
c u s t o m  c o n t e n t

t he number of companies forging ahead with an indus-
try-leading approach to tackling emissions in the supply 
chain has doubled in a year, according to new research by 

CDP, the non-profit global environmental disclosure platform, 
with analysis provided by McKinsey & Company.

CDP has awarded 58 companies – out of a total of more 
than 3,300 – a place on its second annual Supplier Engagement 
leader board, double the 29 identified in 2017. These leaders – 
which include Bank of America, BT Group, Nestlé, Panasonic, 
Rolls Royce, Société Générale, Tokyo Gas Co. and Unilever – 
are recognized for their work with suppliers to reduce emissions 
and lower environmental risks in the supply chain.

The leaders are announced as more companies than ever 
before are looking at water security in their supply chains – 
leading to a 15% rise in suppliers disclosing water data to their 
customers through CDP in 2017 – and organizations including 
Klabin, L’Oréal and McDonald’s are among the first to work 
with CDP to tackle deforestation in their supply chains. 

Examples of leadership among the 58 companies 
include:

Ajinomoto: the Japanese food, chemicals and phar-
maceuticals corporation worked with a key supplier to 
become the only company worldwide to sell drinks in 
100% recycled heat-resistant PET bottles, reducing 
the use of virgin plastics from fossil fuels by around 
2,000 tons a year.

Kellogg Company: the global food company 
operates its Origins program across 21 countries, 
supporting around 294,000 farmers to become more 
sustainable and build resilience to the impacts of 
climate change.

Sky: in partnership with a key supplier, the Europe-
an entertainment and telecommunications company is 
pioneering a circular economy model for its new set-top 
box, using sustainable product design to create a closed 
loop system with zero waste to landfill.

CDP’s Global Supply Chain Report 2018, is based on cli-
mate, water and deforestation-related data collected from 4,872 
supplying companies across global supply chains at the request 
of 99 of the world’s largest purchasing organizations. Wielding a 
combined purchasing power in excess of $3 trillion, these orga-
nizations include Accenture, BT Group, Cisco, KMPG UK and 
Philips Lighting.

This past January’s discussions at Davos concerning inter-
national trade – which is projected to grow fourfold by 2050, 
from a baseline year of 2010 – and the World Economic 
Forum’s recently published Global Risks Report 2018 – which 
confirmed environmental risks as the most significant facing 
humanity – has all highlighted the importance of addressing 
supply chains when tackling environmental challenges. This is 
especially significant because greenhouse gas emissions located 
in the supply chain are on average four times higher than those 
arising from direct operations.

“Delivering on the ambitions of the Paris Agreement will 
require businesses to play a key role to reduce emissions, man-
age water resources and limit deforestation within their oper-
ations and their supply chains,” commented Patricia Espinosa, 
Executive Secretary, United Nations Framework Convention 
on Climate Change, who has written the foreword in the 
report.

“I am pleased to see that an ever-increasing number of com-
panies reporting to CDP are integrating sustainability-thinking 

into their business models and applaud the members of the 
CDP supply chain program for being pioneers in this regard. I 
encourage businesses to work with suppliers to raise ambition 
across their supply chain.”

The report – which includes commentary from The Car-
bon Trust – reveals that this leadership is paying dividends, as 
awareness of climate change-related risks and opportunities is 
increasing down the supply chain. Over three quarters (76%) 
of suppliers responding to CDP have identified some inherent 
climate change risks to their business and more than half (52%) 
report that they have integrated climate change into their  
business strategy.

There is huge potential for positive impact. Reductions 
equivalent to 551 million metric tons of carbon dioxide – more 
than Brazil’s total emissions in 2016 – were reported by sup-
pliers worldwide in 2017. This is an increase from 434 million 
metric tons reported in 2016. Cost savings amounting to $14 
billion were reported in 2017 as a result of emissions reduction 
activities.

