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The proliferation of rooftop solar 
energy systems on San Diego County 
homes in the past decade has been a 
bonanza for the solar industry, but as a 
growing number of these homes come 
on the local real estate market, it pres-
ents new challenges and opportunities 
for sellers, buyers and their agents.

With San Diego ranking as the 
nation’s number 2 solar city (number 
1 is Los Angeles), San Diego County 
has nearly 80,000 single-family homes 
with solar photovoltaic (PV) systems, 
and installations are increasing rapidly. 
According to solar experts at the Center 
for Sustainable Energy (CSE), solar on 
local homes shot up by 75 percent in 
2015 over 2014, even though California 
Solar Initiative rebate incentives are no 
longer available.

Four Ways for Businesses  
to Be More Sustainable

San Diego 
Businesses 
Strive for 
Zero Waste
n By Ray Huard

Zero waste — the elimination 
of nearly all waste that now goes 
into landfills — is increasingly 
becoming the goal of San Diego 
County governments, private 
companies, school districts and 
colleges and universities.

Not only does it make sense 
for the environment, but it’s good 
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n By Chuck Colgan

San Diego Solar Homes
Buying and Selling — Understanding the Added Value 

Point Loma Nazarene University holds 
education events such as “Weigh the 
Waste.”

The 168.025 kW rooftop and carport solar system Baker designed and installed for Carlsbad-based Vanguard Industries West will offset CO2 
emissions from 19,879 gallons of gasoline consumed or 189,758 pounds of coal burned.

Solar home for sale.

n By Scott Williams

We all know how im-
portant it is to conserve 
resources; but sometimes 
figuring out how our 
business can start being 
more sustainable is just 
too overwhelming. But 
good news – it doesn’t 
have to be complicat-
ed. Here are some ways 
to kick start important 
green initiatives: 
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Third Party 
Building 
Certification 
Systems 
Frameworks and Best 
Practices for a Whole 
Building Approach to 
Sustainability 

n By Paulina Lis

Buildings are an integral part 
of our daily lives. It’s where most 
of us live, work, learn, and play. 
Almost 90 percent of our time is 
spent indoors. It’s where we pro-
duce our waste, consume energy 
and use water. Our quality of life, 
natural environment and econo-
my are largely influenced by how 
our buildings are designed, built 
and connected. 
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 The Living Building Challenge certified The Bullitt Center, a six-story commercial office 
building in the central area of Seattle, WA.

Submitted by the San Diego  
Green Building Council
Paulina Lis, LEED AP O+M, ND
Living Building Challenge 
Ambassador
Executive Director of the San Diego 
Green Building Council 

Spotlight Your 
Sustainable 
Innovations

Join us in this exciting venture.

•   Be a part of our efforts to highlight our  
region’s sustainable business practices  
and economic opportunities.

•   Limited sponsorships are available.

•   Tell your story to potential clients and  
customers in the pages of this supplement.

Quarterly Sustainable San Diego supplements explore 
San Diego’s cutting edge organizations that are leading 
the nation in this growing effort.

For information on how you can participate in this project 
and sponsorship availability, contact us at: 858.277.6359 
or email sdbj@sdbj.com.
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Third Party:

Building rating systems are one 
of the tools that can be used in estab-
lishing goals and processes to achieve 
high performance projects. They can 
provide a framework for transparen-
cy, consistency of terms and concepts, 
and an incremental positive change 
when setting organizational and 
building sustainability targets. 

For more than 20 years, LEED 
(Leadership in Energy and Environ-
mental Design) has been the standard 
for a ‘whole building’ approach to 
sustainability. With performance cate-
gories such as Integrative Design, Al-
ternative Transportation, Sustainable 
Sites, Energy and Atmosphere, Water 
Efficiency, Materials and Resources, 
Indoor Environmental Quality, and 
Innovation – LEED has provided a 
roadmap to capitalizing on perfor-
mance synergies between a building’s 
systems and an integrative design 
approach among project stakeholders. 

