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T HE Los Angeles Business Journal
is proud to present the 2011
Patrick Soon-Shiong Innova-

tion Awards. Los Angeles is home to
the most cutting-edge and innovative
companies in the world. We recognize
that innovation plays an important
role in enhancing the economic com-
petitiveness of the region. 

At the time Harvey Firestone, pio-
neer of what we today know as the
common automobile tire, founded
the first ‘Millionaire’s Club’ alongside
his friends and fellow entrepreneurial
innovators Henry Ford and Thomas
Edison, he said “Capital isn’t so
important in business. Experience
isn’t so important. You can get both
these things. What is important is
ideas. If you have ideas, you have the
main asset you need, and there isn’t
any limit to what you can do with
your business and your life.”

Indeed, with great ideas come
innovation, and with innovation
comes success.

It is with that love and respect for
great ideas and innovation that we
at the Los Angeles Business Journal
are particularly proud to present this
year’s Awards alongside Patrick
Soon-Shiong.

This special award program was
created with the vision to honor and
acknowledge the people and organi-
zations that continue to stretch
boundaries. Dr. Soon-Shiong, him-
self, is a local example of a passion-
ate entrepreneur who is emblematic
of how the innovative spirit drives
economic value.

We are honored and grateful that
Dr. Soon-Shiong shares our vision
and made the commitment to
underwrite this prestigious award. I
would also like to thank our present-
ing sponsors: NantWorks, Merrill
Lynch Private Banking & Investment
Group and Morrison & Foerster LLP
for their partnership of this impor-
tant event.

Congratulations to this year’s fif-
teen extraordinary finalists – each of
whom continues to inspire us and
provide invaluable contributions to
keeping Los Angeles at the forefront
of innovation.

Matt Toledo
Publisher & CEO
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Letter
from the
publisher

D
R. Patrick Soon-Shiong knows first-hand
that innovation, coupled with a healthy
serving of passion and hard work, is the
engine for success in business – not to
mention a catalyst for life enhancing, or

even life-saving activity. His groundbreaking con-
cepts for curing diabetes led to the first nanotechnol-
ogy-based breast cancer drug, Abraxane, which is
credited with saving thousands of lives. He’s since
made time to research “personalized” drug therapies
based on people’s gene sets, one of the hottest trends
in research.

A regular atop the Los Angeles Business Journal’s
list of Wealthiest Angelenos, and the LABJ’s 2010
“Business Person of the Year” (thanks to his signifi-
cant business successes and philanthropic contribu-
tions), he is no stranger to the pages of our publica-
tion either.

Now, for the second year, his love of innovation
has prompted him to once again join the Business
Journal in handing out Patrick Soon-Shiong Innova-
tion Awards to deserving organizations that may in
fact remind Soon-Shiong a little bit of his own early
stages as a passionate entrepreneur and innovator. 

We created this very special awards program to
showcase Los Angeles as a place of innovation for busi-
nesses – and innovation in business nearly always
leads to growth. Soon-Shiang remarked that the
Awards, themselves a form of innovation, have seen
their own form of growth. 

“We started the competition only last year,” he
said, “and already this year we have had an excellent
new crop of applications. One of last year’s winners,
Equipois, has gone on to win several other awards,
including the Wall Street Journal’s Manufacturing
Technology Award last month. Another winner,
Haute Look, went on to be purchased by Nordstrom
for a very large sum. And each of the others is doing
well too. So clearly the Award is a good omen!” 

Indeed, the award has clearly already become a
coveted and meaningful prize. Submissions of nomi-
nees were plentiful this year, and the panel of judges
(which include Soon-Shiong and Los Angeles Busi-
ness Journal publisher Matt Toledo alongside a team
of innovation experts), had the daunting task of
selecting just fifteen finalists for the Awards. Imagine,
then, the challenge of narrowing down those fifteen
stand-outs down to five honorees!

“Sure enough, this year applications were up by
about 100% and the judges had a very tough time,”
said Soon-Shiong. “Once again, the range of compa-
nies this year is extraordinary. They come from many
different and diverse sectors – energy, media, enter-
tainment, healthcare, finance, engineering, sports …
They are as diverse as Los Angeles.”

“And that is what this competition is all about,”
he added. “Celebrating this amazing place we live in
and the ingenuity it produces. This is our future. It is
America’s future. And we should both celebrate it
and support it.”

Dr. Patrick
Soon-Shiong,
Innovator

Dr. Patrick Soon-Shiong with Business Journal publisher Matt Toledo
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ALHOUN Vision’s history and success are
a shining example of the power of
innovation and what visionary minds
combined with hard work and determi-
nation can accomplish. The story
began in 1996 when Dr. Daniel
Schwartz, an accomplished retinal sur-

geon at the University of California, San Francisco, con-
ceived of the idea of a lens which could be implanted in
the human eye during cataract surgery and be adjusted
after the eye has healed to the precise prescription of each
individual patient to give them optimal vision. 

The idea sprang from a growing unmet need in ophthal-
mology, which is that the vast majority of patients who
undergo surgery to replace the natural crystalline lens of
the eye because they have a cataract end up needing to
wear glasses for everyday functions such as driving and
reading. Because of the popularity of LASIK procedures,
which free people from glasses and contact lenses, and
since people want to enjoy a more active, healthy lifestyle
even in their older years, cataract patients are increasingly
demanding options for removing dependency on glasses. 

Cataract surgery is a big business (more than 3 million
procedures are performed annually in the US alone) and
Dr. Schwartz saw a major opportunity if he could find a
way to deliver on his novel concept. 

