
C U S T O M  C O N T E N T

L ate last year, the Executive MBA Council (EMBAC), 
in collaboration with LinkedIn Marketing Solutions, 
answered the age old question: ‘Is an Executive MBA worth 

it?’ According to respondents of more than 1,000 Executive 
MBA (EMBA) alumni across the globe, 72 percent said the 
EMBA program had a positive impact on their career. For 
those graduates, an EMBA degree resulted in promotions, 
substantial salary increases over time, career changes or even 
launching their own business. 

“The Executive MBA Council hears from alumni about how 
the program has enhanced their careers, but working together 
with LinkedIn to survey their members, we were able to gather 
concrete evidence that an EMBA program has a positive impact 
on one’s career,” said Michael Desiderio, executive director of the 
Executive MBA Council. “Interestingly, the results show that 
earning potential was not the main factor for prospective students 
when deciding to attend a program; rather, it was an increase in 
business knowledge and skills that could positively impact change 
for their career course.” 

In fact, the study found that the most important decision 
factors for prospective students when deciding to enroll in an 
EMBA program are core business knowledge, and leadership 
and collaboration skills. Salary increases came in as the fifth 
reason, behind opportunities to do fulfilling work and ability to 
change one’s career trajectory. When rating how EMBA pro-
grams delivered on these pre-program decision factors, there was 
alignment for the top two reasons as graduates felt the program 
delivered well in those two areas. 

“LinkedIn is actively investing in solutions for higher edu-
cation institutions, so it was a natural fit for us to work with 
the Executive MBA Council to understand what graduates are 
gaining from EMBA programs,” said Ira Amilhussin, global 
senior marketing manager, higher education at LinkedIn. “On 
LinkedIn, schools have a unique opportunity to engage pros-
pects, current students and alumni, and we were able to survey 
our worldwide user base to determine the return on education as 
it relates to EMBA programs.” 

EMBAC is the academic association of business schools that offer EMBA 
programs throughout the world, which currently includes more than 200 
colleges and universities that administer 300 plus programs in more than 
30 countries worldwide. The survey was fielded Sept. 5 through 15, 
2017, and included 1,017 graduates from North America, Latin Ameri-
ca, Europe, the Middle East, Africa and Asia Pacific regions. 

The Executive MBA Council (EMBAC) is a non-profit association 
of universities and colleges that offer Executive MBA programs. 
EMBAC’s vision is to be the preeminent global voice of the Execu-
tive MBA industry. The Council supports its members in fostering 
excellence and innovation in Executive MBA programs worldwide 
by providing outstanding educational and networking opportunities 
for professionals who deliver Executive MBA programs. EMBAC’s 
mission is to advance the cause of EMBA programs by providing nec-
essary thought leadership, serving as a facilitator of best practice shar-
ing and knowledge dissemination, and fostering a community among 
high-quality programs. For more information or resources, visit www.
embac.org or https://executivemba.org. 

The Executive MBA Council and 
LinkedIn Team Up to Measure 
Return on Education for Executive 
MBA Graduates
Survey finds 72 percent of EMBA graduates 
say business degrees make a significant 
impact on career progression 
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T he USC Marshall School of Business is a 
school of firsts: The first in Southern Cali-
fornia (1920), the first to become AACSB 

accredited, the first to mandate international 
travel as part of every students’ core curriculum. 

The list goes on: The 
first dedicated center 
for entrepreneurial 
studies. The first West 

Coast business School to join the Consortium for 
Graduate Study in Management. The first to offer 
an MBA-level class in FinTech. The first to take 
MBA students to Cuba.

In nearly every area of higher business educa-
tion, USC Marshall has taken the lead. And it’s 
not slowing down anytime soon. USC Marshall 
students are enjoying new state-of-the-art facil-
ities and a roster of new faculty hires, including 
MBA-level scholars from Harvard, Stanford and 
NYU Stern.

Anchored in Southern California, USC 
Marshall boasts more than 80,000 alumni oper-
ating in 123 countries around the globe. USC 

Marshall offers its MBA students access to a 
truly first-rate business education on an unri-
valed global scale. 

USC Marshall is proud to offer five  
highly-ranked MBA programs:

FULL-TIME MBA
USC Marshall’s full-time MBA, a 2-year pro-

gram, offers students a comprehensive grounding 
in core business principals with the opportunity 
to specialize according to professional interests.

MBA FOR PROFESSIONALS AND 
MANAGERS (MBA.PM)

Designed to address the challenges faced by 
working professionals, MBA.PM is a part-time, 
evening program lasting 33 months. The program 
also offers classes on Saturdays during the first year. 
Students may choose to complete the first year of 
their degree in Los Angeles or Orange County. 

EXECUTIVE MBA PROGRAM 
(EMBA)

A 22-month program designed for senior 
managers and seasoned professionals who intend 
to remain fully employed as they pursue their 
degree. EMBA offers two convenient locations, 
Los Angeles and San Diego.

INTERNATIONAL MBA PROGRAM
Mid-career professionals with international 

management experience come together in 
this one-year, full-time program that empha-
sizes global strategy and experiential learning. 
IBEAR is the leading accelerated international 
MBA program in the United States.

ONLINE MBA (OMBA)
An award-winning digital curriculum is 

led by leading members of the USC Marshall 
faculty in this 21-month online MBA. Admit-
ted students from anywhere in the world can 
access the same core business fundamentals as 
on-campus students, in addition to emerging 
online business topics such as digital analytics, 
social media, virtual teams and entrepreneurial 
thinking. 

USC Marshall School of Business

NAME OF INSTITUTION
University of Southern California (USC)

NAME OF BUSINESS SCHOOL OR PROGRAM
Marshall School of Business

BUSINESS SCHOOL DEAN
James G. Ellis

YEAR INSTITUTION WAS FOUNDED
1880

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1920

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
• Full-Time MBA: 441
• MBA.PM: 441
• EMBA: 227
• IBEAR: 49
• OMBA: 64

MBA PLATFORMS OFFERED
•  Full-Time MBA
• Part-Time MBA (MBA.PM)
• Executive MBA (EMBA)
•  International MBA for Mid-Career 

Professionals (IBEAR)
• Online MBA (OMBA)

MBA AREAS OF EMPHASIS OFFERED
•  Accounting 
•  Entrepreneurship
• Technology commercialization
• Social entrepreneurship
• Entertainment
• International business
• Investment banking
• Commercial banking
• Corporate finance
• Real estate finance
• Private equity
• Hedge funds
• Venture capital
• Marketing
• Branding
• Organizational leadership
• Strategic management and consulting
• Business analytics
• Operations management
• Supply chain management

• Sustainability
• Healthcare administration
• Information systems

LENGTH OF PROGRAMS
•  Full-time MBA: 21 months
• Part-time MBA (MBA.PM): 33 months
• Executive MBA (EMBA): 22 months
•  International MBA for Mid-career 

 Professionals (IBEAR): 12 months
• Online MBA: 21 months

PROGRAM CAMPUS OPTIONS
•  Full-time MBA: University Park Campus, 

Los Angeles
•   Part-time MBA (MBA.PM): University  

Park Campus, Los Angeles or Orange 
County Center, Irvine

•  Executive MBA (EMBA): University  
Park Campus, Los Angeles or Omni La  
Costa, San Diego

•  International MBA for Midcareer 
Professionals (IBEAR): University Park 
Campus, Los Angeles

•  OMBA: online with a one-week on-campus 
residency (University Park Campus, LA) 

PROGRAM ACCREDITATIONS 
AACSB, WASC

RANKINGS 
•  US News & World Report, #20 Full-Time, 

#11 MBA, MBA.PM, #14 EMBA, #7 
Accounting, #8 Entrepreneurship, #10 
International Business, #20 Marketing, 
#23 Finance

•  UT Dallas’ Naveen Jindai School of 
Management, Business School Research 
Rankings, #6 Worldwide

TOTAL COST OF MBA 
•  Full-time MBA: Approx. total cost 

$120,000
•  Part-time MBA (MBA.PM): Approx. total 

cost $122,000 
•  Executive MBA (EMBA): Approx. total 

cost $132,000 
•  International MBA for Mid-career 

Professionals (IBEAR): Approx. total cost 
$103,000. 

•  Online MBA: Approx. total tuition $92,000. 

REQUIRED TESTING 
GMAT or GRE are required for the Full-time
MBA, the Part-time MBA (MBA.PM), the
IBEAR MBA and the Online MBA. GMAT
or GRE are optional for the Executive MBA
(EMBA). 
TOEFL or IELTS are required of
international students who did not complete
a four-year bachelor’s degree in a country
where English is the primary official language.

UPCOMING INFORMATION SESSIONS 
Please see www.marshall.usc.edu for more 
information on upcoming information sessions.

APPLICATION DEADLINES
•   Full-time MBA, MBA.PM, and EMBA:  

Currently rolling admission for the entering 
class in fall 2018. Please contact the 
program about application deadline for the 
entering class in fall 2018.

•  IBEAR MBA: Rolling, beginning Nov. 1. 
•   Online MBA: May 31 for fall; October 17 

for spring (for more information on 
deadlines for fall and spring please visit 
onlinemba.marshall.usc.edu)

PROGRAM CONTACT INFORMATION
Full-time MBA, MBA.PM and EMBA: 
USC Marshall MBA Admissions, 630 Childs
Way – JKP 308, Los Angeles, CA 90089-
2633 Phone: (213) 740-7846 Fax: (213) 749-
8520 Email: marshallmba@marshall.usc.edu

IBEAR: 
Marshall School of Business, 837 Downey
Way, STO 300, Los Angeles, CA 90089-
2631. Phone: (213) 740-7140  
Fax: (213) 740-7559 Emails: 
Admissions: ibearmba@ marshall.usc.edu 
General: Diana.kurdian@marshall.usc.edu

Online MBA: 
Phone: (877) 779-6643
Website: onlinemba.marshall.usc.edu
Email: onlinemba@marshall.usc.edu

MBA
SPOTLIGHT

Our flexible  
degree programs offer  
something for current 
and aspiring business 
professionals at every 
stage of their career.
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You aspire to do great things. USC Marshall has the 
means to help you achieve them.

Our full-time MBA program allows you to master 
fundamentals while pushing you to the edge of 
innovation and entrepreneurial thinking.

Whether your passion for business means reaching 
the C-suite or finding solutions to the world’s most 
intractable problems, a USC Marshall MBA takes you 
where you want to go. Discover the possibilities today.

USC MARSHALL SCHOOL OF BUSINESS
marshall.usc.edu
marshallmba@marshall.usc.edu

Aspire. Achieve. Advance.
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The Pepperdine Graziadio Business School 
recently surveyed more than 1,000 mil-
lennials about their job prospects, current 

careers and future goals in the smart machine 
age. One in 10 see automation as a primary 
risk to their careers, and more than one-third 
believe that within 20 years, machines will be 
able to do the job they do today. 

Pepperdine Graziadio strives to empower 
our students to become Best for the World 
Leaders that envision, develop and catalyze 
unseen opportunities wherever they live and 

work, and reimagine 
business in a smart 
machine age with 
advanced artificial 
intelligence, massive 

computing power and increasing global  
connectivity. With more companies embracing 
social and corporate responsibility as a  
key focus, it is important that, in addition  
to business acumen, MBAs know  
organizations can “do well by doing good,” 
inspiring co-workers and others to enhance 
business and humankind. 