LEED v4 is the latest iteration 
of this framework and brings new, 
higher performance thresholds and 
aims to push the market towards the 
next level of sustainable transforma-
tion. With California’s energy code 
already driving the future baseline to 
net zero, LEED can be an add-on to 
track other areas of a building’s envi-
ronmental and social impact. LEED 
can be applied to various project ty-
pologies such as homes, schools, new 
and existing commercial buildings, 
neighborhoods and more. San Diego 
currently has 633 LEED certified 
projects equaling 63 million square 
feet of LEED certified space.

WELL Building Standard® is a 
new system focused on the health and 
well being of occupants. It measures 
the impact of a building on all human 
bodily systems. Performance metrics 
are grouped into concept categories 
such as air, water, light, comfort, nour-
ishment, fitness and mind. WELL 
provides an evidence-based roadmap 
that aims to create a built environment 
that improves the nutrition, fitness, 
mood, sleep patterns, and perfor-
mance of its occupants. With an av-

erage of 93 percent of a building’s op-
erating costs related to the personnel 
salaries, it’s human productivity that 
is the next frontier in top performing 
workplaces. WELL v1 is available for 
new and existing buildings, new and 
existing interiors, core and shell, and 
a pilot certification is available for 
other project types. With only seven 
WELL certified projects in the U.S., 
we are still waiting for the first one 
in San Diego.

The Living Building Challenge™ 
(LBC) is the most rigorous building 
performance standard. Rooted in the 
concept of regenerative design, it aims 
to create buildings and communities 
that are completely net positive to 
the environment. To be certified 
under the LBC, projects must meet 
a series of ambitious performance 
requirements over a minimum of 12 
months of continuous occupancy. The 
system is driven by imperatives in the 
areas of: place, water, energy, materi-
als, health and happiness, equity, and 
beauty. With only 11 certified projects 
in the U.S., California is still waiting 
for its first one. The Net Zero Water 
requirement of the system remains 
one of the most challenging for Cali-
fornia’s dry climate and policy frame-
work. Projects are already looking at 
solutions such as composting toilets, 
onsite blackwater treatment and in-
door reuse to achieve the stringent 
requirement. 

There are more than 600 global 
certification and rating systems. This 
rapidly changing and growing mar-
ket gives many options to apply exact 
measures that fit a particular project. 
When looking at the best approach 
for your project, consider reviewing 
more than one system and picking 
the goals and metrics that best align 
with your team and project goals. 
After all, the dynamically growing 
sector of building certifications is a 
reflection and response to the dynam-
ic and ever advancing market. 

Building rating systems 
are one of the tools  
that can be used in 

establishing goals and 
processes to achieve high 

performance projects. 

San Diego currently has 
633 LEED certified 
projects equaling 63 
million square feet of 
LEED certified space.

The Living Building 
Challenge™ (LBC) is the 
most rigorous building 
performance standard. 

Rooted in the concept of 
regenerative design, it 

aims to create buildings 
and communities that are 
completely net positive to 

the environment. 
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Assure Controls
Baker Electric Solar
Bank of America Merrill Lynch
Barney & Barney
BayWa r.e.
Better Energies
Black & Veatch
ChargePoint
Chubb Insurance
Cisco 
City of Chula Vista
City of San Diego

City of Santee
CleanSpark
Collective Sun
CohnReznick
Conectric
County of San Diego
DeskHub
DNV GL Energy
EcoElectron Ventures
EDF Renewables
Encina Wastewater Authority 
Ernst & Young
Evolutionary Energy Solutions
Forestview Advisors
General Electric
The Gildred Companies