Dr. Schwartz set about finding chemists and optical
scientists who might help him discover a way to imple-
ment his ideas for addressing this problem. After several
meetings with scientific heads of different universities

who concluded they could not help him, his search led to
the California Institute of Technology in Pasadena, where
he met Professor Robert Grubbs, a polymer chemist, and
Dr. Julia Kornfield, a professor of chemical engineering.
They told Dr. Schwartz they had some ideas on how to
tackle the problem and got right to work. In fairly short
order, with the help of two post-doctoral students, Drs.

Grubbs and Kornfield began to make progress and
achieved a major breakthrough by demonstrating proof
of concept. The company received its initial significant
funding in 2000, hired the same two postdoctoral stu-
dents as its first employees, and began the process of
development and ultimately commercialization. 

The technical path chosen involved the use of ultravi-
olet light, delivered quickly and non-invasively to the
lens inside the eye. The lens is made of a special mixture
of silicone materials. When the UV light strikes the light
adjustable lens (LAL), a photochemical reaction occurs
that leads to a change in the shape of the lens and hence
its power. Depending on the pattern and intensity of the
light beam and the specific area of the LAL to which the
light directed, residual refractive errors remaining in the
patient’s vision, whether myopia, hyperopia or astigma-
tism, can be predictably removed. 

After many years of work in the laboratory, in animal
studies and in humans, the company has been able to
demonstrate the safety and effectiveness of its technology
platform in a wide variety of patients. The power and poten-
tial of the technology to enhance people’s lives by optimiz-
ing their vision has been hailed in the industry press as the
biggest breakthrough in ophthalmology in 60 years! 

The company is pursuing FDA approval to market the
LAL in the United States and is about to commence the
third and final phase of clinical studies. Approval is still a
few years away, but US cataract surgeons have been close-
ly following our progress, since their interest in this game-
changing technology is extremely high. 

ONTOUR Energy Systems (a venture-
backed start-up founded in 2007 with
technology licensed from the California
Institute of Technology) has a distinct
mission — to commercialize advanced
high-energy, high-power batteries that
offer revolutionary performance in

many important fields, including oil and gas, medical, con-
sumer, military and automotive markets. It’s a mission
Contour hasn’t wavered from and it’s a mission that has
yielded not one, but two substantial areas of innovation.

First, Contour Energy has developed a new kind of sin-
gle-use battery that offer up to eight times the run time of
the existing technologies on the market — with robust
performance in many demanding applications. This new
line of batteries combines innovations in high-energy
electrode materials with innovations in cell components
and design from the company’s engineering team in
Azusa. Contour Energy has been manufacturing these in-
demand new portable power sources in a broad array of
sizes — from small, button-size batteries for consumer
applications, to large devices containing 5 inch square
cells that each happen to be able to store more than the
energy of a normal car battery. 

One major commercial application of this technology is
in the field of oil and gas exploration, where Contour has
demonstrated a battery that offers safe operation above 200
degrees Celsius. This innovative product allows oil and
mining companies the ability to obtain reliable measure-
ments at significant depths beyond the limits of current
operation (which is constrained to 160 degrees Celsius by
previously used technologies), greatly reducing the risks
inherent in modern energy exploration. Contour Energy is
currently integrating this battery technology into several

prototypes for high-power, long-life medical devices (such
as hybrid pacemaker-defibrilator implantables), for con-
sumer applications (such as glasses for 3D televisions), and
for military batteries (to lighten the load of the solider, a
battery, for example, that will offer the same energy at less
than half the weight of existing power sources).

Contour Energy’s second big innovation area concerns a
rechargeable technology that uses carbon nanotubes as the
electroactive material. This new rechargeable battery concept
provides dramatically greater power and energy than the
existing capacitor or battery systems on the market today. 

The promise of this technology is so great, Contour
Energy is establishing a manufacturing facility for these
hybrid rechargeable devices in Azusa, using novel, envi-
ronmentally-friendly, water-based processing methods
that are not usually suitable for electrode fabrication. 

Contour Energy plans to demonstrate prototype bat-
teries for high performance applications such as power
tools, “smart-grid” and renewable energy storage, and
electrified transportation, using alternative approaches to
electrochemical cell design that are enabled by the use of
carbon nanotubes (rather than traditional metal oxides)
in the electrodes.

The excitement of innovation and genuine love for the
potential unlocked by the science of batteries is palpable at
Contour Energy – and it’s an enthusiasm the company
shares with its industry and beyond – playing an active role
at the Los Angeles Venture Association (LAVA) and
Entretech, and in national trade groups such as the National
Electrical Manufacturers Association (NEMA), the National
Alliance for Advanced Technology Batteries (NAATBatt) and
the National Association of Manufacturers (NAM). 

Contour Energy employees can regularly be found pre-
senting their battery innovations at local and national aca-

demic and industry meetings. But perhaps most important-
ly, is Contour Energy’s eye toward the future – as they regu-
larly work to inspire and engage young future scientists and
engineers. The company actively collaborates with South-
ern California Universities, such as Caltech and UCLA, and
hosts student interns from local colleges such as Harvey
Mudd to provide the unique experience of groundbreaking
electrochemistry in an industrial setting.

C

C

Calhoun Vision Inc.
Pasadena

contour energy systems Inc.
Azusa

D. Verne Sharma, Chief Executive Officer, President

T. Joseph Fisher III, Chief Executive Officer
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ISSING an episode of your favorite TV
show or failing to correctly program
your overfilled, burdensome DVR are
problems of the past — thanks to
Hulu’s online TV service. Hulu is
clearly succeeding in its ambitious
mission to help people find and enjoy

premium content from all over the world – whenever,
wherever and however they want it! 

