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Welcome to our annual CFO of the Year publication. This is the sixth year we have acknowledged the impressive work of 
members of our fi nancial community. From CFOs to controllers to CEOs wearing multiple hats, these men and women are the 

caretakers of their company’s monetary health. 
        Our 43 fi nalists were honored at an exclusive awards reception on Thursday, March 15, at the Hilton San Diego Resort & Spa on 

Mission Bay and within the pages of this supplement. Additionally, a special Lifetime Achievement Award was bestowed on Frank Ault, 
retired SDG&E/Sempra Energy fi nance executive and an Exemplary Award was given to San Diego Convention Center Corporation’s Vice 

President of Finance Mark Emch for their career contributions and support for our community causes. 
This year’s collection of nominees came to their profession from many paths – a teacher, a football league manager, a juvenile public defender 

and a transplanted Englishwoman among them. They learned their skills from prestigious educational institutions such as West Point, Princeton and UCLA; as 
well as seat-of-your-pants, trial-by-fi re, on-the-job training. But, the people profi led in the following pages have one common thread – they have all successfully 
maintained their organization’s fi nancial stability during the worst recession in memory. 
 Many joined, then transformed, businesses with outdated accounting systems, vague fi scal policies and non-existent profi t margins. As the Wall Street 
Journal recently reported, “[s]imply put, the people who have the strongest grasp of a company’s fi nances need to be part of the strategic thinking from the 
ground up. Not only should they crunch the numbers on potential moves like mergers, but they should also generate strategies themselves, by analyzing the 
likely fi nancial impact of industry trends and other big issues.”  This truly is the era of the CFO. 
 We also note that these individuals channel the vitality and diversity of San Diego’s thriving business community. Life-saving new drugs, Olympic-destination 
travel, Tony-award winning theater and craft beer are represented along with insurance, construction, banks and brokerages. 
 Our judges also are owed great thanks for their time analyzing and evaluating these dedicated 
professionals. Gary Correia, Gregory Hanson, Gary Pekala, and Bill Scarfi a are profi led in the following 
pages as well.
 Finally, we would like to thank our partnering sponsors who have steadfastly supported our 
eff orts to celebrate our business leaders – title sponsors Robert Half Management Resources and 
Wells Fargo; gold sponsors Oracle and CBIZ and Mayer Hoff man McCann P.C.; along with silver 
sponsors CalCPA, CFO Roundtable, the San Diego Chapter of Financial Executives International,  
Hilton San Diego Resort & Spa and San Diego Porsche Dealers.

From The San Diego Business Journal

Randy Frisch,  President & Publisher

Gary Correia has been 
a fi nancial offi  cer with a 
variety of companies in 
San Diego for more than 
20 years. He gradu-
ated from San Diego 
State University with a 
B.S. in accounting, and 

obtained his CPA certifi cation while 
working with Ernst & Young in Los Angeles. 
He has functioned as CFO and vice president in 
both public and private companies. Currently, 
Correia is the CFO for Digitaria Interactive, a 
rapidly expanding digital media company.
 Correia is involved in a variety of commu-
nity and business groups. He is a past president 
of the Financial Executives International/
San Diego chapter. Correia’s community 
involvement ranges from 26 years of support 
for the Cabrillo Festival, volunteer eff orts for 
the Multiple Sclerosis Society, and Friends of 
Voices for Children (Makua). In 2008, he was 
recognized as a CFO of the Year by the San 
Diego Business Journal. Correia grew up in Point 
Loma and Ocean Beach. He continues to reside 
in the area with his wife. His interests include 
skiing, camping, biking, hiking, traveling, wood 
working and making wine.

          Gregory Hanson 
has more than 35 years 
of executive fi nancial, 
consulting and invest-
ment banking experience 
in both public and private 
companies. He currently 
is the managing director 

of First Cornerstone, a fi nancial advisory 
service in the diverse fi elds of life sciences,
biofuels, electronic gaming, and electronic 
voting. He was formerly CFO for Avanir 
Pharmaceuticals, ADVENTRX Pharmaceu-
ticals, and Onsite Energy, and led fi nancial 
operations with Caterpillar and Ford Motor 
Company. Today, Hanson also advises com-
panies on product commercialization and 
fi nancing strategies, mergers and acquisitions 
due diligence, as well as technical accounting 
and fi nancial reporting.
 Hanson has been invited to speak twice 
before the SEC Advisory Committee on 
Improvements to Financial Reporting and he is 
often called upon as a presenter, author, panel-
ist and advisor. He is currently president-elect 
and a board member of Financial Executives 
International/San Diego chapter. Hanson also 
volunteers his musical skills at the piano for 
events benefi ting nonprofi t organizations.

        Gary Pekala is a senior 
fi nancial leader who 
specializes in creating 
operating effi  ciencies, 
improving business 
information and capital-
izing on new and existing 
opportunities. He has 

more than 35 years of experience in budgeting 
and forecasting, fi nancial analysis, contract 
negotiation, development and tracking of 
incentive plans.
 Pekala has served as a senior fi nance 
executive in a number of high profi le organiza-
tions including director of fi nance for Catholic 
Charities, Diocese of San Diego; controller and 
manager of business services for the San Diego 
Union-Tribune, where he held a major role in 
the annual budgeting process; CFO for the San 
Diego Business Journal; director of fi nance for 
Compton’s New Media, Inc.; controller and 
CFO for  Times-Advocate Company; and staff  
accountant/senior auditor for Tribune 
Company in Chicago.
 Pekala holds a bachelor of science in 
accounting from DePaul University and is a 
CPA in the state of Illinois.

          William Scarfi a is the 
chief fi nancial offi  cer for 
the San Diego Regional 
Chamber of Commerce, 
where he is responsible 
for all fi nancial and mana-
gerial reporting, budget 
preparation, audit prepa-

ration and banking relationships. He also heads 
up the Chamber’s human resources, facilities 
and technology departments.
 Scarfi a was voted one of San Diego Busi-
ness Journal’s CFO of the Year recipients in 
2011. In his more than 20 years of fi nancial and 
operational experience, Scarfi a has worked in 
a variety of Fortune 500 companies, including 
Mobil Oil Corporation (now ExxonMobil); the 
entertainment industry’s Columbia Pictures; 
and the fi nancial services sector. Scarfi a is a 
certifi ed public accountant and a member of 
the American Institute of Certifi ed Public Ac-
countants. 
 Scarfi a’s numerous academic credentials 
include a bachelor ‘s degree in history and 
political science from Assumption College in 
Ontario, Canada, as well as a masters’ degree 
in political science from the University of Wind-
sor, Ontario. Additionally, after serving two 
years in the U.S. Army, he obtained a Masters 
in business administration from George Wash-
ington University. 

CFO of The Year Judges

Gary Correia Gregory Hanson Gary Pekala William Scarfi a
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Though Frank Ault set his professional sights on a career in 
fi nance, he developed a lifelong passion for serving his community.
 Ault was born in London where his father was an American 
war correspondent and his mother was a Norwegian air force 
nurse. The family moved to Southern California where his father 
became managing editor for the Los Angeles Mirror and later editor 
of papers in Riverside and Imperial counties. While still a teenager 
living in Palm Desert, Ault began his decades-long commitment to 
community involvement and, particularly, his passion for volunteer 
fi refi ghting.  
 After graduation from Stanford University, Ault spent three 
years as an offi  cer in the U. S. Army, followed by a 37-year career 
in accounting and fi nance at SDG&E and Sempra Energy including 
responsibilities as controller, treasurer and CFO for SDG&E from 
1986 to 1998, and as senior vice president and controller at Sempra 
from its founding in 1998 until his retirement in 2006. Ault also 
served on the board of directors of SDG&E and Southern California 
Gas from 2002 until 2006. 
 This year marks the 51st anniversary of his involvement with community service. 

Today, Ault continues his unending loyalty to volunteer fi refi ghting   
as board chair of the Mt. Laguna Volunteer Fire Department. He 
also is in his 18th year as board chair for the San Diego Regional Fire 
& Emergency Services Foundation that supports all 30 volunteer 
fi re stations in San Diego County. He has taken the lead in raising 
close to $4 million for support of these stations. Additionally, Ault 
has been involved with the San Diego Foundation for 26 years, 
including 16 years on its board with two terms as board chair and 
nine years on the Scholarship Committee. He continues to serve on 
the Foundation’s Finance Committee, Disaster Board and its new 
Philanthropy 101 program.
            During the summers, Ault spends part of his time in southern 
Oregon, where he continues his philanthropic eff orts. He assists 
three volunteer fi re departments, works with Hidden Valley High 
School and its Future Business Leaders of America program, and aids 
the Oregon Foundation with its youth programs.
            Ault has been married for 37 years with two daughters and 
two grandchildren. In addition to a bachelor’s degree in economics 
from Stanford University, he holds a master’s degree in business 

administration from United States International University.

Mark Emch has been credited as one of the driving forces 
behind the unprecedented success of the San Diego 

Convention Center. He also has dedicated untold hours to assisting 
a number of our region’s community organizations.
 Emch joined the Convention Center Corporation in 1994. As 
vice president of fi nance, he has provided strategic direction for all 
fi nancial and accounting activities, currently overseeing revenues 
of more than $32 million in this fi scal year. The reporting policies 
he has structured for the Center as a public-benefi t organization 
have set the standard for transparency in government spending. 
Now celebrating more than 20 years of success, the Center has 
generated an estimated $20.8 billion in regional economic impact, 
$399.6 million in tax revenues for the City of San Diego and 
supports 12,500 jobs countywide. 
 Historically, convention centers operate as signifi cant loss-
leaders – but not the San Diego Convention Center. Under Emch’s 
direction, the Center is one of the only facilities in the nation that 
is almost completely self-reliant, sustained by its own operating 
revenues. He has created industry-changing reporting systems that 
established measurable and reliable expense metrics used today by convention centers 
around the world. Prior to his work, no standard measurement existed. Emch also has 
pioneered comprehensive post-event reporting that detail key aspects including hotel 
occupancy, food and beverage consumption, media coverage and economic impact. 
These in-depth reports have helped lure meeting planners back on an annual basis.

