
University of Michigan – Ross School of BusinessSILVER SPONSOR

Alzheimer’s Los Angeles  |  Greenberg Glusker LLP  |  Michelson Found Animals  |  The Private Bank at Union Bank  |  USC Marshall School of BusinessGOLD SPONSORS

DIAMOND SPONSORS

PLATINUM SPONSORS

top left to right: Dr. Helen Easterling Williams (California State University, Northridge), Rebecca Sadwick (Strategica Partners), Lise L. Luttgens (Girl Scouts of Greater Los Angeles), 
Laura McHolm (NorthStar Moving Company), Rachel S. Moore (The Music Center)

bottom left to right: Melanie Lundquist (Partnership for Los Angeles Schools); Alyce Morris Winston (The Jeffrey Foundation),  
Kelly Fisher Katz (John F. Kennedy Center for Performing Arts) and Maria Salinas (Los Angeles Area Chamber of Commerce); Christine Deschaine (Kennedy Wilson)

july 1, 2019

021-45_WC_supp_WINNERS.indd   21 6/27/19   6:00 PM



22   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT   JULY 1, 2019

Publisher’s Letter

T
he Los Angeles Business Journal has made a conscious commitment to recognize the impact of female 
business leaders in and around L.A. County. As we celebrate some of the most powerful women in 
Los Angeles, I think it’s worth noting a quote by another powerful woman — poet and activist Maya 
Angelou, who said, “My mission in life is not merely to survive but to thrive and to do so with some 

passion, some compassion, some humor, and some style.” The growth of this event is a reflection of the 
important roles women play in our business community. 

On June 20, we celebrated women who  are all responsible for moving our economy forward and pushing 
the boundaries of our modern workforce.  This year’s event at the JW Marriott at LA Live was a day of 
inspiration, education and recognition.  We welcomed more than 400 executives in the morning session. 
Discussion topics included Recognize Your Worth and Build Wealth, The Greater Good, The New Age of 
Entrepreneurship and Female Founders, Creating an Inclusive Culture, and Her-story. The afternoon portion, 
which more than 700 people attended, was highlighted by a powerful keynote presentation by City National 
Bank Chief Executive Kelly Coffey and a luncheon awards program where we honored achievements by 
powerful women who make a difference throughout Los Angeles. These remarkable honorees and finalists are 
profiled in these pages.  Many thanks to our events team who helped to make this event possible, and once 
again, congratulations to the 2019 honorees.

Best regards, 

Anna Magzanyan
Publisher & CEO
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RECOGNIZE YOUR WORTH AND BUILD WEALTH

LILI BOSSE
Beverly Hills Council Member, City of Beverly Hills 

Currently serving her second term on the Beverly Hills City Council,  the 
honorable Lili Bosse was originally elected to the Council in 2011. She 
previously served as Mayor in 2014, during the City’s Centennial year, and 
again in 2017. Bosse has served the community for over 25 years as chair and 
member of many commissions, committees, foundations and boards, among them 
the Planning Commission, Traffic and Parking Commission, Arts and Culture 
Commission, Beverly Hills Education Foundation, Wilshire Boulevard Temple, 
Wexner Leadership Program, and as co-founder of The Visionary Women’s 
Organization. 

HEATHER COOPER ORTNER 
President & CEO, Alzheimer’s Los Angeles 

Heather Cooper Ortner joined Alzheimer’s Los Angeles as President & CEO in Fall 
2017. Since that time, she has worked with the Board of Directors and team of ded-
icated staff to spread the organization’s mission to improve the lives of local families 
affected by Alzheimer’s and dementia by increasing awareness, delivering effective 
programs and services, providing compassionate support, and advocating for quality 
care and a cure. She is a highly respected nonprofit leader, recognized for bringing 
an entrepreneurial spirit to the healthcare arena. 

ALICE JUAREZ 
Region Bank President, Consumer Banking, Wells Fargo 

A 28-year veteran, Alice Juarez is region bank president for Wells Fargo’s 
Foothill Valley region. In this role, she oversees nearly 1,220 consumer banking 
team members across 73 branches in Los Angeles and San Bernardino counties. 
A proven Wells Fargo leader with expertise in working with multiple segments, 
she was instrumental in the development and leadership of Central California 
region’s Diversity Council whose efforts embrace and promote diversity and 
inclusion in all aspects of business. 

DR. LOIS M. SHELTON
Professor of Management, California State University, Northridge (CSUN) 

Lois M. Shelton earned a Ph.D. in Business Economics from Harvard University. A 
Professor of Management at California State University, Northridge’s David Nazari-
an College of Business and Economics and an Affiliated Professor in the Doctoral 
School of the Grenoble Ecole de Management, she focuses on firm growth and 
minority and women’s entrepreneurship in her research. She has published articles 
in leading academic journals and was named Co-Editor of the International Journal 
of Entrepreneurial Behavior & Research. 

STEFANIE J. LIPSON 
Partner, Greenberg Glusker LLP 

Stefanie J. Lipson’s practice focuses on providing families with counsel in all 
aspects of their personal legacy planning, including operation and succession 
planning for family owned businesses, tax efficient long term wealth transfer 
solutions, and funding and ongoing administration of family foundations. 
Lipson specializes in providing tax counsel for multi-generational family owned 
businesses, real estate entrepreneurs and high profile entertainment industry 
figures. Her close relationships with her clients and her understanding of their 
businesses and wealth structure allow her to employ a holistic approach to 
addressing a client’s long term planning needs. 

SHANNON O. SULLIVAN 
Executive Director, The Leukemia & Lymphoma Society,  
California Southland Chapter 

As executive director of The Leukemia & Lymphoma Society (LLS) California 
Southland Chapter, Shannon O. Sullivan brings the organization’s cancer cure 
and care mission to life across Greater Los Angeles. A native of Pasadena, Sulli-
van formerly served as chief development officer of Safe Kids Worldwide, a global 
nonprofit that seeks to protect children from life-threatening injuries caused by car 
crashes, fires, drowning and falls. She also led fundraising initiatives at the National 
Parkinson Foundation and Accelerate Brain Cancer Cure. 

KALIKA YAP
CEO, Citrus Studios 

Kalika Yap is a thriving serial (concurrent) entrepreneur whose businesses 
include award-winning brand and digital agency Citrus Studios, based in 
Santa Monica; Luxe Link, the ultimate handbag accessory that keeps women’s 
purses off the floor; and Orange & Bergamot, her latest startup offering a tribe 
and digital marketing for female founders. Her goal? 1M female entrepreneurs 
changing the world!   Yap is also the host of the Entrepreneurs’ Organization 
(EO)  podcast, Wonder - one of the top seven podcasts for women entrepreneurs 
according to Inc.

THE NEW AGE OF ENTREPRENEURSHIP  
AND FEMALE FOUNDERS

TRISH HALAMANDARIS
Director of the UCLA Anderson Venture Accelerator, UCLA Anderson School of 
Management 

Trish Halamandaris returned to UCLA Anderson in 2017 as the Director of the 
Venture Accelerator at UCLA Anderson. The Accelerator provides a six-month 
curated program for early stage startups to translate their entrepreneurial visions 
into innovative solutions. Halamandaris is an award-winning chief marketing offi-
cer whose career has included Disney, Electronic Arts, and Procter & Gamble. Most 
recently, she was head of cloud marketing for Amazon’s Games, and previously was 
CMO for XPRIZE. 

THE GREATER GOOD

AIMEE GILBREATH 
Executive Director, Michelson Found Animals 

With over a decade of groundbreaking work creating solutions for companion ani-
mals and their owners, Aimee Gilbreath is a global leader and authority on pets at 
the intersection of policy, innovation, and research. Gilbreath left her consulting 
career to help launch Michelson Found Animals where she delivered $15  million 
in research funding, founded a prize and grants program, and developed proprietary 
pet technologies that boast millions of customers. Today, Gilbreath is a leader in the 
national policy discussion around pets in society and is spearheading research on 
the vital impacts pets have on human health and social issues. 

LISE L. LUTTGENS 
CEO, Girls Scouts of Greater Los Angeles 

Lise L. Luttgens was appointed the first chief executive officer of Girl Scouts of 
Greater Los Angeles (GSGLA), assuming her role when the six Los Angeles-area 
legacy Girl Scout councils merged in December 2008. Since then, Luttgens has 
brought a renewed sense of growth and stability to the movement and a strong 
sense of community and collaboration to the council. She leads a strategic vision 
for a reinvigorated Girl Scout presence in greater Los Angeles and is keenly focused 
on building a strong, passionate council that effectively serves the 47,000-girl and 
25,000-adult membership. 

PANELISTS & SPEAKERS
KEYNOTE SPEAKER
KELLY COFFEY
Chief Executive Officer, City National Bank 

Kelly Coffey is the chief executive officer of City National Bank, a subsidiary 
of the Royal Bank of Canada (RBC). Coffey is only the fourth CEO in City 
National’s 65-year history. Prior to joining City National Bank, she served as 
the chief executive officer of J.P. Morgan’s U.S. Private Bank. She also spent 
more than 20 years at the firm’s investment bank, where she held a variety of 
leadership positions, including the head of diversified industrials investment 
banking, head of equity, foreign exchange and interest rate derivatives 
marketing, and head of corporate finance advisory in North America. She began 
her career in mergers and acquisitions and spent six years working in Buenos 
Aires, Argentina. She also chaired J.P. Morgan’s Reputation Risk Committee in 
North America and led the investment bank’s Women’s Network. 
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CHICKIE LEVENTHAL
Founder & Owner, Chickie’s Bail Bonds 

Chickie Leventhal has been part of the California bail bond industry from the late 
1960s, when she was first employed as secretary of a surety insurance company. In 
1984, at the age of 50, Leventhal created Chickie’s Bail Bonds, a boutique bail bond 
agency catering to the needs of criminal defense attorneys and their clients, unique 
not only in its concept but also due to the fact that prior to Leventhal, bail had 
been a male-only profession. She is appreciated for her expertise, compassion and 
dedication, ever mindful that an innocent person should not remain in custody and 
that the accused are innocent until declared guilty by the court. 

CREATING AN INCLUSIVE CULTURE

DARA CASTLE
Managing Partner, RSM US LLP 

Dara Castle is the Washington, DC Metropolitan Area Offices managing 
partner  and is the national leader of RSM’s government contracting practice. As 
the market leader, she is responsible for the culture, growth and strategy of the four 
Washington area offices and developing employees to have deep industry expertise 
and to be first choice advisors to the middle market, globally. As the leader of 
RSM’s Women’s Initiative, Castle focuses on the retention and advancement of 
RSM women through the STAR employee network group.  This work includes 
leading the strategy and development of programs and initiatives that address 
gender diversity in RSM’s workplace, workforce, community and marketplace. 

STACY D. PHILLIPS
Partner, Blank Rome LLP 

Stacy D. Phillips is a partner in the Matrimonial and Family Law Practice of 
Blank Rome LLP in the Los Angeles office. She represents a wide variety of high-
net-worth and celebrity clients as they undergo the significant and often difficult 
transitions involved in divorce and custody issues. In practice for more than 30 
years, Phillips is known for her skilled persuasion, adept negotiation, aggressive 
advocacy, and compassion. She is most proud of the Adopt-A-Center Program, 
which she founded in 1999 to recognize a deserving local non-profit organization 
that helps children and families in Los Angeles.

DR. BETTY URIBE 
Executive Vice President, California Bank & Trust 

Dr. Betty Uribe is the Executive Vice President at California Bank & Trust, where 
she leads Commercial and Personal Banking throughout Southern California. With 
three decades in the financial industry, she is recognized as a top financial expert 
in her field. A recognized authority on the psychology of leadership, organizational 
turnarounds, and peak performance, she has been honored consistently for her 
strategic intellect and humanitarian endeavors. 

TARYN ROSE, MD
Founder, Taryn Rose International 
CEO & Co-Founder, Enrico Cuini and ALIA Technology 

Dr. Taryn Rose is an orthopedic surgeon who became a shoe designer  in order to 
give women shoes that felt good as well as looked good.  Her vision for comfort-
meets-fashion was disruptive in 1998 when she created the salon comfort niche in 
the shoe industry. Dr. Rose grew her business to $40 million before selling to private 
equity just before the great recession of 2008. Currently Dr. Rose is launching 
a new brand of footwear and technology with her partner, Enrico Cuini. Their 
patented technology ALIA provides a dynamic “smart” support for all shoes but is 
so lightweight and low profile it can be used even in stilettos. 

