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Chase Congratulates the 
2015 Most Admired CEOs
Chase Commercial Banking is committed to helping mid-sized businesses across San Diego to 
achieve their goals.

Chase offers you the local delivery of global capabilities and award-winning industry expertise. Just 
like you, your dedicated Chase banker is a part of San Diego and understands the unique needs of 
the businesses that operate here. Through our partnership, we will deliver tailored fi nancial solutions 
and fi rst-class client service that will position you for success.

Chase takes pride in strengthening the communities we serve by helping local businesses to grow 
and thrive. Let us do the same for you.

Contact Brennon Crist, San Diego Market Manager, Middle Market Banking, at (619) 358-6361, 
or visit chase.com/commercialbanking for more information.

  Access to Expertise     Steadfast Relationships     Comprehensive Solutions     Financial Integrity 
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Judy Forrester
President/
CEO
USO San 
Diego

Judy For-
rester joined 
USO San Diego 
as president 

and CEO in June of 2014 and leads the 
organization in its mission to enhance 
the quality of life for U.S. Armed Forc-
es personnel and their families. Her re-
sponsibilities include oversight of the 
Neil Ash Airport Center at San Diego’s 
Lindbergh Field, the largest USO air-
port center in the world, as well as 
USO San Diego’s Downtown Center 
which focuses on providing critic sup-
port programs and services to address 
the needs of thousands of San Diego’s 
active duty military and their families.   

Prior to joining the USO Forrester 
was responsible for managing Bank of 
America’s local community strategy 
and charitable/marketing resources. 
She also served as president and CEO 
of LEAD San Diego and led the start-
up of the San Diego County Medical 
Society Foundation. 

Forrester is active in the San Diego 
community and currently serves on the 
boards of LEAD San Diego, The San 
Diego Regional EDC Foundation and 
the San Diego Regional Continuum of 
Care Board. She is active on the San 
Diego Regional Chamber of Commerce 
Public Policy Committee and CEO 
Roundtable, and is a member of San 
Diego Downtown Rotary Club #33. 

John Ohanian
Chief 
Executive 
Offi cer
2-1-1 San 
Diego

B e l i ev i n g 
in the princi-
ple of servant 

leadership, John Ohanian has helped 
grow 2-1-1 San Diego into an example 
of an innovative approach to building a 
social enterprise. Since 2007, Ohanian 
has led the organization as its CEO, 
rapidly evolving it into the county’s 
central resource for information on 
community, health and disaster servic-
es. 2-1-1 San Diego’s social enterprise 
model of fee for service contracts cov-
ers 90 percent of its operating costs, 
requiring fundraising for only 10 per-
cent of the $8 million annual budget. 
During his tenure, 2-1-1 San Diego 
has grown to 100 employees helping 
400,000 clients annually. 

Ohanian quite literally experienced 
a “trial by � re” when he joined 2-1-1 
San Diego. Just three weeks into the 
job Firestorm 2007, the devastating 
wild� res that burned 500,000 acres 
and destroyed 1,500 homes, occurred 
increasing 2-1-1’s volume by more 
than 700 percent. 

Ohanian is vested in the commu-
nity and has served as a San Diego 
Downtown Club 33 Rotarian and as 
board member of REBOOT and the 
California Alliance of Information and 
Referral Services. He is a frequently 
invited speaker throughout the region 
for conferences and is a co-organizer of 
TEDxSanDiego.

Paul Sullivan
Executive VP 
CFO/
Operations
YMCA 
of San Diego 
County

A gradu-
ate of  Wash-

burn University and a CPA, Paul Sul-
livan has spent more than 25 years as 
an executive for YMCAs in Topeka, 
Kansas; Seattle, Washington; Houston, 
Texas; and San Diego, California. 

Sullivan has contributed his ex-
pertise to a number of nonpro� t or-
ganizations, serving on several boards 
including the University and State 
Employees Credit Union supervisory 
committee and the San Diego Chapter 
of Financial Executives International. 
He has served as the Armed Services 
YMCA of the USA board treasurer 
since 2009. 

Under his leadership as president 
of the Rancho Bernardo Sunrise Ro-
tary, the service organization initiated 
a number of community programs 
including partnering with the Cora-
zon Organization to build a new home 
for a family in Tijuana and success-
fully hosting the � rst annual “Rancho 
BEERnardo Festival” to bene� t the 
Ed Brown Senior Center, Team Read 
White & Blue, the Poway Valley Ther-
apeutic Riding Center, Fresh Start 
Surgical Gifts, and Oasis Haven. For 
his community service on June 8, 2013, 
the Council of the City of San Diego 
declared a commemorative Paul Sulli-
van Day.

Greg Wells
President
Crowd 
Converge, Inc.

Greg Wells 
is president of 
Crowd Con-
verge, Inc., a 
holding com-

pany for several businesses all relat-
ed to assembling leaders and lever-
aging peer-to-peer learning. Wells 
also is the co-founder of Sage Ex-
ecutive Group, a San Diego-based 
company that establishes and oper-
ates peer advisory groups for CEO’s, 
presidents, partners and founders of 
privately held businesses with rev-
enues of $1 million or more. 

Prior to forming Sage, Wells was 
the president and CEO of Five Point 
Capital, a leading provider of � nancial 
products and services to small busi-
nesses in various industries through-
out the U.S. Wells came to Five Point 
Capital after seven years at Vistage 
International. As a member of the ex-
ecutive team, Wells was responsible for 
leading the company’s � eld operations 
throughout the United States, includ-
ing 375 executive business coaches and 
its extensive leadership and support 
functions. 

Wells has been involved with a 
number of San Diego-based commu-
nity service organizations, including 
Southern California Special Olympics, 
YMCA board of directors, Paci� c Life 
Holiday Bowl, LEAD San Diego, the 
New Children’s Museum, the Better 
Business Bureau, and the United Way.  

Letter From The San Diego Business Journal

Welcome to the San Diego Business Journal’s eighth annual 
Most Admired CEO publication. Our recognition programs 
strive to celebrate the individuals and businesses that form 
the backbone of our region’s economic vitality. With this 

campaign we showcase the leaders of our diverse corporations and institutions 
who not only have guided their organizations to great success but also have 
shaped the community around them.  

In this supplement we present the top echelon of San Diego’s most 
dynamic and innovative chief executive o�  cers. These individuals possess 
a myriad of talents that include managing boards, stockholders, and angel 
investors; along with negotiating complex � nancial structures from IPOs 
to supply chain e�  ciencies. Ultimately this select group stands out for their 
servant leadership, by prioritizing their company’s culture and nurturing the 
talents and abilities of those they are charged to oversee.

We set yet another record with this year’s � eld of 131 winners and 
� nalists. We honored these C-level executives in a special awards event on 
Wednesday, Jan. 28, at the Town and Country Resort & Convention Center. 
Special awards of distinction were given to three outstanding San Diegans 
for their vision and leadership. Garry Ridge, the guiding hand behind global 
WD-40 Company, was given the Lifetime Achievement Award; Mary Lyons, 
the University of San Diego’s retiring president, received the Community 

Leadership Award; and Bill Geppert, longtime community leader, was 
given the Exemplary Service Award. Congratulations to our distinguished 
award recipients and our winners and � nalists.

Our sincere thanks go to our panel of judges — Judy Forrester, John 
Ohanian, Paul Sullivan and Greg Wells — for their time and exacting 
evaluations.

We would like to make special note of our sponsors who have partnered 
with us for this prestigious program. Our thanks go to our title sponsor, 
Chase, and our gold sponsors, Abacus Data Systems, Inc., Barney & Barney, 
ESET North America and Moss Adams LLP, and in association with Junior 
Achievement of San Diego County and LEAD San Diego.

