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Circa
DOWNTOWN

PROJECT  
HIGHLIGHTS
■    Private rooftop park and pool 

resort that spans two acres
■    Located across the street from  

LA Live
■    Two twin state-of-the-art 35-story 

glass towers 
■ Tailored services for a personalized  
   living experience

Circa is a new collection of luxury 
apartments unlike anything Downtown 
Los Angeles has seen before. Designer 

residences and penthouses with unrivaled 
views, lavish amenities and a two-acre rooftop 
park and pool retreat. Plus, these stunning 
new apartments are positioned in the city’s 

most enviable address, 
right across the street 
from LA LIVE.

The lavish, 
tailored living spaces 
are adorned with 

bespoke finishes, coverworthy looks and 
breathtaking views in every direction.

Move ins are scheduled to begin on 
September 30th for Circa, offering a living 
experience highlighted by a private rooftop 

park and pool resort that spans two acres and 
offers an endless menu of experiences,  
lounges and spaces to retreat, gather and 
entertain. All matched by tailored services 
and a personalized living experience.

Circa will hold 648 market-rate apartments 
and 48,000 square feet of retail and restaurants 
within two, 35-story glass towers.

The smallest apartments in the 
development will be about 700 square feet, 
while the largest—the penthouses—will 
measure about 3,800 square feet.

The oval shape of the towers is intended 
to create maximum view corridors for every 
unit. Interior architecture for the project is by 
Hanson LA.

Circa will hold 648 market-rate apartments and 
48,000 square feet of retail and restaurants within 

two, 35-story glass towers.

CREATIVE 
SPACES
SPOTLIGHT
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New Building Paint

Newly Remodeled Gym 
& Locker Rooms

State-of-the-art 
Gym Equipment

Building top 
Signage Opportunities

Yoga & Stretching 
Lounge

New Elevator Cabs

Indoor/Outdoor 
Workspace

New Café & Coee Shop

Renovations Underway1,000 – 40,000 SF Available

(424) 294 3413
Steve Solomon
Regional Director - LIC 00956150

Kristen Bowman
Vice President - LIC 01951586

Jones Lang LaSalle Brokerage, Inc. 
Real Estate License # 01856260

Flexible, multi-room 
conferencing center

State of the art 
AV technology
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Oceanwide Plaza, the first North American 
development by prominent international 
developer Oceanwide Holdings, is set to 

become one of the most significant mixed-use 
developments in the history of downtown Los 
Angeles. Oceanwide Plaza will encompass a 
variety of lifestyle offerings including a new 

five-star Park Hyatt 
hotel, a collection 
of curated retailers 
and restaurants and 
a refined residential 
offering bringing a 

new level of sophistication to L.A.’s sports and 
entertainment district.

Located directly adjacent to the Staples 
Center and L.A. Live, Oceanwide Plaza will 
comprise three residential and hotel towers 

along with a seven-story lifestyle podium 
anchored by an approximately 166,000-square-
foot open-air galleria creating a vibrant new 
shopping, dining and entertainment destina-
tion. Nearly 700 feet of ribbon-shaped LED 
signage along Figueroa Street will wrap the 
generous lifestyle center as the character-defin-
ing hallmark of Oceanwide Plaza, greeting local 
guests and travelers from all over the world.

Park Hyatt Los Angeles will be the sixth 
U.S. location for the luxury global hotel brand. 
The 184-room hotel, including 34 suites, will 
feature a sophisticated character courtesy of 
acclaimed international design firm Studio 
Munge. The Park Hyatt brand’s signature 
approach to service and masterful attention to 
detail, along with its strategically chosen loca-
tion within Oceanwide Plaza will offer a person-

alized experience yet to be seen in Los 
Angeles.

Imaginatively designed by CallisonRTKL 
to serve as an oasis from the bustling energy of 
downtown, the luxury hotel will be connected 
to the 100-foot retail and amenity podium 
known as The Collection at Oceanwide Plaza. 
The retail space design by the global architec-
ture firm will lend to experience-driven guest 
accommodations amid a dynamic environment 
for innovative retailers to showcase unique mer-
chandising concepts and sought-after products. 

Scheduled for completion in early 2019, 
Oceanwide Plaza is owned by Oceanwide Plaza 
LLC, which operates as a subsidiary of Bei-
jing-based Oceanwide Holdings Co. Ltd. one 
of the largest non-government controlled con-
glomerates in China.

