
■ By Marion Webb

The upcoming annual flagship 
Sustainable Brands conference in San 
Diego, a global community of  500,000 
people shaping the future of  commerce, 
is expected to draw some 3,000 attendees 
and 90 exhibitors. More than 160 
speakers from such corporate giants as 
Lego Group, Intel Corp., Coca-Cola Co., 
Starbucks Corp. and Target Brands Inc. 
will share strategies, exchange ideas and 
discuss solutions for creating companies 
that are not only profitable, but also are 
global stewards for positive change

 “This is not your typical trade show,” 
Marie Perriard, director of  global 
brand and corporate communications at 

Veterinary Center Prepares for 
Dog Days of Summer
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Installing solar power at the Kensington 
Veterinary Hospital on Adams Avenue seemed like 
a great way to combine long-held environmental 
values with a need for increased electricity 
according to co-owner Dr. Patricia Ungar. Now 
that solar panels are producing a third of  the pet 
center’s energy and providing up to a 40 percent 
utility bill savings, she’s also feeling a great deal 

of  financial satisfaction.
“We found as our business grew over the past 

few years, we had to install more air conditioning 
and equipment that significantly increased 
energy costs while electrical rates continued to 
skyrocket,” Ungar said. “My husband and I wanted 
to cut back on our carbon footprint and find a 
long-term solution.”

 ■ By Chuck Colgan

Kensington Veterinary Hospital
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In all of  our facilities, we’re making 
important efforts to minimize our impact on the 
environment. Our headquarters was recognized 
for environmental leadership by achieving LEED 
(Leadership in Energy and Environmental 
Design) EBOM (Existing Building: Operation and 
Maintenance) certification. This is a certification 
system of  the U.S. Green Building Council.

SDG&E’s Century Park facility in Kearny Mesa 
is the main office location where 2,000 employees 
work every day. There are six buildings in a 

campus-like setting. 
Out of  the 110-point LEED rating system scale, 

the center achieved 43 points to become LEED 
EBOM certified. The certification was achieved 
in part due to our efforts to operate sustainably 
through measures such as a food compost 
program. Other efforts include: 

• Nearly 40 percent savings or almost 1.5 
million gallons of  water saved annually (from 
baseline) by replacing and retrofitting existing 
plumbing fixtures. 

Recycling has always been the prime 
tenet at the core of  Oceanside Glasstile’s 
business model — starting with the first 
dump truck full of  glass. Founded by four 
partners in 1992, when recycling was in 
its infancy, the business set out to not 
only make a great product but to make a 
better world.

“We’ve been utilizing recycled glass for 
a long time — our first step as a company 
was to get a big dump truck full of  bottle 
glass and dump it in the backyard,” 
co-founder Sean Gildea says. “A lot of  
our glass is post-consumer glass from 
curbside recycling, for example.”

Glasstile goes through between 2.5 
million and 3 million pounds of  second-
hand glass every year, he says, making 
the crazy beautiful glass tile where every 
batch and every installation is one of  a 
kind. 

San Diego Hosts Prestigious 
Annual Sustainable Brands 
Global Conference

 ■ By San Diego Gas & Electric
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Solar Power Added at Kensington Veterinary Hospital for Air Conditioning

Sustainable Brands interactive display

Oceanside Glasstile

SUSTAINABLE SAN DIEGO SUPPLEMENT 

Environm
en

t

E
co

nomy Sustainable San Diego

Sustaining Sponsors

Tapping the Energy of Innovation

 ■ By Marty Graham

Electric vehicles and charging stations help SDG&E’s campus operate more sustainably.
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Oceanside Glasstile’s 
Recycling Efforts Pay Off
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Kensington:
Ungar and her husband Philip Linssen 

are among the small business owners 
nationwide joining in the solar power 
boom sparked over the past few years by 
plummeting prices for solar photovoltaic 
(PV) panels and a cornucopia of  favorable 
tax credits, rebates and financing options. 

According to the Solar Energy 
Industries Association, the average 
price of  a completed commercial PV 
installation has decreased 30 percent since 
the beginning of  the 2011. A commercial 
installation of  a 55-kilowatt system, that 
could power a medium-sized retail store 
or small industrial enterprise, would 
have cost $440,000 in 2009 now goes for 
$272,000—before tax credits or rebates.

The association reports, as of  mid-
2013, commercial PV installations totaled 
3,380 MW at more than 32,800 facilities 
throughout the U.S., representing 
an increase of  more than 40 percent 
compared to the previous year. The 
average size of  a commercial system has 
also decreased, according to the review—
an indication that smaller businesses are 
taking to solar.

