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Letter From The San Diego Business Journal
Our honors reception for this program was held at the scenic Scripps Seaside Forum 
on Wednesday, June 11, where a special Lifetime Achievement Award was given to 
technology pioneer and philanthropist Peter Preuss. Winners were chosen in eight 
comprehensive categories that included consumer products and design, clean and 
green energy, finance and accounting, marketing and sports marketing, medical de-
vices, medical research, software, and technology. We would like to acknowledge our 
panel of  judges: Darin Andersen, Julia L. Cain, Mark Kohlheim, David Saltman, and 
James Waring, who reviewed 54 finalists highlighted in the pages of  this publication.

Support for the event and supplement includes title sponsor 
Opus Bank and gold sponsor ESET North America. Our 
great thanks go to our judges and sponsors for their support.

Welcome to the 2014 Innovation Awards supplement. This is the 
third year of  our program and each year we have seen a remarkable 
group of  companies and individuals who are on the leading edge 

in developing new and creative products and protocols. We also have witnessed 
a growing number of  entrepreneurs who are envisioning entire new technolo-
gies that are reinventing our business and personal lives in fields from medical 
research and scientific exploration to sustainable manufacturing and banking 
and finance. 

San Diego’s innovative pioneers are making an impact, not just on a local level 
but on a global scale. These visionaries, many trained in our own universities 
from U C San Diego to San Diego State, are working with international govern-
ments, worldwide health organizations and multinational corporations. Their 
efforts will have an impact for generations to come. 

And, San Diego itself  has reached a critical mass, with more and more start-
ups and established corporations working collaboratively to attract talent and 
funding to the region. Armon Mills
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Lifetime Achievement Award Winner
Peter Preuss, Chair of the UC San Diego Foundation Board of Trustees

Peter Preuss is a pioneering 
innovator in every sense of  the 
word. He was the founder and 
head of  Integrated Software 
Systems Corporation, a San 
Diego-based company that was 
originally formed in 1970 with-

out outside capital. It grew into one of  the world’s leading 
independent developers and suppliers of  visual information 
systems software used to create high quality graphics for 
business, government, scientific, engineering and project 
management applications. 

But, Preuss’ unique mark also has been made on educa-
tional and cultural organizations. When he left Hanover, 
Germany in 1965, Preuss arrived in La Jolla and enrolled 

as one of  the first graduate-level students in brand-
new UC San Diego’s mathematics department. Preuss 
has been a major supporter of  the university ever since. 
As president of  UC San Diego’s Alumni Association in 
1995, Preuss acted as liaison on the UC Regents board 
for a year, and soon after was appointed by Governor 
Pete Wilson to a 12-year term as a UC Regent. He sits on 
the UCSD Foundation Board of  Trustees, adding to his 
extensive campus curriculum vitae, which includes serv-
ing on advisory boards and councils from health sciences 
to humanities to athletics. 

Today, Preuss is known for his generous support of  edu-
cation and cancer research. With his wife Peggy Preuss 
as his partner in philanthropy, the couple has made sig-
nificant contributions to numerous local and national 

nonprofits. Among their most passionate accomplishments 
is their support of  The Preuss School, a middle and high 
school on the UC San Diego campus with a mission to pro-
vide low-income, first-generation college-bound students 
with the opportunity to excel academically. Recognized by 
Newsweek as the top transformative high school in the na-
tion for three years in a row, nearly 95 percent of  the school’s 
graduates are accepted to four-year colleges and universi-
ties. Preuss also is the founder of  The Preuss Foundation, 
Inc., which specializes in fostering communication among 
scientists in the field of  cancer. The foundation has funded 
many research projects since its inception, and founded the 
Preuss Laboratory for Molecular Neuro-Oncology in San 
Francisco, California, and the Preuss Laboratory for Brain 
Tumor Research at Duke University Medical Center in 
Durham, North Carolina. 
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GROWING YOUR BUSINESS 
IS OUR BUSINESS

Doug Schendt 
CEO Lunera Lighting

Congratulations to all the nominees and winners of the 
San Diego Business Journal Innovation Awards
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ENERGY/GREEN (TIE)
Scott Steele

CEO
GreenEdge Technologies, Inc.

Investigating your own 
home and its energy usage can be an eye opener as cell-
phone chargers, laptop power supplies and televisions can 
consume power when they are off  but still plugged in. 
The new EDGEHome solution from Green Edge Tech-
nologies offers an advanced technological solution to 
home energy management with an easy and intuitive user 
interface, keeping the cost affordable and providing a smart an-
swer to green living for the consumer. The product is able to 
track energy usage at a granular level with homeowners track-
ing usage on an Android tablet dedicated to the task. The home 
automation field is expected to be in a high-growth phase in the 
near future and Green Edge is looking at a promising market 
with home-builders and developers. The EdgeHome system 
recently got Underwriters Laboratories and Federal Commu-
nications Commission approval. 

