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T he Graduate Management Admission Council (GMAC) 
has released its 17th annual survey report, the GMAC 
2018 Corporate Recruiters Survey report, and findings indi-

cate that MBA hiring remains strong. Overall, 81 percent of 
responding companies plan to hire MBA graduates in 2018.

Among all respondents globally, 52 percent of companies 
plan to increase MBA starting base salaries this year. Around 
the world, MBA graduates continue to command a salary 
premium relative to direct-from-industry hires and bache-
lor’s degree hires. The projected median base starting salary 
for recent MBA graduates in the United States in 2018 is 
$105,000, compared with $85,000 for direct-from-industry new 
hires and $65,000 for bachelor’s degree new hires.

The data reflect a slight decline in projected hiring among 
US and European employers compared to 2017’s hiring plans: 
85 percent of responding US companies and 64 percent of 
European companies plan to hire recent MBA graduates in 
2018. Demand for MBA talent is strongest in Asia Pacific, 
where 90 percent of responding employers plan to make MBA 
hires in 2018—the same share as last year.

“Over the past several years we have tracked positive 
trends in hiring of MBA and business master’s graduates,” said 
Sangeet Chowfla, GMAC president and CEO. “Graduates 
are commanding compensation premiums and companies are 
increasing starting salaries. The softening in the in the intent 
to hire numbers for the US and Europe reflects the global 
economic growth numbers we are seeing, and the prevailing 
political and student mobility issues. In the Asia Pacific region, 
hiring projections have remained strong. From the overall 
analysis, we see that MBA hiring overall is strong, but we are 
seeing the mix shift geographically.”

The survey also found that US employers’ intent to hire 
international business school graduates has softened this year. 
Forty-seven percent of companies plan to or are willing to hire 
international talent in 2018, down from 55 percent that had 
such plans in 2017. In comparison, about the same percentage 
of European employers plan to or are willing to hire interna-
tional talent in 2018 (65 percent) as 2017 (64 percent).

“This dip in stated intent by US employers to hire interna-
tional graduates is potentially a response to the changes – or 
potential changes – to visa and immigration regulations,” said 
Chowfla. “Even though H1-B visa rules haven’t yet changed, 
there is a perception that they might change in the near future, 
and some employers may be waiting to see what will happen. 
The jobs market in the US right now is robust, and companies 
are constantly having to evaluate their prospects and how best 
to fill their available roles with strong talent.” 

Jamie Belinne is Assistant Dean at Bauer College of Busi-
ness at the University of Houston, and President of the Board 
of Directors of the MBA Career Services and Employer Alli-
ance (MBA CSEA), which partners with GMAC on the Cor-
porate Recruiters Survey. “The GMAC survey reflects MBA 
CSEA’s recent Recruiting Trends Survey, where 68% of schools 
indicated a decline in hiring for international full-time MBA 
students compared to the same time last year,” said Belinne. 
“As a result, many schools are more actively promoting a glob-
al job search as well as creating connections with employers in 
students’ home countries.”

ADDITIONAL FINDINGS
Graduates in data analytics are in high demand
Overall, 71 percent of responding employers plan to place 

recent business school graduates into data analytics roles in 
2018. This puts data analytics among the top job functions 
employers will place new business school graduates into in 
2018, alongside business development (74 percent), marketing 
(70 percent), and finance (69 percent).

For the first time, the survey collected trending data 
for Master of Data Analytics hiring. Overall, about half of 
responding companies (52%) plan to hire Master of Data Ana-
lytics graduates in 2018, compared with 35 percent that hired 
them in 2017. The survey found that hiring demand for Master 
of Data Analytics graduates is strongest among Asia Pacific 
employers, among whom 62 percent plan to hire in 2018. 
About half of employers in Europe (50 percent) and Latin 
America (47 percent) plan to make similar hires.

Employer education assistance on the rise
According to the survey, most US companies (61 percent) 

offer financial assistance for employee education and talent 
development. Among those companies, 2 in 3 (66 percent) 
have increased their budgets for employee education and talent 
development compared with five years ago.

A new benefit asked about in this year’s survey is student 
loan repayment assistance. Deemed the “hottest employee 
benefit of 2017” by Forbes, its seen by employers as an effective 
way to attract and retain top millennial talent. The survey 
found that nine percent of US companies currently offer it as a 
part of their overall benefits package.