With an entrepreneurial spirit and a global 
focus, the Graziadio School advances expe-
riential learning in small classes that deepen 
connections and stimulate critical thinking. At 

Pepperdine Graziadio, our values-based edu-
cation takes a holistic approach to developing 
students into Best for the World Leaders, focus-
ing on the educational, spiritual and ethical 
aspects of our students’ education and lives. 
Our Socially, Ethically, and Environmentally 
Responsible (SEER) program, woven into all 
courses, emphasizes the importance of respon-
sible business strategy, and our wide array of 
experiential learning and study-abroad oppor-
tunities provide our students with a broader 
perspective of business. Over 50 years, a com-
mon thread among our over 40,000 alumni 
is the passionate pursuit of new ventures and 
innovative ideas that serve a higher purpose.  

EXECUTIVE DOCTOR OF BUSINESS 
ADMINISTRATION (DBA)

Pioneering the next frontier in executive 
education and designed specifically for the 
accomplished executive, the Executive DBA 
provides those seeking to deepen and sharpen 
their professional knowledge with the oppor-
tunity to tackle a challenging business issue 
through applied research. The program includes 
six intensive residential sessions at our stunning 
Malibu campus, in-person and online advising, 
self-paced coursework and independent research 
that fits an executive’s schedule.

EXECUTIVE (EMBA) AND 
PRESIDENTS AND KEY EXECUTIVE 
(PKE) MBA DEGREE PROGRAMS 

Our executive degree programs are designed 
to support your professional as well as your per-
sonal development as a leader. In our executive 
degree programs you can renew your mind, reig-
nite your spirit and connect with a network of 
seasoned executives and entrepreneurs that will 
become your personal boardroom for life.

PART-TIME DEGREE PROGRAMS
Learn from expert faculty and bond with 

fellow working professionals who, like you,  
are balancing it all in our fully-employed 
degree programs. With an Online MBA, 
part-time MS programs, undergraduate degree 
completion options and convenient campus 
locations our fully-employed degree programs 

provide the flexibility to fit learning into  
your life.

FULL-TIME PROGRAMS 
Our Full-Time MBA program offers stu-

dents the option to complete their degree in 
12, 15, or 20 months from our inspiring Malibu 
campus, while our full-time MS programs allow 
students to focus more specifically on the com-
plexities of their respective discipline.

Through our wide continuum of MBA, 
MS, bachelor degree completion and executive 
degree programs offered across six California 
campuses including Silicon Beach and Silicon 
Valley, Graziadio faculty inspire full-time stu-
dents and working professionals to realize their 
greatest potential. See business from our per-
spective and realize the impact of being a Best 
for the World Leader. 

Pepperdine Graziadio Business School:  
Best for the World Leaders

MBA
SPOTLIGHT

“What really stood out about  
Pepperdine Graziadio is that it’s a small  

and intimate environment.  
It has allowed us to bond and share  
the journey and transform together.”

– Angela S. Hwang, 2018 EMBA Candidate

NAME OF INSTITUTION
Pepperdine

NAME OF BUSINESS SCHOOL OR PROGRAM
Graziadio Business School

BUSINESS SCHOOL DEAN
Deryck J. van Rensburg, Dean

YEAR INSTITUTION WAS FOUNDED
1937

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1969

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
1,189*

MBA PLATFORMS OFFERED
•  Full-Time
• Evening
• Online
• Executive

MBA AREAS OF EMPHASIS OFFERED
Full-Time MBA: 
• Applied Analytics
•  Digital Innovation and Information 

Systems
• Dispute Resolution

• Entrepreneurship
• Finance
•  Leadership and Managing Organizational 

Change
• Marketing

Fully Employed MBA: 
Same as above with additions of General 
Management, Global Business, and Online

LENGTH OF PROGRAMS
•  Full-Time MBA: 12-Months, 15-Months, 

20-Months
•  Fully-Employed MBA:  24-Months 

(variable)
• Online MBA:  24-Months (variable)
• Executive MBA:  15-Months, 19-Months

PROGRAM CAMPUS OPTIONS
• Full-Time MBA: Malibu
•  Fully Employed MBA: Calabasas,  

West Los Angeles, Irvine, Encino
• Online MBA: Online
• Executive MBA: Malibu, Silicon Valley

PROGRAM ACCREDITATIONS 
AACSB, WASC

RANKINGS 
•  U.S. News & World Report, Best Business 

School for Full-Time MBA #72, Part-Time 
MBA #51 and Online MBA #19

•  Forbes, Best Business School #65
•  Bloomberg Businessweek, Best Business 

School #75
•  Princeton Review, Best Business School, 

Best MBA for Human Resources #2, Most 
Competitive Students #7, and Best Online 
MBA #15

•  CEO Magazine, North American MBA 
Tier One, Global Executive MBA #24, 
and Global Online MBA #18

•  Pitchbook, #8 MBA Unicorn Founders, 
#25 MBA Universities, and #18 Female 
MBA Founders

TOTAL COST OF MBA 
Fees vary by program. Please contact our 
school or visit our website for more details.

•  Full-Time MBA:  $24,750 per term  
(10-18 units)

• Fully Employed MBA:  $1,715 per unit

REQUIRED TESTING 
GMAT/GRE required** for MBA.  

Official English language proficiency score 
(TOEFL, IELTS, PTE) also required for 
international students. 

Contact our school or visit our website for 
more details.

UPCOMING INFORMATION SESSIONS 
Visit: bschool.pepperdine.edu/admission/
infosession/for more information

APPLICATION DEADLINES
Visit bschool.pepperdine.edu/admission/
deadlines/for more information

PROGRAM CONTACT INFORMATION
Office of Admission
pgbs.admission@pepeprdine.edu
(310) 568-5535
bschool.pepperdine.edu

* Does not include summer enrollment.
**  Qualified candidates may be eligible for a GMAT/

GRE waiver.
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Reimagine the impact of business at the Pepperdine Graziadio Business 
School, where we are dedicated to developing Best for the World Leaders 
who create meaningful change in their organizations and communities.

p e p p e r d i n e . e d u / b u s i n e s s

Best for the World Leaders
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U CLA Anderson School of Management is 
a world-renowned learning and research 
institution with a decidedly forward focus. 

We take full advantage of living and working in 
Los Angeles, the creative capital of the world.  
Never content with how things are, we look to 

the future to discover 
and chart what will be.
In short, we “Think in 
the Next.” 

Our mission is to prepare leaders for the 21st 
century, arming them with a worldview and a 
sense of purpose to make a lasting difference in 
organizations and communities around the world. 

Our students and alumni, faculty and 

staff share a common ethos defined by three 
qualities: 1) We share success: Performance 
and innovation are not about winning at the 
expense of others; 2) We think fearlessly: We 
are unafraid to experiment with new ideas and 
approaches; and 3) We drive change: We are 
dissatisfied unless we can measure our efforts 
against tangible impact. 

Current students come from every continent 
except Antartica. Our 38,000 alumni globally 
include leaders at the forefront of organizational 
innovation in every industry, from investment 
management to social impact, from consulting 
to technology startups. They include the CEOs 
of YouTube, BlackRock and United Therapeu-

tics. Our faculty has developed game-changing  
initiatives to help workers save more for  
retirement, to transform K–12 education  
management and to alleviate global poverty by 
bringing the poorest members of society into the 
financial system. Each year, UCLA  
Anderson’s full-time MBA, Fully Employed 
MBA, Executive MBA, UCLA-NUS Global 
Executive MBA program, Master of Financial 
Engineering, Master of Business Analytics and 
doctoral programs educate 2,200 students annu-
ally, while our Executive Education program 
trains an additional 1,800 professionals. 

This Next generation of leaders will help 
shape the future of business.

UCLA Anderson School of Management

NAME OF INSTITUTION
University of California, Los Angeles

NAME OF BUSINESS SCHOOL OR PROGRAM
UCLA Anderson School of Management

BUSINESS SCHOOL DEAN
Judy D. Olian, Dean and John E. Anderson 
Chair in Management

YEAR FOUNDED
1919

YEAR BUSINESS SCHOOL STARTED
1935

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
2,200 students, excluding our Executive 
Education (non-degree) program, which 
educates an additional 1,800 professionals 
annually

MBA PLATFORMS OFFERED
• Full-time MBA
• Fully Employed MBA (FEMBA)
• Executive MBA (EMBA)
• UCLA-NUS Executive MBA

MBA AREAS OF EMPHASIS OFFERED
• Accounting
• Brand Management
• Consulting
• Corporate Finance
• Entertainment
• Entrepreneurship
• Executive Development
• Global Management
• Health Care Management
• Investment Management
• Marketing
• Marketing Analytics
• Real Estate
• Sustainability

• Social Impact
• Technology Leadership

LENGTH OF PROGRAMS
• Full-time MBA: 22 months
•  FEMBA: 33 months; 24 months if

accelerated
• EMBA: 22 months
• UCLA-NUS Executive MBA: 15 months

PROGRAM CAMPUS OPTIONS
Los Angeles

PROGRAM ACCREDITATIONS
AACSB, WASC

RANKINGS 
Full-time MBA: 

• U.S. News & World Report: #16
• Bloomberg Businessweek: #19
•  Financial Times:  #14 (among U.S. schools);

#25 (global)
• The Economist: #6
• Forbes: #15

FEMBA (Part-time MBA – among U.S. 
schools):

• U.S. News & World Report: #5

EMBA:
• U.S. News & World Report: #8
• The Economist: #19

UCLA-NUS Executive MBA:
• The Economist: #4
• Financial Times: #22

TOTAL COST OF MBA
2017/2018 student fees are listed below. 
2018/2019 costs are not yet available.

• Full-time MBA: $58,588
• FEMBA: $40,530

• EMBA: $77,947
• UCLA-NUS Executive MBA: $115,000

REQUIRED TESTING
•  Full-time MBA: GMAT or GRE; TOEFL/

IELTS for international students

•  FEMBA: GMAT or GRE; TOEFL/IELTS for
international students

•  EMBA: EA (Executive Assessment),
GMAT or GRE (may be waived);
TOEFL/IELTS for international students

•  UCLA-NUS Executive MBA: TOEFL/
IELTS for international students

UPCOMING INFORMATION SESSIONS
Please check the following websites for 
upcoming sessions:

Full-time MBA: 
anderson.ucla.edu/degrees/full-time-mba/
admissions/events

FEMBA:  
anderson.ucla.edu/degrees/fully-employed-mba/
admissions/admissions-events

 EMBA:  
anderson.ucla.edu/degrees/executive-mba/
admissions/events

 UCLA-NUS Executive MBA:  
anderson.ucla.edu/degrees/ucla-nus-executive-mba

APPLICATION DEADLINES
Please check the following websites for 
2018/2019 deadlines:

Full-time MBA:  
anderson.ucla.edu/degrees/full-time-mba/
admissions/requirements

FEMBA:  
anderson.ucla.edu/degrees/fully-employed-mba/
admissions

 EMBA:  
anderson.ucla.edu/degrees/executive-mba/
admissions/requirements-and-deadlines

UCLA-NUS Executive MBA:  
anderson.ucla.edu/degrees/ucla-nus-executive-mba

PROGRAM CONTACT INFORMATION
UCLA Anderson School of Management
110 Westwood Plaza
Los Angeles, CA 90095

Full-time MBA:
(310) 825-6944
mba.admissions@anderson.ucla.edu

FEMBA:
(310) 825-2632
femba.admissions@anderson.ucla.edu

EMBA:
(310) 825-2032
emba.admissions@anderson.ucla.edu

UCLA-NUS Executive MBA:
(310) 825-2032
ucla-nus@anderson.ucla.edu

UCLA Anderson’s mission 

is to prepare leaders  

for the 21st century,

arming them with a  

worldview and a sense  

of purpose to make  

a lasting difference.  

