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Letter from the Publisher

Thank You to the 2013 CFO Awards Advisory Committee

CFOs OF THE YEAR 2013

Welcome to the San Fernando Valley Business Journal’s CFO
Awards special supplement, in which we celebrate the
efforts and achievements of those too often unsung heroes
of the corporate space.

Every successful company in the Valley owes a tremendous debt of grati-
tude to the Chief Financial Officers of their respective businesses, each of
whom plays a key role, not only in the success of their companies, but in
the success of the Valley financial community as a whole.  So to all the great
CFOs profiled in this volume we say thank you!

This issue sheds some additional light on the honorees we celebrated at
our CFO Awards luncheon on Tuesday, June 18th at the Warner Center
Marriott in Woodland Hills.

Seven honorees are announced in this section from a diverse selection
of industries.  Congratulations to each of you – together with your CEOs,
your decisions affect all aspects of your respective businesses. You truly are
among the finest that the San Fernando Valley has to offer.

We hope you enjoy this special section, which contains some insights
on what exactly it means to be a CFO in today’s business climate, as well
as profiles of each of our esteemed CFO honorees.

And again, congratulations to all the great CFOs in the San Fernando
Valley who tirelessly contribute to the bottom line of your businesses, and
ultimately, our business community as a whole.

Best regards, 

Josh Schimmels

ALAN BUCKLE

Senior Vice President &

Regional Manager

Community Bank

JASON HORSTMAN

Senior Vice President &

Manager

Union Bank

GEOFFREY MATTHEWS

Vice President, San

Fernando Valley Region

Comerica Bank

MARIA NAZARIO

Strategic Relations

Director

California Society of CPAs

STEPHEN REDMOND

Senior Manager

Moss Adams LLP
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A LIBERAL 
MEASURE OF 
CONSERVATIVE 
BANKING.

©2013 Union Bank, N.A. All rights reserved. 

Our historic 
flagship branch in 

San Francisco.

Strong. Stable. Safe. Above all else, this is what a well-run 
company expects its banking partners to be. Union Bank®

has been meeting those expectations for nearly 150 years.
We serve corporations with some of the most prudent 

banking practices in the industry. Our capital ratios 
consistently go well beyond the regulatory requirements of a 
well-capitalized bank. And our business policies have earned 
us investment-grade credit ratings across the board. 

The logic for leading such a disciplined life is simple: When 
we do right by giving our clients the stability they need, we’re 
rewarded with long-term relationships.

Learn more at unionbank.com
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Heidi Dianaty is the Vice President of Finance/CFO for Imperial Toy. In her role,
Dianaty manages and oversees the entire operation of the Accounting, Human
Resources and Information Technology departments. Imperial is licensed with
some of the world’s most popular licensed. Dianaty has successfully imple-

mented operational control systems by incorporating company policies and procedures, as
well as the segregation of all job duties within the corporation. She spearheaded the
process by obtaining job descriptions from each employee, which allowed everyone to feel
like they could participate in their own creativity and knowledge, and then separated their
job duties in order to eliminate dual control over any specific process. The company has
experienced an overall improvement in time management and business productivity as a
result. She also oversees the development of Information Technology plans to ensure that all
users’ needs are met, the integrity of systems is assured, while developing a long term IT strategy
that is consistent with the company’s business executives and employees. She has upgraded
Imperial Toy’s Outlook, created an internal system of data replication to preserve Imperial’s
system in protection of any natural disaster; updated the company’s entire annual process
of physical inventory, recreated the entire purchasing module, implemented an automated
system for RMA’s (previously all done manually), and has upgraded all month-end
accounting reports electronically to reduce paper and incase efficiency of storing data. As if
that wasn’t enough, Dianaty has established and maintains the best practices in the manage-
ment of Human Resources, Employee Development, Employee Benefits, and Payroll. Thanks to
her efforts, Imperial Toy implemented automated annual reviews, developed a Standard
Operating Handbook, implemented an Employee Assistance Program, upgraded the 401k Plan,
and implemented voluntary benefits to supplement the existing company Insurance Benefits
package. She researched various options and successfully reduced the company’s general insur-
ance cost by 15% changing carriers and brokers.