Internships are path to jobs
The survey finds that most employers plan to bring on 

MBA interns in 2018. MBA internships are most prevalent 
in Asia Pacific and the United States, where 65 percent and 
62 percent of employers plan to offer them, respectively. 
Internships continue to be an avenue to jobs for many business 
school graduates. Internships provide a way to understand a 
company, the culture and expectations and remain a good 
opportunity to obtain permanent positions.

Since 2001, the GMAC, together with survey partners and 
MBA Career Services and Employer Alliance (MBA CSEA), 
has conducted the Corporate Recruiters Survey. The survey 
provides an overview of current employer hiring demand for 
MBA and business master’s graduates and examines hiring 
practices and trends by industry and world region. The survey 
was conducted in February and March 2018, in association 
with career services offices at 96 participating graduate business 
schools worldwide. The survey responses were received from 
1,066 employers in 42 countries worldwide who work directly 
with participating business schools.

The Graduate Management Admission Council (GMAC) is a 
global, non-profit association of leading graduate business schools. 
GMAC provides world-class research, professional development 
opportunities and assessments for the industry, designed to advance 
the art and science of admissions. Its flagship portal for graduate 
management education resources and information, www.mba.
com, receives 14 million visits a year and features the School Search 
matching tool and Graduate Management Admission Search Service 
(GMASS), matching candidates and business schools. GMAC is 
based in the United States with offices in the United Kingdom, India, 
and Hong Kong. To learn more, please visit www.gmac.com.

MBA Hiring is Strong, with 4 in 5 Companies 
Planning to Hire Graduates this Year
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Every MBA program prepares students for 
success. Here’s one that prepares students for 
immediate impact.

REACH YOUR PEAK POTENTIAL
The Executive MBA from California 

Lutheran University’s School of Management is 
designed for mid-career professionals who have 
already experienced some success and want to 
identify and achieve bigger goals in their careers. 
The program presents issues faced in today’s 
business environment, making the studies imme-
diately relevant and impactful to each student’s 

current role.
 “The idea is 

to focus experi-
enced profession-
als toward bring-
ing their peak 

potential to their career path,” explained School of 
Management Dean, Gerhard Apfelthaler. “Beyond 
the functional skills you might expect from any 
business school program, our students also learn 
how to lead through change.” 

Students develop an excellent portfolio of busi-
ness knowledge and competencies, enhance ana-
lytical abilities and gain strategic leadership exper-
tise to influence the direction of organizations.  

FORMAT
Designed with busy lifestyles in mind, the 

Executive MBA begins each Fall and Spring and 
is delivered over 18 months to a cohort of pro-
fessionals from diverse backgrounds who have a 
minimum of 5-7 years of relevant managerial/pro-
gressive business experience. The program features 
15 courses, three units each, delivered in a hybrid 
model: seven courses online and eight on-campus 
in a compressed weekend format. 

CURRICULUM 
The Cal Lutheran Executive MBA interdis-

ciplinary, experience-driven curriculum is orga-

nized around five key areas: 
• Leading Operations
• Managing Process
• Leading Strategy
• Leading People
• Professional Advancement

Each includes relevant course topics, including: 
Innovation and Organizational Entrepreneurship, 
Global Economics for Executives, Strategic Deci-
sion Making for High Performance, Organizational 
Design, and Leadership and Change Management.

KEY BENEFITS 
The Executive MBA program prepares stu-

dents for top leadership positions in public or pri-
vate organizations and new ventures by providing 
opportunities to: 

Focus on what matters most: 
• Develop an excellent portfolio of business 

knowledge and competencies. 
• Focus on personal development, especial-

ly communication, teamwork, and interperson-
al skills. 

• Develop and apply analytical abilities to 
business issues. 

• Gain strategic leadership expertise to influ-
ence the direction of organizations. 

Put what you learn into practice, as you 
learn it: 

• Work on issues faced in your profession-
al environment as part of your coursework, 
making your studies immediately relevant and 
impactful. 

• Prepare for a lifetime of learning and con-
tinuous personal development. 

Develop a network of professional peers: 
• Learn exclusively within a cohort of expe-

rienced professionals with diverse backgrounds. 
• Build a network of colleagues, including 

Cal Lutheran alumni, faculty members, and 
business leaders. 

Receive personal attention, every step of 
the way: 

• With a strong emphasis on teamwork, 
participation, and communication, the program 
features a world-class faculty, small class sizes, 
professional skills workshops, and personalized 
assessments and coaching sessions throughout.

