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A s the city of Los Angeles evolves, certain 
features of the urban landscape figure 
strongly in the public memory and deserve 

a second lease on life. A cultural work and 
public space for over 50 years, The Music 
Center Plaza has left an indelible imprint on 
LA’s unique urban pattern. The mission with 
this project was not just to resurrect, but to 

transform the central 
circulation area into 
a “plaza for all,” an 
outdoor performance 
venue and pedestrian-

centered nexus for meaningful artistic 
engagement. 

Revitalizing a historic sector of downtown 
Los Angeles alongside other nearby restoration 
efforts has created a vibrant hub for visitors. 
The MCP’s noteworthy municipal and artistic 
neighbors include the Mark Taper Forum, the 
Ahmanson Theatre, the Walt Disney Concert 
Hall, Los Angeles City Hall and the Stanley 
Mosk Courthouse. This cultural and civic 
corridor has long been ripe for redevelopment 
to utterly shift the narrative of DTLA, 
making it a safe space for foot traffic and rich 
community interactions. The renovated Plaza 
has become a public square where people can 
connect over food and art and attend free and 
low-cost activities and events. 

The design pays homage to MCP’s origins 
while updating it to meet the needs of its 
vibrant, diverse 21st-century community. 
Major infrastructure improvements include 
enhanced access, such as ADA seating in the 
bar areas and ADA-accessible entry points.

The project includes five new buildings: the 
Lisa Specht Welcome Center, the Mullin Wine 
Bar, Go Get Em Tiger, Abernethy’s restaurant 
and a dedicated public restroom building. 
Expansive vistas overlook Grand Park and 
showcase native, drought-tolerant plants for a 
relaxing al fresco experience, day or night. 

Four giant LED media screens, sensors 
and cameras adorn the space and allow for 
innovative, crowd-activated art as well as 
traditional live events and simulcasts. This 
dynamic platform welcomes Angelenos with its 
reconfigured “front door,” the Grand Avenue 
staircase, flanked by escalators and will reshape 
the way Angelenos and visitors experience 
downtown.

The Music Center Plaza
DTLA

WHO’S BUILDING

SPOTLIGHT

PROJECT  
HIGHLIGHTS

■  The renovated Plaza has become 
a public square where people can 
connect over food and art and attend 
free and low-cost activities and events
■  Major infrastructure improvements 
include enhanced access, such as 
ADA seating in the bar areas and 
ADA-accessible entry points
■  Expansive vistas overlook Grand 
Park and showcase native, drought-
tolerant plants
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QUEST
FOR

BETTER

A t  S u f f o l k ,

w e ’ v e  a l w a y s  s o u g h t  

t h e  m o s t  i n s p i r i n g

s o l u t i o n s  f o r  o u r  c l i e n t s ’ 

c h a l l e n g e s .  W e  p u r s u e  

b e t t e r  i n  a n  i n d u s t r y  

r u l e d  b y  t h e  s t a t u s  q u o . 

B e c a u s e  w e ’ v e  n e v e r  s e e n 

i m p o s s i b l e  a s  a n  o b s t a c l e ,

b u t  a s  a n  i n v i t a t i o n .

To  t a k e  y o u r  v i s i o n

a n d  f i n d  n e w  w a y s  t o 

m a k e  i t  a  r e a l i t y.

To  l o o k  i m p o s s i b l e  i n  t h e  e y e , 

a n d  p r o v e  i t  w r o n g .

Invest. Innovate. Build. Challenge your idea of  
what a construction company can do.  |  suffolk.com

007-54_labj-fullpages20200323.indd   43007-54_labj-fullpages20200323.indd   43 3/18/20   10:56 AM3/18/20   10:56 AM



L.A.BUILDING
WHO's

44   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT       MARCH 23, 2020

T he first phase of Four Seasons Hotel 
Westlake Village’s multimillion-dollar 
transformation, the remodel of its three 

restaurants, was inspired by the tranquil 
elements of Southern California’s coast and 
the classic era of Old Hollywood glam. Coin 
& Candor, an all-new restaurant for the 

luxury hotel, creates 
a neighborhood 
gathering place 
with both indoor 
and outdoor space. 
Its design combines 

natural textures, bright colors and fresh 
tones with mid-century design. The oculus 
bar serves as both the social and visual focal 
point, providing an inviting environment 
with its open circular shape and aesthetic 
appeal with its white marble bar top accented 
by gold finishes. The outdoor patio features 
mosaic-style tile and overlooks the garden and 
waterfall feature while providing picturesque 
views of the Santa Monica Mountains. A 
60-foot rectangular wine storage room with 
three stunning floor-to-ceiling glass walls 
includes a shelf system for wine bottle display, 
and serves as the perfect partition between the 
entry and private dining area, Avalon.