Oceanwide Plaza will 
encompass a variety 
of lifestyle offerings 
including a new five-
star Park Hyatt hotel, 
a collection of curated 

retailers and restaurants 
and a refined residential 

offering.

Oceanwide Plaza
DOWNTOWN

PROJECT HIGHLIGHTS
■    Three residential and hotel towers along with a seven-story lifestyle 

podium anchored by an approximately 166,000-square-foot 
open-air galleria 

■    Located across the street from LA Live
■    Nearly 700 feet of ribbon-shaped LED signage along Figueroa 

Street will wrap the center as a character-defining hallmark of 
Oceanwide Plaza

■ Park Hyatt Los Angeles will feature 184 rooms, including 34 suites

CREATIVE 
SPACES
SPOTLIGHT
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In a 1031 exchange? Contact us for the perfect asset  
to fulfill your trade AND pull out cash tax-deferred.
 
• Rare opportunity to acquire brand-new CVS Zero Cash Flow Properties from the most recent CVS  

   sale-leaseback portfolio. Over 35 stores located throughout the country are still available.

• Zero Cash Flow Financing: Easily-assumable, 22-year, fully-amortizing financing with below-market fixed     

   3.901% interest rate.

• Perfect 1031 Exchange Asset: The ZCF structure and paydown/readvance feature make for the perfect     

   1031 upleg as it allows owners to withdraw equity and sit on the sidelines rather than trading in to other  

   assets with aggressive cap rates.

• Paydown/Readvance: Structure allows for low equity contributions with high long-term return on initial     

   investment and enables an investor to pull out equity tax-deferred.

• Long-Term Leases: Brand new 25 year leases which expire January 31, 2043.

For more information, please contact:
SAND CAPITAL (480) 949-9011

JAY STEIN (President)  jdstein@sandcapital.net   |   MATT STURCKEN (Associate)  msturcken@sandcapital.net 

ANDREW LAU (Director)   alau@sandcapital.net
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Avalon West Hollywood
WEST HOLLYWOOD

PROJECT HIGHLIGHTS
■    The development features a public central plaza and pedestrian mews, 

neighborhood-serving retail, and a Trader Joes market 
■    Movietown Square features 77-units of affordable senior housing above the 

Trader Joes market 
■    Located across the public plaza are the two market-rate buildings, which 

are connected via an iconic bridge element 
■ Great Santa Monica Blvd. Location

Avalon West Hollywood offers a 
multi-generational urban lifestyle 
that embraces the energy of its 

surrounding movie industry neighborhood 
and the vibrant street-life of Santa Monica 
Boulevard. 

The exteriors are designed in a 
contemporary modern style, conveying 
the spirit and urban character of West 

Hollywood. At 
street-level, the 
development 
enhances the existing 
urban fabric with 
a public central 

plaza and pedestrian mews, neighborhood-
serving retail, and a Trader Joes market. 

The community consists of three individual 
buildings that sit atop a common 2.5-level 
subterranean garage.  

The first building, known as Movietown 
Square, features 77-units of much needed 
affordable senior housing above the Trader 
Joes market. The community offers extensive 
resident amenities, including a media center, 
gym, and roof top deck with community 
gardens. 

Located across the public plaza are 
the two market-rate buildings, which are 
connected via an iconic bridge element. The 
bridge, which orients residents towards the 
Hollywood Hills, also acts as a mediating 
piece that reconciles the difference in 
architecture of the two buildings. 

CREATIVE 
SPACES
SPOTLIGHT

usa.skanska.com       CA 817578 / 140069

Building What Matters

6th Street Viaduct Replacement

Hollywood Presbyterian Medical CenterTransbay Transit Center
LAX Midfi eld Satellite Concourse North 
Enabling Projects
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JOHN KOSTREY

john@thekostreycollection.com

323.785.7545 | dre#: 01729039

KATHARINE DEERING

kdeering@thekostreycollection.com

310.382.4908 | dre#:01934262

THE KOSTREY COLLECTION
Two Mid-City Income Properties 

JUST
REDUCED

EIGHT-PLEX  |  $1,299,000
TOTAL: 10 BED | 8 BATH | 6,202 SF

Well-maintained and centrally located 
8-plex adjacent to Leimert Park. Each 
unit features hardwood and tile floors, 
spacious living area and kitchen, 
separate hot water heaters, and one 
covered parking space each. Ideally 
situated minutes from the USC campus.

