
BUILDING

L.A.
A Quarterly Look at Who’s 
Building in the City of Angels

WHO's

INSIDE THIS SECTION:

Dollar Shave Club 
Headquarters
Beautiful Marina Del Rey 
space prioritizes employee 
quality of life

Page 34

Freehand LA  
Hotel
Creative reboot of iconic 
downtown Commerical 
Exchange Building

Page 39

JUNE 4, 2018

CUSTOM CONTENT

A Next-Generation Creative Space Focus

32-40_WBLA_supp.indd   32 5/31/18   4:51 PM



JUNE 4,  2018  CUSTOM CONTENT - LOS ANGELES BUSINESS JOURNAL   33   

Our dynamic team at Lee & Associates Los Angeles West is 
among the most experienced in LA.  We see potential where 
others see risk, carving out untapped markets for profes-
sional creative spaces.  We have never been trend followers, 
but rather community-builders, dictating the market and 
developing creative industries from West LA to Downtown 
LA.  We are pioneers of creative office real estate, and our 
deep understanding of our clients’ needs and wants are 
reflected in the way we do business.  We are sought out for 
our vast experience, market knowledge and dominance, 
and the ease with which we adapt to our clients’ reqire-
ments.  Today we transcend the real estate and investment 
industries by offering services in all disciplines that include 
office, industrial, retail, multi-family, land and development.
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Dollar Shave Club creates memorable 
experiences that are innovative, affordable, 
and convenient. Expanding the company’s 

current office space in Marina Del Rey, the new 
headquarters, designed by Rapt Studio creates 
an inspiring environment that supports the 

company’s mission. The 
holistic design of the 
new headquarters helps 
to express the compa-
ny’s culture and inspire 
collaboration.

Rapt Studio approached the project by cre-
ating a shared spine which links common spaces 
and workstations. Along this spine several 
spaces provide opportunity for engagement with 
Dollar Shave’s products. Shelving displays, mir-
rors and sinks showcase products and allow visi-
tors to try the latest for themselves. An in-house 
barber shop invites employees to test ideas and 
doubles as the perfect space for a haircut or 
shave–the ultimate employee perk!

Built to foster innovation by promoting 
team agility, the Dollar Shave Club worksta-
tions are grouped by squads to optimize how 
teams meet and interact. Conference rooms 
overlook the dining spaces. Large glass roll up 
doors flood the space with natural light, and 
connect the workplace with the outdoors.

Dollar Shave Club’s material palette 
embodies a connection with craft. Workshop 
materials are raw and exposed. Departmen-
tal and common spaces feature industrial 
frameworks, planters, and a refined aesthetic. 
Throughout, the leather, blackened steel  
and wood materiality of the furnishings provid-
ed by Pivot Interiors compliment the  
architectural elements of exposed brick,  
steel and wood beams. 

“The entire space is an open plan, so con-
necting the individual areas in a seamless way 
was critical,” said Anthony Jenkinson, Pivot 
Interiors’ General Manager. “The furniture was 
carefully selected to support the functional needs 
of each unique space, and works harmoniously to 
create a fresh stylish interior.” 

The new Dollar Shave Club headquarters 
was designed to look sharp from every angle. 
Wayfinding, graphics and art combine with 
jungle wall coverings and a vast plant program 
to paint a picture of the club’s story throughout 
the space. Neat, comfortable and put together, 
the headquarters shows firsthand how looking 
good feels great.

Dollar Shave Club Headquarters
MARINA DEL REY

CREATIVE 
SPACES
SPOTLIGHT

PROJECT  
HIGHLIGHTS
�   Open plan concept
�    Designed with employee quality of 

life in mind 
�    New 50,000 square foot space 

includes high ceilings, spacious 
conference rooms, a barista bar 
and dining spaces, as well as an 
apothecary, showroom and library

�  In-house barbershop doubles as 
employee perk and product testing 
area
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C reative Office is a funny term. The adap-
tation of this phrase has been continually 
expanded upon and often used without 

regard in the Real Estate world; from brokers to 
owners and tenants, the expression is common 
jargon for all types of spaces. What is Creative 
Office? 

