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Today, business school graduates are increasingly using 
their degrees to make a difference, not only in the corpo-
rate world, but across society. As business school alumni 

push past the boundaries of the status quo, AACSB Interna-
tional (AACSB) has identified five inspiring ways business 
graduates are driving positive social change in communities 
around the globe.

The contributions of 30 such individuals were recognized 
late last year at AACSB’s Annual Accreditation Conference 
in Minneapolis, as part of the 2016 AACSB Influential 
Leaders Challenge, which launched in 2015 to honor nota-
ble alumni for the inspiring examples they set, and their 
impact on society.

“The 2016 Influential Leaders illustrates how the impact 
of business schools goes beyond the boardroom and reaches 
lives in every part of the world,” said Thomas R. Robinson, 
president and CEO of AACSB. “From around the world, 
these leaders are an exemplary force in driving positive 
impact on business and society by applying their leadership, 
knowledge, and skills to address some of society’s toughest 

global challenges.”
More than 15 industry sectors—from social enterprise to 

healthcare to technology—across 11 countries are present in 
this year’s Influential Leaders class. While the leaders differ 
in their fields and paths to success, the challenge reveals 
commonalities in the way business school alumni positively 
impact society.

The five trends representing the contributions of this 
powerful group include:

• Harnessing ingenuity for innovation and technology: 
By expanding their footprints through innovation and tech-
nology, business graduates harness the power of ingenuity by 
making meaningful, lasting social change. From building suc-
cessful start-ups, leading cutting-edge brands such as Airbnb’s 
Jonathan Mildenhall, to serving as the minister for Internet 
Safety and Security for the United Kingdom, they are at the 
forefront of innovation and development.

• Advancing education and employment through 
entrepreneurship: Alumni use their entrepreneurial talents 
to create education and employment opportunities for under-

served communities. Zibu Mthyiane for example, was born 
during Apartheid in South Africa and since has founded two 
business, one of which empowers rural women to set up their 
own businesses. Others have developed mentoring programs 
for inner city youth, and built global entrepreneurial confer-
ences to inspire others to build a better world.

• Fostering diversity, inclusion, and equality: Knowing 
the importance that diversity, inclusion, and equality play 
for socio-economic development, business school alumni are 
creating positive environments to combat inequality. Nashwa 
Taher, a successful businesswoman in Saudi Arabia, co-found-
ed two organizations aimed at creating jobs for young people 
and women who are underrepresented, and Netflix’s Tawani 
Cranz has served instrumental in implementing a ground-
breaking equal/unlimited parental leave policy. Similar other 
graduates are advocating for equal opportunities for African 
Americans, veterans, and the disabled.

• Creating a more sustainable future: Business school 
graduates are adopting sustainable business practices for 
the betterment and protection of our globe. Rahul Pushp 
co-founded i-Solarlite, which addresses the issue of unreliable 
electricity among rural populations through energy efficient 
solar lamps. Similar, as Argentinian Transport Minister 
Guillermo Dietrich has created a sustainable infrastructure of 
alternative and public transportation in Buenos Aires.

• Ensuring healthy lives: Another top priority is using 
expertise to find solutions to global health issues. After losing 
a son to sudden infant death syndrome (SIDS), Pete Petit 
developed the first home physiological monitor for at-risk 
infants. Similar, Analjit Singh has worked to transform 
India’s healthcare system by building hospitals that provide 
affordable care for all, no matter their income level.

For more information on the Influential Leaders Chal-
lenge, including a full list of honorees, visit: www.aacsb.edu/
influential-leaders.

Founded in 1916, AACSB is the world’s largest business educa-
tion network connecting academe with business, AACSB provides 
business education intelligence, quality assurance, and profession-
al development services to more than 1,500 member organizations 
across 91 countries and territories. AACSB’s Accreditation is the 
highest standard of quality in business education, with 775 busi-
ness schools accredited worldwide. AACSB’s global headquarters 
is located in Tampa, Florida, USA; its Asia Pacific headquarters 
is located in Singapore; and its Europe, Middle East, and Africa 
headquarters is located in Amsterdam, the Netherlands. For more 
information, visit www.aacsb.edu.

Five Inspiring Ways Business School Graduates  
Are Changing the World
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BY MATTHEW WELLER

Basic principles of motivation exist that are 
applicable to learning in any education situ-
ation. 
1. The environment can be used to focus the 

student’s attention on what needs to be learned. 
Teachers who create warm and accepting yet 

business-like atmospheres will promote persistent 
effort and favorable attitudes toward learning. 
This strategy will be successful in children and in 
adults. Interesting visual aids, such as booklets, 
posters, or practice equipment, motivate learners 
by capturing their attention and curiosity. 

2. Incentives motivate learning. 
Incentives include privileges and receiving 

praise from the instructor. The instructor deter-
mines an incentive that is likely to motivate an 
individual at a particular time. In a general learn-
ing situation, self-motivation without rewards 
will not succeed. Students must find satisfaction 
in learning based on the understanding that the 
goals are useful to them or, less commonly, based 
on the pure enjoyment of exploring new things. 