          According to Carol Wallace, Convention Center president and 
CEO, Emch is one of those innovative individuals continually making 
contributions to better the meeting and convention industry. 
         Emch became one of the public faces of the Convention Center 
during the successful 1998 campaign to pass Proposition A, the 
initiative for the Center’s expansion. He tirelessly spoke for passage at 
public forums and debates.
           Since that time, he has maintained a high profi le as one of 
San Diego’s visionary fi nancial leaders. Emch has been recognized 
with numerous honors for his fi nancial innovations, including an 
International Association of Assembly Managers’ Presidential Citation 
for his work on operational and fi nancial benchmarking. In 2010, Emch 
was recognized as one of San Diego Business Journal’s CFO of the Year 
fi nalists.
          Emch’s also has applied his fi duciary talents to help establish 
and stabilize the fi nancial and investment processes for several of San 
Diego’s prominent nonprofi t organizations. For the local Habitat for 
Humanity, Emch serves as treasurer and chair of the board’s fi nance 
committee. He also supported the local American Lung Association 

as board member, treasurer, and fi nance committee chair. Additionally, he is a board 
member and key advisor to ACCION San Diego, a private, nonprofi t organization that 
helps provide micro-loans, business training and services to support small business start 
ups for people with low-to-moderate income.

Mark Emch
San Diego Convention 

Center Corporation

CFO Lifetime Achievement Award

CFO Exemplary Award

Frank Ault
San Diego Gas & Electric and 

Sempra Energy, Retired
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CFO of The Year Finalists

BUSINESS NONPROFIT

David Kvendru, CPA
San Diego Association of REALTORS® 
www.sdar.com

 With David’s Kvendru’s background as a CPA and his extensive 
fi nancial knowledge of the real estate business, he is a perfect fi t as 

chief fi nancial offi  cer for the San Diego Association of REALTORS®. In 2006, to aid in generating 
additional revenues for the association, Kvendru created and implemented a fee resulting in more 
than $100,000 in additional income to the organization. He also automated and streamlined the 
accounting process by integrating a new payroll system, purchase order requisition system and 
budgeting program, taking it from a manual process to an automated system. Additionally he 
implemented an inventory control system, saving the organization money and time.
 Kvendru oversees his staff  with an eye to helping them achieve more. He constantly chal-
lenges them to handle projects or tasks that are out of their “comfort” zone, order to grow their 
skill set and empower them to handle more and build their confi dence.
 Kvendru donates his time and talents to a variety of community eff orts. He serves on the 
board of directors as the treasurer for Rebuilding Together San Diego, a nonprofi t organization 
that works to preserve aff ordable homeownership and revitalization of communities.

EDUCATION

Pamela Duffy
California Western School of Law
www.CaliforniaWestern.edu

 When asked to describe Pam Duff y, a colleague stated, “If I was 
starting a new law school, she would be the fi rst person I would hire.”  
In her role as chief fi nancial offi  cer for California Western School of Law, 

Duff y is responsible for stewarding the school’s income and fi nances, as well as many student 
loans and scholarships. When Duff y arrived at California Western in 2004, she reviewed the busi-
ness offi  ce policy, implementing new and higher standards throughout the institution. Her willing-
ness to discuss and investigate diff erent ideas has allowed her to introduce more cost-eff ective 
and effi  cient processes to her department and across the law school.
 Duff y has been a member of the American Bar Association’s Questionnaire Committee since 
2008, and has conducted law school site visits on behalf of the ABA Section for Legal Education 
and Admission to the Bar. She has served the law school as a member of numerous in-house com-
mittees, including the Strategic Planning, Retirement and President/Dean Search committees.
 Outside of her law school commitments, she works as a volunteer for San Pasqual High 
School, serving on the 2012 Grad Nite planning committee and assisting the wrestling and base-
ball teams. Over the years, she also has worked as a volunteer with community groups such as 
San Diego Youth & Community Services and Escondido Little League.

continued on page A30

CFO

CFO of The Year Winners

BUSINESS NONPROFIT

David Kvendru, CPA
San Diego Association of REALTORS® 

EDUCATION

Pamela Duffy
California Western School of Law

NONPROFIT 

Diane Stumph
St. Vincent de Paul/Father Joe’s Villages

NONPROFIT 

Kim Warner
United Way of San Diego County

CFO

PUBLIC – Large

Brad Holiday
Callaway Golf Company

PRIVATELY HELD – Large
Brett Brown
HD Supply Facilities Maintenance

PRIVATELY HELD – Medium

Brian Kelley 
Prime Steaks (Donovan’s Steakhouse)
Paradigm Investment Group

PRIVATELY HELD – Small

Ginger Poutous
H & D Construction

PUBLIC  – Small

Kevin McCarty 
Mr. Copy, A Xerox Company

PUBLIC  – Medium

Andrew Micheletti 
BofI Federal Bank

Business Nonprofi t Category Education Cateogory
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PUBLIC  – Medium

Andrew Micheletti 
BofI Federal Bank

CBIZ and Mayer Hoffman McCann P.C. 
congratulate the finalists of the  
2012 CFO of the Year Awards.

CBIZ SERVICES
Tax 

MAYER HOFFMAN McCANN P.C. SERVICES

INTRODUCTIONS WORLDWIDE

CAPITAL-RAISING SOLUTIONS

PROVIDING SOLUTIONS CFOs COMPANIES
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continued on page  A31

continued from page A28

EDUCATION 

Charles Windt
Next Generation Educational Center, Inc.
www.nextgenerationec.com

 Charles Windt lives by the motto, “today is a great day.”  As chief 
fi nancial offi  cer of Next Generation Educational Center, Windt overseas 

the fi nancial aspects of the preschool and tutoring center, as well as supervises human resources 
and marketing. He has found ways to increase marketing but not expenses, increase employee 
benefi ts but reduce overall costs and decrease overhead while retaining all team members. 
 Windt seeks to ensure that every employee enjoys every day at work. He has a positive 
attitude and brings laughter into the workplace. He is innovative and has implemented employee 
programs that are cost-eff ective for the organization while increasing employee satisfaction in a 
high turnover industry. 
 Windt strongly believes in giving back to the community. Since he has been with the 
company, he has supported a variety of nonprofi t organizations with more than $10,000 in 
in-kind donations.

NONPROFIT

Brad Blose, CPA 
Seacrest Village Retirement Communities
www.seacrestvillage.org

 Vice President of Finance and CFO Brad Blose is one of the driving 
forces behind Seacrest Village Retirement Communities, a 67-year-

old, nonprofi t senior housing and health care organization with more than 320 employees. He is 
dedicated to the long-term goals of the organization and has been credited with his ability to help 
staff , management and trustees understand what it means to be “fi nancially responsible.”   
 Blose has contributed to the growth and profi tability of Seacrest by his ability to forecast, 
maintain a conservative approach in his cost analyses, and develop thoughtful and realistic projec-
tions. Last year, Blose helped oversee an annual budget of $19 million, controlling costs in an 
extremely diffi  cult economic period, but not sacrifi cing service. Moreover, Blose helped grow total 
net assets of the organization by 60 percent in the past four years of the recession. To serve the 
growing population of aging adults, Seacrest started construction last year to expand their 11-acre 
fl agship campus. Blose was instrumental in securing very favorable fi nancing for the expansion 
and managing the project expenses under budget.  
 Blose also makes time to volunteer his services to other organizations in need. Currently, 
he serves as the treasurer of the Explorer Elementary Charter School, where he has been a board 
member since 2004. An avid tennis player, Blose co-chairs the tennis portion of the annual 
Guardians of San Diego Golf and Tennis Tournament. 

NONPROFIT 

Bruce Nelson
La Jolla Country Day School 
www.ljcds.org

 Since 2004, Bruce Nelson has led a positive, progressive, and 
extremely well organized business offi  ce, setting the stage for the 

future success of La Jolla Country Day School. 
 With Nelson’s CFO responsibilities, he reorganized the IT department, created the HR 
department, and instituted presentations of fi nancial statements and imperatives to the 
administrative team. As a result, there is a higher level of understanding among the faculty, staff , 
and administration as to the fi nancial position of the school and with that has come increased 
collaboration and shared ownership of enrollment management and budget awareness. 
 The wide range of projects that Nelson has assumed and completed includes bonds acquisi-
tion to credit swaps that have ensured the fi nancial sustainability of the school. Nelson also assists 
the Parents Association and various other charitable groups on the school campus achieve their 
fi nancial goals. He is an inspiration to everyone at La Jolla Country Day because he inspires his 
people to “get things done” and gives them the tools and resources to do it. 

NONPROFIT 

John Odea
La Jolla Playhouse
www.lajollaplayhouse.org 

 John Odea is not just the chief fi nancial offi  cer for the vibrant, Tony 
Award-winning La Jolla Playhouse, but an ambassador for the arts 

throughout San Diego. As fi nancial manager for the theatrical organization, Odea interacts with 
all of the staff , management and many of the board members including the chair, and heads of 
fi nance, investment, and audit committees. 
 He has many contacts in other nonprofi ts and organizations. He uses those contacts to 
attract patrons to events, arranging group ticket buys, and in some cases, hosts donors and 
potential donors to events to cultivate relationships. He has been very creative in preparing pre-
sentation materials to communicate fi nancial statements to the board members in a way that is 
easy to read, easy to understand and meets the needs of members who are not familiar with 
fi nance. He has been involved in implementing both new software and hardware to improve 
timely and accurate reporting of daily fi nancial data. 
 Collaborations form one of Odea’s strongest talents. He recently facilitated a partnership 
between the theater and the Alliance for African Assistance to the mutual benefi t of both organi-
zations from incremental shared ticket revenue, lobby displays, and sales of handmade jewelry 
by the Alliance members. He also introduced management to the head of the Chicano Federation 
which led to the Federaton becoming a community partner for a new play. Additionally, he ar-
ranged group tickets for Big Brothers and Big Sisters organization to expose them to theater.

NONPROFIT 

Diane Stumph
St. Vincent de Paul/Father Joe’s Villages
www.neighbor.org

 As a former teacher, St. Vincent de Paul’s chief fi nancial offi  cer 
Diane Stumph knows that merely providing the answer doesn’t 

enhance or grow the team. Stumph has worked extensively to ensure that every department 
within the organization is self-reliant and accountable. She has done this by educating them on 
the importance of taking charge of their departmental budgets. By encouraging continuing 
education, Stumph inspires more analytical thinking within the nonprofi t service organization, 
as well as to its supporters and those it serves.
 Stumph instills in staff  the sense that they are all in this together, serving the community as 
good stewards of the donations that have been entrusted by members of the San Diego com-
munity. She not only devotes her time, energy, and own money to St. Vincent de Paul/Father Joe’s 
Villages and its causes, she has worked diligently to encourage her friends and associates outside 
of the organization to do the same.
 Internally, she also participates in the Senior Leadership Committee as well as the Board 
Finance Committee, and has an active role in preparing and presenting fi nancial information to 
the board of directors. In order to network with other CFOs within the nonprofi t industry, Stumph 
is an active member of the CFO Roundtable.

