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 LONG BEACH ON THE RISE

We’re the Southland’s 
global economic engine.
The Port of Long Beach supports 575,000 local jobs and moves $200 billion in cargo each year.

massive investment in a rail network that will ease traffi c congestion 
and improve the movement of cargo throughout the Port complex.

Long Beach is one of the few U.S. ports that can welcome today’s 
biggest ships. The Port has already hosted the 19,500-TEU (twenty-
foot equivalent unit) MSC Eloane — the largest container vessel to 
visit North America – and now has terminals that can welcome 
even larger ships.

Leader in sustainable growth
In order to ensure that growth at the Port is “green,” the Port invests 
millions of dollars each year to encourage the development of 
clean air technologies. For example, the Clean Air Action Plan has 
led to an 88% reduction in diesel particulates since 2005, even as 
cargo fl ow has increased. For a cleaner future, the Port is shifting to 
zero-emissions cargo-handling equipment by 2030, along with a 
goal of having truckers switch to zero-emission vehicles by 2035.

The Port has seen dramatic improvements in harbor water quality 
as well as increases in biodiversity, the numbers of marine animals 
and the acreage of kelp in Port waters, all indicating the increasing 
health of the harbor ecosystem.

Meanwhile, the Port of Long Beach prides itself on its culture of 
excellent customer service. Industry leaders have named it “The 
Best Seaport in North America” for 19 of the past 22 years.

Your neighbor, the Port of Long Beach, is the premier U.S. portal for 
trans-Pacifi c trade and a trailblazer in innovative goods 
movement, safety, environmental stewardship and sustainability.

As the second-busiest container seaport in the United States, the 
Port handles $200 billion in trade annually and supports 2.6 million 
trade-related jobs across the nation, including 575,000 in Southern 
California.

Long Beach’s global gateway 
Customers choose the Port of Long Beach because we are the 
most reliable, greenest  and most cost-effective portal for the 
movement of goods to America’s major consumer markets and 
from America’s manufacturers and growers.

In 2018, the Port handled 8.1 million container units, achieving the 
busiest year in its 108-year history.

Led by the fi ve-member Long Beach Board of Harbor 
Commissioners and Executive Director Mario Cordero, the Port of 
Long Beach is internationally recognized for its environmental 
stewardship, operational excellence, customer service and 
dedication to community service.

$4 billion investment in infrastructure
The Port is completing a decade of $4 billion in capital improvement 
projects, aimed at building some of the most modern, effi cient and 
sustainable marine facilities in the world to accommodate longer 
and wider ships, while generating thousands of new jobs.

The two largest projects are the $1.47 billion replacement of the 
aging Gerald Desmond Bridge and the $1.5 billion program 
creating the new Long Beach Container Terminal.

The new, landmark, cable-stayed bridge will be safer and provide 
better port access than the current span, which was completed in 
1968. It will be higher to accommodate larger ships underneath 
and will be wider for the vehicles that cross it every day. About 
15% of containerized goods imported to the U.S. travel over the 
Desmond Bridge.

Long Beach Container Terminal, which opened its fi rst phase in 
April 2016, is the greenest, most technologically advanced 
container terminal in North America. At full build-out in early 2021, it 
will move twice the cargo of the two terminals it replaced, with far 
less than half the air pollution. It is a vital part of the “Green Port of 
the Future.”

Back to the waterfront
Earlier this year, the Port returned to the waterfront by moving into 
a new administration building as part of the redeveloped Long 
Beach Civic Center, which also includes a new City Hall, Main 
Library, park and private development. 

Another $2 billion in projects are planned for the next 10 years, 
including improvements to Port roads and channels, along with a 

T H E  P O R T  O F  L O N G  B E A C H  –  E C O N O M I C  E N G I N E , 
G R E E N  G R O W T H  F O R  T H E  F U T U R E
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T H E  P O R T  O F  L O N G  B E A C H  –  E C O N O M I C  E N G I N E , 
G R E E N  G R O W T H  F O R  T H E  F U T U R E
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Not all convention centers are created equal and that’s certainly 
the case when it comes to the Long Beach Convention & 
Entertainment Center. By paying close attention to the relationship 
between creativity, collaboration, and community, it has evolved 
to embody fi ve trends that will defi ne events for years to come*.

1. Emotional Intelligence 
Designing with the end-user in mind
Our personal and professional lives intersect like never before — 
a successful meeting needs to appeal to, and activate, all 
dimensions of our humanity.  Our needs as humans — emotional 
and physical — should be the top priority for experiential design, 
not how much content we can jam into a meetings schedule.

Inspired by TED’s accommodating creative spaces and the way 
that participants engage with content as well as each other, 
LBCVB began following TED’s example, adding sofas, chairs, coffee 
tables, and lamps in the lobby, hallways, and public areas of the 
campus, and observed the responses. LBCVB created terraces and 
outdoor seating to allow visitors to enjoy the California sunshine. 
The trees and other greenery enliven the indoor space and piles of 
throw pillows and lamps cast a warm glow into corners making the 
campus feel residential, not institutional. There are “meeting pods” 
everywhere, giving people the ability to come together in groups 
of all sizes — or to sit alone comfortably, answering emails, or taking 
a break and possibly making a connection that they wouldn’t 
have made otherwise.

2. Orchestrated Serendipity
Engineering and embracing the unexpected for more 
meaningful moments 
Venues should work to foster human interaction by designing 
spaces that encourage unplanned human collisions. The 600-foot 
Rainbow Bridge at the LBCEC is not your average pedestrian 

walkway — the bridge moves people more effi ciently, but it also 
gives people a wonderful reason to stop and admire the design. 
Made up of dozens of curved steel ribs designed to mimic a 
breaking wave in the nearby Pacifi c Ocean, the landscaped bridge 
is lit at night by thousands of LED lights. With the addition of 
amenities — think a bar and seating around a fi re pit — the bridge 
can be transformed into a pop-up lounge. Playful juxtapositions, like 
a party on an illuminated bridge, help set the stage for the kind of 
unscripted moments that have become rare in many of our lives. 

3. Multi-Modal Design
Designing for adaptation and iteration  
Every event has a unique objective and audience, a space must 
refl ect the event’s personality and needs. The convergence of 
data tools now allow event designers to transform their knowledge 
into fully customized events. Offering such fl exibility is the Pacifi c 
Ballroom at the Long Beach Arena. Featuring a one-of-a-kind 
moveable ceiling truss system allowing users to confi gure the space 
any way they want, professional theater-grade lighting and sound, 
combined with use of the center’s arsenal of fi xtures and décor, 
the possibilities are seemingly endless. 

From an intimate black-tie-dinner, a country-western hoedown, to 
an EDM rave, a planner can create an atmosphere that matches 
an event’s style and objectives in one moment — and then 
change and update it as the experience unfolds.

