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 San Diego is fortunate to have some of  brightest Chief  Executive Officers in country, and you will find them here in the sixth annual Most Admired 
CEO publication. As a rule, they are hard-working, innovative and community-minded. In the following pages we are pleased to present to you some of  
these exceptional leaders, some of  San Diego’s best business leaders. They help make San Diego the special place it is to live and do business.
 More than 100 finalists and top honorees were acknowledged in a special event on Thursday, December 6, at the Paradise Point Resort and Spa. 
Along with our CEO Award winners, a special Exemplary Service Award was presented to Rodney Lanthorne for his career 
service at Kyocera International, Inc. and his civic contributions. Our sincere thanks go to our panel of  judges – Mike Barone, 
Ruben Barrales, Reid Carr, Ronne Froman, John Morrell, and Jim Wening – for their time and diligent evaluations of  all the
nominees.
 Finally, special acknowledgement goes to our sponsors for their support of  this annual supplement and event. Chase, 
our title sponsor; BDO and ESET, our gold sponsors; and silver sponsors Porsche, Donovan’s Steak & Chop House/Donovan’s 
Prime Seafood and Paradise Point Resort & Spa made this feature section and event possible.
 The stories of  these leaders and their organization’s successes are inspiring and represent the true spirit of  San Diego’s 
expanding influence on the region, the nation and the world. Congratulations to each of  the nominees and winners.

Letter From The San Diego Business Journal

Randy C. Frisch
President and Publisher
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By Dr. Sherry Nooravi
Organizational Psychologist
Strategy Meets Performance

       Innovation combined 
with a laser focus on culture 
are two of  the key common 
strategies employed by 
the CEOs of  some of  San 
Diego’s fastest growing 
companies*. My interviews 
with the chief  executive 
officers who were in the 
top 20 of  this list indicate 
that fast growing, successful 

companies share priorities. 
 In addition to having high-energy, driven and 
enlightened CEOs, they know that managing culture is 
essential. As Tony Hsieh, founder and CEO of  Zappos, 
the $1 billion in annual sales shoe behemoth founded 
in 2001 said, “At the end of  the day, just remember 
that if  you get the culture right, most of  the other stuff  
– including building a great brand – will fall into place 
on its own.”
 These top San Diego CEOs are intentional about 
the environment and culture they want. Following are 
their seven common actions, which I also shared at The 
Business Journal’s sixth annual Most Admired CEO 
event, which recognizes outstanding San Diego leaders.

Innovation is a part of everyday 
work and not an event.

 The majority of  the CEOs in this group promote 
innovation in what some would consider untraditional 
ways. From open floor plans to Ping-Pong tables, Zen 
rooms, and meetings where staffers bring new ideas; 
dust is not settling in the innovation centers of  these 
companies. Several of  the companies have made a prac-
tice of  delegating projects to their staff, not just because 
training and coaching is a best practice, but to encourage 
employees to come up with better ways of  working. 
 Brian Rott, CEO of  Superior Onsite, allows 

his teams to take projects on their own and to change 
something if  it can be made better. “Trust is everything. 
I motivate these guys to take the projects on themselves. 
I do not micromanage and instead I tell them, hey, own 
this whole process, just do it right. I let them run their 
own mini-business, and I help them out if  they make a 
mistake.”

They hire for the culture they want.
 These CEOs were thoughtful and strategic about 
hiring. Beyond the technical expertise and educational 
and work background, they look for people who match 
the company culture. And they want to see energy 
from a candidate, who can blend with the existing team 
environment. These CEOs also feel responsible for 
creating positive workplaces for their employees. Jason 
Kulpa, CEO of  Underground Elephant, The Business 
Journal’s top fastest growing private company in 2011, 
sums it up, “Work is more of  a community and less of  
a place to go to get a check. It’s a lot of  time to hang 
out with somebody and you want to feel like you are 
having fun and being appreciated.”

They are in your face (in a good way).
Most of  these CEOs espouse the classic Tom Peters’ 
management by wandering around (MBWA) philoso-
phy. They are present for solving issues and listening to 
what employees have to say nearly every day. For most, 
regular walk-arounds, in addition to consistent meet-
ings, are a daily priority. 
 Dave Dutch, CEO of  PayLease is all about 
management by walking around. “I constantly walk 
the halls and pop my head into cubes, offices and break 
rooms,” he said. “I ask questions and share what’s go-
ing on.  I encourage my leadership team to do the same. 
It takes 45 minutes to one hour to get through my office 
and people will share what they have heard.”
 Matt Garrett, CEO of  TGG Accounting has a 
similar philosophy, “I don’t want to be seen as the man 
behind the curtain,” he said. “My personal belief  is that 
you should always communicate face-to-face. There is 
a lot that you will be able to see like body language and 
non-verbal behavior.”

They develop employees, even those 
who might move on.

 These CEOs have a knack for understanding and 
appreciating the essentials of  motivation, including 
autonomy, mastery and purpose, elements that are 
more important than bonus plans. All the CEOs believe 
that mastery of  a team member’s work can be achieved 
through continual training of  employees, and most 
have in-house training programs for their staff. They are 
adamant about the importance of  investing in employee 
development, regardless of  the potential consequence 
that an employee may leave. Will Dryden of  Coast 
Flight Training and Deb Hubers of  La Vita Pharmaceu-
ticals not only develop their staff  when they know they 
will move on in a few years, they also wish them well 
with glowing recommendations and goodbye parties. 
 Clearly, these CEOs understand the concept of  
employee engagement, which research shows increases 
productivity and profits. Adam Dailey, CEO of  Ludus 
Tours, believes that all team members should be a part 
of  the sales process and to demonstrate this, he sends 
staff  to the exotic locales of  their tours so they will be 
able to share their first-hand experiences with future 
customers.  

Accountability: More frequent reviews.
 

 In each of  the companies, the overall vision was 
clear, as well as the more specific goals for individual 
employees. Companies described a specific methodol-
ogy for tracking the progress of  their employees, who 
are reviewed on their performance, not in a typical 
annual review, but in monthly and weekly intervals.  

Community and fun is a part of the job.
 The words “family” and “community” came up 
many times in this research. The CEOs shared every-
thing from the quirky (mariachi bands performing unan-
nounced at lunch time) to the exotic (traveling abroad 
to better understand the customer experience) to the 
endearing (birthday celebrations for every employee). 
 Dryden is a prime example of  how a CEO creates 

the culture he wants. “When I started out, I asked 
myself  how I could create an environment that’s fun 
and I wake up excited to go there,” he said. “I believe it 
should feel like a family and you should be friends with 
people you work with, even outside of  work. This is a 
huge family.” 

They invite customers to join
their community.

 These CEOs make sure their teams go beyond 
sending clients the typical online newsletters. They 
make sure they are “touching” their clients regularly. 
Michael Fenison, CEO of  Pure Financial ensures that 
customers receive 40 communication touches per year, 
through electronic and mail communication. He also 
invites them to educational and social events. The 
Coast Flight team brings their clients together every 
year for an event that allows them to network and learn 
from each other. Huber’s La Vita Pharmaceuticals 
holds physician-hosted roundtables such as Wine, 
Women and Hormones and TGG Accounting hosts 
client appreciation events. 
 As you can see, if  a CEO is open and introspec-
tive, he or she has the power to envision and create 
a culture that is aligned with his/her values. The 
decisions and actions that follow can shift the current 
company paradigm not only to shape who is hired 
and how they are developed, but to also radically shift 
employee motivation and productivity.

* The San Diego Business Journal’s Top 100 Fastest Growing 
Private Companies are recognized each year at a summer event.

The companies referenced in this article were selected in 2011.

Dr. Sherry Nooravi is an organizational psychologist and 
principle of  Strategy Meets Performance. For more information 
on this research, contact info@strategymeetsperformance.com

Dr. Nooravi was the keynote speaker at the 2012 Most Admired 
CEO  event.

Companies That Embrace Innovation Grow “Fastest”
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Ronne Froman, RADM USN 
(Ret)
Chairman/CEO
National Veterans Transition Services Inc. & 
President of the Board of Directors 
The Monarch School
www.nvtsi.org 

        Ronne Froman has a reputation 
for taking on hard jobs. Froman 
served 31 years in the United States 
Navy, retiring with honors as a rear 
admiral. She was the first woman 
admiral to be in charge of  naval bases 
around the world and the first to 
serve two assignments on the Joint 

Chiefs of  Staff. She later joined the embattled San Diego 
Unified School District as chief  of  business operations, 
helping to stabilize their financial and administrative 
systems. She then turned to the severely compromised local 
San Diego Imperial Counties Chapter of  the American Red 
Cross where she restored the reputation and morale of  the 
organization after mismanagement of  the 2003 wildfire 
relief  efforts. Froman was then recruited as Mayor Jerry 
Sanders’ new city manager, then chief  operating officer for 
the City of  San Diego. In 2010, Froman founded National 
Veterans Transition Services, Inc., a nonprofit organization 
that is dedicated to assisting veterans in adjusting to civilian 
life. She has raised more than $1 million for the organiza-
tion’s REBOOT workshops which have been recognized 
by the White House for its innovation and effectiveness. 
She also is CEO of  The Monarch School, which educates 
homeless K-12 students. Froman has received many awards 
for her work including the San Diego Business Journal’s 
Most Admired CEO Community Service Award in 2011.
 

John Morrell 
Chairman and Managing Partner 
Higgs Fletcher & Mack
www.higgslaw.com

        John Morrell became law firm Higgs Fletcher and 
Mack’s CEO and managing partner in 1997. Since that 
time, he has taken a strong interest in increasing the diver-

sity of  the firm’s staff  and improving 
operations to ensure an efficient 
and positive environment for the 
firm’s employees and clients. Morrell 
established best practice commit-
tees to review and restructure how 
Higgs Fletcher & Mack conducts 
business, achieving buy-in and team 

cohesiveness in the process. His initiatives are unique in an 
industry where partners typically act more as independent 
business units than a large, supportive entity. Community 
involvement also is an important component in Morrell’s 
professional life. He has been the chairman of  the Mercy 
Ball, served on the board of  the San Diego Rotary Club 
33, and has participated in several professional associations 
including the board of  directors of  the San Diego County 
Bar Association and the Bar Foundation. He also is a past 
recipient of  Mediator of  the Year Award. 

Jim Wening
Market President
Chase Commercial Bank
www.chase.com

        Jim Wening is the market 
president of  Chase Commercial Bank 
in San Diego. He leads a team of  
senior bankers, credit underwriters 
and service professionals that provide 
comprehensive financial solutions 
to commercial clients with revenues 
between $20 million and $500 million. 

He has been in commercial banking for more than 16 years, 
and was previously with U.S. Bank serving as the San Diego 
market president. An active community participant, Wening 
is currently on the board of  directors at The Century Club 
Children’s Charities and The Farms Golf  Club, where he is 
vice president. He was previously a board member at The 
Old Globe, and contributes volunteer time in the junior golf  
and arts communities. He is an avid amateur golfer, traveler 
and reader. A Midwest native, born and raised in St. Louis, 
Missouri, Wening graduated from Texas Christian University 
with a double major in Business Administration and Ac-
counting/Finance. His master’s of  Business Administration 
was earned at Washington University in St. Louis, which 
contained a concentration in Corporate Strategy. 

Mike Barone 
Founder and CEO 
Intercare Insurance Solutions
www.intercaresolutions.com

        Mike Barone has nearly 20 years 
of  experience in various sectors of  the 
insurance industry, with particular 
expertise in management, finance, 
marketing, and technical benefit 
administration systems. He is the 
founder and CEO of  Intercare Insur-
ance Solutions with responsibilities 

for day-to-day management of  the firm along with direction 
of  all strategic planning relationships with the company’s 
clients. He has held multiple executive positions throughout 
the insurance industry, including vice president of  sales for 
Health Net and global vice president of  ChannelPoint, an 
enterprise benefits administration software corporation. He 
currently sits on several broker advisory boards for regional 
and national carriers. He earned his bachelor of  science 
degree in economics from Cornell University. He is a recipi-
ent of  Risk and Insurance Magazine’s Power Broker Award 
for 2008 and 2010, and was the 2010 Honorable Mention 
for Employee Benefit Advisor of  the Year. He also was 
recognized in 2010 as one of  San Diego’s Most Admired 
CEOs by the San Diego Business Journal. 

Ruben Barrales
President and CEO 
The San Diego Regional Chamber Of Commerce
www.sdchamber.org

        Ruben Barrales has an extensive 
background in both government and 
private industry, with experience as 
an elected official and as an advocate 
for small business and job growth. 
Barrales is the president and chief  
executive officer of  the San Diego 
Regional Chamber of  Commerce. 

He has reinvigorated the organization by growing its 
membership, providing financial sustainability, focusing 
on important cross-border issues, and increasing advocacy 
efforts in Washington, D.C. for the San Diego region. He 

served in the White House as Deputy Assistant to the 
President of  the United States and Director of  Intergovern-
mental Affairs, where he was the President’s liaison to state 
and local elected officials throughout the country. In 1992, 
Barrales became the first Latino elected to the San Mateo 
County Board of  Supervisors. He was reelected and became 
president of  the San Mateo County Board of  Supervisors 
in 1996. He has received a number of  accolades for his 
professional service including the “Ohtli Award” from the 
government of  Mexico for his commitment to improving 
the well-being of  Hispanics in the United States. Hispanic 
Business Magazine has listed him as one of  the “100 Most 
Influential Hispanics” in the United States. 

Reid Carr
Red Door Interactive
www.reddoor.biz

        In 2002, Reid Carr, along with 
his wife Amy, took a leap of  faith. He 
left the security of  one of  the largest 
public relations firms in San Diego 
and struck out on his own. For the 
next 12 months their fledgling agency, 
Red Door Interactive, struggled in 
the relatively new world of  internet, 

email and social media marketing. Then, the business 
began to grow and has not stopped since. Carr has created 
a successful operational model that helps clients profit from 
online initiatives. His innovations have helped attract and 
maintain a high-profile client list that includes Quicksilver, 
Sony Online Entertainment, Overstock.com, Petco, Rubios, 
and Cricket Communications. Carr is a multi-year winner 
of  the most admired CEO award and the recipient of  the 
2011 CEO Exemplary Award. He has also been named 
among iMedia’s Top 10 Hottest Digital Marketers. Carr 
contributes time to community efforts including the United 
Way, Voice of  San Diego, and the San Diego Rotary Club.

MOST 
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2012 Judges

Lee Duran, Partner  
BDO USA, LLP
4250 Executive Square, Suite 600
La Jolla, CA 92037 / 858-404-9200

© 2012 BDO USA, LLP. All rights reserved. www.bdo.com

Accountants and Consultants 
www.bdo.com

BDO is proud to sponsor the San Diego Business Journal CEO Awards. Congratulations to the honorees.

“I know exactly who you should call.”

People who know, know BDO.SM
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Business Nonprofi t Winner 

Larry Anderson 
CEO
Tri-City Medical Center
www.tricitymed.org

        In 2011, Tri-City Medical 
Center reached a significant 
historical milestone by celebrat-
ing half  a century of  providing 
medical care beginning in the 
Eisenhower administration; but  
more importantly, recording its 
first profit in decades with nearly 

$15 million in net income. This was a significant 
turnaround considering the previous fiscal year it had 
recorded an $11 million loss.  Guiding the renaissance 
of  the institution became the dedicated responsibility 
of  President and Chief  Development Officer Larry 
Anderson. 
 When Anderson took the helm in 2009 he faced 
daunting challenges.  The 397-bed hospital was saddled 
with debt and losing millions of  dollars. It faced closure 
within four years due to state seismic requirements – a 
threat that made it nearly impossible to recruit new physi-
cians and specialists. Procedures were down 40 percent 
and many physicians had left. He immediately went to 
work, extending the hospital’s deadline for achieving 
seismic compliance to 2030; making interim upgrades to 
its facilities; and aggressively recruiting leading physicians 
and hospital executives. Under his leadership, Tri-City 
launched a lucrative contract with the California Prison 
Healthcare Services; constructed a new 57,000 square 
foot medical office building and significantly expanded 
the hospital campus, opening  the Cardiovascular Health 
Institute in December 2010, and the Orthopaedic and 
Spine Institute in March 2011. Additionally, in 2011 
the hospital acquired the most advanced robotic surgery 
system available, the da Vinci Si HD. The hospital now 
is growing with 2,300 employees and 500 physicians.  In 
addition, this past April, Tri-City was named one of  “100 
Great Places to Work in Healthcare” by Becker’s Hospital 
Review, topping increasing industry acknowledgements 
including a third consecutive Gold Plus Quality Achieve-
ment Award from the American Heart Association and 
American Stroke Association in 2012. Anderson himself  
earned the 2011 Healthcare Champion Award for Hospi-
tal Administration and Leadership Outcomes.  Anderson 
also has created collaborative relationships, connecting 
neonatal specialists by video from the UC San Diego 
Medical Center to Tri-City’s Neonatal Intensive Care Unit 
(NICU). Today Tri-City ranks in the top 10 percent of  
hospitals nationwide for pneumonia care and cardiac care 
and ranks in the top 1 percent of  hospitals nationwide 
for its heart attack care. Anderson also recognized that a 
friendly, caring staff  is the heart and soul of  the hospital’s 
culture. He has initiated a number of  employee programs 
and also shows his appreciation by delivering boxes of  
See’s Candies to staff  during the holidays.
 Anderson supports a number of  community causes. 
His personal campaign is to help premature babies 
throughout  San Diego County. A polio survivor, he 
supports the local March of  Dimes Walk for Babies and 
encourages hundreds of  Tri-City staff  to walk and fund-
raise themselves. Tri-City Medical Center supports the 
Carlsbad Marathon and Half-Marathon with sponsorship 
and volunteer time that includes training a team of  local 
residents who are trying to overcome health issues to run 
the event. Dubbed the “Lucky 13”, team members receive 
expert fitness training from Tri-City’s Wellness Center. 
Currently, Anderson also serves on the boards of  the 
Hospital Association of  San Diego and Imperial Counties 
and is on the executive board of  the District Hospital 
Leadership Forum. 

