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L ate last year, the Executive MBA Council (EMBAC) 
announced the results of the 2017 EMBAC Student Exit 
Survey which revealed that graduates of a program received 

a 14.2 percent increase in compensation – combined, both sala-
ry and bonuses – after program completion. This continues the 
steady increase in students’ return on investment after complet-
ing an Executive MBA (EMBA) program. In addition, a stable 
upward momentum continues for both respondents reporting a 
promotion and those receiving new responsibilities during the 
program, both raised to 41 percent and 52 percent, respectively. 

“With new technologies coupled with an ever-expanding 
global focus and evolving business landscape, companies and 
employees are looking for ways to expand their abilities and 
stay ahead of the curve,” said Michael Desiderio, executive 
director of EMBAC. “When you combine the new skills 
taught to EMBA graduates, with the idea of prospective salary 
increases and promotions, both students and companies are 

seeing values in these programs to actively seek to adapt and 
lead in their respective industries.” 

Completing the program and obtaining an EMBA remains 
a beneficial investment for an individual to gain professional 
tools to utilize in these rapid changing industries. EMBA pro-
grams offered worldwide provide a wide variety of leadership 
development tools, greater strategic vision and immediately 
applicable skills. 

The EMBAC Student Exit Survey results show that grad-
uates leave the program with development and quantifiable 
skills such as policy, management behavior and leadership skills. 
Those who have completed a program also gain better insight 
into economic factors that are impacting businesses today, as 
well as accounting and financial acumen. 

EMBAC is the academic association of business schools 
which offer EMBA programs throughout the world, which 
currently includes more than 200 colleges and universities that 

administer 300 plus programs in more than 30 countries world-
wide. The survey included 2,345 graduates of primarily U.S. 
EMBA programs, and was conducted by Percept Research and 
fielded from programs between July 1, 2016, and June 30, 2017. 

The Executive MBA Council (EMBAC) is a non-profit association 
of universities and colleges that offer Executive MBA programs. 
EMBAC’s vision is to be the preeminent global voice of the Execu-
tive MBA industry. The Council supports its members in fostering 
excellence and innovation in Executive MBA programs worldwide 
by providing outstanding educational and networking opportunities 
for professionals who deliver Executive MBA programs. EMBAC’s 
mission is to advance the cause of EMBA programs by providing 
necessary thought leadership, serving as a facilitator of best practice 
sharing and knowledge dissemination, and fostering a community 
among high-quality programs. For more information or resources, 
visit www.embac.org.

Executive MBA Council Survey Results Show 
Increased Compensation, New Responsibilities  
and Substantial Promotions for Graduates
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The Executive MBA Council (EMBAC) 
recently announced the results of the 2017 
EMBAC Membership Program Survey, 

which revealed more students are applying 
for Executive MBA (EMBA) programs to 
augment their skills as the workforce continues 
to globalize and new technologies emerge. 
Students tend to seek out EMBA programs 
for career development and the hope of 
gaining new perspectives to look at business 
issues through a strategic lens while solving 
problems in an efficient and forward-thinking 
way. Demand for established EMBA programs 
remains strong, and in fact the average class size 
in 2017 was up, with the increase being driven 
by larger programs which tend to be outside of 
North America. 

“An Executive MBA is an investment in 
one’s future,” said Michael Desiderio, execu-
tive director of EMBAC. “With an increase in 
demand for future leaders, these programs are a 
catalyst for students to explore new professions, 
new industries and even new countries. Global 
opportunities are available, and those who’ve 
completed an Executive MBA program are posi-
tioning themselves as invaluable players in the 
market. As a result, the need for these programs 
is only increasing.” 

As globalization evolves, diversity within 
EMBA programs continues to increase as 
well. The 2017 results show the percentage of 
enrolled female students reached its highest 
point ever at 30.1 percent. This six year upward 
trend shows the desire for women to continue 

pushing the glass ceiling higher. 
In 2017, the average age of enrolled EMBA 

students stayed at 38 years old with 14 years of 
work experience and approximately nine years 
of management experience. After slight increas-
es over recent years, the average age, students’ 
full-time work experience and managerial expe-
rience show early signs of stabilizing. Additional 
insights from the 2017 EMBAC Membership 
Program Survey include: 

• Electronic delivery of course materials 
remains the most commonly implemented 
technology change for the fourth year in a row. 
Other fast-growing methods include video 
delivery of coursework/lectures and business 
simulation usage. 

• The percentage of programs offering schol-

arships and the average number of scholarships 
per program have risen since 2013. 

• The trend toward more self-funded stu-
dents and fewer fully-funded students continues. 
In 2017, more than 45 percent of students were 
self-funding and nearly 35 percent of students 
received partial sponsorship. 

“At about age 29 or 30, people start transi-
tioning to managers, without all the necessary 
tools, so even with students self-funding, it 
makes sense that EMBA demand remains 

strong,” said Desiderio. 

