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2017 Most Admired CEO of  the Year Winners
Privately-Held  

Company Category

Fewer than 50 Employees

Ann Clark
ACI Specialty Benefits Corporation

51-100 Employees 

John Klinedinst
Klinedinst PC

101-199 Employees

Jeff Goldberg
Cali Bamboo, LLC

More than 200 Employees

David Enloe
Ajinomoto Althea, Inc.

Nonprofit Organization Category

Hernán Luis y Prado
Workshops for Warriors

Business Nonprofit Category

Teresa Halleck
San Diego County  

Credit Union

Family-Owned Business Category

Fewer than 200 Employees

Mary Jean Anderson
Anderson Plumbing,  

Heating & Air

More than 200 Employees

Greg Hunter
Hunter Industries 

Education Category

Lauren Lek
Academy of  

Our Lady of Peace

Government Category 

Timothy Fennell
Del Mar Fairgrounds

Public Company Category

Bradley Feldmann
Cubic Corporation

It’s therefore a pleasure to present our 10th annual Most-Admired CEOs 
in these pages. Here is a group of individuals who have reached the top and 
accomplished much for their companies and our local economy. Their reputations 
for excellence are hard-won and well-deserved. 

It was our privilege to honor this year’s finalists and winners at a special 
reception, with more than 550 in attendance, on June 15 at the Hilton San 
Diego Del Mar. Among those were our Awards of Distinction winners — Laura 
Farmer Sherman, the longtime, dedicated leader of Susan G. Komen San Diego; 
and Ernest Rady, the legendary San Diego business-and-philanthropy icon who 
runs American Assets Trust and Insurance Co. of the West. 

I offer my thanks and gratitude to the companies that made our event possible: 
Cox Business, our title sponsor; gold sponsors City National Bank, Moss Adams 
LLP and Tri-City Medical Center (which also sponsored our special VIP reception 
prior to the event); bronze sponsor O’Gara La Jolla; as well as LEAD San Diego. 
These organizations all are dedicated to making the San Diego economy stronger, 
and it’s an honor to partner with them on this and other projects. 

I hope these pages introduce you to some new contacts and provide you with 
new leads. Want to know who you should be doing business with this year? Here 
is a pretty terrific list. 

Congratulations to all, and thank you for helping make San Diego a vibrant, 
fascinating place to do business.

Letter From The Publisher

D
uring more than 30 years in business journal-
ism, I have witnessed a lot of misconceptions 
about how business works (and had quite a 
few of my own misconceptions corrected). 

But nowhere are the myths thicker and foggier than they 
are in the chief  executive officer’s suite.

CEOs are one of the most-stereotyped groups in our 
society. The title evokes certain immediate ideas in the 
minds of most people, and they are so frequently wrong. 
For one thing, people tend to presume that CEOs are 
all silver-spooners who were born into the privilege, or 

perhaps just dropped out of the sky into the comfy chair in the biggest suite on the 
top floor. In fact, the path to becoming a CEO is long and arduous. 

Denise Morrison, the CEO of Campbell Soup, said this: “If  you want a CEO 
role, you have to prepare for it with a vengeance.”

Another myth is that CEOs somehow have an easy life, that it’s all yachts and 
counting money. In reality, the CEO might have the worst social life of anyone in 
the company. Why? Because they are working pretty much all the time.

Michael Dell, the legendary founder of Dell Computers said, “I like to do things 
that cause the company to succeed. I don’t spend a lot of time on my favorite 
activities.”

Perhaps the biggest myth of all is that CEOs, upon achieving that title, have it made. 
People don’t understand the pressure, the disappointments, and the anxieties. The job 
comes with enormous stress, and not only that; but as we have often seen, everything 
can fall apart fast. Sometimes it is the CEOs themselves who presume too much. 
Business eats its own, and there is no bigger entrée on the menu than a fallen CEO.

Warren Buffett of Berkshire Hathaway said, “It takes 20 years to build a 
reputation and five minutes to ruin it. If  you think about that, you’ll do things 
differently.”

Huntley Paton
President and Publisher
San Diego Business Journal
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Ernest Rady Remains
A Leading Force
In Both Business 
And Philanthropy

Ernest Rady declines to elabo-
rate on why, in his late 70s, he 
decided in 2015 to get back in 
the saddle as day-to-day CEO 

of San Diego’s American Assets Trust 
Inc., the current version of a commercial 
real estate investment company that he 
founded nearly a half-century earlier and 
most recently had been serving as execu-
tive chairman.

It may be the self-professed “deal 
junky” in him, but Rady, now 79, has 
generally never opted for the sidelines 
when it comes to his key priorities in 
life. Over the years, those priorities have 
grown well beyond the world of business 
for the Lifetime Achievement Award 
winner at San Diego Business Journal’s 
Most Admired CEO event.

During the gathering in Del Mar, Rady 
diverted the focus from himself, empha-
sizing pride in a well-performing, West 
Coast-focused portfolio that American 
Assets Trust (a public company that be-
gan trading in 2011) has gathered over the 
years while employing more than 150.

He also touted the offerings of an-
other local company he founded, ICW 
Group Insurance Cos., currently focused 
in competitive areas including workers 
compensation coverage for businesses 
and employing more than 700.

Enthusiasm for competition (and the 
work of keeping his growing real estate 
portfolio filled with tenants) also showed 
in his gentle reminder to fellow CEOs at 
the event that his new Torrey Point office 
development is nearing completion off  
Interstate 5 in Carmel Valley (after only 
17 years in the making, he quipped).

But since he won’t tout himself direct-
ly, it’s left to others to enumerate on his 
local impact as a business and commu-
nity leader over the past several decades.

“While he purports to be a deal junky, 
the fact is that he is an eclectic and hugely 
successful entrepreneur who always rec-
ognizes the value and importance of his 
employees – his colleagues,” said Rob-
ert Sullivan, dean of the Rady School 
of Management at UC San Diego, who 
characterized Rady as “an amazing 
leader” in a recent email to the Business 
Journal.

Following big earlier contributions to 
the management school, Rady and wife 
Evelyn in 2015 committed $100 million 
to help the school recruit and retain 
faculty, among other strategic priori-
ties. Sullivan recently said Rady remains 
“deeply engaged” with the school.

“The school is one very important way 
that Ernest gives back to our community, 
investing in the next generation of in-
novators, entrepreneurs and leaders,” he 
said.

Rady has also turned the significant 
proceeds of his business ventures toward 
making an impact in health care, partic-
ularly children’s health matters. A recent 
example, in 2014, was the Radys’ dona-
tion of $120 million – the second larg-
est donation in San Diego history – to 
fund pediatric genomic research at Rady 

Children’s Hospital, through what is now 
known as Rady Children’s Institute for 
Genomic Medicine.

“The magnitude of their gift immedi-
ately gave the new Institute global cred-
ibility, allowing us to recruit a dream 
team of genomic medicine physicians 
and scientists,” said Stephen Kingsmore, 

M.D., president and CEO of the hospi-
tal’s genomics entity. “As important as 
the gift has been, Ernest’s passion for the 
mission and engagement in the progress 
of the Institute has helped us elevate our 
vision. He wants us to change the world.”

“He celebrates our successes as we 
make diagnoses in perplexing childhood 
illnesses. He’s elated when those diagno-
ses save a child’s life or prevent long-term 
disability.”

While the financial generosity has 
helped to greatly expand many opera-
tional facets, Donald Kearns, M.D., who 
is president and CEO at Rady Children’s 
Hospital-San Diego, emphasized that 
Rady, despite his full plate of real estate 
and other responsibilities, has also given 
the hospital his valuable time and leader-
ship skills.

“Beyond his generous financial gifts, 
Ernest Rady has invested decades of time 
and energy into making Rady Children’s a 
world-class children’s hospital, beginning 
in the 1980s when he was a member, and 
later the chair, of the Children’s Hospital 
and Health Center Board,” Kearns said.

