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MOST INFLUENTIAL WOMEN MOST INFLUENTIAL INSURANCE BROKERS

W ELCOME TO THE 2019 EDITION OF OUR ANNUAL SPECIAL SUPPLEMENT HONORING LA’S 
MOST INFLUENTIAL INSURANCE BROKERS.

As we recently learned after last year’s wildfires, insurance is vitally important if we are to protect our 
businesses, employees, homes, vehicles, and other professional and personal assets. 

It is also essential to be aware of regional laws and conditions that could put businesses at risk and to secure proper 
liability protection. 

Good insurance brokers help with these issues, and many of the best in that field are based in the Los Angeles region. 
We’ve alphabetically listed 20 of them here, along with some basic information about their careers, practices, and areas 
of specialty.

The insurance professionals listed in these pages were chosen by the Los Angeles Business Journal to be recognized due 
to their standing as trusted advisors, depth of expertise and high professional standards and for contributions to the Los 
Angeles community at large.

Congratulations to the excellent brokers who made this list. Thank you for working to keep the people and businesses 
of Los Angeles covered and protected.

Best regards, 

Anna Magzanyan
Publisher & CEO

Letter from the Publisher

PETER ARKLEY
President, Alliant Specialty

Alliant Insurance Services
EXPERTISE: Property & Casualty, Surety,  

Business Development and Operational Excellence

P eter Arkley joined Alliant in June 2011 
and built the premier construction risk 
management group in the United States.  

Under his leadership, the Alliant Construc-
tion Services Group became the broker of 
choice for the largest public, P3 and private 
projects in the country, placing $1.8 billion 
into the market and became the number 
one construction and surety broker in the 
country. Arkley achieved significant success 
in 2018 with his work on Phase 2 and 3 of 
the Los Angeles Purple Line Extension proj-
ect. This heavy rail subway project included 
three miles of underground tunneling below 
a congested area of Los Angeles with some of 
the most expensive real estate in the country, 
including Beverly Hills and Wilshire Blvd. 
This insurance and surety placement required 
a seasoned technical broker with extensive 
construction industry expertise.  This is only 
one of many million and billion dollar proj-
ects that Arkley was responsible for last year. 

MARIA CARAZA-SALDANA
Life Insurance Agent

New York Life - Southern California
EXPERTISE: Life Insurance & Employee Benefits

A s a dedicated member of New York 
Life’s Southern California team, Maria 
Caraza-Saldana collaboratively engages 

with individuals and business owners to plan 
for their future and protect the things most 
important to her clients. From life insurance 
solutions and retirement planning to educa-
tional seminars and financial workshops in 
the community, Caraza-Saldana has been a 
leader to those around her and an influential 
role model among the 120 Latino associates 
at the firm. In fact, Caraza-Saldana has been 
named the #1 Latino Market associate for 
New York Life Southern California and is a 
mentor to the firm’s newest agents. In any sit-
uation, Caraza-Saldana always does right by 
the client. Her attention to detail and com-
mitment to continued learning has honed 
the skills, language, and confidence necessary 
to lead within an organization while deliv-
ering unparalleled results. She takes respon-
sibility for the work that she does and finds 
great purpose in helping others. 

KENNY CHANG
CEO

KCAL Insurance Agency
EXPERTISE: General Insurance

K enny Chang, CEO and Founder of 
KCAL Insurance Agency, immigrated 
from Taiwan to the United States in the 

early 1980s. He decided early on that he 
wanted to serve his community and make 
the immigrant experience easier for others. 
Chang pledged to help those in the Chinese 
community understand the importance of 
having insurance coverage and managing 
risk. He became an insurance agent in 
1984, and founded KCAL Insurance Agen-
cy (KCAL) in 1992. KCAL has grown to 
become one of the largest minority-owned 
insurance agencies in Southern California. 
KCAL has provided over 120,000 individ-
uals and families with health, auto, home, 
and life insurance, and over 5,000 businesses 
with general liability, workers’ compensa-
tion, group health, and other types of busi-
ness insurance.  Under Chang’s leadership, 
KCAL has been recognized as one of Cov-
ered California’s top insurance agencies. 