Yet, this impact is only a fraction of what could be achieved 
if all organizations at each tier of the supply chain were engaged 
and working to drive down emissions. Currently, less than a 
quarter (23%) of supplier respondents are in turn engaging with 
their own suppliers to reduce emissions, suggesting that many 
may be missing out on business opportunities and financial 
savings.

Dexter Galvin, Global Director of Corporates and Supply 
Chains at CDP, said, “Big businesses have for some time under-
stood the importance of managing their Scope 1 and 2 emis-
sions, but Scope 3 emissions, hidden in the value chain – and 
far greater in volume – are just as vital. While it’s encouraging 

that awareness of climate-related risk is filtering down the sup-
ply chain, it’s crucial that engagement and action follows. As 
our findings show, this not only makes sound business sense, but 
can result in considerable cost savings for both purchasing orga-
nizations and their suppliers.”

Tim Hopper, Responsible Sourcing Manager, at Microsoft, 
said, “We are delighted to be recognized by CDP as global lead-
ers for our work driving down emissions, improving energy effi-
ciency and managing water risk in our supply chain. Microsoft’s 
daily interactions with tens of thousands of suppliers around the 
globe are matters of both great responsibility and opportunity. 
Our partnership with CDP’s Supply Chain program has helped 
us establish environmental policies and make our supply chain 
more sustainable, boosting our competitive advantage for a 
low-carbon future.”

In addition to a global analysis, the report looked more 
closely into eight major economies to compare how well-pre-

pared suppliers are to mitigate environmental risk. It found 
that suppliers in some countries are taking a clear lead, 

while others are lagging behind:
France: Reflecting the national momentum signalled 

at the recent One Planet Summit in Paris, supplying 
companies in France are the most likely to have cli-
mate change integrated into their business (80%), 
while 74% report board-level responsibility for cli-
mate change

Japan: Despite the government’s historic focus on 
energy security over climate change, Japanese com-
panies have the highest rates of disclosure – 87% of 
suppliers responded to the CDP climate change ques-
tionnaire – and are the most likely to set emissions 

reduction targets (77%).
United States: The US administration might be 

withdrawing from the Paris Agreement, but American 
corporates are saying ‘We are Still In’ and stepping up on 

climate: 33% of organizations on the Supplier Engagement 
leader board are US, making it the best-represented nation, 

ahead of the UK at 15%.
Brazil: Abundant in national resources, but plagued by 

economic and political instability, Brazil has the lowest level 
of target setting (just 21% of respondents have set emissions 
reduction targets and a mere 8% have set renewable energy 
targets) and only 6% of supplying companies are engaging with 
their own suppliers on climate change.

China: While it has above-average disclosure rates for 
Scope 1 and 2 emissions – awareness of which will likely be 
bolstered by the recently announced national emissions trading 
system – only 15% of Chinese respondents are engaging with 
their own suppliers on the issue.

Steven Swartz, a partner in the McKinsey & Company 
Southern California office said, “We’re seeing investors and 
businesses placing substantial capital into the low-carbon econ-
omy, driven by the expectation of sound long-term economics. 
This is a major opportunity for businesses to take the lead, and 
an especially good time for them to have impact as cost of clean 
technology continues to fall.”

CDP is an international non-profit that drives companies and gov-
ernments to reduce their greenhouse gas emissions, safeguard water 
resources and protect forests. Over 6,300 companies with some 55% 
of global market capitalization disclosed environmental data through 
CDP in 2017. 

Surge in Climate Leadership, as Leading Businesses 
Tackle Emissions in the Supply Chain
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When anthropologist Margaret Meade 
talked about changing the world, the global 
population was less than 3.7 billion.  Now, the 
population stands at 7.6 billion and growing!  
With Earth Day recently passed, how small of 
a group do we need to promote sustainability?  
Or how big? 

The Center for Sustainability and Excel-
lence (CSE) wants to change the world.  The 
non-profit is taking on a piece of this “small 
group of thoughtful, committed citizens” with 
an initiative to reach 100,000 of them by 
2020! 

