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Letter from the Publisher

T
he role of chief financial officer has never experienced more disruption. Today, the most effective CFOs have their 
hands on much more than the financials. Technological trends like artificial intelligence, ever-advancing analytics 
tools and the looming concerns of automation are just a few of the factors affecting today’s CFOs.  In this post-
event supplement for our 13th annual Los Angeles Business Journal CFO Awards, we celebrate their efforts and 
achievements.  

This issue shines a much-deserved spotlight on the honorees and finalists we celebrated at our 2019 CFO of the Year Awards 
reception on Sept. 26th at the Westin Bonaventure Hotel and Suites.

We hope you enjoy this special section, which contains some insights on what it means to be a corporate financial steward 
in today’s business climate. And again, congratulations to all the great CFOs in Los Angeles who tirelessly contribute to their 
businesses’ bottom lines, and ultimately, to our business community as a whole.

Best regards, 

Anna Magzanyan
Publisher & CEO
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RSM US LLP is the U.S. member firm of RSM International, a global network of independent audit, tax and consulting firms. Visit rsmus.com/aboutus for more information regarding RSM US LLP and RSM International.

Join us for a  
global meeting  
of the minds.

PUT OUR TAILORED INSIGHTS TO WORK FOR YOU. 

To make confident decisions about the future, 
middle market leaders need a different kind of 
advisor. One who starts by understanding where 
you want to go and then brings the ideas and 
insights of an experienced global team to help get 
you there.  

Experience the power of being understood.  
Experience RSM.

rsmus.com 
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2019 HONOREES & FINALISTS

PUBLIC COMPANY CFO OF THE YEAR WINNER

PETER HOVENIER
BOINGO WIRELESS

P
eter Hovenier is the CFO at Boingo Wireless, the global leader in connectivity. 
At Boingo, he is responsible for overseeing all aspects of finance, accounting, 
legal and administration and has played an integral role in the company’s many 
acquisitions, development of the corporate governance in compliance with 

Sarbanes Oxley and more. He has been instrumental in catapulting Boingo from 
startup to a wireless industry powerhouse with continued year over year growth. 
Hovenier has served in the CFO leadership role at Boingo since November of 2012. 
Prior to that, he was the company’s senior vice president of finance from 2007 to 2012; 
and vice president of finance and administration from 2002 to 2007. 

Hovenier is an exceptional leader with a proven track record for planning, 
developing, organizing, implementing and evaluating an organization’s fiscal 
performance. His attention to detail, efficiency and effectiveness are unmatched. At 
Boingo, his leadership has catapulted the company from a small startup to a global 
leader in connectivity and one of Los Angeles’ Best Places to Work for four years and 
counting. His most recent major accomplishments include leading Boingo to its most 
successful year in company history in 2018, with record annual revenue of $250.8 
million, an increase of 22.7% year-over-year. 

Hovenier has also led corporate development efforts, helping spearhead successful 
M&A deals to pivot Boingo’s business. The acquisitions were rooted in Boingo’s 
turnaround strategy to move from a standalone retail Wi-Fi business to a company that 
acquired the wireless rights at venues, build networks at those venues and monetize 
them through innovative products and services. 

PUBLIC COMPANY 
CFO FINALIST
 

BOB MALONEY
DEUTSCH LA

Bob Maloney serves as 
Deutsch LA’s EVP, 
Chief Financial 

Officer, bringing more 
than 25 years of finance 
and operations experience 

to the marketing communications industry. At Deutsch 
LA, Maloney leads the agency’s financial and operational 
infrastructure, working hand in hand with CEO Mike 
Sheldon and the executive leadership team.  In the last 
year alone, Maloney has played an integral role in bringing 
the revenue of 19 new clients to the agency and he 
personally led the 18-month, multi million-dollar build out 
of the agency’s 48,000 square foot full-service production 
facility, Steelhead.  

What differentiates Maloney from other CFOs is his 
forward-thinking approach and his constant drive to 
innovate the business model to future-proof Deutsch’s 
position and offering in the marketplace. The advertising 
industry has faced headwinds that have put many agencies 
in a tough position and Maloney has pushed Deutsch’s Los 
Angeles office to take strategic risks but make smart bets 
that have led to year-over-year success. 

PUBLIC COMPANY 
CFO FINALIST
 

GEORGE BALL
PARSONS CORPORATION

Acertified public 
accountant who holds 
a Bachelor of Science 

degree in accounting 
from Drexel University in 
Philadelphia, George L. 

Ball was appointed Parsons Corporation’s Chief Financial 
Officer in May of 2008.  Ball joined the company in 1995 
and served in a variety of senior financial and operations 
management positions prior to his appointment as CFO. 
Ball has more than 36 years of experience in finance, 
accounting and management roles with both public and 
private companies. 

Ball had more challenges thrown his way, just in the 
last 12 months, than many CFOs face in multiple years. 
He successfully worked through the integration of new 
businesses that were transformative to the company, and he 
led the IPO efforts that were a milestone in the company’s 
75-year history. These alone would have been significant 
accomplishments before considering the company’s 
relocation, the implementation of two major accounting 
standards and overseeing significant margin expansion 
across the business compared to prior periods. 
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Some of these faces may look familiar to you. After all, these proven 
experts have over 300 years of combined commercial banking 

experience. Providing unparalleled local market knowledge, they’ve 
come together for one purpose—to help empower and propel 

your business into the future.

Los Angeles, meet
Fifth Third Bank.
Oh, you’ve already met!

Fifth Third Bank, Member FDIC. 1000669

To get in touch, contact Brandon Ferrera at brandon.ferrera@53.com.

BOTTOM ROW – DAVID MANGAHAS, VALERIE YOUNG, CHRISTOPHER YOON, ERIN HUDSON,
KATHLEEN VALDIVIA, MELISSA POLLARD, MISSY STERN, SANDRA COLLASO

 SECOND ROW – JENNIFER BAKER, KELLY VAN DYKE, JOE YUROSEK, PETE FITZPATRICK, JOY GILMER   

THIRD ROW – DAN MOSS, JP MCDONALD, MARY KING, JIM DOX, BRANDON FERRERA, SONIA PEREZ, MADI LANG  
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2019 HONOREES & FINALISTS

PRIVATE COMPANY CFO OF THE YEAR (LARGE COMPANY) WINNER

ANDREA ZOECKLER
EPSON AMERICA

A
ndrea Zoeckler is a distinguished leader, specializing in corporate finance, financial 
operations and controls, and strategic planning. Within her role as CFO and COO 
of Epson America, Zoeckler is responsible for business in 24 countries, conducted 
in 11 currencies, and supported by a team of 1,400 employees in North and 

Latin America. In recognition of her worldwide, Zoeckler was appointed to the role of 
Executive Officer of the $10 Billion Seiko Epson Corporation, the first woman named to 
this position in Seiko Epson’s long and impressive history.

During her time as CFO with Epson America, Zoeckler managed a growth rate of 
16%, while concurrently improving profitability. This sustained grow is accentuated by 
challenging periods of economic and political volatility in Latin America and significant 
supply chain disruptions, including formulating strategic responses to recently imposed 
US import tariffs for China. 

Zoeckler is responsible for developing robust compliance programs across the 
Americas, including specific programs to comply with FCPA, GDPR and California 
privacy laws. Zoeckler is the executive sponsor of the global Management Transformation 
Project, and she is responsible for the integration of $100 million OEM Microdevices 
business, achieving cost reductions, streamlined operations, enhanced internal control 
environment, and expanded business capabilities. Zoeckler developed and implemented 
comprehensive Epson Management System based on lean continuous improvement 
principles and the strategic B2B Platform to support commercial sales channel partners. 
Each of these initiatives resulted in significant operational efficiencies related cost 
reductions. In addition, Zoeckler is leading Epson America’s strategic direction for its new 
$100 million corporate Headquarter campus.