Judges

Armon Mills
President and Publisher
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2015 CEO Awards of Distinction
Exemplary Service Award 

Bill Geppert
Community Leader
LEAD San Diego 

If there is someone 
in San Diego who does 
not know the name Bill 
Geppert, they prob-
ably really aren’t from 
around here. Geppert 
retired in March 2011 
as senior vice president 
and general manager 
of Cox Communica-

tions’ San Diego operations, a career spanning 35 
years which also included work at Cox Enterprises 
in New Orleans and Great Britain. He led e� orts 
to transform Cox San Diego from a cable company 
to a multi-product communications company by 
launching high-speed Internet, residential telephone 
and other business services in the market. As a result,
Cox has grown dramatically, increasing its revenue 
� ve-fold and tripling the number of employees. 
During his time there Geppert established the Cox 
Kids Foundation, which has donated more than $3.5 
million back to the community

Geppert came to San Diego in 1995 and quickly 
became involved in a wide range of community 
activities from charities to business groups and 
educational institutions. He was the 2013 president 
of the Holiday Bowl and chaired San Diego 
Foundation’s “Our Greater San Diego Vision” 
project. His numerous board commitments have 
included SDSU’s Campanile Foundation, the San 
Diego Foundation, Sharp Heathcare, San Diego 
Regional Economic Development Corporation and 
LEAD San Diego.

He has been involved in the formation of, and 
participates in, three San Diego business groups: the 
Chairman’s Competitiveness Council, the Business 
Leadership Alliance, and the Strategic Roundtable, 
to bring alignment across the San Diego business 
community.

Geppert has received numerous honors and 
awards for his community support including the 
National Cable & Telecommunications Association 
National Leadership Award, 2012 AFP Outstanding 
Fundraising Volunteer, the San Diego Business 
Journal’s Business Person of the Year, YMCA Civic 
Leader of the Year, and the Union of Pan Asian 
Government’s Courageous Leader of the Year 
Award. He also has been honored as a 2013 LEAD 
San Diego Visionary Award recipient. 

Lifetime Achievement Award
Garry O. Ridge
President, Chief 
Executive Offi cer and 
Director
WD-40 Company

Garry Ridge took 
the reins of almost 
60-year-old WD-40 
Company in 1997 and 
doubled its revenues in 
seven years. Today, WD-
40 markets its prod-
ucts in more than 148 

countries worldwide and websites are full 
of anecdotal tales and YouTube videos for 
WD-40’s imaginative uses from extracting a python 
from underneath a truck in Asia to keeping beavers 
from eating your trees to removing your wedding ring 
after a divorce.

A native Australian, Ridge looked to the tribal or-
ganization of native Aboriginals for inspiration in his 
own leadership. Employees collectively are referred to 
as “the tribe.” Maintaining the legacy of a decades-old 
company is di�  cult enough; however, driving it towards 
an employee retention rate three times the national 
average, while signi� cantly growing sales is an even 
more impressive achievement. Ridge has been able to 
successfully transform the company’s working environ-
ment from one of regular day-to-day operations to an 
environment where employees are encouraged to con-
stantly learn and share knowledge with each another. 

As chief executive o�  cer and a member of the board 
of directors of WD-40 Company, Ridge is responsible 
for developing and implementing high-level strategies, 
all operations, and the oversight of all relationships and 
partnerships for the company. He joined the organiza-
tion in 1987, holding various management positions 
in the company including executive vice president and 
chief operating o�  cer and vice president of internation-
al, working in more than 50 countries. 

Under Ridge’s guidance WD-40 has quietly sup-
ported causes on a national and local level. Last year the 
company produced four commemorative cans for the 
four branches of the military, donating 10 cents a can to 
various charities, including $100,000 to Wounded War-
riors.

Currently, Ridge serves as a member of the board 
of governors of The San Diego Foundation, and the 
advisory boards of TrendSource Inc. and The Ken 
Blanchard Companies.  Ridge also sits on University of 
San Diego’s School of Business Administration board 
of advisors.

Any in his spare time, Ridge is an adjunct professor 
at the University of San Diego where he teaches lead-
ership development, talent management & succession 
planning in the Master of Science in Executive Lead-
ership program.  In 2009, he co-authored a book with 
Ken Blanchard titled “Helping People Win at Work: 
A Business Philosophy called “Don’t Mark My Paper, 
Help Me Get an A.”

Community Leadership Award
Mary Lyons, Ph.D.
President
University of San 
Diego

Mary E. Lyons, 
Ph.D., became the pres-
ident of the University 
of San Diego in 2003, 
capping a distinguished 
career in academic ad-
ministration. During 
her extensive time in 
education, Dr. Lyons 

has enjoyed rich and varied experiences as a teach-
er, professor, and administrator. During her tenure 
at USD Lyons oversaw the founding of the Joan B. 
Kroc School of Peace Studies and the Shiley-Marcos 
School of Engineering. She also guided the addition 
of the multi-million dollar Fowler Park baseball � eld.

A � fth generation Californian, Dr. Lyons spent her 
childhood traveling with her military family, living 
throughout the United States and in Eritrea, Africa. 
She served as the president of the California Maritime 
Academy, a campus of the California State University 
in Vallejo, California and was commissioned as a 
Rear Admiral in the U.S. Maritime Service. During 
her 25-year career as a U.S. Naval Reserve O�  cer, 
she held a variety of assignments, including an active 
duty position teaching at the Naval Training Center 
in San Diego and two appointments as Commanding 
O�  cer of Naval Reserve units. She retired in 1996 as 
a Captain in the U.S. Naval Reserve.

Dr. Lyons has been recognized for leadership 
and service by numerous associations, including 
the Educator Distinguished Service Award from 
the National Defense Transportation Association, 
the University of San Francisco Medallion for 
scholarly achievement and community service, and 
the Distinguished Alumni Award from Sonoma 
State University, and the recipient of a Doctorate of 
Humane Letters from The College of New Rochelle.

Ron Fowler, chairman of the university’s board of 
trustees, has acknowledged Lyons contributions, “Dr. 
Lyons has been an exceptional leader of the university, 
contributing to its steady growth and development 
for more than a decade, while simultaneously raising 
its pro� le and reputation as a stellar, nationally-
ranked Catholic university.”

Lyons is active in academic, community and 
civic organizations. Among her current board 
appointments are: American Council on Education, 
Association of Independent California Colleges 
and Universities, Council of Presidents for the 
Association of Governing Boards, Governor’s 
Council on California’s Military Future, San Diego 
Regional Economic Development Corporation, St. 
Joseph Health System and West Coast Conference 
Presidents’ Council.

Lyons has announced she will retire from her 
position in the summer of 2015.

subscribe:  
858-634-4234connectedget
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Finalists

Winners

Jenny Amaraneni
SOLO Eyewear

Rick Backus
CPC Strategy

Kimberly Bond 
Mental Health 
Systems, Inc.

Wendi Brick 
Customer Service 
Advantage, Inc.

Gabriel Bristol 
Intelicare Direct

Tom Brooks 
Cornerstone Commerical 
Construction

Kevin Brown 
RBTK, LLP

Chad Buckmaster 
Processing Point, Inc.

Peter Callstrom 
San Diego Workforce 
Partnership, Inc. 

Eric Casazza 
FMT Consultants, LLC

Gina Champion Cain 
American National Investments 

Wyatt Chapman 
VeraVia

Jeff Church 
Suja Juice Co.

Robert Coleman 
Second Chance Program

BJ Cook 
Digital Operative Inc.

Kevin Crawford 
United Way of 
San Diego County

Ken Davenport 
Mission Edge San Diego

Jodi Diamond 
Boys & Girls Clubs 
of Oceanside

Kevin Dinino 
KCD Public Relations Inc.

Laurie Edwards-Tate 
At Your Home Familycare

Eric Ervin 
Reality Shares, Inc.

