
HANKS TO THE COMMITMENT MADE BY ORGANIZATIONS AROUND THE LOS ANGELES REGION, MORE 

OF AMERICA’S FORMER SERVICE MEMBERS ARE GOING BACK TO WORK IN SOUTHERN CALIFORNIA. 

Thanks in no small part to initiatives by both federal and private sector employers, the veteran 

unemployment rate continues to decline, and many forward thinking organizations are influencing the 

conversation, developing programs and best practices, creating or advancing new tools, and providing the 

philanthropic support that is helping to level the playing field.

These organizations have a deeply rooted commitment to supporting veterans as they make the transition to a civilian 

workforce. Their internal and external efforts have helped to promote promising new approaches, create innovative tools and 

identify best practices, and the entire business community has benefitted.

Thank you to the businesses that have taken a stand to support our nation’s heroes, and of course, thank you to our 

veterans for your service. 

c u s t o m  c o n t e n t

november 6, 2017

SALUTE TO 
VETERANS

T
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O’Melveny’s commitment to veterans is not new. It spans more than a century, 
beginning with the firm’s founders and continuing across generations of our 
leaders. It carries on today through the firm’s Veteran Employee Network Group, 
an alliance of 45 attorneys and staff representing all four branches of the military. 
The partner-in-charge of our pro bono programs, himself a veteran, co-leads 
O’Melveny’s pro bono veterans’ initiative. 

O’Melveny helps our veterans identify the skills, experiences and insights from 
their years of service that make them uniquely qualified in today’s job market. 
We are committed to helping veterans level the playing field as our way of 
saying, “thank you for your service.”

What do you want to achieve?

By PETER A.S. PFEIFFER

One of these ENGs is the Stars and Stripes 
Network Group. This network is composed 
of prior military and friends/family of those 

interested in supporting our veterans across all 
genders, age, stage and demographics focusing 
on:

- community service,
- recruitment,
- business development, and 
- leadership development.
The network has leaders in each of the 

firm’s five geographical regions, including the 
West Coast. Each region has a primary focus on 
initiatives such as homeless veterans through 
Volunteers of America, working with children 
of disabled and fallen soldiers through Folds of 
Honor. 

Within the regions, there are several other 
local initiatives that each office feels most com-
pelled to support within their market. Examples 
include: 

• Being named a Yellow Ribbon recipient in 
the state of Minnesota, due to RSM’s focus on 
supporting veterans in areas such as recruiting, 
training and development. 

• In our Florida market, RSM worked with 
the Wounded Warrior Project and the US 
Naval Sea Cadet Corp on local fundraising 

activities. 
• In the Philadelphia market, employees 

secured food and clothing for local homeless 
veterans in conjunction with Comfort House.

• In Boston, RSM professionals partner with 
Home Base, an organization focused on helping 
veterans dealing with the invisible wounds of 
war.

• Last month, in Orange County, RSM 
participated in the third annual Patriot Golf 
Tournament to raise funds for veterans and their 
children.

Two key national initiatives are currently 
underway. One involves working with Hire 
Purpose to drive recruitment of veterans and 
their spouses. Another involves working with 

Folds of Honor in a unique mentoring program 
with students majoring in business or account-
ing. Through this program, students selected by 
Folds of Honor receive scholarships funded from 
the RSM Foundation. These students not only 
receive assistance in all areas of study related to 
their major, but they also receive personal guid-
ance on common critical thinking skills within 
the business arena.

Another way RSM supports those serving 
and those who have served our country is 
through Military Appreciation Day at The RSM 
Classic, a PGA TOUR event sponsored by 
RSM. Through Military Appreciation Day, var-
ious activities take place throughout one day of 
the tournament each year, including the Folds 

of Honor Million Dollar Challenge. Through 
the challenge, the person hitting “closest to the 
pin” wins a special grand prize package, and the 
first qualifier to make a hole-in-one wins a $1 
million dollar prize—$500,000 of which will 
be donated in support of The Folds of Honor 
Foundation. 

This year, RSM will send a recruiting team 
to the Student Veterans of America annual 
national conference. The SVA supports more 
than 500,000 student veterans as they prepare 
for successful transitions to the professional 
ranks.

Leadership development is an area of focus, 
and includes transferable lessons such as leader-
ship under pressure, adaption and innovation, 
tactical patience (versus taking initiative), 
establishing trust in complex situations and 
re-establishing trust once it’s been broken. 