Green Charge Networks
Grid Alternatives
HG Fenton
Iberdrola Renewables
Intel
Latham & Watkins
LightSource Renewables 
    and LightSource Wind
L J Manz Consulting
Marine Corps Installations West
Measurabl
Metropolitan Water District 
    of Southern California
Morrison & Foerster
Moxie Foundation
Navy Region Southwest
Noble Americas Energy Solutions
NRG Energy
Oberon Fuels
OneRoof Energy
OpTerra Energy Services
Orison Energy
OSIsoft
Perkins Coie
Port of San Diego 
Procopio, Cory, Hargreaves 
    & Savitch
Promar Designs

Power Analytics
Powin Energy
Primo Wind
Pristine Environments
Qualcomm Technologies
Renovate America
San Diego County Regional  
    Airport Authority
San Diego Gas & Electric
San Diego State University
San Diego UniÞed School District
Scripps Institution of Oceanography
Smart Wires
Soulr
Southwest Strategies
Sullivan Solar Power
SVN Public Relations
Synthetic Genomics
T2 Energy
Toronto Stock Exchange
UC San Diego
University of San Diego
U.S. Marine Corps Base  
    Camp Pendleton
VitalNRG
Wind Harvest International
Woosh Water

 

Thank you to our member organizations for  
advancing San Diego’s cleantech economy.

cleantechsandiego.org
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Selling:

“The California Solar Initiative 
has substantially achieved its ob-
jective of stimulating widespread 
adoption of solar energy and creat-
ing a self-sustaining market,” said 
Ben Airth, CSE’s renewable energy 
programs manager. “Projections 
show solar will continue exponential 
growth as system costs decrease and 
more San Diego residents seek to 
lower their utility costs, so it will be 
increasingly common for homes with 
solar to be in sales transactions.”

Currently, about 220 homes with 
solar PV are sold each month in the 
county, often changing ownership 
seamlessly. However, financing and 
ownership arrangements can contrib-
ute to a more layered sales process. 

What is Solar Worth?
Solar PV systems are not as sim-

ple as most home upgrades to valuate 
during a sales transaction. While the 
system is a high-priced asset that 

loses value over its expected 30-year 
lifespan, it also provides a steady, 
strong stream of energy cost savings 
on monthly electricity bills. 

An average-sized home PV sys-
tem in San Diego has about a 4- to 
6-kilowatt generation capacity and 
costs around $20,000, which can be 
reduced to about $14,000 by taking 
advantage of a 30 percent federal 
tax credit. Figuring an annual home 
electrical utility cost of $2,000, the 
simple payback would take six to 
eight years, leaving a very impressive 
20 years or more of essentially free 
solar electric power (with a nominal 
monthly utility fee). 

Who Owns the System?
More than half of the county’s 

total residential solar was installed 
within the past three years. This 
boom resulted from the growing 
popularity of solar leases and power 
purchase agreements (PPAs), also 
known as third-party owned solar. 
They are financing mechanisms that 
basically eliminate homeowner up-
front costs, opening the solar market 

to those who have been excluded due 
to a lack of access to capital. 

Since 2013, more than 70 percent 
of local residential systems have been 
installed with leased solar. More 
recently, third-party owners have 
created financing arrangements that 
are more attractive and are basically 
loans, with homeowners retaining 
the tax credits and ultimately owning 
the PV system.

While leases still deliver consid-
erable savings over utility electricity, 

they can complicate a home sale if the 
seller or agent does not understand 
how the lease transfer process works 
or the buyer doesn’t have a credit 
rating sufficient to take over the lease 
or the capital to buy it out. 

According to J. Daniel Geddis, a 
designated green Realtor with One 
Mission Realty, solar PV is looked at 
as a positive item, but some buyers 
have a very poor understanding of 
what a lease entails. 

“Typically, when people get pre-
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According to solar experts at  
the Center for Sustainable Energy (CSE),  
solar on local homes shot up by 75 percent  

in 2015 over 2014, even though California Solar 
Initiative rebate incentives are no longer available.