The business model is as innovative as the technology –
with Hulu finding a way to provide an online service that
benefits users, advertisers and content owners alike. Hulu is
a free, ad-supported internet video service that offers thou-
sands of current season primetime TV hits like Family Guy,
Modern Family, Glee, Saturday Night Live, The Office, and
Grey’s Anatomy, and classics such as Buffy the Vampire
Slayer, The A-Team and Married…with Children – and it is
fast becoming one of the internet’s essential stops. 

Founded in March 2007, Hulu is operated indepen-
dently by a dedicated management team with offices in
Los Angeles, New York, Chicago, Seattle, Tokyo and Bei-
jing. NBCUniversal, News Corporation, The Walt Disney
Company, Providence Equity Partners and the Hulu team
share in the ownership stake of the company.

Hulu’s ad-supported subscription service Hulu Plus
offers hit TV shows and movies anytime in HD. Hulu Plus
users can watch any current or back season episode of top
shows or explore movies from Miramax and The Criterion
Collection. Hulu Plus is available on internet-connected
devices for $7.99 per month with limited advertising. Hulu

Plus is now available on an installed base of more than 100
million internet-connected devices in the U.S. 

The development of innovative advertising experiences
is one of the areas where Hulu is strongest. Since publicly
launching in March 2008, Hulu has continued to invent
and introduce various creative ad formats. One of the most

successful of these is Hulu’s unique “Ad Selector” format —
an opportunity for the user to pick an advertisement,
which has proven to be great for clients with several prod-
ucts in the line. The user is more engaged than usual and
gets a menu’s worth of choice and control – plus, it’s a
great feedback and research opportunity for advertisers. 

Another advertising innovation is Hulu’s Branded Enter-
tainment Selector — another opportunity to let the user
control their experience while creating an enhanced mes-
saging opportunity for advertisers. With this unit, a user
can choose to view either a longer-form movie trailer up
front or a series of commercials as they view the content. If
they choose the trailer, the content is viewed without ad
interruptions, though they will see periodic overlays. If
they chose to see the commercials instead, they will see ad
spots running during regular commercial breaks. 

One of the hottest innovations that Hulu has offered
up, though, is their social media component – turning
the viewing experience into a more interactive, group-
friendly activity. Hulu enables any viewer to share his or
her feelings on a specific moment of the content with
friends. Comments on any moment during a video on
Hulu with one click instantly enable users to share
remarks on Hulu and across social networks for friends to
see. This allows for the water cooler conversations about
favorite shows or films online at any time. 

The team at Hulu like to consider their technology and
service to be something of an empty vessel, embodying its
never-ending mission to help people get the content they
want – when, where and how they want it!
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ASTERIMAGE 3D is enjoying an incredi-
ble growth surge – and for good rea-
son — the company makes 3D digital
cinema systems and 3D passive eye-
wear for movie theaters to comple-
ment the current global popularity of
3D films. They also happen to make

one of the most revolutionary creations in entertainment
— a mobile 3D LCD barrier that allows anyone to watch
and interact with 3D images on mobile devices — with-
out having to wear 3D glasses! Look for this to be a signif-
icant trend next year, when MasterImage 3D launches a
3D content portal strictly for mobile devices that we will
be embedded on all units shipped with the technology. 

This mobile 3D media player loaded with the movies,
games and apps will marry the world’s most impressive
3D content with MasterImage 3D’s industry recognized
LCD technologies. The company’s recently rolled-out a
new mantra, “ABSOLUTELY 3D” captures the team’s
commitment to product, business model and innovation
in the 3D technology and content business. 

And while MasterImage 3D’s technology seems like
something sent from a future time, it’s worth turning
back the clock a bit for the story of how these innova-
tions came to be created. In December 2004, MasterImage
3D’s Chairman and CEO, Younghoon Lee, had been
researching starting the company after seeing R&D
demonstrations of mobile 3D…without the need for 3D-
glasses. Inspired, Lee envisioned a new format for enter-
tainment presentation and believed that we were about to
see the early stages of an instrumental visual and story-
telling transformation. Much like when content migrated

from black-and-white to color, flat 2D media was about to
become immersed in 3-dimensional capabilities. 

But in today’s diverse, multi-format, multi-venue media
selections, Lee appreciated that different platforms require
different technologies and business models to ensure that
3D could become ubiquitous – even in mobile formats
such as mobile phone apps and handheld devices. 

And so MasterImage 3D was born – with a mission in
mind to create display technology of superior quality so
that content creators across the spectrum of mediums
could be inspired and consumers of all stripes could be
entertained. Lee started MasterImage 3D working on
naked-eye 3D mobile LCD technologies and in about two
years his company had become the leading 3D cinema
supplier in Korea with rapid expansion throughout Asia
and into Europe, and by 2009, the company brought to
market one of the first commercially successful 3D smart-
phones in Japan. It was acclaimed for its picture quality
and sold over 300,000 units. 

As the flagship 3D digital cinema system gained mar-
ket-share, MasterImage 3D continued to invest in mobile
R&D and the company relocated its headquarters from
Seoul, Korea to Los Angeles. The goal was not only to be
closer to Hollywood Studios. Lee wanted to be early to a
new wave of technology companies in Southern Califor-
nia that saw Hollywood as the intersection of 3D produc-
tion creativity with the technology innovation needed to
create new platforms for these stories to be told.

