
c u s t o m  c o n t e n t

H
aving an mba degree has always provided a number of 
advantages, both for the MBA-carrying professionals as well as 
the organizations that hire them. As advancements in technology 
continue to reshape the world, the demand for leaders capable 

of leveraging these technologies is at an all-time high. Executive MBA 
programs give students the tools they need to position themselves as 
invaluable leaders in the market. These programs provide students with 
the opportunity to explore new professions, seek out new industries and 
experience outside-the-box thinking that can befit an organization and a 
career simultaneously. As a result, the need for up-to-date MBA programs 
is continuing to rise. This section spotlights and profiles some of the best 
programs in the region today. 
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People who want to give themselves an edge 
in the business world have a variety of pro-
grams to choose from at California Luther-

an University. 
The Executive MBA, launched in 2016, is 

an accelerated weekend-based program designed 
for busy managers and leaders of corporate and 
nonprofit organizations who want to enhance 
their ability to drive globally sustainable business 
transformations. 

The curriculum is interdisciplinary, expe-
rience-driven, and organized around five key 
areas: Leading Operations; Managing Processes; 
Creating and Leading +Business Strategy, as 
well as Developing People/ Talent. Classes are 
offered online and over weekends on the main 

campus in Thousand 
Oaks. The program 
can be completed in 18 
months.

The university 
also offers a traditional MBA for students 
who require additional scheduling flexibility 
or those with limited work experience as well 
as an online MBA and an MBA in financial 
planning. With evening and weekend classes 
offered online and in Thousand Oaks as well 
as at the centers in Woodland Hills, Westlake 

Village and Oxnard, programs offer flexibility 
for students to create schedules and pursue 
goals that work best for them.  Students can 
pursue a general MBA or follow specialization 
tracks in corporate finance, human capital 
management, international business, informa-
tion technology management, marketing and 
entrepreneurship. 

Launched in August, 2017, the One Year 
Master of Science in Management (MSM) 

provides a way for those who earned bach-
elor’s degrees in non-business areas to gain 
fundamental business management skills to 
advance their careers.

Graduate programs in Cal Lutheran’s 
School of Management frequently offer exec-
utive-level tours to countries such as China, 
France, Austria, or the United Kingdom. The 
university’s renowned Center for Entrepre-
neurship provides service and programming, 

including the Hub101 incubator, Start-Up 
Weekends, and the ongoing Entrepreneur 
Speaker Series, to students and community 
members. The School also houses the Wall 
Street Journal-recognized Center for Econom-
ic Research and Forecasting (CERF) as well 
as the Center for Economics of Social Issues 
(CESI). In addition, the School of Manage-
ment offers 10 certificates in topics ranging 
from Supply Chain Management to Financial 

Planning and Data Analytics.
Students in the School of Management 

benefit from small class sizes and opportuni-
ties to work closely with faculty, engage in 
experiential learning, and to connect with 
other professionals from among their peers or 
our high-level advisory councils and indus-
try partners. Graduates of the Cal Lutheran 
MBA program work with some of the leading 
employers in the region.

NAME OF INSTITUTION
California Lutheran University

NAME OF BUSINESS SCHOOL OR PROGRAM
School of Management

BUSINESS SCHOOL DEAN
Dr. Gerhard Apfelthaler

YEAR INSTITUTION WAS FOUNDED
1959

YEAR BUSINESS SCHOOL OR PROGRAM 
WAS STARTED
1986

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
576

MBA PLATFORMS OFFERED
Full Time MBA
Part Time MBA
Executive MBA (cohort)
Weekend, Evening 
and Online Courses

MBA AREAS OF EMPHASIS OFFERED
Executive MBA
Entrepreneurship
Finance
Financial Planning (online only) 
General Management
Human Capital Management
Information Technology
International Business
Marketing

Post Graduate Certificates:  
Entrepreneurship, Finance, 
Financial Planning, Human Capital 
Management, Information Technology, 
International Business, Marketing, 
Supply Chain Management

LENGTH OF PROGRAMS
MBA – varies between 12 to 24 months
Executive MBA – 18 month cohort

PROGRAM CAMPUS OPTIONS
Woodland Hills, Thousand Oaks, 
Oxnard, Online

PROGRAM ACCREDITATIONS 
WASC and Candidate for ACBSP

RANKINGS 
College Choice Top 10 – 2018
Online MBA Top Colleges – 2018
Best Colleges.com – 2018
LA Business Journal (#5) – 2018
Other awards for Finance,  
Entrepreneurship and  
Human Capital Management

TOTAL COST OF MBA 
• EMBA – $53,040 (includes books and fees)
• MBA – $38,475 

REQUIRED TESTING 
GMAT (waiver available)
TOEFL or IELTS for International applicants

UPCOMING INFORMATION SESSIONS 
Online and on campus information  
sessions are offered quarterly.  
For upcoming information sessions and 
events, visit callutheran.edu/info. 

APPLICATION DEADLINES
Priority Application Deadlines
Summer: April 15
Fall: July 15
Winter: October 1
Spring: January 15
Executive MBA : August 1

PROGRAM CONTACT INFORMATION
Dr. Sumantra Sengupta
Assistant Dean 
and Academic Director
(805) 493-3870
callutheran.edu/management 

California Lutheran University - School of Management

MBA
SPOTLIGHT

Graduate programs in 
Cal Lutheran’s School of 
Management frequently 

offer executive-level tours 
to countries such as China, 

France, Austria, or the 
United Kingdom.
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So You’re Better 
Prepared Out There. 

Shape Your 
Education Here,

Learn more at 

CalLutheran.edu/management

Be among the next group of motivated individuals who aim to shape the future 

with bold, inquisitive and responsible leadership. Our advanced business degree 

programs are designed to be flexible to help balance your personal and professional 

obligations with reaching your educational goals. Led by world-class faculty, you’ll 

learn with and from your peers in a diverse, interactive environment and have many 

opportunities to network and engage with business leaders.       

• Master of Business Administration (MBA)

• Executive MBA
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A s Southern California’s only polytechnic 
university, the College of Business Admin-
istration (CBA) at Cal Poly Pomona takes 

pride in building tomorrow’s leaders through a 
learn by doing approach to education. Apply-
ing theories in engaging classroom exercises 
and in a real-life setting for actual companies 
allows the CBA to enhance the learning expe-
rience for our students, and makes our gradu-
ates more desirable to employers.

Cal Poly Pomona students are assured a 
quality learning experience – our university 

is WASC accredited. 
In addition, we are 
accredited by the 
AACSB at the col-
lege level – which 

puts the CBA among the top 5 percent of the 
world’s business schools. A core CBA belief is 
providing a premium education while keeping 
tuition fees low enough to remain accessible 
to motivated individuals with limited financial 
resources. The benefit of affordable tuition 
rates and evening classes makes choosing CBA 
a compelling value proposition for working 
professionals. Whether it’s a mid-level execu-
tive wanting to step up on the corporate ladder 
or a seasoned professional looking to change 
scenery with a switch to a different career path, 
flexible class options allow our students to pur-
sue advanced business degrees while maintain-
ing their cur- rent employment. A centralized 
location puts the CBA in the middle of all 
Southern California has to offer. The heart of 
Los Angeles is 30 miles away and minutes from 
the borders of three other major counties — 
Orange, Riverside, and San Bernardino.

Built on 813 acres of land deeded by break- 
fast cereal magnate W.K. Kellogg, the CBA 
has embraced the enthusiasm for entrepre-
neurship and forward-thinking approach to 
business employed by Kellogg while building 
his empire. His influence is still felt today as 
descendants of Kellogg’s prize-winning Arabian 
horses gallop through the same fields offering 
an inviting sense of nature on the doorstep of a 
global hub. The best of yesterday is paired with 
today’s latest in a new CBA complex equipped 
with state-of-the- art classrooms and computer 
labs. Housed across the tranquil courtyard is 
an administration building for easy access to 
faculty and staff.

The CBA offers a full-time cohort-based 
MBA which is typically completed in 4 semes-
ters, and is designed with the flexibility to be 
completed in one year at an accelerated pace. 
The Master of Science in Accountancy (MSA) 
offers both a one-year accelerated program and 
a general formatted program that can be com-

pleted in four semesters. While the acclaimed 
Master of Science in Business Administration 
(MSBA) with a focus on information assurance 
typically takes 4 semesters to complete. In addi-
tion to our learn by doing philosophy, the CBA 
differentiates its graduate business programs 
from other institutions by keeping classes small 
to promote a high level of student-professor and 
peer-to-peer interaction. Easy access to dedicat-
ed well-published faculty and professors with 
extensive industry experience and connections 
ensure CBA students have the support network 
available to graduate with insight student assis-
tants cannot provide. Our holistic admission 
criteria lead to cohorts of talented students that 
enhance the learning experience and create the 
foundation for life-long collaborations, too.

Applications for Cal Poly Pomona CBA’s 
Graduate Study Programs are due June 1, 
2019, and classes start on August 22, 2019. 
Visit mba.cpp.edu to become a part of our 
2019 cohort.

