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Recruiters around the world are widening their search 
and casting their nets into a growing pool of international 
talent. At the same time, demand for business leadership 

talent with experience outside the United States has increased 
exponentially. 

As the demand for global talent increases, the makers of 
virtual MBA recruitment technology continue to expand their 
global networks.

“The competition for global MBA talent has never been 
so intense,” said Tony Somers, Director, MBA Career Man-
agement Center, HEC School of Management. “Our new 
partnership with MBA Focus will give employers access to the 
elite management talent at HEC Paris and give our students 
access to an exclusive network of multinational corporations.”

For more than two decades, top-ranked MBA programs 
– and the companies that employ their students and alumni 
– look to MBA Focus for advanced recruiting technology solu-
tions, best practices, thought leadership, and innovation.

Today, leading MBA employers can search an aggregated 
database including students and alumni from 74 top-ranked 
business schools, including 20 MBA programs located outside 

the United States. Three new international schools have 
joined the network this year: HEC (Paris), IESE (Barcelona), 
and IE (Madrid). And Hult International Business School 
expanded its GTS partnership to include five new global 
campuses in Dubai, Shanghai, London, San Francisco, and 
Boston. These new school partners, and the 70 other top-
ranked graduate business schools, make MBA Focus the most 
comprehensive global recruiting network available.

Currently, 90% of the companies using the Global Focus 
recruitment tool are multinational corporations. This has 
helped MBA Focus deliver an ever-expanding range of 
MBA-preferred opportunities to MBA talent in North Amer-

ica, Europe, and Asia. Currently, 56% of students registered 
with MBA Focus have experience outside the US, while 57% 
of those students are seeking employment abroad.

The growing demand for MBA talent with international 
work experience and work authorization is expected to con-
tinue. As a responsive and trusted partner to the world’s top 
employers and leading graduate business schools, MBA Focus 
plans to further expand its international network.

MBA Focus is the market leader in MBA recruiting — connecting 
leading employers with the world’s top-ranked graduate business 
schools. 

The Increasing Global Appeal of an MBA Degree
‘The competition for global MBA talent 

has never been so intense.’

TONY SOMERS, MBA Career Management Center
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The era of Big Data is here, and successful 
businesses are now relying on highly-trained 
data analysts to help them drive corporate 

strategy and make smart decisions.
According to CareerCast 2017, data science 

is the 7th fastest-growing career, with a 19 per-
cent rise between 2016 and 2017. 

Those entering the field are being highly 
rewarded. Glassdoor says the pay range for 
entry to mid-level data scientists is $94,000 to 
$133,000, significantly higher than the aver-
age college graduate pay, which is $48,850, 
according to the Society for Human Resource 
Management.

“Simply put, supply does not meet demand 
for this profession,” said Abe Helou, Dean of 
the College of Business and Public Manage-
ment at the University of La Verne. “The mod-
ern business world needs professionals with the 
skills to gather, analyze, and make data-driven 
decisions that drive corporate strategy and exe-
cution.”

To prepare students to excel in the growing 
field of data science, the University of La Verne 
offers a Master of Science in Data Analytics 
(MSDA) degree, with the next class starting in 
the fall 2019. 

The MSDA, offered by the university’s Col-

lege of Business and Public Management on the 
La Verne campus, provides two specializations: 
Marketing Analytics and Supply Chain Man-
agement Analytics.

While other programs in the region take 18 
to 24 months to complete, La Verne’s can be 
completed in just 12 months. That allows stu-
dents to graduate quicker, at less cost, and enter 
the workforce with the skills they need sooner.

Additional features of the program include: 
a career advisor who will help in placing stu-
dents in internships and jobs, a program advisor 
who will ensure students remain on track for 

graduation, and complimentary workshops to 
help students prepare for exams that would 
enable them to earn certification by SAS in 
Advanced Analytics and Predictive Modeling.

“Graduates of the MSDA will be equipped 
with a comprehensive understanding of busi-
ness intelligence and data analysis, including 
a holistic view of business analytics from both 
company and consumer points of view,” Helou 
said. “They will also have the ability to develop 
a big data strategy within a corporation, build a 
model to see how digital analytics and big data 
can be used for market predictions, and a devel-

op practical knowledge of how to develop per-
formance measurement tools and assess return 
on investment.”

