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LEE RICE, D.O.
CEO AND FOUNDER
LIFEWELLNESS INSTITUTE

With more than 30 years of experience as a family and 
sports medicine physician, Dr. Lee Rice, founder and CEO of the 
Lifewellness Institute, is one of the pioneers and premier medical 
experts on wellness, both in the United States and internationally. 

Dr. Rice � rst became interested in wellness medicine while 
moonlighting as the physician for Dr. Howard Hunt’s “Your 
Physical Fitness Pro� le” course at UC San Diego in 1975. This 
inspired him to include wellness as an integral function of the 
San Diego Sports Medicine and Family Health Center, which he 

founded in 1980. The facility was one of the � rst comprehensive sports medicine centers 
in the country — a revolutionary medical facility focused on providing the average person 
with high tech and cutting edge diagnosis, conditioning and treatment programs. 

The Center’s wellness division o� ered health risk assessments, preventive medicine 
education and life-restyling programs for organizations such as SDG&E, Bell Telephone, 
and the San Diego Chargers coaching and executive sta� s. Here, Dr. Rice initiated one 
of the � rst sports medicine fellowship training programs in the country for primary care 

physicians, an integral part of which was training them in wellness medicine. 
In 2000, Dr. Rice founded the Lifewellness Institute, specializing in health risk 

evaluation, wellness and health promotion. Two innovative programs, ‘Project Life’ and 
‘Chief Wellness O�  cer’ helped the Institute win the national 2004 AstraZeneca Healthy 
Heart Award. In 2013, he was named the medical director for the Rancho La Puerta 
Executive Health Program and the chief wellness o�  cer for the La Costa Resort Premier 
Fitness Camp.

Dr. Rice has served as team physician for numerous professional and Olympic teams 
including the San Diego Chargers, the USA Olympic Volleyball teams and numerous 
America’s Cup sailing syndicates. He has been an associate clinical professor of family 
and preventive medicine at the University of California, San Diego School of Medicine 
and currently is a clinical professor of family medicine at the Western University of 
Health Sciences. He is a Fellow of the American Academy of Family Physicians, the 
American College of Sports Medicine and the American Osteopathic Academy of Sports 
Medicine and is a founder and past president of both the American Osteopathic Academy 
of Sports Medicine and the American Medical Society for Sports Medicine.

Dr. Rice’s community activities include serving as chairman for San Diego Senior 
Olympics, and medical director of the San Diego Rock and Roll Marathon. Currently, he 
serves on National University’s Board of Trustees, as well as being a board member for 
the American Heart Association and the San Diego Epilepsy Society. 
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Letter From The San Diego Business Journal
Welcome to the San Diego Business Journal’s sixth annual Healthiest 

Companies issue. Over the course of the years that we have been 
honoring organizations for their commitment to their employees, a 

sea change has occurred in the scope and depth of these programs that are now 
becoming a required part of contemporary business strategies.

Forward-thinking organizations have moved rapidly from traditional 
basic health care and retirement bene� ts to a host of inventive programs that 
address a holistic approach to employee wellness, satisfaction and retention. 
With quantitative and qualitative data in place that proves the economics of a 
healthy employee workforce and the positive � nancial results, C-suite leaders 
are supporting more initiatives to keep sta�  engaged, motivated and committed 
to their companies. Activities that support � tness and health, an enriching o�  ce 
environment, and outside community involvement all play into what is now 
considered a required wellness program.

These progressive organizations were honored at an awards event held on May 
7 at Paradise Point Resort & Spa, which brought together 440 guests from a broad 
spectrum of industries. Highlighting the event, a special Lifetime Achievement 
Award was presented to Dr. Lee Rice, founder of the Lifewellness Institute. 

Joining the San Diego Business Journal in hosting the event was founding title 
sponsor HUB International | Intercare Insurance Solutions, and we give special 

thanks to Intercare’s Maggie Osburn who created and brought this concept to us. And 
we also thank gold sponsors Kaiser Permanente, Tri-City Medical Center, United 
Concordia Dental, and in association with Brainard Strategy.

An independent panel of judges chose 31 exceptional winners based on their 
comprehensive wellness programs and they are pro� led in the following pages. The 
judges were Rodger Dougherty, Kaiser Permanente, Mike Motta, EHE International, 
and Kelley Thompson, UC San Diego-Center for Community Health. 

The San Diego Business Journal congratulates all the organizations that have 
created a healthy workforce.

Healthiest Companies 2015 Lifetime Achievement Award

Healthiest Companies 2015 Judges
RODGER DOUGHERTY
SENIOR DIRECTOR OF 
PUBLIC AFFAIRS & BRAND 
COMMUNICATIONS
KAISER PERMANENTE

Rodger Dougherty is the senior 
director of Public A� airs & Brand 
Communications for Kaiser Perma-
nente in San Diego, where he leads 

health plan, hospital and medical group marketing and pub-
lic relations for Kaiser Permanente’s largest medical center 
area. In his current role, Dougherty leads all Kaiser Perma-
nente’s marketing and public relations activities, including: 
development and execution of local marketing strategy, in-
ternal and external corporate communications, community 
relations and community bene� t, government a� airs, issues 
management and crisis communications, and brand manage-
ment. Dougherty began his career in Pima County, Arizona 
with the Rural/Metro Fire Department as a � re captain/
paramedic. Dougherty is active in the San Diego commu-
nity, serving as a member of the board of directors for the 
American Red Cross, Junior Achievement, the Downtown 
San Diego Partnership, the San Diego County Taxpayers 
Association, and the Midway Aircraft Carrier Museum (ex 
o�  cio). He also is a San Diego County Bowl Game Associa-
tion “Red Coat” committee member, and a member of Rotary 
International—Downtown San Diego, Club 33. Dougherty 
previously served as a board member for the United Way 
of San Diego, the Burn Institute, and The San Diego Police 
Foundation. 

MIKE MOTTA
CHIEF SALES OFFICER
EHE INTERNATIONAL

Mike Motta joined EHE 
International as chief sales 
o�  cer in June of 2014. In his role 
Motta has responsibility for the 
development and implementation 
of EHE’s physical exam program 

sales strategy, management of sales results and a focus on 
employer-sponsored growth opportunities from new sales 
and increased participation from existing clients. Motta has 
more than 30 years of experience in the corporate health, 
� tness and wellness industry. In 1986, he founded Plus One 
Health Management, an organization dedicated to seeing 
healthy results through customized on-site solutions for the 
individuals and organizations they serve. Prior to founding 
Plus One, he served as a professor of Physical Education and 
coach of football and lacrosse at SUNY/Albany. Motta has 
served as a board member on a number of health industry 
councils and is currently serving as an advisor to Bravo 
Wellness, LLC and The School of Public Health at The 
University of Massachusetts/Amherst. He is an active 
volunteer � re� ghter, was a disaster relief volunteer for The 
American Red Cross with experience at Ground Zero on 
9/11. He also served in New York City as a 9/11 memorial 
volunteer.

KELLEY THOMPSON
SENIOR MANAGER, SNAP-
ED WORKSITE WELLNESS 
PROGRAM.
UC SAN DIEGO-CENTER FOR 
COMMUNITY HEALTH

Kelley Thompson is the senior 
manager for the SNAP-Ed Worksite 
Wellness Program. She brings ex-

perience in nonpro� t and academic program design, grant 
writing, research protocol and development, evaluation de-
sign and analysis, community outreach and coalition building, 
marketing, and project management to her position with the 
innovative program which focuses on engaging small, mid-
size, and large businesses with a majority of low-income em-
ployees. The program aids in enhancing these organization’s 
wellness programs at no cost to help ensure a culture which 
supports healthy eating and physical activity. Thompson has 
successfully recruited more than 40 businesses to reach more 
than 3,000 low-income employees. She has established inno-
vative partnerships between the university, businesses and 
organizations, including the San Diego Regional Chamber of 
Commerce, food distributors, � tness and health care organi-
zations, food security agencies, and local health departments. 
Additionally, Thompson was a key sta�  member on a leader-
ship committee which developed and oversaw the implemen-
tation of a countywide online nutrition and physical activ-
ity referral database to educate health care providers, social 
service agencies, and San Diego residents on free to low-cost 
programs and services. 

Armon Mills
President & Publisher

H E A L T H I E S T  C O M P A N I E S  2 0 1 5  A W A R D S
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S M A L L  C O M P A N Y

Quality Controlled Manufacturing, Inc.
From the beginning of their formal wellness program in 2012, Quality Controlled 

Manufacturing has achieved positive and remarkable results in improving employee 
wellness, along with reducing costs associated with health care and absenteeism. The 
day-to-day wellness awareness initiative has resulted in improved safety records and a 
substantial drop in workers comp claims — from $200,000 in 2011 to $1495 in 2012, 
$408.00 in 2013, and to $0 in 2014. Quality Controlled promotes its programs via seven 
intranet TV screens, a company newsletter, signage near the time clocks, and posters in 
the break room positioned right over the free fruit table. When the company � rst initiated 
its � ve day a week certi� ed personal trainer, employees went through a thorough health 
screening evaluation and assessment. Initially 50 percent of the workforce was considered 
obese. Since the inception of the CPT program three years ago the current level of obesity 
to just 10 percent. The company has learned that becoming aware and involved creates 
better team members and a happier company culture. 

SolidProfessor 
SolidProfessor has always had a leadership-driven wellness 

program consisting of activities like mud runs, marathons, 5ks, and bicycle races. 
SolidProfessor allocates $1800 per year per employee for health and wellness. In addition 
to that amount, SolidProfessor employs a health advocate to consult on wellness at the 
company. To continue to improve the health and wellness initiatives at SolidProfessor, 
they have created an Employee Advisory Board to engage the employees in creating 
wellness programs. The three founders of the company serve as champions for this new 
program. The executive team guides these initiatives and carries out programs. Since 
creating the board, SolidProfessor has begun encouraging an environment of healthy 
eating by doing monthly potluck lunches, designed to be healthy and nutritious. As the 
company is multicultural, employees often get to share a piece of their culture through 
these lunches, teaching others about cuisines of di� erent areas and how nutrition and 
healthy eating are viewed from global perspectives.