3. Internal motivation is longer lasting and 
more self-directive than is external motivation, 
which must be repeatedly reinforced by praise 
or concrete rewards. 

Some individuals -- particularly children of 
certain ages and some adults -- have little capacity 
for internal motivation and must be guided and 
reinforced constantly. The use of incentives is 
based on the principle that learning occurs more 
effectively when the student experiences feelings 
of satisfaction. Caution should be exercised in us-
ing external rewards when they are not absolutely 
necessary. Their use may be followed by a decline 
in internal motivation. 

4. Learning is most effective when an indi-
vidual is ready to learn, that is, when one wants 
to know something. 
Sometimes the student’s readiness to learn comes 
with time, and the instructor’s role is to encourage 
its development. If a desired change in behavior 
is urgent, the instructor may need to supervised 
directly to ensure that the desired behavior occurs. 
If a student is not ready to learn, he or she may 
not be reliable in following instructions and there-

fore must be supervised and have the instructions 
repeated again and again. 

5. Motivation is enhanced by the way in 
which the instructional material is organized. 

In general, the best organized material makes 
the information meaningful to the individual. 
One method of organization includes relating 
new tasks to those already known. Other ways 
to relay meaning are to determine whether the 
persons being taught understand the final out-
come desired and instruct them to compare and 
contrast ideas.

 
None of the techniques will produce sustained 

motivation unless the goals are realistic for the 
learner. The basic learning principle involved is 
that success is more predictably motivating than 
is failure. Ordinarily, people will choose activities 
of intermediate uncertainty rather than those that 
are difficult (little likelihood of success) or easy 
(high probability of success). For goals of high 
value there is less tendency to choose more diffi-
cult conditions. Having learners assist in defining 
goals increases the probability that they will un-
derstand them and want to reach them. However, 
students sometimes have unrealistic notions about 
what they can accomplish. Possibly they do not 
understand the precision with which a skill must 
be carried out or have the depth of knowledge to 
master some material. To identify realistic goals, 
instructors must be skilled in assessing a student’s 
readiness or a student’s progress toward goals. 

1. Because learning requires changed in 
beliefs and behavior, it normally produces a mild 
level of anxiety. 

This is useful in motivating the individual. 
However, severe anxiety is incapacitating. A high 
degree of stress is inherent in some educational 
situations. If anxiety is severe, the individual’s 
perception of what is going on around him or her 
is limited. Instructors must be able to identify anx-
iety and understand its effect on learning. They 
also have a responsibility to avoid causing severe 
anxiety in learners by setting ambiguous of unreal-
istically high goals for them. 

2. It is important to help each student set 
goals and to provide informative feedback 
regarding progress toward the goals. 

Setting a goal demonstrates an intention to 
achieve and activates learning from one day to 
the next. It also directs the student’s activities 
toward the goal and offers an opportunity to expe-
rience success. 

3. Both affiliation and approval are strong 
motivators. 

People seek others with whom to compare 
their abilities, opinions, and emotions. Affiliation 
can also result in direct anxiety reduction by the 
social acceptance and the mere presence of oth-
ers. However, these motivators can also lead to 
conformity, competition, and other behaviors that 
may seem as negative. 

4. Many behaviors result from a combination 
of motives. 

It is recognized that no grand theory of moti-

vation exists. However, motivation is so necessary 
for learning that strategies should be planned to 
organize a continuous and interactive motiva-
tional dynamic for maximum effectiveness. The 
general principles of motivation are interrelated. 
A single teaching action can use many of them 
simultaneously. 

Finally, it should be said that an enormous gap 
exists between knowing that learning must be 
motivated and identifying the specific motivation-
al components of any particular act. Instructors 
must focus on learning patterns of motivation for 
an individual or group, with the realization that 
errors will be common. 

Matthew Weller is a freelance writer.

24   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT       MARCH 13, 2017

The Drucker School of Thought: Meaning 
and Management for the 21st Century
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BY JENNY DARROCH

H ow will the Millennial generation affect the 
American workforce? Although the jury is 
still out on exactly how this digital genera-

tion might transform American organizations, one 
thing remains clear: transformation is inevitable. 
Millennials, who will make up nearly half of 
America’s workers by 2020, introduce a distinct 
worldview into the workplace as they mix with 
seasoned members of the Baby Boomers and 
Generation X. According to research conducted 
by Jean Lipman-Blumen, one of our leadership 
professors, companies require leaders who are able 
to work with these diverse generational values 
within their organizations. There is no better way 
to prepare your managers for this challenge than 
a program modeled on the Drucker School of 
Thought. 

Millennials are motivated by a desire for 
engagement and meaning. Making a positive 
impact in the world drives the type of work that 
they seek and how much loyalty they place in 

their employers. Compared to Baby Boomers, Mil-
lennials put less value on compensation and hard-
earned status. Instead, they are more interested in 
creating working conditions that are more social/
communal and in demonstrating strong commit-
ments to their local communities.  