4. Bigger Than Oneself 
Acting on a meaningful message 
Participants aim to identify with organizations that align with their 
values, so event organizers should look for venues that make it easy 
to incorporate sustainable practices into their meetings. At Long 
Beach, that includes offering biodegradable and compostable 
serviceware, avoiding single-use plastic items, and minimizing food 
waste by donating leftovers to local food banks and local farms.  
This, along with creative assets which normally would be transported 
to the center and possibly discarded after a single use, has the 
potential to signifi cantly reduce the carbon footprint of an event.   

5. A Clear Sense of Place 
Celebrate off-the-beaten-path destinations and encourage 
exploration of new, local environments.  
Organizers strive to bring the best content possible to their events, 
but attendees also look for novel experiences and meaningful 
connections in off-the-beaten-path destinations. 

The Long Beach Convention & Entertainment Center is oceanfront 
and right in the middle of a walkable downtown. With dozens of 
restaurants, shops, bars, galleries and only-in-Long-Beach 
destinations like the Queen Mary and Aquarium of the Pacifi c this 
city offers that one-of-a-kind experience visitors are looking for. 

To fi nd out more about planning a meeting or event contact 
Steve Goodling, President & CEO Long Beach Convention & Visitors 
Bureau at 562–436-3645 or visit MeetInLongBeach.com  
* PCMA and Marriott International’s year-long research project: Future Trends of Meetings & Events 

T R E N D S E T T E R .  A  L I V I N G  C A S E  S T U D Y .

HolidaysHolidaysHolidaysHolidays

Long Beach Convention & Entertainment Center

To book your event, please contact Kathy Pape | 562.499.7507 | Kpape@LongBeachCC.com

Plan Your One-Of-A-Kind Holiday Event 

From small to large, our turnkey spaces are the ultimate in festive party atmosphere. 

Whether it’s a small, cozy setting or an extravaganza for your entire corporate 

Holiday Party, we’re ready to help you celebrate.   

Paci� c Room

Paci� c Gallery and Patio

Top of the Lot

Terrace Lobby and Plaza

The Cove

Bogarts
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T he Queen Mary, permanently berthed in 
Long Beach, boasts over 42,000 square feet 
of meeting space, including 14 Art Deco 

salons which makes it one of the most unique 
social gathering and celebration destinations in 
Southern California. Marrying iconic tradition, 
modern technology and unparalleled customer 
service, the Queen Mary has everything neces-
sary to facilitate a flawless event experience.

With an array of banquet and event space 
in unique locations onboard and adjacent to 
the ship, the breathtaking ocean views and an 
authentic Art Deco atmosphere, the Queen 
Mary is the perfect place to host a celebration 
or social gathering of any kind. From wed-
dings to anniversaries, reunions and more, the 
Queen Mary is a one-of-a-kind venue that visi-
tors will never forget.

There’s no better way to connect with your 
group than to experience the thrills, discover 
the secrets and explore the past together on 
our group tours. To make planning easy, we 
offer special packages for groups of 15 or more. 
A Commodore or SHIP’S Captain can wel-
come your group aboard. The guided tours take 
you places you’ve only read about. No one tells 
a story better than our tour guides with Queen 
Mary knowledge and insight that is second 
to none. Visitors can go behind the scenes, 
exploring the ship’s fascinating history, take a 
World War II tour, or even investigate the ship’s 
purported paranormal hotspots. A visit to the 
Queen Mary’s Model Gallery will provide an 
up-close view of some of the finest ship models 
in the world, as they tell the story of the evolu-
tion of transatlantic passenger travel from 1841 
to the present. 

Additionally, the Queen Mary Events Park 
offers expansive room for gatherings of up 
to 6,000 people. While our meeting space is 
impressive, our Art Deco salons give your group 
a unique experience, stepping back in time to a 
more elegant age while providing contemporary 
appointments.

Reserve a Stateroom and stay at the legend-
ary Queen Mary and enjoy an unforgettable 
experience. Whether it’s the authentic polished 
wood paneling, the original 1930s artwork, the 
elegant Art Deco style or the operable port-
holes, there’s no question that the Queen Mary 
in Long Beach is unlike any other hotel. Stay 
aboard in one of the 347 original first-class state-

rooms including nine suites. Each stateroom 
is unique with its own personality offering a 
glimpse into transatlantic travel of a bygone era. 
There are one-bedroom suites as well as family 
staterooms, which have two sleeping areas for 
added privacy.

The Queen Mary offers a full array of 
services to make your stay more comfortable 
including meeting rooms, high-speed wireless 
access, a business center,  fitness center, spa 
and salon services, valet parking, laundry ser-
vice and access to free city shuttles. Explore 
the ship from bow to stern on your own, or 
take guided tours to places you’ve only read 
about. No one tells a story better than the 
official tour guides with knowledge and insight 
that is second to none. From the ship’s ground-
breaking construction and royal launch,  to her 

duty as a troopship during World War II, from 
her golden days of the 1950s, to the time she 
earned the nickname the “haunted ship”, the 
Queen Mary’s history is full of action, adven-
ture, romance and paranormal activity. Learn 
about Winston Churchill’s relationship with 
the Queen Mary when visiting “Their Finest 
Hours” exhibition, and see original set pieces 
from the award-wining film, ”Darkest Hours.”  
Visit the “Cunard Story” exhibit and explore 
the rich history of the extraordinary Cunard 
Company that designed and built more than 
150 world-class ships.

The most discerning diners in your group 
will delight in the award-winning California 
cuisine and acclaimed wine list of Sir Win-
ston’s Restaurant. With its lively atmosphere, 
Chelsea Chowder House & Bar is a contem-

porary take on a traditional chowder house. 
The Promenade Café is Perfect for a satisfying 
breakfast, including a breakfast buffet and 
savory lunch. The Observation Bar--the play-
ground of the cool--offers 1930s sophistication 
and style. Formerly the first-class lounge, the 
bar is the hub for lively discussions over drinks 
with Happy Hour every Monday through 
Thursday from 4p.m. to 7p.m. On Sunday 
mornings, the Queen Mary’s award-winning 
Royal Sunday Brunch boasts over 50 main 
entrees from a seemingly endless buffet.

Enjoy your stay aboard the Queen Mary, 
and take advantage of all the wonderful sights, 
sounds and tastes the ship has to offer.

Learn more about the Queen Mary 
at queenmary.com.

The Queen Mary Offers Uniquely Memorable 
Event Experiences for Groups of all Sizes
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FLEXIBLE MEETING SPACE, 
FULL SERVICE HOTEL, FINE DINING 
& UNIQUE ATTRACTIONS
• 347 staterooms and suites  

• 35,000 sq. ft. of meeting space 

• Award-winning staff creates innovative 
   banquets for groups from 10 to 5,000
 

562.499.1749 
SALES@QUEENMARY.COM 

QUEENMARY.COM   

ASK ABOUT OUR 
FALL MEETING 

& CATERING 
OFFERS! 

 AN OCEAN OF 
POSSIBILITIES 
AWAIT ABOARD 
THE QUEEN MARY 
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By ERIC RAMOS, M.D.