ENERGY/GREEN (TIE)
Matt Ellis
CEO
Measurabl

Energy consumption by commercial 
businesses has become a major concern 
for cost and environmentally conscious 
companies. Measurabl’s founder Matt El-
lis, a former sustainability director of  a lo-
cal commercial brokerage firm, conducted 

research over five years that found many companies, including 
large Fortune 500 entities, have been outsourcing their energy 
tracking programs because of  the time and resources needed 
to do so in an efficient, cost-effective manner. Measurabl devel-
oped software that deploys Web-based, user friendly “wizard’’ 
interfaces to let building owners create industry-compliant re-
ports and also analyze data. That in turn allows owners and 
building managers to make adjustments in facilities and energy 
use practices to save money. With initial market success in the 
commercial real estate space, Measurabl has expanded into the 
health care and retail sectors, as well as attracted foreign inter-
est from Europe, Canada and the Pacific. 

CONSUMER PRODUCTS AND DESIGN
Werner Sievers
CEO
Nextivity, Inc.

Dropped calls are the bane of  
all frustrated cell phone users. 
Nextivity’s engineering team 

has developed what the company now markets as the Cel-Fi 
Smart Signal Booster that can eliminate dead cellular zones, 
taking one or two bars of  signal strength and turning them 
into five. CEO Werner Sievers describes the installation as an 
easy “plug-and-play” device. Cel-Fi works on the networks of  
AT&T and T-Mobile in the U.S. and some 139 operators in 70 
countries use the product. It is actually a pair of  devices that 
communicate with each other using a licensed cellphone spec-
trum and special software that maximizes coverage. Nextivity 
designs its own microchips in house, though an outside factory 
makes them. A third generation of  the product will launch by 
the end of  this month.

FINANCE AND ACCOUNTING
Ethan Senturia
CEO
Dealstruck, Inc.

Dealstruck Inc. matches fast-growing small companies with 

balls technology is their use to deplete tumor nutrients, which 
will make them particularly useful for blood cancers and certain 
solid tumors. Ortac has won multiple prestigious awards for his 
innovation. His team has raised $1.25 million that has helped 
them move towards preclinical studies where they have seen 
exciting results in animal xenograph tumor models and are 
getting closer to human clinical trials.

SOFTWARE (TIE)
John Moore    
CEO
3D4Medical LLC

3D4Medical LLC is a developer of  
medical and fitness apps that show 
in minute detail the intricacies of  
an elbow, a bloodstream, or a ner-

vous system. Its videos and features help educate both patients and 
medical professionals about the various ways a muscle flexes or a 
neuron fires. The company has developed more than 18,000 com-
plex anatomical images for magazines and medical books. All of  
the apps work exclusively with Apple products and have ranked 
number one in top gross revenue 14 times in the Apple app store’s 
fitness and wellness category. 3D4Medical has 17 apps currently 
on the market. A dance app, another fitness app, and a comprehen-
sive anatomy program that gives users a detailed look at the entire 
body are in development. 

SOFTWARE (TIE)
John Plavan
CEO
EarthRisk Technologies

EarthRisk Technologies is in 
the business of  weather fore-
casting, but you won’t see 
them out on the Oklahoma 

plains chasing tornados. EarthRisk’s software compares cur-
rent weather reports with 64 years of  weather data to develop 
its unique seven-increment forecasts. Their main offering is a 
40-day program that has multiple applications and is aimed at 
commodities traders. A reliable forecast that the temperature 
will be eight degrees above normal would help anticipate the 
demand for natural gas, giving a trader an edge over the com-
petition. TempRisk Apollo is the latest refinement of  the com-
pany’s innovative temperature forecast and is the only product 
of  its kind on the market that quantifies weather risk up to five 
weeks ahead. TempRisk Apollo is a distinctly San Diego prod-
uct. Its foundation is climate science from the Scripps Institu-
tion of  Oceanography at UC San Diego.

TECHNOLOGY
Hussein El-Ghoroury
CEO
Ostendo Technologies Inc.

When cell phones displayed 
a burning lighter that people 
waved at that rock concerts, that 

became an instantly popular feature. Ostendo Technologies has 
developed a microchip that would give a slim smartphone a new 
trick—the ability to project an image on a wall. The Smart-
Light microprocessor chip can be used to create holographic 
images, heads-up displays in automobiles, or “smart eyewear” 
similar to Google Glass. The microprocessors are slated to be 
available in the market by the end of  this year; but Hussein 
El-Ghoroury, Ostendo’s CEO sees the “holy grail” as a phone 
producing a 3-D image that a person could view without hav-
ing to wear special glasses. The U.S. Department of  Defense 
saw potential in that technology. In August 2012, the Pentagon 
awarded Ostendo a contract to create a “synthetic-holographic 
3-D workstation prototype.”

Winners
individuals who lend money at rates higher than banks charge 
but lower than what some alternative financing companies 
charge. Dealstruck provides better access to financing for small 
companies treated as outcasts by traditional lenders. Rather 
than competing with banks, Dealstruck vies with alternative 
lenders, such as merchant cash advance businesses, which often 
charge much higher rates for borrowed money. They work with 
businesses that banks can’t from a legal standpoint or won’t 
because it’s not profitable for them. Many of  the investors in 
Dealstruck are former and current business owners, entrepre-
neurs and financial professionals who are seeking higher re-
turns than conservative investments and want to provide capi-
tal where it can do a lot of  good.