Great Ecology 
At Great Ecology, what began as a way to give back and improve employee engagement, 

quickly turned into a dynamic culture of health and wellness. This national ecological 
consulting � rm, headquartered in San Diego, has an executive team that understands 
the foundation of organizational success stems from a healthy and happy sta� . As a small 
business, with only 31 employees spread out across four national o�  ces, Great Ecology’s 
Wellness Committee has the luxury of crafting a dynamic wellness program derived from 
the individual needs of each o�  ce. Great Ecology’s multi-year strategy is broken down 
into health and � tness challenges tailored to each o�  ce. Challenges occur bi-quarterly 
with wellness champions rewarded for their e� orts and celebrated by the entire company. 
One of the most popular inter-o�  ce challenges was the “Smoothie King” competition. The 
initiative was so popular that the wellness committee purchased a blender for the o�  ces 
and ensured that the kitchen was stocked with a variety of fresh fruits and vegetables.

 

Titan SEO, Inc. 
Encouraging wellness is an important part of the culture at Titan SEO and employees 

have embraced the many activities the company sponsors. The company’s multiyear 
strategy includes supporting and encouraging health and wellness in all departments. 
New o�  ces added a gym, lockers, a rec area and showers which has had an immediate 
e� ect on increased physical activity. The gym allows employees to work out or walk on a 
treadmill, elliptical machine, a ski training machine, exercise with free weights and has a 
65’ TV, Apple TV and music. The rec area has a ping pong table, bean bags, foosball, and a 
fully stocked snack area. In addition, a running committee keeps a regular calendar of runs 
sponsored by the company and a personal training ambassador that arranges personal 
training sessions (fully funded by Titan SEO). Employees are always part of the decision 
making on wellness initiatives and vote as a company to decide on fun active games and 
competitions with cash prizes that are done multiple times every month. 

 

gap intelligence
gap intelligence has created a companywide initiative that continues to engage 

employees in healthy living practices. gap’s wellness program is designed with all 
employees in mind. gap intelligence has created wellness activities that are applicable for 
every individual’s needs. They promote a variety of activities and sports, including ping 
pong, hiking, yoga, and walking, and also subsidize memberships to local � tness facilities. 
Most gap Wellness initiatives are group-oriented and holistic by design to help even the 
newest team member feel right at home. One strong point of the program is the feedback 
the company solicits from each employee on what is working and what needs improvement.

M E D I U M  C O M P A N Y

Hawthorne Machinery Co.
In 2012 Hawthorne Machinery Co.’s (HMC) wellness program began with two main 

objectives — to show employees that HMC truly cares about them and to get a handle 
on the rising cost of health insurance. HMC decided to reward improvement, not the 
metrics themselves. Hawthorn established several benchmarks and goals/objectives to 
meet on quarterly, annually and on a multi-year continuum. Using a wellness tool the 
company is able to track participation in all initiatives within the program and break it 
down by participant groups (participants covered in medical plans, receiving incentives, 
non-members), employee engagement and satisfaction, health outcomes and improvement 
over time, health risks, dollars spent on the program as a whole, readiness to change and 
goals accomplished. Hawthorne’s business goals include having a highly engaged and safe 
workforce and encouraging a healthy lifestyle to support this goal. 

Event Network, Inc. 
As Event Network grew as an organization it began to seem it was losing a bit of 

that “family feel.” However, its wellness initiative has brought the organization closer 
together making the globally located stores feel not so far away. Event Network’s multi-
year wellness strategy focuses on improving team members and their family’s health. 
Some of the wellness components currently o� ered are: biometric screenings, health 
risk assessments, online wellness, daily free healthy breakfast, healthy vending machines, 
tobacco free campus, smoking cessation programs, health management programs, onsite 
gym and exercise classes, personal/professional coach, a Zen room, and garden plots. The 
company’s goal is to have 95 percent active participation in the wellness plan within three 
years. The company is currently trending at 74 percent participation in the San Diego 
area after just one year with new online wellness portal. At Event Network, investing in 
wellness is not only about controlling health care costs and expenses, but being there for 
team members and their families. 

CUSO Financial Services
CUSO Financial Services has taken great steps in branding their health and wellness 

program “Balanced Lifestyle” (BL) to � t the company culture and align with its corporate 
values. BL stresses its program mission statement, “Helping Employees Live Life 
Better.” This year the program is focused on nutrition, physical � tness, stress and disease 
prevention. The wellness program is directly tied to the organization’s bene� t strategy 
and focuses on reducing the bottom line impact from the rising costs of bene� ts. Over the 
past three years, CUSO has saved more than $2.2 million in premium bene� t costs. With 
the savings, CUSO was able to reinvest back into employee programs and bene� ts. CUSO 
also supports a Spirit Squad which drives community charitable and civic involvement. 
Events and donation drives include food, school supplies, blood donations, animal rescue, 
pet supplies, Goodwill donations and other events — all fully funded by the company.
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Apply today for a chance to participate in the 2015/2016 Lucky 13 program and run 
the Tri-City Medical Center Carlsbad Half-Marathon! This program assists those who 
have had or are currently overcoming health obstacles to achieve their fitness goals. 
Those selected will be professionally trained at our state-of-the-art Tri-City Wellness 
Center in Carlsbad to prepare for the 13.1-mile run Jan. 17, 2016.

DO YOU HAVE A STORY TO TELL?
Complete a contest entry at www.tricitymed.org/lucky13application
(Applications must be completed by midnight on June 30, 2015)

www.tricitymed.org/lucky13

DO YOU FEEL LUCKY?
  2016

Photo by Jamie Scott Lytle



M E D I U M  C O M P A N Y

ResMed 
ResMed is focused on improving the quality of life for their customers and by extension 

to their employees and their families. Last year, a cross-functional group that represented 
all U.S. locations and remote employees came together as a Wellness Advisory Panel. At 
the core of the company’s exercise and wellness brand are a few key strategies: population 
health management; bene� t plan optimization; and an enhanced employee experience. 
With consumer-directed health programs poised as the next generation of managed health 
care plans, ResMed has pursued a strategy of increasing participation in their health and 
wellness plan and have experienced year over year increase in enrollments. Additionally, 
the company encourages community involvement through sponsorship of the ALS walk, 
the Angel Tree Giving Program, the American Heart Association walk, volunteering at a 
local food bank, and a variety of other community outreach programs. 

Bill Howe Family of Companies
The Bill Howe Family of Companies has not altered its mission from the very 

beginning that incorporates employees, customers and community. This is a company 
with an aging workforce as well as a large number of young professionals joining the 
trade. Over the course of the past three years they have elevated the wellness program 
company wide. They sought the assistance of a professional wellness management coach, 
BARR Corporate Health and set up a two year program divided into quarterly action 
items that included biometric screenings, on site health and � tness opportunities, nutrition 
education, safety/ergonomics evaluation and implementation, cash incentives and a 
dedicated wellness committee available to every employee and their family. Together with 
BARR, the company successfully launched the wellness program reaching a 75 percent 
participation rate by the end of 2013 and has increased that to more than 80 percent 
in 2015, including record numbers at volunteer events. At the end of 2014, Bill Howe 
brought the wellness program completely in house. 

 

San Diego County Credit Union
San Diego County Credit Union o� ers diverse educational opportunities for their 

employees, including lunch-and-learn seminars, healthy workshops, online resources and 
articles. They o� er a $200 wellness reimbursement to each employee annually for weight 
management classes, nutrition counseling, gym memberships, or personal training. There 
is a strong sense of community within the credit union, evident through their annual 
Giving Tree initiative that provides employees and families in need with a little extra 
support during the holiday season. 

L A R G E  C O M P A N Y

Viejas Casino & Resort 
Viejas Casino & Resort’s wellness initiative began in 2013 with the stated objective 

of the organization becoming the best employer in the market. Viejas has implemented 
a comprehensive health and wellness plan with member engagement increasing to 74 
percent of the workforce — up from 25 percent in 2013 and executive engagement 
increasing to 100 percent for the � rst time in company history. Nearly $100,000 in cash 
incentives have been distributed to participants for achieving wellness milestones. The 
creation of a tuition reimbursement program of up to $5,000 each year is available to all 
employees — full and part time. The property recently completed a brand new lactation 
room that can accommodate up to 10 new moms. Additionally, friendly pedometer contests 
between departments have spurred a total of more than 392 million steps, or 181 thousand 
miles walked. Since starting the wellness program, the company has set � ve Guinness 
World Records. 

Watkins Manufacturing Corporation
Wellness and safety have always been a priority at Watkins Manufacturing. The 

company created an innovative and comprehensive Well-Being Program in 2010, and due 
to its easy-to-follow and participatory nature, it continues to grow. Goals for the Take 
Control Well-Being Program are to invest in health and wellness, educate, motivate, and 
engage Watkins employees. Initiatives include Play It Safe 24/7 which promotes safety 
both at work and in the home. Employees participate in monthly training to help prevent 
work-related injuries and illnesses, which is re� ected in Watkins’ OSHA 1.8 incident 
rate (industry rate is 4.0). More than 300 employees currently participate in the at-work 
walking program, up 50 percent since 2010. The company has created a comprehensive 
brochure, “Take Control: Your Life. You’re Health. Your Choice!” (in English and Spanish) 
that is distributed to all employees annually. The brochure helps employees keep on 
track with the many options for health, � tness and life/work balance. Giving back to the 
community has always been part of the Watkins culture. Employees are awarded points for 
volunteering or donating to an eligible organization. 

Goodwill Industries of San Diego County
Health and wellness is integrated across all facets of Goodwill Industries of San Diego 

County. Goodwill employs a diverse population, many with disabilities, with the goal of 
providing wellness opportunities that can be utilized by every employee. The mission is 
to get employees engaged in physical activities and educate them about making healthy 
choices. The culture among Goodwill employees has shifted signi� cantly to a culture of 
health. Through the o� erings of wellness activities and promotion of wellness education 
and resources, the conversation among employees has changed to focus more on their 
personal health, as well as their family’s health.

Mitchell International
Here is an outstanding example of the physical, � nancial and organizational bene� ts 

that can be derived from a well-planned, well-executed wellness program. Mitchell 
International identi� ed four focus areas: Know Your Risks; Get Moving; Eat Smart; and 
Live Holistically. While most companies are reluctant to invest in a wellness program 
because they are not convinced there is a return on investment that will justify the use of 
� nancial resources, Mitchell has proof that their wellness program improves the physical 
and � nancial health of the company. Like most companies in the recent past, Mitchell 
had received double digit medical premium rate increases for several years in a row. The 
company was absorbing the majority of these rate increases. After implementing a year-
long wellness program, Mitchell has had a zero percent premium increase for the past two 
years representing millions of dollars in savings. 