Solar seminar - Center for Sustainable Energy 
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            Change Up to  
LED-based  
Solid-state Lighting 
(SSL)

LED lighting can slash green-
house-gas emissions while positive-
ly impacting the bottom line. The 
savings in energy and maintenance 
costs more than cover the upfront 
costs. According to the U.S. Office 
of Energy Efficiency & Renewable 
Energy, LEDs offer the potential for 
cutting general lighting energy use 
nearly in half by 2030, saving energy 
dollars and carbon emissions in the 
process. Their unique characteristics 
— including compact size, long life 
and ease of maintenance, resistance 
to breakage and vibration, good per-
formance in cold temperatures, and 
instant-on performance are beneficial 
in many lighting applications. From 
manufacturing facilities to office 
buildings, lighting upgrades help 
businesses reduce costs and sustain 
the environment. 

   Take Steps  
to Conserve  
Water

Especially here in Southern Cali-
fornia, think “go low-flow.” Whether 
restroom or break room faucets or 
showers, outfit fixtures with low-
flow restrictors. A typical low-flow 
faucet aerator emits less than 1.5 gal-
lons of water per minute compared 
with 2.2 gallons for standard faucets. 
A high efficiency toilet uses two gal-
lons per flush to an older model’s five 
gallons. Also consider purchasing 
water-efficient equipment. Similar 
to replacing lighting, new equipment 
will pay for itself through water and 
water-heating energy savings. 

Get a water audit. Find out how 
much water your business uses and 
learn where to reduce consumption. 
Audits can also identify costly water 
leaks that should be repaired. Con-
sider using a sensor-based irrigation 
system to control exterior water use. 

1

2
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Four Ways:

Submitted by Baker Electric Solar
Scott Williams, Director of Commercial Solar 
Baker Electric Solar
2140 Enterprise St., Escondido, CA 92029 
www.BakerElectricSolar.com • 760.546.6091 

Better yet, reduce landscape water 
use by looking into synthetic turf. 
It requires minimal resources and 
maintenance while saving thousands 
of gallons of water.  

      Establish Green  
Workplace Habits

Here are a variety of ways to 
encourage sustainability in the 
workplace. Incorporate the three R’s. 
Reduce, reuse and recycle. Digitize 
documents and use file-sharing pro-
grams. Scan and shred. When you 
have to use paper, try post-consumer 
(PCW) paper. The recycled paper 
requires 45 percent less energy and 
makes half the waste of traditional 
paper. Provide BPA-free reusable 
water bottles or offer filtered water 
– it cuts down on plastic water bottle 
usage and provides a clean alterna-
tive to the tap. Green screen your 
office supply vendors – are they on 
the same environmental page you’re 
on? Shut down electronics at the end 
of the day. Use alternative transpor-
tation – make an effort to minimize 
your business’ carbon footprint by 
implementing an alternative trans-
portation incentive program. Install 
electric vehicle plug-in stations for 
eco-minded employees and guests.

      Consider  
Switching to Solar 

Taking advantage of the benefits 
of solar energy  for powering your 
business will not only reduce your 
electric bill, but your carbon foot-
print as well. Renewable energy, like 
wind and solar power, is far better 
for the future of our planet than tra-
ditional power sources like coal, gas 
and oil. According to the Solar En-
ergy Industry Association  (SEIA), 
“solar energy is the cleanest and most 
abundant renewable energy source 
available, and the U.S. has some of 
the richest solar resources.”

According to the EPA Green-
house Gas Equivalencies Calculator, 
a 168.025 kW solar system will save 
the equivalent of annual greenhouse 
gas emissions from 420,631 miles 
driven by an average passenger vehi-
cle. It will offset CO2 emissions from 
19,879 gallons of gasoline consumed 
or 189,758 pounds of coal burned.