This powerful drive for meaning makes 
Millennials hungry for regular feedback. In one 
recent study, nearly 65% said that coaching was 
important to them and that they highly valued 
professional development and ongoing self-im-
provement. In fact, Millennials are perplexed 
that coaching by supervisors is often limited to a 
single annual review. Conversely, they seek more 
peer-to-peer interactions with their bosses (studies 
have shown that, based on Millennials’ regard for 
their parents as “friends,” they appreciate similar 
collegial interactions with their supervisors). 

What does this mean for the culture of an 
organization?  A paradigm shift is now underway, 
and this shift will continue as more Baby Boomers 
leave the workforce.  Where might a company 
turn for guidance in these changing times?

 Executives and managers will find solutions 
for these challenges in  the work of Peter Drucker, 
the father of modern management. Drucker’s 
impressive career as a consultant, researcher, and 
teacher spanned most of the twentieth century 
and established management as a field of aca-
demic study. His iconic studies of organizations 
such as General Motors, IBM, and the American 
Red Cross codified a system of thinking about 
management that continues to inform theory and 
research today. 

Although Drucker frequently spoke of the 
challenges of predicting the future, he demon-
strated an uncanny talent for foreseeing signifi-
cant business trends. He was among the first to 
anticipate the rise of the information age and 
what he called “knowledge workers.” He empha-
sized that companies were obligated not just to 
their shareholders but also more broadly to other 
stakeholders: their customers, staff, and local com-
munities, too. 

Drucker’s work finds new relevance today as 
it resonates with the Millennial generation. We 

find these common values in the Drucker School 
of Thought, a vision of management education 
that continues to guide our faculty’s work. We 
recognize five pillars that guide our research and 
programs to this very day: that good management 
helps to ensure that societies function well; learn-
ing is a lifelong pursuit; good leaders drive perfor-
mance; effective managers focus on people; and to 
be a good manager one must also manage oneself. 

Peter Drucker clearly anticipated many of the 
values of the Millennial workforce. His emphasis 
on the ethical role of organizations in society and 
his call for management to focus on people are 
aligned with Millennials’ quests for meaningful, 
impactful work. Their calls for more frequent and 
personalized feedback are tied directly with the 
values of lifelong learning and mastering the self. 

These commonalities make our school’s pro-
grams particularly well-positioned to help managers 
invest in the future of their organizations. Our 
graduates benefit from the Drucker School’s broad 
understanding and analytical approaches. Our com-
mitment to advancing society through empowered, 
responsible, and ethical leaders serves our graduates 
and their organizations. Our alumni enter various 
industries fully prepared to manage in the multi-
generational workplaces of the 21st century. 

Jenny Darroch is the Henry Y. Hwang Dean at the 
Drucker School of Management and Professor of 
Innovation, Entrepreneurship, and Marketing.

Principles of Motivation in Education
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In today’s world, seasoned business professionals 
possess the valuable insights and real-world 
experience students need to understand the rap-

idly changing environment. Yet the challenge for 
academia is how to effectively bridge this exper-
tise to the classroom. 

Last year marked the 17th graduating class 
of an innovative solution—the AACSB Bridge 
Program.

Developed in 2006 by AACSB International 
(AACSB), in collaboration with the Univer-
sity of California, Irvine and the University of 
Southern California, as a way to prepare industry 
experts for a career in the classroom, this inten-
sive five-day workshop gives business executives 
an inside look into academia—helping them 
understand how to transfer their real-world 
knowledge to the next generation of business 
leaders.

The most recent AACSB Bridge Program, 
hosted by the John M. Olin Business School at 
Washington University in St. Louis, graduated 
business professionals with significant experience 

in a variety of business and non-profit fields 
including accounting, auditing, finance, con-
sulting services, corporate social responsibility, 
corporate strategy, digital commerce/direct mail, 

marketing, risk management, specialty food, and 
taxation.

The May 2016 Bridge Program graduates are: 
Anthony Aaron, Barbara Brubaker, Jennifer Cra-
vens, Barbara Cullis, Michael Diamond, Jacalyn 

Goforth, Leonard Guida, Stephen Hollinshead, 
Kymberly Jamison, Stephen Lechner, Malcolm 
Preston, Kent Raulston, Mary Jane Reher, Thom-
as Schmitt, Harris Smith, Brian Stevenson, Keith 

Urtel, MaryAnne Werner, and James Wetrich.
“AACSB is uniquely positioned where we 

can connect senior-level executives, within the 
business community, to business schools seek-
ing real-world global talent,” said Robyn Hall, 

assistant vice president of Seminars at AACSB 
International. “Through the Bridge Program, 
experts across a variety of industries gain a true 
understanding of how to best merge scholarship 
with practice, and make a powerful impact in the 
classroom. Concurrent, business schools can be 
confident that Bridge ‘graduates’ can immediately 
enter the classroom, and successfully balance the 
high-level expectations of academe.”

To be eligible for the program, applicants must 
be actively participating in their field of interest, 
have 5–7 years of extensive industry experience 
and have limited teaching experience. Individuals 
are carefully selected to ensure that they will have 
a powerful impact in the classroom, and that they 
meet the requirements for a scholarly or instruc-
tional practitioner at an AACSB-accredited 
institution.

