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The concept of sustainability has become woven into 
the global consciousness and is now a common part of the 
vernacular, but what does it actually mean to organizations 
and individuals?  

The � rst de� nition in the dictionary is “keep in existence; 
maintain.” For business, though, maintaining is not the 
objective. A business has to grow to stay in existence, and 
not just grow, but thrive while managing its � nancial, 
social and environmental risks. This is often referred to as 
“pro� ts, people and the planet” or the “triple bottom line.”

Glen Schmidt, president of San Diego-based Schmidt 
Design Group said his preferred de� nition of sustainability 
is the 1987 United Nations Brundtland Commission’s de� -
nition which is “meeting the needs of the present without 
compromising the ability of future generations to meet 
their own needs.” 

Schmidt, who graduated with a degree in environmental 
planning and management from UC Davis in the early 1980s, 
was ahead of the curve on the concept of sustainability. 

■ By Stephanie R. Glidden
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Solar

Sustainability

Financing Solar 
Projects for 
Commercial Building 
Owners & Commercial 
Income Properties

■ By Kevin Weinberg

“It’s not in the budget.”
“We don’t want to impact our 

ability to expand and purchase/
lease new equipment.”

“If it doesn’t have a payback of 
one and a half years, we’re not doing 
the project.”

“I don’t pay for electricity, my 
tenants do.”

Since the implementation of the 
Investment Tax Credit in 2006, the 
cost to install solar has dropped 
more than 73 percent.1 If California 
was a nation, it would rank sixth 

State of California 
Seeks Innovative Ideas 
for Sustainability

Registration has begun for a 
statewide contest, the Green Gov 
Challenge, that will pay out $25,000 
for new and innovative ideas to help 
the State of California become more 
sustainable. One of the identi� ed 
problems throughout state govern-
ment is � nding better ways to share 
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Profi ts, People and the Planet  
or the Triple Bottom Line

■ By Chuck Colgan

As the sizzling days of summer per-
sist into the fall, business owners and 
property managers throughout South-
ern California continue seeking ways 
to reduce escalating electricity costs 
for air-conditioning and refrigeration 
while utilities struggle to meet the 
region’s increasing cooling demands.

When it’s hot outside, air-condi-
tioning (AC) is close to 50 percent of 
an average commercial building’s elec-
trical costs, while at facilities with ad-
ditional cooling needs, such as grocery 
stores or refrigerated food processing 
plants, electrical costs rise even higher. 

Ice to Energy: Keeping Buildings Cool 
While Cutting Energy Costs

Center for Sustainable Energy Spotlights Unique Thermal 
Energy Storage Strategies

Photo credit: Ice Energy
Ice Energy’s system freezes 450 gallons of water at night to offset daytime air-conditioning.

Photo courtesy of the San Dieguito River Valley Conservancy
The Birdwing Open Air Classroom at the San Dieguito Lagoon, completed in May 2014 and part of the San Dieguito River Conservancy’s 
education outreach. 
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Profi ts:

“I like to joke that I was right in 
step with the current trend, just 20 
years too early,” Schmidt said. “My 
grandfather was an artist and inspired 
me to pursue the aesthetics and beauty 
of nature and design.” 

Indeed, his com-
pany has been hon-
ored with more than 
100 awards for de-
sign and technical 
excellence during 
the past 32 years. 
Schmidt is a recog-

nized leader in promoting the use of 
drought-tolerant and native plant ma-
terials, and actively promotes sustain-
able design and water conservation.

Trish Boaz, ex-
ecutive director of 
the San Dieguito 
River Valley Con-
servancy said sus-
tainability is “mak-
ing sure we are uti-
lizing our resources 
today in a way that 

is not wasteful and that they will be 
preserved for the future — and it is a 
never-ending job.” Boaz has been the 
executive director for the San Dieguito 
River Valley Conservancy (SDRVC) 
for three years and brings more than 
25 years in conservation and environ-

mental knowledge to the Conservancy 
from her previous work at the County 
of San Diego Department of Parks and 
Recreation. 

The SDRVC is a nonpro� t conser-
vancy dedicated to sustainable man-
agement of the natural resources of 
the San Dieguito Watershed. 

