
D ad has always there for you and Father’s Day is the perfect 
opportunity to return the favor and show your gratitude. 
Yes, it seems like Dad already has everything he could 

possibly want. The easy solution is to find memorable, one of a 
kind gifts and activities and to make the day all about him. 

MAKE YOUR DAD THE CENTER OF ATTENTION
Father’s Day is a celebration of your dad, so you should make 

it about him. Ask his input, and try to gear it toward things you 
know he enjoys. Many dads don’t want a fuss made over them, 
but a little thought can go a long way, and make the day par-
ticularly touching—especially if you don’t spend as much time 
together these days as you once did.

GET HIM A GIFT HE’LL REALLY WANT
Finding Dad the perfect Father’s Day gift this June 16th can 

be tough.  Here are some things to consider when searching for 
the perfect 2019 Father’s Day gifts.

• What are his interests? Is he a budding chef, a foodie, a 
sports fan? Observe what piques his interests and make 
a list.

• Make sure the gift is really for Dad. Don’t buy something 
because you’d buy it for yourself. Instead, choose some-
thing you know will be one of his favorite things, even if 

it isn’t one of yours.
• What’s your budget? Is it something you can afford? Stay 

within your range while shopping and you won’t end up 
disappointed or breaking the bank.

• Make it personal. Give dad a gift that’s tailor-made for 
him. There are hundreds of personalized gifts to choose 
from.

PERSONALIZE THE CARD
Make sure to include a touching note with your gift.  

Here are some suggestions of things you can write in your card:
“Thank you for being the most inspiring dad a girl could ever  

ask for.”
“We love and adore you. And, we even think you’re funny 

sometimes.”
“Thank you for being an excellent example of what hard work, 

dedication, long hours and goal setting can bring in life.”
“Dearest Dad, we love you and are so blessed to have you in  

our lives.”
 

PLAN ACTIVITIES, BUT MAKE SURE THEY ARE APPROPRIATE!
Sometimes we get so caught up in a good idea that we forget 

it might be beyond our father’s comfort zones in his old age. If 
your dad suffers from dementia, for example, then it might be 

a bad idea to go on a day trip that’s far away from familiarity 
and assistance. If your dad has trouble walking, then you should 
see whether there’s a wheelchair option for your activity. Most 
places will accommodate seniors, but it helps to ask beforehand. 

MAKE THE FOOD ABOUT HIM TOO
Too often, adult kids celebrating father’s day make a res-

ervation at their own favorite restaurant or cook their own 
favorite foods instead of their dad’s.  Most dads love to eat and 
have distinct favorite things to eat. Why not bundle some of 
his favorite foods in with your day and show of affection? Or 
even make it a multi-meal dad-focused progressive. Kick off the 
day with a hearty brunch, followed by summer barbecue dishes 
and his favorite baked dessert. A Sunday roast is also sure to go 
down a treat. If you can’t cook something he’ll love, pick his 
favorite restaurant! 

PLAN AHEAD
If you want Father’s Day to be special, don’t wait until 

the last-minute to plan any activities. Make reservations, buy 
tickets, and check your dad’s calendar in advance to make sure 
everything goes as smoothly as possible. It will come in handy, 
particularly if your dad has medical concerns you need to keep 
in mind when making plans.

How to Create the Ideal Father’s Day for Your Dad
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Imagine if your body could achieve all the 
health benefits of five-day fasting — while 
you enjoy eating some delicious and nutri-

ent-rich food! Thanks to a nutri-technology 
company called L-Nutra and years of scientific 
research, there is now a way to actually mimic 
the fasting process without completely depriv-
ing yourself of food. 

If your dad is healthy and into taking care 
of himself, or maybe looking for a way to kick-
start his body into a healthier mode, L-Nutra’s 
ProLon meal program might just be the ideal 
gift! You can arrange for a ProLon kit to be 
sent to his home and he will have everything 
he needs to get started, including healthy 
foods that actually help provide the health and 
weight-management benefits of fasting. 