The EMBA Council currently includes more than 
200 colleges and universities that administer 300 
plus programs in more than 30 countries worldwide. 
Each year the EMBAC conducts a Membership 
Program Survey using the current methodology 
annually since 2003. In 2017, the survey was 
conducted by Percept Research, held from April 5 
to July 9, and was completed by approximately 90 
percent of the member programs. 

Business School Graduates are More Desirable Hires 
as Industries Evolve and Globalization Increases 

Global opportunities 
are available, and 

those who’ve completed 
an Executive MBA 

program are positioning 
themselves as invaluable 
players in the market.  
As a result, the need  
for these programs  
is only increasing.

By SATINDER DHIMAN, Ph.D., EdD.

A s we make our way through the tumultuous 
second decade of 21st century, a new 
vision is emerging to effectively address 

inequality, protect the planet and ensure 
well-being for all as part of our shared 
destiny. Achieving these ends will require 

the concerted efforts of the business sector, 
governments, informed citizens, society at 
large, and, of course, educational institutions. 

Working collaboratively through the 
MBA program as a vehicle, academia and 
the business sector can do their part by 
elevating sustainability as a pedagogical 
imperative. The curriculum must say: “We 
only have one planet on which to live. Let’s 
cultivate it together.” This is mindful business, 
business with a conscience, business with an 
ethical core.  The shorthand? “Sustainability 
matters.”

At Woodbury University, our belief is 
that a focus on sustainability within an MBA 
framework can help harness what is good 
for students, good for society and good for 

the planet. That’s why this mindset should 
rightfully transcend any specific campus or 
institution. The mission for business schools 
might well be something along the lines of 
“Cultivating Transformational Leaders for 
Sustainable Business.” Taking sustainability 
seriously means not tracking just the carbon 
footprint of business, but its total footprint. It 

means viewing business holistically through a 
triple lens: economy, equality and ecology.  

It is incumbent on tomorrow’s business 
leaders to examine these macro issues 
objectively and to seek out diverse perspectives 
for reflection. This new credo for business 
education asks for an additional commitment: 
examine existing belief systems in light 
of the evidence presented, rather than 
scrutinizing the evidence based on pre-existing 
notions. This expectation is at the heart of 
every scientific endeavor; students must be 
mindful of confirmation bias and premature 
cognitive commitment. It’s a sure way to 
discover the difference between being on the 
side of the evidence and insisting that the 
evidence be on your side. That realization, 

indeed, is a precursor to shaking up the status 
quo in schools of business…and well beyond. 

Aristotle is reported to have said the 
following of his teacher, Plato: “Plato is dear; 
still dearer is the truth.” This is the most 
important key to understanding all profound 
questions of life and leadership. And the spirit 
of that ancient edict informs Woodbury’s 
notion of the Sustainable MBA. 

Satinder Dhiman, Ph.D., EdD., serves as a Professor 
of Management and as the Associate Dean, Chair, 
and Director of the MBA Program at Woodbury 
University’s School of Business in Burbank. 

Learn more about Woodbury University’s MBA 
Experience event on March 10. Visit  
www.woodbury.edu/MBAExperience for more 
information.

Architecting the Sustainable MBA

Dr. Dhiman 
meets with 
students at 
Woodbury 
University.

Working collaboratively through the MBA program 
as a vehicle, academia and the business sector can 

do their part by elevating sustainability as  
a pedagogical imperative.
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Certificate programs include:
Human Resources Management

Global Logistics Specialist Professional Designation
Meeting and Event Planning

Medical Billing and Coding Academy

Master’s degrees include:
MBA (Full- and Part-time)

MS Health Care Administration
MS Emergency Services Administration

MS Supply Chain Management
MS Engineering Management

MS Information Systems

…and many more.

Visit www.ccpe.csulb.edu/LABJ or call (800) 963-2250 for more information.

California State University, Long Beach
College of Continuing and Professional Education

Advance your career by enrolling in a degree or certificate program at CSULB.

aspire
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Are you ready to lead 
through disruption?
Businesses today are experiencing an unprecedented rate of change. What 
does it look like to build confidence in the midst of evolving business 
models? How do you build a thriving organization in the midst of 
disruption? How will you anticipate and navigate challenges in a manner 
that is consistent with your Christian worldview?

Join fellow Southern California business leaders for a one-day seminar 
to explore the challenges and opportunities of change management with 
business experts from the Crowell School of Business at Biola University.

FEATURING:

Jeff McHugh   |  Associate Professor, Crowell School of Business 
Jeff brings experiences and perspectives as a former biotech vice 
president, popular consultant to startups and established firms. His 
expertise include leadership, design thinking and change management.

