that the consolidation is
logical and fiscally prudent. CBRE will be left
with six offices in Los Angeles County.

“I don’t think its indicative of anything in
the market other than CB is trying to drive cost-
cutting as much they can in part because they
committed to the shareholders some pretty
aggressive margin targets,” said Dobell. “CB
wants to do everything related to real estate for
every customer and the way you get there is by
having a bunch of people in the same firm.” 

CBRE reported first quarter net income of
$34 million (11 cents per share), beating analysts’
estimates by one penny. Analysts expect earnings
of 24 cents per share in the second quarter.

In an e-mail statement, Lewis Horne, exec-
utive managing director for CBRE’s Greater
Los Angeles-Orange County region, said the
creation of a South Bay flagship office
“strongly supports our key corporate objectives
to remain the leader in this market, enhance
our integrated service delivery to clients and
amplify our brand.” 

Marshal in Town
The U.S. Marshals Service is moving into

Monterey Park. 
The General Services Administration

signed a 10-year lease this month for the law
enforcement agency at 1938 and 1968 Saturn
St. in Monterey Park. The lease for 44,000
square feet is valued at $20 million, and has an
option for a five-year extension.

The offices will be the headquarters of the
Pacific Southwest Regional Fugitive Taskforce,
which include 25 local, state and federal law
enforcement agencies in California and Neva-
da. It also will be used as a training facility.

The agency will be the sole occupant of the

two buildings at the Saturn Corporate Center.
This lease was a consolidation of several

Marshals Service locations. Currently, the ser-
vice’s primary regional office is on the second
floor of the Los Angeles Federal Building at
300 N. Los Angeles St. It will be vacated.

Thomas Hession, the task force’s chief
inspector, has said the headquarters will allow
the agency to cut costs while providing in-
house training formerly only available on the
East Coast. 

Jeffrey Ingham and Amy Aldridge, public-
sector brokers at Jones Lang LaSalle Inc., repre-
sented the government. Grubb & Ellis Co. repre-
sented landlord Global Pacific Development.

Grubb & Ellis had marketed the property for
three years before the marshals took the space.

Career Shift
Jones Lang LaSalle has hired a new head

for its West Coast industrial team based in
downtown Los Angeles as the brokerage seeks
to expand the practice.

Charles McPhee joined as managing direc-
tor last week. The move is a career shift for the
27-year real estate veteran, who has spent the
majority of his career in development. He left
his post as senior vice president of develop-
ment at Santa Monica-based shopping mall

developer Macerich Co., where he had been
since 2007. Before Macerich, he was an execu-
tive vice president at Catellus Development
Corp. and continued with the firm after its
merger with ProLogis.

“My career for the last 20 years has been on
behalf of a principal creating value through
development or acquisition. I’m on the service
side of this business now, and hopefully that
gives me valuable insight,” McPhee said. 

McPhee, 47, is an L.A. native and lives in
Palos Verdes Estates. He graduated from Santa
Clara University in 1985. 

Staff Reporter Jacquelyn Ryan can be reached
at jryan@labusinessjournal.com or (323) 549-
5225, ext. 228. 

Real Estate Brokerage Doubles Up in South Bay
LEASE: CB Richard Ellis
to combine two offices into
new El Segundo space.
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JACQUELYN RYAN

REAL ESTATE

Leased: CBRE space in El Segundo.
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•  12 Apts (2/2’s) 
& Retail

•  Court Ordered 
Sale Bids due by 
JUNE 20, 2011

• $6,500,000

215 AVE “I”, 
REDONDO BEACH FOR SALE:

Steve Miller Lic #00782584 (310) 792-3600

•  4,500 SF/Bldg

•  15,747 SF/Land

•  Sgl User or 
re-develop

•  $2,900,000

1040 MANHATTAN 
BCH BLVD, MBFOR SALE:

Steve Miller Lic #00782584 (310) 792-3600

Linda Martinez ◆ 888-895-7535 ext 216

FOR SALE
GENERAL INDUSTRIAL SITE

•  Owner Will Carry

•  Warehouse & Garages Plus 
1,500 SF Offi ce-.49 Acres

•  Located Near 710 Fwy & 
Port of Long Beach

INDUSTRIAL

•  Six industrial buildings - 5 single 
tenant and 1 multi-tenant

•  69,428 square feet total

•  Excellent opportunity to acquire a 
stable, fully leased business park

•  Highly desirable area within 
the City of Claremont, off Arrow 
Highway, near I-10 

•  Quality, stable income stream 
– All tenants have been in-place 
over 18 years 

•  Allows for a secondary exit strat-
egy through the sale of individual 
industrial buildings to owner-users 
as the current leases roll - each 
building is on a separate parcel.

100% LEASED INVESTMENT OPPORTUNITY 
CLAREMONT BUSINESS PARK

Robert Griffi th 
Lic 00816302 

(949) 608-2091
Robert.Griffi th@Grubb-Ellis.com

Steven Ward 
Lic 01773125

(949) 608-2061
Steven.Ward@Grubb-Ellis.com

Ken Singh ◆ 888-895-7535 Ext 214

16 RESTAURANTS

•  High End Mexican 
Lunch & Dinner

•  Franchise- Business Only 
For Sale. From $175,000 

•  16 Calif. Locations - Some 
with Beer and Wine.

FOR SALE
CULVER CITY 

•  Comm’l Kitchen/Warehouse

•  4,400 sq. ft. on 
8,000 sq. ft. of land

• $1,750,000

◆ G. Batiste / B. Hart
(310) 478-7700

FOR SALE
CULVER CITY 

•  Retail-Restaurant

•  1,570 sq. ft. on 
3,136 sq. ft. of land

• $850,000

◆ G. Batiste / B. Hart 
(310) 478-7700

COMMERCIAL
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   Torrance

Investment Properties For Sale

LEASING GUIDE

Bank Site - LA’s Premier Address
Available Space: 3,200 sqft.+++ (signalized corner) 
Term Length: 3-10 years (negotiable)
Lease Type: Bank branch site  Rate Type: NNN 
Also - offi ce/retail from 3.50 Available: Immediately
Contact: Arun Bhumitra, Armitra Properties
Email:  arun@arjay.net Phone: (310) 994-7400
ADDRESS: 23211 Hawthorne Blvd., Torrance, CA
Originally 15 Million - property can now be purchased for 9.5 Million!

LO
WER

ED
 

TO
 75

0K

Showcase your property in the 
LEASING GUIDE section of the 
Los Angeles Business Journal.  

Call Rosz Murray
323.549.5225 ext. 215

OFFICE FOR LEASE

OFFICE

Need more information on 
advertising your Investment Property?

Call Rosz Murray • 323.549.5225 ext. 215

COMMERCIAL
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BUSINESS MARKETPLACE

BUSINESS SERVICES

FINANCIAL SERVICES REAL ESTATE SERVICES

Get 
Noticed.
Showcase your ad in the 
BUSINESS MARKETPLACE 
section of the Los Angeles 
Business Journal

Call Rosz Murray
323.549.5225

RENT REDUCTION NEGOTIATOR

Pay nothing if not successful!
(Why pay above market rates?)

1.  Have trouble getting a Rent reduction

2.  Only pay 10% of savings from rent reduc-
tion. You keep 90% of negotiated savings.

3. Have a 95% success record

Ron Ozur, CPA
818.907.9572 • 818.370.6985

rozur@socal.rr.com

Got Distributions?

Property Management 
Leasing • Brokerage

www.iwpartners.com

213-929-5057
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BUSINESS MARKETPLACE
LEGAL NOTICES

INCREASE PROFITS:
ACCESS GLOBAL MARKETS

Thursday, June 2, 2011
8:00am – 12noon

PROGRAM TOPICS
• Expanding Your Export Road Map

• Market Entry Strategies

• Financing

• Logistics

• Import/Export Legal & Regulatory Issues

• Identifying Growth Industries

Santa Monica College SBDC at Bundy Campus
3171 S Bundy Drive, Los Angeles, CA 90066
Pre-registration $25/At the door $35  Free on-site parking
Register online at www.smcsbdc.org

Call for confi dential one-on-one international 
trade business counseling 310/434-3566

SBDC’s are funded by the SBA. Funding is not an endorsement of any product opinion, or service. All 
Federal and State funded programs are extended to the public on a nondiscriminatory basis. Special 
arrangements for individuals with disability will be made if requested in advance.