CFO of the Year Honorees
HEIDI DIANATY
Vice President of Finance
Imperial Toy
North Hills

➼
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Today’s CFO has to manage 
more than just money.

Shouldn’t today’s bank?
If you’re like most CFOs, your range of responsibilities has 
spanned beyond just the books. Suddenly, you’re expected to 
be the Chief Risk, Value, Results, Growth and Financial Officer.

Maybe it’s time you expected your bank to “do more” as well. 

At Comerica, that’s precisely what we do. From tailored 
loan solutions, to treasury management systems, 
risk management, and global trade and finance strategies, 
we build an entire team of industry specialists around you.

So as your responsibilities expand, with Comerica, 
so does your support.

Just another reason why we’re the 
leading bank for business.*

To find a business banker nearest you, please visit us at comerica.com/business or
call us at 800.979.0850.

®

SM

*Based on commercial and industrial loans as a percentage of total assets. Data provided by Thomson Reuters Bank Insight, December 2012.

MEMBER FDIC. EQUAL OPPORTUNITY LENDER.

PERSONAL \ SMALL BUSINESS
CORPORATE \ WEALTH MANAGEMENT

to
Business
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Randstad Finance & Accounting
Congratulates the 2013 CFO
of the Year Award Nominees

Century City: 310.277.7900
Westlake Village: 805.496.6888
Glendale: 818.299.9300
www.randstadfinance.com

Our focus matches your focus
As the second-largest finance & accounting
staffing firm in the country, we focus
exclusively on placing professionals in
finance and accounting positions. For more
than 25 years, our executive recruiters have
successfully delivered the top talent that
organizations need to impact their bottom
line and drive financial success.

We applaud this year’s nominees and award
winners for serving as exemplary leaders
within the Los Angeles business community
and as an inspiration for the finance &
accounting industry.

GreenbergGlusker.com

Wendy E. Lane
310.785.6870

WLane@greenbergglusker.com

Congratulations to  

our client and finalist, 

Stewart Townson

of Classic Cosmetics, 

on this most notable  

recognition.

Prior to joining Pearlman & Borska in January of 1988, Carol Ellison had
worked as a legal secretary for 11 years in the fields of workers’ compensa-
tion and civil litigation. In 1986, she had taken 18 months off from work
to give birth to her twin sons. When she was ready to return to work,

Barry Pearlman, the Managing Partner of Pearlman & Borska, asked her to join his
firm and she accepted a part-time position as a legal secretary. Within days of start-
ing at Pearlman & Borska, Pearlman turned over his books to Ellison and her finan-
cial career began. At that time there were two attorneys and four staff members.
Over the course of Ellison’s 24 years of employment with what is now known as
Pearlman, Borska & Wax,  the firm has grown to a current staff count of 112. Shortly
after Ellison was hired, Pearlman liked her ideas and organizational skills and began
to increase her responsibilities. The firm began to grow and in 1990 it became neces-
sary for the firm to appoint a full-time office manager. At that time Ellison became a
full time employee working in the capacity as the firm’s Office Administrator. She
also began to take various courses in Human Resources, Accounting, and began to
learn a number of computer programs that were necessary in order to run the office.
She joined the Association of Legal Administrators and learned from the ground up.
In the early 90s, Ellison served as the sole person in the accounting department.
After growing steadily over the next 25 years, Ellison served a number of financial
functions, including overseeing the addition of new offices and more than a hun-
dred employees. 2013 finds Ellison, now the firm’s official CFO, in full growth-sup-
port mode yet again with an expansion of the firm’s Glendale office and yet another
10 employees.

CFO of the Year Honorees
CAROL ELLISON
Chief Financial Officer
Pearlman, Borska & Wax
Encino

➼
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“We use our people, stability and strength  
to make your success our business.”