One of the most unique attributes is that 
RSM touches all areas of diversity, including 
gender, race and age. We are humbled to be 
able to make a positive impact internally for our 
people, in the marketplace with our friends and 
clients, and to those veterans and veteran fami-
lies in need. This is just one of the ways that we 
demonstrate our commitment to stewardship, 
one of RSM’s core values. It’s a way of creating a 
legacy for those who put themselves in the posi-
tion of making the ultimate sacrifice to protect 
our freedoms in these United States. 

Peter A.S. Pfeiffer is the national leader for 
RSM’s Stars and Stripes employee network group. 
Pfeiffer, a Veteran, served seven years in the U.S. 
Army as a paratrooper and Special Forces officer on 
both active duty and the reserves.

RSM Thanks Our Nation’s Veterans  
RSM US LLP (“RSM”) has several 
employee network groups (ENGs) that 
represent the firm’s Culture Diversity 
and Inclusion (CDI) program.
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CORPORATE CITIZENSHIP 
& GIVING GUIDE

The Corporate Citizenship and Giving Guide aims to inform, inspire and 
remind the Los Angeles Business Journal’s 98,500 executive readers on 
the importance of getting involved and giving back. This special edition will 
highlight ways to get involved through donations, volunteerism or sponsorship 
with specifi c charities as well as what other companies are doing to give back.

Find out how you can spotlight your non-profi t or organization’s philanthropic 
efforts in the community. Please contact Karen Taylor at 323.556.8352.

Get Involved & Give Back

Publication Date: November 20th

Article & Ad Materials Due: November 6th

Content & Artwork Submission: November 8th

Sponsored by:

Participants:

The Veteran Jobs Mission, a coalition of 
largely Fortune 500 companies committed 
to hiring one million veterans and repre-

senting nearly every sector in the U.S. economy 
presented United States Senator John McCain 
with the 2017 Veteran Jobs Mission Service 
Award for his decades of commitment to the 
nation’s veterans.

The award presentation took place at the 
kickoff reception for the Veteran Jobs Mission 
coalition summit at JPMorgan Chase’s Wash-
ington D.C. office earlier this year and included 
representation from companies including JPMor-
gan Chase, Starbucks, Amazon, AT&T, Deloitte, 
Drexel Hamilton, Hewlett Packard Enterprise, 
among many others.

“I’m honored to accept the 2017 Veteran Jobs 
Mission Service Award, and I thank JPMorgan 
Chase and the entire coalition for this distinc-
tion,” said Senator McCain. “The Veterans Job 
Mission is the embodiment of the motto: don’t 
just thank a vet, hire one. Thanks to the com-
mitment of some of our nation’s most respected 
businesses, transitioning service members and 

veterans now have valuable opportunities for 
workforce success. I have always believed that a 
company could make no better workforce invest-
ment than to hire a veteran, and I look forward 
to continuing our work together to support all 
those who have served.”

The Veteran Jobs Mission, created in 2011 
with the initial goal of hiring 100,000 veterans, 
has expanded to include 235 companies commit-
ted to hiring one million veterans with 385,000 
already hired. The coalition subsequently con-
vened at Nationals Park in D.C. to share best 
practices. Topics addressed included not only 
how to increase the number of veteran hires, 
but how to improve the acclimation and reten-
tion rates of veteran employees to ensure job 
longevity and fulfillment, as well as topics like 
service disabled veteran recruiting and employee 
resource groups.

“I can’t think of a more deserving individ-
ual than Senator John McCain to receive the 
2017 Veteran Jobs Mission Service Award,” said 
JPMorgan Chase Head of Military and Veterans 
Affairs Ross A. Brown. “On behalf of the orga-
nizations representing the Veteran Jobs Mission, 
we will continue to carry on the commitment 
to veterans that the Senator embodies and to 
help returning service members find meaningful 
employment and a path to success.”

“We’re proud to honor Senator McCain for 
his deep commitment to our nation’s service 
members and are pleased to be a part of this 
coalition dedicated to hiring veterans,” said 

Deloitte’s Military & Veteran Acquisition Lead 
Kevin Whirity. “The skills and experience that 
veterans bring to the workforce are highly val-
ued. We know that hiring veterans isn’t just the 

right thing to do – it’s good for business.”
As the plaque reads, Senator McCain was 

honored for his, “more than forty years of unflag-
ging dedication to our nation’s service members 
and veterans and an incomparable commitment 
and contribution to ensuring they are supported 
and adequately resourced, reflecting great credit 
upon him, the State of Arizona, and the United 
States of America.”

One million service members are expected to 
leave the military over the next five years. While 

overall unemployment rates for veterans have 
dropped to below the national average at just 
4.7 percent, post-911 veterans suffer from higher 
rates of unemployment and the conversation is 
shifting to other challenges that veterans face in 
the workplace such as acclimation and retention.

