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By CHRISTOPHER MOJO

Walls are an often overlooked, yet vital, element in the 
overall scheme of interior environments, from both 
a structural and design perspective. However, rather 

than treating them solely as spatial dividers, they deserve as 
much care and attention as any other design element of a 
project. 

One solution to this oversight that offers significant 
advantages over standard construction is demountable walls. 
These solutions have a wide range of applications, especially 
in the rapid adoption of open and modular workspaces, by 
offering the flexibility to adapt to changing requirements 

easily over time.

INTEGRATING WALLS AESTHETICALLY AND STRUCTURALLY
The first question to ask is “What is the intent behind 

the design?”
The right demountable wall solutions are engineered and 

designed to integrate seamlessly into the overall architec-
tural aesthetic curated by the designer. Using a demount-
able solution for interior office glazed and solid partitions 
provides an added level of fit and finish that can’t easily be 
achieved with standard glazier or drywall offerings.

These wall options offer designers numerous layout and 
finish options as well as many that may be customized to 

differing extents in order to achieve the overall aesthetic 
intended. In fact, many wall systems are designed to be focal 
pieces in an otherwise standard installation.

Demountable systems are designed to be non-permanent, 
allowing them to be inherently flexible and capable of being 
taken down and moved to other similarly dimensioned loca-
tions as needed with minimal to no damage to the site.

As workplace needs evolve, many demountable wall solu-
tions can adapt along with them to save time and expense 
later. Changes like office sizes, panel types, glazing thickness-
es and door types can be handled quickly, without affecting 
the overall system. That can mean little-to-no demo waste 
and no need to relocate employees.

Demountable Wall Solutions Offer Versatility and 
Style to Enhance Design Aesthetics
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W hoever said that nobody walks in L.A. 
hasn’t been to Playa Vista. Here, just 
over a mile from the beach, SoCal’s 

up-and-comers live, work, play and — yes, even 
walk — in the heart of Silicon Beach, in a com-
munity designed to be the region’s Next Great 
Place.

Featured on CNN International for its inno-
vative design and as a dynamic new hub for tech 
companies, including Google, YouTube, IMAX, 
and Yahoo!, Playa Vista is located on property 
once occupied by Howard Hughes’ aircraft 
plant, runway and hangars — as well as Hol-
lywood sound stages. Today, this scenic swath 
of land south of Marina Del Rey is a walkable 
mix of apartments and homes, creative offices, 
restaurants, shops and year-round events within 
an extensive network of parks and open spaces. 
It’s the kind of place that encourages you to get 

out and about without getting in the car - an 
appealing anomaly in L.A.

When it comes to finding a place to call 
“home” in Playa Vista, Villas at Playa Vista — 
the most luxurious apartment residences in the 
area — is at the top of the list. At the heart of it 
all, Villas at Playa Vista encompasses a distinc-
tive trio of apartment communities – with spa-
cious floor plans, high-end finishes and modern 
conveniences.

Villas at Playa Vista residents enjoy unlim-
ited access to an abundant array of amenities, 
including heated Jr. Olympic-sized saltwater 
swimming pools with cabanas, spas, state-of-the-
art fitness facilities with complimentary classes, 
outdoor kitchens and fireplaces, fire pits, club 
rooms, chef demonstration kitchens, business 
lounges with conference rooms and private 
workspaces, and dog wash facilities.

Residents at Villas at Playa Vista also benefit 
from the world-class amenities of Playa Vista, 
including 29 parks, free neighborhood/beach 
shuttle and restaurants, fitness studios, Whole 
Foods, a movie theater and a weekend Farmers’ 
Market.

“It’s rare in Los Angeles to find that perfect 
mix of urban energy with a relaxed, walkable 
setting that feels like a small town, and Playa 
Vista is just that,” said Scott Frick, Vice Pres-
ident, Revenue Management & Marketing, 
Irvine Company Apartment Communities. “At 
Villas at Playa Vista, we’ve created the ideal 
environment to live luxuriously in the heart 
of Playa Vista — less than two miles from the 
beach, with every amenity your heart could 
desire at your doorstep. Which is why we like to 
say that the experience at Villas at Playa Vista is 
your life, upgraded.”