STEPHANIE WIGGINS
CEO, Metrolink 

Stephanie Wiggins is the Chief Executive Officer of Metrolink, a regional 
commuter railroad serving six Southern California counties with nearly 10 million 
annual boardings operating over 538 route miles with a budget of $793 million. 
Wiggins is a native Californian who traveled the world as  the daughter of a 
career military father. After re-settling in her home state, Wiggins began working 
on a temporary assignment with the San Bernardino County Transportation 
Authority and fell in love with the mission of public transit. Wiggins has also held 
management positions at the Riverside County Transportation Authority and at 
the Los Angeles County Metropolitan Transportation Authority (Metro) where she 
rose to be Deputy CEO. 

HER-STORY

MARTHA V. DANIEL
President & CEO, Information Management Resources  
Founder, President & CEO, Cytellix 

Martha Daniel is the Founder, President and CEO of Cytellix and its parent 
company, Information Management Resources, Inc. (IMRI). Daniel  is 
responsible for successfully deploying network security and asset management 
solutions to local, national, and international organizations of every size in 
a wide range of industries including financial services, healthcare, biotech, 
education, logistics and manufacturing. 

NILOU GHODSI
Owner, Heist

After a decade-long successful career within the financial industry,  Nilou Ghodsi 
took a leap of faith to pursue her dream to open a store that would essentially 
become a bigger version of her own closet. In 2004, she opened a curated high-end 
women’s boutique located on Abbot Kinney Blvd. in Venice. Heist caters to the 
worldly woman who wants to explore and celebrate her individual sense of style by 
avoiding trends. Ghodsi’s keen eye for discovering emerging talent has garnered her 
a fiercely loyal niche clientele whom she lovingly refers to as “repeat offenders.” 

PANELISTS & SPEAKERS

MONIKA KOZDROWIECKA
Founder & CEO, Virgin Raw Foods 

Monika Kozdrowiecka, CEO and health advocate, founded Virgin Raw Foods in 
2009. Virgin Raw Foods was built on a heritage of locally sourced food at the farm 
where she visited her dear grandmother. What started as a personal journey of self-
healing turned into the development of Virgin Raw Foods and Bee Panacea. Bee 
Panacea is raw honey made from 20 of the most powerful, detoxifying and healing 
herbs from around the world. The creation of Bee Panacea took a great deal of 
research, countless meetings with herbalists and other medical professionals and 
travel to over 36 countries from Asia to Europe to South America. 

TERRIE VEVEA 
 Managing Director, LAX

Theresa Vevea is the Managing Director of LAX, overseeing airport operations at 
the airline’s Los Angeles hub. LAX is home to more than 7,300 American Airlines 
team members, and on peak days, the airline operates more than 200 daily flights 
from the hub to 70 destinations on five continents. Vevea’s strong background in 
large airline operations includes more than 20 years of industry experience. She 
started with American as a Flight Attendant Trainer in 1990 and worked her way 
up through various leadership positions.

WENDY WATSON
CEO & Founder, Clearstream Agency 

An award-winning PR agency executive and entrepreneur, Wendy Watson 
has more than two decades of experience creating programs that spark cultural 
conversation, drive consumer engagement and positively impact the bottom 
line. Throughout her career, she has directed campaigns for the world’s most well 
known companies including Anheuser Busch, Disney, Hewlett Packard, Marriott, 
Mattel, Mercedes-Benz, MGM, Nissan, Procter & Gamble, Qualcomm and 
Verizon. Watson founded Clearstream Agency in 2015 and her fast-growing firm 
has been recognized for its innovative and pioneering work in the area of artificial 
intelligence. 

TAMRA JOHNSON
COO, FlexTeam 

Tamra Johnson is the COO of FlexTeam, which provides on demand business 
projects, including market research, competitive analysis, financial models/ analysis, 
and business strategy. Johnson is passionate about increasing opportunities for 
experienced professional women to remain engaged while having families, as well as 
increasing the amount of capital being invested in female entrepreneurs. 
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Featured Los Angeles Women Attorneys - Front Row: Ashley Silberfeld, Stacy D. Phillips | Back Row: Julia K. Holt, Ana Tagvoryan, Linda Kornfeld,  
Caroline Powell Donelan, Cheryl S. Chang, Shadi Enos Jahangir, and Kristina Royce 

Blank Rome LLP congratulates  
all of the 2019 honorees at the  
Los Angeles Business Journal  

2019 Women’s Council & Awards. 

Attorney advertising. © 2019 Blank Rome LLP. All rights reserved.

Chicago • Cincinna� • Fort Lauderdale • Houston • Los Angeles • New York • Philadelphia • Pi�sburgh • Princeton • San Francisco • Shanghai • Tampa • Washington • Wilmington

Blank Rome is an Am Law 100 firm with 14 offices and more than 600 attorneys and principals who provide 
a full range of legal and advocacy services to clients operating in the United States and around the world.
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ENTREPRENEUR OF THE YEAR WINNER

LAURA McHOLM
Co-Founder and Director of Marketing
NorthStar Moving Company

O
ne of the few women at the helm of a moving company, Laura McHolm had an unlikely 
start for a moving company co-founder; teaching basic programming on Apple computers, 
then working in marketing for Atari while the company was still in its infancy. Then, after 
law school, McHolm was working as a corporate intellectual property lawyer. In the mid-

1990s, she moved away from the Fortune 500 to fulfill her creative, entrepreneurial spirit and 
partnered with Ram Katalan to launch NorthStar Moving Company in Los Angeles. Today, her 
steadily growing, privately held company is the go-to mover for The Getty, A-List celebrities, and 
many other movers and shakers. 

Under McHolm’s stewardship, NorthStar Moving Company has redefined the moving industry 
as the first to offer “eco-luxury” moving services, elevating basic moving and storage services to 
a new unparalleled level of customer service, customized care and environmental consciousness. 
NorthStar Moving has been honored with more awards for service than any other moving 
company in the region. McHolm has also broken the long-held notion of moving and storage as 
burly men doing one job – lifting heavy things, bringing high-touch service, creativity and green 
sensibilities to the industry, establishing a new level of excellence.

With her mission to make the world a better place formly in mind, McHolm and her company 
also contribute time, services and financial support to over a dozen charitable and socially 
conscious organizations including Make-A-Wish, Global Green, Habitat for Humanity, Move for 
Hunger, Children’s Hospital Los Angeles, Goodwill of Southern Los Angeles, Karma Rescue, and 
the Lu Parker Project. This year the company also assisted victims of the Southern California fires 
with free storage.

HONOREE & FINALISTS

ENTREPRENEUR OF THE YEAR  
FINALIST

LINA HU
Founder, Chairman and CEO 
Clipper Corporation

Lina Hu has grown Clipper Corporation 
significantly over the past 25 years, 
expanding the business into several 

divisions including a Uniform, Foodservice 
Supplies and Licensed Brand Division for 
Viking Cookware. Under Hu’s stewardship 
as Founder, Chairman and CEO,  some of 
Clipper Corporation’s customers include 
Burger King, Darden Restaurants, Hobby 
Lobby and Pizza Hut. 

ENTREPRENEUR OF THE YEAR 
FINALIST

AMABEL DE LEON
Nurse, VP of Operations
Vanura HomeHealth Services

Starting her home health business at the 
age of 28 in 2001, Amabel De Leon has 
grown Venura HomeHealth Services to 

350 employees and more than $10 million 
in revenue. With the mission to empower 
others to assist in healthcare efforts, Vanura 
HomeHealth has opened up a consulting 
practice to help other companies develop and 
execute good business models around nursing, 
and has also developed an app to support 
patients through every step of their journey.

ENTREPRENEUR OF THE YEAR  
FINALIST

KRISTI M. NELSON
Principal
KMNelson Design

Afervent believer in doing business with 
integrity, Kristi M. Nelson, Principal of 
KMNelson Design works with companies 

and organizations focused on securing clean 
supply chains, paying fair wages, teaching 
trade skills and eliminating child slavery and 
bonded labor.   Importantly, Nelson has also 
been actively involved with GoodWeave, 
a Washington DC-based global NGO 
dedicated to eliminating child labor in the 
hand-made rug industry via a market-driven 
model and licensing program.

ENTREPRENEUR OF THE YEAR  
FINALIST

TAMI PARDEE
CEO and Founder
Halton Pardee + Partners

Tami Pardee founded Halton Pardee 
+ Partners, a Venice-based concierge 
brokerage specializing in high-end luxury 

residential and commercial real estate in 
2004. Under Pardee’s leadership, the firm 
has sold over $3.8 billion worth of real 
estate and grown to three offices across 
California. Committed to giving back, 
Halton Pardee + Partners has donated over 
$1.3 million in the past 14 years toward 
uplifting underserved areas of Venice and 
West Los Angeles.
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It’s not about being 
on every corner.
It’s about always 
being in yours.

calbanktrust.com/inyourcorner
1-800-CALIFORNIA

A division of Zions Bancorporation, N.A. Member FDIC
© 2019 Zions Bancorporation, N.A.

Times like these demand a bank like ours: a bank 
that provides goal-focused collaboration and backs 
it with products and services that run at the speed 
of business. Your business.

Start achieving over-the-top business performance.
Call or visit us online.

We salute all of the Women in Business honorees 
and their contributions to the business community.
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CEO OF THE YEAR WINNER

RACHEL S. MOORE
CEO
The Music Center

R
achel S. Moore is President and CEO of The Music Center, Los Angeles’ premier 
performing arts center. In that capacity, she leads the $70 million company that manages 
The Music Center campus and operates and programs Grand Park on behalf of the County 
of Los Angeles. Moore also oversees The Music Center’s work as presenter and curator of 

programming, including its internationally acclaimed dance series, Glorya Kaufman Presents 
Dance at The Music Center, as well as a number of innovative programs, events and activities 
that are introducing new audiences to the performing arts. Additionally, she guides The Music 
Center’s multi-faceted arts education initiatives, which reach over 600,000 children and youth all 
over Southern California.

Moore joined The Music Center from American Ballet Theatre (ABT), one of the world’s 
great dance companies, where she served as CEO since 2011 and as its executive director since 
2004. She is credited with transforming ABT’s brand, securing recognition for the company by 
the United States Congress as “America’s National Ballet Company” in 2005. Moore comes from 
the performing arts, having danced with ABT as a member of its corps de ballet from 1984-1988.

Moore served on the advisory committee for the Los Angeles County Equity and Inclusion 
Initiative, which developed recommendations to enhance the participation and leadership of 
individuals from underrepresented communities in the arts and served on the board of the LA 
2028 Olympic Games Bid Committee. Currently, Moore serves on the Executive Committee 
of the Central City Association of Los Angeles, as an officer and trustee of the Economic Club 
of New York, as a member of the Los Angeles Coalition for Jobs & Economy, on the Board of 
Advisors of Project STEP and on the Brown University Arts Advisory Council. 

CEO OF THE YEAR FINALIST

ANOUSHEH ANSARI
CEO
XPRIZE

Anousheh Ansari is an astronaut, serial tech 
entrepreneur, and active proponent of world-changing 
technologies. For years, she has been a spokesperson, 

board member, advocate, sponsor, and ultimately earned 
the role of CEO of XPRIZE in October 2018. Prior to this, 
Ansari served as the CEO of Prodea Systems, a leading 
Internet of Things (IoT) technology firm she co-founded 
in 2006, for which she continues to serve as executive 
chairwoman.

HONOREE & FINALISTS

CEO OF THE YEAR FINALIST

JAIME LEE
CEO
Jamison Realty

In addition to her role as CEO of Jamison Realty, Jaime 
Lee was elected President of the Board of Harbor 
Commissioners for the Port of Los Angeles in April 2018. 

She has held leadership roles at the Los Angeles City 
Employees’ Retirement System Board of Administration, 
the Industrial Development Authority, and the Quality 
and Productivity Commission. She also currently serves on 
the California Film Commission.