NAME OF INSTITUTION
Cal Poly Pomona

NAME OF BUSINESS SCHOOL OR PROGRAM
College of Business Administration 
Graduate Programs

BUSINESS SCHOOL DEAN
Erik Rolland, Ph.D. 
(erolland@cpp.edu) 

YEAR INSTITUTION WAS FOUNDED
1938

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1968

TOTAL MBA ENROLLMENT
85

MBA PLATFORMS OFFERED
Part-time MBA,Full-time MBA, 
Hybrid MBA Courses,  
Master of Science in Business 
Administration (MSBA), 
Master of Science in Accountancy 
(MSA), Accelerated MSA

MBA AREAS OF EMPHASIS OFFERED
Information Assurance, 
Accounting, General

LENGTH OF PROGRAMS
Accelerated MSA: 1 year
Full-time MBA: 2 years
MSBA: 2 years

PROGRAM CAMPUS OPTIONS
Face-to-face with some hybrid/online 
MSA and MSBA courses

PROGRAM ACCREDITATIONS 
AACSB, WASC

RANKINGS 
A Princeton Review Top School, 
US News and World Report: 
#4 Top West Coast Public Schools 

TOTAL COST OF MBA 
Total cost: Approximately $26,000 
in-state, $39,000 out-of-state 
and international

REQUIRED TESTING 
GMAT/GRE, waived on a 
case-by-case basis; TOEFL 
or IELTS for international applicants

UPCOMING INFORMATION SESSIONS 
Schedule available 
at mba.cpp.edu

APPLICATION DEADLINES
June 1, 2019

PROGRAM CONTACT INFORMATION
Mba.cpp.edu 
(909) 869-2363 
askgbaadvisor@cpp.edu

Cal Poly Pomona -  
College of Business Administration

MBA
SPOTLIGHT
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COHORT MODEL FOR LIFELONG NETWORKINGCOHORT MODEL FOR LIFELONG NETWORKING

FOR WORKING PROFESSIONALS

LEARN BY DOING PHILOSOPHYLEARN BY DOING PHILOSOPHY

EXPERIENCE THE

ADVANTAGE

FOR WORKING PROFESSIONALSFOR WORKING PROFESSIONALSmba.cpp.edu

HYBRID NIGHT AND WEEKEND CLASSESHYBRID NIGHT AND WEEKEND CLASSESHYBRID NIGHT AND WEEKEND CLASSESHYBRID NIGHT AND WEEKEND CLASSES
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M id-career professionals improve manage-
ment and leadership skills, enjoy pro-
fessional advancement and have more 

fulfilling careers when they earn an MBA in 
the part-time evening program at California 
State University, Northridge’s AACSB-ac-
credited David Nazarian College of Business 
and Economics.

Students develop business acumen in 
finance, strategy, marketing, operations, eco-
nomics, human resources and entrepreneurship. 
Better decision-making results from training in 

data literacy, analytical 
reasoning and critical 
thinking. The program 
cultivates communi-
cation and teamwork 

skills, along with a commitment to ethical, legal 
and social responsibility – all within the context 
of global and multicultural awareness. 

Graduates describe their highly qualified 
professors as a highlight of the program, noting 
their ability to combine academics with real-life 
applications. Faculty, who are handpicked for 
excellent teaching, research and business creden-
tials, facilitate active learning by integrating and 
applying rigorous academic and theoretical train-
ing to practical situations. Professors leverage 
students’ business experience, lead their analysis 
of data and situations in the business world, 
run business simulations, and engage them in 
client-based projects. Small class sizes allow each 
student to engage fully in this process. 

A cornerstone of the active-learning 
approach in the students’ last semester is a fea-
sibility study or business plan for a local orga-
nization. Students’ knowledge, skills and hard 
work, combined with a commitment of college 
resources, generate high-quality outcomes 
in this integrative learning experience that 
also builds economic prosperity and societal 
well-being in the community. Each team has 
its own faculty advisor. Workshops guide their 
progress and a dedicated business librarian sup-
ports them. 

Nazarian MBA students are a diverse group 
of intelligent and accomplished professionals 
from the San Fernando Valley, Los Angeles 
County and Ventura County regions. Recently 
ranked by The Wall Street Journal as among 
the top three universities nationwide for diver-
sity, few MBA programs can equal CSUN’s in 
graduating MBAs prepared to work and lead in 
a diverse and global business environment. 

Part-time, flexible MBA. Classes are 
held Monday through Thursday from 7:00 to 
10:00 p.m., and occasional Saturdays. Students 
typically take two courses per semester. Those 

with an undergraduate degree in business, or 
who have earned our one-year Graduate Cer-
tificate in Business Administration (GCBA), 
usually complete 33 units of core and elective 
MBA courses in two years, including summer. 
Students without an undergraduate degree in 
business or GCBA typically complete 15 units 
of foundation-level classes in the prior year. 
However, completion times range from one to 
five years, as students reduce or accelerate their 
academic load commensurate with career and 
family demands.

GCBA. In the Graduate Certificate of 
Business Administration program, students 
who do not have an undergraduate in busi-
ness master essential business skills in a one 
year, part-time evening and Saturday cohort 
program. The GMAT is not required for 
the GCBA program. About 50% of GCBA 
students enter the Nazarian MBA program, 
while the other 50% meet their business-skill 
goals with the certificate program. As a pre-
MBA program, the GCBA may be particularly 
attractive for those who have been away from 
academia for a while and want to rev their 
math skills back up, or for international stu-
dents who benefit from a year to acclimate.

CSUN. Housed on a beautiful 365-acre 
campus, CSUN is the fourth-largest univer-
sity in California. Its 340,000 alumni include 

prominent business leaders, such as the man for 
whom the business college was recently named, 
David Nazarian. The university is home to the 
award-winning Younes and Soraya Nazarian 

Center for the Performing Arts and the LEED 
Gold-certified Student Recreation Center. 
CSUN is a place where students rise and take 
their region with them.

California State University, Northridge - David 
Nazarian College of Business and Economics

NAME OF INSTITUTION
California State University, Northridge

NAME OF BUSINESS SCHOOL OR PROGRAM
David Nazarian College of Business 
and Economics

BUSINESS SCHOOL DEAN
Chandra Subramaniam, Ph.D.

YEAR INSTITUTION WAS FOUNDED
1958

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1972

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
102

MBA PLATFORMS OFFERED
Part-time evening MBA

MBA AREAS OF EMPHASIS OFFERED
11 Specializations:
• Accounting
• Entertainment Industry
• Entrepreneurship
• Finance
• Human Resources
• Information Systems
• International Business
• Management
• Marketing
• Sustainability
• Systems and Operations Management

LENGTH OF PROGRAMS
Flexible program. 
Completion time may vary from 18 months 
to 2.5 years depending on course load.

PROGRAM CAMPUS OPTIONS
On-campus at CSUN only.

PROGRAM ACCREDITATIONS 
AACSB, WASC

RANKINGS 
• Princeton Review, Best Business 

Schools  2019
• CEO Magazine 2019 Global MBA 

Rankings – Tier Two

TOTAL COST OF MBA 
Total tuition for the MBA program may 
vary if Foundation courses are needed.
• In-state tuition is approximately 

$26,000-$35,000
• Out of state/international: 

$42,000-$60,00

REQUIRED TESTING 
GMAT or GRE

UPCOMING INFORMATION SESSIONS 
Sessions held bi-monthly. Fall dates to be 
determined.

APPLICATION DEADLINES
• Fall semesters – May 1st deadline
• Spring semesters – October 1st  

deadline

PROGRAM CONTACT INFORMATION
Philipa Moguel, Assistant Director
csun.edu/mba
(818) 677-2467

MBA
SPOTLIGHT
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The part-time, evening MBA program at CSUN’s David Nazarian College of Business 
and Economics improves management and leadership skills so that mid-career 
professionals can advance in their careers, switch careers or become entrepreneurs.

CSUN’s Nazarian College offers a high-quality MBA program  
with an excellent reputation at an outstanding value.

CSUN.EDU/MBA
(818) 677-2467
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T he Peter F. Drucker and Masatoshi Ito 
Graduate School of Management prepares 
leaders with powerful, ethical, and univer-

sal management skills. We offer customizable 
programs grounded in the guiding principles 
of Peter Drucker, the father of modern man-
agement. Our global network is composed of 
bold individuals who are leading organiza-
tions, impacting society, and making positive 
changes worldwide.

The school embraces Peter Drucker’s 
philosophy that the practice of management 
requires a holistic perspective, blending ana-
lytical skills with a firm grasp of the human 

dimension of business. 
Drucker had a gift 
for distilling complex 
insights into practical 
wisdom: respect your 

workers, respond to customers’ needs, take a 
global perspective, innovate, streamline. He 
knew that the principles of effective manage-
ment apply equally whether you’re running a 
small business or a country.

At the Drucker School, we understand that 
you are looking for a degree that will support 
your own professional journey, whether it takes 
you up the corporate ladder or to new destina-
tions. You will learn in small classes taught by 
professors with extensive professional experi-
ence and award-winning academic credentials. 
Your management style will evolve through a 
targeted, market-connected curriculum that 
encourages you to participate in client-cen-
tered projects and internships. We routinely 
host industry events and bring experts into the 
classroom to ensure that the theory we teach is 

directly linked to the latest industry trends.
The degrees are in management, but what 

we develop is leadership.

THE EXECUTIVE MBA
With an emphasis on leadership and strat-

egy, Drucker’s highly flexible Executive MBA 
(EMBA) program offers mid- to senior-level 
managers and entrepreneurs an ideal learning 
environment to broaden their career options 
and learn to “see the future as it happens.” 
We aspire to create change agents and vision-
ary leaders ready to lead their organizations to 
the future.

Our Executive MBA program offers unpar-
alleled flexibility. Our non-cohort program 
allows you to start at six different times each 
year and move at your own pace. With new 
hybrid courses options, you can fit the courses 
around your personal commitments. 