Small Nonprofi t 501 (c) 3 Winner

Joanne Pastula 
CEO and President
Junior Achievement of San Diego and 
Imperial Counties
www.jasandiego.org

        When Joanne Pastula assumed 
the leadership of  Junior Achieve-
ment (JA) in 1999, the organization 
was bankrupt. Pastula effectively 
turned the organization around and 
today has recruited and trained a 
dynamic non-profit leadership team 
including dedicated staff  and board 

members, increasing the annual revenue to $2 million. 
At the same time, she has increased student participa-
tion from 15,000 students to 50,000 students during the 
2012-13 school year. Because of  Pastula’s leadership, the 
organization now has more than 6,000 volunteers actively 
engaged in JA activities. Pastula is a constant supporter of  
the organization’s goal of  making sure that students learn 
the essential basics of  business. In 2006, Junior Achieve-
ment acquired a permanent 23,000 square foot building 
in Mission Valley that is the home for Junior Achieve-
ment and the site of  JA’s signature Biz Town, a life-sized 
model city that is actually run by JA students. Pastula 
maintains a positive work environment by including staff  
members in weekly innovative staff  meetings and discus-
sions and employees have the opportunity to participate 
in fun events such as Bring your Dog to Work Day. She 
also includes all staff  in the board of  directors meetings, 
giving the opportunity to form relationships with the top 
executives in San Diego. A lifetime credentialed second-
ary teacher, Pastula has maintained a strong interest and 
involvement in education. She is a founding trustee at 
The Ackerman Foundation, board member at Economic 
Development Corporation, board member (secretary) at 
San Diego Grantmakers, member of  Vistage International 
and member of  United Way Vision Council.

Large Nonprofi t 501 (c) 3 Winner

Bob Kelly
President and CEO
San Diego Foundation
www.sdfoundation.org

        Before employees can work 
toward a common vision, they have 
to be able to work with each other, 
according to Bob Kelly, president 
and CEO of  the San Diego Founda-
tion. This management approach 
has helped the philanthropic 
organization grow to $105 million 

in annual revenues, with 50 employees and 300 volunteers 
today. Under Kelly’s direction, every manager is commit-
ted to coaching, guiding and aiding employees to succeed. 
With his guidance, in conjunction with the generosity 
of  thousands of  donors, The San Diego Foundation has 
granted $686,938,293 back to the community. In addition, 
as the sole fundraiser for The San Diego Foundation’s 
Founding 50 campaign, Kelly is in the process of  raising 
$5 million with nearly 20 commitments already to fund 
the Center for Civic Engagement for the next three years.  
Kelly was key in forming The San Diego Foundation’s 
Malin Burnham Center for Civic Engagement, which 
mobilizes the San Diego region in the quest for solutions 
to community issues. Kelly also was the inspiration for 
The San Diego Foundation becoming the first community 
foundation in the nation to develop Apps available for free 
download on iPhones, iPads and Androids.
 For more than 17 years, Kelly has overseen all 
activities, programs and asset management within The 
San Diego Foundation. A longtime San Diegan with a 

broad and inclusive regional vision, he has built his career 
in philanthropy over several decades.  He has an extensive 
network of  outstanding and long-term relationships with 
key stakeholders in the San Diego community, including 
business and community leaders, philanthropists, and 
government officials.  Prior to joining The Foundation, he 
served as the executive director of  the American Cancer 
Society in San Diego and vice president of  the society’s 
Southern California area. Kelly’s community service 
activities include time spent as a board member of  the San 
Diego Symphony Foundation, the San Diego Real Estate 
Foundation, Beauchamp Charities, Sharp HealthCare, 
the Children’s Initiative, and League of  California 
Community Foundations. He is a past president of  the 
UCSD Alumni Association, past board chair of  Youth for 
Progress, and past board chair of  San Diego Grantmakers.

Medium Publicly-Held Winner

Gary Cady
CEO
Torrey Pines Bank
www.torreypinesbank.com

        As CEO of Torrey Pines Bank, 
Gary Cady has often said that the 
aspect he likes best about his job is the 
people who work alongside him. Cady 
attributes his success to surrounding 
himself  with the best people. A long-
time San Diego resiedent, Cady has 
built a 30-year career in banking, hold-

ing senior level positions with a prominent local financial 
institution, and then starting Torrey Pines Bank in 2003 to 
address what he saw as unmet banking needs of  the business 
and professional community. 
 With fewer banks willing or capable of  lending, the 
lack of  supply, and the increase in demand for business 
loans, Cady positioned Torrey Pines and enabled the bank 
to increase market share by meeting the needs of  customers 
from other institutions. He has committed the bank to sup-
porting low and moderate income communities and families; 
as well as providing resources to financial intermediaries for 
microloans. This is to ensure small businesses that cannot 
qualify for a traditional bank loan have access to capital. 
While other banks were failing, Torrey Pines grew and 
expanded to new markets including San Francisco and Los 
Angeles. The bank started with $20 million in initial capital 
and a single office with seven employees. Today, it has $1.9 
billion in assets, 12 full service offices, one loan production 
office and more than 200 full-time employees.  
 Cady has maintained the same cultural standards of  
honesty, integrity, respect and commitment to the customer 
at Torrey Pines Bank since he started the institution almost 
10 years ago. He encourages an open dialogue between 
his team and himself  and has been a big proponent of  the 
bank’s flat organizational structure, which gives employees 
and bank clients access to decision-makers. He believes the 
“banking business” is seldom about bank products, but rather 
about clients’ needs and business challenges. The institution 
has been recognized as the only bank in its size category to 
win the “Best Place to Work” award from the San Diego 
Chapter of  the Society of  Human Resources Management 
and is San Diego County’s number one community bank 
SBA 504 lender for the seventh consecutive year.
 Cady has guided the bank in making nearly $2 million 
in donations to California nonprofits, provided community 
service hours, and made EQ2 investments in financial 
intermediaries such as Accion San Diego.  The bank also 
sponsors Women’s and Men’s Day at the Farmers Insurance 
Open and supports a number of  San Diego-based YMCAs. 
Cady also serves on the boards of  several local organizations 
including the Grossmont Hospital Corporate Board, Con-
tinuous Quality Insurance Corporation and the San Diego 
Symphony. Next to raising six sons, Cady feels that helping 
to build a new San Diego financial institution to address the 
needs of  businesses in the area is one of  his biggest and most 
important contributions.

Large Public Winner

Jim Cable
Chief Executive Offi cer
Peregrine Semiconductor Corporation
www.psemi.com

        Jim Cable has developed a 
company culture that is based on 
camaraderie and teamwork.  He is 
seen as an embodiment of  the com-
pany motto, “work hard, play hard”. 
As chief  executive officer for Per-
egrine Semiconductor Corporation, 
Cable has brought a commitment 

to get the job done right, without delay; but also celebrate 
accomplishments and strive to continuously improve the 
company and its business. 
 Cable has more than 25 years of  experience in 
semiconductor research and development.  Since joining 
Peregrine in 1996 he has held the positions of  chief  
operating officer, and vice president of  technology and 
operations, and now CEO. He was co-inventor of  many 
key Peregrine patents and currently holds 18 patents for 
technological inventions.  Cable provides the technical 
vision for the company, driving the development of  new 
products, while simultaneously running the company 
from a business perspective. Cable has helped Peregrine 
to grow from a small, privately-held San Diego start-up 
to a global, publicly-traded company with a patent-rich 
portfolio of  intellectual property based on semiconduc-
tor technology.  Cable has managed this growth while 
sustaining Peregrine’s culture through multiple revenue 
milestones, including the shipment of  its billionth device 
in 2011. He is committed to communication as a corner-
stone of  the organization.  Each employee is empowered 
to think outside the box, and find root-cause solutions to 
problems.  
 Cable leads another important part of  Peregrine’s 
culture by supporting employee’s participation in numer-
ous charitable activities. After the March 2011 tsunami 
in Japan, Peregrine held a fundraiser for Japan-based 
customer OKI, which was affected by the event, matching 
employee’s donations.  Cable has also supported the 
collection of  donated socks and non-perishable foods for 
troops in Afghanistan,  the SAY San Diego Adopt-a-Fam-
ily program and San Diego Earth Day, where Peregrine 
employees collected 630 pounds of  trash. Cable serves 
on the CommNexus board of  directors and, in his “free” 
time, coaches youth soccer and baseball.

Small Privately-Held Winner

Tim Caulfield
CEO
AIS (American Internet Services) 
www.americanis.net

        Since joining American Internet 
Services (AIS) as CEO in 2009, Tim 
Caulfield has helped the company 
stay on par with revenue projections, 
even during the downturn in the 
world economy.  In his first year at 
AIS the organization earned 14th 
place for San Diego’s Fastest Grow-

ing Privately Held Companies from the San Diego Busi-
ness Journal. He rapidly has helped transition AIS from 
strictly a colocation facility to a fully-managed Enterprise 
Class Data Center, Infrastructure, Managed Services and 
Cloud Computing technology company.  Most recently, 
Caulfield led the unveiling of  AIS’s newest cloud service. 
With this technology, customers can gain immediate ac-
cess to and deploy cloud resources that have been built to 
the highest standards of  performance and availability, at 
an extremely affordable price point.

Continued on Page S28

Rodney N. Lanthorne
Retired Vice Chairman
Kyocera International, Inc.

       In June of  this year, after 33 
years of  service, Rodney Lanthorne 
retired from Kyocera International, 
Inc. leaving a legacy of  dynamic 
leadership that helped shape the 
global giant’s success. Lanthorne 
was introduced to Kyocera in 1976 
as a CPA when he was involved in 

the initial public offering of  Kyocera’s American Deposi-
tory Shares. He joined Kyocera International in 1979 as 

chief  financial officer for North American operations and 
was named president of  Kyocera International in 1987. 
His responsibilities included the localization of  manage-
ment and the oversight of  the decentralized operating 
subsidiaries of  Kyocera’s Americas group. He was named 
as a director of  parent Kyocera Corporation in 1989, 
becoming one of  the first Americans to serve on the board 
of  a publicly-traded Japanese corporation. 
 Lanthorne most recently served as a director of  
Kyocera (parent company of  the worldwide Kyocera 
group) and vice chairman of  San Diego-based Kyocera 
International, the group’s North American holding 
company. Lanthorne was an important contributor 
to Kyocera’s expansion from a company that initially 
produced fine ceramics, combining engineered materials 

with metals and plastics, and integrating them with other 
technologies. Today, Kyocera has become a leading 
world supplier of  telecommunications equipment, copi-
ers, printers, solar power generating systems, electronic 
components, semiconductor packages, cutting tools and 
industrial ceramics.
 Lanthorne also contributes his expertise to serve the 
community in a number of  capacities including director 
of  the non-profit Kyoto Symposium Organization, past 
chair of  the YMCA of  San Diego County, the San Diego 
Regional Economic Development Corporation and the 
Japan Society of  San Diego and Tijuana. Additionally, he 
serves on the board of  The Campanile Foundation of  San 
Diego State University, as well as the advisory boards of  
SDSU’s College of  Business and the UC San Diego Rady 

School of  Management and the Point Loma Nazarene 
University President’s Community Council.
 Lanthorne is a 1967 graduate of  the University of  
Kentucky and served as a U.S. Naval line officer on a Pa-
cific fleet destroyer prior to starting his business career. He 
is a member of  the American Institute of  Certified Public 
Accountants and the California Society of  CPAs, as well 
as the American Ceramics Society, where he served on the 
President’s Council of  Industry Advisors and received its 
President’s Award in 2010.
 He and his wife Lois are the proud parents of  twin 
daughters, Amanda and Rebecca. Lanthorne will continue 
to serve Kyocera as an advisor. 
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Caulfield has been active in championing a winning team 
environment.  He empowers his team to lead and succeed 
in every project.  One of  his favorite activities is to bring 
in aspiring engineers from San Diego’s leading colleges 
and give them presentations and tours of  the data center. 
From Caulfield’s first few months with AIS, he took an 
active role in supporting San Diego’s nonprofits.  He 
has chaired a major fundraising event for the Leukemia 
Society and helped raise more than $25,000. He is active 
with many of  the employees’ sports teams and donates his 
time and resources to support many of  the high schools 
throughout the region.  Caulfield also sits on boards for 
CommNexus, San Diego Rotary, San Diego Regional  
Economic Development Corporation, San Diego Venture 
Group along with San Diego Chamber of  Commerce  and 
CONNECT’s CEO Roundtable.  Additionally, AIS is a 
major supporter of  BioCom.

Medium Privately-Held Winner (Tie)

Gary Rayner
CEO
LifeProof
www.lifeproof.com

  
       Each week, Gary Raynor per-
sonally hosts an all-staff  meeting to 
recognize employees for outstanding 
work, share inspiring customer 
stories and energize the LifeProof  
team.  He encourages employees to 
ask not “What should I do?”, but 
“What can I do?”. As founder and 

CEO of  LifeProof, Rayner feels that LifeProof ’s dedicated 
employees are key to the company’s success. At its incep-
tion in January of  2011, the LifeProof  team numbered 
four people, but today there are more than 170 on staff.  
 Raynor originally conceived the idea for LifeProof   
to use his iPhone at the beach as the available protective 
cases were bulky and provided limited functionality.  After 
developing the design, he contacted 12 leading industrial 
design firms. Most said it could not be done. He and his 
team then spent two years and more than $1.5 million to 
achieve all of  their technical and design goals. LifeProof  

now has a product that has expanded the uses of  mobile 
phones and tablets. Raynor encourages grassroots market-
ing, engaging in 50 events per year across the country, 
from the Oceanside Triathlon to the Boston Marathon, to 
get the word out about Lifeproof ’s product. Additionally, 
the company has put considerable effort into its e-com-
merce business and has opened distribution to Europe 
and Asia. 
 Believing in a life-work balance, Raynor supports 
employee enrichment programs. He developed a partner-
ship with a local gym, encouraging employees to get 
more active.  And, to keep things fun, Raynor established 
a social committee to plan employee events.  Raynor 
has made sure that LifeProof  is actively engaged with 
charities that help people overcome challenges and stay 
connected. These include the Wounded Warrior program 
and Challenged Athletes Foundation. He also believes in 
fostering creativity and mentoring students to give them 
a start. Under Raynor’s direction, LifeProof  has engaged 
and sponsored scores of  university students in its intern 
program.

Medium Privately-Held Winner (Tie)

Greg Rogers
Chief Executive Offi cer
Pacifi c Building Group
www.pacifi cbuildinggroup.com

         A San Diego native, Greg 
Rogers founded locally-based 
Pacific Building Group as a one-
man operation out of  the back of  
his pick-up truck in 1984. Today the 
company has projected revenues 
of  $80 million for 2012 and a staff  
of  nearly 150. Rogers made many 

difficult yet smart business decisions to lead Pacific Build-
ing Group to its current level of  success. Casting both a 
broad and a narrow net has made the critical difference 
by providing a wide range of  services so Pacific’s clients 
would not have to shop around for diverse construction 
needs. When Rogers first started the business, he built 
trust with his clients by offering specific services, then saw 
an opportunity to convince his clients to let him do more. 
In this slow and steady manner, Pacific Building Group 
grew from offering just drywall and tenant improvement 
services to now offering full service general contracting – 
a unique position in today’s construction market. Pacific 
Building Group handles both very large and very small 
projects. In addition to the financial benefits of  offering 
a wide range of  services, Pacific Building Group uses its 
own employees rather than contracting out such services 
as drywall and acoustic construction. This strategy allows 
Pacific Building Group to have more control over the 
timeline and quality of  their work. Conversely, Rogers 
very purposely cast his net very narrowly when he set 
out to gain specialized expertise in acute care (medical), 
manufacturing and corporate office construction. After 
developing the capacity within Pacific Building Group to 
support existing work, he expanded the training and ex-
perience required to execute the critical standards that are 
required in these types of  specialty construction. Financial 
success in the construction industry is very dependent on 
referrals. Pacific Building Group’s ability to keep clients 
returning and referrals flowing starts at the top with 
Roger’s dedication to quality and service. 