PRIVATE COMPANY 
CFO (LARGE) 
FINALIST
 

YUNAH LEE
GOAT GROUP, INC.

An experienced finance 
professional turned 
entrepreneur, Yunah 

Lee is currently the CFO 
of GOAT Group, the 

world’s largest and most trusted marketplace to buy and sell 
authentic sneakers. GOAT Group was founded in 2015 
and has raised $200 million in venture capital, growing 
the business to over 12 million users and 600 employees 
around the world. In her role, Lee manages all of GOAT 
Group’s corporate functions including finance, accounting, 
legal, tax, human resources, real estate, and security. 

With more than 15 years of professional finance and 
business experience, Lee has overseen the tremendous 
growth of GOAT Group. Under the direct leadership 
and guidance of Lee, GOAT Group has grown from 25 to 
600 employees worldwide and has seen revenue increase 
2400%. She has had a direct hand in building the company 
and has been a strategic, guiding force in company 
acquisitions and investment rounds. 

PRIVATE COMPANY 
CFO (LARGE) 
FINALIST
 

STEPHEN 
HOWE
THE WONDERFUL COMPANY, LLC

Steve Howe has played 
a critical role in The 
Wonderful Company’s 

rapid growth. Since his arrival, the company’s revenues 
and EBITDA have doubled, with Howe effectively leading 
a number of essential corporate functions. What truly sets 
him apart, however, is not just his exemplary performance 
as CFO – it is his positive impact on The Wonderful 
Company’s culture. 

Howe has been a leader in transforming how Wonderful 
employees learn, develop, and operate on a daily basis. 
He spearheaded the creation of the Wonderful Leadership 
Academy, which offers classes to both emerging and 
senior leaders across the organization. The program has 
strengthened the company’s leadership pipeline, while 
giving employees an opportunity to learn valuable skills 
that will help them advance in their careers. He is also the 
executive sponsor of the company’s Lean implementation 
initiative, WOW (or War on Waste), which emphasizes 
continuous improvement and people development. 
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CSUN’s David Nazarian College of Business and Economics  

is dedicated to educating a diverse student population to 

achieve career success and be a force for a better future.

CSUN.EDU/NAZARIAN
(818) 677-2455

CSUN’s David Nazarian College of Business and Economics  

is dedicated to educating a diverse student population to 

achieve career success and be a force for a better future.
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2019 HONOREES & FINALISTS

PRIVATE COMPANY CFO OF THE YEAR (MEDIUM COMPANY) WINNER

DOUGLAS GOLD
MITCHELL SILBERBERG & KNUPP LLP

F
or more than 30 years, Doug Gold has worked in the functional areas of finance, 
sales, marketing and operations in industries ranging from banking to software to 
law. He has built a reputation as an expert problem solver, effective communicator 
and creative thinker. 

The legal industry has faced challenges since the Great Recession. The 
business models and economic structures have been under intense pressure and 
are changing by the day. The last decade has presented a need for creativity and 
unconventional thinking, both of which Gold has applied to his firm. In addition to 
his prior accomplishments that included raising tens of millions in venture capital, 
tens of millions in debt financing, and saving millions of dollars through process 
improvement, he has made an indelible mark on his law firm. 

In the last five years specifically Gold has helped to decrease the billing and 
collection cycle by 29 days, lowered the average cost per attorney by 8%, improved 
realization rates by 6%, improved average billing rates by 14%, lowered the cost ratio 
by 12%, and increased revenue per attorney by 9% - all of which improved profits per 
partner by 18%. In addition to internal facing demands and accomplishments, Gold 
has helped drive his organization towards increased external facing success, including 
supporting business development efforts yielding millions of dollars in new business, 
building a homegrown software system that has unitized every function in the law firm, 
and helping drive the ability to formulate alternative fee arrangements which clients 
demand in today’s market.

PRIVATE COMPANY 
CFO (MEDIUM) 
FINALIST
 

LAURIE 
LAWHORNE
MENDOCINO FARMS 
SANDWICH MARKET

Laurie Lawhorne is a 
strategic and results-
oriented finance 

executive with expertise in operational and international 
finance across publicly traded and private equity-backed 
companies. An analytical and hardworking producer and 
team player, she fosters an atmosphere of integrity, respect, 
collaboration and transparency. 

Since joining Mendocino Farms in April 2018, 
Lawhorne has made significant contributions to the 
rapid growth of a premium fast casual pioneer brand. For 
example, she has successfully led a round of debt and equity 
financing above target, gaining the confidence of credit 
and equity partners raising money to help fund significant 
double digit growth. She also drove unit growth by 80% 
over the first 18 months and worked cross-functionally 
with operations to provide more robust reporting tools, 
helping operators manage the business from a labor and 
inventory perspective to improve store level margins. She 
also has implemented the company’s inventory and food 
cost management, improving food cost by 200 bps. 

PRIVATE COMPANY 
CFO (MEDIUM) 
FINALIST
 

ERIC CHAN
LA CLIPPERS

Los Angeles Clippers 
Chief Financial 
Officer Eric Chan is 

responsible for leading the 
organization’s financial 

operations including establishing and implementing long-
range financial strategy, policies and goals and leading 
financial project management for all Clippers operations. 

In just one year with the Clippers, Chan has made a 
tremendous impact on the organization, from creating 
better processes to increasing profit. Chan’s leadership has 
provided his department, as well as the organization as a 
whole, the opportunity to grow and to continue to become 
a best-in-class business. Chan’s ability to identify areas of 
growth for the organization enabled him to implement 
KPI-tracking dashboards to create greater visibility and 
transparency for performance across all segments of the 
Clippers organization, as well as to hold teams more 
accountable for actions and results.  Chan also found ways 
to create better productivity management that resulted 
in a growth of overall revenue from the year prior, while 
beating revenue projections by 10%. 
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2019 HONOREES & FINALISTS

PRIVATE COMPANY CFO OF THE YEAR (SMALL COMPANY)  
WINNER

JANG LEE
JOYMODE INC.

J
ang Lee is the CFO of Joymode, overseeing accounting, finance, planning and 
investor relations. He joined the company shortly after it raised $15 million of 
Series A equity financing led by Naspers. His focus is to help the company grow, 
manage equity and debt transactions and build efficiency across the organization. 

Joymode is challenging the traditional ownership model and helping mitigate waste. 
The core concept is to loan products that you would normally purchase. It is creating a 
world where “what we do is defined by what we imagine, not what we own.”� 

Prior to Joymode, Lee was CFO of Hollar where he oversaw the company’s rapid 
growth and responsible for raising over $100 million in equity and debt financing. 
Now Lee brings to Joymode over 20 years of experience building and leading finance 
teams at technology and e-commerce startups. He has had consistent success in 
improving margins and increasing operational efficiency. He has also structured debt 
facilities for a number of startup companies that has helped with working capital and 
support growth.

Lee was recruited to join Joymode in 2018 because of his stellar experience in 
raising money and growing start-ups.  The CEO had recently sold Klout, a business he 
founded, for $200 million dollars and had just raised Series A round of funding to get 
Joymode off the ground.  Lee couldn’t resist the chance to grow with another exciting 
new start-up idea. Lee took on the challenge to help build this unique business concept 
and so far, has helped Joymode grow to 70 employees and doubled revenue year over 
year.

PRIVATE COMPANY 
CFO (SMALL) FINALIST
 

BICK LE
L'AGENCE

Bick Le is the CFO of 
Los Angeles Collective 
(doing business as 

L’Agence), a California-
based clothing brand 
which blends the effortless 

LA lifestyle with Parisian influence for their unique 
approach to women’s fashion. Le joined the Company in 
2014 and has been tasked with restructuring the company 
from finance to operations. 