With a Cal Lutheran Executive MBA, you 
can:       

• Speed your career progression 
• Boost your earning potential

• Transfer your skills or switch careers
• Unleash your inner entrepreneur

“The Cal Lutheran Executive MBA program 
has allowed me to step away from the day to day 
operations and rethink some of our strategies 
at Blue Microphones,” said John Maier, Blue 
Microphones’ CEO. “The program’s faculty 
and curriculum focus on real world scenarios 
and techniques. It’s a refreshing approach that 
doesn’t spend too much time on textbook or 
scientific theories.” 

For more information, visit:  
callutheran.edu/academics/graduate/executive-mba

The Cal Lutheran Executive MBA:  
Preparing You for Immediate Impact

EXECUTIVE EDUCATION
SPOTLIGHT
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You know the expression about wanting to 
have your cake and eat it too? It’s never been 
more relevant, or more achievable. We’re 

talking about your career, after all. It’s a matter of 
your development, your purpose and ultimately 
your happiness and sense of fulfillment.

A growing body of research suggests that 
mindset is the key. How people approach 
changing their lives in big and small ways. At 
Loyola Marymount University, they love the 
ground-breaking work by author and Polarity 

Partnerships 
Chairman 
Barry Johnson, 
in which he 
explores the 
importance of 

identifying then navigating “polarities.” By 
polarities he means the dynamic tensions, the 
seemingly contradictory choices we all face and 
must act on every day. Think yin and yang, and 
the conscious decision to embrace both (there-
by having your cake and eating it, too). A few 
examples can help clarify.

MAKE VS. BUY
Don’t feel compelled to choose one. This 

applies to organizations and individuals alike. 
“Should we buy the talent and the skills we’ll 
need tomorrow? Or should we develop those 
skills from within?”

For organizations: Yes, develop your people. 
That’s an investment that will pay near- and 
long-term dividends. And, when appropriate, 
do bring in new talent and perspectives. Loyola 
Marymount University can be your partner in 
each – LMU’s mid-career business programs 
will season your team with needed skills, tools 
and techniques, while each new cohort of LMU 
graduates provides your organization a pool of 
high-achieving talent on which to draw.

For individuals: Proactively develop your 
skillset by leveraging the abundance of free 
learning resources available off and online. And, 
when it makes sense, absolutely invest in struc-
tured, high-impact learning experiences. LMU 
offers top-ranked MBA and Executive MBA 
programs, as well as a growing portfolio of one- 
to three-day seminars on current and practical 
specialty subjects.

STRUCTURED VS. INDIVIDUALIZED
Again, you needn’t pick one. The best 

learning and development programs are con-
scientiously designed and delivered. They 

incorporate relevant content, organize it in 
an accessible, “building block” structure, and 
engage students on the topics in ways that are 
memorable, stimulating and appropriate to the 
subject. That’s how LMU’s business programs 
work, with classes that bring together 20 to 30 
professionals at a time.

Your career and your development plans are, 
of course, unique to you. You can and should 
enjoy individualized learning experiences 
that resonate with you. At LMU, a student 
favorite is a hybrid experience that involves 
sailing. At the start of, and midway through 
the LMU Executive MBA Program, students 

travel to Long Beach Yacht Club. There, they 
are assigned crew duties aboard 37-foot “Cata-
lina” style sailboats. Many have never been 
aboard a sailboat before, but over the course of 
two days learn to sail, function as an effective 
team at sea, and ultimately race against other 
boat crews. Thanks to LMU’s unique team of 
instructors, which includes former Olympians, 
Navy SEALs, and professional sail racers, our 
EMBA students grow as individuals, as team 
members and as leaders.

SKILL VS. PURPOSE
There is debate about which is more 

important: Having specific skills and ability, or 
having a clear purpose and direction. That’s a 
false choice: The correct answer is, “I need all 
of the above.”

Success in the rapidly evolving business 
world requires bedrock skills, such as finan-
cial judgment and critical thinking, as well 
as fluidity with digital tools, strong emotional 
intelligence and the ability to see how evolving 
technologies and market phenomena can be 
leveraged for maximum effect.

At LMU, that sort of holistic or cohesive 
approach is part of our institutional DNA. 
A 500-year Jesuit tradition of developing the 
whole person – mind and spirit – drives LMU’s 
deep sense of purpose. And the school, in turn, 
believes everyone should intentionally define, 
honor, and live their own purpose. LMU stu-
dents consistently display – and LMU seeks to 
nurture – a commitment to growing into their 
best selves, respecting and valuing their fellow 
humans, and recognizing a shared responsibility 
to build up our communities.