MBA
SPOTLIGHT

27-51_MBA_Guide_05_14.indd   32 5/10/18   4:25 PM

anderson.ucla.edu/degrees/full-time-mba/admissions/events
anderson.ucla.edu/degrees/fully-employed-mba/admissions/admissions-events
anderson.ucla.edu/degrees/executive-mba/admissions/events
anderson.ucla.edu/degrees/ucla-nus-executive-mba
anderson.ucla.edu/degrees/full-time-mba/admissions/requirements
anderson.ucla.edu/degrees/fully-employed-mba/admissions
anderson.ucla.edu/degrees/executive-mba/admissions/requirements-and-deadlines
anderson.ucla.edu/degrees/ucla-nus-executive-mba


MAY 14, 2018  CUSTOM CONTENT - LOS ANGELES BUSINESS JOURNAL   33   

From our home in Los Angeles, the global hub of creativity,  
technology and trade, we prepare the next generation 

to be leaders and change-makers.

ANDERSON.UCLA.EDU
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L oyola Marymount University’s national-
ly-ranked and accredited graduate business 
programs have a lot to offer: academically 

challenging coursework, flexible schedules 
for working professionals, intimate classroom 
setting, personalized attention, global study 
opportunities and an active alumni network. 

Our 142-acre bluff-top 
campus has expansive 
views of the Pacific 
Ocean and is among 
the nation’s most 

beautiful and green campuses. LMU is situated 
in Playa Vista near major entertainment com-
panies, financial services leaders, top advertis-
ing agencies, and is just minutes from Silicon 
Beach – a thriving coastal community of tech 
innovation and startup activity.

MBA PROGRAM:
Focused on developing principled business 

leaders, the MBA Program is designed for indi-
viduals with at least two years of professional or 
internship experience. Classes are held in the 
evenings to accommodate working professionals. 
Students are able to complete their MBA degree 
in as little as 20 months or up to 36 months, 
depending on a student’s need. The first year is 
structured as a cohort (core coursework) and the 
second year offers more flexibility (electives and 
courses based on area of emphasis). Students 
begin the program with an orientation weekend 
that prepares MBA candidates for successful 
completion of the program, including team 
building, a self-assessment, a case analysis, and 
an introduction to the core curriculum. Students 
choose between two unique international pro-
grams as their required global study component. 
One takes place in the heart of the European 
Union in Bonn, Germany while the other tours 
a specific region of the world to conduct research 
on a specific business topic. Professional skills 
development, exclusive employer roundtables, 
career advice and alumni mentors are just some 
of the offerings provided by the MBA Career 
Services Office. The experienced staff help 
MBA students strengthen their career paths, 
transition into new industries or functions, and 
assess where skills can be improved to achieve 
career goals. The MBA Student Association 
and MBA Alumni Association provide a variety 
of valuable professional development and net-
working opportunities. Our focus is on providing 

students not just with an MBA degree, but with 
a complete learning experience that will elevate 
their careers, personal growth and increase their 
marketability in the workforce.

EXECUTIVE MBA PROGRAM:
The LMU Executive MBA Program ranks 

among the top 15 in the nation by U.S. News 
& World Report and is one of Southern 
California’s premier, most respected EMBA 
programs. Designed for mid-career executives 
with a bachelor’s degree and at least eight years 
of professional, managerial or entrepreneurial 

experience, our 20-month program provides 
students with the skills, talents and confidence 
to develop and lead high-performance teams. 
The LMU Executive MBA addresses manage-
ment and leadership within a broad spectrum 
of organizations and teaches students how to 
understand core business principles, develop 
leadership intelligence, apply knowledge and 
learn to execute. Many graduates of the LMU 
Executive MBA Program advance to C-level 
positions within their companies. Saturday-only 
classes, small class sizes, a collaborative learning 
environment, personalized attention, an active 

alumni network, a focus on ethics and leader-
ship, and an international study component set 
LMU apart from other Executive MBA pro-
grams. Our unique OnBoarding Program helps 
students prepare for a return to academia so 
they’ll be ready to start classes with confidence. 
The Executive MBA program includes an initial 
Leadership Retreat, a one-week domestic trip to 
Sacramento and Silicon Valley to study inno-
vation and entrepreneurship, and a two-week 
journey overseas to one or more major business 
centers to meet with business executives and 
gather findings for final research projects.

MBA
SPOTLIGHT

Loyola Marymount University

NAME OF INSTITUTION
Loyola Marymount University

NAME OF BUSINESS SCHOOL OR PROGRAM
College of Business Administration

BUSINESS SCHOOL DEAN
Dayle M. Smith, Ph.D.

YEAR INSTITUTION WAS FOUNDED
1911

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
College of Business Administration: 1926
MBA: 1974
EMBA: 2000

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
124

MBA PLATFORMS OFFERED
•  Part-Time MBA 
•  Executive MBA 
•  JD/MBA 
•  Systems Engineering and Leadership  

Program (SELP) - MBA and MS in Sys-
tems Engineering 

MBA AREAS OF EMPHASIS OFFERED
• Entrepreneurship
• Finance
• Human Resources/Organizational Behavior 
• Information Technology
• International Business
• Marketing

LENGTH OF PROGRAMS
MBA: 20 – 36 months

Executive MBA: 20 months

PROGRAM CAMPUS OPTIONS
All courses take place on the LMU campus 
located near Playa Vista and Silicon Beach

PROGRAM ACCREDITATIONS 
AACSB, WASC

RANKINGS 
•  U.S. News & World Report, Graduate-level 

Entrepreneurship #11, Marketing #12, 
Accounting #16 and Management #24

•  U.S. News & World Report, Executive 
MBA: #14 in the nation

•  CEO Magazine, MBA: Tier 1; Executive 
MBA: Tier 1 and #12 globally

TOTAL COST OF MBA 
MBA: $88,500; Executive MBA: $97,000

REQUIRED TESTING 
MBA: GMAT or GRE required
Executive MBA: GMAT not required for 
applicants who are able to demonstrate, 
either through past academic performance or 
work experience, sufficient strength in the 
areas of quantitative and analytical reasoning

UPCOMING INFORMATION SESSIONS 
MBA: Wednesday, May 23; Wednesday, June 
6; Saturday, June 16. For additional dates, 
visit: mba.lmu.edu/infosessions

Executive MBA: Wednesday, May 16; 
Saturday, May 19; Wednesday, May 30 and 

Saturday, June 2. For additional dates, visit: 
emba.lmu.edu/infosessions

APPLICATION DEADLINES
MBA: June 1, 2018
Executive MBA: June 29, 2018

PROGRAM CONTACT INFORMATION
MBA: 
Bill Semos, Interim Associate Dean and  
Director, wsemos@lmu.edu, (310) 338-2848,  
mba.lmu.edu

Executive MBA:
Joe O’Hannigan, Associate Dean and Director, 
johannig@lmu.edu, (877) 568-8585,  
emba.lmu.edu
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Considering an MBA? Choose LMU. Our beautiful  
campus located in L.A.’s Silicon Beach is  
bustling with startups, creativity and corporate  
connections. Learn more at mba.lmu.edu.
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M id-career professionals improve manage-
ment and leadership skills, enjoy profession-
al advancement and have more fulfilling 

careers when they earn an MBA from the part-
time evening program at California State Uni-
versity, Northridge’s AACSB-accredited David 
Nazarian College of Business and Economics.

The rigorous program’s excellent reputation 
is recognized as a 2019 U.S. News and World 
Report “Best Part-time MBA Program,” a Princ-
eton Review 2018 “Best Business School” and a 
2018 “Tier One” MBA Program by CEO Maga-

zine. It offers outstand-
ing value to students 
in a time of increasing 
tuition and student 
debt. As noted by 

Princeton Review, it “comes with a ‘reasonable’ 
price tag which ensures that graduate school is 
actually ‘financially feasible’.”

Students develop business acumen in 
finance, strategy, marketing, operations, eco-
nomics, human resources and entrepreneurship. 
Better decision-making results from training in 
data literacy, analytical reasoning and critical 
thinking. The program cultivates communica-
tion and teamwork skills, along with a commit-
ment to ethical, legal and social responsibility 
– all within the context of global and multicul-
tural awareness. 

Graduates describe their highly qualified 
professors as a highlight of the program, noting 
their ability to combine academics with real-life 
applications. Faculty, who are handpicked for 
excellent teaching, research and business creden-
tials, facilitate active learning by integrating and 
applying rigorous academic and theoretical train-
ing to practical situations. Professors leverage 
students’ business experience, lead their analysis 
of data and situations in the business world, 
run business simulations, and engage them in 
client-based projects. Small class sizes allow each 
student to engage fully in this process. 

A cornerstone of the active-learning 
approach in the students’ last semester is a 
feasibility study or business plan for a local 
organization. Students’ knowledge, skills and 
hard work, combined with a commitment of 
college resources, generate high-quality out-
comes in this integrative learning experience 
that also builds economic prosperity and soci-
etal well-being in the community. Each team 
has its own faculty advisor. Workshops guide 
their progress and a dedicated business librarian 
supports them. CSUN Nazarian MBA teams  
have gone on to compete in the annual Small 
Business Institute’s (SBI) national competition 
and have won three first-place awards and one 
second-place award since 2010.

Nazarian MBA students are a diverse group 
of intelligent and accomplished professionals 
from the San Fernando Valley, Los Angeles 
County and Ventura County regions. The Wall 
Street Journal recently ranked CSUN among 
the top three universities nationwide for diver-
sity. Few MBA programs can equal CSUN’s in 

graduating MBAs prepared to work and lead in 
a diverse and global business environment.

PART-TIME, FLEXIBLE MBA 
Classes are held Monday through Thursday 

from 7:00 to 10:00 p.m., and occasional Sat-
urdays. Students typically take two courses per 
semester. Those with an undergraduate degree 
in business, or who have earned our one-year 

Graduate Certificate in Business Administra-
tion (GCBA), usually complete 33 units of core 
and elective MBA courses in two years, includ-
ing summer. Students without an undergraduate 
degree in business or GCBA typically complete 
15 units of foundation-level classes in the prior 
year. However, completion times range from 
one to five years, as students reduce or accel-
erate their academic load commensurate with 
career and family demands.

CSUN 
Housed on a beautiful 365-acre campus, 

CSUN is the fourth-largest university in Cal-
ifornia. Its 340,000 alumni include prominent 
business leaders, such as the man for whom 
the business college was recently named, 
David Nazarian. The university is home to the 
award-winning Younes and Soraya Nazarian 
Center for the Performing Arts and the LEED 
Gold-certified Student Recreation Center. 
CSUN is a place where students rise and take 
their region with them.

CSUN David Nazarian College of Business  
and Economics

NAME OF INSTITUTION
California State University, Northridge

NAME OF BUSINESS SCHOOL OR PROGRAM
David Nazarian College of Business and 
Economics

BUSINESS SCHOOL DEAN
Chandra Subramaniam, Ph.D.

YEAR INSTITUTION WAS FOUNDED
1958

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1972

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
122

MBA PLATFORMS OFFERED
Part-time evening MBA

MBA AREAS OF EMPHASIS OFFERED
10 Specializations:
• Accounting
• Entertainment Industry
• Entrepreneurship
• Finance
• Human Resources
• Information Systems
• International Business
• Management
• Marketing
• Systems and Operations Management

LENGTH OF PROGRAMS
Flexible program.