Since its inception, almost 400 global executives 
have successfully completed the program—from 
small business owners and entrepreneurs, to indi-
viduals from corporations such as BP America, Booz 
Allen Hamilton, Ernst & Young, Clif Bar & Com-
pany, Hallmark Cards, Inc., Hershey Entertainment 
and Resorts, KPMG, Lockheed Martin, Pricewater-
houseCoopers LLP and TIAA-CREF. Many of these 
executives now serve as valued faculty members at 
business schools throughout the world.

For more information on the program or its recent 
global graduates, visit www.aacssb.edu.
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Study What You Are Learning for the Long Term
BY DAVIS MEANS

In order to excel in college, you must first learn 
how to study properly. Contrary to historical 
opinion, there are many effective ways to learn 

information; it is a question of figuring out what 
works for you. What type of studying best suits 
you? What time of day are you most efficient? 
What is the proper environment for you to study 
in? Before you can answer these questions, you 
have to do a little research. It takes an effort but 
the rewards are more than worth it. 

MEMORY 
When we first learn something, information 

is processed into the brain to form a neural trace. 
This trace first enters your sensory memory, and 
then, if you’re paying attention, to your Short 
Term Memory, or STM. If you keep working to 
process the information and adapt it correctly it 
then moves to your Long Term Memory, or LTM. 
The information processed into your LTM is more 
or less permanent; with occasional reviewing you 
will not forget it. The trick is to adapt the infor-
mation you really need into your LTM as quickly 
as possible. Your STM has a small capacity and 
a short duration; you may learn something very 
quickly, but in 24 hours you will lose 80%% of 
that information. The STM is fast and easily ac-
cessed, the LTM is slower but larger.

 
REPETITION 

The key to learning something well is repeti-
tion; the more times you go over the material the 
better chance you have of storing it permanently. 
Before you begin this process, however, it makes 
sense that you determine the type of learner you 
are. There are three basic types of learning: Visual, 
Auditory and Haptic. Most of us are, in fact, some 
combination of the three, but chances are one style 
will suit us more than the other two. Take some 
time to look over the types and figure out which 
category best describes your method of learning. 

LEARNING TYPES
Visual Learners:
Visual learners study best when the material is 

graphic, ie. charts, tables, maps, etc. When in class, 

visual people should look at the professors when 
they are speaking, participate in class discussions 
and take detailed notes during lectures. When 
studying, study alone in a quiet place and try to 
transcribe your material on paper. When possible 
make drawings, graphs or tables of complex abstract 
ideas and work alone. Visual learners often have 
trouble working while having a dialogue, even if 
the dialogue directly pertains to the subject matter. 

Auditory Learners:
Auditory people work best when they can 

hear the material. Read aloud, go over your notes 
and talk to yourself about the important points. 
Before reading, set a purpose and verbalize it, af-
ter you’ve finished be sure to summarize out loud 
what you just read. Speak your ideas into a tape 
machine as if you were having a conversation 
with someone, if you can, talk to your friends 
about the material. Because Auditory learn-
ers sometimes have trouble keeping columns 
aligned, try doing math computations by hand, 
on graph paper. 

Haptic Learners:
Haptic learners are the most maligned di-

vision; they are the people that can’t sit still. 
Haptics have to pace around the room, they 
must have music or a television playing in the 
background and are almost constantly finding 
themselves distracted. Despite what parents and 
teachers have been saying to the contrary, Haptic 
learning is just as effective as the other two, more 
traditional, types. Instead of fighting against your 
nature, adapt to it and find a method that really 
works. Make studying more physical; work at a 
standing desk, pace around the room, do reading 
while on an exercise bike, chew gum. Try to use 
color when you can; highlight your readings, read 
with a filtered light, put posters and bright colors 
around your desk. Haptic people should vary their 
activities, if you feel frustrated or ‘clogged up’ do 
something different for a few minutes. Try and 
keep a list of distractions as they come to you; 
once you write them down, they won’t bother 
your concentration as much. If you want to, play 
music in the background at whatever volume you 
choose to. When reading, try skimming over the 
chapter to get a solid basic meaning before you re-
ally dig in. Try to visualize complex projects from 

start to finish before you begin them. Visualization 
is a useful tool for Haptic people, it helps you keep 
a positive, productive outlook on the task at hand.

 
SQ3R 

The SQ3R method is the reading and study-
ing system preferred by many educators. Reading 
research indicates that it is an extremely effective 
method for both comprehension and memory 
retention. It’s effective because it is a system of 
active reader involvement. 

Step 1. “S”= Survey 
Before you actually read a chapter, or go over 

a particular section of notes, take five minutes to 
survey the material. Briefly check headings and 
subheadings in order to understand the author’s 
organizational pattern of ideas to be discussed. 
Scan all visual material. Read introductory and 
summary paragraphs. This preview will enable you 
to anticipate what the chapter is about. 