Silicon Valley Gets a Hollywood Twist in Playa Vista

‘It’s rare in Los Angeles 
to find that perfect mix 
of urban energy with 
a relaxed, walkable 

setting that feels like a 
small town, and Playa 

Vista is just that.’

IMPORTANT FACTORS TO CONSIDER 
The most important factor to have in mind 

when specifying a demountable wall system is 
to identify the driving force behind the need for 
such a solution. Is it a need for enhanced acous-
tics, better fit and finish, hosting of technology, 
increased flexibility, or perhaps all of the above? 

The most often overlooked factors that affect 
the success or failure of a demountable system 
have more to do with what is being built around 
the wall system than the wall system itself. 

What are the acoustical properties of the 
surrounding stick-built partitions? What type 
of ceiling is being installed and how is it acous-
tically detailed? Is the ductwork for the HVAC 
system isolated or does it connect room-to-room 
allowing sound to transfer between? 

Demountable walls can only perform as well 
as the built conditions that surround them. 

For example, specifying a double-glazed wall 
system won’t have the intended impact on the 
acoustics of a space if there are air gaps above 
the ceiling.

INNOVATIVE AND DISTINCTIVE MATERIALS
Demountable wall systems offer a multitude 

of options to choose from when it comes to 
finishes and materials. This selection includes 
everything from standard, clear, tempered glass 
to the possibility of integrating switchable glass 
panes, from painted steel panels to ceramic 
whiteboards, from fabric wrapped panels to 
wood veneers.

Also, most wall systems are framed using 
either steel or aluminum structures that can be 
outfitted from a multitude of different, beautiful 
paint or anodization finishes depending on the 
intended aesthetic.

INTEGRATING WIRING AND TECHNOLOGY
Preferred demountable wall products can 

host a wide range of technological applications 
and systems. Many systems have the potential 
to host options ranging from switchable glass 
to room reservation systems to card readers 
and integrated TV monitors. Depending on 
your technological needs we can most often 
tailor a demountable solution that provides the 
functionality your workspace requires without 
detracting from the design.

Important considerations related to technol-
ogy integration are another reason that a wall 
solutions provider should work with the design 
team early on to coordinate whatever technolo-
gy needs a client may require.

TRENDS TO WATCH
One current trend we’re seeing with interior 

glass systems right now is the move to replicate 
the old, industrial, black steel, factory window 
aesthetic but in a modern context. Designers 
are incorporating this aesthetic, but in a more 
refined, intentional fashion by utilizing engi-
neered demountable options.

 In addition, some demountable wall man-
ufacturers are “future-proofing” their product 
lines, by designing inherent flexibility into their 
systems to be ready for anticipated technologies 
like computerized glass panels and VR/AI.

Demountable wall systems are a highly ver-
satile choice for reinforcing aesthetic intent, 
while providing advantages such as better fit and 
finish and acoustical privacy that are inherent 
within an engineered system. 

Christopher Mojo, Architectural Product Specialist, 
joined Tangram in 2015 to develop and lead the 
firm’s Architectural Products division. He works 
with the Tangram project team, which includes cus-
tomer service, project management, accounting and 
operations, to ensure a smooth, positive experience 
and successful project completion. Christopher’s 
primary responsibility is to create and manage suc-
cessful and ongoing relationships with clients and 
strategic partnerships in the A+D, project manage-
ment and construction contractor communities. He 
graduated from Cal Poly San Luis Obispo with a 
B.Arch and a minor in Construction Management.

A view from inside 
Illumina’s i3 Campus 

in San Diego, 
featuring Muraflex’s 
MIMO demountable 

wall product.