With a dynamic, experiential curriculum, 
you’ll receive valuable executive coaching 
from faculty experts and draw on real-life case 
studies to improve your strategic decision 
making, allowing you to immediately apply the 
ideas you learn in class to your work.

You can also earn executive certificates in 
general management, leadership, and strategy 
at no extra cost as part of your degree. 

THE DRUCKER MBA (FULL-TIME OR PART-TIME)
Our AACSB-accredited MBA prepares you 

for success by combining Peter Drucker’s classic 
philosophy on business with practice-based 
learning that puts those principles into action. 
The program’s unique organization around four 
main modules—the innovative Drucker Signa-
ture Platform, People & Strategy, Analysis & 
Decision-Making, and a concentration of your 
choice—means you will earn an MBA that sets 

you apart from the crowd. 
The Drucker Signature Platform consists of 

courses that prepare you for a successful career:
• Drucker Philosophy focuses on the key 

principles of Peter F. Drucker, from leading self, 
organizations, and businesses to the broader 
functioning of society itself.

• Leadership Practicum presents lead-
ership as a skill to be practiced through field 
work and reflective assignments.

• Career Practicum empowers you with 
fundamentals of career resilience and key skills 
such as informational interviews.

• Finding Clarity combines career case 
studies with mindfulness theories to teach you 
how to be productive and happy in your career.

The Drucker MBA allows you to specialize 
your studies with a concentration in areas such 
as Entrepreneurship, Finance, Marketing or 
Supply Chain.

Our AACSB-accredited MBA 
prepares you for success by 
combining Peter Drucker’s 

classic philosophy on 
business with practice-

based learning.

NAME OF INSTITUTION
Claremont Graduate University

NAME OF BUSINESS SCHOOL OR PROGRAM
Peter F. Drucker and Masatoshi Ito 
Graduate School of Management

BUSINESS SCHOOL DEAN
Jenny Darroch, Dean

YEAR INSTITUTION WAS FOUNDED
1925

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
1971 

TOTAL MBA ENROLLMENT 
(ALL PLATFORMS OFFERED)
100

MBA PLATFORMS OFFERED
Full Time
Part Time (evening, weekend)
Executive (evening, weekend, hybrid)

MBA AREAS OF EMPHASIS OFFERED
Entrepreneurship, Family Business, 
Finance, HR Management, IT 
Management, Leadership, Marketing, 
Strategy, Supply Chain

LENGTH OF PROGRAMS
Full Time – 21 months
Part Time – 21-33 months
Executive – 21-33 months

PROGRAM CAMPUS OPTIONS
Claremont (main campus)
Online (hybrid)

PROGRAM ACCREDITATIONS 
AACSB
WASC

RANKINGS 
Eduniversal: 37th best executive EMBA 
and 40th best full-time MBA
Ivy Exec: 14th best EMBA in the West
TFE Times: 65th in the Best MBA

TOTAL COST OF MBA 
MBA (full-time & part-time): 
$1,980/unit 
(average $23,760 at 12 units/semester)

Executive MBA: 
$2,230/unit  
(average $17,840 at 8 units/semester, 
includes books & meals)

Fellowship available for qualified students

REQUIRED TESTING 
MBA (full-time & part-time): 
GMAT or GRE
Executive MBA: None

UPCOMING INFORMATION SESSIONS 
Information Sessions on Campus on:
May 18th & 21st 
June 8th

APPLICATION DEADLINES
Summer 2019 

(part-time & executive only)
Final Deadline: July 1
Fall 2019 (all programs)
Round 4: June 1
Final Deadline: August 15 

PROGRAM CONTACT INFORMATION
Nick Lopez, 
Assistant Director of Admissions
druckermba.com
(909) 607-7151

Claremont Graduate University - Peter F. Drucker 
and Masatoshi Ito Graduate School of Management 

MBA
SPOTLIGHT
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The new MBA at the Drucker School combines  
Peter Drucker’s timeless management philosophy 
with a strong focus on people, strategy, analysis, and 
decision-making in practice. You graduate from the 
program ready to lead in today’s world.

cgu.edu/drucker

“ The new 
Drucker MBA 
is designed for 
the 21st-century 
manager who is 
agile, analytical, 
and practical.”

 Jenny Darroch,  
 Henry Y. Hwang Dean 
 and Professor

DSM-LABG ad-v1.indd   1 5/2/19   3:14 PM
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The College of Business Administration at 
Loyola Marymount University advances 
knowledge and develops business leaders 

with moral courage and creative confidence to 
be a force for good in the global community. Our 
nationally ranked and accredited graduate busi-
ness programs have a lot to offer: academically 
challenging coursework, flexible schedules for 
working professionals, intimate classroom set-
ting, personalized attention, customized career 
services, global study opportunities and an 
active alumni network. Our 142-acre bluff-top 

campus has expansive 
views of the Pacific 
Ocean and is among 
the nation’s most 

beautiful and green campuses. LMU is located 
in Playa Vista near major entertainment com-
panies, financial services leaders, top advertising 
agencies – and is just minutes from Silicon 
Beach, a thriving creative community of tech 
innovation and startup activity. 

MBA PROGRAM
The LMU MBA Program is designed for indi-

viduals with at least two years of professional or 
internship experience who are ready to take the 
next step in their careers. Classes are held in the 
evenings to accommodate working professionals. 
Students are able to complete their MBA degree 
in as little as 21 months or up to 36 months. The 
first year is structured as a cohort to complete 
the core coursework; the second year offers more 
flexibility to focus on a selected area of emphasis 
and electives. Students begin the program with 

an orientation residential that prepares MBA 
candidates for successful completion of the pro-
gram, including team building, a self-assessment, 
a case analysis, and an introduction to the core 
curriculum. Students choose between two unique 
international programs as their required global 
study component. One takes place in the heart 
of the European Union in Bonn, Germany while 
the other tours a specific region of the world to 

conduct research on a chosen business topic. 
Professional development workshops, exclusive 
employer roundtables, career advice and alumni 
mentors are just some of the offerings provided by 
the Office of Graduate Career Management. The 
experienced staff help MBA students strengthen 
their career paths, transition into new indus-
tries or functions, and assess where skills can be 
improved to achieve career goals. The MBA Stu-
dent Association and MBA Alumni Association 
provide a variety of valuable professional devel-
opment and networking opportunities. Our focus 
is on providing students not just with an MBA 
degree, but with a complete learning experience 
that will elevate their careers, personal growth 
and increase their marketability in the workforce.

EXECUTIVE MBA PROGRAM
The LMU Executive MBA Program is one 

of Southern California’s premier, most respected 
EMBA programs. Designed for mid-career exec-
utives with a bachelor’s degree and at least eight 
years of professional, managerial or entrepreneur-
ial experience, our 20-month program provides 

students with the skills, talents and confidence to 
develop and lead high-performance teams. The 
LMU Executive MBA addresses management 
and leadership within a broad spectrum of orga-
nizations and teaches students how to understand 
core business principles, develop leadership intel-
ligence, apply knowledge and learn to execute. 
Many graduates of the LMU Executive MBA 
Program advance to C-level positions within their 
companies. Saturday-only classes, small class sizes, 
a collaborative learning environment, personal-
ized attention, an active alumni network, a focus 
on ethics and leadership, and an international 
study component set LMU apart from other pro-
grams. Our unique OnBoarding Program helps 
students prepare for a return to academia so they 
will be ready to start classes with confidence. The 
Executive MBA program includes an initial Exec-
utive Leadership Retreat, a one-week domestic 
trip to Sacramento and Silicon Valley to study 
innovation and entrepreneurship, and a two-week 
journey overseas to one or more major business 
centers to meet with business executives and 
gather findings for final research projects.

Nationally ranked and accredited graduate 
business programs have a lot to offer: 

academically challenging coursework, flexible 
schedules for working professionals, intimate 

classroom setting, personalized attention, 
customized career services, global study 

opportunities and an active alumni network.

NAME OF INSTITUTION
Loyola Marymount University

NAME OF BUSINESS SCHOOL OR PROGRAM
College of Business Administration

BUSINESS SCHOOL DEAN
Dayle M. Smith, Ph.D.

YEAR INSTITUTION WAS FOUNDED
1911

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
College of Business Administration: 1926
MBA: 1974
Executive MBA: 2000

TOTAL MBA ENROLLMENT(ALL PLATFORMS OFFERED)
103

MBA PLATFORMS OFFERED
MBA 
Executive MBA 
JD/MBA
MS/MBA

MBA AREAS OF EMPHASIS OFFERED
Entrepreneurship
Finance
Marketing

LENGTH OF PROGRAMS
MBA: 21-36 months
Executive MBA: 20 months

PROGRAM CAMPUS OPTIONS
All programs take place on the LMU campus 
located near Playa Vista and Silicon Beach

PROGRAM ACCREDITATIONS 
AACSB, WASC

RANKINGS 
U.S. News & World Report  
graduate-level Rankings:
• Entrepreneurship: #11
• Marketing: #14
• Accounting: #20
• Executive MBA: #26

CEO Magazine Global MBA rankings:

• MBA: Tier One
• Executive MBA: Tier One and #25

TOTAL COST OF MBA 
MBA: $85,000
Executive MBA: $98,500

REQUIRED TESTING 
MBA: GMAT or GRE required

Executive MBA: GMAT not required for 
applicants who are able to demonstrate – 
either through past academic performance 
or work experience – sufficient strength 
in the areas of quantitative and analytical 
reasoning

UPCOMING INFORMATION SESSIONS 
MBA: Wednesday, May 22; Wednesday, 
June 5. For additional dates, visit: mba.lmu.
edu/infosessions

Executive MBA: Saturday, May 18; Saturday, 
June 8; Wednesday, June 19. For additional 
dates, visit: emba.lmu.edu/infosessions

APPLICATION DEADLINES
MBA: July 12, 2019
Executive MBA: July 12, 2019

PROGRAM CONTACT INFORMATION
MBA: 
Bill Semos, Interim Director, 
wsemos@lmu.edu, 310.338.2848, 
mba.lmu.edu

Executive MBA: 
Joe O’Hannigan, Associate Dean 
and Director, johannig@lmu.edu, 
877.568.8585, emba.lmu.edu

MBA
SPOTLIGHT

Loyola Marymount University - 
College of Business Administration
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Digital technology has drastically changed 
how companies operate and grow. Will you 
be able to keep up with the pace of change 

and innovation? More importantly, will you be 
prepared to lead the way?