CEO OF THE YEAR FINALIST

TRACY HERNANDEZ
CEO
Los Angeles County Business Federation

Tracy Hernandez is the founding CEO of BizFed, 
a nonprofit alliance of 180 top business networks 
which works to advocate for positive public policy, 

legislation, manageable regulations, taxes and fees, and to 
foster business owner civic and community engagement. 
Hernandez also oversees the BizFed Institute (a 501 c3), 
the educational, information, research, polling, and 
convening arm of BizFed. To round out her many aspects 
of impact, she also founded the BizFed Political Action 
Committee (PAC), which seeks to elect public officials 
with job creating focus and ability.
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FORMER GOVERNOR  

OF HAWAII

LINDA LINGLE
B.A. (JOURNALISM) 

CSUN.EDU/RISE

Leaders aren’t born. They’re forged in the crucible 
of life. They’re mentored and molded. They 
experience, learn and grow. CSUN opens the door to 
opportunity to nearly 40,000 students every year 
and serves as the proving ground where individuals 
gain knowledge and confidence. Linda Lingle 
translated her CSUN education into ownership of 
a community newspaper and then furthered her 
impact by becoming the first woman to lead the 

state of Hawaii as governor. She wanted to make 
her community — and the world — a better place, 
and she’s not alone. Across Southern California 
and beyond, CSUN’s 360,000 alumni are captains 
of industry, they are agents of change for social 
and economic justice, and they are vanguards of 
innovation. Students gain life-changing experience 
and motivation in and out of the classroom, making 
CSUN a true leadership incubator.
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EXECUTIVE OF THE YEAR WINNER

DR. HELEN EASTERLING WILLIAMS
Dean and Professor of GSEP
Pepperdine University

H
elen Easterling Williams, EdD, is Dean of Pepperdine University Graduate School of 
Education and Psychology (GSEP). Dr. Williams, a lifelong educator, has served three 
decades in higher education leadership. Prior to assuming her role at GSEP in August 
2014, Dr. Williams was the president of Health Education & Welfare International, a 

firm that provides consultative services designed to improve the health, education, and welfare 
of individuals, faith-based organizations, higher education institutions, and elementary and 
secondary educational organizations.

 Dr. Williams presides over GSEP’s seventeen academic programs at five different campuses. 
She is responsible for approximately 51 full time faculty, 300 adjunct faculty, 75 staff persons, and 
nearly 2000 students. She is also responsible for The Pepperdine Resource, Youth Diversion, and 
Education (PRYDE) Program.

Dr. Williams earned her bachelor’s degree in speech correction with a minor in biology from 
Jersey City State College, a master’s degree in speech and language pathology from Towson State 
University in Maryland, and a doctorate of education degree in educational leadership at the 
University of Delaware. 

Dr. Williams has written articles and presented on topics such as K-12 education, international 
education, technology, and technology integration for teacher candidates. She is an American 
Council on Education Fellow (2004-2005) and a lifetime member of Delta Sigma Theta, Sorority, 
Inc.  She is also an ordained elder in the African Methodist Episcopal Church serving presently 
at First A.M.E. Church in Los Angeles, California. She continues to serve as a beloved mentor to 
countless young men and women throughout the world.

HONOREE & FINALISTS

EXECUTIVE OF THE YEAR FINALIST

JERI HARMAN
Founder & Chairman
Avante Capital Partners

Jeri Harman, Founder and Chairman of 
Avante Capital Partners, has more than 30 
years of financing and M&A experience. 

Prior to Avante, Harman founded and led the 
Los Angeles offices for two multi-billion-dollar 
publicly traded private equity and mezzanine 
investment fund companies. Her recently 
re-christened Avante Capital Partners was 
named “Small Business Investment Company 
of the Year” in 2018 by the Small Business 
Administration, as well as “Women-Owned 
Firm of the Year” for 2018 by the Private 
Equity Women Investor Network.

EXECUTIVE OF THE YEAR FINALIST

APALLA CHOPRA
Partner
O’Melveny & Myers LLP

Apalla Chopra is a Partner and Chair 
of O’Melveny & Myers’ Labor and 
Employment Practice. She is also a 

member of the firm’s Policy Committee. She 
also conducts independent investigations 
into high profile allegations of employee 
misconduct on behalf of companies, boards 
and special committees. Additionally, 
Chopra is among a handful of lawyers 
that colleges and universities turn to for 
their most complex and high profile legal 
challenges

EXECUTIVE OF THE YEAR FINALIST

LESLIE HELMER
Shareholder
Ogletree Deakins

Leslie Helmer, a Shareholder at Ogletree 
Deakins, counsels business executives 
on labor and employment matters 

from discrimination and harassment, 
terminations and layoffs, wage and hour 
policies, employee handbooks, family and 
medical leaves of absence, and disability 
accommodation issues. Helmer also 
conducts investigations and trainings for 
clients and has extensive experience in 
litigation and personnel management issues.

EXECUTIVE OF THE YEAR FINALIST

CHRISTINA LEE STORM
Vice President of Business Operations, Strategy 
& Emerging Technology
DreamWorks Animation

As Vice President of Business Operations, 
Strategy and Emerging Technology for 
DreamWorks Animation, Christina Lee 

Storm manages and works on studio talent 
resource strategy, planning, scheduling, and 
casting of diverse creative and technical 
departments. She is a part of the studio’s 
executive leadership team that focuses on 
studio-wide technology initiatives. She 
also previously helped lead the Production 
Strategy Team for the studio. 
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RISING STAR OF THE YEAR WINNER

REBECCA SADWICK
CEO and Founder
Strategica Partners

R
ebecca Sadwick is the CEO and Founder of Strategica Partners, a leading go-to-market 
advisory that defines scalable growth strategies for education technology ventures. The 
education market is a unique landscape, but often treated as a standard business-to-
business (B2B, for products targeting schools or districts) or business-to-consumer (B2C, 

for those targeting individual teachers, parents, or students) go-to-market play. Sadwick 
and Strategica Partners leverage deep expertise in education policy research and pedagogy, 
government affairs, and strategic marketing and branding leadership to provide high-performing 
market analyses, marketing strategies, and go-to-market roadmaps.

Sadwick is also a Technology Contributor to Forbes, writing about societal impacts of 
advancements in the tech sector. Her publication topics have included include: youth Internet 
safety; human trafficking and the digitization of child exploitation; women and diversity in 
technology; K-12 teacher tenure systems; and the impacts of merit-based K-12 teacher pay. The 
views expressed in these posts do not reflect those of current or prior employers.

Sadwick has a background in tech policy research and digital marketing. She served as 
Director of Marketing at GoGuardian, an education technology company that provides digital 
learning software to K-12 schools. As the company’s first marketing hire tasked with building out 
a high-performing team, Sadwick’s commitment to user-centric initiatives emphasizing credible 
thought leadership and value-added messaging helped affirm GoGuardian as the industry’s gold 
standard.  As a research lead, she also managed the Digital Technologies Initiative at the UCLA 
Luskin Center for Innovation - leading research on public policy and social justice issues in the 
tech sector. 

HONOREE & FINALISTS

RISING STAR OF THE YEAR FINALIST

GEORGINA HARRIS
Director
CohnReznick

In addition to being a leader of 
CohnReznick’s Hospitality, Not-for-
Profit and Education Industry Practices, 

Georgina Harris has significant experience 
working with a variety of religious and 
cultural organizations, associations, 
foundations, social service and charitable 
agencies, and educational institutions. She 
is passionate about advancing women in 
the accounting profession at CohnReznick 
and in the broader community. She has 
successfully run three forums and raised 
more than $3,000 to be donated to local 
female focused not-for-profit organizations.

RISING STAR OF THE YEAR FINALIST

DR. GIOVANNA 
BRASFIELD
Vice President of Diversity & Inclusion
Flatiron Construction

With only 10% of the industry consisting 
of women, Dr. Giovanna Brasfield has 
been elevated to serve as the Senior 

Supplier Diversity and Community Inclusion 
Officer for Flatiron Construction. She assists 
the District and Division Manager in meeting 
contractual requirements on current projects 
and upcoming project pursuits that engage 
women and diverse businesses. Dr. Brasfield 
is a true advocate and community leader who 
is passionate about inclusion of others within 
construction or construction-related trades.

RISING STAR OF THE YEAR FINALIST

SARA RAJO-MILLER
Investment Advisor
Miracle Mile Advisors

Over the past seven years, Sara Rajo-
Miller has built one of the largest 
investment advisor practices at Miracle 

Mile Advisors. Rajo-Miller has established 
herself as an industry leader by regularly 
hosting networking events and educational 
seminars, and she often volunteers to 
speak to promote financial literacy. She 
is passionate about giving back to the 
community, and has served as a mentor 
for Big Brothers Big Sisters of Greater Los 
Angeles for the past four years.

RISING STAR OF THE YEAR FINALIST

OLIVIA THEROUX
Vice President
The Sage Group

In addition to serving as an integral 
member of The Sage Group’s team since 
2014, Olivia Theroux has also had a 

vital role in maintaining the company’s 
collaborative culture, mentoring junior staff 
and leading the firm’s full-time and summer 
training program. Theroux is also passionate 
about giving back to the community and 
serves as a Mentor for AMBITION, a 
non-profit entrepreneurial program for 
underserved youth in Los Angeles.

021-45_WC_supp_WINNERS.indd   34 6/27/19   5:42 PM



JULY 1, 2019 LOS ANGELES BUSINESS JOURNAL   35   

Jewels. Like No Other.Jewels. Like No Other.

B E V E R LY  H I L L S           N E W  Y O R K           B E R G D O R F  G O O D M A N

M A R T I N K A T Z . C O M    3 1 0 . 2 7 6 . 7 2 0 0       M A R T I N K A T Z J E W E L S   @

007-53_labj-fullpages20190701.indd   35 6/25/19   11:55 AM



36   LOS ANGELES BUSINESS JOURNAL – CUSTOM CONTENT     JULY 1, 2019

PHILANTHROPIST OF THE YEAR WINNER

MELANIE LUNDQUIST
Activist, Philanthropist and Co-Founder
Partnership for Los Angeles Schools

M
elanie Lundquist is a leading philanthropist who focuses her support on various healthcare 
and education initiatives. Lundquist is at the forefront of philanthropic efforts to improve 
the lives of her fellow Angelenos by driving systemic change. 

One of the key philanthropic endeavors undertaken by Lundquist has been her 
support of the Torrance Memorial Medical Center, where Lundquist began volunteering in 1985 
and where she and her husband have been patients as well as donors. From an initial $13M gift 
in 2006 to establish the Lundquist Cardiovascular Institute and expand the medical center’s 
emergency department, to a $50M donation in 2013 toward a new patient tower, to the most 
recent gift of $32M in 2017, their total gift of $100M is the largest single-donor contribution to a 
non-teaching/research hospital to date.

In 2007, the Lundquists joined forces with then LA Mayor Antonio Villaraigosa to create the 
Partnership for Los Angeles Schools. The couple became the organization’s primary funder with 
an initial gift of $50M, the largest private donation ever made to support  LAUSD public schools. 

In addition, Lundquist served as co-chair of a $165M capital campaign – to which she and 
her husband personally contributed $5M – for the California Science Center, also contributing 
$2M in 2012 to bring Space Shuttle Endeavor to Los Angeles. She is also past chair of the 
Advisory Board for Teach for America Los Angeles and a staunch supporter of the Fulfillment 
Fund’s endowment fund for college scholarships as well as Inner City Arts, Alliance for Children’s 
Rights, and United Friends of the Children.

Most recently, her philanthropy took the form of a catalytic $70 million gift to the Los 
Angeles Biomedical Research Institute, a 67-year-old engine of innovation that will soon be 
re-named the Lundquist Institute. She has also pledged more than $300 million over the last 
decade to support various education and cultural initiatives and health care efforts in Southern 
California. 

HONOREE & FINALISTS

PHILANTHROPIST OF 
THE YEAR FINALIST

AIDA 
RODRIGUEZ
Actress, Comedian and 
Entertainer

Popular comedian Aida 
Rodriguez believes in 
inspiring others locally 

while thinking about 
things on a bigger, global scale. Maximizing the public 
platform that comedy affords her, Rodriguez has been 
actively involved in helping to raise more than $250,000 
nationally for M.O.V.E., a foster care program that provides 
financial resources for foster kids prior to them turning 
18 years old and terming out of the foster care system. 
She also has actively raised funds and continues to do so 
for Lets.Give, a nonprofit that empowers young people 
(primarily high school and college students) to maintain a 
movement of love, compassion and support.