LMU believes that the best leaders have 
both skills and a strong sense of purpose.

Loyola Marymount University takes pride in 
a century of leadership in and service to the Los 
Angeles community. Simultaneously, LMU is 
part of a global network of more than 80 Jesuit 
colleges and universities, giving our students an 
unrivaled network of fellow leaders across every 
industry, profession and part of the world.

LMU navigates the challenges of our evolv-
ing economy by seeking both/and solutions, 
rather than either/or compromises. Yes, you can 
have that cake, eat it too, and grow yourself and 
your business to the fullest. Interested in learn-
ing more? Talk to LMU!

For more information, visit LMU.edu

Yes and Yes: An LMU Approach to Career and 
Business Growth, with Skill and Purpose

EXECUTIVE EDUCATION
SPOTLIGHT
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Located at the heart of Los Angeles’ 
business and creative economies, Woodbury 
University offers an innovative MBA 

program that is taught by some of today’s top 
working professionals and leadership scholars. 

It delivers a practice-based, advanced degree 
that is flexible, recognizing that many students 
are already immersed in the working world. It 
also provides students with globally challenging 
subjects, such as ethics, global leadership and 
sustainability, that are important in today’s 

national and 
global environ-
ments.

One of the 
oldest business 
programs in the 

West, Woodbury’s School of Business is among 
the 5 percent of schools globally accredited by 
the Association to Advance Collegiate Schools 
of Business (AACSB). It also recently earned 
a Colleges of Distinction – Business badge for 
2018-2019, and was named ‘The Best Graduate 
School’ by readers of the Daily News in the 
2018 Readers Choice Awards. 

 Importantly, the GMAT or GRE are not 
required to enter the program, which is distin-
guished by a rotating team of executives-in-res-
idence, world-class faculty and a range of civic 
engagement experiences, all aimed at preparing 
students for superb business performance. 
Woodbury also offers a 3+1 program that com-
bines both a BBA in Management and a Mas-
ter’s in Business Administration, enabling stu-
dents to earn both their undergraduate degree 
and an MBA in just four years.

Woodbury recognizes that earning an MBA 
is just one avenue for improving career prospects 
and it is not a one-size-fits-all proposition. An 
MBA is not required or appropriate in every 
field, but it is invaluable and even essential in 
many.  Earning power over a lifetime is one 
clear, compelling rationale: statistics indicate 

that those with graduate degrees can expect to 
make 50 percent more than those without.  But 
there are psychic rewards as well, some of which 
accrue from building expertise and being exposed 
to socially conscious business practices that are 
embedded into the foundations of the program.

Woodbury’s MBA program offers two con-
centration options: Leadership-Global Strategy 
and Accounting-Finance.  Students may also 
select a general degree with a free choice of 
electives. Regardless of their choice, Woodbury’s 
MBA students gain entrepreneurial, ethical, and 
change-prepared skills. The flexible program 
offers an intensive 36-credit curriculum, with 

one-year and two-year completion options, 
structured around seven-week sessions, with 
evening and weekend classes available.  

Woodbury’s 15:1 student/faculty ratio creates 
a highly personalized setting where MBA stu-
dents receive the mentoring required to achieve 
career success. From Burbank to Bangalore, 
commerce is now international, multicultural, 

and challenging in fascinating ways.  Wood-
bury reflects this diversity and equips students 
to harness the power of multiple perspectives.  
Students emerge from the MBA program with 
a sound knowledge base in accounting, finance, 
marketing, leadership and strategy, along with 
the networking skills to move you to the next 
level and beyond. 

IN SUMMARY, WHY WOODBURY?
• With so many MBA programs to choose 

from, you need to know that you are making 
a sound investment in your future when you 
choose Woodbury. Here are just a few things 

that set Woodbury’s MBA program apart:
• Woodbury’s flexible program allows busy 

professionals to complete an MBA in as little 
as one year by taking evening and some week-
end classes.

• Woodbury’s 15:1 student/faculty ratio 
creates a highly personalized setting where you 
receive the mentoring you need to achieve suc-
cess in your career.

• Woodbury’s location in Burbank, the 
media capital of world, gives you access to a net-
work of opportunities in a cutting-edge, creative 
environment.

• The quality of our MBA program, veri-
fied by its accreditation by the Association to 
Advance Collegiate Schools of Business, says 
your degree will mean something to your current 
or future employers.