Since joining the company, Le has lead the efforts in 
building a finance and operations team and building out 
the company’s retail stores, warehouse, sales showroom, 
and e-commerce site.  She brings with her more than 20 
years of accounting and financial management experience 
across various industries. Le has been instrumental in 
implementing new technologies in all aspects of the sales 
cycle which resulted in 90% of all orders being automated, 
one of the efforts that have contributed to the company’s 
continued growth trajectory.  Her attention to detail, 
efficiency and effectiveness have been keys to L’Agence’s 
success as a company.

PRIVATE COMPANY 
CFO (SMALL) FINALIST
 

BRETT ABBEY
MOB SCENE

Brett Abbey is Mob 
Scene’s CFO, 
helping lead the 

evolution of one of the 
leading entertainment 
marketing and production 

organizations as it diversifies it product offerings and 
expands its client reach.  He oversees the accounting, 
human resources, information technology, and legal 
functions, focusing on improving the employee experience 
and collaboration throughout the organization.  

Over the past year and a half, Abbey has been 
instrumental in stabilizing and transforming an established 
organization, guiding through a period of extreme change 
in the media and entertainment landscape due to the 
continued growth of streaming content and major studio 
consolidations.  His tenure began focused on the finance 
functions of the company and build out the strategic 
model for the company.  New systems and processes were 
implemented by Abbey, ranging from a new ERP system 
and other tech stack components to weekly time tracking 
and project management tools improving transparency and 
efficiencies throughout the company. 
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The audit, tax and advisory professionals in our  
Private Company Services practice serve private equity–
backed companies with these goals top of mind. They 
are fully committed to private company growth and value 
creation. They understand your business strategy, and 
they know how to support execution. 

As a dedicated private company practice within PwC,  
we are uniquely structured to serve the growth ambitions 
of equity-backed companies here and around the world.

© 2019 PwC. All rights reserved. PwC refers to the US member firm or one of its subsidiaries or affiliates, and may 
sometimes refer to the PwC network. Each member firm is a separate legal entity. Please see www.pwc.com/structure 
for further details. This content is for general information purposes only, and should not be used as a substitute for 
consultation with professional advisors.

“With equity-backed 
companies it’s all 

about growth and 
value creation.”

Greg Stribos
Private Company Services

PwC’s Private Company Services

A dedicated team. Dedicated to moving you forward. 

Learn how our dedicated Private Company Services teams  
can help create value for private equity-backed companies.  
Visit pwc.com/us/privatecos

#pwcforprivatecos
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2019 HONOREES & FINALISTS

RSM MIDDLE MARKET WINNER

SCOTT TURICCHI
J2 GLOBAL, INC.

S
cott Turicchi oversees all j2 Global merger and acquisitions and public company 
matters. He joined the company in March of 2000 as Executive Vice President 
of Corporate Development and in 2003 was also named CFO. In 2005 he was 
elevated to Co-President and in 2007 he relinquished the CFO title. In 2008, he 

was named President and in 2014, he was also named CFO. 
Under Turicchi’s leadership, j2 Global has achieved 23 consecutive fiscal years 

of revenue growth and successfully acquired and integrated 51 businesses across its 
digital media and cloud services segments. Turicchi has been integral to developing 
new services, enhancing existing services and expanding geographic presence through 
acquisitions of other companies, service lines, technologies and personnel. As a result, 
j2 Global has demonstrated a history of strong operating performance, increasing 
revenue from $518.6 million in FY 2013 to $1.2 billion in FY 2018, representing a 
five-year CAGR of 18.4%. Over the same period, adjusted EBITDA has grown from 
$221.5 million to $490.0 million, or at a 17.2% CAGR.

Turicchi oversees a portfolio of highly-recognized digital media brands, including 
IGN, Mashable, Humble Bundle, Speedtest, PCMag, Offers.com, Everyday Health and 
What To Expect, and cloud service brands, such as eFax, eVoice,Campaigner, Vipre, 
KeepItSafe and Livedrive. These brands reach over 180 million people per month. 
Prior to joining j2 Global, Turicchi was a managing director in Donaldson, Lufkin & 
Jenrette Securities Corporation’s investment banking department. He led the deal 
teams that raised nearly $100 million for j2 Global. 

©2019 MUFG Union Bank, N.A. All rights reserved. Member FDIC.  
Union Bank is a registered trademark and brand name of MUFG Union Bank, N.A.   unionbank.com

Wealth planning strategies have legal, tax, accounting and other implications. Prior to implementing any wealth planning 
strategy, clients should consult their legal, tax, accounting and other advisers.

Private enterprise or personal 
ambition—we’ll manage both
Just because your wealth management and business financial needs are different doesn’t 
mean you need different banks to manage them. When you partner with Union Bank®, you 
join a single trusted resource that can deliver customized solutions to address both. So 
whether you’re taking your start-up to the next level, managing an established middle-market 
company, or need advice on business succession planning, choose the right partner to 
manage all of your financial goals. Choose Union Bank.

Learn more at unionbank.com
 
Adam Feit
Los Angeles Market President
Commercial Bank
adam.feit@unionbank.com
213-236-4182

Steve Sherline
National Private Wealth Management Executive
The Private Bank
stephen.sherline@unionbank.com
310-550-6439
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Congratulations to Russell Dean on being honored 
as one of this year’s 2019 CFO of the Year nominees. 

I have enjoyed our long working relationship and 
appreciate the professionalism and excellence you 

bring as CFO of Palisades Media Group.

David M. Primes, MSA, CPA.CITP
Sobul, Primes & Schenkel, CPAs, APC

Freeing clients to pursue their passions, since 1981
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2019 HONOREES & FINALISTS

GOVERNMENT CFO OF THE YEAR WINNER

RONNIE CAMPBELL
METROLINK

R
onnie Campbell has almost 30 years of progressive knowledge and experience in 
financial management. He joined Metrolink in May 2016 as the Chief Financial 
Officer leading the following departments: General Accounting and Payroll, 
Budget and Financial Analysis, Grant Administration, Accounts Receivable and 

Collections, Information Technology and Fare Collections. Campbell also served as 
Interim Chief Executive Officer between November 2018 and January 2019, during the 
search for the new CEO. 

When Campbell joined Metrolink in May of 2016, the staff had lost the trust of its 
board members and funding member agencies due to years of complex budget issues. 
Metrolink relies on funding from five transportation authorities in the counties it serves, 
so the budget has to be approved by all five member agencies, as well as the Metrolink 
Board of Directors. 

Since Campbell arrived, he has restored the credibility of the agency’s financial 
dealings with the board members and member agencies by skillfully managing the 
agency’s $130+ million investment portfolio. Under his leadership, Metrolink’s Finance 
Department has been awarded a Certificate of Achievement for Excellence in Financial 
Reporting in 2016, 2017 and 2018. Additionally, Metrolink has completed the CAFR 
on deadline, which was not being done prior to his arrival. Campbell has increased the 
agency’s balance sheet by $43 million and improved cash flows through adding spending 
controls and processes improvements that have been implemented across the agency. 
Having worked through Metrolink’s challenging budgeting process for three years now, 
Campbell has had time to streamline the process, build relationships with the member 
agency staff and implement process improvements. 

GOVERNMENT CFO 
FINALIST
 

RON 
GALPERIN
OFFICE OF THE CONTROLLER,  
CITY OF LOS ANGELES

Ron Galperin is the 19th 
Controller of the City 
of Los Angeles, elected 

in 2013 and again in 2017. He serves as the watchdog for 
taxpayers at City Hall, making sure public dollars are spent 
efficiently and effectively. He is also the paymaster, auditor 
and chief accounting officer for the City of Los Angeles. 
Galperin oversees a team that conducts independent 
audits, manages the City’s payroll and spending, reports on 
the City’s finances, pursues fraud and waste, and works to 
create a more transparent, accountable and modern city for 
residents.