And despite a commercial real estate 
investment climate that undoubtedly 
wreaked havoc on his portfolio at differ-
ent times over the decades – with many 
up as well as down years – Rady’s stead-
fast strategic priorities as CEO appear to 
have served him and his companies well.

Rather than professing to be a real 
estate genius or guru, Rady said at the 
recent awards event that he emphasizes 
some basic and consistent investment 
priorities for American Asset Trust’s 
West Coast-centric, $2 billion portfolio 
of office, hotel, retail, multifamily and 
mixed-use properties – ranging in loca-
tion from Honolulu to San Francisco 
and Portland, with several in the San Di-
ego market.

“It’s where people want to live climate-
wise, and frankly where there’s innova-
tion, where there’s high barriers to entry, 
and it’s difficult to get coastal permission 
to build,” he told the audience.

Lifetime Achievement Award

Still Making An Impact

BY LOU HIRSH

Bill Wechter 
Ernest Rady shares 
a moment with Maria 
Chan, Bernadette Bach 
and Aaron Olson of City 
National Bank 
during a reception at the 
Most Admired CEO event.

Photo courtesy of Rady Children’s Hospital San Diego

Bill Wechter 

Ernest and Evelyn Rady are among San Diego’s most generous philanthropists. Two of their 
primary causes are education and health care, and they have donated hundreds of millions 
to Rady Children’s Hospital San Diego and the Rady School of Management at UC San 
Diego.
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ERIC BASU
CEO
Sentek Global

Eric Basu is a serial 
entrepreneur in several 
industries but primar-
ily focused on technol-
ogy and cybersecurity. He 
launched Sentek Global 
out of his home in 2001 

with the goal of providing innovative technology so-
lutions for the Department of Defense.

Basu recognized a growing deficiency in how com-
panies were adequately protecting their organiza-
tion’s sensitive corporate and customer data. Sen-
tek Global is now in great demand for conducting 
initiatives that include network penetration testing, 
vulnerability assessments, cloud computing risk 
evaluation, application security audits and program 
management. 

Basu is a former U.S. Navy SEAL Commander 
and personally knows the struggles of transitioning 
from active military to civilian life. Despite the de-
mands on his time that Sentek Global requires, he 
goes out of his way to assist fellow military person-
nel in beginning the next chapter of their profession-
al life and has committed company resources into 
developing a program to train wounded warriors in 
cyber security.

His leadership is a key reason for the company’s 
perennial listing in the annual Inc. 5,000 list. He was 
a finalist for Entrepreneur Magazine’s Entrepreneur 
of the Year in 2012 and 2014, and selected as San Di-
ego Business Journal’s Most Admired CEO in 2015. 

CHRIS BRYANT
President & CEO
San Diego Employers 
Association

Chris Bryant serves as 
president of the San Di-
ego Employers Associa-
tion, which offers compre-
hensive HR consulting 
services and professional 

development training. SDEA began more than 100 
years ago as the Manufacturer and Employer As-
sociation and was subsequently renamed San Diego 
Employers Association.

Bryant began her career in the financial services 
industry where she held a wide spectrum of leader-
ship roles in business banking, sales and marketing 
and administration at the local, statewide, and na-
tional levels. She is a certified Six Sigma Green Belt. 

Bryant also is known for her commitment to the 
San Diego community. She has spent many hours 
over the years volunteering with a number of organi-
zations. She has been a longtime supporter for Rest 
Haven’s Children’s Health Fund whose mission is to 
provide funds for health related services for children 
in San Diego and Imperial counties when no other 
funds are available. Bryant serves as the nonprofit’s 
treasurer. 

She also is a member of the executive commit-
tee for the Executives Association of San Diego; a 
member of downtown Rotary Club 33; and a finance 
committee member for the Council of Community 
Clinics that support primary care organizations 
in Southern California. She also is a graduate of 
LEAD San Diego.

Outside of SDEA, Bryant’s main joy is spending 
time with husband Bill and her son Spenser.

ARMON MILLS
Publisher Emeritus
San Diego Business 
Journal

Armon Mills has dedi-
cated his time and talents 
to guiding organizations 
to success. 

He began his distin-
guished career in public 

accounting with a national CPA firm where he even-
tually became managing partner, then was recruited 
to American City Business Journals as president and 
chief operation officer. During his tenure the com-
pany grew from four to 35 publications covering the 
United States and Hawaii. He oversaw the transition 
as the organization went public with an IPO in 1985.

Mills concentrated his expertise in business fo-
cused media serving as publisher for publications in 
Phoenix, San Jose and Silicon Valley before being 
tapped to helm the San Diego Business Journal in 
2004. In 2011 he joined J.H. Cohn LLP as director of 
practice development, Southern California Region. 
Mills rejoined the San Diego Business Journal in 
2013. Though he retired from day-to-day operations 
in 2016, he maintains an active relationship as pub-
lisher emeritus and also consults with several Orange 
County firms.

Mills is the past chair of the board of directors 
of the San Diego Police Foundation; a past mem-
ber of the board of directors of LEAD San Diego; 
a board member of the San Diego Better Business 
Bureau and a member of Rotary Club #33. He also 
was a member of the prestigious Holiday Bowl and 
Poinsettia Bowl Committees and is the finance chair 
of the New Majority of California.

CEO 2017 Judges

LAURA FARMER SHERMAN
President & CEO
Susan G. Komen San Diego

For more than two decades, Laura Farmer 
Sherman was a communications executive at 
Sempra Energy, a large public company based 
in San Diego. She had a comfortable salary and 
good health insurance, but she always felt too 
busy to get to the doctor’s office regularly miss-
ing her annual checkups including her mammo-
grams. In 2003, she found a lump in her left breast 
and discovered she had Stage III Triple Negative 
breast cancer. The doctors gave her six months to 

live, but that was not the end — it was a beginning. It began as she attended a che-
motherapy treatment group and realized she was the only person there with health 
insurance. As she successfully fought the disease, she also pivoted her energies to 
focus on supporting those who were faced with the same challenges but without the 
resources and care that were so desperately needed.

She began volunteering for Susan G. Komen San Diego in 2004, one year after 
she was diagnosed. In 2007, she joined the organization as director of commu-
nity relations and grants. In 2009, she was named president and CEO. Known 
for incubating innovation and activating results, Farmer Sherman and her small 
but mighty team have created and implemented fundraising platforms from grass-
roots to multilevel cause-related marketing. Those funds have directly saved thou-
sands of lives through research and outreach. 

Farmer Sherman maintains a very lean budget and is an outstanding steward of 
the funds that she receives from corporations, foundations and individuals. She not 
only broadened existing programs, but she developed new revenue sources for the 
affiliate including implementing a major gifts program, creating a circle of influ-
ence membership program, as well as a monthly giving program. She brought on 

new corporate partners. An entire new social media campaign was implemented 
under her direction. A recent one-day symposium, “Screens, Genes and the Choic-
es We Make,” with celebrity emcee and breast cancer survivor Joan Lunden, sold 
out raising more than $200,000. Komen also has acquired a mobile mammography 
coach through Farmer Sherman’s efforts.

The results of her hard work are noteworthy. During 2016 alone, through Ko-
men’s free mammogram events, more than 7,300 women received one-on-one edu-
cation, and more than 4,200 women and two men received clinical breast exams 
and mammograms. The results were 150 women and two men were diagnosed with 
breast cancer at various stages. 

Farmer Sherman has effectively guided the local organization through challeng-
ing times. When a controversy hit the national organization that included death 
threats to the local office in 2012, Komen San Diego was among only 26 of the 119 
chapters nationwide that actually increased race revenue from 2012 to 2013. The 
San Diego affiliate raised about 15 percent more in race revenue that year.