Headquartered in Los Angeles, L-Nutra’s 
team of researchers and collaborators are estab-
lished leaders in the field of nutrition focused 
on longevity, healthspan and healthy living. 
Utilizing decades of scientific research as well as 

more recent clinical trials, L-Nutra has devel-
oped nutri-technologies that provide and even 
enhance the effects of fasting to unleash the 
body’s natural ability to rejuvenate itself and 
promote longevity. 

The nutritional breakthrough of the Fasting 
Mimicking Diet (FMD) was first discovered 
by researchers at the Longevity Institute at 
USC, led by world-renowned biogerontologist 
and cell biologist Dr. Valter Longo, known for 
his studies on the role of food deprivation and 
nutrient response genes. The FMD concept, as 
invented by Dr. Longo and his fellow clinicians, 
and researched through funds provided by the 
National Institute for Aging and the National 
Cancer Institute of the National Institute of 
Health, has now been adopted into the conve-

nient ProLon meal program by L-Nutra. 
Informed and inspired by the discoveries 

made by Dr. Longo and his team at USC, L-Nu-
tra has made this science attainable outside the 
laboratory. The company has disrupted the very 
concept of regular fasting with its development 
of ProLon, the world’s first publicly available 
Fasting Mimicking Diet. ProLon is a five-day 
per month low calorie meal program to be 
consumed periodically based on an authorized 
healthcare professional’s recommendation. Pro-
Lon’s specially designed and selected light meals 
and snacks are made from healthy natural ingre-
dients you can eat for five days while your body’s 
physiology doesn’t recognize it is eating, causing 
the body’s metabolism to stay in fasting mode. 

By mimicking fasting, ProLon is designed 

to promote the body’s natural ability to pro-
tect, regenerate and rejuvenate its cells to help 
reduce risk factors for aging and age-related 
diseases. In addition, ProLon has been clini-
cally shown to reduce abdominal fat and main-
tain healthy levels of blood glucose, C-reactive 
protein (CRP), and insulin-like growth factor 
1 (IGF-1), among other health benefits. 

All the benefits of a traditional water-only 
fast (healthy aging, cell regeneration, fat-driv-
en weight loss, etc.) can be achieved while 
eating the specific foods provided through 
L-Nutra’s ProLon meal program. ProLon 
selected meals come in five convenient grab-
and-go boxes (one for each day) that include 

scientifically developed and healthy 
plant-based energy bars, soups, a 

variety of snacks, drinks, and sup-
plements. 

For more information, please visit 
prolonfmd.com. 
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think about all the times dad took you to 
Disneyland when you were a kid. If he is a 
Star Wars fan, perhaps it’s time to return the 

favor. 
Star Wars: Galaxy’s Edge, the epic new land 

inside Disneyland Park, opened last week and 
it invites guests to live their own Star Wars 
adventures as they explore a remote planet full 
of unique sights, sounds, smells, tastes and other 
immersive experiences. It’s the largest and most 
technologically advanced single-themed land 
expansion ever in a Disney park.

Guests are transported to a galaxy far, far 
away in Star Wars: Galaxy’s Edge, on a journey 
to Batuu, the newest location in a story that 
began in 1977 with the first Star Wars film. 
Guests will become part of the story as they 
sample galactic food and beverages, enter an 
intriguing collection of merchant shops and 
take the controls of the most famous ship in the 
galaxy aboard Millennium Falcon: Smugglers 
Run.

Stepping into their own Star Wars adven-
tures, guests will become part of the action as 
it unfolds around them, and their interactions 
with the Play Disney Parks mobile app will 
deepen their engagement with the land. They 
may choose to aid a smuggler, join the Resis-
tance or pledge their loyalty to the First Order. 
This depth of storytelling is part of the total 
immersion that distinguishes the 14-acre Star 
Wars: Galaxy’s Edge from any other themed 
lands in Disney history.

The new lands build off decades of collabo-
ration between Walt Disney Imagineering and 
Lucasfilm Ltd., a global leader in film, television 
and digital entertainment production, includ-

ing the Star Wars franchise. The work on Star 
Wars between these two creative powerhouses 
dates back to 1987, when the groundbreaking 
Star Tours attraction opened at Disneyland.