Step 2. “Q”= Question 
Create interest in the material by asking: 

What are the main points of the chapter? As you 
read, keep the question in mind and figure out the 
most important points. It gives you a clearly de-
fined purpose for reading, and helps you maintain 
interest in the material.

Step 3. “R”= Read 
Read the chapter actively for meaning. Go 

through the paragraph before underlining, then 
underline key words and phrases to help you recall 
the main points. Be selective, you don’t want to 
highlight non-important points or miss anything 
that can help your comprehension. Summarize 
main concepts in your own words in the margins. 
The more active you are in the reading process, 
the more you will retain. 

Step 4. “R”= Recite 
After every few pages, close your book and 

recite aloud the main points to the questions you 
posed in step 2. Try to recall basic details as to the 
author’s intent by putting them in your own words. 
Verify your answer by checking the text. If you 
can’t remember the text, read through it again. If 
you don’t get it now, you won’t remember it for a 
test. Take as much time as you need to answer your 
questions. Don’t be frustrated, this takes more time 
but the information will be clearer in your mind. 

Step 5. “R”= Review 
Finally, review the chapter every so often to 

fix the material in your mind. Keep rereading 
your margin notes and underlinings. Verbalize the 
sequence of main ideas and supporting facts to aid 
retention. Numerous reviews are a lot more effec-
tive than one cramming session the night before 
an exam. Review once right after you’ve finished 
reading and then every couple of days. 

The SQ3R is time consuming at first, expect 
it to take ten to fifteen percent longer to read 
a given chapter when you first begin. Research 
indicates a 70%% increase in retention after two 
months of using the system and, eventually, a re-
duction in time spent preparing for exams. 

NOTE TAKING TECHNIQUES 
The most comprehensive note taking systems 

require attention on your part. You must be alert 
enough in class to take legible, meaningful notes. 
You can’t rely on “writing everything down” be-
cause a lot of information in a given lecture won’t 
help you actually learn the material. If you have 
problems determining the specific relevant points 
in a particular class, you can always ask the profes-
sor to clarify them for you. 

The 2-6 Method
The 2-6 refers to the way you divide the space 

on your notepaper. Make two columns, using the 
red line on the left of the page as your border. 
Then, when you take notes in class, use the 6 
column for the notes and the smaller 2 column 
on the left as a highlighting system. Write main 
headings and important points on the left, in-
cluding material you think you will be tested on. 
When you’re finished, you should have a compre-
hensive page of information that you can quickly 
scan for important points. 

FINALLY 
If you have any questions or need more help, 

stop by and talk to one of our counselors. Study-
ing is 99%% perspiration; if you give it a real, con-
centrated effort over the course of a semester you 
will see an improvement. Your academic success is 
entirely up to you. 

Davis Means is a freelance writer.
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‘Bridging’ the Transition from Boardroom 
to Business School Classroom

‘AACSB is uniquely positioned where we can  
connect senior-level executives, within the  

business community, to business schools  
seeking real-world global talent.’
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C alifornia State University, Northridge’s 
AACSB-accredited David Nazarian College 
of Business and Economics is recognized 

by Princeton Review as a 2016 “Best Business 
School.” Its part-time evening MBA program 
improves management and leadership skills so 
that mid-career professionals advance more quick-
ly in their careers and have more fulfilling and 
satisfying careers. 

Better decision-making results from training 
in data literacy, analytical reasoning and critical 
thinking. Students develop acumen in business 

disciplines such as 
finance, strategy, mar-
keting and entrepre-
neurship. The program 
cultivates communi-
cation and teamwork 

skills, along with a commitment to ethical, legal, 
and social responsibility – all within the context 
of global and multicultural awareness. 

Graduates describe their highly qualified pro-
fessors as a highlight of the program, noting the 
instructors’ ability to combine academics with 
real-life applications. Faculty members, who are 
handpicked for excellent teaching, research and 
business credentials, facilitate active learning, 
which requires students to integrate and apply rig-
orous academic and theoretical training to prac-
tical situations. Faculty foster active learning by: 
leveraging students’ business experience and actu-
al work scenarios for teaching purposes, leading 

students’ analysis of data and situations that have 
occurred in the business world (case-study analy-
sis), running business simulations, and engaging 
students in client-based projects. Small class sizes 
allow each student to fully engage in this process. 

A cornerstone of the active-learning approach 
occurs in the students’ last semester when they 
conduct a feasibility study or create a business plan 
for a local organization. This semester, for example, 
seven teams of four students each have engaged cli-
ents referred by the Valley Economic Development 
Center (VEDC), the on-campus Los Angeles Clean 
Tech Incubator that partners with the Nazarian 
Entrepreneurship Program (LACI@CSUN), past 
clients, and MBA alumni who now desire the bene-
fits of the project for their own businesses. 

Students’ knowledge, skills and hard work, 
combined with a commitment of college resourc-
es, generates high-quality outcomes in an inte-
grative learning experience that also builds rela-
tionships with, and gives back to, the community. 
Each team has its own Ph.D. faculty member as 
an advisor. Workshops guide their progress and a 
dedicated business librarian supports them. 