Large Privately-Held Winner

Greg Koch
CEO & Co-founder
Stone Brewing Co.
www.stonebrew.com

        Mayor Jerry Sanders spoke to 
local business leaders this year not-
ing our region’s prominent industries 
including education, health care, 
defense, biotech, and his admitted 
favorite – “beer-tech”.  Pioneering 
the now internationally-known craft 
beer movement in San Diego is one 

of  San Diego’s most visible CEOs – Greg Koch of  Stone 
Brewing Co. As co-founder and CEO, Koch has been a 
direct cause and continued influence in the strong growth 
and direction of  the company. Stone has averaged more 
than 40 percent annual growth each year for the last de-
cade and is the 11th largest craft brewery in the U.S. Since 
the first batch of  Stone Pale Ale, which was originally 
viewed as too hoppy and aggressive for public acceptance, 
Koch and his co-founder Steve Wagner have pushed to 
define what are now the popular West Coast/Southern 
California IPAs.  Today, Stone Distributing is the largest 
craft beer distributor in Southern California.
 Koch has gathered a team of  highly skilled 
and trusted people. The company has worked hard to 
maintain a family and small, local business atmosphere. 
Everyone in the company has opportunities to be a voice, 
communicate with management, and of  course, there are 
beer perks. Koch developed the company motto of  “Be 
Amazing” and it is expressed not just in the work flow, 
but in the atmosphere and company culture.  
 Koch is engaged on a daily basis with every aspect 
of  Stone’s growing interests, including personally driving 
the forklifts on the Stone construction sites. He is commit-
ted to building the brand and the company, while main-
taining and cherishing the local and organic feel of  a small 
craft brewery. He also has instituted a healthy and organic 
food philosophy that carries over from the Stone Brewing 
World Gardens & Bistro to the lunches served daily to 
the staff. All locally grown, organic produce (Stone is the 
largest restaurant purchaser in San Diego County) and 
only organic,  grass-fed meats are used. Koch is a constant 
voice for green, recycled and sustainable methods at the 
company.
 Koch also is the face of  Stone Brewing locally, 
nationally and internationally.  From keynote speeches 
to the 2012 graduating class of  Cuyamaca College to the 
Harvard Business Club, Koch is a sought-after speaker. 
He contributes to the committee that is restructuring 
the San Diego airport to reflect the local culture in its 
terminal stores & restaurants. Currently, Koch is behind 
the development of  a Liberty Station location to become a 
new brewery and restaurant. In support of  the local com-
munity, since the company was founded in 1996, Stone 
has contributed more than $2 million to charitable and 
community nonprofit organizations including the creation 
of  the annual “Dye-Hards for Charity” in which Stone 
employees are encouraged to dye their hair (different 
colors designated for different years). Koch is always one 
of  the first to sport the year’s flamboyant color.

Continued From Page A27
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Kevin Crawford
Fire Chief
City of Carlsbad Fire Department
www.carlsbadca.gov

        The last few years have been 
difficult on public servants with 
frequent negative press from many 
levels. Fire Chief  Kevin Crawford, 
head of  the City of  Carlsbad Fire 
Department, recognized the nega-
tive impact on his organization and 
he took action. Crawford focused 

priorities on what the organization does every day and 
helped prioritize its mission to “protect lives, property, 
and the environment through prevention, preparedness, 
response, and recovery.” This simple statement was rolled 
out to the organization and it began to change the conver-
sations among members giving this group of  professionals 
an opportunity to focus, reflect, and consider the future 
possibilities of  fire services. These thoughts and resulting 
conversations improved morale, renewed pride in the ser-
vice, and created lasting positive impacts for individuals 
and the organization as a whole.

Cindy Gompper-Graves 
President and CEO
South County Economic Development 
Council
www.southcountyedc.com

 Cindy Gompper-Graves is a tireless 
advocate for the San Diego South 
County region. As the longtime 
president and CEO of  the South 
County Economic Development 
Council, she is credited with secur-
ing and retaining several of  San 
Diego County’s largest employ-

ers. She has worked with 150 companies to expand and 
relocate in South County. In addition, she has provided 
resources to more than 2,500 businesses with her success-

ful Outreach Development Program. During her many 
years at the Council, she has grown the membership from 
50 to more than 300 small, medium and large companies. 
She prioritized securing several grants to do much needed 
research in this critical bi-national region. Gompper-
Graves is credited with the creation of  the first tax rebate 
to a company in San Diego and has been awarded the 
American Economic Development Council recognition as 
a leader in economic development.

Cindy Miles
Chancellor
Grossmont-Cuyamaca Community College 
District
www.gcccd.edu

Since she became chancellor of  the 
Grossmont-Cuyamaca Community 
College District more than three 
years ago, Cindy Miles has estab-
lished herself  as a leader in educa-
tion in San Diego’s East County, 
statewide and nationally. With the 
college district facing the worst 

fiscal crisis in its 50-year history, Dr. Miles inspired her 
employees to continue providing a high-quality education 
to students at Grossmont and Cuyamaca colleges while 
she explores new ways to provide the resources the col-
leges needs. For Dr. Miles, being an outstanding leader is 
all about relationships. She knows that developing strong 
personal connections is the key to bringing the best out of  
the people she works with. Within the college commu-
nity, Dr. Miles works closely with the college presidents, 
administrators and deans to develop educational goals 
and standards that enable students to pursue their edu-
cational dreams. She regularly sends out messages to all 
staff  members that frankly and honestly lay out the issues 
facing the district. She also maintains an open-door policy, 
and sets aside time each month in which any employee is 
welcome to talk with her.

Nonprofi t Organization - 501 (c) 3

Nancy Batterman
CEO
Employment & Community Options
www.communityoptions.org

During challenging economic 
times, low-income people with 
intellectual disabilities are impacted 
more than most and there are few 
social service organizations that 
are specifically set up to address 
that unique population. Employ-
ment and Community Options has 

stepped in to fill that gap and CEO Nancy Batterman has 
contributed to the organization and its financial success 
over the last 27 years. She has had to make tough deci-
sions to lay off  staff  when severe budget cuts affected the 
organization a few years ago but kept the organization on 
a stable financial footing. She established the Employ-
ment & Community Options Legacy Circle Endowment 
Fund, and continually works closely with the development 
department and volunteers to increase fundraising dollars. 
In 2011, she and the development associate successfully 
doubled the organization’s fundraising revenue with the 
support of  staff, volunteers and donors.

Joe Craver
Chief Executive Offi cer
American Red Cross San Diego/Imperial 
Counties Chapter
www.redcross.org/sandiego

Joe Craver has been instrumental 
in the American Red Cross San 
Diego/Imperial Counties fundrais-
ing efforts and growth during his 
tenure with the relief  organization. 
Through his community ties and 
partnerships, he has helped to foster 
long-standing relationships that are 

crucial to the Red Cross’ success. The Red Cross is not a 
government agency and thus relies on the generosity of  

the community to provide programs and services. Under 
his leadership, the Red Cross expanded its services and 
opened its state-of-the-art Chapter Disaster Operations 
Center to serve the chapter’s jurisdiction and beyond, 
expanding its reach and resources into sister communities.

John Ohanian
Chief Executive Offi cer
2-1-1 San Diego
www.211sandiego.org

John Ohanian quite literally 
experienced a “trial by fire” when 
he joined 2-1-1 San Diego, the 
non-emergency health and disaster 
community resource service, as 
CEO in October 2007. Just three 
weeks later, Firestorm 2007, the 
devastating wildfires that burned 

500,000 acres and destroyed 1,500 homes in San Diego 
County occurred, increasing 2-1-1’s volume by more 
than 700 percent. With the fires launching 2-1-1 into the 
public eye, Ohanian achieved both the immediate goal of  
providing valuable resources for the stricken community, 
but also leveraged the awareness to attract talented and 
experienced individuals to the organization’s staff  and to 
create a usable infrastructure that is now a sustained and 
thriving resource. Under Ohanian’s leadership, 2-1-1 San 
Diego has gone from helping 100,000 clients per year to 
more than 400,000. The organization has grown from 20 
employees to more than 80 and the organization’s budget 
has expanded from $1.5 million to more than $6 million. 

Micah Parzen
Chief Executive Offi cer
San Diego Museum of Man
www.museumofman.org

        When Micah Parzen joined the San Diego Museum 
of  Man as its chief  executive officer in August 2010, the 
organization’s finances were in chaos. The museum was 
losing money and many of  its former supporters. Parzen, 

Continued on Page S32
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together with the board, quickly 
implemented a new system of  
controls. He assessed where the big-
gest issues and opportunities were, 
ultimately gathering the trustees 
together and providing them with 
transparent data and a functional 
interim business plan. More impor-

tantly, he launched a comprehensive, year-long strategic 
planning process that led to a new mission and vision. He 
repaired relationships and brought many people “back 
into the fold.” Three months after Parzen was hired, the 
museum was designated a Smithsonian affiliate, an honor 
shared by only 164 institutions nationwide. In April 2011, 
it was reaccredited by AAM for another 15 year period. 
With a combination of  attention to the bottom line and 
innovative outreach programs, Parzen has guided the 
institution to financial stability and growing community 
support. Currently attendance is up more than 36 percent 
over last year. Social media has taken off, illustrated by 
2,807 Facebook followers. New events and collaborations 
are frequently standing room only. And new trustees have 
joined the board bring in new energy and supporting 
Parzen’s new directions. 

Chris Sichel
President and CEO
Make-A-Wish Foundation of San Diego
www.makeawish-sd.org

       In his more than six years at 
the helm, Chris Sichel, as president 
and CEO of  the local Make-A-
Wish Foundation has grown the 
organization’s revenues, as well as 
visibility and, most importantly, in 
the number of  wishes granted each 
year. Having previously served on 

as a chapter representative on the Make-A-Wish Founda-
tion America’s Board of  Directors, Sichel has displayed 
ongoing strategic efforts to building a bigger and better 
Make-A-Wish Foundation nationally and internationally. 
He serves in a leadership role nationally on a variety of  
advisory groups. He believes that keeping the national or-
ganization vibrant and growing preserves the integrity of  
the brand for all and leads to greater financial success and 
ultimately, more and better wishes granted. Furthermore, 
he is often sought out to assist in the selection of  CEOs 
for other chapters and serves as a mentor for these newly 
hired leaders.

Joe Terzi
President and CEO
San Diego Convention & Visitors Bureau
www.sandiego.org

        The mission of  San Diego’s 
Convention & Visitors Bureau 
(ConVis) is to drive visitor demand 
to economically benefit the region, 
President and CEO Joe Terzi’s pas-
sion and vision to fulfill that mission 
is evident. Under his leadership, 
San Diego has made strong market 

gains, despite the sluggish economy. Last year, with a total 
economic impact of  $17 billion, our destination welcomed 
more than 30 million visitors who spent more than $7 
billion with local businesses and employed 163,000 San 
Diegans in the travel, tourism and hospitality industry. 
Hotel occupancy also grew to 68.7 percent and attendance 
at attractions was 13.8 million. Further, the transient 
occupancy tax collections in the City of  San Diego, which 
is a direct output of  industry health, grew from $136.6 mil-
lion in FY09 to $150 million in FY12. Since Terzi took the 
helm at ConVis, he has set a steady course toward building 
greater destination demand. Visitor projections for 2012 
are expected to surpass 2011, pushing upward of  31.7 mil-
lion visitors; and in 2013, that number is expected to rise 
to 32.4 million. Growing demand in a healthy economy, 
let alone a weak economy, requires a CEO with vision, 
enthusiasm and innovation. Terzi’s ability to successfully 
analyze critical business requirements, identify deficiencies, 
potential opportunities, and develop innovative and cost-ef-
fective solutions has enhanced San Diego’s competiveness 
and positioned the city as leading U.S. destination.

Privately-Held

Joe Alfrey
Managing Director
redIT
www.redit.com

        In less than a year, redIT 
transformed the San Diego service 
landscape by offering its custom 
virtual private cloud computing ser-
vices to regional as well as national 
corporations. Managing Director 
Joe Alfrey spearheaded redIT’s 
San Diego operations during this 

time by directing the development of  a scalable services 
platform that utilized best-of-breed technology instead of  

simply contracting out the company’s services with other 
providers. Within 12 months, Alfrey and redIT went from 
a cold start to becoming San Diego’s most trusted cloud 
services provider. He also oversaw the strategic launch of  
the first metro-fiber network integrating Tijuana and San 
Diego. The network links redIT’s data centers in San Di-
ego with its metro fiber network covering the bi-national 
region, and responds to the growing cross-border connec-
tivity needs of  companies. Under Alfrey’s direction, redIT 
has become the only company offering a private, secure 
data transport from Baja California and major metro areas 
of  Mexico to the United States, expanding its revenue 
stream to international markets.

Michael Anderson
CEO
Radiant Technologies
www.thesunisshining.com

        Michael Anderson, CEO of  
Radiant Technologies, has been 
described as the single biggest 
reason for the company’s financial 
success and growth. Because of  his 
efforts in attaining more clients, 
employing passionate and hard-
working people who add value to 

the company’s assets, and very creative marketing efforts, 
Radiant recently has received top honor by Inc. Magazine 
on their 500|5000 list of  fastest growing companies in 
the U.S. While growing the company, Anderson also is 
very passionate about educating others. He has mentored 
numerous interns and students that are taught the most 
valuable business knowledge that could only have been 
acquired elsewhere over decades of  experience.

Chris Andreozzi
President and CEO
KnowledgeCentrix
www.knowledgecentrix.com

        At the end of  2008, Chris 
Andreozzi found himself  in an 
unfortunate position when his 
company, KnowledgeCentrix, for 
the first time in its history, started to 
take a turn for the worst due to the 
economy. He was forced to lay off  
staff, took a pay cut and made the 

necessary changes to the employee health care package. 
This allowed him to continue offering his employees 
health care coverage that was 100 percent paid by the 

company and save the necessary dollars to keep those on 
his staff  employed. KnowledgeCentrix experienced its 
first loss in company revenue ever and although this was 
a foreign experience to Andreozzi, he managed the situa-
tion, making sacrifices that many would consider not an 
option. Today, company growth has continued year after 
year through Andreozzi’s ability to keep ahead of  industry 
standards. Within his organization, he also encourages 
input from all employees and, as a result, he has stressed 
an “open door policy” to help KnowledgeCentrix provid-
ing better services than its competitors. 

Yousef Awad
Principal and CEO
Integrant, Inc.
www.integrant.com

        Integrant opened for business 
in San Diego in 1992, beginning as 
a domestic only IT consulting firm, 
servicing businesses in the process 
of software development and the 
creation of IT infrastructure. By 
1997, the company had transitioned 
into a custom enterprise software 

vendor, and with Principal and CEO Yousef Awad’s leader-
ship, opened its first development center in Amman, Jordan. 
The company continued its growth, opening another center 
in Cairo Egypt in 2008. Integrant’s combined onsite and 
offsite approach is a unique way to service regional and local 
companies and help them grow by streamlining business 
processes with custom applications, or extending the client’s 
own teams in a service delivery model. Awad transitioned 
the company from a  contractors model to a partners model 
with more integration with clients. Integrant’s methodologies 
and unique model have allowed the company to steadily 
grow (including fiscal and human capital) since 1997. With 
Award’s strong leadership, each year Integrant is attracting 
larger and larger corporations as clients.

Eric Basu
Founder and CEO
Sentek Global
www.sentekglobal.com

        Founder and CEO Eric Basu continues to contribute 
significantly to Sentek Global’s financial success, largely 
because of  his aggressive growth strategy with the great-
est expectations placed on his own shoulders. He has 
consistently been able to surpass his company’s potential 

Continued on Page S34
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Like us on Facebook for exclusive offers at Facebook.com/ValleyViewCasino

Visit our all-new website at ValleyViewCasino.com

For more information, please call
our VIP hotline at 760.291.5516

For more information, please callFor more information, please callFor more information, please callFor more information, please call
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by making it possible for Sentek to 
provide true value-added support 
of  commercial and government 
consulting with services available 
directly or through primary govern-
ment contractors. Sentek is thriving 
because of  Basu’s ability to offer a 
wide range of  solutions for technol-
ogy services, federal, state and local 

government support, as well as management consulting. 
The company has doubled its workforce in just a few 
months by securing long-term government contracts, and 
expects to reach more than $22 million in revenue – a 20 
percent increase from the prior year. Sentek Global has 
nearly increased top line sales six-fold since 2007 when it 
secured $4 million in revenue.