NONPROFIT 

Matt Topper
Meals-On-Wheels Greater San Diego, Inc.
www.meals-on-wheels.org

 In a world where many CFOs are reluctant to share information or 
include others in understanding the fi scal management of an organiza-

tion, Matt Topper believes in transparency and helping those who work with him. Topper joined 
Meals-on-Wheels in 2007 as CFO and treasurer during a time of great upheaval for the organiza-
tion. Fiscally, Meals-on-Wheels was losing money and there was no viable plan in place to turn the 
situation around. In addition, there were many fi scal and operational ineffi  ciencies that needed 
attention. 
 Topper consolidated the fi nancial management system. He then conducted an equally 
thorough audit of Meals-on-Wheels’ operations and contracts to fi nd where there might be cost 
savings. He renegotiated vendor contracts that resulted in substantial savings. He made recom-
mendations for streamlining meal preparation and delivery operations which resulted in cost 
savings. As a result, by 2008, when the economic slowdown began, he had established a solid fi nan-
cial management structure that helped the nonprofi t survive the inevitable critical loss of revenue. 
 

CFO of The Year Finalists

CFO

Nonprofi t Category
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He has been said to create a sense of involvement, openness, and calm that helps those around him 
to feel confi dent in their abilities. With the help of Topper’s exceptional fi scal management, Meals-
on-Wheels is now a strong organization, well positioned to meet the growing demand for services it 
anticipates as the baby boomer generation ages.

NONPROFIT 

Angie Tran
San Diego Youth Services
www.sdyouthservices.org

 Knowing that San Diego Youth Services (SDYS) cannot carry out its 
mission to “help at-risk youth and their families become self-suffi  cient 

and reach their highest potential” without operating a fi scally sound business, Chief Financial 
Offi  cer Angie Tran is committed to keeping the organization fi nancially healthy. As a key member 
of the leadership team, Tran has developed a cohesive working relationship between administra-
tive staff  and direct program staff . She has helped to streamline administrative functions, which 
has resulted in decreasing the agency’s overhead costs from 15 percent to 13 percent. During her 
tenure, the agency’s budget has grown from $9 million to $13 million, and assets have increased 
from $4 million to $9 million, with cash reserves at more than $2 million. She has taken the lead 
on several business ventures for SDYS that are earning the agency close to $200,000 in net 
income annually.
 Although she is fi scally conservative, Tran has worked closely with the CEO to develop 
mechanisms for providing fi nancial incentives and rewards to staff  throughout the agency. She 
has been instrumental in improving benefi ts for staff , including implementation of an employer 
matching program for retirement, expansion and improvement of health benefi ts, introduction of 
a life insurance plan for employees and development of an employee assistance program for staff . 
Under her leadership, the human resources department has initiated a wellness program for staff , 
which includes yoga and other fun but educational activities.
 Tran is involved in the community where she has served on boards and committees, including 
the CFO Roundtable, National Association for Female Executives, National Society of Public 
Accountants and Bayside Community Services.

NONPROFIT 

Kim Warner
United Way of San Diego County
www.uwsd.org

 Inspired by her passion to help the San Diego community, Kim 
Warner joined the United Way of San Diego County fi ve years ago. 

As the nonprofi t’s current fi nance vice president and CFO, Warner has created a dynamic environ-
ment throughout the company, encouraging employees to challenge themselves in new ways. 
 Warner inherited a fi nance department with practices and procedures established in the early 
1960s. To adjust to changing policies and trends, she instituted standards and improved processes 
by implementing eff ective checks and balances. Additionally, she introduced new software to 
automate and update the accounting system. She realigned priorities and streamlined job respon-
sibilities, reducing the staff  by half and realizing signifi cant saving to the organization. On Warner’s 
watch the fi nance department completed “perfect audits,” and signifi cantly improved donor’s 
confi dence in United Way’s investment choices. 
 Warner’s direct oversight includes fi duciary responsibility for the distribution of nearly $20 
million each year, facilitating United Way’s fi nance, investment, and audit committees. She is an 
integral member of the leadership team, response fund, and safety committees.

PRIVATELY HELD

Jill Barrett 
Harrah’s Rincon Casino & Resort
www.rincon.harrahs.com or www.caesars.com

 Jill Barrett asks the tough questions to get the needed results. As 
vice president of fi nance for Harrah’s Rincon Casino & Resort, Bar-

rett has driven major initiatives that have continued to keep the organization on sound fi nancial 
footing. She has been a strong supporter of the Kaizen culture, which encourages innovation and 
problem solving. She conducts monthly profi t and loss meetings with all departments and has 
initiated a new check cashing system. Her innovations have resulted in a savings of more than 

$1 million with no disruption to customer service.
 On a community level, Barrett is a model for commitment. Internally, she is a valued member 
of Rincon’s Latin Business Resource Group and a leader of the LGBT Business Group In 2011. She 
provided more than 100 hours of volunteer service, contributing to numerous eff orts including 
Ya Es Hora Citizenship Workshop, heading the 50-member Rincon team for the AIDS Walk at 
Balboa Park, participating in the American Cancer Society Relay for Life, the annual MS Walk and 
the Inland Empire Race for the Cure. An active member of Rincon’s CODEGREEN committee, she 
has assisted with E-Waste events, quarterly beach clean-up events and the annual I Love a Clean 
San Diego. 
 Whether it’s dancing the “Time Warp” at staff  events or serving employees during holiday 
parties, her high visibility and her accessibility to all employees is defi nitely a contributing factor to 
high employee satisfaction scores. 

PRIVATELY HELD – Large

Brett Brown
HD Supply Facilities Maintenance
 www.hdsupply.com

 As CFO of HD Supply Facilities Maintenance, Brett Brown manages 
a large team comprised of more than 175 associates across a wide range 

of fi nancial activities. HD Supply specializes in maintenance, repair and operations products and 
has grown into a nationwide organization from its San Diego roots. Since 1997, he has led the 
company through increased fi scal complexity as it has grown rapidly. Brown is focused on talent 
development, as evidenced by the fact that two-thirds of his leadership team has been promoted, 
with one-third of them actually starting in non-management positions within the business. 
 Brown’s team has generated signifi cant cost savings by reducing transaction costs year over 
year. He has helped transition the business through multiple acquisitions, integrations and 
divestitures. Despite the challenging economic environment, HD Supply achieved record sales 
and earnings in 2010. Brown’s team implemented customer self-service to better manage an 
annual volume of more than fi ve million invoices, proofs of delivery and more than one million 
statements. 
 Internally, Brown has served as a long-term proponent and active volunteer member of HD 
Supply’s ACT (A Community Team), an associate-led group of volunteers with a mission to support 
numerous nonprofi ts. He also has served on the board of the San Diego HeartWalk for the 
American Heart Association for three years.

PRIVATELY HELD

Jennifer Bryant
Valley View Casino & Hotel
www.ValleyViewCasino.com

       As chief fi nancial offi  cer for Valley View Casino and Hotel, Jennifer 
Bryant has streamlined the fi nancial process for the popular gaming 

destination. Bryant has overseen tremendous growth including the opening of a luxury boutique 
hotel in the fall of 2011. She also devoted last year to completing a refi nancing of the casino’s 
outstanding $215 million in high-yield bonds into a new fi ve-year credit facility that will save the 
casino $50 million over fi ve years. 
 Internally, Bryant has been a passionate supporter of the Women at Work program, which she 
pioneered along with Valley View Casino & Hotel’s vice president of human resources and general 
manager in 2010. This program provides a unique forum for the female leaders of Valley View 
Casino & Hotel to advance in their careers.
 Bryant is the mother of three young girls and is actively involved in their school and the 
community. She generously gives her time to support child-related eff orts including Promises 2 
Kids, Save the Children and Smile Train foundations.

PRIVATELY HELD

Susan Cologna
KBM Facility Solutions 
www.kbmfs.com

 Despite having executive, accounting and support staff  in multiple 
Southern California offi  ces, Susan Cologna unifi es KBM Facilities Solu-

tions staff  members, enabling them to operate smoothly as one team. As the chief fi nancial offi  cer 
for this North American janitorial and facilities service company, her fi nancial leadership has been 
a key factor in KBM’s growth through new business and acquisitions. KBM has more than tripled 
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in size since 2008, increasing from gross sales of $9.6 million to more than $30 million and is well-
positioned for further expansion.
 During 2011, Cologna was instrumental in the pricing and negotiations of several large 
national accounts, including AT&T, Estee Lauder, and the United States Postal Service. Her sup-
port of the sales department led to several new major accounts during 2011, including San Diego 
Gas & Electric and Boeing. Sustainability is a core concept of KBM’s business, and Cologna, as the 
leader of in-house sustainability, has reduced the company’s carbon footprint by replacing service 
vehicles with energy-effi  cient low-emissions vehicles, and installing photovoltaic solar panels a 
corporate headquarters. As a result of the photovoltaic initiative, KBM reduced its monthly 
electricity bills from over $3,000 per month in 2010 to just $250 per month in 2011.
 Additionally, Cologna has been an active volunteer for the Girl Scouts San Diego-Imperial 
Council, donating more than 200 hours every year. 

PRIVATELY HELD

William Comer, Jr., CPA
American Specialty Health, Inc.
www.ashcompanies.com

 In his short three year tenure as chief fi nancial offi  cer, executive 
vice president and treasurer for American Specialty Health, Inc., William 

Comer, Jr. has transformed the role of the fi nancial department into a key component of this 
national health care company. Externally, Comer has built outstanding and successful bank-
ing relationships. He obtained signifi cant commitments for lease fi nancing arrangements and 
re-established a signifi cant working line of credit. His direct work with the company’s lenders has 
resulted in the extension and refi nancing of short-term debt that preserved capital needed to 
fi nance American Specialty’s rapid growth as the company positioned itself as an industry leader 
in an environment clouded with uncertainty regarding health care reform legislation.
 Internally, Comer has built an environment of trust and team spirit. Over the past year, he has 
been the company’s internal leader on identifying key areas of fi nancial ineffi  ciencies, implement-
ing long-term sustainable solutions that result in positive fi nancial impacts without diminishing 

quality or customer experiences. Comer has been a key part of the eff ort that has guided the 
company to its most profi table year in history, while maintaining exceptional employee and 
customer satisfaction. Additionally, he has been a key asset to the executive management team 
in his support of the overall corporate innovative process. 
 Comer’s professional credentials include membership in the San Diego Corporate Direc-
tors Forum, the American Institute of Certifi ed Public Accountants, and the Healthcare Financial 
Management Association. He is also certifi ed as a Fellow of the HFMA and previously served on 
the HFMA National Board of Examiners.

