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n By Kevin Weinberg

What do the Jacobs & Cushman 
San Diego Food Bank, Cathedral 
Catholic High School, San Diego 
Academy, Escondido Charter High 
School, and the Jewish Family Service 
of San Diego have in common? They 
consume large amounts of energy 
and were paying dearly for it.  But 
as forward-thinking nonprofits, it 
wasn’t long before they moved de-

cisively toward incorporating solar 
into their long-term cost-cutting 
and clean energy strategies.  Each of 
these organizations completed solar 
installations in the last couple years 
and yes, they’ve reduced their energy 
bills.  Each of these nonprofits also has 
a passionate commitment to do their 
part for the good of the planet.   

“As a Jewish agency we are guided 
by the Jewish value of Tikkun Olam – 
a concept defined by acts of kindness 

performed to perfect or repair the 
world. We are committed to being a 
responsible steward of our environ-
ment and planet,” said Guinevere A. 
Kerstetter, CGMA, CFO of Jewish 
Family Service of San Diego.  

Stevan Laaperi, president of Cathe-
dral Catholic echoes that commitment, 
“We’re focusing on being a green 
school. We want to be responsible 

GAP Team members observing the solar PV, white TPO roof and skylights.

Imagine a conference room table made from a Balboa Park tree. 

n Josh Dean

With commercial and residential 
buildings consuming roughly 70% of 
statewide electricity and 55% of natural 
gas use, California has realized the need 
for energy savings and more efficient 
operations of existing buildings. Many 
state regulations, action plans, buildings 
codes, and bold goals have been put in 
motion to curb energy consumption 
and has led us on the path to having one 
of the lowest energy consumption per 
capita rankings in the country. 

Much of the State’s energy achieve-
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Supporting Water 
Sustainability 
Through STEM 
Education is 
Carollo’s Passion 

At Carollo Engineers, our sole 
focus is water. It is the only thing 
we focus on, every day, every 
week, every year. As part of that 
focus, we also believe passionately 
that science and technology is in 
everything we do, every day.

We believe that investing in 
Science, Technology, Engineer-
ing, and Math (STEM) education 
is one of the most effective ways 
to build a secure socio-economic 
environment for everyone. 

Carollo believes that youth are 
an important part of the solution 
to our water needs and solutions 
and can create new habits to 

n By DeLinda Forsythe

“Urban Furniture Making” utilizing 
“Urban Lumber” is the environmentally 
conscious method of furniture fabrication. 
It brings a beautiful life story to the wood 
used to produce the piece of furniture. 

Was your favorite coffee table made 
from a tree formerly in Balboa Park that 
families once sat under?  Perhaps your 
beloved dining room table was made 
from a Pacific Beach tree that fell during 
a storm.  That outdoor bench might have 
been lovingly shaped from a Clara walnut  
root ball.  

How California Can Reach ‘Zero Net 
Energy’ Goals for Existing Buildings

         

How to Implement 
Corporate Social 
Responsibility 
Reporting as 
a Long-Term 
Business Strategy
n By Gerardo Godinez 
and Eric RohnerAs more 
consumers and shareholders 
prioritize sustainable, eco-
friendly resources, so must 
organizations. 

Corporate social responsibility 
(CSR) is in the public eye more 
than ever, with attention focused 
on businesses reducing their en-
vironmental footprint, making it 
an important part of any organiza-
tion’s long-term business strategy. 

CSR isn’t just about becoming 
a good corporate citizen -- it’s a 
business imperative that provides 
potential cost savings through 
careful resource management and 
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That Next Piece of Office Furniture  
Could have a Unique San Diego Twist,  
and a Friendly Environmental Footprint 

San Diego Nonprofits  
are Showing Impressive Clean 

Energy Leadership
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interactive presentations to inspire 
students to become the next gener-
ation of innovators.

In partnership with the Bioco-
mIOCOM Institute, Fleet Science 
Center and the San Diego Unified 
School District, Carollo Engineers 
will be hosting several events to 
inform and inspire kids interested in 
the fields of science and engineering.

Events include:
• Field trip to a wastewater treat-

ment facility with 5th grade students 
from four STEM mMagnet schools.

• STEM in Your Backyard com-
munity event in Barrio Logan with 
hands-on activities and education for 
families.