This type of space first took hold in Santa 
Monica and West LA as red brick, bow-truss 
warehouses fashioned for the creative cultures 
of entertainment production, architecture, and 
advertising that sought more than the standard 
offerings of traditional office. The aging indus-
trial base from the mid-twentieth century was 
ripe for transition. Founding Partners of Lee 
& Associates Los Angeles West were among 
the first to pioneer this revitalization and have 

spent the last three decades restoring classic 
buildings and adapting the outdated commercial 
landscape. Much of the Westside’s available 
mid-century buildings have been rehabilitated 
for this purpose. As the supply of classic build-
ings to restore and convert is dwindling, the 
Team at Lee & Associates Los Angeles West has 
shifted focus to 1970’s and 1980’s projects on 
the Westside and Culver City.

For decades, Culver City has been a pro-
duction hub for modern, creative space. The 
access to Hollywood and Santa Monica make 
it a preferred location for creative use, which 
has lead to a recent boom in development as 
tenants like Amazon and Apple seize large-
scale opportunities. The upcoming project 
at 5950 Jefferson, led by the team at Lee & 

Associates Los Angeles West, is a result of this 
boom. Allowing its developers to move beyond 
the conventional conversion processes, the 
expansive 70,000 square foot multi-story spec 
building has modern creative elements. 

“The spaces will include high ceilings, out-
door areas for tenant congregation and ample 
parking,” Tibor Lody, SIOR and Principal at 
Lee & Associates Los Angeles West, said of the 
project.

Their Westside experience has pulled the 
Team into the renovation boom of the down-
town Los Angeles market where properties built 
at the turn of the 20th century have great bones 
for conversion. The Team is currently working 
on a 250,000 square foot campus in the Historic 
Core comprised of the former Dearden’s Project, 
a four-story structure at 700 S Main Street, and 
the Norton Building, a five-story structure with 
penthouse addition just around the corner at 
755 S Los Angeles Street.  

“We’re seeing an increased interest from 
many historically traditional users in projects 
like our Dearden’s site that will offer the ameni-
ties and comforts of traditional spaces along with 
the retro character and creative feel Millenials 
want,” said Keith Fielding, Principal at Lee & 
Associates Los Angeles West. 

What attracts the creative user who is 
looking to evolve from traditional space is hive 
model workspaces that downtown adaptive 
reuse projects provide. This model combines 
the creative office campus with retail and 
restaurant space along with dining patio and 
landscaping amenities to create an intentional 
work/live atmosphere and provide an innova-
tive community setting.

The team at Lee & Associates Los Angeles 
West is also working on the 500 S Santa Fe 
project in the Arts District slated for a July 1st 
completion. The building is a prime example 
of the drastic changes to the market place as 
Tenants migrate to previously untapped loca-
tions around the city. 500 S Santa Fe offers 
a unique blend of modern, creative elements 
with the benefits and efficiencies of ground-up 
construction. The four-story, 100,000 square 

foot project offers mezzanine units and floor 
plates that provide between 14-26’ clear 
heights, along with landscaped roof top patios 
facing the downtown skyline. 

“This project was originally meant for 
industrial, but the owner saw the trends leaning 
towards office and adapted to the demands of 
the market,” stated Aleks Trifunovic, President 
of Lee & Associates Los Angeles West.

In the past decade the market has experi-
enced a sweeping transition from traditional 
office space to modern, creatively devised work 
environments. These new spaces are acutely 

attuned to architectural and lifestyle elements, 
fueled by younger generations’ demand for 
curated environments.

“The term ‘Creative Office’ is completely 
overused and becoming obsolete—it is really 
just contemporary office,” explained Trifunovic. 
“Design, entertainment and tech tenants have 
dictated the trend. What was once niche is now 
the standard.”

To discuss leasing and investment opportunities from 
West LA to DTLA, contact Aleks Trifunovic at 
(310) 899-2721 or atrifunovic@leewestla.com

What We Talk About  
When We Talk About  
Creative Office

The term  
‘Creative Office’  

is completely  
overused and  

becoming obsolete.
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In March, Hudson Pacific Properties, Inc. and 
Macerich announced the formation of a joint 
venture through which Hudson Pacific and 

Macerich will work together to transform the 
approximately 600,000 square-foot Westside 
Pavilion into approximately 500,000 square 
feet of state-of-the-art creative office space, 
while retaining the approximately 100,000 
square feet of existing entertainment retail 
space. 

The joint venture will be held 75% by Hud-
son Pacific and 25% by Macerich. 

The companies estimate total project costs, 
including the asset value at contribution, in the 
range of $425-475 million, with each partner 
contributing their pro rata share. The construc-
tion is expected to be completed by mid-2021. 
Hudson Pacific will serve as the joint venture’s 
Managing Member and the property’s day-to-day 
operator and developer. 