PRIVATELY HELD

Tracy De Soto
De Soto Sport Triathlon Company
www.desotosport.com

 Tracy De Soto has been known to actually create programs that 
increased internal spending – an unusual move for the head of fi nance. 

As chief fi nancial offi  cer for San Diego-based De Soto Sport Triathlon Company, she has initiated 
incentive bonus programs, created additional holidays, and upgraded equipment to the latest 
technology, all with an eye to keeping an engaged, productive staff . This philosophy has helped the 
company sustain their edge internationally as one of the leading innovators in high-end competi-
tive sportswear and equipment. 
 De Soto has re-tooled many of the company’s processes, making product delivery on both 
the wholesale and retail side more effi  cient and cost eff ective. She has instituted changes such as 
downsizing printers, changing credit card merchant vendors, limiting contract work by training and 
assigning tasks to existing staff , and streamlining order fulfi llment. Prioritizing a greener approach 
to business systems, De Soto keeps control of the bottom line spending as well as supports sustain-
able practices including the use of low voltage lights. Plans are in the works to incorporate recycled 
packaging and solar energy for the remodeled 30-year-old building the company now occupies. 
 De Soto transitioned from a career as a juvenile public defender where she represented 
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hundreds of at-risk children in the legal system. She continues to help clients either pro bono or 
through the nonprofi t organization, Dependency Legal Group. 

PRIVATELY HELD

Martha Demski
Althea Technologies, Inc
www.altheatech.com

 As a successful and accomplished woman in the fi elds of biotech 
and fi nance, Martha Demski is an inspiring role model, a position that 

she readily and frequently uses to reach out to others. In her role as senior vice president and CFO, 
Demski strives to promote a “work hard, laugh hard” environment at Althea Technologies, a San 
Diego-based biotech fi rm. 
 Demski has improved both profi t margin and effi  ciency at Althea Technologies. By revamp-
ing pricing models across divisions and products, she improved revenues. She also generated 
a signifi cant contribution to Althea’s bottom line by addressing costing issues, improving one 
division’s margin by 25 percent in six months. 
 Bringing Althea’s Crystalomics technology to drug developers and patients has been espe-
cially rewarding to Demski. This technology increases the stability and safe delivery of life-saving 
medications. 
 Demski has a strong record in community involvement aimed at empowering individuals to 
achieve their aspirations. Much of her time has been focused on outreach to youth in order 
to broaden their horizons and establish a framework from which to reach their potential. She 
mentored her “little sister” through the Big Brothers/Big Sisters organization for nine years, 
successfully guiding her to adulthood and a degree in mathematics. 

PRIVATELY HELD

Tim Driscoll 
Verimatrix,Inc.
www.verimatrix.com

 Tim Driscoll brought more than 15 years of experience in fi nancial 
and operations management in technology-focused organizations 

when he joined Verimatrix, Inc. seven years ago. The company’s encryption software is used in 
securing revenue and creating piracy protection for multi-screen digital TV services around the 
globe such as Netfl ix, iTunes, and Hulu. As CFO and a member of Verimatrix’s senior management 
team, Driscoll maintains close relationships with major studios, broadcasters, and industry 
organizations, providing perspective on digital TV business issues, as well as content security.
 Driscoll negotiated and managed the company’s fi rst acquisition, raising the necessary 
funding and integrating the new international subsidiary into the company’s culture, workfl ow, 
and markets. He is credited with prompting a new look at the product development life cycle, 
stimulating a new way to specify, build and deliver the company’s software products to the mar-
ket. Driscoll has spearheaded internal systems, putting in place award and incentive programs, 
changing hiring practices, and recruiting new personnel.
 Driscoll served as a Captain in the U.S. Army Aviation branch, where he managed develop-
ment and deployment of new technologies. He holds a BS in computer science from the U.S. 
Military Academy at West Point and an MBA from UCLA’s Anderson School of Management.

PRIVATELY HELD

Kevin Duffy
DEI Holdings, Inc.
www.deiholdings.com

 Known for his strategic out-of-the-box thinking, Kevin Duff y 
has been instrumental in the success and growth of DEI Holdings. 

As president and chief fi nancial offi  cer, Duff y quickly created a corporate culture division that 
promotes the company’s values - “do the right thing”, “have fun”, and “play to win”.  Navigating 
the company through the economic storm of the last few years has been one of Duff y’s greatest 
successes, ensuring that DEI weathered the storm, without sacrifi cing the staff . 
 Duff y successfully expanded the company’s product off erings by facilitating the acquisitions 
of a number of new product lines. Through the creation of the “Bill of Rights” Dealer Satisfaction 
Program, he signifi cantly increased market share by focusing on a customer-friendly business 
model. With the Viper SmartStart, DEI became the fi rst to introduce the ability to start a car using 
smart phone technology. 
 Signifi cant funds have been raised to support disadvantaged children’s charities in the San 
Diego through Mr. Duff y’s involvement with DEI Holdings Charitable Foundation. He currently 
serves on the board of directors and actively raises funds to support numerous organizations from 

Boys & Girls Clubs to Casa De Amparo. After numerous visits to Rady Children’s Hospital due to 
heart complications in his youngest daughter, Duff y and his wife have become active members in 
the hospital’s fundraising committee. 

PRIVATELY HELD

Bob Esquerra
SDA Security
www.sdasecurity.com 

 Prior to Bob Esquerra’s arrival at SDA Security as CFO, the fi nan-
cial process had many challenges. With his guidance, new accounting 

software, management dashboards, and job costs analysis brought clarity to the business fl ow 
and a trust in the numbers to this 80-year-old, Southern California commercial and residential 
theft, fi re and security company.  As a result, sales at SDA Security, are up 11 percent over last year 
in total installation revenues and 2 percent over the recurring monthly revenue. Esquerra became 
instrumental in developing a relationship with SDA’s bank, which led to a bank line of credit. 
 Esquerra also leads many internal programs that provide incentives and team building for the 
staff . He is the committee chair for the SDA March Madness Ping-Pong Tournament, a member 
and recruiter of SDA’s book club, and competed in SDA’s Amazing Race and Air band competi-
tions. He has two main passions – helping children and baseball. He has combined these by serv-
ing as a Little League coach for more than 13 years – last year bringing his team to win the fi nal 
championship in Puerto Rico. Esquerra has developed such a respected reputation that he is often 
called upon by others in the industry to create reports and instructions related to best practices 
for accounting. 

PRIVATELY HELD

Michael Harlow
La Costa Concierge
www.LaCosta-Concierge.com

 Michael Harlow, CFO of La Costa Concierge, has been instrumental 
in positioning the organization as the premier elder care company in 

San Diego’s north county. By using the newest technologies and taking the knowledge that he has 
gained over years in executive level management, Harlow has improved the operations of 
La Costa Concierge. Obtaining the latest elder care software, which integrates with a multitude 
of other software, he has streamlined many processes that have resulted in increased profi ts for 
the company. He has taken this start-up company and made it profi table in the fi rst quarter
 of operations. 
 By working with the elder community, La Costa Concierge has developed a reputation for 
excellent service, beginning with quality caregivers. Harlow believes that the key to success is 
to treat all employees with compassion and reward them when they do an excellent job. As new 
positions are created, he fi lls these positions from within the company. Harlow stays connected to 
the employees in the fi eld via phone, text and emails on a daily basis. Since most of the employees 
are in the fi eld as elder caregivers, it is important to ensure they have all the resources they need. 

PRIVATELY HELD

Jim Hensel
TargetSolutions
www.targetsolutions.com 

 When CFO Jim Hansel began at TargetSolution, then called Target-
Safety, the company data was in multiple systems, including random 

Excel sheets and paper fi les. Hansel began by teaching himself a new integrated digital system 
and pulled in data spread throughout the organization that gave the company an insight to their 
fi nancial standing. This was the fi rst time such reports were backed by real data. Hansel then 
personally convinced the board to move beyond Excel and start thinking about a real tier one 
solution for maintaining fi nancials for the online, training and records management company. 
 Hansel and the TargetSolutions management team bring recent graduates and young 
professionals into the organization to learn and grow together. The company culture is one that 
involves everyone in the decision-making process. As one of the executive team leaders heading 
up systems evaluations, Hansel recently looked to replace Microsoft and QuickBooks. He took 
the time to involve everyone on his staff . This resource planning and customer relationship 
management project was a crucial step that will propel TargetSolutions into high growth for 
years to come.
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PRIVATELY HELD

Tina Howe
Bill Howe Family of Companies
www.billhowe.com

 Tina Howe came to the U.S. from England when she was 18 years 
old and has become a role model for women in a male-dominated 

industry. Howe joined Bill Howe Family of Companies in 1984 and helped it grow into a $15 million 
business. As the company’s vice president and CFO, Howe has been instrumental in its success. 
However, it’s been within the last 10 years that Howe’s role has become a critical part of the 
company as she implemented fi nancial best practices and monitored future growth. With her 
direction, the company focused on reallocating budget, investing in specifi c areas to ensure 
continued growth. Howe’s focus is always the customer and that is borne out with an 87 percent 
repeat and referral rate.
 Over the past three years the company’s staff  has grown by 20 percent and Howe has cre-
ated employee retention policies that attracted some of the best individuals in the industry and 
retained those employees, some of whom are celebrating 25 years with the company.
 For 28 years, Howe has juggled a successful career and family. She has been an inspiration to 
her daughters. Two now work in leadership roles at the company, as well as her niece who is the 
operations manager. Howe has invested a portion of the company’s profi ts in the San Diego com-
munity. The Howe family has been a generous supporter of the American Heart Association, as 
well as other community and industry organizations. She also led other community involvement 
initiatives including volunteering at the San Diego Food Bank and support for organizations such 
as Toys for Tots, Rebuild Together San Diego, and employee/industry organizations including the 
Building Owners and Managers Association and Plumbing Heating Cooling Contractors Association.