A s a nonprofit, MemorialCare Long Beach 
Medical Center is continuously re-invest-
ing in ourselves to meet the growing health 

care needs of our community on a regional scale. 
We want what’s best for you, so we acquire the 
latest technology and partner with the best doc-
tors to offer the latest treatment options. 

Recently, U.S. News & World Report rec-
ognized Long Beach Medical Center as “high 
performing” in 14 clinical categories, as well 
as ranked us among the Top 6 Hospitals in           
Los Angeles County, Top 15 in California and 
the highest ranking in the Greater Long Beach 
region. 

AWARD WINNING CARE TEAMS PROVIDE 
LIFESAVING CARE

Because heart disease is the leading cause 
of death for both men and women, we strive to 
keep our MemorialCare Heart & Vascular Insti-
tute at the forefront of cardiovascular diagnos-
tics, treatment, innovative research and what 
matters most – successful outcomes. 

Using the latest technology, our surgeons 
perform a procedure called Transcatheter Aortic 
Valve Replacement (TAVR), that prevents 
the need for open heart surgery. When TAVR 
is performed, a catheter is threaded through a 
small opening in the groin and a replacement 
valve is wedged in the aortic valve’s place. This 
procedure results in a shorter hospital stay and 
improved quality of life. 

Similar to heart disease, strokes can have 
serious and long-term effects. While several area 
hospitals are equipped to treat strokes, Long 
Beach Medical Center is a designated Joint 
Commission Certified Comprehensive Stroke 
Center offering the highest level of care to 
quickly assess and treat patients suffering from 
a stroke.

Year after year, our heart and stroke pro-
grams continue to be recognized for their 
commitment to ensuring patients receive 
treatment according to nationally recognized, 
research-based guidelines. In 2019, Long 
Beach Medical Center once again received the 
American Heart Association’s Get With The 
Guidelines - Heart Failure Gold Plus Quality 
Achievement Award, as well as the American 
Heart Association/American Stroke Associa-

tion’s Get With The Guidelines - Stroke Gold 
Plus Quality Achievement Award. 

Of the 100,000 patients treated in our 
emergency department each year — more 
than 1,600 of those patients receive lifesaving 
care from our Trauma Center.

Long Beach Medical Center is a Level II 
Trauma Center, verified by the American Col-
lege of Surgeons Committee on Trauma. The 
Trauma Center uses cutting-edge equipment 
to resuscitate, stabilize and treat the most crit-
ically injured patients. 

For patients recovering from strokes, trau-
matic injuries or other serious neurological 
conditions, our MemorialCare Rehabilitation 
Institute, accredited by the Commission on 
Accreditation of Rehabilitation Facilities 
supports patients during hospitalization and 
throughout their recovery journey. 

Additionally, our Transitional Rehabil-
itation Service is a fully-furnished house 

where patients receive comprehensive care in 
real-world settings. We have the only hospi-
tal-sponsored program of its kind in the Los 
Angeles area.

IMPROVING QUALITY OF LIFE FOR OUR 
COMMUNITIES 

We don’t just provide lifesaving care in 
emergent situations, we ensure the best quality 
of life for those in the communities we serve. 
We continuously grow our joint replacement 
and spine centers to offer the latest surgical 
options to relieve knee, hip or back pain.  

Our MemorialCare Joint Replacement 
Center utilizes Mako Technology, which allows 
our surgeons to create 3D models of each 
patient’s unique anatomy to assist the surgeon 
in pre-planning of knee and hip implants – 
making this process more precise than ever. 

For patients experiencing shoulder pain, 
our surgeons perform surgery using the Exact-
echGPS Shoulder Application System that 
allows surgeons to view a 3D anatomical 
model of the shoulder, which creates more 
consistent and accurate implant placement 
because of real-time adjustments. We are the 
only hospital in Los Angeles County with this 
technology.

Similar technology, like the O-arm and the 
ExcelsiusGPS system, provide advanced sur-
gical options for patients suffering from spine 
injuries and disorders.

O-arm technology allows our Spine Center 
surgeons to perform complex surgery with 
unparalleled accuracy, since it gives the sur-
geon a 3D real-time visualization of spinal 
structures, increasing precision. The Excel-
siusGPS system creates a surgical plan based 
on the patient’s unique anatomy, guiding the 
robotic arm to a specific region of the spine, 
similar to a planned pathway on GPS.

SURGERY THAT’S BEST FOR YOU
Surgery isn’t just performed for elective 

procedures. Our Surgery Center has highly 
trained surgeons who perform approximately 
18,000 surgeries in 22 operating rooms each 
year for a wide range of conditions.

Our surgeons utilize the latest technolo-

gy on the market, the da Vinci Xi Surgical 
System, which is a computer-assisted surgical 
system designed to enable and enhance min-
imally invasive surgery by allowing surgeon’s 
hand movements to be translated into smaller, 
precise movements. This reduces pain and 
scarring, shortens hospital stays, results in 
fewer complications and quicker recoveries 
and returns to normal activities. 

WE SPECIALIZE IN FIGHTING CANCER 
Our MemorialCare Todd Cancer Institute 

has a team of dedicated oncologists and surgeons 
who specialize in specific cancers to ensure each 
patient receives an individualized treatment 
plan from experts in their cancer type. 

Like our breast surgeons, who combine the 
expertise of a breast oncologist and plastic 
surgeon to preserve the physical appearance 
of the breast while removing the cancer all in 
one surgery, called oncoplastic breast surgery. 

Our surgeons also partner with our radia-
tion oncologists to offer intra-operative radi-
ation therapy, which administers a complete 
dose of radiation during a lumpectomy (cancer 
removal surgery) – eliminating the need for 
ongoing radiation treatments.

Traditionally, lumpectomy procedures 
involve inserting a wire into the breast on the 
day of surgery leading to discomfort and anx-
iety, but we use Savi Scout. Rather than wire, 
Savi Scout uses radar to aid surgeons targeting 
tissue with sub-millimeter accuracy.

Looking at the long-term effects of radi-
ation therapy, we also utilize the AlignRT 
system, which uses 3D imaging to ensure radi-
ation is administered in the precise location to 
protect the heart and other surrounding tissues 
from exposure.

From heart disease to cancer, our advanced 
technologies and expert care are on par with 
the most elite hospitals in Los Angeles and 
Orange Counties, but we are small enough to 
treat you like a member of our family.

Eric Ramos, M.D. is chief medical officer of 
MemorialCare Long Beach Medical Center. 
Visit memorialcare.org/LongBeach or call 
800-MEMORIAL to learn more.

The Future of Health Care is at MemorialCare 
Long Beach Medical Center
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Where the Best Technology,
Equals Better Outcomes 

800-MEMORIAL | memorialcare.org/FutureIsHere

Nationally ranked

in Orthopedics

& high-performing
in 12 specialties.