Four courses are shared between the two 
concentrations, and six courses are tailored to 
each of the two specializations. The curricu-
lum includes SAS programming; data mining 
and predictive analytics; multivariate statis-
tical analysis; marketing research methods; 
problem-solving methodologies; analytics in 
operations and planning; analytics in logistics 
and sourcing; experimental design and market 
testing; theory and practice of consumer behav-
ior; marketing analytics; digital marketing; and 
social media analytics.

The university is now accepting applications 
for the fall term.

Founded in 1891 and located 35 miles east 
of Los Angeles, the University of La Verne is a 
private, nonprofit, comprehensive institution 
founded on four core values: lifelong learning, 
ethical reasoning, civic and community engage-
ment, and diversity and inclusivity. The uni-
versity serves more than 8,100 students on the 
historic La Verne location as well as across nine 
regional campuses and online.  

Learn more at laverne.edu/data.

Hot Jobs: As Demand for Data Scientists Continues to 
Rise, University of La Verne Launches MSDA Program

2018 was a significant year of transition and 
growth for the College of Business Admin-
istration (CBA) at Loyola Marymount 

University (LMU). The college gained new 
leadership, added programs and charted a course 
for the future.

The college welcomed Dayle M. Smith, 
Ph.D. in June as its new dean. Earlier, Joe 
O’Hannigan came onboard as associate dean of 
graduate business programs. Together these new 
leaders have brought energy and a new focus to 
the highly regarded business school.

In August, the university opened the doors to 
the LMU Playa Vista Campus, a creative center 
for graduate and professional education in Silicon 
Beach – already home to the Executive MBA 
program and future home to a number of gradu-
ate business programs set to launch in fall 2019.

“It’s a game-changer for the College of Busi-
ness Administration, and our graduate programs 
specifically, to have a launchpad in the heart 
of Silicon Beach,” said O’Hannigan. “Being in 
the middle of the action makes us an even more 
attractive educational partner, and it also allows 
us to help influence the ideas and innovations 
that are emerging from Silicon Beach.”

NEW VISION FOR THE CBA
In only seven months, Dean Smith has 

brought a new vision to LMU’s College of Busi-
ness Administration. 

“It is clear to me that the CBA has a key role 
to play in developing tomorrow’s leaders,” said 
Smith. “I see the college’s engagement in the 
LMU mission as fundamental to determining 
how business can be a force for good, commit-
ted to triple bottom line values and making 
an impact as ‘men and women for others’ on a 
global stage. I envision the CBA as a playground 
for the mind and a play space for the imagina-
tion – where students gain discipline knowledge 
and develop an entrepreneurial mindset and 

skill set, while exploring new ways to address 
tomorrow’s business challenges.”

The college received more than $1 million 
in U.S. Department of Education funding this 
fall to expand international business education 
initiatives over the next four years with a focus 
on global marketing, talent management, for-
eign business-language education, international 
entrepreneurship, global sustainability and 
business ethics. The grant will help fund a new 
institute for international business that aligns 
with the university’s mission to cultivate a 
globally imaginative campus, providing students 
with a transformative education that is innova-
tive and interdisciplinary.  

NEW GRADUATE BUSINESS PROGRAMS
The CBA is ensuring its students stay rele-

vant and competitive in today’s ever-changing 
marketplace by introducing several new gradu-
ate business programs to meet industry demand. 
Take a closer look at what’s new:

Master of Science in Management
The Master of Science in Management is a 

one-year program for individuals with an under-
graduate degree in a field other than business 
who wish to enhance their core understanding 
of business. Designed for college graduates with 
less than a year of work experience, this pro-
gram gives students the knowledge and skills to 
apply key business concepts in organizational 
settings in the areas of accounting, finance, 
marketing, operations and supply-chain man-
agement, information technology, economics 
and statistics. 