Farmer Sherman lives a life of community involvement. She joined the local 
Rotary Club so that she could bring more awareness to the mission of Susan G. 
Komen. She volunteers packaging meals for Mama’s Kitchen, one of the grant re-
cipients. A tireless advocate, she is a frequent keynote speaker, media spokesperson 
and guest lecturer on nonprofit management and access to care for underserved 
women. In October 2012 she was chosen to be one of a few women from around 
the country who was featured in Komen’s national campaign, “31 Days of Im-
pact,” for National Breast Cancer Awareness Month.

Farmer Sherman just recently announced her retirement from the organization 
at the end of 2017. Irene Oberbauer, Komen San Diego’s board chair sums up 
Farmer Sherman’s contributions. “Under her nurturing guidance, the organization 
has raised more than $15 million for local organizations providing everything from 
breakthrough research funding, and free mammograms and diagnostic services, to 
financial help, meal delivery, transportation and more to cover every step of the 
breast cancer treatment journey for uninsured and underinsured people in San Di-
ego. Because of Laura’s many achievements, replacing her will not be an easy feat.”

CEO 2017 Community Service Award
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From the boardroom to the hospital bedside,  
your visionary leadership makes a world of difference 

to families in San Diego and around the world.

Our Congratulations to 
Mr. Ernest Rady

Lifetime Achievement Award
2017 Most Admired CEOs in San Diego 



Academy of Our Lady of Peace • 4860 Oregon St., San Diego, CA 92116
619-725-9118  I  www.aolp.org

The Academy of Our Lady of Peace  
congratulates Dr. Lauren Lek, recipient of  

San Diego Business Journal’s  
2017 Most Admired CEO award  
in the Education category.

Congratulations, Dr. Lauren Lek

2
0
17

SAN DIEGO BUSINESS JOURNAL 
MOST ADMIRED CEO 2017

UC San Diego congratulates 
Ernest Rady on his recognition for 

Lifetime Achievement.

Learn more at ucsd.edu.
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Privately-held Company 
(Fewer Than 50 Employees)

ANN CLARK, PH.D.
CEO & Founder
ACI Specialty Benefits Corporation

Ann Clark, nearing 80, is still passionately working 
and growing ACI Specialty Benefits, the company she 
founded more than three decades ago. 

As a female pioneer in the male-dominated insur-
ance industry, Clark has persisted and led ACI to be 
one of the nation’s top ten employee assistance pro-
grams. In her 34th year as CEO, Clark has led ACI 

through 2016, a year of record-breaking growth for the company, expanding to 
cover an additional two million lives worldwide.

Clark is on a mission to make ACI’s benefits technology cutting-edge. ACI em-
ploys mobile optimized benefit websites, text referrals and reminder services; 
HIPAA-compliant online video chat sessions; social media access; and mobile apps 
for smartphones and wearables. ACI’s Leverage Concierge is officially the fastest 
growing corporate concierge solution with a hugely popular errand running pro-
gram that has helped its customers Genentech and Alston & Bird achieve Best Place 
to Work rankings in the Fortune 100 List and People magazine. 

Clark recognized an opportunity to help universities retain students and profit, 
and led the development and implementation of ACI’s benefit product geared for 
students — SOAR: Student Outreach, Assistance, Resources. With the launch of 
SOAR, ACI acquired a new book of clients that have greatly contributed to its 
financial success.

Clark’s energy reaches outside of ACI. After two rounds of knee replacements 
she found herself  struggling in yoga class. As a lifelong entrepreneur, she immedi-
ately focused on a solution. Clark began teaching chair yoga classes and founded 
the nonprofit organization, International Chair Yoga Association this past year to 
make yoga accessible for all.

Clark has authored numerous inspirational books, including “Women & Recov-
ery: Sex, Sobriety and Stepping Up,” “Workplace Warfare,” and “Cultural Cross-
roads: A Roadmap for Successful Global Relocation.” 

Privately-held Company 
(51 - 100 Employees)

JOHN KLINEDINST
CEO
Klinedinst PC

John Klinedinst has overseen the growth and great 
success of the law firm he founded in 1983. Klinedinst 
PC. The organization has expanded from a single, 
small office that specialized in insurance defense, to a 
large, complex firm with five offices across the western 
United States. 

Throughout 2016, Klinedinst supervised the ex-
pansion of the firm’s newest office in Seattle. Opened in October 2015, the office 
marked the firm’s expansion into the Northwest. Thanks to his adept oversight, 
after only one year, the office welcomed two new additions and moved to a larger 
office. 

Today’s litigation involves large volumes of data that need to be reviewed, sort-
ed, and extracted. Klinedinst developed a rapid response team which could help 
tackle these complex digital discovery challenges. The procedures were refined in-
ternally then rolled out to clients, putting the firm on a new level, both regionally 
and nationally, in terms of discovery capabilities.

John Klinedinst also has positioned the firm to be able to weather tough eco-
nomic conditions. Through some challenging years of business slowdowns, the 
firm has never had a layoff and continues to be well-positioned for adverse times. 
Klinedinst also understands the vital importance of coming together as a firm to 
promote inclusion and support for people that have been traditionally excluded. 
The community recognized Klinedinst for his efforts at inclusion. In November 
2016, the firm was bestowed the Earl B. Gilliam Corporate Diversity Award for 
continued efforts to promote diversity in the community.

Klinedinst has served with the San Diego Regional Chamber of Commerce, the 
San Diego/Tijuana Sister Cities Society, the American Red Cross, and San Diego 
Dialogue. Most recently, the firm became a sponsor for the Navy’s 30th Annual 
Bay Bridge Run/Walk. He and his wife started the John and Cindy Klinedinst 
Honor Scholarship at his alma mater, Washington and Lee University, and they 
contribute to the school regularly.

CEO 2017 Winners
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City National is the bank
built on client referrals.
Top Ranked in Client Referrals.*

Call (866) 203-1328 to learn more or visit cnb.com/referrals. The way up.®

*Based on interviews conducted by Greenwich Associates in 2016 with more than 15,000 executives at mid-size businesses across the country with sales of $10-500 million. CNB results are 
compared to leading competitors on the following question: How likely are you to recommend (bank) to a friend or colleague?

©2017 CITY NATIONAL BANK. ALL RIGHTS RESERVED.         CNB MEMBER FDIC

Cozette Vergari
Owner,  
Vergari & Napolitano  
Attorneys

Richard Moon
Owner,  

Richard Moon &  
Associates CPAs 

Referred Cozette to  
City National



San Diego  
Business Journal  
 “Most Admired CEO” 
Finalist for 2017!
At Jewish Family Service, 
we’re energized by big 
questions and tough 
challenges. Every day, 
we work to build a 
stronger, healthier, more 
resilient San Diego.

Your thoughtful 
leadership keeps us 
Moving Forward Together.

jfssd.org

 Congratulations (Mazel Tov)

to Michael Hopkins

Welcoming all San Diegans

CONGRATULATIONS
GREG HUNTER OF HUNTER INDUSTRIES 

hunterindustries.com

MOST ADMIRED CEO

FAMILY-OWNED  
BUSINESS  
200+ EMPLOYEES

Awarded by the San Diego  
Business Journal

Hunter Family  
of Companies:

Hunter Industries 
Residential, Commercial &  
Golf Irrigation

Hunter Custom  
Manufacturing 
Molding & Manufacturing

FX Luminaire 
Landscape Lighting

Senninger Irrigation 
Agricultural Irrigation

Holm 
Architectural & Landscape Lighting

Dispensing Dynamics  
International 
Innovative Dispensing Technologies
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 Privately-held Company 
(101 - 199 Employees)

JEFF GOLDBERG
Founder & CEO
Cali Bamboo LLC

It is a quintessential Southern California success 
story. While on a yearlong surfing trip after college, 
Jeff  Goldberg and his friend Tanner Haigwood con-
ceived the idea of harvesting renewable bamboo to de-
velop building materials. They founded Cali Bamboo 
in 2004 with only $50,000 in capital and a single prod-
uct — bamboo fencing — at a time when the concepts 

of sustainability and renewable resources were just starting to resonate. Goldberg 
and Haigwood began by directly selling their products to consumers who rapidly 
spread the word on the products durability and reliability. Cali Bamboo was the 
first company to adopt a nontraditional, direct-to-consumer selling strategy in 
both the residential and trade markets. Since then the company has maintained a 
strong upward trajectory with exponential growth year after year. 