Chris Mojo, 
Architectural Product 
Specialist for 
Tangram Interiors, 
featuring Steelcase’s 
V.I.A wall product.
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A jobs program launched last year by Mayor 
Eric Garcetti is connecting young Angele-
nos with the training and skills they need 

to find opportunities in Los Angeles’ booming 
tech economy.  

The L.A. Tech Talent Pipeline – a part-
nership between Mayor Garcetti and the Los 
Angeles Area Chamber of Commerce’s Bixel 
Exchange — is a component of the HIRE LA’s 
Youth program, and brings together public and 
private sector partners to expand training and 
job opportunities for the next generation of 
talent.

This year marked the expansion of the L.A. 
Tech Talent Pipeline. The pipeline will place 
at least 200 young Angelenos in tech jobs this 
year, which is double the goal reached last year. 

“The global economy moves quickly, and 
we need to make sure that young Angelenos 
have the skills and networks they need to land 
good jobs. HIRE LA’s Youth is a springboard 
for career success, and the L.A. Tech Talent 
Pipeline will open even more doors to our city’s 
growing tech sector,” said Mayor Garcetti. “I’m 
grateful to the L.A. Area Chamber of Com-
merce’s Bixel Exchange for their partnership, 
and to all of the companies helping to build the 
next generation of leaders.”

HIRE LA’s Youth is a key component of 
the Youth Workforce Development System 
in the City and County of Los Angeles, and a 
signature element of Mayor Garcetti’s agenda 
to strengthen L.A.’s economy. The program 
provides career exploration opportunities to 
low-income youth – specific opportunities are 
targeted to foster youth, young people from fam-
ilies receiving CalWORKs, as well as youth on 
probation, youth receiving General Relief, and 
homeless youth. 

“In Los Angeles County, we know that our 
youth hold the hope for our future and their 
opportunity is the measure of our success,” said 
Supervisor Hilda L. Solis. “Mayor Garcetti 
and our partners in the technology industry 
should be commended for creating the L.A. 
Tech Talent Pipeline, which provides a pathway 
for employment for at-risk youth in a growing 
sector of our economy, but also begins a com-
prehensive examination of how government, 
the private sector, and schools can work collab-

oratively to prepare our next generation for the 
workforce.”

“While L.A. has never had a shortage of 
innovation, we do have a shortage in our talent 
pipeline to the booming tech sector. At the 
same time, we have students who dream of 
a job in the tech industry,” said Sean Arian, 
President of the L.A. Area Chamber of Com-
merce’s Bixel Exchange. “The partnership with 
Mayor Garcetti and the City uniquely positions 
us to serve both those needs by bringing major 
companies like Boingo Wireless, Snap, Inc. and 
mitú to the table with local schools and colleges 
to build a diverse local talent pipeline. We do 
that by facilitating activities designed to get stu-

dents into tech careers, from field trips to hack-
athons, job shadowing to summer internships.”

“We are excited to help the Los Angeles 
Tech Talent Pipeline grow the local tech 
economy by sharing our unique insights into 
the tech skills employers need most, the work-
force’s skills, and the gap between the two. This 
includes information into the in-demand tech 
skills across industries, and the ways in which 
curricula may be aligned across educational 
partners to train talent for the jobs of today 
and tomorrow,” said Pablo Chavez, LinkedIn 
VP of Global Public Policy and Government 
Affairs.

Mayor Garcetti has worked to create edu-

cational opportunities to set young people 
up for success. The LA’s BEST After School 
Enrichment Program provides students with 
interactive after-school and summer S.T.E.M. 
programming in robotics, coding, digital citizen-
ship, and science.

The Los Angeles College Promise guaran-
tees admission and a tuition-free year at local 
community colleges for graduates of Los Ange-
les Unified School District and the city’s charter 
high schools.

Contact Lindsey Heisser, Director, L.A. Tech  
Talent Pipeline, at lheisser@lachamber.com for 
more information.

