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Weekend Getaway
G U I D E

R eady to draft a catchy “Out of Office” note and set your 
sights on the highway? You’re not alone. Enterprise’s 
Annual Weekend Getaway Survey found that more peo-

ple are reporting a stronger desire to escape in 2019 than last 
year – and most of them sum up the reason in one word: stress.

Respondents claim they are more stressed now than this 
time last year, and all that pressure makes them want to get 
away more on the weekends. Three in four say they not only 
plan to get away in 2019, they hope to take five trips in the 
coming year, two more than getaway-takers reported taking 
in 2018.

And getting away doesn’t necessarily mean traveling to a 
far-away destination. Most people – 85 percent – agree that 
planning a short trip is less stressful than planning a big vaca-
tion. According to the survey results, 55 percent of travelers 

plan to stay within 200 miles of home. And they’re keeping 
it simple; the second most common weekend excursion will 
be a trip to a family member’s or friend’s house. In addition, 
while the most expensive getaways are less likely this year, 
those who took a getaway in 2018 and plan to do it again 
in 2019 will either spend as much (58%) or more (33%) on 
their 2019 trips.

Compared with last year, the number of people who said 
that leaving their cellphones at home turns the getaway into 
an escape doubled, and 87 percent of respondents believe 
turning off alerts on their devices (email, social media, news) 
is a best practice when it comes to truly getting away.

The survey also found that taking a low-stress weekend 
getaway can greatly improve travelers’ moods. Of the respon-
dents planning to take a winter getaway this year, more than 

half agree their mood suffers in winter and 82 percent say a 
getaway helps them escape the cold weather blues. Nearly 
all respondents report that weekend getaways leave them 
recharged, relaxed and grateful.

THE SURVEY FOUND THAT:
• 58 percent of respondents believe that having a brand-

new experience and/or doing an activity they’ve never 
done before is what makes a weekend getaway an 
escape.

• 48 percent of 2019 weekend getaway-takers plan to 
explore outdoor destinations, while only 16 percent will 
travel to a major city, down from 24 percent last year.

Hopefully this special supplement will help provide some 
great ideas for your own weekend getaway!

Survey Finds More Will Hit the Open Road in 2019
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“A ll work and no play” make for a dull 
business trip, which is why business 
travelers are looking to add in some lei-

sure time. This trend in bleisure travel makes 
Torrance a great place to stay and play. 

Home to some of the best kept secrets of 
Southern California, Torrance is conveniently 
located only 15 minutes from LAX and only 
a hop, skip and a jump from other attractions 
like Disneyland and Dignity Health Sports 

Park – home of 
the LA Galaxy 
and Los Angeles 
Chargers. And 
with 1.5 miles 
of uncrowded, 
pristine coast-

line and a 22-mile bike path, you won’t miss 
out on any laid-back beach vibes either.

If you’re looking for a culinary bite or two, 
fear not, Torrance has more than 400 eateries 
and has been dubbed “The Ramen Capital of 
Southern California.” There’s also plenty to be 
“hoppy” about as you explore the city’s 11 craft 
breweries and cheers to a job well done. And 
if you need to bring back souvenirs, you’ve hit 
the shopping mother lode. 

Torrance is also a shopper’s paradise with 
the world-class Del Amo Fashion Center 
(the third largest mall in America) as well as 
charming historic downtown storefronts. Over-
all, there are more than 250 stores to ensure 
you don’t go home empty handed. 

With so many experiences to be had in and 
around Torrance, it’s an easy decision to stay 
awhile at one of the city’s exciting hotels. 

Are you in? Visit DiscoverTorrance.com/LABJ to 
learn more about this Southern California hidden gem.