Your Shoulder Requires a Unique Road Map 
MemorialCare Long Beach Medical Center o�ers expert care and advanced 
technology on par with the most elite hospitals in Los Angeles and Orange Counties. 
In fact, it’s the only hospital in LA County with ExactechGPS®. Surgeons can view 
a 3D anatomical model of the patient’s shoulder, making adjustments in real time. 
This unique technology allows for more consistent and accurate implant placement. 
Why travel long distances when the future of health care is here? 

At MemorialCare, we’re dedicated to one thing: what’s best for you.

ExactechGPS® pairs Dr. Michael Pahl’s
expertise with an advanced computer
system to perform shoulder surgery
with improved accuracy and precision.
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T here’s no better time to become a Viking 
at Long Beach City College! A lot is hap-
pening at LBCC, including two tuition-free 

years for qualifying Long Beach Unified School 
District students, and the return of the trades.

WHY LBCC?
Attending Community College isn’t a “sec-

ond choice” – it’s the smart choice! 
LBCC students find smaller classes, expert 

faculty, and enjoy two campuses with state-of-
the-art facilities. LBCC is close to the 405, 710 
and 605 freeways - making it easier on your 
commute. Let Long Beach City College be your 
partner to success all while enjoying the beauti-
ful Southern California weather and just minutes 
from the beach.

ONE OR TWO YEARS FREE!
As part of the Long Beach College Promise, 

qualified Long Beach Unified School District 
students are eligible for two tuition-free years if 
they enroll immediately after they graduate from 
high school.

Not a LBUSD student? Qualified California 
residents can still receive one tuition-free year 
at LBCC.

EARN AN ASSOCIATE DEGREE AND 
TRANSFER TO A UNIVERSITY

An Associate Degree for Transfer (AD-T) is 
a special degree offered at LBCC that gives stu-
dents the opportunity to save time and money by:

1. Earning an associate degree AND
2. Guaranteeing a saved spot within the 

California State University system. This 

degree also makes it easier for LBCC 
students to transfer to the University 
of California system, Historically Black 
Colleges or Universities (HBCU) or 
other California colleges who are partici-
pating in the ADT program. 

READY TO START YOUR NEW CAREER OR 
ADVANCE IN YOUR CURRENT ONE?

LBCC is dedicated to providing you with the 
knowledge and skills you will need to be success-
ful in your chosen profession. 

LBCC’s Career Technical Education (CTE) 
department provides students of all ages with the 
academic and technical skills, knowledge and 
training necessary to succeed in future careers 
and to become lifelong learners. CTE is filled 
with a variety of programs that make students 
career-ready once they complete their time at 
Long Beach City College. Some programs require 
as little as three classes. Some programs take two 
years. Many industries are looking for these high-
ly-skilled graduates where labor demand is high.

There are also a number of certificate pro-
grams that provide the foundation for you to 
begin a new career, transition to a new job, or 
advance in your current career.

THE TRADES ARE BACK!
Long Beach City College is proud to 

announce seven new and revised Career Techni-
cal Education programs for the 2019 Fall Semes-
ter. The programs are: Advanced Manufacturing 
Technology, Advanced Transportation Tech-
nology, Automotive Technology, Construction 
Technology, Electrical Technology, Engineering 

Technology, and Welding Technology.

HUNDREDS OF ONLINE COURSES
It doesn’t matter where you live or the hours 

you work – you can become a Viking! LBCC has 
many online courses that will help you reach your 
educational goals or advance in your current job.

HOW TO APPLY
It’s easy to become a Viking!

1. Visit LBCC.edu
2. Click on “Apply Now”

NEED SOME HELP?
The Welcome Center at Long Beach City 

College is a great place to start on your journey 
to becoming a LBCC Viking! Staffed by our 
team of counselors, peer mentors, and adminis-
trative staff, the Welcome Center aims to make 
your introduction to the college experience go as 
smoothly as possible. 

The Welcome Center provides services 
such as:

• Answering general questions 
• Enrollment assistance
• Help with educational planning
• Even scheduling a campus tour for you!

LBCC Welcome Centers:
Liberal Arts Campus, Building A
(562) 938-4049

Pacific Coast Campus, Building AA
(562) 938-3649
For more information and business hours, 

visit LBCC.edu/Welcome-Center.

2019 FALL SEMESTER IMPORTANT DATES
September 23, 2019
12-week classes begin

October 21, 2019
8-week classes begin

LONG BEACH CITY COLLEGE LOCATIONS
Liberal Arts Campus (LAC), 4901 East Car-

son Street, Long Beach, CA 90808 
Pacific Coast Campus (PCC), 1305 East 

Pacific Coast Highway, Long Beach, CA 90806

Learn more at LBCC.edu

Long Beach City College’s School Year Starts Strong

LBUSD students can receive two 
tuition-free years at LBCC.

IT’S NOT TOO LATE TO 
BECOME A VIKING THIS FALL!
SEPT. 23: 12-week classes begin
OCT. 21: 8-week classes begin

Welding technology program
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LOCAL EXPERTISE. INTERNATIONAL  REACH. WORLD  CLASS.
Contact  YOUR LOCAL MARKET EXPERTS  Today For All Your Commercial Real Estate Needs!

±15,219 SF Owner/User Building or  
Six (6) Unit Multi-Tenant Industrial Building
Individual Meters • Paved Yard
Located in Opportunity Zone
Minutes Away From 91 & 710 Freeways
(: Garrett Massaro / Brandon Carrillo

±48,000 SF Manufacturing Building
Located in Cannabis Overlay
Medical and Recreational Compliant
Designed Build-Out Available 
Electrical Upgrades up to 4,000 Amps
(: Trauger Ralston / Remington Moses

±9,085 SF of New Medical / Office Space
Ample Parking (5.5:1,000 SF)
Renovations to be Completed 3Q2019
Close Proximity to Memorial Medical Care
Minutes Away From 405 & 710 Freeways
(: Jeff Coburn / Shaun R. McCullough

±11,529 SF w/ ±3,516 SF Bonus Mezzanine
Suitable for Automotive/Retail/Hobby Shop
Located in Medical Marijuana Overlay
14’4’’ Clear Height • Six (6) GL Doors
Equipped with Spray Booth
(: Graham Gill / Sean Lieppman

±405 SF - 53,595 SF Available Suites
16-Story, Class A Office Building
Around the Clock Security Guard Service
Excellent Airport, Ocean,& LA Views
3:1,000 SF Parking Ratio • Top Signage
(: Tom Torabi / Tim Sullivan 

±0.52 AC Development Site Opportunity
Located in the East Village Arts District 
On the corner of Atlantic Ave. & E. 4th St.
Within Opportunity Zone and Downtown 
Planned Development District (PD-30)
(: Sean Lieppman / Noel Aguirre

Up to ±18,628 SF of Contiguous Space
Conveniently Located Near LB Promenade 
Free 2-Hr Parking Across the Street
Easy Access to the 710 Freeway
Architectural Heritage Award Winner
(: Sean Lieppman / Gregory Gill