PRIVATELY HELD – Medium

Brian Kelley 
Prime Steaks 
(Donovan’s Steakhouse)/Paradigm 
Investment Group
www.donovanssteakhouse.com & 
www.paradigminvest.com

 CFO Brian Kelley is credited with taking a failing franchise and transforming it into a profi table 
award-winning model for the restaurant industry. With responsibilities for Prime Steaks/Paradigm 
Investment Group’s complex fi nancial process. Kelley serves as the leader both in the corporate offi  ce 
and to the employees at the restaurants, bridging the gap between these two parts of the company. 
 According to COO Greg Hazard, “Brian Kelley has masterminded the turnaround of a strug-
gling franchise. He quickly assessed the areas of weakness, refi nanced the debt, took the reins of 
operations and went to work on bringing this brand and franchise back from the brink of failure back 
in 2003. For the last nine years he has been the driving force behind revitalizing this franchise.” The 
company, now ranked in the top 100 franchised businesses by industry newsletter Restaurant Finance 
Monitor, owns and operates quick service, casual dining and fi ne dining restaurants with 110 locations 
through the country and $125 million in annual revenue. Kelley was instrumental in revitalizing the 
organization by successfully retiring a $30 million debt obligation through a 38-unit sale/leaseback 
transaction, eliminating personal guaranties, restructuring the company’s balance sheet and 
ultimately paving the way for new store growth.
 Kelley is active in community eff orts and leads many of the company’s nonprofi t support. 
Kelley is involved in the Nicholas Conor Institute, a local San Diego nonprofi t that concentrates on 
cancer in children.
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PRIVATELY HELD

Ingram Losner 
Proven Solutions, Inc.
www.proveninc.com/professional-staffi  ng-
agency.html

    Proven Solutions has grown quickly since opening its doors in 
2007 to a $5.5 million company. Ingram Losner has managed that growth successfully. As a unique 
placement service, Proven Solutions targets temporary staffi  ng in four critical areas – life sciences, 
technology, fi nance accounting and operations support. With responsibilities as chief fi nancial 
offi  cer, Losner and the management team have guided the company into sustained profi tability, 
with steady growth in customers and employees.
 Losner prioritizes including the company’s staff  in knowing the business fl ow. He gives 
fi nancial updates to the employees on a quarterly basis to keep them educated on the company’s 
success. 
 Losner’s community involvement includes board responsibilities at the San Diego Jewish 
Academy, support for the Jewish Federation of San Diego County and the American Israel Public 
Aff airs Committee. He has led the company sponsorships for the San Diego Asian Film Foundation 
and the San Diego County Bar Association.

PRIVATELY HELD

Brian Melekian
Ludus Tours
www.ludustours.com 

 When Ludus Tours decided to make San Diego its permanent home, 
this international destination company had no idea how fast it would 

grow. But expand it did and saw the need for a more strategic approach to its fi nances. When 
Brian Melekian joined Ludus as chief fi nancial offi  cer, he brought the company to a whole new 
level in just one year.
 Ludus’ core travel business centers around the Olympics and this summer they will bring 
more than 2,000 visitors to the London games. With revenue based on the four-year Olympic 
cycle, great fl uctuations occur. Melekian has been able to build relationships with local banks in 
order to create a long-term fi nancial vision and steady cash fl ow. He has encouraged Ludus to 
expand into additional events which ensures a consistent income stream. He has improved opera-
tions by outsourcing, bringing all accounting in-house, and establishing Salesforce, a system that 
keeps traveling employees constantly apprised of day-to-day workfl ow. 
 Melekian is also known for bringing his great sense of humor to create a workplace that’s 
fun and positive. He created a “Ludus Tours Team Night,” where all employees are invited to a fun 
activity outside of the offi  ce.
 He strongly supports giving back to the world of sports and promotes numerous charitable 
eff orts. He has also spearheaded partnerships with Make-a-Wish Foundation and many local 
businesses such as Competitor Group, Active.com and the San Diego Sports Commission.
 Like many of Ludus’ staff  members, Melekian is an avid sports enthusiast and is a three-time 
Ironman triathlete.

PRIVATELY HELD

Jeanne Olney
Summit Security
www.summitpatrol.com

 Jeanne Olney became controller for Summit Security in April 2011, 
just as the company completed a major acquisition. Olney, always a 

forward thinker, created new accountability tools and transformed the fi nancial system into a tool 
that can be accessed by management on numerous platforms from tablets to PDAs for real time 
access to critical numbers. Through her diligent fi nancial management, she has identifi ed areas of 
overpayment, ineffi  ciencies and has managed to reduce expenses signifi cantly.
 At the same time, Olney also has been instrumental in structuring compensation plans that 
motivate and support the staff . Summit Securities off ers 24-hour security service throughout 
the state of California. With its far fl ung staff  and round-the-clock work schedules, the company 
relies on systems that support precise record keeping and employee oversight. Olney has been a 
primary contributor to improving those systems that has allowed Summit to establish a primary 
place in that industry. 
 Olney is closely involved with her church and has a passion for baking, quilting and sewing.

PRIVATELY HELD

Michael F. Pogue
prAna Living, LLC 
www.prana.com

 Since Michael Pogue began at prAna Living a year ago, he has 
been an important infl uencer of change in the organization, an apparel 

manufacturer and distributor.
 In addition to the normal responsibilities of CFO, Pogue also oversees the production, 
distribution and IT departments. Last year, the company implemented a 360-degree feedback, 
closed loop goal setting and annual review process. All employees, including top executives to 
entry-level distribution warehouse workers, go through the same process of setting goals and are 
evaluated based on achieving those goals and on their demonstration of company values. 
 As a result of Pogue’s eff orts, positive company morale and heightened communication has 
resulted in a better work environment and a healthy fi nancial position. In 2011 the company had 
record fi nancial performance, including growing revenues by 30 percent over the previous year. In 
addition, employees now have the options of dental and vision coverage and their medical insur-
ance program has equal or lower costs for the same coverage than in prior years. 
 Pogue has contributed to the fi nancial success of prAna in many ways and has made the 
company’s fi nancial performance completely transparent to all of the employees. He has helped 
lead the company’s community involvement that allows employees to take company time to 
participate in service activities. Pogue himself is an active member of AYSO soccer. 

PRIVATELY HELD – Small

Ginger Poutous
H & D Construction
www.concretehd.com

 Ginger Poutous has been characterized as being more careful with 
the company’s money then she is with her own. As head of fi nance 

and accounting of H & D Construction, a curb, gutter and sidewalk contractor, she has earned the 
complete trust of her employer and colleagues. Her bottom line approach has kept the company 
vibrant even when economic times got tough. The company, established 30 years ago by two 
friends, has grown from a start up to one of San Diego County’s premier construction providers.
 Her colleagues note that Poutous always leads by example and is never afraid to get her 
hands dirty. Poutous is always available to support a worthy cause. Her selfl ess approach to giving 
her time and energy has been a great inspiration to those around her. She is active in Rotary, 
serving as past president of the Rotary Club of East County and recently leading a team that 
planned and executed a conference that hosted Rotarians from six countries. She also has been 
an active supporter of Special Olympics.

PRIVATELY HELD

Brian Ruttencutter
Cumming
www.ccorpusa.com

 Brian Ruttencutter has made signifi cant contributions to Cumming’s 
fi nancial success on multiple levels. Operationally, he has helped devel-

op strategies that are directly responsible for improving revenue levels from a 13 percent decline 
in 2010 to an eight percent increase in 2011. These improvements came during a downward trend 
in both the commercial and government construction sectors – Cumming’s core market. Including 
his duties as chief fi nancial offi  cer, he directly manages Cumming’s Group Services, which includes 
fi nance and accounting, administration, IT, and human resources. 
 Ruttencutter is credited with helping to negotiate signifi cant cost savings in the company’s 
commercial and employee benefi t insurance. He also worked to negotiate lower offi  ce rents at 
four of Cumming’s 18 locations. He has played a key role in the establishment of several new 
strategic alliances. Internally, he has sponsored and helped develop monthly lunch-and-learn 
sessions in every offi  ce, as well as expanded and improved benefi ts for employees.
 Ruttencutter is active in both industry and community-based organizations. He serves on 
the local and national boards of Financial Executives International, recently serving as national 
chairman. Furthermore, he helped establish a local executive support group to provide advice and 
guidance to industry professionals.

continued from page A34

CFO of The Year Finalists

continued from page A36

participate in service activities. Pogue himself is an active member of AYSO soccer. 

CFO



A36 CFO of the Year Awards March 19, 2012A Supplement to the San Diego Business Journalwww.sdbj.com

PRIVATELY HELD

Laura Shafer
Managed Solution
www.managedsolution.com

 As a leading provider of professional services for cloud, unifi ed com-
munications, desktop systems management, security and virtualization, 

Managed Solution has come to dominate a very complex technical fi eld, while remaining relatively 
small. Laura Shafer, as chief fi nancial offi  cer, has played a key role in building the right team of 
professionals, while managing the company’s profi tability. 
 In the past year, she led a debt restructuring aimed at saving 30 percent year over year. 
This year, Managed Solution has experienced a 100 percent increase in profi ts. This has allowed 
Managed Solutions to expand employees’ benefi ts and pay. In addition, the available funds 
allowed the company to grow into Orange County and Los Angeles.
 Shafer was instrumental in the design of the employee bonus program and competency 
award program. The bonus program she designed is based on a playbook similar to that of a sports 
team. These measurements for success increases an individual’s bonus and is based on tenure with 
the company (years in league), utilization of billable time with our clients (batting average), and 
personal development by passing technology certifi cations (records in league).
 Shafer is involved with Managed Solution’s support of Just in Time Foster Youth, a nonprofi t 
organization that helps foster youths with technology tools to assist with their continued skill 
development after they turn 18 years old. 

PRIVATELY HELD

John Sommatino 
Laptops Plus
www.laptopspluswest.com

 John Sommatino has worn two hats at Laptops Plus for more than 
10 years – CFO and CEO. His fi nancial oversight of the company has 

kept Laptops Plus profi table and growing in the computer repair and resell business. By forecast-
ing and closely monitoring cash and income fl ow, Sommatino is able to keep the bottom line 
viable and profi table. He constantly is looking to keep a high profi le, attending tradeshow events 
and networking with other businesses to bring in community customers. 
 Sommatino’s recruiting skills have brought a variety of people to work for Laptops Plus, 
allowing for a thriving multi-cultural environment. He has implemented an employee induction 
program including a series of training videos on diversity, meant to meet the needs of a varied 
workforce. Environmentally, he has brought a heightened economic awareness to his customers 
by off ering free electronic waste recycling.
 Sommatino co-hosts the many events Laptops holds for the community. He has made con-
nections with community colleges to off er internships and company positions for people seeking 
a profession in the IT industry. He has donated equipment rentals to numerous nonprofi ts for live 
streaming performances, meetings, and fundraisers. 