EVENT ANNOUNCEMENTS

NOTICE OF PUBLIC SALE OF COLLATERAL

PLEASE TAKE NOTICE, that pursuant to Section 9-610 of the Uniform Commercial Code 
in effect in the State of California and pursuant to the terms and provisions of that certain 
Pledge Agreement dated as of June 7, 2007 (the “Pledge Agreement”), by and between MCG 
Makan Capital Group S.A, a Switzerland corporation (“Original Lender”), on one hand, and 
Mr. Anthony Christopher and Mrs. Lydia Christopher, as individuals (collectively, “Pledgor”), 
on the other, the Pledge Agreement also having been executed by Landmark Entertainment 
Group (defi ned below), as a signatory with respect to certain obligations described therein, 
Original Lender’s interest having been subsequently assigned to Makan Holding Company 
(USA) I Limited, an exempt Cayman Islands limited liability company (“Lender”), by that certain 
Assignment dated June 18, 2008, Lender will offer for sale at public auction the Collateral 
described below:

DESCRIPTION OF THE SALE

Date and Time of Sale: June 3, 2011 at 10:00 a.m. (Pacifi c Time)

Location of Sale:   Loeb & Loeb LLP
10100 Santa Monica Blvd, Suite 2200
Los Angeles, CA 90067

Collateral to be Auctioned:   One hundred percent (100%) of Pledgor’s membership in-
terests in Landmark Entertainment Group, LLC, a California 
limited liability company (“Landmark Entertainment Group”) 
and certain rights and property relating and appurtenant 
thereto.

GENERAL INFORMATION

The principal place of business of Landmark Entertainment Group is 3900 W. Alameda Av-
enue, Suite 100, Burbank, California 91505. The principal business of Landmark Entertain-
ment Group is the design and production of themed attractions for the theme park, leisure, 
television, movie and theater industries. 

Pursuant to that certain One Million One Hundred Twenty-Eight Thousand Four Hundred Dollar 
($1,128,400) Convertible Promissory Note dated June 7, 2007 (the “Note”), made by Pledgor 
in favor of Lender as successor-in-interest to Original Lender, Pledgor is indebted and liable 
to Lender for amounts totaling in excess of $1,128,400 (including principal, interest, fees, 
charges and other amounts, all as more particularly set forth in the Note, the “Indebtedness”). 
Payment of the Indebtedness is secured by, among other things, a pledge of one hundred 
percent (100%) of Pledgor’s membership interests in Landmark Entertainment Group and 
certain rights and property relating and appurtenant thereto (the “Collateral”).

Pledgor is in default of its obligations under the Note and, as a result, the entire Indebtedness 
has been accelerated and is now past due and owing to Lender. This sale is being held to 
enforce the rights of Lender under the Pledge Agreement.

TERMS AND CONDITIONS OF SALE

1.  The Collateral will be sold only as a block to a single purchaser that makes the highest and 
best bid at the auction (the “Successful Bidder”). If competing offers with different terms 
are submitted, Lender reserves the right to determine which offer shall be accepted, and 
its decision in this matter shall be fi nal.

2.  The Successful Bidder will be required to execute an investment letter representing that 
the Collateral: (a) is being acquired for the Successful Bidder’s own account and not with a 
view toward the sale or distribution thereof; and (b) will not be resold unless pursuant to an 
effective registration statement under the Securities Act of 1933 (as amended, the “Act”) 
and applicable state laws or under a valid exemption from such registration. Lender also 
may require the Successful Bidder to represent that it is fi nancially sophisticated and is able 
to afford the risk of losing its investment in the Collateral.

3.  The Successful Bidder shall be required to make an initial deposit of twenty-fi ve percent 
(25%) of the amount bid at the sale (the “Initial Deposit”) via cash, cashier’s check or certi-
fi ed check made payable to Lender and the balance shall be due and payable within 24 
hours of the conclusion of such sale via cash, cashier’s check or certifi ed check or in such 
other manner as is deemed acceptable to Lender in its sole discretion.

4.  If the Successful Bidder defaults on payment of the balance due, the Successful Bidder 
will, in Lender’s sole discretion and as it may elect, forfeit the Initial Deposit, which shall 
be retained by Lender as liquidated damages. If Lender elects, the Collateral then may 
be sold to the next highest bidder from the auction, without further notice, or to another 
bidder at a subsequent sale on further notice, who must meet the requirements set forth 
in this notice.

5.  Lender reserves the right to credit bid at the sale, either directly or through an affi liated 
entity, and to credit the purchase price against the expenses of sale and the Indebtedness. 
Lender also reserves the right to reject any bid or all bids at the sale or any adjournment of 
the sale. Further, Lender reserves the right to cancel, postpone or adjourn this public sale 
by announcement made at the auction, either before or after the commencement of bid-
ding, without written notice or further publication. The sale may be resumed without further 
notice or publication at the time and places at which such sale may have been adjourned.

6.  Upon indefeasible payment in full of the entire purchase price obtained from the Success-
ful Bidder, Lender will cause to be delivered to the Successful Bidder a Bill of Sale for the 
membership interests.

7.  The above terms and conditions may be supplemented or amended by Lender at an time 
prior to the sale. 

DISCLAIMERS AND RESERVATIONS

8.  The Collateral is being sold and assigned “AS IS, WHERE IS” without recourse, warranty 
or guaranty, whether express or implied. Lender does not make any representations or 
warranties as to the Collateral and the sale is specifi cally subject to all taxes, liens (other 
than those of Lender under the Pledge Agreement and related documents), claims, assess-
ments, liabilities and encumbrances that may exist against the Collateral. Without limiting 
the generality of the foregoing, Lender expressly disclaims all representations or warranties 
with regard to the Collateral including without limitation those relating to the condition of 
title to, the completeness or accuracy of any description of, or the rights and liabilities that 
accompany the Collateral. The sale will be made in accordance with the “Terms of Public 
Sale”, copies of which will be made available by contacting the party listed below.

Any person desiring further information regarding this sale or Pledgor should contact Benja-
min King, Esq., at Loeb & Loeb LLP, 10100 Santa Monica Blvd., Suite 2200, Los Angeles, CA 
90067, Telephone: (310) 282-2279, Facsimile: (310) 282-2200. Lender reserves the right to 
require any person making such request to disclose the person or entity upon whose behalf 
such information is being sought and to require the execution and delivery of a confi dentiality 
agreement as a condition to the receipt of any confi dential or sensitive information concern-
ing Pledgor.

SUMMONS (CITACION JUDICIAL)
CASE NUMBER (Numeral del Caso): 30-2011 00439590

NOTICE TO DEFENDANT: (AVISO AL DEMANDADO):

HARD MONEY DIRECT, INC. a California corporation; CAL JOSEPH RAVANA an individual; MICHAEL FLORIT, an individual; JOHN FLORIT, an individual, and DOES 
1-50, inclusive

YOU ARE BEING SUED BY PLANTIFF: (LO ESTA DEMANDANDO EL DEMANDANTE):

WILLIAM MARTIN, an individual; and DEL TORO LOAN SERVICING, INC. a California corporation

You have 30 CALENDAR DAYS after this summons and legal papers are served on you to fi le a A written response at this court and have a copy served on the 
plaintiff. Your written response must be in letter or phone call will not protect you. There may be a court proper legal form if you want the court to hear your case. 
You can fi nd these court forms and form that you can use for your response. more information at the California Courts Online Self-Help Center (www.courtinfo.
ca.gov/selfhelp), your county law If you cannot pay the fi ling fee, ask library, or the courthouse nearest you. If you do not fi le your response on the court clerk for a 
fee waiver form. time, you may lose the case by default, and your wages, money, and property may be taken without further warning from the court.

There are other legal If you do not know You may want to call an attorney right away. requirements. If you cannot an attorney, you may want to call an attorney 
referral service. afford an attorney, you may be eligible for free legal services from a nonprofi t You an locate these nonprofi t groups at the California legal services 
program. Legal Services Web site (www.lawhelpcalifornia.org), the California Courts Online Self-Help Center (www.courtinfo.ca.gov/selfhelp), or by contacting your 
local court or county bar association.

Tiene 30 DIAS DE CALENDARIO despues de que le entreguen esta citacion y papeles legales pare presenter una respuesta por escrito en esta corte y hacer que se 
entregue una copia al Su respuesta Una carta o una llamada telefonica no lo protegen. demandante. por escrito tiene que estar en formato legal correcto si desea 
que procesen su Es posible que haya un formulario que usted pueda usar para caso en la corte. Puede encontrar estos formularios de la corte y mas informacion 
su respuesta. en el Centro de Ayuda de las Cortes de California (www.courtinfo.ca.gov/selfhelp/espanol/), en la Si no biblioteca de leyes de su condado o en la corte 
que le quede mas cerca. puede pagar la cuota de presentacion, pida al secretario de la corte que le de Si no presenta su respuesta a un formulario de exencion 
de pago de cuotos. tiempo, puede perder el caso por incumplimiento y la corte le podra quitar su sueldo, dinero y bienes sin mas advertencia.