Torrance: A Hidden Gem for Staying and Playing

WEEKEND 
GETAWAY
SPOTLIGHT
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I n terms of things to do, Los Angeles con-
tinues buzzing with activities for the new 
season. For art fans, the city is booming with 

new exhibits, concerts and live performances 
at institutions such as The Getty Center, The 
Ford Theatres and the Hollywood Pantages.  For 
sports fans, L.A. has the most sports franchises, 
events and venues than any other city in the 
world, making the City of Angels a game day 
haven. And if you wan to make a staycation of 
it, and stay somewhere you haven’t tried, here is 
a list of some of the latest hotel openings.

Native Hotel (Malibu) – Originally built 
in 1947, Native Hotel (formerly known as the 
Malibu Riviera) was remodeled in spring 2017 
and unveiled a modern new look inspired by old 
paradise charm. Thirteen individually curated 
king-size rooms make up this mid-century mod-
ernist retreat. Surrounded by acres of lush green-
ery and perched on the Pacific Coast Highway, 
guests are just steps from some of the most idyl-
lic beaches in the world including Zuma Beach 
and Point Dume. www.thenativehotel.com

Nobu Ryokan Malibu (Beach Cities) –
Nobu Hospitality, famous for Nobu Matsuhisa’s 
signature restaurants, reclaimed the former 
Casa Malibu and repurposed it as a ryokan, or 
traditional Japanese inn. The beachfront prop-
erty has 16 custom rooms and opened in April 
2017. www.nobuhotels.com

Hotel Indigo Downtown Los Ange-
les (Downtown) – InterContinental Hotels 
Group debuted Hotel Indigo Downtown Los 
Angeles, a hip 350-room hotel in April 2017. 
The 18-story Hotel Indigo is the flagship hotel 
at Metropolis, a $1 billion mixed-use devel-
opment, which will feature three residential 
towers, curated retail experience and a rooftop 
bar. The property sits at the heart of Down-
town L.A., linking the Financial District to 
L.A. LIVE. Design for the hotel is inspired by 
its surrounding neighborhood and focuses on 
prominent narratives from Downtown’s past 
including Fiesta De Las Flores, the glamorous 
pre-Hollywood nightlife scene and the under-
ground speakeasies of the roaring twenties. www.
ihg.com/hotelindigo

InterContinental Los Angeles Down-
town (Downtown) – InterContinental Los 
Angeles Downtown is part of the tallest U.S. 
building west of Chicago as the Wilshire 
Grand Center and opened in July 2017. The 
hotel features 889 rooms, 110 suites and one 
presidential suite, including a “sky lobby” on 
the 70th floor. There is nearly 100,000 sq. ft. 
of meetings, conventions and event space. 
Wilshire Grand Center is a $1.1 billion proj-
ect, which is developed by Korean Air and 
Hanjin Group, and also includes 400,000 
square feet of offices and 45,000 square feet of 
retail space. Wilshire Grand Center is about 
80 feet taller than the U.S. Bank Tower and 
the hotel is the largest InterContinental in the 
Americas. www.ihg.com

The Surfrider Malibu (Malibu) – A 
modern California Beach House, inspired by 
the picturesque Malibu landscape and rich 
heritage of California surf culture. Personifying 
Malibu’s historic beach-town community, the 
complete redesign of the original 1950s-era 
motel has transformed The Surfrider into a 
contemporary boutique hotel that gives guests 
an unparalleled and elevated visit to Malibu. 
The Surfrider opened summer 2017. www.the-
surfridermalibu.com

Freehand Los Angeles (Downtown) – 
Sydell Group introduced the Freehand Los 
Angeles in June 2017 after transforming the 
1924 Commercial Exchange Building in Down-
town L.A.’s Historic Core. The 13-story build-
ing boasts 226 rooms, ranging from traditional 
accommodations to high-design hostels (or 
“poshtels”) with up to eight beds. The hotel also 
features a lobby living room, retail, restaurant 

and bar offerings in addition to a rooftop pool 
and lounge. www.thefreehand.com

Waldorf Astoria (Beverly Hills) – The Los 
Angeles area’s first hotel under Hilton World-
wide’s Waldorf Astoria luxury brand opened in 
June 2017 on the triangular corner next to the 
Beverly Hilton. The newly-built property, with 
Streamline Moderne design influences, is 12 
stories tall and features 170 rooms. www.waldor-
fastoriabeverlyhills.com