Last year brought significant successes for the company under Goldberg’s guid-
ance. The company sold $73 million in flooring as compared with $39 million in 
the previous year — an 87 percent increase to the core product family. Cali Bam-
boo’s flooring sales in 2016 alone represent 19.7 million square feet, or the equiva-
lent footprint of the entire heart of downtown San Diego. Also in 2016, Goldberg 
oversaw the launch of the all-new Cali Vinyl flooring line and the introduction of 
its first ever engineered bamboo flooring with extra wide planks. More business 
and a greatly expanded workforce meant growing the Cali Bamboo footprint with 
a larger headquarters space in Mira Mesa. Cali Bamboo has been on Inc. 5000 
Fastest Growing Companies List for 

eight consecutive years.
A background in bioengineering fosters Goldberg’s drive to innovate and he 

has become a key influencer in the green building movement. Over the past 12 
years Cali Bamboo customers have saved more than a half  a million trees, helped 
eliminate more than 28 million pounds of CO2 from the air, and saved nearly 12 
thousand acres of natural habitat from deforestation. The company also is notably 
different in the way it approaches product development. Goldberg has prioritized 
safety in the company’s supply chain and manufacturing with its bamboo products 
containing some of the lowest levels of detectable formaldehyde in the flooring 
industry. 

Privately-held Company 
(More Than 200 Employees)

DAVID ENLOE
President & CEO
Ajinomoto Althea Inc.

David Enloe has led Ajinomoto Althea through a 
period of significant growth while maintaining com-
pany stability as well as employee and client satisfac-
tion. This year, he was appointed a corporate executive 
officer of Ajinomoto Co. — Althea’s parent company 
based in Tokyo. He is the only American in this role in 
the organization. In this additional position, he now 

participates in establishing strategic objectives related to the overall global con-
glomerate, in addition to being the president and CEO of San Diego-based Althea.

Under Enloe’s guidance, Althea earned its largest revenue in its 18 year his-
tory in 2016 and for the third year in a row has grown its revenues by 25 percent 
year-over-year. The growth was spurred by several of Enloe’s initiatives. He spear-
headed Althea’s entry into the rapidly expanding oncology field of antibody drug 
conjugate manufacturing which will enable the company to partner with more cli-
ents from across the globe. Additionally, Enloe was given the responsibility of 
combining the sales and marketing efforts with Althea’s European-based sister 
company, OmniChem, which has led to multiple new contracts. One impact of this 
combined expertise was a four-fold increase in approved products that Althea now 
manufactures, expanding from one to eight countries that have authorized com-
mercial use of Althea’s products. 

Enloe also negotiated and executed the first multimillion dollar license of Al-
thea’s Crystalomics proprietary formulation technology, monetizing a body of Al-
thea patents and creating a new company technology and service offering. Althea 
now has Crystalomics contracts with six of the largest top ten biopharma com-
panies in the world. He has represented Althea as a speaker at multiple industry 
conferences on the East Coast and West Coast, contributing to the development 
of the company’s client base.

Enloe also led the company in a number of prestigious honors including five cat-
egories in this year’s Contract Manufacturing Organization Leadership Awards. 
This recognition is a testament to Althea’s commitment to excellence in all areas 
of the company and is driven by Enloe’s leadership and vision.

Enloe is deeply committed to supporting nonprofits both personally and as an 
organization. He has participated in events including the Alzheimer’s Walk, The 
Salvation Army Angel Tree, blood drives, and more. 
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Assurance, tax, and consulting offered through Moss Adams LLP. Wealth management offered through  
Moss Adams Wealth Advisors LLC. Investment banking offered through Moss Adams Capital LLC.

M
OSSADAM

S.COM

S A N  D I E G O , 
C A

5 : 5 2  A M
P S T

P R O S P E R I T Y
R I S E S  I N 
T H E  W E S T

Welcome to the Greater San Diego area, where the sun rises 
on endless possibility. Here, our size, culture, and full spectrum 
of accounting, consulting, and wealth management services 
reflect the needs and nature of dynamic clients in the global 
market. As you explore your next opportunity, we invite you to 
discover how Moss Adams is helping companies thrive.  

RISE WITH THE WEST.

A S S U R A N C E 

TA X 

I T  C O N S U LT I N G 

T R A N S A C T I O N S 

V A L U AT I O N S 

W E A LT H  M A N A G E M E N T
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Business Nonprofit
TERESA HALLECK
President & CEO
San Diego County  
Credit Union

As president and CEO, Teresa Halleck is responsi-
ble for all departments and performance of San Diego 
County Credit Union. The organization’s financial 
success and growth is directly attributed to Halleck’s 
impressive leadership and genuine commitment to the 
credit union movement.

One of Halleck’s key areas of  focus for the organization is innovation. The 
SDCCU Mobile Wallet app for iPhone was launched as a secure, easy way to get 
cash at SDCCU ATMs without a debit card. Since her arrival in August 2010, 
Halleck has focused almost exclusively on improving SDCCU’s customer service 
experience, which has resulted in growth and recognition for the organization. The 
credit union was first to market with the SDCCU Easy Balance TransferSM app.

Under the direction of Halleck, the past year saw many achievements. SDCCU 
grew by more than 31,000 customers and its free checking with e-statement ac-
counts grew by more than 18 percent. SDCCU opened three new branch locations 
bringing the total locations to 41. In 2016, SDCCU membership increased by 
10.13 percent to 339,205 and assets grew 10.2 percent to $7.9 billion. These num-
bers represent a nearly 60 percent increase in assets and a more than 65 percent 
increase in membership in the seven years Halleck has served as CEO. 

Under Halleck’s direction SDCCU has established a strong community pres-
ence. In 2016, with a goal of  making financial education accessible and conve-
nient, SDCCU launched Financial Wellness Wednesdays in partnership with the 
San Diego County libraries. SDCCU representatives hosted close to 60 presenta-
tions focused on financial wellness. 

Last year, SDCCU events raised more than $82,000 for the American Diabetes 
Association, $13,000 for San Diego Humane Society, $10,000 for the National MS 
Society, Pacific South Coast Chapter and $4,000 for Rady Children’s Hospital. 

SDCCU has become the title sponsor for the Holiday Bowl; it had been the title 
sponsor for the Poinsettia Bowl the previous 12 years. 

In 2014, Halleck joined the board of directors of  the National Credit Union 
Foundation. She also is a member of the state of  California’s Department of Busi-
ness Oversight, CU Advisory Committee.

Nonprofit
HERNÁN LUIS Y PRADO
Founder & CEO
Workshops for Warriors

Offering manufacturing certification training to vet-
erans is no small undertaking. The costs to install and 
instruct on the latest equipment and technology requires 
a large amount of capital. That didn’t stop Hernán Luis 
y Prado, a 15-year U.S. Navy veteran. This labor of love 
is one he holds dear and inspired him to create Work-
shops for Warriors in 2008. He began by helping his fel-

low sailors and Marines, volunteering with the Wounded Warrior Battalions and 
would invite them to his house where they would build projects in his garage. 

The nonprofit reached several major milestones in 2016. It surpassed more than 
300 veterans trained and certified in advanced manufacturing with more than 90 
percent of its graduates obtaining jobs in advanced manufacturing. WFW also 
received approval by the state of California to operate as a school by the Bureau 
of Post-Secondary Private Education, making the organization eligible for GI Bill 
tuition reimbursement in April 2019. This will expand its ability to serve more 
veterans each year.