Nazarian MBA teams have won three 1st place 
awards since 2010 in the national competition 
for the Small Business Institute’s Experiential 
Learning Project of the Year. For the 2015/2016 
academic year, Nazarian College submitted a 
business plan written by MBA student team 
Adrin Khachikian, Anand Singh, Isaiah Liu, 
Jimmy Truong, and Nathan Dyce for the client 

“Counseling West.” On Feb. 18, this plan was 
awarded 1st place in the Graduate Feasibility/Busi-
ness Plan category. “Their thorough evaluation 
of our organization gave me the ability to view 
comprehensively what was needed to improve 
our counseling center and bring it to its fullest 
potential,” remarked Dr. Debra Sharon, executive 
director. “I utilized many of their recommenda-
tions and have seen growth in our organization.” 
From the student’s perspective, “This project was 
rewarding because it tied together everything that 
we learned during our MBA and provided us with 
a phenomenal opportunity to apply it in a real-life 
situation where we were able to assist an organi-
zation that needed a new direction for the future” 
(Anand Singh, 2017 CSUN Nazarian MBA).

As reflected by the award-winning team, stu-
dents in the CSUN Nazarian MBA program join 
a highly diverse group of intelligent and accom-
plished professionals from the San Fernando Valley, 

Los Angeles County, and Ventura County regions.  
The Wall Street Journal recently ranked CSUN 
among the top three universities nationwide for 
diversity.  Few MBA programs can equal CSUN’s 
in graduating MBAs prepared to work and lead in a 
diverse and global business environment.

Not only is the Nazarian MBA among the few 
in the region to have attained recognition by U.S. 
News and World Report as a “Best Graduate School 
in Business: Part-time MBA Programs,” but within 
that elite group it offers great value to students in 
a time of radically increasing tuition and student 
debt at other institutions.  As noted by Princeton 
Review’s student survey, the program “comes with 
a ‘reasonable’ price tag which ensures that graduate 
school is actually ‘financially feasible.”

Housed on a beautiful 365-acre campus, CSUN is the 
fourth-largest university in California and one of the 
most diverse in the nation. Its 330,000 alumni include 
prominent business leaders, such as the man for whom 
the business college was recently named, David Nazari-
an. The university is home to the award-winning Valley 
Performing Arts Center, which has seen performances 
by luminaries such as Sting, Yo-Yo Ma, Bonnie Raitt 
and Stewart Copeland, and the LEED Gold-certified 
Student Recreation Center. For more information, visit 
www.csun.edu/busgrad.

CSUN Nazarian MBA Leads to  
Fulfilling and Satisfying Careers

EXECUTIVE  
EDUCATION  
SPOTLIGHT

As reflected by the award-winning team, students 
in the CSUN Nazarian MBA program join a highly 

diverse group of intelligent and accomplished 
professionals from the San Fernando Valley, Los 
Angeles County, and Ventura County regions.

23-30_exec_edu_supplement.indd   27 3/9/2017   4:45:05 PM



28   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT       MARCH 13, 2017

©2016 TPR Education IP Holdings, LLC.  
The Princeton Review is not affiliated 

with Princeton University.

www.csun.edu/busgrad

ELEVATE
YOUR CAREER

MBA and Graduate Programs in Business
Master of Business Administration
Master of Science in Taxation
Master of Science in Accountancy
Pre-MBA Graduate Certificate in 
Business Administration

MA MIA

GCBA

MBA

MST

MSA DBA

Master of Arts in Music Industry 
Administration
Doctor of Business Administration
DBA is hosted by CSUN Nazarian College for 
Grenoble Ecole de Management

Apply Now for Fall 2017

EXECUTIVE EDUCATION

By DAVID STEELE-FIGUEREDO

How do you turn a job into a profession, and 
turn a profession into a career?  Especially 
when you’re already working?  How do you 

both sustain yourself and advance yourself – while 
actually retaining quality of life?

For many, graduate school is one answer, one 
avenue.  While grad school is never a one-size-fits-
all proposition -- a graduate degree is not required 
or appropriate in every field -- it’s invaluable, even 
essential, in many.  Earning power over a lifetime 
is a clear, compelling rationale; statistics indicate 
that those with graduate degrees can expect to 
make 50 percent more than those without.  

But there are psychic rewards as well, some of 
which accrue from building expertise and gain-
ing (yes, marketable) experience.  At Woodbury 
University, we offer graduate degree programs in 

business and architec-
ture.  Although the 
programs, substantively, 
are quite different, 
the common thread 
is flexibility – taught 

by some of today’s top working professionals for 
tomorrow’s top professionals, both programs deliver 
an experiential, advanced degree while recognizing 
that many students are themselves immersed in the 
working world. 