Boaz re� ected on whether the need 
to preserve and maintain is in opposi-
tion to the need of business and society 
to grow and said “No, they are not in 
opposition, for me, sustainability is 

environmental, social and economic. 
I don’t think you can be sustainable 
without touching all those areas.” 

 Boaz said when you balance the 
need for continued growth against 
sustainability; you need to o� set that 
with growth in a way that isn’t waste-
ful. She gave an example of the Lead-
ership in Energy and Environmental 
Design (LEED) certi� cation that is a 
set of rating systems for the design, 
construction, operation, and mainte-
nance of green buildings, homes, and 

neighborhoods.
Shaun Halvax, 

the environmental 
manager for BAE 
Systems San Diego 
Ship Repair agreed 
that existence and 
maintenance are not 

in opposition to growth when talking 
about sustainability. “At the shipyard, 
we de� ne sustainability as ensuring 
that natural resources and the envi-
ronment are maintained for future 
generations while supporting business 
growth and success,” Halvax said. “In 
our business, we know that the Navy 

ships we repair are not going away; in 
fact, the number of them is growing in 
San Diego. The better we can control 
our impact on natural resources while 
performing repair work, the better 
o�  our community and businesses are 
for this important part of our region’s 
economy.”

All three organizations gave 
examples of producing and working 
sustainability. For Schmidt, it is the 
soul of his company. His company’s 
credo is “positive change through 
design.” In 2012, Schmidt collaborated 
with Stone Brewing Co. World Bistro 
& Gardens owner Greg Koch and 
architect Andy Kjellberg to design the 
hardscape, landscape and irrigation 
for outdoor seating and beer gardens 
at this restaurant and craft brewery 
in Escondido. Most of the one-acre 
of gardens are within a stormwater 
detention basin. The whole site takes 
advantage of low impact development, 
low-water irrigation, as well as other 
water-conservation methods, native 
plantings, edible landscaping, the use 
of the detention basin as a focal point, 
and the use of reused and salvaged 
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THE TIME TO

GO SOLAR 
is NOW!!!

Why?  
Because the rules  

are about to change!
Find out more:
858-222-0262

AWARD-WINNING EXCELLENCE

Photos courtesy of the San Dieguito River Valley Conservancy
The San Dieguito River Conservancy and the River Park purchased 232 acres of Bernardo Mountain that is open for hiking, biking and 
equestrian use. Inset photo: The egret, mascot of the San Dieguito River Conservancy � ying over a lagoon.

Photo courtesy of John Durant Photography
Stone Brewing World Bistro and Gardens.

Trish Boaz

Shaun Halvax

Glen Schmidt
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For utilities, commercial building 
AC is among the most expensive end 
uses to serve. Electrical demand for 
AC is highly variable, seasonal and 
creates high demand during midday 
and late afternoon. At the same time, 
refrigeration units require enormous 
amounts of uninterrupted power — a 
single supermarket freezer can use 
as much electricity in a day as three 
typical California households.

Thermal Energy Storage Solutions
Most U.S. commercial buildings (up 

to 95 percent) are too small to justify 
central plants for cooling and refrig-
eration. For AC, they typically rely on 
multiple rooftop units that operate on 
a much smaller scale but consume a 
large amount of energy. Cold storage 
requires additional power-sucking 
refrigeration units. Both systems are 
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nology and centrally controlled, by the 
manufacturer or the utility, to reduce 
grid pressures during periods of peak 
electricity demand almost instanta-
neously. 

“These new systems perform best 
and o� set the most electricity as out-
door temperatures rise, exactly the 
opposite of how traditional AC and 
refrigeration units operate,” Hart said. 

Ice TES Air-conditioning
Most Southern Californians know 

that when you turn up the AC, your 
utility bill goes up, but for commercial 
users it goes up even higher because 
they pay monthly electricity demand 
charges based on their highest usage, 
or peak demand. In San Diego, peak 
demand drives energy costs from about 
$20 per kilowatt (kW) at low demand 
periods to $42 per kW during high 
demand periods.