Reservations are required to enter Star 
Wars: Galaxy’s Edge at Disneyland Park 
through June 23. Guests visiting during this 
time will need valid theme park admission 
and a reservation to enter the new land. After 
June 23, reservations will no longer be required 
to visit Star Wars: Galaxy’s Edge. As needed, 
Disneyland Resort will implement a virtual 
queuing system to visit the new land so guests 
can enjoy the rest of the resort while waiting to 
visit Batuu.

For more than four decades, fans of Star 
Wars films have imagined what it would be like 
to blast across the stars inside the Millenni-
um Falcon or race through the halls of a Star 
Destroyer. Star Wars: Galaxy’s Edge will feature 
two signature attractions that turn those dreams 
into reality.

In Millennium Falcon: Smugglers Run, 
guests climb into the cockpit of “the fastest 
hunk of junk in the galaxy” for their own Star 
Warsadventures. They take the controls of the 
Falcon in one of three unique and critical roles 
as the ship hurtles through space. Some will 
be pilots, some gunners and some engineers, 
creating multiple ways for guests to engage with 
the attraction in an experience that responds in 
real time to the actions they take.

Exciting Star Wars themed foods are among 
the many discoveries just waiting to be made 
while wandering the lively marketplace of 
Black Spire Outpost, where guests encounter a 
robust collection of merchant shops and stalls 

filled with authentic Star Wars creations.
Star Wars: Galaxy’s Edge is the first land 

within a Disney park designed to integrate with 
the Play Disney Parks mobile app. The app 
debuted last year and offers interactive adven-
tures and experiences that bring surrounding 
environments to life at Disneyland Resort. 
When guests choose to use the Play Disney 
Parks app in Star Wars: Galaxy’s Edge, they 
will be able to transform it into their very own 
Star Wars: Datapad. Using the app provides 
new opportunities for guests to engage with the 
land, such as translating a galactic language or 

learning what’s hidden inside crates and con-
tainers.

In addition, guests can use the Play Disney 
Parks app to interact with elements in Star 
Wars: Galaxy’s Edge, including droids, blinking 
door panels and antenna arrays. Throughout 
the day, guests may participate in a multiplayer 
game throughout the land, “Outpost Control,” 
to support either the Resistance or the First 
Order.

For more information about Star Wars: Galaxy’s 
Edge, visit DisneylandNews.com. 

Take Sci-Fi Loving Dads to The Galaxy’s Edge

Give Dad a Body Reboot for Father’s Day 
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I f Dad’s a big fan of beer and likes to experiment a bit, treat him to a membership  
with MonthlyClubs.com’s Rare Beer Club!

Since 1994, MonthlyClubs.com has grown to be one of the largest clubs in the country 
by consistently delivering a wide variety of limited production, high quality products made 
from the best ingredients at outstanding values. It all starts with the club’s selection 
process. From its beer panel assembled from Master Brewers and Beer Judges rating 
over 7,500 beers over the years, to its two tiered wine tasting panel comprised 
of sommeliers, professional tasters, winemakers and upwards of thirty or more 
tasters that run the gamut of wine enthusiasts. In short, MonthlyClubs takes 
product selection and quality seriously and put a lot of energy into finding 
and consistently delivering high quality, hand-crafted, exciting products 
month after month.

With a whole host of different club categories (Microbrew of the 
Month, International Wine of the Month, Premium Cigar of the 
Month, Gourmet Cheese of the Month and Gourmet Chocolate 
of the Month are among the company’s other categories), 
MonthlyClubs stands by every product shipped and its 100% 
Satisfaction Guarantee and dedication to relationship-driven 
customer service will confirm your decision to entrust them with your 
business (and your dad’s taste buds)!

The MonthlyClubs.com’s owner’s all-time favorite club is what is 
being spotlighted here for Father’s Day. It features the finest the world 
has to offer in limited-release, celebratory, artisanal beers. Originally 
founded by Michael Jackson, who was well established as the world’s 
leading authority on beer, The Rare Beer Club offers two different 
selections each month in 750 ml bottles, often cork finished.