MARKETING AND SPORTS MARKETING
Kevin Lustig
CEO
Assay Depot

Assay Depot Inc. is an online 
marketplace that connects 
researchers and companies, 

allowing them to outsource some of  their lab processes by 
searching for vendors in more than 600 drug research areas. 
Kevin Lustig expanded this successful online business into a 
bricks and mortar product, launching Bio, Tech and Beyond, a 
community life sciences lab that is accessible at low or no cost. 
The 6,000-square-foot building that houses the lab is right in 
the center of  a cluster of  200 life sciences companies. The basic 
lab space use is free to independent “citizen scientists” and at 
a nominal fee for small companies. Lustig solicited donations, 
asking for old or little-used laboratory equipment which now 
fills the entire space. Their goal is to help initiate eight new 
startup companies by the end of  2014.

MEDICAL DEVICES
Michael Elconin
CEO
Cognionics, Inc.

Cognionics is at the leading edge 
of  a new generation of  compa-
nies developing devices to be 

widely used in both medical and nonmedical applications. The 
company is working on wireless sensors capable of  monitor-
ing the heart, as well as the brain, without touching the skin. 
These sensors require no messy gels, wires and sensors that 
tether the patient to expensive diagnostic equipment; instead 
picking up “biopotentials” — weak electrical signals that ap-
pear on the skin. They work with both cardiac and brain moni-
tors. Cognionics has developed a half  dozen of  its own patents, 
in addition one filed by UC San Diego for the original technol-
ogy and sells sensors and related technology to research labs. 
The company has done work for the Pentagon, NASA and the 
National Institutes of  Health.

MEDICAL RESEARCH
Inanc Ortac
Co-Founder/ CTO
DevaNano Inc.

Cage-diving whiffle ball nanotechnology—
that’s how Inanc Ortac, a graduate student 
at UC San Diego, describes his award win-
ning approach to cancer therapy. These 
cancer-busting whiffle balls had been his 
Ph.D. project for more than six years. To 

continue his research, Ortac formed DevaNano Inc. where he 
developed these whiffle ball cages made out of  silica that en-
capsulates cancer drugs and targets the exact areas needing 
treatment, greatly reducing side effects associated with cancer 
treatment. One of  the exciting applications of  nano-whiffle-
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Thomas Marsh 
President 
ai-one, Inc.
The company’s product is Nathan, which is an artificial brain. The 
software is able to learn the task it has to complete by being exposed 
to just a few examples. Nathan has uses in drug discovery, medical 
billing, social media and cybersecurity. 

M. Lou Marsh 
CEO, CMO 
BevMD
BevMD’s ClearFast will be used in a study at Duke University Medi-
cal Center. Duke is spearheading the U.S. deployment of  Enhanced 
Recovery After Surgery protocol — a new set of  treatment standards 
meant to improve the patient experience after surgery with proper 
nutritional support, pain control and early mobilization.

Roberto Diaz 
Vice President 
BioSeal Systems
BioSeal’s new product, called the TC Body Bag, is a sealing system. 
The product involves self-adhering material that can be cut to accom-
modate bodies up to 8 feet tall and can hold up to 275 pounds.

Joe Drotleff 
Co-founder 
Breadcrumbs
Breadcrumbs is in development on a new app for Android phones to 
track places visited and duration each day along with allowing retail-
ers to market one-to-one with those who use the app.

Thomas Fouquet 
Founder / CEO 
CatchMyWorld
CatchMyWorld’s product let’s smartphone users share live video via a 
new social network. Unique features include publication of  live broad-
casts in advance, recording live streaming video, live notifications, and 
consumer ratings.

Olivier Baudoux 
Founder / CEO 
DrivAd, Inc
DrivAd mixes traditional vehicle mounted advertising with the world 
of  social media. DrivAd recruits advocates of  goods and services to 
promote its clients products. 

Ken Wright 
CEO 
Eclipse Breast Health Technologies Inc.
The Eclipse home medical device can be used to help women detect 
questionable breast tissue. It would produce an image of  the breast, 
which could be compared to images from previous months which 
would alert a person to any changes.

Ed Roschak 
CEO 
Ellipse Technologies, Inc.
Ellipse Technologies is dedicated to the design, development and suc-
cessful commercialization of  non-invasively adjustable, remote con-
trolled implants for a broad spectrum of  spinal and orthopedic ap-
plications.

Ken Denman 
CEO 
Emotient
The company’s complex algorithms capture the intricate movements 
of  facial expression on video. Emotient has developed software that 
performs real-time, frame by frame analysis of  people’s emotional  
responses.

Dwayne Lafleur 
CEO 
Ezoic
Ezoic’s software optimizes website layouts to fit all manner of  devices, 
from the biggest desktops to the smallest mobile phone screens. The 
software offers international website publishers an automatic way to 
improve website layout and advertising revenue.

Todd  Stout 
President 
FirstWatch
FirstWatch has created a new tool called FirstPass, a quality improve-
ment tool designed to help EMS clinicians, medical directors and 
administrators monitor quality measures, risk mitigation and clinical 
compliance to improve patient outcomes—all in real-time.