 Es Hay otros requisito legales. Si no conoce a un abogado, recommendable que llame a un abogado immediatamente. Si no puede pagar a un puede llamar a un 
servicio de remission a abogados. abogado, es possible que cumpla con los requisitos para obtener servicios Puede legales gratuitos de un programa de servicios 
legales sin fi nes de lucro. encontrar estos grupos sin fi nes de lucro en el sitio web de California Legal Services, (www.lawhelpcalifornia.org), en el Centro de Ayuda 
de las Cortes de California, (www.courtinfo.ca.gov/selfhelp/espanol/), o poniendose en contacto con la corte o el colegio de abogados locales.

The name and address of the court is: (El nombre y direccion de la corte es): ORANGE COUNTY SUPERIOR COURT, 700 CIVIC CENTER WEST, SANTA ANA, CA 
92701. The name, address, and telephone number of the plaintiff’s attorney, or plaintiff without an attorney, is: (El nombre, la direccion y e numero de telefono del 
abogado del demandante, o de demandante que no tiene abogada, es): Amy E. Martinez, Esq. (SBN 245871) GERACI LAW FIRM, 2302 Martin Street, Suite 410, 
Irvine CA January 11, 2011, Alan Carlson, Clerk (Secretario), by A. 92612, (949) 379-2600. Rincon Deputy (Adjunto). Published May 2, 9, 16, 23, 2011

LEGAL NOTICES
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Get Noticed.
Showcase your ad in the 
BUSINESS MARKETPLACE 
section of the Los Angeles Business Journal

Call Rosz Murray • 323.549.5225

BUSINESS MARKETPLACE

L.A. LAW GUIDE
BUSINESS LITIGATION

SUSAN BARILICH P.C.

LITIGATION . TRIALS . ARBITRATION

30 yrs. experience. State & Federal Courts

Downtown Los Angeles. 

213-996-8340. barilichlaw@msn.com

FURTHER INFO: www.barilichlaw.com

FAMILY LAW

MICHAEL KELLY FAMILY LAW

Divorce and Family Law

for Business Professionals. 

Our experience includes success-

fully litigating against the major family 

law fi rms in Los Angeles. We prevail 

through fair negotiation or litigation. 

41 year fi rm, 33 attorneys & staff.

 

Free consultation 310-393-0236.

CFLI.com – admin@cfl i.com

Weekend & evening appts, avail.

FRAUD

EMPLOYERS, SELF-INSURED
EMPLOYERS, GOT FRAUD? 

THE INSURANCE FRAUD EXPERTS, 
a law fi rm specializing in fraudulent 
claims is the answer. Their expertise 
includes identifying individuals who are 
or have committed fraud against your 
company, plus preparation of evidence 
to dismiss civil actions, assisting the 
District Attorney to criminally prosecute 
all individuals involved, and obtaining 
Restitution of money paid on the claim.

Encino, California: (818) 905-8696

www.theinsurancefraudexperts.com

IMMIGRATION & BANKRUPTCY

Chapter 7, 11, 13
Business Immigration
Employment Immigration

Kalra Law Firm 
23720 Arlington Avenue, Ste 5
Torrance, Ca 90501
(310) 325-9012

Email: madhukalra@sbcglobal.net

GENERAL BUSINESS 
LITIGATION

Law Offi ces of Mark Anchor Albert
Consistent business litigation victories
Both defense and plaintiff representation
Over 20 years’ experience at preemi-
nent law fi rms
Top credentials, experience and 
reputation 
Full contingency fee structure 
in appropriate cases
Millions of dollars in recoveries
www.lalitigationlawyers.com; 
213.687.1515

PERSONAL INJURY

LAW OFFICES OF
RONALD M PAPELL

AV RATED ATTORNEY WITH 30 YEARS 
EXPERIENCE REPRESENTING INJURED 
PARTIES IN SETTLEMENT AND TRIAL. 
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The bill, SB 653, would give California’s
58 counties and more than 1,000 school dis-
tricts the right to ask voters to approve a wide
range of taxes on personal income, vehicles,
retail sales and services, alcohol, cigarettes and
oil drilling operations. The aim is to give local
governments more authority to raise revenue to
offset steep cuts in state funding.

Mark Hedlund, spokesman for Senate Presi-
dent Steinberg said last week that the bill would
only move forward if an agreement can’t be
reached in Sacramento to place a measure on the
statewide ballot that would maintain current
rates of sale and income taxes, and vehicle regis-
tration fees. Without additional revenue, basic
local services and education would face substan-
tial cutbacks in funding, according to Hedlund.

But local business owners say they would
face severe impacts if the bill passes. Hardest
hit would be companies that have multiple
sites, forcing them to track tax proposals for
each location, fight those proposals and, if
voters approve the measures, pay new or
higher taxes.

Houston’s chain has restaurants in five
cities in the county – Burbank, Los Angeles,
Pasadena, Santa Monica and West Hollywood.
If the bill were to pass, he would have to track
tax proposals in four separate school districts,
three community college districts and the
county. He would also have to consider spend-
ing money to fight the proposals as they go to
the ballot and then be prepared to pay the taxes
if they are approved.

“I understand that any tax proposals would
have to be put before voters,” Houston said.
“But the proponents of these taxes make them
sound like they would be used for motherhood
and apple pie. So the voice of businesses that
feel they already pay enough in taxes is often
drowned out in the process – unless those busi-

nesses are willing to spend tons of money to
defeat the tax proposals.”

Government gone wild
Indeed, business groups throughout the

state believe many new taxes would pass,
resulting in much higher bills for businesses.

“It will allow local governments to run wild
with new and higher taxes,” said Randy Gor-
don, chief executive of the Long Beach Area
Chamber of Commerce.

Steinberg spokesman Hedlund said the bill
wouldn’t automatically result in tax increases.
Local taxes for schools or specific purposes
would require a two-thirds vote, a difficult
threshold to reach. But taxes to raise money for
general local government spending would only
require a majority vote.

Houston also voiced concern over the
unlimited amount of excise taxes that the pro-
posal would allow. An excise tax is levied on a
specific product such as alcohol or cigarettes.

“There’s no end to the things you can think of

that justify excise taxes,” Houston said. “Alcohol,
junk food, products that could cause pollution,
etc. … You give local governments free rein here
and they will become very creative.”

Business leaders said that if the Steinberg
bill passes, the constant threat of new tax mea-
sures on a whole range of products would be
devastating.

“I was not sure what else Sacramento could
do to make this state worse for business, but
this takes the cake,” said David Fleming,
founding chairman of the Los Angeles Coun-
ty Business Federation and of counsel to the
downtown L.A. law firm Latham & Watkins
LLP. “We are already the least business-
friendly state in the nation.”

Small-business owners could be especially
hard hit by the Steinberg proposal. Many small
businesses pay state and federal taxes through
their owners’ personal income taxes. They are
already in the highest personal income tax
brackets, so new income taxes at the local level
would affect them disproportionately.

“SB 653 would be a disaster for small
businesses throughout the state,” said John
Kabateck, executive director of the California
chapter of the National Federation of Inde-
pendent Business.

Bad timing 
More taxes couldn’t come at a worse time for

Tom Benson, who owns Long Beach-based
Bud’s Auto Interiors, which has five employees.

“We’re barely pulling out of the recession
right now and it’s a very, very slow pullout,”
he said. “I’ve had to cut back on my employ-
ees more than 50 percent just to survive and
several of my competitors have gone out of
business. Now they want to add another whole
layer of taxation? There’s not much more I can
cut. If I get hit with new taxes, I don’t know if
I’ll be able to stay afloat.”

Benson said he’s also concerned that the
prospect of new local taxes would deter
many entrepreneurs from opening businesses
in California.

“There are already way too many agencies
taking way too much money from businesses
all the time,” he said.

Steinberg spokesman Hedlund countered
that new and existing businesses benefit from
stable levels of government service. He also
said the state is looking at various tax credits
and exemptions in other areas to help small
businesses, such as sales tax exemptions on the
purchase of manufacturing equipment. 

Another Long Beach business owner also
had concerns about the bill’s timing, because
new taxes would compound the problem of
spiraling costs for fuel and other basic sup-
plies. Hilda Sanchez, co-owner of Minuteman
Press, said she’s already struggling to cut
expenses elsewhere as these costs go up.

“We have so little control over these exter-
nal costs and we can’t really raise our prices,”
Sanchez said. “Now they spring this on us. I
have just one word for this: Ugh.”

BUSINESS MARKETPLACE
BUSINESS OWNERSHIP OPPORTUNITIES

P I Z Z A PA R LO R

21,325,673
Doors are in the aging Los  
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www.homestorybusiness.com 

Taxes: Local Levies Loom Under State Proposal
Continued from page 1

‘The proponents of these
taxes make them sound
like they would be used
for motherhood and apple
pie. So the voice of
businesses that feel they
already pay enough in
taxes is often drowned
out in the process.’
DAVID HOUSTON,
Barney’s Beanery
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L.A.’s trendy Robertson Boulevard in 2000,
became a popular spot with locals and tourists
alike. Thanks to paparazzi often staking out the
sidewalk, photos of Hollywood starlets shop-
ping there popped up in celebrity magazines –
alongside the Kitson name. Crowds of fans
soon followed and the popularity led the com-
pany to hit $25 million in sales last year and
open several more stores, with nine L.A.-area
shops and eight international locations making
up its portfolio.