• Visiting STEM mMagnet eEle-
mentary schools with our “near to 
peer” team of engineers.

• Field trip to a wastewater 
treatment facility with a group of 
students from the San Diego Festival 
of Science & Engineering. 

Recently, Carollo also partnered 
with the BE WiSE (Better Education 
for Women in Science) organization 
and The San Diego Fleet Science 
Center to host the BE WiSE “Wom-
en Working Wonders with Water” 
workshop. It helps  to help educate 
kids about Pure Water San Diego 
and the importance of clean water to 

our community. Carollo had several 
female engineers on hand to talk 
about their respective engineering 
career paths, share their passion for 
working wonders with water, and ex-
plain how they’ve made contributions 
in the early years of their careers. 

Through workshops like this, the 
goal is to help develop a community 
of young adults to engage in science, 

demonstrate the importance of water 
in the community, and increase par-
ticipants’ opportunities in Science, 
Technology, Engineering, Arts, and 
Mathematics (STEAM) fields of 
study. 

additional meals to San Diego fami-
lies and individuals in need.  Not an 
insignificant benefit.  

Across the board, these nonprofits 
are using their energy cost-savings 
for re-investment and funding new 
and improved services

Many nonprofits are funded by 
foundations or institutional donors 
and must look for ways to maintain 
a more predictable annual budget. 
Many are tasked to continually do 
more with less. And also meet sus-
tainability goals. These challenges 
are not always easy to balance. So, 
how do these nonprofits manage to 
fund solar systems so successfully?  
Cash? Loans? Financing options 
with three or four letter acronyms? 
The answer to all is “yes”.

Nonprofits Have Solid Options 
When Paying for Solar

Cash: It is not uncommon for non-
profits to pay cash for solar projects. 
Typically, cash is paid directly from 
banked funds, or provided through 
donations (or the occasional grant).  
Cash transactions, when possible, 
work well for nonprofits that do not 
want a financing burden and want to 
achieve 100% of the savings immedi-
ately.  But cash transactions are not 
always possible or the most efficient 
use of a business’s capital.

PACE Financing: PACE stands 
for Property Assessed Clean Energy 
Financing and may be available to 
qualified property/building owners. 
PACE is a legislation-enacted financ-
ing mechanism allowing property/
building owners to apply a loan to 
the property, make the payments 
through their property taxes, and 

amortize the loan over terms as 
long as 30 years. PACE can pro-
vide a bi-annual loan payment that 
is more than offset by the savings 
recognized by installing solar. Most 
PACE providers will not lend if the 
annual savings does not exceed the 
annual payments to service the loan. 
Typically the maximum loan is based 
on a percentage of the property value 
and approval requires property tax 
payments to be current for the last 
2-5 years.

Power Purchase Agreement 
(PPA): PPAs are becoming the finan-
cial instrument of choice for nonprof-
its.  PPAs enable these organizations 
to effectively install a system at no 
cost, and immediately recognize 
savings through lower energy costs. 
With a PPA, a third party pays the 
full cost of the installation, with no 
cost to the nonprofit, and is able to 
take advantage of a 30% Federal 
Investment Tax Credit (ITC) and 
accelerated depreciation (MACRS). 
In exchange for these generous tax 
benefits not available to nonprofits, 
PPAs provide a utility bill reduction 
ranging from 5%-25%.  Pricing is 
measured in cost per kilowatt ($/
kW), the unit of energy we pay for 
on our bills.  Over 20-25 years, the 
savings from a PPA, when priced 
lower than current utility rates, can 
save well into the millions for some 
fortunate organizations. 

Just Be Aware
A word of caution. Be vigilant 

when working with financing provid-
ers that have zero or few solar proj-
ects under their belts.  Some of the 
most recent major publicized failures 

in solar involved solar providers that 
offer very attractive financing rates 
and terms.  Many continue to find 
themselves in difficult circumstances 
when they cannot build the system 
because they’ve offered too low a 
utility rate, and cannot actually fund 
the project.  

Make sure you partner with an 
installer that has solid references 
and a proven track record financing 
solar projects.  Neglecting the critical 
due diligence process has resulted 
in many organizations experiencing 
significant project delays or never 
having their projects completed at 
all (yes, it happens).  Check and check 
again.  It’s worth it.