In addition to injecting his own funds into WFW, Luis y Prado successfully 
solicited support from a wide range of partners that included Wal-Mart and Ve-
rizon Foundations, JPMorgan Chase and Wells Fargo. Additionally, he formed a 
for-profit business that performs manufacturing services for organizations, with all 
proceeds going to benefit WFW. 

Luis y Prado also led the development of a substantial improvement in machine 
placement. Workshops for Warriors encountered situations where all of the ma-
chines at a particular location were as much as 10 inches out of level. Instead of 
having to manufacture an offset for each of the machines, WFW devised another 
system that included a set of rugged shims that lock together, securely holding a 
piece of equipment. 

Luis y Prado finds additional ways to give back to the community. He is an ac-
tive member of the San Diego Rotary Club, San Diego Chamber of Commerce 
and San Diego Military Advisory Council. He is a past White House Champion 
of Change, California District 80 Veteran of the Year. He has received the Keith 
M. Turnham Humanitarian Award. He also has been honored with the “Breaking 
Away Award of Excellence” by KUSI News and Torrey Pines Bank.
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MEN SPEND MORE TIME 
WORKING ON THEIR CAR 
THAN ON THEIR HEALTH

Tri-City Medical Center is affiliated with 
over 55 different family practice and internal 
medicine providers who are ready to meet 
your needs.  

Read through physician bios & watch 
physician introduction videos on our website 
OR call our 24-hour physician hotline to match 
you with a physician based on your location or 
preferences. 

TRICITYMED.ORG/PRIMARYCARE
855.222.8262

MAKE AN APPOINTMENT WITH YOUR PRIMARY CARE PHYSICIAN TODAY

ISN’T IT TIME FOR 
YOUR TUNE UP?

 of the top causes of death in 
2010 were chronic diseases.

50% of adults have one or more 
chronic health conditions.

YOUR PCP CAN...
• Help develop an individualized plan based 

on your health history
• Help you manage chronic disease
• Promote healthy aging through preventative 

care
• See the “big picture” of your overall 

physical & mental health
• Make referrals to trusted network specialists

Regular checkups with PCPs can 
help prevent chronic diseases.

Happy Father’s Day from Tri-City Medical Center



San Diego 
Business
Journal’s

MOST 
ADMIRED 
CEO

2017

CongratulationsCongratulations
Dr. Ann Clark

Your partner for the new workforce. 
www.acispecialtybenefits.com
info@acispecialtybenefits.com

800.932.0034

CONGRATULATIONS  
to Shari Brasher

www.freshstart.org

2017 Most Admired 
CEO Finalist 

Your leadership is 

helping transform the 

lives of children with 

physical deformities. 
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Education
LAUREN LEK
Head of School
Academy of Our Lady of Peace

As the head of school for the oldest, continuously 
operating all girls high school in San Diego, Lauren 
Lek’s visionary leadership has helped to rapidly grow 
the Academy of Our Lady of Peace from a liberal arts 
focus to becoming a STEM center of thought and in-
novation.

Lek prioritized increasing STEM courses at the 
school to now emphasize engineering design, biotechnology, architecture, entre-
preneurship, and computer science. She has established strong partnerships with 
the University of San Diego Mobile Technology Learning Center to ensure math 
faculty are well supported and she has fostered partnerships with researchers at 
UC San Diego and OLP students in AP Environmental Science. Additionally, Lek 
has been instrumental in partnering with the professional organization Geek Girl 
at the annual OLP STEAM Conference for sixth through eighth grade and also 
facilitated a growing partnership with the San Diego STEAM Connect conference. 

She launched a virtual reality school program — zSpace, a 3-D interactive learn-
ing experience. The school is the first in San Diego County and first all girls’ school 
in Southern California to embrace this new technology. And, recently, a new proj-
ect just launched with five aeroponic towers to create a farm on campus which will 
help provide a sustainable farm to support the school’s café and provide additional 
vegetables for sale in the local community.

Lek, the first lay leader in the 135-year history of this school, has directly im-
pacted the organization’s financial success and growth. Upon hire, she evaluated 
partnerships and vendor contracts. She hired a new CFO to evaluate spending 
and revamp the financial aid program and also implemented a one-on-one annual 
review process for all employees. Prior to her time at OLP, there was no formal 
review practice for employees.

Through Rotary 33, Lek has served as the co-chair of the Rotary STEM com-
mittee that serves the City Heights Hoover High School cluster of elementary and 
middle schools. Outside of San Diego, Lek sits on the Mount St. Mary’s Univer-
sity Advisory Council for the newly founded CSJ Institute. She also is an active 
member and presenter at the National Coalition of Girls’ Schools. In 2016, she 
completed a doctoral degree in Educational Technology from Pepperdine Uni-
versity. Lek has been honored with individual Achievement in Education Athena 
Pinnacle Award.

Family-owned Company 
(Fewer Than 200 Employees)

MARY JEAN ANDERSON
Owner/President
Anderson Plumbing, Heating & Air Inc.

Heading a woman-owned plumbing, heating and 
air conditioning business in a male dominated field for 
39 years is often still referred to as innovative, much to 
Mary Jean Anderson’s amusement. As owner/president 
of Anderson Plumbing, Heating & Air, Anderson is the 
very public face of the company as well as the CEO. In 
2004, she bought out her business partner (and former 

husband). At that time, the company had 40 employees and annual revenues were 
approximately $4 million. Today, the successful company has 178 employees and this 
year will top $30 million in annual revenue.

A key to the company’s success and expansion has been Anderson’s creation of 
a close-knit supportive working environment for all her staff. She personally gets 
to know each employee. She believes in providing her employees with extensive 
benefits packages, highly competitive pay, incentive bonuses, flexible scheduling, 
tuition reimbursement, ongoing education and training and year-round employee 
recognitions called the Wow Awards. This year Anderson is launching the Ander-
son Career Building Institute — a school for training technicians in the field of 
plumbing, heating and air conditioning. 

On a national level, Anderson is an active leader in Nexstar, a national network 
of service industry companies focused on leadership training, coaching and devel-
oping industry standards. This past year she has been instrumental in developing 
a national program within the Nexstar Network called Troops to Trades which 
aligns returning military veterans with careers within the plumbing, heating & air 
conditioning businesses around the country.

Anderson is a highly visible fundraiser for a variety of nonprofits including Susan 
G. Komen. Anderson is an annual corporate sponsor, supports a team in the Race 
for the Cure and runs television commercials encouraging people to support the 
race. The company also supports volunteer projects for Rebuilding Together. Their 
team is currently involved in upgrading the home of a Vietnam veteran and his el-
derly blind mother by donating kitchen and bath products as well as installation. 

Accolades for her include 2016 Girl Scouts of San Diego Cool Woman Award 
and she has twice been named National Plumbing, Heating, Cooling Contractor 
of the Year.



Fighting Hunger Feeding Hope
3 Easy Ways Your Company Can Help Fight Hunger
1)  Volunteer – A great team building exercise

Need a great company team building opportunity? 
Volunteer at the Food Bank’s warehouse in Miramar.

2) Donate –Through payroll giving
Want to help a local nonprofit feed neighbors in 
need? Set up a payroll giving program. Every $1 
donation provides 5 meals.

3) Host a Food Drive – A fun way to  
give back
Want to give back in the workplace? Host a 
company food drive. Or host a Virtual Food 
Drive – you can donate food via the Food 
Bank’s website. We keep a tally and give you 
the results at the end of your food drive.

How we help
The Food Bank feeds 370,000  
people every month in communities 
throughout San Diego County. 
We feed low-income seniors, the 
working poor, low-income military 
personnel and their families, and 
school children living in poverty.