Dream Hollywood Hotel (Hollywood) – 
The West Coast’s first Dream Hotel debuted in 
the heart of Hollywood on Selma and Cahuenga 
in July 2017. Designed by the award-winning 
Rockwell Group, the 10-story boutique Dream 
Hollywood Hotel features 179 hyper-chic rooms, 
unique-to-market dining experiences and an 
11,000-square-foot rooftop lounge area. www.
dreamhotels.com

Kimpton Everly Hotel (Hollywood) – 
Kimpton Everly Hotel opened in August 2017 
and features 216 rooms, relaxed communal spac-
es and effortlessly cool design. With its light-
filled interiors, thoughtfully designed for comfort 
and ease, Kimpton Everly Hotel is a true cele-
bration of its Beachwood Canyon neighborhood 
and the laidback California lifestyle. The hotel 
is steps away from the iconic intersection of 
Hollywood and Vine with unbeatable pan-
oramic views of the nearby Hollywood Sign, 
Downtown Los Angeles skyline and the Pacific 
Coast. www.everlyhotelhollywood.com

The Jeremy West Hollywood (West Hol-
lywood) – Opened August 2017, The Jeremy 
West Hollywood Hotel has moved in on the 
corner of Sunset and La Cienega and features 
stunning panoramic views of the Hollywood 
Hills and Los Angeles Basin. The 286-room 
hotel, which was previously earmarked to be 
operated under Denihan Hospitality’s James 
brand, will be transformed into a 1 Hotels eco-
luxe property during the next year. www.jeremy-
hotel.com

H Hotel/Homewood Suites (LAX) – A 
dual-branded property under Hilton’s Curio 
Collection and Homewood Suites badges 
opened in September 2017 at the site of a for-
mer office building near LAX. The H Hotel, 
L.A.’s first hotel within the Curio Collection, 
has 168 rooms and boasts an elevated deck and 
fitness center with nearly 360-degree views of 
the Pacific Ocean, Downtown Los Angeles and 
Hollywood. The Homewood Suites Los Ange-
les International Airport has 122 rooms. 
http://curiocollection3.hilton.com

La Peer (West Hollywood) – Opened in 
January 2018, La Peer Hotel features 105 guest 

rooms and suites, a rooftop event space, pool-
side fitness center and more than 8,000 square 
feet of indoor and outdoor dining and lounge 
spaces. In addition, the property’s pool – while 
in the center of the bustling city – is an escape 
in and of itself accented by lush landscaping 
and handcrafted lanterns hanging from above 
that set the tone for an urban retreat. www.
lapeerhotel.com

NoMad Hotel (Downtown) – Sydell Group 
opened the Los Angeles outpost of New York’s 
NoMad Hotel in January 2018. The NoMad is 
redeveloped out of Downtown’s Giannini Place, 
which was built in 1923 as the headquarters for 
Bank of Italy (which became Bank of Amer-
ica). The 12-story hotel has about 250 rooms 
as well as a rooftop pool. L.A. is the first city 
where three Sydell Group brands are represent-
ed. www.sydellgroup.com/nomad/los-angeles

Hotel Figueroa (Downtown) – Hotel 
Figueroa reopened February 2018 after a 
complete renovation that has transformed 
its Moroccan décor to a new contemporary 
aesthetic with a touch of Spanish flare. Hotel 
Figueroa now offers 268 redesigned guest rooms 
with expanded bathrooms, 57 new suites, new 
culinary experiences, three alluring bars, a gar-
den on the roof, and 10,000 square feet of event 
space. New windows have been installed in 
rooms to help block out the noise from Figueroa 
Street. Veranda, a relaxed al fresco dining expe-
rience will debut May 1, serving coastal Med-
iterranean-inspired cuisine in a lush, poolside 
oasis. www.hotelfigueroa.com