Change Management: 
Practical Stewardship of Your 
Business & People

biola.edu/change-management

Friday, April 20, 2018
8 a.m. – 1:30 p.m.When:

Cost: $99 - $199

Where: Biola University

Jake Aguas   |  Associate Professor, Crowell School of Business
Jake has over 25 years of experience in the banking and market 
research industries, and played an active role in the merger between 
JPMorgan Chase and Washington Mutual Bank.
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Y ou’ve read the headlines: the U.S. 
and global economy are undergoing 
unparalleled transformation. Product 

life cycles are contracting, formerly reliable 
business models are decimated by disruptive 
technologies, and financial markets eagerly 
invest in creating new competitors with 
concepts better positioned to deliver greater 
value to sophisticated markets.  To some, the 
need to constantly reimagine their business is 
frightening, to entrepreneurs it’s thrilling.

California State University, Northridge 
(CSUN) has long been a rec-
ognized force for educating and 
equipping the brightest students 
in the latest developments for 
undergraduate and graduate 
programs. The David Nazarian 
College of Business and Economics recently 
launched a minor in Entrepreneurship avail-
able to all majors.  CSUN now extends this 
edge with the next phase of its entrepreneurial 
ecosystem.  Unique among universities of this 
caliber, a campus-wide initiative is in place, 
embracing all forms of innovation, with teams 
of students educated in diverse disciplines of 
physical and social sciences, engineering, the 
arts, the humanities, and business, to form 
multi-disciplinary teams tackling the toughest 
problems in the world.

Students at CSUN already enjoy a wealth of 
opportunities for creative self-expression. Regard-

less of major or year, they can participate in 
tech-focused showcases in artificial intelligence, 
app construction, virtual reality, and big data 
analysis.  In these team-based “Jams,” students 
receive practical instruction in leading edge tech-
nologies, and apply them to real world problems 
and opportunities.  Our MakerSpace instructs 
students on 3D printing, recording engineering, 
film, and a host of other creative tools.  Here, 
students from all majors and all colleges within 
the university are encouraged to participate and 
give a physical expression to their deeper creative 

impulse, and possibly form the 
basis for a new company.  But, the 
most common question among 
students is: How do I start?

CSUN’s traditional strengths 
in business, engineering, com-

puter science, and the arts are supplemented 
by a variety of emerging disciplines in food, 
fashion, and social sciences, creating a reservoir 
of energized, highly trained students armed with 
provocative ideas.  But rather than go to work 
for someone else, programs in entrepreneurship 
enable them to consider how they might build 
their own company.  

With a recent National Science Foundation 
grant, CSUN joins the select ranks of just 86 
other premier research universities, including 
UCLA and Cal Tech, to host an I-Corps pro-
gram providing infrastructure, advice, resources, 
networking opportunities, training and modest 

funding to enable groups to transition their 
work into the marketplace. This federally fund-
ed program has bi-partisan support because of its 
demonstrated success teaching students practical 
ways to launch products that customers actu-
ally need. In less than six months of operation, 
CSUN students have formed over 20 teams 
and are traveling across the nation collecting 
consumer insights in a structured, hypothe-
sis-driven, data-centric fashion.  Irrespective of 
area or innovation, the lean startup I-Corps phi-
losophy creates value.  Even in areas such as our 
partnership with the Clinton Global Initiative, 
students with a keen interest in social entrepre-
neurship are also encouraged to apply the same 
tools of innovation and customer discovery to 
build scalable, sustainable, world-class ventures 
in service to the public good.

In life, the best executions of the strongest 
ideas usually win.  At CSUN, we embrace the 
notion that gamification and competition bring 
out the best in everyone. The David Nazarian 
College of Business and Economics hosts two 
different venture competitions annually, the Bull 
Ring and Fast Pitch, offering tens of thousands 
of dollars in prizes, and giving participants a taste 
for the hard realities promised by the market-
place.  This also gives us a chance to celebrate 
the myriad of creative ways students circumvent 
obstacles that stopped others cold in their tracks.  

The CSUN Innovation Incubator (Cii) pro-
vides start-up ventures with facilities for bringing 

the team together in optimal surroundings. Act-
ing as more than just a space, the Cii is designed 
to accelerate the process of business creation 
through a series of informative workshops, 
pitch events, and provides students with with 
best-in-class methods for product development 
and mentors for experiential learning. Beginning 
this June, Cii will host an inaugural summer 
accelerator in which 10 teams will receive men-
torship, training and resources to achieve critical 
milestones for the launch of their ventures. 

“Through the CSUN Summer Accelerator, 
we will cultivate students’ skill sets so that their 
current venture, or the next number of ideas 
they have, might manifest through a set of dis-
ciplines learned here at CSUN,” said Timothy 
Tiemann, Interim Managing Director of Cii. 

So now, when a CSUN student develops an 
innovative solution that has eluded others in 
a senior design project, or any of the dozens of 
opportunities for innovation, they’ll have ready 
access to tools and training showing them how 
to take it to market.  Whether through I-Corps 
customer discovery, Bull Ring competitions, or 
launching their venture via the Cii Accelera-
tor, CSUN provides practical ways to elevate 
business concepts to reality.  When students are 
equipped with practical ways to reduce venture 
risk, improve product/market fit, and encouraged 
by industry professionals, they tackle larger, more 
interesting problems fueled by their personal pas-
sions and interests.  They learn what investors 
look for, they learn what markets demand, and 
they learn that the willingness to demand better 
answers to hard questions sets them apart.