Completion time may vary from 18 months 
to 2.5 years depending on course load. 

PROGRAM CAMPUS OPTIONS
On-campus at CSUN only.

PROGRAM ACCREDITATIONS 
AACSB, WASC

RANKINGS 
•  U.S. News and World Report,  

Best Part-time MBA program 2019
•  Princeton Review, Best Business Schools 

2018
•  CEO Magazine, Tier One North 

American MBA Ranking, 2018

TOTAL COST OF MBA 
Total tuition for the MBA program may 
vary if Foundation courses are needed.

•   In-state tuition is approximately 
$26,000-$35,000

•  Out of state/international: $40,000-
$60,000

REQUIRED TESTING 
GMAT or GRE

UPCOMING INFORMATION SESSIONS 
•  Sessions are held monthly. Usually the 

first and third Mondays of the month.

APPLICATION DEADLINES
• Fall semester: May 1st deadline
• Spring semester: October 1st deadline

PROGRAM CONTACT INFORMATION
Philipa Moguel, Assistant Director
(818) 677-2467
www.csun.edu/mba

MBA
SPOTLIGHT

Mid-career professionals improve management  
and leadership skills, enjoy professional advancement  

and have more fulfilling careers when they earn  
an MBA from the part-time evening program at  

AACSB-accredited David Nazarian College  
of Business and Economics.
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ELEVATE 
YOUR  

CAREER
    he part-time, flexible MBA program at the David Nazarian College of 
Business and Economics provides talented mid-career professionals with the 
business knowledge and skills they need to advance in their careers, switch 
careers or become entrepreneurs.

Nazarian College faculty, handpicked for their teaching, research and 
business credentials, facilitate active learning as students integrate and 
apply rigorous academic knowledge and practical business skills training  
to current business problems and opportunities. 

CSUN’s Nazarian College offers a high-quality MBA program with an  
excellent reputation at an outstanding value.

csun.edu/mba

 T
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A s Southern California’s only polytechnic 
university, the College of Business Admin-
istration (CBA) at Cal Poly Pomona takes 

pride in building tomorrow’s leaders through a 
learn by doing approach to education. Applying 
theories in engaging classroom exercises and in 
a real-life setting for actual companies allows 
the CBA to enhance the learning experience 
for our students, and makes our graduates more 
desirable to employers. 

Cal Poly Pomona students are assured a 
quality learning experience – our university is 
WASC accredited. In addition, we are accredit-
ed by the AACSB at the college level—which 
puts the CBA among the top 5 percent of the 
world’s business schools. A core CBA belief 

is providing a premi-
um education while 
keeping tuition fees 
low enough to remain 
accessible to motivated 

individuals with limited financial resources. 
The benefit of affordable tuition rates and eve-
ning classes makes choosing CBA a compelling 
value proposition for working professionals. 
Whether it’s a mid-level executive wanting to 
step up on the corporate ladder or a seasoned 
professional looking to change scenery with a 
switch to a different career path, flexible class 
options allow our students to pursue advanced 
business degrees while maintaining their cur-
rent employment. A centralized location puts 
the CBA in the middle of all Southern Cali-
fornia has to offer. The heart of Los Angeles is 
30 miles away and minutes from the borders of 
three other major counties — Orange, River-
side, and San Bernardino. 

Built on 813 acres of land deeded by break-
fast cereal magnate W.K. Kellogg, the CBA has 
embraced the enthusiasm for entrepreneurship 
and forward-thinking approach to business 
employed by Kellogg while building his empire. 
His influence is still felt today as descendants of 
Kellogg’s prize-winning Arabian horses gallop 
through the same fields offering an inviting sense 
of nature on the doorstep of a global hub. The 
best of yesterday is paired with today’s latest in a 
new CBA complex equipped with state-of-the-
art classrooms and computer labs. Housed across 
the tranquil courtyard is an administration build-
ing for easy access to faculty and staff. 

The CBA offers a full-time cohort based 
MBA which is typically completed in 4 semes-
ters, and is designed with the flexibility to be 
completed in one year at an accelerated pace. 
The Master of Science in Accountancy (MSA) 
offers both a one year accelerated program and 
a general formatted program that can be com-
pleted in four semesters.  While the acclaimed 
Master of Science in Business Administration 
(MSBA) with a focus on information assurance 

typically takes 4 semesters to complete. In addi-
tion to our learn by doing philosophy, the CBA 
differentiates its graduate business programs 
from other institutions by keeping classes small 
to promote a high level of student-professor and 
peer-to-peer interaction. Easy access to dedicat-
ed well-published faculty and professors with 
extensive industry experience and connections 
ensure CBA students have the support network 
available to graduate with insight student assis-
tants cannot provide. Ready to take the first 
step in joining large and growing alumni asso-
ciation with robust networking opportunities? 
Our holistic admission criteria lead to cohorts 
of talented students that enhance the learning 
experience and create the foundation for life-
long collaborations, too. 

Applications for Cal Poly Pomona CBA’s 
Graduate Study Programs are due May 31, 
2018, and classes start on August 23, 2018. 
Visit www.cpp.edu/cba/grad to become a part of 
our 2018 cohort.

College of Business Administration at Cal Poly Pomona

MBA
SPOTLIGHT

NAME OF INSTITUTION
Cal Poly Pomona

NAME OF BUSINESS SCHOOL OR PROGRAM
College of Business Administration 
Graduate Programs

BUSINESS SCHOOL DEAN
Erik Rolland, Ph.D. (erolland@cpp.edu) 

YEAR INSTITUTION WAS FOUNDED
1938

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1968

TOTAL MBA ENROLLMENT
71

MBA PLATFORMS OFFERED
•  Part-time MBA
• Full-time MBA
• Hybrid MBA courses (start date Fall 2018)
•  Master of Science in Business 

Administration (MSBA)
• Master of Science of Accountancy (MSA)
• Accelerated MSA

MBA AREAS OF EMPHASIS OFFERED
Information Assurance, Accounting, General

LENGTH OF PROGRAMS
Accelerated MSA: 1 year
Full-time MBA: 2 years
MSBA: 2 years

PROGRAM CAMPUS OPTIONS
Face-to-face (some MSA and MBA courses 
are online/hybrid)

PROGRAM ACCREDITATIONS 
AACSB, WASC

RANKINGS 
• A Princeton Review Top Business School
•  Ranked 4th in the West and 151 

Nationally in the US News and World 
Report

TOTAL COST OF MBA 
•  In-state: approximately $26,000
•  Out-of-state and international: 

approximately $39,000, for 2-Year Degree

REQUIRED TESTING 
GMAT/GRE, waive on a case-by-case basis
TOEFL or IELTS for international applicants

UPCOMING INFORMATION SESSIONS 
Visit www.cpp.edu/cba/grad for dates and 
locations

APPLICATION DEADLINES
May 31st, 2018

PROGRAM CONTACT INFORMATION
Director of Graduate Programs:

Tarique Hossain, Ph.D.
tmhossain@cpp.edu

Graduate Advisor:
Tricia Alicante, M.A.
taalicante@cpp.edu

Graduate Programs Department Coordinator:
Marcus Suarez, B.S.
Masuarez@cpp.edu

www.cpp.edu/cba/grad;  
(909) 869-2363
Text/SMS: (909) 632-7863
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Cal Lutheran’s School of Management offers 
graduate business programs designed  to 
provide the environment, flexibility and 

support you need to succeed. Accelerate your 
career progression, change careers, boost earn-
ing potential, unleash your inner entrepreneur, 
or select the combination that meets your indi-
vidual goals. 

MBA
The Cal Lutheran MBA is focused on help-

ing you build your career through experiential 
learning, with outcomes that are immediately 
applicable in the workplace. You’ll have the 
opportunity to build a powerful network among 
your peers as well as with leaders in the busi-
ness community. The School of Management 
sponsors and hosts many unique events that 
create opportunities to learn about new ideas, 
network and forge relationships. Graduates of 
the Cal Lutheran MBA program work with 
some of the leading employers in the region. 

From enrollment to graduation, you’ll have 
the individualized support from faculty and 
staff that Cal Lutheran is known for. Beyond 
the supportive environment, you’ll have the 
flexibility of four year-round terms, so you 
can start earning your degree when it is most 
convenient for you. Choose from full-time, 
part-time, or online schedule options and spe-
cialization tracks in:

• Enterprise Innovation and Entrepreneurship 
• Finance 
• Human Capital Management 
• Information Technology 
• International Business 
• Marketing 

In addition to the rich academic environ-
ment, MBA student resources include lifelong 
career services, study abroad immersion expe-
riences and access to our Westlake Center’s 
seminars, speaker series and creative incubation 
spaces for entrepreneurs. Learn more at  
CalLutheran.edu/MBA.  

EXECUTIVE MBA
Our Executive MBA is an 18-month pro-

gram for working professionals with at least 
five years of managerial experience who have 
already achieved some success and want to 
reach their next big goal. 

Designed with busy lifestyles in mind, the 
cohort program features 15 courses delivered in 
a hybrid model (8 on-campus courses, 7 online 
courses). The on-campus courses are offered in 
a compressed weekend format. The curriculum 
is interdisciplinary, experience-driven, and 
organized around five key areas: 

• Leading operations 
• Managing process 
• Leading strategy 
• Leading people
• Professional advancement

Each key area features relevant course topics 
including: innovation and organizational entre-
preneurship, global economics for executives, 
strategic decision making for high performance, 
organizational design, and leadership and 
change management.  

To assist students in balancing their educa-
tion with personal and professional obligations, 
the program is structured to include course 
scheduling and pre-registration, books, lunch, 
parking and even a gym membership!

The Cal Lutheran Executive MBA provides 
the tools to reach your peak potential. Learn 
more at CalLutheran.edu/EMBA.

THE MBA FOR FINANCIAL 
PLANNERS

The MBA in Financial Planning at Cal 
Lutheran is one of the country’s most compre-
hensive master-level programs for financial 
planning professionals, providing the acumen 

needed to excel. The program is offered entire-
ly online, on our main campus in Thousand 
Oaks, or a blend of both with options for full or 
part time enrollment. To enhance one on one 
interaction, class sizes are limited and taught by 
world-class faculty with an emphasis on ethics, 
character and client needs. 