Today’s Nonprofits are 
Business-savvy in Every Sense 
of the Word

To continue to serve the San 
Diego community successfully, 
nonprofits must be innovative and 
creative with the ways they manage 
and operate their business.  Labor, 
insurance, taxes, and utility costs 
almost always go one way – up.  Pro-
gressive organizations continually 
look to reduce costs in areas they can 
control. For this reason, many have 
made the decision to embrace clean 
energy and are not looking back. 
These nonprofits are increasing their 
odds of success, being good stewards 
of the planet, and are furthering their 
cause. How’s that for sustainability?

 The savings we realize 
as a result of going solar 
will reduce our energy 

costs and help keep tuition 
increases to a minimum.

impact their cities and communities.  
With this in mind, our goal is to work 
with parents and teachers to engage 
and encourage today’s students to be-
come tomorrow’s STEM innovators.

Carollo Engineers of San Diego 
is proud to be a part of the Inspire, 
Ignite, Innovate program, which 
matches STEM industry profes-
sionals with San Diego County K-12 
classrooms to provide exciting and 

citizens and good caretakers of the 
earth. That’s part of our commitment 
as Catholics.”  

As nonprofits continue to serve 
the San Diego community, they look 
beyond their reduced electricity bills 
for ways in which they can use that 
saved money for good.  In addition 
to Cathedral Catholic’s pledge to in-
spire their students to create a more 
sustainable environment, the school 
is using their cost-savings to make 
attending the institution a reality for 
more kids. Laaperi continues, “The 

savings we realize as a result of going 
solar will reduce our energy costs 
and help keep tuition increases to a 
minimum.  This will enable broader 
community access to the amazing 
education we provide here at Cathe-
dral Catholic.” 

The savings generated by the San 
Diego Food Bank’s 1,400 panel solar 
system is another example of addi-
tional dollars that are now dedicated 
to continuing a remarkable cause.  
The ability to generate electricity 
and the resulting savings has enabled 
the Food Bank to provide 600,000 

Students learn about sustainability.

Submitted by Carollo Cares

www.carllocares.com

Submitted by Kevin Weinberg is 
Commercial Solar Sales Manager 
for Baker Electric Inc.

from page 43
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Students gather for a STEM event at Barrio Logan.
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The second, third, and fourth 
reasons we’re proud to call 
La Jolla Commons home.

The first? Our clients. Because helping you thrive means 
watching out for not only your numbers but also the health 
of your community and your environment. 

See our full corporate social responsibility report and learn 
how we can help you manage your impact at 

W W W. M O S S A D A M S .C O M / S U S TA I N A B I L I T Y.

50% less carbon dioxide emissions

50% less energy used

87% less fresh water consumed



AUGUST 17, 201746  SAN DIEGO BUSINESS JOURNAL — CUSTOM CONTENT

ments started in the 1970s and 
have continued to progress with 
each decade. Now we find ourselves 
approaching targets of zero net en-
ergy (ZNE) homes, ZNE commer-
cial buildings and greenhouse gas 
emissions reduced below 1990 levels. 

Identifying which assembly bill, 
senate bill, building code, energy 
code, state strategic plan, or “big 
bold” goal to follow can be a dizzying 
undertaking for building owners and 
practitioners.  The numerous pieces 
of legislation and action plans have 
laid out ZNE goals and tactics for 
new and existing buildings. 

An Array of Regulations
Some of the current regulations 

in effect and having a major impact 
on the built environment include, 
but are not limited to, AB 32, CA 
Long Term Energy Efficiency 
(CEESP) Strategic Plan, AB 758, 
CA Existing Buildings Energy Ef-
ficiency Action Plan - 2015, SB 350, 
AB 802, and CA Existing Buildings 
Energy Efficiency Action Plan - 
2016 Update.  

One item to pull out of all these 
bills and strategic plans would be the 
goal that 50% of existing buildings 
will be equivalent to zero net energy 
by 2030.  The following strategies 
and case study will show how early 
adopters and integrative approaches 
to demand-side energy management 

will put us on a path to this 2030 goal. 
Now that we have legislation and 

state action plans detailing these 
lofty goals, we should focus in and 
determine how ZNE can be achieved 
on 50% of the roughly 600,000 ex-
isting commercial buildings in Cali-
fornia. Most building owners, facility 
managers, and property management 
companies approach regulations 
and codes on an as-needed basis or 
as enforced, instead of being early 
adopters. 