Anne Benge
President
Unisource Solutions
www.unisourceit.com

        Since Unisource Solutions’ 
San Diego office was established 
in 2008, revenues have grown 50 
percent each year. Credit for that 
growth can be attributed to Anne 
Benge and her leadership of  the 
office. Since opening the office, 
Benge has overseen revenues in 

excess of  $40 million. In addition to her responsibilities 
as president, she is the local head of  business develop-
ment. Under her direction, Unisource has built significant 
market share and garnered prized clients, including Sony 
Electronics, Northrup Grumman, CONVIS and the U.S. 
Navy. She and her team are working on multiple projects 
throughout the county for these and other clients. Benge 
has leveraged Unisource’s core competencies to do work 
in San Diego for Unisource clients in other parts of  the 
state. She has strategically hired new team members to 
round out her team to provide clients with a broader 
range of  services and expertise. Benge also is the face of  
Unisource locally. She represents the company in civic 
and charitable organizations.

Julien Brandt
President and CEO
Organik SEO
www.organikseo.com

        President and CEO Julien 
Brandt’s leadership, vision and 
strategic guidance have resulted in 
the rapid expansion of  his small 
business, Organik SEO, which has 
grown from a sole proprietorship to 
a team of  eight in under three years. 
Due to Brandt’s business develop-

ment and educational outreach, Organik has more than 
doubled its revenue year over year. What started as a one-
man show has transformed into a thriving small business 
that manages monthly search engine optimization and 
social media campaigns for more than 50 businesses in 
San Diego, and more than 100 clients, including website 
development and other online marketing services.

James Brennan 
Managing Partner/CEO
Enlightened Hospitality Group
www.ehgrp.com

        The trademark social dining 
concept that James Brennan and 
his partner Brian Malarkey created 
is the heartbeat of  this growing 
hospitality company with packed 
restaurants opened in every 
major San Diego area. The goal 
of  Enlightened Hospitality Group 

is to create a unique, intimate experience based around 
comfort, escape, familiarity, excitement and luxury, and 
Brennan has managed to address those needs in all of  
his venues. The company’s growth has resulted entirely 
from the quality of  products and services the Brennan and 
Malarkey oversee. Their backgrounds lend themselves to 
a vast knowledge of  the hospitality industry; however it is 
Brennan’s unconventional approach to leadership that has 
led to the rapid financial success of  the company by build-
ing an all-star team and catering to the wants and needs of  
his customers. Brennan also is active in community efforts 
and sits on the board of  directors for Catholic Charities of  
San Diego, Father Joe’s Villages, Big Brothers Big Sisters 
and Cathedral Catholic High School.

Chad Buckmaster
CEO
ProcessingPoint, Inc.
www.processingpoint.com

        Chad Buckmaster has been called a progressive 
thinker. After putting his own blood, sweat, money and 
tears into making ProcessingPoint, Inc., succeed, Buck-
master has the determination to push the organization 
forward. In just the past year, the company acquired two 

new office suites to accommodate 
the growth. Buckmaster is available 
24/7. Even in his downtime, he is 
looking for new opportunities. His 
business model is simple and driven 
by a desire to provide top-notch 
services and products (all the while 
nurturing a positive work environ-

ment) and that is what has helped the company grow. 
Buckmaster is completely committed to his organization’s 
growth, which leaves no doubt that the company will 
continue to prosper. 

Eric Casazza
CEO
FMT Consultants, LLC
www.fmtconsultants.com

        Eric Casazza stepped in at an 
extremely challenging time as CEO 
of  FMT Consultants, but with his 
leadership, the company is now on 
track and is projected to increase 
revenues 19 percent year over year. 
Additionally, FMT’s new custom-
ers are on track to increase 216 

percent year over year. FMT is currently in the process of  
performing a formal customer satisfaction analysis. Over 
the past year, the number of  Microsoft Pinpoint customer 
reviews on FMT has increased by 500 percent, with an 
average rating of  4.75 stars out of  5.

Jennifer Case
CEO
New Leaf Biofuel
www.newleafbiofuel.com

        CEO Jennifer Case is 
involved with virtually every single 
component of  New Leaf  Biofuel’s 
business on a daily basis. She 
attends trade shows and represents 
her company as a humble and 
knowledgeable representative. Case 
also is involved with starting the 

California Biodiesel Alliance which involves California’s 
most active biodiesel supporters and representatives. They 
have several goals, one is to keep the biodiesel industry 
thriving and to bridge gaps that exist between the big oil 
industry and the alternative fuel sector. Case also travels to 
Washington D.C. frequently to lobby for federal support 
within her industry.

Johnny Chan
CEO
eBoost Consulting
www.eboostconsulting.com

        Johnny Chan has been an 
integral part of  growing the eBoost 
Consulting from the beginning. 
Johnny helped co-found eBoost 
consulting in 2005 and is now its 
CEO. His intelligence and level 
of  care has helped mold the core 
principles of  the company’s market-

ing strategies, business model, and team environment. The 
company grew to a $3 million company with his direction, 
and continues to grow. His business development and 
networking skills have resulted in countless new clients, 
speaking engagements, and workshops that promote the 
eBoost brand. His relationship management skills have 
helped eBoost maintain healthy client relationships and 
helped keep clients happy.

Dr. Ann Clark
CEO
ACI Specialty Benefi ts
www.acispecialtybenefi ts.com

        Dr. Ann D. Clark has been 
fearless in moving forward, retaining 
clients, and creating new business 
in the face of  difficult economic 
conditions. As CEO of  ACI Specialty 
Benefits, she has led two major acqui-
sitions - Leverage Life and LifeCare 
Services EAP - in 2009, which greatly 

increased revenue and expanded ACI’s coverage across the 
country. Dr. Clark increased staff  and resources to ensure 
the transition was smooth for new clients, and retention 
was maximized. Clark recognized an opportunity to help 
universities retain students and profit, and led the develop-
ment and implementation of  ACI’s latest benefit product 
geared for students, SOAR: Student Outreach, Assistance, 
Resources. With the launch of  SOAR, ACI sold its largest 
contract to date, and has acquired a new book of  clients that 
have greatly impacted ACI’s financial success. As a result of  
recent acquisitions, expansion, and new hires, ACI has also 
relocated to a much larger office space in Sorrento Valley to 
accommodate the growing and thriving workforce at ACI 
Specialty Benefits. Furthermore, ACI Specialty Benefits has 
been recognized consistently each year by Business Insurance 
magazine as one of  the Top Ten EAPs in the country, cover-
ing more than 10 million lives worldwide.

Major General James 
Comstock (Ret) USA 
CEO
Alternative Design
www.adisusa.net

        CEO James Comstock is 
the principal behind the start-up 
financial services company Alterna-
tive Design. The company has 
grown steadily since it began in 
2010. That year, Alternative Design 
sales revenue was $290,000. Sales 
revenue has grown to more than 

$12 million. This has been accomplished by Comstock’s 
steady guidance and carefully executed plans. He joined 
Alternative Design with more than 35 years of  investment 
and insurance related experience. Prior to joining the 
company, Comstock held numerous positions in financial 
services for Lincoln National, American National, and 
Dunhill Marketing. In addition, he enjoyed a success-
ful 38 year military career in the U.S. Army and Army 
Reserves, retiring at the rank of  Major General. He earned 
his B.A. in marketing from Michigan State University; an 
M.A. from California State University and is a graduate 
of  the U.S. Army War College. He also has spoken at 
numerous educational events promoting the importance 
of  education and supporting injured troops.

Karen Conde
President and CEO
Conde Group, Inc.
www.condegroup.com

       Karen Conde not only is presi-
dent and CEO of   Conde Group, 
Inc., she also is actively involved in 
every engagement and most often 
you will find her personally attend-
ing clients’ needs working side by 
side not only with her staff  and 
clients as well to ensuring the best 

candidates and service for them. Conde is highly respected 
in the industry. Her vision, business savvy and hands on 
approach has all contributed to the success of  Conde 
Group and the impressive growth they have realized over 
the past 10 years.

Adam Dailey
Founder/Owner/CEO
Ludus Tours
www.ludustours.com

        Adam Dailey, founder, owner 
and CEO of  Ludus Tours has cre-
ated a unique niche for his rapidly 
growing company. Beginning as 
a travel service to help Olympic 
athlete’s families and friends travel 
to the venues economically, Dailey 
has reinvented his company as it 

has grown to offer destination travel to major festivals, 
events and a vast array of  world-class sporting competi-
tions. He has led the company since 2003, each year 
adding more events and increasing the number of  clients. 
He has a clear vision of  growth and has brought in many 
new business partnerships and created valuable relation-
ships which all contribute to the company’s expansion. He 
recently developed a new Motor Sports department within 
the company. 

David Davis
President and CEO
StarPoint Advantage
www.starpointadvantage.com

        David Davis has ensured that 
StarPoint Advantage is financially 
stable by having no debt and money 
in the bank through reinvestments 
of  profits. He pays his employees a 
fair salary and focuses strategically 
to find ways to improve products 
and service delivery to our custom-

ers and at the same time ensure that it falls within our best 
practices and standards. By doing so Davis makes sure 
to avoid financial decisions that could result in bad debt. 
He sees value in finding the appropriate resources to help 
guide his company forward in a successful and meaningful 
way. He has hired outside consultants to act as business 
advisors for corporate matters and sales and marketing. 
These resources have helped him make successful finan-
cially strong decisions and kept StarPoint vital, financially 
sound and growing.

Mark Delfino
CEO and Managing Director
HoyleCohen, LLC
www.hoylecohen.com

        HoyleCohen’s Mark Delfino 
has greatly accelerated the firm’s 
growth in the five years he has 
been CEO and managing director. 
Coming from Boston Consulting 
Group, Delfino has a keen eye 
for out of  the box opportunities. 
Within the first two years, he had 

introduced the firm to a group called Focus Financial 
Partners. Essentially, this relationship has resulted in the 
firm being able to be part of  a network of  RIAs across the 
globe that have invaluable resources to aid growth and 
stay on top of  the latest trends in RIAs. Delfino also has 
experience with mergers and acquisitions and two smaller 
practices merged with our firm, resulting in $72 million 
in new assets under management in just fewer than two 
years. Additionally, he raised the firm’s total assets under 
management to $500 million. Under Delfino’s direction, 
staff  is encouraged to feel empowered to make strategic 
connections for the firm. As a result, he has managed a 
change in the culture that encourages and rewards busi-
ness development. 

George DeVries
CEO, Chairman, Co-founder
American Specialty Health Incorporated
www.ashcompanies.com

        In 1987, George DeVries co-
founded American Specialty Health 
Incorporated (ASH), an organiza-
tion that has since become one of  
the nation’s largest health improve-
ment and specialty health care 
organizations. As an entrepreneur 
and health care innovator, DeVries 

has taken great personal and financial risks to achieve his 
goal of  building a unique business based on non-tradi-
tional health care concepts. He launched ASH with just 
a few thousand dollars of  his own savings. Working from 
a second bedroom in his condominium, he posted just 
$34,000 in revenues that first year. He has personally 
guided ASH’s product development over the last 25 years 
and has developed three different business units and over 
two dozen products. Additionally, DeVries has personally 
guided the organic sales effort that has resulted in the 
company increasing its membership every single year over 
25 years, from no members in 1987 to almost 32 million 
members in 2012 and from $34,000 in annual revenue in 
1987 to a projected revenue of  $219 million in 2012. He 
has led the effort to expand ASH into a national company 
serving all 50 states. ASH now is recognized nationally 
as an innovative, efficient, and effective industry leading 
health services organization. 

Derick Downs
CEO
BidsList
www.bidslist.com

        Derick Downs, BidsList 
founder and CEO, began his career 
immediately after graduating high 
school at Rancho Bernardo High 
School in 2002. He decided to get 
an entry job in the mortgage indus-
try with Chevy Chase Bank. After 
learning the real estate process, 

and the mortgage sales cycle, he jumped head first into 
a commission only sales position at a small mortgage 
company. When the mortgage industry started to collapse, 
he quickly retooled himself  and gained experience in the 
insurance industry. He created BidsList as a unique pro-
cess that truly benefits all parties involved. BidsList serves 
as a neutral third party, or “middle man” for any type of  
residential construction services, commercial construction 
services, or a variety of  online services. Downs recently 
was awarded the “The Top Budding Entrepreneur Under 
30 years Old” at the Inaugural San Diego Entrepreneurs 
Day Event.

Theresa Drouillard 
President and Shareholder
LevitZacks, Certifi ed Public Accountants
www.lz-cpa.com

        As president and shareholder 
in CPA firm LevitZacks, Theresa 
Drouillard has led the organiza-
tion through a highly successful 
professional development campaign 
empowering all team members 
in the company with the tools 
necessary to grow their professional 

reach and individual practices through training, mentoring 
programs, networking, support roundtable discussions. As 
a result of  her enthusiasm for the success of  each and ev-
ery employee, the firm participated in several “Best Places 
to Work” award programs in San Diego and nationally, 
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And it’s been that way 
for the last 40 years.
Much has changed in 40 years since the 

University of San Diego first established its 

School of Business Administration. Technology 

has transformed the classroom experience, and 

students have access to information and tools 

that were unimaginable in 1972.  

But some things have not changed. From the 

school’s inception, business students at USD have 

been required to take ethics classes, long before 

it became popular for schools to incorporate that 

into their curriculum. What has also remained 

the same is our commitment to delivering a 

highly personal, intellectually rigorous academic 

experience. Our classes are small, and are taught 

by faculty, not graduate assistants.

Our undergraduate and graduate business 

programs are highly ranked and internationally 

recognized. In 40 years, we have provided 

thousands of students with the tools to become 

world-class business leaders, and we have always 

strived to do so in a very personal way that 

reflects the values of the University of San Diego.

DEAN DAVID PYKE, PHD

Drawn to USD by its academic reputation and dedication to social 

responsibility, Pyke was also lured by the chance to help the SBA 

continue to emerge as one of the nation’s elite business schools. 

Among other things, he is focused on further developing the MBA 

program while also establishing an increased emphasis on “dual 

excellence” in both teaching and research.

School of Business Administration  |  University of San Diego  |  5998 Alcalá Park, San Diego, CA 92110  |  (619) 260-4600 

www.sandiego.edu/business

Business
ispersonal

At the University of San Diego,
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winning recognition in 2011 and 2012 both in the San 
Diego Business Journal and in Accounting Today. She 
successfully guided LEVITZACKS through a transition 
from the original shareholders to the second generation of  
owners while simultaneously directing a period of  growth 
in the firm. 

Dave Dutch
CEO
PayLease, LLC
www.paylease.com

        Since Dave Dutch joined 
PayLease in 2011 as CEO, 
company revenue has almost 
doubled, and budget models show 
this continuing in 2013. When 
Dutch arrived at PayLease, the 
organization was spread thin, with 
very little structure to scale the 

company effectively. He formed a management team and 
added new departments like Marketing, Finance, Business 
Development and Client Management. He also played an 
influential role in PayLease signing some of  the largest 
property management companies in the nation as clients. 
Thanks to many personal visits and phone calls from 
Dutch, PayLease landed its biggest client to date, Associa, 
the largest HOA management company in the nation. 
Under his leadership, the company has grown in terms of  
revenue, as well as overall company stability and garnered 
awards such as the Inc. 500 | 5000, Deloitte’s Technology 
Fast 500 and San Diego Business Journal’s Fastest Grow-
ing Private Companies.

Moises Eilemberg
CEO
Avadyne Health
www.avadynehealth.com

 Moises Eilemberg founded a 
private equity firm to buy and 
operate a healthcare outsourcer. 
Originally in bad debt, Avadyne 
Health, through Eilemberg’s merger 
and acquisition strategy, has grown 
organically posting over a 500 per-
cent increase in six years, and has 

transformed itself  from a bad debt provider to a uniquely 
positioned customer service and software company. These 
transformations along with thoughtful growth have cre-

ated sustained EBITDA gains and EBITDA multiple gains 
(high-end to over-market). This understanding of  what 
causes actual corporate valuation acceleration has driven 
both growth and core business transformation decisions. 
Eilemberg’s commitment to shareholder value is unwaver-
ing (as is his loyalty to his team) and that has allowed for 
numerous successful company integrations and a highly 
successful relationship with our bank.

Keith Michael Esshaki
Founder and CEO
GTC Systems, Inc.
www.gtcsystmes.com

        Running GTC Systems has 
been a road of  both opportunity 
and significant obstacles over the 
past 17 years. When Keith Michael 
Esshaki started GTC Systems Inc. 
in March of  1995 with his sister 
Holly in a 1000 square foot suite, 
initially the main business was 

building and selling personal computers. The two worked 
day and night, selling in the morning and building PC’s 
at night. On 2001, GTC had grown to $14 million in 
gross revenue and 75 employees with headquarters in San 
Diego and branches in Irvine, Los Angeles and Phoenix. 
After the dot com crash and 9/11 the technology industry 
suffered a downturn that affected GTC. In July of  2004, 
Esshaki became the sole owner of  the business that was 
in big debt and struggling to be profitable. He heavily 
leveraged GTC Systems’ reputation, taking out a home 
equity loan to continue to fund the business. With much 
tenacity and hard work, Esshaki resurrected GTC to 
become an award winning and consistently profitable IT 
services firm. 