Coin & Candor’s name pays homage to the 
humble beginnings and early rise to success 
of owner David Murdock, as does Prosperous 
Penny. Previously a lobby area, the space was 
converted to a lounge and serves as another 
gathering point, attracting both guests and 
locals alike. 

Playing in contrast to Coin & Candor’s 
aesthetic, Prosperous Penny features darker 
tones and lighting, designed as a speakeasy. 

The hotel’s Japanese restaurant, Onyx, 
underwent a refresh with California influences. 
Natural materials including hardwoods and 
ceramics pull in nature, along with white 
light fixtures that resemble clouds and veined 
artwork in the booths that nod to both the 
earth and sea. Onyx also received a new  
sushi bar. 

Four Seasons Hotel Westlake Village
WESTLAKE VILLAGE

WHO’S BUILDING

SPOTLIGHT

PROJECT  
HIGHLIGHTS

■  Multimillion-dollar transformation 
features re-imagining of three beautiful 
restaurants
■  Outdoor patio features mosaic-
style tile and overlooks the garden 
and waterfall feature while providing 
picturesque views of the Santa 
Monica Mountains
■  Coin & Candor’s 60-foot 
rectangular wine storage room with 
three stunning floor-to-ceiling glass 
walls includes a shelf system for wine 
bottle display

040-46_WBLA_supp.indd   44040-46_WBLA_supp.indd   44 3/19/20   2:56 PM3/19/20   2:56 PM



MARCH 23, 2020   CUSTOM CONTENT – LOS ANGELES BUSINESS JOURNAL   45   

L.A.BUILDING
WHO's

CBRE CONGRATULATES 
TODD DONEY

For being named to the Commercial Observer’s  
2019 Power List which recognizes the top 25 

influential people impacting the region’s real estate.

Todd Doney, Vice Chairman 
T +1 213 613 3330 | todd.doney@cbre.com 

Historically, Los Angeles was not an office market that experienced significant  
pre-leasing. Those times have changed, thanks to the last wave of entertainment 
and technology firms. We’ve seen tenants committing to blocks of space as large 
as 600,000 and 800,000 square feet that won’t be available for 2 and 3 years. 

By R. TODD DONEY

Our region’s economy is vibrant, and in spite 
of its length, the current cycle hasn’t shown 
signs of stopping as our market fundamen-

tals continue to stay strong. According to our 
firm’s 2020 outlook, we expect tempered growth 
in our commercial real estate market this year 
and while there might be a slowing on a few 
fronts, we are still in expansion mode with a 
robust job market, solid consumer confidence 
and low interest rates. In addition, and very 
importantly so, we are the primary beneficiary of 
what has been dubbed the streaming wars.

Content is truly king today. Submarkets that 
are home to tech, media and entertainment 
continue to outperform others in LA. Aside 
from the big household names that are taking up 
large blocks of office space, we are seeing a trick-
le-down effect to smaller players and ancillary 
businesses that support the industry. This was 
particularly evident in the fourth quarter, where 
smaller transactions – about 20,000 square feet 
or less – dominated the landscape. Everybody is 
benefiting from this trend, whether it’s produc-
tion or post production companies, advertising 
and public relations firms, or catering services. 

This has led to positive absorption for the 
ninth year in a row in Greater LA at 1.2 million 
square feet at the end of last year, according to 

our research. Overall vacancy is the lowest since 
2016 at 13.9 percent across the region. Seven 
submarkets boasted asking lease rates above $5 
per square foot per month at the end of last year, 
including Hollywood, Beverly Hills and Century 
City, plus some of the other west side markets.

But while content is king, so is talent. Our 
thriving economy and our abundance of great 
universities continue to provide an ongoing 
stream of high-quality workers, and employers 
are eager to attract and retain this top talent. 
According to studies, our region boasts 113 
institutions of higher learning with 1.15 million 
students pursuing a degree. That means Greater 
Los Angeles ranks as the U.S.’s second-largest 
college town after New York City.