Michael Esposito
Snake Oil Cocktail 
Company, LLC

Keith Michael Esshaki 
GTC Systems, Inc.

Isaac Eteminan 
Foneclay Inc.

Greg Fadul
Grace Digital, Inc.

Sean Ferrel
Managed Solution

Leslie Fishlock
Geek Girl

Aaron Fleisher
SCRAM of California, Inc.

James Floros
Jacobs & Cushman 
San Diego Food Bank

Derek Footer
HardTech Labs LLC

Justin Fortier
FYC Labs

Yehudi Gaffen
Gafcon, Inc. 

Greg Gagnon
The UPS Store #4287

Lorena Gaxiola
Lorena Gaxiola

Kevin Gelfand
Shake Smart, Inc.

Jennifer Gilmore
Feeding America 
San Diego

Moty Ginsburg 
Treeium, Inc.

Jeff Goldberg 
Cali Bamboo LLC

John Gomez 
Gomez Law Firm, 
Trial Attorneys

Cindy Gompper-Graves 
South County Economic 
Development Council

Matt Greene 
6 Degrees San Diego

Jeff Greenwald 
Integra Realty Resources - 
San Diego

Neil Gross 
Chef Works, Inc.

Beau Hale 
Adboom Group Inc.

Kai Hankinson 
QuestPoint

Trevor Hansen 
EPMG

Bill Haynor 
SeniorQuote Insurance 
Services, Inc.

Lars Helgeson 
GreenRope

James Hendricks 
Deal Current Network

Baron Herdelin-Doherty 
YMCA of San Diego County

Scott Herron 
MaintenanceNet, Inc.

Bryan Hertz 
Voxox Inc.

Jason Hughes 
Hughes Marino, Inc.

Ross Jurewitz 
Jurewitz Law Group

Thad Kahlow 
BusinessOnline

Scott Kavanaugh 
First Foundation 

James Kernan 
KWCG

Thomas Keslinke 
Chef’s Roll, Inc.

Kris Kibak 
The Control Group

Mark Klaus 
Home of Guiding Hands

John Klinedinst 
Klinedinst PC

Danna Korn 
Sonic Boom Wellness, Inc.

Rob LaBreche 
iGrad

Kevin Landry 
New Horizons Computer 
Learning Centers of 
Southern California

Brook Larios 
PlainClarity, Inc.

Michael Larkins 
The Evergent Group

Mark Laska, Ph.D. 
Great Ecology

Casey LeBlanc 
New Venture Escrow

Alessandra Lezama 
Abacus Data Systems, Inc.

J.P. McNeill 
Renovate America Inc.

Christopher Megison 
Solutions for Change, Inc.

Ric Militi 
InnoVision, LLC

Chance Mims 
Academy Securities Inc.

Robert Moberg 
Integrated Practice 
Solutions / ChiroTouch

Jim Morrison 
Morrison Insurance Services

Dina Moskowitz 
SaaSMAX, Corp.

Dylan Natter 
centrexIT

Brandon Nixon 
Lytx, Inc.

David Oates 
Stalwart Communications

Mike O’Brien 
Mingle, LLC

James Charles Paine 
West Realty Advisors, LLC

Michael Perez 
High Rank Websites, Inc.

Sanjiv Prabhakaran 
Bytes, Inc.

Robert Rauch 
R.A. Rauch & Associates

Wil Reynolds 
SEER Interactive

Adam Riggs-Ziegen 
Rock My World

Chad Robley 
Mindgruve

Jorge Ruiz De Castilla 
The Chip Merchant

Ahmed Sahid 
Somali Family Service 
of San Diego

Sam Saribekian 
Precision Repair Network

Masud Sarwary 
Foundation Escrow, Inc.

Nancy Sasaki 
Alliance Healthcare Foundation

Robert Scherer 
TAG

Kevin Schneider 
Saveonresorts.com, LLC

Ronson Shamoun 
RJS Law

Danny Shepherd 
Titan SEO, Inc. 

Ryan Shortill 
Positive Adventures

Jamie Lynn Sigler 
J Public Relations, Inc.

Pierre Sleiman Jr. 
Go Green Agriculture Inc.

Darren Solomon 
Kid Ventures

Jim Someck 
Jimbo’s...Naturally!

Adam Stettner 
Reliant Funding

Steve Stoloff 
VAVi Sport & Social

Todd Stout 
FirstWatch

Amir Tafreshi 
MI Technologies, Inc.

Stuart Tanz 
Retail Opportunity 
Investments Corp.

Eric Thomas 
FreedomVoice

Robin Toft 
Toft Group

Tonya Torosian 
Promises2Kids

Michelle Weinstein 
FITzee Foods Inc.

Douglas Wilson 
Douglas Wilson 
Companies

Casey Wright 
Wright Brothers, Inc.

Christopher Young 
Digital MKTG

Small - Privately-Held Company Category 
Ann Clark, PhD 

ACI Specialty Bene� ts Corporation

Small - Privately-Held Company Category
Gary Peterson 
gap intelligence

Medium - Privately-Held Company Category
Daniel Sullivan 

Sullivan Solar Power

Medium - Privately-Held Company Category 
Jason Kulpa 

Underground Elephant

Medium - Privately-Held Company Category 
Stephan Goss 

Zeeto Media

Large - Privately-Held Company Category
John Morrell 

Higgs Fletcher & Mack LLP

Large - Privately-Held Company Category
Eric Basu

Sentek Global

Small - Education Category
Tia Quinn 

BOOST Collaborative

Large - Education Category
Michael Cunningham 

National University System

Business Nonprofi t Category
Teresa Halleck 

San Diego County Credit Union

Government Category
Mark Hovey 

San Diego City Employees’ Retirement System

Small - Public Company Category
Bob Leone 

MRC Smart Technology Solutions

Medium - Public Company Category 
Eric Stenman 

Balfour Beatty Construction

Large - Public Company Category 
Steve Mollenkopf 

Qualcomm Incorporated

Family-Owned Business Category
Olga Worm 

Bekker’s Catering

Small - Nonprofi t Category
Charles Day 

Ronald McDonald House Charities of San Diego

Medium - Nonprofi t Category 
Jeanne McAlister 
McAlister Institute

Large - Nonprofi t Category
Mike Rowan 

Goodwill Industries of San Diego County
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GOVERNMENT CATEGORY

Mark Hovey
CEO
San Diego City Employees’ 
Retirement System

During his tenure, Mark 
Hovey has taken the San Di-
ego City Employees’ Retire-
ment System (SDCERS) from 

a public retirement system that was the subject of 
widespread criticism to one that is now admired 
and highlighted as one of the best in the country. 
SDCERS’ turnaround is due, in large part, to Hovey’s 
vision and leadership. Under his direction, SDCERS’ 
investment program has seen returns in excess of 
17 percent for 2014 and the organization was named 
Best Public Pension Plan in the U.S. by Reuters PE 
Hub, based on the performance of its private equity 
portfolio. During this past year, Hovey worked with 
SDCERS’ general counsel, city o�  cials and commu-
nity leaders to negotiate a multi-million dollar set-
tlement between the city and SDCERS, resulting in 
signi� cant savings in legal costs to the organization 
and taxpayers as well as ensuring stable funding of 
the SDCERS plan for its members and bene� ciaries. 
Due to his e� orts, this is the � rst time in a decade 
that there is no litigation between SDCERS and the 
City of San Diego. Additionally, Hovey has facilitated 
onboarding of a new pension administration system 
resulting in more e�  cient and accurate process-
ing of pension bene� ts for SDCERS members while 
lowering costs. He has consistently worked to lower 

SDCERS’ annual budget for the past seven years re-
sulting in signi� cant savings to SDCERS’ three plan 
sponsors (City of San Diego, Uni� ed Port District 
and Regional Airport Authority) and the taxpayers. 
Internally, Hovey has been instrumental in develop-
ing and re� ning a successful Rewards and Recogni-
tion Program for SDCERS employees, instituting 
employee surveys and following through on em-
ployee suggestions and criticisms to ensure that all 
employees are provided a positive work environment.