According to James Reeve, owner of  
Newport Power in San Marcos, whose 
company installed Kensington Veterinary 
Hospital’s solar, PV systems are affordable 
for most any business that owns its 
building, has a moderate tax liability and 
spends more than a few hundred dollars 
a month on electricity usage. 

“Solar has evolved into a financial 
wealth creator,” Reeve said. “You use your 
utility bill savings, a very substantial tax 
credit and depreciation in the first five 
years to finance your energy needs for 
the next 20 plus years, and increase your 
building’s value. If  you have a tax liability, 
you are on track for solar.”

Tax codes governing solar investment 
are complex and change regularly, so the 
best advice is to work with an accountant 
to explore current programs and 
determine eligibility. A federal investment 
tax credit of  30 percent is secure for solar 
and other energy investments through 
2016; however, unless legislation extends 
it, the ITC will reduce to 10 percent for 
projects that complete or start installation 
after Dec. 31, 2016. In recent years, an 
accelerated depreciation bonus allowed a 
company to write off  50 percent of  solar 
costs in the first year with the remaining 
50 percent depreciated over five years. 
This provision expired in 2014, but may 
return if  the current Expiring Provisions 
Improvement Reform and Efficiency Act 
passes. Currently, solar qualifies for a five-

year accelerated depreciation.
The Kensington Veterinary Hospital 

solar installation, completed in March, 
cost $63,440 for a 10.9-kilowatt PV 
system, which includes a new energy-
efficient roof  to hold the 42 PV panels. 
The owners paid cash, but with a federal 
tax credit of  $18,560 and $26,960 in 
accelerated (bonus) depreciation along 
with a $3,250 state rebate, it left an out-
of-pocket expense of  about $14,670. 
The system is designed to provide 
approximately 33 percent of  their annual 
energy usage and to shave off  higher tier 
utility electricity costs. 

“In the top tiers of  electricity rates, San 
Diegans are paying some of  the highest 
commercial utility rates in the nation, 
which obviously has a big impact on 
small businesses,” Reeve said. “Whereas 
SDG&E charges $0.15 to $0.25 per 
kilowatt-hour, with solar it runs about 
$0.06 to $0.09.”

Ungar and Linssen had the savings to 
cover the full solar investment, but many 
small business owners are not so well 
funded. Among the programs that help 
make solar affordable is PACE (property 

assessed clean energy) financing that 
offers low-interest, long-term, tax-
deductible loans that are repaid through 
property taxes. These easy-to-qualify, 
no-money-down loans typically stay with 
the property if  it is sold.

Although rebates for residential solar 
PV systems have run out, the California 
Solar Initiative program currently 
offers rebates to commercial customers. 
According to officials at the California 
Center for Sustainable Energy (CCSE) 
that serves as administrator for the 
program in the San Diego Gas & Electric 
territory, the rebate rates are at $0.25 per 
watt for commercial businesses and $0.90 
for nontaxable entities.

An additional and substantial expense 
accompanying commercial solar is 
replacing the roof, which is required 
for nearly 90 percent of  installations, 
according to Reeve. While roofing is 
typically considered a huge expenditure, 
Reeve says that by installing an energy-
efficient cool roof  made of  a white 
material that reflects solar radiation, a 
customer can apply the federal investment 
tax credit and use PACE financing. A cool 

roof  costs from $4.00 to $6.00 per square 
foot, with $0.10 to $0.40 per square foot 
available for a tax credit.

According to the solar experts at 
CCSE, making sure your business is 
energy efficient prior to installing solar 
is an essential first step. By reducing your 
overall energy use, you can reduce the 
size of  the system you need, potentially 
saving thousands of  dollars in up-front 
costs. The center offers advice for those 
interested in solar online, as well as 
rebate and contractor information, at  
www.energycenter.org/solarsaves.

“With the range of  reasonable financing 
options, federal tax incentives and 
depreciation allowances, now is a great 
time for any company to consider going 
solar,” said CCSE Executive Director Len 
Hering, RADM, USN (ret). “There has 
never been a better, more beneficial time 
to invest in solar and secure the highest 
return on investment.”

Submitted by the California Center for 
Sustainable Energy

Chuck Colgan is a marketing writer at the 
California Center for Sustainable Energy.

Dr. Patricia Ungar, Kensington Veterinary Hospital
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SDG&E:
• Using efficient appliances and 

conducting an in-depth energy audit 
to identify current performance and 
opportunities to further reduce energy 
consumption. 