We are San Diego’s local Food 
Bank. Thanks to your support we 
are fighting hunger and feeding 
hope.

S a n D i e go Fo o d B a n k . o rg
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JOIN THE SUCCESSFUL AGING MOVEMENT
MIND | BODY | COMMUNITY

“Getting older 
  is a gift, 
  growing old 
  is optional.”
  –Simona Valanciute
  San Diego Oasis 
  President & CEO  

SanDiegoOasis.org | (619) 881-6262

Thank you to Grossmont Center and the East County community 
for the warm welcome at our Grand Opening.

 
Contact us today to learn how you can partner with 

San Diego Oasis to keep older adults active, 
healthy, engaged and involved in our community.

As a pioneer in the field of Healthy Aging, 
we have been serving San Diego County for 35 years, 

making a tremendous difference in the lives 
of over 6,000 seniors each year.

Most Admired CEO
AWARDED BY SAN DIEGO BUSINESS JOURNAL

CONGRATULATIONS CAMERON CURRY  
ON YOUR NOMINATION

2017

 JUNE 26, 201738  SAN DIEGO BUSINESS JOURNAL  JUNE 26, 2017

2
0
17

Family-owned Company 
(More Than 200 Employees)

GREG HUNTER
President & CEO
Hunter Industries

Greg Hunter started working in the family business 
in 2004 as a senior business analyst. He succeeded his 
father as president and CEO in February 2013 and 
under his leadership Hunter Industries has continued 
to see steady growth and innovation in solutions for 
the irrigation, outdoor lighting, and custom molding 
industries.

Hunter prioritizes keeping the company on the cutting-edge of technology. He 
has contributed to the company’s innovative efforts in a variety of ways in his 13-
year tenure. He is recognized as a contributor for two of the company’s 250 patents. 
Under his guidance Hunter Industries launched an entirely new commercial and in-
dustrial lighting product line, HOLM, to the market in 2016. He has guided Hunter 
Industries to expand into the internet of things (IoT) by ramping up a team of 30 
software development engineers who, in collaboration with other departments, are 
focused on digitally linking Hunter’s product offerings, via Wi-Fi, to smart devices. 
The company was recently awarded the Innovation to Market Award by the San 
Diego North Economic Development Council.

Hunter’s vision to grow the company strategically through acquisitions contin-
ues to drive the organization’s financial success. In 2016 he led the successful ac-
quisition of two companies, Florida-based Senninger Irrigation and Hydrawise 
located in Australia. Its operations also were expanded locally with continued 
commercial development in San Marcos and Tijuana. Hunter Industries is San 
Marcos’ largest employer and its 20-acre campus has nine buildings and construc-
tion of a tenth building started this spring.

Hunter is committed to the preservation of a strong internal culture and boasts 
an incredibly high retention rate of 96 percent. Its employees have been with the 
company for an average of 14 years. 

Hunter also guides the organization to demonstrate its social responsibility in-
stilled by the Hunter family traditions. The company has two cross-functional com-
mittees, Hunter Helping Others and Focus on People, Plant, and Profit, comprised 
of employees that are focused on large-scale volunteer projects and sustainability. 
Hunter himself serves on the board of directors for the Jackie Robinson YMCA 
in San Diego as the vice chair of the finance committee. He also serves on the Toc-
queville Society’s Cabinet for the United Way of San Diego. 

Government Agency
TIMOTHY FENNELL
CEO
Del Mar Fairgrounds

The words “I” and “me” do not exist in Tim 
Fennell’s vernacular. He has been the general manager 
and CEO of the Del Mar Fairgrounds since 1993. 
Through his vision and leadership, the district’s gross 
revenues grew from under $20 million per year in 1993 
— when the property was losing money — to more 
than $76 million in 2016. Fennell came from Portland, 

Oregon, to the Del Mar Fairgrounds during a time of crisis. The financial status 
of the fairgrounds was challenged as the organization had just lost millions during 
the Equestrian World Cup.

Fennell achieved this incredible turnaround by improving both the Del Mar 
National Horseshow and the San Diego County Fair — both legacy events at 
the fairgrounds. He and his team grew the fair from a 20-day to 26-day event, to 
become the longest running fair in the U.S. The San Diego County Fair is now the 
largest in California, and the sixth largest in the United States, setting attendance 
and revenue records every year.

Fennell and his team also greatly expanded the venue’s revenue producing activi-
ties. He produced additional state sponsored events, such as the haunted attraction 
known as the Scream Zone and the Holiday of Lights, as well as attracting more 
than 200 nonstate sponsored events including Cirque du Soleil, and Kaaboo.

Based on Fennell’s dedicated leadership, the Del Mar Fairgrounds today is 100 
percent self-sustaining and receives no revenues from the state of California’s gen-
eral fund.  

And, in times of crisis, Fennell has directed humanitarian efforts. During the 
wildfires in 2003 and 2007 he was one of the first state facility managers to step up, 
making the fairground’s facilities available to both human and animal evacuees. 
When wildfires hit the Napa area, Fennell sent his now fire-experienced staff  and 
resources to assist the Napa County Fairground’s small staff.

Fennell is recognized nationally as a leader in the fair industry. He was elected 
to the Western Fairs Association’s Hall of Fame in 2016. In 2012 he received the 
“Community Hero Award” from the Burn Institute at the 40th annual Spirit of 
Courage Awards in San Diego. He held the position of president of the San Diego 
North Convention and Visitors Bureau from 1993 to 2012. He currently serves as 
president of the Don Diego Scholarship Foundation.



Thank You Sponsors

Qualcomm Inc.  is midway through its attempt 
to acquire NXP Semiconductors N.V.  — a mara-
thon effort that has the potential to reshape the 
company founded in 1985 in Irwin Jacobs ’ seaside 
La Jolla home.

Acquiring the Dutch company would make 
Qualcomm (Nasdaq: QCOM) much larger and 
open it to new opportunities as revenue declines 
and its core wireless telecom business � attens 
out. Qualcomm is offering NXP (Nasdaq: NXPI) 

SPORTS: Acquisitions 
Position Co. For Growth
■ BY MARK CARPOWICH

For FlyDive Inc.  CEO Christos 
Nicolaidis , the biggest challenge facing 
his company isn’t how to lead the hy-
dro� ight industry; it’s how to build it. 

The burgeoning sport is just getting 
off the ground — or, more accurately, 
the water — but thanks to a couple 
of bold moves made earlier this year, 
the San Diego-based company is in an 
excellent position to be its preeminent 
brand.

It started with a high-tech accessory 
called an X-Board, an action-sports 

product FlyDive created and began 
selling after years of  scienti� c re-
search and market analysis. Today, as 
FlyDive prepares to enter the second 
half of its biggest year yet, the com-
pany has evolved into so much more. 
A champion of business-to-business 
relations, FlyDive is now hedging its 

Qualcomm page 32

Watch Co.’s Designs Are 
In-the-Park Home Runs
RETAIL: MLB Deal Is Helping 
Drive Revenue Toward $30M Mark
■ BY SARAH DE CRESCENZO

Qualcomm Sees NXP
As Key to New Pursuits
ACQUISITION: Pieces of Deal
Still Need to Fall Into Place
■ BY BRAD GRAVES
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Hydroflight Industry
Poised For Takeoff

Original Grain page 33

Robotic Finger Brings Humanlike Touch to Its Work

SMAC page 34

TECH: Motors Provide 
Dexterity in Breakthrough
■ BY BRAD GRAVES

swipe left or right.
But the � nger from Carlsbad-based 

SMAC Corp.  has nothing to do with 
the very human phenomenon of going 
through a dating website by swiping a 
smartphone screen.

These robots are all business. 
They’re meant for factory work.

The direct-drive servo motor robotic 
� nger could replace humans in factory 
work — in tests of new smartphones, 
for example, or to test the hand-op-
erated controls of a new automobile.