Hovey strongly supports involvement in commu-
nity work — both personally and by his sta� . He is 
actively involved in Volunteers of America, serving 
on its board for the past seven years, three as board 
chair. He also serves on the board for the California 
Association of Public Retirement Systems. 

FAMILY-OWNED COMPANY CATEGORY

Olga Worm
CEO
Bekker’s Catering

She is a mother, grand-
mother, salesperson, � nancial 
wizard, teacher, mentor, event 
planner, wedding coordina-
tor, volunteer, philanthropist, 

logistics expert, world traveler, actor, director, set 
and costume designer, in control of every detail of 
her company, and genuinely admired by all who know 
her. Olga Worm is the driving force behind Bekker’s 
Catering. She is a “hands on” leader who is comfort-
able with a range of responsibilities from making 

large � nancial decisions, important sales presenta-
tions, loading trucks, building gorgeous fruit displays 
and even bussing tables at an event — virtually at the 
same time! The company has continued to grow in a 
sustained, controlled manner every year since she has 
been involved — more than 35 of them. Worm runs 
a very tight ship and the company always has been 
extremely pro� table, even though Bekker’s is known 
for reasonable prices and working within client’s 
budgets at any level. She has established agreements 
with many well-known venues such as the Reuben 
H. Fleet Science Center, the San Diego Automotive 
Museum, the New Children’s Museum, UC San Di-
ego, SDG&E, Scripps and Grossmont Hospitals. She 
regularly hires sta�  from underprivileged environ-
ments such as former foster youth, rehabilitation or 
sober living homes residents, Second Chance gradu-
ates and others looking to begin a new life with safe 
and healthy choices. She has many success stories of 
people turning their lives around and becoming stel-
lar employees under her guidance.

Worm has dedicated herself to supporting com-
munity needs. She is a life member and active par-
ticipant in the National Council of Jewish Women, a 
community service organization, serving many years 
as president and various other o�  ces. She received 
a Woman of the Year Award, for being “the driving 
force behind the organization.” She has been on the 
board of Tifereth Israel Synagogue as vice president 
of education, supervising a preschool and religious 
school, as well as handling many other responsibili-
ties and events for more than 35 years. Worm also 
is a longtime member and leader of the Girl Scouts, 
4H, Granite Hills Acting Workshop, Junior Theatre, 

2015 Winner Pro� les

continued on page B38 

Abacus  
Data Systems  
Congratulates  
the Winners  
and Finalists 

9191 Towne Centre Drive  l  Suite 180
San Diego, CA 92122  l  1-800-726-3339
www.abacuslaw.com
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Alpine Community Center, and Food on Wheels (as a 
volunteer driver). She also is a school classroom vol-
unteer, and UJF Women’s Division participant. Her 
special area of interest is foster children’s organiza-
tions. She regularly contributes both personally and 
with her business to all of these causes, especially do-
nating food for many large events for the County of 
San Diego Foster Homes Licensing and Just in Time 
for Foster Youth among other.

EDUCATION CATEGORY

SMALL

Tia Quinn
CEO/Founder
BOOST Collaborative

Tia Quinn fell in love with 
after-school programs in 1992 
while working in Hartford, 
Connecticut as an art teacher 
and has continued her passion 

as the founder and CEO of her company — BOOST 
Collaborative. By providing these critical after-school 
programs with resources and training, BOOST is 
making a signi� cant impact on positive youth de-
velopment. Quinn has headed the annual BOOST 
Conference, the largest global convening and most 
comprehensive conference for after-school educators 
and professionals. This year’s event had more than 
1,200 attendees, the largest attendance to date, and 
sponsorships for the BOOST Conference increased 
34 percent this year. Quinn’s management style as-
sures there is no hierarchy which allows everyone to 
become closer and work more successfully. She re-
cently incorporated an employee incentive program, 
which provides employees with access to more than 

65 books in the categories of leadership, professional 
development, personal development, business devel-
opment, and coaching and mentoring. Additional 
employee morale builders include the BOOST Cul-
ture Club, which consists of company events twice 
a month including yoga classes, massages, bowling 
tournaments, potlucks, art classes, community give 
back days, and BOOST Hack School. BOOST Col-
laborative also has partnered with High Tech High 
Chula Vista to o� er an intensive four-week intern-
ship program at the end of the student’s junior year. 

Quinn spends her summer traveling across the 
U.S. to provide training for after-school program ed-
ucators to enhance programs in order to improve out-
comes for youth. She has received several commenda-
tions for her work including the Stevie Awards’ 2013 
Female Executive of the Year; 2014 Most Innovative 
Company of the Year under 10 employees; and 2014 
Maverick of the Year.

LARGE

Michael Cunningham, Ph.D.
Chancellor
National University System

Higher Education has en-
tered a challenging era. From 
declining enrollments to in-
creasing government regula-
tion, it is a di�  cult time to be a 

leader in the � eld. Dr. Michael Cunningham, chancel-
lor of the National University System, has not only 
met the challenges of the industry, but he has created 
a successful, contemporary educational institution 
that has grown admissions and grown revenue, while 
at the same time limiting tuition increases to just 2 

percent to allow more opportunities for potential stu-
dents. Under his guidance, the system has increased 
admissions more than 5 percent year to date in a very 
competitive environment. Additionally, donations to 
the university and the system have never been high-
er. Fundraising e� orts have garnered more than $10 
million in contributions in just the last year. Online 
education is the wave of the future and Cunningham 
has led National in introducing new, student-focused 
software that helps National University students, and 
soon all System students, to learn more e�  ciently. 
With half of the university’s students taking face-
to-face classes as opposed to online, even they are 
bene� ting from the new software. Like most e� ective 
leaders, Cunningham inspires by example. He works 
hard and is passionate about helping students and 
making the National University System the best it 
can be. He moves quickly, and isn’t afraid to reconsid-
er a decision if the situation changes or facts turn out 
di� erent. Cunningham was not always in the � eld of 
academics. He entered higher education after a highly 
successful business career that included 25 years as 
an entrepreneur and business leader. This business 
perspective has helped him guide the university sys-
tem to a more stable and expansive organization. He 
served as the dean of SDSU’s College of Business Ad-
ministration before he joined National. 

Cunningham also is well known for his philan-
thropy both locally and nationally. He is one of the 
largest personal contributors to Sanford Burnham 
Research, San Pasqual Academy, and the San Diego 
Sports Commission. He is a former trustee at New 
York University, and has served with many other 
nonpro� t organizations in the San Diego region.
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BUSINESS NONPROFIT CATEGORY

Teresa Halleck
President & Chief Executive Offi cer
San Diego County Credit Union

With 27 years of � nancial 
industry experience, Teresa 
Halleck, president and CEO 
of San Diego County Credit 
Union (SDCCU), has estab-

lished a reputation as a well-respected, astute and 
socially responsible leader with an outstanding abil-
ity to guide large credit unions. Her time at SDCCU 
has been a period of collaboration, growth and in-
creased e�  ciency. Since her arrival in August 2010, 
Halleck has focused almost exclusively on improving 
SDCCU’s customer service experience, which has 
resulted in exponential growth and recognition for 
the organization. Since Halleck joined SDCCU in 
2010, the organization has experienced many chang-
es, which have directly impacted its growth. This 
transformation is the result of Halleck’s focus on 
three key areas: talent, communication and innova-
tion. SDCCU was � rst to market with the SDCCU 
Easy Balance TransferSM app and outpaced several 
notable big banks and credit unions with the launch 
of SDCCU Mobile Deposit. Now with nearly 700 em-
ployees, SDCCU grew to $6.6 billion in assets this 
year and reached over 270,000 members — a more 
than 30 percent increase in membership in the four 
years Halleck has served as CEO.