Courses are available in two tracks – for 
those who seek their CFP and for those who 
already have it. In Track 1, upon completion of 

the program, you will earn an MBA in Financial 
Planning and gain eligibility to sit for the pres-
tigious CFP Certification Exam. Track 2 is iden-
tical to the first track except for the fact that 
five of the introductory-level financial planning 
courses are replaced with advanced financial 
planning courses and interdisciplinary-study 
courses. Upon completion of the program, you 
will earn an MBA in Financial Planning.  
Learn more at CalLutheran.edu/FP

The California Lutheran University School of 
Management: Shape the Future of Business,  
Starting with Your Career

NAME OF INSTITUTION
California Lutheran University

NAME OF BUSINESS SCHOOL OR PROGRAM
School of Management

BUSINESS SCHOOL DEAN
Dr. Gerhard Apfelthaler

YEAR INSTITUTION WAS FOUNDED
1959

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1986

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
600

MBA PLATFORMS OFFERED
• Full Time
• Executive
• Weekened
• Online and Cohort

MBA AREAS OF EMPHASIS OFFERED
Emphasis Areas: Finance; International 
Business; Marketing; Human Capital 
Management; Entrepreneurship and 
Information Technology

Post Graduate Certificates:  
Supply Chain Management; Finance; 
International Business; Marketing;  
Human Capital Management; 
Entrepreneurship and Information 
Technology

LENGTH OF PROGRAMS
Varies between 12 to 24 months

PROGRAM CAMPUS OPTIONS
Thousand Oaks; Woodland Hills; Oxnard  
and virtual 

PROGRAM ACCREDITATIONS 
WASC, ACBSP Candidate for 
Accreditation

RANKINGS 
•  Top 10 Online MBA Program in 

California, College Choice
•  2016 Top Buisness School in California, 

Orange County Business Journal
•  San Fernando Valley Business Journal 

Impact Award

TOTAL COST OF MBA 
•  $36,900 for MBA
• $45,450 for EMBA 

REQUIRED TESTING 
GMAT (waiver available)

UPCOMING INFORMATION SESSIONS 
June 7: Woodland Hills Campus
June 12: Oxnard Campus
June 14: Main Campus
July 18: Online
Plus other special sessions – by invitation

APPLICATION DEADLINES
•   Summer 2018: April 15, 2018
• Fall 2018:  July 15, 2018
• Online Term 5: April 15, 2018
• Online Term 1: June 15, 2018
• EMBA: Aug 1, 2018

PROGRAM CONTACT INFORMATION
Emily Yamamoto,  
MBA Program Manager
www.callutheran.edu/management
(805) 493-3340

MBA
SPOTLIGHT
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So You’re Better 
Prepared Out There. 

Shape Your 
Education Here,

Learn more at 

CalLutheran.edu/management

Be among the next group of motivated individuals who aim to shape the future 

with bold, inquisitive and responsible leadership. Our advanced business degree 

programs are designed to be flexible to help balance your personal and professional 

obligations with reaching your educational goals. Led by world-class faculty, you’ll 

learn with and from your peers in a diverse, interactive environment and have many 

opportunities to network and engage with business leaders.       

• MBA

• Executive MBA

• MBA in Financial Planning
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H ow do you turn a job into a profession, and 
turn a profession into a career? Especially 
when you’re already working? How do you 

both sustain yourself and advance yourself – 
while actually retaining quality of life?

For many, graduate school is one answer, one 
avenue. While grad school is never a one-size-fits-
all proposition – a graduate degree is not required 
or appropriate in every field – it’s invaluable, 

even essential, in many. 
That’s especially true for 
a Master’s in Business 
Administration. For 
those with an MBA, 

earning power over a lifetime is a clear, compel-
ling rationale; statistics indicate that those with 
graduate degrees can expect to make up to 50 
percent more than those without. 

Woodbury’s MBA program is about three 
things: Engaged Sustainability, Authentic Lead-
ership, and Self-Empowerment. The program 
fits into busy professional lives while provid-
ing the quality students demand of an MBA.  
Woodbury’s business program is the oldest in 
the West – an intensive 36-credit curriculum, 
with one-year and two-year program-completion 
options, structured around seven-week sessions, 
with evening and weekend classes available.  
Accredited by the Association to Advance Col-
legiate Schools of Business, Woodbury School of 
Business is among the top 5 percent of business 
schools globally.  

Whether looking to transition into a new 
industry, start your own business or further 
your career in your current field, an MBA from 
Woodbury University gives you a competitive 
edge: learning how to think through problems 
from a creative, results-oriented approach called 
design thinking; integrating ethical leadership 
and civic engagement in business decision-mak-
ing; understanding how to view business from a 
360-degree perspective, whatever the field, and 
thereby reach innovative, effective solutions; 
and focusing on entrepreneurship, placing stu-
dents at the forefront by providing the tools and 
confidence needed to turn vision into action. 

Woodbury School of Business maintains an 
18:1 student/faculty ratio, which fosters a highly 

personalized setting where students receive 
the mentoring they need to achieve success 
after graduation. From Burbank to Bangalore, 
commerce is now international, multicultural, 
and challenging in fascinating ways. Wood-
bury reflects this diversity and equips students 
to harness the power of multiple perspectives.  
Students emerge from the MBA program with 
a sound knowledge base in accounting, finance, 
marketing, leadership, strategy, and the net-
working skills necessary to move to the next 
level, and beyond. An MBA from Woodbury 
will prepare you for mid-to-senior level careers 
in general management, accounting, finance, 

marketing, human recourses, and operations 
both in the For-Profit and Nonprofit sectors.

Woodbury’s MBA graduates are today serv-
ing in management positions at many of the 
nation’s – and, indeed, the world’s – foremost 
companies, across virtually every industry sec-
tor: Bank of America, Ernst & Young, Farmers 
Insurance, Honda Corporation, JPL, Kaiser 
Permanente, Macy’s, NBC Universal, Pricewa-
terhouseCoopers, Target, Walt Disney, Warner 
Bros., and countless others. 

Woodbury’s MBA program takes sustainabil-

ity seriously. We do not just track carbon foot-
print of business, but its total footprint. We 
view business holistically through triple-lens: 
Economy, Equality, and Ecology. For us, there 
is no sustainability devoid of ethics and spiri-
tuality. We only have one planet to live. Let’s 
cultivate it together. 

With flexible evening and weekend format 

and a small class size that allows for rich inter-
action with dedicated and experienced faculty, 
Woodbury offers a diverse, multigenerational 
learning environment that reflects the real 
world. AACSB accreditation testifies to employ-
ers the high quality of our program.  

Seeking that competitive edge? Consider an 
MBA from Woodbury University.

An MBA from Woodbury University:  
Your Competitive Edge

NAME OF INSTITUTION
Woodbury University

NAME OF BUSINESS SCHOOL OR PROGRAM
School of Business

BUSINESS SCHOOL DEAN
Dr. Joan Marques 

YEAR INSTITUTION WAS FOUNDED
1884

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1969

TOTAL MBA ENROLLMENT
81

MBA PLATFORMS OFFERED
Evening and Weekend, Intensive MBA 
Program

MBA AREAS OF EMPHASIS OFFERED
• Accounting-Finance
• Leadership and Global Strategy

LENGTH OF PROGRAMS
Undergraduate Business Majors: 
12 months, 4 courses per semester
Non-business Majors:
18 months, 4 courses per semester

PROGRAM CAMPUS OPTIONS
Offered at the Burbank campus

PROGRAM ACCREDITATIONS 
AACSB and ACBSP

RANKINGS 
BusinessBecause ranking of top U.S. Business 

Schools for Sustainability

TOTAL COST OF MBA 
Estimated MBA Tuition 
$1,214 per unit  
Students with a Business undergraduate 
degree: $43,704 full program – 36 units/12 
courses
Non-business undergraduate students:  
Starting Fall 2018: 
$54,630 for full program – 45 units/15 courses

REQUIRED TESTING 
GMAT/GRE is not required

UPCOMING INFORMATION SESSIONS 
MBA Sample Lecture: June 11, 2018 at 6pm; 
students can RSVP here:
https://woodbury.edu/admission-events/

For upcoming events, please visit:  
https://woodbury.edu/admission-events/ 

APPLICATION DEADLINES
Fall 2018: July 1st

Spring 2019: November 1st

Summer 2018: June 1st

PROGRAM CONTACT INFORMATION
http://woodbury.edu/program/school-of-
business/mba
Satinder Dhiman  
satinder.dhiman@woodbury.edu
(818) 252-5138

Woodbury School of 
Business maintains  

an 18:1 student/faculty 
ratio, which fosters  

a highly personalized 
setting where  

students receive the 
mentoring they need  
to achieve success  
after graduation. 

MBA
SPOTLIGHT
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Learning.
Doing.
Succeeding.

woodbury.edu

Woodbury University’s MBA program is designed to  
prepare you for the next stage of your career and set you 
apart as a leader who thinks differently about business.

Learn more at woodbury.edu/mba

Introducing our 3+1 BBA/MBA program for high 
school students who want to get both their BBA in 
Management and an MBA in just four years.  
Learn more at woodbury.edu/3+1
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Your Goals,  
Our Mission
Earn your MBA or MS in Leadership and Management at 
our campuses in La Verne or Burbank, or at other convenient 
online and regional locations across California. 
 

18-month accelerated programs available.

CALL 877-GO-TO-ULV
EMAIL degreeinfo@laverne.edu
VISIT laverne.edu
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They work for municipalities and major 
corporations such as Aerojet, American 
Express, Los Angeles County, and MTV. 

University of La Verne alumni with a Master of 
Business Administration (MBA) degree have 
found success in industries worldwide.

That’s just one of the reasons college rank-
ings place the university’s MBA program high 
on their lists.

College Choice ranked the university in its 
“10 Best Online MBA Programs for California 
in 2017.” The university placed in the top 10 
west coast colleges and universities in Online 
MBA Report’s “Online MBA Rankings” for 

2015-2016. Washing-
ton Monthly, in its 
inaugural list of “Amer-
ica’s Best Colleges 
for Adult Learners,” 

ranked the University of La Verne third among 
private 4-year colleges in the state in 2016.

“We strive to be the college of choice in the 
region,” said Abe Helou, dean of the university’s 
College of Business and Public Management. “The 
academic quality of our programs, the convenience 
of our schedules, and, more importantly, the 
commitment of our faculty and staff make our pro-
grams the most popular in Southern California.”

About 41 percent of graduate students at 

the University of La Verne pursued an MBA at 
one of the university’s 10 California campuses 
or online last academic year, making it one of 
the university’s most popular programs. 

The program equips students to advance 
their careers by becoming better problem solv-
ers, gaining decision-making skills, and learning 
teamwork, ethics, and corporate responsibility.

The program offers concentrations in account-

ing, finance, information technology, international 
business, management and leadership, marketing, 
supply chain management, and health services 
management. Alumni have gone on to leadership 
positions at organizations such as the U.S. Depart-
ment of Commerce, Verizon, and Xerox.

Learn more at Laverne.edu.

University of La Verne:  
Educating Business 
Leaders Across the Globe

MBA
SPOTLIGHT

NAME OF INSTITUTION
University of La Verne

NAME OF BUSINESS SCHOOL OR PROGRAM
College of Business and Public Management

BUSINESS SCHOOL DEAN
Abe Helou, Ph.D
Dean and Professor of Finance

YEAR INSTITUTION WAS FOUNDED
1891

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1992

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
773

MBA PLATFORMS OFFERED
Full-Time, Part-Time, Evenings and 
Weekends, Online and Off-Campus

MBA AREAS OF EMPHASIS OFFERED
• Accounting
• Finance
• Information Technology
• International Business
• Management and Leadership
• Marketing
• Supply Chain Management
• Health Services

LENGTH OF PROGRAMS
18 – 36 months

PROGRAM CAMPUS OPTIONS
La Verne, Victorville, Ontario, Bakersfield, 

Irvine, Burbank, Oxnard and Vandenberg 
AFB

PROGRAM ACCREDITATIONS 
WASC

RANKINGS
4th Ranked MBA Program in Los Angeles 
Region by Los Angeles Business Journal

TOTAL COST OF MBA 
Full-Time: $33,300
Part-Time and Online: $30,506

REQUIRED TESTING 
GMAT and GRE are recommended

UPCOMING INFORMATION SESSIONS 
Information sessions offered monthly at all 
campuses – contact infosession@laverne.edu 
for details

APPLICATION DEADLINES
Application acceptance commensurate  
with 4 accelerated 10 week terms  
(Fall, Winter, Spring, Summer)

PROGRAM CONTACT INFORMATION
Rina Lazarian-Chehab
laverne.edu/mba
877-GO-TO-ULV

University of La Verne 
alumni with a Master of 
Business Administration 

(MBA) degree have  
found success in  

industries worldwide.
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AGSM.UCR.edu | (951) 827-6200

89%
MBA’S EMPLOYED 

CLASS OF 2017

School of
Business

A .  G A R Y  A N D E R S O N  G R A D U A T E  S C H O O L  O F  M A N A G E M E N T

master of finance           phD           master of professional accountancy      

mba      flex mba 

GENEROUS SCHOLARSHIPS ARE CONSIDERED FOR ALL ADMITTED 
APPLICANTS APPLYING BY DEADLINE. ACADEMIC AND MERIT-BASED 

SCHOLARSHIPS ARE ALSO AWARDED.