PHILANTHROPIST OF 
THE YEAR FINALIST

VERA GUERIN
Philanthropist

Vera Guerin is a past 
chairwoman of 
the Cedars-Sinai 

Health System board of 
directors. She has made 
a tremendous impact as a 
philanthropist, donating 

millions of dollars to help fund the state-of-the-art and 
life-saving programs of Cedars-Sinai.  For example, she 
donated $5 million in 2007 to the Cedars-Sinai Women’s 
Guild Lung Institute and $10 million in 2013 to establish 
the Vera and Paul Guerin Family Congenital Heart 
Program at Cedars-Sinai. She donated $10 million to 
endow two academic chairs in pulmonary medicine and 
pediatric neurosurgery and to support Cedars-Sinai’s 
Advanced Health Sciences Pavilion in 2013. 
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VOLUNTEER OF THE YEAR WINNER

CHRISTINE DESCHAINE
Senior Vice President of Brokerage
Kennedy Wilson

C
hristine Deschaine, Senior Vice President of Brokerage for Kennedy Wilson, has more 
than 25 years of experience in commercial real estate as a tenant and landlord advisor 
and has worked extensively in urban redevelopment with some of Greater Los Angeles’ 
most prominent retail developers. She has been an integral part of the real estate groups 

responsible for the resurgence of neighborhoods such as Santa Monica’s Third Street Promenade, 
Montana Avenue, downtown Burbank, Hollywood Boulevard, Marina del Rey, and Culver City. 

Beyond her contributions to the revitalization of so much of Los Angeles, Deschaine also 
continues to give back in other meaningful ways.  Though she’s been very successful in her 
commercial real estate career, Deschaine is proud of her work volunteering in medical missions 
first in Brazil and now in Africa, where she visits every year.

For more than a decade, Deschaine has returned to the Congo for two weeks at a time, 
specifically to an area that is surrounded by rebels and isn’t conducive to a lot of freedom to move 
out of the area. She has worked with Bringing Hope to the Family through organizations such as 
Embrace Uganda, Global Support Mission, Know Think Act and  ThinSpace Africa. She has also 
worked through Bel Air Church with Faith Kunihara, the executive director of Bringing Hope to 
the Family. With Bel Air Church, Deschaine teaches people how to start a business or make their 
businesses better. By using a business plan template, she shows new business owners what they 
need to create a self-sustaining business, including how to get their ideas into a product or service, 
how to raise capital and employ people and how to maintain their business.

She also volunteers her time locally, assisting in Los Angeles-based organizations such as the 
Anne Douglas Center for Women, Harvest Home, Child Share, Cloud and Fire, Hope Gardens, 
and Imagine LA.

HONOREE & FINALISTS

VOLUNTEER OF THE YEAR FINALIST

CONSTANCE ENDELICATO
Partner
Wood Smith Henning & Berman, LLP

An accomplished trial lawyer and partner 
at Wood Smith Henning & Berman, 
LLP, Constance Endelicato focuses her 

practice on defending healthcare providers. 
She brings a passion for justice to her day 
job that is matched by her efforts in support 
of the global community. Just last year, 
outside of the legal field, Endelicato took 
several weeks off to volunteer with One 
Heart Worldwide, where she traveled to 
Nepal to volunteer at the birthing centers 
that were built by the organization. 

VOLUNTEER OF THE YEAR FINALIST

KAREN CHOI
Project Manager
PCL Construction

In addition to being a motivated and 
ambitious project manager who has been 
a driving force behind some of the city’s 

most notable construction projects, Karen 
Choi discovered quite some time ago that she 
could be a builder and a mentor at the same 
time. She made it her goal to join the ACE 
Mentor program’s Los Angeles chapter and 
became a mentor to students who, like herself, 
are passionate about careers in architecture, 
construction and engineering. Additionally, 
she commits her time to volunteering for DIY 
Girls and United Way Greater Los Angeles.

VOLUNTEER OF THE YEAR FINALIST

DEBRA S. FRANK
Attorney, Certified Family Law Specialist
Debra S. Frank, APLC

Certified Family Law Specialist Debra 
Frank is a respected Los Angeles-based 
family law attorney and founder of Debra 

S. Frank, APLC. Frank has a long history of 
donating her time and energy to the family 
law community. Not only does she serve 
as a speaker, moderator and organizer for 
numerous programs, but since 1986 she has 
also served as a volunteer Daily Settlement 
Officer for the Los Angeles Superior Court, 
and the Los Angeles County Bar Association 
Family Law Section at the Superior Court of 
California, Downtown Mosk Courthouse.

VOLUNTEER OF THE YEAR FINALIST

LEE ANN KLINE
Founder and President
STEM Advantage

In 2012, Lee Ann Kline founded STEM 
Advantage in an effort to mentor, prepare 
and inspire women and underserved 

communities to pursue careers in science, 
technology, engineering and math through 
a 360-degree program. STEM Advantage 
has grown from 12 students in its initial 
cohort to 125 scholars in the 2019 cohort. 
The program yields impressive results, with 
100% of its graduates having completed 
their degrees and obtained full-time 
employment in STEM-related careers, post-
graduation.
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TRAILBLAZER AWARD WINNER

KELLY FISHER KATZ
Chairman, National Committee for the Performing Arts 
John F. Kennedy Center for the Performing Arts 

A
s Chairperson of The John F. Kennedy Center for the Performing Arts’ National Committee 
for the Performing Arts, Kelly Fisher Katz is committed to the success of the Center.  Over 
the years, she has served multiple roles within the organization including Vice Chairman 
and Chairman of Special Events, Membership Chairman and Members at Large Chairman, 

and she currently serves as Chairman of the Kennedy Center National Committee. 
Her passion, the Center, is America’s cultural center for the Performing Arts and a living 

memorial to President John F. Kennedy, serving millions of visitors and hosting more than 
2,000 performances, events, and exhibits each year, including the Kennedy Center Honors. 
With its artistic affiliates, the National Symphony Orchestra and Washington National Opera, 
the nation’s busiest performing arts center is dedicated to providing world-class art, powerful 
education, and outstanding memorial experiences to the broadest possible constituency.

Under Katz’ leadership, the National Committee is the permanent, non-partisan advisory 
board of the Center. The group is comprised of business, cultural, and political leaders from 
across America who are supporters of the performing arts. NCPA members serve as ambassadors 
for the Kennedy Center in their home communities, and are instrumental in spreading the 
Center’s artistic and educational vision across the country. The committee formally convenes 
three times each year, with Katz as Chairperson — once at the Kennedy Center in Washington, 
DC during the Kennedy Center Honors weekend, and in the fall and spring at culturally rich 
cities throughout the United States. While on these trips, NCPA members have the opportunity 
to experience exclusive events and private receptions, as well as engage with arts leaders and 
supporters around the country.

Katz also tirelessly champions arts education for underprivileged communities, and her 
allegiance to serving the community has earned her seats on the Board of Directors of P.S. Arts as 
well as United Friends of the Children in Los Angeles.

HONOREE & FINALISTS

Inspiring 
Change 
USC Marshall salutes our female 
students, faculty, staff and other 
members of the Trojan Family. Your 
work at the forefront of equity and 
inclusion is a force for inspirational 
change in our community.

Fight On!
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TRAILBLAZER AWARD WINNER

MARIA SALINAS
President and CEO
Los Angeles Area Chamber of Commerce

L
ast year, the Los Angeles Area Chamber of Commerce named financial consultant Maria Salinas 
as its new chief executive and president, making her the first Latino and first woman to lead the 
130-year-old organization. Salinas is already making a dramatic positive impact as President & 
Chief Executive Officer of the Chamber, the largest business association in Los Angeles County 

representing more than 1,600 member companies and serving the interests of more than 235,000 
businesses across the Los Angeles region. She has been reaching out to people and businesses that 
might not have previously felt connected to the chamber, including the Latino business community, 
young entrepreneurs and those in upstart industries such as technology.

An accomplished business woman, entrepreneur and a stalwart community leader, Salinas’ 
business acumen and financial expertise has led her to the boardrooms of community organizations, 
higher education institutions and community banks. She has extensive experience in finance and 
accounting, corporate governance, audit and regulatory matters.

Salinas founded Salinas Consulting, a finance and accounting consultancy firm. For more than 
10 years, Salinas Consulting has worked with major corporations providing collaborative financial 
expertise to specific engagements. In 2010, Salinas Consulting was awarded the Professional 
Services Award from the National Latina Business Women’s Association of Los Angeles. Previously, 
Salinas held financial leadership roles with The Walt Disney Company, where she led a team 
responsible for global financial reporting controls and compliance. There, she led the creation of the 
division’s Accounting Shared Services organization and implementation of  Sarbanes-Oxley rules. 
She also served on numerous finance executive steering committees for company-wide technology 
initiatives. Prior to her work at the division, Salinas was a member of the management team at 
the Corporate Controllership level, responsible for technical accounting and financial reporting 
projects.

She is also a founder of HOPE (Hispanas Organized for Political Equality). 

HONOREE & FINALISTS
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TRAILBLAZER AWARD WINNER

ALYCE MORRIS WINSTON
Founder
The Jeffrey Foundation

A
lyce Morris Winston founded and opened the doors of The Jeffrey Foundation, while unable to 
work due to lack of childcare, naming it after her son Jeffrey, in 1972.  The Jeffrey Foundation 
strives to improve the quality of life for disabled and at risk individuals and their families 
through the development of appropriate recreational, educational and social programs in the 

community, infant & toddler, early intervention, school age, and high school initiatives are among 
some of the programs that the Jeffrey Foundation has to offer.

Right from the beginning, the tremendous positive response to Winston’s innovative project 
spurred the rapid expansion of the Foundation’s programs.  Winston is now recognized in the social 
service community for her pioneering role in services for special needs children and her extensive 
program management experience. 

Winston’s decades of service to special needs children and their families have made great 
contributions to the community.  Her pioneering efforts to provide therapeutic care and services will 
have lasting effects on the lives of the children and families served during the organization’s more 
than 47 years of service, and a benefit to the Los Angeles Community.

Through high-quality programming and support services, Winston and the Foundation help both 
the child and the family to successfully meet the challenges posed by developmental disabilities, 
autism, multiple handicaps, poverty, abuse, abandonment and neglect.  The Foundation also strives 
to extend its services to typical children through its programs of inclusion and outreach so that 
the community may benefit from these additional resources.  Some of the special needs children 
we serve suffer from diseases such as muscular dystrophy, multiple sclerosis, cerebral palsy, Down’s 
syndrome, and autism.  Others are victims of abuse, crippling accidents, sight, speech, and hearing 
impediments or in utero drug exposure. 

Since its establishment in 1972, the Jeffrey Foundation has grown from a modest $60,000-per-
year childcare center to today’s multi-program organization with an annual budget of $2 million. 

HONOREE & FINALISTS
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LIFETIME ACHIEVEMENT AWARD WINNER

LISE L. LUTTGENS
CEO
Girl Scouts of Greater Los Angeles

L
ise L. Luttgens was appointed the first chief executive officer of Girl Scouts of Greater Los 
Angeles (GSGLA), assuming her role when the six Los Angeles-area legacy Girl Scout 
councils merged in December 2008. Since then, Luttgens has brought a renewed sense 
of growth and stability to the Girl Scouts movement and a strong sense of community 

and collaboration to the council. She leads a strategic vision for a reinvigorated Girl Scout 
presence in greater Los Angeles and is keenly focused on building a strong, passionate council 
that effectively serves nearly 47,000 girls and more than 25,000 adult members.

Luttgens’ GSGLA career has been featured in Women Leaders at Work: Untold Tales of 
Women Achieving Their Ambitions by Elizabeth Ghaffari (2011) and in December of 2012, 
PBS SoCal selected her as a Community Champion and featured her as a special guest in the 
PBS documentary MAKERS: Women Who Make America. 

Previously, Luttgens was principal and founder of Luttgens & Associates, Inc., 
an executive coaching and consulting firm specializing in nonprofit and health care 
organizations in transition. In her consulting capacity, she served as interim CEO of Ronald 
McDonald House Charities of Southern California and as chief operating officer for the 
Fulfillment Fund serving students in the L.A. Unified School District. Prior to that she 
served 30 years as a hospital administrator, including chief roles at Children’s Hospital Los 
Angeles (CHLA), Doheny Eye Hospital, and Doheny Eye Institute at the USC-Keck School 
of Medicine.

As Luttgens has announced that she is planning to retire this year, it seems fitting to 
celebrate her remarkable career and achievements, as well as her tireless dedication and 
contributions to the Girl Scouts with this Lifetime Achievement Award.  
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now takes many forms, sits in many places, and is managed by many advisors. 
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By DIANNE F. HARRISON, Ph.D.