JOEL DAVIDOWSKI
Executive Vice President, Employee Benefits
HUB International Insurance Services

EXPERTISE: Employee Benefits

W ith over 30 years of experience in the 
healthcare and benefits industry, Joel 
Davidowski is a leading employee ben-

efits consultant for HUB International. His 
contributions to the industry started in 1988 
where he mastered the basics of healthcare 
and benefits. He later owned his own inde-
pendent brokerage, which was acquired by 
Kessler Advisors in 1995. He instituted best 
practices in client service and marketing and 
grew the Employee Benefits Practice from 1% 
to 40% of total revenue in less than ten years. 
In 2011, Kessler merged with HUB Inter-
national, where he continues to lead as the 
Executive Vice President of Benefits. Davi-
dowski and his team work with their clients 
to develop a multi-year employee benefits 
strategy, customized for each client’s needs, 
with specializations in health and productiv-
ity. Davidowski provides employee benefits 
strategies that deliver cost containment, 
tailored communications and comprehensive 
fiduciary support for a variety of clients.
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We congratulate Rafael Martinez, 
Rachael Waller and Teena Hostovich 
for their extraordinary professional 
accomplishments and exemplary 
leadership, which earned them 
recognition among LA’s Most 
Influential Insurance Brokers by 
Los Angeles Business Journal.

They are emblematic of our high-
performance culture that is passionate, 
innovative, collaborative and effective 
at tackling our clients’ most complex 
risk challenges and achieving results.

Named 2019 
Most Influential 
Insurance Brokers 
by Los Angeles 
Business Journal.

Lockton People: 
Our Most Valuable 
Resource

At Lockton, we value our people. 
That means investing in them by 
offering training, development and 
mentorship programs so they can 
reach their fullest potential.

We support professional growth, 
team engagement and career mobility 
within our company, creating a 
pipeline of leaders vital to our future.

Innovative    Strategic    Committed www.lockton.com
213.689.0065
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JIM GILLETTE
President, Pacific South Region

EPIC Insurance Brokers & Consultants
EXPERTISE: Commercial Property & Casualty and Employee 

Benefits Brokerage

J im Gillette is EPIC Insurance Broker & 
Consultants Regional President respon-
sible for the management, leadership, 

and growth of the firms Southern California 
operations.  He is also a member of EPIC’s 
Executive Committee.  Additionally, he 
serves as a client team leader designing prop-
erty & casualty and employee benefit insur-
ance programs for corporate clients as well as 
coordinating risk management and brokerage 
resources throughout EPIC.  Gillette works 
with clients in a number of industries ranging 
from real estate and development, manufac-
turing, professional services, and private equi-
ty firms and their portfolio companies. Gil-
lette joined EPIC in 2010 to help build out 
the Los Angeles office when the company, 
which was founded in 2007, was establishing 
its footprint in Southern California.  Over 
the last nine years with the firm he has lead 
the expansion of the Los Angeles office and 
EPIC’s revenue from less than $2 million in 
2010 to over $15 million in 2018.  

ALEXANDRA GLICKMAN
Area Vice Chairman, Managing Director - Practice 
Leader - Global Real Estate and Hospitality Practice

Gallagher
EXPERTISE: Real Estate and Hospitality

A lex Glickman’s career in insurance 
started in 1983 at Johnson & Higgins 
where she immediately began to focus 

on representing real estate and hospitality 
clients. During the course of the past 36 
years, she has pioneered insurance language 
and concepts that have become industry 
standards and has taught real estate and hos-
pitality related insurance classes to attorneys 
and business professionals for more than 
34 years. Highlights of her career include 
being recognized by Lloyds of London as 
the “Lloyds Retail Broker of the Year;” the 
Real Estate division of the LA Bar Associ-
ation; Risk & Insurance Magazine’s “Power 
Broker” for 11 years’ and numerous other 
awards. In addition to being the global lead-
er of Gallagher’s Real Estate and Hospitality 
Practice, she is responsible for a Los Angeles 
based team of more than 30 people who 
work together to provide insurance and risk 
management services to clients owning and 
managing more than $125 billion of assets. 