The Ice Bear, at about the size of 
an extra-large home freezer, attaches 
directly to almost any commercial 

direct-expansion air-conditioning 
system; common for small to mid-sized 
buildings as a retro� t or during new 
construction. It can directly o� set an 
average of six kilowatts of peak de-
mand for a minimum of six hours daily, 
shifting 36 kilowatt-hours of on-peak 
load to o� -peak hours, according to 
Greg Miller, Ice Energy’s executive 
vice president for market development.

“At night, the Ice Bear pumps a 
refrigerant through its copper coils to 
freeze 450 gallons of water that is stored 
until its cooling energy is needed,” Mill-
er said. “As daytime temperatures rise, 
the system shuts o�  the air conditioner 
compressor and replaces the cooling 
with the slowly melting supply of ice, 
reducing peak demand consumption.”

highly ine�  cient during hot daytime 
hours, drawing the most electricity 
when utility costs are the highest.

But this situation is changing. Two 
California companies have developed 
systems that provide innovative and 
cost-e� ective means of reducing the 
daytime electrical demands of air con-
ditioners and refrigeration units. 

Ice Energy in Santa Barbara o� ers 
the Ice Bear, a plug-and-play addition 
for packaged rooftop AC systems; and 
Richmond-based Axiom Exergy man-
ufactures the Refrigeration Battery 
for o� setting the power needs of cold 
storage systems. Both make ice at night 
when electricity costs are lowest and 
use the stored ice during the day for 
cooling, a process called ice thermal 
energy storage (TES). 

Bene� ts to the Grid
In addition to reducing utility costs 

through shifting a business’s electrical 
demand for cooling to nighttime, ice 
TES technologies also provide bene-
� ts to the grid, according to Jonathan 
Hart, a project associate at the Center 
for Sustainable Energy in San Diego. 

”These new systems will allow util-
ities to gain higher e�  ciency without 
having to install additional generation 
capacity, yet do not require direct con-
nection to the grid as do most other 
energy storage systems,” Hart said. 

Hart explained that ice TES units 
at various locations can be connected 
via smart grid communications tech-

These new systems will 

allow utilities to gain higher 

e�  ciency without having to 

install additional generation 

capacity, yet do not require 

direct connection to the grid as 

do most other energy storage 

systems.  

Most Southern Californians 

know that when you turn up 

the AC, your utility bill goes 

up, but for commercial users it 

goes up even higher because 

they pay monthly electricity 

demand charges based on their 

highest usage, or peak demand.   

No-cost online technology assessment and follow-up  
engineering consultation tailored to your unique business needs

Find out at energycenter.org/assessment

Reduce emissions

Attract eco-conscious 
customers

Lower utility bills

Receive rebates 
and tax credit

Which clean energy solution 
is right for your business?

Photo credit: Axiom Energy
Axiom Exergy’s battery connects to 
existing refrigeration systems to reduce 
peak electricity costs.
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Solar:

in the world in installed solar ener-
gy capacity.2 Investors and � nancial 
institutions have ‘pivoted’ to provide 
� nancing mechanisms to make solar 
work — even for small businesses.

Examples of � nancing available for 
commercial solar power systems 
(many with no money out of pock-
et and no impact on your balance 
sheet):

PPA (Power Purchase Agree-
ment) — The PPA provider sells 
you electricity at a lower cost by 
installing solar at your facility. This 
may include carports and/or the roof 
of your building. The PPA provider 
pays for and maintains the system.

E�  ciency Loan – E�  ciency loans 
are specialized � nancing with typical 
interest rates between 5 percent and 
8 percent. PACE3 (Property Assessed 
Clean Energy Financing) allows 
building owners to � nance up to 10 to 
20 percent of their property value to 
pay for solar for up to 20 years. PACE  
also allows other energy e�  ciency 
measures such as HVAC, boiler and 
lighting upgrades. 

Lease – There are two � avors of 
leases — a “standard” and a “true” lease. 
With a “standard” lease you receive the 
federal tax credit and state and federal 
depreciation bene� ts. With a “true” 
lease, the lease company takes the tax 
bene� ts and provides you a lower pay-
ment. Typically leases are between sev-
en and 10 years and can provide better 
cash � ow than a 10-year loan.