Over 50% of the market will wait 
for the “business case,” code changes, 
or code enforcement before retrofit-
ting their facility to ZNE. Innovators 
and early adopters will look to cre-
ative financing, be willing to take on 
cutting-edge technology, and operate 
their facilities with an integrative 
energy-management approach.

The Entire Building
In order to hit State ZNE 

goals, facilities will need to take a 
whole-building and integrative ap-
proach to energy management. This 
can entail everything from energy 
audits and existing building commis-
sioning to energy-efficiency project 
implementation and demand-side 
management. There is also a need for 
education to the workforce on build-
ing science and new technologies. 

Knowing how building systems 
are interrelated and impact one an-
other will provide a necessary under-
standing of energy management and 
the potential health and safety impli-
cations from retrofitting buildings to 
ZNE. The time for single-measure 
retrofits and projects has passed, and 
they will no longer work to meet the 
“big bold” goals of 50% of existing 
buildings to be equivalent to ZNE 
by 2030.

Luckily, we have local projects ex-
emplifying how these deep retrofits 
and integrative demand side manage-
ment approaches can be completed. 
Examples of early adopters hitting 
the ZNE marks are DPR Construc-
tion’s San Diego office and the Jacobs 
& Cushman San Diego Food Bank. 

The DPR San Diego office is the 
first in San Diego to receive Net 
Zero Energy Certification through 
the International Living Future In-
stitute and is a perfect case study for 
ZNE deep retrofits, while the Food 
Bank facility is currently working on 
ZNE verification and shows how to 
meet these goals through integrated 
demand side management. 

The SDFB goals and approach 
to ZNE started back in 2011 with 
a partnership with the San Diego 
Green Building Council (SDGBC) 
and looks to continue down the path 
to ZNE verification.  SDGBC, with 
support from SDG&E, has been 
partnering with nonprofits in the San 
Diego region to help move the needle 
on green buildings and infrastruc-
ture through the Green Assistance 
Program (GAP).  

Hitting the Mark
The premise of GAP is a collabo-

rative approach to achieve the highest 
level of environmental performance 
at partnering non-profit facilities 
while providing career training for 
community members. GAP provides 
a hands-on learning opportunity 
for individuals who seek a career in 
environmental and green building 
sectors. 

This collaborative approach taken 
by the Food Bank and SDGBC built 
upon a LEED feasibility assessment 
delivered in September 2012.  From 
November 2015 through December 
2016, with SDGBC staff leadership 
and facilitation, 25 community 
volunteers assessed the Food Bank 
facility against LEEDv4 Operations 
+ Maintenance performance met-
rics and developed LEED submittal 
documentation for GBCI review and 
subsequent certification.  

Not only did SDFB achieve 
LEEDv4 O+M Gold certification, 
Energy Star Certification and over 
a 70% reduction in greenhouse gas 
emissions, the organization is now on 
a path to achieving zero net energy 
and zero waste. 

The Food Bank used the loading 
order to implement energy conser-
vation techniques first, then energy 
efficiency measures, and finally re-
newables to offset the need for grid 
energy. With goals of zero net energy 
and resiliency, which will allow them 
to complete their mission of providing 
food to people in need and potentially 
during times of natural disasters, the 
Food Bank began executing various 
energy projects ranging from LED 
lighting retrofits to cutting-edge 
phase change material technology in 
the large walk-in freezer space. 

By identifying the right projects 
to pursue with a whole-building 
mindset, the Food Bank could take 
advantage of rebate and incentive 
programs offered through local 
utilities and funding programs that 
focused on emerging technologies.  
Knowing the end goal and under-
standing that all building systems re-
late with one another is the first step 
in targeting which energy efficiency 
projects to complete first. 

Instead of just changing out old 
light fixtures with new ones in the 
warehouse and office spaces, the Food 
Bank looked to replacing the roof with 
a white TPO membrane and adding 
in skylights. This combination not 
only reduced the indoor temperature 
in the spaces, but it also allowed for 
natural daylight to enter the building 
thus reducing the amount of lighting 
fixtures needed to illuminate the area. 