Master of Science in Business Analytics
The Master of Science in Business Analytics 

is a one-year, full-time program that provides 
students with data analytics knowledge and 
skills to become data-savvy managers. Stu-

dents learn about all areas related to business 
analytics and big data analysis, including data 
management, modeling, programming, analysis, 
visualization, data-mining, machine learning, 
and integration strategies to analyze large, 
structured and unstructured datasets for mak-
ing effective business decisions. Classes will be 
held at the LMU Playa Vista Campus in the 
heart of Silicon Beach, providing students great 
opportunities to engage with the local business 
community.

Executive Education Certificate Programs
Beginning in 2019, the CBA will offer a 

variety of executive education courses and 
certificate programs for different career stages. 
Designed for working professionals, these small 
classes will be taught by LMU faculty and 
industry professionals at the LMU Playa Vista 
Campus. A sampling of certificate programs 

include: business of film; leadership skills for the 
modern workplace; managing intergenerational 
teams in the modern workplace; business appli-
cations of blockchain; impact entrepreneurship: 
building new ventures for social, environmental 
and economic success; excellence in nonprofit 
management; and introduction to sustainable 
business, among others.

LMU is also collaborating with the Harbin 
Institute of Technology Shenzhen Academy 
(HITSZ) to offer certificate programs in entre-
preneurship, international finance and market-
ing to accomplished working professionals in 
China. Held on weekends at HITSZ’s campus in 
Shenzhen, small classes will be taught in English 
by LMU faculty. 

For more information on LMU graduate business 
programs, visit cba.lmu.edu/gradprograms.

LMU Expands Graduate Education in Silicon Beach 

‘The modern business world needs professionals 

with the skills to gather, analyze, and make  

data-driven decisions that drive corporate  

strategy and execution.’

ABE HELOU, University of La Verne
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CENTER FOR A COMPETITIVE WORKFORCE
Connecting LA Industry and Community Colleges

The Center for a Competitive Workforce (CCW) 
connects you with colleges, to streamline the 
process for hiring and give you the fi rst look at 
our region’s highest performing students. Find 
great candidates for open positions now, or 
select interns who will gain experience on your 
platforms to develop into high performers.  

One call gets the ball rolling.

Start the conversation with Jessica Ku Kim, 
Workforce Development Director at LAEDC, 
a partner in CCW. 
jessica.kim@laedc.org | 213-236-4835 
or Richard Verches, Executive Director of CCW, 
verches@competitiveworkforce.la

Find top talent from community college programs in 
tax preparation, billing, payroll, timekeeping and more.

If you’re hiring positions in fi nance and accounting, 
you’re not alone.  This year, almost 900 middle-skill 
positions will need to be fi lled in LA.

A partnership with community colleges gives you an edge — 
a direct connection to the diverse talent you need.

This year, the LA 
region’s community 
colleges are awarding 
1,170 certifi cates and 
degrees in fi nance 
and accounting.

CCW is funded as a Strong Workforce 
Project of the California Community 
College Chancellor’s Offi ceVisit www. laedc.org/ccw to fi nd out more

LA’s got talent. 
Take advantage 
of our region’s 
community colleges.

Cerritos College
Citrus College
Compton College
East Los Angeles College
El Camino College
Glendale College
Long Beach City College
Los Angeles City College
Los Angeles Harbor College
Los Angeles Mission College
Los Angeles Pierce College
Los Angeles Southwest College
Los Angeles Trade Tech
Los Angeles Valley College
Mt. San Antonio College
Pasadena City College
Rio Hondo College
Santa Monica College
West Los Angeles College

1,170

TALENT YOU 
CAN TAKE TO 
THE BANK.

CCW_Finance_FINAL.indd   1 11/27/18   5:59 PM
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SPOTLIGHT ON EDUCATION

For 100 years, UCLA Extension has provid-
ed extraordinary professional advancement 
and development all over the world. UCLA 

Extension’s Custom Programs and Corporate 
Education team offers customizable courses 
and certificate programs that professionals and 
employees can select based on their learning 
needs. 