Recent reports show that nearly half of all 
veterans hired leave their jobs within the first 
year. Initiatives including manager and employ-
ee training programs, networking and affinity 
groups all aid in increasing retention rates and 
veteran employment longevity.

The eleven founding members of the Veteran 
Jobs Mission include AT&T, Broadridge Finan-
cial Solutions, Inc., Cisco Systems, Inc., Cush-
man & Wakefield, Inc., Dell EMC Corporation, 
Iron Mountain Incorporated, JPMorgan Chase 
& Co., Modis, NCR Corporation, Universal 
Health Services, Inc. and Verizon Communica-
tions, Inc.

The Veteran Jobs Mission brings together com-
panies committed to hiring U.S. military veterans. 
More than 235 Fortune 500 companies have joined 
and collectively hired nearly 385,000 U.S. military 
veterans, with the ultimate goal of one million. The 
private sector organizations are continuing to increase 
their focus on retention and career development. 
This includes supporting veterans as they adapt to the 
workplace by establishing sponsorship and on-board-
ing training programs, as well as industry-based 
coalition subgroups to increase collaboration among 
members. Visit jobsmission.com.

Veteran Jobs Mission Honors Senator John McCain  
for his Work Supporting Those Who Have Served

The Veteran Jobs 
Mission, created in 

2011 with the initial 
goal of hiring 100,000 
veterans, has expanded 

to include 235 
companies committed 
to hiring one million 

veterans with 385,000 
already hired. 

Award Presented at the Veteran Jobs 
Mission Coalition Convening, Where 
235 Companies Committed to Hiring 
One Million Veterans Will Tackle Largest 
Issues Facing Veteran Employment 
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By BRIAN BERLINER and  
ROCHELLE KARR

O’Melveny’s Corporate Social Responsi-
bility program is committed to improving 
access to justice, education and health care 

for those in our society who most need it—and 
our veterans are no exception. O’Melveny per-
forms pro bono work both directly for veterans 
and for nonprofits that serve veterans.

Our commitment to veterans spans more 
than a century, beginning with the firm’s 
founders and continuing across generations 
of our leaders. It carries on today through the 
firm’s Veteran Employee Network Group, an 
alliance of 45 attorneys and staff representing 
all four branches of the military and through 
the partner-in-charge of our pro bono pro-
grams, himself a veteran, who co-leads  
O’Melveny’s pro bono veterans’ initiative.

HELPING VETERANS MAKE THE 
RIGHT CONNECTIONS

To help reintegrate veterans into the 
workforce, we have collaborated with various 
stakeholders to promote change. Through our 
work with U.S.VETS, the nation’s largest non-
profit provider of comprehensive services to 

homeless and at-risk veterans, O’Melveny has 
helped veterans gain traction with companies 
that have a track-record of hiring veterans and 
to increase the number of companies willing 
to do so. 

Earlier this year, O’Melveny attorneys  
hosted an on-campus recruiting event with 
student groups at Georgetown Law School to 
help law student veterans find employment in 
the legal field.

And O’Melveny has partnered closely 
with LA Mayor Eric Garcetti’s Office of Vet-
erans Affairs, making introductions to the 
corporate community, including leaders at 
Activision, AECOM and Bank of America, to 
help meet—and surpass—the mayor’s “10,000 
Strong” goal of LA companies hiring 10,000 

veterans by the end of 2017.

PROVIDING PRO BONO  
LEGAL SUPPORT

As practitioners, O’Melveny lawyers provide 
pro bono legal assistance to veterans and to the 
nonprofits that serve them. Over the past two 
years, O’Melveny has taken on more than 20 
pro bono assignments specifically for veterans, 
including hosting clinics in our offices. We work 
with vets to handle appeals of denial of benefits, 
challenge discharge status and assist veterans’ 
spouses with benefits claims. 

O’Melveny recently took on a policy-chang-
ing pro bono engagement aimed at establishing 
the right of veterans to share certain personal 
information with nonprofit organizations and 

prospective employers before their discharge. 
This will accelerate veterans’ access to jobs and 
services on a national scale.  

We are committed to placing the focus on 
veterans’ rights and welfare to keep them from 
falling off the grid and into homelessness. 

LEVELING THE PLAYING FIELD
O’Melveny has also assisted veterans of our 

armed forces in securing the benefits to which 
their service entitles them under the law. The 
vast majority of veterans who appeal their 
denial of benefits do not have representation, 
putting them at a significant disadvantage when 
litigating their claims. O’Melveny’s work in this 
area helps to level the playing field for those 
who made the greatest sacrifices for our country. 

Brian Berliner is a partner in O’Melveny’s  
Los Angeles office. 

