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mbaumann@scalilaw.com

MONICA BAUMANN

P R  V A C Y

The laws concerning privacy and data security continually evolve to keep up 

with new innovations in commerce. Likewise, as new technologies take hold, 

it has become easier than ever for departing employees, competitors and 

hackers to gain access to your valuable trade secrets. 

S C A L I R A S M U S S E N . C O M
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Privacy & Cybersecurity 

Auto Dealer Compliance

Franchising

B R E A C H ?

We advise clients on all aspects of 
privacy and data security law. We 
counsel businesses on how to avoid 
and respond to investigations by 
federal and state government 
agencies for alleged privacy and 
data security breaches. We litigate 
privacy cases and develop data 
security protection plans, including 
with reference to FTC, COPPA & 
GLB privacy issues.

Chair of Regulatory & Licensing
Law Group
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The Los Angeles Business Journal was excit-
ed to host the 2020 Economic Forecast & 
Trends event at the LA Grand Hotel Down-

town on Thursday, January 16th. 
The eventful morning featured three lively 

panel discussions featuring leading experts on 
the hottest topics on the minds of LA area busi-
ness leaders at the start of this year. It was stim-
ulating to look back at what made the headlines 
in 2019 and deep dive into how the economy 
might be impacted this coming year. 

Our outstanding group of panelists and 
moderators examined the issues as they shared 
their experiences and predictions for the year 
to come. The panels this year focused on the 
hot-button topics of Trade, Tariffs & Taxation; 
Impact of New Legislation; and Real Estate 
Outlook. 

Attendees had the opportunity to learn from 
and engage with some of the region’s leading 
business minds in the following discussions:

Trade, Tariffs & Taxation
Moderated by Akash Sehgal of Green Has-

son Janks, this panel made up of Claudia Lin 
Margolis of Lockton Insurance Brokers LLC and 
Young Cho of Bank of Hope cut to heart of the 

trade war between the US and China and what 
effects it may have on global investments, and 
trade volumes at the Ports of Los Angeles and 
Long Beach.  Also explored were the risks and 
challenges companies face, whether they are 
American companies or Chinese companies, 
who are doing cross border business.

Impact of New Legislation
Moderated by Penny Griego of  L.A. Care 

Health Plan, this panel made up of  John Baack-
es of L.A. Care; Monica Baumann of Scali 
Rasmussen; and Chant Vartanian of M-Theory 
Group, discussed an array of topics pertaining to 
our rapidly changing legislative landscape. This 
included a discussion on the changes in health 
care and transition into CCPA compliance.  
The panelists shared insights into CCPA and 
what it means to be CCPA compliant. Also dis-
cussed were SB 78  and the expansion of Medi-
Cal for all young adults up to age 26 regardless 
of their immigration status. 

Real Estate Outlook
Moderated by Jim Kruse of DPI Retail, 

panelists Paul Rahimian of Parkview Financial; 
Laurie Lustig-Bower of CBRE; Jason Grinnell 

of Thompson Coburn LLP; and James Malone 
of Colliers International helped to define 2020’s 
issues and the outlook for the immediate future 
of real estate. Issues were discussed with up-to-
the-minute expertise, including the group’s 

thoughts on topics ranging from the effects of 
the Metro Purple Line, rising construction costs, 
co-working spaces, and sustainability (among 
other issues) to the latest market trends in this 
ever evolving category. 

2020 Los Angeles Business Journal  
Economic Forecast & Trends
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JOHN BAACKES 
IMPACT OF NEW LEGISLATION PANEL 

CEO
L.A. Care Health Plan 

John Baackes is chief executive officer 
of L.A. Care Health Plan, the nation’s 
largest publicly operated health plan 

serving over two million members. L.A. 
Care is dedicated to providing access to 
quality and affordable health care for Los 
Angeles County residents through a variety 
of health coverage programs, including 
Medicaid, L.A. Care Covered (California 
Health Benefit Exchange), L.A. Care 
Cal MediConnect Plan, and PASC-SEIU 
Homecare Workers Health Care Plan.  

MONICA BAUMANN 
IMPACT OF NEW LEGISLATION PANEL

Attorney & Certified Information  
Privacy Professional
Scali Rasmussen

Monica Baumann is a litigator and adviser 
with extensive experience in the auto-
motive industry and in consumer envi-

ronmental litigation, including Proposition 
65 issues. She is also certified as an Informa-
tion Privacy Professional. As a member of 
Scali Rasmussen’s Data Protection, Privacy, 
and Cybersecurity team, she received certifi-
cation through the International Association 
of Privacy Professionals, the world’s preem-
inent organization for credentialing privacy 
professionals. Her unique knowledge and 
analysis of the privacy issues facing businesses 
in light of the new California Consumer 
Privacy Act, Baumann’s certification as an 
Information Privacy Professional allows firm 
clients to stay ahead of the curve on evolving 
laws and regulations.

YOUNG CHO
TRADE, TARIFFS, & TAXATION PANEL

Chief Analytic Officer, Enterprise  
Modeling Analytics Group

Bank of Hope   

Young Cho is the chief analytic officer 
of Bank of Hope, where he directs 
economic research and heads the 

Enterprise Modeling Analytics Group 
(“EMAG”), which serves as the bank’s 
core analytics function. He leads all 
modeling and analytics efforts across the 
organization, including CECL modeling, 
quantitative modeling, and other Model 
Risk Management efforts. Under Cho’s 
leadership, EMAG also provides economic 
outlook commentary to support the strategic 
and investment decisions of the bank.

PENNY GRIEGO
MODERATOR  

IMPACT OF NEW LEGISLATION PANEL
Media Relations Specialist

L.A. Care Health Plan 

After a nearly 30-year career in broadcast 
journalism, Penny Griego is now the 
media relations specialist at L.A. 

Care Health Plan. She joined L.A. Care 
in November of 2017, and is using her 
journalism background to help gain media 
attention for the health plan. Griego’s 
journalism career included stints in 
television and radio. Most recently, she 
served as the morning drive anchor at 
KFWB radio in Los Angeles. She worked at 
the station for 11-and-a-half years.

JASON GRINNELL 
REAL ESTATE OUTLOOK PANEL

Partner
Thompson Coburn LLP 

Jason Grinnell uses his years of experience 
in leading real estate transactions 
and financings to navigate his clients 

through the Los Angeles real estate market. 
Grinnell, a partner at Thompson Coburn, 
handles acquisitions, dispositions and 
leasing across multiple asset classes, with 
particularly deep experience in the retail 
sector. He represents several global clients 
in office and retail leasing matters.