PRIVATELY HELD

Gregory Spencer
SpendSmart International, Inc. 
www.SpendSmart.org

A community-based nonprofi t, SpendSmart brings its mission of 
providing coping tools for dealing with fi nancial stress to at-risk and 

underserved populations. As CFO and CEO, Gregory Spencer oversees the fi nancial and operational 
responsibilities for the organization with a dedication to its mission. He also contributes to pro-
gramming, creating many of the new innovations for workshops to improve customer service and 
better impact the community.
 Spencer has been involved with supporting free fi nancial wellness workshops with many orga-
nizations that impact at-risk populations. He has worked with the YMCA, San Diego North Chamber 
of Commerce, San Diego South Chamber of Commerce, and the Oceanside Unifi ed School District.

PRIVATELY HELD

Craig Spitz
Stone Brewing Co. 
www.stonebrew.com

 How many chief fi nancial offi  cers include in their job description 
dyeing their hair funky colors to support the company’s charity fundrais-

ing.  Stone Brewing Company’s Craig Spitz willingly joins in the wacky eff orts, along with his 
fi nancial responsibilities of managing one of the region’s most dynamic corporations. Since joining 
the company as its fi rst CFO in 2010, Spitz has overseen Stone Brewing’s phenomenal growth 
from $48 million in annual sales in 2009 to $84 million in 2011. And, as part of the leadership team, 
he has helped guide this once tiny north county micro brewery into international prestige and 
prominence. 
 In only two years, Spitz has set major initiatives in place, including the creation of Stone 
Catering and Stone Farms business units; obtaining a new $12 million bank fi nancing package 
to fund the company’s rapid growth; and creating a monthly sales and inventory analysis model 
which enables managers to review sales by key markets. He is presently designing comprehensive 
incentive plans for their far-reaching distribution areas.
 Spitz is involved in professional organizations and sits on the advisory board of the San Diego 
Business Executives Council. He was instrumental in rebranding that organization in order to focus 
on the privately-held middle market businesses in San Diego. He also is a member of the Council’s 
MAP – Management Apprentice Program, which mentors college students majoring in various 
business programs with San Diego State University, Cal State San Marcos and the University of 
San Diego.

PRIVATELY HELD

Cathy Wang
GTC Systems, Inc.
www.gtcsystems.com

 Cathy Wang has been described as a woman with a gift for always 
making a sour lemon into a sweet apple. Wang has been the CFO at GTC 

Systems, Inc. since it became a corporation in 1997. She has built the accounting department from 
the ground up, single-handedly, and has helped the company grow from a four person start-up to 
more than 50 employees, and presently to 30 staff ers. Through GTC’s transitions she has kept a 
keen eye on the company’s bottom line as well as support, motivate and encourage everyone in 
the organization. She is seen as a motivator in every sense of the word.
 As GTC has continued to grow and develop new off erings to customers, Wang has kept in 
step by making sure that proper accounting processes are in place to ensure everything GTC does 
is profi table and receives a solid return on each new investment. 

  PRIVATELY HELD

Barry Williamson
GMI Building Services & Guard Management, Inc.
www.gmiweb.com

   As chief fi nancial offi  cer, Barry Williamson has helped guide the 
GMI Building Services & Guard Management through an extremely 

challenging economic period. By completely reorganizing GMI’s accounting functions, restruc-
turing debt and improving cash management, the company’s revenues have grown despite the 
changes in the marketplace. 
 Williamson’s track record includes successful consolidation of the IT systems; reduction of 
all operating expenses; and raising the level of cash liquidity. As a member of the Team Steering 
committee, he contributes to the development of Team Financial, a software solutions provider 
that streamlines operations and administrative processes. He has made fi nance a real partner in 
the operations and sales eff orts which has resulted in the organization moving cohesively in the 
same direction with the same objects, goals and mission.
 GMI has a deeply embedded belief that business organizations have not only the opportu-
nity, but also the duty, to be a major force for good in the community. Williamson represents GMI 
by donating a great deal of his time for numerous charities, with a focus on fundraising eff orts at 
several local schools.

continued from page A35
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PUBLIC

Mac Armstrong 
Arrowhead General Insurance Agency, Inc.
www.Arrowheadgrp.com

 Joining the management team of Arrowhead General Insurance 
Agency in 2009, Mac Armstrong immediately became an integral part 

of preparing the company – the largest privately-held general insurance agency in the country 
– to be sold to Brown & Brown Insurance, Inc. in early 2012. Through the complex transition, 
Armstrong quickly moved from chief fi nancial offi  cer and executive vice president to chief operat-
ing offi  cer, then to president of the company in January of 2012, using his skill-building collabora-
tions and adding even more fi nancial professionalism to the operation.
 Before joining Arrowhead General, Armstrong managed assets for Spectrum Equity Inves-
tors, completing more than 15 investments and acquisitions and raising in excess of $5 billion of 
debt and equity capital for his portfolio companies. 
 Armstrong also helps guide Arrowhead General’s community outreach eff orts, which 
includes local support for the American Cancer Society’s San Diego Relay for Life and Father Joe’s 
Villages, along with support for international eff orts such as Doctors Without Borders. 

PUBLIC 

James (Jim) Burgess, CPA
Bank of Southern California
www.banksocal.com

 James (Jim) Burgess has established a reputation for leadership and 
excellence in his more than 20 years in the banking business. Burgess’ 

ability to engage and lead staff  in complex fi nancial negotiations has earned him the respect of his 
peers. As executive vice president and chief fi nancial offi  cer, he has played an integral role at the 
Bank of Southern California, helping lead the organization through a successful private placement 
stock off ering. A key member of the executive team, he leads by example with a “roll-up your 
sleeves” approach to getting business accomplished. 

  Prior to joining Bank of Southern California, Burgess was the chief fi nancial offi  cer for First
Pacifi c Bank. During his tenure, the bank grew from a start-up to a $450 million institution. 
Burgess began his career with Deloitte & Touche.
  Burgess is actively involved in the community with a passion for coaching youth-related 
sports. Additionally, he served for 10 years as a key member of the City of Chula Vista Investment 
Advisory Committee.  

CFO of The Year Finalists
continued from page A37

None of us have 
all the answers. 
We all go to our doctor, our dentist 
and even our auto mechanic to find 
out what we don’t know so we can 
improve it. 
This should be true in business as well. 
We don’t have to act on everything we 
learn, but we do need to KNOW what 
we may not already know.

  What you DON’T know is probably 
costing you money
  No-risk, no-cost check up on 35+ 
cost categories that often are 
undermanaged

  Add 1-3% of revenue to your bottom 
line – without cutting any jobs

www.accretivesandiego.com
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PUBLIC – Large

Brad Holiday
Callaway Golf Company
www.callawaygolf.com

 Callaway Golf has earned a reputation for innovation in golf and 
golf technology. Chief Financial Offi  cer Brad Holiday has earned that 
same reputation with his peers by diligent oversight of the company’s 

fi nancial grow.
 Holiday renegotiated the company’s critical line of credit that better matches cash needs and 
eliminates constant management and negotiation with the banks. Under his lead, the information 
technology group has changed its business model from primarily in-house to a more fl exible sys-
tem using a combination of in-house expertise on core technologies and outsourcing for functions 
like disk and server storage, after-hours help desk and contingency planning to provide better 
service at a lower cost.
 Holiday also commits time mentoring young professionals and donating time to the Boy 
Scouts. He invests time in these young people teaching them life skills, integrity and respect.

PUBLIC 

Deanna Lund
Kratos Defense & Security Solutions, Inc.
www.kratosdefense.com

 Deanna Lund has been the key player in positioning Kratos Defense 
and Security Solutions as one of the fastest growing companies in its 

fi eld. Through her work as executive vice president and CFO, she has guided Kratos through a 
major acquisition which places it in a select category as one of less than 15 San Diego-based 
companies with revenues of $1 billion. 
 Lund oversees all of Kratos’ accounting, SEC reporting and budgeting. In addition, she is

involved in Kratos’ compliance with Sarbanes-Oxley requirements. In 2006 and 2007, Lund as-
sisted Kratos’ CEO in transforming the fi rm from a commercial wireless-related business into a 
security company that does substantial business with the federal government, mainly the Depart-
ment of Defense. Since 2007, she has helped lead the acquisition of 10 companies, in both the 
defense sector and public security.
 Lund’s reputation for accomplishing aggressive company growth, even in a challenging 
economic environment, continues to inspire those who work with her. Respected for her 
leadership qualities and confi dence, Lund is a major supporter of her alma mater, San Diego 
State University.

PUBLIC – Small

Kevin McCarty 
Mr. Copy, A Xerox Company
www.mrcopy.com

 CFO Kevin McCarty has been an essential part of Mr. Copy and its 
management team for 11 years, overseeing business operations as well 
as accounting. During this time, he has built a strong, solid accounting 

department and is considered the “fi nancial conscience” of the company. When Mr. Copy was 
acquired by Global Imaging Systems, a wholly-owned subsidiary of Xerox Corporation, McCarty 
played a key role in the acquisition process. 
 McCarty has helped the business double in size from December 2004 to today. He now tracks 
the company’s 11 separate profi t centers, handling all pricing, commissions, payroll and negoti-
ating all contracts for the 146 employees. Additionally, McCarty is a key member of Mr. Copy’s 
Community Involvement Team, the internal charitable organization. The program contributes to a 
wide range of community and civic organizations in Mr. Copy’s service areas. 
 McCarty is a longstanding member of the National Association of Accountants. He has been 
awarded numerous recognitions for his outstanding work in the organization.