Advantages of the UCLA Extension Cor-
porate Education team: 

� Creates custom, relevant, top-tier  
educational trainings, seminars, work 
shops for any organization

� Offers employee training on career  
development, occupational advancement  
and upskilling

� Continuing professional education in  
various academic fields from entry-level  
to executive 

� Backed by a vast network,  
instructor expertise, and access to UCLA  
campus resources

POPULAR PROGRAMS 
Leadership & Management 

UCLA Extension creates 2-10- days’ cus-
tom trainings in a variety of topics ranging 
from Developing Managerial Supervisory 
Skills, to Leadership Principles and Practice, 
Developing Managerial Effectiveness, and 
many more. These programs are created based 
on organization needs, participant skill, and 

industry level. 

Human Capital Management 
Varying length workshops and seminars 

are offered that can range between from 2-10 
days in topics related to Conflict Resolution, 
Negotiation and Collaboration, Overcoming 
Obstacles to Organization Change, Leading 
and Motivating Employees, and many others. 

Performance & Project Management  
In this program, customized training is 

provided in a variety of topics ranging from 
Increasing Productivity through Performance 
Management, Leading Teams for High Perfor-
mance, Monitoring and Controlling Workflow, 
Creating High-Performance Teams, and many 
more. 

Innovation and Strategy 
These seminars and training workshops 

supply the understanding required to manage 
day-to-day challenges in an increasingly com-
petitive environment. All sessions are highly 
interactive and contain collaborative activities 
to reinforce the learning of new strategies. 

Accounting Theory and Practice 
This course covers the interpretation, use, 

processing, and presentation of accounting 
information and the preparation of principal 
accounting statements. Topics include an over-
view of the conceptual framework of account-

ing, valuation, recording, and presentation 
of the balance sheet, income statement, and 
statement of cash flows. Participants learn time 
value of money concepts, as well as, accounting 
for cash, receivables, and inventories.

Data Science 
In this program, participants are introduced 

to the evolving domain of data science and to 
the food-chain of knowledge domains involved 
in its application. Participants learn a wide 
range of challenges, questions, and problems 
that data science helps address in different 
domains, including social sciences, finance, 
health and fitness, and entertainment. The 
course addresses the key knowledge domains in 
data science, including data development and 
management, machine learning and natural 
language processing, statistical analysis, data 
visualization, and inference.

Digital Marketing 
The Internet, the digital revolution, and 

the move toward an information-based econ-
omy are dramatically changing business and 
the way products are marketed and sold. This 
program provides an overview of the digital 
marketing landscape and explains how business 
people today can leverage the new tools avail-
able to their advantage. 

Engineering Short Courses 
The engineering department offers several 

short courses for intensive training in a variety 
of cutting-edge technical fields from world-
class instructors, giving you practical knowl-
edge, you can apply immediately in Aerospace 
& Mechanical, Biomedical, Communications 
& Sensors, Energy, Software, and many more. 

Business of Entertainment 
With the entertainment industry converg-

ing into a worldwide mass media, both business 
and operation models continue to rapidly 
evolve. Instruction focuses on current business 
and production issues and introduces new 
business models to navigate content onto new 
distribution platforms. Topics include financ-
ing, contracts, intellectual property issues, 
licensing, worldwide theatrical marketing and 
distribution, worldwide home entertainment 
marketing and distribution, worldwide televi-
sion production and distribution, multi-chan-
nel network distribution and opportunities, the 
impact of piracy, and leveraging new distribu-
tion platforms.

In addition to tailored custom programs, 
the UCLA Extension Corporate Education 
team helps employees access a vast offering 
of UCLA Extension’s open-enrollment cer-
tificates and courses. The team provides your 
organization with both online and on-campus 
courses across the week to suit every needs. 

For more information, visit  
uclaextension.edu/corporate-education.

UCLA Extension’s Corporate Education Team  
Takes Customized Education to the Next Level

Dr. Paul Cummins is making a powerful case 
for the relevance of poetry (and how to 
teach it) with his latest book. In Voice & 

Verse: Joys and How-To’s of Teaching, Reading 
and Writing Poetry, Cummins lovingly shares 
practical and accessible advice and perspec-
tive on how best to share the art of reading 
and creating poetry with students, including 
explorations of the tremendous benefits poetry 
brings and how teachers, parents and poets of 
all ages can impart the joys of the art with the 
next generation. 