Victor Coleman, Chairman and CEO of 
Hudson Pacific, said: “Westside Pavilion is a 
perfect opportunity for us to reposition a mar-
quee asset in a premier location—this is what 
we do best. The project is poised to capture the 
strong demand from tenants for creative office 
space on the west side of Los Angeles. We look 
forward to working with Macerich and to mak-
ing our signature improvements to the property, 
which we believe will greatly benefit the sur-
rounding community.” 

Art Coppola, Chairman and CEO of Mace-
rich, said: “Our joint venture with Hudson Pacif-
ic will enable us to maximize the value of this 
incredibly well-situated real estate with dynamic 
new uses—something Macerich has always 
excelled at. Hudson Pacific brings great expertise 
in the creative office space segment, and we are 
pleased to partner with them on this exciting, 
high visibility project.” 

Westside Pavilion is located proximate to the 
I-405 and I-10 freeways and steps from the Expo 
Line light rail’s Westwood/Rancho Park station. 
The property is immediately adjacent to the res-
idential enclave of Cheviot Hills, and less than 
three miles from the business and residential 
communities of Century City, Westwood, Culver 
City, Mar Vista and Brentwood. The property’s 
proximity to these neighborhoods, excellent 
access to freeways and public transit, and its large 
footprint and parking areas make it ideal for 
redeveloping office space. 

Hudson Pacific Properties is a vertically 
integrated real estate company focused on 
acquiring, repositioning, developing and oper-
ating high quality office and state-of-the-art 
media and entertainment properties in select 
West Coast markets. Hudson Pacific invests 
across the risk- return spectrum, favoring oppor-
tunities where it can employ leasing, capital 
investment and management expertise to cre-
ate additional value. Founded in 2006 as Hud-
son Capital, the company went public in 2010, 
electing to be taxed as a real estate investment 

trust. Through the years, Hudson Pacific has 
strategically assembled a portfolio totaling over 
17 million square feet including land for devel-
opment, in high growth, high-barrier-to-entry 
submarkets throughout Northern and Southern 
California and the Pacific Northwest. The com-

pany is a leading provider of design-forward, 
next-generation workspaces for a variety of 
tenants, with a focus on Fortune 500 and lead-
ing growth companies, many in the technology, 
media and entertainment sectors. As a long-
term owner, Hudson Pacific prioritizes tenant 

satisfaction and retention, providing highly 
customized build-outs and working proactively 
to accommodate tenants’ growth. 

For more information please visit  
HudsonPacificProperties.com. 

Introducing our

INSTITUTIONAL
BRIDGE PROGRAM

Interest Only. No prepayment penalty. No yield maintenance.

FOR LOANS 

$10 Million – $50 Million

Lone Oak Fund, LLC is licensed as a California Finance Lender under Department of Business Oversight license number 603B623. ©Lone Oak Fund, LLC. All rights reserved.

San Francisco 
415.766.6780LoneOakFund.comLos Angeles 

310.826.2888
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Hudson Pacific Properties and Macerich Form Joint 
Venture to Redevelop Westside Pavilion as Creative 
Office in West Los Angeles
Redevelopment to Provide 
Approximately 500,000 Square 
Feet of Creative Office in a Prime 
Los Angeles Location Adjacent to 
Freeways and Public Transportation
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The Los Angeles region offers a wealth of 
resources for a company like Tangram 
Interiors to tap into for its highly creative 

commercial workspaces. The Tangram Studio 
division leverages this environment for world-
class local sources that can meet its exacting 
standards and innovative approach.

Tangram Studio has always focused on local 
procurement for everything from glass and metal 
to plastics and upholstery used in the custom 
solutions it creates for clients. Among the 
advantages of that approach are control, turn-
around and long-term relationships.

PARTNERS MAKE THE DIFFERENCE
“We like co-creating and working closely 

through details and ideas with our vendors,” 
noted Charlotte Wiederholt, Creative Director 
for Tangram Studio. “As industrial designers, 
we know a lot about design, but we don’t always 
know everything about the manufacturing 
process.”

One of Tangram Studio’s key suppliers is Val-
entine Woodworks in Fullerton, a manufacturer 
of high-pressure and thermal fused laminates, 
rigid thermofoil and veneer components. The 
company has been a Tangram partner for more 
than 15 years. With roots in aerospace interiors, 
they understand how to design and produce cost 
effectively and on schedule.