BRIAN HEGARTY
Principal, Managing Director Los Angeles

Marsh & McLennan Agency, LLC
EXPERTISE: Employee Health & Benefits Insurance

B rian Hegarty is the Managing Director 
of the Los Angeles office for Marsh & 
McLennan Agency (MMA). In addition 

to overseeing the firm’s rapid growth in the 
Los Angeles market, Hegarty specializes in 
employee benefits programs for mid-size to 
large companies. He works hand-in-hand 
with clients to build benefits programs 
focused on improving the employee expe-
rience and driving retention and recruiting 
efforts. Since joining the firm in 2008, he 
has worked closely with many leading Los 
Angeles industries. Focused on enhancing 
the experience for both employers and 
employees, he is adept at helping organiza-
tions that are expanding operations nation-
ally and internationally. Hegarty expertly 
navigates his dual roles: assisting clients with 
attraction and retention of talent and cost 
management while helping the firm expand 
its footprint in the Los Angeles market.  
Over the course of the past twelve months, 
he has led MMA’s Los Angeles office from its 
inception to an overall growth of 500%. 

TEENA HOSTOVICH
Executive Vice President and Partner

Lockton Companies
EXPERTISE: Law Firms and Higher Education

T eena Hostovich is a 30+ year industry 
veteran and internationally recognized 
authority on professional liability and 

risk management. She is Executive Vice 
President and Partner of the Pacific Series 
of Lockton and heads its Law Firm and 
Higher Education Practices. As a member 
of Lockton’s Executive Committee, she is 
responsible for the Pacific Series operations 
overseeing 700 Associates in six offices and 
annual revenues exceeding $185 million. 
Much of her success as a broker lies on her 
deep expertise and creative approaches to 
risk management for law firms and higher 
education institutions. Throughout her 
career, she has been innovative in adapting 
and creating a number of new insurance 
programs that allow her clients to better 
leverage their coverage, achieve significant 
savings and realize greater asset protection. 
These programs range from earthquake and 
workers’ compensation to risk management. 

ROBERT JELLEN
Managing Director, Entertainment

HUB International Insurance Services
EXPERTISE: Film, TV & Media Productions

B ob Jellen brings over 50 years of experi-
ence specializing in providing insurance 
for major studios, television networks, 

independent filmmakers, advertisers and 
advertising agencies. Since he started his 
career in 1967, he has pioneered many cre-
ative insurance solutions to solve the needs 
of studios and productions--including Family 
Cast Coverage and the first DICE package 
policy for television commercial production 
companies. He was the first insurance broker 
to receive screen credit for providing pro-
duction insurance on a film. Over the years, 
Jellen has insured hundreds of motion picture 
and television productions including 14 Best 
Picture Oscar Winners. He has provided 
insurance services to Viacom, Paramount 
Pictures, Amazon Studios, MGM, Dream-
Works, Warner Bros., Universal Pictures, 
Fox, Walt Disney Company, and more. In 
2015, Jellen join HUB International as Man-
aging Director of its Entertainment Practice. 
He has also been instrumental in being able 
to provide coverage for A-list talent.

DAVID KUMMER
Managing Director / Partner

SullivanCurtisMonroe Insurance Services, LLC
EXPERTISE: Risk Management, Strategy, Sales, Operations, 

Leadership and Change Management

D avid Kummer, Principal and Managing 
Director of SCM, resolves the risk man-
agement needs of middle market compa-

nies throughout Southern California. With 
more than 30 years of industry experience, 
Kummer is experienced across a wide range of 
industries and his tenure and position allow 
him to maintain close relationships with 
senior executives at the insurance company 
level. These relationships create leverage that 
produces better placements and better claims 
results for his and SCM’s customers. He holds 
the designation Chartered Property & Casu-
alty Underwriter (CPCU), in addition to an 
Associate in Claims degree. What he is most 
proud of is his ability to transcend his role as 
insurance broker and “show up” for customers 
and prospects as a true business consultant. 
With a combined total of 20 years in YPO 
and Vistage, he has spent thousands of hours 
discussing, analyzing and reviewing likely 
almost every problem or challenge that a 
business owner may face. 