westdrift Manhattan Beach (Beach 
Cities) – Debuted in March 2018 as the first 
Autograph Collection hotel in Los Angeles, 
the 26-acre westdrift Manhattan Beach boasts 
393 luxury guest rooms, a nine-hole golf course, 
Jute, the property’s signature indoor/outdoor 
restaurant, a CrossFit-inspired fitness center and 
more than 35,000 square feet of indoor-outdoor 
space, including 18 meeting rooms, a traditional 
ballroom and three large, industrial-chic ven-
ues. westdrift Manhattan Beach will provide 
the ideal blend of business and pleasure, the 
ultimate space for gatherings large or small. The 
property used to operate as Marriott Manhattan 
Beach, and underwent a multi-million-dollar 
renovation. westdrift.com

The Mayfair Hotel (Downtown) – Located 
in the Westlake district just outside of Down-
town Los Angeles, The Mayfair Hotel recently 
reopened in July 2018 after a full redesign. The 
15-story, 294-room hotel originally opened in 
1926 and was known as the tallest building west 
of the Mississippi River at the time. The com-

pletely renovated hotel brings guests back to its 
glory days of the early 20th century and now 
features a grand lobby, mezzanine atrium, an art 
gallery, meeting and event spaces and the three 
new dining options Even American Bistro; M 
Bar; The Library Bar. The property’s overhaul 
was led by Los Angeles-based developer ICO 
Group of Companies, who commissioned Gulla 
Jónsdóttir Architecture & Design and Art-
ist-in-Residence Kelly “RISK” Graval. www.
mayfairla.com

SLS Beverly Hills (Westside) – The SLS 
Beverly Hills debuted in August 2018 with 
fresh renovations and updated technology 
in all 234 guest rooms and 63 suites just shy 
of the hotel’s 10-year anniversary. With this 
$20-million renovation comes two new suite 
categories: The Style Suite and the Storyseek-
er Suite which include distinct bedroom and 
living areas. The redesign, courtesy of Dakota 
Development & Avenue Interior Design and 
borrowing inspiration Philippe Starck, offers 
a fresh perspective on modern luxury while 
staying true to the iconic touches and elements 
that are inherent to the flagship SLS hotel. 
The property excitingly features four culinary 
options from culinary director and chef José 
Andrés: The Bazaar, Tres, Somni and Alti-
tude. www.slsbeverlyhillshotel.com

The West Hollywood EDITION (West 
Hollywood) - The first U.S. West Coast proper-
ty under Marriott International and Ian Schrag-
er’s Edition lifestyle brand opened on West Hol-
lywood’s Sunset Strip in late 2018. The hotel 
has 190 rooms, over 5,200 sq. ft. of meeting 
space, a lobby lounge and rooftop pool. www.
editionhotels.com/west-hollywood

The Hoxton, LA (Downtown) – This 
September, chic British brand Hoxton will 
debut The Hoxton, LA in a transformed 1925 
building that was once the headquarters of the 
LA Railway Authority. Located in Downtown 
L.A.’s Historic Core at 11th and Broadway, the 
10-story hotel features 174 guest rooms, three 
restaurants including one on the roof, multiple 
bars and a rooftop pool. www.thehoxton.com/
california/downtown-la/hotels

Grupo Habita Project (Arts District) – 
Early next year, the first L.A. project for Grupo 
Habita, a group that develops hip hotels in 
Mexico City, Chicago, and New York will take 
over a 109-year-old brick warehouse in the Arts 
District into modern accommodations with a 
rooftop lounge, garden and pool.

Information for this article was provided by Discover 
Los Angeles. Learn more at DiscoverLosAngeles.com.

Places to Stay in Los Angeles for that Weekend Escape
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AWHILE

Are you in? 

Only 15 minutes from LAX lies SoCal’s best kept 
secret – Torrance. Extend your business trip and 
uncover pristine beaches, an innovative craft brew 
scene, exciting hotels, culinary delights and so 
much more.

