
Holiday Planning 
G U I D E

By TINA DIXON

W hether it’s to save money, maintain social distancing, 
boost the fun or create a new tradition, many corporate 
event planners are looking for new ways to engage in gift 

giving for the forthcoming holiday season. 

Discover eight great holiday gift exchange ideas below:
•  Drawing Names - To cut down on having to buy 

for many different people, a group of employees can 
draw names! Instead of each person having to buy 
for everyone in the group, now each person just buys 
for one other person. Be sure no one draws their own 
name, though!

•  Secret Santa - Building on the drawing names gift 
exchange idea, Secret Santa keeps it a secret who 
each person will buy for! Many times even after the 
gift is given, the identity of their “Santa” is kept 
secret from the gift recipient.

•  White Elephant via Zoom - This is a COVID-era 
twist on a fun holiday gift exchange idea that goes 
by many different names! The main idea here is that 
everyone provides a gift and has it sent to the person 
running the event (the “organizer”). For however 
many gifts are sent, random numbers are assigned to 
participants for opening order. Although they won’t 
know who will be opening the gift, it doesn’t have to 
be generic or gender neutral because others will have 
the opportunity to win the gift! The first person to 
choose a gift identifies what gift she or he wants to 

have opened and the organizer opens it. The second 
person to choose a gift has theirs opened and then 
has the option to keep their own gift or swap it for 
the first person’s gift. The organizer can place a post-it 
note on each gift as it is opened so everyone knows 
who it belongs to. Every new person who opens a 
gift has the option to keep their own or swap for any 
other. After the last person picks and opts to swap or 
not swap, the first person is given the opportunity to 
swap the gift they ended up with. It’s great fun and a 
very popular gift exchange idea with a modern and 
safe spin!

•  Auction (live or silent) - Going once! Going 
twice! Auctions can be great fun and a terrific way to 
exchange gifts! Each participant provides a few gifts 
(or the organizer can provide all the gifts if she likes) 
and they are put on display and up for auction. Each 
party guest is given a certain number (usually 100) 
of points with which to bid. Once all of their points 
have been used to “purchase” auction items, guests 
can no longer bid on items. A live auction is great fun 
for an in-person event or via Zoom.

•  Best Guess - If your party attendees are big fans of 
guessing games like Charades or Pictionary, you’re 
bound to love this fun gift exchange idea! Each 
person brings a gift or two. When it comes time 
for gift giving, each is given a turn to hold up their 
wrapped gift and the group guesses what might be 
inside. You can give clues or use charades or sketches 
to help them along (especially if it’s a particularly 

obscure gift to guess), and the first person to guess 
just what the gift is gets to keep it! This can also be 
played via Zoom. 

•  Charitable Giving - For those organizations 
passionate about philanthropy, this is a great option. 
Decide on a charity to donate the money you would 
ordinarily spend on gift giving to help others. You can 
all pool your money into a single charity or let each 
would-be gift recipient choose their own charity.

•  Recycled Gifts - No, we don’t want you to go 
rummaging through your cardboards and plastics 
looking for gifts. This idea is about re-gifting! Rather 
than holding your holiday party before the holidays, 
opt for a delayed party in the New Year. The only gift 
requirement is that you bring a gift you have already 
received! We all get presents around the holidays that 
we don’t necessarily need or want. And as they say, 
one man’s trash is another man’s treasure. Recycle 
those unwanted gifts for a creative gift exchange idea 
that won’t cost anyone a single dime!

•  Homemade Gifts - This is a great frugal gift 
exchange idea that can be just as exciting as any of 
the others. Have a holiday party where the only gifts 
exchanged are homemade gifts. From homemade 
cookies to original paintings to homemade 
ornaments, quilts, knit hats and more, discover  
how talented your coworkers really are!

Tina Dixon is a freelance writer.

Eight Gift Exchange Ideas for the Holidays 

c u s t o m  c o n t e n t
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THE ZOO HOLIDAY GIFT GUIDE
AVAILABLE ONLINE NOW

By LAURA HERTZ

A s we make our way into Q4, corporate hol-
iday gifting budgets are going into effect, 
and business leaders across the country are 

reflecting on how best to express their gratitude 
for the relationships that drive their growth and 
reputation. 

As the CEO of a corporate gifting compa-
ny – Gifts for Good (giftsforgood.com) – I’m 
keenly aware that these gifting initiatives are 
golden opportunities for brands to enact their 
values and, not just proselytize, but creatively 
demonstrate what it means to be a part of their 
community. 

Gifts for Good has helped over 700 busi-
nesses gift over 36,000 employees and clients 
with their choice of gift through our platform. 
We’ve handled strategic gifting campaigns for 
many of the world’s largest brands including: 
National Geographic, Google, Toyota, and 
Amazon. 