UC Irvine’s Paul Merage School of Business 
MBA programs offer a personalized educational 

experience to help stu-
dents develop the tools 
and leadership skills to 
think creatively and 

strategically about the challenges and opportuni-
ties created by digital technologies.

 
COUNT ON A COMMITMENT TO UNPARALLELED 
EDUCATIONAL QUALITY

The Merage School and its programs con-
sistently rank among the top schools nationally 
and globally. Worldwide, business leaders choose 
the Merage School, realizing that its unique 
combination of curriculum, career advancement, 
and collaborative culture is unparalleled in peer 
institutions.

“We have made a commitment to our stu-
dents to provide the highest quality education 
possible,” said Eric R. Spangenberg, Dean of 
the Merage School. “Our faculty, students, staff 
and the business community continually col-
laborate to ensure our curriculum and resources 
meet the demands of our students and the 
employers that hire them. This open dialogue 
provides tremendous value to our school, our 
students and the business community.”

The UCI Paul Merage School of Business 
is proud to offer three highly-ranked MBA 
programs:

 
FULL-TIME MBA

The Full-Time MBA program is geared 
toward highly motivated professionals who 
want to develop critical leadership skills  and 
increase their career potential. Graduates from 
this unique two-year program represent diverse 
academic, professional and cultural backgrounds, 
and rejoin the workforce with a leadership skill 
set for the digital world.

 
FULLY EMPLOYED MBA (FEMBA)

The Fully Employed MBA program is 

designed for early to mid-career working pro-
fessionals and managers who want to pursue a 
graduate education while they continue their 
career climb. Students have the flexibility to 
customize the program around their career 
objectives and graduate in as few as 24 months. 
FEMBA students also participate in an interna-
tional experiential learning opportunity and an 
executive leadership residential, both unique to 
the Merage School program. Classes are offered 
weeknights on-campus and in a hybrid format 
that combines the best in online learning with 
four on-campus Saturdays per quarter.

 
MBA FOR EXECUTIVES (EMBA)

The MBA for Executives program is 
designed for those who want to immerse 
themselves in the dynamic thinking required 
in our current business environment, and 
aligns with the career goals of mid-to 

senior-level professionals. Classes are held 
every third weekend for 21-months beginning 
in September in a format that supplements 
in-class sessions with state-of-the-art online 
learning between class weekends. Specializa-
tions may be earned in Digital Transforma-
tion; Real Estate and Urban Development; 
and Innovation and Entrepreneurship. A 
Healthcare Leadership Track has been built 
out within EMBA for those who want to 
apply their knowledge of business as a leader 
in the dynamic healthcare industry.

 
SPECIALIZED MASTERS PROGRAMS

In addition to these well-respected MBA 
programs, the Merage School also offers four 
specialized one-year master’s degrees designed 
for early career professionals ready to launch 
into their field.

• Master of Finance: Preparing students 

for entry and mid-level finance positions such 
as risk management, portfolio management, 
asset and wealth management.

• Master of Innovation and Entrepreneur-
ship: The only program of its kind in the UC 
system, providing extensive integrated and 
immersive academic and practical experiences 
for students looking to embark on careers as 
entrepreneurs (innovating to form new com-
panies) and intrapreneurs (innovating within 
existing companies).

• Master of Professional Accountancy: 
Preparing students for a successful accounting 
career by offering an intensive and compre-
hensive one- or two-year option.

• Master of Science in Business Analytics: 
Preparing students for high-demand opportu-
nities in big data and business analytics across 
a variety of industries throughout California 
and beyond. 

NAME OF INSTITUTION
University of California, Irvine (UCI)

NAME OF BUSINESS SCHOOL OR PROGRAM
The Paul Merage School of Business

BUSINESS SCHOOL DEAN
Eric R. Spangenberg, Ph.D
Dean and Professor of Marketing

YEAR INSTITUTION WAS FOUNDED
1965

YEAR BUSINESS SCHOOL 
OR PROGRAM WAS STARTED
1967

TOTAL MBA ENROLLMENT 
(ALL PLATFORMS OFFERED)
630 Total
• Full-Time MBA - 156
• Fully Employed MBA - 373
• MBA for Executives - 101

MBA PLATFORMS OFFERED
• Full-Time MBA

• Fully Employed MBA (On-campus and 
Hybrid Options)

• MBA for Executives 

MBA AREAS OF EMPHASIS OFFERED
• Digital Transformation
• Health Care Management and Policy
• Health Care Leadership (EMBA only)
• Innovation & Entrepreneurship
• Real Estate and Urban Development

LENGTH OF PROGRAMS
• Full-Time MBA: 21 months
• Fully Employed MBA: 24-33 months
• MBA for Executives: 18 months

PROGRAM ACCREDITATIONS 
AACSB, WASC

RANKINGS 
• No. 8 Full-Time MBA Among Public 

Institutions (Financial Times, 2019)
• No. 24 Full-Time MBA in the U.S. 

(Financial Times, 2019)
• No. 32 Part-time MBA in the U.S. (U.S. 

News & World Report, 2019)

• No. 4 in California for Part-time MBA 
(U.S. News & World Report, 2019)

• No. 7 Public University (U.S. News & 
World Report, 2019)

• No. 1 in the World for percentage of 
Female Faculty (Financial Times, 2019)

• No. 20 Executive MBA in the U.S. and 
No. 30 worldwide (The Economist, 2018)

TOTAL COST OF MBA 
Fees vary by program. Please contact our 
school or visit website for more details.
• Full-Time MBA: $90,575.26
• Fully Employed MBA: $98,567
• MBA for Executives: $116,658*

* Fall 2018 price, Fall 2019 is subject to change

REQUIRED TESTING 
GMAT/GRE required for Full-Time MBA 
GMAT waiver available for qualified Fully 
Employed MBA and EMBA candidates.

Official English language proficiency score 
(TOEFL, IELTS, PTE) also required for 
international students

UPCOMING INFORMATION SESSIONS 
Visit: merage.uci.edu/events to register for our 
next Info Session, Webinar or Preview event.

APPLICATION DEADLINES
Fall 2019:
• Full-Time MBA: June 1
• Fully Employed MBA: July 15
• MBA for Executives: July 15
Fall 2020:
The first application deadline for all MBA 
programs is November 1. 

PROGRAM CONTACT INFORMATION
merage.uci.edu/programs/mba
mba@uci.edu
(949) 824-4565

University of California, Irvine (UCI) - 
The Paul Merage School of Business

MBA
SPOTLIGHT
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Nothing Rhymes 
with Orange
Digital disruption is on the rise, at every 
company, within all industries. Such 
transformation needs a new kind of 
leader. You.

UCI’s Paul Merage School of Business 
is dedicated to preparing leaders to 
go beyond conventional thinking and 
embrace the challenges of digital 
disruption in a world where creative 
leadership and rapid innovation is 
required.

With a hybrid delivery format and 
weekend class options, the Merage 
School offers you the flexibility to 
complete your MBA program at your 
own pace in a county known for 
its entrepreneurial spirit, high-tech 
companies and world-class beaches.

merage.uci.edu/admissions
949.824.4565

Johnny Fambro, MBA ’18
RET SGT USMC
Product Manager, Pricing Strategy and Analytics
USAA
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U CLA Anderson School of Management is 
a world-renowned learning and research 
institution with a decidedly forward focus.  

We take full advantage of living and working in 
Los Angeles, the creative capital of the world.  
Never content with how things are, we look to 

the future to discover 
and chart what will be.  
In short, we “Think in 
the Next.” 

Our mission is to prepare leaders for the 21st 
century, arming them with a worldview and a 
sense of purpose to make a lasting difference in 
organizations and communities around the world. 

Our students and alumni, faculty and 

staff share a common ethos defined by three 
qualities: 1) We share success: Performance 
and innovation are not about winning at the 
expense of others; 2) We think fearlessly: We 
are unafraid to experiment with new ideas and 
approaches; and 3) We drive change: We are 
dissatisfied unless we can measure our efforts 
against tangible impact. 