CSE has created the Sustainability Acade-
my, an innovative online platform for organi-
zations to maximize their Social Impact!  The 
goal is to teach the language of sustainability, 
promote its common goals and explain its uni-
fying principles, across disciplines and interna-
tional boundaries.  With the academy, compa-
nies can educate their staff, suppliers and other 
stakeholders in the field of Sustainability. 

“Education is key to individual, corporate 
and global prosperity,” said Nikos Avlonas, 
president and founder of CSE, best-selling 
author and sustainability pioneer.  He defines 
prosperity to include financial, social and gov-

ernance (ESG) concerns and the triple bottom 
line – people, planet, profit. 

Beyond the lofty aspirations of Earth Day, 
corporations face the international objectives 
of the UN Sustainable Development Goals 
(SDGs), EU directives on sustainability, man-
dates from ASEAN on sustainable energy, 
and a global fixation on limiting carbon emis-
sions.  Through education, organizations learn 
tools such as SROI (social return on invest-
ment) to help understand and calculate their 
Social Impact. 

For start-ups, world-changing opportunities 
are even greater.  The academy platform helps 
organizations support Social Entrepreneurship 
and young entrepreneurs who want to start 
careers and enterprises already focused on sus-
tainability.  Established corporations or new, 
building a common understanding, knowing 
key definitions, where to turn for advance 
guidance, how to report ones successes – these 
all add to financial performance. 

Based in part on his work with the Sus-
tainability Academy, the Silicon Valley Com-
munity Foundation, the largest community 
foundation in the US and globally, honored 
Avlonas as 2018 Practitioner of the Year for 

Corporate Responsibility, together with Goo-
gle, Inc., winner of the corporate award.

Being “earth conscious” is about more than 
the ground we stand on – it’s about the people 
who eat its food, drink its water and care for 
each other.  Innovative platforms such as the 

Sustainability Academy help us all become 
committed citizens who can change the world.

  
For more information on how you can promote 
the initiative or join in the effort, contact sustain-
ability@cse-net.org.

Banking on the Future with Sustainability Training  
for a New Generation
“Never doubt that a small group of thoughtful, committed citizens  
can change the world; indeed, it’s the only thing that ever has.” 
~ Margaret Mead
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By KEVIN J. DILLON

Late last year, the United Nations University 
(UNU) released its annual report on  
 the state of e-waste, known as the Global 

E-Waste Monitor Report. Every year, the UNU 
works with the International Telecommuni-
cation Union (ITU) and the International 
Solid Waste Association to collect data needed 
to compile this report. The report contains 
important information on the size of the 
e-waste problem and the initiatives that have 
been established to resolve this major issue. 
Here’s a look at some of the highlights from this 
report on e-waste:

MORE E-WASTE IS BEING PRODUCED
In 2016, people all over the world generated 

over 44.7 million metric tons of e-waste. This 
equals about 13.4 pounds of e-waste per person, 
which is an increase over the 12.8 pounds per 
person generated just two years earlier. Based 
on data collected over the last several years, 
experts predict that the amount of e-waste 
being generated will continue to rise in the 
near future. In fact, it’s estimated that over 52.2 
million metric tons of e-waste will be generated 
in the year 2021 alone.

DEVELOPED VS. DEVELOPING COUNTRIES
It’s not surprising to see that there is a huge 

difference between the amount of e-waste gen-
erated in developed countries and the amount 
of e-waste generated in developing countries. 
The report shows that the richest country in 
the world generated an average of 43.2 pounds 
of e-waste per inhabitant, while the poorest 
country in the world generated an average of 
1.3 pounds per person. This shows how import-
ant it is for developed countries to do their part 
to resolve the problem that they are responsible 
for creating.

E-WASTE IS BEING SENT TO LANDFILLS
The report reveals that only about 20% of 

generated e-waste is collected and recycled in a 
responsible manner. Instead, the vast majority 
of the e-waste generated in today’s world is sent 
to landfills or incinerators, where it can cause 
harm to the environment and the local com-
munity. How? E-waste can slowly start to leak 
toxic chemicals when it is left sitting in a landfill. 
Eventually, these chemicals can absorb into the 
ground and contaminate the local drinking water. 
Incinerating e-waste is not a good idea either 
since this releases toxic chemicals into the atmo-
sphere. Because sending e-waste to landfills or 
incinerators can lead to dangerous consequences, 
it’s important to see an increase in the percentage 
of e-waste that is responsibly recycled.