L.A. Tech Talent Pipeline Sees Continued Growth

In May, HFF announced the sale of and 
acquisition financing for Hotel MdR – a 
DoubleTree by Hilton Hotel, a 283-room, 

full-service hotel located in West Los Angeles 
within the Marina del Rey submarket.

The HFF team arranged the sale on behalf 
of Lubert-Adler, Channel West Group and 
Arris Investments to U.K.-based London & 
Regional Properties (L+R). This is the first 
hotel acquisition in the United States for 
L+R, which has a long-standing relationship 
with HFF’s London office.

Additionally, the HFF team worked on 
behalf of L+R to place the five-year, floating-
rate loan with a Germany-based lender.

Hotel MdR was extensively renovated and 
repositioned as a soft-branded DoubleTree 
Hotel in 2014. The hotel features an outdoor 
heated pool and patio, state-of-the-art fitness 
facility, 24/7-business center, market, energy 
room with ping-pong table, 5,429 square feet 
of indoor/outdoor event space and Barbianca 
Local Kitchen restaurant. Hotel MdR 

occupies a premier location at 13480 Maxella 
Avenue in the heart of Silicon Beach, the 
third largest technology hub in the world. 

The hotel is proximate to Playa Vista, Santa 
Monica and Venice, which are home to 
some of the world’s top TAMI (technology, 
advertising, media and information) 
companies, including Google, YouTube, Sony, 
Facebook and IMAX. Additionally, the hotel 
is located just minutes from vibrant West 

Los Angeles submarkets, including Santa 
Monica, Venice and Culver City as well as 
Los Angeles International Airport.

The HFF investment advisory team 
that arranged the transaction consisted of 
managing directors Tony Malk and Scott Hall 
and real estate analyst Aaron Lapping.

The HFF debt placement team 
representing the borrower included director 
Brad Greenway in HFF’s London office along 

with executive managing director Kevin 
MacKenzie and director Matthew Stewart in 
HFF’s Los Angeles office.

“HFF’s deep knowledge and relationships 
in the U.S. hotel market allowed us to 
strategically target a mutually beneficial 
transaction for both buyer and seller,” Malk 
said. “This transaction demonstrates HFF’s 
cross-border capabilities as well as the 
continued desire of global capital sources 
to acquire well-located, quality hotels in 
strategic markets.”

“Hotel MdR is a uniquely located asset 
that derives significant demand from its 
surrounding technology hub,” Hall added. 
“It will continue to benefit from continued 
demand growth and very little new 
competitive supply.”

“This transaction exemplifies the strength 
of the HFF platform since HFF was able to 
advise on all components of the transaction 
while successfully importing capital from both 
the U.K. and Germany,” Greenway said.

HFF Announces Sale and Acquisition Financing of 
Hotel MdR in Silicon Beach

SILICON BEACH REGIONAL REPORT

‘Hotel MdR is a uniquely located asset that derives 
significant demand from its surrounding technology 

hub. It will continue to benefit from continued 
demand growth and very little new 

competitive supply.’
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Our dynamic team at Lee & Associates Los Angeles West is 
among the most experienced in LA.  We see potential where 
others see risk, carving out untapped markets for profes-
sional creative spaces.  We have never been trend followers, 
but rather community-builders, dictating the market and 
developing creative industries from West LA to Downtown 
LA.  We are pioneers of creative office real estate, and our 
deep understanding of our clients’ needs and wants are 
reflected in the way we do business.  We are sought out for 
our vast experience, market knowledge and dominance, 
and the ease with which we adapt to our clients’ reqire-
ments.  Today we transcend the real estate and investment 
industries by offering services in all disciplines that include 
office, industrial, retail, multi-family, land and development.