W hen I reflect on women and leadership, 
I am convinced that as far as we have 
come, we still have far to go. A recent 

Harvard Law School Forum on Corporate 
Governance and Financial Regulation high-
lighted that the number of top female execu-
tives in 2018 remained shockingly low, with 
only 5 percent of the largest publicly traded, 
U.S. companies having a female CEO. As 
the President of California State University, 
Northridge (CSUN) and someone whose 
career has been spent in higher education, 
academia is the world with which I am most 
familiar. Yet, what I see in higher education 
translates to most industries today.

Although we fare better, representation 
is unacceptably low among academic leader-
ship — according to the American Council 
on Education’s (ACE) American College 
President Study 2017, only 30 percent of the 
nation’s college and university presidents are 
women, representing an increase of just four 
percentage points since 2011. This inequity 
in numbers is also reflected in the “pipeline” 
in academia from which university leaders are 
usually drawn — that same ACE study found 
that just 32 percent of full professorship posi-
tions at universities were held by women and, 
in a study looking at business schools, 25.2 
percent of deans, 33.7 percent of associate 
deans, and 26.2 percent of academic depart-
ment chairs were women, despite the fact 
that women now earn the majority of college 
degrees. The lack of diversity on university 
governing boards that hire presidents also 
plays a factor. 

We can take pride in knowing that higher 
education in California actually does some-
what better in this regard. Women now lead 
both UC Berkeley and the University of 
Southern California, and in the California 
State University (CSU) system, of which 
CSUN is part, more than half of the 23 cam-
puses are led by women.

To mark this milestone, the CSU recently 
profiled this group of leaders, touching on 

their values and personal path to executive 
leadership (available at https://www2.calstate.
edu/women-and-leadership). While each of 
us, of course, had our own path to a university 
presidency, there are a remarkable number of 
experiences and challenges we share — such 
as often having to prove yourself twice over 
or having to show that you are credible and 
‘worthy’ of positions; not having women role 
models to show what is possible; sometimes 
being the only woman in a meeting and striv-
ing to be heard and not dismissed or talked 
over; and being evaluated by a different set of 
standards. When I am among woman presi-
dents, we often talk about such experiences, 
not only from the past but even currently. 
Some of us — particularly women presidents 
of color — have also been criticized for not 
“looking” like a college president, and con-

cerns about women being less capable in man-
aging other university enterprises like ath-
letics, facility construction and finance have 
sometimes been expressed. Fortunately, there 
were also positive experiences — particularly 
being recognized for our skills and abilities, 
being mentored and given opportunities to 
develop and move up.

As in other fields, women in academia 
and university leadership also struggle with 
a work-life routine that emerged from the 
needs of men in the last century, who would 
generally come home to a hot meal and chil-
dren ready for bed – courtesy of their wives. 
Today’s professional women need flexibility 
and work-life balance initiatives that make 
room for childcare and family needs. Women 
who lead organizations often juggle multiple 
roles and responsibilities between home life, 
aging parents and the workplace — the ACE 
report on college presidents referenced above 
reported that 32 percent of women presidents 
changed their career progression to care for a 
dependent, compared to 16 percent of men.  
Forward-thinking organizations that seek the 
best and the brightest will be cognizant of 
that reality and adept at navigating solutions. 
It has been shown that the varied back-
grounds, experiences and leadership styles of 
women benefit contemporary organizations. 
Boston Consulting Group has reported that 
management teams that are diverse actually 
foster innovation, are more effective at prob-
lem solving and drive stronger bottom line 
performance.

Some of our struggles are not that different 
from what women dealt with 20 or more years 
ago. It is our responsibility to actively partic-
ipate in the solution. Young women aspiring 
to leadership need mentors who will coach 
them on speaking their minds and becom-
ing resilient. Executive leadership programs 
should cultivate a network of women in an 
organization who can support each other and 
those who are early-career, providing advice, 
professional development, and mentoring. 
Mid-career women also benefit from sponsors 
who take an active role in advocating their 
advancement. In all instances, women need 

to support other women leaders. We do a dis-
service when we do not champion our female 
colleagues.

Successful leaders often blend traits that 
include a balance between assertiveness, 
social skills, emotional intelligence, hard 
skills, integrity and the ability to inspire 
others. Women certainly do not all share 
the same personality traits or have a single, 
“female point of view,” but those of us who 
are able to meld confidence and sociability 
may find it easier to navigate leadership roles. 
Through my own background and training 
in Social Work, I learned crisis intervention, 
problem solving, communication skills, empa-
thy and respect for everyone, no matter who 
they are. These are skills I use on a daily basis 
to be effective in a way that is both directive 
and supportive.

Above all, women who aspire to leadership 
must learn to be true to who they are. In the 
1980s, when women first truly began to break 
through the glass ceiling, they often made the 
mistake of thinking they had to emulate the 
style and behaviors of men who occupied the 
c-suite and boardroom. This was even appar-
ent in the clothing styles – “power dressing” 
involved big shoulder pads and wearing a 
female version of a man’s suit. Today, we have 
learned that you have to bring your own expe-
rience and voice to leadership, and above all, 
be your own, authentic self.

Women may still be breaking through 
career barriers, but I believe the future for 
women in leadership is brighter than ever. I 
applaud the Los Angeles Business Journal for 
shining a light on the continued evolution of 
women in the c-suite through the Women’s 
Council Awards, and I am encouraged to 

know so many sharp, 
savvy women in LA 
are pavinvg the way 
for those who are com-
ing next.

Dianne F. Harrison, 
Ph.D. is President 
of California State 
University Northridge.

Women in Leadership: Continued Climb to Success

PATRICK RECORD/CALIFORNIA STATE UNIVERSITY

More than half of the 
23 California State 
University campuses 
are led by women.

LEE CHOO/CSUN

CSUN President Dianne F. Harrison visits with students on campus.
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Build on your strengths and position 
yourself for success no matter where 

your career takes you. Earn your EMBA 
in L.A. or Ann Arbor and stand out 

around the world. 

WITH A TOP-RANKED EXECUTIVE MBA 
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By MELANIE LARSEN

G irl Scouts view things a little different-
ly. We call it seeing the world through 
green-colored glasses: not just making a 

mark, but making a difference.
When examining community issues with 

an optimistic and empathetic lens, these 
girls—47,000 in Greater LA—are the first to 
ask how they can help or lead others in find-
ing sustainable solutions. 

As the largest girl-focused nonprofit in 
Southern California, Girl Scouts of Great-
er Los Angeles (GSGLA) prepares girls in 
grades K–12 to defy expectations and embark 
on a lifetime of leadership through access to 
impactful experiences, programs, and connec-
tions. 

We set girls up for success by engaging 
them in activities that are girl-led, cooper-
ative, and hands-on. As each girl progresses 
through our program, she collects a treasure 
trove of skills that help her shine. Her expe-
rience culminates when she becomes a Gold 
Award Girl Scout. Here in LA, a whopping 
326 girls achieved the Gold Award rank in 
2019 (the largest class in the nation) by lead-
ing largescale projects that provide lasting 
solutions to local, national, or global issues.

Below are a few examples of LA Gold 

Award Girl Scouts who are challenging others 
to join them in both envisioning and working 
toward a brighter future:

LISA LU – ADVOCATE
Lisa aims to prevent teenage smoking on 

a global scale through legislative reform and 
educational awareness. Her Girl Scout Gold 
Award project grew into a nonprofit with 200 
members representing countries around the 
globe, including Canada, China, Pakistan, 
and the United States. Internationally, 3,000 
youths were exposed to the campaign. Lisa 
testified at the California State Capitol as an 
advocate for tobacco prevention bills, both of 
which passed and went on to impact 3.5 mil-
lion adolescents in California. 

SARAH ANDREWS – ACTIVIST
For her Gold Award project, which grew 

into a nonprofit, Sarah spread awareness 
about plastic pollution in the ocean and is 
continuing to work to ban single-use plastic 
items. She implemented education about the 
hazards of containers made from polystyrene 
and plastic straws, creating a Debris Science 
Investigation Kit for Burbank schools. She 
also made her case to elected officials and 
petitioned for a ban on #6 Polystyrene sin-
gle-use products in the City of Burbank, on 

which the city council will vote in October. 

ELAINA MARRIOTT – EDUCATOR
Elaina earned her Gold Award for creat-

ing a library at Los Angeles’ largest juvenile 
hall, where inmates previously had no access 
to books. The project not only helps pro-
mote juvenile literacy, it also aims to lower 
recidivism rates, as literate juveniles are less 
likely to be reincarcerated. After collecting 
more than 1,200 book donations, Elaina 

transformed an existing room into a library 
and reading space. She also met with teachers 
working with youth inmates to ensure the sus-
tainability of her literacy program. 

In Girl Scouts, taking charge means taking 
action. Aren’t these the leaders our world 
needs?

Melanie Larsen is Senior Communications 
Manager for Girl Scouts of Greater Los Angeles. 
Learn more at girlscoutsla.org.

Girl Scouts: Changing Perspective, Changing the World
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F emale trailblazers in the aviation industry 
– from Amelia Earhart to Bonnie Tiburzi 
Caputo and Sally Ride – have served as role 

models for all who have come after them and 
paved the way for tremendous change in the 
workplace. American Airlines is working to 
build on their legacies by bringing more female 
leaders forward in the industry 

“At Los Angeles International Airport 
(LAX), we’re proud to have strong female lead-
ers serving in important roles across our opera-
tion. In the spirit of the Los Angeles Business 
Journal’s Women’s Council & Awards, I’d like to 
introduce and celebrate a few of them.” 
—Suzanne Boda, Senior Vice President –  
Los Angeles, American Airlines 

•••
“The airline industry was not the career 

I had originally envisioned for myself in, but 
I’m so grateful to have taken this path. Being a 
woman in a leadership role for one of the largest 
regional carriers can be intimidating, but not 
with the support system and encouragement 
I’ve been given by my mentors and peers here 
at Envoy. There are not many companies that 
take a keen interest into your personal growth, 
but I was given a level of flexibility to go back to 
school and complete my MBA, while working 
full-time to support our fast paced and demand-
ing operational jobs.”  
—Deesha Desai, Vice President - LAX Hub and 
Western Region Operations, American Eagle

•••
“My career has been so very rewarding. Hav-

ing just celebrated 30 years of uninterrupted pilot 
employment, I feel quite lucky to have landed 
with the largest airline in the world! American 
Airlines provides even more opportunities for 
pilots through their cadet program and I am 
looking forward to seeing more young women 
among our ranks.”
—Jill Jensen, Captain, American Airlines 

•••
“Being a female leader in aviation demon-

strates how far women have come in the work-
force. Today, we are better able to pursue a career 
path based on our own individual capabilities. 
I’m proud to work for American Airlines because 
they’ve encouraged my career advancement 

based on gender equality and individual merit.”
—Patricia King, LAX Flight Service Manager, 
American Airlines 

•••
“In my role at American, I like to chal-

lenge myself and my team to develop their 
skills and push their limitations. There is 
a quote by Amelia Earhart that I live by, 
“Women, like men, should try to do the 
impossible. And when they fail, their failure 
should be a challenge to others.”
—Bertha Gallardo, Maintenance Crew Chief – 
LAX, American Airlines 

•••
“I started with America West in Las Vegas 

and my career has taken me many places 
around the country. I measure my success as 
a leader by how well the people who work for 
me succeed. My career path has taught me 

many things but this has always been a big 
part of how I lead.”
—Jaqueline Edwards, Manager – LAX 
Customer Care, American Airlines 

•••
“I have held many jobs with American 

Airlines in different departments.  I am proud 
to represent a company that is diverse in all 
aspects of the workforce. Being a female lead-
er has provided me with the opportunities to 
grow professionally and establish myself as 
one of the faces of American who cares about 
the company and all of our employees.” 
—Janelle Dee, Manager – LAX Cargo, 
American Airlines 

•••
“As women, we play other roles in avi-

ation, particularly in leadership. American 
Airlines has provided me with the tools and 

the opportunities to become an effective 
leader. They continue to support and encour-
age me in my roles dealing with the different 
types of people, cultures and work situations.”
—Cynthia Schwenke, Manager – LAX 
Customer Care, American Airlines 

•••
“Regardless of our gender, ethnicity or age, 

as a leader, I believe it is our responsibility to 
be a positive role-model, to share our chal-
lenges and experiences and to inspire those 
to dream big and grow. It is not about you, it’s 
about the people in your care and how you 
can help them succeed. “   
—Kelsey Gion, Field Communications Specialist – 
LAX, American Airlines 

Learn more about American Airlines by visiting 
aa.com.