Current students come from every continent 
except Antartica. Our 39,000 alumni globally 
include leaders at the forefront of organizational 
innovation in every industry, from investment 
management to social impact, from consulting 
to technology startups. They include the CEOs 
of YouTube, BlackRock and United Therapeu-

tics. Our faculty has developed game-changing  
initiatives to help workers save more for  
retirement, to transform K–12 education  
management and to alleviate global poverty by 
bringing the poorest members of society into the 
financial system. Each year, UCLA  
Anderson’s full-time MBA, Fully Employed 
MBA, Executive MBA, UCLA-NUS Global 
Executive MBA program, Master of Financial 
Engineering, Master of Business Analytics and 
doctoral programs educate 2,200 students annu-
ally, while our Executive Education program 
trains an additional 1,800 professionals. 

This Next generation of leaders will help 
shape the future of business.

UCLA Anderson School of Management

NAME OF INSTITUTION
University of California, Los Angeles

NAME OF BUSINESS SCHOOL OR PROGRAM
UCLA Anderson School of Management

BUSINESS SCHOOL DEAN
Interim Dean Alfred E. Osborne, Jr.

YEAR FOUNDED
1919

YEAR BUSINESS SCHOOL STARTED
1935

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
2,200 students, excluding our Executive 
Education (non-degree) program, which 
educates an additional 1,800 professionals 
annually

MBA PLATFORMS OFFERED
• Full-time MBA
• Fully Employed MBA (FEMBA)
• Executive MBA (EMBA)
• UCLA-NUS Executive MBA

MBA AREAS OF EMPHASIS OFFERED
• Accounting
• Brand Management
• Consulting
• Corporate Finance
• Entertainment
• Entrepreneurship
• Executive Development
• Global Management
• Health Care Management
• Investment Management
• Marketing
• Marketing Analytics
• Real Estate
• Sustainability
• Social Impact

• Technology Leadership

LENGTH OF PROGRAMS
• Full-time MBA: 22 months
• FEMBA: 33 months; 27 months if 

accelerated
• EMBA: 22 months
• UCLA-NUS Executive MBA: 15 months

PROGRAM CAMPUS OPTIONS
Los Angeles

PROGRAM ACCREDITATIONS
AACSB, WASC

RANKINGS 
Full-time MBA: 

• U.S. News & World Report: #16
• Bloomberg Businessweek: #17
• Financial Times:  #14 (among U.S. 

schools); #26 (global)
• Economist: #7 (among U.S. schools);  

#8 (global)
• Forbes: #15

FEMBA (Part-time MBA – among U.S. 
schools):

• U.S. News & World Report: #5

EMBA:
• U.S. News & World Report: #8
• The Economist: #21
• Financial Times: #10 (among U.S. schools)

UCLA-NUS Executive MBA:
• The Economist: #2
• Financial Times: #12

TOTAL COST OF MBA
2018/2019 student fees are listed below. 
2019/2020 costs are not yet available.

• Full-time MBA: $59,866

• FEMBA: $41,016
• EMBA: $77,947
• UCLA-NUS Executive MBA: $115,000

REQUIRED TESTING
• Full-time MBA: GMAT or GRE; TOEFL/

IELTS for international students

• FEMBA: GMAT or GRE; TOEFL/IELTS 
for international students

• EMBA: EA (Executive Assessment),  
GMAT or GRE (may be waived);  
TOEFL/IELTS for international students

• UCLA-NUS Executive MBA: TOEFL/
IELTS for international students

UPCOMING INFORMATION SESSIONS
Please check the following websites for 
upcoming sessions:

Full-time MBA: 
anderson.ucla.edu/degrees/full-time-mba/
admissions/events

FEMBA:  
anderson.ucla.edu/degrees/fully-employed-
mba/admissions/admissions-events

 EMBA:  
anderson.ucla.edu/degrees/executive-mba/
admissions/events

 UCLA-NUS Executive MBA:  
anderson.ucla.edu/degrees/executive-mba

APPLICATION DEADLINES
Please check the following websites for 
2019/2020 deadlines:

Full-time MBA:  
anderson.ucla.edu/degrees/full-time-mba/
admissions/requirements

FEMBA:  
anderson.ucla.edu/degrees/fully-employed-
mba/admissions

 EMBA:  
anderson.ucla.edu/degrees/executive-mba/
admissions/requirements-and-deadlines

UCLA-NUS Executive MBA:  
anderson.ucla.edu/degrees/ucla-nus-
executive-mba

PROGRAM CONTACT INFORMATION
UCLA Anderson School of Management
110 Westwood Plaza
Los Angeles, CA 90095

Full-time MBA:
(310) 825-6944
mba.admissions@anderson.ucla.edu

FEMBA:
(310) 825-2632
femba.admissions@anderson.ucla.edu

EMBA:
(310) 825-2032
emba.admissions@anderson.ucla.edu

UCLA-NUS Executive MBA:
(310) 825-2032
ucla-nus@anderson.ucla.edu

UCLA Anderson’s mission is 

to transform management 

thinking and prepare 

future leaders to make a 

lasting difference in their 

businesses, organizations, 

markets and communities.

MBA
SPOTLIGHT
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ANDERSON.UCLA.EDU

At UCLA Anderson, we encourage tomorrow’s leaders  

to look beyond the horizon and create a better future.
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The USC Marshall School of Business is a 
school of firsts: The first in Southern Cali-
fornia (1920), the first to become AACSB 

accredited, the first to mandate international trav-
el as part of every students’ core curriculum.

The list goes on: The first dedicated center for 
entrepreneurial studies. 
The first West Coast 
business School to join 
the Consortium for 

Graduate Study in Management. The first to offer 
an MBA-level class in FinTech. The first to take 
MBA students to Cuba. 

In nearly every area of higher business educa-
tion, USC Marshall has taken the lead. And it’s 
not slowing down anytime soon. USC Marshall 
students are enjoying new state-of-the-art facil-
ities and a roster of new faculty hires, including 
MBA-level scholars from Harvard, Stanford and 
NYU Stern.

Anchored in Southern California, USC Mar-
shall boasts more than 80,000 alumni operating 
in 123 countries around the globe. USC Marshall 
offers its MBA students access to a truly first-rate 
business education on an unrivaled global scale. 

USC Marshall is proud to offer five high-
ly-ranked MBA programs: 

FULL-TIME MBA
USC Marshall’s full-time MBA, a 2-year pro- 

gram, offers students a comprehensive grounding 
in core business principals with the opportunity to 
specialize according to professional interests.

MBA FOR PROFESSIONALS AND MANAGERS (MBA.PM) 
Designed to address the challenges faced by 

working professionals, MBA.PM is a part-time, 

evening program lasting 33 months. The program 
also offers classes on Saturdays during the first year. 
Students may choose to complete the first year of 
their degree in Los Angeles or Orange County. 

EXECUTIVE MBA PROGRAM (EMBA) 
A 22-month program designed for senior 

managers and seasoned professionals who intend 
to remain fully employed as they pursue their 
degree. EMBA offers two convenient locations, 
Los Angeles and San Diego. 

INTERNATIONAL MBA PROGRAM 
Mid-career professionals with international 

management experience come together in this 
one-year, full-time program that emphasizes global 
strategy and experiential learning. IBEAR is the 
leading accelerated international MBA program 
in the United States. 

ONLINE MBA (OMBA) 
An award-winning digital curriculum is led 

by leading members of the USC Marshall faculty 
in this 21-month online MBA. Admitted stu-
dents from anywhere in the world can access the 
same core business fundamentals as on-campus 
students, in addition to emerging online business 
topics such as digital analytics, social media, virtu-
al teams and entrepreneurial thinking.

NAME OF INSTITUTION
University of Southern California (USC)

NAME OF BUSINESS SCHOOL OR PROGRAM
Marshall School of Business

BUSINESS SCHOOL DEAN
James G. Ellis

YEAR INSTITUTION WAS FOUNDED
1880

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED 
1920

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
Full-time MBA: 449
MBA.PM: 526
EMBA: 178
IBEAR: 57
OMBA: 178

MBA PLATFORMS OFFERED
Full-time MBA
Part-time MBA (MBA.PM)
Executive MBA (EMBA)
International MBA for Mid-Career 
Professionals (IBEAR)
Online MBA (OMBA)

MBA AREAS OF EMPHASIS OFFERED
• Accounting
• Entrepreneurship
• Technology commercialization
• Social entrepreneurship
• Entertainment
• International business
• Investment banking
• Commercial banking
• Corporate finance
• Real estate finance
• Private equity

• Hedge funds
• Venture capital
• Marketing
• Branding
• Organizational leadership
• Strategic management and consulting
• Business analytics
• Operations management
• Supply chain management 
• Sustainability
• Healthcare administration 
• Information systems 

LENGTH OF PROGRAMS
• Full-time MBA: 21 months
• Part-time MBA (MBA.PM): 33 months 
• Executive MBA (EMBA): 22 months
• International MBA for Mid-career 

Professionals (IBEAR): 12 months 
• Online MBA: 21 months 

PROGRAM CAMPUS OPTIONS
• Full-time MBA: University Park Campus, 

Los Angeles 
• Part-time MBA (MBA.PM): University 

Park Campus, Los Angeles or Orange 
County Center, Irvine 

• Executive MBA (EMBA): University Park 
Campus, Los Angeles or Omni La Costa, 
San Diego 

• International MBA for Midcareer 
Professionals (IBEAR): University Park 
Campus, Los Angeles 

• OMBA: online with a one-week on-campus 
residency (University Park Campus, LA) 

PROGRAM ACCREDITATIONS 
AACSB, WASC

RANKINGS 
US News & World Report:
Full-time MBA: #17

MBA.PM: #14
EMBA: #20
OMBA: #5
Accounting: #7
Entrepreneurship: #9

TOTAL COST OF MBA 
• Full-time MBA: Approx. total cost $125,000 
• Part-time MBA (MBA.PM): Approx. total 

cost $122,000 
• Executive MBA (EMBA): Approx. total 

cost $146,000 
• International MBA for Mid-career 

Professionals (IBEAR): Approx. total cost 
$115,000. 