Under Halleck’s direction, SDCCU has estab-
lished a strong community presence and the or-
ganization partners with more than 75 nonpro� ts 
and community events. Halleck is actively engaged 
and participates in many of these initiatives that 
include the San Diego County Credit Union Walk 

MS (SDCCU was recognized for exceeding the $1 
million mark in sponsorship and fundraising,) Rady 
Children’s Hospital Shamu and You Family Walk 
and the San Diego County Credit Union Poinset-
tia Bowl. Its annual free shred day event not only 
has collected, shredded and recycled more than 1.1 
million pounds of documents, saving more than 
9,100 trees, but earned the prestige of two Guin-
ness World Records for the most paper collected in 
a single location in a 24-hour period.

NONPROFIT COMPANY CATEGORY 
SMALL

Charles Day
President & Chief Executive 
Offi cer
Ronald McDonald House Charities 
of San Diego

In 2011 Charles Day as-
sumed leadership as CEO of 
the Ronald McDonald House 

at a critical junction in its history. Prior to his arrival, 
the focus was to build a state-of-the-art facility that 
more than quadrupled capacity to serve families, but 
the massive building project was hit hard by the re-
cession. Day brought to the Ronald McDonald House 
an extensive track record in successful fundraising in 
San Diego and he was able to set a course for � nancial 
stability and establish a new fundraising structure. In 
his four years as CEO, he has transformed fundrais-
ing operations and developed a full program that now 
includes major gifts, corporate and community devel-
opment, grants, and direct mail. The House’s phil-
anthropic e� orts have grown by 31 percent and Day 
has helped increase the permanent endowment from 

$500,000 to $4 million. Moreover, he has helped to 
achieve permanent, long-term � nancing on the facil-
ity. Beyond his fundraising accomplishments, he also 
has fostered a rich internal culture where volunteers, 
sta� , and donors work together e� ectively and with 
passion for the nonpro� t’s mission of providing a 
“home away from home” to families during their time 
of greatest need. He has worked to reinvent the board 
of trustees, helping to recruit key partners who are 
committed to engage their networks in e� orts that 
will further strengthen the organization.

Day is well known in local fundraising circles and 
is active in the local Association of Fundraising Pro-
fessionals, including being a past president and hon-
ored as the Outstanding Development Professional 
in 2009. His additional community commitments in-
clude being a member of the board of the San Diego 
Kiwanis Club Foundation and member of Washing-
ton-Lincoln Laurels for Leaders Foundation, an or-
ganization that promotes and honors leadership in 
San Diego County high schools.

MEDIUM

Jeanne McAlister
CEO
McAlister Institute

As the founder of McAli-
ster Institute, Jeanne McAli-
ster has built the organization 
from the ground up. In the 
company’s 37-year history, she 

has grown McAlister into a 27-program, $10 million 
a year agency. When McAlister Institute � rst start-
ed, the agency was small enough that she did all the 

continued on page B41
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billing, county claims, and bank reconciliations. To-
day, at age 81, she has turned her attention towards 
enhancing the programs that have established the in-
stitute as one of San Diego’s best recognized alcohol 
and other drug treatment centers, serving 2,500 indi-
viduals monthly. McAlister’s mantra is to put clients 
� rst, developing innovative programs and leverag-
ing unconventional resources to ensure they receive 
the highest quality services. In 1981, she created the 
Kiva Learning Center for Women and Children — 
the County’s � rst and the nation’s � fth program to 
allow women to live with their children in a safe, sup-
portive environment while they received treatment. 
In 1991, McAlister championed group homes, which 
still represent California’s only nonmedical residen-
tial detox for adolescents. She has given many McAli-
ster employees their � rst jobs — their earliest days 
of sobriety. Together, the McAlister Institute sta�  
represents over 1,000 years clean and sober.

This past year, McAlister headed successful e� orts 
for the institute’s third Walk for Sobriety to gener-
ate awareness and de-stigmatize addiction. The event 
brought together hundreds of participants from the 
San Diego community.

LARGE

Mike Rowan
CEO
Goodwill Industries of San Diego 
County

In 2014 Mike Rowan cel-
ebrated his 30th anniversary 
as CEO of Goodwill Industries 
of San Diego County (GISD.) 

Since taking on the role of CEO in 1984, Rowan has 

guided GISD to grow from 150 employees to more 
than 1400. With the approval of a supportive board of 
directors, Rowan hired a dynamic leadership team, and 
began opening new sites. Since 2007, GISD has grown 
from 10 stores to more than 50 retail and donation 
sites and job development and placements increased 
by 150 percent. Overall revenues have increased by 
61 percent in the last seven years and have allowed 
for the expansion of programs for employees and 
program participants. In 2012, Rowan cut the open-
ing day ribbon on GISD’s � rst build to suit site — a 
50,000 square foot recycling and aftermarket facility in 
Otay Mesa — allowing the organization to double the 
amount of material it can recycle to almost 10,000,000 
pounds in 2013, and increase the organizational di-
version rate (the amount of material diverted from 
the land� ll) to 80 percent. Rowan knew the bene� ts 
of a diverse workforce long before the concept began 
showing up in textbooks. GISD has won awards for 
its diverse culture, including “Employer of the Year” 
from Alliance for African Assistance in 2013. Rowan 
still personally signs every employee birthday card 
and each week visits a site during what is now called 
“Breakfast with Our CEO.” 

Rowan has served on the San Diego Workforce 
Investment board where he chaired the Planning 
and Program Evaluation committee. He has been the 
chairman for Rotary District 5340’s Committee on 
Jobs for the World’s Disabled Persons, and continues 
to be an active member, participating in Camp Enter-
prise and the Rotary Choir. He has been the chair for 
Consumer Credit Counselors of San Diego and Impe-
rial Counties, Greater San Diego Industry Education 
Counsel, and has chaired several vital committees for 
Goodwill Industries International including the Ex-
ecutive Council.

PRIVATELY-HELD COMPANY CATEGORY

SMALL

Ann Clark, Ph.D.
Founder and CEO
ACI Specialty Bene� ts Corporation

After a successful tenure 
as a college professor, Dr. Ann 
Clark decided to follow her en-
trepreneurial drive and pursue 
a new career that combined her 

psychology expertise with her desire to help people. In 
the summer of 1983, she founded ACI Specialty Ben-
e� ts, originally an employee assistance program. The 
company has evolved, expanded and adapted its ser-
vices to meet the diverse and changing needs of today’s 
workforce. With an annual client retention rate of more 
than 90 percent and record-breaking new sales each 
year, ACI now provides a full spectrum of specialty 
bene� ts services to more than � ve million subscribers 
worldwide. Over the past thirty years, Clark has con-
tinually led ACI Specialty Bene� ts into the nation’s 
Top Ten ranking of the largest EAP providers. Today, 
Clark has hit her stride as a 70+ “never-tiree.” Under 
her guidance, support and outreach services were pro-
vided to clients directly impacted by the Naval Yard 
shooting, California wild� res, and more than 50 other 
natural disasters and tragedies nationwide. In 2014, 
Clark launched ACI’s Veteran Connection to provide 
specialized assistance to veteran employees, students 
and military family members through ACI’s Employee 
Assistance program, student assistance program, and 
other bene� t o� erings. Clark also is a published author. 
Her latest book, “Workplace Warfare: Break through 
Bureaucracy and Love Your Job Again,” is a MarCom 
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and Hermes award winner. This year, Clark will publish 
a new book, “Cultural Crossroads: Adjusting to Life as 
an Expatriate in 2014.”