PAUL LEBLANC
West Region Brokerage & Advisory Practice Leader

Willis Towers Watson
EXPERTISE: Health & Benefits Insurance

P aul Leblanc is Willis Towers Watson’s 
West Region Brokerage & Advisory 
Practice Leader. Drawing from more 

than 25 years of experience with employee 
benefits, carrier consulting and brokerage, 
Leblanc is responsible for the overall man-
agement and growth of the West Region 
Brokerage & Advisory practice which spans 
offices from California to Texas. In addition 
to his leadership responsibilities, Leblanc 
works with employers including Fortune 
1000 companies, some of which are the 
practice’s largest accounts where he serves as 
an executive sponsor. His specialties include 
alternative/self-funding, underwriting, con-
sumer driven healthcare modeling, wellness, 
pharmacy benefit manager evaluation, ven-
dor placement, and claims analysis and con-
tribution strategy. Leblanc sits on multiple 
carrier advisory councils and is a frequent 
speaker at human resource and industry 
events on topics that include employee ben-
efit modernization, innovation, and popula-
tion health management.

DAEWOO (BRIAN) LEE
Co-Founder

Allmerits Financial
EXPERTISE: Financial Services and Insurance Services

W hat started out as a part time job 
evolved into Brian Lee’s career, as 
early on he was a resourceful and 

determined agent who successfully helped 
many clients with their financial needs. As 
the co-founder of Allmerits Financial, Lee 
has been managing the firm and all aspects 
of its administration, producer recruitments, 
and production management. He has 
been in charge of the TEAM 401(k) and 
advanced planning team providing premier 
financial services for select clients. Lee’s 
goal with Allmerits has been to structure 
a company away from the usual sales-ori-
ented system and create a well-balanced 
and well-educated, expert agent-oriented 
company. In 2015, Allmerits Financial was 
established with solid agent base, servicing 
retirement planning and life insurance. In 
2018, Lee expanded the company’s field 
to business asset management and opened 
another door as Allmerits Asset Manage-
ment LLC.

MOST INFLUENTIAL INSURANCE BROKERS
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STACEY LEM
Director, Health & Benefits,  
Los Angeles Market Leader
Willis Towers Watson

EXPERTISE: Health & Benefits Insurance

S tacey Lem joined Willis Towers Watson 
in May of 2017 and serves as the Market 
Leader for the Brokerage & Advisory 

Practice in Los Angeles. With over 30 years 
of experience, 25 of those focused on the 
Los Angeles market, Lem uses his back-
ground to lead the practice in delivering 
excellence to clients as well as colleagues. 
Lem’s career is founded upon delivering stra-
tegic solutions to middle and large market 
clients, in nearly every industry including 
private equity, non-profit, high tech, manu-
facturing, and retail. As a former underwrit-
er, Lem can walk a client through complex 
financial strategies, and with his emphasis 
on clients and service, can provide boots on 
the ground support. Having a long-standing 
presence in the Los Angeles market, Lem 
has built strong relationships with the carri-
ers who deliver products and services to cli-
ents.  He attributes this to a commitment to 
treat others with transparency and respect.