2601 W.
48TH STREET

JUST
REDUCED

FOUR-PLEX  |  $1,399,000
TOTAL: 8 BED | 4 BATH | 5,634 SF

Lovely Spanish 4-plex in exciting Mid-City/
Lafayette Square neighborhood. Each unit 
is 2 bed / 1 bath with hardwood floors, 
ceramic tile floors in bathrooms, crown 
moldings, baseboards, flat ceilings, dual-
paned windows, granite counters in kitchen, 
fireplaces, and washer/dryer inside the unit.

4537 
ST. ELMO DRIVE
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With 40 years of experience under his belt, 
Marvin Markowitz is no stranger to the 
real estate community. It all started for 

Marvin in 1969 when his family purchased Fac-
tor’s Famous Deli; a cornerstone of the Jewish 
community located in the heart of Los Angeles. 
Today, Factor’s Famous Deli celebrates its 70th 
year of business, having been in the Markowitz 
family for 50 of those years. 

In the late 1970s, Markowitz expanded his 
business aims and moved into real estate devel-
opment. Learning the trade from his father in 
law Nathan Rosenblatt, Markowitz committed 
himself to learn all he could about multifamily 
development, acquisition, entitlement, and 
design. Shortly after, he found that owning and 
building properties was his passion in life and 
started his own real estate company, the Mar-
Mar Group. 

Today, he focuses on restoring multifamily 
buildings in Beverly Hills and the greater Los 
Angeles area. He believes this is the key to 
unlocking LA’s submarket. “Multifamily is a 
shortage in our neighborhood, and this is what I 
am trained to do,” he said. 

Believing whole-heartedly in the potential 
of Beverly Hills’ high-end market, Markowitz 
works hard to create quality developments that 
serve to enhance and improve the community. 
To ensure this, he proudly oversees all aspects of 
his developments; from the management of con-
struction to crafting all final design details. 

To further the scope of his developments, in 
2016 George Smith Partners introduced Mar-
kowitz to Parkview Financial, a direct private 
lender founded by a former real estate developer 
and general contractor focusing on ground-up 
construction financing in the Western United 
States. Equipped with over 100 years of com-
bined construction experience, Parkview served 
as a prime choice for the underwriting, manag-
ing, and servicing of Markowitz’s construction 
loans.

“Parkview gives me the respect and structure 
to get my projects closed and finished in good 
standing…Parkview has given me financing the 
way a lender should and made my life easier,” 
he said. 

Continuing his journey to create more multi-
family units, Markowitz has begun development 
on three projects across the Los Angeles and 
Beverly Hills area, utilizing his financing from 
Parkview Financial. 

Bedford-  Located at 1226 S. Bedford St in 
Los Angeles, Marvin has secured a $13.5 million 
loan from Parkview Financial and approval from 
the City of Los Angeles for the construction of 
20 apartment units across five stories, including 
one level of subterranean parking. 

Corning- Located at 1055 S Corning St, 
Marvin will use a $13 million construction loan 
to create 19 apartment units across five stories 
over two levels of subterranean parking with 
a net rentable/sellable component of 27,706 
square feet. 

La Peer- For the Beverly Hills Market, 
Marvin alongside partner Bobby Freedman will 
use a $20 million construction loan to create 
sixteen luxury 2-3 bedroom condominiums 
ranging from 1,846-2340 SF at 154-168 N. La 
Peer Drive.  

The La Peer project is a particularly special 
development for Marvin as it marks the last 
partnership between himself, and his late father 
in law, Nathan Rosenblatt. 

These projects, alongside his partnership 
with Parkview, serve to prove Markowitz’s 

commitment to creating more multifamily 
development in the Los Angeles and Beverly 
Hills area. “As a former developer of multifamily 
in Los Angeles, Paul Rahimian and his team at 
Parkview understand the development process 
better than any bank or other lender could ever 
comprehend,” said Markowitz.  

And for Parkview, their partnership with the 
longtime developer is looking like only the start 
to further opportunities in the multifamily devel-
opment arena. “Our seasoned developer believes 
multifamily is still strong and we are pleased to 
continue our relationship with him,” said Paul 
Rahimian, CEO at Parkview Financial. 