Clark is an active supporter of community initia-
tives that help others. Under her direction this year, 
ACI has donated full EAP services to Survivors of Tor-
ture, a nonpro� t organization that provides shelter for 
refugees from around the world.

SMALL

Gary Peterson
Founder and President
gap intelligence

Gary Peterson founded 
gap intelligence in 2003 with a 
$10,000 bonus check. A classic 
student of business, the leader-
ship skills he acquired through 
the years have helped guide 

the company through the “Great Recession” with 
high double-digit revenue growth. Today, gap intelli-
gence is a leader in providing market research to the 
IT, consumer electronics, imaging, and home appli-
ance industries. In 2014, Peterson created a new soft-
ware development team to bring a technical aptitude 
to the company’s software platform that makes data 
exponentially more scalable and actionable for clients. 
The new platform enables gap’s clients to view promo-
tions in countless ways instantly — from shelf share 
pie charts to net pricing trends. Peterson spearheaded 
gap intelligence’s expansion into the new categories 
of televisions and home appliances, including an as-
sortment of products like refrigerators, laundry units, 
and kitchen ranges, that quickly became the biggest 
growth category, attracting several new clients and 
even more products such as dishwashers and micro-

waves. Today, gap intelligence employs about 50 “gap-
pers” worldwide and is forecasted to surpass $5 mil-
lion in annual sales this year. One of Peterson’s most 
successful internal programs is gap intelligence’s own 
institute of higher education called “gap University” 
that’s contributed to signi� cant increases in retention, 
productivity, and scalability within the company. gapU 
provides the entire team with leadership opportuni-
ties, as well as enriches gap’s “work hard, play hard” 
mentality. Peterson, a Texas A&M graduate, has been 
named a two time “Aggie 100 Award” winner, which 
recognizes the fastest growing Aggie-owned busi-
nesses in the world.

Peterson is the founder of gap intelligence’s 3T’s 
committee, a group based on three ways of giving 
back to the community with time, talent and trea-
sure. This group organizes monthly and quarterly 
charity events including trips to the local food bank, 
beach cleanups, a blood drive that recently generated 
25 pints of blood and an annual golf tournament. Pe-
terson was recently elected board chair of the Emilio 
Nares Foundation, a local nonpro� t dedicated to 
helping navigate families through their child’s jour-
ney with cancer. 

MEDIUM

Stephan Goss
CEO
Zeeto Media

After college, Stephan 
Goss quickly became fasci-
nated with the innovations 
happening in the online mar-
keting space. In 2011 he joined 
Zeeto Media, where his pas-

sion for building a long-term, sustainable company 

and legitimizing the online marketing � eld were put 
to use. Goss was instrumental in starting and devel-
oping the agency’s media buying department. He set 
the foundation for buying the right ads to drive traf-
� c to the company’s website and Facebook pages. He 
oversees the various departments as well as manag-
ing budget and HR responsibilities. Since Goss took 
over as CEO, Zeeto’s revenue has more than doubled. 
In the last eighteen months the company has gone 
from 24 employees to 54. Goss has implemented 
practices that have signi� cantly increased the num-
ber of users visiting Zeeto’s � agship website, GetIt-
Free.us, which currently averages 9 million leads a 
month. Goss came to the United States from Swit-
zerland on a student visa, attending the University 
of Albany. He had little money and after graduating 
became a skydiving instructor in Wisconsin. At times 
he lived in a tent adjacent to the runway. While work-
ing as an instructor he developed his online skills by 
purchasing internet ads for companies trying to draw 
tra�  c to their websites. Now established in the com-
munity, Goss has become a very active member of the 
San Diego Regional Chamber of Commerce and sits 
on the board of directors for the Downtown San Di-
ego Partnership where he serves as chairman of the 
Tech Startup Committee. Zeeto has been recognized 
with a coveted Alonzo Award by the Partnership for 
e� orts that have contributed signi� cantly to the en-
hancement and enrichment of downtown San Diego.

Goss is a supporter of Family Health Centers of 
San Diego and a sponsor for their quarterly Spirit 
of the Barrio luncheon. He also is an avid supporter 
of the San Diego SWAT Association where he has 
donated his own time and money to help increase 
awareness for the equipment needs of the SWAT 
team members. During the holidays he contributes to 
the USO of San Diego and participates in their Holi-
day Giving Tree. 
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MEDIUM

Jason Kulpa
CEO
Underground Elephant

Jason Kulpa is the founder 
and CEO of Underground El-
ephant (UE), an online mar-
keting company specializing 
in customer-acquisition ser-

vices and enterprise-marketing software. Leveraging 
14 years of web tra�  c monetization experience, Kul-
pa is responsible for spearheading UE’s high-level 
business alliances, strategic partnerships, and overall 
competitiveness. Additionally, he architects the com-
pany’s development and roll-out of in-house services 
and proprietary software. UE has experienced strong 
growth and is now San Diego’s largest ad agency and 
the county’s 34th largest private company. The agen-
cy’s use of internal lead generation is what makes Un-
derground Elephant one of Facebook and Google’s 
biggest clients in San Diego. Recently the agency 
helped launch Allstate’s Lead Marketplace, a propri-
etary platform that streamlines the company’s sales 
cycle, improves the customer experience, and increas-
es buying power for the company’s insurance agency 
owners. Under Kulpa, UE’s unprecedented growth 
has been noted on a national scale. Inc. magazine ac-
knowledged UE’s rapid growth in 2013. In addition 
to � nancial success, the company’s commitment to 
culture shined as well. In 2012 and 2013, the Nation-
al Association of Business Resources recognized UE 
as one of the nation’s Best & Brightest Companies. 
UE also is a two-time winner of the Business Jour-
nal’s Best Places to Work in San Diego. In 2014, the 
American Business Awards honored UE with a Gold 
Stevie for its corporate social responsibility initiative, 

“Serving those who serve our Community.”  Kulpa 
is called on as an expert in the ever-changing digital 
marketing � eld and is a featured writer for Entrepre-
neur and Forbes Magazine.

Kulpa is deeply committed to supporting a ro-
bust, progressive company culture. To house his 
expanding sta� , he has successfully negotiated with 
Walmart and the city to take over the lease of the 
historic TR Produce Building, invest millions in ten-
ant improvements. The new headquarters will help 
anchor downtown San Diego’s tech hub innovation 
district with what will be one of the most innovative 
o�  ces in the redeveloped downtown. 

MEDIUM

Daniel Sullivan
Founder and CEO
Sullivan Solar Power

In 2004, 27-year-old San 
Diego native Daniel Sullivan 
launched Sullivan Solar Pow-
er, one of the � rst solar com-
panies in San Diego. Starting 

with $2,500 in the bank, a friend’s garage, his pick-up 
truck and his tools, Sullivan has guided the organi-
zation which now has four o�  ces across Southern 
California and is sta� ed by 110 employees. A mas-
ter electrician by trade, Sullivan was inspired by the 
birth of his son to make the world a better place by 
transitioning his hometown from users of fossil fu-
els to clean, renewable energy. Sullivan’s leadership 
and role in day-to-day business operations has been 
a key to the company’s � nancial success and growth. 
He continues to grow his company organically and 
sustainably, not taking a single outside investment 

dollar, and taking pride that he’s accountable to his 
customers instead of shareholders. The company has 
made more than 2,220 installations and Sullivan So-
lar Power stands as one of the top solar power � rm in 
San Diego County. 