Ozzie DiVinere 
CEO 
ForwardMetrics Corp.
ForwardMetrics Corp. has developed a cloud-based software that 
helps organizations develop a clear strategic plan and give them the 
ability to implement the plan, and track how they are doing in that 
process.

Lars Helgeson 
CEO 
GreenRope
GreenRope offers predictive analytics as part of  its customer relation-
ship management and email marketing software. The platform now 
includes video tracking, marketing automation for people who watch 
videos, a visual representation of  marketing automation programs, 
and many other components built for the end user. 

Gail Naughton 
CEO & Founder 
Histogen, Inc.
Histogen was founded to pursue biologics of  bone treatments. The 
company’s scientists simulate conditions in the womb to force cells to 
revert to their original stem cell form. These cells secrete chemicals 
that rapidly grow new tissues and have a variety of  uses.

Erin Balogh 
Founder 
Holster Brands
Holster Brands offers consumers a heat-resistant silicone pocket that 
can hold a variety of  hair styling tools while staying in place with a 
nonstick flap that grips most smooth household surfaces.

Finalists
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Submitted by My Gym
Please visit www.mygym.com or call 818-907-6966 for franchise information

My Gym Children’s Fitness Center Opens  
San Diego for Franchise Opportunities 

Join The #1 Children’s Ranked Fitness Program in U.S- Make a Difference in your Community

Los Angeles-based My Gym Children’s Fitness Center is open-
ing up the San Diego market for franchise opportunities, according 
to My Gym Enterprises Chief  Operating Officer Michael Chalovich 
who oversees franchisee affiliations.  On the heels of  marking its 
30th anniversary in 2013 and being ranked #1 Children’s Fitness 
Program by Entrepreneur Magazine for 2014, My Gym has sur-
passed yet another company milestone with the announcement of  the 
company’s 300th franchise location.  My Gym locations now cover 30 
states across the U.S. as well as 34 countries internationally, including Canada, 
The U.K., China, France, Brazil and Australia.  Soon to join the My Gym global 
family is Indonesia, Philippines, and Malaysia.  A complete list of  all locations 
can be seen by visiting www.mygym.com. 

My Gym Children’s Fitness Centers are community cornerstones throughout 
North America (and the world) where millions of  children have passed through 
its doors—and are now parents with kids of  their own who are discovering just 
how fun being active and healthy can be.   

My Gym has become a leading global destination where children keep fit, and 
families grow closer through introductory gymnastics classes, sports classes, 
birthday parties, games, original music and specially-crafted play and socializa-
tion activities led by caring and committed My Gym trainers. The result is good 
health, laughter and learning, and a lifelong love of  fitness and activity.  Featur-
ing, a unique, innovative and ever-changing fitness program for kids, My Gym 
has been at the forefront of  providing the best fun place for kids to remain active, 
while successfully combating statistics that show childhood obesity continues on 
the rise.

In addition to ranking #1 in the Entrepreneur Franchise 500, MY Gym also 
maintains an impressive and ever-growing presence in Canada, where the com-
pany was recognized by leading franchise-based media outlet BeTheBoss as one 
of  Canada’s Best Franchise systems, earning My Gym the designation of  “Ap-
proved Franchisor.”

When a My Gym franchise opens in a neighborhood, the entire community 

celebrates.  My Gym owners are regarded as local heroes, providing 
their kids with an outstanding opportunity to commit to a healthy 
lifestyle.  My Gym’s singular message of  fun and fitness resonates 
with each community served.  Parents appreciate My Gym as a 
uniquely protective and engaging destination that helps socialize 

their children, while inspiring them to become healthy and active.
“The incredible response from promising entrepreneurs worldwide 

has been thrilling. Those who share a genuine love of  children know im-
mediately that My Gym, named #1 children’s fitness franchise by Entrepreneur 
Magazine’s “Franchise 500,” is the right company for them. They recognize that 
our revolutionary programming and dedicated, fun and knowledgeable instruc-
tors have kept My Gym at the forefront of  our industry – and they want to be a 
part of  it all,” says Chalovich.

A national hot button issue continues to be the rise in childhood obesity.  Ac-
cording to the latest childhood obesity statistics from the National Health and 
Nutrition Examination Survey, an estimated 16 percent of  children and ado-
lescents ages 6-19 years are overweight and even more children are at risk of  
becoming overweight.  When a child is overweight, there is a staggering 70 
percent chance that they will become overweight adults.  My Gym is committed 
to nurturing children, treating them with understanding and positive reinforce-
ment, maintaining a supportive and noncompetitive atmosphere, and making 
learning fun and exciting.  My Gym’s unique programs are formulated so that 
youngsters will succeed—there is no such thing as failure at My Gym.

My Gym provides full support to its franchisees from location to construc-
tion, from curriculum training to local marketing.  And above all else, there is the 
feeling of  contributing to the community, bringing good health, laughter and 
learning and a lifelong love of  fitness and activity to its children and families.
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Bettina Experton
CEO
Humetrix Inc.
Humetrix’s mobile application allows patients to carry their own 
health information and transmit it to physicians; ultimately reducing 
the risk of  medical errors based inaccurate records.

Andrey Semechkin
CEO
International Stem Cell Corporation
The firm is developing non embryonic stem cells and using them to 
treat diseases of  the eye, brain and liver. The company also uses rev-
enue from its stem cell-based skincare line, Lifeline, to fund research.