CFO
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PUBLIC – Medium

Andrew Micheletti 
BofI Federal Bank
www.bofi federalbank.com

 During Andrew Micheletti’s 11-year tenure, he has contributed to 
BofI Federal Bank’s fi nancial success where it was most needed. He was 

instrumental in raising capital for BofI that allowed the bank to grow from $100 million in assets 
to $2.2 billion today. The asset growth would not have been possible without Micheletti’s endless 
drive. To raise capital for BofI, Micheletti met personally with hundreds of investors, providing the 

personal inspiration and the confi dence to invest in the bank. 
 In his role as executive vice president and chief fi nancial offi  cer, Micheletti also helped shape 
Bofl ’s exceptional fi nancial performance. The bank has been ranked as the second top performing 
savings bank in the country by the bank data fi rm SNL. His responsibilities range from managing 
accounting and fi nance, tax, treasury and investor relations functions, to business and risk policies 
including loan and deposit pricing, credit risk review and investment security analysis and selec-
tions. His contributions have been key to keeping BofI successful during one of the nation’s worst 
banking slumps.
 Micheletti also contributes support and has been involved with All Hallows Catholic Church 
and School, as well as Father Joe’s Villages.

PUBLIC 

John D. Prunty
Optimer Pharmaceuticals, Inc.
www.optimerpharma.com

         John Prunty joined Optimer Pharma-
ceuticals in June 2006 to do one thing – take 
Optimer public and secure capital to fi nance 
what would become the fi rst new FDA-
approved antibiotic in 25 years to treat a 
life-threatening, hospital-acquired infec-
tion. Prunty’s executive leadership as chief 
fi nancial offi  cer and senior vice president of 
fi nance has been key in building the organiza-
tion from a 35-person company in 2006 to a 
270-person global organization today. During 
this period, Prunty has been involved in nearly 
all critical strategic decisions regarding the 
company’s growth. Optimer is now valued 
over $600 million. 
         Prunty’s Wall Street experience and 
fi nancial acumen led to a successful IPO in 
2007 and a total of $186 million in capital 
secured on the public markets over the years. 
His knowledge of the business led to instru-
mental roles in lucrative business partner-
ships. The company recently announced $24 
million in sales in 2011, less than six months 
after the launch of its fi rst pharmaceutical 
product.
         Prunty is very active with youth in the 
community. As a former basketball star for 
the University of San Diego Torreros, he lends 
his time to coaching youth sports.

INSURANCE
SOLUTIONS
THAT WORK

Intercare goes above and beyond to ensure our benefit and wellness 
programs are fully integrated and targeted to our specific population. 
If you’re looking for a true partner for benefits and wellness, you can’t get 
a better consultant than Intercare.

Larry Eyler, Chief Financial Officer, Event Network

“
”

Businesses are surrounded by more profound and perplexing challenges than ever before. 
The answer is not in short-term solutions, but in taking a different, smarter approach in a 
more complex environment.

At Intercare, our success lies in our ability to be truly inventive. We take a forward-looking
view into your business, your potential risks and what drives your success. 

We’re a team of seasoned, passionate professionals who take a personalized approach to 
working with each client. You, your company and your success come first.

Now, more than ever before, it’s time for true innovation that drives smarter solutions.

EMPLOYEE BENEFITS I EXECUTIVE RISK I PROPERTY & CASUALTY 
HEALTH & PERFORMANCE I RETIREMENT SERVICES I EXECUTIVE LIFE & DISABILITY

Intercare Insurance Solutions    lic # 0D80830     www.intercaresolutions.com 
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 The name Porsche evokes images of 
engineering excellence, cutting-edge design, 
and speed. Through decades of automotive 
ingenuity, the Porsche brand has maintained its 
prestige, reputation and ability to remain the 
most recognized sports car in the world. This 
year, Porsche strengthens its position in the 
high performance automobile industry with the 
introduction of its re-envisioned iconic 911. 
 From every angle, this sports car is 
unmistakably a 911. While holding true to the 
Porsche 911 Carrera design philosophy, the 
sleek, high-styled new car has a longer wheel 
base, but is both lower and lighter than its 
predecessor. With its two engine sizes, the new 
911 Carrera is able to provide improved perfor-
mance, handling, and even better fuel economy 
than before. The 911 Carrera is equipped with 
a 3.4-liter, 350hp six-cylinder engine, while 
the Carrera S is fi tted with a 3.8-liter, 400hp 
six-cylinder engine, both with an optional PDK 
(manual gearshift combined with automatic 
mode) transmission available. 

The new Porsche 911 Carrera and Carrera S 
celebrated its world premiere at the 2011 IAA 
Frankfurt Motor Show. Then, it offi  cially de-
buted in North America at the Los Angeles Auto 
Show last November. The fi rst new 911 models 
just arrived in U.S. dealerships this February, 
including San Diego’s two locations – Porsche 
of San Diego and Hoehn Porsche. 
 The legacy of the 911 is a testament to the 
passionate loyalty Porsche owners feel toward 
their cars. Almost as soon as the original 911 
went into production, buyers were using it in hill 
climbs and autocrosses. Soon Porsche itself 

started to produce lightweight and 
enhanced performance 911 vehicles for their 
motorsports customers. In 1967, Porsche built 
20 911 “R” models with stripped interiors, thin-
skinned aluminum doors, and modifi cations to 
the engine to create a true competitive racer. 
These lightweight rockets were the start of the 
911 racing legend which continues to this day.
Throughout its 60-year history, Porsche has 
developed numerous technologies that have 
advanced vehicle performance, improved 
safety and spurred environmental innovations 
within the automotive industry. The company 
continues to celebrate its heritage by adding 
to its long list of motorsports victories dating 
back to its fi rst Le Mans win in 1951. Today, 
with more than 30,000 victories, Porsche is 
recognized as the world’s most successful 
manufacturer in sports car racing.
 Porsche’s distinctive designs range from 
the 911 series to the Boxster and Cayman 
sports cars, the Cayenne sport utility vehicle, 
and four-door sedan, Panamera. 

View the new 911 at your local San Diego 
Porsche Dealer locations: 
Porsche of San Diego, 9020 Miramar Road, 
San Diego, CA  92126, (858) 695-3000, 
http://san-diego.porschedealer.com
Hoehn Porsche, 6800 Avenida Encinas, 
Carlsbad, CA  92011, (760) 438-4434, 
http://hoehn.porschedealer.com.

Submitted by the San Diego Porsche Dealers

The Next Porsche 911 
Forever The Sports Car
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By Susan Afan

	 New	research	from	Robert	Half	Interna-
tional reflects the difficulty employers are en-
countering when looking for skilled accounting 
and finance professionals in the most sought-
after specialties. 	
 According to the Robert Half 2012 Salary 
Guide, competition for top talent is increasing 
as firms seek to expand their accounting and 
finance teams to help meet growth goals. In 
addition, companies still attempting to operate 
with reduced staff levels are finding they are 
testing the limits of their teams, and now want 
to add employees to provide relief.	
 The guide predicts that financial profes-
sionals seeking both corporate and public ac-
counting roles will see starting salaries rise next 
year by an average of 3.5 percent over 2011 
levels. The research also shows a trend toward 
offering more incentives to attract and retain 
talented workers, particularly perks that can 
enhance work/life balance and help build 	
new skills.

	
Qualities Employers Want Most
One reason locating qualified candidates 

has become more difficult is that responsibili-
ties for many roles changed during the reces-
sion. Companies, forced to do more with fewer 
accounting and finance personnel, asked more 
of existing employees, often combining roles 
once handled by two or more people. Now, 
some job descriptions permanently feature a 
longer list of duties and expectations. 	

 Additionally, many firms now prefer to 
hire highly skilled and experienced candidates 
who require little “ramp-up” time before they 
can start making contributions, as this saves the 
company time and money.	
 Aside from experience and skills that align 
with more rigorous job requirements, many 
employers specifically seek candidates with 
in-demand credentials. According to the 2012 
Salary Guide, the certified public accountant 
(CPA) remains the most requested accredita-
tion; the certified management accountant 
(CMA) designation also is highly regarded. For 
professionals seeking 
senior-level positions, 
a master’s degree in 
business administration 
(MBA) often is a key 
qualifier.	
 Proficiency in 
popular systems and 
software applications, 
including advanced 
knowledge of Micro-
soft Excel and Access, 
is highly desired for a 
wide range of roles. 
And, because account-
ing and finance has 
become so intertwined 
with business planning 

and decision-making, more firms look to hire 
candidates who are skilled at using enterprise 
resource planning systems, or have in-depth 
knowledge of database management and busi-
ness intelligence software. 	
 Additionally, solid interpersonal skills 
remain a key differentiator for candidates, as 
employers expect financial professionals to 
maintain a high-profile role in the organization, 
interacting with both financial and non-finan-
cial colleagues.

Download Robert Half’s Salary Guide  at www.
rhi.com/salaryGuides  to 
see projected account-
ing and finance salaries 
for 2012. For detailed 
analysis of hiring and 
compensation trends 
and to determine 
average starting salary 
ranges for your local 
area, visit the Robert 
Half Salary Center 
at www.roberthalf.
com/salarycenter . 
Susan Afan is the 
District President for 
Robert Half Interna-
tional, the world’s first 
and largest specialized 

staffing firm and the parent company of Robert 
Half Management Resources. The company has 
more than 150 locations worldwide, including an 
office in La Jolla. For more information, visit them 
online at www.roberthalfmr.com. 

Submitted By Robert Half Management Resources

Susan Afan, Robert Half International

Employers to Invest More in 
2012 to Hire and Retain Talent

2012 Outlook: 
Positions in Demand

Robert Half’s 2012 Salary Guide projects 
that U.S. employers will be looking to 
hire — and offer higher starting salaries 
to — a wide range of accounting and 
finance professionals in the year ahead, 
including:
• Accountants: Demand is increasing 	
for staff, senior and managerial-level 	
accountants; in public accounting, 	
there is renewed interest in hiring 
degreed CPAs. 
• Tax accountants: Public and corporate 
accounting firms need skilled tax accoun-
tants to help them navigate complex and 
continually-changing corporate tax laws.
• Cost accountants: Due to an uptick in 
manufacturing activity, cost accoun-
tants are in demand — especially those 
who can provide financial planning and 
analysis skills.
• Accounting operations: Firms position-
ing for growth, or needing to pay more 
workers and collect or pay accounts at a 
faster rate, want to fill core operational 
roles.
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To enjoy the casino, hotel and restaurants, guests must be 21 or older.