The MBA program at Woodbury is designed to 
prepare you for the next stage of your career, set-
ting you on a course as a leader with a distinctive, 

highly informed view of the business world.  It will 
fit into your busy professional life while providing 
the quality you demand of an MBA.  Woodbury 
has been doing this for a very long time; ours 
is the oldest business program in the West – an 
intensive 36-credit curriculum, with one-year and 
two-year program-completion options, structured 
around seven-week sessions, with evening and 
weekend classes available. Accredited by the 
Association to Advance Collegiate Schools of 
Business, our School of Business is among the top 
5 percent of business schools globally.  

Obtaining a Woodbury MBA is about gain-
ing a competitive edge: learning how to think 
through problems from a creative, results-oriented 
approach called design thinking; integrating eth-
ical leadership and civic engagement in business 
decision-making; understanding how to view 
business from a 360-degree perspective, whatever 
your field, and thereby reach innovative, effective 
solutions; and focusing on entrepreneurship, plac-
ing you at the forefront of your field by giving you 
the tools and confidence needed to turn vision 
into action. Our 18:1 student/faculty ratio creates 
a highly personalized setting where you receive 
the mentoring you need to achieve success in your 
career.  From Burbank to Bangalore, commerce is 
now international, multicultural, and challenging 
in fascinating ways. Woodbury reflects this diver-
sity and will equip you to harness the power of 
multiple perspectives.  You will emerge from the 
MBA program with a sound knowledge base in 
accounting, finance, marketing, leadership, strat-

egy, and the networking skills necessary to take 
your career to the next level… and beyond.

At Woodbury School of Architecture, we sup-
port students in building a strong foundation for 
professional practice while investigating the nature 
of practice itself.  Throughout our architectural 
graduate degree programs, you will gain the knowl-

edge and skills you will use in your professional 
life – and a critical sense of the broad context in 
which the built and natural worlds exist. As a 
graduate student, you will have the opportunity 
to participate in fieldwork, research projects and/

or teaching assistantships that will give you an 
up-close and personal exposure to the practice.  

Our NAAB-accredited Master of Architec-
ture is among the first four graduate programs 
nationwide to be accepted for participation in the 
National Council of Architectural Registration 
Board’s (NCARB) Integrated Path to Architec-
tural Licensure (IPAL) initiative. Within the 
School of Architecture, five distinct graduate 
programs are available on the Los Angeles and/
or San Diego campuses: Architecture, Interior 
Architecture, Landscape Architecture, Master of 
Science in Architecture and Master of Science in 
Architecture in Real Estate Development.

The professional graduate program embodies a 
fresh approach to architecture, Southern California, 
and global urban conditions. Our faculty is com-
prised of architects, designers, academics and policy 
makers practicing in Los Angeles, San Diego and 
Tijuana. This award-winning, internationally recog-
nized group works closely with students, imparting 
the skills needed to push the limits of practice and 
explore disciplinary possibilities, both theoretical 
and professional.  Our professional Master of Archi-
tecture degree requires 63 graduate credits plus a 
pre-professional degree for the two-year program, 
and 93 graduate credits plus a non-pre-professional 
degree for the three-year program.

Within our intimate and immersive program, 
Woodbury School of Architecture’s innovative 
coursework will encourage you to engage in the 
architectural discourse of the city, making con-
nections between your work, new technologies in 
both representation and realization, and built and 
natural environments.  It just may be the ideal 
framework around which to construct your career.  

David Steele-Figueredo, Ph.D., is President of 
Woodbury University in Burbank.  Learn more about 
Woodbury University’s graduate programs at www.
woodbury.edu.

For Prospective MBAs and Architects, 
Woodbury Breaks Boundaries

EXECUTIVE  
EDUCATION  
SPOTLIGHT

You will emerge from 
the MBA program with 

a sound knowledge 
base in accounting, 
finance, marketing, 

leadership, strategy, and 
the networking skills 

necessary to take your 
career to the next  
level…and beyond.
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“ What business 
are you in?”

PETER F. DRUCKER AND MASATOSHI ITO  
GRADUATE SCHOOL OF MANAGEMENT
cgu.edu/drucker

Peter Drucker

THE MONDAY 
MORNING 
DIFFERENCE

EXECUTIVE EDUCATION

BY STEPHEN HARPER

F ifty years ago, in the 1967 movie “The Grad-
uate,” Dustin Hoffman received a one-word 
recommendation for his future career: “plas-

tics.” At the time, and whether or not he was 
ever going to take it, that probably wasn’t bad 
advice. Today, the best advice may come mid-ca-
reer, and if that advice came in just one word, it 
might be Adapt. 

As the business world becomes increasingly 
complex - through burgeoning technologies, 
adaptive methodologies, and cultural shifts – 
opportunity becomes more of a moving target. 
Charting a course for a long and successful career 
requires the ability to adapt and the preparation 
to lead.

This is the thought process behind the MBA 
for Experienced Professionals from California 
Lutheran University’s School of Management. 
The MBA-EP delivers an 18 month program for 
working professionals with at least 5-7 years of rel-
evant professional experience, who have already 
achieved some success, and want to reach their 
next big goal.

“The idea is to focus experienced profession-
als toward bringing their peak potential to their 
career path,” explains School of Management 
Dean, Gerhard Apfelthaler. “Beyond the func-
tional skills you might expect from any business 
school program, our students also learn how to 
lead through change.” 