Pascal Wiscour-Conter
Co-founder
It Moves It
It Moves It provides cloud-based services that allow owners, family 
offices, and managers of  multiple assets to monitor, share,  and handle 
all aspects of  operating those assets, such as cash flow, contracts and 
maintenance.

Diego Miralles
CEO
Janssen Labs
With its new life science innovation center Janssen Labs is providing 
emerging health care companies with many big company advantages. 
This model is intended to give companies the opportunity to invest 
their capital in research instead of  infrastructure and to focus resourc-
es on progressing science instead of  day-to-day operations.

Puneet Sarin
Vice President
Leica Biosystems
Leica’s ePathology system provides pathologists with a suite of  tools 
that enables them to collaborate remotely and share opinions.

Kevin La Rue
Vice President
MacPhun Software Inspiring Photography
MacPhun Software Inspiring Photography focuses on Mac-based ap-
plications for photo editing and its latest, modestly priced product is 

aimed to tap into a growing desire among consumers to improve and 
share their digital photographs and give professionals a powerful tool 
for less cost.

Michael Salmon
Co-Founder
MakerPlace 
MakerPlace is a specialty business that offers a workshop with a vari-
ety of  industrial tools, 3-D printers and contemporary machinery for 
the do-it-yourself  crowd.

Jeffrey McCain
Founder / CEO
McCain, Inc.
McCain was founded in 1987 and sells entire traffic signal systems to 
cities and counties throughout the nation. They project to sell a large 
volume this year, including about 12,000 in New York City,

David Woltman
President
Medical Database Services
Medical Database Services developed a solution to ease the complica-
tions and the high cost of  diabetes care through its Glucose-Metrics 
wireless monitoring technology, which includes improved patient 
reporting tools along with medical staff  education and mentoring as 
well as an advanced wireless technology infrastructure.

Joy Hou
Co-founder & CEO
Metis
Metis developed a dashboard-type program that enables people in-
volved in transactions to enter data that can be stored in one place and 
shared in real time.

Steve Jurak
Co-Founders
Mighty Mojo LLC
Mighty Mojo LLC produces safety, survival and emergency prepared-
ness gear. Its new product, LifePlate, is a bullet-resistant shield small 
enough to fit in a student’s backpack, weighs a little more than a pound 
and is made of  a high-molecular weight polyethylene fiber.

Amir Moussavian
CEO/President
MIR3, Inc.

MIR3, Inc. sells software that allows businesses and organizations to 
rapidly deploy two-way communications to large groups of  people 
around the world.

Josh Andrew
Roach Meyer
CEO
Mobile Learning Networks, Inc.
The company provides students the ability to connect with vetted tu-
tors over the internet using proprietary software. It combines a free, 
proprietary software app with a staff  of  35 vetted tutors, charging for 
their services by the hour. 

Rebecca Boudreaux
President
Oberon Fuels Inc.
Oberon converts natural gas or greenhouse “biogases” from animal 
or plant waste byproducts into a clean burning fuel, called dimethyl 
ether. Its modular units produce about 3,000 to 10,000 gallons of  fuel 
per day.

Jan D’Alvise
CEO
Pediatric Bioscience Inc.
Pediatric Bioscience Inc. is a specialty clinic diagnostic company dedi-
cated to developing and commercializing novel products to improve 
the diagnosis and treatment of  children with autism and autism spec-
trum disorders.

Tim Grace
CEO
PointPredictive
The newly launched company aims to build software systems that are a 
vast improvement over those used to help determine whether borrowers 
are a good risk or not. PointPredictive also is focusing on helping vacation 
property owners determine the riskiness of  renting to tenants.

Continued from page C47
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Submitted by My Gym
Please visit www.mygym.com or call 818-907-6966 for franchise information

My Gym Children’s Fitness Center Opens  
San Diego for Franchise Opportunities 

Join The #1 Children’s Ranked Fitness Program in U.S- Make a Difference in your Community

Los Angeles-based My Gym Children’s Fitness Center is open-
ing up the San Diego market for franchise opportunities, according 
to My Gym Enterprises Chief  Operating Officer Michael Chalovich 
who oversees franchisee affiliations.  On the heels of  marking its 
30th anniversary in 2013 and being ranked #1 Children’s Fitness 
Program by Entrepreneur Magazine for 2014, My Gym has sur-
passed yet another company milestone with the announcement of  the 
company’s 300th franchise location.  My Gym locations now cover 30 
states across the U.S. as well as 34 countries internationally, including Canada, 
The U.K., China, France, Brazil and Australia.  Soon to join the My Gym global 
family is Indonesia, Philippines, and Malaysia.  A complete list of  all locations 
can be seen by visiting www.mygym.com. 

My Gym Children’s Fitness Centers are community cornerstones throughout 
North America (and the world) where millions of  children have passed through 
its doors—and are now parents with kids of  their own who are discovering just 
how fun being active and healthy can be.   