Learn more about the David Nazarian College 
of Business and Economics at California State 
University, Northridge by visiting www.csun.edu/
busecon

Driving Innovation and Entrepreneurship  
Across Disciplines

EXECUTIVE EDUCATION
SPOTLIGHT
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starting with
your career.

Shape the future 
of business, 

Learn more at 

CalLutheran.edu/EMBA

The Executive MBA from California Lutheran University’s School of Management is designed 

for mid-career professionals who have already experienced significant success in their careers 

and want to identify and achieve bigger goals. 

The program is delivered by top professors in a hybrid format of in-person compressed weekend 

and online courses with a schedule that respects your professional and personal commitments. 

The interdisciplinary curriculum presents issues faced in today’s business environment, making 

the studies immediately relevant and impactful to your current role. Alongside a cohort of 

motivated and like-minded professionals, you’ll focus on developing skills in:

Reach your peak potential.

• Leading Operations

• Managing Process

• Leading Strategy

• Leading People

• Professional Advancement
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The Executive MBA from California Lutheran 
University’s School of Management is 
designed for mid-career professionals who 

have already experienced some success and want 
to identify and achieve bigger goals in their 
careers. The program presents issues faced in 
today’s business environment, making the studies 
immediately relevant and impactful to each 
student’s current role.

“The idea is to focus experienced profession-
als toward bringing their peak potential to their 

career path,” 
explained School 
of Management 
Dean, Gerhard 
Apfelthaler. 
“Beyond the 

functional skills you might expect from any 
business school program, our students also learn 
how to lead through change.” 

Students develop an excellent portfolio of busi-
ness knowledge and competencies, enhance ana-
lytical abilities and gain strategic leadership exper-
tise to influence the direction of organizations.

FORMAT 
Designed with busy lifestyles in mind, the 

Executive MBA begins each Fall and Spring 
and is delivered over 18 months to a cohort of 
professionals from diverse backgrounds who 
have a minimum of 5-7 years of relevant man-
agerial/progressive business experience. The 
program features 15 courses, three units each, 
delivered in a hybrid model: seven courses 
online and eight on-campus in a compressed 
weekend format. 

CURRICULUM 
California Lutheran University’s School 

of Management’s interdisciplinary, experi-
ence-driven curriculum is organized around five 
key areas: 

• Leading Operations
• Managing Process
• Leading Strategy
• Leading People
• Professional Advancement

Each includes relevant course topics, includ-
ing: Innovation and Organizational Entrepre-
neurship, Global Economics for Executives, 
Strategic Decision Making for High Perfor-
mance, Organizational Design, and Leadership 
and Change Management.

KEY BENEFITS 
The Executive MBA program prepares 

students for top leadership positions in public 
or private organizations and new ventures by 
providing opportunities to: 

Focus on what matters most. 
• Develop an excellent portfolio of business 

knowledge and competencies. 
• Focus on personal development, especially 

communication, teamwork, and interpersonal 
skills. 

• Develop and apply analytical abilities to 
business issues. 

• Gain strategic leadership expertise to 
influence the direction of organizations. 

Put what you learn into practice, as you 
learn it. 

• Work on issues faced in your profession-

al environment as part of your coursework, 
making your studies immediately relevant and 
impactful. 

• Prepare for a lifetime of learning and con-
tinuous personal development. 

Develop a network of professional peers. 
• Learn exclusively within a cohort of expe-

rienced professionals with diverse backgrounds. 
• Build a network of colleagues, including 

Cal Lutheran alumni, faculty members, and 
business leaders. 

Receive personal attention, every step of 
the way. 

• With a strong emphasis on teamwork, 
participation, and communication, the program 
features a world-class faculty, small class sizes, 
professional skills workshops, and personalized 
assessments and coaching sessions throughout.

With a Cal Lutheran Executive MBA,  
you can:       

• Speed your career progression 
• Boost your earning potential
• Transfer your skills or switch careers
• Unleash your inner entrepreneur

“The Cal Lutheran Executive MBA program 
has allowed me to step away from the day to day 
operations and rethink some of our strategies 
at Blue Microphones,” said John Maier, CEO 
of Blue Microphones. “The program’s faculty 
and curriculum focus on real world scenarios 
and techniques. It’s a refreshing approach that 
doesn’t spend too much time on textbook or 
scientific theories.” 

Learn more about California Lutheran University’s 
School of Management MBA program by visiting 
www.CalLutheran.edu/emba

Beyond Success: A Program That Prepares MBA 
Candidates for Immediate Impact

‘The idea is to 
focus experienced 

professionals toward 
bringing their peak 
potential to their 

career path. Beyond 
the functional skills you 
might expect from any 

business school program, 
our students also learn 
how to lead through 

change.’