Women Leading the Way in Aviation

Boda

Gallardo Edwards Dee Gion

Desai Jensen King
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By STEFANIE J. LIPSON

I am an estate planner by profession, and an 
all-around planner at home. To be called a 
planner in all senses of the word is a badge I 

wear with pride. I even have an estate plan. Just 
not an up-to-date one.  What?!? 

That’s right, I confess.  I have not updated 
my estate plan since our second child was born, 
and yet this is what I do as my profession! I work 
with clients who span three generations in age, 
from families just starting out in their late 20s or 
early 30s to the 90-something year old who has 
met his or her great-grandchildren.  And, from 
this, I know I am not alone in passing over my 
estate planning for more pressing items on the 
to-do list.

So now that you know we’re in this together, 
I’ll share with you my answers to three common 
questions I am often asked about estate plan-
ning: “When do I need to do my own estate 
plan?” “Should I have a trust?” and “Should I 
talk to my kids about this kind of stuff?”

WHEN SHOULD I DO MY ESTATE PLAN?
Even if you have done nothing, it turns out 

you do have an estate plan—it just might not be 
to your liking.  California’s “intestate succession” 
laws (i.e. a fancy way of saying you do not have a 
Will) dictate who gets what if you do not have a 
Will or trust in place at your death.  Aside from 
the fact that a one-size-fits-all plan is rarely the 
right answer, this off-the-shelf plan may have 
unexpected results.  For example, California is 
a community property state and the California 
intestate succession laws distribute your commu-
nity property differently than your separate prop-
erty, if you have not specified for yourself. 

Overwhelmingly, clients affirmatively do 
something about their estate plans just before or 
after big life cycle moments – an upcoming mar-
riage or the end of the relationship, the birth 
of a child, or the death of a parent or spouse.  
Understandably, these are all reasonable transi-
tion moments where our wishes for what should 
happen if we are not around are placed front 
and center and we are forced to confront wheth-
er our affairs are in order.  Estate planning, 
though, is not a one-and-done activity.   Our 
lives are constantly evolving, the relationships 
with our family, friends and advisors are chang-
ing, and so a periodic 3-5 year check-in on your 
estate plan is a healthy interval to keep in mind.  

SHOULD I HAVE A TRUST?
There is a general preference among plan-

ners in California to use a revocable (amend-
able) trust, sometimes also referred to as a 
“living trust” or a “family trust,” as the principal 
document in your core estate plan, rather than 
relying upon a Will as the principal document.  
Primarily, this is because assets held in a trust 
are not subject to a public court supervised pro-
bate proceeding at your death.  The trustee can 
privately administer the trust and carry out your 
wishes according to the instructions left in the 
trust. There are also numerous other types of 
trusts used for more specific purposes, including 
irrevocable trusts that are often tax planning 
vehicles for wealth transfer and privacy trusts 
used to shield from public view the true identity 
of the owner of an asset.

A trust is not the only mechanism for trans-
ferring assets without a court supervised probate.  

Assets held “with rights of survivorship” or with 
a beneficiary designation pass by the terms of 
the instrument or designation without court 
involvement.  This can apply to life insurance 
and retirement plans with proper beneficiary 
designations, banking and investment accounts 
held with rights of survivorship or with a “pay 
on death” or “transfer on death” designation, 
and real property held with rights of survivor-
ship or, in very limited circumstances a transfer 
on death deed designation.  In some circum-
stances, these forms of ownership and succession 
can be appropriate, and sometimes preferable 
or complementary, to use of a Will or trust, 
and can provide some solutions for transferring 
ownership at death without probate if a compre-
hensive estate plan is not yet in place. Certain 
forms of joint ownership can have unintended 
consequences, so be sure to speak with an appro-
priate advisor before utilizing one of these forms 
of non-probate transfer. 

SHOULD I TALK TO MY KIDS ABOUT THIS?
 Talking money is off limits, right?  Maybe 

not anymore.  In my time as an estate planner, 
the conversation about how and when to talk 
with your children, not just about estate planning 
matters, but generally about financial responsi-
bility, has become increasingly prevalent.  Many 
advisors offer “Next Gen” classes and financial 
boot camps for emerging adults.  At the recent 
LABJ Women’s Council breakfast, I shared with 
the audience a short story about my son’s piggy 
bank that has four slots — one to save, one to 
spend, one to invest and one to donate. If we are 
not willing to talk with our children about money 
and wealth planning issues, how can we expect 
them to be responsible and competent in these 
areas when we are not here?

When planning structures and wealth come 
as a surprise after the senior generation’s pass-
ing, pulling back the curtain all at once can be 
overwhelming – emotions that one faces can 
include surprise, resentment, frustration, all 
while coping with a significant family loss.  This 
is true not just for the next generation, but even 
in some instances for the surviving spouse. By 
opening the door to these conversations during 
our lifetime, we can frame the discussion and 
contextualize, instead of relying on our estate 
planning documents to explain what we did not 
during lifetime. 

Whether this is discussing and demonstrat-
ing financial responsibility from an early age or 
discussing with our older children our wishes 
for when we are not around, this starts with us 
being willing to have the conversation. 

It’s time to move this up on our to-do list.

Stefanie J. Lipson is a 
Partner with Greenberg 
Glusker LLP. Her prac-
tice focuses on providing 
families with counsel in all 
aspects of their personal 
legacy planning, including 
operation and succession 
planning for family owned 

businesses, tax efficient long term wealth transfer 
solutions, and funding and ongoing administration 
of family foundations. 
Learn more at greenbergglusker.com. 
This article does not constitute legal advice and does not 
establish an attorney-client relationship.

Confessions of an Estate 
Planning Attorney
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“I create contemporary jewelry
with an old soul.”

MARTIN KATZ

I had the rare opportunity to sit down  
with iconic jewelry designer Martin Katz 
at his stylish Beverly Hills boutique to 
hear first-hand how he has single handedly 
built a legendary reputation as one of 
the world’s most exclusive independent 
couture jewelers.

Just steps from Rodeo Drive in the heart 
of Beverly Hills, I arrived at the Martin Katz 
boutique. Once through the door, it felt 
like I had entered another world. There was 
something different that immediately set it 
apart from the traditional flagship stores of the 
global jewelry brands. I found myself gazing 
at diamonds so bright and clear I didn’t know 
which to look at first. These magnificent stones 
were set in ways that were unexpected. Then 
Martin began to point out a few of his uniquely 
stylized creations that looked like pure works of 
art to me.

The award winning jewelry designer has built 
a reputation for creating these one-of-a-kind, 
limited pieces, signed, numbered and crafted 
with meticulous attention to detail. He began 
his career as a vintage jewelry dealer, and he 
specialized in the Art Deco period from which he 
says he still draws a lot of his design inspiration 
today. “I create contemporary jewelry with an 
old soul,” he says to me with a smile and I can 
see exactly what he means. The pieces are 
edgy yet timeless and have a “je ne sais quoi” 
quality to them that defies description. He has 
built an impressive global clientele ranging from 
royalty to diplomats to Fortune 500 CEO’s, from 
movie stars to simply his friends who acquire his 
creations. As a testament to his status as a prized 
collectable jewelry designer, his pieces have 
drawn even higher hammer prices when they 
were auctioned at Christie’s and Sotheby’s than 
when they were originally sold at his salon.

In the early 2000’s, Martin began collaborating 
with some of the world’s leading international 
brands. Ray Ban commissioned jeweled 
sunglasses which he named “La Plage” based 
on the jeweled sea life motifs he incorporated. 

Celine Dion wore them 
on the red carpet at 
the Oscars. Victoria’s 
Secret asked him to 
create a Fantasy Bra 
for their world-famous 
annual lingerie fashion show. The $5 million 
Black Diamond Fantasy Bra worn on-stage by 
Adriana Lima captured global headlines. For 
Estée Lauder, Martin Katz designed a $1 million 
jeweled perfume bottle which toured the globe, 
visiting each country from which the precious
stones were mined as an homage to them.

 One of his favorite commissions to design was 
the Penthouse “Jewel Suite” at the Lotte New 
York Palace Hotel, which won the Gold Key 
Award in design for Best Luxury Suite in the 
World 2014. He even created the artwork in the 
suite, ranging from mosaic glass to photographs 
and hand drawings, all based on his jewelry 
designs. As a final touch, he created floating 
jewel boxes which always contain jewels valued 
at $1 million for the penthouse guest to enjoy 
during their stay. He likes to think of it as “Living 
in a Jewel Box.” The suite can be yours for a 
mere $25,000 per night!

As the very first independent jeweler to have 
stars debut his jewelry on the red carpet 
beginning with Sharon Stone for the premiere 
of Basic Instinct in 1992, Martin Katz has been 
creating scene-stealing jewelry donned by 
Hollywood’s leading ladies for almost 30 years. 
His name is synonymous with red carpet glamor. 
His jewelry has adorned over 500
Hollywood celebrities including Angelina 
Jolie, Nicole Kidman, Sandra Bullock, Jennifer 
Aniston, Salma Hayek, Gigi Hadid, Zoe Kravitz, 

and Jessica Biel who wore his 
earrings at her wedding to 
Justin Timberlake. His jewelry 
has graced the  covers of 
dozens of the top fashion 
magazine  as well as 
countless articles written 
about his creative work. 
He has created a brand 
of rare taste and quality.

Q&A WITH
MARTIN KATZ

Sitting here, surrounded by your stunning creations,  
it’s clear that jewelry has been a lifelong passion for 
you. What first attracted you to it?

I was taken with architecture as a young man and began 
to study it. I took an apprentice job which happened to 
be at a very high-end jewelry store in Beverly Hills,  
and I became smitten with the beauty of vintage jewelry.  
I knew then that I found what spoke to me.

What has kept you engaged and inspired by it for  
30 years?

My love of the Art Deco period always keeps me 
inspired but, of course, I have evolved in other 
directions that I have found exciting. Each time I hold 
an exceptional gem in my hand, it always energizes me 
with its beauty. The gems become the words I use to  
tell a beautiful story.

What are the three most essential pieces of jewelry  
every woman should own?

Large diamond studs, a colorful right-hand ring 
and diamond chains. With these basics, you can  
go most anywhere.
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The Torrance Memorial Family Congratulates Melanie Lundquist on Being Named Philanthropist 
of the Year at the Women’s Council and Awards. We are honoring her continued passion in advancing 
healthcare throughout the South Bay. Her dedication and support of Torrance Memorial has signifi cantly improved 
the quality of care in our community.

A NEW LEGACY OFA NEW LEGACY OF
CARE & COMPASSION

By AIMEE GILBREATH

D id you know that more than half of US 
households include a dog or cat? In fact, 
more households have a pet than a child 

under 18. That translates to over 150 million 
canines and felines in the United States, and 
over $70 billion spent on their care and feeding 
in 2018. People now consider pets to be mem-
bers of the family and bring them everywhere. 
Pets now permeate and impact every area of our 
lives, including housing, healthcare, education, 
and prisons. This means that pets are relevant to 
everyone whether you are a parent, policy maker, 
or business leader.

PETS ARE GOOD BUSINESS
If your business is not thoughtfully incorpo-

rating pets into your offerings, you are missing 
out on revenue opportunities — and you may 
be experiencing operational impacts from a lack 
of effective pet policies. Pet owners make choic-
es about dining, lodging, and more based on 
whether they can accommodate their furry fam-
ily member. They want access to products and 
amenities that support their pet-loving lifestyle.

Savvy businesses and brands are adding rev-
enue streams and building customer loyalty by 
adding pet-focused offerings, such as dog menu 
items and hotel pet beds. Look no further 
than the current news reports about pets being 
killed and passengers being bitten on airlines 
for an example of what can happen when your 
industry fails to recognize the market demand 
and provide effective pet-friendly options.

At Michelson Found Animals, we think 
the pet market is so promising that we 
launched an accelerator program in 2018 in 
partnership with Mars Petcare and R/GA 
Ventures. A total of 12 companies have par-
ticipated in our first two cohorts of the Leap 
Venture Studio. They are changing the world 
for people and pets, with everything from 
vegan treats and dog food, to AI veterinary 
information — and making money while they 
do it. 