“Working with Tangram Studio is awe-
some, because it’s not the same thing over and 
over. Everything they do is reinventing the 
wheel,” said Tony Lenzini, President of Valen-
tine. “When we tackle a new design, we work 
together to figure out how to make it, what 
materials will work, and how to manufacture it 
economically.”

FROM DESIGN TO FINISHED PRODUCT
A Tangram project typically starts by meet-

ing with an architect or designer for input on 
the  requirements, including budget. From that 
input, initial concept renderings are generated 
for review. At the same time, the Tangram 
design and engineering team refines the meth-
ods for production, including identification of 
best-in-class suppliers. 

“A lot of people can draw anything to 
look great on a computer,” said Wiederholt. 
“But the problem is that you can’t actually 
make everything. We are sure that what we’re 
showing our clients we can in fact build and 
build well enough to live up to our 10-year 
warranty.”

According to Lenzini, “We go through the 
requirements without preconceived limitations 
and figure out what we can do well. But we’ll 
also come back to value-engineer the assign-
ment with Tangram. We save a lot of time by 
doing that.”

Once the client signs off, the next step is 
detailed shop drawings in SolidWorks, CAD 
drawings and physical samples. The assemblies 
are broken down into individual parts, as many 
as 500 to 700 for some projects. From a set of 
drawings and electronic files, suppliers like 
Valentine can then begin programming their 
machinery for production. 

“Typical practice is to hand your require-
ment over to a vendor who is going work with 
their sources and try to hit the mark,” said 
Wiederholt. “But there’s a major risk of infor-
mation getting lost in translation, for misun-
derstandings or missed expectations. Being on 
the same team makes a huge difference in the 
outcome.”

SEEING IS BELIEVING
Working with Tangram Studio, clients have 

the opportunity to visit the local suppliers to see 
where and how their items are being produced. 
The result is a strong level of confidence and 
peace of mind that they are in good hands.

“The connection to things actually being 
made is something in general Americans are a 
bit removed from. There’s a fascination around 
‘wow, you’re making this for me and I get to 
see it and meet the people who are actually 
building it for me. Our clients always love the 
experience of going to the factory,’” remarked 
Wiederholt. 

Once a project is complete, a treat for a 
supplier like Valentine is an opportunity to see 
the overall finished product for which their 
work may have been one of 10 different com-
ponents in addition to glass, metalwork, fabrics 
and so forth. 

WHAT MAKES LA SO UNIQUE?
“There’s definitely a drive here to do some-

thing creative. People are always trying to push 
the boundaries in Los Angeles,” Wiederholt 
concluded. “What people are doing in L.A. is 
really fascinating. We love to drive around in 
the alleys of the city. What can we see and find? 
What are people building? You can find it in 
the Valley. You can find it in Fullerton. You can 
find it downtown and in the arts district. You 
don’t see that diversity anywhere else, at least 
not at the scale of right here in Los Angeles.”

Learn more about Tangram Interiors by visiting  
tangraminteriors.com

Local Partners Help Bring Creative Workspace 
Concepts to Life

1) Charlotte Wiederholt, Creative Director 
for Tangram Studio collaborates with one 
of Studio’s lead engineers; (2) Custom 
Height-Adjustable Workstations at Imagine 
Entertainment designed by Tangram Studio in 
collaboration with Rios Clementi Hale Studio, 
tops by Valentine Woodworks; (3) A view 
from inside Valentine Woodworks’ Fullerton 
Headquarters.

1

2

3
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Freehand LA Hotel
LOS ANGELES

PROJECT HIGHLIGHTS
�   Creative “reboot” of the iconic downtown Commercial Exchange Building
�    13-story, 226-room project
�    Vibe is a blend of ‘young and hip hostel meets trendy hotel’
�    Street-level shops and four separate venues for dining or gathering

The Freehand LA hotel is an adaptive reuse 
and upgrade of LA’s historic, 116,230 
square foot Commercial Exchange Build-

ing, located at 8th and Olive Streets in  
downtown LA. 

Developed by the New York-based Sydell 
Group, Freehand LA is part of Sydell Group’s 
upscale hostel/hotel chain that caters to group, 

international, and 
youth travelers.  
The 13-story, 226-
room Freehand LA 
combines the young 
and hip vibe of a  

hostel with all of the amenities of today’s 
trendiest hotels. 