This war for the brightest workers as well as 
tight labor markets have started to create a slow 
but steady eastward movement away from the 
popular beach-side submarkets. While employ-
ers have long chosen their locations based on 
the homes of their executives, we are seeing a 
noticeable change. Firms are increasingly look-
ing to plant their flags in proximity to where the 
vast majority of their employees live and might 
be commuting from. 

That in turn is opening up submarkets that 
already are or soon will check a lot of the live-
work-play boxes. Arguably, one of the most 
exciting and promising will be Inglewood.

The current development of Hollywood 
Park marks one of the country’s largest projects, 
and it is likely to transform the area and larger 

region with its more than one million square 
feet of office, over 500,000 square feet of retail, 
2,500 residential units, a 300-room hotel, 
25-acre park and outdoor recreational space, 
plus more. And all that adjacent to one of the 
most technically advanced modern-day sports 
venues, SoFi Stadium, which will host the 2022 
Super Bowl, 2023 College Football Playoff 
National Championship, 2026 FIFA World Cup 
and the 2028 Summer Olympics, and it will be 
home to the NFL’s Rams and Chargers. 

Other neighborhoods are already benefitting 
from the strength and eastward migration of 
live-work-play demand, including Hollywood, 
Downtown LA and the Tri Cities. 

Downtown – with its ever-increasing supply 
of new housing, large amounts of available office 
space, and a growing amenity base – continues 

to evolve into a serious contender in the fight 
for quality tenants. In addition to its extremely 
popular Arts District neighborhood, adjacent 

areas, such as Boyle Heights, Frog Town and 
Lincoln Heights are promising similar potential. 
Jeff Worthe and Blackstone’s acquisition of 
the Former Forever 21 headquarters property 
in Lincoln Heights encompassing 39 acres will 
be one of the projects to keep an eye on in the 
coming year.

Given our strong economy coupled with 
the far-reaching effects of the streaming wars 
and a continued influx of investment money – 
Los Angeles County boasted the highest sales 
volumes in 2019 of any U.S. market with more 
than $28 billion – the prospects for this region 
this year are strong. That in turn will continue 
to open up markets to the east that stand to 
benefit from this thriving activity.

R. Todd Doney is Vice Chairman for CBRE.

LA’s Success, Streaming Wars and  
the Eastward Movement

We expect tempered growth in our commercial real estate market this 
year. We are still in expansion mode with a robust job market,  

solid consumer confidence and low interest rates. 
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P ark Fifth is a 24-story, cast-in-place 
concrete apartment building that is located 
adjacent to the historic Pershing Square 

in downtown Los Angeles. Developed by 
MacFarlane Partners, designed by Ankrom 
Moisan Architects and constructed by Suffolk, 
the high-rise luxury building features 347 high-
end apartment units, 120 parking stalls and 
5,300 square feet of ground floor retail.

With the completion of Park Fifth, the 
mixed-use structure stands as a significant 

project in the center 
of a newly revitalized 
downtown. It is 
located across West 
5th Street from the 

Pershing Square Metro Station, which provides 
commuters with underground-rail access to 
points throughout Los Angeles. The building 
is also around the corner from the planned 
route of downtown’s restored, historic streetcar 
line. Pershing Square, one of the largest public 
spaces in Downtown Los Angeles, lies directly 
south of Park Fifth, while Grand Central 
Market, a historic food hall and major local 
attraction, is on the next block to the north.

Park Fifth features a wide range of premium 
amenities, including a rooftop deck featuring 
360-degree, panoramic views of downtown 
Los Angeles; infinity-edge pool with cabanas 
and hot tub; clubhouse with a bar, kitchen 
and pool table; state-of-the-art fitness center 
with cardio, weight room, fitness-on-demand, 
and yoga and pilates studio; onsite resident 
concierge services; business center; courtyard 
for social gatherings; bike storage and repair 
area; and a dog walk and washing station. 

Park Fifth
DTLA

WHO’S BUILDING

SPOTLIGHT

PROJECT  
HIGHLIGHTS

■  The 24-story luxury building 
features 347 high-end apartment 
units,120 parking stalls and 5,300 
square feet of ground floor retail
■  The building is ideally located 
adjacent to the historic Pershing 
Square 
■  Rooftop deck featuring 
360-degree, panoramic views of 
downtown Los Angeles
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