For Markowitz, the journey that began with 
his families’ acquisition of Factor’s Famous Deli 
in 1969 has now come full circle. “Multifamily 
building will continue to restore and enhance 
the community,” he said, “if we build more and 
more apartments, we will help the people of 
Los Angeles with the vast shortage of livable 
units and make Los Angeles a better city for 
everyone.”

Learn more by visiting parkviewloan.com.

Local Developer Creates Partnership with Parkview 
Financial to Ensure Multifamily Restoration Continues

1055 S. Corning St,  
Los Angeles, CA 90035

168 N. La Peer Dr,  
Beverly Hills, CA 90211

1226 S. Bedford St,  
Los Angeles, CA 90035
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MORE THAN CONSTRUCTION    

700 S. Flower St, ste 575
 Los Angeles, CA 90017

(213) 212-9802

L.A.BUILDING
WHO's

By DAN HAAS

For years, sustainability has been more than 
just a buzzword in the construction industry 
– and with good reason.  As stewards of a 

planet with limited natural resources, isn’t it 
in our own interest to build projects that con-
sume less energy?

Here on the West Coast, and in Los Ange-
les in particular, we’re no stranger to building 
sustainably. Earlier this year, California once 
again found itself on the U.S. Green Building 
Council’s list of Top 10 States for LEED-certi-
fied buildings. The bulk of the new structures 
throughout downtown Los Angeles are highly 
efficient with many achieving a high level of 
LEED certification, but we can help take our 
green building approach even further.

Two years ago, as California wilted in 
drought, we were not fully equipped to max-
imize water re-use when we needed it. Last 
year, as the rains returned, we had the inverse 
problem: water running off to the ocean before 
being put to good use. Communities were 
quick to restrict lawn watering in the former 
instance, but there was no dash to create com-
munity-level rainwater collection systems in 
the latter.  The City of Los Angeles is already 
looking forward with design requirements 
that incorporate gray water recover systems in 
anticipation of technologies that will become 
available to recover and recycle this resource.  
Imagine if we had self-sustaining buildings 

capable of operating “off the grid” without 
relying on an already taxed system. 

Now we are entering the era of the Living 
Building, the industry’s most rigorous perfor-
mance standard to date. According to the 
International Living Future Institute (ILFI), 
Living Buildings operate as cleanly, beautifully 
and efficiently as nature’s architecture. Living 
Building Challenge construction – buildings 
that use net-zero water and energy among 
other environmental benefits – are enabling 
new technologies to be integrated into con-
ventional buildings more than ever and can 
provide a next level approach to sustainable 
building that our City needs. 

Implementation of new ideas is usually eas-
ier said than done. The Living Building Chal-
lenge has rigorous performance requirements 
for buildings, and can seem daunting to proj-

ect teams already pressed for time and budget. 
However, the long term impacts for an owner 
to make this bold choice are significant, both 
to their local community and the campus, and 
will “pencil out” over the life of the project.

Those familiar with green certification 
systems may wonder how Living Buildings 
compare financially to a close neighbor, LEED 
Platinum. A High Performance Building Cost 
Effectiveness Study we did for the City of 
Santa Monica in 2015, showed that total proj-
ect costs for a Living Building were approxi-
mately 13 percent higher than LEED Platinum 
and that the simple payback (not including 
cost of money, etc.) is 29 years for a Living 
Building compared to 17 years of a LEED 
Platinum building. In the future we believe 
that costs for systems used to achieve LBC 
will decrease over time.  We did not attempt 

to quantify the health, wellness, productivity 
and societal benefits realized from the Living 
Buildings as part of the study.

Skanska’s vision to “build for a better soci-
ety” pushes us to think for the future and focus 
on sustainable practices in everything we do. 
Skanska completed the West Coast’s first and 
the world’s fourth certified Living Building 
with the Bertschi School Classroom Addition 
in 2011 (certified in 2013), and has moved on 
to build two other Living Buildings, as well 
as several Net Zero Energy facilities. There 
are currently only 22 fully certified Living 
Buildings in existence, and only 400 registered 
Living Building Challenge projects in 23 
countries around the world. There are only 50 
certified Net Zero Energy structures.

As we look at the projected population 
and economic growth anticipated in our Los 
Angeles communities, we must reimagine the 
relationship between our built environment 
and the natural resources it takes to build and 
operate our buildings. We need to acknowledge 
that in order to push green design forward, 
sometimes it is necessary to take on new con-
struction challenges like Living Building. The 
more we push ourselves to build as sustainably 
as possible, the easier it will be to achieve the 
green city of the not-too-distant future.