While insiders say Ross has one of the
world’s greatest touches for trend-setting, the
47-year-old recognized that his marketing and
merchandising talents could only take Kitson
so far. Hence his decision to call Greif to
strengthen the company’s executive ranks and
raise capital, and Lee’s assignment to execute
the growth plan.

“Kitson has a great brand that is globally
known, but it was still a small business” Lee,
43, said. “If you have a great merchant and can
surround him with a professional management
team, it can be a multimillion-dollar concept.”

Lee’s plans include streamlining the compa-
ny’s store lineup, getting rid of poorly selling
merchandise and opening locations at top malls.

Meanwhile, he has fully embraced his role
as Kitson’s CEO, mingling with guests at a
star-studded bash the company staged last
week to celebrate Coca-Cola’s 125th anniver-
sary. Noshing on a Pink’s hot dog, he looked
the part of an executive – but one at a trendy
retailer, wearing a tailored suit jacket, black
designer jeans and sneakers.

Lee’s experience at Forever 21, insiders say,
will be crucial to Kitson’s success – and in partic-
ular to the company’s ability to attract investors.

“The first question any investor is going to
ask is about the management,” said Howard
Davidowitz, chairman at national investment
banking and retail consulting firm Davidowitz &
Associates Inc. in New York. “Because expan-
sion for a small company is a huge challenge,
you need technology, you need real estate exper-
tise and you need a lot of internal controls.”

Davidowitz said one of the biggest challenges
for the retailer is re-creating its Hollywood-cen-
tric atmosphere in not-so-Hollywood locales.

“What they are going to need is a different
way to have that panache,” he said.

Changing room
After opening the first store about 10 years

ago, Ross – Kitson is his middle name – began
opening more storefronts on Robertson,
including separate children’s, men’s and acces-
sories stores.

Ross also put Kitson locations on Melrose
Avenue, in the Malibu Lumber Yard, Ameri-
cana at Brand, Downtown Disney near Dis-
neyland, Santa Monica Place and Beverly
Hills. The Americana store closed in October.

Ross also took Kitson international through
a licensing deal with Japanese conglomerate
Itochu Corp., which began opening stores in
that country in 2009. A Kitson outpost opened
in Taipei, Taiwan, last month.

He guided the company through the reces-
sion with a strategy of adding inexpensive
items such as candles, books and the popular
Silly Bandz decorative rubber bands. That
helped pull Kitson through hard times while
many similar retailers struggled more.

With the economy coming back, Ross has
concluded that now’s the time to put Kitson on
a growth path. But he wanted to stick with
what he does best, stocking store shelves with
trendy merchandise, while leaving the daily
business operations to someone else.

“You just know when you have to part your
wings to go to the next level,” said Ross, a
somewhat reclusive figure who has retained
his Canadian accent despite years of living in
Southern California.

Ross initially sought advice from his men-
tor, Skechers U.S.A. Inc. Chief Executive

Robert Greenberg. Greenberg introduced Ross
to Greif, who said he signed on after seeing the
potential to turn Kitson into a major retailer
much like Urban Outfitters.

Greif first evaluated Kitson’s operations.
He quickly realized that Ross was stretched
too thin and needed to bring in an experienced
retail executive. Greif and Ross then recruited
Lee, based on his success at Forever 21, the
downtown apparel maker and retail chain.

“Forever 21 has a growth trajectory that most
apparel retailers can only dream about,” Greif
said. “When Chris started, it was doing less than
$200 million in sales and now it’s doing less
than $2 billion. He was there throughout that
aggressive growth period and he has experience
that frankly Fraser Ross does not have.”

Lee began his career at major firms such as
Merrill Lynch and Lehman Bros. as a private
wealth banker who built a roster of high-net-
worth business owners that included apparel
manufacturers.

Forever 21 Chief Executive Do Won “Don”
Chang hired Lee in 2000 when the fast-fashion
retailer was still a mom-and-pop business.

“No one gave us the respect early on. We
weren’t an audited company,” Lee remem-
bered. “A couple of the private equity firms
laughed at me when I said I’m going to make
this a big company.”

Lee originally joined Forever 21 to help
take the company public, but the IPO never
happened because, Lee said, the retailer
became so successful that the company didn’t
need to do it.

Lee is now looking to add Kitson to his
winning record.

“I’m trying to duplicate that here,” Lee
said, “and it’s a high-margin business here.
This is brand-launching, high growth, high
margin, high value. We are luxury almost.”

Master plan
Lee’s first step was evaluating Kitson’s

store operations, discounting slow selling mer-
chandise to make room for fresh inventory
from new designers and brands.

He then decided to close one of the retail-
er’s two Kitson Kids stores on Robertson,
shutter the Kitson Kids Downtown Disney

location and eliminate the Beverly Boulevard
outlet. He plans to open a store at a premium
outlet center.

He is finalizing plans to open a 3,000-
square-foot store that would combine all of the
Kitson concepts – women’s, men’s and chil-
dren’s apparel as well as accessories and gifts
– at Honolulu’s Ala Moana shopping center.
Ala Moana has among the highest per-square-
foot sales in the United States.

Jeff Green, president and chief executive at
Phoenix retail consulting firm Jeff Green Part-
ners, said the Ala Moana is an ideal location for a
Kitson store because the mall is a destination for
Asian tourists who are already fans of the brand.

“Now is the perfect time to be eyeing
growth because there is space available and
because there aren’t a lot of new concepts that
are evolving,” Green said.

Lee is also focusing on international
growth, looking to open stores mainly in
Europe and Asia through joint-venture deals
with local companies.

Also, there’s the plan for the Kitson brand.
Kitson originally sold clothes and acces-

sories from other designers and brands, but
started selling totes and other small products
such as candles labeled with the Kitson name
after becoming successful. Ross also licensed
the brand name to Skechers for a line of shoes
sold at Kitson stores and specialty boutiques.

Lee and Greif see an opportunity to expand
the brand even more, eventually putting the
name on more merchandise.

“The Kitson name has a certain magic to
it,” Greif said. “Kitson’s blue bag is becoming
as iconic as a Tiffany one. People want to be
associated with Kitson. That’s something you
can commercialize.”

Greif has been meeting with potential
investors. Strategic partners could help Kitson
open stores in other countries, for example;
private equity firms could take an equity posi-
tion. He expects to strike a deal within the next
six months, and there is a view to take Kitson
public eventually. 

As Greif and Lee usher in a new era at Kit-
son, they both credit Ross for his willingness
to bring outsiders into the fold. Greif said Ross
was smart to realize he had to expand his lead-
ership team.

“I give Fraser a lot of credit. He’s very intro-
spective,” Greif said. “A lot of entrepreneurs
aren’t mindful of their limitations, but Fraser is.”

Retail: Brand-New Execs Brew New Brand Plans 
Continued from page 1

In the Fold: Chief Executive Chris Lee at high-end chain Kitson’s flagship store on Roberston Boulevard in Los Angeles. 
RINGO H.W. CHIU/LABJ

Paparazzi Posse: Katie Price in front of Kitson on Robertson.
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opportunity to invest in a luxury property
because it’s supply constrained,” said Ghas-
semieh, who is leading the redevelopment with
Alex Ghassemieh, his uncle. “The Montage
was the last luxury hotel that was built in the
Beverly Hills market that added new rooms.”

It won’t bring more rooms to the market;
standard lodgings were converted to luxury
accommodations. After undergoing a $35 mil-
lion renovation, including the installation of
Italian travertine floors, Rosewood-paneled
walls and Murano chandeliers, the aging prop-
erty moved into the luxury class. Room rates
are expected to start at $429 a night and go up
to $2,000 for a suite after opening specials,
putting it in the upper echelon of Beverly Hills
hotel prices.

The 12-story, 138-room hotel, which has
12 suites, also has a banquet space on the top
floor and a ground-level pool deck that’s been
outfitted with teak floors and cabanas.
There’s also a white-table cloth Italian restau-
rant, also called Mr. C, which will include a
pizzeria and serve such Cipriani dishes as
homemade lightly baked tagliolini with ham
and beef Carpaccio.

Bob Ghassemieh is hoping the amenities
will attract well-heeled international and
New York travelers as well as local execu-
tives, especially those from the entertainment
industry.

Alan X. Reay, president of Irvine Atlas Hos-
pitality Group, said it’s a good time for a high-
end property such as Mr. C to come on line
because L.A.’s hospitality market, the Westside

region in particular, is coming back strong after
a recession that battered the industry.