By limiting cohort enrollment to early or 
mid-career professionals, the program fosters 
sharing of similar abilities, life experience and 
motivations, creating a focused classroom envi-
ronment and rich opportunities for lasting pro-

fessional relationships. 
The curriculum is interdisciplinary, experi-

ence-driven, and organized around five key areas 
– leading operations, managing process, leading 
strategy, leading people, and professional advance-
ment. Each key area features relevant course 
topics including: innovation and organizational 
entrepreneurship, global economics for executives, 
strategic decision making for high performance, 
organizational design, and leadership and change 
management. 

“By learning how to create and stimulate ideas, 
how to communicate them, how to function as 
individuals and in groups, they learn how to get 
things done,” Apfelthaler continues. “Adding to 
that solid knowledge, we equip them with a proper 
set of ethics, values, and global outlook.” 

The program covers issues faced in today’s 
business environment, making the studies imme-
diately relevant and impactful to each student’s 
current job. Students can expect to receive per-
sonal attention every step of the way from our 
world-class faculty, small class sizes, professional 
skills workshops, and personalized assessments and 
coaching sessions throughout. 

Designed with busy lifestyles in mind, the 
program features 15 courses delivered in a hybrid 
model (8 on-campus courses, 7 online courses). 
The on-campus courses are offered in a com-
pressed weekend format.  

Career building is a cowntinuing process. The 
modern business landscape offers unprecedented 
opportunity for those who can adapt. 

The Cal Lutheran MBA-EP provides the tools to 
maintain an upward trajectory. Learn more at
Callutheran.edu/EP.

For Today’s Professional, Adaptability is Crucial
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> MBA | AACSB Accredited

> Master of Architecture | NAAB Accredited —
    Selected for NCARB Integrated Path to  
    Architectural Licensure (IPAL) initiative

   818.252.5221 | woodbury.edu

WOODBURY UNIVERSITY   
GRADUATE PROGRAMS

 Breaking 
     Boundaries

L ate last year, the Executive MBA Council 
(EMBAC) announced the results of the 
2016 EMBAC Membership Program Survey, 

which revealed the percentage of female students 
enrolled continued to climb to 29.7 percent, 
the highest on record. This higher percentage of 
female students continues a positive trend towards 
closing the gender gap.

According to EMBAC, more people are apply-
ing to Executive MBA programs to increase their 
skills, enhance career development and gain new 
perspectives on the business enterprise. In 2016, 
the average age of enrolled EMBA students is 38 
years old and they have 14 years of work experi-
ence and approximately nine years of manage-
ment experience. The collective experience base 
of students, which clearly is significant, leads to a 
level of discussion that is substantive and hard to 
duplicate elsewhere.

Additional insights from the 2016 EMBAC 
Membership Program Survey include: 

• Approximately 41 percent of students 
were self-funded, whereas 59 percent of students 
received some funding. In addition, roughly 59 
percent of EMBA programs provide scholarships 
or fellowships. 

• Programs outside the U.S. and Canada are 
more likely to offer a concentration. 

• Technology trends continue to increase in 
the Executive MBA industry, including new ways 
of teaching and learning such as electronic deliv-
ery of course materials, video delivery of course-
materials and business simulation usage. 

• Sixty-eight percent of EMBA pro-
grams require an international trip. This 
experiential aspect of EMBA programs 
prepares students for global leadership 
roles by immersing them in settings 
where they are studying real businesses 
in diverse locales.

“You can tell by the results of our 
survey that the industry is responding 
to the growing demand for Executive 
MBA degrees and future leaders,” said 
Michael Desiderio, EMBAC executive 
director. “Scholarships are continuing 
to rise, making it easier for students to 
complete the program. In addition to 
programs rewarding students who show 
value, there has been an increase in the 
use of executive coaches over the last 
five years, which shows the eagerness of 
the industry to create the best possible 
leaders.”

EMBAC currently includes more 
than 200 colleges and universities that 
administer 300 plus programs in more 
than 25 countries worldwide. Each year 
the Council conducts a membership sur-
vey; this year the survey was conducted by Percept 
Research, held from March 22 to July 24, 2016, 
and was completed by 91 percent of the member 
EMBA programs.

The Executive MBA Council (EMBAC) is a 
non-profit association of universities and colleges 

that offer Executive MBA Programs. EMBAC’s 
vision is to be the preeminent global voice of the 
Executive MBA industry. The Council supports its 
members in fostering excellence and innovation in 
Executive MBA programs worldwide by providing 
outstanding educational and networking opportu-
nities for professionals who deliver Executive MBA 

programs. EMBAC’s mission is to advance the 
cause of EMBA Programs byproviding necessary 
thought leadership, serving as a facilitator of best 
practice sharing and knowledge dissemination, 
and fostering a community among high-quality 
programs. For more information or resources, visit 
www.embac.org.

New Survey Results Offer Insights into Future  
Business Leaders

EXECUTIVE EDUCATION
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