Sean Ferrel
President and CEO
Managed Solution
www.managedsolution.com

 Sean Ferrel brings more than 
10 years experience in high-profile 
executive-level sales, operations and 
technology management. As Presi-
dent and CEO, Ferrel has largely 
contributed to the growth and 
success of  Managed Solution by fo-
cusing on the industry shift towards 

Cloud computing and the concept of  bring your own 
device to work. Early on, he saw the need from clients to 

bring consumer based devices (iPADs) to their workplace 
while wanting to still be able access their business ap-
plications. He implemented some of  the latest strategies 
around private cloud computing to enable this type of  user 
access. The results achieved reduced hardware needs for 
clients who brought their own computing platform, along 
with ease of  use for more reliable access to data. This 
year Ferrel began a new sales operations transformation 
which has contributed to an efficient structure most small 
businesses do not have. He had a new Customer Relations 
Management System designed and implemented to allow 
for more consistent customer engagements and lead 
generation capabilities in running marketing campaigns to 
new prospects. Because of  all of  these operational changes 
profitability has increased beyond a 100 percent growth 
factor. The newly available funds have enabled Managed 
Solutions to expand coverage beyond San Diego into 
Orange County, Los Angeles, and Denver, Colorado. 

David Field 
President and CEO
OneRoof Energy
www.oneroofenergy.com

        As the CEO, president and co-
founder of  OneRoof  Energy, David 
Field brings more than 20 years of  
experience leading successful execu-
tive teams, startups and early stage 
companies within the energy sector. 
Before founding the company, he 
led the reorganization and turn-

around of  Applied Solar, LLC as its president and CEO. 
He also has an extensive background in water technology 
and infrastructure development with companies such as 
Bechtel, Peter Kiewit, and Poseidon Resources, as well 
as in corporate finance with Citicorp. OneRoof  Energy 
provides a cost effective means of  providing solar rooftops 
to homeowners when homes are either re-roofed or 
roofed for the first time. Field has guided the company to 
steady growth at the same time supporting the company’s 
growing staff. He leads by example. He holds open forum 
discussions and gives each of  the employees the resources 
and space to improve. He regularly calls company meet-
ings and happy hours to reward and celebrate employee 
innovations. During these meetings he typically will 
reward the employee with a speech, a heart-felt thank 
you and a cash envelope. Field holds a MBA from the 
Thunderbird School of  International Management.

Brandon Fishman
CEO
Internet Marketing Inc.
www.internetmarketinginc.com

        Internet Marketing, Inc.’s 
Brandon Fishman is a CEO who 
not only leads the company’s 
expansion but ensures its staff  is 
engaged and supported. In 2011 
Fishman guided the company 
to #185 on the Inc 500 list for 
America’s Fastest Growing 

Companies and #11 on the Fastest Growing Companies 
List for the San Diego Business Journal. At the same time 
he made a significant investment to raise health benefits 
for the staff. He raised $2 million in private capital to help 
grow the company and was responsible for doubling sales 
this year, leading entire team. He has personally recruited 
some of  the top talent in industry to join the agency and 
brought on a consulting CFO firm to help budget each 
department and properly plan how to use our profits to 
grow the company.

Jon Fredricks
President
Welk Resorts
www.welkresorts.com

        Headquartered in San Marcos, 
California, and owned by the 
family of  the late Lawrence Welk, 
Welk Resorts is a $130 million in 
sales company and one of  the few 
vacation ownership developers to 
grow its top line revenue from 2007 
to 2010 by 17 percent. The foresight 

and fortitude to continually grow the company his grand-
father established sits with Jon Fredricks, president of  
company. For him, successful attainment of  a half-century 
in business has its foundation in financial performance. 
Fredricks looked at the financial crisis of  2008 as an op-
portunity to ask better questions. He retooled the business 
model, taking a hard look where defaults were accruing, 
and reconstructed underwriting models. With higher than 
average revenue during a time when most development 
and timeshare companies were retrenching, Welk Resorts 
today has become one of  the most respected vacation 
ownership companies in the resort development and 
timeshare industry, not only because of  its organizational 
efficiency, experienced team and financial strength, but 

Continued From Page S34

Continued on Page S37
Cloud computing and the concept of  bring your own 



DECEMBER 10, 2012DECEMBER 10, 2012 DECEMBER 10, 2012 Page S37www.sdbj.comMOST ADMIRED CEO AWARDS SUPPLEMENT

also due to its consistent high quality of  resorts and 
excellence in personalized service for its 43,000 member 
families. Under Fredrick’s administration the organiza-
tion has grown to become an Interval International (II) 
premier vacation resort operator with more than 1,000 
units in Escondido, Palm Springs, Branson, Missouri, and 
Cabo San Lucas, Mexico and also operates golf  courses, 
live theaters, retail outlets, restaurants and guest activities 
programs at its resorts.

Ray Ganti
CEO
SpectraCore Technologies Inc.
www.spectracoretech.com

        In order to fuel the growth 
of  SpectraCore Technologies, 
Inc., Ray Ganti set out to raise 
substantial private equity capital. To 
succeed he also forged new relation-
ships with banking institutions to 
infuse sufficient liquidity into the 
company to ensure seamless opera-

tions. As founder and CEO of  the company, Ganti and his 
team have created strategic partnerships with global com-
panies, helped launch more than 16 smartphone/tablets 
working with various OEMs, built and licensed royalty 
bearing software stacks, grew revenues to more than $8 
million in a span of  just two years. SpectraCore has been 
successfully acquired by a global technology powerhouse.

Matt Garrett
CEO
TGG Accounting
www.tgg-accounting.com

        CEO Matt Garrett has imple-
mented an employee profit sharing 
system which keeps everyone 
at TGG Accounting focused on 
corporate growth and profitability. 
TGG shares a percentage of  gross 
profit and net profit with the team 
monthly. These bonuses were 

carefully calculated and incentivize corporate growth the 
right way and at the right pace. Garrett is said to lead by 
example and does his homework. He understands there is 
more than one way to get to the finish line and welcomes 
participation in strategy sessions and meetings. He is well 
versed in accounting and finance topics and is a student of  
business. It shows in how he operates TGG Account-
ing and advises clients on managing theirs. Garrett has 
spearheaded many of  the revolutionary concepts TGG 
Accounting implements and provides an environment 
which breeds organizational growth and focus.
 

Bruce Geier 
President and CEO
Technology Integration Group
www.tig.com

        Technology Integration 
Group (TIG) has flourished under 
President and CEO Bruce Geier’s 
management. As a locally-based 
technology solutions and system 
integrator, TIG has established 
itself  as a significant San Diego 
organization, specializing in the 

technology field. Customers are at the heart of  everything 
Geier does. This philosophy enables TIG to create better 
ways to produce what’s most important for customers. 
These principles are integral in that it drives business and 
retains customer trust and loyalty. Geier prioritizes com-
munication. He fosters informal feedback as well as seeks 
views on fresh ideas, and works toward implementing 
sound initiatives that help the company and its employee 
thrive. He encourages regular brainstorming session 
between the different business units. In the community, 
under Geier’s leadership TIG holds two charity golf  tour-
naments every year, one in San Diego dating back more 
than 18 years, and one in Orange County. Proceeds from 
the tournaments benefit various charitable and nonprofit 
organizations. Geier is also an active supporter of  the 
Deacon Jones foundation and a long time member of  the 
San Diego Bowl Game Association Committee which 
produces The Holiday Bowl and The Poinsettia Bowl.

Jack Good 
CEO
Good & Roberts, Inc.
www.gnrgc.com

 In 2009 CEO Jack Good called 
a meeting for all staff  to attend. 
He said, “They say the economy is 
taking a serious downturn; that’s ok 
because we are not participating...”  
Good & Roberts, Inc., construc-
tion management and general 
contracting business closed that 

year as the most profitable in its history. Due to Good’s 
leadership and support of  his staff, he has maintained a 
motivated, loyal team that has taken the company through 

the economic cycles typical in the construction industry 
and maintained the company as a leader in the region. 
Good leads by empowering his employees. He provides 
them with opportunity, education and plenty of  feedback. 
He communicates the shared vision and refers to if  often 
when making hard decision. Good also is a dedicated 
community supporter, spending many years serving the 
YMCA as a board member.

Drew Goodmanson 
CEO
Monk Development
www.monkdevelopment.com

 In 2005, Drew Goodmanson 
founded Monk Development as 
a company committed to helping 
nonprofits use technology to fulfill 
their mission. Monk’s web-based 
software is now used by roughly 
6,000 nonprofits worldwide. Previ-
ous to his time at Monk, Good-

manson bought, sold or founded five other companies in 
a variety of  industries. He currently serves as chairman 
of  the board at The Center for Church Communication, 
where he’s increased impact, awareness and revenue more 

than 100 percent. Locally, he gives back to entrepreneurs 
and serves on the board of  directors at the San Diego 
Entrepreneurs Organization. He began his career serving 
the San Diego nonprofit community upon moving from 
Seattle in 2001. In 2002, he co-founded Kaleo Church 
where he served as a pastor for eight years and helped 
start four new churches throughout San Diego County 
and participate in projects to feed the homeless and other 
philanthropy. His passion for spirituality led to his being 
asked to write Sheep & Goats, a weekly column for the 
San Diego Reader. He has been recognized as an expert 
on how nonprofits can navigate the change of  technology 
and culture, and has appeared on CBS Sunday Morning 
News, NPR’s All Things Considered, and quoted in nu-
merous magazines and newspapers including USA Today.

Bob Grande
CEO
Quality Controlled Manufacturing, Inc.
www.qcmfginc.com

        San Diego’s Quality Control Manufacturing Inc. 
(QCMI) provides services aerospace, power generation, 
Department of  Defense (DOD), oil and gas, marine, and 
heavy equipment. Between 2005 and early 2008 business 
was booming for QCMI. The company’s reputation for 

being one of  the nation’s leading 
quality precision manufacturers 
kept company machinists working 
round the clock, with CEO Bob 
Grande’s executive team landed a 
number of  large new contracts. The 
27,000 sq. ft. facility in Lakeside 
was literally bursting at the seams 

with 55 employees. Grande made the bold decision to 
work with California Bank & Trust to purchase a 65,000 
sq. ft. manufacturing facility in Santee in 2008-2009. He 
saw in the long-term value of  the new facility and equip-
ment, investing more than $2 million during the worst 
economic downturn when most manufacturers clung to 
their dollars and hunkered down. The investment has pre-
pared QCMI to meet and exceed its customers’ demands. 
In addition, Grande makes sure QCMI incorporated 
sound environmental practices to contribute to the bottom 
line. QCMI has implemented many green initiatives such 
as updating the warehouse and office lighting with Energy 
Star rated fixtures through SDG&E, and registered with 
ENERNOC demand response service.

INSURANCE
SOLUTIONS
THAT WORK

Intercare has exceeded our expectations and helped our business and our 
people in very meaningful and strategic ways. They helped us save dollars 
that can now go towards product development and clinical trials to innovate 
and improve patient care at lower costs.
Scott Huennekens, President & CEO, Volcano Corporation

“
”

Businesses are surrounded by more profound and perplexing challenges than ever before. 
The answer is not in short-term solutions, but in taking a different, smarter approach in a 
more complex environment.

At Intercare, our success lies in our ability to be truly inventive. We take a forward-looking
view into your business, your potential risks and what drives your success. 

We’re a team of seasoned, passionate professionals who take a personalized approach to 
working with each client. You, your company and your success come first.

Now, more than ever before, it’s time for true innovation that drives smarter solutions.

EMPLOYEE BENEFITS I EXECUTIVE RISK I PROPERTY & CASUALTY 
HEALTH & PERFORMANCE I RETIREMENT SERVICES I EXECUTIVE LIFE & DISABILITY

Intercare Insurance Solutions    lic # 0D80830     www.intercaresolutions.com 
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Matt Greene
CEO/Founder
6 Degrees
www.sd6degrees.com

        Five years ago, Matt Greene 
never would have guessed that 
what started as a happy hour with 
a couple professional friends would 
turn into an organization with 
more than 500 members (more 
than 18,000 followers), several 
major corporate sponsors/advertis-

ers and more than 55 events in 2012. Greene, CEO and 
founder of  6 Degrees has been the sole contributor to the 
organization’s financial success. With no seed or investor 
money, he took a risk, starting the company because 
he knew there was a demand for what he had to offer. 
Stemming from his personal investment, he has created a 
number of  partnerships with other local organizations that 
have benefited. Greene now is looking to take this success-
ful model to other markets.

George Hampton
Chief Operating Offi cer, President
Global Village Concerns
www.globalvillageconcerns.com

        George Hampton has been 
personally responsible for raising 
the ongoing funding for Global Vil-
lage Concerns. He has worked tire-
lessly to find the right investors to 
grow the value of  the business. The 
funding raised has allowed Global 
Village Concerns to continue to 

build a robust platform to allow the organization to scale 
to clients nationwide. As Chief  Operating Officer and 
President, Hampton created the corporate strategy plan 
and has guided the company through it meticulously. The 
company started with a pilot program with three schools 
to vet the concept, expanded out to a regional rollout with 
a total of  36 schools to perfect the offering and have built 
out the platform necessary to scale nationwide with a 
projected 70 schools on board by the end of  October and 
a growth rate of  10-20 additional schools every month. 
Through Hampton’s leadership, the company has been 
able to manage its growth within a modest budget and 
generate revenue with every new client.

Kai Hankinson
CEO
Sambreel
www.sambreel.com

        Prior to becoming CEO, Kai 
Hankinson was Sambreel’s CFO. 
While at the financial helm, his 
deep understanding of  the financial 
workings of  companies within 
the industry (many of  which he 
helped pioneer) enabled Sambreel 
to increase revenue 400 percent year 

over year for two consecutive years; dramatically diversify 
revenue streams from more than 90 percent product con-
centration to under 50 percent in a year. He also improved 
ad spend efficiency by more than 100 percent. Hankinson 
has grown Sambreel from a basement dream to a 200 
person company without raising any institutional capital. 
Hankinson and the team he assembled around him are 
entirely responsible for the company’s financial success.

Jimmy Hendricks
CEO
Deal Current Network
www.dealcurrent.com

        After Deal Current Network 
re-structured in January of  this 
year, CEO Jimmy Hendricks 
formed two goals – raise a VC 
round of  financing and figure 
out how to make the company’s 
product fully scalable which would 
in turn generate revenue growth. 

He spent the first half  of  the year courting VCs and seed 
funds and closed on a $700,000 round in September. Then 
starting in May, Hendricks focused the technology team 
on developing a new performance-based coupon engine 
that was showcased to clients in October. Fourteen clients 
signed up after the first presentation and the expectation is 
to have the leading coupon and deal software in the U.S. 
and with the monthly contract volume double in October, 
the company looks like it is on the way to meet that goal.

Scott Herron
CEO and Co-founder
MaintenanceNet, Inc.
www.maintenancenet.com

        Scott Herron has been the 
single most important contributor 
to the company’s financial success 
and growth. As CEO and co-found-
er of  MaintenanceNet., Herron 
formed the company with his own 
initial investment, and continues to 
grow and prosper without venture 

capital funding. In 2011, the company achieved 50 percent 
revenue growth, and today, it serves tens of  thousands of  
IT solution providers around the globe, managing more 
than $1.6 billion in service contracts for its customers and 
their partners. Herron’s strong industry connections and 
his eye for innovation and customer service have led to 
sizeable and longstanding contracts that have fueled the 
company’s success and led to continued year-over-year 
growth. MaintenanceNet’s customer base includes the 
world’s leading technology distributors (such as Ingram 
Micro) along with the world’s largest technology manufac-
turers, and Herron played a key role in bringing these 
organizations into the MaintenanceNet fold. To adapt to 
the rapid growth, Herron spearheaded a plan to re-design 
and expand the headquarters office space in order to 
facilitate better collaboration and create a sense of  positive 
energy flowing throughout the building. The idea that 
growth comes out of  an ongoing investment in your em-
ployees has paid off. The company continues to maintain 
a very high employee retention rate. MaintenanceNet has 
survived and thrived through the start up phase and today 
celebrates its position as an established company.

Celeste Hilling
CEO and Founder
Skin Authority
www.skinauthority.com

        Skin Authority’s CEO and 
Founder Celeste Hilling not only 
contributes, she drives the organiza-
tion’s financial success and growth 
day in and day out. Hilling is the 
hands-on face of  the company in 
all new business, existing business, 
partner relationships, events, travel, 

and strategy. She is leading Skin Authority into new 
sales and retail channels this year with the launch of  two 
revolutionary Vitamin D products. These products will 
allow Skin Authority to work in the natural foods, fitness, 
and mainstream retail chains. Hilling is behind all of  these 
negotiations, deals and strategy.