Dan Haas is Preconstruction Director for the 
Greater Los Angeles Area for Skanska USA 
Building Inc. Learn more at USA.Skanska.com.

Los Angeles Can Thrive with Living Buildings

The long term impacts for an owner to make this 
bold choice are significant, both to their local 

community and the campus, and will “pencil out” 
over the life of the project.
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Mult i  Fami ly  | Spec  SFR  |  Mixed Us e  

R eta i l  |  O ff ic e  |  Indus tr ia l  |  E nt i t led  La nd  

Private Construction Lender 

Up to 75% Loan to Cost 

$3M - $75MM 

Rates Start at 8.99% and 1.5 points  

PARKVIEW FINANCIAL  |  310.996.8999 | WWW.PARKVIEWLOAN.COM  
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By TODD C. PENNINGTON

Build Group entered Southern California 
in late 2016 and have embarked on an 
aggressive journey to match their success in 

San Francisco  since their inception in 2008. 
The last two years have been fantastic and 
they remind me of some exciting days during 
the beginning of my career. During that time I 
was working for a company that was in the top 
three of the ENR list after a 10 year growth run 
and they were featured on an ENR cover story. 

It explained how that 
company’s growth orig-
inated from hiring the 
very best people in the 
industry and letting 
the company grow by 

their rate. I am excited today to be our leader 
of growth and a facilitator of our team’s talents 
and energies. It was the E.R. Street way then 
and has become my passion ever since. It’s just 
about creating a culture for people to thrive 
and enjoy the careers they chose.

 At Build Group today, it is all about our 
culture; we are builders of great projects, peo-
ple and client relationships. We simply look 
at our projects through the eyes of our clients 
and satisfy their needs with proactive problem 
solving, industry leading controls and teams 
led by dedicated work ethics and synergy. Our 
people are our greatest assets and we invest in 
recruiting, training and rewarding the best for 

delivering successful projects and supporting 
our growth.

 We expect our people to grow into becom-
ing the best people they can be and in doing 
so, we know that will support our growth. I had 
the privilege of meeting John Wooden while I 
was in college who, like E.R. Street, patented 
his success with a pyramid of fundamental 
values and his definition of success, in general, 
being the best you can be. Whether our Core 
& Shell Group building very big projects, our 
Special Projects Group building smaller seis-
mic, renovation or interior improvement proj-
ects or turnkey concrete work, our team works 
together to “make things happen.” However, in 
the process, we also make it fun. Everyone here 
are good friends, enjoy work and treat each 
other with respect, like family.

 Our mission, is “We Build, People, Value 
and Trust.” Our values include Excellence, 
Character, The Team, The Individual, 
Adaptability, Financial Responsibility and 
are underpinned by both Quality and Safety. 
We all learn and apply these in our Quarterly 
Town Hall meetings where we openly share 
best practices and lessons learned. Further, we 
discuss how they apply to our daily work deci-
sion making and growth planning. In order to 
reinforce daily, our people carry wallet cards 
with emergency procedures on one side and 
our mission and values on the other.

We have recently completed projects 
including Argyle House for Related Group in 
Hollywood, three Equinox locations, Irving 
Company office complex renovation among 
many others. We are now preparing for six new 

jobs this month including the Shoreline Gate-
way, 9401 Wilshire and UC Riverside Hotel. 

Our results besides hiring great people 
and building great projects also include being 
named an LABJ best place to work among all 
construction companies for the last two years, 
and a fastest growing company with growth last 
year of 200% and next year also forecasted at 
200%. Meanwhile our safety and quality results 
have been excellent too. Going forward, we 
strive to not only be a builder of projects and 
people, but to make a difference in the com-
munities we are working in. We are also always 
seeking better ways to make a difference and 
improve the industry we serve.

Todd C. Pennington is President of Build Group. 
For more information, visit buildgc.com.

More than Construction: We Build, Value, People, Trust

WHO’S 
BUILDING 
SPOTLIGHT
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S E E  T H E  S E E  T H E  P O S S I B I L I T I E SP O S S I B I L I T I E S

E N G A G E  T H E  P O W E R  I N  P E O P L E

D E L I V E R  VA L U E

I N  E V E RYT H I N G  W E  D O.