 

ConAm Management
Con Am Management values their employees as the company’s greatest asset and it 

is evident in the way they care about the health and well-being of each employee. ConAm 
has embedded wellness into their core values at all regional locations with the goal of 
empowering employees in their own health, increasing productivity, and reducing overall 
health care costs. Con Am has been awarded the American Heart Association Fit-Friendly 
Worksite award two years in a row for promoting a culture of wellness.

M E G A  C O M P A N Y

County of San Diego
The � rst step in the County of San Diego’s strategic plan sets the priority for optimal 

health and wellness of both the County’s 17,000 employees and San Diegans. Its wellness 
plan, implemented January 1, 2014, has shown signi� cant achievements in the � rst year, 
focusing on promoting health and wellness education, improved employee engagement 
and safety awareness in the work place. Five chronic conditions have been identi� ed as 
the highest health risks for the employee population, including: obesity, diabetes, asthma, 
coronary artery disease and chronic heart disease. The Wellness Program has developed 
and implemented the plan aimed at mitigating these negative health trends and employees 
have embraced the program as it has adapted to the diverse culture of our workforce 
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WE’RE KAISER PERMANENTE OF SAN DIEGO, and we’re committed to helping you achieve total health. We have 

over 20 facilities throughout San Diego, including North County, and we’re continuing to grow — adding a new state- 

of-the-art hospital and new medical offi ces — to provide San Diegans the best care possible, close to home. We’re 

also staffi ng those facilities with some of the brightest medical minds in their fi elds. In fact, you can choose from over 

1,100 amazing physicians across 90 specialties. Plus, we provide online tools that make it easy and convenient for you 

to manage your health. When it comes to helping you live well and be well, we’re going the extra mile and then some. 

To learn more, visit us at kp.org/sandiego. 

WE’RE ALL FOR GOING
THE EXTRA MILE.
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and has met the individual needs of employees. Wellness programs are organized and 
announced through the established communication channels including the County’s 
Intranet site, posters, Countywide email announcements, management, supervisor 
meetings and announcements, and the dedicated employee wellness website.

ViaSat Incorporated 
ViaSat has prioritized all the fundamentals of a successful wellness program including 

on-site � tness facilities, yoga and � tness classes, personal trainers, on-site cafeterias, 
and fully-equipped kitchens. The o�  cial wellness program, Thrive, started organically 
and was very small, managed by a team of wellness champions located in Carlsbad. As 
the company has continued to grow and it has added more components to it and was 
rebranded with a new name — “eleVate.” A full-time Wellness Specialist also was hired 
to run the program. The addition of a Wellness Center allows employees to receive a 
complete physical, blood work, and any acute care right where they work. Currently the 
center is sta� ed with a nurse practitioner, massage therapist, chiropractor, in-house lab, 
and the newest addition, an EAP provider. 

Qualcomm
Employee wellbeing is integral to Qualcomm’s mission, culture and values. With the 

launch of Global Employee Health Services (GEHS) in October 2011, Qualcomm created 
a department dedicated to a strategic suite of health and wellness services and programs 
for its domestic and international locations. Knowing that there are eight health risks and 
behaviors that cause 15 common chronic conditions which drive a large share of health 
care costs worldwide, GEHS organizes its services, programs and awareness campaigns to 
address each risk and behavior through a simple campaign: “EAT well, PLAY (get moving), 
SLEEP well, take time to REFLECT, and take preventive measures to BE HEALTHY.” 
GEHS worked with internal departments, employees and external partners, such as the 
American Heart Association, to complete a needs assessment, prioritize projects, analyze 
and re� ne the company’s measures of success and better align its programs with gaps 
in services and business goals. Then a patient-centered medical home was created in the 
onsite health center, with a second site slated to open this year, to provide a connected and 
wireless health experience that promotes a culture of health.

Welk Resorts Group, Inc. 

Welk Resorts has a commitment to being an employer of choice and has implemented 
programs to assist its associates in living a balanced life. Additionally, the company 
gives back to its associates by providing rich retirement plan bene� ts, including a 401(k) 
with safe harbor contribution, and a new employee stock ownership program. The 
organization believes that education is the key to success and provides opportunities 
for sta�  to participate in live classes on exercise, nutrition, healthy cooking, stress 
management, and � nancial planning, and o� ers many video recordings online. 

C O M P A N Y  H E A D Q U A R T E R E D 
O U T S I D E  S A N  D I E G O

Harrah’s Resort Southern California
Harrah’s is in the 5th year of its wellness program, Wellness Rewards, which provides 

employees with access to a wide variety of health and wellness bene� ts. Employees are 
given information on their � rst day at new hire orientation and when newly eligible 
employees enroll in the medical plan. Harrah’s has a WellCoach who meets with 
the employees and their dependent spouses for an initial visit to review the Wellness 
Rewards program and provide guidance through the necessary phases. Harrah’s also 
introduced bonus rewards in 2014 that are deposited into the employee’s medical HRA 
or HSA account based on employees successfully improving and/or maintaining key 
biometric numbers. Additionally, in support of total well-being Harrah’s has begun an 
ongoing wellness challenge, “Quest for Your Personal Best” with participation open to all 
employees and allows them to pick their own personal goal to achieve. Prizes are awarded 
to the top winners.

MUFG Union Bank, N.A.  
Union Bank is more than just an advocate for employee wellness — they are a champion. 

The bank’s investment in the ‘Your Health Wellness Program’ has become a part of Union 
Bank’s culture by focusing on the employee’s overall well-being, including nutrition, 
� tness and health screenings. Union Bank o� ers wellness assessments with interactive 
feedback, a symptom checker, personalized website experiences, portability of health 
records, family member health management and interactive web based challenges and 
activities. The program has partnered with nonpro� t organizations to provide resources 
to its employees and sponsor events such as the American Heart Association’s Heart Walk 
in Southern California and Northern California. In the course of two years the bank has 
signi� cantly improved the visibility of its wellness program. Successes in 2014 include: 
75 percent of all registered users earned the wellness incentive while maintaining 43 
percent participation of all eligible users; 57 percent of the bank’s eligible population is 
participating in its wellness program even though the organization had a large change in 
population as a result of its merger.

AKT CPAs and Business Consultants 
AKT’s motto is simple — “Get Up & Go” — and it embodies the company’s many 

initiatives that inspire healthy choices and a balanced life. Employee assistance programs 
are available to all sta�  and include counseling and referral sources for the individual 
and household members. The company provides biometric evaluations and personal 
health coaches. To support charitable works, 16 hours of paid volunteer time is available 
for employees to better their communities. AKT also o� ers � exible work schedules to 
accommodate people’s personal � tness objectives and life goals. Numerous wellness 
competitions keep employees motivated including The Fitbit Challenge: the � rm provides 
Fitbit bracelets to all employees with the aim of ‘walking across America’, speci� cally 
walking the number of steps needed to get from the company’s Anchorage o�  ce to its San 
Diego o�  ce. More than 100 employees across 32 teams took part and checked-in their 
progress with the � rm weekly. Ultimately, not only did the teams walk from Anchorage to 
San Diego, they walked enough steps to circle the world six times.

McCarthy Building Companies, Inc. 
McCarthy Building Companies’ wellness program is a grassroots e� ort built on 

employees taking ownership to make it successful. There are a variety of popular programs 
that resonate with employees, including reduction in medical premiums; gym rebates and 
reduced rates; and � tness devices. Launched in 2010, McCarthy branded its wellness 
program Build for Life (BFL) with the hopes that all employees and their families would 
strive toward optimal mental, physical and emotional well-being. BFL is supported by 
Wellness Champions throughout McCarthy. For 2015, the goal is to increase participation 
in the HRAs and biometrics screenings. Some of the many BFL program features include: 
premium reductions — up to $800 o�  medical premiums; a points redemption program 
— employees accrue points redeemable for gift cards or merchandise; reimbursements 
— up to $200 for gym memberships, smoking cessation and weight loss programs; and 
a “premium” holiday — employees have not paid medical premiums in the month of May 
for the last two years.

JLL 
JLL is very data driven and the organization is always measuring the participation 

and results of its wellness programs in order to make any necessary adjustments or 
additions to the overall program. One of the most important metrics the company has 
is its overall health care spending which is more than 4 percent lower than national 
averages for professional services companies. JLL also tracks how many employees take 
advantage of its telephonic wellness coaching which has increased from 514 in 2013 to 
977 in 2014, a 90 percent increase in engagement. Employee engagement also shows in 
the activity generated on JLL’s internal social media site, the wellness group has nearly 
900 active members and is the most visited group in the social media platform. Year over 
year, JLL has experienced a 50 percent increase in engagement in the � tness, incentive 
and volunteer network. Keen oversight has yielded health care savings of $10.2 million 
by using participation and accomplishment in the health champion network as part of 
performance review. 

M E G A  C O M P A N Y
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THE MOUTH IS THE MISSING PIECE.
Discover how we’re bringing wellness full circle at UCMissingPiece.com

HEALTHIER MOUTHS
HEALTHIER EMPLOYEES
HEALTHIER BOTTOM LINE

United Concordia policies provide dental insurance only. Dental plans are administered by United Concordia Companies, Inc. and  underwritten  
by United Concordia Insurance Company, United Concordia Life and Health Insurance Company, United Concordia Dental Corporation of Alabama  
and United Concordia Insurance Company of New York. Not all products available in all jurisdictions. Visit the “Disclaimers” link at  
www.unitedconcordia.com for information about which companies and products are licensed in your area. Administrative  
and claim offices are located at 4401 Deer Path Road, Harrisburg PA 17110.

W E L L N E S S  S E R V I C E  P R O V I D E R

 

American Council on Exercise 
Addressing employees’ physical health with on-site � tness classes, including yoga 

and boot camp, is just one focus of the American Council on Exercise (ACE) Wellness 
Committee. ACE serves as the largest nonpro� t health and � tness certi� cation, education 
and training organization in the world. The organization encourages daily recess 
breaks so team members leave their desks in favor of 15-minute walks or play breaks. 
The on-site gym also can be used throughout the day by team members who have the 
bene� t of � exible working hours. ACE’s ‘Break 4 Charity’ challenge is still underway 
but has been a monumental success. This initiative has partnered ACE’s Wellness 
Committee and quarterly wellness initiative with the Volunteer Committee and quarterly 
volunteer opportunity to create camaraderie, competition, fun, motivation and charitable 
contributions. Sta�  involvement has been so signi� cant that the original goal of 600 miles 
in six weeks had to be stretched to 1100 miles in six weeks. By the end of week four, the 
team had already accomplished the stretch goal; collectively walking, running and biking 
more than 1100 miles, while simultaneously raising money for the charity of their choice.