— Dave Malone, Chairman/CEO

Strength in 
Numbers

$3 billion in assets

ea s o nan ial stabilit

 b siness ente s a oss 
Southern California

onse uti e 
ro table uarters

CBANK.COM
877-922-2653Member FDIC | Equal Housing Lender   

“We use 
to make

—Dave—

M
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Equal Opportunity Lender Member FDIC

MANUFACTURERS BANK
A SUBSIDIARY OF SUMITOMO MITSUI BANKING CORPORATION

Opening Doors Others Can’t

SBA Loans
National Preferred Lender

SBA 7(a)         SBA 504         Cap Line

Commercial Real Estate Loans
Apartment Buildings         Industrial Buildings         Office Buildings         Retail Centers

Manufacturers Bank has what it takes to help your business grow.
www.manufacturers-ca.com

Pam Kessler joined LTC Properties, Inc. as Vice President and Controller in
July of 2000. In March, 2007 she was appointed Senior Vice President and
Chief Financial Officer, and in December of 2010 she was promoted to
Executive Vice President. Under Kessler’s tenure as CFO, LTC has seen

impressive growth in many key categories. Since 2007, the market capitalization of
the company rose exponentially, while enterprise value also has grown at an equal
rate during the same time period.  She has lead two follow-on common stock offer-
ings generating proceeds in the hundreds of millions, has raised a similar amount in
unsecured private debt placements, and originated an unsecured revolving credit
facility with total capacity in the hundreds of millions. During this period of
tremendous growth, the company has maintained low leverage and investment
grade credit metrics. Among her many accomplishments with LTC, Kessler has nego-
tiated commitments from banks under a 4-year unsecured line of credit bringing
into the line one of the nation’s largest banks who had not previously participated.
She has also raised millions of self commitment dollars from Prudential for the
future sale of senior unsecured notes. She also negotiated and established an ATM
program for the issuance of common stock. Kessler was responsible for obtaining an
NAIC-2 investment grade rating on LTC Properties’ senior unsecured notes outstand-
ing and helped to establish improved cost of capital and financial flexibility for the
firm. In terms of Investment Relations accomplishments, Kessler increased the num-
ber of sell side analysts coverage on LTC from one to nine analysts and increased
participation in non-deal road shows and investor conferences. Through her efforts,
Kessler has expanded LTC’s institutional shareholder base, initiated an outreach pro-
gram to retail investors, and enhanced and expanded the quarterly earnings release
supplemental operating and financial information.

CFO of the Year Honorees
PAM KESSLER
Executive Vice President & Chief Financial Officer
LTC Properties, Inc.
Westlake Village

➼
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www.calcpa.org

Behind all the numbers,
people are the bottom line.

CalCPA Members. Trusted. Objective.
At the core of sound decision making.

CalCPA is proud to sponsor the 
2013 San Fernando Valley Business Journal CFO of the Year Awards

Richard Simitian, CPA
Western Region Assurance Partner, 

Grant Thornton LLP
and CalCPA 2013-14 Chair

CalCPA Members, Successful CPAs and Leaders 
in the Profession...

...join them and CalCPA today!

Beth L. Bayer, CPA
Regional Manager, Collection Analytics 

Time Warner Cable
and CalCPA Los Angeles Chapter Board

Barbara A. Rosenbaum, CPA
Partner, Gumbiner Savett Inc.

and CalCPA Education Foundation President

Jennifer E. Ziegler, CPA
Partner, Berkeley Research Group LLC

and CalCPA Treasurer
Steven Valdes, CPA

Educator, Rio Hondo Community College
and CalCPA Los Angeles Chapter Board
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Finalist for the San Fernando Valley Business Journal’s 
2013 CFO of the Year Awards

Penny Lane Centers would not be the organization
it is today without your hard work and dedication!

www.pennylane.org

Founded in 1969, Penny Lane Centers is a 501(c)(3) nonprofit
organization serving children, youth and families throughout Los 

Angeles County. Services include outpatient mental health,
foster care and adoption, transitional and affordable housing,

community and family based services, and residential treatment.