L.A.BUILDING
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By TIM RUSSELL

You should compare the benefits of leasing 
versus buying your property from a cash 
standpoint, as well as the more obvious 

needs standpoint, such as long term space 
requirements and expansion possibilities. 
While there are benefits to both options, for 
startups there appear to be more benefits to 
leasing than buying. Cash flow is, of course, an 
issue and buying takes a larger portion of your 
hard earned cash up front. 

Here are some other monetary benefits of 
leasing: 

� Your credit rating will not be quite as 
critical for leasing as it would be for buying. 
So again, for startups, this might be a sticking 
point. 

� Your monthly lease payment is tax 
deductible because it’s a business expense. 

� You may be free from paying for building 
maintenance. 

Here are some non-monetary benefits of 
leasing: 

� Freedom to sublet and move to another 
location if you find the need to. 

� No hassle of selling before you can move 
to another location. 

� No loss from owning a building in a bad 
real estate market. 

� No assignment of personnel to oversee 
property issues that the owner should oversee. 

Buying also has its benefits. It all depends 
on your situation and the type of business 
you’re in. Here are some of the monetary bene-
fits of buying: 

� Interest on the mortgage loan is tax 
deductible. 

� You can take annual depreciation deduc-
tions on your taxes. 

� In the long run, you’ll probably come out 
ahead because you won’t be facing increases in 
rent. 

� You’ll benefit financially if the real estate 
market is good when you sell. 

� You may be able to lease out a portion of 
the building if you determine that you have 
excess space. 

� If you need to make substantial changes 
to the building to accommodate your business, 
those changes are owned by you and not your 
landlord. 

Non-monetary benefits of buying include: 
� You can make any changes you want to 

the property. 
� The hours of your business can be what-

ever you want them to be. 
� You are free to stay in the same location 

as long as you wish. 

CASH FLOW ANALYSIS 
If you can’t make a decision based on these 
pluses and minuses, you can (and probably 

should) do a cash flow analysis to see which 
option makes more sense from a cash stand-
point. Before you can do this, however, you 
have to have all of the necessary information 
for making your comparison. This includes 
information like the full cost of purchasing, the 
terms of the lease, the depreciated value of the 
property at the time you would want to move, 
an estimate of the property’s value at that time, 
estimates of maintenance costs, and your tax 
rates. 

To do the cash flow analysis, complete cash 
flow budgets that include all of the expenses 
you would incur for either buying or leasing 
over a set period of time. For the lease analysis, 
you’ll need to determine your net cash outlay, 
which is the amount you end up spending on 
the lease once you’ve subtracted the tax sav-
ings you receive from it. (Remember your lease 
payment is considered a business expense.) 

In order to compare apples to apples from 
a cash flow standpoint, you also have to take 
into consideration the change in the value of 
today’s dollar versus a dollar five years from 
now. This are known as the discount factor 
and can be calculated using most spreadsheet 
applications. 

You’ll also have to know the amount of 
your interest deduction that you will get on 
your business’s taxes. You can arrive at this 
number by multiplying the interest rate of the 
loan by each month’s preceding balance. 

Now for the tricky part... remember above 

where I mentioned estimating the value of the 
property when you would be selling it? This 
is the number that will ultimately determine 
who wins in the battle of the benefits of buying 
versus leasing. Obviously the longer you stay in 
the building, the better off you will be because 
you will be gaining more and more equity. 
However, do you know how long you will actu-
ally be there? Do you know what the real estate 
market is going to do in that time period? Not 
unless you have a crystal ball. 

So, study the current market, as well as 
trends and predictions for as far into the future 
as you can get. Keep in mind that the farther 
out the prediction, the less reliable it will be. 
Arm yourself with as much knowledge as you 
can, and then make your best estimate. You 
know your business and you should have a 
good idea of where it is headed. If you know 
you want to be in an area for the foreseen 
future (say 10 or more years), the market is 
strong, and you’ve identified a building that 
will suit your needs for that timeframe then go 
for it. Ten years of equity can be substantial. If 
you can get a good deal on the property (at or 
below market value) then it certainly makes 
sense to buy if you’ll be there for ten years. If 
you know the building is priced at or above the 
fair market value, or if you think five years may 
be more the length of time you’ll be there then 
think about offering to lease. 

Tim Russell is a freelance writer.
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