Thinking Ahead
The Food Bank understood that 

future expansion of its 10,000-square 
foot freezer and cooler spaces, plus 
new equipment to be brought on-
line (such as a waste separator and 
packaging machine), would add to its 
overall energy usage.  By planning 
for these items and factoring in ad-
ditional energy efficiency measures, 
the Food Bank worked with donors 
and a solar contractor to install a 
350-kW solar photovoltaic system to 
provide over 100% of the building’s 
electricity usage. 

Next up was phase-change ma-
terial, installed in the freezer space 
to offset the need to run mechanical 
units at night and the addition of 
an energy management system to 
control, monitor and track all energy 
using systems in the facility to allow 
the SDFB to maintain zero net en-
ergy for electricity.  The Food Bank 
is currently working to reduce gas 
consumption from space heating, and 
will complete future gas saving proj-
ects to allow the facility to achieve 
total ZNE equivalency and further 
reduce greenhouse gas emissions.

The collaborative and integra-
tive approaches of green building 
education, workforce development, 
and improving the operations of 
facilities through demand side en-
ergy management by the SDFB and 
SGBC has helped shine the light on 
how facilities can approach ZNE and 
whole-building retrofits. 

This is just one method out of 
many to meeting the 2030 goals that 
50% of existing buildings will be 
equivalent to zero net energy.  We 
certainly have a challenge ahead of us, 
but we have the tools and technology 
available to get us there. 

LEED Plaque and Energy Star Certification Ceremony including GAP Team members, SD 
Food Bank staff and SDG&E representative.

Now that we have 
legislation and state action 
plans detailing these lofty 
goals, we should focus in 
and determine how ZNE 
can be achieved on 50% 
of the roughly 600,000 

existing commercial 
buildings in California.

Submitted by Josh Dean, LEED AP O+M, is Program Manager for the San 
Diego Green Building Council

from page 43
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Ben Hoen, a nationally 
recognized solar adoption 

expert at Lawrence 
Berkeley National 

Laboratory reported on 
studies that show seller-
owned solar PV systems 
on homes in San Diego 
add a price premium of 

more than $4.30 per watt 
installed, meaning that a 
home with a 4-kilowatt 

system would increase in 
value by about $17,000.

Soaring energy costs. A commitment to a greener planet.
Inspiring students with a vision of environmental stewardship.
Cathedral Catholic High School made an informed decision to go solar 
and for all the right reasons.

  

Predictable energy costs.
Smarter, more sustainable organizations.
Energy independence.

  
  

1298 Pacific Oaks Place, Escondido, CA 92029  |  Licenses C-10/C-46/B #161756 

www.baker-electric.com/commercialsolar

Baker Electric Commercial Solar.

Cathedral Catholic High School
San Diego, CA
Projected Year 1 Energy Savings: $80-100k

Built on 79+ years of electrical contracting experience.  
Baker Electric will give your business or organization
smart solutions for generating and managing energy.  
Call us at 760.546.6091 for an assessment.
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investment criteria that require mea-
sureable and transparent reporting 
and disclosure.

Background 
Many clean, green, or sustainable 

initiatives got their foothold in gov-
ernment-sponsored subsidies.  But 
even as many of these subsidies are 
phasing down, the demand for the 
initiatives continues to grow. This 
means many organizations are still 
making huge environmental commit-
ments to their customers, employees, 
and stakeholders. 

That doesn’t mean they’re walk-
ing away from return on investment 
(ROI) and other traditional financial 
metrics. Stakeholders want these 
metrics while demanding sustainable 
products and services, requiring 
suppliers to create innovative and 
cost-efficient solutions to the point 
where subsidies are no longer the im-
petus they once were. The market is 
now the driver in this new paradigm.

CSR Reporting to Promote 
Your Business

A CSR program is a great way to 
communicate your company’s sus-
tainable practices to stakeholders. 
More stakeholders are looking at this 
information, and they’re weighing a 
company’s existing CSR practices 
when they decide where to invest. 
This interest in sustainable practices 
should be reflected in your organiza-
tion’s long-term strategies.

