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O ne of the biggest challenges facing small businesses 
is a lack of access to credit and capital. While eco-
nomic indicators show that the United States has 

rebounded from the Great Recession, securing loans up 
to $250,000 from traditional lenders remains challenging 
for existing and startup small businesses. Small businesses 
often don’t have a track record of success required by tra-
ditional financial institutions, or may not have the nec-
essary collateral. Even for small businesses with adequate 
cash flow and collateral, past difficulties with personal 
credit may result in a loan denial.

Difficulty accessing business capital creates a problem 
that reaches far beyond impeding an individual entrepre-
neur’s dream. Small businesses are vital to our economy. 
Nearly 2 million of the 3 million private sector jobs 
created last year were generated by small businesses. The 
health of small businesses also plays an important role in 
local communities by providing both jobs and services 
for people from neighborhoods that may be struggling 
with unemployment or underemployment. 

FILLING THE CREDIT GAP
The recession created a lasting credit gap for small 

businesses that left them unable to startup, survive, or 
grow without access to capital. This major constraint 
often forces small business owners to turn to online 
lenders who offer short-term loans with interest rates 
that can run in triple digits, or to use credit cards that 
also charge interest rates far greater than traditional 
financial institutions. VEDC has stepped in to fill the 
need for affordable alternative loans for small businesses, 
providing services and loan programs specifically target-
ed to help micro, small, women, and minority-owned 
businesses.

A national small business lender, VEDC has lent 
$400 million in direct and guaranteed loans to over 
108,000 small businesses and created more than 200,600 
new jobs. As a certified Community Development 
Financial Institution (CDFI), the non-profit VEDC’s 
mission is to help create jobs and promote economic 
development in under-served communities. The orga-
nization provides loans and micro-financing options to 
small businesses, particularly those owned by women and 
minorities, that don’t qualify for traditional financing. 
Historically, 75 % of VEDC clients are located in low- to 
moderate-income areas and 70% have been women and 
minority entrepreneurs.

For example, Monique Maravilla, founder of Kind-
ness & Mischief.  Born in the Philippines, Mo moved to 
the States at the age of 3 and has lived in Los Angeles 
ever since.  Working under James Beard Award winning 
chefs and as assistant to executive chefs, Mo honed her 
skills in craft food and culinary adventuring.   All of her 
experience brought her to fulfill her dream of running 
her own business.  After putting all her life savings and 
money raised through Kickstarter, Monique realized she 
needed more capital to finish construction and purchase 

equipment.  Because this is a start-up business, she didn’t 
qualify for a traditional business loan.  She found VEDC 
and their alternative lending programs provided a small 
business loan which allowed the business to complete 
their tenant improvements and open their doors with 
enough funding to cover their overhead expenses for a 
couple of months and adidtional working capital.   Kind-
ness & Mischief is a community centered, people driven 
coffee shop in Highland Park which has alread created 
10 new jobs within 6 months of opening.

Demand for small business loans is so strong that the 
40-year-old VEDC has expanded beyond its Los Angeles 
home base to Chicago, San Francisco, Las Vegas, Miami, 
Salt Lake City, and the New York Tri-State area. VEDC 
also recently launched the National African American 
Small Business Loan Fund to provide access to capital, 
technical assistance, and financial consulting to African 
American entrepreneurs in New York City, Chicago, 
and Los Angeles. African-Americans are the fastest 
growing segment of the nation’s small business owners. 
Approximately 1.9 million, or 7 percent, of the nation’s 
small businesses are African-American-owned, including 
many of the independent shops, restaurants and service 
providers that create jobs and economic opportunity in 
underserved communities across the country.

In addition to providing larger loans, VEDC’s small 
business micro lending in amounts as low as $1,000 
reaches entrepreneurs who are outside of the economic 
mainstream, but are very much a part of a vital econ-
omy. Approximately 25 million businesses, or 88% of 
all businesses, in the United States considered a micro 
business – a business with five or fewer employees and 
start-up capital of under $50,000. Micro businesses 
may be small, but they add up to big numbers. These 

businesses generate $2.4 trillion in receipts, account for 
17% of U.S. GDP, and employ more than 31 million 
Americans. Micro businesses are everywhere - farmers at 
the Saturday market, local childcare centers, residential 
contractors, salons, and so forth.