TOP 100 BEST BUSINESS SCHOOL
U.S. NEWS & WORLD REPORT
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W ith locations in Los Angeles and Ann 
Arbor and a flexible, once-a-month-for-
21-months format, the Michigan Ross 

Executive MBA Program combines rigorous 
coursework, action-based learning, and an inte-
grated Leadership Development Program that will 
prepare you to assume the highest leadership roles.

Our top-10 ranked Executive MBA Program 
is thoughtfully structured to build upon each 

students’ significant 
experience and exper-
tise. Students gain the 
knowledge and insight 
necessary to identify 

growth opportunities, make tough executive 
decisions, and lead across units. Whether you’re 
attending the program in Los Angeles or Ann 
Arbor, you’ll emerge with the practical know-
how and broad perspective needed to fulfill your 
leadership potential and advance in your career 
even further — all on a once-a-month schedule 
designed to integrate your studies with your 
existing personal and professional commitments.

LEADERSHIP DEVELOPMENT
As your career progresses, leadership skills 

become critically important. The Ross Execu-
tive MBA Leadership Development Program 
is a comprehensive, integrated experience that 
includes coursework, workshops, speaker events, 
and personalized, one-on-one executive coach-
ing. Together, these experiences will help you 
develop the mindset and skillset to:

• lead more effectively in your current role
• advance more rapidly in your career, and
•  make significant and positive contributions 

to your company’s culture and performance

EXECUTIVE MULTIDISCIPLINARY 
ACTION PROJECTS

The ExecMAP course spans the entire 
fourth term of our Executive MBA Program. 
During ExecMAP, you will work with a team 
over four months to apply critical thinking 
and academic rigor to solve a complex issue 
for a sponsoring organization. Past ExecMAP 
projects include market entry strategies, new 
business ventures, financial modeling, product 
launches, mergers and acquisition strategies, 
and risk assessments. 

MAXIMIZE LEARNING, MINIMIZE 
TIME AWAY FROM WORK AND 
HOME

Residencies in Los Angeles take place once 
a month at the luxurious Intercontinental 
Hotel in Century City. Between residencies, 
students continue to engage with the program, 
faculty, and peers through team meetings, 
group and individual assignments, digital lec-
tures, and online review sessions.  The Michi-
gan Ross Executive MBA is designed to make 
the most of face-to-face residencies as well 
as distance learning to maximize learning for 
business professionals.

At Michigan Ross, you gain the skills, per-
spective, and vision necessary to think ahead 
and move ahead.

Michigan Ross Executive MBA Program – Los Angeles

MBA
SPOTLIGHT

NAME OF INSTITUTION
University of Michigan

NAME OF BUSINESS SCHOOL OR PROGRAM
Executive MBA program (Los Angeles), 
Stephen M. Ross School of Business

BUSINESS SCHOOL DEAN
Scott DeRue, the Edward J. Frey Dean

YEAR INSTITUTION WAS FOUNDED
1817

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
Executive MBA Los Angeles campus: 2012 
Business school: 1924

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
210 Executive MBA students between Ann 
Arbor and Los Angeles

MBA PLATFORMS OFFERED
Executive MBA program offered in Los 
Angeles

MBA AREAS OF EMPHASIS OFFERED
• Leadership
• Strategy

LENGTH OF PROGRAMS
Executive MBA: One residency a month for 21 
months. Between residencies, students continue 
to engage through team meetings, group and 
individual assignments, digital lectures, and 
online review sessions.

PROGRAM CAMPUS OPTIONS
Los Angeles, CA and Ann Arbor, MI

PROGRAM ACCREDITATIONS 
AACSB

RANKINGS
•  #6 US News and World Report 2019, 

Executive MBA
•  #5 Poets & Quants 2016, Executive MBA
 
TOTAL COST OF MBA 
Executive MBA – $156,500 (Michigan 
resident) / $161,400 (non-Michigan resident)

REQUIRED TESTING 
None

UPCOMING INFORMATION SESSIONS 
Information sessions run from September 
through May. Prospective students are 
encouraged to contact the admissions office any 
time to arrange a one-one-one discussion, class 
visits, or meet with current students or alumni.

APPLICATION DEADLINES
December 15, 2018
February 1, 2019
March 15, 2019
May 1, 2019

PROGRAM CONTACT INFORMATION
Kimberli Cumming, Managing Director
(734) 647-3400
Gary Kuchar, Admissions
(310) 617.4750
michiganross.umich.edu/executive-mba
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Elevate  
your career.

CROWELL MBA GRADUATES LEAVE 
POSITIONED TO SUCCEED.

Our Master of Business Administration degree was built 

for you, the market-minded. Designed to truly advance 

you in life and livelihood. You’ll leave Biola University’s 

Crowell School of Business with the industry expertise 

and faith-based insight to lead in business while serving 

Christ. Create greater value with our dedicated mentors, 

experienced professors and committed peers.

LEARN MORE 

AT BIOLA.EDU/MBA.
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B iola University’s Crowell School of Busi-
ness equips and empowers women and 
men in business to lead influentially in the 

business realm. Crowell offers a one-of-a-kind 
MBA program for Christian business profes-
sionals to bring creative ingenuity, professional 
prowess and biblical integrity to the modern 
marketplace. 

Now in its 25th year, Crowell is known as 
one of the nation’s leading Christian business 
schools, with a distinct approach to business 
education as a means to impact the culture for 

good — through busi-
ness excellence, ethics 
and service to others. 
Crowell’s accomplished 
and compassionate 

faculty not only equip students with the knowl-
edge and skills they need, but are eager to men-
tor and coach students for real-world business 
environments. 

One of Crowell’s most impactful programs 
is the MBA Mentor Program, in which every 
student is personally matched with a successful 
Christian executive who offers executive coach-
ing and wisdom for life. 

Crowell also places a high value on a spirit 
of entrepreneurship. One way students can 
make the leap from dreamer to entrepreneur 
is by participating in the annual Biola Startup 
Competition, an initiative for graduate  
students, along with undergraduates and recent 
alumni, to collaborate on teams and turn a 
promising idea into a startup company.  
Teams pitch a concept, develop a business  
plan and compete for a cash prize while gaining 
valuable real-world insights and mentorship 

from industry leaders.
The Crowell MBA is ideal for professionals 

who want to advance their career while  
continuing to work: The program functions  
on a trimester system (fall, spring and summer) 
and is flexible for working professionals who 
want to pursue their degree part-time or  
full-time. With a flexible program format,  
students can come to campus, located on  

the border between Los Angeles and Orange  
counties, no more than one to two times  
a week.  

Crowell also offers other graduate-level 
programs, including a Master of Professional 
Accountancy (MPAcc) and a Master of Man-
agement in Nonprofit Organizations (MM). 

Biola University’s Crowell School of Business

MBA
SPOTLIGHT

NAME OF INSTITUTION
Biola University

NAME OF BUSINESS SCHOOL OR PROGRAM
Crowell School of Business

BUSINESS SCHOOL DEAN
Dr. Gary Lindblad

YEAR INSTITUTION WAS FOUNDED
1908

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1993

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
42

MBA PLATFORMS OFFERED
• Full-time hybrid
• Part-time hybrid

MBA AREAS OF EMPHASIS OFFERED
General MBA

LENGTH OF PROGRAMS
16-28 months

PROGRAM CAMPUS OPTIONS
Hybrid

PROGRAM ACCREDITATIONS 
• AACSB
• WASC

TOTAL COST OF MBA 
Base cost: 
Approximately $33,864

REQUIRED TESTING 
GMAT score report, if applicable

UPCOMING INFORMATION SESSIONS 
•  Tuesday, June 5, 6 - 7 pm,  

Biola University, Billard Boardroom 
•  Wednesday, July 18, 6 - 7 pm,  

Biola University, Billard Boardroom

APPLICATION DEADLINES
• Fall 2018: Due July 1

• Spring 2019: Due November 1

PROGRAM CONTACT INFORMATION
Kayley Allen
(562) 777-4015
Kayley.allen@biola.edu
crowell.biola.edu

One of Crowell’s most 
impactful programs is the 

MBA Mentor Program,  
in which every student 
is personally matched 

with a successful Christian 
executive who offers 

executive coaching and 
wisdom for life.
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Advance Your Career

Troy Mullen, 
AMBA Class of 2017 and 
Management Associate,  

Belmont Village Senior Living

College of Business Administration Graduate Programs 

Increase your professional opportunities with a master’s 
degree that is at the forefront of business education. Our 
programs are designed to elevate your career and �t with  
your active schedule.

• Saturday MBA
• Evening MBA
• Daytime Accelerated MBA
• MS Accountancy
• MS Supply Chain Management
• MS Information Systems

To learn more, call (562) 985-5565 or 
visit http://bit.ly/csulbgradschool
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CSULB College of Business 
Administration Graduate 
Programs

NAME OF INSTITUTION
California State University, Long Beach

NAME OF BUSINESS SCHOOL OR PROGRAM
College of Business

BUSINESS SCHOOL DEAN
Dr. Michael E. Solt

YEAR INSTITUTION WAS FOUNDED
1949

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1958

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
350

MBA PLATFORMS OFFERED
Saturday-Working professionals
Day-Time-accelerated full time
Evening-Self paced
MS Programs:
•  Master of Science in Supply Chain 

Management-evening and weekend
•  Master of Science in Accountancy-

evenings and weekend
•  MS in Information Systems - evenings and 

weekend

MBA AREAS OF EMPHASIS OFFERED
Finance, Information Systems, Management, 
HRM, Marketing, Healthcare Management, 
Health Sciences, Hospitality Management, 
Recreation and Leisure Management

LENGTH OF PROGRAMS
Saturday-23 months

Day-Time-21 months
Evening-2-4 years (self-paced)

MS Programs:
•  Master of Science in Supply Chain 

Management-24 months, 21-months 
(accelerated)

•  Master of Science in Accountancy-11 
months

•  MS in Information Systems-24 months, 
21-months (accelerated)

PROGRAM CAMPUS OPTIONS
On-Campus at CSULB

PROGRAM ACCREDITATIONS 
AACSB and WASC

RANKINGS 
•  CBA named an “outstanding business 

school” by Princeton Review.
•  Ranked in Tier One MBA programs in CEO 

Magazine Rankings
•  Ranked 29th in Executive MBA programs in 

CEO Magazine Rankings

TOTAL COST OF MBA 
Visit our website at http://bit.ly/
csulbgradschool

REQUIRED TESTING 
GMAT or GRE
Test waivers available based on work 
experience.

PROGRAM CONTACT INFORMATION
http://bit.ly/csulbgradschool
(562) 985-5565

In today’s rapidly evolving global economy, 
job seekers need the right training and tools 
to stay competitive. The College of Business 

Administration (CBA) at California State 
University, Long Beach (CSULB) offers a 
range of graduate degree programs that target 
these specific needs. 