Judy Hoffman
Chief Operating Offi cer
Trigild
www.trigild.com

        A longtime industry leader, 
Judy Hoffman directs and oversees 
San Diego-based Trigild’s offices 
and divisions nationwide, with a 
focus on managing and maximiz-
ing value for assets in an array 
of  sectors, including hospitality, 
multifamily, office, industrial, retail 
and petroleum properties. Hoffman 

is currently chief  operating officer but has served the 
company in numerous capacities over the years. She now 
helps oversee 150 multi-million dollar properties, and 
in recent months she has taken the company through 
one of  the biggest growth periods in its history. In this 
role, she oversees the company’s corporate strategies and 
operations, ensuring that all divisions and departments 
have the necessary resources to perform at the highest 
level of  professionalism, efficiency and effectiveness. With 
her involvement, Trigild has evolved from a tiny company 
with three employees into a full service real estate services 
company specializing in property and operations manage-
ment, receivership and consulting. 

Nigel Hook
CEO and President
Dataskill, Inc.
www.dataskill.com

        Fortunately for Dataskill Inc., 
CEO and President Nigel Hook 
possesses the ability to look towards 
the future and determine where 
industry changes will benefit the 
company or might slow it down 
and then make the best deci-
sions. He surrounds himself  with 

individuals in banking, finance and related areas to give 
him sound advice. Hooks guidance and decisions landed 
Dataskill on the San Diego Business Journal’s Fastest 
Growing Private Company list twice in the last ten years 
and on the Inc. 500 list for Fastest Growing in 1996. 
Three quarters through this year, Dataskill is on target to 
increase its revenue again.

Dominic Iocco
CEO
Yellow Line Media
www.yellowlinemedia.com

Dominic Iocco, CEO of  Yellow 
Line Media together with his vice 

president raised the entire funds for the launch of  the 
company. They laid the latest ground of  investment, 
which enabled Yellow Line to hire all the employees and 
provide new jobs in San Diego. Iocco sought out the right 
people to work with that understand Yellow Line’s vision 
and the idea that the media landscape is changing. Yellow 
Line is positioned to be a pioneer in paving the new path. 
The company is only three years old and is already evalu-
ated to be worth $4 million.

Kara Jensen
Creative Principal/CEO
Bop Design
www.bopdesign.com

        Kara Jensen, creative principal 
and CEO, has guided Bop Design 
to be one of  the fastest growing 
marketing firms in San Diego. 
From 2010 to 2011, Bop Design’s 
revenue tripled and the firm is on 
track to double revenue in 2012. 
Jensen started Bop Design with 

her husband, Jeremy Durant, in 2008. They recognized a 
need among professional and business services firms for 
effective and capable outsourced marketing. Bop Design 
was founded to help firms effectively market their services 
to their respective target audience, and successfully 
generate and nurture ideal client leads. Jensen leads the 
creative and project team at Bop Design and is responsible 
for all project execution and client satisfaction. Under 
Jensen’s direction, she ensures that projects are completed 
on time and to the client’s satisfaction. With her creative 
direction, Bop Design now competes and wins business 
over established marketing agencies in New York City, 
San Francisco and Chicago. Bop Design has won two 
Graphic Design USA awards in 2011 and Most Innovative 
Marketing Campaign from the San Diego Chamber of  
Commerce.

Thad Kahlow
CEO
BusinessOnline
www.businessol.com

        Thad Kahlow has a financial 
background which has helped to 
drive top line double digit growth 
year over year at BusinessOnline. 
As CEO he understands the num-
bers and what they mean which 
allows him to make strategic deci-
sions based on empirical data. This 

top line stable year over year growth strategy has netted a 
strong bottom line as well. The company has been on San 
Diego Business Journal’s Fastest Growing Companies list 
for many of  the years it has been in business.

Andrew Kohn
CEO
Pettit Kohn Ingrassia & Lutz
www.pettitkohn.com

        In just six years, Andrew Kohn 
has been able to increase the rev-
enues for the Pettit Kohn Ingrassia 
& Lutz by more than 215 percent. 
In a struggling economy, where 
law firms are laying off  employees 
and clients are looking for rate 
decreases, Kohn has been able to 

lead the firm towards unprecedented financial success. 
He has been able to offer 65 new jobs to attorneys and 
staff  members due to this growth, which is a 400 percent 
growth in the firm’s employment base. In addition to 
managing the firm’s strategic development as CEO, Kohn 
directly handles more than 40 percent of  the company’s 
revenue. He is the “face of  WalMart” and due to his legal 
expertise, he manages all of  WalMart’s southern Califor-
nia claims, as well as other high profile clients. He is not 
only a dedicated CEO, he is recognized as one of  the best 
litigators in the U.S.

Danna Korn
CEO
Sonic Boom Wellness
www.sonicboomwellness.com

        Danna Korn serves a unique 
role by not only being Sonic Boom 
Wellness’ co-founder, but also its 
active CEO, so she has a hand in ev-
ery important decision made across 
the board. Korn embodies the Sonic 
Boom Wellness philosophy. She 
maintains key relationships with 

all top clients, prospects, and consultative partners as 

well as delivers demo-program presentations for all major 
prospects during the final stages of  the purchase decision 
process. On the internal side, she preaches the importance 
of  Total Client Happiness (TCH) on a regular basis and 
works hand in hand with the account management team 
to ensure that clients have everything at their disposal 
to run a successful program. She takes an active role in 
recruiting and with co-founder and President Bryan Van 
Noy have populated the office with a crew who share in 
Sonic Boom’s ideals. Under her guidance the company 
not only has doubled in employee size in the last year, but 
also doubled revenues year over year since its conception. 

Kevin Landry 
Chief Executive Offi cer
New Horizons Computer Learning Centers of 
Southern California
www.nhsocal.com

        In the last year, New Horizons 
of  Southern California has seen 
a tremendous amount of  growth 
financially due to Kevin Landry’s 
managerial decisions and commit-
ment to the sales team. Landry, as 
chief  executive officer has overseen 
more than a 20 percent increase in 

revenue in the third quarter of  2012. He recently made the 
decision to move technology course schedules online from 
traditional classroom learning, giving New Horizons ac-
cess to the largest “guaranteed to run” schedule of  courses 
on the entire West Coast. This gives New Horizon’s clients 
more choices in regards to the times they can start and the 
technologies they can train on. Landry is also involved 
with civic and nonprofit efforts. He is a member of  the 
Orange County Workforce Investment Board and has 
partnered with the Muscular Dystrophy Association for 
their annual Executive Lock Up, and recently donated a 
Microsoft Office class to the San Diego Thursday Club 
Juniors. In addition, he has led a business partnership 
between New Horizons of  Southern California, and 
Computers 2 SD Kids. He also has prioritized employing 
veterans, which resulted in New Horizons being named 
the Employer of  the Year by the California Employer 
Advisory Council. 

Mark Laska, Ph.D.
President and Founder
Great Ecology
www.greatecology.com

        Dr. Mark Laska founded Great 
Ecology in New York City on 
September 10, 2001 with only one 
other person. Today, the company 
employees 30 expert ecologists, 
planners, and landscape architects 
in three geographic locations – San 
Diego, New York City, and Denver. 

Under the strategic leadership of  Dr. Laska for the past 11 
years, the company has experienced significant financial 
success during one of  the most difficult economic periods. 
Great Ecology not only survived a turbulent economy, but 
also flourished as an industry leader. From 2008 to 2011, 
Great Ecology prospered at a growth rate of  121 percent. 
At each stage of  the firm’s growth, Dr. Laska recognized 
the need to hire, train, and promote passionate and moti-
vated experts, who contribute to the continued financial 
success of  the company. He personally selects each new 
addition to the Great Ecology team. Today, Dr. Laska 
leads a financially successful niche ecological practice by 
integrating science with design. Whereas, similar firms 
offer either ecology or design, Great Ecology seamlessly 
blends the two disciplines to deliver innovative solutions 
to complex ecological problems that save our clients 
tens of  millions of  dollars and mitigate their risks. Great 
Ecology was ranked the 21st fastest-growing private envi-
ronmental service firm in the nation by Inc. Magazine. 

Howard Lindzon 
CEO
StockTwits
www.stocktwits.com

Howard Lindzon is co-founder 
and CEO of  StockTwits, a social 
network for traders and investors to 
share real-time ideas and informa-
tion. StockTwits was recently 
named one of  the top 10 most inno-
vative companies by FastCompany 
and one of  the 50 best websites 

by Time magazine. Lindzon has more than twenty years 
experience in the financial community, acting in both 
an entrepreneurial and investing capacity. He also is the 
managing partner of  Social Leverage, a holding company 
that invests in early stage web businesses. Additionally, 
he continues to manage a hedge fund he started in 1998. 
Being from the Internet startup world Lundzon is always 
looking to help others locally from investing in their com-
panies to being at events to keynote presentations. 
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Kevin Lustig
CEO and President
Assay Depot
www.assaydepot.com

        Since founding Assay Depot, 
CEO and President Kevin Lustig 
has led the company’s growth from 
launch of  the public Research Ex-
change in 2007 to more than 1,000 
vendors in 56 countries and more 
than 10,000 requests for research 
services in 2012. In addition, Assay 

Depot has signed partnerships with three of  the top phar-
maceutical companies for private versions of  the Research 
Exchange, with several others in discussion. The company 
will reach profitability in 2012.

Gina Manis-Anderson
CEO and Founder
Savii Group
www.saviigroup.com

       Early in 2010 it became ap-
parent to Savii Group’s CEO and 
founder that companies were strug-
gling to find more creative ways to 
cut costs and expenditures. Most 
had already cut labor, benefits, 
marketing and even sales initiatives 
but still found themselves trying 

to find more ways to reduce costs and increase capital. 
That’s when Gina Manis-Anderson found her true talents 
would be best served connecting her 20 years of  industry 
contacts and connections with the companies that needed 
new creative solutions for savings. She started Savii on the 
premise that it’s not about where to cut costs but how to 
increase corporate value and about helping organizations 
become savvy about how they are spending their newly 
found capital. Savii is now growing its client base and 
expanding to include new industries.

Russ Mann
CEO and Founder
Covario and Rio SEO
www.covario.com/www.rioseo.com

        After discovering a lack of  
automated tracking in the search 
space, Russ Mann co-founded 
and developed Covario (formerly 
SEMDirector) which provides 
search marketing analytic software 
and agency services to Fortune 1000 
companies. In May 2006, Covario 

was formed with 10 employees and Mann as CEO. Like 
most start-ups, Mann faced the hardship of  limited resourc-
es. To expedite the success of  the company, he chose to not 
take a salary for the first six months and invested $100,000 
of  his own money into the business. He also raised invest-
ments capital from friends and secured $6 million in Round 
A of  venture capital and another $15 million for Round B, 
for a total investment of  $21.6 million. He hired superior 
executives and staff  that share his commitment for passion, 
innovation and partnership. Mann then implemented a 
unique software business strategy that initially focused on 
improving the quality of  enterprise-scale search marketing 
and eventually other forms of  interactive advertising. Under 
Mann’s leadership, Covario doubled its revenue every year 
for the first three years in business, managed through the 
recession of  2009, and has rebounded increasing staff  by 
50 percent, going from 85 to 130 employees within twelve 
months. Mann also continues to push for global expansion 
to support an international client base and has added staff  
in Tokyo, London, Sao Paulo, Singapore, Beijing and 
Toronto, growing the company to more than 200 employees 
globally.

Cameron Manners
CEO
Nu Flow
www.nufl owtech.com

Cameron Manners is the driving 
figure of  Nu Flow. As CEO he is 
the frontrunner and the face of  the 
company. In 2007, Nu Flow merged 
with American Pipe Linings, a 
very successful potable pipe lining 
company which used a different 
type of  technology to line different 

types of  pipe systems from Nu Flow. By gaining this new 
technology, Manners led Nu Flow to more than doubled 
its business and made it a global leader in the small 
diameter in-place pipe lining industry. Manners oversees 
many aspects of  operations, attending board meetings 
where the members make crucial decisions about the 
company’s strategic direction and traveling worldwide 
to meet with different entrepreneurs to teach them about 
the opportunities of  licensing with Nu Flow. He is the 
company’s biggest advocate and as a former technician 
himself, he understands all aspects of  the company’s inner 
workings. He has built a culture within Nu Flow that 
promotes innovation and entrepreneurship. Nu Flow has 

grown exponentially yet still maintains a small, family-
based company atmosphere.

Mary Ann McGarry
President and CEO
Guild Mortgage Co.
www.guildmortgage.com

        Mary Ann McGarry led 
her senior management team in 
developing a strategic plan in early 
2010 to take advantage of  what 
she saw as favorable future market 
dynamics – 
low interest rates, pent up demand 
as inventory dried up and an 

improving economy. As President and CEO of  Guild 
Mortgage Co. McGarry began adding branches slowly but 
took a more aggressive approach to recruiting top talent 
and continuing its focus on high quality loans. As a result, 
the company achieved record increases in loan and servic-
ing volume while simultaneously building a reputation for 
exemplary customer service. From 2010 to 2012, Guild 
estimates it will have increased its number of  branches to 
93 from 80 by year-end, a gain of  more than 15 percent. 
The company now operates in 16 states, from Alaska and 
Hawaii to California, Texas and South Carolina. The 
number of  employees has grown from 1,200 in 2010 to 
almost 1,600 today, a gain of  more than 30 percent. Mc-
Garry also guided a recent expansion into the southwest 
and southeast in the past six months that has been a major 
contributor to company growth. 

George McGregor III
President
McGregor and Associates
www.mcgrogorinc.com

        George McGregor, considered 
a maverick and entrepreneur, has 
spearheaded innovations that 
have reduced health care costs 
and improved health care quality 
for thousands of  San Diegans. 
Due to his vision and mission, 
McGregor & Associates continues 

to grow and employ more San Diegans, in spite of  an 
economic downturn. His responsibilities include general 
manager of  California Schools VEBA. In that position, 
he has saved participating school district employees more 
than $52 million in the past two years by developing a 
performance rating system of  area medical groups, based 
on their quality and cost. When VEBA members use the 
highest performing medical groups, they actually receive 
better benefits at a lower cost than their counterparts who 
use lower-performing medical groups. Through another 
initiative, called the Medical Appropriateness Project, 
McGregor is joining allied organizations to embark on 
this landmark project that aims to identify San Diego 
health care providers with the most efficient and current 
treatment protocols and develop less costly health plans 
using these providers.

Ash Mehta
CEO
PatientClick Inc.
www.patientclick.com

        Ash Mehta is co-founder of  
PatientClick  Inc., a comprehensive 
electronic heath record system. As 
medical records move to a totally 
electronic platform, Mehta has 
positioned his company at the 
forefront of  this major evolution 
in health care. Health care IT is a 

very competitive space and to keep the company growing 
Mehta monitors the changing technology trends and 
government regulation keeping his staff  educated and 
informed. Mehta was a key executive in the launch of  
PatientClick’s web- based management software. He has 
managed multiple profiles from product development, 
sales, marketing, implementation, training  and trouble 
shooting. Business has grown steadily and PatientClick 
now works with hundreds of  physician offices across the 
country. Mehta is a frequent speaker at San Diego State 
University’s Executive MBA program and also contributes 
to several university health care IT programs including 
UC San Diego. 

Jill Mendlen
President and Founder
LightBridge Hospice & Palliative Care
www.LightBridgeHospice.com

        Jill Mendlen, president and 
founder of  LightBridge Hospice 
and Palliative Care, has spent her 
career caring for others. She began 
as a registered nurse, then founded 
LightBridge in 2003. Under her 
guidance, the organization prides 
itself  on focusing on patients 
and family needs, not research 

or formalized teaching programs. Mendlen created a 

business model designed to not only provide the highest 
quality care to their clients but to employees and the entire 
community as well. LightBridge is now the fifth largest 
hospice in San Diego County and more than 6,000 people 
have used its services. This year, Mendlen helped further 
develop and enhance a specialty physician group for 
patients who are experiencing a chronic or life-threatening 
illness, condition or disease called LightBridge Medical 
Associates (LBMA). The team of  physicians and nurse 
practitioners is committed to providing individually-fo-
cused palliative care consultation services and resource 
coordination. The organization also provides inpatient 
palliative care services for Palomar and Pomerado 
hospitals. 