 

Sonic Boom Wellness 
With Wellness as part of your name, you had better be good. Health and well-being 

aren’t woven into Sonic Boom’s mission; it IS their mission. As a provider of cutting-
edge corporate wellness software, their mission is to enable behavior change with a focus 
on improving members’ daily health habits. Sonic Boom knows healthy employees are 
happier, more productive, and more satis� ed in their work and that extends to Sonic 

Boom’s employees as well. Its multi-year strategy took a huge step this year – adding 
a comprehensive health care plan despite having fewer than 50 employees and being 
100 percent owned and funded by its original co-founders. Sonic Boom subsidizes 
nearly 50 percent of the already-low premium, and provides a 2-to-1 match on all HSA 
contributions. Everyone contributes as a wellness champion, though executive leadership 
drives the program. Exercise equipment is strewn throughout the o�  ce (and used daily) 
the company’s has running-club participants, dedicated gym-goers, CrossFit-ers and 
marathoners sharing their stories daily for inspiration. A popular Challenge-of-the-Day 
varies from physical activities to nutritional tidbits to tips for better work/life balance. 

 

MedImpact Healthcare Systems 
In September of 2013, MedImpact formed its � rst Wellness Council. With collaboration 

from all its stakeholders, council members set goals and branded the program “Flourish....
Live Life Well.” The council aligned this branding with the belief that the company was 
setting out to change more than just individual behavior; rather it was changing the 
culture of the organization. Eighteen months later, things have changed signi� cantly. 
The company began a farm to table weekly delivery program. MedImpact employees are 
supported in community e� orts as well including a Cancer Society Walk for Life campaign. 
The council determined that it needed to create a campaign that promoted team spirit. 
Healthy Trails, a web-based gaming app, was selected as an optimal program and awards 
for teams were created based on an essay competition that reported on how participating 
in the program resulted in a change in individual and corporate team behaviors. Healthier, 
happier and more engaged employees have been the result of the company’s wellness 
e� orts.
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Lockton Insurance Brokers, LLC 
Lockton’s wellness program is ingrained in the culture of the organization. It has 

integrated an incentive-based wellness program as part of the bene� t package. Associates, 
who are enrolled in the Lockton medical plan, are eligible and encouraged to participate 
in the company sponsored program with the Vitality Group. The program is based upon 
three phases: plan, engage and enjoy. Using the Vitality interactive website, associates 
and their spouses can receive their own “Personal Pathway” comprised of health goals 
and activities to earn a lower medical plan premium and Vitality Bucks, redeemable in 
the Vitality Mall. Upon enrollment in the wellness program, Associates are encouraged 
to complete a Vitality Health Review (VHR) and to have a Vitality Check (biometric 
screening). Vitality will then set goals that are speci� c to each member’s health and 
wellness pro� le. The program has become a popular part of the company’s incentives and 
there has been a noticeable increase in engagement in the programs, up 5 percent in 2014 
from the prior calendar year.

 

Willis Insurance Services of California, Inc.
Willis employees are dedicated to wellness and that commitment starting from the 

top down. By setting a high standard for wellness internally, Willis continues to see 
their employees as wellness superstars with their clients and in community involvement. 
In addition to embracing the wellness o� erings from a corporate level, the San Diego 
o�  ce has implemented: a wellness committee; wellness champion; nutrition policies for 
o�  ce meetings and celebrations including creating nutrition guidelines when ordering 

food for company sponsored events; a healthy vending machine; weekly fruit available at 
no cost to employees; weekly running/walking group that support various local hikes; a 
wellness bulletin board; monthly educational communications tied to the national health 
observances and holistic health, working on addressing all dimensions of wellness and 
choosing “pillars” of wellness for the o�  ce. The company believes in a holistic approach to 
health management and is pledged to continue to build on it in the years to come.

R I S I N G  S T A R

The Control Group 
Employee health and wellness is a top priority at The Control Group. This began 

with co-founders who exude a healthy lifestyle. From juicing to working out daily, they 
have extended this lifestyle to all their employees by encouraging healthy decisions. 
The Control Group advocates health initiatives such as standing desks and a walking 
challenge. They also sponsor their own basketball team. Team members can be found 
playing basketball at lunchtime two or more times a week. Outdoor activities such as 
walks on the boardwalk, sur� ng at lunch, and playing catch are more than encouraged. 
The downtown o�  ce includes an exercise room � lled with weights, exercise balls, and 
yoga mats. The Control Group’s primary goal for focusing on employee health is to help 
with improved employee morale, retention, attraction and potentially to help reduce 
health bene� t costs over time. The idea of The Control Group’s wellness campaign is to 
promote a culture of active employees who can enjoy doing the activities they love and 
remain as stress-free as possible. 
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Want to become better 
educated, connected 

and engaged?
Apply for the  

IMPACT San Diego  
Class of 2016.

Apply for IMPACT San Diego today! 
Monthly sessions begin in September;  
application deadline is Friday, June 19.

 
Visit LEADSanDiego.com or call 619.280.5323  

for more information

Leadership begins with . . . LEAD

Become a part of what keeps this region moving 
forward. LEAD San Diego’s IMPACT program 
will connect you with passionate, capable and 
engaged leaders throughout the public and 
private sectors. IMPACT, a series of nine full-day, 
issues-focused education sessions, is designed 
to give participants a greater understanding of 
our region’s critical issues and key players.
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76 Healthiest Companies Finalists Agree:
Wellness Is a Sound Business Strategy

Savvy San Diego companies are 
fast connecting the dots between 
employee health and performance. 
Their business leaders understand 

that, in order to achieve a high-performing 
company, they must focus on developing 
high-performing and engaged employees.  
One of the best ways to do this is by 
adopting a long-term wellness strategy.

Finalists for 2015 San Diego’s Healthiest 
Companies agree: Treating wellness 
initiatives as a sound business strategy is 
meeting with success, according to the San 
Diego Business Journal’s recently released 
top ten trends from the 2015 Healthiest 
Company nomination process. The success 
not only pertains to their company’s 
growing participation in wellness, but also 
the impact that wellness — also known as 
health and performance — is achieving on 
their company’s bottom line. 

To what do they attribute their 
success?

Understanding what motivates em-
ployees: For each company’s unique popu-
lation, it is important to uncover not only 
how to get employees to participate, but 
also how to keep them engaged. Typically 
there are two forms of motivation. Extrin-
sic motivation is external, usually a reward 
or punishment — the carrot or stick incen-
tive. Intrinsic motivation exists within the 
individual. He or she acts for the enjoyment 
of the task alone — not because of some 
outside pressure. Research indicates that, 
while extrinsic motivation creates a faster 
positive response, over time, intrinsic moti-
vation is the key to helping individuals suc-
cessfully change behavior.

Long-term strategies: The majority 
of the 2015 finalists, 83 percent, have a 
multi-year wellness strategy that includes 
articulated company health and wellness 
goals. These companies learned early to 
incorporate their wellness goals into their 
annual business plan:  74 percent of the 
finalist companies launched their wellness 
programs five years ago or less.

Strong leadership and buy-in: 92 percent 
have an engaged Wellness Committee 
and/or Wellness Champion(s) throughout 
the organization, charged with driving 
wellness initiatives. Committee members are 
from every level of leadership, and are not 
necessarily marathon runners or competing 
athletes — they’re everyday people who are 
simply interested in getting healthier. At the 
same time, 86 percent of finalist companies 
have at least one member of the executive 

team on their wellness committee, or visibly 
participating as a champion.

Offering incentives: 86 percent of San 
Diego’s Healthiest Companies finalists use 
incentives to drive participation and/or 
change behavior. Usually these come in the 
form of reduced premiums, additional funds 
into HSA or HRA accounts, or gift cards. 

Researchers suggest incentives must 
have value for the employee, convey choice, 
and tap into what’s meaningful to them. Top 
strategies for helping employees discover 
their motivation include:

•  Setting goals and identifying action 
steps

• Offering “how to” health knowledge
•  Fostering a sense of belonging or 

recognition
• Harnessing the power of others
• Making change fun

Read more about successful wellness 
initiatives in Intercare’s eBook, “2015 
Insurance Trends and Legal Updates,” 
available at IntercareSolutions.com.

Inclusive: Two-thirds of San Diego 
Healthiest Companies finalists offer 
their wellness programs not just to their 
employees but also extends to family 
members (spouse and/or children). 
Employers who include families are smart: 
they know that it’s not just the employee’s 
health that impacts their benefit costs, 
but also the health of their employees’ 
dependents. 

Measured and shared results: 76 
percent of Healthiest Companies finalists 
present health and wellness results to 
senior management annually. Additionally, 
86 percent share the overall wellness results 
with their employees annually.

Another 59 percent of finalists don’t just 

Learn more about new trends in well-
ness initiatives at Intercare’s 2015  
Corporate Wellness Symposium on May 
27, http://intercaresolutions.com/cws/. 

Submitted by Hub International/Intercare 
Insurance Solutions 

share results — they dig deeper to measure 
the true impact of behavior change pro-
grams. What are the cornerstones of high 
performance? Look at the highest perform-
ing organizations and you will find a com-
mon thread – the following cornerstones of 
effective wellness programs:

•  Sustained leadership commitment, 
support, and visibility including 
middle managers

•  A culture of good health – an 
environment where workers 
thrive and there is a connection 
throughout the organization to a 
healthy workplace

•  Measurements tied to business 
success – key metrics are 
established at the start and evolve 
as the business evolves

Additionally, 80 percent of finalists 
have a process for refining their wellness 
strategy, based on the evaluation results. 
They also use that information for setting 
short-term and long-term wellness goals.

Rather than a tunnel vision focus on 
hard-dollar return on investment, high 
performing companies direct their efforts 
to a value on investment. They consider the 
value of a health or wellness benefit rather 
than the mere dollars-and-cents cost.