LAURIE LUSTIG-BOWER 
REAL ESTATE OUTLOOK PANEL

Executive Vice President
CBRE

Laurie Lustig-Bower began her career in 
commercial real estate 32 years ago with 
CBRE and now holds the title of executive 

vice president with the firm.  Her executive 
vice president title, given to those among the 
highest level of revenue production, is shared 
by approximately 75 of the 3,000 profession-
als within CBRE’s national platform.  She is 
the founder and leader of Team Lustig-Bower, 
a group of eight professionals specializing 
in the sales of apartment buildings, condo-
minium conversions/reversions and land for 
development of multi-housing properties. In 
the past sixteen years alone, Lustig-Bower 
and her team have handled over $10 billion 
in real estate transactions.  Lustig-Bower 
has been rated one of the top brokers in the 
United States for the past 24 years. 

JIM KRUSE
MODERATOR 

REAL ESTATE OUTLOOK PANEL
CEO

DPI Retail

Jim Kruse joined DPI in 2018 and serves as 
its chief executive officer.  Prior to joining 
DPI, Kruse was the senior managing direc-

tor for CBRE’s Los Angeles South Region 
and directed all transactional business and 
operations for the Downtown Los Angeles, 
Beverly Hills/Century City, South Bay, 
and Los Angeles Central offices. Kruse was 
responsible for the success and development 
of 230 professionals and staff, including indi-
viduals in advisory, brokerage, research, and 
administration. Before joining CB Richard 
Ellis, Kruse served as executive vice presi-
dent of Grubb and Ellis, responsible for the 
Greater Los Angeles Region. Throughout 
his 30-year career in the Southern California 
commercial real estate market, Kruse has 
been a top-producing broker, successful bro-
kerage company owner, and leading manager 
in one of the world’s most active markets.   

JAMES MALONE 
REAL ESTATE OUTLOOK PANEL

Senior Managing Director
Colliers International

James Malone is a senior managing 
director with Colliers International in 
the greater Los Angeles region, where 

he oversees the firm’s strategic growth, 
performance and quality of client services 
across seven offices. Responsible for the 
development and success of brokerage 
professionals from the South Bay and West 
Los Angeles to the Tri-Cities and the San 
Fernando Valley, Malone brings more than 
20 years of professional experience to the 
table in real estate brokerage, corporate 
services, real estate development and law. A 
graduate from the University of California, 
Los Angeles, where he earned a B.A. in 
Economics, he also holds a J.D. from Loyola 
Law School.

SPEAKERS & PANELISTS
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By YOUNG CHO, PH.D.

We survived a volatile 2019.
President Trump ignited the Trade 

War with China in July 2018 by impos-
ing a 25% tariff on $34 billion worth of Chi-
nese imports. Since then, many economists 
have argued that the Trade War could trigger 
a recession. Though trade uncertainty clouds 
have dampened growth prospects, the U.S. 
economy successfully survived 2019: the 
U.S. GDP grew by an annualized 2.1% in the 
third quarter; the unemployment rate stayed 
at 50-year lows; and CPI inflation remained 
anchored below the Fed’s target of 2%. 

With deeper ties to Asia, Los Angeles is 
exposed to greater levels of economic uncer-
tainties arising from the trade tension and 
slower global growth. Indeed, the ongoing 
Trade War has weighed on cargo volumes 
through the Los Angeles and Long Beach 
ports, the nation’s busiest ports for transpacific 
trade. In November 2019, total imports at the 
two ports dropped 11.3% year-over-year and 
total exports shrunk by 7.1%. While many 
economists have expressed concern that the 
slowdown of international trade might lead 
to strings of employment losses in the Los 
Angeles area, the payrolls added remained 
solid and the unemployment rate stayed low. 
Los Angeles county added 81,900 non-farm 
jobs from November 2018 to November 2019, 
an increase of 1.8%. While employment 
growth continued to be widespread among 
many sectors, we should note that the jobs 
involving trade and transportation grew by 
6,100, keeping the falling trade volume in 

perspective. Due to the robust hiring demand, 
the unemployment rate in Los Angeles regis-
tered at 4.4% in November, down from 4.7% 
one year ago.

Another concern regarding the ongoing 
trade tension is its ripple effects on the hous-
ing market in Los Angeles, one of the top 
destinations for Chinese home purchasers. 
In 2019, Chinese retail investors purchased 
fewer homes in Los Angeles versus 2018 
due to the weaker Chinese currency, tighter 
capital control from Chinese authorities, and 
Trade War uncertainties. Although Chinese 
investors have slowed their home buying 
activities, domestic home purchases picked up 
recently thanks to lower mortgage rates and 
solid household income growth. According to 
CoreLogic, 6,746 new and existing houses and 
condos were sold in Los Angeles county in 
October 2019, up 5.6% year-over-year. With 
the underlying demand proven to be resilient, 
home prices in Los Angeles has remained ele-
vated, an increase of 4.2% year-over-year. As 
2019 comes to an end, we conclude that Los 
Angeles successfully survived the economic 
headwinds from the trade tension and avoided 
recession. 

SPIRITS TO THRIVE IN 2020 COULD BE 
DAMPENED AT TRUMP’S FINGERTIPS

To make it clear, in the last month of 
2019, we have seen significant de-escalation 
of risks surrounding trade policy. One import-
ant component of the Phase One Deal is 
Trump’s reversion of the December tranche 
of tariffs on $160 billion worth of Chinese 
imports, which covers a wide category of con-

sumer goods from cellphones to apparels. Sec-
ond, tariffs on $120 billion of Chinese imports 
were reduced from 15% to 7.5%. In addition, 
U.S. and China are making some progress on 

intellectual property and technology transfer 
issues, which we believe are the fundamental 
issues that have led to the escalation of the 
trade tension.

While the risk of imminent recession 
has diminished considerably since a Phase 
One Deal between the U.S. and China was 
reached, we are maintaining a cautious view 
as the calendar flips to 2020. As illustrated by 
the U.S. Economic Policy Uncertainty Index, 
it seems the only certainty is uncertainty as 
the index rose by an average of 17% in 2019, 

compared with 2018. The sharp rise of the 
Economic Policy Uncertainty Index augurs 
a murky economic outlook and generates 
concerns that not only fed into policymaker’s 

perceptions regarding their policies, but also 
influenced businesses and consumers’ daily 
economic activities. Although the narratives 
surrounding trade policies have improved 
considerably as 2019 ended, whether the 
economy could thrive in 2020 remains cloudy. 
People are still living in fear of Trump’s tweets 
because the economic climate could change 
drastically at Trump’s fingertips. 