Industrial / Office Commercial Condos 
Units Ranging From ±4,830 - 8,797 SF
Located in Opportunity Zone
Build to Suit Opportunities
Refurbished in 2019
(: Garrett Massaro / Brandon Carrillo

±55,000 SF Warehouse/Distribution Space
High Image Corporate Facility 
±2,000 SF of Office • 4 DH & 1 GL Doors
800 Amps of Power • 24’-26’ Clear Height  
Prime 405 Fwy Frontage at Walnut Avenue
(: Trauger Ralston / Remington Moses

±73,824 SF Class A Office Building
Great Investment • Freeway Visibility
Below Replacement Cost • 100% Leased
Central Location in South Bay
Close to Restaurants / Shopping / Hotel
(: Mark Brunner / Mark Larson

±104,899 SF of Bldgs on ±271,690 SF Land
14 DH Positions • Low Coverage Site 
Distribution Facility - High Throughput
Bonus ±6,000 SF Covered Storage
Additional Loading Doors Possible
(: David Bales / Remington Moses

±27,852 SF For Sale • ±14,924 SF For Lease
Excellent For Owner/User or Investment
Great 91 Freeway Access & Visibility
Minutes From Freeways & Other Amenities
(: Joseph Stanko / Garen Ramyan /  
      Craig Poropat

2630-2660 SOUTH STREET 
LONG BEACH • FOR SALE

2100 EAST ARTESIA BLVD 
LONG BEACH • FOR SALE / LEASE

999 EAST WILLOW STREET 
LONG BEACH • FOR SALE / LEASE

444 EAST ANAHEIM STREET 
LONG BEACH  • FOR SALE

5777 WEST CENTURY BLVD 
LOS ANGELES • FOR LEASE

402 ATLANTIC AVENUE 
LONG BEACH • FOR SALE

236 EAST 3RD STREET 
LONG BEACH • FOR LEASE

1333-1351 ORIZABA AVENUE
LONG BEACH • FOR SALE / LEASE

3030 WALNUT AVENUE 
LONG BEACH • FOR SUBLEASE

15901 HAWTHORNE BLVD 
LAWNDALE • FOR SALE

507-531 EAST EUCLID AVENUE 
COMPTON • FOR LEASE

1299 EAST ARTESIA BLVD 
CARSON • FOR SALE / LEASE

405

W
alnut  Avenue

LEE & ASSOCIATES 2018 YEAR END REVIEW

$554,419,765

7,186,602 366
TOTAL SQ FT TRANSACTIONS

IN TOTAL CONSIDERATION

38 PROFESSIONALS TO SERVE YOU
CONTACT YOUR LOCAL MARKET EXPERTS FOR MORE INFORMATION

C A L D R E #  0 1 0 6 9 8 5 4

LEE & ASSOCIATES LONG BEACH • (562)354-2500
5 0 0 0  E A S T  S P R I N G  S T R E E T,  S U I T E  6 0 0 ,  L O N G  B E A C H ,  C A L I F O R N I A  9 0 8 1 5

LEE & ASSOCIATES LOS ANGELES-LONG BEACH • (310)768-8800
1 4 11  W E S T  1 9 0 T H  S T R E E T,  S U I T E  4 5 0 ,  G A R D E N A  C A L I F O R N I A  9 0 2 4 8 

Beachfront Restaurant / Cafe and Equipment Rental Concession Stands 
Available Units Ranging From 565 - 4,240 SF
Locations Include:   • Alamitos Beach • Bayshore Beach

  • Junipero Beach • Mother’s Beach
  • Granada Beach

(: Sean Lieppman / Noel Aguirre / Jeff Coburn

BEACH CONCESSION OPPORTUNITIES 
LONG BEACH • FOR LEASE
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By JOHN DRACHMAN

E xciting changes are underway at One World 
Trade Center in downtown Long Beach. 
Recognized as one of the most iconic build-

ings in the city with outstanding ocean views, 
One World Trade Center was acquired by 
Waterford Property Company, Greenlaw Part-
ners and Walton Street Capital in 2015. The 
group invested in the 27-story, 575,000-square-
foot office tower because of an opportunity to 
reposition the project, built in 1987, into the 
highest quality office project and tenant experi-
ence in downtown Long Beach.

A DOWNTOWN RENAISSANCE 
The $25-million repositioning takes advan-

tage of the wide-ranging new development and 
investment occurring around the property. The 
core of the city has been experiencing a major 
flurry of development including a significant 
overhaul of Long Beach’s Civic Center, located 
less than a block away from the One World 
Trade Center property. The $520-million Long 
Beach Civic Center Project will replace the 
old city hall and provide efficient new offices 
for the Port of Long Beach, a new city library 
and a retail marketplace and public park that 
will serve residents and visitors of Long Beach 
for years to come. Along with the Civic Center 
Project, numerous new residential and hotels 
are also planned and under development nearby. 
This activity complements the impressive addi-
tion a few years ago of the $490-million Gover-
nor George Deukmejian Courthouse, just a few 
blocks away, that encompasses 545,000 square 
feet of space. 

This renaissance is attracting new residents 
and businesses to the city. JLL Managing Direc-
tor Jason Fine shared that more young people 
want to live and work downtown. That’s why 
the brokerage firm is seeing an increasing num-
ber of diverse creative and technology-related 
companies expanding into Long Beach. These 
companies have certain expectations of how 
they want their workplace to look and feel 
and where their employees can go to eat, run 
errands, exercise or work outside.

ONE WORLD TRADE CENTER RESPONDS TO 
WHAT TENANTS WANT TODAY 

In response to this changing workplace 
focus, our team took the opportunity to build 
upon the abundant advantages of One World 
Trade Center and integrate even more of the 
amenities, looks and services that tenants desire. 

The most significant being the newly opened 
24-Hour Fitness. At 35,000 square feet of space, 
the gym occupies two floors of the property 
including a dramatic second-story pool, full 
locker rooms, separate exercise rooms and state-
of-the-art work out equipment throughout. 
Visitors to 24-Hour Fitness also experience 
a renovated outdoor courtyard that features 
new seating, landscape, shade structures and 
artwork, all designed to provide a fresh space 
that encourages outdoor work and recreation. 
Specialty’s Café is now open for breakfast and 
lunch, and also provides catering services to the 
area. A private  tenant lounge with comfortable 
seating, TVs, ping pong table, sand shuffleboard 
table, full service kitchen, and large assembly 
room with audio visual equipment for presen-
tations is also planned and will open later this 

year which will further enhance the outdoor 
courtyard with high-speed Wi-Fi capabilities 
throughout. 

The tower’s newly modernized lobby further 
adds to the tenant experience, along with three 
new common-area conference rooms with AV 
hook-up that are all available for tenant use. 
The tower currently has a USPS post office on 
site as well as a full-service Childtime daycare 
center to offer further amenities to tenants. The 
neighboring Hilton Hotel has also undergone 
a renovation. Their $12 million investment 
encompassed 400 guest suites, conference cen-
ter, connectivity lounge and 26,000 square feet 
of meeting space. 