Which � nancing option is best?
Every company is di� erent, it is 

best to sit down with someone quali� ed 
to help you evaluate your options. Here 
are some guidelines:

You don’t want to impact your 
company’s cash � ow — A PPA doesn’t 
show up on your books or impact your 

Submitted by Baker Electric Solar
Kevin Weinberg is a senior commercial solar project engineer with Baker Electric
www.Baker-electric.com 
760.745.2001 • 1298 Paci� c Oaks Place, Escondido, CA 92029

borrowing ability. In many cases it may 
improve your borrowing ability. Some 
PPA providers have buyout options 
after � ve years. Typically, you’re cash-
� ow positive in the � rst year. 

You want to realize savings im-
mediately — A PPA, solar lease or a 
20-year PACE loan in many cases will 
provide you a positive cash-� ow from 
year one, with no cost out of pocket.

You want a quick payback (one 
and a half years) — You could save 
now with a PPA, if you’re ok with 
not owning the system. Otherwise a 
long-term loan is the best choice for 
a quick cash-� ow. Your best payback 
for solar is cash — and even cash deals 
land somewhere between four and a 
half and six years for most “for-pro� t 
businesses.”

You don’t pay for electricity, 
your tenants do — Installing solar 
may allow you to increase your net 
operating income (NOI). This can be 
done by reducing your common area 
electricity costs or by reducing your 
tenant’s electric bills, then increasing 
lease amounts by a percentage of the 
savings. Your tenants are happy to pay 
a little bit more to help o� set the cost 
of solar, and they still bene� t with a net 
savings. It’s a win-win. You win with 
a higher NOI, higher property value, 
and a more desirable building.

A quali� ed commercial solar con-
tractor such as Baker Electric Solar can 
help you evaluate � nancing options, 
taking a lot of the guesswork out of 
the process. It’s also a good way to 
� nd out who the quali� ed contractors 
are. Many finance companies will 
only work with proven and reputable 
installers that use proven and quality 
products.

1http://www.seia.org/research-resources/solar-industry-data
2http://www.seia.org/research-resources/california-now-6th-globally-installed-solar-capacity
3http://energycenter.org/policy/property-assessed-clean-energy-pace for more information about 
PACE

PACE (Property Assessed 

Clean Energy Financing) 

allows building owners to 

� nance up to 10 to 20 percent 

of their property value to pay 

for solar for up to 20 years. 

If California was a nation, it 

would rank sixth in the world in 

installed solar energy capacity. 

Photo courtesy of Baker Electric Solar
Baker Electric corporate offices, Escondido, California.

Photo courtesy of Baker Electric Solar
Mountain West Real Estate, Chula Vista, 
California, rooftop solar installation.

Photo courtesy of Baker Electric Solar
San Diego Fluids, San Diego, California.  Air conditioning panel (left) with inverters for roof 
top solar installation (four boxes on the right).
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materials. The planting palette includes 
wetland species and edible plants. The 
project achieved the Sustainable Sites 
Initiative (SITES) certification. SITES 
is the first national rating system for 
sustainable landscapes with or without 
a building and the restaurant is one of 
the first sites worldwide to attain the 
certification through this program.

Boaz said the Conservancy, among 
many other efforts, works to encour-
age developers and communities to 
replace nonporous pavement with 
porous pavement so it doesn’t impact 
the watershed negatively. Jess Norton, 
the Conservancy’s conservation man-
ager, launched a restoration project 
throughout the watershed to replace 
invasive plants with native plants. 

Halvax at BAE Systems said the 
1,700 employee company has invested 
in its employees and the Barrio Logan 
community by creating alternative 
parking solutions. It leased 300 park-

ing spaces at the Bayfront San Diego 
Hilton and provides shuttle service 
between the shipyard and the hotel. 
In addition, the company provides bus 
service from South Bay, van pools to 
North County and has created more 
time between shift changes. This 
solution could remove about 450 cars 
from the immediate vicinity. The com-
pany estimates this may result in a 26 
percent reduction in traffic, less stress 
for the employees and residents alike. 