Than Merrill
CEO
FortuneBuilders
www.FortuneBuilders.com

        Over the past seven years, 
under Than Merrill’s guidance, 
FortuneBuilders has grown signifi-
cantly. In 2006, the first full year 
of  business, the company earned 
just under $300,000 in revenues. 
In 2012, it projects more than $80 
million in revenues. As a result of  

this growth, FortuneBuilders has been recognized by Inc. 
Magazine on its Inc. 500 list three years in a row. In 2010, 
FortuneBuilders also was voted the number one fastest 
growing educational company in the country when many 
of  the company’s competitors have gone out of  business 
during these difficult times in the market. Merrill insists 
on delivering the best education and results for new real 
estate investors, real estate agents, and existing students. 
He is known as an authority in real estate investment 
circles. Additionally, Merrill and his business partners in 
another enterprise launched their own national TV show 
on A&E called “Flip this House.” They have presently 
filmed over twenty five episodes with A&E and their 
shows are seen in many countries around the world. 

Ric Militi
CEO
InnoVision, LLC
www.innovisionnow.com

        CEO Ric Militi is the driving 
force behind the formation and 
growth of  InnoVision. Though a 
new company launched just this 
February, in just a couple of  short 
months the agency already has an 
impressive client roster including 
Valley View Casino & Hotel, the 

Los Angeles Angels, Massage Envy, Dashers Insurance 
and Unicorn Jewelry. Because of  Militi’s efforts, InnoVi-
sion has been able to double its staff  in less than eight 
months and is still expanding. In an economic time when 
most small businesses are struggling or collapsing, he has 
opened a small business that is booming, creating new 
jobs, getting new business and helping other businesses be 
successful.

Dylan Natter
CEO
centrexIT
www.centrexIT.com

        As CEO of  IT services provider, centrexIT Dylan 
Natter has created a workplace of  ethics and integrity. He 
continues to show how much he cares about his people 
and the clients they serve. Natter has encouraged the 
personal and professional growth of  his team that has 
created an environment that continues to produce quality 
partnerships that ultimately lead to revenue and record 
growth year after year. Additionally, Natter loves to be 
involved in and to support the community. He is heavily 
involved in his church and the Boy Scouts of  America. 
Dylan is always looking for opportunities to lend a hand 
and isn’t afraid to roll up his sleeves if  he needs to.

Dustin Niglio
President and CEO
Payment Logistics Limited
www.paymentlogistics.com

        Dustin Niglio is always 
willing to roll up his sleeves and 
put himself  on the front line 
when dealing with customer and 
technical support issues, vendor 
negotiations and general company 
challenges. As president and CEO 
of  Payment Logistics Limited he 

also plays an active role in sales and training. In 2011, 
Niglio was able to successfully negotiate with key vendors 
to prevent a price increase which impacted several of  the 
company’s competitors utilizing the same vendors. As a 
result, Payment Logistics realized a significant competitive 
advantage in the marketplace due to lower cost constraints 
when compared to other market participants. At the same 
time, he spearheaded the rollout of  price decreases across 
our portfolio of  several thousand business clients without 

negatively impacting the bottom line. A direct result of  
this effort was a reduction in client attrition and a slight 
increase in margins which overall had a material positive 
impact on the company’s financial success.

Michael O’Brien
Chief Executive Offi cer
Mingle LLC, Climber.com, Wine Battles
www.minglellc.com 

        Mingle LLC is one of  the fast-
est growing companies in the coun-
try, ranked number six by the San 
Diego Business Journal for Fastest 
Growing Private Company in 2011 
and included Inc Magazine’s Fast 
500|5000 at number 2526. Mike 
O’Brien, CEO, has contributed to 

the company’s financial success and growth through ongo-
ing and continuous analysis of  data, which helps the com-
pany make forward looking decisions. He works on every 
part of  the business except for operations and focuses on 
efficiencies and bringing new products to market that meet 
undiscovered demand. He is responsible for the data and 
analysis of  the big picture, which helps him decide what 
direction he should lead his entities.

Marc Penick
CEO
T.B. Penick & Sons
www.tbpenick.com

        Marc Penick is a 4th generation contractor and family 
man. As CEO of  T.B. Penick & Sons, he has continued 
the reputation and growth of  the company. Many of  the 
employees find security in their jobs working for him and 
a number are 2nd and 3rd generation employees with 
family who work at the firm. Since becoming CEO, he 
has grown the company to become a top 10 San Diego 
headquartered construction firm. He has taken the 
company to rank nationally as a top 400 ENR contrac-
tor, top 10 concrete firm, and top 100 design build firm. 
Under his guidance Penick was one of  the first firms to 
adopt the utilization of  building information modeling 
on all projects. He invested in 3D building software over a 
decade ago. Today it is a major trend in the construction 
market and a requirement by many owners. And he has 
inspired his son to commit to T.B. Penick to create a 5th 
generation in the business.

Gary Peterson
Founder and President
gap intelligence
www.gapintelligence.com

        Gary Peterson founded gap 
intelligence in 2003 with a $10,000 
bonus check. In nine years, the 
agency has grown to nearly 50 
employees with a second office in 
the Republic of  Uzbekistan and $4 
million in annual revenue. In 2004, 
Peterson strategically hired his first 

employee who carried with him brand recognition within 
the printing industry. Today, gap analysts can tell most 
consumer electronics, IT and imaging manufacturers in 
the world how the competition is selling and advertising 
their products to help them get ahead of  the competition. 
Frequency is another advantage at gap intelligence. It is 
one of  the only firms that provide weekly reports about 
what is happening in retail and ecommerce, produc-
ing results four times more often than the competition. 
Peterson also has opened and manages an office of  15 
employees across the world in Tashkent, Uzbekistan that 
contributes just as significantly to gap intelligence’s market 
intelligence services.

Kim Reed Perell
CEO
Adconion Direct
www.adconiondirect.com

        In 2008, Frontline Direct 
was acquired by Adconion Media 
Group, one of  the largest indepen-
dent global audience and video 
content networks. For the next two 
years, Frontline Direct continued 
to experience enormous success 
and revenue growth, more than 

doubling in revenue each year under Kim Reed Parrell’s 
management and growing to more than $100 million in 
annual sales. In 2011, Frontline Direct and the Adconion 
Audience Network merged to become Adconion Direct 
and appointed Reed Parrell as CEO. She successfully led 
the integration and overall digital media strategy to create 
a cohesive and visionary team and united technology 
platform. In 2012, under her leadership, Adconion Direct 
is projected to generate more than $200 million in revenue. 
In addition, the success of  Adconion Direct in the U.S. 
has created a blueprint and center of  excellence for the 
global organization.

also plays an active role in sales and training. In 2011, 
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 The name Porsche evokes images of  engineer-
ing excellence, cutting-edge design, and speed. 
Through decades of  automotive ingenuity, the 
Porsche brand has maintained its prestige, reputa-
tion and ability to remain the most recognized 
sports car in the world. This year, Porsche strength-
ens its position in the high performance automobile 
industry with the introduction of  its re-envisioned 
iconic 911. 
 From every angle, this sports car is unmistak-
ably a 911. While holding true to the Porsche 911 
Carrera design philosophy, the sleek, high-styled 
new car has a longer wheel base, but is both lower 
and lighter than its predecessor. With its two 
engine sizes, the new 911 Carrera is able to provide 
improved performance, handling, and even better 
fuel economy than before. The 911 Carrera is 
equipped with a 3.4-liter, 350hp six-cylinder engine, 
while the Carrera S is fitted with a 3.8-liter, 400hp 
six-cylinder engine, both with an optional PDK 
(manual gearshift combined with automatic mode) 
transmission available. 
 The new Porsche 911 Carrera and Carrera 
S celebrated its world premiere at the 2011 IAA 
Frankfurt Motor Show. Then, it officially debuted 
in North America at the Los Angeles Auto Show. 
The new 911 models arrived in U.S. dealerships 
in 2012, including San Diego’s two locations 
– Porsche of  San Diego and Hoehn Porsche. 
 The legacy of  the 911 is a testament to the 
passionate loyalty Porsche owners feel toward their 
cars. Almost as soon as the original 911 went into 
production, buyers were using it in hill climbs and 

autocrosses. Soon Porsche itself  started to produce 
lightweight and enhanced performance 911 vehicles 
for their motorsports customers. In 1967, Porsche 
built 20 911 “R” models with stripped 
interiors, thin-skinned aluminum 
doors, and modifications 
to the engine to create 
a true competitive 
racer. These light-
weight rockets 
were the start of  
the 911 racing 
legend which 
continues to 
this day.
 Through-
out its 60-year 
history, Porsche has 
developed numerous 
technologies that have advanced 
vehicle performance, improved safety and 
spurred environmental innovations within the 
automotive industry. The company continues to 
celebrate its heritage by adding to its long list of  
motorsports victories dating back to its first Le 
Mans win in 1951. Today, with more than 30,000 
victories, Porsche is recognized as the world’s most 
successful manufacturer in sports car racing.
 Porsche’s distinctive designs range from the 
911 series to the Boxster and Cayman sports cars, 
the Cayenne sport utility vehicle, and fourdoor 
sedan, Panamera. 
 

 

 View the new 911 at your 
local San Diego Porsche Dealer locations: 
Porsche of  San Diego, 9020 Miramar Road, 
San Diego, CA 92126 • (858) 695-3000 
http://san-diego.porschedealer.com 
Hoehn Porsche, 6800 Avenida Encinas, Carlsbad, 
CA  92011 •  (760) 438-4434
http://hoehn.porschedealer.com 

Submitted by the San Diego Porsche Dealers

The Next Porsche 911 
Forever The Sports Car

Emily Rex
CEO, Principal
Departure, Inc.
www.dptr.co 

In just five years under Emily 
Rex’s guidance, Departure, Inc. 
has become San Diego’s premier 
branding and interactive firm. The 
company serves global corpora-
tions, national leaders, and promis-
ing local startups. Clients include 
Qualcomm, Life Technologies, 

Marriott Autograph Collection, Ace Parking, and Ree-
bok/CrossFit. Departure also was involved since 2011 in 
major website and interactive work for one of  the national 
presidential campaigns. Additionally, Departure has 
managed to navigate the great recession without a single 
layoff, loan or investor of  any kind due to Rex’s oversight. 
In addition to her agency responsibilities, Rex currently 
sits on the Gaslamp Association Board, and is a member 
of  a number of  local business organizations.

Robert Scherer
President
TAG
www.teamtag.net

TAG President Robert Scherer has 
contributed to the company’s suc-
cess and growth by hiring full-time 
employees, not consultants. By hav-
ing long-term engaged employees, 
who split their time among a variety 
of  clients, it allows for building tre-
mendous internal knowledge across 

a variety of  industries and company sizes. This also offers 
clients predictable and long-term relationships with TAG. 
Through the process of  acquisition and growth, TAG now 
has three separate divisions: Outsourced Accounting & 
Financial Consulting, Software Consulting & Implemen-
tation Services, and Family CFO Division. 

Mark Schulze
CEO
Crystal Pyramid Inc.
www.crystalpyramid.com

        In 1981, upon graduating 
from UC San Diego, Mark Schulze 
started a video production services 
company called Crystal Pyramid 
Productions (CPP). In the begin-
ning, he videotaped special events, 
weddings and PSAs. Now, 28 years 
later, CPP produces and shoots 

award-winning video for national corporations such as 
UPS, Denny’s, Microsoft, IBM and AT&T, Access Hol-
lywood, M-TV Gametrailers, Comedy Central and Inside 
Edition. Schultz has established a reputation as a talented 
producer and shooter, and word has gotten around in the 
industry. Thus the business and its finances have grown 
exponentially over the years. Most of  the production 
company’s clients come from other parts of  the nation and 
world, thus positively impacting San Diego’s economy.

Ryan Shortill
CEO/Founder
Positive Adventures, LLC
www.positiveadventures.com

 Ryan Shortill made a brave 
decision in the middle of  winter 
to move across the country 3,000 
miles away from his native state 
and home of  New Hampshire. 
The journey led him to San Diego. 
Frustrated with the challenges in 
securing a job, he used his former 

experiences working with youth programs to create 
Positive Adventures, LLC. He envisioned a year-round 
program in which people of  all ages and backgrounds 
could explore healthy outlets, increase self-awareness and 
connect with others. To make his dream a reality, he sold 
everything he owned, put the start up costs on a credit 
card and gained clientele rapidly with his energy and 
passion to give back to the local community. Shortill has 
maintained strong and healthy relationships with local 
organizations and nonprofits, corporations, and schools. 
Today, he has hired a top-notch executive team and has 
more than 100 educators working for him throughout the 
United States contributing to the company’s growth. 

Marc Simon
CEO
Rubio’s
www.rubios.com

        In the last three years 
under CEO Marc Simon, local 
iconic Rubio’s has seen a 12 percent 
growth in gross revenue from 
$179.3 million to $191.8 million. In 
2010, Mill Road Capital purchased 
Rubio’s and took the company 
private. From 2011 to present day, 

under Simon’s leadership, Rubio’s has sold more than 29 
million tacos and seen its employee roster grow to 4,000, 
with 1,000 locally based in San Diego. Additionally, 
Rubio’s is seeing an increase in sales transactions. Simon 
credits Rubio’s growth and increase in sales to what he 
considers to be the key factor to Rubio’s financial success 
-growing same-store sales in the short term and focusing 
on expansion in the long term.

Gregory Spencer
CEO
SpendSmartInternational.com
www.SpendSmartInternational.com

 Under Greg Spencer’s leader-
ship, SpendSmartInternational.com 
has continued to expand its reach 
into the business community while 
providing services to at-risk families 
in the areas of  financial literacy 
education. Spencer’s leadership 
in marketing and promotion has 

continued to help SpendSmartInternational.com grow 
its reach in and around San Diego County. Spencer 
has positioned the company to access state and federal 
contracts as well. He provides many free financial literacy 
workshops to at-risk communities such as schools, single 
parents, and underprivileged individuals. Spencer has 
written three books and shares his experiences as an at-
risk youth. He also speaks regularly to young adults in the 
areas of  social responsibility.

Steve Stoloff
CEO
VAVi Sport and Social Club
www.govavi.com

        Steve Stoloff  has always been 
focused on not just growing VAVi 
Sport and Social Club, but growing 
it profitably as well. Not only does 
he want to be the CEO of  a boom-
ing company, but he wants it to be 
profitable. All departments have 
profit goals, not just revenue goals. 

This keeps the company on pace for financial success. 
Growth is always a part of  VAVi’s plan. Stoloff  also is a 
savvy marketer. He always shares new marketing strate-
gies that others haven’t thought of. Once implemented, 
they usually work. He also understands the value of  
investing when growing.

Daniel Sullivan
Founder and President
Sullivan Solar Power
www.sullivanpower.com

        As the founder and president 
of  Sullivan Solar Power, Daniel 
Sullivan is fully responsible for the 
financial success and growth of  
his privately-held company. The 
history of  Sullivan Solar Power 
is an American dream fairytale 
story. A master electrician by trade, 

Sullivan was inspired by the birth of  his son to make the 
world a better place and decided to use his electrical skills 
to harness the power of  the sun in his hometown of  San 
Diego. For the first year, Sullivan worked and slept in a 
garage, shared with his old Ford Ranger and his tools. 
Today, Sullivan Solar Power is an industry leader and has 
been ranked one of  the fastest growing companies in the 
nation. Sullivan now employs 85 individuals and has a 
14,272 square-foot San Diego headquarters, with satellite 
offices in Orange County and the Inland Empire to service 
all of  Southern California. With his strong entrepreneurial 
leadership style, Sullivan has grown his business and 
increased its profitability in the most competitive market 
in the country. 

Continued From Page S39

Continued on Page S41
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Robin Toft
President and CEO
Sanford Rose Associates – San Diego
www.sanfordrose.com/sandiego

        Robin Toft is the first female 
owner to reach number one in rev-
enue sales throughout the 60+ San-
ford Rose Associates international 
franchises, securing 10 percent an-
nual growth this year and doubling 
revenues over her 2010 earnings. 
In just under two years she has 

doubled her staff. In 2011, Toft placed 33 executives in 
key positions across the country, building strong manage-
ment teams, thereby contributing to the success of  those 
companies, as well as her own. In September of  2011, Toft 
and her team celebrated a once-in-a-lifetime milestone by 
achieving the Sale of  the Century award, bringing in the 
top billing figure in the 50 year history of  Sanford Rose’s 
global network. She had gained the life science industry’s 
trust and respect. This is evident in the numerous awards 
she and her teams have won including President’s Club, 
Five Star Office and Office of  the Year. She shares the 
road to success, insisting that goals are not achieved by 
her alone, but as a shared passion of  the team. 

Marc Van Buskirk
CEO, Managing Director and Founder
GovX, Inc.
www.GovX.com

        Through a year of  exponential 
growth, Marc Van Buskirk contin-
ues to remain intimately involved in 
all aspects of  GovX, Inc. As CEO, 
managing director and founder, he 
personally responds to every single 
customer testimonial or brand sug-
gestion email. From coordinating 

partnerships with manufacturers to donating a portion of  
proceeds from member purchases to partnership military 
and police foundations and associations, Van Buskirk 
has created a unique restricted and secure discount 
sales channel for major brands specifically targeting this 
deserving market. Since launching in August of  2011 with 
eight brands and no customers, GovX.com now partners 
with more than 100 brands and offers more than 4,000 
products online at substantial discounts for the military, 
first responders and related government personnel. Now 
celebrating a major milestone reaching 1.2 million veri-
fied customers, GovX.com is well poised to continue its 
exponential growth in 2013. 