Today, MasterImage 3D has accelerated its technology
in both key business units – cinema and mobile – and has
expanded considerably. Cinema systems are sold into
over 70 countries with more than 4000 MasterImage 3D

systems in use and millions of 3D glasses distributed every
month. Revenues have leapt from roughly $1 million in
2008 to $70 million in 2010. On the mobile side, the
company is in discussions with virtually every handset
manufacturer in the world and expects to bring to market
next year glasses-free 3D mobile devices in a broad variety
of sizes. The future is now!

hulu llc
Los Angeles

masterimage 3d inc.
Hollywood

M
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Jason Kilar, Chief Executive Officer

Younghoon Lee, Chairman, Chief Executive Officer
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HE Ports of Los Angeles and Long
Beach have made a shared commit-
ment to dramatically curb the harmful
emissions produced each day by the
many loading trucks that work their
shores. To do that, they sought an
innovative solution – and it appeared

in “shining armor,” courtesy of Vision Industries and their
zero emission Class 8 Truck, the Tyrano. Replacing just one
diesel truck with one of Vision’s has the effect of removing
the pollutants created by 60 passenger vehicles. 

Specializing in a vitally important market, Vision pro-
vides zero emission hydrogen/electric hybrid powered
Class 8 Trucks and Terminal Tractors for specific use with
used in regional logistical hubs and ports of entry to
move containerized cargo. 

At its core, Vision deploys a highly-efficient and pow-
erful electric motor powered by Lithium-ion batteries
carefully engineered to fit into a Class 8 big-rig frame. To
give the batteries a continuous charge, Vision has com-
missioned the production of special-purpose fuel cells
that take on-board Hydrogen gas, pushes it through a
Polymer Electrolyte Membrane (PEM), which then splits
the atom to produce electricity. This electricity is then
pre-programmed to assist in powering the electric motor
(in conjunction with the batteries) or to recharge the bat-
teries themselves when its state of charge dissipates. 

This dual energy source configuration of a hydrogen-
fuel cell and chemical batteries has numerous advantages.
Vision’s proprietary hydrogen/electric hybrid drive system

provides superior power over its diesel counterparts with
the extended range provided by a hydrogen fuel cell, at a
lower cost per mile, and with a zero emission footprint! 

Vision also designed the proprietary software used to
run the electronic control unit which controls all the sen-
sors and control boxes running the electric motor (con-
verting electrical energy to mechanical energy), the bat-
tery pack (giving power to the electric motor), and the
hydrogen fuel cell which recharges the batteries. 

Vision has received endorsements from the U.S. Depart-
ment of Energy and from the nation’s top freightliner and
terminal tractor manufacturers, and of course, there’s that
impressive local ports relationship mentioned earlier. Vision
was awarded contracts from the Ports of Los Angeles and
Long Beach to deliver a set of Class 8 heavy-duty trucks and
terminal tractors. The largest port system in the United
States, the Ports of Los Angeles and Long Beach combined
form the largest port of entry in the United States with over
$304 billion of commercial freight passing through every
year. To facilitate the movement of cargo, there are about
30,000 diesel-powered heavy-duty trucks operating in and
around the Port system. As a consequence, these internal
combustion engines release over 36,000 tons of harmful
emissions per day, making the Ports responsible for more
than 20% of the smog in the LA-basin. 

Through innovation and a harnessing of science,
Vision has provided a solution to the ports that dramati-
cally reduces the harmful emissions while maintaining
the Ports’ economic significance to the State of California.
Vision’s solution is on its way to changing the way in
which containerized cargo is moved in the Port systems.
Now essential movement of containerized cargo over
short distances can be accomplished with a zero emission
footprint, lower fueling cost and without noise. And LA is
just the starting point. While Vision’s eco-friendly trans-
portation solution is being demonstrated now at Port of
Los Angeles | Long Beach, Vision’s offering is now being
reviewed for possible adoption by the Port of Hamburg in
Germany and the Port of Shanghai in China. 
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vision industries corp.
El Segundo

T

Martin Schuermann, President, Chief Executive Officer

Congratulations to 
Calhoun Vision, Inc.
Contour Energy Systems, Inc.
Materia, Inc.

and the other finalists in the 2nd Annual
Patrick Soon-Shiong Innovation Awards
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IDENTICAL twin brothers Adam and Ryan Goldston
launched their company just two months before their
May, 2009 graduation from USC, when the pair of for-

mer USC basketball and football players chose to focus
their entrepreneurial and creative energies on their joint
fascination with increasing vertical leap. Enter Athletic
Propulsion Labs, making good on the mission to provide
the world’s most technologically advanced athletic
footwear products – and introducing the world to an
instant increase the vertical leap of an athlete.

The Goldstons created more than 100 versions of their
shoe technology in the years leading up to the creation of
the company before they developed, engineered and test-
ed the “Load N’ Launch” version of the technology that
resides in the company’s basketball shoes today. The

Goldston brothers tested a variety of spring designs before
deciding to utilize cylindrical compression springs.

The revolutionary technology that resulted from all that
testing features a spring-loaded device implanted in a cavi-
ty in the forefoot of the shoe that provides an unprecedent-
ed level of energy return to the athlete after they push off
on the front of the shoe in basketball game conditions. The
technology is based upon the intense compression that
takes place in the “Load Phase” of the jumping process and
the vertical propulsion is provided in the “Launch Phase”
when the athlete releases their foot and receives the full
impact of the spring-loaded device’s energy return proper-
ties. The company launched its inaugural shoe, the Con-
cept 1 in June 2010 to great fanfare.

Athletic Propulsion Labs Beverly Hills

BETTERWORKS is helping to update and modernize the
world of Human Resources – and boosting many a
company’s collective employee morale at the same

time. Driven by the notion that every kind of company’s
success is defined by its personnel, BetterWorks has intro-
duced technology driven programs that specifically empha-
size the most effective ways companies can reward and rec-
ognize employee achievement and performance. It’s an
online, on-demand solution system that literally any sized
company can benefit from.