A variety of programs, tools and vendor 
options offer different routes on the road 
to wellness. Intercare salutes all of the 
2015 San Diego Healthiest Companies 
finalists who are successfully guiding their 
companies to the same destination — a 
healthier workforce. 

Spend the day with national wellness 
experts to learn more about launching 
a wellness program or taking wellness 
initiatives to the next level at Intercare’s 
2015 Corporate Wellness Symposium on 
May 27, (http://intercaresolutions.com/cws/).

Photo by Fotowerks

San Diego’s Healthiest Companies 2015 Awards 
Event

By Megan Wallace, Health & Performance Consultant at HUB International | Intercare Insurance Solutions



ACI Specialty Bene� ts
ACI’s mission is to help its clients build 

a workforce of healthy bodies and healthy 
minds. With a focus on improvement of 
human potential and personal/organizational 
productivity, the organization applies its 
expertise in behavioral health and physical 
wellness internally as well as externally.

Alvarado Hospital 
Medical Center

Alvarado Hospital went from zero to 
100 mph with its brand-new Move More 
Challenge initiative that took o�  in the 
summer of 2014. The program is new, but 
has had high participation. The most popular 
has been the change to a healthier cafe menu, 
along with yoga classes, farmer’s market, 
Fitbits, walking challenge, Biggest Loser 
contest, health fairs, discounted 24 Hour 
Fitness memberships, and free access to the 
on-campus gym.

American Specialty Health, Inc.
American Specialty Health “walks the talk” 

of wellness through “top-down” management 
involvement for all of its wellness programs. 
Many of the company’s executives and 
managers are doctors or chiropractors and 
are involved in helping to plan the wellness 
initiatives which reach all of ASH’s more than 
1200 employees and their families.

BDO USA, LLP
BDO L.I.F.E. is BDO’s � rm-wide wellness 

program that provides health education 
resources and a series of valuable programs 
to help employees lower their risk of disease 
and improve their overall health and well-
being. When BDO L.I.F.E. was founded in 
2009, it focused on communicating, educating 
and building awareness of the program. 
Now approaching its 6th anniversary, it has 
become an integral part of the corporate 
culture.

Breg, Inc.
At Breg, Inc. wellness communications 

are visible throughout the organization. 
Onsite health coaching sessions are available 
through the company’s Lifevest Wingmate 
program. Free monthly healthy cooking 
demos o� ered during lunch and weekly local 
organic fruits and vegetables are delivered.

Bridgepoint Education
At Bridgepoint Education wellness is 

an overall wellbeing program; not just a 
physical wellness program. The educational 
institution focuses on everything from stress 
management to � nancial wellness, work/life 
balance, nutrition and, new this year, building 
an onsite wellness clinic for employees which 
will open July 1.

BrightScope, Inc.
BrightScope partners with its employees 

to continue to address contemporary health 
challenges head on by entering its 2nd year 
of the BrightScope Wellness Program. The 
primary objectives of the program are to 
increase health awareness and empower 
employees to embrace prevention-based 
health practices, such as � tness, disease 
prevention, healthy eating and stress 
management along with engaging employees 
in actions that support their short and long-
term health goals.

BusinessOnline
BusinessOnline has developed an 

initiative known as the “3 Ps” that includes 
personal, professional and physical. These 
priorities are highlighted during the 
company’s on-boarding process, recruitment 
and during its quarterly all-hand meetings. 
The company is a big believer in work-
life balance, encouraging the use of PTO, 
community involvement, allowing a � exible 
work schedule, o� ering free strength 
coaching, breakfast/ lunch/ snacks, and free 
gym memberships.

Cali Bamboo, LLC
Everyone at Cali Bamboo is committed to 

health and � tness. Wellness initiatives include 
free CrossFit training for all employees and 

beach cruisers available for all employees to 
ride during lunch. Cali Bamboo’s employees 
are very active individuals, commonly 
participating in 5 ks, half marathons, and 
hikes. Many employees also surf together after 
work. The o�  ce space includes large garage 
doors that roll up for consistent fresh air. It 
also is dog-friendly and was designed with a 
ping pong table, indoor basketball court, and 
relaxing backyard to ease workplace stress.

CBRE, Inc.
CBRE’s wellness program, launched in 

2012, takes a holistic approach to employee 
wellbeing by proactively addressing all 
aspects of health and wellness — physical, 
social, emotional, environmental and 
� nancial. The company also incorporated 
more than 50 wellness features into its new 
corporate headquarters o�  ce including 
circadian lighting, hydration stations, plant 
life, treadmill desks, ergonomic sit/stand 
desks and specialized air � ltration. In doing 
so, CBRE became the � rst WELL™-certi� ed 
o�  ce in the world. 

Coastal Payroll Services, Inc.
Coastal Payroll Services focuses on seven 

areas of wellness: physical, emotional, social, 
intellectual, environmental, spiritual, and 
occupational. As a smaller business, Coastal 
Payroll has developed each component of its 
wellness initiatives as a team over the course 
of three years. Employees have recognized 
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that some of the greatest motivation comes 
from team camaraderie. As a result, “CP 
Wellness” was born. Employees are broken 
into equal teams and obtain points for certain 
areas of wellness that they succeed in.

Confirm Biosciences
Con� rm Biosciences is women owned 

Biotech Company that manufactures and 
distributes on site drug abuse testing 
products. The company’s founder has made 
her personal obligation to cultivate a healthy, 
e�  cient, and, most importantly happy 
workforce dedicated to creating a healthy and 
happy lifestyle for their employees Con� rm 
provides an extensive wellness program that 
targets the team members.

Cubic Corporation
Cubic Corporation’s major wellness 

campaigns over the past three years have 
been the onsite biometric health screenings 
and promotion of the health risk assessment. 
In 2014, Cubic had an overwhelmingly 
high participation rate in our biometric 
screenings — 85 percent of the employees. 
The implementation of the wellness program 
has had a tremendously positive impact on 
the culture, giving employees consistency 
and a positive way to promote their health 
and wellness at work.

Encore Capital Group
Wellness has been the core to the culture 

at Encore since 2011. The company supports 
outcomes-based medical plan contributions 
and reimbursing healthy activities with 
employees and their spouse/domestic partner 
earning points by meeting three biometric 
targets: These points then link to levels for 
health care plans with cost sharing di� erences 
and what an employee pays per pay period for 
medical coverage. One of the gold plans has a 
$0 cost for employee-only coverage.

Illumina, Inc.
Wellness has been a focus for Illumina 

since 2009. For several years the company 
has provided free biometric screenings and 
health assessments for employees every fall. 
The incentive has been an annual premium 
di� erential of $650 for each participant. 
Illumina’s multi-year strategy has evolved 
into focusing more on engagement and 
driving positive behavior change. Its health 
and wellness longer term goals include 
controlling bene� t cost, moving to premium 
discount to be based on participation plus 
activity; screening participation, and lowering 
high risk biometrics.

Intelicare Direct
Intelicare Direct’s wellness program is 

geared toward all aspects of employee’s lives. 
It incorporates twice daily “wellness walks” 
and covers the cost of a personal trainer to 
lead � ve to six classes per week. The company 
provides an excellent health insurance plan 
so employees can cover themselves and their 
families. In the event of a childcare issue, 
parents can bring their children (and pets) to 
work. Using a heavily corporate subsidized 
canteen service, Intelicare provides fresh 

fruit, vegetables, healthy snacks, sandwiches 
and treats for all employees to purchase at a 
small fraction of the actual cost.

InterKnowlogy
InterKnowlogy relies on its employees 

to be professional, focused, driven and 
enthusiastic about their work. The company 
recognizes this is easier to achieve when 
there is a work-life balance and has instituted 
many policies, programs and bene� ts to help 
employees achieve that balance. These include 
an onsite shower/locker room to encourage 
physical activity, a 40-hour work week, 
monthly sta�  lunches from healthy caterers, 
monthly fun sta�  events, gym membership 
discounts, and fresh fruit daily.

Jazzercise, Inc.
Jazzercise draws on its passion to 

motivate and inspire its employees, instructor 
franchisees and customers to live healthier, 
� tter lives. While its mission to improve 
health and � tness is global, it starts here at 
home in San Diego. The company continually 
encourages � tness as a part of its sta� ’s daily 
life. Since inception Jazzercise has o� ered 
complimentary onsite Jazzercise classes, yoga 
classes, and body sculpting classes. With 
� exible work schedules, employees are able to 
leave the o�  ce for a walk, jog, run, bike, cross-
� t class, or o� site Jazzercise class during the 
workday. In addition, there is a wellness fund 
that is used as an incentive for health and 
� tness challenges throughout the year. 

La Jolla Institute 
for Allergy & Immunology

La Jolla Institute rebranded its wellness 
program in 2014 and it is now called Live 
Well at LJI. Its three year strategy consists 
of awareness, increasing participation and 
analysis and incorporates challenges that 
focus on overall wellness instead of targeting 
speci� c areas. Nutrition, emotional wellbeing, 
� nancial wellness, water consumption, 
and � tness, were just a few of the di� erent 
stages of wellness the challenges were able 
to incorporate. 2015 will be about increasing 
participation by creating more engaging and 
creative challenges.

LifeCORE Fitness
LifeCORE Fitness in Carlsbad employs 

a modest sta�  of 15 employees but provides 
top-of-the-line health and � tness facilities as 
well as other incentives. When LifeCORE 
built an on-site gym, the team began to work 
out together on their lunch. This brought 
the team closer than ever to reach common 
goals that were translated into work tasks. 
Sales increased by 30 percent in 2014. When 
LifeCORE employees were given a full 
kitchen and dining area, employees went 
from dining out � ve days a week to bringing 
healthy foods from home and eating together 
during lunch. Wellness can be now seen in 
work attendance with minimal sick days 
taken and employee retention at 100 percent 
for the last four years.

Love Surf Shop
Luv Surf Shop is committed to health and 

wellness in all aspects of the organization. The 
shop and apparel line were created speci� cally 
for the California active lifestyle. It’s common 
for employees to take “surf breaks” to get in 
exercise and enjoy the San Diego outdoors. 
The fashion company promotes a healthy 
attitude about food, exercise, and body image.

MaintenanceNet, Inc
To support its approach to employee 

wellness, MaintenanceNet carefully to design 
its new headquarters with movable pod-like 
furniture as well as plenty of meeting and 
collaboration space to make communication 
a central part of the work environment. 
Workspaces were installed with natural light 
in mind, and with state-of-the-art wireless 
technology and dual monitor displays. New 
chairs and standing desks were also provided 
to o� er healthy comfort and body support.