• Reducing lighting pollution through 
lighting retrofits, replacements, timers, 
and use of  photocell controls. 

• Implementing low-impact cleaning 
practices to reduce employee exposure to 
potentially harmful chemicals. 

• Surveying 2,000+ employees on 
commuting patterns to identify current 
impacts and identify opportunities for 
increased alternative transportation. A 
15 percent reduction in conventional 
commuting trips was achieved. 

Forming an employee Green Team 
committed to protecting the environment 
by educating our employees about 
sustainability.

This year the Green Team implemented 
a ‘Print-Free Friday,’ which saves the 
equivalent of  7.5 trees per event through 
reduced paper usage. A ‘We Recycle’ 
contest challenged different buildings on 
campus to engage in friendly competition 
and increased the recycling rates in some 
buildings by as much as 11 percent. The 
Green Team also hosted an e-waste 
recycling day, where they collected three 
tons of  electronic waste. 

SDG&E has also installed 43 electric 
vehicle (EV) charging stations throughout 
its campuses for fleet and employee 
vehicle charging. Most are dedicated to 
the company’s fleet of  27 plug-in EVs, 
and several are located in prime parking 

spots dedicated to the 60 employees that 
drive their own electric cars. About 90 
percent of  our transportation fleet is 
made up of  alternative-fuel vehicles. 

On a larger scale, we conduct an annual 
Earth Day Fair that offers education 
outreach for employees. The 2014 Earth 
Day Fair was a zero-waste event and 
included two Lunch-and-Learn speakers 
from the San Diego Zoo Safari Park and 
the San Diego County Water Authority, 
a clean transportation car show and more 
than 60 exhibitors representing internal 
departments, external vendors and non-
profit partners.

Additionally, the Century Park campus 
cafeteria now composts pre-consumer 
food waste, which diverted 35,000 pounds 
of  waste from the landfill in 2013. 

We’re also on our way towards 
installing drought-tolerant landscaping 

across many of  our properties, which 
is expected to save more than 4 million 
gallons of  water annually. Water 
conservation has the added benefit of  
saving energy, which is required to heat, 
transport and treat the water supply. 
We’ll continue to focus on the connections 
between water and energy conservation 
to enhance California’s ongoing response 
to the recent drought.  

As a testament to our sustainability 
practices, the U.S. Green Building Council 
also awarded “double-platinum” LEED 
certification to our Energy Innovation 
Center in Clairemont Mesa, making it 
one of  only 10 buildings in the world to 
receive the Council’s highest ranking for 
sustainability. 

Submitted by SDG&E

For more information, connect at sdge.com.
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Conference:
San Francisco-based 
Sustainable Brands 
said. “Our exhibit 
space is an ‘Activation 
Hub’ where global 
business leaders 
have interact ive 
conversations and 
are committed to 

sharing their progress on how to create 
a net positive impact.”

The show will be held at Mission Bay’s 
Paradise Point Resort & Spa Resort from 
June 2-5. This year’s theme ‘Reimagine, 
Redesign and Regenerate’ seeks to expand 
the meaning of  sustainability from being 
“green” to creating solutions that inspire 
global change. 

‘Beyond Net Zero’ 
“We want people to go beyond net 

zero, so that businesses can create a 
net positive impact and design better 
business models, smarter products and 
engage stakeholders in partnerships and 
reimagine what’s possible,” Perriard said.

The four-day conference will kick off  
on June 2 with morning and afternoon 
workshops led by industry leaders. The 
focus will be on “reimagining ideas” 
for organizational strategies covering 
such topics as new market conditions, 
incentives, return on investment and 
creating employee wellness programs. 

Among the featured guest speakers 
is Alexander Collot d’Escury, CEO of  
European carpet and sports systems 
maker Desso Holding BV. His talk will 
focus on applying circular economy 

principles in practical product and system 
design. Circular economy principles, as 
opposed to the linear “take, make and 
dispose” model, refers to an industrial 
economy that aims to rely on renewable 
energy, eliminates the use of  toxic 
chemicals and eradicates waste through 
careful design. 

Two other presenters include Bill 
Shireman, CEO of  Future 500, who will 
host a discussion on 
creating stakeholder 
relationships and 
Jason Graham-Nye, 
co- founder  and 
CEO of  Portland, 
Ore.-based diaper 
company gDiapers, 
who will discuss 
transparency in marketing claims 
and dealing with the Federal Trade 
Commission. 

Simon Mainwaring,  executive 
committee member at Sustainable Brands 
and CEO of  We First, a Venice, Calif.-
based branding consulting firm, will 
lead a panel discussion on Coca-Cola’s 
sustainability efforts.