In a nutshell, the BetterWorks Perks Platform connects
employees with a wide range of local services and vendors
offering pre-negotiated corporate rates. Employees simply
log in, browse for local perks that interest them, and then
order with the click of a mouse. BetterWorks worked to
make the system easy and fun to use (the engineering team

is led by Zao Yang, the creator of MyMiniLife which later
became Farmville), giving small and medium sized busi-
nesses the ability to reward employees with Google-like
perks without burdening management. Constantly updat-
ing, BetterWorks regularly looks around for great reward
and recognition ideas from its current customers and even
plans a soon-to-be-announced product in the near future
that will address the concept of “intangible rewards.” 

Simply put, the BetterWorks Perks Platform is a signifi-
cant feat of sales, engineering and product design exper-
tise. The service delivers perks in real-time – meaning
transactions, billing, subscriptions and more are handled
on behalf of our BetterWorks’ customers to save them the
burden of dealing with it.

betterworks Santa Monica

FINALLY – an online resource that offers interactive
information for students of all ages and stages in life.
Whereas the vast majority of other sites cater solely

to the traditional college-bound high school student, this
is a resource that does that AND provides guidance and
information for adult and continuing education students.
Campus Explorer has information on 4-year-universities,
community colleges, vocational schools and online uni-
versities and offers a comprehensive college search with a
database of more than 8,500 schools.

Campus Explorer also offers tools to help make the col-
lege search and admissions process as stress-free as possi-
ble. Students can enter their high school stats – including
GPA, test scores and class rank – into the Campus Explor-
er Chance of Admissions calculator, and view their
chance of admission for a particular school. The School

Comparison Tool allows students to view the schools
they are considering side-by-side to compare admissions
requirements, tuition and more variables and factors in
an easy-to-read grid.

In addition to its extensive school listings and tools,
Campus Explorer has a student center with expert advice
on finding a college, paying for college, college life, career
information and more. The site has an extensive collec-
tion of articles geared toward high school students and
adult students.  Further, Campus Explorer adds another
layer of knowledge – news, tips and advice – through The
Explorer Blog, featuring first-hand descriptions of various
aspects of the college experience.  Not everyone has the
same educational path, and Campus Explorer shares with
students of all ages the wide variety of educational
options, not just the ones on the road most traveled.

On the Internet, being dynamic sells. Being slow,
however, can negatively impact customer experi-
ence, search engine results, and, ultimately user

appeal and sales. Speeding up dynamic content is where
FastSoft’s E Series Software demonstrates its innovation.
Sites can experience up to a 150 percent improvement
when using the software. Other web performance opti-
mization options work on static content (news articles,
YouTube videos, etc.), but only the E Series can accelerate
dynamic content specifically.

Founded in 2006, FastSoft developed the E Series to
optimize the transport of data across the Internet to
increase website and web application performance and
speed the distribution of video and other digital content
across the Internet. The E Series is based on the compa-
ny’s patented algorithms. 

FastSoft’s E-Series software has a unique capability to
accelerate dynamic and non-cacheable content served
from origin servers. It can do this by optimizing the trans-
port protocol in such a way as to increase the data
throughput on any given network. One of the innovative
aspects of the technology is that it requires no adjustment
by the Internet user, which makes it a fit for consumer
Internet applications. The E Series combines intelligent
window sizing and smart congestion control to reduce the
effects of network latency and packet loss and takes advan-
tage of any wired or wireless IP network by utilizing up to
80 percent of the available bandwidth versus 30 percent
using standard TCP/IP protocols. In short, the E Series
improves dynamic website performance by up to 30% and
improve file download speeds by up to 500%.

campus explorer inc. Santa Monica

fastsoft inc. Pasadena

Ryan and Adam Goldston, Co-founders

Paige Craig, Chief Executive Officer, Co-founder

J. Edward Snyder, Chief Executive Officer, President

Jerry Slavonia,

Co-founder, CEO

Brian Hartnack,

Co-founder, COO
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SUCCESS in the area of innovation is no
stranger to the co-founders of JibJab,
brothers, Evan and Gregg Spiridellis,

who have been pioneering digital enter-
tainment production and distribution
since 1999. After years of humor-driven
success in creative fields such as eCards
and short form online videos, the Spiri-
dellis brothers achieved significant suc-
cess with their original political satire
video, “This Land.” The viral animated
video has been viewed over 80 million
times all over the world.

The brothers went to work leveraging
the phenomenal success from This Land
to start rebuilding their business. In 2007,
they released ‘Starring You’, which let
people put themselves into JibJab videos
and images. From the day it was released,
the product was a runaway hit that would
eventually dwarf the size of the audience
they attracted for their political satires. As
of September 2011, people have uploaded
over 200 million heads to the Starring
You platform and viewed personalized
videos and images over 700 million
times. Building off the success of the Star-
ring You! product line and with new
technologies emerging, the brothers set
their sights on innovating on additional
platforms, including the children’s online
market, which the team just entered this
year with the launch of JibJab Jr., an iPad

book app that makes it easy to create per-
sonalized bedtime stories featuring the
child’s name, face, gender and skin color. 

Currently, the Spiridellis brothers have
gathered a team of some of the best
artists, comedians, writers, musicians, per-
formers, technologists and business peo-
ple around to generate entertaining and
consistently game-changing content for
JibJab.com, and finding innovative ways
to give the world more fun worth sharing
on the internet and beyond!

Fight on!