• Online MBA: Approx. total tuition $109,00.  

REQUIRED TESTING 
GMAT or GRE are required for the Full-time 
MBA, the Part-time MBA (MBA.PM), the 
IBEAR MBA and the Online MBA. GMAT 
or GRE are optional for the Executive MBA 
(EMBA).

TOEFL or IELTS are required of international 
students who did not complete a four-year 
bachelor’s degree in a country where English is 
the primary official language.

UPCOMING INFORMATION SESSIONS 
Please see www.marshall.usc.edu for more 
information on upcoming information 
sessions. 

APPLICATION DEADLINES
• Full-time MBA, MBA.PM, and EMBA: 

Currently rolling admission for the entering 
class in fall 2019. Please contact the 
program about application deadline for the 
entering class in fall 2020. 

• IBEAR MBA: Round 1 – October 15, 
2019; Round 2 -  January 5, 2020; Round 

3 – February 27, 2020. 
• Online MBA: June 5 for fall; November 

6 for spring (for more information on 
deadlines for fall and spring please visit 
onlinemba.marshall.usc.edu)

PROGRAM CONTACT INFORMATION
Full-time MBA, MBA.PM and EMBA: 
USC Marshall MBA Admissions
630 Childs Way – JKP 308
Los Angeles, CA 90089-2633 
Phone: (213) 740-7846 
Fax: (213) 749-8520 
Email: marshallmba@marshall.usc.edu 
Website: marshall.usc.edu/mba 

IBEAR: 
Marshall School of Business, 
837 Downey Way, STO 300, 
Los Angeles, CA 90089-2631. 
Phone: (213) 740-7140
Fax: (213) 740-7559
Website: marshall.usc.edu/ibear

Emails: Admissions: ibearmba@marshall.usc.edu 
General: Diana.kurdian@marshall.usc.edu

Online MBA: 
Phone: (877) 779-6643
Website: onlinemba.marshall.usc.edu 
Email: onlinemba@marshall.usc.edu 

USC Marshall School of Business

MBA
SPOTLIGHT

USC Marshall is proud to 

offer five highly-ranked 

MBA programs.
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You aspire to do great things. USC Marshall has the 
means to help you achieve them.

Our full-time MBA program allows you to master 
fundamentals while pushing you to the edge of 
innovation and entrepreneurial thinking.

Whether your passion for business means reaching 
the C-suite or finding solutions to the world’s most 
intractable problems, a USC Marshall MBA takes you 
where you want to go. Discover the possibilities today.

USC MARSHALL SCHOOL OF BUSINESS
marshall.usc.edu
marshallmba@marshall.usc.edu

Aspire. Achieve. Advance.
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MBA GUIDE

T he Marymount California University 
MBA program guides students in launch-
ing their big ideas, getting hired at their 

target companies and making their next 
career moves. Geared to recent college grads, 
early career professionals and mid-level man-

agers in any industry, 
Marymount’s MBA 
balances hard and soft 
skills, pairing techni-
cal knowledge with 

business acumen. Students can complete the 
MBA in as little as a year or go part time and 
take classes, like Global Entrepreneurship or 
Cross-cultural Leadership, at their own speed.

Unlike other MBA programs that empha-
size theory above all else, Marymount’s MBA 
adds a strong practical element. Students 
work closely with professors who have 
real-world business experience to create a 
capstone project with ideas ready to put 
into practice. Students looking to start their 
own companies are especially attracted to a 
Marymount MBA because they can tailor the 
program to their interests and design a cap-
stone project for real-life application, such as 
developing a business plan for their start-up. 
Students have focused on everything from 
sports to small business growth. 

Marymount’s small size provides a more 
intimate and hands-on learning experience, 
and enables students to interact with class-
mates more often, which can make them 
feel more comfortable reaching out to each 
other professionally down the road.

The MBA is delivered in hybrid for-
mat—a combination of in-person and 
online courses. On-ground classes are 
offered at the Marymount campus located 
on the picturesque bluffs of Palos Verdes, 
about 25 miles from downtown Los Ange-
les, with evening and weekend options to 
accommodate busy schedules. Marymount 
does not require the GRE or GMAT for 
admission.

NAME OF INSTITUTION
Marymount California University

NAME OF BUSINESS SCHOOL OR PROGRAM
Department of Business 
and Economics

BUSINESS SCHOOL DEAN
Ariane Schauer, PhD

YEAR INSTITUTION WAS FOUNDED
1968

YEAR BUSINESS SCHOOL OR PROGRAM WAS STARTED
2014

TOTAL MBA ENROLLMENT
(ALL PLATFORMS OFFERED)
25

MBA PLATFORMS OFFERED
Full-time Hybrid
Part-time Hybrid
Classes offered evenings, 
weekends and online

MBA AREAS OF EMPHASIS OFFERED
General MBA

LENGTH OF PROGRAMS
12-24 months

PROGRAM CAMPUS OPTIONS
Marymount California University, 
Rancho Palos Verdes

PROGRAM ACCREDITATIONS 
WASC

RANKINGS
#15 in Regional Colleges West 
(U.S. News & World Report)

TOTAL COST OF MBA 
$27,000 
($750 per unit)

REQUIRED TESTING 
GMAT/GRE is not required

UPCOMING INFORMATION 
SESSIONS 
June 12 at Marymount 
California University

APPLICATION DEADLINES
Applications considered 
on a rolling basis for fall, spring 
and summer entry

PROGRAM CONTACT INFORMATION
Office of Admission
(310) 303-7311
GraduateAdmission@
MarymountCalifornia.edu
marymountcalifornia.edu

Marymount’s MBA adds a 
strong practical element. 

Students work closely with 
professors who have real-
world business experience.

Marymount California 
University - Department  
of Business and Economics

MBA
SPOTLIGHT
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AGSM.UCR.edu | (951) 827-6200

90%
MBA’S EMPLOYED 

CLASS OF 2018

School of
Business

A .  G A R Y  A N D E R S O N  G R A D U A T E  S C H O O L  O F  M A N A G E M E N T

master of finance           phD           master of professional accountancy      

MBA      PROFESSIONAL MBA 

GENEROUS SCHOLARSHIPS ARE CONSIDERED FOR ALL ADMITTED 
APPLICANTS APPLYING BY DEADLINE. ACADEMIC AND MERIT-BASED 

SCHOLARSHIPS ARE ALSO AWARDED.
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TOP-RANKED 
EXECUTIVE MBA 
PROGRAM.

HYBRID FORMAT  
MEETS ONCE A MONTH. 

JUST OVER AN HOUR 
FLIGHT FROM LAX.
 
 
 
 
University of Arizona’s Phoenix campus 
is located less than 10 minutes from  
Sky Harbor International Airport.  
 
* Tuition includes books and materials,  
4-star lodging, catered meals, and  
program portion of the global business  
and domestic business experiences.

ONE STOP 
TO YOUR 
EXECUTIVE 
MBA.
The Eller Executive MBA program  
enables you to build your  
professional capacity without  
putting your career on hold.  
Your $68K* investment pays  
dividends well into the future.   

LEARN MORE TODAY
1.888.355.3762
El lerMBA .com
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The University of Arizona’s Eller College of 
Management (Eller) offers four MBA pro-
grams – the two-year traditional Full-time 

MBA and three programs targeted to working 
professionals: Evening, Executive and Online 
MBA. The programs take 21 months to com-
plete, although the Online program can be 
completed in as little as 14 months or up to 24 
months depending on the course load selected. 

The most popular program for working pro-
fessionals with 7+ years of professional experi-

ence at the managerial level is the Executive 
MBA. It offers seasoned managers flexibility 
in a hybrid program that leverages the con-
venience of an online program with the net-
working advantage of a classroom experience. 
Students receive a core body of knowledge in a 
context that maximizes relevance, impact and 
return on investment. The program consists of 
eight-week courses delivered in a cohort, lock-
step format with in-person classes held one 
weekend per month (Fridays and Saturdays) 

on the Eller College campus in downtown 
Phoenix. The $68,000 investment, paid over 
21 months, covers tuition, course materials, 
accommodations at a 4-star hotel, catered 
meals, and the ground portion of the Silicon 
Valley immersive and the international Global 
Business Experience.

The Online MBA is most attractive to 
working professionals with demanding sched-
ules requiring significant amounts of travel. 
The asynchronous 100% online delivery means 

that you are able to 
access the material 
when it fits your sched-
ule from the locale 
of your choice. The $51,525 program cost is 
billed as you go and covers the tuition as well 
as electronic course materials which are deliv-
ered to you in each course. There is no need to 
go in search of books or course materials so you 
can focus on learning.

All programs begin in August – apply today.