Cummins believes that poetry is an art form 
worth fighting for, and the best way to keep it 
alive is by teaching it in meaningful and lasting 
ways to a new generation.

In his book, Cummins shares examples of 
poetry’s ability to transform lives. For 14 years, 
he and his nonprofit organization have been 
involved in bringing arts electives to incarcer-
ated juveniles at Camp Gonzalez in Southern 
California. One of the most influential classes 
has been creative writing: usually beginning 
with rap, but almost always evolving into other 
forms of poetry. Boys who have never liked 
school find they love these electives. They gain 
opportunities to discover and hurl their voices 
out into the world in a positive way, many for 
the first time, and the results, Cummins says, 
are stunning. They live their lives no longer 
as a “broken-winged bird that cannot fly” but 
as dreamers who leave their cages transformed 
and inspired to rebuild their previously dys-
functional lives. Poetry, for example, led one 

student to leave camp, enroll in a two-year 
college, transfer to UC Berkeley, graduate in 
June 2016, and receive a full scholarship to a 
Ph.D. program at Duke University in Septem-
ber 2016. This is, of course, just one example of 
how poetry can make things happen. 

Practicing what 
he preaches, Cum-
mins’ Collected 
Poems, an assort-
ment of his own 
finest and most 
beautiful poems, 
will be published 
by Griffith Moon 
early next year, 
demonstrating that 
Cummins is not 
only a supporter 
and educator of 
verse, but also a 
genuine, inspiring 
poet himself.  

Cummins 
received his bach-
elor of arts from 
Stanford, his MAT 
from Harvard, 
and his doctorate 
from the USC.  In 
1971, he co-found-
ed Crossroads 
School in Santa 
Monica and built 

it into one of Los Angeles’s most successful 
educational institutions and a national model 
for innovative, independent schools. In 1995, 
Cummins stepped down as Headmaster of 
Crossroads and formed New Visions Founda-
tion (now Coalition for Engaged Education) to 

offer opportuni-
ties for Engaged 
Education to all 
youth. The first 
venture was New 
Roads School, 
a diverse, K-12 
independent 
school in Santa 
Monica that has 
a deep commit-
ment to social 
justice. 

Since 2016, 
Cummins has 
helped co-create 
two new pro-
gressive schools: 
Pine Ridge Girls 
School in Pine 
Ridge, South 
Dakota; and Tree 
Academy in Los 
Angeles. Both 
schools serve 
grades 6-12 and 
are diverse, pro-
viding substan-

tial financial aid. 
Cummins has published several books on 

education, including Proceed With Passion: 
Engaging Students in Meaningful Education 
(2004), Two Americas, Two Educations: Funding 
Quality Schools for all Students (2007) and Con-
fessions of a Headmaster: My Pursuit of Joy and 
Justice in Education (2015). His book of essays, 
Why Poetry? Reflections on Poetry, Writing and 
Culture, was published in 2009, in addition to 
two volumes of his own poetry and two chil-
dren’s books. 

Paul Cummins latest book, Voice & Verse: Joys 
and How-To’s of Teaching, Reading and Writing 
Poetry is now available via Amazon and The Col-
lected Poems of Paul F. Cummins will be published 
in early 2019.

LA’s Visionary Educator Paul Cummins  
Makes a Case for the Importance of Poetry

Cummins believes that 
poetry is an art form 

worth fighting for, and 
the best way to keep 
it alive is by teaching 
it in meaningful and 

lasting ways to a new 
generation.
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UCLA Extension’s Corporate Education team off ers professional training and executive education. Our vast network and access to UCLA campus 
resources make us the leader in professional development. We bring successful industry leaders and expert instructors to partner with you, to help 
spur innovation, develop leaders, and bridge skill gaps. Popular programs include Business & Management, Leadership Development, Engineering, 
Entertainment Studies, and more.

Our custom-designed professional development programs are:
• perfect for entry to executive-level professionals
• customizable and vary from one day to several weeks
• can be arranged at your offi  ce, online, or at our campuses in Westwood, DTLA, and Woodland Hills
• can be off ered for academic or professional credit

Mention the Los Angeles Business Journal to receive a promotional discount. Request a proposal via email at customprograms@unex.ucla.edu or 

contact us at (310) 206-4149. Find out more at www.uclaextension.edu/corporate-education.