Aleks Trifunovic, SIOR
310.899.2721

atrifunovic@leewestla.com

Keith Fielding
310.899.2719

kfielding@leewestla.com

Matt Solomon
310.899.2718

msolomon@leewestla.com

Tommy Isola
310.899.2709

tisola@leewestla.com

Tibor Lody, SIOR
310.899.2720

tlody@leewestla.com

Aleks Trifunovic, President, SIOR
Keith Fielding, Principal

Matt Solomon, Associate
Tommy Isola, Associate Tibor Lody, Principal, SIOR
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WE CREATE CURATED DESTINATIONS 
THAT EMPOWER PEOPLE TO 
WORK, LEARN + HEAL.WORK, LEARN + HEAL.WORK, LEARN + HEAL.
We believe that your interior environment should reflect the 
cultures and brands you have worked so hard to create.

Furniture   |   Flooring   |   Technology   |   Architectural Walls
t. 562.365.5000   |   w. tangraminteriors.com
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Z ipRecruiter, a leading online employment 
marketplace, announced today it’s moved 
into a new 45,000-square foot headquarters 

to accommodate the company’s growth. In 
eight years, ZipRecruiter has successfully 
evolved from a bootstrapped Silicon Beach 
startup to one of the largest Los Angeles-based 
tech companies, with close to 1000 employees 
across two states and three countries. Los 
Angeles boasts the third largest startup 
ecosystem in the U.S., behind Silicon Valley 
and New York.

Each month, over ten thousand businesses 
join ZipRecruiter to find quality candidates 
among the millions of job seekers using the 
platform. To meet increasing demand and 
maintain the level of quality and innovation 
customers and job seekers expect, the 
ZipRecruiter team has continued to grow 
significantly, year after year. In the past 18 
months alone, the company also relocated 
to larger office spaces in its two other major 
operation centers: Tempe, Arizona, and Tel 
Aviv, Israel.

“We founded ZipRecruiter to fix a pain 
point we experienced as time-strapped 
entrepreneurs. Today, we’re facilitating 

millions of connections between employers 
and job seekers with machine learning, 
carving out a smarter way to hire and get 
hired,” said Ian Siegel, co-founder and CEO 
of ZipRecruiter. “With this new space, we’ve 
created a forward-thinking environment 
that encourages collaboration, innovation, 
and balance, with lots of room to grow. It’s a 
transformational time for the company, and 
we’re building momentum into the next phase 
of ZipRecruiter’s history.”

To bring its new office to life, ZipRecruiter 
worked with acclaimed interior design and 
architectural firm SAA, whose past clients 
include A&E Networks, the LA Kings, and 
GE Capital. The space features open-concept 
workspaces with electric standing desks for 
every employee, a recreational floor with a 
game room, rooftop deck, and wellness areas 
for activities like yoga, and a communal dining 
and gathering space.

Previously split in two Santa Monica-based 
offices, ZipRecruiter’s Los Angeles headquarters 
now operates under one roof at 604 Arizona 
Avenue. Past tenants include Google and 
ROC, a commercial real estate company now 
based in neighboring Newport Beach.

ZipRecruiter is a leading online 
employment marketplace. Powered by 
AI-driven smart matching technology, 
ZipRecruiter actively connects millions of 
businesses and job seekers through innovative 
mobile, web, and email services, as well as 

partnerships with the best job boards on the 
web. ZipRecruiter is the #1 rated job search 
app on iOS & Android. Founded in 2010, 
Santa Monica-based ZipRecruiter has nearly 

1000 employees in two states and three 
countries. 

Learn more at ZipRecruiter.com 

ZipRecruiter Moves to New Coastal Headquarters  
in Support of Rapid Growth

SILICON BEACH REGIONAL REPORT

The 45,000-square foot space is 
home to 400 of its nearly 1,000 
employees
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HIT THE TRIFECTA OF EVENT VENUES AT 
SANTA ANITA PARK

Spectacular Spaces  |  Delicious Dining  |  Stunning Setting
Endless possibilities for your special event from casual to elegant, small groups to large, traditional to creative, 

Santa Anita’s sales team can package whatever you dream up to make your event the most incredible experience ever.  

Contact a representative today.

             285 W. Huntington Drive, Arcadia, CA  |  626.574.6400  |  santaanita.com
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