MBA
SPOTLIGHT

University of Arizona - Eller College of Management

NAME OF INSTITUTION
University of Arizona

NAME OF BUSINESS SCHOOL 
OR PROGRAM
MBA Program at Eller College of 
Management

BUSINESS SCHOOL DEAN
Paolo Goes

YEAR INSTITUTION WAS FOUNDED
1885

YEAR BUSINESS SCHOOL 
OR PROGRAM WAS STARTED
1953

MBA PLATFORMS OFFERED
Full-time, Evening,  
Executive, Online

MBA AREAS OF EMPHASIS OFFERED
Entrepreneurship, Finance, Health Care 
Management, Management and Organizations, 
Marketing, Privacy and Security

LENGTH OF PROGRAMS
Full-time (21 months), Evening (24 months), 
Executive (21 months), Online (14-27 
months average, max 4 years)

PROGRAM ACCREDITATIONS 
AACSB

RANKINGS
U.S. News & World Report: #5 public MBA 
with Entrepreneurship Concentration (2020)
#15 public Online MBA (2019) 
MBA Report:  #13 public Online (2019)

TOTAL COST OF MBA 
Full-time MBA: Resident: $24,545/year, 

Non-resident: $44,895/year, Scholarship 
opportunities available. Does not include 
cost of global business experience, books or 
associated expenses

Evening MBA: $54,000 - includes e-books, 
course materials, weekly dinner; hotel and 
meal accommodations for residential and 
international portions of program.

Executive MBA: $68,000 - includes books 
and materials, lodging, catered meals, and 
program portion of the global business and 
domestic business experiences.

Online MBA: $51,525 - includes e-books 
and course materials. 

REQUIRED TESTING 
GMAT/GRE (waived for specific exceptions), 
see ellermba.com.

UPCOMING INFORMATION SESSIONS 
Tucson: June 11, July 9

Phoenix: June 12, July 10

APPLICATION DEADLINES
Fall 2019 Start:
Standard - May 15; Final - July 15
Fall 2020 Start:
Guaranteed Early Decision: December 1
Priority Consideration: March 15
Standard Deadline: May 15
Final Deadline: July 15

PROGRAM CONTACT INFORMATION
(520) 621-4008; Ellermba.com
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They work for municipalities and major corpo-
rations such as Aerojet, American Express, 
Los Angeles County, and MTV. University 

of La Verne alumni with a Master of Business 
Administration (MBA) degree have found suc-
cess in industries worldwide. That’s just one of 
the reasons college rankings place the universi-
ty’s MBA program high on their lists.

College Choice ranked the University in its 
“10 Best Online MBA Programs for California in 
2017.” The university placed in the top 10 west 
coast colleges and universities in Online MBA 
Report’s “Online MBA Rankings” for 2015-
2016. Washington Monthly, in its inaugural list 
of “America’s Best Colleges for Adult Learners,” 
ranked La Verne third among private 4-year col-
leges in the state in 2016.

“We strive to be the college of choice 
in the region,” said Abe Helou, dean of the 
College of Business and Public Management. 

“The academic quality of our programs, the 
convenience of our schedules, and, more 
importantly, the commitment of our faculty 
and staff make our programs the most popular 
in Southern California.”

About 41 percent of graduate students at 
the University of La Verne pursued an MBA at 
one of the university’s 10 California campuses or 
online last academic year, making it one of the 
university’s most popular programs. 

The program equips students to advance 
their careers by becoming better problem solvers, 

gaining decision-mak-
ing skills, and learning 
teamwork, ethics, and 
corporate responsibility.

The program offers concentrations in 
accounting, finance, information technology, 
international business, management and leader-
ship, marketing, supply chain management, and 
health services management. Alumni have gone 
on to leadership positions at organizations such 
as the U.S. Department of Commerce, Verizon, 
and Xerox.

MBA
SPOTLIGHT

NAME OF INSTITUTION
University of La Verne

NAME OF BUSINESS SCHOOL OR PROGRAM
College of Business
and Public Management

BUSINESS SCHOOL DEAN
Abe Helou, Ph.D.
Dean and Professor of Finance

YEAR INSTITUTION WAS FOUNDED
1891

YEAR BUSINESS SCHOOL 
OR PROGRAM WAS STARTED
1992

TOTAL MBA ENROLLMENT (ALL PLATFORMS OFFERED)
669

MBA PLATFORMS OFFERED
Full-Time, Part-Time, Evenings 
and Weekends, Online and Off-Campus

MBA AREAS OF EMPHASIS OFFERED
• Accounting
• Finance
• Information Technology
• International Business
• Management and Leadership
• Marketing
• Supply Chain Management
• Health Services Management

LENGTH OF PROGRAMS
18 – 36 months

PROGRAM CAMPUS OPTIONS
La Verne, Victorville, Ontario, Bakersfield, 
Irvine, Burbank, College of the Canyons, 

Oxnard, Vandenberg AFB, Naval Base Ventura 
County (NBVC), and Online.

PROGRAM ACCREDITATIONS 
WASC

RANKINGS  
4th Ranked MBA Program in Los Angeles 
Region by Los Angeles Business Journal.

College Choice ranked the University 
in its “10 Best Online MBA Programs for 
CA in 2017.”

TOTAL COST OF MBA 
Full-Time: $34,200
Part-Time and Online: $31,450

REQUIRED TESTING 
GMAT and GRE are recommended 

UPCOMING INFORMATION SESSIONS 
Information sessions offered monthly at all 
campuses—contact infosession@laverne.edu 
for details

APPLICATION DEADLINES
Application acceptance commensurate with 4 
accelerated 10 week terms 
(Fall, Winter, Spring, Summer)

PROGRAM CONTACT INFORMATION
877-GO-TO-ULV; laverne.edu/mba

University of La Verne

Advance Your Career with a 
Master’s Degree in Business
The University of La Verne’s MBA for Experienced Professionals 
and Master’s in Leadership and Management programs can be 
completed in as little as 18 months. You’ll get real-world insights 
to prepare you for success in today’s fast-changing business  
environment. And because you’re busy, we offer day, night, and 
weekend classes in Burbank, College of the Canyons, La Verne, 
and online. 

For more information, go to
laverne.edu/advance

Educating Business Leaders 
Across the Globe
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AACSB Anticipates a New Era in Business Education

Last year, AACSB International (AACSB), 
the world’s largest global business educa-
tion network, launched a new face for the 

future of business education through the roll-
out of a new brand identity.

The effort culminates a more than two-
year transformational journey that was 
driven by the organization’s new mission 
and vision as well as market input from key 
stakeholders—students, the business com-
munity, employees, and a global membership 
network—and accelerated by major organiza-
tional milestones, including the appointment 
of a new CEO, the celebration of AACSB’s 
centennial, and the announcement of an 
industry-wide vision for business education.

“The world is changing at a tremendous 
rate, and it is our job as educators to lead and 
shape that change,” said Thomas R. Robinson, 
president and CEO of AACSB. “The industry 
identified this imperative through the launch 
of the Collective Vision, and since then, 
momentum has been building. AACSB knew 
more was needed to unify the industry and 
demonstrate the value, relevancy, and impact 
of business education—and to have a voice 
globally and locally in the regions we serve.”

Over its 100-year history, AACSB has 
consistently evolved to champion high-quali-
ty business education. Through a new strategy 
and identity, AACSB is expanding on its 
legacy in accreditation to assume the role of 
an industry-wide global “connector,” uniting 
the best minds in business education—and 
business—to prepare the next generation of 
business leaders.

“AACSB’s centennial was a moment of 
pride and reflection,” said Santiago Iñiguez, 
chair of the AACSB Board of Directors and 
president of IE University. “This turning point 
was spurred by a desire to do more to meet 
the changing needs of society and business, to 
reach out to new stakeholders, and to tap the 
limitless potential of the next generation of 
students. Our new brand is the embodiment 
of this new trajectory, and the first of many 
steps the organization will take to fulfill our 
deep-rooted commitment to connecting the 
industry around a common goal: transforming 
business education for global prosperity.”

Inspired by a new mission focused on 

engagement, innovation, and impact, and a 
bold new vision, AACSB will continue to 
refine its global portfolio of services while 
inviting leading educators and business 
innovators to become part of the movement 
through its Business Education Alliance. 
Examples include:

• Fostering engagement with educators 
and industry: Through its Business Practice 
Council and Co-Lab conference, AACSB 
connects the business industry with educators 
to help shape the future of business education, 
co-create knowledge, and work together to 
address the needs of business and society. The 
AACSB Bridge Program connects senior busi-

ness executives to classrooms as trained facul-
ty, providing students worldwide with access 
to industry insights and practices. 

• Accelerating innovation through new 
ways of thinking and doing, ensuring suc-
cess of business and future business leaders: 
Across global events such as ICAM 2017, the 
AACSB Dean’s Conference, topic-focused 
seminars, and through BizEd magazine, indus-
try leaders share best practices and diverse 
perspectives. AACSB’s annual Innovations 
That Inspire challenge showcases the creativ-
ity and resourcefulness of business schools 
around the world. 

• Amplifying impact, demonstrating how 
business schools serve as a force for good: 
Through the Influential Leaders challenge, 
AACSB recognizes alumni of accredited 
schools who use their knowledge and skills 
in unique and impactful ways and, in doing 
so, underscore the critical role that business 
education plays in society. The Best Business 
Schools website provides resources to help 
prospective students research, select, and 
apply to the best business program to help 
them achieve their career aspirations.

“Today business schools are educating 
students for a world that doesn’t yet exist, and 
for demands not yet known,” said Robinson. 
“As long as we as an industry are committed 
to transforming ourselves, together we can 
prepare the leaders of today and tomorrow for 
whatever lies ahead.”

Information for this article was provided by the 
AACSB. Learn more at AACSB.edu. 