UCLA EXTENSION CORPORATE EDUCATION
Train the workforce of tomorrow. 
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Late last year, the Executive MBA Council 
(EMBAC) announced the results of its 
annual EMBAC Membership Program 

Survey, which revealed more students are 
applying for Executive MBA (EMBA) pro-
grams to augment their skills as the workforce 
continues to globalize and new technologies 
emerge. Students tend to seek out EMBA pro-
grams for career development and the hope of 
gaining new perspectives to look at business 
issues through a strategic lens while solving 
problems in an efficient and forward-thinking 
way. Demand for established EMBA programs 
remains strong, and in fact the average class 
size last year was up, with the increase being 
driven by larger programs. 

“An Executive MBA is an investment in 
one’s future,” said Michael Desiderio, execu-
tive director of EMBAC. “With an increase in 
demand for future leaders, these programs are 
a catalyst for students to explore new profes-
sions, new industries and even new countries. 
Global opportunities are available, and those 
who’ve completed an Executive MBA pro-
gram are positioning themselves as invaluable 
players in the market. As a result, the need for 
these programs is only increasing.” 

As globalization evolves, diversity within 
EMBA programs continues to increase as 
well. The study results show the percentage 
of enrolled female students reached its high-
est point ever at 30.1 percent. This six year 

upward trend shows the desire for women to 
continue pushing the glass ceiling higher. 

Last year, the average age of enrolled 
EMBA students stayed at 38 years old with 14 
years of work experience and approximately 
nine years of management experience. After 
slight increases over recent years, the average 
age, students’ full-time work experience and 
managerial experience show early signs of 
stabilizing. Additional insights from the 2017 
EMBAC Membership Program Survey include: 

� Electronic delivery of course materials 
remains the most commonly implemented 
technology change for the fourth year in a row. 
Other fast-growing methods include video 
delivery of coursework/lectures and business 
simulation usage. 

� The percentage of programs offering 
scholarships and the average number of schol-
arships per program have risen since 2013. 

� The trend toward more self-funded stu-
dents and fewer fully-funded students contin-

ues. In 2017, more than 45 percent of students 
were self-funding and nearly 35 percent of 
students received partial sponsorship. 

“At about age 29 or 30, people start transi-
tioning to managers, without all the necessary 
tools, so even with students self-funding, it 
makes sense that EMBA demand remains 
strong,” said Desiderio. 

The EMBA Council currently includes 
more than 200 colleges and universities that 
administer 300 plus programs in more than 30 
countries worldwide. Each year the EMBAC 
conducts a Membership Program Survey using 
the current methodology annually since 2003. 

The Executive MBA Council (EMBAC) is a 
non-profit association of universities and colleges 
that offer Executive MBA Programs. EMBAC’s 
vision is to be the preeminent global voice of the 
Executive MBA industry. The Council supports 
its members in fostering excellence and innovation 
in Executive MBA programs worldwide by provid-
ing outstanding educational and networking oppor-
tunities for professionals who deliver Executive 
MBA programs. EMBAC’s mission is to advance 
the cause of EMBA Programs by providing neces-
sary thought leadership, serving as a facilitator of 
best practice sharing and knowledge dissemination, 
and fostering a community among high-quality pro-
grams. For more information or resources,  
visit emba.org. 

Survey Reveals that MBA Graduates  
are Seen as More Desirable to Employers 
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Analyze
this. Sharpen your

competitive edge.

Organizations that harness the right  
information and translate it into actionable 
strategies outperform those that don’t.

A Master’s in Data Analytics can give your 
team the skills needed in today’s competitive 
business environment.