As a professional gift giver, here are my 
guidelines for companies looking to gift  
appropriately, and successfully, in the age of 
COVID-19: 

1) Do NOT skip corporate gifting this 
year (you will regret it). Over the last six 
months, the biggest question I have gotten 
from business leaders is whether or not they 
should be sending a gift in the first place. “Is 
it inappropriate to send a gift when people are 

suffering; and when we’ve had to let go of some 
of our employees?” they ask. While I can under-
stand the hesitation, this outlook from business 
leaders fails to recognize the great detriment 
that comes along with not 
gifting. 

In times of uncertainty, 
you need to turn up the 
volume on your relation-
ships – relationships matter 
now more than ever. Cli-
ents, suppliers, and employ-
ees will always remember 
who had their backs during 
times of crisis. If you want 
to survive a downturn and 
position your company to 
rebound and thrive in the 
new normal you need to 
continue investing in 
your relationships and 
driving loyalty. This year 
more than ever, compa-
nies must make a pivotal 
choice: to actively lever-
age gratitude. 

2) Make sure your gifts give back. Just as 
companies need to leverage gratitude, they also 
need to leverage their pre-existing gifting bud-
gets (for good). Money is no longer the focus of 
corporate gifting this year – positive energy is. 
Giving a meaningful gift that tells a story allows 

you and your company to be an agent of light 
in a culture and country full of great unrest 
and uncertainty. Companies who continue to 
showcase their values and ethics will be the 

ones who thrive in 2021, and 
beyond. 

3) Don’t overspend 
(but don’t be cheap either). 
The problem with corporate 
gifting is that most leaders 
lack the right mindset when 
it comes to gifting. When 
you focus on yourself and the 
benefits you’ll reap personally 
– while being cheap – your 
gift comes with negative 
energy. This year more than 
ever, the world needs posi-
tive energy. Don’t go into a 
gifting discussion focusing 
on how much the gift will 
‘cost.’ Focus instead on 
the surprise and pleasure 
it can bring to others; and 
how much it will positively 
impact others. 

In the same breath, in this current climate it 
is not appropriate to send a new client a $1,000 
bottle of wine; doing so will make you look 
like you’re not paying attention to the current 
environment. As a general guideline, I suggest 
not spending more than $250 per employee or 

client this holiday season. 
4) Choose a branded experience over a 

branded product. 2020 is not the year to send 
a product that promotes yourself. If you want 
to give a thoughtful gift this year, choose an 
unbranded product – and then incorporate your 
branding discreetly using a branded gift note or 
sticker. 

Alternatively, check out Gifts for Good’s 
new corporate gifting software, GIFTforward at 
giftsforgood.com. GIFTforward is a corporate 
gifting platform that allows employees and cli-
ents to pick their favorite (unbranded) gift from 
a collection of gift choices. The best part? The 
platform includes a branded email and landing 
page; and all you need are your gift recipient’s 
email addresses… no more gathering home 
shipping addresses!

In summary, if you and your family still 
have the gift of health, safety, and food please 
count your blessings – you are one of the lucky 
ones. There are so many around the world, and 
around the country, that are hurting and facing 
challenges in light of COVID-19. 

In these times of loss and deep uncertainty, 
radical generosity goes a long way. Don’t over-
look the power of a small gift to uplift us, spread 
kindness, and remind us all what we have to be 
grateful for this year. 

Laura Hertz is the CEO of Gifts for Good.  
Learn more at giftsforgood.com.

Four Guidelines for Successful Corporate Holiday 
Gifting in the Age of COVID-19
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I f there was ever a holiday season that called 
for outside-the-box gifting, it’s this one. 
2020 redefined “business as usual,” and we’re 

all looking for meaningful, creative ways to 
express appreciation to staff, clients, and loved 
ones. 

Want to reward employees and thank spe-
cial clients while also saving endangered spe-
cies? The Los Angeles Zoo’s Corporate Leaders 
program offers businesses the opportunity to 
demonstrate meaningful community and cor-
porate citizenship and give while giving back. 
Members receive a range of benefits, including 
free Zoo passes, exclusive experiences, VIP 
tours, and hospitality accommodations. 

“The Corporate Leaders program is one of 
the most rewarding corporate philanthropy 
programs in Southern California,” says Kevin 
O’Brien, Director of Corporate Sponsorships 
for the Greater Los Angeles Zoo Association 
(GLAZA). “It provides vital support to the Los 
Angeles Zoo’s mission-driven conservation, 
sustainability, and education initiatives. At the 
same time, it provides a wide range of extraor-
dinary benefits created to enhance employees’ 
and clients’ experience at the Zoo.” 