Rick Shlemmer, principal of SAA Interiors 
and Architecture led the One World Trade 
Center design inspiration noting that the bene-
fit of the re-imagined courtyard is that the prop-
erty will now have an urban garden space that 
can accommodate tenants who want to work 
outside as well as provide a walkable destination 
for local downtown residents. 

All of these changes have been a contrib-
uting factor of signing over 150,000 rentable 
square feet of new leases and renewals in the last 
12 months including, California Resource Cor-
poration, Oakwood Worldwide, Ford Walker 
Haggerty & Behar, Banc of California, Agilon 
Health, and Garcia Law.  

Fine added that the real benefit of One 
World Trade Center is to be in a high rise tower 
on the ocean that gives you views of Palos 
Verdes, Catalina Island and Newport Beach, to 
Downtown LA, Hollywood and West Los Ange-
les. Plus its freeway close location provides ten-
ants immediate access to all Southern California 
business centers. 

Another unique aspect of One World Trade 
Center is the diversity of workspaces for lease. 
There are a number of creative office suites 
available that feature exposed ceilings, polished 
concrete floors, private outdoor space and high 
end finishes. These spaces are located near the 
urban garden and fitness center. The suites 
complement the more traditional class A space 
available in the tower. 

Looking ahead, we strongly believe that the 
downtown Long Beach market will continue to 
thrive with One World Trade Center re-estab-
lishing its place as the pre-eminent downtown 
Long Beach office address. We appreciate Long 
Beach Mayor Garcia’s vision for the city and his 
proactive role in supporting the city’s confirmed 
status as the premier choice in Southern Cali-
fornia for people to live, work and play.

John Drachman is with Waterford 
Property Company. For more information, 
visit waterfordco.com.

A New Experience Awaits at Long Beach’s Iconic 
One World Trade Center 
24-Hour Fitness Super Sport Leads 
a $25-Million Renovation of the 
Best Tower in the City 
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27
Building Floors

BIKE
Share Program



2017
Year Renovated

360
Degree Views

24hr Fitness
Now Open!



ONEWTCLB.com

Contact us to schedule a tour 
(424) 294 3431

Jones Lang LaSalle Brokerage, Inc. 
Real Estate License # 01856260

Full floor opportunities ranging from
18,000 - 42,000 RSF

Creative office spec suites ready 
for immediate occupancy.

Specialty’s Cafe
Now Open!

Jason Fine: Managing Director - 01219780
Steve Solomon: Regional Director - 00956150

Kristen Bowman: Vice President - 01951586
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By GRAHAM TSE, M.D. 

A bout one in 20 hospitals in the U.S. is 
a children’s hospital, making them as 
unique as their mission: treating infants, 

children and teens.
Because children’s hospitals are so 

unique, they serve larger geographic regions 
than adult hospitals. As one of only eight 
free-standing children’s hospitals in Califor-
nia, MemorialCare Miller Children’s & Wom-
en’s Hospital Long Beach treats more than 
8,000 children inpatient each year and pro-
vides services for more than 65,000 children 
who require specialized care in the outpatient 
setting.

Children need health care designed for 
their unique needs that is delivered by spe-
cially trained clinicians in environments cre-
ated just for kids.

At Miller Children’s & Women’s, we have 
more than 870 pediatric physicians, with 
training in 40 pediatric specialties, including 
cardiology, gastroenterology, oncology, ortho-
pedics, pulmonology and more. 

Not only do children require specialized 
care teams, they also require individualized 
medication dosing and equipment sized for 
kids; tailored communications; and compas-
sionate caregivers who understand kids’ physi-
cal, mental and behavioral development. 

With the philosophy that children need 
more than medicine to get well, Miller Chil-
dren’s & Women’s has a team of child life 
specialists dedicated to making the hospital 
experience positive for children. With back-
grounds in child development, our child life 
specialists prepare children for hospitaliza-
tion, surgery or other medical procedures by 
familiarizing them with the things they may 
experience to lessen anxiety and fear. 

Knowing that a child’s work is play, they 
also encourage play throughout the hospital. 
Art workshops, music therapy and even a hos-
pital school program ensure our patients stay 
on track with their development throughout 
their journey. 

SPECIALIZED CARE STARTS BEFORE BIRTH
We care for children from conception to 

adulthood, and we believe its critical to keep 
moms and babies together immediately after 
birth.  

That’s why Miller Children’s & Women’s 
is one of a very few hospitals in California 
to feature a  level IV maternal care center 
and a level III Neonatal Intensive Care Unit 
(NICU) under one roof, where mother and 
baby can receive specialized care from our 
24/7 in-house maternal-fetal medicine spe-
cialists, neonatologists and other sub-special-
ists.

Miller Children’s & Women’s is home 
to the region’s largest Small Baby Program, 
which is designed to care for the tiniest pre-
mature infants, often weighing less than 2 
lbs., in a serene, environment that mimics the 
womb.

Most hospitals do not offer the level of 
care needed to treat premature babies this 
small. At other hospitals without these capa-
bilities, the baby may need to be transported 
to another facility, away from mom, who is 
still recovering from delivery. 

Our Cherese Mari Laulhere BirthCare 
Center cares for more than 5,000 women each 
year who are expecting – whether their preg-
nancy is routine or high-risk. If a delivery isn’t 
routine, the baby is moved just down the hall 
to our NICU.

For moms that don’t deliver with us, we 
have a Transport Program available to trans-
port premature or ill babies to Miller Chil-

dren’s & Women’s for the highly specialized care 
they need.

ADVANCING CHILDREN’S HEALTH CARE
Children’s hospitals do more than just pro-

vide health care to kids, we also work to advance 
children’s health care through partnerships and 
research projects on the international, national 
and local level.

Miller Children’s & Women’s partners with 
UCLA Mattel Children’s Hospital to bring 
together our academic, clinical and research 
expertise, and resources to enhance services in 
Southern California.

Internationally, Miller Children’s & Wom-
en’s is one of the primary institutions that make 
up the Children’s Oncology Group (COG), 

an international cooperative childhood cancer 
research network that focuses on identifying 
cancer causes and pioneering new treatments 
and cures at children’s hospitals. Participation in 
COG allows us to offer the latest and most effec-
tive treatments to young patients. 

Additionally, Miller Children’s & Women’s is 
one of only 82 accredited cystic fibrosis care cen-
ters that make up The Cystic Fibrosis Therapeu-
tics Development Network, which is the largest 
cystic fibrosis clinical trials network in the world. 

IMPROVING HEALTH IN OUR COMMUNITY
Working in and with the communities 

we serve, Miller Children’s & Women’s also 
leads health improvement initiatives for chil-
dren that yield long-term benefits, including 
a healthier adult population, and countless 
costs avoided by early intervention in, or 
even prevention of, chronic health problems, 
like asthma and obesity. 