Sullivan passionately believes in giving back to 
the community. Each year through various avenues, 
Sullivan Solar Power contributes time, money, train-
ing and education to better the community. Currently 
the company is in the midst of designing a solar pow-
er system to donate for a wounded warrior, Corporal 
Dominguez, who lost three limbs while serving his 
country. Sullivan has solidi� ed a partnership with 
the nonpro� t GRID Alternatives. More than 553 
modules are being given from Sullivan Solar Power 
to GRID to install free solar power systems for low-
income families. Each summer, Sullivan Solar Power 
donates solar kits for the Junior Solar Sprint, where 
local middle school students design, build and race 
mini solar cars, learning about solar technology and 
having a blast while doing so. Sullivan also developed 
the solar photovoltaics course at the San Diego Elec-
trical Training Center, which he taught himself for 
three years. He continues to support electrical con-
tracting education, providing support of the appren-
ticeship programs throughout Southern California, 
with on-the-job training to residents looking to enter 
the industry.
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LARGE

Eric Basu
CEO
Sentek Global

Sentek Global is thriv-
ing in large part due to CEO 
Eric Basu’s ability to o� er a 
wide range of solutions for 
technology services for fed-

eral, state and local government support, as well as 
management consulting. The company has doubled 
its workforce in just over a year thanks to securing 
long-term government contracts including Sentek 
Global’s Advanced Defense Information Assurance 
Certi� cation and Accreditation Process (DIACAP) 
validator training. The � ve-day, intensive, hands-on 
technical workshop teaches Department of Defense 
(DoD) and Defense contractors the basic principles 
for accomplishing the certi� cation and accreditation 
process for DoD information systems. Basu recog-
nized a growing de� ciency earlier this year in how 
companies were adequately protecting their organi-
zation’s sensitive corporate and customer data. He 
and his leadership team set out to leverage their mili-
tary expertise and cyber security acumen to develop 
processes to ensure that all aspects of a company’s 
IT infrastructure are judged for their ability to safely 
guard sensitive information. Less than one year later, 
the company is now in great demand for conduct-
ing initiatives that include network penetration test-
ing, vulnerability assessments, cloud computing risk 
evaluation, application security audits and program 
management. Basu is known for his support and 
motivation of his employees. He believes in getting 
his employees into a more relaxed and fun environ-
ment. In addition to monthly corporate happy hours 

to gather feedback, he throws legendary holiday par-
ties for the sta�  and their families at locations such as 
PETCO Park and the USS Midway Museum. Basu 
has been named one of � ve Entrepreneur of the Year 
� nalists for “Entrepreneur” magazine. 

Basu personally knows the struggles of transi-
tioning from active military to civilian life. Despite 
the demands on his time that Sentek Global requires, 
Basu goes out of his way to assist fellow military per-
sonnel in beginning the next chapter of their profes-
sional life and has committed company resources into 
developing a program to train wounded warriors in 
cyber security.

LARGE

John Morrell
CEO/Managing Partner
Higgs Fletcher & Mack LLP

Most law � rms around the 
country have scaled back op-
erations and sta�  due to the 
pressures of the current eco-
nomic environment. Yet under 

John Morrell’s leadership, Higgs Fletcher & Mack 
realized a 5 percent increase in per-partner pro� ts 
within the last year and reached a new record of 72 
attorneys on sta�  and continued the streak of never 
having any professional layo� s since he became CEO 
in 1997. What’s more, the newly established prac-
tice groups of transportation and immigration as 
well as restaurants, hotels and tourism are thriving. 
As a general rule, law � rms rarely change how they 
do business. Contrarily, Morrell views innovation 
as one key component to maintaining growth and 
pro� tability. Under his leadership, Higgs Fletcher 

& Mack continually revamps its online presence and 
web-based communication. The � rm is dedicated to 
diversity and Morrell and Higgs Fletcher & Mack 
continues to fund a diversity scholarship program in 
partnership with the University of San Diego, giving 
$10,000 annually to a deserving student and funding 
a new diversity scholarship with California Western 
School of Law. 

Morrell is well known for his philanthropic ac-
tivities, serving as chairman of the Mercy Hospital 
Ball; a member of the board of directors for Mercy 
Outreach Surgical Team; a member of the board of 
directors for the San Diego Rotary Club 33 and the 
board of trustees for the San Diego History Center; 
a cub scout master for Boy Scouts of America; and 
member of the San Diego Taxpayer Association. As 
part of Higgs Fletcher & Mack’s 75th anniversary 
celebrations, he challenged all attorneys and sta�  to 
contribute an impressive 7,500 hours of community 
service in 2014.

PUBLIC COMPANY CATEGORY

SMALL

Bob Leone
President
MRC Smart Technology Solutions

Bob Leone founded Mr. 
Copy in San Diego in 1994 
with six employees and $2.2 
million in revenue and the 
company has been on a growth 

curve ever since. By 2005, Leone had grown the op-
eration to a $25 million company with 80 employees 
and 17 managers and, in 2009, Mr. Copy joined global 

continued from page B44
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Congratulations 
BOB LEONE
WINNER — SMALL PUBLIC 
COMPANY CATEGORY 
CEO AWARDS 2015

858.573.6300
MRC Smart Technology Solutions
5657 Copley Drive l San Diego, CA 92111
www.mrc360.com
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giant Xerox, completely integrating into its Engines 
of Growth Strategy and aligning to � t current busi-
ness practices. MRC now boasts more than 200 em-
ployees and continues to expand its services, acquir-
ing another Xerox core, So-Cal O�  ce Technologies 
and rolling out managed I-T services. With Leone at 
the helm, MRC have been recognized as a top orga-
nization throughout its 18 years in business. Xerox 
has awarded Leone the National Dealer of The Year 
title for the past 13 consecutive years, and MRC has 
been named Xerox’s largest business partner in the 
United States. Top notch, motivated employees have 
always been a priority for Leone. To help recruit high 
quality employee candidates, he launched a branding 
program designed to target local colleges. Internally, 
Leone created the “MRC Padlock to life’s Priorities,” 
that incorporates family, health, work, and personal 
objectives. Health is a key factor in outstanding per-
formance and Leone provides health incentives that 
include a � tness trainer for “boot camps” three days 
a week. 

Under Leone’s guidance, MRC has a commu-
nity involvement team that focuses on community 
engagement. Leone allocates $50,000 annually to a 
number of nonpro� t organizations. MRC is the title 
sponsor for all San Diego State Athletics Sports and 
for the San Diego Rescue Mission’s Sleepless in San 
Diego. The company also supports the Wounded 
Warrior Project. Additionally, Leone is on the board 
of directors for Father Joe’s Villages. For the latest 
project, The Neal Good Day Center (Alpha Project), 
Leone donated time and $50,000 towards construc-
tion costs to remodel the center, speci� cally all new 
washers, dryers and showers. MRC also started a new 
program in 2013 — the MRC Technology Makeover. 
This program is designated for any nonpro� t organi-
zation within San Diego County to have an opportu-
nity to win $15,000 in o�  ce technology via an online 

vote. Teri, Inc. out of Carlsbad won in the inaugural 
program out of 140,000 total votes among 59 com-
peting nonpro� t organizations.

MEDIUM

Eric Stenman
CEO, West Region/National 
Mission Critical
Balfour Beatty Construction

When stepping into his 
role as CEO of the West Re-
gion of Balfour Beatty Con-
struction at the end of 2013, 

Eric Stenman’s � rst order of business was to gather 
his colleagues and recognize the need for the com-
pany to take a step back and look at how the company 
should move forward. Since then Stenman has played 
a major role in the success of the overall business on 
a national level, despite the recession which hit the 
construction industry extremely hard. He has led the 
Region to more than $2 billion in project wins and 
the award of more than 254 projects. Stenman was 
the brain-child behind the creation of the company’s 
National Capability Center to target expertise in ar-
eas such as health care, mission critical, research and 
development, innovation, and sustainability. The de-
mands of building complex, hundred-million-dollar 
projects — often in tight settings with aggressive 
schedules and budgets for demanding clients —re-
quires a degree of teamwork and collaboration unex-
celled by other industries. Stenman makes sure that 
the completion of those projects is celebrated not 
only as successes, but also milestones. He is person-
ally committed to continuing and building upon ex-
isting tradition and � nding new ways to reinforce the 

company’s values, and he lives them by example. On 
a recent � shing trip, he caught a 30 pound Ahi tuna 
and, on returning, immediately o� ered the steaks to 
his San Diego sta� . 