Members will discover bold U.S. and imported interpretations of 
Farmhouse Ales, Russian Imperial Stouts, Barley Wines, Belgian Abbey Ales, 
varied Imperial, Extreme, Strong Ale and Grand Cru offerings, oak and other 
cask-aged ales, and much more.

Many selections are pushing the envelope of creativity, are not yet distributed in 
the US, and brewed such that they can be cellared and aged. Offering the ultimate in 
flexibility, the Personalized Shipment Program ensures that personal members always  
get only the featured beers they want to get.

For additional information, visit monthlyclubs.com or call them directly at 800-625-8238.

Sign Your Beer Loving Dad Up for The Rare Beer Club
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According to the Library of Congress,  
“In June of every year, we honor  
 fathers. The first Mother’s Day was 

celebrated in 1914, but a holiday honoring 
fathers did not become official until 1966, 
when President Lyndon Johnson declared that 
the third Sunday in June would be Father›s 
Day. President Richard Nixon made this 
proclamation permanent in 1972. But this 
doesn’t mean that the holiday was not 
celebrated before this time.

The idea for Father’s Day is attributed to 
Sonora Dodd, who was raised by her father 
after her mother’s death during childbirth. 
While listening to a sermon at church on 
Mother’s Day, she thought about all her father 
had done for her and her siblings and decided 
fathers should have a day, too. 

Because Dodd’s father was born in 
June, she encouraged churches in her area, 
Spokane, Wash., to honor fathers that month. 
The first Father’s Day was celebrated in 
Spokane in 1910.

Over the years, the idea spread, and people 
lobbied Congress to establish the holiday. In 
1916, President Woodrow Wilson, who had 
signed a proclamation establishing Mother’s 
Day, approved the idea, but never signed a 
proclamation for it. 

In 1924, President Calvin Coolidge made 
it a national event to “establish more intimate 
relations between fathers and their children 
and to impress upon fathers the full measure 
of their obligations.”

Father’s Day in Facts and Figures

FATHERS BY THE NUMBERS
As of five years ago (most recent 
census data), there were  
72.2 million fathers  
across the nation in 2014.

14.6%
of fathers age 15 and over  
have children with more than  
one person.

29.2 million fathers 
are also grandfathers.

over the past 30 years, the role of U.S. 
fathers has evolved as dads have increased 
the amount of time they spend with their 

children by nearly a third. While we’ve come 
a long way, there’s more work to do, especially 
when it comes to providing fathers with the 
time and support they need to take time off 
work after the birth of a child. In fact, while 
nearly two thirds of dads state they have quit 
or would consider changing jobs to be more 
involved in the early weeks and months of 
caring for a newborn or adopted child, only 
15% of U.S. men have access to paid paternity 
leave benefits, and of those new dads, most 
don’t take their full time off.

That’s why this Father’s Day, Dove Men+ 
Care is launching a global campaign to cham-
pion paternity leave for dads. The brand is 
aiming to challenge stereotypes around men 
as caregivers and spark a cultural movement 
around paid paternity leave by:

• Driving awareness around the issue 
through a council of advisors, partners 
and experts, coupled with new propri-
etary fatherhood research

• Providing new dads with resources like 
the Dove Men+Care digital hub, which 
includes information and guidance for 
men considering taking paternity leave, 
the benefits of taking leave, advice from 
real dads who have taken leave, and 

how to approach and advocate for pater-
nity leave at work

• Encouraging our own employees to 
challenge stereotypes by taking their full 
paternity leave time off

• Helping improve policies through cor-
porate collaboration and partnerships 

This initiative is important to Dove 
Men+Care because when men have access 
to, and utilize, paid time off to care for their 
families, they report many benefits. 87% feel 
more satisfied overall with their lives, and 
additional studies show that paternity leave 
also improves outcomes for children, and 
helps increase gender equity at home and at 
the workplace.

“Since we launched in 2010, Dove Men+ 
Care has communicated that modern mascu-
linity is defined by the way men care,” said 
Nick Soukas, VP of Skin Cleansing & Baby 
Care for Unilever. “By supporting this import-
ant initiative, our goal is to increase utiliza-
tion rates of paid paternity leave for those 
men who have access to it and encourage 
other companies to come together and offer 
men paid paternity leave so they can take the 
time to care for their families.”