EXECUTIVE EDUCATION
SPOTLIGHT
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NON-PROFIT, FULLY-ACCREDITED PROGRAMS  
in Architecture, Business, Liberal Arts, and Media, Culture & Design

NON-PROFIT, FULLY-ACCREDITED PROGRAMS  
in Architecture, Business, Liberal Arts, and 
Media, Culture & Design 

woodbury.edu
Burbank

Learning.
Doing.

Succeeding.
SINCE 1884
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The College of Continuing and Professional 
Education (CCPE) at California State 
University, Long Beach (CSULB) has 

something for everyone who wants to further 
their education. CCPE is an interdisciplinary 
college that offers over 70 programs, from 
professional development certificates to 
a diverse range of graduate degrees and 
undergraduate degree completion programs. 
Working professionals who need something 
different than a traditional four-year degree can 
take advantage of programs that fit their busy 
schedules, career goals, and lifestyles. These 
include classroom experiences on campus, 
online courses, and hybrid programs that 
combine both approaches. 

CCPE certificate programs are geared 
towards professional development in areas 
such as Meeting and Event Planning, Physical 
Therapy, and Collections Management for 

Costume and 
Textiles. Recent-
ly, the Human 
Resources (HR)
Management 

Certificate Program was honored by the South 
Bay Workforce Investment Board with an 
award that recognized 100% job placement for 
every student who took the course last year. HR 
Management Program Advisor and alum Mark 
Rodriguez has watched the program evolve. 

“The instructors and curriculum are top-

notch, and that’s why the program has grown 
over the last 30-plus years,” said Rodriguez, who 
is currently the Chief Human Resources Offi-
cer for the SouthWest Water utility company. 
“Employers see the value in having their employ-
ees attend the program.”

Value, location, and convenience are key 
considerations for busy professionals who want 
to earn a degree. Bryan Rivera had already been 
working for Kaiser Permanente, but his Master 

of Science in Health Care Administration 
(MSHCA) degree prepared him for his current 
upper-management position as Department 
Administrator of the Rancho Cucamonga Med-
ical Offices.

“I do believe the MSHCA program had a 
direct effect on that,” said Rivera. “Having the 
master’s degree really solidified me as a qualified 
candidate. The program also fit perfectly into my 
schedule. I could balance a job and a family easily.”

Brandon Lecou had a similar experience 
while earning his Master of Science in Sup-
ply Chain Management (MSSCM) degree. 
Although he was working full-time as Opera-
tions Manager for ocean carrier company Ham-

burg Süd, as well as being a father to his new-
born baby, he enrolled in the MSSCM program 
so that he could grow into a bigger role.

“You can work for a company in an industry 
you’re passionate about through this program,” 
Lecou said. “And you’re never too old to con-
tinue learning.”

Balancing work, family, and education is a 
familiar challenge to CSULB alum Brandon 
Irving as well. Fatherhood and a stint in the 

military meant that college was lower on his 
priority list. Finally, his son’s high school grad-
uation gave him the push he needed to enroll 
in the Bachelor of Arts in Liberal Arts degree 
completion program at CSULB. Irving discov-
ered that the evening and weekend class sched-
ule allowed him to fulfill all of his roles.

“As a father, earning my degree will confirm 
with my sons that I practice what I preach: 
always give your best effort and never quit,” 
Irving explained. 

The Saturday Master of Business Adminis-
tration (SMBA) program helped one local 
professional take his career to the next level. 
When he was hired as a local tech company's 

Managing  Audio  Engineer, he was unfamiliar 
with certain duties. He enrolled in the SMBA 
program to learn how to navigate this transition, 
and now he’s thriving in his new role. 

“The SMBA program allowed me to have 
the best of both worlds, and dedicate the time 
needed to both my company and my education,” 
he explained. 

Companies like Boeing, Long Beach Unified 
School District, L.A. Department of Water and 
Power, and others have benefited from custom-
ized programs through CCPE’s Corporate Edu-
cation unit. These customized training sessions 
help organizations invest in their employees by 
providing knowledge and skills that increase 
productivity and professionalism. 

CCPE works with CSULB’s academic 
colleges to offer specialized skill sets for an 
ever-changing workforce. For example, the 
Master of Science in Geographic Information 
Science is intended to help those entering a 
growing hi-tech field; while the online Master 
of Science in Emergency Services Administra-
tion lets students log on to courses from any-
where in the world and receive cutting-edge 
disaster management instruction. New pro-
grams include the Master of Science in Infor-
mation Systems for business analysts, and the 
online Master of Science in Engineering Man-
agement for engineering industry leaders. 

These are just a few of the educational 
opportunities that are shifting to match the 
growth of new industries and changing demands 
of employers. CCPE is providing people with 
non-traditional paths to achieve their career 
goals in the 21st century. 

Learn more about The College of Continuing and 
Professional Education at California State University, 
Long Beach by visiting www.ccpe.csulb.edu

Helping Working Professionals Access 
Higher Education With Ease

Value, location, and convenience are key considerations 
for busy professionals who want to earn a degree. 