When Sally Knutson started with Cast and Crew in 2006, the company
had 140 employees. She immediately identified the need to improve
infrastructure and strengthen processes. Knutson worked to reinforce
the reputation of Cast and Crew as a customer focused leader in the

entertainment payroll industry while at the same time being flexible enough to pro-
vide customized solutions to their partners. One of Knutson’s initial tasks was to
develop the company’s reputation both internally and externally. Internally, she had
a vision of developing the infrastructure and mentoring employees to take on more
responsibility and ownership of their duties. Through her lead by example style, she
quickly earned the respect of her team and management and impacted change
through creating a high level of “buy-in” to the vision and growth the company.
Externally, it was all about customer service and providing all vendors, business part-
ners, and clients with the highest level of service and professionalism as possible
while understanding each customer is different and what may work for one, may
not for another. As the company grew, Knutson looked first to internal staff to pro-
mote and develop to strengthen the company’s infrastructure. She added talent
where the company lacked and surrounded herself with a team that looked at the
big picture and solutions, rather than processes. As a result, revenues grew, and Cast
and Crew strengthened its reputation in the marketplace. Two additional highlights
of high significance include growing the business through the writer’s strike in
October of 2007 and more recently building a global presence, with Cast and Crew
establishing an operation in the United Kingdom. Knutson’s present role has
evolved into much more than Accounting and Finance. She’s viewed as a business
partner and her responsibilities also include oversight of Human Resources,
Information Technology, Worker’s Compensation, and Facilities.

CFO of the Year Honorees
SALLY KNUTSON
Executive Vice President & Chief Financial Officer
Cast & Crew Entertainment Services
Burbank

➼
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wellsfargo.com 
© 2013 Wells Fargo Bank, N.A. 
All rights reserved. 
Member FDIC. 121949 06/13 
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CONGRATULATIONS TO

Carol Ellison
For her CFO Nomination from everyone at

Pearlman, Borska & Wax.

818 501-4343
15910 Ventura Blvd. 18th Floor
Encino, CA 91436-2802
www.pbw-law.com

The entire 
AMG & Associates team members 

and AMG business colleagues 
would like to congratulate 

Tony Traverso 
for being a 

CFO of the Year Finalist.

28296 Constellation Road
Santa Clarita, CA 91355

(661) 251-7401
www.amgassociatesinc.com

In January of 2006, Bernie LaFianza began consulting with Penny Lane Centers
and then was hired in April of 2006 to be the Comptroller. By October of
2007, he was promoted to Chief Financial Officer. Receiving his MBA in June
of 2011, LaFianza has taken his MBA knowledge and applied business princi-

ples to the overall management of Penny Lane Centers to help strengthen an
already thriving non-profit. Through LaFianza’s tenure as CFO, Penny Lane Centers
has continued to grow in terms of services provided and the size of the budget and
staff.  In addition to overseeing all the fiscal operations of Penny Lane Centers,
LaFianza also directly supervises the Information Technology Department and two
newer ventures for Penny Lane:  Abbey Road, a supporting organization to Penny
Lane, which is a property development company building affordable housing and
the Business Development Manager/Department tasked with researching and devel-
oping new non profit and for profit extensions and support to existing Penny Lane
Centers’ programs. During his tenure at Penny Lane, LaFianza has instituted annual
budgets along with monthly budget to actual comparisons across all departments
and locations. He takes a project management approach to major projects such as
construction and renovation as well as new program implementation ad has even
reinstated a “profit sharing” plan so that employees could benefit from the overall
positive financial performance of the agency. He also supervises the ongoing opera-
tions of the Property Development arm of Penny Lane Centers. Perhaps most telling
is the fact that at no time during LaFianza’s tenure has Penny Lane failed to have a
positive cash flow. This is an achievement due to not only the currently challenging
economic times but also in light of the many capital improvements that have been
made with an eye towards modernization, energy efficiency and ultimately provid-
ing a warm and safe place for both staff and clients.

CFO of the Year Honorees
BERNIE LAFIANZA
Director of Finance
Penny Lane Centers
North Hills

➼
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School of Business
Marketing

Accounting

Management

Fashion Marketing

Institute of Transdisciplinary Studies
Organizational Leadership

Interdisciplinary Studies

Politics and History

School of Architecture
Architecture

Interior Architecture

School of Media, Culture & Design
Animation

Communication

Fashion Design

Graphic Design

Game Art & Design

Media Technology

Filmmaking

Psychology
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TRY THE DIFFERENCEEquis

Finding

The First Time!

Financial
IT Professionals
&

Named as one of the fastest-growing companies in America 
by Inc. magazine for a second-straight year, Equis Staffing  
has the expertise to find you the right job—or the right  
employee for the job—the first time. Contact us today  
and experience the Equis Difference in staffing. 