Galperin also launched ControlPanel LA, the City’s 
first open data portal. It features details on the goods and 
services Los Angeles buys, along with information on 
assets and liabilities, employee compensation, operating 
indicators and much more. Because of his efforts, L.A. 
has been named the “No. 1 Digital City” by the U.S. City 
Open Data Census three years in a row. 
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2019 HONOREES & FINALISTS

EDUCATION CFO OF THE YEAR WINNER

LANG FREDRICKSON
AMERICAN FILM INSTITUTE

L
ang Fredrickson is the Chief Financial Officer at the American Film Institute 
(AFI), an education non-profit that inspires and educates the next generation of 
filmmakers and honors the heritage of the motion picture industry. He is also a 
prominent leader in the financial sector, with 30 years experience in finance and 

accounting. 
Fredrickson joined AFI in 2015 as the Chief Financial Officer, where he directs 

all aspects of financial management. In his capacity at AFI, Fredrickson is responsible 
for all financial and treasury operations, budgeting, financial reporting and analysis, 
endowment oversight, annual audit coordination, IRS and regulatory reporting and all 
external reporting of financial information.  Additionally, he oversees AFI’s banking 
relationships, cash and debt management, investment of operating cash, reserve funds 
and endowments and manages financial risk. 

Since taking on the role of CFO at AFI, Fredrickson has made improvements to an 
influential and historically robust organization. He focused on high insurance costs and 
was able to cut associated costs by 20% while increasing coverage. He targeted high 
auditor fees, ultimately producing a 60% reduction in fees.  Additionally, he reduced 
the cost of existing payroll tools and services by 54%. Fredrickson has also  created 
tools to improve the transparency and understanding of the Institute’s accounting and 
financial performance, enabling AFI to make more educated decisions on financial 
matters. He also created common accounting practices, internally within the company, 
with realigned P&L and balance sheets, which lead to more accurate forecasting and 
measurement of year over year performance. 

Brett Tijanich 
Commercial Loan Officer 

(562) 951-5104 
Brett.Tijanich@fbol.com 

Karen Brown 
Commercial Loan Officer 

(818) 226-3233 
Karen.Brown@fbol.com

Maria Hunter
Commercial Loan Officer 

(562) 951-5102 
Maria.Hunter@fbol.com

FIRST BANK WISDOM
®

:

The most rewarding investment 
of all is a relationship. 

Let’s talk about ours.

Congratulations to all the winners
of the 2019 Los Angeles Business Journal

CFO Awards!

Personal Banking

Small Business

Wealth Management

Mobile Solutions
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EDUCATION CFO 
FINALIST
 

LAYNE 
THRASHER
PRAGER UNIVERSITY 

Layne Thrasher is the 
Chief Financial Officer 
for Prager University 

Foundation (PragerU), 
an educational non-profit focusing on digital media as its 
main distribution platform. He comes to the organization 
with 20 years of experience in Finance, HR and Strategy 
roles with a strong focus on scaling firms as they level up. 
His responsibilities include overseeing the Accounting/
Finance functions of the organization, including ensuring 
GAAP compliance with annual audit/tax needs, banking/
treasury and insurance functions, and managing the human 
resources and facilities realms as PragerU continues to 
grow. 

Thrasher came to the high-growth organization as it 
was scaling and looking for its first full-time, in-house 
CFO. In his first year, he restructured the existing team 
and staffing strategies, implemented KPIs and utilized best-
practices from his private-sector experience to optimize 
enhanced board reporting, financial planning and analysis 
and budgeting as the company experienced a 70% growth 
in donations and revenues. 

EDUCATION CFO 
FINALIST
 

SUNNY  
ISTAR LEE
MONEY MASTER KIDS

Sunny Istar Lee is 
Founder, CEO and 
CFO for Money 

Masters Kids and Good Life Advisers. She and her 
team are committed to helping others to achieve their 
retirement goals and dreams with confidence and care. 
Lee works with an exclusive team of professional experts 
and helps clients to preserve their assets for retirement; 
efficiently transition from the working years to the golden 
years; develop a reliable income plan and create an estate 
plan to protect assets and provide for heirs. 

As an eight-year member of the Million Dollar Round 
Table, the premier association of financial professional, she 
has spoken at many different events, including the 2017 
Million Dollar Round Table Annual Meeting in Orlando; 
2018 MDRT Day in Thessaloniki, Greece; and the 2018 
MDRT Annual Meeting speaking sessions in Los Angeles. 
Lee has authored six books, including “Is Your Child a 
Money Master or a Money Monster?” and “Dear My Baby.” 

2019 HONOREES & FINALISTS

025-50_CFO-post.indd   39 9/26/19   2:09 PM



40   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT       SEPTEMBER 30, 2019

2019 HONOREES & FINALISTS

NONPROFIT CFO OF THE YEAR WINNER

MAMIE FUNAHASHI
COMMUNITY PARTNERS

M
amie Funahashi oversees and directs all aspects of Community Partners’ 
finance and administrative operations. She brings to Community Partners 
over 16 years of experience leading the financial functions of both nonprofit 
and for-profit organizations. 

Funahashi began her career at Arthur Andersen as a Senior Auditor on the 
entertainment and hospitality industry team.  After three years, she was pursued and 
recruited by one of her largest clients, Twentieth Century Fox, to be an Accounting 
Supervisor for Fox Filmed Entertainment. Her next position was for Ticketmaster for 
another three years as an Accounting Manager for the Western region. She then went 
to work at Los Angeles Universal Preschool for eight years as a controller. 

In the nonprofit world, a CFO wears many hats. Funahashi joined Community 
Partners in 2013. She thrives on the entrepreneurial spirit that Community Partners 
provides.  She has been able to help the organization grow and has had a significant 
impact.   When she first started at Community Partners, it was a $25 million 
organization with 235 employees – it is now a $55 million organization with over 700 
employees.  

Among Funahashi’s accomplishments for Community Partners has been growing 
a comprehensive Finance and Administration team that includes finance and 
accounting, legal and risk management, grant compliance, contract management, 
payroll and operations. She also has led process improvements across the organization 
with a focus on integrating technology into work processes. She secured a $23 million 
grant for reducing greenhouse gas emissions for the City of Pacoima and developed 
capacity building consulting services focused on financial and operational systems 
improvements. 

TEXT AS OUTLINES
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MHM (Mayer Hoffman McCann P.C.) is an independent CPA firm that provides audit, review and a�est services, and works closely with CBIZ, a business consul�ng, tax and financial services provider. CBIZ 
and MHM are members of Kreston Interna�onal Limited, a global network of independent accoun�ng firms.

ACCOUNTING | TAX | ADVISORY
www.cbiz.com | www.mhmcpa.com | 310.268.2000

Contact: Nick Pyzow at npyzow@cbiz.com

We are one of the leading providers of tax, audit and advisory services to Southern California’s real estate, 
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NONPROFIT CFO 
FINALIST
 

WILLIAM 
TAYLOR
THE MUSIC CENTER

William (Bill) Taylor 
is chief financial 
officer for The 

Music Center. He has a background as a senior nonprofit 
executive with experience in financial and operations 
management, as well as strategic and business planning. 

In just 19 months as CFO for The Music Center, Taylor 
has made a major impact on numerous fronts. He joined 
The Music Center at a pivotal time in its evolution; the 
organization was in the early days of a strategic planning 
process with the goal of creating an actionable plan to 
transform it into a 21st century performing arts center. 
Outcomes of that plan, including an organizational 
restructuring and increased emphasis on The Music 
Center’s artistic role, meant the need for critical capacity 
building and important system upgrades. He addressed 
those needs, including revamping the institution’s IT 
systems and staffing, strengthening its HR policies and 
empowering executives and middle managers to make 
smarter, informed decisions with a new system of financial 
controls. 