DiscoverTorrance.com/LABJ
CRAFT BREWERIES

TORRANCE BEACH

TASTY EATS
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T ourism accelerated Los Angeles County’s 
economic prosperity in 2018 as visitors 
pumped an all-time high $23.9 billion 

directly into the L.A. economy, generating a 
record $36.6 billion in total economic impact. 
A new economic impact report released today 
by Los Angeles Tourism & Convention Board 
demonstrates the power of tourism in Los 
Angeles during National Travel & Tourism 
Week, an annual event established by Con-
gress and organized by the U.S. Travel Associa-
tion to celebrate the impact of travel.

Tourism supported 534,258 jobs in L.A. 
County’s Leisure & Hospitality sector, its highest 
total on record, employing 1 in every 8.5 workers 
in the county. Reaffirming the strength of the 

sector, tourism added 9,700 new jobs last year
“Tourism is an essential source of job cre-

ation and business activity across our region 
— and it helps make Los Angeles a global city 
and a center of economic growth and prosperi-
ty,” said Mayor Eric Garcetti. “From surpassing 
50 million annual visitors in 2018 to preparing 
to welcome the 2028 Olympic and Paralympic 
Games, travel and tourism will continue to 
power our city to new heights.”

“Tourism is a powerful force in the growth 
and development of the Los Angeles econ-
omy, developing employment opportunities 
for our residents and producing significant 
revenue that goes toward the betterment of 
our community,” said Ernest Wooden Jr., pres-
ident & CEO of Los Angeles Tourism & Con-
vention Board. “Our efforts ahead will place a 
greater emphasis on ensuring tourism delivers 
even stronger benefits to our community as 
we work towards increasing total economic 
impact to the Los Angeles region.”

“A shining light for our local economy, 
tourism in Los Angeles continues to thrive, 
supporting half-a-million jobs while sparking 
investments in local infrastructure,” said Coun-

cilman Joe Buscaino, chairman of L.A. City 
Council’s Trade, Travel and Tourism Commit-
tee. “Angelenos should be incredibly proud our 
city continues to be a desired destination for 
millions of travelers from around the globe.”

L.A. County’s hotels set all-time highs 
in 2018 for room nights sold (demand) at 
30.2 million and average daily rate (ADR) at 
$180.17. Travelers generated a record $308 
million in transient occupancy tax collections 

(TOT) for the City of L.A., an 8.7% year-
over-year increase. These dollars are a critical 
revenue source for the City, used to fund local 
street repair, fire and police, as well as cultural 
and recreational services.

Visitor spending in 2018 was $1.2 billion 
higher than 2017’s total, a 5% increase. Total 
economic impact (including the induced and 
indirect benefits) increased 4.9% over the pre-
vious year.

Tourism contributed $2.9 billion in state 

and local tax revenues last year. Without tour-
ism, every household in L.A. County would 
pay an additional $875 in taxes.

Los Angeles welcomed 50 million visitors 
in 2018 setting records with 42.5 million 
domestic visitors and 7.5 million internation-
al visitors.

Data sources for this article include Tourism Eco-
nomics, an Oxford Economics company; STR; and 
California Employment Development Department.

Local Tourism Continues to Boost the Success of L.A.

“Tourism is an essential source of job creation and business activity 
across our region — and it helps make Los Angeles a global city 

and a center of economic growth and prosperity”
ERIC GARCETTI, Mayor of Los Angeles
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The 13th annual CFO Awards recognize L.A. County finance professionals for their ongoing efforts and contributions to 
their organizations. Given the challenging and ever-changing economic climate, CFOs serve as essential members of a 

company’s core leadership team. Nominations are submitted for Public Company, Small Private Company, 
Large Private Company and Nonprofit Organization.

To nominate or register for tickets, please visit labusinessjournal.com/cfo2019/

Nomination Deadline 
Wednesday, July 17, 2019
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Thursday, September 26, 2019
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Westin Bonaventure Hotel and Suites 

404 S Figueroa Street

Los Angeles, CA 90071
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V acation budgets may be tight for many, 
but it is still possible to take a rejuvenat-
ing break.  