Indeed, occupancy rates in Los Angeles
County rose to 76 percent in March, up from
72 percent the same month last year, accord-
ing to the most recent data from San Francis-
co-based Colliers PKF Consulting USA. Rev-
enue per available room, a key metric of the
industry’s financial health, increased 14 per-
cent to almost $116 from $102 for the same
period last year.

The luxury market reported even healthier
numbers. Revenue per available room at coun-
ty hotels with a daily room rate of more than
$300 jumped 36 percent in March to $414
from the same period last year.

“This is a huge endorsement of West Los
Angeles and the Beverly Hills market,” Reay
said. “The hotel market has rebounded, espe-
cially in the luxury division. It’s one of the most
sought-after segments in the hotel industry.”

On the other hand, he added, name recogni-
tion could be an issue. People know the Mon-
tage brand and the other big names in Beverly
Hills, but Mr. C – even as a division of Cipri-
ani – is new and might not be the first choice
of the discriminating traveler.

“Mr. C, from a reservation standpoint, is
not as strong as Four Seasons,” he said.

Reay also noted that location may be a
challenge. The hotel is on Pico Boulevard and
Beverwil Drive. While the new hotel is just a
trot south of Beverly Hills, Pico is not a name
associated with luxury. 

“If you look at it on a location standpoint,
Montage is No. 1, Peninsula is No. 2, Four
Seasons is No. 3 and Mr. C is No. 4,” he said.

As for the location, Ghassemieh said, “the

only hotels in the competitive set that are clos-
er to the heart of Beverly Hills are the Montage
and Beverly Wilshire. And the other hotels,
which are Beverly Hills Hotel, Four Seasons,
L’Ermitage and Peninsula, for a pedestrian
aren’t any closer.”

The hotel will offer guests a complemen-
tary car to take them to nearby destinations.

Checking in
The Ghassemieh family immigrated to

Beverly Hills after the Iranian revolution and
started First Credit Bank, which specializes
in commercial real estate lending. They also
started investing in commercial real estate and
midmarket hotels throughout the United States.

When the property that would become Mr.
C hit the market in 2005, the Ghassemiehs
jumped at the opportunity to acquire it. The
hotel was operated by Loews Hotels, but the
Ghassemiehs decided to run it as an indepen-
dent, Tower Beverly Hills, while planning the
redevelopment.

Bob Ghassemieh then approached
Giuseppe Cipriani, who heads that family’s
business, about partnering on the project. The
Ghassemiehs had known the Ciprianis’ opulent
restaurants and clubs in New York for years.

The Ciprianis began building their enter-
prise in 1931 with the opening of Harry’s Bar
in Venice, Italy. The company opened Harry
Cipriani in New York in 1985, and has since
expanded there with three additional restau-
rants, two event spaces, a private club and resi-
dences. The company also has fine-dining
restaurants in London; Hong Kong; Istanbul,
Turkey; Venice; and Porto Cervo, an exclusive
Italian seaside resort town.

As for bringing in the Ciprianis, Ghas-
semieh said, “We looked at it as an opportunity
to take it to a high level of luxury.”

The Ghassemiehs completed a redevelop-
ment plan, but the main lender pulled the con-
struction loan when the economy crashed in
2008. Bob Ghassemieh said the family consid-
ered a range of options, but decided to find
alternative sources of capital.

Alex Ghassemieh, chief executive at the fam-
ily’s West Hollywood-based private equity firm,
Atlantic Pearl Investments Inc., raised pre-
ferred equity financing from family and friends.

Meanwhile, Giuseppe Cipriani’s sons,
Maggio and Ignazio, approached Bob Ghas-
semieh with the idea of using it as the first
hotel in a new brand, Mr. C.

“We’ve been looking for hotels,” Ignazio
Cipriani said. “But this was the first one we
liked and was convincing. Everything felt
good about it.”

They decided to cut the renovation budget
to $35 million – half of what they had original-
ly planned – and construction crews started
working on the property last July.

In the meantime, Bob Ghassemieh recruited
Sam Jagger, former director of sales and mar-
keting at Santa Monica’s Fairmont Miramar
Hotel & Bungalows, to serve as general man-
ager at Mr. C.

Ghassemieh is eyeing future plans for the
Mr. C brand now that the hotel is ready to open
its doors.

“We always saw this as a long-term strate-
gic partnership,” Ghassemieh said. “We’d like
to have this first location and then roll out in
key markets like New York; Miami; San Fran-
cisco; and Washington, D.C.”

Hospitality: New Luxury Hotel Checks Into L.A.
Continued from page 1

New Letter to Address: Bob Ghassemieh in one of the new luxury rooms at the renovated Mister C Beverly Hills hotel in Los Angeles on Pico Boulevard.
RINGO H.W CHIU/LABJ

‘This is a huge endorsement of West Los Angeles and the Beverly Hills market.
The hotel market has rebounded, especially in the luxury division. It’s one of

the most sought-after segments in the hotel industry.’
ALAN X. REAY, Irvine Atlas Hospitality Group
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“Unfortunately, the Santa Anita project will
not go forward,” said Jennifer Gordon, a
spokeswoman for the developer’s Caruso
Affiliated Holdings.

The Shops at Santa Anita, planned for the
race track’s vast parking lot, would have had
75 percent more retail space than Americana,
Caruso’s largest retail center. But it would
have been similar to his malls in other ways,
featuring luxury retailers, movie theaters,
restaurants and one of his signature fountains.

First announced by Caruso in 2004 after the
successful opening of the Grove in L.A.’s Fair-
fax District, the project has been troubled from
early on, facing opposition from
residents as well as the owner of the
nearby Westfield Santa Anita mall.
But Caruso maintained his commit-
ment to it, telling news outlets as
recently as January that he hoped to
break ground soon. However, the
project was already on the rocks,
given a $21 million bankruptcy
claim he had filed against Magna
that had gone unreported.

Arcadia officials, who were
counting on the development generating a pro-
jected $2.5 million in annual sales and proper-
ty taxes, were stunned by the news.

“We’ve been working with them close to
seven years on the project. To go through
everything we’ve gone through and no longer
see it move ahead is a major disappointment,”
said Arcadia City Manager Don Penman, who
was informed of Caruso’s decision by the
Business Journal.

Scott Trafford, Jones Lang LaSalle’s
senior vice president of retail in Los Angeles,
said he was surprised that the developer aban-
doned the center. Caruso has successfully

fought obstacles and opposition to his projects
before, notably a high-profile battle against
Glendale Galleria owners General Growth
Properties Inc. over his Americana at Brand
development. 

“Something else must have come up that
raised red flags. He doesn’t walk away from a
lot,” Trafford said.

Caruso declined personal comment through
his spokeswoman.

Magna did not respond to calls and e-mails
for comment.

Constant problems
The Santa Anita project had its roots in the

decline of horse racing. Even though the track
remains one of the top in the country and recent-

ly hosted the international Breeder’s
Cup, attendance has been declining
for decades, leaving its nearly 150-
acre parking lot mostly empty.
Arcadia rezoned the lot for commer-
cial development in the mid-1990s.

Originally, Caruso’s project would
have been paired up with a plan to turn
the track into a “racino,” featuring not
just horse racing but slot machines.
However, a measure to allow slot
machines at California race tracks was

defeated in 2004 after opposition from American
Indian casino operators.

Caruso also ran into obstacles closer to
home. Nearby mall owner Westfield Group
fought Caruso in court, forcing him to redo part
of the environmental impact report. Westfield
also funded two successful Arcadia ballot initia-
tives that ban large electronic signs in retail
developments and require large projects to pro-
vide free parking. Separately, Caruso dropped
condos from his plans after public objection.

Westfield declined to comment for this story. 
However, the financial troubles of Caruso’s

partner are what proved the project’s undoing.

Caruso and Magna entered a partnership in
2006 through a limited liability corporation
named Santa Anita LLC, with each party
holding a 50 percent stake. At the same time,
Magna owner Stronach, a horse-racing enthu-
siast, spent hundreds of millions of his auto
parts fortune financing the operations of his 13
U.S. race tracks. Most notably, he completed a
$200 million reconstruction of Gulfstream
Park in Hallandale, Fla., in 2006.

The investment turned out to be ill-timed,
and Magna filed for Chapter 11 bankruptcy in
March 2009 with estimated liabilities of nearly
$1 billion. To pay back its creditors, Magna
sold several race tracks, but Stronach pur-
chased Santa Anita back through another com-
pany, MI Developments Inc., a publicly trad-
ed commercial real estate operator.

As part of the restructuring process, Magna
ended its agreement with Caruso and dissolved
Santa Anita LLC, despite objections filed by
Caruso’s attorney in bankruptcy court. Then in
April of last year, when the bankruptcy
appeared to be resolved, Caruso received court
permission to file a large bankruptcy claim.