NONPROFIT CFO 
FINALIST
 

LYLE HONIG
AIDS HEALTHCARE FOUNDATION

Lyle Honig was first 
introduced to AIDS 
Healthcare Foundation 

by way of his consulting 
background with Arthur 

Andersen’s Los Angeles office. From there, he steadily 
climbed the ranks to his current role of Chief Financial 
Officer. He has now been with the global nonprofit 
organization for over 17 years. 

Honig is responsible for day-to-day management 
of AHF’s finance and accounting functions, including 
reporting, planning and analysis. He is involved in the 
organization’s complex risk management programs, which 
includes compliance that spans global operations and 
its own Medicare managed care organization. Honig 
has helped AHF grow from a local organization to a 
global entity with a vast footprint and a large area of 
responsibility (AHF provides cutting-edge medicine and 
advocacy to over 1,000,000 people in 43 countries. It is 
currently the largest provider of HIV/AIDS medical care in 
the U.S.). Honig is an active team player that is involved 
in compliance with local, federal, and international affairs. 

2019 HONOREES & FINALISTS

025-50_CFO-post.indd   41 9/26/19   2:09 PM



42   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT       SEPTEMBER 30, 2019

2019 HONOREES & FINALISTS

TRAILBLAZER CFO OF THE YEAR WINNER

BRENT NOVAK
JAKKS PACIFIC

B
rent Novak has more than 23 years of corporate finance experience and currently 
leads Jakks Pacific’s worldwide finance, accounting and tax functions. 

Novak joined Jakks Pacific at a turbulent time for the company and its 
industry, as the bankruptcy and liquidation of Toys R Us (one of the company’s 

largest customers) was causing financial distress throughout the whole toy industry. 
This had a very negative impact on the company and was particularly bad timing, as 
the TRU default came when a large convertible bond was coming due, and one of 
the company’s Chinese partners was considering buying up to 51% of the company to 
effectively take control, a transaction that would be complicated by the fact that both 
equity and debt investors would have to approve it. Despite coming from outside the 
company and the toy industry, Novak has been deftly able to secure new loans, effect 
the repayment and/or exchanges of the convertible notes, meet and talk with equity 
and debt investors, and implement new internal reporting procedures. 

Just as importantly, he has managed the conflicting interests of the various 
constituents with dexterity and professionalism. When Novak joined the company, 
his office was situated in such a way that it could only be accessed by walking through 
another office. One of the first things he did after joining was to knock down a regular 
wall in his office and replace it with a glass wall and a more accessible door, as a clear 
signal to the organization that he was more approachable and that he could see and be 
seen more clearly. 

Ronnie Campbell, Metrolink CFO

S O U T H E R N  C A L I F O R N I A  R E G I O N A L  R A I L  A U T H O R I T Y
M E T R O L I N K T R A I N S . C O M

CONGRATULATIONS
Ronnie Campbell, Metrolink CFO 

2019 CFO OF THE YEAR
Thank you for your commitment

to a customer-first vision.

Your colleagues at Metrolink
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2019 HONOREES & FINALISTS

RISING STAR CFO OF THE YEAR WINNER

TYLER PAINTER
FAIR

T
yler Painter is the Chief Financial Officer at Fair and has more than 25 years of 
experience in fiscal management, capital formation and operational execution 
spanning early stage startups to global S&P 500 companies. He has extensive 
capital structuring experience, raising over $2 billion in equity and debt through 

private, public and government programs across a number of disruptive technology 
companies both domestically and globally. 

In January of 2018, Painter returned his attention to the automotive space by 
joining as Fair’s CFO. Though someone with all this success and experience may 
seem an atypical choice for a Rising Star award, it is his through his work at Fair that 
is taking both Painter and his company to the next level of excellence.  Painter is 
bringing his deep experience in finance, accounting, treasury and operations to enable 
the company to deliver hyper growth with a new business model for the changing 
landscape of mobility. 

Benefiting from Painter’s fiscal stewardship, Fair is offering customers completely 
digital, hassle free access to vehicles on their phones. The company has launched 
a first of its kind payments platform that enables drivers to subscribe to cars on a 
monthly basis with no long-term commitment. The company has raised over $500 
million in equity to date and has established debt lines that provide access to over  
$1 billion in debt financing to fund its rapidly expanding vehicle portfolio.

thompsoncoburn.com

The choice of a lawyer is an important decision and should not be based solely upon advertisements.

UNTANGLING  
THE WEB
Protecting your business against 
cyber threats, understanding 
cryptocurrency and more 
Confusion and concern swirls around the  

topics of bitcoin, blockchain and the dark  

web. What are the positives of cryptocurrency 

and blockchain for the business community? 

Where do dangers lurk as criminals use  

these technologies for dark web activities  

and cyberattacks? 

Join us for an evening of information and 

networking as our panel takes a deep-dive  

on these issues: 

• Jennifer Post, Managing Partner, 

Thompson Coburn Los Angeles Office

• Nina Marino, Co-Founder & Partner,  

Kaplan Marino

• Jim Shreve, Cybersecurity Chair,  

Thompson Coburn 

• Anna Winningham, Executive Vice 

President of Risk Control Strategies;  

former Special Agent for the FBI

WHEN: 

Tuesday, Oct. 29, 2019 

5:00 – 8:00 p.m. 

WHERE: 

The Beverly Hilton

RSVP: thompsoncoburn.com/webLA

EVENT – WEST LOS ANGELES
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LIFETIME ACHIEVEMENT WINNER

LOREN SOKOLOW
PSOMAS

L
oren Sokolow has in excess of 40 years of experience in the finance and business 
operations of multiple firms across many industries.  He has held a variety of 
increasingly responsible positions throughout his career, including roles in Human 
Resources, budgeting and financial analysis, information systems management, as 

well as contract administration and strategic planning.  
Sokolow’s work experience is varied, with time at the Atomic Energy Commission 

in Germantown Maryland in the 1980s, as well as his current tenure with Psomas of 18 
years. His role in Psomas as CFO and a member of the Strategic Leadership Team has 
been to provide accurate and timely information to the operational business units, and 
to provide continuity throughout multiple leadership changes.  He has held a variety 
of increasingly responsible positions throughout his career, including roles in Human 
Resources, budgeting and financial analysis, information systems management, as well 
as contract administration and strategic planning.  

Sokolow’s current role includes the responsibility for the company’s annual 
operating plan, as well as review of the five-year corporate strategic plan.  
Additionally, mid year forecasting, responsibility for the periodic financial reviews, 
and the long term financial planning for the financial health of the firm are part of 
his organizational role.  Sokolow has also been integral in the ongoing progress of 
Psomas becoming a majority ESOP owned company, including the analysis of ESOP 
transitional repurchase obligations, and the ongoing annual valuation review.  

CONGRATULATIONS

M a m i e
F u n a h a s h i

 

We are thrilled
to see your 
exemplary service 
to our community of social
entrepreneurs receive well-deserved
recognition. Well done!

Finalist, LABJ 2019 
CFO of the Year Award

From your colleagues at 
labusinessjournal.com/subscribe

SUBSCRIBE TODAY

Join the 
Community 
of Business™

Reaching more than 250,000 Los Angeles Business Leaders
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calcpa.org

Behind all the numbers,
people are the bottom line.

CalCPA Members. Trusted. Objective.
At the core of sound decision making.

CalCPA is proud to sponsor the
2019 Los Angeles Business Journal CFO of the Year Awards

CalCPA Members, Successful CPAs 
    and Leaders in the Profession and the Community...