Not only is solar significantly 
more sustainable than traditional 
power sources, it can also save you 
big on your electric bill. Your system 
will pay for itself in five to seven 
years, and then you’ll be enjoying 
close to free electricity for the entire 
25+ year life of your system. Using 
solar energy to power your business 
can save you literally thousands of 
dollars a year, but it’s important to go 

solar with a company you can trust. 
Don’t rush into going solar with 

a company you don’t know much 
about – always do your research when 
looking into a solar company. Ask 
them questions like: 

•  How long have you been in business? 
•  Do you offer a workmanship  

warranty? 
•  Do you subcontract out any of the 

installation work? 
•  Do you have proof of current C-46 

and C-10 contractor’s licenses? 

Switching to solar is one of the 
most important ways you can become 
a sustainable business. If you’ve been 
thinking about making the switch for 
a while now, but don’t know if solar is 
for your organization, give us a call or 
visit our website, and we’ll help you 
determine if solar makes sense for 
your business’ energy needs. 

3

4

Baker designed and installed a 59.89 kW rooftop solar system for San Diego-based Full 
Swing™ Golf. The installation of 226 Kyocera 265W solar modules will offset CO2 emissions 
from 6,443 gallons of gasoline consumed or 61,506 pounds of coal burned.  

Incorporate the Three R’s. 
Reduce, reuse and recycle.  

LED lighting can slash 
greenhouse-gas emissions 
while positively impacting 

the bottom line. 

A typical low-flow faucet 
aerator emits  

less than 1.5 gallons 
of water per minute 

compared with 2.2 gallons 
for standard faucets.

According to the Solar Energy Industry 
Association (SEIA), “solar energy is the cleanest and 

most abundant renewable energy source available, and 
the U.S. has some of the richest solar resources.”
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NCEA Member List  

101 Artist Colony/Arts Alive Foundation

Accretive of San Diego

ALL MAVEN

Alta vista Botanical Gardens

Aqua Hedionda Lagoon Foundation

Arcana Apothecary

Art Miles Mural Project

Boys & Girls Clubs of Greater San 
Diego

California Lives

California Native Plant Society-San 
Diego

Cardiff 101 Main Street

Carlsbad Chamber Sustainability 
Committee

Carlsbad Community Gardens 
Collaborative

Carlsbad Sustainability Coalition

Carlsbad Unified School District

City of Carlsbad

Clean & Green, Solana Beach

Coral tree farm

Coastal Roots Farm/Hazon

E3 Cluster

EDCO Waste & Recycling 
Services

Encinitas Arts Culture  
and Ecology Alliance

Encinitas Chamber of 
Commerce

H2O Trash Patrol

HandsOn San Diego

I Love A Clean San Diego

Lean and Green Kids

Leichtag Foundation

Lukoff Consulting Services

Nature and Culture International

North County Climate Change 
Alliance NC3A

Plant With Purpose

ProduceGood

Psy-Tek Subtle Energy 
Laboratory

Rancho Coastal Humane 
Society

Rob Machado Foundation

San Diego County 4-H 
Program

San Diego County Solar

San Diego Energy District

San Diego Festival of Science & 
Engineering

San Diego Habitat for Humanity

San Diego Nonprofit Association 
(SDNA)

San Diego Roots Sustainable Food 
Project – Wild Willow Farm

San Dieguito Heritage Museum

SanDiego350

Seaside Center For Spiritual Living

Sierra Club San Diego

Smart Power Institute

Solana Center for Environmental 
Innovation

STAY COOL for Grandkids

Stellar Solar

Surfing Madonna

Sustainable Surplus Exchange

Thank You SDBJ for  
Your Support of 
Our Sustainable Community 
NCEA Mission - The North County Eco Alliance nurtures eco-focused  
organizations and their communities in the quest to ‘Protect the Planet’.  
NCEA advocates collaboration and sharing of resources between members 
and co-marketing activities that create a more powerful community voice. 
www.ncecoalliance.org

North 
County
Eco 
Alliance

approval for their mortgage loan, 
they tend to look at homes near the 
maximum they can borrow,” Geddis 
said. “So if they have to add a couple 
of hundred dollars a month for a solar 
lease, it may mean they can’t afford or 
don’t want to pursue the deal.”