FLEXIBLE LENDING CRITERIA, TECHNICAL 
ASSISTANCE

Rather than using rigid credit guidelines that tradi-
tional banks employ, VEDC’s flexible eligibility criteria 
addresses the unique credit, collateral, and cash flow 
situation of an individual borrower. Technical assistance 
is another important component of all VEDC programs. 
Small business owners receive guidance while applying 
for loans, along with finance, accounting technology, 
marketing, procurement, and other business assistance 
training after the loan has been granted. VEDC also 
offers free entrepreneur workshops and one-on-one busi-
ness consultations through Los Angeles BusinessSource 
Centers in Reseda and Pacoima, as well as the Van Nuys-
based Women’s Business Center sponsored by the United 
States Small Business Administration (SBA). This com-
prehensive approach to alternative lending increases the 
likelihood of success for businesses and reduces the risk 
of loan defaults. 

Small businesses need and deserve access to capital 
to keep our economy growing. By providing specialized 
resources tailored to meet the specific needs of small 
businesses, the lending gap can be narrowed while eco-
nomic opportunities are broadened.

Information for this article was provided by the VEDC. For 
more information on VEDC training and lending programs, 
please visit www.vedc.org or call (818) 907-9977.

Small Businesses Remain Challenged Accessing Capital
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Americans’ are fearful of outliving their 
money in retirement and feeling stressed 
about healthcare costs, according to a sur-

vey from the American Institute of CPAs. The 
AICPA PFP Trends Survey of CPA financial 
planners—many of whom work with high-net 
worth individuals—found that more than half 
(57 percent) of CPA financial planners cited 
running out of money as the top retirement 
concern for their clients. This was followed by 
uncertainty on how much to withdraw from 
retirement accounts (14 percent) and healthcare 
costs (11 percent). The survey, which includes 
responses from 548 CPA financial planners, was 
fielded from February 3 to February 26.

When asked about the top three sources of 
clients’ financial and emotional stress about 
outliving their money, planners cited health-
care costs (76 percent), market fluctuations 
(62 percent) and lifestyle expenses (52 per-
cent) as the primary issues. Additional causes 
for financial stress were unexpected costs (47 
percent), the possibility of being a financial 
burden on their loved ones (24 percent) and 
the desire to leave inheritance for children (22 
percent).

“With all of the financial uncertainty sur-
rounding retirement, running out of money is 
directly tied to a number of issues that high-net 
worth clients are juggling simultaneously,” said 
Lyle K. Benson, CPA/PFS, and chair of the 
AICPA’s PFP Executive Committee. “To help 
alleviate their clients’ longevity concerns, CPA 
financial planners integrate tax planning strat-
egies to maximize income in retirement. This 
approach considers a client’s current situation 
and anticipates their lifestyle spending in retire-

ment to ensure they stay on track in the event of 
an unexpected life event.”

The survey results showed that unexpect-
ed events are not abstract concerns; they are 
having an impact on retirement planning for 
a large number of clients. These issues include 
long-term healthcare concerns (impacting 
42 percent of clients), caring for aging rela-
tives (28 percent), diminished capacity (26 
percent), divorce (18 percent), job loss (18 

percent) and adult children returning home 
(18 percent).

Some of these concerns are becoming 
prevalent. When asked to compare to client 
experiences five years ago, respondents reported 
increases in clients being unexpectedly impacted 
by long term health care concerns (59 percent), 
taking care of aging relatives (43 percent) and 
diminished capacity (39 percent). Taken togeth-
er, these issues demonstrate the competing 

challenges individuals face when planning for 
their retirement and the need for sophisticated 
planning advice to meet their goals.

“The PFP Trends Survey found that the 
issues impacting retirement planning are con-
stantly evolving, underscoring the need for a 
sophisticated financial plan that changes with 
a client’s situation,” said Jeannette Koger, CPA, 

Outliving Money is Top Retirement Concern
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HOW TO KEEP YOUR MONEY FROM SLIPPING AWAY

As with virtually all financial matters, 
the easiest way to be successful with a 
cash management program is to develop a 
systematic and disciplined approach.

By spending a few minutes each week 
to maintain your cash management 
program, you not only have the oppor-
tunity to enhance your current financial 
position, but you can save yourself some 
money in tax preparation, time, and fees.

Any good cash management system 
revolves around the four As — Account-
ing, Analysis, Allocation, and Adjust-
ment.

Accounting quite simply involves 
gathering all your relevant financial 
information together and keeping it close 
at hand for future reference. Gathering 
all your financial information — such 
as mortgage payments, credit card state-
ments, and auto loans — and listing it 

tributing your income accordingly. One of 
the most important factors in allocation is 
to distinguish between your real needs and 
your wants. For example, you may want a 
new home entertainment center, but your 
real need may be to reduce outstanding 
credit card debt.

Adjustment involves reviewing your 
income and expenses periodically and 
making the changes that your situation 
demands. For example, as a new parent, 
you might be wise to shift some assets in 
order to start a college education fund for 
your child.