MCT Trading, Inc.
MCT considers its greatest asset to be 

its employees. The company realizes that 
everyone has a life outside of work so MCT 
does not encourage overtime. Employees are 
o� ered paid lunches from various downtown 
eateries every day from establishments 
known to have healthy menu options. Weekly 
dinners are also o� ered to employees outside 
of the o�  ce to encourage fun and social 
interaction. To date employee retention is 
100 percent for this progressive organization.

MI Technologies, Inc.
MI Technologies’ multi-year strategy 

consists of bettering the previous quarter’s 
results. The company’s health and wellness 
goals are targeted in detail down to an 
individual basis and support everything from 
nutrition challenges to company league sport 
teams like soccer and basketball. 

Mission Federal 
Credit Union

When beginning their wellness 
program, Mission Federal strove to 
include � ve aspects of wellness to ensure 
there would be something there for 
every individual. The main program, 
Walking Well, has seen an increase in 
participation each time a new challenge is 
launched. Employees from all parts of the 
organization get involved. This integration 
of employees working from numerous sites 
has been one of our biggest challenges. 
Our programs have brought us a long way 
toward resolving the separation issue.

MRC Smart 
Technology Solutions

MRC’s Global Well launched a platform 
to address one of the key company values —
health. Some of the company’s challenges to 
overcome included busy schedules and much 
time spent on the road. But, the focus on 
health and wellness has been consistent and 
thus results are encouraging. Managers and 
employees are losing weight, working out 
together, and a culture of taking lunch time to 
attend the gym, swim, or walk has taken hold.

Multifamily Utility Company, Inc.
When Multifamily Utility Company 

built out its new o�  ce in 2012 it added a 
gym, locker room and showers to allow 
employees to easily be able to go for bike 
rides and runs from the o�  ce before, during 
or after work. It has introduced a number of 
wellness programs that include maternity 
management and newborn health; wellness 
challenges; employee recognition and awards 
focused on wellness achievements.

New Horizons 
Computer Learning Centers 
of Southern California

New Horizons started its wellness 
program by accident. Its very competitive 
CEO bought a Fitbit for himself, and 
randomly started calling out management 
then any sta�  in physical competitions. 
Owning a Fitbit to track ones “steps” 
turned into a companywide competition, 
and eventually into the start of the o�  cial 
wellness program. Now, employees take their 
calls while walking laps around the building.

Peregrine Semiconductor Corp.
Legend has it that Peregrine 

Semiconductor was founded during a 
lunchtime run between the company’s co-
founders. Health and wellness has always 
been an integral part of the Peregrine 
Semiconductor mindset, but it was not until 
2011 that a formal wellness program and 
committee was formed. The “Integrated 
Wellness” program includes a variety of year-
round activities focused on the core areas of 
� tness, nutrition and spirit. From nutritional 
seminars and weekly on-site massage therapy 
to “Active Mondays” workouts, CSA pick-
up, ping-pong tournaments and October 
pumpkin carving contests, there are a 
range of activities that continually engage 
employees in a healthy lifestyle.

San Diego Center 
for Children

The wellness e� orts at San Diego Center 
for Children have an o�  cial name — Live 
for Life. Wellness is one of the organization’s 
core values and its goal is to track sta�  
participation in all Live for Life activities, 
classes and events. This has been challenging 
due to limited resources, and to sta�  ng and 
software changes but the nonpro� t has seen 
its biometrics participation increase by 20 
percent since 2012 and � u shot participation 
increase by 35 percent since 2010.

Shake Smart, Inc.
Shake Smart’s wellness program is a 

product of the culture created as a healthy 
lifestyle company. Shake Smart was created to 
bring healthy food options to San Diego State 
students and faculty that needed it quickly 
and � tting their budgets. The company’s 
entire employee base is comprised of highly 
motivated individuals striving to make 
healthy choices despite their busy and hectic 
lifestyles. That culture has spontaneously 
created many wellness activities that have 
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become important to employees and created 
a “family environment” of holding each other 
accountable to leading healthy lifestyles.

Steven Wendroff CPA
The employees at Steven Wendro�  CPA 

participate in many events such as triathlons, 
century bike events, half marathons and 
5k’s. As a company the goal is to create an 
overall health enhancing work experience 
that promotes improved worker health, 

production and performance and it has seen 
improved retention of healthy employees, 
reduced health care costs, decreased rates 
of illness and absenteeism, and increased 
productivity, and overall happier employees.

Superior Mobile Medics, Inc.
The impact of Superior Mobile Medics’ 

wellness program has been signi� cant and 
the program has been growing every year. 
Turnover is incredibly low for a call center 

environment — it is more than half of the 
national average. Each year the wellness 
program is kicked o�  with an annual bio 
metric screening and health risk assessment. 
Employees can see how their overall health 
is and are provided with suggestions on how 
they can improve. 

Taiyo Yuden Co., LTD
Taiyon Yuden has a wellness committee 

comprised of nine employees over three 

o�  ces in the U.S., including � ve in the San 
Diego o�  ce. The company posts monthly 
newsletters and tip sheets in all three o�  ces, 
and has quarterly wellness workshops with 
a nutritionist as well as holding healthy 
potlucks and salad bar potlucks twice a year. 
Owned by a Japanese company, Taiyon is 
challenged with engaging the expats who 
have transferred to work here. They are 
encouraged to get involved in the local 
program.
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2015 HEALTHIEST COMPANIES
Small-business category

Rank

Company
Address
Website Telephone

Business
description

Nationwide:
•Full-time
employees Key components of strategic wellness plan

Age of
wellness

plan

Annual
wellness
budget

per
employee Incentives utilized

Program
extended
to family
members

Local
executive(s)

Year
established

locally

1
Quality Controlled
Manufacturing Inc.
9429 Abraham Way
Santee 92071
www.qcmfginc.com

619-443-3997 Manufacturing 87 Biometric Screenings, tobacco cessation program, health
coaching, stress/weight management programs, EAP and more 2-5 years $101-250

Cash raffle, prizes, paid
time off, recognition, goods/

gifts
Y Bob Grande 1978

2
SolidProfessor
1495 Pacific Highway, Suite 300
San Diego 92101
www.SolidProfessor.com

619-202-0444 Education 31 Health coaching, tobacco cessation program, physical activity
programs, ergonomic assessments and more 2-5 years $251+ na Y Tony Glockler 2002

3
Great Ecology
1020 Prospect St.
La Jolla 92037
www.greatecology.com

858-750-3201 Ecological
consulting 29 Focus on prevention, health coaching, physical activity

programs, ergonomic assessments and more 2-5 years $51-100 Recognition Y Mark Laska 2001

4
Titan SEO Inc.
10907 Technology Place
San Diego 92127
www.titanseo.com

800-658-7511 Professional
services 22 Health assessments, tobacco cessation incentives/program,

physical activity programs, "lunch and learns" and more 2-5 years $251+ Cash, raffle prizes,
recognition, goods/gifts Y Danny

Shepherd 2004

5
gap intelligence
2448 Historic Decatur Road,
Suite 105
San Diego 92123
www.gapintelligence.com

619-574-1100 Market research 40 Focus on prevention, health coaching, weight mangement
program, wellness challenges and more 2-5 years $101-250 Recognition Y Gary Peterson 2003

Judging process: Companies are evaluated based on the competency of successful corporate wellness programs. The key competencies included
wellness strategy, wellness leadership engagement and culture, wellness programs and initiatives, and program measurement and evaluation.

Companies are assigned a rank based on a score derived from confidential employer surveys.
For information on how to nominate your company, visit www.sdbj.com/bizevents or contact us at 858-277-6359.

Researched by San Diego Business Journal

2015 HEALTHIEST COMPANIES
Medium-business category

Rank

Company
Address
Website Telephone

Business
description

Nationwide:
•Full-time
employees Key components of strategic wellness plan

Age of
wellness

plan

Annual
wellness
budget

per
employee Incentives utilized

Program
extended
to family
members

Local
executive(s)

Year
established

locally

1
Hawthorne Machinery Co.
16945 Camino San Bernardo
San Diego 92127
www.hawthornecat.com

858-674-7024 Heavy machinery 500
Biometric screenings, health assessments, tobacco free
campus, physical actvity programs, weight/sleep/stress/

maternity management programs and more
2-5 years $251+ Raffle prizes, recognition, goods/gifts Y Tee Ness 1956

2
Event Network
9606 Aero Drive, Suite 1000
San Diego 92123
www.eventteam.com

858-222-6100 Retail services 407
Biometric screenings, health coaching, tobacco cessation

program, wellness challenges, ergonomic assessments and
more

5-10 years $251+ Raffle prizes, paid time off,
recognition, goods/gifts Y Larry Gilbert 1999

3
CUSO Financial
Services LP
10150 Meanley Drive
San Diego 92110
www.cusonet.com

858-530-4480 Financial services 271
Biometric screenings , physical activity programs, tobacco free
campus, mobile app. for support and wellness engagement and

more
2-5 years $51-100 Raffle prizes, recognition, goods/gifts,

casual day coupons, trophies Y Valorie Seyfert 1996

4
ResMed
9001 Spectrum Center Blvd.
San Diego 92123
www.resmed.com

858-836-5000 Medical devices 750 Biometric screenings, physical activity programs,weight/sleep/
stress management programs, community outreach and more 2-5 years $101-250

Raffle prizes, recognition, goods/gifts,
reimbursement of Weight Watchers at

work fees
Y Mick Farrell 1989

5
Bill Howe Family of Cos.
9085 Aero Drive, Suite B
San Diego 92123
www.billhowe.com

619-286-6348 Construction/real
estate 149 Biometric screenings , weight/sleep/stress management

programs, tobacco free campus, community outreach and more 2-5 years $101-250 Cash, raffle prizes, PTO, recognition,
goods/gifts Y Bill Howe 1980

5
San Diego County Credit
Union
6545 Sequence Drive
San Diego 92121
www.sdccu.com

877-732-2848 Financial services 553 Biometric screenings, health coaching, tobacco cessation
incentives/programs, physical activity programs and more 2-5 years $251+ Raffle prizes, recognition, goods/gifts Y Teresa Halleck 1938

Judging process: Companies are evaluated based on the competency of successful corporate wellness programs. The key competencies included
wellness strategy, wellness leadership engagement and culture, wellness programs and initiatives, and program measurement and evaluation.