To further explore this critical issue 
impacting men, women, and their families, 
Dove Men+Care and Promundo-US partnered 
to carry out a pioneering study about what 
keeps fathers from taking paternity leave and 
being the fully involved caregivers they want 
to be. Our research found that fathers want to 
do their share of the caregiving; but limited 
societal expectations hold them back. 71% of 
dads agree there is little workplace support for 
fathers and one in five men stated they were 
afraid of losing their job if they took the full 

amount of paternity leave offered.
“The vast majority of dads today want to 

be completely involved in their children’s 
lives from day one,” said Josh Levs, author 
and leading paternity leave expert. “Yet the 
lack of paid paternity leave in the U.S., soci-
etal stigmas around taking leave, and fears of 
repercussions at work still prevent most work-
ing fathers from having time to stay home 
for caregiving. Dove Men+Care is hoping to 
change the conversation around this issue and 
showcase how paternity leave is critical for all: 
children, women, men, and families.”

CROWDFUNDING ONLINE PAID FAMILY LEAVE 
REQUESTS

As a result of the hardships many fami-
lies face when taking unpaid time off work 
for the birth of a child, men and women are 
turning to new ways to support themselves 
during this important life moment – including 
online crowdfunding – and Dove Men+Care 
wants to help. To shine a light on the burden 
most families who don’t have paid leave face, 
we’ve made one-time surprise contributions 
to 27 active crowdfunding paid family leave 
requests of real dads and their families across 
the country.

#DEARFUTUREDADS – ADVICE FOR FUTURE DADS
To celebrate fatherhood and showcase the 

importance of taking the time to care, Dove 
Men+Care is also launching a new film called 
‘Dear Future Dads.’ The film features a diverse 
group of dads sharing advice and personal 
anecdotes for current, expectant and new dads 
on why taking the time to care for their chil-
dren is so important. Some of the moments 
captured in ‘Dear Future Dads’ include:

• Bryce A. – a dad who shares that he 

wouldn’t trade the time he took for 
paternity leave for anything in the 
world because the bond he developed in 
the first three months brought his family 
closer.

• Terrance C. – a first-time dad who was 
only afforded one week of paid paternity 
leave when his daughter was born but 
knew the importance of taking this time 
to bond with her as he didn’t have a 
close relationship with his own dad.

• Marion V. – a dad who took a hiatus 
from his job as a college professor to 
focus on caring for his family when he 
and his partner welcomed two little girls 
into their lives.

THE ‘NEW DAD CARE PACKAGE’ PROGRAM
Dove Men+Care continues to demonstrate 

its commitment to dads from the very start of 
the fatherhood journey through the ‘New Dad 
Care Package’ hospital program, currently in 
its fourth year. The program equips dads with 
our skin, hair and deodorant products, as well 
as Baby Dove Tip to Toe wash, to ensure they 
have access to the basic personal care tools 
they need to take care of themselves and their 
new families during the busy and exciting 
time. To date, we’ve distributed 40,000 care 
packages to new dads through our extensive 
network of hospital partners, and plan to 
reach 20,000 new dads over the next year.

THE ONLINE RESOURCE HUB
Visit DoveMenCare.com/PaternityLeave 

to learn more about the resources available to 
new dads. Join the #DearFutureDads conver-
sation and share the importance of taking the 
time to care by tagging @DoveMenCare on 
Facebook, Instagram or Twitter.

Dove Champions Paternity Leave For All Dads
When men take time off work to 
care for their newborn, everyone 
benefits - including their families, 
workplaces, and communities

FATHERLY FIGURES
A Snapshot of Dads Today

Roughly 6 in 10 men are fathers
Of the 121 million men age 15 and over in the United States,  

about 75 million are fathers to biological, step or adopted children.

54%
of fathers have only adult children  

who are at least 18 years old

46%
of fathers have at  least one minor child  

who is less than 18 years old

Roughly 1 in 4 men 
are grandfathers

Source: United States Census Bureau
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