One in 10 U.S. children has asthma, so 
to address this common illness, Miller Chil-
dren’s & Women’s works with families in the 
hospital and in their homes to educate them 
and reduce asthma attacks. In fact, Miller 
Children’s & Women’s is the only free-stand-
ing children’s hospital in California, and only 
the 10th children’s hospital in the nation, to 

receive the Disease Specific Certification in 
Pediatric Asthma from The Joint Commission 
denoting the highest honor for excellence in 
patient care for children with asthma. 

To address the rising rates of obesity, Mill-
er Children’s & Women’s offers a Healthy 
Kids Program in its Torrance Outpatient 
Specialty Center that uses a multi-disciplinary 
approach to healthy weight management and 
preventative care for children and teens at 
risk of developing serious health problems, 

such as high cholesterol and high blood pres-
sure. 

To prevent injury before hospitalization in 
our community, we also have an Injury Pre-
vention Program that provides hands-on edu-
cation focused on bicycle and helmet safety, 
car seat safety, CPR and more. 

BUILDING THE FUTURE OF HEALTH CARE 
FOR GENERATIONS TO COME

Recently, Miller Children’s & Women’s 
broke ground on the 80,000 sq. ft., four story 
Cherese Mari Laulhere Children’s Village. 
When complete in 2021, the Children’s Vil-
lage will improve access for our patients and 
their families to pediatric physicians in more 
than 36 specialties, as well as a range of ser-
vices, including laboratory, pharmacy, imaging 
and rehabilitation gyms; all in one location.

The Cherese Mari Laulhere Children’s Vil-
lage has been specifically designed and built 
to improve the outpatient care and experi-
ence for our patients and families. Patients 
will be seen at the Children’s Village for a 
variety of reasons — from a one-time con-
sultation to follow-up care. The Children’s 
Village will allow us to care for the growing 
number of children whom require the spe-
cialized care of a Children’s Hospital.  The 
Village will also support new programs and 
services which address the evolving unique 
health care needs of the children and families 
in the communities we serve.

Graham Tse, M.D. is chief medical officer of 
MemorialCare Miller Children’s & Women’s 
Hospital Long Beach. Visit millerchildrens.org or 
call 800-MEMORIAL to learn more. 

Specialized Care…Just for Kids 

With the philosophy that children need more than medicine to get well, 
Miller Children’s & Women’s has a team of child life specialists dedicated 

to making the hospital experience positive for children. 
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L ong Beach has many unusual and fun plac-
es to visit. From the world’s largest mural 
of ocean wildlife to the thinnest house in 

the country, here are some interesting Long 
Beach locations. 

WORLD’S LARGEST MURAL
Environmental marine artist Wyland com-

pleted Planet Ocean on the Long Beach Arena 
in 1993 with the Guinness Book of World 
Records certifying it as the world’s largest mural. 
It took four weeks and 3,000 gallons of paint to 
create it. In 2009, Wyland returned, broke his 
record and painted “Earth, the Blue Planet,” a 
rooftop mural on the arena spanning three acres; 
the project completed in less than 24 hours for 
Earth Day. 

ONE OF THE WORLD’S LONGEST 
BREAKWATERS

Long Beach’s breakwater, a man-made rock 
jetty constructed in the 1920’s to slow wave 
action and create a calm harbor, stretches nine 
miles, making it the longest in the world. It was 
built during World War II to protect the U.S. 
Navy’s 7th Fleet. 

ONE OF THE WORLD’S LARGEST SELECTIONS 
OF HATS 

The Village Hat Shop at Shoreline Village 
boasts the world’s largest selection of hat and car-
ries everything from Panama hats to berets. 

THE WORLD’S MOST FAMOUS OCEAN LINER 
BERTHS IN LONG BEACH 

The RMS Queen Mary was the largest, 

fastest and most elegant ocean liner in the 
world when she sailed on her maiden voyage 
in 1936. With a gross tonnage of 81, 237 and a 
length of 1,018 ½ feet, you wouldn’t think such 
a huge hunk of steel could move very fast. But 
from 1936 to 1952, the Queen Mary held the 
Trans-Atlantic speed record between New York 
and Southampton. Today, this grand dame of the 
seas is a luxurious hotel, shopping, dining and 
entertainment complex, permanently moored in 
Queensway Bay and the perfect backdrop to the 
Long Beach skyline. 

AWE-INSPIRING AQUATIC LIFE
Long Beach’s Aquarium of the Pacific is 

the fourth most attended aquarium in the 
U.S. with more than 1.5 million visitors each 
year. The Aquarium is more than just a tourist 
attraction, it is a scientific research facility and 
animal care center. The Aquarium gained fame 
for being the first to breed Weedy Sea Dragons 
in captivity. Now these endearing but endan-
gered cousins of the seahorse can be shared 
with other aquariums around the world. The 
Aquarium has also been successful in breeding 
endangered Keyes Island Penguins. 

HOUSE OF STYLE 
The nation’s skinniest house, shown on 

Ripley’s Believe it or Not, is located on Glad-
ys Avenue. The Skinny House was built in 
1932 by Nelson Rummond on a bet that he 
could not build a habitable residence on the 
lot, which measured only 10 feet by 50 feet. 
He went ahead and built the compact house, 
which is 3-stories high and 860 square feet. 

FULL SPEED AHEAD 
More than 200,000 racing fans flock to 

Long Beach each year to witness the nation’s 
auto biggest race through city streets, the Toyo-
ta Grand Prix of Long Beach. 

BIKESTATION DEMO IS NOW A 
PERMANENT DELIGHT 

The city of Long Beach’s Bikestation at the 
First Street Transit Mall was the first full-ser-
vice bike transit facility in the United States. 
It opened as a transit demonstration project in 
1996 and mimics the bicycle facilities that are 
so popular in Europe. Today, the facility offers 
bike rentals, storage and repair services. 

EGYPT OR LONG BEACH? 
The Walter Pyramid, Cal State Long 

Beach’s on-campus sports and athletic com-
plex, opened in 1994 to become one of only 

three true pyramid structures in the United 
States and is the largest space-frame structure 
in North America. 

TAKE A GONDOLA RIDE THROUGH 
PICTURESQUE CANALS

Gondola Getaway features authentic Vene-
tian gondolas manned by costumed gondoliers 
who may even croon an Italian love song 
for you. Sip on your favorite beverage as you 
glide past the beautiful homes of Long Beach’s 
exclusive Naples Island neighborhood.

RUN, BIKE, OR WALK THROUGH 26 SCENIC 
MILES OF LONG BEACH 

The International City Bank Marathon 
takes place every October and is a truly mem-
orable event. It is the only marathon in the 
world where 80 percent of the racecourse is 
adjacent to water. The marathon winds around 
downtown Long Beach’s Rainbow Harbor, 
passes near the Queen Mary and travels for 5 
½ miles along a beachfront bike and pedestri-
an pathway and also gives participants scenic 
views of the Colorado Lagoon, Marine Stadi-
um, and picturesque Alamitos Bay. 