Boaz concluded with this thought, 
“Everyone needs to take responsibility.”

Jess Norton, the Conser-

vancy’s conservation manager, 

launched a restoration project 

throughout the watershed to 

replace invasive plants with 

native plants.

San Diego Food Bank
San Diego, CA

Begin your path to 
Net Zero by installing solar with 

Baker Electric’s Commercial Solar Group

Contact our Commercial Solar Group and start saving today

• The right  nancing options - loans, leases, and PPAs 

• Become more energy independent

• Hedge against rising electricity rates

• Reduce your monthly utility bills

We
Deliver
Energy
Through
People®

Serving Southern California Since 1938
1298 Paci c Oaks Place, Escondido, CA 92029 | www.baker-electric.com

Photo courtesy of the San Dieguito River Valley Conservancy
A recent education event funded by a grant from the City of Solana Beach where 150 children from the Del Sol Boys and Girls Club learned 
about the importance of the natural and cultural resources in the San Dieguito River watershed. 

Photo courtesy of the San Dieguito River Valley Conservancy
Trish Boaz, executive director of the San Dieguito River Conservancy, far left, at a recent 
corporate volunteer event with Stantec Consulting Services at Crest Canyon near the San 
Dieguito Lagoon.
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including SDG&E. 
Robbins said the company is in the 

process of installing its first full-scale 
system later this year at a major super-
market in California. They also have 
plans to install 25 or more systems for 
multiple supermarket chains in 2016.

Making the Connection
While businesses generally do not 

consider air-conditioning or refrig-
eration upgrades until their units are 
due for replacement, the various utility 
programs, attractive offers made by 
manufacturers, and state rebates, make 
ice TES technologies worth consider-
ing sooner to reduce electrical load. The 
California Self-Generation Incentive 
Program (SGIP) will cover up to 60 
percent of project costs for eligible ice 
TES systems. To further reduce up-
front costs, businesses can use property 
assessed clean energy (PACE) financing 
or other green lending options.

The Center for Sustainable Ener-
gy will assist in evaluating business 
energy needs and opportunities for 
applying ice TES and a wide range 
of other clean energy solutions. As a  
first step, the center offers a 
Clean Energ y Assessment at  
www.energycenter.org/assessment.

condensers and compressors to be shut 
off while keeping products cold. It can 
shift more than 100 kW of load for four 
to six hours daily, according to Amrit 
Robbins, Axiom Exergy’s co-founder 
and president.

“Refrigeration for supermarkets and 
cold storage facilities is a mission-crit-
ical part of their operations that pro-
duces electricity loads that until today 
could not be adjusted based on grid con-
ditions or utility prices,” Robbins said. 
“This old paradigm of refrigeration 
energy use is completely incompatible 
with utility time-of-use rates and results 
in very high energy costs.”

In addition to load shifting, Axiom 
Exergy’s system also can serve as a 
backup cooling system to keep food 
cold during power outages — an even 
more important feature for some stores. 
Robbins said a Bay Area supermarket 
lost power for eight hours earlier this 
year, losing more than $300,000 worth 
of product. While most supermarkets 
have backup diesel generators, they 
are typically only powerful enough for 
emergency lighting and point-of-sales 
systems but not refrigeration.

Axiom Exergy’s business model is 
to install systems with a zero-cost lease 
contract that the customer pays for 
out of ongoing energy savings. They 
are also working with four utilities 
nationwide to set up pilot projects to 
demonstrate their Refrigeration Bat-
tery’s ability to provide grid services, 

Ice Energy focuses most of its 
marketing on utility-based energy 
storage programs in which utilities 
purchase the units and work with the 
company to place them for free in loca-
tions where they will provide the most 
advantage to grid needs. Instead of 
upgrading grid components, building 
new power generation or purchasing 
power from other sources, the utilities 
are changing the customer’s capacities 
to offset peak periods. According to 
Miller, a utility in Maine avoided an 
$18 million investment in transmission 
upgrades with $6 million worth of Ice 
Bear systems.