Jillian N. Phan, CPA
Partner, Meloni Hribal Tratner LLP

Council Member
CalCPA Los Angeles Chapter

Carrie T. Hidding, CPA
CFO

teamCFO Inc.
Vice President, CalCPA Los Angeles Chapter

Matthew Martin, CPA
Director, MGO LLP

First Vice President, CalCPA Los Angeles 
Chapter and Vice President, 
CalCPA Board of Directors

Gina L. DeRosa, CPA
Tax & Financial Planner, Gina DeRosa, CPA, CFP

Secretary/Treasurer, CalCPA Los Angeles 
Chapter Board

Miklos Ringbauer, CPA
Owner, MiklosCPA

President
CalCPA Los Angeles Chapter

Keith Hamasaki, CPA
Senior Audit Manager

KROST CPAs
Vice President, CalCPA Los Angeles Chapter
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Brett Abbey 
Mob Scene

Jennifer Adams 
NYDJ Apparel, LLC

George Ball 
Parsons Corporation

Taylor Ballou 
Humana

John Beck 
Ritter Pharmaceuticals

Bob Bothamley 
DAUM Commercial

Ronnie Campbell 
Metrolink

Eric Chan 
LA Clippers

Fred Chang 
Northwestern Mutual

Linda Chau 
Melt On Demand LLC

Gary Cooperman 
Health-Ade Kombucha

Russell B. Dean 
Palisades Media Group

Jane Eagle 
Bel Air Investment Advisors

Ricky Flandez 
Winstar Properties LLC

Lang Fredrickson 
American Film Institute

Mamie Funahashi 
Community Partners

Ron Galperin 
Office of the Controller,  

City of Los Angeles

Laurie Gerber 
Blank Rome LLP

Douglas Gold 
Mitchell Silberberg 

& Knupp LLP

Nick Greenko 
Tangram Interiors

Nancy Hejran 
Clipper Corporation

Ryan M. Herbert 
Thorofare Capital, Inc.

Lyle Honig 
AIDS Healthcare Foundation

Peter Hovenier 
Boingo Wireless

Stephen Howe 
The Wonderful Company, LLC

Rachel Howitt 
NAI Capital

Nigel Kershaw 
Lucky Brand

Laurie Lawhorne 
Mendocino Farms  
Sandwich Market

Bick Le 
L’Agence

Rick Learman 
Elevate

Jang Lee 
Joymode Inc.

Sunny Istar Lee 
Money Master Kids 

Yunah Lee 
GOAT Group, Inc.

Scott Lindquist 
Farmers Group, Inc.

Dwight Liu 
Covington Capital Management

Cliff Lyon 
Avante Capital Partners

Bob Maloney 
Deutsch LA

Tracy McGregor 
Karlin Asset Management, Inc.

Janice McNair 
EZ Texting

Kapil Mehta 
Allied Digital Services LLC

Joseph Miller 
Griffin Capital Company

Brianna Schultz Mobrem 
Clique Brands, Inc.  
(Who What Wear)

Jay Moore 
Kobalt Music Group

Brent Novak 
Jakks Pacific

Tyler Painter 
Fair

Matthew Pakkala 
World Oil Corp.

Jantoon Reigersman 
Leaf Group

Laura Azzalina Rigali 
ILLUMINATE

Amber Romo 
Northwestern Mutual

Tigran Sinanyan 
MediaAlpha

Loren Sokolow 
Psomas

William Taylor 
The Music Center

Bryan Thompson 
Anchor Loans, LP

Layne Thrasher 
Prager University

Scott Turicchi 
j2 Global, Inc.

Jon Urdan 
Tradesy

Pamela 
Kohlman Webster 

Buchalter 

Gayle Whittemore 
Children’s Bureau

Angela Yadegar 
Global Property Exchange, LLC

Andrea Zoeckler 
Epson America

Jose Zuniga 
Dollar Shave Club

2019 NOMINEES

Creative Commercial Real Estate Lending 
Senior and Mezzanine Real Estate Bridge Loans Nationwide

CERTAINTY

$2.5B
In Loan Origination 

Since 2010

FLEXIBILITY

180
Total Transactions

EXPEDIENCY

$938M
Assets Under 
Managment

TRANSACTION  TYPES

OFFICE

MULTIFAMILY

RETAIL

HOTEL

INDUSTRIAL

LAND

*As of August 31, 2019

* * *

11755 Wilshire Blvd., Suite 1425  Los Angeles, CA 90025 
Tel. 310.806.9770   www.calmwatercapital.com  
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By MIKE FELDMAN

Leaving a business in capable hands can take 
years of forethought, planning, grooming and 
communication. Unfortunately, far too few 

business owners strategically prepare for their 
intended departure from the business. 61% of 
wealthy investors expect business succession 
planning advice to be a component of their 
financial plan, but only 6% have it included 
as part of their plan. 1  A properly structured 
succession plan can help you understand the 
value of your business, preserve that value and 
its growth potential, and pass it on intact to 
leave a legacy.

According to a recent survey,2 58% of busi-
ness owners don’t have a succession plan. This 
lack of preparation is a major reason why only 
30% of family businesses survive as they transi-
tion to the second generation, only 12% are still 
under the third generation, and only about 3% 
operate into the fourth generation or beyond.3 

The successful transition of a business 
depends on several elements: the legal struc-
ture must suit the strategy, the strategy must 
address the interests of heirs, and the successors 
must be prepared and able to lead the business. 
While a comprehensive plan will address these 
and other points, below are five best practices 
business owners can follow as they plan their 
succession.

1. Start early
It’s never too early to formulate a succession 

plan. A thoughtfully constructed succession 
process can take several years. The longer you 
spend on succession planning, the smoother the 
transition process will likely be. Revisit the plan 
periodically to make sure it remains relevant to 
your current needs as your business continues to 
grow over time.

2. Assemble a trusted team of advisors
A succession plan will involve legal and 

financial aspects that require the expertise of 
an attorney, an accountant, a financial planner 
and an investment banker. In close partnership 
with our affiliated investment banking compa-
ny, Intrepid Investment Bankers,4 we help our 
clients assemble a team of specialists and craft a 
well-structured plan that can make a profound 
impact on the value of their business and help 
them achieve their objectives.  

3. Involve family in discussion and  
encourage input

When transitioning a business to family 
members, if the family or other heirs don’t agree 
with its terms or have input in the process, the 
plan stands little chance of success. Create an 
open dialogue among family members. Pay close 
attention to the personal feelings and expecta-
tions of everyone concerned as well as the goals 
of the business to eliminate conflict. 

4. Choose business successors wisely
Just because they are your children does not 

mean they are qualified or interested in leading 

your business. Examine the strengths of all possi-
ble successors objectively and think about what’s 
best for the business. Separating management 
from ownership can be very constructive. Your 
business is an asset and your primary objective 
should be to maximize its value, not serve as an 
employment vehicle for family members. 

5. Define your role and exit strategy
Start by separating your responsibilities as 

CEO from your family responsibilities and your 
personal goals.  These three domains often con-
flict so try to gain clarity on these objectives and 
responsibilities. 

Define your succession objectives: will you 
transfer ownership to the next generation or 
will you seek liquidity through a third-party sale 
or other liquidity mechanism?  If you expect to 
ultimately seek liquidity, ask yourself the follow-
ing questions: what do I want my business to be 
worth when I exit, what are the attributes that 
will command such value, how much longer 
do I want to own the business, and can I make 
the changes needed to make the exit value 
match my expectations in that timeframe?  If 
the answer is no, you will have to adjust your 
expectations or implement steps to grow the 
business into your target value.  Develop a close 
relationship with a trusted investment banker 
who can identify key exit value drivers and help 
you focus on implementing changes that can 
materially impact your company’s value.  

Finally, learn about the various liquidity 
mechanisms available in today’s markets. Trans-

ferring ownership and gaining liquidity do not 
necessarily mean giving up control.  Recapi-
talizations and teaming up with private equity 
sponsors are common strategies that allow own-
ers to gain partial liquidity and continue grow-
ing their business with an institutional partner 
before they pursue a final exit.  