PETS IN THE WORKPLACE
Your employees are animal-crazy too, and 

they want to bring their pets to work. While 
at first this may seem daunting, studies show 
that pets at work actually improve morale, 
team bonding, and productivity. Creating a 
solid pets at work policy can help you avoid 
the perils of misplaced poop and annoying 
barking. Still not sold? Benefits other than 
bringing Fido to work are also highly valued. 
Think about puppy paid time off or discount-
ed pet insurance to show your staff you care.

The bottom line is that pets are big busi-
ness, partially because they transcend political 
and socio-economic barriers. We’re here to 
serve pets and people, and that means helping 

businesses like yours better serve their cus-
tomers, clients, employees, and community. 
If you need help navigating the furry world 
of pets, the team at the Michelson Found 
Animals Foundation is here to help.  And of 
course, if you want to foster or adopt a pet, we 
can also help you get more love in your very 
own household. Visit us at foundanimals.org 
to get involved.

Aimee Gilbreath is 
Executive Director of 
the Michelson Found 
Animals Foundation. 
To learn more, visit 
foundanimals.org.

Why You Should Care About Pets
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By CHRISTINA ROGERS

F amily wealth can make life easier at times, 
but it poses its own set of challenges 
when it comes to raising children. 

Affluent parents want the next generation 
to be self-sufficient, responsible and driven. 
Many fear, however, that their wealth will 
do the exact opposite, causing entitlement, 
a lack of motivation and accountability. 
A negative path isn’t inevitable. Through 
frank conversations, being clear about their 
own values, and allowing space for mistakes, 
affluent families can raise independent, 
resilient children—and strengthen 
relationships along the way. 

1. Break the silence. Shying away 
from conversations about money can 
result in the same problems as avoiding 
talking about the birds and the bees. If 
you’re not teaching your kids, they will 
get their information elsewhere—and 
there’s a lot of misinformation you 
want to protect them from. While 
initial conversations may be awkward 
or uncomfortable, they are far better 
than no conversation at all. And you 
don’t have to go it alone; recruiting 
an independent third party, such as a 

financial advisor, to help facilitate a 
family meeting can make the process 
easier. Try starting with a simple 
conversation about how a child can 
handle his or her first allowance. For 
younger children, this can provide 
guidance on how to be good stewards of 
their own money and how to live within 
their means. 

2. Define your values, goals and 
expectations. The best conversations 
about money engage beyond dollars and 
cents. Parents can use family finance 
discussions as an opportunity to share 
their values, while allowing children 
to reveal their own hopes and fears for 
the future—in short, it’s a chance for 
the whole family to become closer. To 
optimize these conversations, parents 
can do a bit of homework in advance. 
The more you know about your own 
values, goals and expectations around 
money, the clearer and more confident 
you’ll be in these conversations. 

3. Set the tone for an open, respectful 
conversation. Share your own money 
story with your children, focusing not 
just on your successes, but also on your 

failures. Explain how hard you worked 
to get your business off the ground, or 
how you bounced back from an early 
investment mistake. Children tend 
to see their parents as all-powerful, 
making it difficult for them to imagine 
what a path to success might look 
like. Opening up about your decisions 
and how you’ve arrived to where 
you are today can help your children 
understand you better—and guide 
them as they begin their own financial 
journeys. 

4. Learn to embrace boundaries, limits 
and failure. Many parents seeking to 
raise money-wise children did not come 
from wealthy backgrounds themselves. 
And even those who did likely faced 
challenges and setbacks along the way. 
It can be tempting for affluent parents 
to want to protect their children from 
the same struggles that they went 
through. However, encouraging self-
reliance means allowing children to 
make mistakes as they grow. While this 
may seem difficult in the short term, it 
helps the next generation develop the 
practical and emotional skills necessary 
in the long run. 

5. Prepare for a lifetime of 
conversations. Raising financially 
aware children who approach family 
finances respectfully is a process that 
deepens and evolves over time. By 
opening up about your own money 
story; framing your decisions in terms 
of values and goals, not fears and 
anxieties; and learning to embrace 
failure, you can help your children 
sidestep many of the potential negative 
effects of growing up with wealth. 
Raising money-wise children who are 
set up to thrive is a life-long journey, 
and one well worth embarking on.

Christina Rogers is a 
Fiduciary Management 
Executive at The Private 
Bank at Union Bank. 
Christina can be reached 
at (805) 884-8631 or 
via email at Christina.
Rogers@unionbank.com.

Disclosures: Wealth 
planning strategies have legal, tax, accounting and 
other implications. Prior to implementing any wealth 
planning strategy, clients should consult their legal, tax, 
accounting and other advisers. 

Five Strategies for Raising Financially Savvy Kids

The 13th annual CFO Awards recognize L.A. County finance professionals for their ongoing efforts and contributions to 
their organizations. Given the challenging and ever-changing economic climate, CFOs serve as essential members of a 

company’s core leadership team. Nominations are submitted for Public Company, Small Private Company, 
Large Private Company and Nonprofit Organization.

To nominate or register for tickets, please visit labusinessjournal.com/cfo2019/

Nomination Deadline 
Wednesday, July 10, 2019

NOMINATE TODAY

Panel and Awards 

Thursday, September 26, 2019
6:00pm – 8:30pm 

Westin Bonaventure Hotel and Suites 

404 S Figueroa Street

Los Angeles, CA 90071

DIAMOND SPONSORS PLATINUM SPONSORS

GOLD SPONSOR

Century Group
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AMAG, INC.   Since 1994 
An Affiliate of A-Mark Financial Corporation Since 1965

Loans made pursuant to Department of Business Oversight California Finance Lenders License

For a confidential discussion call:
Chad Wehba

(310) 260-0315
chad@amarkfinancial.com

Have assets that your  
bank won’t lend on... 

or won’t lend on in time?

We make asset-based loans in the $500K  
to $5M range, and have for many years.
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W omen started an average of 1,821 new 
businesses per day in the U.S. between 
2017 and 2018, according to analysis in 

the 2018 State of Women-Owned Businesses 
Report, commissioned by American Express and 
released late last year. This level of new business 
formation by women is greater than the daily 
average during the pre-recession period from 
2002 to 2007 (714), the recession and recovery 
period between 2007 and 2012 (1,143), and the 
post-recession period between 2012 and 2017 
(952).

New this year, the report explores data 
back to 1972 – the first time the U.S. Census 
Bureau provided data on minority-owned and 
women-owned businesses. The analysis shows 
that over 48 years the number of women-owned 
businesses increased a dramatic 31 times from 
402,000 to 12.3 million in 2018. During that 
time, employment for these firms grew 40-fold 
from 230,000 to 9.2 million, and revenues rose 
from $8.1 billion to $1.8 trillion -- 217 times 
greater.

“This new data demonstrates not only the 
remarkable impact women entrepreneurs have 
on our economy when it comes to creating jobs 
and generating revenue, but also the growing role 
of women-owned businesses in our communi-

ties,” said Julie Tomich, SVP, American Express 
Global Commercial Services. “Over the past 11 
years, we’ve seen women’s entrepreneurship and 
economic impact increase – especially among the 
growing number of women-owned companies 
that generate more than $1 million in revenue.”

Notably in 2018, women-owned businesses 
that generated revenues of more than $1 million 
increased 46% over the past 11 years vs. 12% of 
all U.S. businesses. While these high-earning 
firms make up only 1.7% of all women-owned 
businesses, they now account for 68% of total 
employment and 69% of revenue among all 
women-owned businesses.

Over the past 11 years, the ratio of wom-
en-owned businesses to total businesses in the 
U.S. increased much faster than their employ-
ment and revenue growth. While the share of 
women-owned businesses leapt from 29% in 
2007 to 40% in 2018, the proportion of total 
employment and revenues for all businesses 
grew by only a few percentage points. Over this 
period, the total proportion of employment 
increased from 6% to 8% and total revenues 
increased from 4.0% to 4.3%.

The number of firms owned by minority 
women has grown 163% since 2007

Since 2007, women of color have started 

businesses at an unmatched rate. While the 
number of women-owned businesses grew 58% 
from 2007 to 2018, firms owned by women 
of color grew at nearly three times that rate 
(163%). As of 2018, women of color account 
for 47% of all women-owned businesses. An 
estimated 5,824,300 women-of-color-owned 
businesses employ 2,230,600 people and gener-
ate $386.6 billion in revenues.

More specifically, numbers for Latinas 
and African Americans grew faster than the 
average rate for businesses owned by women of 
color: 172% and 164% respectively, equaling 2.1 
million Latina-owned and 2.4 million African 
American women-owned businesses in 2018.

Native Hawaiian/Pacific Islander, Asian 
American and Native American/Alaskan 
women-owned businesses grew slower than for 
women of color in general but faster than over-
all women-owned businesses. There are 36,800 
Native Hawaiian/Pacific Islander owned firms, 
representing 146% growth since 2007. Asian 
American women-owned firms grew 105% cor-
responding to 1 million firms and Native Amer-
ican/Alaskan women-owned firms grew 76% to 
169,500 businesses.

The report estimates that if revenues gener-
ated by minority women-owned firms matched 

those currently generated by all women-owned 
businesses, they would add four million new 
jobs and $1.2 trillion in revenues to the U.S. 
economy.

New this year, the report examined gener-
ational trends among women business owners. 
Nearly half of women business owners are 
between the ages of 45 and 65 (48%) and two 
thirds (67%) are 45 or older. The next largest 
age group, 25-44 years old, account for 31% of 
women business owners.

Distinctive trends emerge when racial and 
ethnic groups are analyzed by generations:

• African American women business 
owners tend to be younger: four out of ten 
(39%) were millennials or younger genera-
tions (under 35).

• Gen Xers (ages 35 to 54) represented 
the highest concentration of Latina business 
owners (53%) and Asian American wom-
en-business owners (54%).

• Native American/Alaska Native busi-
ness owners were more likely to be older, 
between the ages of 45 and 64 (47%).

• Native Hawaiian/Pacific Islander 
women business owners were more evenly 
divided between age categories ranging from 
25 to 54 (70%).

A s the country prepared to hear more 
about the policies championed by 2020 
presidential candidates in the first series of 

Democratic debates, the Institute for Women’s 
Policy Research (IWPR) released an eight-
point economic agenda that compiles findings 
from a wide body of literature that show that 
prioritizing women-centered policies can boost 
the economy for everyone.
“The debates present the first national opportu-
nity to understand and assess each candidate’s 
policy platform. Not only do candidates need 
to show women voters that they take their con-
cerns seriously, they must also present a com-
pelling agenda that can improve the economic 

security of lower and middle class Americans. 
Adopting a women-centered economic agenda 
is good politics and good policy,” said economist 
and IWPR President Heidi Hartmann, Ph.D.

The economic agenda identifies the fol-
lowing 8 policy priorities that would boost the 
economy for everyone, based on social science 
and policy research:

• Cut poverty in half by ensuring equal pay
• Address sexual harassment and assault 

on the job
• Ensure equal access to high-quality Jobs
• Improve access to paid family leave, 

paid sick days, and child care
• Support female entrepreneurs

• Restore and preserve the social safety net
• Expand and protect Social Security and 

Medicare
• Support labor unions
The fact sheet also includes evidence-based 

action steps that policymakers, businesses, and 
community leaders can take to advance these 
policy priorities at the state, local, and federal 
level.

“Presidential candidates have an influential 
platform for shaping public dialogue on these 
issues, but state and local policymakers are on 
the front lines of advancing economic policies 
that affect women and their families. This 
agenda presents a roadmap for enacting policies 

that are backed up by rigorous research,” Dr. 
Hartmann said.

Read the new fact sheet, “A Woman-Cen-
tered Economic Agenda: 8 Policies that Boost 
the Economy and Work for Everyone,” at 
IWPR.org.

The Institute for Women’s Policy Research 
(IWPR) is a 501(c)(3) tax-exempt organization 
that conducts and communicates research to inspire 
public dialogue, shape policy, and improve the lives 
and opportunities of women of diverse backgrounds, 
circumstances, and experiences. IWPR also works 
in collaboration with the Program on Gender Anal-
ysis in Economics at American University.

Number of Women-Owned Businesses Has 
Increased Nearly 3000% Since 1972

Research Shows a Women-Centered Economic 
Agenda Would Boost the Economy

SHARE OF WOMEN WORKING IN CONSTRUCTION IS THE HIGHEST IN 20 YEARS
Between 2017 and 2018, the number of women work-

ing in construction trades increased by 17.6 percent, rising 
to well over a quarter of a million women (276,000), 
according to a new analysis from the Institute for Wom-
en’s Policy Research (IWPR). This growth is nearly five 
times faster than job growth of 3.7 percent in construction 
occupations overall.