In July, Southern California Edison 
entered into a 20-year contract with 
Ice Energy and NRG Energy for 25.6 
megawatts of TES to offset peak load, 
which will entail installing about 1,800 
Ice Bear units in Orange County start-
ing early next year.

With California’s three big inves-
tor-owned utilities set to enact time-
of-use electricity rates for residential 
customers in 2019, Ice Energy is poised 
to release a combination air conditioner 
with an ice TES system sized for home 
use called the Ice Cub. It will allow 
homeowners to shift up to four hours 
of peak demand use for air-conditioning 
consumption to nonpeak hours.

Ice TES Refrigeration
Axiom Exergy (“exergy” means the 

amount of energy that can be harnessed 
for useful work) entered the ice TES 
industry in 2014 with the goal of trans-
forming energy-intense commercial 
refrigeration systems in supermarkets 
into cost-saving opportunities. Grocery 
stores have all the electrical needs of 

other businesses with the addition of 
freezers and refrigerated cases that 
need to stay at a steady temperature 
even though some are open displays that 
allow the cold to mix with warmer air 
in the air-conditioned floor space.

Axiom Exergy’s Refrigeration 
Battery integrates with existing cold 
storage systems to manage the electri-
cal load. It “charges” by freezing tanks 
of saltwater at night and “discharges” 
during daytime peak demand times 
to supply refrigeration, allowing AC 

from page A23
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Submitted by the Center for 
Sustainable Energy
Chuck Colgan is a writer and editor 
at the Center for Sustainable Energy.

 
  Keep Your Business Competitive!

               
        

San Diego Employers Association |  info@sdeahr.org |  858-505-0024 |  www.sdeahr.org

Know What Others in Your Industry 
are Paying for Key Job Positions!
San Diego Employers Association’s 2015 
Wage & Salary Survey is now available!  

The survey details salary, incentive pay, and cost 
of living adjustment averages in 

San Diego County.

To order your survey, call SDEA at (858) 505-0024 
or email info@sdeahr.org.

The  Ca l i fo r n ia  Se l f -

Generation Incentive Program 

(SGIP) will cover up to 60 percent 

of project costs for eligible ice 

TES systems. To further reduce 

up-front costs, businesses can use 

property assessed clean energy 

(PACE) financing or other green 

lending options.

Bumble Bee Seafoods’
Beyond School Walls

Bigs and Littles at PETCO Park

“Bumble Bee has a long-standing relationship with Big Brothers 
Big Sisters and is committed to supporting the valuable programs 
the organization brings to the local San Diego community. The 
Beyond School Walls program, which we were honored to help 
launch in 2013, has brought about rewarding and enriching expe-
riences for both Bigs and Littles here at our headquarters. We see 
a bright future for this program and all who are involved with it!” 

– David F. Melbourne, Jr., 
Bumble Bee Seafoods SVP Consumer Marketing 

& Corporate Social Responsibility

Big Brothers Big Sisters of San Diego County: 4305 University Ave., Suite 300, San Diego, CA 92105 • (858) 536-4900 • www.SDBigs.org

+ =

Join a Corporate Community That Cares
Through Beyond School Walls
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Challenge:
and dissemi-
nate the large 
amount of data 
ma inta ined 
for the wid-
er public. As 
the state deals 
with the e� ects 
of environmental 
change and the 
drought, Califor-
nia’s government is 
seeking to � nd innova-
tive ways to reduce waste 
in resources and increase 
sustainable practices. 

As part of the Innovation 
Contest (AB 2138- Gatto), the 
Government Operations Agency 
and the Department of General 
Services are looking for innovative 
solutions that will help California 
improve its sustainable operations 
and engage with the public. The goal 
is for the public to leverage the pilot 
Statewide Open Data Portal and use 
publicly available data sources to help 
citizens and decision makers under-
stand the state’s progress on achieving 
sustainability goals and to help policy-
makers and implementers inside state 

government make informed decisions.  
This innovation contest will focus on 

creating apps, visualizations, and other 
tools that can help improve gov-
ernment sustainability practices. 
The $25,000 in prize money will 
be awarded to � rst place ($10,000), 
second place ($7,500), third place 
($5,000) and People’s Choice 
($2,500) winners. Registration is 
open through October 15, ending 
with the judging and a code-a-thon 

event on October 24 and 25 in 
Sacramento. The contest is 

open to California res-
idents over the age 

of 18.