Does Solar Add Value?
Ben Hoen, a nationally recognized 

solar adoption expert at Lawrence 

Berkeley National Laboratory, spoke 
at a real estate seminar on selling 
solar homes held at CSE in June. 
He reported on studies that show 
seller-owned solar PV systems on 
homes in San Diego add a price pre-
mium of more than $4.30 per watt 

installed, meaning that a home with 
a 4-kilowatt system would increase in 
value by about $17,000. He said that 
if everything works right, the home 
is valued for more and the lender will 
underwrite the added cost given the 
solar’s value.

While homes with leased solar 
do not command a sales premium, 
a recent study conducted by Hoen 
and CSE research staff showed leases 
had minimal impact on home sales 
among a small number of San Diego 
transactions, either in terms of pric-
ing or time on the market, and the 
majority of leases were transferred to 
the buyer. The study discovered that 
real estate agents play a vital role in 
educating buyers about solar leases, 
yet in some ways their ability to do so 
is hampered by a lack of information 
and fear of legal liability regarding 

any system performance guarantee 
or utility bill savings.

Greening the MLS
According to Geddis, insufficient 

data about existing solar installations 
in the San Diego real estate industry’s 
multiple listing service (MLS) 
makes valuing a house and finding 
comparable houses difficult and 
time-consuming for agents and 
appraisers. MLSs are regionally 
based businesses, and their content is 
driven largely by local associations of 
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Ben Hoen, a nationally 
recognized solar adoption 

expert at Lawrence 
Berkeley National 

Laboratory reported on 
studies that show seller-
owned solar PV systems 
on homes in San Diego 
add a price premium of 

more than $4.30 per watt 
installed, meaning that a 
home with a 4-kilowatt 

system would increase in 
value by about $17,000.

Tips for Selling Solar Homes

San Diego’s multiple listing service (MLS) currently provides 
inadequate data fields for logging information on solar 
technologies. This means listing agents generally only mention 
that photovoltaic (PV) systems exist on a listed home with no 
details, leaving buyers and their agents with more questions 
than answers.

Local real estate professionals and other stakeholders are 
working to include solar data, but in the meantime, selling 
agents and appraisers should add information when available 
in the MLS remarks section, including:

•  Solar system size – number of panels and kilowatt 
capacity

•  Estimated annual production – system output in 
kilowatt-hours

•  Type of ownership – owned, owned with loan, leased 
or power purchase agreement

•  Utility bill savings – either from utility or third-party 
system owner

•  Photos – show the system as well as any home energy 
ratings or green certificates

The study discovered that 
real estate agents play a 
vital role in educating 

buyers about solar leases...
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Zero:

the National Association of Realtors 
(NAR). In many areas of the nation, 
MLSs have added “green” fields that 
include details on solar as well as 
other features, such as energy and 
water efficiency.

In San Diego, CSE is engaged 
with the county’s three local 
associations of Realtors in an MLS 
green features initiative along 
with Sandicor (the county’s MLS 
provider) and local appraisers to 
make it easier to market, compare 
and appraise properties with solar 
and energy efficiency measures. 
Only a single check box located in 
the equipment category is currently 
available for indicating solar panels 
on the local MLS, and no specific 
place for any system details or 
ownership information.

David Myers, Southern California 

regional director for Build It Green, 
an organization that has trained 
more than 1,000 real estate agents 
on the value and benefits of green 
homes, says that greening the MLS 
is a “win-win” for everyone.

“National surveys show that more 
buyers demand homes with green 
and energy-efficient features and 
that they are willing to pay more 
for these homes,” Myers said. “The 
MLS is evolving to meet the needs 
of these buyers.”

Clearly, real estate agents are the 
gatekeepers in transacting energy-
efficient and solar homes, so sellers 
of high-performance properties are 
better off with a broker who has 
green expertise and training. 