THAR SHE BLOWS! 
Long Beach’s Rainbow Harbor is the ideal 

spot to jump aboard a modern, high-speed 
excursion boat and set sail to view the largest 
creatures that have ever lived on Earth. Daily 
whale watch cruises off the Long Beach coast-
line give passengers a closeup view of Blue 
Whales, Gray Whales, dolphins, seals and sea 
lions.

Long Beach’s World Wonders and National Novelties

Long Beach has many unusual and 
fun places to visit. From the world’s 
largest mural of ocean wildlife to 
the thinnest house in the country, 
there are a number of uniquely 
interesting Long Beach locations. 

FEATURED LISTINGS
UNITS CITY LIST PRICE

40 Bell $10,500,000

10 Carson $2,495,000

7 Compton $2,690,000

6 Long Beach $2,500,000

8 Long Beach $2,625,000

54 Los Angeles $8,800,000

4 Manhattan Beach $2,400,000

4 Redondo Beach $2,295,000

65 Santa Clarita $11,900,000

20 Sylmar $4,890,000

28 Wilmington $4,650,000

is your  
return on equity 

enough?
for a free analysis, call

562.356.8900
License: CA 01332755
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4.3+ acres of land in the heart of the marina

560 feet of frontage along Lincoln Blvd; 300 feet of frontage along Del Rey Ave

Located within the Glencoe/Maxella Specific Plan incentivizing development

Within blocks of the marina with 5,000+ boat slips 

4,800+ high-end, luxury units within 0.5 miles 

15,000+ households within 1 mile  

$152,478 average household income within 1 mile

Surrounded by amenities and national tenants (Equinox, Starbucks, Costco, Ralph’s, 

Wells Fargo, Ruth’s Chris, AMC Theaters, and many more)

Generational development 
& reposition opportunity in 
the exclusive Marina Del 
Rey Arts District

D E L  R E Y  A V E N U E

LINCOLN BOULEVARD COLLECTION

DEL REY AVENUE DEVELOPMENT SITE 

Del Rey Avenue Development Site &

Lincoln Boulevard Collection

F I R S T  T I M E  O F F E R E D  F O R  S A L E

M A R I N A  D E L  R E Y ,  C A L I F O R N I A

L I N C O L N  B O U L E V A R D

Steven C. Brombal 
949.557.5048
LIC #00972129

Luke Staubitz, SIOR 
310.906.3288
LIC #01037737

EXCLUSIVELY LISTED BY

 
kidder.com

Duncan Lemmon 
310.899.2733
LIC #00857008

 
leewestla.com

Douglas Marshall, SIOR 
310.899.2745
LIC #00869275
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L ong Beach, a city rich in history and diver-
sity, boasts an eclectic and dynamic mix of 
neighborhoods… each with a story to tell. 

DOWNTOWN LONG BEACH 
Downtown Long Beach boasts several 

neighborhoods within its district. Pine Avenue 
is home to “Restaurant Row,” featuring food 
from around the world, with something tasty 
for every appetite and every budget. After dark 
the Avenue comes alive with night spots fea-
turing music and entertainment. Saunter along 
the sidewalks and admire the LED display, as 
thousands of colorful, ever-changing lights illu-
minate the street’s historic buildings in a warm 
glow. The East Village Arts District appeals 
to the artist in all of us, with its avant-garde 
shops, galleries and restaurants, many located 
in restored historic buildings. The Rainbow 
Harbor Esplanade bustles with waterborne 
activity. A walk along the Esplanade reveals 
luxury yachts, tall ships, charter vessels, water 
taxis, fishing boats and pleasure crafts. The 
Pike Outlets has restaurants, entertainment 
venues, and shops, plus a vintage Ferris Wheel 
and Carousel. Shoreline Village overlooks both 
Rainbow Harbor and Queensway Bay with its 
picturesque turn-of-the-century buildings hous-
ing one-of-a-kind restaurants and shops. 

BELMONT SHORE/NAPLES 
Long Beach’s Belmont Shore and Naples 

neighborhoods are the quintessential South-
ern California seaside communities, with 
sandy beaches, calm lagoons and picturesque 
canals, complete with authentic Venetian 
gondolas. Belmont Shore’s popular 2nd Street 
is the place “to see and be seen,” with its 15 
short “walk-able” blocks teeming with stylish 
shopping boutiques, trendy restaurants, and 
nightlife, all just minutes from downtown 
Long Beach. 

CAMBODIA TOWN 
Cambodia Town, a one-mile stretch of 

Anaheim Street between Atlantic and Juni-
pero Avenues, is the cultural and business 
hub for the largest population of Cambodian 
immigrants outside of Southeast Asia. Visitors 
will discover unique restaurants and distinc-
tive shops selling clothing, jewelry, and hand-
crafted collectibles. 

4TH STREET RETRO ROW 
A budding business area along 4th Street 

between Walnut and Junipero Avenues has 
earned two nicknames, Retro Row and Funky 
4th Street, thanks to an avant-garde ensemble 
of kitschy shops that take us back to bygone eras 
by selling vintage clothing, antiques, books and 
collectible furniture. Retro Row also features 
singular restaurants, bars and coffee shops. Add-
ing to 4th Streets Retro spirit is the Art Theater, 
restored to its 1924 Art Deco glory. 

BIXBY KNOLLS
A few miles north of downtown, the Bixby 

Knolls neighborhood beckons. Along Atlantic 
Avenue and the surrounding area, there are 
numerous restaurants serving a variety of cuisines, 
plus a large selection of retail shops. Area attrac-
tions include Rancho Los Cerritos, the Richard 
Goad Theater, and the Long Beach Historical 
Society Museum. “First Fridays,” is a monthly 
special event along Atlantic Avenue. Businesses 
stay open late as thousands of folks stroll between 
restaurants, shops and street-side booths while 
being entertained by live bands and entertainers. 

BROADWAY CORRIDOR 
Starting just East of Downtown and stretching 

to Belmont Shore, the emerging Broadway Cor-
ridor business area is a mini-Renaissance within 
Long Beach. Many new businesses have opened 
and storefronts and nearby homes have under-
gone historical restorations. Along the corridor 
visitors will find a cornucopia of great restaurants, 
coffee shops and specialty stores selling art, cloth-
ing, furniture, antiques and much more. 

To learn more about Long Beach, go to 
visitlongbeach.com or call (800) 452-7829.

Long Beach: A City Rich in Diverse 
and Dynamic Neighborhoods

California Resources Corporation, the state’s largest oil and 

natural gas producer, is dedicated to safely providing affordable 

and reliable energy to help meet the state’s energy needs in a 

sustainable way. Our operations in Long Beach help us provide 

energy for California by Californians while providing well-paying, 

high-quality careers for Los Angeles County residents, jobs that 

for many are a path to the middle class. 
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