John Yi 
Founder, CEO & Chairman
KES Inc.
www.kes.com

        As a first generation im-
migrant from South Korea, John 
Yi learned to overcome challenges 
from personal experience. These 
important lessons have also been 
applied to the way KES Inc. has 
been built and operates, overcoming 
challenges, constantly learning, and 

always seeking ways to excel. Yi founded Koam Engineer-
ing Systems Inc. (KES Inc.) more than 18 years ago and 
began providing innovative systems engineering solutions 
to customers in the defense community. Yi not only has 
provided the vision and mission of  KES, but has strategi-
cally identified key business opportunities, tactically 
developing necessary resources to expand current business 
as well as developing new business. Yi had led a team that 
in last 18 months has garnered more than $130 million in 
contract wins for next five years. He also provides hands-
on leadership in KES’s business development process.

Jennifer Robinson, 
Kerry Pawl, Amy Nelson, 
Mark Kimsey
CEOs
Mission Healthcare
www.missionhh.com

        The founders of  Mission Healthcare don’t make 
decision based on the bottom line. In the spring of  2009, 
four San Diegans, fed up with the corporate world, left 
their jobs, liquidated their 401k plans, and purchased a 

company that was approximately 2 million dollars in debt. 
The company wasn’t able to pay its taxes, its employees, 
or maintain the building in which it was located. They ac-
tually begged the IRS to keep the doors open. It was then 
that Jennifer Robinson, Kerry Pawl, Amy Nelson and 
Mark Kimsey rolled up their sleeves, and got involved in 
every aspect of  the company, to not only fix the problems 
at hand, but also to build a thriving company that took 
care of  its employees, and its patients. Three years later, 
Mission Healthcare is the largest company of  its type in 
San Diego County, sustaining 200 high paying jobs. Mis-
sion currently is launching new service lines in San Diego 
and neighboring counties that should create 200 - 300 new 
jobs in 2012. Mission’s story isn’t about financial success. 
It is a story about a unique value system. Mission Health-
care prides itself  on being an employer of  choice. As word 
spread through the community, employees applied en 
masse. As the talent pool at Mission grew, so did market 
share. They added four new offices and expanded services 
to Riverside County. Today, while Mission continues to 
grow, the unique values are still at work. 

Public

Stephen Castro
CEO and President
OptumHealth Physical Health of California
(ACN Group of California, Inc.)
www.myoptumhealthphysicalhealthofca.
com;www.optumhealth.com

        Stephen Castro has led ACN 
Group of  California, Inc. through 
many changes. The company 
began in the 1980s as two separate 
firms, Sierra Chiropractic IPA 
and Preferred Chiropractic of  
California (IPAs). Castro joined 
and led both companies in 2001. 

His heavy involvement in sales and marketing activities 
led to UnitedHealth Group’s acquisition of  the firms that 
same year. These companies later became ACN, which 
eventually became today’s OptumHealth Physical Health 
of  California. Castro also is very engaged in the process 
of  initiating and fostering business relationships. The 
company has quickly evolved from being an independent 
network in the Central Valley of  California to a full-
fledged specialty health plan in California, relocating its 
headquarters to San Diego. As CEO and president, Castro 
actively monitors the company’s operations to ensure that 
it performs at the highest quality standard. Despite the 
recent economic downturn, under Castro’s tenure, the 
company has remained profitable.

Mark Dankberg
CEO and Chairman
ViaSat Inc.
www.viasat.com

        As a founder and now CEO 
and chairman of  ViaSat Inc., 
Mark Dankberg immediately 
instituted a profit mentality for the 
new company. The ViaSat used 
the government’s Small Business 
Innovation Research program and 
other research and development 

contract awards to fund development of  technologies that 
ViaSat then took into adjacent markets or used to develop 
new products. Using this strategy, the company was able 
to “bootstrap” its own growth, requiring only a single 
$350,000 infusion of  outside funding to develop into the 
company it is today. Equally important is Dankberg’s 
emphasis on managing for the long-term, which has 
built a solid foundation and continues to add sustainable, 
growth businesses, rather than grasping for the latest 
trend. The company maintains a balance in government 
and commercial markets, despite calls to jettison one 
or the other along the way. That balance has enabled 
ViaSat to weather tough economic times that have shrunk 
government or telecom industry spending.

Gregory Garrabrants
President and Chief Executive Offi cer
BofI Federal Bank
www.bofi federalbank.com

        Prior to Gregory Garrabrants’ 
arrival, BofI Federal Bank earned 
approximately a 3 percent return on 
equity and was not ranked in the top 
2,000 highest performing banks in 
the country. Under his guidance, the 
institution has routinely been ranked 
in the top five highest performing 

financial institutions in the country and now employs more than 
250 people in San Diego and another 30 around the country. 
None of the varied business that the Bank is currently involved 
in existed when Garrabrants arrived. As president and chief  
financial officer, he oversaw the growth of the single family and 
multi-family lending businesses, the C&I lending business, the 
business banking group, and the specialty finance group. Share 
price has appreciated 32 percent per year with 57 percent com-
pound annual earnings growth. For the second year in a row, 
the bank’s fiscal 2012 financial performance and asset quality 

earned the Bank a second place finish in SNL Financial’s rank-
ing of the nation’s best performing largest thrifts. With the 2012 
second place ranking, the Bank has now received half a decade 
of top five rankings as one of the top performing largest thrifts. 

Gene Golliet 
CEO
G-Force
www.gforceca.com 

        CEO Gene Golliet has con-
tinually contributed to G-Force’s 
financial success. After twenty 
years in business and surviving 
several economic cycles, G-Force 
is still a vibrant and economically 
sustainable business due to his 
efforts. Over that time, Golliet has 

personally invested more than $500,000 in cash into the 
firm. His personal and financial dedication to G-Force 
has kept the company growing and stable. As a former 
tradesman and field inspector, Golliet has always gone out 
of  his way to ensure that the inspectors who work for him 
are treated with the utmost respect and had the proper 
tools and training to accomplish their jobs. Over the last 
twenty years technology has dramatically changed, but 
Golliet has embraced all of  the change and has made sure 
that G-Force has met the new needs. As a veteran and a 
small business owner, he is very active in the community. 
He sits on numerous boards, working towards the goal 
of  making sure that veterans and small businesses have a 
place in today’s economy.

Linde Hotchkiss
Managing Partner
Willis Insurance Services
www.Willis.com

        Linde Hotchkiss is responsible 
for developing and implementing 
growth strategies, heightening client 
service and retention, recruiting 
new talent into the organization, 
and staff  development at Willis. 
This is an integral part of  the 
company’s strategy to drive business 

results while serving the San Diego business community in 
dynamic and innovative ways. Hotchkiss’ greatest strength 
is her ability to forge relationships and inspire those 
around her to collaborate and leverage strengths to the 
greatest outcome. She has been in the insurance industry 
for 24 years having worked for Marsh & McLennan (and 
acquired companies) for more than 20 years and now 
Willis for almost three years. Her leadership, financial, 
operational and growth accomplishments were recognized 
in 2011 as she was the 2nd woman in the U.S. to be ap-
pointed to the position of  “Managing Partner” for Willis.

Daniel Khabie 
CEO
Digitaria
www.digitaria.com

        Through Digitaria, CEO Dan 
Khabie has been at the forefront 
of  reinventing the digital agency 
model by melding creative ideas 
with the technological prowess that 
can bring those ideas to life. Once 
boutique design agency Digitaria 
merged with the small tech firm 

Console in 2005, a new breed of  digital agency was born, 
one that is still rare in the business. Since then, Digitaria 
has continued to expand its skill set in lucrative areas 
more often found at specialty shops including analytics, 
search engine optimization, research, mobile, social, 
touch screen and gaming platforms. Khabie’s vision most 
recently has pushed the agency into the area of  digital 
product innovation (DPI), partnering with companies 
to create new business models to take to market. Khabie 
also spearheaded and then teamed with President/COO 
Doug Hecht to negotiate Digitaria’s acquisition by WPP, 
the world’s largest marketing services company, and a 
subsequent alignment with legendary ad agency JWT. 
This partnership has put Digitaria on a playing field that 
introduced the company to numerous blue-chip brands 
including Rolex, Nestle and Royal Caribbean.

Bob Leone
President
MRC Smart Technology Solutions
www.mrc360.com

        Bob Leone, president for 
MRC Smart Technology Solutions, 
recently rolled out a new service 
– Managed IT Services. This new 
avenue of  revenue added to his 
revolutionizing the company he 
founded in San Diego in 1994 as 
Mr. Copy. Today, with more than 

200 employees in several markets, the organization is 
projecting $70 million in revenues. In 2012 alone, MRC 

has hired and created 50 new positions within the organi-
zation. Because of  the company’s strong expansion, MRC 
was acquired by Xerox in 2009. 

Jack Lief
President and CEO
Arena Pharmaceuticals
www.arenapharm.com

        Jack Lief  co-founded Arena 
in 1997 and under his leadership 
the company has become a success 
story. Arena is a San Diego based 
company that leads the way in drug 
discovery and development in the 
biotech community. Arena had 
focused its efforts on discovering, 

developing and seeking regulatory approval of  BELVIQ 
– a drug to control obesity. In 2010, the drug was rejected 
by the FDA due to a number of  side effect concerns, 
ultimately crushing the company morale. Lief  used this 
setback as an opportunity to bring in the appropriate 
expertise and unite the company with a team mentality. 
At the same time he focused on building the relationship 
with the FDA and took the necessary steps to address 
the agency’s concerns. In June 2012, he successfully ac-
complished a significant step by being the first company to 
have an obesity drug approved by the FDA in 13 years.

Nathan Rogge
CEO
Bank of Southern California
www.banksocal.com

        Nathan Rogge has been presi-
dent and CEO of  Bank of  Southern 
California N.A. since February 
2008. Previously, he served as the 
bank’s executive vice president 
and chief  operating officer. He has 
held a variety of  banking positions, 
beginning his career as a teller 

and advancing to positions of  senior commercial lending 
officer and senior vice president, business banking group 
manager and head of  business banking in the Sacramento, 
San Francisco and San Diego areas. He is recognized 
as one of  the youngest bank CEOs in San Diego. Rogge 
led a complete rebirth of  Bank of  Southern California. 
As CEO, he rebranded the bank and shifted the business 
focus from a rural community bank to a regional bank 
dedicated to serving small and medium size businesses. 
Under his leadership, the bank grew from $49 million in 
assets in 2005 to nearly $200 million today.

Dennis Stein
CEO
The UPS Store – Store 400 Inc.
www.theupsstorelocal.com/0163

        Dennis Stein balances the 
bottom line with community 
giving. From his first UPS Store 
in 2004 to his seventh this year, 
he is consistently on an upward 
trajectory, ensuring he can support 
his employees and himself  as well 
as contribute to his neighborhood. 

He and his business partner, Greg Gagnon, prioritize 
hiring the best quality staff. Though UPS maintains a 
conservative brand image, Stein is always looking to 
evolve his stores, establishing a culture where innovation 
is rewarded. He and his business partner challenge their 
employees to improve on old methodologies. In addition 
to his management of  the UPS stores, Stein also is the 
owner of  North Park’s trendy Sea Rocket Bistro, where he 
sources ingredients from local growers and purveyors and 
has been supportive of  the growth of  the locavore food 
movement – a commitment in eating as close to the source 
as possible to maintain sustainability, micro-economics 
and eco-friendliness.

Continued From Page S40

always seeking ways to excel. Yi founded Koam Engineer-

Mark Kimsey, Jennifer Robinson, Kerry Pawl, Amy Nelson.
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Everything 
you want in 
an AV solution

Even if you travel light, it’s hard to leave home in 
this digital age without at least one computer. 
For many of us that computer is a smartphone 
that has more processing power and storage 
than the typical home computer of a decade 
ago. All that power means the device can 
perform all manner of tasks, from email to 
web surfing, shopping, banking, and beyond. 
Which is all very cool, but it’s also scary. Why? 
Criminals who traffic in stolen identity data are 
now targeting smartphones and the rich vein of 
personal data which they can tap. 

Fortunately, you can reduce those risks 
by setting a time-out password on your 
smartphone. This does not make it impossible 
for a thief or stranger to unlock it, but instead 
buys you valuable time, like the time it takes to 
realize your device is missing and report it to 
your service provider, who can then disable it. 

Another cybercrime targeting smartphones 
is pay-per-install (PPI), which offers cash for 
hacked phones. Researchers at ESET recently 
uncovered a website offering $2 to $5 for 
installation of malicious software on Android 

© 2012 ESET. All rights reserved. Trademarks used herein are trademarks or registered trademarks of ESET. All other names and brands are registered trademarks of their respective companies.

devices. Why? If I have my software on your 
phone I can monetize the investment by placing 
premium rate calls for which you and/or your 
service provider are charged.

Avoid apps like this by sticking to official app 
stores (required on Apple iPhones unless 
“jailbroken”). Don’t be tempted to install free 
or “cracked” versions of apps that normally cost 
money. And consider installing an antivirus 
program on your smartphone to block malicious 
apps and other devious software.

Finally, before you leave home with your hot, 
new, net-connected digital device, make sure 
you know the numbers to call if that device goes 
astray. You will want to report it to your service 
provider to cancel service, and possibly have the 
contents wiped remotely to prevent them from 
falling into the wrong hands.

Stay up to date on the latest Internet 
threats—visit blog.eset.com

Protect your digital privacy with ESET. 
For more information on your security 
options, go to eset.com

Don’t let poor security 
slow you down
by ESET’s Security Evangelist, Stephen Cobb

San Diego’s Inaugural

Top Real Estate Deals 
of The Year Awards

Supplement Publishes
February 25, 2013

Deadline to Nominate
January 4, 2013

For more information on Sponsorships and Event Table Sponsorships please contact
Lauren Mannella, lmannella@sdbj.com or 858-277-6595

Categories include:
• Most Innovative Deal • Medical Deal of the Year • Retail Deal of the Year • Industrial Deal of the Year • Rehabilitation/Re-Use Deal of the Year
• Multi-Family Deal of the Year • Office Deal of the Year • Biotech/Life Sciences Deal of the Year • Public/Private Deal of the Year • DEAL OF THE YEAR 
(winner in this category will be selected from the list of above named category winners)

To submit a nomination, please go tohttp://www.sdbj.com/bizevents/register-sd-REAwards/

Participating Sponsors
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January 3, 2013 • 7:30 - 10:00 am
Hilton San Diego Resort & Spa, 1775 E. Mission Bay Drive, San Diego 92109

v11202012

oin the San Diego Business Journal and a panel of regional 
experts for a look at what’s in store for San Diego in 2013. This 

special event will focus on the major trends and headlines in 2012 and 
the industry indicators for 2013. Don’t miss this landmark event and 
your chance to get the inside scoop.

President and Publisher
San Diego Business Journal

Principal/Chief Sales Officer
Barney & Barney

Senior Tenant Advisor
Cassidy Turley San Diego

Panel of Experts

Managing Director and Senior 
Economist Wells Fargo

Senior Vice President/Executive Director
Kaiser Permanente
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Open at 4:00pm
Dinner at 5:00pm

Reservations Recommended
Valet Parking Available

D onovan’s Steak & Chop House evokes the classic 

steakhouse experience, in a sophisticated atmosphere for 

a one-of-a-kind dining a�air. �e perfect destination for 

getting lost in luxury, where mouth-watering 100% 

prime steakhouse fare is paired with a thoughtfully 

selected wine program that has earned the prestigious 

Award of Excellence from Wine Spectator.

D irect from local �shing boats as well as 

some of the most respected Agua farms in the world, 

Donovan’s Prime Seafood provides diners with the 

ultimate in seafood quality. Celebrating American-style 

seafood at its �nest culinary and artistic level, our 

dishes highlight the natural �avors of pristine seafood 

with the best in seasonal produce.


	SDBJ 121012 P19
	SDBJ 121012 P20
	SDBJ 121012 P21
	SDBJ 121012 P22
	SDBJ 121012 P23
	SDBJ 121012 P24
	SDBJ 121012 P25
	SDBJ 121012 P26
	SDBJ 121012 P27
	SDBJ 121012 P28
	SDBJ 121012 P29
	SDBJ 121012 P30
	SDBJ 121012 P31
	SDBJ 121012 P32
	SDBJ 121012 P33
	SDBJ 121012 P34
	SDBJ 121012 P35
	SDBJ 121012 P36
	SDBJ 121012 P37
	SDBJ 121012 P38
	SDBJ 121012 P39
	SDBJ 121012 P40
	SDBJ 121012 P41
	SDBJ 121012 P42
	SDBJ 121012 P43
	SDBJ 121012 P44