E-WASTE LEGISLATION
In 2014, only 44% of the population was 

covered by legislation that regulated the dis-
posal of e-waste. However, the report revealed 
that 66% of the population was covered by 
these laws in 2016. This increase indicates that 
lawmakers around the world are finally starting 
to realize the importance of solving the e-waste 
problem. But, it’s important to note that some 
countries with these laws do not strictly enforce 
them. To truly resolve this problem, lawmakers 
and law enforcement must be ready and willing 
to hold people who violate these laws account-
able for their actions.

FREQUENT TURNOVER
The old expression “if it ain’t broke, don’t 

fix it” does not apply to electronic devices. The 
researchers discovered that most consumers 
replace electronic devices because they want 
a newer, state-of-the-art model, not because 
the device they own is broken and inoperable. 
The average consumer in the U.S. and Europe 
replaces their smartphone every 18 months to 

two years, regardless of whether it is still fully 
functional.

Smartphones are not the only devices that 
are being replaced faster than ever before. 

Both consumers and businesses are replacing 
all of their electronic devices—TVs, laptops, 
desktops, tablets, and routers—well before the 
device becomes inoperable or outdated. The 
desire to buy new devices before the old ones 
need to be replaced is one of the many factors 
that has contributed to the rise in e-waste.

RAW MATERIALS ARE BEING WASTED
Electronic devices contain valuable raw 

materials, including gold, copper, silver, and 
nickel. When electronic devices are recycled, 
these raw materials can be extracted and resold 
to manufacturers who can use them to create 
new products. However, when electronic devic-
es are sent to landfills or incinerators, these raw 
materials are completely wasted. If these raw 
materials were extracted and reused, manufac-
turers would not need to mine the earth for new 
materials.

How much is being wasted? It’s estimat-
ed that the value of the raw materials in the 

e-waste generated in 2016 is somewhere around 
$67 billion. As the amount of e-waste that is 
generated continues to increase year after year, 
so will the value of the raw materials that is 
being wasted.

SMALL DEVICES ACCOUNT FOR A LOT  
OF E-WASTE

The researchers who compiled this report 
also broke down the contents of the e-waste 
that was generated in 2016 to analyze what 
devices are being disposed of at the highest 
rates. Researchers found that small devices such 
as smartphones and tablets account for about 
46% of all of the e-waste generated in 2016. 
Large electronic devices, such as laptops and 
desktop computers, account for another 20% of 
e-waste analyzed in 2016. On the other end of 
the spectrum, screens only accounted for about 
14.7% of the e-waste. This category of e-waste 
is expected to shrink even further over the next 
few years since many devices are no longer 
being made with heavy CRT screens.

As you can see, e-waste is a serious problem 
that needs to be addressed. Do your part to 
reduce the amount of e-waste that ends up in 
landfills by working with a reliable, certified 
e-waste recycler. 

ERI’s Chief Marketing Officer and co-founder, 
Kevin J. Dillon, has played a significant role in pav-
ing the way for the electronic recycling and ITAD 
industries as a whole. Today, ERI is the nation’s 
leading recycler of electronic waste and the world’s 
largest IT asset disposition (ITAD) and cybersecuri-
ty-focused hardware destruction company, certified 
to de-manufacture and recycle every type of elec-
tronic waste in an environmentally responsible man-
ner. ERI processes more than 275 million pounds of 
electronic waste annually, serving customers in the 
US nationwide, and around the globe. Learn more 
at eridirect.com.

A Global Perspective on E-Waste In 2018

 As the amount 
of e-waste that is 

generated continues to 
increase year after year, 
so will the value of the 
raw materials that is 

being wasted.
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