Mike Feldman is Head of 
Wealth Markets, MUFG 
Union Bank N.A. 
MUFG Union Bank 
provides a wide spectrum 
of corporate, commercial, 
retail banking, wealth 
management and invest-
ment banking solutions 

(through its subsidiary, Intrepid Investment Bank-
ers4) to meet the needs of customers. MUFG Union 
Bank is a proud member of the Mitsubishi UFJ 
Financial Group, one of the world’s largest financial 
organizations. 
Wills, trusts, foundations, and wealth-planning 
strategies have legal, tax, accounting, and other 
implications. Clients should consult a legal or tax 
advisor.
1 ©Spectrem Group – 2019 Defining Financial Planning report. Survey 
of wealthy investors with $5 mm - $25 mm in net worth, not including their 
primary residence.
2 “The Power of Planning,” Wilmington Trust.  
Available at: https://www.wilmingtontrust.com/repositories/wtc_sitecontent/
PDF/The-Power-of-Planning.pdf
3“Succession Planning,” Family Business Institute website (https://www.fami-
lybusinessinstitute.com/family-business-consulting/succession-planning/)
4 Investment banking services offered by Intrepid Investment Bankers LLC, a 
subsidiary of MUFG Union Bank. Member FINRA/SIPC.

Business Succession Planning:  
Five Strategies to Ensure a Smooth Transition

The majority of CFOs predict a recession 
by the third quarter of 2020, according to 
the latest Duke University/CFO Global 

Business Outlook. Despite that prediction, 
CFOs expect capital spending and revenue to 
increase moderately this year.

The Global Business Outlook CFO survey 
has been conducted for 92 consecutive quarters 
and spans the globe, making it the world’s lon-
gest-running and most comprehensive research 
on senior finance executives. The survey ended 
April 5. Results are for the U.S. unless stated 
otherwise.

RECESSION LIKELY NEXT YEAR
Sixty-seven percent of U.S. CFOs believe 

that the U.S. will be in recession by the third 
quarter of 2020, and 84 percent believe that a 
recession will have begun by the first quarter 
of 2021. The survey found 38 percent of CFOs 
predicting recession by the first quarter of 2020.

“A majority of CFOs believe that the U.S. 
will be in recession within about 16 months,” 
said John Graham, a finance professor at Duke’s 
Fuqua School of Business and director of the 
survey. “While the start date of the recession 
has been pushed back relative to what we 
heard last quarter, there is consensus that a 
downturn is approaching.”

The survey asked the CFOs which eco-
nomic variables will provide the most accurate 

indication that their own firms are experienc-
ing a slow-down. Almost half (47 percent) of 
CFOs said they consider GDP growth to be 

one of the three most important indicators of 
their own firm’s fortunes. Consumer spending 
(39 percent), commodity prices (31 percent) 
and interest rates (29 percent) were also highly 
ranked indicators.

OUTLOOK FOR 2019
CFOs expect their capital spending and 

revenue to increase by 5 percent over the next 
12 months. CFOs predict hiring to increase by 
2 percent and wages to grow by 3 percent.

“Wage inflation has picked up due to the 
tight labor market with 3.8 percent unem-
ployment,” said Campbell Harvey, a founding 
director of the survey, who teaches a technol-

ogy innovation course at Fuqua. “However, 
beware of over-interpreting wage inflation and 
low unemployment. Employment is a lagging 

indicator of the business cycle. In addition to 
the 84 percent of CFOs who believe a recession 
is near, there are other leading indicators that 
point to a downturn, including the inversion of 
the yield curve.”

OPTIMISM FALLS
The Optimism Index for the U.S. Economy 

continued its downward trend, falling to 65 
this quarter, down one point from December’s 
66 and down five points from the value in 
September 2018. Over the past 20 years, CFO 
optimism has averaged 60 on a 100-point scale.

The survey’s CFO Optimism Index has 
historically been an accurate predictor of future 

hiring and overall GDP growth.

GLOBAL RESULTS
Optimism outside the U.S. rebounded this 

quarter in many parts of the world. Optimism 
in Europe climbed two points to 59, on a scale 
of 0 to 100. Capital spending is expected to 
grow about 3 percent, and employment about 2 
percent, over the next year.

Optimism in Asia climbed sharply to 65 
this past quarter. Capital spending is expected 
to grow about 5 percent, and employment 3 
percent, over the next 12 months.

Overall Latin American optimism is 65 
for the first quarter. The Optimism Index 
is highest in Brazil, at 66, though it dipped 
three points since December. Optimism is 55 
in Mexico, 65 in Chile, 66 in Peru, and 63 
in Ecuador.

Business optimism in Africa climbed first 
quarter, though it remains somewhat low at 55. 
Employment is expected to increase by 2 per-
cent in Africa over the next 12 months.

The survey generated responses from more than 
1,500 CFOs, including 469 from North America, 
145 from Asia, 261 from Europe, 590 from Latin 
America and 42 from Africa.
Detailed results, including tabular summaries of the 
numbers in this release and results from previous 
surveys, can be found at cfosurvey.org/release.

CFOs Predict Global Challenges Ahead

A majority of CFOs believe that the U.S. will be in recession within  
about 16 months. While the start date of the recession has been  

pushed back relative to what we heard last quarter,  
there is consensus that a downturn is approaching.

Not FDIC Insured | No Bank Guarantee | May Lose Value

025-50_CFO-post.indd   49 9/26/19   2:11 PM



50   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT       SEPTEMBER 30, 2019

By SIMRAN BINDRA

For many years, floating-rate loans (whether 
offered by banks or alternative lenders) 
have tended to use LIBOR as the interest 

rate index of choice. LIBOR stands for the 
“London Interbank Offered Rate” and is deter-
mined based on the price of U.S. dollars in the 
London interbank market. LIBOR is typically 
the interest rate used by banks when charging 
one another to borrow funds on an unsecured 
basis. Individual banks report these rates, 
which are then compiled and reported for 
various reporting periods (one-month, three-
month, six-month, etc.). 

For most loans, LIBOR plus an additional 
margin or “spread” determines the ultimate 
interest rate. However, LIBOR is scheduled to 
go by the wayside after 2021 for myriad rea-
sons, ranging from accusations of rate manip-
ulation to the fact that inter-bank borrowing 
has dramatically thinned, to the point where 
banks are willing to pay institutions to take 
money off their hands. 

The potential practical effect of this 
change is significant, most particularly to bor-
rowers with loans that (a) have a maturity past 
2021 and (b) are based on LIBOR. For those 
borrowers, it is paramount to do a deep dive 
into their credit agreements, particularly some 
of the boilerplate terms that were likely not at 

the forefront of anyone’s mind when the loan 
was being negotiated. Most credit agreements 
have clauses known as “fallback provisions” 
detailing how to compute interest rates when 
LIBOR is unavailable. Unfortunately, the 
specificity of these fallback provisions vary. 
Most were designed to address a temporary 
glitch in computer systems that could make 
it impossible to discern LIBOR at any given 
time.

Consequently, many loans lack a legitimate 
alternative framework in the event LIBOR 
is no longer in use. Some lenders have lan-
guage which provides that any alternative rate 
employed will be at the lender’s discretion 
based on then-prevailing market conditions. 
Many others provide that the Prime Rate will 
serve as the fallback if LIBOR is unavailable. 
The application of such a provision can be 
severe, given that the Prime Rate tends to be 
in excess of LIBOR. For context, the 1-month 
LIBOR (a common interest period in credit 
facilities) as of the date of this publication is 
2.06% while the Prime Rate is 5.25%. Thus, if 
a lender has the power or discretion to utilize 
the Prime Rate as the alternative to LIBOR, 
the potential impact would be to increase the 
per annum interest rate by more than 3%.