My Gym has become a leading global destination where children keep fit, and 
families grow closer through introductory gymnastics classes, sports classes, 
birthday parties, games, original music and specially-crafted play and socializa-
tion activities led by caring and committed My Gym trainers. The result is good 
health, laughter and learning, and a lifelong love of  fitness and activity.  Featur-
ing, a unique, innovative and ever-changing fitness program for kids, My Gym 
has been at the forefront of  providing the best fun place for kids to remain active, 
while successfully combating statistics that show childhood obesity continues on 
the rise.

In addition to ranking #1 in the Entrepreneur Franchise 500, MY Gym also 
maintains an impressive and ever-growing presence in Canada, where the com-
pany was recognized by leading franchise-based media outlet BeTheBoss as one 
of  Canada’s Best Franchise systems, earning My Gym the designation of  “Ap-
proved Franchisor.”

When a My Gym franchise opens in a neighborhood, the entire community 

celebrates.  My Gym owners are regarded as local heroes, providing 
their kids with an outstanding opportunity to commit to a healthy 
lifestyle.  My Gym’s singular message of  fun and fitness resonates 
with each community served.  Parents appreciate My Gym as a 
uniquely protective and engaging destination that helps socialize 

their children, while inspiring them to become healthy and active.
“The incredible response from promising entrepreneurs worldwide 

has been thrilling. Those who share a genuine love of  children know im-
mediately that My Gym, named #1 children’s fitness franchise by Entrepreneur 
Magazine’s “Franchise 500,” is the right company for them. They recognize that 
our revolutionary programming and dedicated, fun and knowledgeable instruc-
tors have kept My Gym at the forefront of  our industry – and they want to be a 
part of  it all,” says Chalovich.

A national hot button issue continues to be the rise in childhood obesity.  Ac-
cording to the latest childhood obesity statistics from the National Health and 
Nutrition Examination Survey, an estimated 16 percent of  children and ado-
lescents ages 6-19 years are overweight and even more children are at risk of  
becoming overweight.  When a child is overweight, there is a staggering 70 
percent chance that they will become overweight adults.  My Gym is committed 
to nurturing children, treating them with understanding and positive reinforce-
ment, maintaining a supportive and noncompetitive atmosphere, and making 
learning fun and exciting.  My Gym’s unique programs are formulated so that 
youngsters will succeed—there is no such thing as failure at My Gym.

My Gym provides full support to its franchisees from location to construc-
tion, from curriculum training to local marketing.  And above all else, there is the 
feeling of  contributing to the community, bringing good health, laughter and 
learning and a lifelong love of  fitness and activity to its children and families.
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Larry  Smarr
Director
Qualcomm Institute
UC San Diego has renamed its telecommunications research insti-
tute after Qualcomm Inc., recognizing nearly $26 million in gifts 
from Qualcomm and its foundation. The Qualcomm Institute is part 
of  a two-campus research organization with its counterpart at UC 
Irvine. The twin research units are collectively known as the California 
Institute for Telecommunications and Information Technology, called Calit2. 

Vladymir Rogov
CEO
Rogov Design, Inc.
Rogov Design is a locally based technology business with a product 
that focuses on alerting homeowners when their energy use starts to 
rise. It has designed a variation of  the standard electrical outlet called 
weMonitor Inc. for that purpose. 

Allison Fowler
Founder
Sneakz LLC
Sneak’s produces an organic drink for kids that mixes in powdered 
versions of  organic vegetables in lunchbox-ready chocolate milk. The 
flavor of  the drink is decidedly chocolate, with no vegetable aftertaste. 
Sneakz Organic is now sold in more than 1,000 stores across the coun-
try.

Sue Prelozni
CEO
Sustainable Surplus Exchange
Sustainable Surplus Exchange is a nonprofit company that has created 
an innovative marketplace for unneeded corporate assets. The non-
profit aims to help businesses comply with a state mandate on waste 
and their goal is to divert waste from landfills.

Darrius Thompson
CEO
SweetLabs
SweetLabs is a startup obsessed with improving the PC for developers 
and users. The company created Pokki, a software that brings a mod-
ern app experience to the PC, and OpenCandy, the quality ad network 

for apps on the PC.

Ali Behnam
Founder
Tealium, Inc.
Tealium is developing tools that help companies organize, deploy and 
edit segments of  code, called tags, that enable companies to track and 
analyze data.

Burke Jones
Co-owner
The UPS Store, Inc.
The UPS Store is the first national retailer in the U.S. to offer 3-D 
printing services. The market for 3-D printing has grown roughly 
25 percent yearly over the last 25 years. Three-dimensional printers 
build up an object bit by bit, using plastic or other materials. People 
use them to create prototype inventions, or parts for large machines, 
or architectural models.

Michael Simon
CEO
Transportation Power, Inc.
Transportation Power, Inc. assembles innovative battery-powered 
propulsion systems that move trucks and trains. One possible market 
is schools. School buses offer relatively short routes, and they have the 
advantage of  being idle at midday when they can recharge.

Richard Garfi en
Researcher/Professor
UC San Diego
Researchers at UC San Diego have teamed up with the Verizon Foun-
dation to develop an app called Video Directly Observed Therapy 
(VDOT) designed to help tuberculosis patients stick to their treat-
ment regimens. VDOT enables patients to record themselves taking 
their medication and send the information to health departments so 
they can monitor them remotely.