The USC Viterbi School 
of Engineering applaudes 

its association with
Dr. Patrick Soon-Shiong,

visionary innovator,
surgeon, philanthropist,

member of the
USC Viterbi Board of 

Councilors and
Trojan family.
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jibjab media inc. Venice materia inc. Pasadena

MATERIA is a revolutionary chemical
catalyst technology company that
enables the transformation of key

conventional and bio-based feedstocks, cre-
ating better, greener and more cost-com-
petitive processes and products. Materia
has successfully commercialized the Nobel
Prize-winning olefin
metathesis catalyst technolo-
gy discovered at Caltech by
Professor Robert H. Grubbs
(known as “Grubbs Cata-
lysts”) to unlock value for
almost any olefin-based busi-
ness. Compared with tradi-
tional processes, Grubbs Cat-
alysts typically offer dramatic
reductions in the number of
manufacturing steps,
amounts of byproducts, and
the quantities of solvents and
waste, thereby significantly
lowering capital and operat-
ing costs as well as the envi-
ronmental footprint.

At the most basic level,
Materia’s robust catalysts allow carbon atoms
to more easily swap places, delivering
unique, structurally differentiated chemical
compounds as well as more efficient path-
ways to established products. Because these
catalysts can be easily used with standard
industrial process equipment and because

carbon-carbon double bonds are found in
traditional petrochemical and emerging
renewable feedstocks, myriad industries and
customers use Materia’s technology to inno-
vate and produce new products and enhance
manufacturing operations.

Grubbs Catalysts are the first breakthrough
catalyst technology in
decades and unlike tradi-
tional catalysts, have broad
applicability across the
entire chemical industry.
Materia’s catalysts have been
used by 60% of the world’s
50 largest chemical compa-
nies and 80% of the world’s
50 largest pharmaceutical
companies, and have been
further validated through
partnerships with global
industry leaders. Materia
also uses its metathesis cata-
lyst technology to enable
the development of high-
performance formulated
thermoset resin systems.

The resin systems exhibit several performance
advantages over traditional thermoset resins
including high toughness, low weight, fast
processing and lower environmental impact.
Materia’s innovations are enhancing perfor-
mance, increasing efficiency and improving
environmental impact all over the world.

Gregg Spiridellis, Co-founder and CEO,

and Evan Spiridellis, Co-founder

Mike Giardello, Ph.D,

Chief Executive Officer,

President, Chief

Technology Officer
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Congratulations
To all of the finalists of the 

Los Angeles Business Journal’s 
2011 Patrick Soon-Shiong Innovation Awards

PELICAN CASES

PELICAN CASE PELICAN STORM CASE

PELICAN HARDIGG CASES

SINGLE LID CASES

PELICAN ADVANCED LIGHTING SYSTEMS

SPECIALTY PRODUCTS RACKMOUNT CASES ADVANCED CASE SOLUTIONS REMOTE AREA LIGHTING SYSTEMSFLASHLIGHTS

Law Enforcement Fire

Industrial Military

Marine

Outdoor

PELICAN PRODUCTS , INC.
23215 Early Avenue, Torrance, CA 90505

800.473.5422 (TOLL FREE)
TEL 310.326.4700�FAX 310.326.3311

www.pelican.com/labj
All trademarks are registered and/or unregistered trademarks

of Pelican Products, Inc., its subsidiaries and/or affiliates

PELICAN.COM



Focus Creative Group
is proud to be the

Video Production Sponsor
for the 2011 Patrick Soon-Shiong 

Innovation Awards.

Meeting Production • Video Production • Internet Marketing Campaigns
Web Broadcasting • Presentation Design and Coaching

For more information, contact 
Robert Grossman, President, Focus Creative Group 

(818) 728-9200

To watch the finalists video, please visit www.focuscreative.com
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pelican products inc. Torrance

MAKING flashlights is one thing –
making flashlights that can
withstand even the most

extreme of conditions is another. Pelican
Products designs and manufactures high-
performance rugged flashlight case solu-
tions and advanced portable lighting sys-
tems. Their products are used by profes-
sionals in the most demanding markets
including firefighters, police, defense /
military, aerospace, entertainment, indus-
trial and consumer. Pelican products are
designed and built to last a lifetime –
regardless of the elemental hardships that
lifetime hoists on the products. 

Originally founded in 1976 by Dave
Parker in a Torrance garage, Pelican’s cur-
rent 200,000 square foot corporate head-
quarters (still in Torrance), now serves as
the home office for nearly 1,500 employ-
ees worldwide. An avid Scuba diver since
age 11, Parker recognized the need for
rugged flashlights and cases that wouldn’t
leak or fail. So he set out to build a better
product than he was able to find on the
market. With years of passion, hard work
and sacrifice, Pelican Products became a
reality with its first product patent, the
Pelican Float. The legendary SabreLite
flashlights and Protector Cases soon fol-
lowed. Innovation after innovation
ensued, and over the years Pelican has

been responsible for a number of ground-
breaking products.

Recent innovations include a new
design service making Pelican capable of
regionally supplying advanced packaging
services to customers across the globe.
This new service makes available to cus-
tomers Design and Engineering services
to support the safe packaging of their
valuables, some of which are life saving
and need to perform in the most hostile
of environments.

WITH the mission in mind to help
organizations communicate
with as much relevancy as pos-

sible, mobileStorm provides a web-based,
integrated platform for messaging via
email, mobile, and social media. Its
clients can create, send, and track multi-
channel campaigns or automate the
process by integrating with APIs, all
backed up with what mobileStorm calls
“legendary customer service.” 