Using the four As is an excellent way 
to help you monitor your financial situ-
ation to ensure that you are on the right 
track to meet your long-term goals.

This material was written and prepared by 
Emerald.

systematically will give you a clear picture of 
your overall situation.

Analysis boils down to reviewing the sit-
uation once you have accounted for all your 
income and expenses. You will almost invari-
ably find yourself with either a shortfall or a 
surplus. One of the key elements in analyzing 
your financial situation is to look for ways to 
reduce your expenses. This can help to free up 
cash that can either be invested for the long 
term or used to pay off fixed debt.

For example, if you were to reduce restau-
rant expenses or spending on non-essential 
personal items by $100 per month, you could 
use this extra money to prepay the principal 
on your mortgage. On a $130,000 30-year 
mortgage, this extra $100 per month could 
enable you to pay it off 10 years early and save 
you thousands of dollars in interest payments.

Allocation involves determining your 
financial commitments and priorities and dis-

Continued on page 27
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CGMA, AICPA vice president of Member 
Specialization and Credentialing. “The AICPA’s 
Personal Financial Planning Division is dedicat-
ed to offering our members tools and up-to-date 
guidance and resources so they can continue 
to meet the complex retirement needs of their 
clients.”

CPA financial planners recognize that deal-
ing with these concerns requires a combination 
of behavioral changes and technical advice. By 
understanding clients’ fears about running out 
of money in retirement, planners can provide a 
more realistic perspective on their financial sit-
uations and help alleviate the associated stress. 
Following are some of the strategies planners 
are currently using with their high-net worth 
clients:

• Lifestyle – helping clients understand the 
impact of their lifestyle spending and imple-
menting a plan that balances their current 
income level and asset base with their retire-
ment goals.

• Healthcare – working with clients to 
understand their Medicare and insurance 
options so they can better plan for potential 
healthcare costs they might need to cover.

• Living situations – identifying strategies, 
such as the use of continuing care retirement 
communities, to both control costs and save on 
taxes.

• Tax savings – coordinating Roth conver-
sions with IRA required minimum distributions, 
investing in assets with a lower tax rate, and 
maximizing Social Security income.

• Diversity – mitigating the effect of market 
fluctuations with proper asset allocation, bucket 
strategies, and use of single premium annuities.

Eight Tips to Protect Your Identity
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Continued from page 26

E very year, millions of consumers become 
victims of identity theft.  According to the 
Bureau of Justice Statistics, an estimated 

17.6 million U.S. residents experienced the 
misuse of their personal information in 2014, 
up from 16.6 million victims in 2012. In rec-
ognition of National Cybersecurity Awareness 
Month, the American Bankers Association 
is offering eight tips to help consumers pro-
tect their personal information from identity 
thieves.

 “Fraudsters can use your personal infor-
mation to conduct a variety of illegitimate 
transactions, such as opening bogus accounts, 
filing tax returns and getting access to medical 
care,” said Doug Johnson, ABA’s senior vice 
president of payments and cybersecurity policy. 
“As a result, consumers are urged to safeguard 
their personal information before it gets into the 
wrong hands.”

 ABA offers the following tips to help con-
sumers protect themselves from becoming a 
victim of identity theft:

DON’T SHARE YOUR SECRETS 
Don’t provide your Social Security number 

or account information to anyone who con-
tacts you online or over the phone. Protect 
your PINs and passwords and do not share 
them with anyone. Use a combination of 
letters and numbers for your passwords and 
change them periodically. Do not reveal sen-
sitive or personal information on social net-
working sites.

  
SHRED SENSITIVE PAPERS 

Shred receipts, banks statements and unused 
credit card offers before throwing them away.

KEEP AN EYE OUT FOR MISSING 
MAIL 

Fraudsters look for monthly bank or credit 
card statements or other mail containing your 
financial information. Consider enrolling in 
online banking to reduce the likelihood of paper 
statements being stolen. Also, don’t mail bills 
from your own mailbox with the flag up.

  
USE ONLINE BANKING TO 
PROTECT YOURSELF 

 Monitor your financial accounts regularly 
for fraudulent transactions. Sign up for text or 
email alerts from your bank for certain types of 
transactions, such as online purchases or trans-
actions of more than $500.

MONITOR YOUR CREDIT REPORT 
Order a free copy of your credit report every 

four months from one of the three credit report-
ing agencies at annualcreditreport.com.

  
PROTECT YOUR COMPUTER 

 Make sure the virus protection software on 
your computer is active and up to date. When 
conducting business online, make sure your 
browser’s padlock or key icon is active. Also look 
for an “s” after the “http” to be sure the website 
is secure.