Companies are assigned a rank based on a score derived from confidential employer surveys.
For information on how to nominate your company, visit www.sdbj.com/bizevents or contact us at 858-277-6359.

Researched by San Diego Business Journal

2015 HEALTHIEST COMPANIES
Large-business category

Rank

Company
Address
Website Telephone

Business
description

Nationwide:
•Full-time
employees Key components of strategic wellness plan

Age of
wellness
program

Annual
wellness
budget

per
employee Incentives utilized

Program
extended
to family
members

Local
executive(s)

Year
established

locally

1
Viejas Casino & Resort
5000 Willows Road
Alpine 91901
www.viejas.com

619-445-5400 Hospitality/tourism 1,300
Biometric screenings, weight/disease management
programs, workplace saftey intiatives, ergonomic

assessments and more
2-5 years $101-250 Cash, raffle prizes, paid time off,

recognition, goods/gifts Y Chris Kelley 1991

2
Watkins Manufacturing Corp.
1280 Park Centre Drive
Vista 92081
www.watkinsmfg.com

760-598-6464 Manufacturing 712
Biometric screenings, tobacco cessation programs,

physical activity programs, EAP, nutrition education and
more

5-10 years $251+ Raffle prizes, paid time off, goods/gifts,
gift cards Y Steven M.

Hammock 1986

3
Goodwill Industries of San
Diego County
3663 Rosecrans St.
San Diego 92110
www.sdgoodwill.org

619-225-2200 Nonprofit 1,040
Biometric screenings, health assessments, stress

management tools, physical activity programs, EAP and
more

2-5 years $20-50 Raffle prizes, recognition, goods/gifts Y Michael Rowan 1930

4
Mitchell International
6220 Greenwich Drive
San Diego 92122
www.mitchell.com

858-368-7950 High technology 1,300
Biometric screenings, sleep/stress/weight/ mangement,
physical activity programs, EAP, ergonomic assessments

and more
5-10 years $101-250 Raffle prizes, recognition, goods/gifts,

higher level of medical plans Y Alex Sun 1946

5
ConAm Management Corp.
3990 Ruffin Road, Suite 100
San Diego 92123
www.conam.com

858-614-7200 Property management 1,447
Biometric screenings, health coaching, tobacco-free
campus, physical activity programs, EAP, community

outreach and more
2-5 years $20-50 Raffle prizes, recognition, goods/gifts,

higher level of medical plans Y Rob Singh
Robert Svatos 1975

Judging process: Companies are evaluated based on the competency of successful corporate wellness programs. The key competencies included
wellness strategy, wellness leadership engagement and culture, wellness programs and initiatives, and program measurement and evaluation.

Companies are assigned a rank based on a score derived from confidential employer surveys.
For information on how to nominate your company, visit www.sdbj.com/bizevents or contact us at 858-277-6359.

Researched by San Diego Business Journal

2015 Healthiest Companies
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5
San Diego County Credit
Union
6545 Sequence Drive
San Diego 92121
www.sdccu.com

877-732-2848 Financial services 553 Biometric screenings, health coaching, tobacco cessation
incentives/programs, physical activity programs and more 2-5 years $251+ Raffle prizes, recognition, goods/gifts Y Teresa Halleck 1938



continued from page 22

The Chopra Center 
for Wellbeing

The Chopra Center is in the business of 
preventative health care. As is quite often 
the case for health care providers, so much 
attention goes to the wellbeing of guests, 
patients and customers that those care givers 
end up putting themselves last. In January of 
2015, The Chopra Center launched its � rst 
ever employee wellness program designed 
around Dr. Deepak Chopra’s best-selling 
book, “Grow Younger, Live Longer” which 
serves as the perfect 10-step guide around 
which to build a holistic wellness program.

The Honest Kitchen
The Honest Kitchen places a high 

priority on work/life balance, with a focus on 
encouraging healthy living. The San Diego 
o�  ce is dog friendly, which helps keep a fun 
o�  ce culture and promotes regular exercise 
breaks during the day. In-o�  ce perks include 
twice weekly workouts during o�  ce hours, 
two company-owned bikes for employees’ 
personal use, a bi-monthly CSA box delivered 
to the o�  ce, monthly employee chair 
massages and reimbursement for � tness 
memberships and classes.

The Ken Blanchard 
Companies

Having a successful wellness program at 
The Ken Blanchard Companies has rewarded 
the organization for the past two years with 
having a premium rate pass for 2014 and 
2015 from its health providers. Each year the 
participation in the My Health Assessment 
has grown and the continued participation 
has resulted in multiple years of successful 
renewals for the company’s lowered health 
bene� t premiums. 

The Leventhal Law Firm, APC
The Leventhal Law wellness program 

has had a signi� cant and positive impact 
on the productivity and overall health of its 
employees. By providing free access to the 
services of a � tness center, free massage 
services, free energy medicine and body work 
services, healthy foods, and a comprehensive 
EAP, the company’s employees have been able 
to maintain their � tness routines, experiment 
with di� erent � tness classes and new forms 
of exercise, and deal with their personal 
and professional stresses in an e� ective and 
healthy manner.

Tourmaline Labs, Inc.
Tourmaline Labs, Inc strives to provide 

a healthy work environment and promotes a 
healthy lifestyle for its employees. Among the 
many healthy activities Tourmaline provides 
every working station with a “water of the 
day” that is accompanied with either lemon, 
cucumber, mint or cantaloupe to ensure 
employees stay hydrated and refreshed. The 
company recently implemented produce 
plants instead of normal o�  ce plants and 
currently has strawberry’s growing right 
next to desks as well as basil, mint, lemon 
balm, and chamomile.

TriTech Software Systems
TriTech has fostered a culture of health 

for more than a decade. The company has 
a wellness committee with members in 
each location, as well as remote members. 
Wellness events during work time include 
biometric screenings, � u shots, and a “Poker 
Walk” where employees are encouraged to 
get up and walk around the building each day 
of a speci� ed week. Some employees in the 
San Diego o�  ce play in a co-ed football team 
and others volunteer at Feed America.

Underground 
Elephant

Underground Elephant’s focus on the 
company culture and wellness of employees 
has led to increased employee productivity 
and positive morale. The company retains a 
unique on-site development coach/counselor 
who meets with everyone individually each 
month to talk about work, obstacles, and life 
guidance. Unlimited PTO is available for 
salaried employees. The company also has 
employee culture awards and recognitions. 
On a yearly basis, Underground Elephant 
will acknowledge individual employees based 
on performance.

VAVi Sport and Social
Encouraging employees to take the time 

and outline their yearly personal wellness 
goals has been the key to success of VAVI’s 
wellness program. By incorporating these 
goals into the annual review process it 
holds people accountable for achieving their 
objectives. Employees are encouraged to 
participate in sports leagues as well as � tness 
classes and training clubs. VAVI is committed 
to its employees maintaining a work-life 
balance that consists of proper prioritizing 
between career and health.
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West Health
West Health’s mission is to transform 

health care delivery by making high-quality 
health care more accessible and less costly. 
The company understands that its employees 
must focus on their own health in order to 
be engaged health care consumers. With 
preventive care and education playing such 
a large role in cost savings, wellness has 
become an important and natural focus for the 
organization. In the fall of 2013 West Health 
developed a three year bene� t strategy with 

health management as a critical component, 
then launched its wellness program entitled 
“Live West” which has played a critical role 
in changing the day-to-day culture into one 
focused on healthy living.

WIS International
The wellness program at WIS 

International has made a major impact on 
how employees use their insurance. In the 
past, employees had not paid great attention 
to pricing until they saw the cost di� erential 

their health status made. Allowing employees 
to take the initiative in their health, and 
be rewarded by o� ering a lower premium 
contribution, has been a signi� cant bene� t to 
both the company and individuals.

Wright Brothers, Inc.
Wright Brothers, Inc.’s wellness program 

contains two key components: providing top 
of the line health care plans to all full-time 
employees and a commitment to proactive 
care by � nding ways to weave wellness into 

the everyday activities at work. A key result 
is that sta�  rarely takes sick days. In the last 
two years, employees have averaged less than 
two sick days per year per employee, despite 
being allowed up to 10 paid sick days.
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2015 HEALTHIEST COMPANIES
Mega-business category

Rank

Company
Address
Website Telephone

Business
description

Nationwide:
•Full-time
employees Key components of strategic wellness plan

Age of
wellness

plan

Annual
wellness
budget

per
employee Incentives utilized

Program
extended
to family
members

Local
executive(s)

Year
established

locally

1
County of San Diego
5530 Overland Avenue
San Diego 92123
www.sdcounty.ca.gov

858-694-3709 Government agency/
municipality 17,000 Biometric screenings, health coaching, disease/ stress/ sleep/

weight management programs, EAP and more 2-5 years $20-50
Cash, raffle prizes,

personal recognition,
goods/gifts

Y
Walter Ekard

Helen Robbins-
Meyer

1850

2
ViaSat Inc.
6155 El Camino Real
Carlsbad 92009
www.viasat.com

760-893-1314 High technology 3,276 Biometric screenings, focus on prevention, physical activity
programs, workplace safety intiatives and more 5-10 years $20-50

Contribution differential-
participation based, raffle
prizes, recognition, goods/

gifts

Y Mark Dankberg 1986

3
Qualcomm Inc.
5775 Morehouse Drive
San Diego 92121
www.qualcomm.com

858-658-4291 Telecommunication 18,240 Biometric screenings, nutrition education, tobacco cessation
incentives/programs, wellness challenges and more 5-10 years no budget

Raffle prizes, paid time off,
recognition, donations to

charity of choice
Y Steve Mollenkopf 1985

4
Welk Hospitality Group Inc.
300 Rancheros Drive, Suite 450
San Marcos 92069
www.welkresorts.com

760-580-2538 Hospitality/tourism 1,561 Biometric screenings, health coaching, work life balance policies/
support, EAP, community outreach and more 2-5 years $251+

Contribution differential -
participation based, raffle
prizes, recognition, goods/

gifts

Y Jonathan
Fredricks 1964

Judging process: Companies are evaluated based on the competency of successful corporate wellness programs. The key competencies included
wellness strategy, wellness leadership engagement and culture, wellness programs and initiatives, and program measurement and evaluation.