Driven by the philosophy that the
more relevant you can make your commu-
nication, the more you can affect and even
change a customer’s behavior,
mobileStorm encourages every client to
ask the question: “What is the right com-
munication mix that will incentivize my
client’s audience to act?” It’s a relevant
question, whether the client being assisted
is a provider who wants to become more
effective or a health plan that wants to
reduce costs. Developing distinct technolo-
gy platforms for marketing and for health-
care, mobileStorm, using innovation, is
rewriting the way these professionals com-
municate with each other and with their
customers. mobileStorm for Marketing is
one of the most advanced multi-channel
communication platforms ever designed.
Built from the ground up to power intelli-
gent and relevant communication via
email, mobile, and social channels, the

platform is the cornerstone of marketing
campaigns for thousands of organizations.
Meanwhile, mobileStorm for Healthcare is
the world’s first HIPAA-compliant mobile
messaging platform. It enables you to com-
municate important health-related infor-
mation such as medication and appoint-
ment reminders to your members.
mobileStorm’s platform allows the health-
care professional to increase care while dra-
matically decreasing overall expenses.

As digital communication has shifted
to the mobile device as the platform of
choice, the company’s innovations are
helping its name make sense.

mobilestorm Los Angeles

Jared Reitzin, Founder, Chairman,

Chief Executive Officer

Lyndon Faulkner, Chief Executive Officer,

President

Victor Gonzales, Tax Partner (562) 216-1801
John Kishi, Audit Partner (310) 566-1970 

www.hcvt.com

Congratulations on being selected as a finalist for the  
2011 Patrick Soon-Shiong Innovation Awards! 

JibJab Media, Inc / Gregg and Evan



Celebrating
innovation

© 2011 PricewaterhouseCoopers LLP, a Delaware limited liability partnership. All rights reserved. 

www.pwc.com

Today we celebrate the gathering of a dynamic 
community of business leaders. We are proud to 
support the Patrick Soon-Shiong Innovation Awards.
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UALLION designs, fabricates and
manufactures state-of-the-art
lithium ion cells and battery

packs, and develops new battery
chemistries for the military, aerospace,
medical and automotive industries. The
company boasts one of the world’s most
powerful clean technology patent portfo-
lios in the business and has built on its
legacy leadership position in the medical
device industry by developing a range of
novel enabling technologies that include
the world’s smallest implantable sec-
ondary battery and the proprietary Zero-
Volt and SaFE-LYTE technologies. 

Zero-Volt allows long storage periods
in a deep discharged state with no perma-
nent capacity loss due to low voltage. The
ability to discharge a battery to zero volts
offers a number of important advantages
in many medical, space, and military
applications. Most importantly, it means
that batteries can be stored for long peri-
ods of time without maintenance. In
addition, the charge can be completely
removed when connecting batteries to
volatile systems or implanting cells inside
the human body. Zero-Volt is currently
used in the TacSat satellite launched in
September of this year for the Office of
Naval Research — the first Quallion bat-
tery launched into orbit! Meanwhile,
Quaillion’s SaFE-LYTE technology inte-

grates into the battery a liquid halogen
compound that is flame-retardant and
immiscible in the electrolyte. This solu-
tion significantly lowers the risk of com-
bustion, and allows Quallion to produce
batteries that are far safer than conven-
tional Li-ion options.

Manufacturing all its products domesti-
cally from the Sylmar locations, Quallion
is leveraging its core engineering capabili-
ties, Quallion has established itself as a
leader in applications where advanced bat-
tery technology, safety, reliability and cus-
tom engineering are most valued.

ZESTCASH was founded to provide fair
and transparent credit alternatives
to borrowers who do not have

access to traditional credit. The compa-
ny’s mission is to save the underbanked
billions of dollars. That’s 18% of U.S.
households that are considered part of
the underbanked population, meaning
they have no access to traditional credit
to help pay for basic life needs and emer-
gency expenditures. Up until a few years
ago, subprime credit cards were an option
for this group, but the credit crunch of
the last few years has caused most finan-
cial service providers to tighten credit
requirements or exit the space altogether.
Unfortunately, that has left the under-
banked with only two sources of credit —
payday loans and pawn shops.

With ZestCash, borrowers can now
pick how much money they want to bor-
row and for how long. As they pick their
loan terms, the company displays their
weekly payment, allowing them to adjust
the terms to arrive at a payment that is
manageable for them. Instead of paying
the money back in one big balloon pay-
ment, borrowers pay back their loans in
small chunks over time. ZestCash loans
are short-term installment loans designed
to help people cover their unexpected
costs and get out of debt. The company
doesn’t “roll over” loans, make money

through hidden fees, or loan people more
than they can reasonably afford to pay
back. ZestCash loans are about half the
cost of a typical payday loan.

The combination of a fair product, bet-
ter user experience, and a much better
underwriting model enables ZestCash to
offer fair and transparent credit alterna-
tives to the people who need it most.
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quallion inc. Sylmar zestcash Los Angeles

Q

Hisashi Tsukamoto, Chief Executive

Officer, Chief Technology Officer, Founder

Douglas Merrill, Founder and

Chief Executive Officer

© 2011 AT&T Intellectual Property. All rights reserved. 

At AT&T we know your business requires solutions that are
efficient, cost-effective and productive. And we know your
life deserves the same.

That’s why we are always looking ahead, beyond the next
new technology. Bringing limitless innovation to meet all 
your communications needs.

We’re pleased to support the 2011 Patrick Soon-Shiong 
Innovation Awards, and we’re proud to connect people
with their world. Always.
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Saint John’s Health Center and 
John Wayne Cancer Institute Salutes

Our Foundation Trustee, Dr. Patrick Soon-Shiong 

Your recognition of our community leaders 
in innovation enriches us all.