Plus get a free lobster buffet when you join
the Players Club!

choose, at

Great food, loose slots & world class service
and it’s all right here in beautiful San Diego

EXPERIENCE CLASSIC LAS VEGAS ACTION,
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By Steve Bernstein

        At Wells 
Fargo, we are 
committed to 
serving San Di-
ego businesses 
and helping 
them succeed 
financially. We 
understand 
small business 
as our Busi-
ness Banking 
division has been 

around for more than 25 years. We’re uniquely 
positioned with 170 experienced bankers who 
are focused on serving small businesses across 
San Diego County. At Wells Fargo we have 
extensive online offerings that simplify money 
management allowing busy CFOs and business 
owners to do business with us whenever and 
however they want. 
 We encourage businesses to come in 
and talk to us because we are lending. For the 
past three consecutive years, Wells Fargo has 
been San Diego County’s number one SBA 7(a) 
lender in both dollars and units. Last year, we 
financed $53.7 million through 108 loans to San 
Diego County small business owners. Because 

of our lending across the county, we were 
recognized by the U.S. Small Business Adminis-
tration who named Wells Fargo 2011 large 7(a) 
lender of the year. 
 As the president of Wells Fargo’s Southern 
California Business Banking Division which 
serves businesses with annual revenue of $2 to 

$20 million, I am proud to say that our division 
is based on a business model that prides itself 
on local decision-making for credit and pricing, 
meaning no loan committees. This allows us 
to better serve the unique needs of San Diego 
business owners. In fact, last year our Southern 
California Business Banking team increased 

new loan production in San Diego County 22 
percent over 2010. 
 In addition to our commitment to serving 
San Diego businesses, Wells Fargo is commit-
ted to serving our San Diego communities. In 
2011, we donated $2.5 million to 280 San Diego 
County schools and nonprofits. Our team 
members are also committed to the commu-
nities in which they live and work. Last year, 
they volunteered 17,000 hours at various local 
nonprofits and schools and through the 2011 
United Way Community Support Campaign 
these team members donated $443,000 to 
nonprofits and schools of their choice. 

To learn more, we encourage you to come into any 
of Wells Fargo’s 104 banking store locations in  
San Diego County or visit www.wellsfargo.com.
Contact Steve Bernstein directly at (858) 622-6903

Submitted by Wells Fargo

Congratulations to all of the 
2012 CFO of theYear finalists! 

Steve Bernstein 
Business Banking President

At Wells Fargo,  
we are committed  

to serving San Diego  
businesses and  

helping them succeed 
financially.
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Good Reasons Why You Should . . .

JOIN FEI TODAY
There are many compelling reasons for you to join FEI today. Here are two of them. FEI 
provides its members with invaluable networking opportunities and information to keep them 
current. A powerful advocate for the profession, FEI is known for ethical leadership that sets the 
standard for the corporate finance profession. Join FEI today (www.financialexecutives.org).

Networking - your key to success
   14,000 peers - CFOs, VPs-Finance, Treasurers, Controllers, Tax Executives, 
Entrepreneurs, Academicians, Audit Committee Members 
   companies large and small, public and private, cross-industry 
   chapter meetings, conferences, teleconferences, webcasts, online member database and 
discussion forums 
Knowledge - saving you time, helping you work smarter
   emerging issues, market trends, regulatory and legislative updates 
   practical research, benchmarking and case studies 
   professional development and career management tools 
   a one-stop website offering virtual benefits 
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 Representing yourself should the Internal 
Revenue Service question your tax return is 
seldom a good idea. You may not be fully aware 
of your rights or options. 
 That’s one reason why you should seek 
the assistance of a certifi ed public accountant 
to prepare your taxes. CPAs are authorized to 
represent their clients during an IRS audit. They 
can help you collect your tax records, review the 
records with the IRS agent and answer his or her 
questions. 
 Ideally, of course, you want to avoid a tax 
audit. While no one can guarantee that the 
IRS will never audit your taxes, a CPA can help 
minimize the chance, fi nd the maximum legal 
deductions and credits, and make sure you have 
the records to back your claims.
 You, the taxpayer; however, are ultimately 
responsible for ensuring that your tax fi lings are 
accurate. Here are some steps you can take to 
reduce the likelihood of an audit:
 1. Routinely organize your records. Collect-
ing receipts and other tax-relevant items over 
a year and then presenting them in a jumble 
to your CPA can cost you. The CPA likely will 
charge you to organize, categorize and evaluate 
all the paperwork. Also, jumbled records often 
are incomplete. You may be missing a possible 
deduction because you misplaced or forgot a 
receipt. Developing a weekly or monthly routine 
to track your expenses and donations and set-
ting aside critical receipts in a designated tax fi le 
can result in savings come tax time.

 2. Retain important records. Generally, 
the IRS has up to three years from the time 
you fi le income taxes to audit you. But there 
are exceptions. For example, if you fi le a false 
return for any year, the IRS can audit that return 
regardless of when you submitted it. The IRS 
advises taxpayers to keep copies of fi led tax 
returns indefi nitely and copies of employment 
tax records for at least four years.
 3. Be candid with your CPA. Your CPA’s 

counsel is only as good as the information you 
provide. If, for example, you have not reported 
income for prior years, tell your CPA. He or she 
can then work with the IRS to minimize any 
penalties and set up a reasonable schedule for 
payment of back taxes.
CalCPA has more than 38,000 members and its 
San Diego Chapter has more than 3,000 mem-
bers. In addition to preparing taxes for individu-
als and businesses, members also provide such 

services as auditing, business consulting, personal 
fi nancial planning and litigation consulting. You 
can fi nd a CPA near you by using CalCPA’s Find a 
CPA service at www.calcpa.org/.

Submitted by CalCPA

How to Minimize Tax Audit Problems
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 Despite all the economic and regula-
tory uncertainties, this is a great moment in 
time for CFOs. Controls and compliance are 
stronger than ever in the wake of the account-
ing scandals of the early 2000’s. And the recent 
economic turmoil has left staffi  ng levels lean, 
operating costs honed to maximum effi  ciency, 
balance sheets deleveraged, and capital spend-
ing plans aligned with economic realities. After
 trusting in CFOs to steer the right course 
through tough times, employers are now look-
ing to you to take a leading role in strategies 
to grow and better serve stakeholders in the 
years ahead.

What Will it Take to Succeed?  
 To succeed in 2012 and beyond, CFOs will 
need the same leadership skills that have stood 
the test of time and served their employers well 
in the past; plus, the courage to persevere and 
the willingness to expand into new frontiers. 
At CBIZ and Mayer Hoff man McCann P.C., we 
feel three traits are critical: ethics, insights, 
and balance. 

Ethics 
 CFOs will always need a solid bedrock 
foundation of ethics. No matter how much the 
world changes, CFOs will still set the tone at the 
top for important aspects of fi nancial report-
ing and business operations. To do this well, 

CFOs need to know how business operations 
are refl ected in fi nancial reporting, and you also 
need to understand how fi nancial reporting 
aff ects managerial behavior. This is especially 
important as regulators increase their scrutiny 
of areas ranging from pay-for-performance 
plans and funding of multi-employer pension 
plans to the reporting of breaches of cyberse-
curity and anti-bribery laws. Your unwavering 
commitment to high-quality reporting and an 
appropriate code of conduct helps to ensure the 
right values are in place for attracting, develop-
ing and retaining the talent needed for healthy 
growth. 

Insights  
 More than ever before, CFOs will need to 
possess (or have access to) a broad range of 
knowledge and insights to respond appropri-
ately to the ever-changing volumes of data, 
rules, and regulations that aff ect employers 
and their workers. Accounting standards are 
changing at an unprecedented pace. Standard 
setters are considering big changes for both 

public and non-public entities. Extensive tax 
reforms are looming on the horizon. Regulators 
are rethinking the roles of audits and audi-
tors. Key provisions of the Dodd-Frank Act are 
still unfolding. Commodity prices are volatile, 
adding to the challenges of product costing and 
pricing decisions. Major uncertainties compli-
cate the health care laws scheduled to take ef-
fect in 2014. And, investments in technology are 
complicated by cloud computing and a blurring 
of consumer and business technology. 

Balance
 CFOs will also need to be masters of 
achieving the right level of balance when 
managing the risks and opportunities related to 
aggressive business plans. With the strengthen-
ing economy, CEOs will want to expand into 
new programs and projects. To evaluate the 
impacts, CFOs will need to think strategically 
about how best to manage the risks, arrange 
the necessary fi nancing, and explain the impli-
cations to investors and other users of fi nancial 
statements. With interest rates near zero and 

expected to stay there through 2014, CFOs 
may be called upon to evaluate more business 
combinations, joint ventures, and strategic 
alliances. And, CFOs may fi nd more options 
for raising the capital needed for expansion. 
Innovative techniques such as “crowd-fund-
ing” and an “IPO on-ramp” are being discussed 
by lawmakers, and the SEC is considering rule 
changes that would allow companies to make 
a securities off ering without going through the 
IPO process. 
 The benchmarks of success vary by 
organization and industry sector. But a com-
mon denominator for all CFOs is the need for 
fl awless judgment when dealing with a diverse 
mix of stakeholders that may include custom-
ers, suppliers, employees, business partners, 
lenders, venture capital partners, investors, and 
regulators. It is a tall order. But the rewards will 
be great for CFOs who have the ethics, insights 
and balance to tackle the challenges that lie 
ahead.  

Together, CBIZ and Mayer Hoff man McCann P.C. 
is the 7th largest accounting provider in the na-
tion. For more information or to learn about our 
CFO focused accounting forums, contact David 
Diamond at 858-795-2014 or davidd@cbiz.com. 

Submitted by CBIZ and Mayer Hoff man 
McCann P.C.

CFOs – This is Your Moment in Time

44 acres of green
just turned gold

ParadisePoint.com/50       800.344.2626

Discover your paradise found as San Diego’s iconic island resort celebrates its golden anniversary. 
Join us as we honor half a century of rich heritage and treasured vacation memories with the “50 Years of Paradise” staycation 

package, including AAA Four-Diamond accommodations on Mission Bay, $50 resort credit and a commemorative blanket.
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The San Diego Business Journal spotlights companies that have worked hard to 
create environments where their employees enjoy going to work. San Diego’s Healthiest 
Companies winners possess four characteristics: visible leadership support and 
involvement, signifi cant investment in the wellness program, strategy for measuring the 
ROI, and a strong desire to create a company culture of well-being. The San Diego 
Business Journal awards these companies by publishing the annual list of San Diego’s 
Healthiest Companies and hosting a reception and awards program to honor the 
winning companies and guests.

• Small Companies • Medium Companies • Large Companies 
• Companies Headquartered Outside of San Diego

2010

SAN DIEGO BUSINESS JOURNAL’S 3RD ANNUAL

HEALTHIEST COMPANIES AWARDS
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