The � nger is just one product of 
an established company that makes 

Home Sweet Home: 
Financial � rms offer 
� exible down payments 4

It was bound to happen. Someone 
has invented a robotic � nger that can 

FlyDive page 32

A San Diego-based watch company started by 
two 20-something brothers from Oregon is poised to 
grow its revenue by 150 percent this year following 
a partnership with Major League Baseball  that led 
to the production of limited-edition watches using 
wood from old Yankee Stadium seats.

Original Grain , which launched in 2013, makes 
watches out of hardwood and stainless steel. Since 
partnering with well-known local entrepreneurs 
Paul Buss  and James Brennan , who invested in the 
company in 2015 and today serve as its CEO and 
chairman, respectively, the brothers have sold more 

than 100,000 
watches.

Revenue has 
grown from $4 
million in 2015 
to $12 million 
in 2016 and is 
on track to hit 
$30 million 
by year’s end, 
Buss said.

Original Grain page 33

Jamie Scott Lytle
FlyDive Inc. CEO Christos Nicolaidis sees opportunities at resorts, � ight centers and waterfront property owners.
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IEGO BIEGO BIEGO USINESS 

4

6

8 

Reality Check: Startup 
develops software to 
authenticate pictures8  Startup Bullish on Beer: 

Brewers see more hiring 
in the coming year 6

SMAC page 34

Subscribe today to the 
San Diego  

Business Journal

To subscribe, call 858-277-6359 or email 
circhelp@sdbj.com

www.sdbj.com

Each subscription includes:
•   51 weekly issues of the San Diego Business Journal
•   Subscriber-only digital content every business day,  

 plus full access to SDBJ.com archives
•   Book of Lists — the biggest, hottest companies in San Diego
•   NEW: San Diego 500  — The Book of Influential  Business Leaders
•   Special sections on Real Estate, Banking,  

Technology and Defense
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Public Company
BRADLEY FELDMANN
President & CEO
Cubic Corporation

Appointed in 2014, Bradley Feldmann oversees the 
operations of Cubic Corp.’s business divisions: Cubic 
Transportation Systems, Cubic Global Defense and 
Cubic Mission Solutions.

In 2016, Feldmann spearheaded four strategic ac-
quisitions including Cubic’s acquisition of GATR 
Technologies, the only provider of inflatable satellite 

communication terminals in the world, for $232.5 million. It stands as the largest 
acquisition in the company’s history. 

Though known for its military applications, Cubic has also supplied transporta-
tion systems support to some of the largest mass transit systems in the world. Feld-
mann has guided Cubic to secure several major agreements in that arena including 
a $35.5 million contract to supply fare collection equipment for Singapore Land 
Transport Authority’s future Thomson-East Coast line; a $33 million contract to 
take Miami Transit’s EASY Card System to the Cloud, enabling mobile and open 
payment; and a $12.7 million contract extension from MARTA for Breeze Card in 
Atlanta, Ga. 

Internally he has guided the implementation of a $75 million initiative to trans-
form the company’s global internal infrastructure, along with streamlining the 
manufacturing processes and reducing supply chain vendors by more than 50 per-
cent allowing Cubic to save $15 million.

Feldmann, an engineer by training, has a true appreciation for innovation. Feld-
mann recognizes that in order to stay ahead of the competition, Cubic must continu-
ously transform and innovate. He implemented a companywide initiative, One Cubic, 
which encourages the concept of collaborating and sharing people, ideas, technology 
and resources across the organization. Feldmann recognizes that employee engage-
ment isn’t just a corporate buzzword, but rather, it’s a way for the company to meet 
its core values and strategic objectives. In 2014 he spearheaded the development of 
IdeaSpark, an internal social system where Cubic employees can share their ideas 
and receive feedback from their colleagues. Since the inception of IdeaSpark, more 
than 245 ideas have been submitted, 136 catalogued, 106 advanced to “make-it-real” 
and many will go into production. 

Feldmann currently serves on the board of directors for nonprofit UrbanLife as 
the chair of the finance committee. In 2016 he was awarded the Duane Roth Dis-
tinguished Contribution Award for Technology by CONNECT.

Gold Sponsors

Bronze Sponsor In Association With
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Sayed Ali
Interpreters  

Unlimited, Inc.

Andy Anderson
Palomar Solar, Ltd.

Jason Anderson
Cleantech San Diego

Randy Apuzzo
Zesty.io 

Mark Arabo
Minority Humanitarian 

Foundation

Nicole Assisi
Thrive Public Schools

Steve Avoyer
Flocke & Avoyer 

Rick Backus
CPC Strategy

Jennifer Barnes
Pro Back Office, LLC

Louise Batchelor
EnviroGreen Electronic 

Recycling Services

Mark Baum
Imprimis  

Pharmaceuticals, Inc.

Peter Beetham
Cibus

Garrett Bleakley
The Northwestern 

Mutual Life Insurance 
Company

Miles Bodzin, DC
Cash Practice Inc.

William Bourgeois
TekWorks, Inc.

Shari Brasher
Fresh Start Surgical Gifts

Nicholas Bulcao
Airspace Technologies

Peter Callstrom
San Diego Workforce 

Partnership, Inc.

Reid Carr
Red Door 

Interactive, Inc.

Carmen Chavez
Casa Cornelia  
Law Center 

Brett Combs
Pacific Shore Platinum

Irma Cota
North County Health 

Services

Cameron Curry
The Classical Academies

Michael Dallo
Dallo Law Group

Mark Dankberg
ViaSat

Steve Dietlin
Tri-City Medical Center

Kevin Dinino
KCD Public  

Relations, Inc.

Richard Donnelly
Donnelly Wealth 

Advisors Inc.

Michael Esposito
Snake Oil Cocktail  

Company, LLC

Sean Ferrel
Managed Solution

Pam Ferris
Seacrest Village 

Retirement Communities

Brandon Fishman
Internet Marketing Inc.

Judy Forrester
The New Children’s 

Museum

DeLinda Forsythe
Innovative Commercial 

Environments

Maresa Friedman
The Executive  

Cat Herder

Kevin Gelfand
Shake Smart, Inc.

Richard Gentry
San Diego Housing 

Commission

David Gilbert
National Funding

Sean Gildea
Oceanside Glasstile

Moty Ginsburg
Treeium, Inc.

Mike Glanz
HireAHelper, LLC

Robert Gleason
Evans Hotels

Tim Gleeson
Novasyte LLC

Tony Glockler
SolidProfessor 

Cheryl Goodman
Athena

Amanda Gosman
ConnectMed 
International

Stephan Goss
Zeeto

Stacie Greene
Over The Moon 

Advertising

Russ Hall
Hall Private Wealth 

Advisors

Flossie Hall
Healthy Momma

Jan Hall
Designer Protein, LLC

Jamie Hampton
Mixte Communications

Ron Harrell
MyOffice, Inc.

Jenn Harris
Street Swings

McLain Harvey
Pixster Photobooth LLC

Lars Helgeson
GreenRope

Jimmy Hendricks
Lightpost Digital Inc.

Baron Herdelin-
Doherty

YMCA of San Diego 
County

Charles Hoffman
Apartment  

Consultants Inc. 

Michael Hopkins
Jewish Family Service  

of San Diego

John Horn
Ingenu Inc.

Ross Hudgens
Siege Media

Jason Hughes
Hughes Marino, Inc.

Omar Imani &  
Anwar Husain 

Smashtech

Michael Ishayik
Intelligent Blends

Michelle Jacko
Jacko Law Group

Sharon Jenks
6 Degrees San Diego 

Stefan Jensen
Motionstrand

Rudolph Johnson
Neighborhood House 

Association

Linda Kafka
City Wide Maintenance 

Company, Inc.

Kristin Kahle, MD
NavigateHCR

Thad Kahlow
BusinessOnline

Suman Kanuganti
Aira Tech Corp.