Young Cho, Ph.D. is Chief Analytic Officer at 
Bank of Hope. Learn more at bankofhope.com.

Survived 2019 – Thrive in 2020? 

CLAUDIA LIN MARGOLIS
TRADE, TARIFFS, & TAXATION PANEL

US-China Practice Team Leader
Lockton Insurance Brokers LLC

Claudia Lin Margolis, US-China Practice 
team leader with Lockton Insurance 
Brokers LLC, is dedicated to helping 

businesses and entrepreneurs from Asia – 
and especially the Greater China region 
(Mainland China, Hong Kong, Taiwan) 
– to establish a presence and succeed in 
the US.  She also serves outbound US 
companies in global insurance programs and 
risk management throughout the world.

PAUL RAHIMIAN 
REAL ESTATE OUTLOOK PANEL

CEO
Parkview Financial

Paul Rahimian currently manages a 
debt fund that provides construction 
financing to ground up real estate 

development projects on a national basis. 
He founded Parkview Financial in early 
2010 and has since originated hundreds of 
commercial and residential loans, always 
plying his trademark hands-on management 
style. Distinguished from its competitors by 
dedicated in-house finance and accounting 
professionals Parkview is widely recognized 
as a pioneer in the industry, among the 
first to offer complete integration of loan 
origination and servicing. Prior to becoming 
a lender, Rahimian was a third-generation 
real estate developer and general contractor.

AKASH SEHGAL 
MODERATOR

TRADE, TARIFFS, & TAXATION PANEL
Partner

Green Hasson Janks

Akash Sehgal leads Green Hasson Janks’ 
Tax Practice and has a deep expertise 
in multistate income and franchise tax, 

sales and use tax and credits and incentives. 
Sehgal has more than 20 years of tax 
experience and is also the lead tax partner 
in the firm’s Food and Beverage Practice 
and works with a number of beverage 
manufacturers operating both in California 
and on a multistate basis. 

CHANT VARTANIAN 
IMPACT OF NEW LEGISLATION PANEL

Chairman, Founder & CSO
M-Theory Group

Chant Vartanian is the chairman, founder 
and CSO for M-Theory Group, a private 
cloud, managed services company based 

in the heart of Silicon Beach. As an early 
adopter of the subscription economy and 
advocate for never needing to own your 
own hardware, Vartanian changed the IT 
consumption paradigm by creating CapEx-
as-a-Service, providing mission critical 
IT infrastructure, that can be delivered 
anywhere as a managed utility. Versions of 
this model have now been adopted by large 
manufactures like Dell/EMC & HPE, 11 
years later.

Figure: Economic Policy Uncertainty Index, 6-month moving average. Sourced from Economic Policy 
Uncertainty as of December 2019.
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By CODY CANNON, JAMES MALONE 
and CAITLIN MATTESON 

The start of 2020 has undoubtably set the 
stage for dynamic changes in the real estate 
market, specifically in the greater Los Ange-

les area. One of the biggest changes will come 
from Assembly Bill 1482, which Governor 
Gavin Newsom signed late 2019 and has taken 
effect January 1st 2020.  California is the third 
state to adopt a statewide rent control legisla-
tion of this kind, right behind New York and 
Oregon. 

Distilled down, the bill will allow California 
to begin regulating how much rent can increase 
within the state, capping it at five percent (in 
addition to the local rate of inflation). It also 
implements “just cause” eviction rules created 
to combat rent gouging and landlords who 
force tenants to vacate in order to raise the rent 
on a unit. Unless voted to extend, the measure 
will be in effect for the next twenty years. 

With a rising housing crisis in California 
and pressure on government to take action, this 
bill has left tenants and owners across the board 
asking how exactly the new bill will affect them 
and changes they can anticipate. The overall 

consensus is that Assembly Bill 1482 will pro-
tect tenants from having to endure extreme 
rent increases in what is already a high-priced 
market and prevent rent gouging by landlords. 

That being said, the lengthy bill comes with 
a whole host of additional rules and details that 
both landlords and tenants should be mindful 
off. Primarily, under AB 1482, landlords must 
limit annual rent increase on apartment build-
ings that are 15 years or older to no more than 
five percent, plus local inflation (CPI), as pre-
viously stated. This 15-year period is a rolling 
period – so for example buildings built in 2006 
won’t be covered until 2021, and so on. Keep-
ing in mind that inflation is typically between 
1.5 percent and 3.5 percent, the overall infla-
tion rate never exceed 10 percent. In the case 
of landlords who attempted to increase rent 
prior to the January 1st date, the law will stand 
retroactive to March 15, 2019, offering further 
protections to tenants from any last-minute 
hikes. 

When it comes to the topic of tenant relo-
cation, landlords will now be required to pay 
a relocation assistance fee to tenants evicted 
from regulated units. This applies both to con-
versions or renovations of units. Of course, if 

tenants  meet the “just cause” criteria, includ-
ing a breach of a lease or failure to pay rent, the 
rules will not apply in these certain cases. 

The bill does preclude some properties, 
however; condominiums and single-family 
homes are exempt from the bill, unless they are 
owned by a corporation or real estate invest-
ment trust. Additional exemptions include 
duplexes where the owner lives in one of the 
units. 

In regard to communities in the greater Los 
Angeles area that already have rent control 
laws in effect, AB 1482 will not override exist-
ing laws. It will however apply to properties not 
already covered by local regulations. Los Ange-
les County communities that have local rent 
control laws include Santa Monica, West Hol-
lywood, Beverly Hills, Culver City, Inglewood, 
the City of Los Angeles, and unincorporated 
neighborhoods of Los Angeles. 

It is worth noting that on the other side, 
economist and other policy experts have crit-
icized rent control for reducing supply and 
quality of rental housing in the long-run. Many 
argue that landlords will convert apartments to 
into condo units, which are exempt as noted 
above. Additionally, more owners are consider-

ing selling their properties now that these man-
datory caps have been placed on their revenue 
sources. Critics say that this is not a long-term 
solution and certainly not the one to solve 
the housing crisis in the greater Los Angeles 
area. Additionally, it de-incentives landlords 
to make the updates and repairs at the same 
rate they would in a more competitive market, 
leaving them more likely to do the minimum 
adjustments for tenants due to less financial 
motivation. While many landlords are already 
complaining about the bill, there is a sense that 
there will be more supply in 2020 due to the 
new regulations. 