Now accepting applications for Fall 2019

12-month Master’s in Data Analytics

Learn more at: laverne.edu/MSDA
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By JOHN POLLARD

Business school students face a uniquely 
difficult challenge, because most programs 
require a series of essays rather than a sin-

gle, comprehensive personal statement. This 
fact alone should indicate the importance that 
business schools place on your written responses. 
Here are some business school essay writing tips:

1. Don’t Use Company Jargon. 
As a prospective business student, you have 
probably spent the past few years in a corporate 
environment with its own in-house terminology. 
Remember that you are writing for a reader who 
hasn’t attended your company’s meetings or 
contributed to its products. You should certainly 
describe various aspects of your professional 
life--your leadership skills, your career trajectory, 
your triumph in the face of obstacles, and so 
on--but do so in language that is as accessible to 
your reader as it is to you. Imagine that you are 
composing a document for a customer who must 
decide whether to buy a particular product: you. 

2. Don’t Bore the Reader. Do Be Interesting. 
Admissions officers have to read hundreds of 
essays, and they must often skim. Abstract 
rumination has no place in an application essay. 
Admissions officers aren’t looking for a new way 
to view the world; they’re looking for a new way 
to view you, the applicant. The best way to grip 
your reader is to begin the essay with a capti-
vating snapshot. Notice how the blunt, jarring 
“after” sentence creates intrigue and keeps the 
reader’s interest. 

3. Do Use Personal Detail. Show, Don’t Tell! 
Good essays are concrete and grounded in 
personal detail. They do not merely assert “I 
learned my lesson” or that “these lessons are 
useful both on and off the field.” They show 
it through personal detail. “Show, don’t tell” 
means that if you want to relate a personal 
quality, do so through your experiences without 
merely asserting it.

4. Do Be Concise. Don’t Be Wordy.  
Wordiness not only takes up valuable space, but 
also confuses the important ideas you’re trying 
to convey. Short sentences are more forceful 
because they are direct and to the point. Cer-
tain phrases, such as “the fact that,” are usually 
unnecessary. Notice how the revised version 
focuses on active verbs rather than forms of “to 
be” and adverbs and adjectives.

5. Do Address Your Weaknesses.  
Don’t Dwell on Them. 
At some point on your application, you will 
have an opportunity to explain deficiencies in 
your record, and you should take advantage of 
it. Be sure to explain them adequately: “I partied 
too much to do well on tests” will not help your 
application. The best tactic is to spin the neg-
atives into positives by stressing your attempts 
to improve; for example, mention your poor 
first-quarter grades briefly, then describe what 
you did to bring them up.

6. Do Vary Your Sentences and  
Use Transitions. 
The best essays contain a variety of sentence 

lengths mixed within any given paragraph. 
Also, remember that transition is not limited to 
words like nevertheless, furthermore or conse-
quently. Good transition flows from the natural 
thought progression of your argument.

7. Do Use Active Voice Verbs. 
Passive-voice expressions are verb phrases in 
which the subject receives the action expressed 
in the verb. Passive voice employs a form of the 
word to be, such as was or were. Overuse of the 
passive voice makes prose seem flat and unin-
teresting.

8. Do Seek Multiple Opinions. 
Ask your friends and family to keep these ques-
tions in mind:

� Does my essay have one central theme?
� Does my introduction engage the reader? 
� Does my conclusion provide closure?
� Do my introduction and conclusion avoid  

         summary?
� Do I use concrete experiences as 

         supporting details?
� Have I used active-voice verbs wherever  

         possible?
� Is my sentence structure varied, or do I use  

         all long or short sentences?
� Are there any clichés, such as  

         “cutting-edge” or “learned my lesson”?
� Do I use transitions appropriately?
� What about the essay is memorable?
� What’s the worst part of the essay?
� What parts of the essay need elaboration  

         or are unclear?
� What parts of the essay do not support my  

         main argument?
� Is every single sentence crucial to the  

         essay? This must be the case.
� What does the essay reveal about my  

         personality?

9. Don’t Wander. Do Stay Focused. 
Many applicants try to turn the application 
essay into a complete autobiography. Not sur-
prisingly, they find it difficult to pack so much 
information into such a short essay, and their 
essays end up sounding more like a list of experi-
ences than a coherent, well-organized thought. 
Make sure that every sentence in your essay 
exists solely to support one central theme. 
 
10. Do Revise, Revise, Revise. 
The first step in an improving any essay is to 
cut, cut, and cut some more. 

John Pollard is a freelance writer.
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