This is undoubtedly a material increase. 
For that reason, it is vital for borrowers with 
interest rates tied to LIBOR to (a) examine 

the maturity dates in their current financing 
and (b) evaluate the impact if the rate index 
utilized in the fallback provision became the 
actual interest rate. If such an analysis indi-
cates a potentially material increase, the best 
course is to reach out to the lender early to dis-
cuss potential amendments as far in advance as 
possible of any potential changeover. 

Our experience representing lenders of all 
kinds (whether national banks or alternative 
lenders) is that most lenders understand the 
business impacts of these potential increases 
and are willing to work with valued borrowers 
to create feasible alternatives. If a lender is not 
willing to do so, knowing this well in advance 
of looming deadlines is vital, as this fosters the 
ability to consider multiple paths to refinance 
or otherwise repay the loan prior to maturity.

Interestingly, despite LIBOR’s pending 
demise, many floating-rate loans being made 
today continue to utilize LIBOR as the ref-
erence rate. This is partly because a new 
standard-bearer has yet to emerge. One of 
the more promising benchmarks has been 
“SOFR,” which stands for the Secured Over-
night Financing Rate. Developed by the 
Federal Reserve Bank of New York, SOFR is 
determined by the cost of borrowing between 
banks and investors where the underlying obli-
gations are secured by U.S. Treasury Securities. 
Introduced in April 2018, SOFR has tended 

to track the Federal Funds Rate, and as of the 
date of this publication is 2.25%, which is fair-
ly close to the one-month LIBOR.

Therefore, if you are negotiating a float-
ing-rate LIBOR-based loan, be mindful of 
the fallback provisions and what index your 
lender intends to utilize in a post-LIBOR 
world. Make sure the rate to be implemented 
in a post-LIBOR world is a rate that tracks as 
closely as possible to the anticipated rate. If, 
for example, your lender intends to utilize the 
Prime Rate, adjustments to the spread may be 
required to minimize the financial impact. In 
any scenario, the devil is in the details (and in 
the boilerplate you never thought you would 
have to read). 

Simran Bindra is counsel 
with Thompson Coburn 
LLP in Los Angeles. 
Simran provides strategic 
banking and finance 
counseling to clients and 
represents owners and 
developers of commer-

cial real estate in the acquisition, disposition and 
financing of assets. He previously served as Gen-
eral Counsel and Senior Director for the commer-
cial and specialty finance group at Capital One, 
N.A., and has served as Senior Counsel with a 
publicly traded real estate investment trust. 

What’s My Rate Again? Revisiting the Lending 
Boilerplate as LIBOR Expires

American businesses do not plan on treading 
water when the next recession hits, accord-
ing to a new Grant Thornton LLP survey 

of more than 250 business owners and C-level 
executives conducted in late June of this year. 
Innovation will remain a top priority: At least 
half of respondents identified innovation and 
innovation-related activities among their top 
investment decisions ahead of a potential down-
turn, and almost half pointed to R&D, which 
also drives innovation.

Respondents represent companies with rev-
enues between $250 million and $3.5 billion. 
They answered a range of questions concerning 
whether or not they anticipate a recession, how 
they are preparing for a potential recession and 
how they will respond if and when one arrives. 

“It’s been more than a decade since the last 
recession – and companies’ memories and reces-
sion capabilities have atrophied. Few executives 
are in the same jobs they were 10 years ago, and 
some have never weathered a downturn,” said 
Chris Stephenson, national managing principal 
of Grant Thornton’s Financial Management 
practice. “Business models have changed sig-
nificantly. Some companies will have to relearn 
some hard lessons, but what’s clear is they don’t 
intend to just retrench and try to ride it out. Most 
are counting on continued investment in tech-
nology and innovation to push them through.” 

A majority of respondents – 62% – believe a 
recession will happen within the next 18 months. 
Private companies are particularly worried that a 
recession lurks in the near term, with 39% antic-

ipating a recession in the next 12 months. This 
compares with 33% of public company respon-
dents who felt the same way. About one-quarter 
– 23% – of respondents do not expect a recession 
within the next two years. 

Public company respondents consider interest 
rate hikes the most likely recession trigger. Top 
triggers for private companies are shifting regula-
tions – including trade and tariffs – as well as U.S. 
political uncertainly and availability of credit.

LEANING ON NEW TECHNOLOGIES 
Companies plan to make strategic technolo-

gy investments to help them thrive through the 
next recession. Using technology to better man-
age inventory levels without carrying unnec-
essary inventory costs is one example. When 
asked about plans for managing inventory levels, 
43% of respondents said they were monitoring 
customer demand patterns and 36% were imple-
menting systems to track and maintain invento-
ry levels. Both activities will likely use big data 
capabilities and technology tools that were not 
as prevalent in the last downturn. 

WEIGHING CUTBACKS IN GLOBAL SPENDING 
Regarding how a recession would affect 

businesses’ international plans, survey results 
were mixed: 42% indicated they would increase 
investment in international expansion, while 
30% said they would wind down investment. 
Seventy-three percent identified the disinte-
gration of international agreements as the most 
likely risk to short-term performance during a 

downturn – underscoring the importance of sta-
ble global trade to most businesses. Another four 
in 10 respondents (42%) said tariffs or the threat 
of tariffs will negatively impact their business. 

“The global economy is slowing and becom-
ing more fragile. These fragilities stem from a 
sequence of shifts, from aging to a related desire 
to turn back the clocks. This means we could 
repeat the mistakes of the past,” explained 
Grant Thornton Chief Economist Diane 
Swonk. “A financial crisis cannot be ruled out, 
but could be averted. We need to join forces 
with our allies to use peer pressure to bring 
China in line with the rest of the world. That 
means harnessing multilateral efforts instead of 
bilateral trade agreements. Multilateral negotia-
tions at this late stage in our political cycle are a 
heavy lift, given the upcoming 2020 elections.”

EVALUATING HEADCOUNT 
Respondents were almost evenly split on 

investments in headcount during a recession: 
35% said they would ramp up, 33% would 
ramp down and 32% would make no change. 
But 42% of respondents from companies with 
revenue between $250 million and $500 million 
plan to increase investment in headcount, and 
47% plan to invest in retention – much higher 
numbers than those reported by their larger 
competitors, at 33% and 36%, respectively. 

EYEING M&A OPPORTUNITIES 
Forty-three percent of respondents plan to 

ramp up investment in M&A in the event of a 

recession; just 27% plan to decrease investment 
in that area. M&A investment was another area 
of marked difference between public and private 
company respondents, with public companies 
far more bullish on M&A investment – 51% of 
public companies plan to increase M&A invest-
ment versus only 37% of private companies. 

CHANNELING RESOURCES TO CYBERSECURITY 
Cybersecurity was second only to innova-

tion/technology in terms of investment focus, 
with 55% of respondents planning to ramp up 
investment if a downturn is imminent. Fraud of 
all kinds often increases during a downturn, as 
cybercriminals know resources will be tight and 
expect companies to cut back when it comes to 
cybersecurity. 

Stephenson concluded, “Most companies 
believe a recession is coming, and the key is to 
plan now – then invest in, innovate and exe-
cute on the core business during the downturn, 
which will position companies that do to dom-
inate the recovery. Companies that approach a 
recession with the discipline to control expenses 
and manage cash, but with a matching vision 
to align ongoing investment with strategy and 
opportunity, can win the downturn rather than 
merely surviving it.” 

Founded in Chicago in 1924, Grant Thornton 
LLP (Grant Thornton) is the U.S. member firm 
of Grant Thornton International Ltd, one of 
the world’s leading organizations of independent 
audit, tax and advisory firms. 

Survey Shows that C-Suiters are Prioritizing Innovation
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