• Woodbury’s focus on embracing sus-
tainability, social responsibility and ethical 
leadership as core principles for both business 
education and business behavior, with the goal 

of cultivating creative, conscience-based and 
transformational leaders.

• Woodbury’s emphasis on fostering part-
nerships with leading businesses to introduce 
students to professional contacts and network-
ing opportunities during and after their educa-
tion at Woodbury.

• Woodbury’s focus on practice-based 
learning to prepare students for the next stage 
of their careers, shaping leaders who possess a 
distinctive, highly informed view of the busi-
ness world. 

You can be confident that Woodbury’s inno-
vative MBA program will not only get you to 
the next stage in your career, but will give you a 
distinctive view of the world that propels you to 
a new level of personal success.

For more information, please visit the website  
www.woodbury.edu/mba, call (818) 252-5138 or 
email satinder.dhiman@woodbury.edu

Woodbury University MBA: Cultivating 
Transformational Leaders for Sustainable Business

EXECUTIVE EDUCATION
SPOTLIGHT
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L ate last year, the Executive MBA Council 
(EMBAC) announced the results of its 
annual EMBAC Membership Program 

Survey, which revealed more students are 
applying for Executive MBA (EMBA) programs 
to augment their skills as the workforce 
continues to globalize and new technologies 
emerge. Students tend to seek out EMBA 
programs for career development and the hope 
of gaining new perspectives to look at business 
issues through a strategic lens while solving 
problems in an efficient and forward-thinking 
way. Demand for established EMBA programs 
remains strong, and in fact the average class size 
in 2017 was up, with the increase being driven 
by larger programs. 

“An Executive MBA is an investment in 
one’s future,” said Michael Desiderio, execu-
tive director of EMBAC. “With an increase in 
demand for future leaders, these programs are a 
catalyst for students to explore new professions, 
new industries and even new countries. Global 
opportunities are available, and those who’ve 

completed an Executive MBA program are posi-
tioning themselves as invaluable players in the 
market. As a result, the need for these programs 
is only increasing.” 

As globalization evolves, diversity with-
in EMBA programs continues to increase as 
well. The 2017 results show the percentage of 
enrolled female students reached its highest 
point ever at 30.1 percent. This six year upward 
trend shows the desire for women to continue 

pushing the glass ceiling higher. 
In 2017, the average age of enrolled EMBA 

students stayed at 38 years old with 14 years of 
work experience and approximately nine years 
of management experience. After slight increas-
es over recent years, the average age, students’ 
full-time work experience and managerial expe-
rience show early signs of stabilizing. Additional 
insights from the 2017 EMBAC Membership 
Program Survey include: 

• Electronic delivery of course materials 
remains the most commonly implemented 
technology change for the fourth year in a row. 
Other fast-growing methods include video 
delivery of coursework/lectures and business 
simulation usage. 

• The percentage of programs offering schol-
arships and the average number of scholarships 
per program have risen since 2013. 

• The trend toward more self-funded stu-
dents and fewer fully-funded students continues. 
In 2017, more than 45 percent of students were 
self-funding and nearly 35 percent of students 
received partial sponsorship. 

“At about age 29 or 30, people start transi-
tioning to managers, without all the necessary 
tools, so even with students self-funding, it 

makes sense that EMBA demand remains 
strong,” says Desiderio. 

The EMBA Council currently includes 
more than 200 colleges and universities that 
administer 300 plus programs in more than 30 
countries worldwide. Each year the EMBAC 
conducts a Membership Program Survey using 
the current methodology annually since 2003. 
In 2017, the survey was conducted by Percept 
Research, held from April 5 to July 9, and was 
completed by approximately 90 percent of the 
member programs. 

The Executive MBA Council (EMBAC) is a 
non-profit association of universities and colleges 
that offer Executive MBA Programs. EMBAC’s 
vision is to be the preeminent global voice of the 
Executive MBA industry. The Council supports its 
members in fostering excellence and innovation in 
Executive MBA programs worldwide by providing 
outstanding educational and networking opportu-
nities for professionals who deliver Executive MBA 
programs. EMBAC’s mission is to advance the cause 
of EMBA Programs by providing necessary thought 
leadership, serving as a facilitator of best practice 
sharing and knowledge dissemination, and fostering a 
community among high-quality programs. For more 
information or resources, visit www.emba.org. 

Executive MBA Council Survey Results Show 
Graduates are More Desirable as Rapid Changes  
to Industries and Globalization Increase 
Class size for Executive MBA 
programs demonstrates solid demand
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