EXECUTIVE EDUCATION
SPOTLIGHT

19-27_exec_edu_supp.indd   25 3/8/18   5:08 PM



EXECUTIVE EDUCATION

26   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT    MARCH 12, 2018

B iola University’s Crowell School of 
Business, now in its 25th year, is one of the 
nation’s leading Christian business schools. 

Accredited by the ACBSP, Crowell School 
of Business envisions business education as a 
means to promote the common good through 
excellence, ethics and service to others.

For those seeking career preparation, Crow-
ell offers a growing range of undergraduate 
and graduate degrees. Undergraduate degrees 
include bachelor of science degrees in Business 
Administration and Accounting, as well as 

a fully online 
BS in Business 
Management. 
The graduate 
division at 
Crowell offers 

an MBA, a Master of Professional Accoun-
tancy, as well as a Master of Management, 
Nonprofit Organizations. Each degree program 
is designed to prepare graduates to lead influen-
tially — shaped by accomplished faculty who 
are genuinely excited to mentor and coach 
students, and relevant courses that teach busi-
ness from a Christian worldview. Unique to the 
Crowell graduate programs is a mentor program 
that pairs students with an executive who can 
speak into their professional aspirations and 
interests. The mentor program is often cited as 
a favorite feature of the MBA program since 
its inception, and Crowell is proud to extend 
its mentor program across its full graduate pro-
gram line up.

FOSTERING A SPIRIT OF 
ENTREPRENEURSHIP

“The Crowell School of Business has always 
been an innovator in business education, pio-
neering an approach to business that integrates 
management and business learning with deep 
theological and liberal arts coursework,” said Dr. 
Gary Lindblad, Dean of the Crowell School of 
Business. “But now that innovative and entre-
preneurial spirit extends well beyond the class-

room, to every student on campus and beyond 
through a new set of initiatives we’ve launched.”

Beyond the typical classroom, Crowell 
School of Business kicks off and hosts the 
annual Biola Startup Competition each fall. 
Intended to catalyze entrepreneurial thinking, 
partnership and action across the various aca-
demic disciplines at the University, the Biola 
Startup Competition regularly creates a buzz 
around campus as students, alumni and friends 
of the University collaborate on potential new 
ventures. In-N-Out owner, Lynsi Snyder-El-
lingson, was the keynote speaker at the Startup 
Competition kick-off event this past year. At 
this event students were challenged as Lynsi 
commissioned students to live their values in 
the organizations they launch. “The Startup 
Competition has been especially attractive to 

our international students from China, Indone-
sia and South Korea, as they navigate a world 
driven by entrepreneurial opportunity,” said Dr. 
Robert Harp, Director of Strategic Initiatives. 
He adds, “Inspired by the competition, the 
Biola Entrepreneurship Society was established 
by a group of students — to create an entrepre-
neurial community within the student body.”  

These student leaders run the popular 
“Fireside Chats with an Entrepreneur” series, 
featuring startup leaders such as Grant Van 
Cleve (President of Tech Coast Angels Orange 
County) and Kohl Crecelius (Co-Founder & 
CEO, Krochet Kids Intl). Those events com-
bined with practical lessons on design thinking 
and lean startup development have encouraged 
students to push and challenge themselves. As 
a nice pairing to the Biola Startup Competi-

tion, the University is the host site of the pres-
tigious Praxis Academy, a one-week intensive 
and interactive program attracting 200 stu-
dents from 80 universities nationally, designed 
to help students explore the intersection of 
theology, culture and entrepreneurship.

 
REDEMPTIVE BUSINESS FORUM 
AND EXECUTIVE EDUCATION

This spring at the Crowell School of Busi-
ness marks the further expansion of education 
and training opportunities for the broader 
business community. With the launch of its 
Redemptive Business Forum series on March 
14, and its first executive education event on 
April 20 with the topic of change manage-
ment, Crowell is creating additional profes-
sional development and networking opportu-
nities for those who are further along in their 
career journeys.

The Redemptive Business Forum series will 
bring together Biola University faculty with 
experienced business leaders and others to dis-
cuss timely business topics and relevant issues. 
This year’s forum will include a guest speaker 
from Wheaton College speaking on the topic 
entitled, “Managing Business for Kingdom 
Impact: The Role of Wisdom.”

On April 20, the Crowell School of Busi-
ness will be offering a professional event for 
executives to learn how they can lead their 
businesses through times of change. Through 
a half-day session, entitled, “Change Manage-
ment: Practical Stewardship of Your Business 
and People,” accomplished businessmen/profes-
sors Jake Aguas and Jeff McHugh will serve as 
guides through the organizational, emotional, 
and strategic challenges of navigating a shifting 
business environment.

For more information about the Crowell School  
of Business at Biola University, visit  
www.biola.edu/crowell. To learn more about  
the upcoming change management seminar,  
visit www.biola.edu/change-management.