MITZI LIKE
President and CEO

LBW Insurance and Financial Services
EXPERTISE: Property & Casualty

M itzi Like is the President and CEO 
of LBW Insurance and Financial 
Services. Her role includes setting 

strategies for growth, running daily company 
operations, and producing the firm’s larg-
est book of business. Her Insurance career 
began in the claims department at St. Paul 
Fire & Marine Insurance Company. In 1977 
she formed Like Financial with her father, 
whose expertise was in Life Insurance and 
Financial Planning. After merging the firm 
with another entity and changing the name 
to L/B/W, Like eventually took over as CEO 
in 2002. In 2013, Like formed Western 
Resource Network, a strategic alliance, with 
two other agencies in the Los Angeles area. 
She has also made two acquisitions in recent 
years and in 2014 the agency secured the 
contract to provide insurance services to the 
City of Santa Clarita. The multi-year con-
tract was renewed in 2018.

RAFAEL MARTINEZ
Senior Vice President, Unit Manager 

and Account Executive
Lockton Companies

EXPERTISE: Construction Risk

R afael Martinez is Senior Vice President, 
Unit Manager and Account Executive 
for the Pacific Series of Lockton. A 

leader in commercial insurance with more 
than 17 years of experience in program 
design and negotiation, he is responsible for 
the performance of his unit, a service team 
of 11 Associates that manages all aspects 
of Lockton’s complex construction client 
accounts. He strengthens clients’ businesses 
through strategic advice, strategic brokerage 
and resource management, aligning resources 
across multiple departments within Lockton, 
including loss control and claims, to best 
meet their evolving insurance coverage and 
risk management needs. He also serves on 
Lockton’s Operating Committee. In this role, 
he supports Lockton’s growth with an empha-
sis on human capital and strategic consulting. 
His career track at Lockton, coupled by his 
expertise in complex construction risks, plac-
es Martinez in high demand by producers. 

DYLAN ROBERTSON
Executive Vice President, Benefits Division / Partner
SullivanCurtisMonroe Insurance Services, LLC
EXPERTISE: Employee Benefits Consulting and Brokerage: 
Medical, Dental, Vision, Life/AD&D, Disability, Voluntary  

Benefits, HR Support Services

D ylan Robertson is an Executive Vice 
President and one of six partners at 
SCM. His primary roles include new 

business production, broker and consulting 
work for clients ranging between 50 - 3000 
employees, and leading SCM’s Los Angeles 
employee benefits office. Robertson is a 
second-generation employee benefits consul-
tant with over ten years of experience as an 
employee benefits expert, having spent time 
on both the insurance carrier and brokerage 
sides of the business. He has been with SCM 
for five years and in the benefits industry for 
11 years. Robertson joined SCM’s benefits 
division in 2014, with specialized expertise 
in ancillary and voluntary benefits, benefits 
technology/administration, and benefits com-
munication/education products and services. 
Within the last 12 months, Robertson has 
produced over $1,100,000 in new business 
revenue while renewing/retaining 98% of his 
book of business.

REINHOLD C. SCHRADER
Managing Director Latino Practice Group

Bolton & Company
EXPERTISE: Latino Businesses

R .C. Schrader is the head of the Latino 
Practice Group at Bolton & Company. 
He has over 35 years of experience in 

international sales, marketing, public rela-
tions, and risk management, in both the 
private and public sectors. His ambicultural 
and entrepreneurial philosophy has afford-
ed a career in quantitative expansion of 
international relationships in the United 
States and Latin America. Previously, he 
was appointed by Governor Pete Wilson as 
Director of the California Trade & Com-
merce Agency in Mexico, where he spear-
headed vital trade and investment oppor-
tunities to the mutual benefit of California 
and Mexico. At Bolton, Schrader has built 
a team of bilingual and bicultural insurance 
professionals that cater to Latino businesses. 
He takes a “tropicalized” approach to his 
practice, bridging the business and cultural 
gaps between Latin America and the United 
States.