Companies are assigned a rank based on a score derived from confidential employer surveys.
For information on how to nominate your company, visit www.sdbj.com/bizevents or contact us at 858-277-6359.

Researched by San Diego Business Journal

2015 HEALTHIEST COMPANIES
Businesses headquarted outside San Diego County

Rank

Company
Address
Website Telephone

Business
description

Nationwide:
•Full-time
employees

Key components of strategic wellness
plan

Age of
wellness
program

Annual
wellness
budget

per
employee Incentives utilized

Program
extended
to family
members

Local
executive(s)

Year
established

locally

1
Harrah's Resort Southern California
777 Harrah's Rincon Way
Valley Center 92082
www.harrahs.com

760-751-3100 Hospitality/tourism 1,350
Biometric screenings, tobacco cessation

program, sleep/stress/weight management
programs, EAP, sports clubs and more

2-5 years $251+ Raffle prizes, recognition, goods/
gifts, total return credits Y Janet Beronio 2002

2
MUFG Union Bank
530 B St.
San Diego 92101
www.unionbank.com

415-765-3208 Financial services 11,859
Biometric screenings, health assessments,
physical activity programs, EAP, community

outreach and more
5-10 years $101-250 Cash, raffle prizes, recognition,

goods/gifts Y Masashi Oka 1864

3
AKT CPAs and Business Consultants LLP
7676 Hazard Center Drive, Suite 1300
San Diego 92108
www.aktcpa.com

619-810-4940 Financial services 257
Biometric screenings, tobacco cessation

program, physical activity programs, maternity
management/newborn health, and more

2-5 years $101-250 Recognition, goods/gifts Y

Ronald
Mitchell
Stephen
Tatone

1949

4
McCarthy Building Cos.
9275 Sky Park Court, Suite 200
San Diego 92123
www.mccarthy.com

858-784-0347 Construction/real
estate 1,800

Biometric screenings, focus on prevention,
tobacco cessation program, physical activity

programs, financial wellness and more
2-5 years $251+

Cash, raffle prizes, recognition,
goods/gifts, Amazon gift cards,
premium holiday, vitality bucks

Y Robert Betz 1864

5
JLL
4747 Executive Drive, Suite 400
San Diego 92121
www.jll.com

858-410-1200
Brokerage firm/
commercial real

estate
15,900

Biometric screenings, physical activity programs,
nutrition education, community outreach, "lunch

and learns" and more
2-5 years $51-100 Contribution differential both

participation and outcome based N Jenee San
Filippo 1994

Judging process: Companies are evaluated based on the competency of successful corporate wellness programs. The key competencies included
wellness strategy, wellness leadership engagement and culture, wellness programs and initiatives, and program measurement and evaluation.

Companies are assigned a rank based on a score derived from confidential employer surveys.
For information on how to nominate your company, visit www.sdbj.com/bizevents or contact us at 858-277-6359.

Researched by San Diego Business Journal

2015 HEALTHIEST COMPANIES
Service Provider category

Rank

Company
Address
Website Telephone

Business
description

Nationwide:
•Full-time
employees Key components of strategic wellness plan

Age of
wellness

plan

Annual
wellness
budget

per
employee Incentives utilized

Program
extended
to family
members

Local
executive(s)

Year
established

locally

1
American Council on Exercise
4851 Paramount Drive
San Diego 92123
www.acefitness.org

858-380-3822 Nonprofit 81 Biometric screenings, health coaching, physical activity
programs, tobacco free campus, EAP and more 2-5 years $251+ Raffle prizes, recognition,

goods/gifts Y Scott
Goudeseune 1985

2
Sonic Boom Wellness
5963 La Place Court, Suite 100
Carlsbad 92008
www.sonicboomwellness.com

760-438-1600 Wellness 35 Biometric screenings, health assessments, communitty outreach,
ergonomic assessments, EAP and more 5-10 years $251+ Raffle prizes, paid time off,

recognition, goods/gifts Y Danna Korn
Bryan Van Noy 2007

3
Medimpact Healthcare Systems
10181 Scripps Gateway Court
San Diego 92131
www.medimpact.com

858-945-0964 Health care 1,129
Biometric screenings, physical activity programs, nutrition

education, workplace safety intiatives, community outreach and
more

less than 2
years $101-250 Contribution differential,

recognition, goods/gifts Y Fred Howe 1989

4
Lockton Insurance Brokers LLC
4275 Executive Square, Suite 600
La Jolla 92037
www.lockton.com

858-587-3100 Insurance broker 3,540 Biometric screenings, health assesments, stress management,
health coaching, wellness challenges and more 2-5 years $251+

Contribution differential both
outcome and participation
based, raffle prizes, goods/

gifts

Y James Skeen 2002

5
Willis Insurance Services of
California Inc.
4250 Executive Square, Suite 200
La Jolla 92037
www.willis.com

858-678-2000 Insurance broker/
consulting 6,460 Biometric screenings, health assessments, EAP, "lunch and

learns", stress mangement and more 2-5 years $251+

Cash, contribution
differential - participation
and outcome based, raffle
prizes, recognition, goods/

gifts, gift cards

Y Linde Hotchkiss 1965

Judging process: Companies are evaluated based on the competency of successful corporate wellness programs. The key competencies included
wellness strategy, wellness leadership engagement and culture, wellness programs and initiatives, and program measurement and evaluation.

Companies are assigned a rank based on a score derived from confidential employer surveys.
For information on how to nominate your company, visit www.sdbj.com/bizevents or contact us at 858-277-6359.

Researched by San Diego Business Journal
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Nominations Now Open!

Presented by

Gold Sponsors

Healthcare  
Champions
September 3, 2015 • 4:00 - 7:00 p.m.
4:00 - 5:00 p.m. Networking 
5:00 - 6:00 p.m. Awards Program 
6:00 - 7:00 p.m. Networking

Special Networking Reception and Awards Program  
with hosted hors d’oeuvres and no host bar

Every day heroic acts, steadfast dedication, extraordinary service and 
professionalism are seen frequently in our community. The San Diego Business 
Journal 2015 Healthcare Champions Awards honors individuals within the San 
Diego community who have demonstrated exceptional leadership and innovation in 
the rapidly changing health care industry. 

Categories:
• Community Leader • Company CEO or President - Medical  
• Company CEO or President - Service Provider • Company Executive 
• Emergency Medicine • Health Care Educator
• Health Care Entrepreneur • Health Care Innovation • Health Care IT 
• Nurse • Physician • Wellness - Medical • Wellness - Service Provider

Nomination Deadline: July 20, 2015

Order tickets online at: http://www.
sdbj.com/bizevents/

Ticket price includes a 26-week subscription to the 
San Diego Business Journal ($15.00 allocated to the 
subscription). Current subscribers may gift their 26-
week subscription to a colleague.

Event Information: Contact the 
Events Department at 858.277.6395

35th Anniversary Celebration
Thursday

August 20, 2015
5:30-8:30 p.m. 

U.S.S. Midway Museum
910 N Harbor Dr.
San Diego 92101

Come celebrate with us as the San Diego Business Journal turns 35!  
This event promises to be THE must-attend event of the year!

This celebration will include the Who’s Who in San Diego Businesses:  
business executives, community leaders, past winners of SDBJ events, 

clients, sponsors and SDBJ staff.

Order tickets online at: www.sdbj.com/bizevents/

For event information: Contact the Events Department at 858.277.6359

Sponsors
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San Diego Business Journal’s sixth annual Healthiest Companies awards event was held at 
the Paradise Point Resort & Spa on May 7, 2015. A crowd of 440 guests representing companies 
from throughout San Diego celebrated organizations for their innovative and comprehensive 
health and wellness programs. Highlighting the event was a special Lifetime Achievement 
Award presented to Dr. Lee Rice, founder of the Lifewellness Institute. Joining the San Diego 
Business Journal in hosting the event was founding title sponsor HUB International | Intercare 
Insurance Solutions, along with gold sponsors Kaiser Permanente, Tri-City Medical Center, 
United Concordia Dental, and in association with Brainard Strategy.

Amy Wimer, Associate 
Publ isher,  San Diego 
Business Journal

First Place Winner, Rising 
Star, The Control Group

First Place Winner, Large 
Company, Viejas Casino & 
Resort

First Place Winner, Mega 
Company, County of San 
Diego

First Place Winner, Service 
Provider, American Council 
on Exercise

First Place Winner, Medium 
Company,  Hawthor ne 
Machinery Co.

Winners McCarthy Building Company; Mitchell International, Inc.; ResMed; 
Titan SEO; Lockton Companies; Welk Resorts Group Inc.; and Maggie 
Osburn, Title Sponsor HUB International | Intercare Insurance Solutions

Armon Mills, President & Publisher, San Diego Business Journal; 
Richard Israel, National MS Society; Rodger Dougherty, Gold 
Sponsor Kaiser Permanente; and Nels Jensen, Editor-in-Chief, San 
Diego Business Journal 

Winners: AKT CPAs and Business Consultants; MedImpact Healthcare 
Systems, Inc.; InterKnowlogy; CUSO Financial Services, LP; Qualcomm 
Incorporated; and Goodwill Industries of San Diego County

Armon Mills, President & Publisher, San Diego Business Journal; Maggie Osburn, 
Title Sponsor Hub International/Intercare Insurance Solutions; Dr. Lee Rice, Lifetime 
Achievement Award Recipient; and Reo Carr, Executive Editor, San Diego Business 
Journal

Mark Skawinski, Gold Sponsor United Concordia Dental; Winners: ViaSat, Inc.; 
Watkins Manufacturing Corporation; Event Network, Inc.; Sonic Boom Wellness; 
SolidProfessor; MUFG Union Bank, N.A. 

Isabel Escalle, Gold Sponsor Tri-City Medical Center; Winners: JLL; 
ConAm Management Corporation; San Diego County Credit Union; 
Bill Howe Family of Companies; Willis Insurance Services of California, 
Inc.; and gap intelligence

First Place Winner Small 
Company, Quality Controlled 
Manufacturing Inc.

First Place Winner, Company 
Headquartered Outside 
San Diego, Harrah’s Resort 
Southern California

San Diego Business Journal EventON THE SCENE

Photos by Bob Thompson, Fotowerks. Additional photos from the event are at the following link: http://fotowerkssd.smugmug.com. 
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