Patricia Trauth
Landscape Architect
URS Corporation
URS is a fully integrated engineering, construction and technical ser-
vices company focused in five key market sectors: federal, oil and gas, 

infrastructure, power and industrial. URS, based in San Francisco, has 
organized “Green Teams” in its offices to implement sustainable prac-
tices and the local office has earned LEED silver certification.

Bret Wallach
CEO
Vision Robotics Corporation
Vision Rebotics Corporation develops vision technology that allows 
machines to understand and operate in the real world. The company’s 
software provided enhancements to both lettuce thinners and grape-
vine pruners. 

Dean McDaniel
CEO
WeMonitor Inc.
WeMonitor Inc. uses advanced analytics and offers pragmatic advice 
to homeowners to save on their energy bills. The company is develop-
ing a franchising network to enter commercial markets around the 
country; making a user-friendly interface for home monitoring sys-
tems.

Lukas Kuhn
Founder
Zenhavior, Inc
Zenhaviour, Inc. is developing a phone app, called Overpass, which can 
quantify driver behavior using sensors in smartphones.

Philip Lurie
CEO
Zuza
Zuza is using innovative technologies to turn out printed material 
offering clients a platform to create customized printed materials, 
including fliers and direct marketing collateral. The printing busi-
ness uses Pageflex software as a foundation, and then adds its own 
functionality. It has attracted a range of  clients from biotechs to 
private schools.

Continued from page C48
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Darin Andersen 
President & CEO 
CyberUnited, Inc. 

Darin Andersen is the CEO 
and founder of  CyberUnit-
ed, Inc. The company pro-
duces the Intersect Insider 
Threat Prevention and 
Detection solution, which 
combines behavior machine 

learning, big data and analytics to determine insider 
threats for enterprise, academic and government orga-
nizations. Andersen also is the founder & chairman of  
CyberTECH which encourages best practices in cyber 
technology. Prior to CyberUnited, he was the general 
manager for North America for Norman AS and COO of  
ESET, LLC, an international software security company.

Andersen created the Securing the Internet of  Things 
Forum, DISRUPT!ON and has been a moderator, speaker 
or panelist at MIT Forum, Stanford University, Univer-
sity of  Chicago, Claremont McKenna College, UC San 
Diego, New York State Cyber Security Conference and 
the U.S. Chamber of  Commerce. He has been an advisory 
on the Stop | Think | Connect Advisory Board, NERC 
Stuxnet Tiger Team, TechAmerica’s InfoSec & Grid In-
frastructure Committee, and UCSD’s Cyber Curriculum 
Advisory Board. 

He has been recognized with industry honors including 
the Innovation Award for Cybersecurity 2013, Exem-
plary Performance Award for Cybersecurity 2012, Top 
Influential 2011 and White House (DHS) Award for Cy-
bersecurity Excellence-Best Community Initiative 2010. 
Considered an expert in the field, Andersen has been in-
terviewed by Bloomberg, CNET, NPR, PC Magazine, PC 
World, and more than 200 TV stations.

Julia L. Cain 
Staff Manager/ 
HR Systems 
Qualcomm, Inc.

Julia Cain is currently a 
staff  manager in the HR 
Systems group at Qual-
comm, Inc. She is a global 
human resources and busi-
ness professional with more 

than 25 years of  leadership experience in business man-
agement and human resources. She has had oversight of  
numerous HR functions during her career, spanning roles 
in HR strategy/program development for talent acquisi-
tion, compensation & benefits, total rewards, shared ser-
vices, HR technology and finance, payroll, finance liaison, 
and HR communications. In additional to Qualcomm, 
she has worked with a number of  companies including: 
McDonald’s Corporation, North County Health Services, 
and MedImpact Healthcare Systems. 

Cain has been active in industry oversight and was part 
of  a team that was instrumental in developing the PHR-
CA®/SPHR-CA® certification exam for HR practitio-
ners. This certification focuses on California HR-related 
laws and practices. She participated in the development 
of  this new exam from inception through to its imple-
mentation, and remains an active member of  the Society 
for Human Resource Management (SHRM). 

Cain is committed to community organizations and 
recently served as treasurer on the board of  directors 
for The Angels Depot, whose mission is to provide food 
for the elderly poor living in San Diego County. She 
also trains with the San Diego Fire-Rescue Department 
as a volunteer member of  the Community Emergency 
Response Team, whose mission is to provide critical 
support to first responders, provide immediate light 
search/rescue service and medical assistance to disaster 
victims, as well as organizing spontaneous volunteers at 
a disaster site.

Mark Kohlheim 
Vice President 
CACI Inc.
Mark Kohlheim is vice 
president at CACI Inc. 
Joining the organization in 
2013, he is the client execu-
tive for Space and Naval 
Warfare Systems Com-
mand (SPAWAR), affili-

ated Program Executive Offices (PEO’s) and associated 
Systems Centers, and also is the general manager of  the 
San Diego office. He also has been vice president and 
CIO at Cubic Defense Applications, Inc. where he was 
responsible for leading process improvements in engi-
neering, manufacturing, quality assurance and informa-
tion technology across its global business units. 