As we move in to 2020 many apartment 
building owners will start to realize the effect of 
AB1482. Lenders and experience brokers will 
make some adjustment in underwriting apart-
ment buildings especially for those buildings 
which were considered “no rent control” just a 
couple of weeks ago. 

Cody Cannon (Managing Director, Greater Los 
Angeles Region), James Malone (Senior Managing 
Director, Greater Los Angeles Region) and Caitlin 
Matteson (Research Director) are with Colliers 
International.Learn more at colliers.com.

Assembly Bill 1482 is Now in Effect:  
Here’s How You’ll be Affected in 2020
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By ILAN HAIMOFF

In order for a company to thrive, it has to 
continuously evaluate its surroundings and 
marketplace demands and identify key areas of 

opportunity and room for growth. Some of the 
key changes come from the technological evolu-
tion, which will continue to impact nearly every 
industry around us. 

Within the entertainment industry, technolo-
gy has brought higher-quality films, more efficient 
production and distribution processes and rapid 
world-wide expansion never seen before. When 
Netflix began to gain momentum in the subscrip-
tion video on demand sector, Amazon closely 
followed and others are jumping in. Due to many 
changes seen in the industry, mergers and acqui-
sitions have created mega companies, such as 
AT&T, Comcast and Disney, among others.

With all of these variables and changes, it 
is important to weigh the risks a firm is taking 
against the opportunities — and then capitalize 
on those opportunities by taking calculated risks.

CHANGE IS CONSTANT – AND  
OPPORTUNITY BEGETS GROWTH

It is vital for long-term sustainability to 

monitor the changing market and evaluate 
its impact on clients and how a company 
services them. While there are a variety of 
actions a firm could take, firms should evolve 
their existing practice areas to accommodate 
client needs and demands. 

As a firm grows into new areas, identifying 
individual acquisitions – as opposed to firm 
acquisitions – is critical. Finding an expert 
in a niche area, such as royalty licensing and 
forensics is a challenging task. It could take 
months or even years. The competition for 
quality people is tough right now even if a 
company leverages recruiters. Besides, 45 
percent of recruiters are having difficulty fill-
ing positions due to a shortage of talent. The 
most effective way to find that key person is 
to work through a network of connections or 
to work with a recruiter specializing in the 
area of interest. 

TRENDS IN TECHNOLOGY  
Across all industries, technology con-

tinues to have an impact on how business 
is done. An automated, artificial intelli-
gence-like processing of data exists across 
several platforms. This data gets summarized 

and funneled to either a royalty statement 
or a data dump and payment that goes to a 
client. Such automation is bound to affect 
how firms do business. Green Hasson Janks’ 
Royalty Forensics and Licensing Practice, for 
example, has had to adapt to such changes 
through analysis of larger data sets through 
use of various tools. In anticipation of further 
technology changes in the film and television 
industry, companies will need to anticipate 
more changes in how they do business.  

TRENDS IN GLOBALIZATION 
Another trend, which has no indication 

of slowing down any time soon, is the contin-
ued rise in globalization and how it impacts 
how companies do business. There may be a 
company based in an international location 
with a need to audit in the United States, or 
vice versa, and some companies may have 
locations around the world. 

For example, according to PWC, video 
game and eSports revenue grew from $22.7 
billion in 2017 to $24.4 billion worldwide 
last year and is expected to go up to $31 bil-
lion by the end of 2019. With this current 
media landscape and consumer purchasing 

habits both continuing to grow and evolve 
corporate strategies also have to adapt. 
Whether a tech company based in the Unit-
ed States or a film and television organization 
licensing and selling products around the 
world, an auditor may also need to travel 
globally to review records of that license 
around the world. The more distribution is 
handled outside of the United States the 
more we need to review the records in the 
context of the territory in which the dis-
tributor is located — and more so than ever 
before, it is likely to be outside of the United 
States and dictated by the size of another 
market.  

ABOVE ALL ELSE, DO SOMETHING
The bottom line is – while there is always 

risk in changing a company’s business offer-
ings and processes, there is also an opportuni-
ty that can be weighed against the risk. Being 
focused on growth will give teams an oppor-
tunity for growth, higher employee retention 
and hopefully the firm’s growth and success. 

Ilan Haimoff is a Partner with Green Hasson 
Janks. Learn more at greenhassonjanks.com.

Royalties and Licensing: Expanding Opportunities  
in Today’s Marketplace
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By CHANT VARTANIAN 

Two of the biggest topics of discussion for busi-
ness leaders these days are data and cyberse-
curity, especially since by mid-2019, Califor-

nia had experienced more data breaches than 
any other state in the past decade. Cybersecurity 
measures are offered everywhere in response to 
the onslaught of attacks and executives now reg-
ularly prepare for major crises. In the meantime, 
the California Consumer Privacy Act (CCPA) 
has forced business owners throughout the state 
to look at how they are protecting and using 
their customer data. For 2020, all businesses 
are expected to review how they are protecting 
their customer data at rest and in transit, offer-
ing data transparency and availability to their 
customers, and securing their data and network 
from outside threats. 

PROBLEM NOT SOLVED
Knowing that the estimated average cost of 

a data breach is $3.92 million and that hackers 
attack every 39 seconds, on average 2,244 times 
a day, has still not motivated companies to 
take the proper precautions. Even with all the 
solutions available, companies will most likely 
fail to update their security measures to current 
standards. They will have minimal or ineffective 
measures in place to protect their data and com-

ply with state law. 
But what if, the problem is too complicated 

or you’re fearful of getting started? What if you 
are a procrastinator, a worry-wart, financially 
strapped, a gambler or simply derive pleasure 
from pain? Do you still have to do it?

Of course, the answer is still yes and for one 
simple reason, falling victim to a cyber-attack is 
only a matter of time. Obi-Wan Kenobi said it 
best when he quipped: “In my experience there’s 
no such thing as luck.” 