The share of women working in construction trades 
in 2018 is the highest in twenty years, but women remain 
strongly underrepresented in the trades: fewer than one 
in twenty (3.4 percent) of construction trades workers in 
2018 were women. The only other time since 1999 when 

the share was above 3.0 percent was in 2006. Even when 
administrative and back office staff working in construc-
tion are included, women were fewer than one in ten (9.9 
percent) workers employed in the sector.

Construction trades provide well-paid jobs that do not 
require a college degree. In 2018, women working full-
time in construction and extraction occupations made 
$785 per week at the median, compared with $834 for 
men. This gender wage gap is narrower than for women 
overall: while women overall earn 81 cents for every 
dollar earned by a man, women in construction make 94 
cents for every dollar earned by a man in the field.

“In 2019, women’s stark underrepresentation in these 
well-paid jobs is disconcerting, but it is very encourag-
ing to see such strong growth in the number of women 
entering the construction trades,” said Ariane Hegewisch, 
IWPR Program Director on Employment & Earnings.“The 
industry still has more work to do to attract and retain 
women in these jobs and create a work environment that 
is welcoming to all workers, regardless of their gender, 
race, or ethnicity. Women-focused pre-apprenticeship 
programs and tradeswomen organizations are doing great 
work to help the industry adapt to a changing future of 
work.”
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T his past March, NAWBO National 
announced its new partnership with UCLA 
to provide NAWBO members access to 

the UCLA Anderson Corporate Governance 
Program and Women’s Leadership Institute at 
reduced rates.

“We are proud to announce a partnership 
with UCLA that will provide our members 
access to two of the University’s excellent pro-
grams at a discounted rate,” said Loreen Gilbert, 
National Chair of the NAWBO Institue for 
Entrepreneurial Development (NAWBO Insti-

tute).  “The NAWBO Institute is committed 
to helping women business owners build and 
scale their businesses. Higher education is a key 
component to help our women business owners 
increase their confidence, grow their businesses 
and be considered for potential opportunities.

“At our 2018 NAWBO Academy for Public 
Service, I spoke about the need for increased 
diversity on all boards, including corporate, 
government and nonprofit, and I outlined var-
ious ways our members can prepare themselves 
for each opportunity,” Gilbert continued. “Our 
partnership with UCLA will help our women 
business owners get the certification they need to 
be considered for board positions.” 

Donna Sharp, Associate Dean of UCLA 
Anderson Executive Education, stressed the 
importance of executive development programs 
to both participants and organizations alike: 

“Our programs are a great place for women 

business leaders to acquire the tools, perspectives 
and networks required for ongoing growth for 
their firms and themselves. Opportunities for 
women will only expand as forward-looking 
organizations increasingly recognize the business 
necessity of inclusivity. We want to help drive 
this trend and added a new corporate gover-
nance offering in June specifically designed for 
senior women leaders who want to prepare for 
board service.”

California recently became the first state to 
pass legislation requiring women on corporate 
boards.

“NAWBO was founded in 1975 to be the 
first advocacy organization for all women 
business owners. Today at NAWBO National 
we look for ways to increase our members’ 
access to the following four areas - capi-
tal, community, capitols and confidence,” 
explained Molly Gimmel, NAWBO National 

Board Chair.  “NAWBO National is proud to 
be a solution to the lack of diversity on some 
boards.  We do so by increasing our members 
access to the knowledge and confidence they 
may need regarding possible board service and 
by finding ways to work with our chapters to 
advocate for more diverse boards across the 
country through voluntary, positive measures.”

NAWBO members are now eligible to 
receive a 10% reduction on course fees for the 
Corporate Governance Program(s) and the 
Women’s Leadership Institute. Interested mem-
bers may contact execed@anderson.ucla.edu and 
take advantage of this offer by providing their 
NAWBO membership number. 

Founded in 1975, NAWBO is the unified voice of 
America’s more than 10 million women-owned busi-
nesses representing the fastest growing segment of the 
economy. To learn more, visit nawbo.org.

NAWBO National Partners with UCLA

A s part of its ongoing commitment to 
support female entrepreneurs, Visa has 
launched a global initiative – She’s Next, 

Empowered by Visa – to encourage women 
small business owners as they build, sustain and 
advance their businesses.

The global rate of female entrepreneurship 
has been increasing more quickly than that of 
male entrepreneurs, with more than 163 million 
women around the world starting a business since 
2014. She’s Next will champion this growing 
trend, with additional support from leading small 
business advocates, including Square and Yelp.

“Starting and growing a business can be both 
incredibly rewarding and daunting. That is why 
Visa is committed to empowering women busi-
ness owners through a year-long program of edu-
cation, cutting-edge digital payment technology 
and a powerful peer network,” said Suzan Ker-
eere, global head of merchant sales & acquiring, 
Visa. “There is never enough time or enough 
resources, but when we work together to support 
each other, amazing things can happen.”

INSPIRING FEMALE BUSINESS LEADERS
She’s Next, will be supported by the Female 

Founder Collective (FFC) – a network of busi-
nesses led by women, supporting women – that 
launched in 2018 and quickly grew to over 
3,000 members. From streamlining payment 
methods to linking women small business own-
ers with like-minded peers and experts, Visa and 
FFC will together offer unmatched resources 
and opportunities for female entrepreneurs.

“As women, we have the power to shape 
and transform our communities—through our 
purchasing power and also through the leader-
ship and employment opportunities we offer as 
business owners,” said Rebecca Minkoff, founder 
of Rebecca Minkoff and the Female Founder 
Collective. “By joining forces with Visa, we will 
help build awareness of women-owned busi-
nesses, provide them with more opportunities 
and invest in women across the socioeconomic 
spectrum around the globe.”

GOING GLOBAL
She’s Next was unveiled at a preview event 

at Hudson Yards in New York City today, coin-
ciding with the National Retail Federation’s 

(NRF) Big Show. Over the course of 2019, Visa 
will create pop-up events around the world 
that offer a range of practical tools, resources, 
insights and networking opportunities for female 
entrepreneurs, including:

• Interactive Workshops: Beginning with 
an inaugural event in Atlanta on January 30, 
alongside Super Bowl LIII in Atlanta, Visa will 
host a series of interactive workshops to tackle 
business challenges specific to each community. 
Future events are planned for the FIFA Wom-
en’s World Cup France 2019 and beyond.

• Access to Experts: Each workshop will 
include experts from Visa, local and national 
subject matter experts, and partners to maximize 
benefits to female business owners. Specifically 
at the inaugural workshop in Atlanta, leaders 
from Visa, Square and Yelp will bring their own 
expertise and innovation to the workshop.

• New Research: Initial insights from a 
forthcoming survey commissioned by Visa of 
US-based female small business owners will help 
to inform the issues that matter most to women 
entrepreneurs. Select findings include:

• Key Motivators: The top three things 
women cite as motivators in starting their own 
businesses are: pursuing their passion (48%), 
having financial independence (43%) and 
having flexibility (41%).

• Money Matters: Nearly three quarters 
of women (73%) report that it was difficult 
to obtain the funding they needed to start 
their own business. In fact, six in ten (61%) 
self-funded their business.

• Digital First: When asked to identify top 
workshop topics they would like to learn more 
about, respondents said improved social media 
and digital marketing skills to promote and 
grow their businesses.

• Advertising Campaign: In 2019, Visa will 
launch phase two of its multi-million dollar 
Money is Changing marketing campaign in 
the United States, building on its millennial 
women focus and featuring real-life female 
business owners. Visa will feature a diverse 
spectrum of women in the campaign who will 
highlight the practical steps they have person-
ally taken to change the game and challenge 
existing taboos when it comes to money.

VISA, WOMEN AND SMALL 
BUSINESSES

She’s Next builds off the success of 
Visa-supported programs focusing on small 
businesses, as well as female business owners. 
Recent examples include Visa’s sponsorship of 
the Great British High Street program in the 
United Kingdom and Visa’s Money is Chang-
ing marketing campaign in the United States. 
In addition to Visa’s efforts, the Visa Founda-
tion made its first financial commitment of up 
to $20 million to Women’s World Banking.

As a market leader in the small business 
segment in the United States, Visa provides 
a full suite of payment services designed for 
virtually every need, whether businesses are 
accepting payments from 3.3 billion Visa 
accountholders worldwide or making secure, 
seamless payments to their own providers 
using Visa Business credit, debit or prepaid 
cards.

Visa Champions Female Entrepreneurs in 2019

NAWBO National Announces Special 
Member Rates for Access to UCLA 
Corporate Governance Program and 
Women’s Leadership Institute
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1 Nominee Virginia Gomez 
(SCMSDC) with attendees

2 Platinum sponsors Suzanne 
Fuggatt, Aime Beltran and Shaunci 
Trammel (Wells Fargo)

3 Keynote speaker Kelly Coffey (City 
National Bank)

4 Panelist Dara Castle with platinum 
sponsor colleagues (RSM)

5 Nominee Shelton Wilder with 
colleague Jennifer Hawkins (Shelton 
Wilder Group)

6 Panelists Terrie Vevea (Los Angeles 
International Airport) and Dr. Betty 
Uribe (California Bank & Trust)

7 Nominee Liberté Chan (KTLA)

8 Attendee Dana Beesen with 
diamond sponsors Debbie Pattillo 
and Kelsey Gion (American Airlines)

9 Nominee Rachel Teller (Winstar 
Properties)

10 Finalist Amabel De Leon (Vanura 
Home Health Services)

11 Recognize Your Worth & Build 
Wealth panelists Stefanie J. Lipson 
(Greenberg Glusker), Alice Juarez 
(Wells Fargo), Lili Bosse (City of 
Beverly Hills) and moderator Kalika 
Yap (Citrus Studios)

12 Platinum sponsor Martin Katz 
(Martin Katz Jewelry) with Trailblazer 
honoree Kelly Fisher Katz (John F. 
Kennedy School for Performing Arts)

13 The Greater Good moderator 
Shannon O. Sullivan (The Leukemia 
& Lymphoma Society) with panelists 
Dr. Lois M. Shelton (California State 
University, Northridge), Heather 
Cooper Ortner (Alzheimer’s Los 
Angeles), Lise L. Luttgens (Girl Scouts 
of Greater Los Angeles) and Aimee 
Gilbreath (Michelson Found Animals)

14 Panelist Lili Bosse with colleague 
Huma Ahmed (City of Beverly 
Hills) and attendee Kathy Gohari 
(Valentino)

15 Platinum Sponsor Farzana Nayani 
(Blank Rome)
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1 Nominees Yimi Casasola (PurePoint 
Financial) and Luisa Canon (Institute 
for Effective Behavioral Interventions)

2 The New Age of Entrepreneurship 
and Female Founders panelists Trish 
Halamandaris (UCLA Anderson School 
of Management), Tamra Johnson 
(FlexTeam) and Wendy Watson 
(ClearStream Agency)

3 Finalist Kristi M. Nelson (KMNelson 
Design)

4 Panelist Terrie Vevea (Los Angeles 
International Airport)

5 Platinum sponsors Kelly Rodriguez 
and Patrice Marin (California Bank & 
Trust)

6 Nominee Shalini Vadhera (Passport 
to Beauty/Ready Jet Set/SVP Global 
Brand)

7 Platinum sponsor and award 
presenter Bhavna Sivanand (UCLA 
Anderson School of Management)

8 Platinum sponsors Meghan Roberts, 
Darcy Hitt, Samantha Hollen and 
Alexa Hale (UCLA Anderson School of 
Management)

9 Presenter & platinum sponsor Brian 
Hegarty (Marsh & McLennan Agency)

10 Diamond Sponsors Scott Sanford 
and Camilla Walker (City National 
Bank)

11 Her-story panelist Martha V. Daniel 
(Cytellix) with Anna Magzanyan (Los 
Angeles Business Journal), moderator 
Stacy D. Phillips (Blank Rome), and 
fellow panelists Monika Kozdrowiecka 
(Virgin Raw Foods), Taryn Rose (Enrico 
Cuini and ALIA Technology), Chickie 
Leventhal (Chickie’s Bail Bonds), Nilou 
Ghodsi (Heist).

12 Gold sponsor Julie Tilsner (USC 
Marshall School of Business)

13 Finalist Olivia Theroux (The Sage 
Group)

14 Attendee Tenten Wei (Instrum 
International)

AT THE EVENT
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