DANONE SIMPSON
CEO & President

Montage Insurance Solutions
EXPERTISE: Employee Benefits, Property & Casualty, Fire & 

Casualty, and Life

D anone Simpson, MBA, GBDS is 
Founder and CEO of Montage Insur-
ance Solutions.  With over 18 years of 

experience in all lines of insurance, Simpson 
has built an agency focused on employee 
benefit and property & casualty programs 
for the commercial and non-profit sectors. 
Under her leadership the firm has partnered 
with over 100 carriers in order to find the 
perfect insurance solutions at the right price 
for their clients. Her passion has fueled the 
hearts of her employees to serve the Human 
Resources Departments, and their employ-
ees, as though they were their own families. 
This same spirit is used to provide the best 
care to insure clients’ property & liability. 
Her company utilizes HR tools, consulting, 
wellness campaigns, health fairs and safety 
initiatives to reduce premium and employee 
costs. These programs have proven to be 
effective in retention and nurturing the 
health and safety of employees. 

JAYSON SULLINGER
Senior Vice President, Commercial Division

SullivanCurtisMonroe Insurance Services, LLC
EXPERTISE: Commercial Property and Casualty, Workers’ Com-
pensation, Professional and Executive Management Liability

A s an Account Executive within Sul-
livanCurtisMonroe’s Core Business 
Division, Jayson Sullinger is primarily 

responsible for delivering risk management 
solutions to clients across a wide range of 
industries, including Manufacturing, Hos-
pitality, Labor Management, Real Estate 
and Technology. Sullinger received valuable 
experience in litigation while working as an 
associate attorney specializing in medical 
malpractice defense, representing hospitals, 
doctors and long-term care facilities. At 
SullivanCurtisMonroe, he has worked with 
several multi-national companies, including 
Edelbrock, Rehrig Pacific Company, Walker 
Zanger, Ignify and Posey Company. In addi-
tion to the day-to-day aspects of risk man-
agement, Sullinger has counseled clients 
on managing complex post-sale exposures 
following merger or acquisition with private 
equity firms and global conglomerates.  

RACHAEL WALLER
Senior Vice President
Lockton Companies

EXPERTISE: Strategic Growth, Talent Development  
and Human Capital

R achael Waller is Senior Vice President of 
the Pacific Series of Lockton. She joined 
Lockton in 2011 and served as Senior 

Project Manager before being promoted to 
head Lockton’s Production Resource Group 
(PRG). Her group drives strategic growth 
and interacts with every aspect of Lockton’s 
service model to support the largest and fast-
est growing Producers. She is responsible for 
monitoring, managing and assisting with the 
pre-renewal and renewal processes as well as 
client-specific projects. She leads commu-
nications across the entire Lockton team, 
ensuring all commitments are executed. 
She is the youngest senior executive in the 
30-year history of the company’s operations 
in the Pacific. She was also appointed to the 
company’s new Operating Committee, which 
shares responsibility for the overall leadership 
of the Pacific Series, the fastest growing series 
in Lockton. Since heading the PRG, she has 
doubled the department and the number of 
Lockton Producers who support it. 

MOST INFLUENTIAL INSURANCE BROKERS
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Your business doesn’t stop 
working at night. 
At Torrey Pines Bank, we don’t clock out until you do.  

torreypinesbank.com

Top 10 - Forbes Best Banks

Bank on Accountability

We do what it takes to give our  
clients peace of mind, and that
includes making ourselves available 
when it’s convenient for you.

Torrey Pines Bank is a division of Western Alliance 
Bank, Member FDIC. Western Alliance ranks top ten on 
Forbes’ Best Banks in America list, four years in a row.
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By RON REZA

Buying insurance may on the surface seem 
simple, but is actually anything but. 

Whether you are purchasing a new 
auto insurance policy for yourself, your family 
(especially if you have new-driver kids) or 
for your business’ sales force and your fleet of 
company vehicles, the act of obtaining effec-
tive, reliable auto insurance can be as com-
plex as it is important to your bottom line. 

Below are a few suggestions of things any-
one should consider prior to purchasing an 
auto insurance policy. 

ARE YOUR POLICY LIMITS RIGHT FOR YOU?
It is very important to have the proper/

correct policy limits to protect your assets. 
You never want to be under-insured. You also 
do not want to be over-insured. Some might 
say that you can never be over-insured. How-
ever, for cost purposes, being over-insured can 
take a toll on the bottom line. Finding the 
balance is the key. 