The claim covers damages Caruso said he
incurred and will incur as a result of his inabil-
ity to complete the project, according to court
documents. He also argues that the joint ven-
ture’s agreement was not legally terminated,
pointing to a letter from Magna confirming the
lease agreement after the bankruptcy was filed.
The joint venture spent at least $25 million on
the project, according to a court filing. 

Magna and its creditors’ committee have
rejected Caruso’s arguments. They further
state in court papers that Caruso failed to
meet certain entitlement, construction and
preleasing conditions due to the lengthy liti-
gation with Westfield.

An attorney familiar with the case, who
wished to remain anonymous because he
was not authorized to speak, said that Caru-

so and Stronach are trying to negotiate a
legal settlement.

MI Developments did not respond to calls
and e-mails for comment.

Ulterior motives?
Caruso’s decision to kill the project has some

wondering whether his potential mayoral candi-
dacy has something to do with it. Earlier this
month, he gave a blistering speech that many say
was the prelude to a run for office. He took shots
at city government, called the unemployment rate
embarrassing, and argued that regulations and
taxes have run businesses out of Los Angeles.

Still, Caruso is not walking away from all of
his developments. Just two months ago, he
struck a deal to move the Nordstrom department
store at the Glendale Galleria to Americana at
Brand, after a long battle to expand the mall by
buying out the owner of an adjacent hotel. He
also started construction in March on a $60 mil-
lion luxury apartment building on Burton Way
near the L.A.-Beverly Hills border.

“He also decided not to bid on the airport
expansion project, so it seems he’s looking to
consolidate his efforts. Whether it’s because
those projects don’t make sense, or if he’s
looking at something larger, it’s hard to tell,”
said Lisa Gritzner, president of L.A. political
consultancy Cerrell Associates.

As for what lies ahead for the race track,
it’s not clear.

Over the last five years, annual track atten-
dance dropped by 100,000 people to about
665,000. Penman said that Caruso may have
been the city’s best chance at attracting high-
end retailers there. The city is entertaining no
other plans, and officials said it would not con-
sider a big box-retailer such as Home Depot.

“Fortunately, we didn’t budget for it. At
this point, we’ll just have to move on,” said
Penman, who doubted Caruso is feigning a
pullout as a negotiating ploy with Stronach.
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Los Angeles for their outstanding performance as corporate financial stewards.

The winners will be announced at an awards luncheon in September.  

Nomination Deadline: Friday, July 29, 2011

Award Categories:
Private Company • Public Company • Government/Public Sector • Nonprofit

For more information or to nominate, please visit

www.labusinessjournal.com/bizevents or call 323.549.5225
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PLATINUM
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For sponsorship information, 

call your account representative 

at 323.549.5225
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L.A. Biz Seen publishes photographs of business-related events in Los Angeles, including parties, awards dinners, benefits and other celebrations.
Please e-mail photographs to newsdesk@labusinessjournal.com with “photographs” in the subject line. Please include contact information.  Compiled by Tom Hicks

1. From left, Nina Shaw, Del 
Shaw Moonves Tanaka
Finkelstein & Lezcano partner; 
Nancy Jane Goldston, UXB 
CEO; and Nancy Taylor, Big 
Brothers Big Sisters of
Los Angeles chairwoman; 
at the non-profit’s March 25 
Accessories for Success
luncheon and fashion show at 
the Beverly Hills Hotel.

2.  From left, philanthropist Eli 
Broad; Fred C. Sands, Vintage 
Capital Group LLC chairman; 
and Richard Riordan, Bingham 
McCutcheon LLP of counsel; 
at United Way of Greater Los 
Angeles’ April 14 Tocqueville 
Society Awards Dinner at 
Riordan’s West L.A. home.

3. From left, Elise Buik, United 
Way of Greater Los Angeles 
CEO; Broad; philanthropist 
Marion Anderson; and Bruce 
G. Willison, Health Net Inc. 
director; at the Tocqueville 
Society event.

4. From left, Jean Jewell, 
White O’Connor Curry LLP 
office administrator; artist 
Cinye EagleWolf; and author 
Patricia Forrester; at the 
Greater Los Angeles Chapter 
of the Association of Legal 
Administrators’ April 27
Members-in-Transition
Networking Event at the
Wells Fargo Center Atrium in 
downtown Los Angeles.

5. From left, Mary McDonnell, 
Entertainment Partners legal 
manager; musician Toby 
Karlin; and Luci Hamilton, 
Karlin & Peebles LLP director 
of administration and finance; 
at the GLA ALA event.

6. From left, Beverly Hills 
attorney Mitch Dawson; his 
wife, Bobbe Joy Dawson, 
Bobbe Joy Makeup Studio 
owner; and Dr. Robin T.W. 
Yuan; at an April 29 book 
signing for the Beverly Hills 
cosmetic surgeon’s “Behind 
the Mask, Beneath the Glitter” 
at Julian’s Auction House in 
Beverly Hills. 

7. From left, Curtis Eng, Los 
Angeles Zoo chief veterinar-
ian; Chester J. Pipkin, Belkin 
International Inc. chairman; 
and his wife, Jan Pipkin, at 
the Greater Los Angeles Zoo 
Association’s April 16 Sunset 
Safari event at the zoo in 
Griffith Park.

8. From left, John Lewis,
L.A. Zoo director; Genie 
Vasels, GLAZA vice president; 
and Los Angeles Councilman 
Tom LaBonge; at the
association’s event.
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‘I’m trying not to
eat too many. But I
probably eat five
or six a week.’
DON SCOTT,
Otis Jackson’s Soul Dog,
on his new diet,
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it’s cozy, built
for family or
entertainment.’
HOWARD LEIGHT JR., 
Rocky Oaks Estate
Vineyard, on the 9,000-
square-foot home for
sale at the vineyard,
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‘In 1978, we
won the world
team tennis
championship.’
ASHOK AMRITRAJ,
Hyde Park
Entertainment, 
on his pro tennis career,
PAGE 16
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� MICHAEL BOHN
Senior Principal
Perkowitz+Ruth Architects

Yes, the city should allow
the creation of districts with
lighter parking requirements –
as long as they are determined
on a case-by-case basis. Park-
ing is one of the most signifi-
cant driving costs to economic
development. The cost of pro-
viding parking on individual
parcels many times prohibits

business investment in older
areas that were not designed for automobile use. 

� LISA SCHWEITZER
Associate Professor
USC School of Policy, Planning and Development

We shouldn’t have cities intervene and require

businesses to have a minimum amount of parking.
It costs a lot of money, and is a big burden to
redevelopment. Some businesses will want to
provide parking, but there are others who want to
move in to more urban neighborhoods and cap-
ture foot traffic. We should let businesses cater to
their preferences. 

� AARON D. KELLY
Associate Principal
RNL Design

The current requirements are counterproductive
to growth. Businesses would likely benefit from a
decreased reliance on single-occupancy automo-
bile traffic: a very low density use of our streets.
Increased transit, bicycle and pedestrian traffic will
generate more people passing by their locations.

� GARY POPENOE
Senior Associate
NBBJ

We should actively seek effective strategies that
move us away from parking-oriented developments.
The challenge is finding the political will to do so in
the face of often intense opposition from a population
that is sensitized to congestion and parking issues.

� STUART WALDMAN
Chief Executive
Valley Industry and Commerce Association

Yes, the requirements are too strict. Los Ange-
les is full of diverse neighborhoods, and these dif-
ferent areas have varying needs. Businesses locat-
ed in or near transit-oriented development do not
need to be held to the same parking requirements
as other areas with fewer transportation options.

� LABJ FORUM

IF you’re a local business watcher, Amgen
Inc. might be a source of weariness and frus-
tration for you.

Amgen is kind of like a brilliant kid who keeps get-
ting B’s at school. The company has enormous poten-
tial but hasn’t lived up to it, at least not in recent years.

Its stock says a lot. Its price has been stuck in
the $50s for a decade now, albeit with a couple of
surges and swoons out of that range. To be fair, its
stock has increased lately, and is up more than 10
percent year to date. Still, when it closed last
Thursday at $61, the price was just about where it
was 10 years ago.

As a local corporate citizen, Amgen’s record is
kind of the same. Oh, sure, it’s a big employer, and it
created the Amgen Tour of California bicycle race that
was to conclude Sunday. But somehow, you expect
more from America’s largest biotech company, which
also is one of the three biggest businesses in the L.A.
area. (Amgen is in Thousand Oaks, but we include
that part of Ventura County in the Business Journal’s
coverage territory.)

Amgen’s recent announcement that it would start
paying a dividend this year is more or less an admis-
sion that it’s topped out as an enterprise. Big compa-
nies that don’t pay dividends (think Apple Inc.) often
are exciting and need to keep the money to invest in
their growth. Big businesses that do pay dividends
(think utility companies) typically are reliable if bor-
ing profit producers with limited growth prospects.