Rochelle Karr is O’Melveny’s Director of  
Corporate Social Responsibility & Alumni Rela-
tions located in the firm’s Newport Beach office.

For more information please contact  
Rochelle Karr, O’Melveny’s Director of Corporate 
Social Responsibility & Alumni Relations  
at rkarr@omm.com or (949) 823-7177.

O’Melveny’s Commitment to Veterans
Over the past two years, 
O’Melveny has taken on 
more than 20 pro bono 
assignments specifically 

for veterans.

O’Melveny is working with the Mayor’s 
Office of Veterans Affairs to help 
surpass the “10,000 Strong” goal  
of LA companies hiring 10,000  
veterans by the end of 2017. 

Brian Berliner, left, and Rochelle Karr

V eteran Recruiting, DAV (Disabled Amer-
ican Veterans) DirectEmployers, and 
industry leading companies are teaming up 

to hire at least 100,000 veterans through the 
VetFriendly Jobs Initiative (VFJI). The group 
expects to add hundreds of companies who are 
equally committed to hiring veterans to fill 
their open positions.

The goal of VFJI is to encourage more 
companies to think of veterans as they look to 
expand their workforce, and to educate more 
employers of the skill, training, education, and 
experience that veterans bring to the work-
force. 

“We could not be more proud to partner 
with DAV, DirectEmployers, and the compa-
nies who have already joined the VFJI to hire 
at least 100,000 veterans by the end of 2020. 
The fact that such a wide range of industry 
leading companies have already come aboard, 
demonstrates that hiring veterans is great for 
the business, and not just the right thing to 
do. Since 2011, more than 170,000 veterans 
have been hired by our partners, and we look 
to significantly add to that number through the 
VFJI,” stated Kevin O’Brien, Managing Partner, 
Veteran Recruiting.

In 2016, DAV partnered with Veteran 
Recruiting to sponsor the Veteran Recruitment 

Center (VRC) an online recruiting platform 
that enables service members, veterans, military 
spouses, and recruiters to connect in real-time, 
from anywhere/anytime.

“We’re very excited to be part of this new 
initiative and grateful to the leading companies 
who have already committed to hiring veter-
ans,” said DAV National Commander Dave 
Riley. “Partnering with Veteran Recruiting and 
sponsoring the Veteran Recruitment Center is 
especially helpful to disabled veterans and tran-
sitioning service members deployed overseas 
and will greatly aid these men and women in 
their job hunt. “DAV is resolved to the Vet-
Friendly Job Initiative and the goal to attain 
the ‘100,000 veterans hired’ mark by the end  
of 2020.”

The following companies have already 
joined the VetFriendly Jobs Initiative: Verizon, 
First Data, Johnson Controls, Waste Manage-
ment, Exelon Corporation, Anthem, Sykes 
Corporation, Dial America, Service King, 
Telum, 24Hour Fitness, IBM, Pluribus Interna-

tional, Pearl Interactive Network, CVS Health, 
Pomeroy, Aetna, and Penske Truck Leasing. All 
companies committed to hiring veterans are 
encouraged to sign up.

DirectEmployers Association is a nonprof-
it HR consortium of leading global employers 
formed to improve labor market efficiency 
through the sharing of best practices. In 2012, 
DirectEmployers partnered with Veteran 
Recruiting in the 10,000 Jobs Challenge for 
veterans, and more than 10,000 veterans were 
hired within 12 months.

“This is an incredible commitment that 
we are happy to be a part of,” stated Can-
dee Chambers, DirectEmployers Executive 
Director. “Our members represent some of the 
nation’s largest government contractors, all 
of whom understand the value these highly 
trained and highly skilled veterans and tran-
sitioning servicemembers bring to the civilian 
workforce. We are eager to raise the bar for 
companies across the country and promote vet-
eran recruitment, retention and engagement 

strategies to help meet our goal.”
Veteran Recruiting will continue to host 

veteran virtual career fairs to support the 
VFJI, and enable companies to post jobs for 
free. Companies who support the VFJI will be 
required to report the number of veterans hired 
each quarter, and the collective number of vet-
erans hired will be displayed on the VetFriendly 
homepage, and reported to the White House to 
support President Trump’s “Buy American, Hire 
American” strategy.

Companies interested in joining the VFJI can 
get more information at vetfriendly.com.

America’s Leading Companies Step Up to Hire 
100,000 Veterans
Vet-Friendly Job Initiative goal is 
to achieve 100,000 veterans hired 
nationally by the end 2020.

‘Our members represent some of the nation’s 
largest government contractors, all of whom 

understand the value these highly trained 
and highly skilled veterans and transitioning 

servicemembers bring to the civilian workforce.’ 
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