Submitted by the Center for Sustainable Energy

Chuck Colgan is a writer at the Center for Sustainable Energy

In San Diego, CSE is 
engaged with the county’s 

three local associations 
of Realtors in an MLS 
green features initiative 
along with Sandicor (the 
county’s MLS provider) 
and local appraisers to 

make it easier to market, 
compare and appraise 
properties with solar  
and energy efficiency 

measures. 

In many areas of the 
nation, MLSs have added 

“green”  fields  
that include details  
on solar as well as  

other features, such as 
energy and  

water efficiency.

Cox was one of  
10 organizations to 

receive a Waste Reduction 
and Recycling Award in 

2016 from the city of  
San Diego. 

business, said Brandy Brickey, super-
visor of environmental compliance at 
Cox Communications.

“It’s much cheaper to recycle,” 
Brickey said. “The general rule of 
thumb is recycling costs about half 
the cost as disposal does.”

Among other things, Cox recy-
cles wood pallets and wooden cable 
spools; uses reusable shopping bags 
for customers picking up cable tele-
vision equipment; and donates used 
computers, printers and other IT 
equipment to Computers 2 San Diego 
Kids, which refurbishes the equip-
ment for distribution to low-income 
families.

Cox was one of 10 organizations 
to receive a Waste Reduction and 
Recycling Award in 2016 from the 
city of San Diego. This year, the com-
pany statewide is diverting about 58 
percent of its trash from landfills, but 
has set a goal of diverting 90 percent 
by 2024, Brickey said.

 “Zero waste is a bit of a misno-
mer. You’re always going to have 
some quantity of trash,” Brickey said. 
“When you get to 90 percent, it’s 
considered zero waste.”

Still, the city of San Diego in its 
Zero Waste Plan adopted in 2015, 
set a goal of diverting 100 percent of 
its trash, including food waste, from 
landfills by 2040.

As interim measures, the city 
hopes to divert 75 percent of its trash 
by 2020 and 90 percent by 2035.

The city made strides toward 

Not only does it 
make sense for the 

environment, but it’s good 
business, said Brandy 
Brickey, supervisor of 

environmental compliance 
at Cox Communications.

Zero page B56

Recycling is an important component of Point Loma Nazarene’s sustainability efforts. 

Solar installation on residential home

“National surveys show that more buyers demand homes 
with green and energy-efficient features and that they 
are willing to pay more for these homes. The MLS is 

evolving to meet the needs of these buyers.”  David Myers
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ANYWHERE, ANYTIME  
ANY DEVICE

        SDBJ DIGITAL EDITION  |   SDBJ.COM

Each week the San Diego Business Journal is available online in a Digital Edition available 

to all subscribers. You may download on your pc, laptop, tablet or smartphone and 

don’t need an app to make it happen. It is available for iPhones and iPads, as well as all 

Android, Windows Media, or Blackberry devices. You may view, download, clip stories, 

share content, or search through archived editions. All content and advertising mirrors the 

print publication so that each advertiser gets double the impact for one price. Each online 

Ad is directly linked to your company website or customized landing page.

Friday, September 16, 2016  
7:30 am - 5 pm

SDG&E Energy Innovation Center 
4760 Clairemont Mesa Blvd

San Diego, CA 92117

Join the San Diego Green Building Conference and Expo  
for a day of education, networking and discussions focused on  

technology, design, architecture, construction, engineering and  
organizational solutions that will move the San Diego building industry 

towards  achieving water, waste, energy and climate goals.

Tickets: usgbc-sd.org

The San Diego Green Building Council is a local 501c3 community benefit non-profit,  
chapter of the US Green Building Council and host to the Living Building Challenge Collaborative.

GerberGroup

Thank you to our sponsors  
for their commitment to sustainability of  
San Diego’s Green Building environment.
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Baker Electric recognizes 
Smart Storage as a game-changer 
for the future of clean energy 
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achieving its interim goal earlier this 
year when the City Council amended 
its franchise agreements with private 
trash haulers to require them to 
divert 25 percent of the trash they 
collect this year, rising to 50 percent 
by 2020, said Kenneth Prue, city re-
cycling program manager.