Maybe that’s why Amgen’s stock price dipped
nearly 5 percent after it made its dividend

announcement last month. Dividends may be pop-
ular now, but they are still associated with frumpy
companies.

But wait. Maybe, just maybe, we’ll get some
thrills from Amgen yet.

Kevin Sharer, Amgen’s chief execu-
tive, last month predicted that by 2015
the company would earn between 40
percent and 67 percent more than the
estimated earnings for this year. OK, so
those numbers may not make you run
to boot up your eTrade account, but
they certainly are better than we’re used
to seeing from Amgen.

And the company does have its
boosters. Ken Fisher, writing in
Forbes.com last week, said that
“unlike many peers offering only
drugs in the research phase, (Amgen)
has 10 approved drugs spanning 16
conditions, including anemia, arthri-
tis, colon cancer, kidney failure and osteoporosis,
well suited to an aging populace.” He wrote that
“the time is right” to buy Amgen stock.

I don’t know if he’s right. Obviously, investors
would welcome a resurgent Amgen. And Ange-
lenos generally would sure like to see more leader-
ship and participation from Amgen. 

• • •
Think of how Rick Caruso has patiently and

expertly overcome his opponents over the years. As
mentioned in this space a month ago, Caruso has had

to wage campaigns for public votes, fight lawsuits,
deal with expensive and changing environmental
challenges – and that’s in addition to a mall develop-
er’s usual battles to get city approvals, assemble land,

attract and keep tenants, etc. 
But in the end, it seems he typical-

ly comes out ahead. And residents
here are rewarded with nice new shop-
ping malls.

So it’s something of a shock to
learn that he’s throwing in the towel at
Santa Anita. (See the article on page
1.) The Shops at Santa Anita would
have been his biggest mall yet.

On the other hand, the obstacles to
this project were more numerous than
usual. The original vision of creating a
“racino” – a race track with slot
machines – failed in a public vote. The
nearby mall owner sued, forcing him to
redo his environmental report. Caruso

had to drop condos from the project. Finally, his part-
ner went into bankruptcy and the two are squabbling
in court. This has all unfolded over seven years. It
was too much for most anybody.

But for those of us who appreciate Caruso’s
malls, we can hope he reconsiders his decision and
gets Santa Anita back on track.

Charles Crumpley is editor of the 
Business Journal. He can be reached at 
ccrumpley@labusinessjournal.com.
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Car
Trouble

The city of Los Angeles may create special districts
where businesses wouldn’t have to provide as many
parking spaces. So the Business Journal asks: 

Should the city create districts
where businesses would have
lighter parking requirements?

CHARLES
CRUMPLEY

COMMENT

5700 WILSHIRE BLVD., SUITE 170,
LOS ANGELES, CA 90036
(323) 549-5225   FAX 549-5255
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Los Angeles Business Journal Poll
Should the city of Los Angeles create districts
where businesses would have lighter parking
requirements?

Online results for week ended May 18

No. Fewer 
spaces would 
create 
hassles.

Yes. 
Requirements 
are too strict.

40%

60%
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By DAVID M. SMITH

THERE is a misguided assumption by some policymakers
in the California Legislature that raising the minimum
wage will have a benign impact on the labor market. In

fact, some experts go as far as saying that increasing the mini-
mum wage will help the economy. However, years of research
prove the contrary; raising the minimum wage harms small
business owners and entry-level employees – the exact popula-
tion that an increase is purported to help. (AB 10, if passed,
would raise the minimum wage every year automatically; a
hearing is scheduled for this week.)

Increasing the minimum wage discourages employers from
hiring low-wage entry-level workers. One-half of minimum
wage employees are younger than 25. Increases in the minimum
wage reduce employment prospects for this entire demographic. 

Study after study shows that minimum-wage increases do
more harm than good. Low-income families are hit hardest by an
artificial wage increase. Businesses are prevented from hiring low-
income workers because of cost pressures. They turn instead to
outsourcing and other mechanisms to run operations. Low-skilled
workers are prevented from gaining valuable work experience,
and entry-level workers also endure hardship with each obstacle
instead of gaining a foothold to a lifetime of gainful employment.
The reality is that entry-level income workers need job opportuni-
ties and some level of certainty about take-home pay. 

Raising the minimum wage could have two very detrimental
impacts. First, increasing the minimum wage will increase
workers’ hourly rates; workers will take home less money at the
end of the pay period if their employer reduces their hours to
manage costs. 

Added labor costs
Second, employers – especially small businesses with tight

profit margins – will be forced to lay off employees due to
added labor costs. The net effects of these actions are sure to
only increase our state’s already high unemployment rate.

If business income decreases due to higher labor costs and
unemployment goes up, tax revenues will decrease. There also
will be an increased dependence on the state’s dwindling social
services. That would not be welcome news for policymakers
grappling with the $26 billion deficit. 

While there are winners and losers in every policy proposal,
it is clear that the losers in this case are young entry-level work-
ers. According to the Bureau of Labor Statistics, the unemploy-
ment rate in March 2011 for African-American teens (both
women and men) ages 16 to 19 was 42.1 percent nationally and

34.5 percent in California. With such extraordinary rates of teen
unemployment, creating barriers to employment at this time
should be unthinkable.

In recent years, Los Angeles has made great strides in
putting young people to work through the Hire L.A.’s Youth
program. This partnership between the Los Angeles Area
Chamber of Commerce, Mayor Antonio Villaraigosa and the
city of Los Angeles encourages employers to provide summer
employment for more than 10,000 L.A. teens. This program
allows youths to begin to develop the skills that will make them
higher-wage earners in the future. Building the work-force
skills of our young people will pay long-term dividends for Los
Angeles. Businesses continually rank a region’s skilled work
force as a top consideration when deciding where to locate or
expand. Raising the minimum wage could greatly hurt this pro-
gram and others like it because there will be fewer opportunities
due to increased labor costs.

There are several other policies that work in the free market
and are better suited to help low-income workers. First, encour-
aging and incentivizing employers to invest in the training of
basic skills will help develop an educated work force and give
employees the tools they need to achieve upward mobility. This
can be done by expanding the Hire L.A.’s Youth program to all
of Los Angeles County. 

Second, the state can focus more on improving upward
mobility of Californians through improved education. The Los

Angeles Economic Development Corp. identified many educa-
tion improvements in its Los Angeles County Strategic Plan for
Economic Development, including offering more science, tech-
nology, engineering and math at schools. 

Lastly, state government can provide incentives aimed to
encourage job growth, particularly within the areas and indus-
tries in which California has a competitive advantage, such as
tourism, agriculture and emerging clean technology. If the goal
is to reduce poverty, the earned income tax credit, implemented
at the federal level and augmented by many states, has been
shown to be an effective policy.

Putting Californians back to work is the quickest way to
improve our economy. Elevating the minimum wage does little
to provide upward mobility for Californians. By improving edu-
cation, work force training and employment opportunities, Cali-
fornians can reach their true earning potential.

This is a critical time for many people trying to find a job.
The latest job numbers reflect some progress in hiring, but there
is an enormous challenge ahead. From an economic standpoint,
it is foolhardy to believe that raising the minimum wage and
increasing employers’ costs is a policy that will result in more
jobs for Californians. 

David M. Smith, Ph.D., is Associate Dean of Academic Affairs
and Associate Professor of Economics at Pepperdine’s 
Graziadio School of Business and Management in Malibu.

By RON SHINKMAN

I’VE been a member of the Los Angeles Area Chamber of
Commerce for several years, and until recently the only
gripe I’ve had was that it stopped serving fruit and pastries

during morning committee meetings.
That was until chamber President Gary Toebben sent an e-

mail to members last month that made me unsure of whether I
should shout or shiver.

Titled “A Plan to Save Jobs and Clean Up Vernon,” it sound-
ed initially benign. The five-square-mile city of Vernon is home
to 1,800 businesses whose employees outnumber residents by
about 450 to one. But its governance is so pugnaciously opaque,
I’m surprised there isn’t a statue in front of City Hall depicting
Justice’s scales being swiped or some gadfly getting beaten up. 

Yet Toebben’s e-mail didn’t hesitate to criticize legislation
recently passed by the Assembly and championed by Speaker
John Perez that would disincorporate Vernon. 

“We commend and appreciate the Speaker’s focus on root-
ing out corruption, but (the disincorporation bill) runs the dan-
ger of ‘throwing out the baby with the bath water’... the current
elected officials in Vernon are well aware that dramatic changes
must be made,” Toebben declared, then warned that the city’s
jobs could disappear along with Vernon. 

While I understand the chamber’s concern – no charter city,
let alone one that champions business, has ever been dissolved
– I rubbed my eyes in disbelief over the reference to Vernon’s
“elected officials.” 