Late last year, the Executive MBA Council 
(EMBAC), in collaboration with LinkedIn 
Marketing Solutions, answered the age old 

question: ‘Is an Executive MBA worth it?’ 
According to respondents of more than 1,000 
Executive MBA (EMBA) alumni across the 
globe, 72 percent said the EMBA program 
had a positive impact on their career. For 
those graduates, an EMBA degree resulted in 
promotions, substantial salary increases over 
time, career changes or even launching their 
own business. 

“The Executive MBA Council hears 
from alumni about how the program has 
enhanced their careers, but working together 
with LinkedIn to survey their members, we 
were able to gather concrete evidence that 
an EMBA program has a positive impact on 
one’s career,” said Michael Desiderio, execu-
tive director of the Executive MBA Council. 
“Interestingly, the results show that earning 
potential was not the main factor for pro-
spective students when deciding to attend a 
program; rather, it was an increase in business 
knowledge and skills that could positively 
impact change for their career course.” 

In fact, the study found that the most 

important decision factors for prospective 
students when deciding to enroll in an 
EMBA program are core business knowl-
edge, and leadership and collaboration skills. 
Salary increases came in as the fifth reason, 
behind opportunities to do fulfilling work 
and ability to change one’s career trajectory. 
When rating how EMBA programs delivered 
on these pre-program decision factors, there 
was alignment for the top two reasons as 
graduates felt the program delivered well in 
those two areas. 

“LinkedIn is actively investing in solutions 
for higher education institutions, so it was a 
natural fit for us to work with the Executive 
MBA Council to understand what graduates 
are gaining from EMBA programs,” said Ira 
Amilhussin, global senior marketing manager, 
higher education at LinkedIn. “On LinkedIn, 
schools have a unique opportunity to engage 
prospects, current students and alumni, and 
we were able to survey our worldwide user 
base to determine the return on education as 
it relates to EMBA programs.” 

EMBAC is the academic association of 
business schools that offer EMBA programs 
throughout the world, which currently 
includes more than 200 colleges and uni-
versities that administer 300 plus programs 
in more than 30 countries worldwide. The 
survey was fielded Sept. 5 through 15, 2017, 
and included 1,017 graduates from North 
America, Latin America, Europe, the Middle 
East, Africa and Asia Pacific regions. 

The Executive MBA Council (EMBAC) is a 
non-profit association of universities and colleges 
that offer Executive MBA programs. EMBAC’s 
vision is to be the preeminent global voice of the 
Executive MBA industry. The Council supports its 
members in fostering excellence and innovation in 
Executive MBA programs worldwide by providing 
outstanding educational and networking opportu-

nities for professionals who deliver Executive MBA 
programs. EMBAC’s mission is to advance the 
cause of EMBA programs by providing necessary 
thought leadership, serving as a facilitator of best 
practice sharing and knowledge dissemination, 
and fostering a community among high-quality 
programs. For more information or resources, visit 
embac.org or executivemba.org. 

Majority of MBA Graduates See Significant 
Impact on Career Progression
The Executive MBA Council and 
LinkedIn Team Up to Measure 
Return on Education for Executive 
MBA Graduates
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By MARTY MANNONE

A 
variety of sources provides us with a body 
of fairly reliable knowledge about adult 
learning. This knowledge might be divid-

ed into three basic divisions: things we know 
about adult learners and their motivation, 
things we know about designing curriculum for 
adults, and things we know about working with 
adults in the classroom.

MOTIVATION TO LEARN
1. Adults seek out learning experiences in 

order to cope with specific life-changing events-
-e.g., marriage, divorce, a new job, a promotion, 
being fired, retiring, losing a loved one, moving 
to a new city. 

2. The more life change events an adult 
encounters, the more likely he or she is to 
seek out learning opportunities. Just as stress 
increases as life-change events accumulate, 
the motivation to cope with change through 
engagement in a learning experience increases. 

3. The learning experiences adults seek out 
on their own are directly related - at least in 
their perception - to the life-change events that 
triggered the seeking. 

4. Adults are generally willing to engage 
in learning experiences before, after, or even 
during the actual life change event. Once con-
vinced that the change is a certainty, adults will 
engage in any learning that promises to help 
them cope with the transition. 

5. Adults who are motivated to seek out a 
learning experience do so primarily because 
they have a use for the knowledge or skill being 
sought. Learning is a means to an end, not an 
end in itself. 

6. Increasing or maintaining one’s sense of 
self-esteem and pleasure are strong secondary 
motivators for engaging in learning experiences.  

CURRICULUM DESIGN
1. Adult learners tend to be less interested 

in, and enthralled by, survey courses. They tend 
to prefer single concept, single-theory courses 
that focus heavily on the application of the 
concept to relevant problems. This tendency 
increases with age. 

2. Adults need to be able to integrate new 
ideas with what they already know if they are 
going to keep - and use - the new information. 

3. Information that conflicts sharply with 
what is already held to be true, and thus forces 
a re-evaluation of the old material, is integrated 
more slowly. 

4. Information that has little “conceptual 
overlap” with what is already known is acquired 
slowly. 

5. Fast-paced, complex or unusual learning 
tasks interfere with the learning of the concepts 
or data they are intended to teach or illustrate. 

6. Adults tend to compensate for being 
slower in some psychomotor learning tasks 
by being more accurate and making fewer tri-
al-and-error ventures. 

7. Adults tend to take errors personally and 

are more likely to let them affect self-esteem. 
Therefore, they tend to apply tried-and-true 
solutions and take fewer risks. 

8. The curriculum designer must know 
whether the concepts or ideas will be in concert 
or in conflict with the learner. Some instruction 
must be designed to effect a change in belief 
and value systems. 

9. Programs need to be designed to accept 
viewpoints from people in different life stages 
and with different value “sets.” 

10. A concept needs to be “anchored” or 
explained from more than one value set and 
appeal to more than one developmental life 
stage. 

11. Adults prefer self-directed and self-de-
signed learning projects over group-learning 
experiences led by a professional, they select 
more than one medium for learning, and they 
desire to control pace and start/stop time. 

12. Nonhuman media such as books, 
programmed instruction and television have 

become popular with adults in recent years. 
13. Regardless of media, straightforward 

how-to is the preferred content orientation. 
Adults cite a need for application and how-
to information as the primary motivation for 

beginning a learning project. 
14. Self-direction does not mean isolation. 

Studies of self-directed learning indicate that 
self-directed projects involve an average of 10 
other people as resources, guides, encouragers 
and the like. But even for the self-professed, 
self-directed learner, lectures and short semi-
nars get positive ratings, especially when these 
events give the learner face-to-face, one-to-one 
access to an expert. 

IN THE CLASSROOM
1. The learning environment must be phys-

ically and psychologically comfortable; long 
lectures, periods of interminable sitting and the 
absence of practice opportunities rate high on 
the irritation scale. 

2. Adults have something real to lose in a 
classroom situation. Self-esteem and ego are 
on the line when they are asked to risk trying a 
new behavior in front of peers and cohorts. Bad 
experiences in traditional education, feelings 
about authority and the preoccupation with 
events outside the classroom affect in-class 
experience. 

3. Adults have expectations, and it is critical 
to take time early on to clarify and articulate 
all expectations before getting into content. 
The instructor can assume responsibility only 
for his or her own expectations, not for those of 
students. 

4. Adults bring a great deal of life experi-
ence into the classroom, an invaluable asset 
to be acknowledged, tapped and used. Adults 
can learn well -and much - from dialogue with 
respected peers. 

5. Instructors who have a tendency to hold 
forth rather than facilitate can hold that ten-
dency in check--or compensate for it--by con-
centrating on the use of open-ended questions 
to draw out relevant student knowledge and 
experience. 

6. New knowledge has to be integrated with 

previous knowledge; students must actively par-
ticipate in the learning experience. The learner 
is dependent on the instructor for confirming 
feedback on skill practice; the instructor is 
dependent on the learner for feedback about 
curriculum and in-class performance. 

7. The key to the instructor role is control. 
The instructor must balance the presentation 
of new material, debate and discussion, sharing 
of relevant student experiences, and the clock. 
Ironically, it seems that instructors are best able 
to establish control when they risk giving it up. 
When they shelve egos and stifle the tendency 
to be threatened by challenge to plans and 
methods, they gain the kind of facilitative con-
trol needed to effect adult learning. 

8. The instructor has to protect minority 
opinion, keep disagreements civil and unheated, 
make connections between various opinions and 
ideas, and keep reminding the group of the vari-
ety of potential solutions to the problem. The 
instructor is less advocate than orchestrator. 

9.Integration of new knowledge and skill 
requires transition time and focused effort on 
application. 

10. Learning and teaching theories function 
better as resources than as a Rosetta stone. A 
skill-training task can draw much from the 
behavioral approach, for example, while per-
sonal growth-centered subjects seem to draw 
gainfully from humanistic concepts. An eclec-
tic, rather than a single theory-based approach 
to developing strategies and procedures, is rec-
ommended for matching instruction to learning 
tasks. 

The next five years will eclipse the last fifty 
in terms of hard data production on adult learn-
ing. For the present, we must recognize that 
adults want their learning to be problem-orient-
ed, personalized and accepting of their need for 
self-direction and personal responsibility. 

Marty Mannone is a freelance writer. 

Harnessing Adult Learning and the Motivation to Learn

The next five years will eclipse the last fifty in 
terms of hard data production on adult learning. 
For the present, we must recognize that adults 
want their learning to be problem-oriented, 

personalized and accepting of their need for self-
direction and personal responsibility.
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