Sustainable San Diego

Spotlight Your  
Innovations

Join us in this exciting new venture. 

• Be a part of our groundbreaking efforts to highlight 
our region’s sustainable business practices and the 
economic opportunities that are being increasingly 
created.

•Opportunities are available for sponsorships. 

• Tell your story to potential clients and customers in the 
pages of this new supplement.

Quarterly supplements explore San Diego’s cutting edge 
organizations that are leading the nation in this growing effort.

For information on how you can participate  
in this project and sponsorship availability.  

Contact us at: 858.277.6359 or email sdbj@sdbj.com.

THE BUSINESS CASE FOR SUSTAINABILITY

Spotlight Your 
Sustainable  
Innovations
Join us in this exciting venture.

•   Be a part of our groundbreaking efforts to 
highlight our region’s sustainable business 
practices and economic opportunities.

•   Limited sponsorships are available.

•   Tell your story to potential clients and 
customers in the pages of this supplement.

Quarterly Sustainable San Diego supplements explore San 
Diego’s cutting edge organizations that are leading the 
nation in this growing effort.

For information on how you can participate in this project 
and sponsorship availability, contact us at:
858.277.6359 or email sdbj@sdbj.com.

call 1.800.SULLIVAN
SullivanSolarPower.com

get installed before 
rules change forever

contact sullivan solar power to 
learn more about changes! 

GET grandfathered in with 
sullivan solar power
san diego’s local, reliable 
and proven solar company 

C10 - 839077

shocking 
solar 
ruling

SDFEI Doesn’t Cost - It Pays!
For more information about the San Diego 
chapter of FEI, contact Paul Pierpoint at 
619.871.4335 or pierpoint2@twc.com.
www.FinancialExecutives.org

An Invitation To
Senior Level Financial Executives:

Chris Peavey
Vice President Finance & 

CFO of Watkins 
Manufacturing Corporation

 

“The San Diego chapter of FEI 
provides access to peer group 
collaboration, education, and 
financial resources that I don’t 
get elsewhere.”

“From the economic downturn in 
2006-2009 to a return to growth FEI has 
been a resource benefiting both myself 
and my company. The monthly meetings 
feature top-notch speakers with topics 
that are refreshingly diverse, relevant, 
and insightful. SDFEI’s series of 
Professional Development seminars, the 
FEI magazine, and chapter newsletter 
ensure that one stays current on 
emerging topics.” 

Financial Executives International (FEI) 
connects senior-level financial executives.  
Its mission: To be the leading organization of 
senior-level financial executives in the greater 
San Diego region by promoting fellowship, 
interaction, professional knowledge and 
qualifications of our members. 

Please be our guest 
at our next meeting!

and dissemi-
nate the large 
amount of data 

the state deals 
with the e� ects 
of environmental 
change and the 
drought, Califor-
nia’s government is 
seeking to � nd innova-
tive ways to reduce waste 
in resources and increase 
sustainable practices. 

As part of the Innovation 
Contest (AB 2138- Gatto), the 
Government Operations Agency 
and the Department of General 
Services are looking for innovative 
solutions that will help California 
improve its sustainable operations 
and engage with the public. The goal 
is for the public to leverage the pilot 

tools that can help improve gov-
ernment sustainability practices. 
The $25,000 in prize money will 
be awarded to � rst place ($10,000), 
second place ($7,500), third place 
($5,000) and People’s Choice 
($2,500) winners. Registration is 
open through October 15, ending 
with the judging and a code-a-thon 

event on October 24 and 25 in 
Sacramento. The contest is 

open to California res-
idents over the age 

of 18.

LEARN MORE: For signup 
information, further details and 
more detailed rules of the contest, 
please visit the contest webpage 
at: www.dgs.ca.gov/dgs/Home/
GreenGovChallenge.aspx

Sourced from State of California Department of General Services
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