  
PROTECT YOUR MOBILE DEVICE

 Use the passcode lock on your smartphone 
and other devices. This will make it more 
difficult for thieves to access your informa-
tion if your device is lost or stolen. Before 
you donate, sell or trade your mobile device, 
be sure to wipe it using specialized software 
or using the manufacturer’s recommended 
technique. Some software allows you to wipe 
your device remotely if it is lost or stolen. Use 
caution when downloading apps, as they may 
contain malware and avoid opening links and 
attachments – especially for senders you don’t 
know.

REPORT PROBLEMS
Report any suspected fraud to your bank 

immediately.

The American Bankers Association is the voice of 
the nation’s $16 trillion banking industry, which 
is composed of small, regional and large banks 
that together employ more than 2 million people, 
safeguard $12 trillion in deposits and extend more 
than $8 trillion in loans.
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M aria Contreras-Sweet, Administrator of 
the U.S. Small Business Administration 
(SBA) and the voice of small business 

on President Obama’s Cabinet, recently her-
alded the release of a groundbreaking SBA 
study showing the racial and gender makeup 
of investment boards is tied directly to invest-
ment decisions they make, especially with 
regard to the race and gender of the owners of 
companies in which they invest. 

Contreras-Sweet highlighted the impor-
tance of the findings, saying, “I have made it 
a top priority as SBA Administrator to ensure 
that firms led by women and underrepresented 
groups are able to reach their full potential. 
I know some of these challenges firsthand. 
Unfortunately, start-ups owned by women and 
minorities often face an even more daunting 
challenge accessing the capital they need to 
grow and prosper. This study confirms that 
challenge but it also shows that we can expand 
opportunity and increase our overall economic 
strength by ensuring more women and under-
represented groups are in a position to make 
major investment decisions.” 

The report was produced by Dr. John 
Paglia, associate dean and professor of finance, 
Pepperdine Graziadio School of Business 
and Management and Dr. David T. Robin-
son, professor of finance at Duke University 

Fuqua School of Business, senior strategist 
for research for the Duke Innovation & 
Entrepreneurship Initiative and an advisory 
board member for the Private Equity Research 
Consortium. Underlying research was con-
ducted by the Federal Research Division of the 
Library of Congress. 

“The Small Business Administration and 
Administrator Maria Contreras-Sweet are to 
be commended for seeking to find answers 
to challenging questions regarding lending 
patterns to women and minority-owned busi-
nesses and return on investment for SBICs,” 
said Paglia. 

“There is still more to do, but from this 
research, it is clear women and minority lead-
ers at small business investment companies 
play an important role in bridging a lending 
gap to women and minority-owned small busi-
nesses. Identifying these relationships at the 
investment company level helps to close that 
gap, and we’re honored to lend our expertise in 
private capital and finance to this important 
effort to promote diversity in small business 
financing.”

Robinson added, “Our understanding of 
the inner workings of private equity markets, 
especially those that serve the small and 
mid-market sector, is still very much in its 
infancy. Being able to study an initiative like 

the SBA’s SBIC program gives us new perspec-
tives on how this market operates.”

During the event, Contreras-Sweet also 
announced a new public-private partner-
ship with LinkedIn and other organizations 
called Open Network for Board Diversity 
(ONBOARD).  This coalition will work to 
expand the presence of underrepresented 
groups on high growth small business advisory 
boards, boards of directors and increase diversi-
ty in small business leadership, particularly for 
those supported by Small Business Investment 
Companies (SBICs).   

Contreras-Sweet added: “I am pleased to 
announce SBA’s new partnership with Linke-
dIn as a major step toward building diversity 

on corporate and investment boards and clos-
ing the investment gap for women and people 
of color who start a business here in the U.S.”

With over 450 million members and more 
than two million groups using its service, 
LinkedIn is able to provide a platform to 
convene organizations and leaders who have 
committed to increasing access for diverse 
candidates to join boards. Active members of 
the group will benefit from exposure to Small 
Business Investment Companies (SBICs) and 
member institutions as well as information and 
insights shared by other members of the group. 
As a community-led initiative, the partner 
organizations will be able to help contribute 
and curate relevant content and participation.

SBA Issues Report on 
Diversity Trends in Small 
Business Investing
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Small businesses are becoming popular targets 
to a form of malware known as ransomware. 
Ransomware is used by cybercriminals to freeze 

your computer or mobile device, steal your data and 
demand a “ransom” — anywhere between a couple 
of hundreds to thousands of dollars — be paid. 