We congratulate each of the Los Angeles Business Journal’s
2011 Patrick Soon-Shiong Innovation Awards

winners and finalists on their outstanding achievements.

Innovation is the ability to see 
change as an opportunity.



It’s been a fast twelve months since the Los
Angeles Business Journal presented the first
annual Patrick Soon-Shiong Innovation
Awards in 2010.  It’s no surprise that the “first
class” of honorees have all done well for them-
selves since then.  We checked in with each of
the award recipients from last year to get
updates, and here’s what they’ve been up to:

AeroVironment

AeroVironment continues to develop and
deliver innovations in the small
unmanned aircraft arena. Its systems have
garnered major orders and provide our
troops with life-saving situational aware-
ness tools. AeroVironment also introduced
new products in the last twelve months,
including Switchblade, an agile munition
that is being deployed by the U.S. Army,
and the Qube system, a small unmanned
device for public safety professionals. The
company also unveiled its Nano Hum-
mingbird prototype, which weighs less
than a common AA battery, including its
video camera! It has a 6.5-inch wingspan
and looks and flies like a real humming-
bird with only two flapping wings provid-
ing all propulsion and control. Tiny device
– huge innovation!

CityGrid Media

Over the past year, CityGrid Media con-
tinued to innovate across numerous areas
of its company and in June was awarded
a US patent for its proprietary content

and advertising platform, which matches
paid advertising content with core busi-
ness listings and local content across
hundreds of mobile and web publishing
partners. During that same month, the
company also unveiled its new developer
center, which featured new Mobile Ads
API, Web Ads API and Custom Ads API
enabling developers to get paid for featur-
ing local businesses in their applications,
without losing users at the click. In addi-
tion to strides made on its network, City-
Grid Media owned & operated compa-
nies, such as Citysearch and Urbanspoon,
continue to excel.

Equipois

The last year has been transformational
for Equipois. The company is on pace to
nearly triple its revenue and increase
staff by over 50%. Meanwhile, the com-
pany’s zeroG technology is helping
some of the top manufacturers in the
world reduce workplace injuries and
increase worker productivity – compa-
nies such as Boeing, Ford, GE, Northrop
Grumman, and many others. In nearly
every case, zeroG will totally eliminate
injuries for even very injury-prone
activities. Equipois has also introduced
a new exoskeletal arm support called
“X-Ar,” which attaches to the human
arm and lets people work with their
arms outstretched with less fatigue and
greater control – making work easier

and reducing the cost of worksite injury
and fatigue.

HauteLook

HauteLook’s clear highlight was being
purchased by Nordstrom, Inc., in March
of this year. HauteLook also launched
two sister businesses in the past twelve
months. The first, HauteLook Getaways,
was launched in late November, 2010
and applies the flash sale model to hotel
properties. The second, Sole Society, is a
monthly shoe club, offering on-trend,
designer-quality footwear for $49.95.
Even in just twelve months, HauteLook
has seen the flash-sale space continue to
mature and change the way that people
shop. From the consumer perspective,
the company’s member registrations
have doubled from three million in Q3
‘10 to over six million today. And the
great successes of early flash-sale players
like HauteLook has drawn some retail
heavyweights joining in, including Ama-
zon, American Express, and, of course,
Nordstrom.  

RealD Inc.

RealD Inc.’s RealD Cinema digital stereo-
scopic projection technology is currently
the most widely used technology for
watching 3-D films in movie theatres. The
company has continued to license its
RealD Cinema Systems to motion picture
exhibitors that show 3D motion pictures

and alternative 3D content – to the tune
of about 18,000 screens. RealD’s cutting-
edge 3D technologies have now been used
for applications ranging from laptops and
home entertainment systems to piloting
the Mars Rover, heads-up displays for mili-
tary jets and robotic medical procedures.
The company also just recently signed an
agreement to expand its 3D Cinema tech-
nology into a whole new market – China,
starting with 100 screens there.

thatgamecompany LLC

Since winning the Patrick Soon-Shiong
Innovation Award last year, thatgamecom-
pany has been focused on delivering its
next PlayStation Network title, “Journey.”
Journey, coming out next year, will be a
unique online experience that removes
the typical conventions of online gaming
(player IDs, messaging systems, combat),
and drops players into a mysterious world
in which their only known goal is to reach
the mountaintop. Along the way, the
player may encounter another figure like
themselves, controlled by another player
who is on their own Journey. They can
then travel together or separately – the
choice is up to them to determine the
experience they want to have.  The com-
pany publicly previewed the game at the
Electronic Entertainment Expo this past
summer, to much praise, including five of
the “Best Downloadable Game” awards. 
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CityGrid Media CEO Jay Herratti

RealD Co-founder Michael V. Lewis thatgamecompany Co-founder Kellee Santiago thatgamecompany Co-founder Jenova Chen

AeroVironment CEO Tim Conver Equipois CEO and President Eric Golden Haute Look CEO Adam Bernhard

RealD Co-founder Joshua Greer

Catching Up With Last Year’s Winners
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Event scene
PATRICK SOON-SHIONG INNOVATION AWARDS 2011

Attendees networking at the Patrick Soon-Shiong Innovation Awards event.

Business Journal publisher Matt Toledo, left, and Patrick Soon-Shiong, right, with award winners; the Honorable Bob Peirce spoke at the event; the solid bronze Innovation Award.

Patrick Soon-Shiong and wife

Michelle B. Chan

Hillel Cohn, left, of event sponsor Morrison & Foerster

with event attendees.

Eric Gray of event sponsor Merrill Lynch with

award winner D. Verne Sharma.