Take for example Wood Ranch Medical 
(WRM) in Simi Valley California. On Septem-
ber 18, 2019, WRM was the victim of a ransom-
ware attack that resulted in its patients’ personal 
healthcare information being encrypted. The 
incident scrambled their servers, containing 
all patient electronic health records, as well as, 
their backup hard drives. The result prevented 
5,835 patients from accessing any of their med-
ical records. The impact was so severe, to the 
extent of permanently encrypting files making 
recovery impossible, that WRM issued a press 
release a month later announcing permanent 
closure. While extreme, this example illustrates 
the catastrophic consequences that can occur if 
a company doesn’t have a plan for ransomware 
attacks. If WRM had implemented cybersecuri-
ty best-practices, as well as a proper and tested 
disaster recover strategy, they most likely would 

still be in business. 

GOOD NEWS
The good news is that the CCPA is a helpful 

first step in encouraging California businesses 
to seriously look at how they are protecting 
themselves and their customer data. The better 
news is, it’s easy to implement basic cybersecu-
rity measures that thwart outside criminals from 
breaching databases.

Don’t overcomplicate cybersecurity. Think 
of it as an essential part of your business, like 
office rent, Internet services or workers’ com-
pensation insurance. Put the technology in 
place to protect your company and educate 
yourself about best practices and common pit-
falls. Your goal is to understand and manage 
your business’s risks, relative to data that is in 
your possession. Also, know who to ask to iden-
tify and protect vital data and technology assets 
and how to detect, respond to and recover from 
a cybersecurity incident. The low-hanging fruits 
are email threat protection including anti-spam 
and anti-phishing technologies, as well, man-
aged antivirus and multi-factor authentication. 
Most of your risks will be mitigated with these 
steps. What companies should also consider are 
a reliable disaster recovery strategy and real-time 
monitoring of their infrastructure, security and 
endpoints. 

To reiterate, there are several options for 
you. If it is still overwhelming, there are com-
panies that can manage all your compliance 
and security requirements. They will typically 
provide you with a complimentary security 
assessment, and remedy report, then offer you 
solutions that vary in price and effectiveness. 
There is no need to fear a shattering attack. You 
can be certain, within a short period of time, 
that your company is protected. All you must do 
is get going.

“Do. Or do not. There is no try.” — Yoda

Chant Vartanian is the Founder, Chairman and 
CSO of M-Theory Group, a managed services, 
cloud and security company. Learn more at 
mtheorygroup.com.

Glutton for Punishment, You Are

Don’t overcomplicate cybersecurity. 
Think of it as an essential part 

of your business, like office rent, 
Internet services or workers’ 

compensation insurance. 
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By JENNIFER POST and LUKE SOSNICKI

While the Attorney General will not start 
enforcing the California Consumer 
Privacy Act (CCPA) until July 1, 2020, 

covered businesses are required to comply as of 
January 1. The penalties for not complying with 
the CCPA can be steep. If you are a CCPA-cov-
ered business and are contemplating a sale, or 
you are contemplating acquiring a CCPA-cov-
ered business, you should be asking yourself the 
following as part of the deal:

Does the subject company currently comply?
Due diligence in M&A deals involving 

CCPA-covered entities should include review-
ing whether the covered entity currently com-
plies. This should include reviewing:  

• Privacy notices: Covered businesses are 
required to provide certain notices to consumers 
of the businesses’ data-collection practices and 
consumers’ CCPA rights. 

• Processes to collect and implement con-
sumer requests: Covered businesses must have 
processes to receive, and comply with, various 
consumer requests (including data access, dele-
tion and opt-out requests).

• Recordkeeping practices: Covered busi-
nesses must keep consumer request records. 
• Training policies and materials: Covered 

businesses must train employees who have 
CCPA-related responsibilities.   

• Cyberinsurance policies: While not a spe-
cific obligation under the CCPA, a review of the 
target company’s cyberinsurance policies will be 
critical to assessing the value of any cyber risks.

How does the subject company track the 
information it collects?

A covered business cannot comply with the 
CCPA if it does not understand what consumer 
information it collects, how it collects the infor-
mation, how the information moves inside and 
outside of the business and whether or not the 
data is sold. The buyer in a M&A transaction 
should review the target’s data-mapping practices. 

What written contracts does the subject com-
pany have that implicate CCPA obligations?

Any covered business that sells or shares 
consumer information (either to a buyer or 
third-party service provider) will have written 
agreements that impose obligations on these 
entities under the CCPA. Requiring these enti-
ties’ compliance by a contractual provision helps 
ensure that occurs. Agreements with service 
providers must also limit the service providers’ 
use of the transferred data in order to avoid the 
sharing of that data being deemed a “sale.” All 
of these types of agreements should be reviewed.  

What is the value of consumer information 
that is collected and/or sold?

Businesses that derive material revenue from 
selling consumer information must be prepared 
to account for possible large-scale opt-out 
requests — and value that accordingly.

A covered business that derives revenue 
from consumer data must also be prepared to 
disclose the data’s value. The CCPA prohibits 
businesses from charging different fees or rates 
based on whether a consumer has exercised her 
or his opt-out (or other) rights unless those fees 
are directly related to the value of the consum-
er’s data. If a business intends to charge different 
rates based on the value of the data to its busi-
ness, it must explain to the consumer how that 
value is derived. 

Financial projections in M&A valuations 
should also include the costs of CCPA compli-
ance (or compliance failure) on the expense side. 

How do target companies approach data security?
The CCPA’s private right of action for 

breaches of certain covered data can result in 
significant liability. In order to recover damages, 
a private plaintiff suing under the CCPA must 
show the breach resulted from the defendant’s 
failure to use “reasonable security procedures 
and practices.” A baseline for showing “rea-
sonable security” starts with a comprehensive 

data-security policy. The acquiring company 
should review both how the target company 
protects its consumer data and how clearly those 
procedures are documented.

Does the transaction itself implicate a “sale” 
of consumer information?

Both the acquiring and target businesses 
will need to consider whether the overall deal 
implicates a “sale” of consumer information as 
that term is defined in the CCPA. A “sale” is 
defined as “selling, renting, releasing, disclosing, 
disseminating, making available, transferring, or 
otherwise communicating orally, in writing, or by 
electronic or other means, a consumer’s personal 
information by the business to another business 
or a third party for monetary or other valuable 
consideration.” That definition contains a carve-
out for the transfer of information as an asset 
“that is part of a merger, acquisition, bankruptcy, 
or other transaction in which the third party 
assumes control of all or part of the business….” 
While this exception is likely to apply to most 
M&A transactions, the transaction documents 
should specifically reference the information 
transferred under this provision to minimize the 
risk that consumers’ opt-out rights will apply.