Ransomware infiltrates enterprise networks 
and servers and individual laptops or computers, 
leading to the loss of critical information and data.

“Ransomware poses a great threat to small 
businesses because it has the power to wipe out 
and compromise their entire network,” said 
Doug Johnson, ABA’s senior vice president of 
payments and cybersecurity policy. “Businesses 
can minimize their exposure to these malicious 
threats by educating their frontline staff, limit-
ing the use of privileged accounts and making 
sure all virus protection software is up to date.”

In recognition of National Cybersecurity 
Awareness Month, ABA is offering small busi-
nesses these tips to help them thwart ransom-
ware attacks:

EDUCATE YOUR EMPLOYEES
Employees can serve as a first line of defense 

to combat online threats and can actively help 
stop malware from infiltrating the organization’s 
system. A strong security program paired with 
employee education about the warning signs, 
safe practices, and responses aid tremendously in 
preventing these threats. 

MANAGE THE USE OF PRIVILEGED 
ACCOUNTS 

Restrict users’ ability to install and run soft-
ware applications on network devices, in an effort 
to limit your networks exposure to malware.

  
EMPLOY A DATA BACKUP AND 
RECOVERY PLAN FOR ALL 
CRITICAL INFORMATION

Backups are essential for lessening the 
impact of potential malware threats. Store the 
data in a separate device or offline in order to 
access it in the event of a ransomware attack. 

  
MAKE SURE ALL BUSINESS 
DEVICES ARE UP TO DATE 

Ensure antivirus and anti-malware solutions 
are set to automatically update and conduct reg-
ular scans so that your operating systems operate 
efficiently. 

CALL FOR HELP
Contact your local FBI field office immedi-

ately to report a ransomware event and request 
assistance. Visit https://www.fbi.gov/contact-us/
field to locate the office nearest you.

The American Bankers Association is the voice of 
the nation’s $16 trillion banking industry, which is 
composed of small, regional and large banks that 
together employ more than 2 million people.

Five Ways to Protect  
Your Small Business from 
Ransomware Attacks
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Consumer Delinquencies 
Fell in Second Quarter
D elinquencies in closed-end loans fell 

slightly in the second quarter, driven by a 
drop in home equity loan delinquencies 

and continued financial discipline by consum-
ers, according to results from the American 
Bankers Association’s Consumer Credit Delin-
quency Bulletin.  Delinquencies fell in three of 
the 11 individual loan categories compared to 
the previous quarter. 

The composite ratio, which tracks delin-
quencies in eight closed-end installment 
loan categories, fell 3 basis points to 1.35 
percent of all accounts – a record low. This 
also marked the third year that delinquency 
rates were below the 15-year average of 2.21 
percent.  The ABA report defines a delin-
quency as a late payment that is 30 days or 
more overdue.

“Consumers have become more confident 
over the past two years and for good reason 
– their financial picture is improving and 
their paychecks have finally started to rise as 
we near full-employment levels,” said James 
Chessen, ABA’s chief economist. “Quarter 
after quarter, consumers continue to build 
a stronger balance sheet as they earn more, 
save more and keep debt levels low relative 
to income.”

Home equity loan delinquencies fell 4 
basis points to 2.70 percent of all accounts, 
which helped drive the composite ratio down. 
Other home related delinquencies increased 
slightly, with home equity line delinquencies 
rising 6 basis points to 1.21 percent of all 

accounts and property improvement loan 
delinquencies rising 2 basis points to 0.91 
percent of all accounts. Home equity loan 
delinquencies dipped further below their 
15-year average of 2.85 percent, while home 
equity line delinquencies remained just above 
their 15-year average of 1.15 percent.

“Small ups and downs are expected, but 
improvement is still very much in the cards 
for home-related delinquencies,” said Ches-
sen. “Rising home prices have restored equity, 
providing even more incentive for borrowers 
to stay current with their payments.”  

Bank card delinquencies edged up 1 basis 
point to 2.48 percent of all accounts in the 
second quarter.  They remain significantly 
below their 15-year average of 3.70 percent.

“Card-related delinquencies have 
remained remarkably low even as purchase 
volumes increase,” Chessen said.  “Consum-
ers have learned the lessons of the past and 
have taken a highly disciplined approach that 
allows them to consistently pay off or pay 
down debt.”

Chessen anticipates little fluctuation in 
delinquency levels as the economy continues 
its climb and consumers remain financially 
disciplined. 

“With a steadily improving economy and 
wages on the rise, consumers’ ability to meet 
their financial obligations will only get stron-
ger,” said Chessen. “We expect this trend of 
near-historically low delinquency levels to 
continue over the next several quarters.” 
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