CBA’s mission is to mentor business stu-
dents as they move forward in their careers, 
helping them develop the skills needed to be 
leaders in corporations, small businesses, or the 
nonprofit sector. In fact, leadership is one of 
the core skills that sets our programs apart.

These programs include three different Mas-
ter of Business Administration (MBA) degrees, 

each of which targets 
different types of stu-
dents to accommodate 
the needs of their busy 
lifestyles.  In addition, 

the Master of Science in Accountancy helps 
students successfully pass the requirements to 
become a Certified Public Accountant. The 
Master of Science in Information Systems pro-
gram prepares graduates for demanding careers 
in cybersecurity and privacy.  The Master of 
Science in Supply Chain Management program 
prepares students to work in any company 

that has a supply chain – which includes any 
industry that moves goods from manufacturing 
to retail. 

“Earning my MBA convinced my boss-
es and supervisors that I was ready to take 
on new and additional responsibilities and 
assignments,” said CSULB alumnus Eric T. 
Williamson (2013), who went to the next level 
as AT&T’s Managing Audio Engineer. “And 
the skills I learned at CSULB enabled me 
to meet their expectations.”  

Eric is just one of the many alumni of CBA 
graduate business programs at CSULB. To 
learn more about the college’s multiple pro-
grams and their related career paths, visit  
http://bit.ly/csulbgradschool.

MBA
SPOTLIGHT
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The MBA program at Mount Saint Mary’s 
University is an intimate, sixteen-month 
business program designed to empower 

ambitious executives and working professionals 
with the tools they need to transform their orga-
nizations and manage the multitude of issues 

confronted by today’s 
business leaders.

Mount Saint Mary’s 
unique and innovative 
approach to leadership 

development and business education consists 
of four theme-based, modules that are designed 
to help business professionals integrate external 
business information with the strengths and 
opportunities of their organizations, leadership, 
and human capital. 

In Module 1, executives focus on analyz-
ing and interpreting external socioeconomic 
events and the impact they have on the 
organization. In Module 2, students learn to 
assess and leverage an organization’s internal 
capabilities in order to obtain sustainable 
strategic advantage. Professionals then exam-
ine productivity measures and explore the 
role of the board of directors and other key 
stakeholders in streamlining processes in 
Module 3. During this module, students will 
broaden their perspective by participating in 
an international field-study program. Having 
gained knowledge in interpreting external and 
internal conditions, each participant will then 

focus on a concentration in Module 4: Project 
Management, Organizational Leadership, and 
Entrepreneurship. Participants will also work 
on a team-based final capstone project, which 
emphasizes application of the tools learned.  
After graduation, alumni of the MBA Program 
may audit additional concentration courses 
free of charge. 

To accommodate the most talented managers 
and executives in Los Angeles, Mount Saint 
Mary’s offers its MBA program in a weekend-on-
ly format. Class sessions meet on alternating 

weekends, for a total of six weekends per semes-
ter. Courses are conveniently held at Mount 
Saint Mary’s beautiful and historic Doheny 
campus in downtown Los Angeles. Total tuition 
cost for the MBA program is $43,504 for the 
2018-19 academic year. Tuition is inclusive of all 
student-associated fees, and it also includes room 
and board for the program’s nine-day interna-
tional field study in China. 

Mount Saint Mary’s  
University

NAME OF INSTITUTION
Mount Saint Mary’s University

BUSINESS SCHOOL DEAN
Dr. David Burkitt

YEAR INSTITUTION WAS FOUNDED
1925

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
2008

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
70

MBA PLATFORMS OFFERED
Weekend

MBA AREAS OF EMPHASIS OFFERED
•  Project Management
•  Organizational Leadership
•  Entrepreneurship

LENGTH OF PROGRAMS
16 Months
18 Months if foundation courses are 
necessary 

PROGRAM CAMPUS OPTIONS
On campus – Doheny Campus in 
Downtown Los Angeles

PROGRAM ACCREDITATIONS 
WASC, ACBSP

RANKINGS
MSMU ranks No. 2 in Money Magazine’s 
“Best Value All-Stars” List. 

TOTAL COST OF MBA 
Total tuition cost for the entire MBA 
program is $43,504 (2018-19). 
Tuition cost is inclusive of all student-fees 
and room and board for the program’s nine-
day international field-study in China.

Foundation courses, if required (up to 9 units), 
are offered at $959/unit (2018-19).

REQUIRED TESTING 
GRE and GMAT are NOT required.

UPCOMING INFORMATION SESSIONS 
Saturday, June 2nd from 10 am - 12 pm
Saturday, July 24th from 10 am - 12 pm

APPLICATION DEADLINES
Applications considered on a rolling basis 
for fall, spring and summer entry.

PROGRAM CONTACT INFORMATION
Shawn Peters, Admission Counselor 
(213) 477-2800, www.msmu.edu/mba

MBA
SPOTLIGHT

Mount Saint Mary’s  
offers its MBA program in  
a weekend-only format,  

for a total of six weekends 
per semester.
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By MARTY MANNONE

A 
variety of sources provides us with a body of 
fairly reliable knowledge about adult learning. 
This knowledge might be divided into three 

basic divisions: things we know about adult learn-
ers and their motivation, things we know about 
designing curriculum for adults, and things we 
know about working with adults in the classroom.

MOTIVATION TO LEARN
1. Adults seek out learning experiences in 

order to cope with specific life-changing events-
-e.g., marriage, divorce, a new job, a promotion, 
being fired, retiring, losing a loved one, moving 
to a new city. 

2. The more life change events an adult 
encounters, the more likely he or she is to seek 
out learning opportunities. Just as stress increas-
es as life-change events accumulate, the motiva-
tion to cope with change through engagement 
in a learning experience increases. 

3. The learning experiences adults seek out 
on their own are directly related - at least in 
their perception - to the life-change events that 
triggered the seeking. 

4. Adults are generally willing to engage 
in learning experiences before, after, or even 
during the actual life change event. Once con-
vinced that the change is a certainty, adults will 
engage in any learning that promises to help 
them cope with the transition. 

5. Adults who are motivated to seek out a 
learning experience do so primarily because they 
have a use for the knowledge or skill being sought. 
Learning is a means to an end, not an end in itself. 

6. Increasing or maintaining one’s sense of 
self-esteem and pleasure are strong secondary 
motivators for engaging in learning experiences. 

CURRICULUM DESIGN
1. Adult learners tend to be less interested 

in, and enthralled by, survey courses. They tend 
to prefer single concept, single-theory courses 
that focus heavily on the application of the 
concept to relevant problems. This tendency 
increases with age. 

2. Adults need to be able to integrate new 
ideas with what they already know if they are 
going to keep - and use - the new information. 

3. Information that conflicts sharply with 
what is already held to be true, and thus forces 
a re-evaluation of the old material, is integrated 
more slowly. 

4. Information that has little “conceptual over-
lap” with what is already known is acquired slowly. 

5. Fast-paced, complex or unusual learning 
tasks interfere with the learning of the concepts 
or data they are intended to teach or illustrate. 

6. Adults tend to compensate for being slow-
er in some psychomotor learning tasks by being 
more accurate and making fewer trial-and-error 
ventures. 

7. Adults tend to take errors personally and 
are more likely to let them affect self-esteem. 
Therefore, they tend to apply tried-and-true 
solutions and take fewer risks. 

8. The curriculum designer must know 
whether the concepts or ideas will be in concert 
or in conflict with the learner. Some instruction 
must be designed to effect a change in belief and 
value systems. 

9. Programs need to be designed to accept 
viewpoints from people in different life stages 
and with different value “sets.” 

10. A concept needs to be “anchored” or 
explained from more than one value set and 
appeal to more than one developmental life stage. 

11. Adults prefer self-directed and self-de-
signed learning projects over group-learning 
experiences led by a professional, they select 
more than one medium for learning, and they 
desire to control pace and start/stop time. 

12. Nonhuman media such as books, 

programmed instruction and television have 
become popular with adults in recent years. 

13. Regardless of media, straightforward 
how-to is the preferred content orientation. 
Adults cite a need for application and how-
to information as the primary motivation for 
beginning a learning project. 

14. Self-direction does not mean isolation. 
Studies of self-directed learning indicate that 
self-directed projects involve an average of 10 
other people as resources, guides, encouragers 
and the like. But even for the self-professed, 
self-directed learner, lectures and short semi-
nars get positive ratings, especially when these 
events give the learner face-to-face, one-to-one 
access to an expert. 

IN THE CLASSROOM
1. The learning environment must be phys-

ically and psychologically comfortable; long 
lectures, periods of interminable sitting and the 
absence of practice opportunities rate high on 
the irritation scale. 

2. Adults have something real to lose in a 
classroom situation. Self-esteem and ego are 
on the line when they are asked to risk trying a 
new behavior in front of peers and cohorts. Bad 
experiences in traditional education, feelings 
about authority and the preoccupation with 
events outside the classroom affect in-class 
experience. 

3. Adults have expectations, and it is critical 
to take time early on to clarify and articulate all 
expectations before getting into content. The 
instructor can assume responsibility only for his or 
her own expectations, not for those of students. 

4. Adults bring a great deal of life experi-
ence into the classroom, an invaluable asset 
to be acknowledged, tapped and used. Adults 
can learn well -and much - from dialogue with 
respected peers. 

5. Instructors who have a tendency to hold 

forth rather than facilitate can hold that tenden-
cy in check--or compensate for it--by concentrat-
ing on the use of open-ended questions to draw 
out relevant student knowledge and experience. 

6. New knowledge has to be integrated with 
previous knowledge; students must actively 
participate in the learning experience. The 
learner is dependent on the instructor for con-
firming feedback on skill practice; the instructor 
is dependent on the learner for feedback about 
curriculum and in-class performance. 

7.The key to the instructor role is control. 
The instructor must balance the presentation 
of new material, debate and discussion, sharing 
of relevant student experiences, and the clock. 
Ironically, it seems that instructors are best able 
to establish control when they risk giving it up. 
When they shelve egos and stifle the tendency 
to be threatened by challenge to plans and 
methods, they gain the kind of facilitative con-
trol needed to effect adult learning. 

8. The instructor has to protect minority 
opinion, keep disagreements civil and unheat-
ed, make connections between various opin-
ions and ideas, and keep reminding the group 
of the variety of potential solutions to the 
problem. The instructor is less advocate than 
orchestrator. 

9. Learning and teaching theories function 
better as resources than as a Rosetta stone. A 
skill-training task can draw much from the 
behavioral approach, for example, while personal 
growth-centered subjects seem to draw gainfully 
from humanistic concepts. An eclectic, rather 
than a single theory-based approach to develop-
ing strategies and procedures, is recommended 
for matching instruction to learning tasks. 

The next five years will eclipse the last fifty 
in terms of hard data production on adult learn-
ing. For the present, we must recognize that 
adults want their learning to be problem-orient-
ed, personalized and accepting of their need for 
self-direction and personal responsibility. 

Marty Mannone is a freelance writer. 

Understanding How Adults Learn

A 
recent study by the Center for Creative 
Leadership (CCL), a global provider of 
leadership development and research, and 

Watermark, Silicon Valley’s leading community 
of senior and emerging women executives and 
entrepreneurs, reveals the powerful influence 
that women have on workplace cultures – and 
explores the steps organizations must take to 
recruit, promote, and retain female talent.