 
FROM THE BUSINESS TO THE PERSONAL

The Zoo also offers a range of unique expe-
riences and tangible gift items through its new 
online store and Holiday Gift Guide. Popular 
retail items include adorable Ecokins (plush 
animals made from 100% recycled materials), 
zoo-inspired toys and apparel, and face masks 
featuring baby Angela, the first gorilla born at 
the L.A. Zoo in more than 20 years. The Save 

the Future, Share Our World line features 5% 
recycled plastic and creates awareness among 
younger generations about endangered species, 
echoing the L.A. Zoo’s mission of saving ani-
mals from extinction.

A fun way to honor the animal lover in 
your life is to symbolically “adopt” an animal 
in their name. All species at the L.A. Zoo—
from the miniature sunburst diving beetle to 
the majestic Asian elephant—are available for 
sponsorship. Recipients receive a personalized 
ADOPT (Animals Depend on People, Too) 

certificate and animal fact sheet, with addi-
tional benefits at higher levels. 

Put someone you love at the front of the 
line with a year’s worth of visits to the Zoo 
via the gift of membership. Your recipient will 
also receive event and retail discounts, free 
or half-price entry to 170 zoos and aquariums 
nationwide, a subscription to Zoo View maga-
zine, and more. 

Want to really wow that special someone? 
Name a Zoo resident after them! Many ani-
mals are available for naming, with donations 

commensurate with the animal species chosen. 
Donors with Zoo “namesakes” receive special 
recognition and other benefits, including a 
visit with meet the animal’s care staff. 

All these options support the Zoo’s mission 
to inspire conservation and care for the planet 
through its diverse wildlife. 

To learn more about the Corporate Leaders pro-
gram, contact Kevin O’Brien at (323) 644-4705 
or kobrien@lazoo.org. Shop the Zoo’s Holiday Gift 
Guide at lazoo.org/giftguide. 

Wild Gifts Support Wildlife

A ccording to a recent AAA Travel sur-
vey, American travelers are making 
vacation plans through the end of the 

year, but remain cautiously optimistic about 
those future plans. Sixty-seven percent of 
U.S. adults planning a vacation before the 
end of the year report some degree of uncer-
tainty they will actually be able to take their 
vacation. As a result, some are opting for 
spur-of-the-moment travel decisions as they 
take coronavirus implications into account. 
According to AAA’s survey, one in five who 
are planning a trip before the end of this year 
but haven’t booked yet expect to do so within 
one week of traveling. AAA advises these 
travelers to take proper precautions to help 
keep themselves and others safe while away 
from home.

The vast majority of trips this fall — 
80% — will be road trips. In a sign of the 
rising popularity of auto travel this fall, use 
of AAA’s popular TripTik road trip planning 
tool has doubled compared to the spring 
and early summer. Not surprisingly, when 
they pack up their cars, more Americans are 
heading to destinations known for outdoor 
recreation and socially distanced fun than in 
previous years.

It is likely that many will travel for 
Thanksgiving and the Holiday season as well. 

“As many Americas continue to work from 
home and attend school virtually, this tempo-
rary lifestyle change opens up new and excit-
ing possibilities for fall travel - particularly for 
those who deferred summer travel plans,” said 

Paula Twidale, senior vice president, AAA 
Travel. “For those who choose to travel, the 
great American road trip continues to be the 
preferred method of getting out and exploring 
the United States. AAA advises these travel-
ers to plan ahead and take precautions to be a 
responsible traveler.”

Lower prices at the gas pump may also be 
motivating some would-be travelers to hit the 
road this fall. On average, gas prices nationally 
are nearly 50 cents cheaper than this time last 
year, and are the cheapest fall prices since 2016.

TOP ROAD TRIP DESTINATIONS
This fall, vacationers are showing a pref-

erence for the great American road trip and 
U.S. destinations that allow for socially dis-
tanced, outdoor recreation. New additions to 
the list of top road trip destinations this year 
include Keystone, South Dakota - home to 
Mount Rushmore - and Colorado Springs.

• Denver, CO
• Las Vegas, NV
• Los Angeles, CA
• San Diego, CA
• Seattle, WA
• Keystone, SD
• Portland, OR
• Phoenix, AZ
• Colorado Springs, CO
• Myrtle Beach, SC

“Trips that allow people to take advantage 
of the great outdoors are particularly appeal-
ing this fall. From hiking and exploring state 

and national parks, to visiting beaches and 
outdoor gardens, all of these top road trip des-
tinations feature activities that allow families 
to enjoy America’s backyard within their indi-
vidual comfort levels,” continued Twidale.

AAA provides more than 61 million members 
with automotive, travel, insurance and financial 

services through its federation of 32 motor clubs 
and nearly 1,000 branch offices across North 
America. Since 1902, the not-for-profit, fully 
tax-paying AAA has been a leader and advocate 
for safe mobility. Drivers can request roadside 
assistance, identify nearby gas prices, locate dis-
counts, book a hotel or map a route via the AAA 
Mobile app. To join, visit AAA.com.

Americans Planning Holiday Travel 
with Cautious Optimism
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