Jennifer Post and Luke Sosnicki are partners with 
Thompson Coburn LLP.

CCPA: The Next Horizon for M&A Deals
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By CLAUDIA LIN MARGOLIS

You are as strong as your weakest link.  How 
do you defend your companies against 
attacks, mitigate risks or prevent negative 

impact on your balance sheet in today’s world 
of cyber-crime, fervent litigation, massive losses 
due to natural disasters or changing political 
climates?  We don’t have a crystal ball, but we 
do know the world is fraught with uncertainty, 
making it particularly difficult for companies 
to assess and mitigate their weakest links, espe-
cially those impacted by uncertain U.S.-China 
relations. 

U.S.-CHINA GEOPOLITICAL DYNAMICS
January 15, 2020 marked the historic sign-

ing of the first phase of the U.S.-China Trade 
Treaty.However, change is constant.  Many dif-
ferences drove the intricate codependency and 
conflicts between the U.S. and China. The rise 
of China’s economy lifted hundreds of millions 
of people out of poverty at an unprecedented 
scale and speed. This rapid capitalistic move-
ment created a generation of successful entre-
preneurs with a mindset of “corporate immor-
tality.”  However, this dramatically changed as 
China entered into a slower economic growth 
and global tension for power grew in the last 3 
years.

In the early 2010s, global capital outflows of 
top Chinese conglomerates peaked and fueled 
industries and geographies beyond the nation’s 
Belt and Road Initiative (BRI).  Now U.S.-
based Chinese corporations face short sales of 
assets, M&A litigations, political investigations 
and capital crunch. In the last five years, the 
financial system in China took a hit and China 
imposes extreme capital control for outbound 
investment.  Those remaining Chinese com-
panies operating in the U.S. experienced a 
huge setback when U.S. authorities used legal 
compliance to show its prowess and overthrown 
the competitive edge that Chinese enjoyed for 
many years.  

THE IMPACT OF THE TRADE WAR
Since Xi’s “Made in China 2025” initiative, 

China realized it cannot afford to depend on 
U.S. technology and began to outsource their 
supply chain to Japan and Germany; or, opt to 
develop domestic patents in a race to the top for 
tech dominance.  Companies in China moved 
their factories to other regions in Asia to diver-
sify and increase supply chain resilience. Never 
before have Chinese companies taken regulato-
ry compliance more seriously.  The SEC’s focus 
on individual’s culpability presents a unique 
personal risk for Chinese executives operating 
in the U.S., who are now more educated on the 

imperative importance of sound corporate gov-
ernance and risk management.

GLOBAL INSURANCE MARKET 
The hardening insurance market continues 

into 2020 as insurers charge more premium 
for deploying their capital.  They constrict the 
limits offered as global natural catastrophes and 
an increasing frequency of massive legal verdicts 
continue. Property, Umbrellas, and D&O are 
hit hard.  

Additionally, the uncertainty of the next 
cyber exposure to loss and climate change 
unpredictability affect investment strategies, 
claims reserving practices and underwriting.    
Business leaders must begin their 2020 strate-
gic planning, adjust cash flow estimates, and 
update business continuation plans.  Having 
direct access to Lloyd’s of London with exclusive 
reinsurance facility is important for even middle 
market Co’s.  As Brexit is confirmed, it will be 
interesting to watch the future of Lloyd’s foot-
print and how China is going to play a role with 
its own ambition to grow independence in the 
financial sector.  However, the risk management 
practice is still developing in China, with a lim-
ited domestic talent pool to handle the impact 
of increasing global demand. . There is huge 
potential for underwriting and risk management 
talent in China future.

The weakest link is not always easy to spot 
in each company, even for the most astute busi-
ness owners. It is risky to have false comfort in 
assumptions based on past experience.  You can 
no longer ignore the need to take more frequent 
and deeper assessments of risk control protocols, 
or even as simple as executing well-crafted 
plans. As the ancient Chinese proverb says,  
“crisis is made of of danger and opportunities.”

May 2020 bring you success and abundance 
beyond imagination. 

Claudia Lin Margolis is U.S.-China Practice Team 
Leader at Lockton Insurance Brokers. Learn more 
at lockton.com/offices/los-angeles.

Strengthening Your Weakest Link
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By PAUL RAHIMIAN 

As a private lender of construction loans for 
all property sectors, our team at at Parkview 
Financial remains optimistic for growth in 

key commercial real estate markets in 2020. Last 
year we completed more than $500 million in 
construction loans – an increase of $165 million 
over 2018. We also expanded our lending reach 
from the West to the entire United States. As 
we talk to and work with developers across the 
nation and closely follow the financial markets, 
we see no compelling reason to expect a sig-
nificant slowdown in commercial construction 
activity after a favorable 2019. The demand is 
still there and capital is seeking to place invest-
ments in tangible assets. 

Many wonder if signs of continuing strength 
in commercial real estate are too good to be 
true. Although fewer permits were pulled for 
for-sale and for-lease multifamily and luxury sin-
gle-family developments in 2019 than in 2018, 
a reason for this is that many of those projects 
were still in progress, and there are gaps between 
finishing them and the next wave of permits. 
This is particularly true in Los Angeles as zoning, 
entitlements and projects have longer timelines. 
Others point to the significant increase in the 
costs of materials, labor and land that are caus-
ing a continuing rise in construction costs, a 

potential damper on CRE development lending. 
Developers are pressuring for bigger loans as costs 
continue to rise, and some lenders are unable to 
provide the loan dollars they require. Although 
this is the case, alternative and more creative 
lending strategies come into play and developers 
look to growing markets that have land prices 
are pro-development/business-friendly.  

THE GOOD NEWS
Notwithstanding the challenges, as well as it 

being an election year, Parkview sees a positive 
outlook for CRE lending this year. Here’s why:

The economy remains strong, interest rates 
are low, and investors continue to favor com-
mercial real estate assets. Large US and foreign 
investors will continue to allocate substantial 
investment to commercial real estate here.

In Los Angeles alone, more construction 
loans were arranged in 2019 than over the past 
nine consecutive years, with a lot of activity in 
West Hollywood, Hollywood and Koreatown. 
In the greater LA region, Parkview Financial 
arranged a number of loans, its most recent 
being a $19.8 million loan for a major mixed-use 
project in Temecula.

Cap rates are anticipated to remain stable 
or even go down, due to the lower cost of debt 
putting downward pressure on cap rates.