This beautiful and creative space features 
suites, premium hotel rooms and shared accom-
modations with as many as six beds that can  
be reserved by groups or individually. Upgraded 
amenities include enhanced bedding, valet and 
bellman service, and room service. 

Freehand LA also features street-level  
shops and four venues for dining and socializ-
ing. The building was the first in its immediate 
vicinity built to the maximum allowable  
building height. It also boasted three high-
speed elevators, offices with abundant light, 
elegant mahogany trim and millwork, and  
coveted two-hour street parking in the  
immediate vicinity. 

CREATIVE 
SPACES
SPOTLIGHT
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The Mayumi, a new residential concept by 
HQ Development, is located in the epicen-
ter of Culver City.  This new space has been 

fashioned into a remarkable 35-unit flexible-stay 
residence catering to long-term visitors looking 
for a monthly all-inclusive residential stay alter-
native and creative space.

Mayumi provides the best of both worlds – a 
private haven and social hub. Created to provide 
an unparalleled living experience crafted on a 
foundation of design, flexibility and community, 
Mayumi members can enjoy luxurious private 
rooms and common areas to connect with others.

Private Rooms: Each member is provided 
their own unit, with an ensuite private restroom 
featuring a soft water system and rain shower. An 
in-room touchscreen managing lights, shades and 
thermostat provides full control of the environ-
ment right at the member’s fingertips, as well as a 
50-inch Smart TV with DirectTV service. Mayu-
mi also offers a free private network with high-
speed fiber and weekly housekeeping services.

Common Kitchen: Members have full access 
to a spacious kitchen, including high-end appli-
ances, plates, refrigerator and dining area.

Common Courtyard: The courtyard provides 
members a place to experience a functional and 
plush outdoor space to enjoy one of the best 
perks of Southern California - the weather. The 
lounge areas provide a great space for social 

gathering and are equipped with a spacious fire 
pit area, state-of-the-art BBQ area, as well as 
places to work, host group dinners or just take a 
moment to relax near the relaxing water feature.

Long-Term Residential Living: A resi-
dent’s stay is flexible with digital keys allowing 
the member and other members access within 
the community.

Shared and Private Spaces: Fully furnished 
and maintained by a housekeeping service. The 
Mayumi takes care of the all the necessities: util-
ities, bedding, dishes, appliances. There are also 
fun community activities planned that members 
can join such as influencer panels, fitness classes, 
culinary events, film screenings and more.

The Mayumi model lends itself to the geo-
graphically mobile demographic catering to the 
sought-after talent that is pouring into Los Ange-
les from around the country. By offering access 
to flexible-stay options starting at $100 a day for 
a month stay, The Mayumi offers a unique living 
option for those wanting the comfort of their 
own space and first-rate amenities without having 
to pay the high nightly rate of a hotel stay or liv-
ing under the thumb of a homeshare owner with 
all the extra costs that go along with it. Located 
in Culver City, guests have access to the vibrant 
creative, startup and events scene nearby.

Los Angeles continues to attract long-term 
stay visitors for both business and travel and 

the need for more flexible housing options has 
become very apparent. 

“We came to understand that flexible-stay 
options in Los Angeles are sorely lacking, 
especially for millennials and creative talent 
who are looking for an immersive and seam-
less living experience,” noted Robert Herscu, 
CEO of HQ Development. “Essentially, we’ve 
applied the same high-end product, beautiful 
design and turn-key model that our creative 
office tenants have enjoyed to the residential 
co-living concept.”

The innovative concept is a natural fit for HQ 
Development, whose projects throughout Culver 
City, Hollywood and Santa Monica have attract-
ed heavyweight companies in creative industries 
as its tenants. With the opening of Mayumi, HQ 
Development will mark its entry into the residen-
tial market and similarly endow the surrounding 
neighborhoods with a thriving energy. 

As Robert Herscu remarked, “Our intent is to 
make Mayumi synonymous with luxury, flexibil-
ity and comfort. Our drive to create a distinctive 
living experience is as fierce as our residents’ 
passion to make their mark in LA.”

Additional flexible stay locations are currently in 
development, with expected availability in 2019.  
For more information on Mayumi and booking, 
please visit www.themayumi.com

The Mayumi Launches Creative 
Residential Stay Alternative

IMAGES BY ROGER DAVIES

32-40_WBLA_supp.indd   40 5/31/18   4:48 PM