“What Women Want — and Why You 
Want Women — in the Workplace” by CCL 
senior researcher Cathleen Clerkin, Ph.D., is 
now available.

Released publicly after a joint event last year 
at the Ericsson Experience Center in Santa Clara, 
the research findings draw on input from almost 
750 leaders in identifying the key benefits of hav-
ing female talent in organizations. Among them:

• Participants from organizations with a 
higher percentage of women rated their organi-
zations more favorably on 7 items related to job 
satisfaction, organizational dedication, burnout 
and employee engagement.

• Participants with female bosses (especially 
female participants) felt more supported and 
experienced less job-related burnout.

What are women looking for from the orga-
nizations that employ them? The new study 
shows they:

• Want to work for organizations that help them 
find their calling: Women are drawn to work that 
is personally meaningful, fits well with their lives 
and their values, and is enjoyable.

• Want flexibility in where, when and how 
they work: Women rated paid time off, flexible 
schedules, and working from home as more 
important compared to men — especially 
women with children.

• Want leadership opportunities — and the 
resources and support required to make these oppor-
tunities successful: Women realize, as research 
confirms, that they are more likely than men 

to get “glass cliff” leadership opportunities that 
have a higher likelihood of failure.

“It’s a privilege to partner with a superb orga-
nization like Watermark on research that can 
make a real difference in how women are viewed 
and developed professionally,” CCL President 
and CEO John R. Ryan said. “Organizations can 
put the insights and practical advice in this white 
paper to use immediately to leverage the many 
strengths that women bring to the workplace.”

Said CCL’s Clerkin: “One thing is clear: 
there’s no single statistical reason why women 

still sometimes find themselves on unequal and 
unjust footing in the workplace. The action steps 
outlined in this paper will help leaders fix missed 
opportunities to advance women and ultimately 
accelerate organizational success.”

“For close to 25 years, Watermark has been 
known for our guidance, expertise, customized 
leadership development programs and any num-
ber of related initiatives dedicated to increasing 
the number of women in leadership positions,” 
Watermark CEO Marlene Williamson said. 
“These findings are so important as we continue 
to help companies achieve gender parity at the 
top — and throughout their organizations. We’re 
happy to partner with CCL as we all strive to 
facilitate positive change.”

This study included 745 leaders and aspiring 
leaders. CCL and Watermark conducted an 
online survey, asking female and male leaders 
around the globe about their experiences in the 
workplace, as well as what they want out of an 
ideal workplace environment. On average, par-
ticipants worked full time and had a great deal of 
experience in the workplace. Overall, men and 
women worked about the same amount of hours 
per week and had comparable levels of workplace 
satisfaction and dedication to their organizations. 
The survey was anonymous and administered by 
both CCL and Watermark in early 2017. 

The average participant age was 47, and the 
majority of respondents were white (61%), mar-
ried (56.5%) and have children (65%). About 
three-quarters of participants live in the United 
States, and participants represented diverse 
industries and leadership levels. 

The Center for Creative Leadership (CCL) is a top-
ranked, global provider of leadership development. 

Research Highlights Impact of Female  
Talent on Organizational Success
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E nsuring that MBA programs are taught in 
ways that maximize engagement with students 
and do not conform to typical teaching mod-

els is the biggest challenge facing senior business 
school decision-makers, according to a global 
study by the Association of MBAs (AMBA) and 
the Education Center of Excellence at Parthe-
non-EY, a global strategy consultancy.

Among the range of potential challenges 
listed in the Global Business School Leaders’ 
Survey, ‘being innovative or creative in MBA 
delivery’ was ranked the most significant chal-
lenge by Business School leaders. Survey respon-
dents cited this as a more significant challenge 
than other issues including: ‘recruiting sufficient 
numbers of students,’ ‘careers support,’ and 
‘retaining high quality staff.’

The Global Business School Leaders’ Survey 
sought to identify key trends, challenges and 
regional perspectives on the future of post-grad-
uate business education from leading Business 
School’s staff from across the world.

Opinions were collected via an online quan-
titative survey and a series of in-depth qualita-
tive interviews. More than 170 Business School 
staff participated in the survey and 10 gave 
personal insights into the challenges, trends 
and regional issues affecting the MBA industry, 
through extended interviews.

The findings revealed that the second biggest 
challenge, cited by Business School leaders world-
wide, was recruiting a sufficient number of stu-
dents. This was particularly prevalent in responses 
taken from Business Schools in the Americas.

The survey also sought to identify where 
Business Schools are focusing their recruitment 
efforts and what specific attributes they desired 
most from applicants. 

It found that approximately every $3 in $10 
spent on marketing MBA programs to prospec-
tive students was spent on social media adver-
tising. Interviews suggested that this was due 
to social media being the most targeted and 
effective in terms of return on investment. In 
contrast, more ‘traditional’ methods of student 

recruitment (such as MBA fairs) accounted for 
a substantially lower proportion of participat-
ing Business Schools’ marketing budgets.

When Business School staff were asked 
which attributes they desired the most in can-
didates when recruiting MBA students,prior 
experience in business or leadership positions 
was ranked the most desirable attribute. In con-
trast, forms of standardized testing - be that aca-
demic or Business School specific examinations 
- were ranked among the least desirable when 
making offers to prospective MBA students.

The survey also aimed to gain further infor-
mation on the profitability of the MBA. Find-
ings indicated that three-quarters of respondents 
indicated that their MBA programs made a 
profit, however only 47% of respondents from 
Business Schools in the UK stated that their 
MBA program surpassed breaking even – much 
lower than the 85% reported in the Americas.

Looking forward to the future of MBA 

study, almost 70% of respondents indicated 
that specialist MBA programs were a growing 
trend, despite this, less than a third offered an 
industry-specific MBA program at the time of 
completing the survey.

In terms of international students enrolled at 
respondent’s business schools, Chinese and Indi-
an nationals were the most represented among 
respondent’s MBA cohorts. Of the 17 respon-
dents from business schools that participated in 
the survey, 10 stated that Chinese people made 
up the largest proportion of their international 
student populations and on average accounted 
for 18% of their total MBA cohorts.

In analyzing the findings, Parthenon-EY iden-
tified four major themes across the study; inno-
vation and competition; internationalization; 
relevance and employability and digitalization.

These have a major impact on the student 
lifecycle whether that recruiting students, deliv-
ering their course and supporting students to 

find roles upon graduation.
Danish Faruqui, Managing Director in Par-

thenon-EY’s Education Center of Excellence, 
said, “The focus on innovation and creativity 
in MBA delivery is one of the most compelling 
findings of the study and indicates that business 
school leaders are keen to differentiate their 
offerings in an increasingly crowded market.”

SUMMARY OF KEY FINDINGS
• The need to be innovative and creative in 

MBA delivery was the biggest challenge cited 
by senior business school staff worldwide. The 
interviews suggest this is linked to the necessity 
to adapt to a changing culture among students, 
as well as the need to adopt and update sup-
porting digital technology that is used to deliver 
MBA courses.

• The second biggest challenge cited among 
senior business school staff was recruiting suffi-
cient numbers of students for programs. This was 
notable in responses provided by participants 
from the Americas. 

• Almost seven in 10 (69%) business school 
leaders said specialist MBA programs were part 
of a growing trend, despite less than a third of 
respondents offering such programs at present. 
Of the current specialist MBA programs on 
offer, the most popular type of programs were 
those orientated towards the finance industry.

• Three quarters (75%) of respondents 
indicated that their MBA programs generated a 
profit for their school. Among the respondents 
who indicated that their MBA was not finan-
cially profitable, 80% noted that prestige was a 
key reason why the MBA remained on offer.

•  In interviews, MBAs were described as 
‘flagship’ programs. Ranked or highly regarded 
MBA programs were viewed as indicative of the 
quality of a business school and these MBAs 
supported the recruitment of both executive 
education and specialist MSc students.

Read more at: www.mbaworld.com/viewsfromthe-
top

Innovation and Creativity is the Chief Goal in MBA 
Delivery Among Business Schools

Last year, AACSB International (AACSB), 
the world’s largest business education net-
work, recognized 35 global business schools 

for their commitment to creating and incubat-
ing cutting-edge business innovations and fos-
tering entrepreneurship in the next generation 
of business leaders.

In its inaugural year, AACSB’s Entrepre-
neurship Spotlight Challenge highlighted 
AACSB-accredited schools that deliver inno-
vative and creative best practices through a 
range of distinctive entrepreneurship programs, 
or through a variety of impactful center for-
mats. To participate, accredited schools were 
invited to submit one example of how they 
demonstrate a unique commitment to student 
learning while providing opportunities for 

students to gain the skills required to be suc-
cessful in business—whether in a startup or a 
world-renowned corporation.

“Entrepreneurship isn’t a buzzword anymore 
— it’s an instinctual drive that blends vision-
ary, creative thinking with a little bit of brav-
ery,” said Thomas R. Robinson, president and 
CEO of AACSB. “For today’s world, graduates 
need to be agile thinkers, and business schools 
are putting the mechanisms into place that 
challenge students to anticipate the unknown 
through integrated, real-time learning.”

As part of the selection process, the nomi-
nations were reviewed by a panel of corporate 
leaders from a variety of disciplines, including 
venture capital, consulting, and accounting. 
Core to the Collective Vision for the industry, 
AACSB supports the collaboration of business 
practice with business education. By integrat-
ing the perspectives of business professionals 
into the selection process, relevant impact 
could be identified.

“Having this kind of partnership and feed-
back not only opens important channels for 
dialogue but affirms that accredited schools are 
implementing the tools necessary to prepare 

graduates for the next level of business.”
A total of 120 nominations were submit-

ted by AACSB-accredited schools across 34 
countries, all of which highlighted unique 
approaches to fostering and developing entre-
preneurship in undergraduate and graduate 
students. Across the recognized schools, three 
key themes emerged:

• Entrepreneurship is cross-disciplinary. 
Through novel strategies, business schools are 
taking a lead role in connecting students in 
the arts, music, STEM, medicine, CSR/sustain-
ability, and other disciplines to incorporate the 
core strengths of each across the entire entre-
preneurial ecosystem.

• Societal issues benefit from entrepre-
neurial approaches. Coursework and experien-
tial learning leverage innovation and creativity 
to address pressing social issues. Entrepreneur-
ship is no longer primarily about financial 
gain—the focus is shifting toward driving 
social change to benefit underserved communi-
ties around the world.

• Entrepreneurship and experiential edu-
cation are inseparable. Universities challenge 
student thinking and approaches to risk—at 

home and abroad—via hands-on immersion 
experiences through consulting projects, 
collaborations with new or existing business 
owners, development of alumni mentorship 
networks, as well as innovative partnerships 
with local governments to promote economic 
growth.

To learn more, visit www.aacsb.edu/esc.

As the world’s largest business education alliance, 
AACSB International (AACSB) connects educa-
tors, students, and business to achieve a common 
goal: to create the next generation of leaders.  
Synonymous with the highest standards of  
excellence, AACSB provides quality assurance, 
business education intelligence, and professional 
development services to over 1,500 member  
organizations and more than 785 accredited  
business schools worldwide. With its global head-
quarters in the United States; EMEA headquarters 
in the Netherlands; and its Asia Pacific headquar-
ters in Singapore, AACSB’s mission is to foster 
engagement, accelerate innovation, and amplify 
impact in business education. For more  
information, visit aacsb.edu.

Business Schools Foster New Paths to Entrepreneurship
Launch of new AACSB brand 
strengthens organization mission 
and inspires educators, business, 
and students to adapt and lead in 
a changing world.
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