“That was really a big step in help-
ing us get there,” Prue said. “Will we 
reach absolute zero? It’s hard to say. 
It’s impossible to say today what the 
future will bring a far as recycling 
technology.”

The San Diego Zoo and Safari 
Park, which also received a Waste 
Reduction and Recycling Award from 
the city this year, is already diverting 
about 90 percent of its trash, includ-
ing food and other organic waste, and 
hopes to ultimately reach 93 to 98 
percent, said Adam Ringler, director 
of performance improvement.

The Zoo and Safari Park does ev-
erything from composting food waste 
and donating unused food to nonprof-
its to collecting used uniforms and 
clothing for redistribution and giving 
new workers electronic handbooks 
instead of paper books.

To get visitors to pitch in, both the 
Zoo and the Safari Park have more 
recycling bins than trash containers.

“It’s a combination of little things 
that add up,” Ringler said.

Colleges and universities have 
long been leaders in the ecological 

from page B54
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The Zoo and Safari Park 
does everything from 

composting food waste 
and donating unused food 
to nonprofits to collecting 

used uniforms and 
clothing for redistribution 
and giving new workers 

electronic handbooks 
instead of paper books.

movement, and establishing zero 
waste initiatives have been very much 
a part of that.

The University of California San 
Diego has set a goal of diverting 95 
percent of its waste from landfills by 
2020, said Sustainability Manager 
Sara McInstry.

“You can try to shoot for 100 
percent, but it’s often that last little 
piece that can be the most expensive,” 
McInstry said. “You have to look at 
your return on investment.”

In addition to the usual recycling 
of paper, bottles and cans, UCSD re-
uses desks and other office equipment 
through a surplus sales office.

Working with vendors, UCSD has 
shifted to reusable pallets and trying 
to lessen the amount of material used 
in packaging. The university also 
composts organic waste.

“One of the things we’re also 
thinking about is, are there ways to 
turn some of our trash or food into 
energy,” McInstry said. “Biomass 
is something we’ve been thinking 
about. Our goal is to become carbon 
neutral in all of the buildings we own 
by 2025.”

At Point Loma Nazarene Uni-
versity, Sustainability Officer Trisha 
Stull said the school recycles about 
20,000 pounds of material a week, 
from bottles and cans to scrap metal. 
There’s also an on-campus system 
for recycling electronic waste, and 

Colleges and universities 
have long been leaders in 
the ecological movement, 

and establishing zero 
waste initiatives have been 
very much a part of that.

organic waste is composted on cam-
pus or compacted and sent to the 
Miramar Landfill for composting.

 “We’re always trying to improve 
our recycling,” Stull said. “I think 
a lot of it, at this point, will come 

A Sample of Zero Waste Resources
Zero Waste San Diego
http://zerowastesandiego.org/

I love a Clean San Diego
http://www.cleansd.org/e_community.php

City of San Diego Zero Waste Plan
https://www.sandiego.gov/sites/ 
default/files/legacy/mayor/pdf/2015/ZeroWastePlan.pdf

California Resource Recovery Association
http://www.crra.com/

State of California 
http://www.calrecycle.ca.gov/zerowaste/

through education.”
Natalie Roberts-DeCarli, I Love 

A Clean San Diego senior director 
of operations, said businesses are get-
ting the message about zero waste.

“It can be baby steps, just to get 
more and more sustainable in your 
office,” Roberts-DeCarli said. “It’s 
not just recycling. It’s reducing, re-
using, and really trying to prevent 
anything that can be reused or recy-
cled from ever entering the landfill.”

Photo: Jim1138

Roadside entrance sign for San Diego Zoo 
Safari Park.

Point Loma Nazarene University Campus