Toebben cited the coverage of Vernon in the Los Angeles

Times in his letter, which means he should know elected officials
do not exist in Vernon. All of its council members have been
appointed by the cabal that runs the city’s government, primarily
in exchange for fat salaries (about 10 times what a typical small-
town council person is paid) and low rent on the few homes within
city limits, all owned by either other council members or the city.

There isn’t a council member who’s been elected in Vernon
in 40 years. Its mayor, currently under indictment for voter
fraud, has been in office since the 1950s.

Vernon’s last attempt at an election occurred in 2006, and
would have been comical were it not so chillingly antidemocrat-
ic. It was conducted only because an outside group of eight peo-
ple converted a tanning factory to an apartment house and three
filed to run for City Council. Vernon cut off their utilities, evict-
ed them and tried to remove them from the ballot.

Judge’s order
A Superior Court judge eventually had to order an election.

Even then, the ballots were kept locked up in the City Clerk’s
Office for six months after they were cast – until another court
ordered them counted. The challengers were heckled when the
ballots were finally tabulated at City Hall.

Vernon’s leaders appear undeterred by being just a Senate
vote and Gov. Jerry Brown’s signature away from having their
city dissolved. They recently insisted on a $200,000 “deposit”
from Perez’s office in order to produce some documents he had
requested. In a municipality that no doubt owns plenty of shred-
ders but not one copier, this makes perfect sense.

Meanwhile, Toebben suggested that Perez, his colleagues

and these imaginary elected officials work with the Vernon
Chamber of Commerce to craft a reform of the city charter.
However, that body has been in lockstep with Vernon’s shad-
owy leadership for too many decades to suddenly embrace
transparency.

While it is understandable that businesses within Vernon
should be concerned by the sudden change of having their city
dissolved, by advocating essentially the status quo, Toebben
and the L.A.-area chamber are supporting a complete discon-
nection of business interests from that of their customers, com-
petitors, employees, regulators or anyone else.

Should Vernon be dissolved, its governance would be handed
over to the Los Angeles County Board of Supervisors. I can
assure Toebben he shouldn’t get too exercised over that change,
as the only new face to grace that body in the past decade is pol’s
pol Mark Ridley-Thomas (in that way, Vernon’s populace would
feel right at home). Moreover, not a single supervisor is political-
ly dumb enough to touch even a hair on one of Vernon’s jobs.

The only difference is that supervisors are up for election
every four years. We may not like what they do, but at least we
get a say as to whether they do it.

Should my two cents cost me my $500-a-year chamber
membership, so be it. I’m entrepreneurial, but I’d rather the
chamber spend my dues serving fruit and pastries than preserv-
ing a defiantly corrupt city whose governance must be demol-
ished before it can be reformed.

Ron Shinkman is a health care publisher and communications
consultant in Burbank.

Paycheck Bump Comes at a Price
Efforts to raise the minimum wage
harm small business owners and
entry-level employees.

A Vote of No-Confidence in Vernon’s ‘Elected Officials’

Study after study
shows that minimum-

wage increases do
more harm than good.
Low-income families
are hit hardest by an

artificial wage
increase. Businesses
are prevented from
hiring low-income

workers because of
cost pressures.

Sacramento Statehouse
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year and First Republic gets us great rates.”

TIMOTHY CORRIGAN, PRINCIPAL
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DIGITAL EDITION USERS GUIDE  |  TABLE OF CONTENTS PAGE
Los Angeles Business Journal digital edition provides links to navigate through pages and articles easily whether you are on your 
mobile device such as iPad and computer. With a the touch of your fi ngertips on the headlines, the digital edition will directly link 
you to the website where the article is placed and can be forwarded through email or copied and pasted on documents of choice. 

TABLE OF CONTENT:  Touch table of content teaser will jump directly to the page of the story.4
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DIGITAL EDITION USERS GUIDE  |  NAVIGATION TOOLBAR
Los Angeles Business Journal digital edition provides links to navigate through pages and articles easily whether you are on your 
mobile device such as iPad and computer. With a the touch of your fi ngertips on the headlines, the digital edition will directly link 
you to the website where the article is placed and can be forwarded through email or copied and pasted on documents of choice. 

NAVIGATION TOOLBAR:  Touch navigation button to go to specifi c page indicated.

iPad
Only 'Thumbnails, LABJ User Guide, Front Page and Table of Contents will appear on iPad.

Computer
The entire navigation toolbar for computers will appear for expanded navigation options. 

5
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DIGITAL EDITION USERS GUIDE  |  DOWNLOAD INSTRUCTION FOR PC/MAC
Los Angeles Business Journal digital edition provides links to navigate through pages and articles easily whether you are on your 
mobile device such as iPad and computer. With a the touch of your fingertips on the headlines, the digital edition will directly link 
you to the website where the article is placed and can be forwarded through email or copied and pasted on documents of choice.

We recommend you read the very brief CBJ Digital Edition User Guide which you can download right now at:

http://www.cbjonline.com/a3sdbj/resources/Digital-Edition-InstructionsONLINE.pdf

The User Guide will help you get the most out of the many enhancements  
incorporated into the Digital Edition.

To read the Digital Edition on either your PC/MAC please follow the instructions below;

To Download:
1. Click on the below listed URL: www.labj.com/digital

2.  Click on the edition you wish to download (the editions for each paper are represented by an icon which appears on 
the Web page you access with the browser).

3.  Wait as the selected edition is downloaded into your browser. Download progress will vary from different browsers.

4. The downloaded edition will appear in your browser

Reading Instructions (start here if you have already downloaded the Digital Edition into your browser)

1.  Save the Los Angeles Business Journal Digital Edition in an easily accessible folder on your computer. We suggest 
creating a Digital Edition folder in your Documents Folder where you can save each issue of the Digital Edition.

2.  Go do the folder with the Digital Edition, locate the Digital Edition icon and the Digital Edition will open in Adobe 
Reader. If you don’t have a copy of Adobe Reader on your computer, go to  
www.labj.com/digital and download a free copy of Adobe Reader. 

3.  As the Digital Edition opens inside Adobe Reader you will be asked to allow the Digital Edition to open in the full 
screen mode.  

4.  You will note a series of buttons across the top of the page of the Digital Editions. The buttons provide the following 
commands:

Previous Page, 2-Page Spread, 1-Page View, Thumbnails, User Guide, Front Page, Table of Contents, Zoom-in,  
Zoom-out, Next Page

There are addition links embedded in the Digital Edition (and described in the User Guide) which are intended to 
enhance your reading experience. 

Note: the Digital Edition can also be read on Android, Apple, Blackberry and Windows smart phones and on Kindle and 
Nook digital reading devices. 
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DIGITAL EDITION USERS GUIDE  |  DOWNLOAD INSTRUCTION FOR iPAD
Los Angeles Business Journal digital edition provides links to navigate through pages and articles easily whether you are on your 
mobile device such as iPad and computer. With a the touch of your fingertips on the headlines, the digital edition will directly link 
you to the website where the article is placed and can be forwarded through email or copied and pasted on documents of choice.

We recommend you read the very brief CBJ Digital Edition User Guide which you can download right now at:

http://www.cbjonline.com/a3sdbj/resources/Digital-Edition-InstructionsONLINE.pdf

The User Guide will help you get the most out of the many enhancements incorporated into the Digital Edition.

To read the Digital Edition on either your iPad please follow the instructions below;

 

To Download:
1. Click on the below listed URL: www.labj.com/digital

2.  Click on the edition you wish to download (the editions for each paper are represented by an icon which appears on 
the Web page you access with the browser).

3.  Wait as the selected edition is downloaded into your browser. Download progress is marked by a blue thermometer 
indicator in the URL bar of the browser.

4. The downloaded edition will appear in your browser

Reading Instructions (start here if you have already downloaded the Digital Edition into your browser)
1. To read the Digital Edition you must move the Edition from your browser to a digital reader.

2.  Move the downloaded edition into the iBooks digital reader (iBooks is a standard app delivered on all iPads. The app 
is available free on in the Apple app store should you need to download a copy of the app) by tapping in the center 
of the page until you see the "open in" button appear in the upper right-hand corner of the page.

3.  Tap on the "open in" button. A list of apps will appear.  Select iBooks. After a delay of a few moments, the digital 
edition will appear on a bookshelf in the iBooks app. 

4. Tap on the image of the digital edition shown on the bookshelf and the edition will open in iBooks.

5.  Use the tools at the top of each page of the digital edition in combination with the built in tools in iBooks to read 
and navigate the edition.

6.  You will note a series of buttons across the top of the page of the Digital Editions. The buttons provide the following 
commands:

Thumbnails, User Guide, Front Page, Table of Contents

7. Enjoy reading your weekly digital edition of the Los Angeles Business Journal

8. Please give us feedback by sending me an email at: rcarr@sdbj.com

Note: the Digital Edition can also be read on Android, Apple, Blackberry and Windows smart phones and on Kindle and 
Nook digital reading devices. 
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