Business Education at The Intersection Of 
Entrepreneurship, Culture And Theology

L ast year, AACSB International (AACSB), 
the world’s largest global business education 
network, launched a new face for the future 

of business education through the rollout of a 
new brand identity.

The effort culminates a more than two-year 
transformational journey that was driven by the 
organization’s new mission and vision as well as 
market input from key stakeholders—students, 
the business community, employees, and a glob-
al membership network—and accelerated by 
major organizational milestones, including the 
appointment of a new CEO, the celebration of 
AACSB’s centennial, and the announcement of 
an industry-wide vision for business education.

“The world is changing at a tremendous 
rate, and it is our job as educators to lead and 
shape that change,” said Thomas R. Robinson, 
president and CEO of AACSB. “The industry 
identified this imperative through the launch of 
the Collective Vision, and since then, momen-
tum has been building. AACSB knew more was 
needed to unify the industry and demonstrate 
the value, relevancy, and impact of business 
education—and to have a voice globally and 

locally in the regions we serve.”
Over its 100-year history, AACSB has 

consistently evolved to champion high-quality 
business education. Through a new strategy 
and identity, AACSB is expanding on its 
legacy in accreditation to assume the role of 
an industry-wide global “connector,” uniting 
the best minds in business education—and 
business—to prepare the next generation of 
business leaders.

“AACSB’s centennial was a moment of 
pride and reflection,” said Santiago Iñiguez, 
chair of the AACSB Board of Directors and 
president of IE University. “This turning point 
was spurred by a desire to do more to meet the 
changing needs of society and business, to reach 
out to new stakeholders, and to tap the limitless 
potential of the next generation of students. 
Our new brand is the embodiment of this 
new trajectory, and the first of many steps the 
organization will take to fulfill our deep-rooted 
commitment to connecting the industry around 
a common goal: transforming business education 
for global prosperity.”

Inspired by a new mission focused on engage-

ment, innovation, and impact, and a bold new 
vision, AACSB will continue to refine its global 
portfolio of services while inviting leading edu-
cators and business innovators to become part of 
the movement through its Business Education 
Alliance. Examples include:

• Fostering engagement with educators and 
industry: Through its Business Practice Council 
and Co-Lab conference, AACSB connects the 
business industry with educators to help shape 
the future of business education, co-create 
knowledge, and work together to address the 
needs of business and society. The AACSB 
Bridge Program connects senior business execu-
tives to classrooms as trained faculty, providing 
students worldwide with access to industry 
insights and practices. 

• Accelerating innovation through new 
ways of thinking and doing, ensuring success 
of business and future business leaders: Across 
global events such as ICAM 2017, the AACSB 
Dean’s Conference, topic-focused seminars, and 
through BizEd magazine, industry leaders share 
best practices and diverse perspectives. AACSB’s 
annual Innovations That Inspire challenge 

showcases the creativity and resourcefulness of 
business schools around the world. 

• Amplifying impact, demonstrating how 
business schools serve as a force for good: 
Through the Influential Leaders challenge, 
AACSB recognizes alumni of accredited 
schools who use their knowledge and skills in 
unique and impactful ways and, in doing so, 
underscore the critical role that business educa-
tion plays in society. The Best Business Schools 
website provides resources to help prospective 
students research, select, and apply to the best 
business program to help them achieve their 
career aspirations.

“Today business schools are educating stu-
dents for a world that doesn’t yet exist, and 
for demands not yet known,” said Robinson. 
“As long as we as an industry are committed 
to transforming ourselves, together we can 
prepare the leaders of today and tomorrow for 
whatever lies ahead.”

Information for this article was provided by the 
AACSB. Learn more at www.AACSB.edu.

AACSB Anticipates a New Era in Business Education

EXECUTIVE EDUCATION
SPOTLIGHT
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CSUN’s David Nazarian College of Business and Economics

Embracing Innovation, Engaging Creativity

CHANGING THE FACE CHANGING THE FACE CHANGING THE FACE 
ofofof

BUSINESSBUSINESSBUSINESS

In 2012, California State University, Northridge (CSUN), long known as a leading teaching 
institution, made the decision to set innovation and entrepreneurship as a priority and 
began a concerted effort to create new resources and a vibrant community for campus 

innovators. Moving at an accelerated pace, CSUN’s David Nazarian College of Business and 
Economics has made significant progress through multiple ventures. The overall goal of 
the CSUN entrepreneurial ecosystem extends beyond any specific discipline; its aim is to 
include all members of the university and teach them how to transform a concept that they 

are passionate about, into something of sustainable consequence.

• Paul Jennings Endowed Professorship  
of Entrepreneurship 

• CSUN Innovation Incubator (Cii) 
• CSUN Summer Accelerator
• Entrepreneurship Minor open  

to all majors 
• Bull Ring and Fast Pitch competitions - 

Awarding over $40,000 annually

• NSF iCorps grant to support customer 
discovery of student ventures

• Wells Fargo Center for Small Business  
and Entrepreneurship

• SBI Project of the Year Award Winner  
for the last 8 years

• CSUN Innovates! Campus-wide 
community of innovators

2nd Place
2018 SBI 

Project of the 
Year Award 

Winner
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By MATTHEW WELLER

Basic principles of motivation exist that are 
applicable to learning in any education 
situation. 
1. The environment can be used to focus 

the student’s attention on what needs to be 
learned. 