MAKE SURE YOU HAVE APPROPRIATE COVERAGE
It is key to differentiate between the cov-

erages that you may never use compared to 
those that you will be much more likely to 
use. For example, roadside assistance may be 
best served by a yearly membership through 
the Auto Club. The key is to not pay for 
unnecessary coverages you simply don’t need. 
There are, however, many other kinds of 
coverage you may want to discuss with your 
agent/broker that could be important to you, 

such as rental, uninsured motorist and medi-
cal coverage, to name a few.

CHOOSE THE DEDUCTIBLE THAT BEST SUITS  
YOUR NEEDS

Deductible choice is and can be a very 
good cost saver when it comes to the premium 
you pay for any policy you have. It’s smart to 
understand the deductible system you are get-
ting into and to discuss that with your agent/
broker. Knowing when and how the deduct-
ible is used is something every policy owner 
should know. 

TO WHAT EXTENT IS YOUR VEHICLE WORTH 
INSURING?

Finding the balance between covering your 
own vehicle so it will be fixed in the event of 
an accident and not covering it can be a little 
tricky. It really depends on a few factors: age, 
make and model of the vehicle, etc. Also, the 
overall cost to cover vs. not cover the vehicle 
is a factor that should be taken into consider-
ation. If you believe you are a good driver and 
you have an older vehicle, there is a coverage 
you can buy that is significantly less expensive 
and will cover your vehicle up to $3,500 with-
out paying a deductible. This coverage would 
come into effect in the event you are not at 
fault in an accident and the other person does 
not have any insurance. If the other person 
is at fault and they do have insurance, then 
their insurance company will cover repairs 
for your vehicle. With this coverage, the only 
way your vehicle won’t get repaired is if you 
are at fault.

CONSIDER WHO IS DRIVING THE VEHICLES  
YOU INSURE

Young drivers are expensive to insure. One 
factor many may not be aware of is that the 
longer a young driver waits to get his or her 
drivers license, the longer it takes to get a less 
expensive rate on the policy. Companies look 
at how long a driver has been licensed. So 
even if a young person doesn’t have an inter-
est in driving, he or she should still acquire 
a driver’s license so the “experience clock” 
starts ticking in your favor. 

AN UMBRELLA INSURANCE POLICY OFTEN  
MAKES SENSE

If you have assets, obtaining an umbrella 
policy is a very inexpensive way to secure 
them. When buying an auto policy, you may 
want to explore selecting a carrier that allows 
you to have your umbrella policy with them 
(even if you don’t have your home policy with 
that carrier). 

BE CAUTIOUS WHEN PURCHASING  
POLICIES ONLINE

As long as you understand what you are 
buying, purchasing insurance over the inter-
net or simply shopping for the best price can 
be okay. However, it is always better to speak 
with a knowledgeable insurance agent/broker 
if you have any doubts about anything when 
it comes to insurance coverage. 

COVERAGE FIRST
At the end of the day, virtually everyone 

is better off when they make a coverage pur-

chase based upon the merits of the policy. You 
don’t have to spend exorbitant amounts to get 
the best coverage.  My personal motto is “cov-
erage over cost.”

Ron Reza has over 25 years experience in 
the insurance industry. After obtaining his 
degree in Security Administration, he became 
a senior claim adjuster with 20th Century 
Insurance Company. In the mid 90s, he served 
as a Criminal Investigator for the California 
Department of Insurance, Fraud Division. He 
also trained local and state law enforcement 
agencies to identify insurance and claim fraud. In 
2000, he launched Proline Insurance Services, an 
insurance brokerage for more than 25 insurance 
companies. Reza currently oversees seven offices 
throughout Los Angeles, Orange County and the 
Inland Empire. For more information, contact 
Ron@prolineinsurance.com.   

What to Consider Before Purchasing Auto Insurance
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