John Pitstick serves as the Chief Financial Officer of
ValueClick, Inc., a leading digital media and services
company with over 1,500 employees in twelve coun-
tries. In his role, Pitstick oversees the company’s world-

wide financial operations, including its accounting, treasury, tax,
and corporate governance functions, and helps drive the compa-
ny’s M&A and investor relations activities. Pitstick joined
ValueClick in 2005 and served as the company’s executive vice
president of finance prior to his promotion to Chief Financial
Officer in 2007. While at ValueClick, Pitstick has lead numerous
acquisitions totaling hundreds of millions in total investment,
secured credit facilities of similar amount, and managed hun-
dreds of millions of dollars of stock repurchases. Prior to joining
ValueClick, Pitstick was a senior manager in the audit practice of
Ernst & Young, where he served both public and private compa-
nies in the high technology industry for nearly ten years, includ-
ing an international rotation in the firm’s Amsterdam office.  He
is a certified public accountant with a bachelor’s degree in
accounting from the University of San Francisco and completed
the Mergers & Acquisitions program at the UCLA Anderson
School of Management. 

CFO of the Year Honorees
JOHN PITSTICK
Chief Financial Officer
ValueClick, Inc.
Westlake Village
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HAVE YOU OUTGROWN YOUR CURRENT SMALL BUSINESS LOCATION?

Consider an SBA 504 loan with 90% fi nancing from
SoCal CDC.With our professional and responsive
service, SoCal CDC can successfully guide you and
help close your commercial real estate transaction
on time.We’re a recognized top 10 SBA 504 lender
serving the Southern California region. Count on
SoCal CDC to deliver success!

(661) 584-4800
socalcdc.com

27201 Tourney Road, Suite 201T
Valencia, CA 91355

“At SoCal CDC, we take great pride in assisting Southern
California small business owners with their commercial real
estate financing needs. Our aim is to provide responsive and
professional service from a locally based SBA 504 lender.”

- Silverio Robledo, President

Randall Stott is a CFO who continually impresses his colleagues with his
detailed knowledge of National Diversified Sales’ business – above and
beyond the financial issues. He is a consummate executive who leads his
team to effectively manage every area of finance, accounting and informa-

tion technology organization. Stott has been with NDS for many years and helped
the company maintain financial stability during difficult economic times. During the
building industry downturn in 2008 and 2009, Stott was proactive in recommending
organizational changes to keep NDS solvent. Also, he is always focused on growing
the business and increasing the company’s EBITDA and profitability. He has been a
strong proponent of making acquisitions that fit into NDS’ core business and adds
“synergies” to the existing product mix. He is not only competent at understanding
the financial impact and ramifications of an acquisition; he fully comprehends the
strategic effect that an acquisition may have on the company. NDS’ Core Values are:
Teamwork, Communication, Customer Focus, Results, and Integrity and Trust. Stott
goes out of his way to exemplify these values and supports and encourages his fellow
employees to live them at all times. During executive meetings, he listens to the busi-
ness concerns and organizational issues that NDS is facing, and he provides input
and engages the team around sound solutions – always focusing on the issue at hand.
Also, Stott communicates both good and bad news to the executive team. As such,
they are able to react and respond to business issues that are relevant, fact based and
actionable. He demonstrates honesty in all of his communications with every
employee, regardless of their level of responsibility. He is extremely customer focused.
He is always involved in making decisions surrounding pricing, marketing, and mak-
ing the customer experience a positive one. Additionally, Stott is results and bottom
line oriented, focused on achieving financial objectives.

RANDALL STOTT
Chief Financial Officer
National Diversified Sales
Woodland Hills
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www.castandcrew.com

A L B U Q U E R Q U E      A T L A N T A      B A T O N  R O U G E      B U R B A N K      D E T R O I T      N E W  O R L E A N S      N E W  Y O R K      W I L M I N G T O N

L O N D O N    T O R O N T O    V A N C O U V E R

Such an impressive accomplishment and we are so proud. 