Teachers who create warm and accepting 
yet business-like atmospheres will promote 
persistent effort and favorable attitudes toward 
learning. This strategy will be successful in chil-
dren and in adults. Interesting visual aids, such 
as booklets, posters, or practice equipment, 
motivate learners by capturing their attention 
and curiosity. 

2. Incentives motivate learning. 
Incentives include privileges and receiving 

praise from the instructor. The instructor deter-
mines an incentive that is likely to motivate 
an individual at a particular time. In a general 
learning situation, self-motivation without 
rewards will not succeed. Students must find 
satisfaction in learning based on the under-
standing that the goals are useful to them or, 
less commonly, based on the pure enjoyment of 
exploring new things. 

3. Internal motivation is longer lasting and 
more self-directive than is external motivation, 
which must be repeatedly reinforced by praise 
or concrete rewards. 

Some individuals – particularly children 
of certain ages and some adults – have little 
capacity for internal motivation and must be 
guided and reinforced constantly. The use of 

incentives is based on the principle that learn-
ing occurs more effectively when the student 
experiences feelings of satisfaction. Caution 
should be exercised in using external rewards 
when they are not absolutely necessary. Their 
use may be followed by a decline in internal 
motivation. 

4. Learning is most effective when an 
individual is ready to learn, that is, when one 
wants to know something. 

Sometimes the student’s readiness to learn 
comes with time, and the instructor’s role is 
to encourage its development. If a desired 
change in behavior is urgent, the instructor 
may need to supervised directly to ensure that 
the desired behavior occurs. If a student is not 
ready to learn, he or she may not be reliable in 
following instructions and therefore must be 
supervised and have the instructions repeated 
again and again. 

5. Motivation is enhanced by the way in 
which the instructional material is organized. 

In general, the best organized material 
makes the information meaningful to the indi-
vidual. One method of organization includes 
relating new tasks to those already known. 
Other ways to relay meaning are to determine 
whether the persons being taught understand 
the final outcome desired and instruct them to 
compare and contrast ideas. 

None of the techniques will produce sus-
tained motivation unless the goals are realistic 
for the learner. The basic learning principle 
involved is that success is more predictably 

motivating than is failure. Ordinarily, people 
will choose activities of intermediate uncer-
tainty rather than those that are difficult (little 
likelihood of success) or easy (high probability 
of success). For goals of high value there is 
less tendency to choose more difficult condi-
tions. Having learners assist in defining goals 
increases the probability that they will under-
stand them and want to reach them. However, 
students sometimes have unrealistic notions 
about what they can accomplish. Possibly they 
do not understand the precision with which a 
skill must be carried out or have the depth of 
knowledge to master some material. To iden-
tify realistic goals, instructors must be skilled 
in assessing a student’s readiness or a student’s 
progress toward goals. 

1. Because learning requires changed in 
beliefs and behavior, it normally produces a 
mild level of anxiety. 

This is useful in motivating the individual. 
However, severe anxiety is incapacitating. A 
high degree of stress is inherent in some educa-
tional situations. If anxiety is severe, the indi-
vidual’s perception of what is going on around 
him or her is limited. Instructors must be able 
to identify anxiety and understand its effect 
on learning. They also have a responsibility 
to avoid causing severe anxiety in learners by 
setting ambiguous of unrealistically high goals 
for them. 

2. It is important to help each student set 
goals and to provide informative feedback 
regarding progress toward the goals. 

Setting a goal demonstrates an intention to 
achieve and activates learning from one day to 
the next. It also directs the student’s activities 
toward the goal and offers an opportunity to 
experience success. 

3. Both affiliation and approval are strong 
motivators. 

People seek others with whom to compare 
their abilities, opinions, and emotions. Affilia-
tion can also result in direct anxiety reduction by 
the social acceptance and the mere presence of 
others. However, these motivators can also lead 
to conformity, competition, and other behaviors 
that may seem as negative. 

4. Many behaviors result from a combina-
tion of motives. 

It is recognized that no grand theory of 
motivation exists. However, motivation is so 
necessary for learning that strategies should be 
planned to organize a continuous and interactive 
motivational dynamic for maximum effective-
ness. The general principles of motivation are 
interrelated. A single teaching action can use 
many of them simultaneously. 

Finally, it should be said that an enormous 
gap exists between knowing that learning 
must be motivated and identifying the specific 
motivational components of any particular act. 
Instructors must focus on learning patterns of 
motivation for an individual or group, with the 
realization that errors will be common. 

Matthew Weller is a freelance writer.

Principles of Motivation in Education
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