Sam Khorramian
Big Block Realty

Samer Khouli
TargetCW

Kris Kibak
The Control Group

Danna Korn
Sonic Boom Wellness

Grayson Lafrenz
Power Digital Marketing

Angela Leavitt
Mojo Marketing, LLC

Andrew Lee
ESET North America

Bob Leone
MRC Smart Technology 

Solutions

John Lincoln
Ignite Visibility

Tara Mackey
The Organic Life, LLC

Barbara Mandel
Champions for Health

Arnulfo Manriquez
MAAC

Judith Mansfield
Precious Metals Fine 

Motor Cars of San Diego

Deborah Martin
ElderHelp of San Diego

Michael McCafferty
M5 Hosting, Inc.

Damian McKinney
McKinney Capital  

& Advisory

Robert Meyer
Ibis Capital

Ric Militi
InnoVision Marketing 

Group 

Ellen Miller-Sharp
San Diego County Bar 

Association

Michael Narachi
Orexigen  

Therapeutics, Inc.

Dylan Natter
centrexIT

Ben Nowacky
3 Screens

Mark Ortenzi
ScaleMatrix  

Holdings, Inc.

Phil Pace
Phil’s BBQ Inc.

Kim Perell
Amobee

Gary Peterson
gap intelligence

Edward Pletner
Avritek

David Ponn
Search Optics

Kevin Popovic
Ideahaus

Sanjiv Prabhakaran
Bytes, Inc.

Michael Rennie
Poway Center for the  

Performing Arts 
Foundation 

Chad Robley
Mindgruve

Wendy Rogers
 eSUB Inc.

Debra Rosen
North San Diego  

Business Chamber

Rusty Sailors
Protecting Tomorrow

Shaun Savage
GoShare Inc. 

Robert Scherer
TAG Inc.

Ken Schmitt
TurningPoint Executive 

Search

Mark Schulze
Crystal Pyramid 

Productions

Julie Seal
Mirus Promotions, Inc.

Jason Severson
Primary Funding

Ronson Shamoun
RJS Law

Kyle Slager
Raken, Inc.

Brendan Smith 
Motive Interactive 

Darren Solomon
Kid Ventures

 Louis Song
Proven Recruiting

Adam Stettner 
Reliant Funding

Daniel Sullivan
Sullivan Solar Power

David Tal
Agentology

Laura Tancredi-Baese
Home Start, Inc.

Stuart Tanz
ROIC

Brad Taylor 
Proficio

Joe Terzi
San Diego Tourism 

Authority

Robin Toft
Toft Group Executive 

Search

Amy Valdes
Dynamik, Inc.

Eva Velasquez
Identity Theft Resource 

Center

Natalie Viani
VIA Technical, LLC

Zalman Vitenson
LoanHero

Jennifer von 
Stauffenberg 

Olive PR Solutions

Chris Wahl
Southwest Strategies

Mark Wallace
Warehouse  

Solutions, Inc.

David Wescoe
San Diego County 

Employees Retirement 
Association

Lale White 
XIFIN, Inc.

Jeff Wiemann
Angels Foster  

Family Network

Doug Winter
Seismic

Casey Wright
Wright Brothers Inc.

Grant Wright
(W)right On 

Communications

Christopher Yanov
Reality Changers

Finalists CEO Awards



Each year, the San Diego Business Journal recognizes 
dynamic women business leaders who have contributed 

significantly to San Diego’s corporate sponsors. Now in the 
24th year, the San Diego Business Journal recognizes these 

women by hosting our biggest and most anticipated 
reception and awards program to honor the winners and 

guests. Celebrity emcees, a keynote speaker and the 
awards program are staples of this landmark event. Honor 

a successful business women you know by submitting 
nominations for the 2017 Business Women of the Year.

Nomination Deadline: September 15, 2017
Nominate or order tickets at: 

www.sdbj.com/bizevents/
Ticket price includes a 26-week subscription to the San Diego Business Journal ($20.00 allocated to the subscription).  

Current subscribers may gift their subscription to a colleague.

For Event Information: Contact the Events Department at 858.277.6695

Wednesday 
November 15, 2017

Hilton San Diego Bayfront
1 Park Blvd., San Diego, CA 92101

11:30 a.m. - 2:00 p.m.
11:30 a.m. - 2:00 p.m. (11:00 a.m. Registration) 

Special Awards Luncheon with no host bar

NOMINATIONS NOW OPEN!

Courage Award

Sarah Rudder
Marine Veteran

Title SponsorPresented by
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The San Diego Business Journal 
celebrated a decade of honor-
ing San Diego’s leaders with its 

tenth annual Most Admired CEO Awards 
event on June 15. 

The program, one of the largest and 
most prestigious of its kind in the region, 
attracted more than 550 executives to the 
Hilton San Diego/Del Mar. 

San Diego business and philanthropy 
icon Ernest Rady was the center of atten-
tion as he accepted a Lifetime Achieve-
ment Award for his decades of commit-
ment to the economic, social and cultural 
growth of the city. Laura Farmer Sher-
man, retiring head of Susan G. Komen 
San Diego, also was honored with an 
Exemplary Service Award. The event 
highlighted CEOs in eleven categories 
for their dedication to their companies, 
their industries and their staffs.

Joining the San Diego Business Jour-
nal for this annual event were title spon-
sor Cox Business; gold sponsors City 
National Bank, Moss Adams LLP, and 
Tri-City Medical Center; bronze sponsor 
O’Gara La Jolla; and in association with 
LEAD San Diego.

San Diego Business Journal EventON THE SCENE
2017 Most Admired CEO Awards
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1. Carisa Wisniewski, Gold Sponsor Moss Adams LLP
2. Arnulfo Manriquez and Alondra Alvarado, both with MAAC
3. Winner John Klinedinst, Klinedinst PC and Cindy Klinedinst
4. Lorin Stewart, Associate Sponsor LEAD San Diego
 5.  Huntley Paton, President & Publisher, San Diego Business Journal; 

Jan Hall, Designer Protein LLC; Dimitrous Chattman, North San 
Diego Business Chamber

6.  Tonya Mantooth, San Diego International Film Festival
7.  Winner Mary Jean Anderson, Anderson Plumbing, Heating & Air Inc.
8.  Deborah Martin, ElderHelp of San Diego; Ryland Madison, Cox 

Communications; Gretchen Veihl, ElderHelp of San Diego        
9.  Lifetime Achievement Award Recipient Ernest Rady, American 

Assets Trust Inc.
10.  Kathleen Sellick; Steve Jennings and Kathleen Cain, all with Rady 

Children’s Hospital
11.  Community Service Award Recipient Laura Farmer Sherman; Susan 

G. Komen San Diego
12. Tiffany Markus, Title Sponsor Cox Business
13. Winner Bradley Feldmann, Cubic Corporation
14. Winner Teresa Halleck, San Diego County Credit Union
15. Winner Greg Hunter, Hunter Industries
16. Winner Lauren Lek, Academy of Our Lady of Peace
17. Winner Timothy Fennell, Del Mar Fairgrounds
18.  Ameelia Mihoc, Windemere Home Estates; Stephanie Moore, S A 

Moore Insurance Services; James Floros, Jacobs & Cushman Food 
Bank; Kate Beaver, Rady School of Management

19. Winner David Enloe, Ajinomoto Althea Inc. 
20.  Jim LoPresti, Gold Sponsor Moss Adams LLP; Bernadette Bach, 

Aaron Olson, Maria Chan, all with Gold Sponsor City National Bank
21.  Bob McRann, Vistage International; Sanjiv Prabhakaran, Bytes Inc. 
22.  Nels Jensen, Editor-in-Chief, San Diego Business Journal; Jaime 

Johnson, Gold Sponsor Tri-City Medical Center
Photos: Bob Thompson, Fotowerks and Bill Wechter Photography
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