Multifamily assets continue to rise in value 

and attract capital as demand for rentals contin-
ues to increase. US demographic and economic 
conditions favors rentals, as post-2008 consum-
ers remain cautious about purchasing homes 
and Baby Boomers continue to downsize from 
single-family homeownership to smaller rental 
units. Parkview Financial recently completed a 
significant $38 million loan for the construction 
of a 126,500-square-foot, mixed-use multifamily 
development in Houston that includes more 
than 20,475 square feet of ground-level retail 
space. Texas will remain a strong state for new 
development this year. 

Parkview Financial was founded in 2009 by CEO 

Paul Rahimian. Based in Los Angeles, the direct 
private lender provides short-term bridge and 
construction loans secured by first trust deeds to 
developers throughout the United States. Parkview 
manages a debt fund that originates approximately 
$500 million in construction financing each year 
with loans ranging in size from $5 million up to 
$100 million. Parkview’s excellent reputation as a 
private lender has been built on its ability to provide 
fast, creative financing solutions for borrowers who 
need more leverage and certainty of execution. 
Parkview originates loans for property types includ-
ing Multifamily, Industrial, Office, Retail, Mixed-
use, Spec Homes and Entitled land. Learn more at 
Parkviewloan.com. 

Construction Lending in 2020: Clear Skies Ahead
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As the epicenter of global trade, the Port of 
Long Beach serves a dynamic industry sub-
ject to changes both subtle and volatile that 

affect commerce and international relations. 
The Port navigates a world of trade wars, eco-
nomic fluctuations, environmental concerns, 
new technology, changing trade routes and other 
challenges of the goods movement industry.

Led by the five-member Board of Harbor 
Commissioners and Executive Director Mario 
Cordero, the Port of Long Beach is a premier 
gateway for U.S. trade with Asia, an economic 
engine that drives jobs across the country, and a 
recognized world leader in seaport sustainability.

As the second-busiest container seaport in the 
United States, the Port handles trade valued at 
more than $200 billion annually and is connect-
ed to 2.6 million jobs across the nation, including 
more than 575,000 in Southern California.

Following up on a record-breaking 2018, 
the Port of Long Beach handled more than 7.6 
million container units in 2019. Fallout from 
the ongoing trade war with China will likely 
continue to slow cargo growth in 2020. How-
ever, Port leadership remains optimistic that 
the United States and China can resolve their 
differences and keep their respective economies 
growing, evidenced by the recent announce-
ment of a phase-one trade deal. Trade with 
China accounts for nearly 70 percent of the 

imports coming into Long Beach and 40 percent 
of exports.

The Port has invested in capital projects to 
strengthen its competitiveness, including pro-
grams that have opened the port’s docks to the 
biggest ships, its terminals to the longest trains 
and cleanest fleet of drayage trucks. 

Later this year, the replacement for the aging 
Gerald Desmond Bridge will open to traffic, 
providing for efficient movement of trucked 
cargo as well as an important route for regional 
commuters. Thanks to its role in providing an 
important gateway in the ports complex for a 
significant share of imported cargo traveling 
to all parts of North America, the new $1.47 
billion cable-stayed span is already known as the 
“bridge to everywhere.”

Rising more than 200 feet over the Port’s 
Back Channel, the new bridge will be taller 
to allow additional clearance for some of the 
world’s largest and most efficient cargo ships. 
It will also provide improved access for Port 
truckers and commuters with six traffic lanes, 
outlook points and protected pathways for bicy-
clists and pedestrians.

Nearby, the Long Beach Container Termi-
nal is in the final phase of construction to cre-
ate the greenest, most technologically advanced 
terminal in North America. The $1.5 billion 
project adds on-dock rail capacity, shore power 

hook-ups and a longer wharf. 
At final build-out in 2021, LBCT will move 

twice the cargo of the two terminals it replaced, 
with far less air pollution and an annual capaci-
ty of more than 3 million cargo containers. 

Another $2 billion in projects planned over 
the next decade include improvements to Port 
roads and channels, along with a $1 billion 
investment in a rail network that will vastly 
improve the movement of cargo throughout the 
harbor complex. 

The centerpiece of the railway plan is the 
planned Pier B On-Dock Rail Support Facility, 
which will give the Port additional room to 
assemble longer trains, limit truck traffic and 
reduce environmental impacts. Construction is 
scheduled to start in 2022, with the entire $870 
million project completed by 2032.

Each train eliminates the need for up to 
750 truck trips, which speeds the flow of goods 
across the country while reducing local road 
traffic.

Meanwhile, for the Port headquarters, a 
return to the waterfront was completed last 
summer, when the Port moved to the new 
downtown Civic Center complex in Long 
Beach. The Port Administration Building is 
now adjacent to the seaport and close to the 
companies and other customers it serves. 

In pursuit of its goal to become the world’s 

first zero-emissions seaport, the Port of Long 
Beach invests millions of dollars annually to 
encourage the development of clean air, soil 
and water technologies. The Port of Long 
Beach, along with the Port of Los Angeles, 
in 2006 first enacted the San Pedro Bay Ports 
Clean Air Action Plan, a comprehensive 
strategy for reducing air pollution from every 
port-related source. The CAAP has succeed-
ed. Since 2005, diesel emissions at the harbor 
have dropped by 87%. A recent update to the 
Clean Air Action Plan set a goal of shifting to 
zero-emissions cargo-handling equipment by 
2030, and zero-emissions trucks by 2035.

Along with offering the industry’s best facil-
ities and the most efficient link to the trans-Pa-
cific trade corridor, the Port of Long Beach is 
particularly proud of its reputation for excellent 
customer service. 

Named “The Best West Coast Seaport in 
North America” by industry leaders, the Port 
is recognized for its landmark green initiatives 
and the strong relationships it maintains with 
industry, community and partner agencies.

Information for this article was provided by the Port 
of Long Beach. The Port’s office is located at 415 
W. Ocean Blvd., Long Beach, CA 90802-6149. 
For more information, contact info@polb.com, call 
(562) 283-7000 or visit Polb.com.

A Look to the Future with the Port of Long Beach 

By MONICA BAUMANN

The new year brings increased protections for 
businesses and consumers under the Califor-
nia Consumer Privacy Act (CCPA). 
The CCPA, which went into effect Jan. 1, is 

the country’s strongest privacy law. The new law 
gives consumers several new rights expected to 
result in more control and transparency regard-
ing how businesses use consumers’ personal data. 
Among these rights is the ability to know what 
information a business collects about a consum-
er and what “business purpose” that information 
is used for.