Stenman actively supports and participants in a 
number of community organizations including the 
National Brain Tumor Society and Make A Wish. 
He has served in leadership roles at the local and na-
tional level of the Associated General Contractors of 
America (AGC), where he has chaired the National 
Contract Documents Forum and is now currently 
serving on the board of directors for the AGC of San 
Diego. He is the 2015 incoming national vice chair of 
the Building Division for the AGC of America and 
also serves as a board member of the Downtown San 
Diego Partnership. Stennam was selected as the 2013 
Good Scout of the Year in recognition for his signi� -
cant impacts in both business and the greater com-
munity and was honored at the organization’s annual 
“Boy Scouts of America’s Construction & Building 
Industry Lunch-o-Ree.” 

LARGE

Steve Mollenkopf
Chief Executive Offi cer
Qualcomm Incorporated

Steve Mollenkopf began at
Qualcomm as an engineer and 
for more than 20 years has 
been a key player in driving the 
company’s success and helping 
to de� ne and implement its’ vi-

sion. This past year, he moved into the role of CEO 
and key architect of the world’s largest wireless semi-

continued from page B45

continued on page B47   

On behalf of your peers at 
Balfour Beatty Construction, 
we share in this well-
deserved acknowledgement 
of your servant leadership, 
integrity, passion for the 
success of the business, and 
commitment to the personal 
and professional success of 
all of your employees. 

CONGRATULATIONS 
ERIC STENMAN!
Most Admired CEO
Medium Public Company

www.relentlessally.com

Eric Stenman, 
CEO, West Region
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conductor company. He also serves on Qualcomm’s 
board of directors. Mollenkopf oversees the e� orts of 
more than 31,000 employees worldwide. Under his 
leadership, the company has introduced the newest ad-
dition to its � agship Qualcomm® Snapdragon™ family 
of mobile processors. Market traction for this break-
through product line has been dramatic, with more 
than 1,350 Snapdragon-powered mobile device models 
announced, and another 525 designs in development. 
In the position of president and COO, Mollenkopf was 
a prime mover during a critical period in the compa-
ny’s history, helping to secure Qualcomm’s position as 
the world leader in 3G mobile broadband connectiv-
ity technology. In addition to leading a broad range of 
technical teams over the course of his career, Mollen-
kopf also has played a key role as a business strategist, 
notably by spearheading the $3.1 billion purchase of 
chipmaker Atheros. This was not only the company’s 
largest acquisition, but it also helped expand Qual-
comm’s business far beyond smartphones. The acqui-
sition accelerated the adoption of its technologies in 
new segments like networking and computing, and 
in consumer electronics markets. Mollenkopf also is 
at the forefront of Qualcomm’s impact on education, 
exempli� ed by the company’s 2014 acquisition of Em-
poweredU, a pioneer in mobile learning, which enables 
institutions to increase student engagement with an 
e� ective user experience that leverages mobile.

Under Mollenkopf ’s leadership, the philanthropic 
endeavors of the Qualcomm Foundation and Qual-
comm Incorporated have continued to grow to fur-
ther strengthen communities on both local and inter-
national levels. Additionally, he is a published IEEE 
author and holds seven patents. Outside of Qual-
comm, Mollenkopf serves on the board of directors at 
the Semiconductor Industry Association and is chair-
man of the Global Semiconductor Alliance.

Thanks to our sponsors 
for supporting the

Most Admired CEO 2015 Awards
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In Association With

Title Sponsor

Gold Sponsors

Leadership begins with . . . LEAD

- Bill Geppert (14), Former Senior
 Vice President, Cox Communications &
 2015 Most Admired CEO  
 Exemplary Service Award Recipient

INFLUENCE San Diego
accelerated 3-day program for 
C-LEVEL & SENIOR EXECS

APRIL 23-25, 2015

APPLY NOW
www.leadsandiego.com

619.280.5323

“INFLUENCE gave me a new and
valuable perspective on our

region – even though I’ve been
in San Diego a long time.”
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Xuyen Bowles, Sentek Global; winner Eric Basu, Sentek Global; and 
Kelly Hogan, title sponsor Chase

David Savarese, winner Daniel Sullivan and Kevin Mulvey, all with Sullivan Solar Power

James Lepanto, LEAD San Diego; Nancy Sasaki, Alliance Healthcare Foundation; 
Tonya Torosian, Promises2Kids; and Scott Suckow, Mental Health Systems

Lauren Alexander, Taryn Lomas, winner Jason Kulpa and Jarrod Russell, all 
with Underground Elephant

Chad Nelley, gold sponsor ESET 
North America

Outstanding local executives were 
honored in the San Diego Business Journal’s 
eighth annual Most Admired CEO Awards 
event. The program, one of the largest of 
its kind in San Diego, was held Jan. 28, 
attracting a record 650 attendees who 
� lled the Town and Country Resort & 
Convention Center’s ballroom. Corporate 
and community executives from throughout 
the region joined in celebrating San Diego’s 
dynamic business leaders representing 
our diverse industries from defense and 
education to health care and technology.  

Joining the San Diego Business Journal 
for this annual event were title sponsor, 
Chase; gold sponsors, Abacus Data Systems, 
Inc., Barney & Barney, ESET North 
America and Moss Adams LLP, and in 
association with Junior Achievement of San 
Diego County and LEAD San Diego.

Winner Mike Rowan, Goodwill Industries 
of San Diego County

Reo Carr, Executive Editor, San Diego Business Journal; Nels Jensen, Editor-in-Chief, San Diego Business Journal; Exemplary Service Award recipient 
Bill Geppert, LEAD San Diego; Community Leadership Award recipient Mary Lyons, President, University of San Diego; Lifetime Achievement Award 
recipient Garry O. Ridge, President, Chief Executive Offi cer and Director, WD-40 Company; Brennon Crist, Market Manager, title sponsor Chase; and 
Armon Mills, President & Publisher, San Diego Business Journal

San Diego Business Journal EventON THE SCENE
Most Admired CEO Awards 2015
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Winner Charles Day, Ronald McDonald House Charities of San Diego and Armon 
Mills, President & Publisher, San Diego Business Journal

Winner Gary Peterson, gap intelligenceWinner Teresa Halleck, San Diego 
County Credit Union

Winner Mark Hovey, San Diego City 
Employees’ Retirement System

Winner Bob Leone, MRC Smart 
Technology Solutions

Joanne Pastula, sponsor Junior Achievement of San Diego County; Carisa Wisniewski, gold sponsor Moss Adams LLP; Steve Shea, gold sponsor Barney 
& Barney; Vicky Carlson, sponsor LEAD San Diego; winner Olga Worm; Bekker’s Catering; Alessandra Lezama, gold sponsor Abacus Data Systems, Inc.; 
Brennon Crist, title sponsor Chase; and Chad Nelley, gold sponsor ESET North America

Winner Jeanne McAlister, McAlister 
Institute

Carisa Wisniewski, gold sponsor 
Moss Adams LLP

Winner Stephan Goss, Zeeto MediaWinner Tia Quinn, BOOST Collaborative Winner Michael Cunningham, National 
University

Winner John Morrell, Higgs 
Fletcher & Mack

Lifetime Achievement Award recipient Garry 
Ridge, WD-40 Company

Malin Burnham

PHOTOS BY BOB THOMPSON, FOTOWERKS. ADDITIONAL PHOTOS FROM THE EVENT ARE AT THE FOLLOWING LINK: HTTP://FOTOWERKSSD.SMUGMUG.COM. 
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