Kohlheim serves on the School of  Engineering advisory 
board for San Diego State University. He also is a mentor 
at the San Diego State University Zahn Center as well as 
a board member of  the San Diego Fleet Week Foundation 
and the nonprofit CyberHive Incubator. He has received 
the San Diego Business Journal’s Exemplary Award for 
Information Technology in 2011, was selected in 2010 at 
the top Information Technology Executive (government) 
in San Diego as well as selected by the San Diego Daily 
Transcript as a Top Influential Executive in San Diego 
during 2010.

In the Navy, Captain Mark Kohlheim was an Informa-
tion Professional Officer and a member of  the Acquisi-
tion Professional Community and Navy Space Cadre. He 
has served on numerous ships in a variety of  positions 
including Combat Systems, Weapons, and Navigator, En-
gineering, Operations, Information Warfare Commander 
and Chief  of  Staff  for C5ISR. Captain Kohlheim’s deco-
rations include the Legion of  Merit (four awards), Meri-
torious Service Medal (five awards), Navy Commenda-
tion Medal (two awards), Navy Achievement Medal (two 
awards) and various unit and expeditionary awards. 

David Saltman 
CEO 
Malama Composites

David Saltman is a leading 
advocate of  environmental 
innovation and a pioneer 
in sustainable business de-
velopment. He is currently 
chairman and CEO of  
Malama Composites, manu-

facturers of  rigid urethane foams made from bio-based, 
renewable resources. Malama’s products are cost and 

performance competitive with petroleum-based foams, 
but free of  the toxic chemicals that compose petroleum-
based alternatives. Malama¹s foams have been used in 
everything from boat hulls to wind turbine blades, Holly-
wood movie sets to structural insulated panels for green 
homes and buildings. Prior to this, Saltman was CEO of  
Open Energy Corporation, which developed photovoltaic 
roofing tiles and solar glass products. Open Energy built 
the solar glass atrium surrounding the new Academy of  
Science Museum in Golden Gate Park. He also served as 
chief  marketing officer of  Flexform Technologies, the 
first natural fiber composites company in North Amer-
ica. Flexform’s products enabled engineers at Ford, GM 
and Chrysler to produce automotive interiors that were 
stronger, lighter, and far safer than traditional glass re-
inforced plastics.

Saltman served on the Presidential Task Force that de-
veloped green procurement guidelines for the U.S. gov-
ernment. He has received awards from the American 
Marketing Association, the National Recycling Coali-
tion, and the American Composites Manufacturing As-
sociation. He was a founding member of  CleanTECH 
San Diego and former executive director of  the Surfrider 
Foundation. He is a graduate of  UCLA with a degree in 
motion picture/television, and went on to co-found the 
E!Entertainment Network prior to embarking on a clean-
tech career.

James Waring 
Executive Chairman 
CleanTECH San Diego

James Waring is executive 
chairman of  CleanTECH 
San Diego, a nonprofit 
member organization that 
positions the greater San 
Diego region as a global 
leader in the cleantech 

economy. CleanTECH San Diego’s membership includes 
more than 100 local businesses, universities, govern-
ments, and nonprofits committed to advancing sustain-
able solutions for the economic and environmental ben-
efit of  the region. 

Prior to co-founding CleanTECH San Diego in 2007, 
Waring worked for Mayor Jerry Sanders and the City 
of  San Diego as deputy chief  operating officer for Land 
Use and Economic Development. He currently serves as 
a commissioner to the San Diego Housing Commission 
and chair of  the Port of  San Diego’s Committee on En-
ergy Supply. In 2012, California Governor Jerry Brown 
appointed Waring to the California Transportation Com-
mission. He was a practicing attorney for more than 20 
years with an emphasis in transactional negotiations.
Waring holds a bachelor’s degree in business administra-
tion from the University of  Southern California, a law 
degree from the University of  San Diego, and a master’s 
degree in peace and justice studies from the University 
of  San Diego.
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Healthcare 
Champions
Thursday, August 14, 2014
4:00 - 7:00 p.m.
Special Networking Reception  
and Awards Program 
 Heavy hors d’oeuvres and cash bar

Every day heroic acts, steadfast 
dedication, extraordinary service and 
professionalism are seen frequently in our 
community.  The San Diego Business Journal 
2014 Health Care Champion Awards honors 
individuals within the San Diego community who 
have demonstrated exceptional leadership and 
innovation in the rapidly changing health care 
industry.  

Categories:

• Community Leader 

• Company CEO or President 

• Company Executive 

• Emergency Medicine 

• Health Care Agency Executive 

• Health Care Entrepreneur  

• Health Care Innovation 

• Health Care IT 

• Nurse 

• Physician 

• Wellness 

Nomination Deadline: July 7, 2014

Presented by

Nominate or order tickets online at: 
http://www.sdbj.com/bizevents/

Ticket price includes a 26-week subscription to the 
San Diego Business Journal ($15.00 allocated to the 
subscription). Current subscribers may gift their  
26-week subscription to a colleague. 

Event Information:  
Contact the  
Events Department at  
858.277.6359

Nominations Now Open

Presented by

Title Sponsor

Lifetime Achievement 
Award

Kathleen Sellick
Rady Children’s Hospital 

Retired
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