This year, 30 percent of Americans will 
save money by taking only one vacation, and 
30 percent will spend $1,000 or less total, 
according to a recent poll. Another 35 per-
cent don’t plan to take a vacation at all.

“You can make a staycation memorable 
and frugal with a few money-saving ideas,” 
said Ethan Ewing, president of free online 
consumer portal Bills.com.

Ewing suggested these ways to supercharge 
a staycation:

Make a budget. “Even for a staycation, it 
is important to keep spending in check,” said 
Ewing. Divide the total available funds for 
vacation by the number of vacation days to 
establish an approximate daily budget. For the 
future, make vacation costs part of an annual 
budget and save a little each month. Even 
daily pocket change can make a difference, 
Ewing said.

Be a tourist. Think about desirable activ-
ities at a tourist destination: Amusement 
parks? Historical areas? Thrills, from moun-
tain biking to bungee jumping? “Contact a 
local visitor center and read brochures or ask 
questions as if you were new to your area,” 
suggested Ewing. Use savings from not paying 
for airfare, a rental car and lodging to fund an 
adventure.

Order in. If part of vacation’s appeal is the 
break from cooking, take a vacation from the 
kitchen. Ethnic restaurants can offer cheaper 
eats and introduce new favorites. Hit a hot 
dog stand for a bargain lunch for the whole 

family. Or purchase (or make ahead) frozen 
family-size meals and salad mix for easy meals 
that keep costs in check.

Unplug. Vow to shun e-mail, just as when 
on vacation. A true addict might even leave 
the computer with a friend or relative to make 
access impossible. Set automatic vacation 
response messages, and turn off the ringer on 
the telephone. Even job hunters can benefit 
from a mental health break to fully relax for a 
few days.

Camp out at home. For families, camp-
ing out in the backyard is a great way to 

please the kids, save money, avoid the hassle 
of packing up the car, and enjoy sleeping 
under the stars with the benefit of indoor 
plumbing and running water. Pitch a tent, 
roast marshmallows, and run through the 
sprinkler if it gets too hot.

Challenge yourself. Make a week — or 
a summer — more exciting with a personal 
challenge. Try for a personal best score at 
bowling, tennis, basketball or golf. Learn a 
new sport, discover a craft (check for video 
help at the library or online), or master a new 
gourmet dish.

Entertain. During a staycation, individu-
als might finally be relaxed enough to enjoy 
entertaining without the stress. Whether a 
popsicle party at a local public pool, a casual 
barbecue or an elaborate dessert buffet to 
show off baking prowess, entertaining can 
make a week off more memorable.

Rejuvenate. If budget allows, use some of 
the funds that would normally be spent on a 
traditional vacation to splurge. Get a massage, 
visit a day spa, have a mini-makeover or sign 
up for personal training sessions at the gym. 
Or set aside time to complete projects around 
the house, with the reward of dinner out or 
a favorite ice cream refresher. Take “before” 
and “after” photos to see how far the project 
has come.

Take a “maxi-staycation.” If getting 
away is a must, but an exotic vacation is not 
in the cards, expand the idea of a staycation 
to include locations within road-trip distance. 
“Even with gas prices creeping up again, a fam-
ily of four can travel within an eight-hour radi-
us for about $120. That’s far more affordable 
than plane tickets, which could cost $1,000 or 
more for a family of four,” Ewing said.

“Wherever a vacation takes you, taking a 
break from daily routine provides a chance to 
center yourself and remember the things you 
love,” Ewing said. “This year, commit to find-
ing a way to refresh — on any budget.”

Information for this article was provided by Bills.
com (www.bills.com), a free one-stop portal 
where consumers can educate themselves about 
complex personal finance issues and comparison 
shop for products and services.

Nine Tips to “Supercharge” Your Staycation
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