CSR reporting provides transpar-
ency by identifying and mitigating 
potential risks to the long-term sus-
tainability of a business. Inefficient 
use of scarce resources doesn’t make 
social or fiscal sense and drives up the 
cost of performing operations over 
the long-term.

In the short-term, careful re-
source management can result in 
immediate cost savings and provide 
ROI. Resource-management practic-
es can include:

•  Energy-efficient LED lighting 
and HVAC systems

•  Reduced water usage
•  Waste material repurposing

Sustainability comes with other 
financial benefits too. Government 
agencies, utilities, municipalities, and 
other organizations often reward 
and incentivize businesses that make 
investments in sustainability by 
providing: 

• Grants
• Tax credits and rebates
• Accelerated deductions
•  Favorable financing  

arrangements 

Many of the subsidies that have 
historically been available are begin-
ning to phase down on the federal 
level—a trend that will likely contin-
ue under the current administration. 
Luckily, sustainability economics 
have reached a point where demand 
remains strong even without sub-
sidies. 

Qualifying for these incentives re-
quires effort, but the data you collect 
for a CSR report may also be useful 
for monetizing your company’s in-
vestments. 

Getting Started
Reporting on these initiatives can 

be daunting, but many companies 
already incorporate sustainability 
efforts in their daily routine. If you 
don’t have a CSR report, consider 
making small, meaningful changes, 
such as:  

• Recycling and tracking the 
amount of waste you produce

• Making sustainability a key 
factor in vendor selection

When you’re ready to begin the 
reporting process, implement these 
four practices to strengthen your 
success:

• Decide on a framework. Infor-
mation overload is common when 
companies organize their first CSR 
report. A defined framework will 
help you gather, analyze, and audit 
the most meaningful information. 
The Global Reporting Initiative and 
Sustainability Accounting Standards 
Board offer common frameworks.

• Define your goals and mea-
surement systems. To demonstrate 
the credibility and quality of your re-
port, clearly articulate your baseline, 
set benchmarks and long-term goals, 
outline how you’ll track progress, 
and implement a monitoring system.

• Demonstrate a connection. 
Explain how your mission statement, 
growth plan, and overall business 
strategy tie into key performance 
indicators (KPIs) laid out in your 
report.

• Be consistent. Consistency 
between your sustainability report 

and other public reports, such as SEC 
filings or press releases, is crucial. A 
lack of consistency will decrease your 
report’s validity and undermine trust 
in your findings. 

Trade associations and other 
nongovernment organizations can 
also help you develop a starting point 
for your organization’s CSR report, 
helping ensure you comply with all 
requisite standards. 

Taking It a Step Further
If you already have a CSR re-

porting process, you’re on the right 
track—now is the time to take it 
further. If you’ve previously focused 
on environmental impact, consider 
branching out into new areas, such 
as your economic impact on the com-
munity or employee compensation. 

There’s also a push toward 
integrating CSR reporting with 
required financial and nonfinancial 
reporting, because this gives inves-
tors and other stakeholders a more 
holistic view of a company’s risk 
areas. Consider making your CSR 
report part of your larger reporting 
package.

In addition,  implementing 
third-party verification—such 
as independent assurance and 
monitoring—adds credibility and 
quality to your report. It also keeps 
you accountable for continuous 
improvement. 

Sustainability Changed Our 
Business

At Moss Adams, we understand 
the importance and social responsi-
bility of being a sustainable company. 
Our most significant impacts revolve 
around the physical space we occupy, 
the resources our offices use, and the 
corporate environments we create for 
our people and clients. 

Using Less Space
We’re becoming more sustain-

able by setting corporate goals to 
reduce our footprint per person. In 
Seattle, we downsized our traditional 
96,000 square-foot office to a 78,000 
square-foot space that features an 
open floorplan and collaborative 
workspaces. 

The result? A 29 percent reduc-
tion of space per person with our 
current headcount and the ability to 
accommodate 680 employees within 

a smaller footprint.