Sustainable Brands brings experts in the � eld together for annual conference. 

“Our company has been working with 
Coca-Cola for two years on sustainability 
issues,” Mainwaring said. 

One of  the projects, “dubbed 5by20,” he 
said, focuses on creating jobs for 5 million 
women entrepreneurs by 2020. Another 
campaign he has worked on with Coca-
Cola aims to improve access to clean water 
to 2 million people in Africa by 2015.

Marketing Social Purpose Brands
These types of  marketing initiatives 

where brands focus on a social purpose 
are expected to engage conversation 
while enhancing the corporate brand and 
inspiring the good will and loyalty of  
consumers, Mainwaring said. 

On day two, attendees are invited to 
15-minute presentations by corporate 
executives, including Dean Scarborough, 
CEO of  Glendale-based label maker 
Avery Dennison Corp., who will share his 
personal journey as a global CEO.  

There will also be several breakout 
sessions where corporate executives 
discuss business challenges and solutions. 

One of  the sessions, led by executives 
from Santa-Clara-based computer 
chip maker Intel Corp. and Denmark-
based LEGO Group, focuses on their 
experiences on influencing suppliers and 
the supply chain. 

In another session, executives from 
Sprint Corp., Microsoft Corp. and Hilton 
Worldwide will lead a panel focusing on 
tools for creating effective change.

Attendees will learn from high-flying 
business leaders, including Germany-
based Dekra Sustainability, McDonald’s, 
Caesars Entertainment Corp., French-
based quality of  life services firm Sodexo 
Group and computer company Dell Inc., 
about their policies and approaches on 
sustainable purchasing.
Innovation Competition for Startups 

Another highlight of  the conference, 
the ‘Innovation Open’ competition, will 
feature 11 semi-finalist startups who will 
be competing a $5,000 prize purse and 

‘Our exhibit space is an 
‘Activation Hub’  where 
global business leaders have 
interactive conversations and 
are committed to sharing 
their progress on how to 
create a net positive impact.’
-Marie Perriard

Marie Perriard

Simon Mainwaring

consultancy time from event sponsor PRé 
Sustainability.

The entrepreneurs will pitch their plans 
to a jury who will narrow the list to four 

finalists. The finalists will be announced 
at the conference, Perriard said.

KoAnn Skrzyniarz, founder of  
Sustainable Brands, said there is a 
growing pool of  innovators.

“We’re seeing a continued emergence 
around the world of  creativity and 
innovation coming from both global 

brands and out-of-the 
box entrepreneurs, 
w h o  a r e  e a c h 
in their own way 
reimagining how 
they can contribute 
to a flourishing 
future economy,” 
Skrzyniarz said. 

Mainwaring added that almost every 
major corporation is now committed to 
attending the Sustainable Brands annual 
conference to learn from each other and 
strengthen their commitment to better 
business practices.

 “I think Sustainable Brands is the clear 
leader in how to think about sustainability, 
how to act on it and how to work together 
to scale our impact,” Mainwaring said.

To register go to www.sustainablebrands.
com/events/sb14/register

KoAnn Skrzyniarz
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Glasstile:

If  you were to take a snapshot of  San Diego’s residen-
tial real estate market at any given time, you would see 
some ups and downs and perhaps weakness in one segment 
or another. “The market doesn’t go in a straight line, there 
are fluctuations from day-to-
day and month-to-month,” 
says Pacific Sotheby’s Inter-
national Realty CEO Brian 
Arrington. “When you look 
at the trends over an extend-
ed period it is clear to see that 
real estate as a whole in on a 
rebound and that luxury sales 
in San Diego are steadily in-
creasing.”

Rising prices in 2013 have 
allowed more homeowners 
to return to positive equity 
and list their homes. The en-
try-level market has continued to move extremely well in the first part of  
2014. The luxury market is picking up speed every day, specifically the $2 
million to $5 million range, where buyers are seeing multiple offers on their 
homes. Above $5 million is still seeing longer market times, but the good news 
is that we’re starting to see sales (and significant sales, some over $10 million) 
that were non-existent the last few years.

“We have definitely seen a robust real estate market in the greater Rancho 
Santa Fe community this year, with the majority of  sales occurring in the $2 
million to $4 million range,” says K. Ann Brizolis, REALTOR® with Pacific So-
theby’s Realty’s Rancho Santa Fe office. “Although many transactions are “all 

cash”, most buyers are lured by historically low interest 
rates and leverage their purchases with bank financing.” 
Brizolis believes that the perception that low interest 
rates and affordable home prices cannot be sustained 

forever should result in a 
brisk real estate market for 
the foreseeable future.