The law also poses new challenges for busi-
nesses with compliance and risk management 
when sharing consumers’ data with third party 
vendors and partners.

Both consumer’s rights and businesses’ risks 
are informed by the businesses’ purpose for 
using consumer data. For example, the CCPA 
allows users to “opt-out” of the sale of their data. 
However, “business purpose” uses are also less 
restricted than other uses by the law and can 
actually shield businesses from liability in cer-
tain circumstances.

Therefore, businesses must understand not 
only what type of data they collect, use and 
store, but also the purpose of that collection, use 
or storage. In a nutshell, if data is collected, used 
or stored for a “business purpose,” this purpose 
must be disclosed to consumers, but also gener-
ally shields the data from deletion requirements 
and receives other potential protections.

Under the CCPA, “business purpose” does 

not refer to categories of information so much 
as uses of information. Business purposes means 
the PI is being used for operational purposes, or 
other purposes disclosed to the consumer, where 
the use is (i) “reasonably necessary and propor-
tionate” to achieve the operational purpose for 
which it was collected or processed, or (ii) for 
another operational purpose that is compatible 
with the context in which it was collected.

Businesses must disclose the “business pur-
pose” for their collection, storage, and use of 
consumer data upon request and in general 
in their pre-collection notices to customers. 
Therefore, as a threshold matter businesses must 
understand their use of data in order to comply 
with the basic requirements of the CCPA.

The law provides a list of business purposes 
that appears exhaustive. These include, in 
shortened form:

1. Auditing related to a current interaction 
with the consumer;

2. Detecting and preventing security incidents;
3. Debugging to identify and repair errors;
4. Short-term, transient use that is internal 

and not used to build a consumer profile;
5.Performing services such as maintaining 

accounts, providing customer service, and fulfill-
ing orders;

6. Undertaking internal research; and,
7. Undertaking activities to verify or main-

tain quality or safety of a service or device, in 
some circumstances.

This type of information use is frequently 
exempted from deletion. Again it is worth 
emphasizing that “business purpose” does not 

refer to categories of information, but to uses of 
information. So therefore while “business pur-
pose” cannot shield entire categories of informa-
tion in all cases, it does cover information that 
businesses maintain in order to provide services 
to customers and to perform internal operation-
al functions.

For example, consider a business covered 
by the CCPA that maintains customer contact 
information, transaction data, payment data, 
and preference data to provide a service to 
customers and market to them. If that business 
receives a request for data deletion from a cus-
tomer who also wishes to maintain receiving 
services, the business should determine what 
customer PI it maintains for a business purpose 
so as to not delete that data. In this case, that 
will include the information needed to provide 
the service, which may include contact, transac-
tion and payment data. On the other hand, any 
PI used to market to the customer would not fall 
under the business use exception and must be 
deleted per the customer’s request.

Understanding the business purpose for 
using customer PI is also crucial for managing 
relationships with vendors. The CCPA includes 
a “safe harbor” from liability for a vendor’s use of 
PI data if the vendor is a “service provider” and 
certifies that it will not do any of the following: 
1) sell the customer’s PI, 2) store or use the 
customer PI for a purpose outside of the business 
relationship, or 3) store or use the customer PI 
for a purpose other than that included in the 
business agreement. This safe harbor therefore 
effectively states that uses of data by vendors for 

something other than a business purpose can 
lead to liability.

For example, a business hires a marketing 
company to do an email marketing campaign 
to its current customers and in doing so shares 
customer names, email addresses, and purchase 
history. The business can avoid liability for the 
marketing vendor’s use (or misuse) of customer 
PI if it executes a contract addendum with the 
vendor in which the vendor agrees to never sell 
the shared data, to only use it for email market-
ing campaigns at the direction of the business. 
The “business purpose” of their relationship is to 
market to customers. Notably, though, the busi-
ness may still need to delete this customer data 
and ask its vendor to do the same, at the request 
of a customer, as “marketing” is not a business 
purpose for the purposes of a deletion request.

The CCPA is a complicated law with many 
pitfalls for companies, but understanding why 
a business uses customer PI is one key to com-
pliance. In particular, understanding what uses 
qualify as “business purposes” and in what cir-
cumstances will help businesses know what to 
disclose to customers, what information must be 
deleted upon request, and how to shield those 
businesses from liability. 

Monica Baumann is a Certified Information Priva-
cy Professional (CIPP) and chairs Scali Rasmussen 
PC’s Regulatory and Licensing Group.  Baumann 
is a litigator and adviser with extensive experience in 
the automotive industry and in consumer environ-
mental litigation. Learn more about Scali Rasmus-
sen PC at scalirasmussen.com.

With 2020, Businesses Face New Restrictions for Using 
California Consumers’ Personal Information
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1 Monica Cooper (Boston Private) with 
Lindsey Ingram (Bolton + Company).

2 Don Li (Interstate Hotels) with Ben 
Hakimi (NMS Consulting).

3 Attendee (The Beverly Hills 
Association of Realtors) with a 
question for the panel.

4 Attendees.

5 Kai Porter (LA County Development 
Authority) with Malynda Seeger 
(Synergy Global Housing).

6 Kinya Claiborne (Style & Society 
Magazine), Nola Wanta (Loyola 
Marymount University), Gwendolyn 
Dreyer (Loyola Marymount 
University), and Karina Alcala 
(Sunwest Bank).

7 Christina Huff (Ordermark) with 
Gold Sponsor Evonne Chen (Green 
Hasson Janks).
8 Attendees.

9 Attendees.

10 Attendees.

11 Scott Robson, Editor (Los Angeles 
Business Journal), Anna Magzanyan, 
Publisher & CEO (Los Angeles 
Business Journal), and Chandra 
Subramaniam, Dean (California State 
University Northridge, Nazarian 
Business College).

AT THE EVENT

067_ECForecastSUPP_photos.indd   67067_ECForecastSUPP_photos.indd   67 1/16/20   4:54 PM1/16/20   4:54 PM


	052_labj20200120
	053_labj20200120
	054_labj20200120
	055_labj20200120
	056_labj20200120
	057_labj20200120
	058_labj20200120
	059_labj20200120
	060_labj20200120
	061_labj20200120
	062_labj20200120
	063_labj20200120
	064_labj20200120
	065_labj20200120
	066_labj20200120
	067_labj20200120