Reducing Our Resource Usage
A few years ago, our San Diego of-

fice relocated to California’s greenest 
multitenant building. The immediate 
results were astonishing: 

•  50 percent reduction in  
carbon dioxide emissions

•  50 percent reduction in  
energy use

•  87 percent reduction in  
fresh water use 

Giving Our Employees Choices
In an effort to evolve with the 

landscape in an ecofriendly manner, 
our office allows our people to make 
their own sustainable choices by 
providing the following: 

• On-site showers
• Smarter technology
• Alternative work schedules

These efforts also have a positive 
effect from a recruiting standpoint, 
as having a public CSR report can 
strengthen our efforts with future 
employees. 

Join Us
An internal look and evaluation 

of your key practices is crucial when 
you’re thinking about how to make 
your business sustainable. We’re 
familiar with the sustainability in-
dustry and its incentives and can help 
you document your efforts. 

Learn how we can help you track 
your progress against KPIs and issue 
a meaningful report by visiting our 
Web site at www.mossadams.com/
sustainability.

subscribe:  
858-634-4234connectedget

In the short-term, careful 
resource management can 
result in immediate cost 

savings and provide ROI.

If you already have a CSR 
reporting process, you’re 

on the right track—now is 
the time to take it further. 

from page 43
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Submitted by Moss Adams LLP

By Gerardo 
Godinez provides 
assurance and 
consulting services 
to manufacturing 
and technology 
clients. He can 

be reached at (858) 627-1425 or 
gerardo.godinez@mossadams.com.

Eric Rohner 
provides tax and 
consulting services 
to private and 
public companies. 
Eric also leads 
the firm’s national 

Clean Technology Practice. He can 
be reached at (858) 627-1461 or  
eric.rohner@mossadams.com.
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“Innovative Commercial Environments 
brought life to our o�ce space. Our stunning 

reception desk and conference table re�ect an 
authentic San Diego vibe without compromising function

 or our budget. Telling the region’s story is our business
 and our passion, and with guidance from ICE we

 now have a more creative environment re�ecting 
our values and our vision for San Diego.”

 

Lauree
Sahba, EDC

- Lauree Sahba | COO
San Diego Regional EDC
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We live in a culture that has not 
conventionally focused on moderation 
or long-term concerns.  We tend to 
focus on immediate profitability while 
we deplete the earth of our natural 
resources, ignoring our obligations 
for the next generation.  

The motivation to start ICE was 
to support the educational goals of 
the founder’s son.  That focus on the 
future as well as supporting the local 
economy remain our most enduring 
ambitions.  

Blending these two goals in 2013, 
ICE discovered “Urban Furniture 
Making”.  It’s a form of furniture 
fabrication where we give back instead 
of taking from and use our natural 
resources while we support local 
artisans and our community; a joyful 
marriage indeed.  

“Urban Lumber” is wood harvest-
ed from forests that are cleared for res-
idential or commercial development 
or trees that are diseased or dying.  

The amount of lumber waste cre-
ated by the removal of urban trees is 
staggering.  According to the U.S. 
Forest Service, 5 billion board feet of 
usable lumber—about 1/3 of all hard-
wood lumber harvested in the U.S.—
was cut from urban areas.  Nearly all 
of it was cut for firewood, chipped for 
mulch or buried in a landfill.  “Urban 
Lumber” is repurposed for furniture 

making instead. 
Finishing back in the day contained 

a lot of chemicals that were extremely 
harmful to the person using them, the 
environment and the user.  We now 
use “Green” finishes that are non-tox-
ic. They provide the exact same level 
of protection as other toxic finishes 
but do no harm.  One shellac finish is 
so organic it is edible!

We crave the opportunity to rees-
tablish a connection with nature inside 
our buildings.  As our world becomes 
less human focused, more technology 
driven and we spend most of our time 
inside buildings, there is a biological 
drive to include objects that evoke 
nature in our surroundings and create 
an emotional bond.  

Custom designed, locally made 
urban furniture crafted from urban 
lumber allows you to sustainably 
own a “one of a kind” heirloom piece 
of furniture that creates an instant 
emotional connection.  

There is humanness to our hand-
crafted furniture that cannot be ex-
perienced with a factory-made item.  
In today’s competitive employment 
market, adding elements that evoke an 
immediate positive emotional connec-
tion to your office space offers not just 
a warm and fuzzy feeling and a compel-
ling story, but a payoff in attraction and 
retention of staff and clients as well.

Local wood often goes to waste, but it can make for beautiful, unique furniture.
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