Other luxury markets in 
San Diego are also seeing 
a steady climb in luxury 
sales as well. According to 
Brett Dickinson, REAL-
TOR® with Pacific Sothe-
by’s Realty’s La Jolla office, 
“With more than 789 total 
sales last year in La Jolla, 
our “jewel” had one of  its 
most active real estate mar-
ket years since the housing 

boom in 2005-06. With 211 sales already closed and 90 properties pending in 
the first quarter of  2014, La Jolla is actually on pace to best last year’s numbers 
of  sales.” 

Luxury real estate in San Diego is still considered relatively affordable com-
pared to other areas in Southern California like Orange County and Los Ange-
les. Coupled with lower interest rates and the growth of  San Diego’s economy 
attracting upper level executives, the luxury market should continue to thrive 
throughout 2014.

Submitted by Pacific Sotheby’s Realty 

San Diego County’s Luxury Residential  
Real Estate Market Sees Robust Comeback in 2014

Pacific Sotheby’s
and the

San Diego Business Journal
Rancho Santa Fe and the surrounding communities 
are seeing an increase in sales including this home 
that sold for 4.6 million in March 2014. (Sold by K. 
Ann Brizolis, BHHS, 3/14)

Luxury home sales in La Jolla are continuing to 
increase and may even out pace last year’s active 
market numbers.  (Photo courtesy of Brett Dickinson, 
La Jolla estate in escrow for $3,999,999-$4,499,999)

ADVER TOR IA L

So it wasn’t hard to see where a 
company that benefits from that positive 
social behavior of  recycling would want 
to engage in some of  its own, he says. The 
company’s reinvestment in sustainability 
now ranges from a continuous quest 
for more earth-friendly products to 
programs that keep the company’s 50 or 
so Oceanside employees and the 350 more 
in Mexico engaged in the community.

“We support our employees being 
engaged in the community in ways that 
are meaningful to the individuals,” Gildea 
says. “And we are committed to the health 
of  our employees — including my own — 
by the things we do at work.”

Last year, Glasstile was named one 
of  San Diego County’s 20 healthiest 
companies, but the health of  the workers 
also includes a healthy commitment to 
their business and civic community.

“We want our people to commit to 
causes and efforts they’re passionate about 
and we give them 24 hours each year for 
volunteer time, whether it’s beach clean-
ups or distributing food,”  Gildea says. 
“We give people paid time off  during the 
work week or we give them time off  for 
the work they do on weekends.”

Employees Support Industry 
Sustainability

Employees are also encouraged to 
be involved in the sustainability of  the 
industry and the products, Gildea says.

“Our people are on industry committees 
that set and review product standards — 
we’re known for the highest quality in 
the industry and that comes from our 
employees,” he says. “Not all glass tile is 
created equal and we put steps into our 
manufacturing to make sure ours is high 

quality that’s going to last.”
Because they’ve always planned for the 

products to last, the company offers high 
levels of  support that start with extensive 
design and installation consultation and 
remain in place when the only questions 
left are how to care for the beautiful tiles.

“We learned that people were, for 
example, buying acid cleaners that 
are potentially harmful to you, the 
environment and even the tile,” Gildea says. 
“So we created a company to develop safer 
and more sustainable support products, like 
a low VOC grout sealer and cleaners for 
stone and glass that work really well and 

Oceanside Glasstile’s work in a kitchen in Vista.

don’t harm the user or the environment.”
That cradle-to-grave care for the 

product starts with an easy-to-use design 
tool on the company website.

“Buying glass tile is a big investment 
and if  you’re going to buy an installation, 
you want to make sure you ask how it’s 
made — a lot of  times it’s made poorly 
and it doesn’t hold up, and there’s 
nowhere to go when it fails,” Gildea says. 
“Every installation is one of  a kind, and 
we have set things up so that designers 
and customers can use our online tools to 
blend their own design and come up with 
their perfect rendering — every piece here 

is customized.”
The commitment to sustainability reaps 

rewards for the company, Gildea says. 
The employees stay with the company 
far longer than typical in the industry 
— with their good ideas and energy, 
and commitment to the product and the 
customers that constantly improves both 
the product and the service.

“Our glass tile has been part of  
installations that won best-in-show this 
year and last year at the big architecture 
and design conferences,” he says. “We are 
proud to be part of  the teams that create 
this incredible, sustainable beauty.”
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