Your family at 

SALLY KNUTSON
Winner of the San Fernando Valley Business Journal’s

2013 CFO of the Year Award

SIMPLY THE BEST

DOUG BENN
Chief Financial Officer
Cheesecake Factory
Calabasas Hills

KEVIN BERG
Chief Financial Officer
MMP Printing & Digital Graphics
Panorama City

CHARLES BEST
Chief Financial Officer
BlackLine Systems
Woodland Hills

GREGG BILSON, JR.
Chief Financial Officer &
Executive Vice President
Independent Studio Services
Sunland

JORDAN COPLAND
Chief Financial Officer
Harbor Freight Tools
Calabasas

SHERRI CUNNINGHAM
Chief Financial Officer
Los Angeles Jewish
Home for the Aging
Reseda

HISHAM ELZEIN
Chief Financial Officer
Zein Insurance Services
Woodland Hills

DOUG EVANS
Chief Financial Officer
Hirsch Pipe &
Supply Company
Van Nuys

RACHEL GLASER
Chief Financial Officer
Move, Inc.
Westlake Village

RACHEL HOWITT
Chief Financial Officer
NAI Capital, Inc.
Encino

EZEQUIEL IBARBIA
Chief Operations Officer &
Chief Financial Officer
KERN (An Omnicom Company)
Woodland Hills

KEN JONES
Chief Financial Officer
Woodbury University
Burbank

HOWARD KAMINSKY
Chief Financial Officer
Sport Chalet
La Canada

MIKE KERSHAW
Chief Financial Officer
Tutor Perini
Sylmar

GLENDA KLEIN
Chief Financial Officer
First Rate Financial Group
Westlake Village

FRED KRUPICA
Chief Financial Officer
LegalZoom
Glendale

CLARK LINSTONE
Chief Financial Officer
Lamps Plus
Chatsworth

ROBERT (BOB) LOVE
Chief Financial Officer
FastFrame
Newbury Park

4

CFO of the Year Finalists
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2829 Townsgate Road, Suite 350
Westlake Village, CA 91361

www.LTCProperties.com

for winning the 

San Fernando Valley
Business Journal 

2013 CFO of the Year

Thank you for your 
passionate commitment, 

positive attitude, and
for making 

LTC stand out
in the REIT industry 

LTC PROPERTIES, INC.

PAM KESSLER
congratulates

GARY LYSIK
Chief Financial Officer
City of Calabasas
Calabasas

PAOLA MACCHIAVELLO
Chief Financial Officer
So Cal CDC
Valencia

DOMINIQUE MASKALUK
Chief Financial Officer
L.A. Turbine Corporation
Valencia

EVAN MASYR
Senior Vice President &
Chief Financial Officer
Salem Communications Corporation
Camarillo

MARTY MCDERMUT
Chief Financial Officer &
Senior Vice President, Finance
Vitesse Semiconductor Inc.
Camarillo

SELAM MEHARENA
Chief Financial Officer &
Vice President, Administration
Project GRAD Los Angeles Inc.
Mission Hills

MOHAMED NOOHU
Chief Financial Officer
MSN Associates, Inc.
West Hills

MARK QUANDT
Chief Financial Officer
Wood Ranch BBQ & Grill
Agoura Hills

STEVEN RAFT
Chief Financial Officer
Alfred Music
Van Nuys

CURTIS SANCHEZ
Chief Financial Officer
The Afriat Consulting Group, Inc.
Burbank

KERRY SHIBA
Chief Financial Officer &
Senior Vice President
Superior Industries
International Inc.
Van Nuys

ADAM SISON
Chief Financial Officer
Allied Industries, Inc.
North Hollywood

DIANE TAYLOR
Chief Financial Officer
Traders Loan and Jewelry, Inc.
Reseda

CHAD TEW
Chief Financial Officer
Viewpoint School
Calabasas

STEWART TOWNSON
Controller
Classic Cosmetics Inc.
Chatsworth

ANTHONY R. TRAVERSO
Chief Financial Officer &
Vice President
AMG & Associates, Inc.
Santa Clarita

KARI VAN GUNDY
Chief Financial Officer
Zenith Insurance
Woodland Hills

SHAD WEAVER
Chief Financial Officer
Golden State Medical
Supply, Inc.
Camarillo
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At the Event

Over 300 attendees were on hand for the Business Journal’s CFO Awards Reception and Luncheon event at the Warner Center Marriott Hotel.

Honorees (from left to right): Sally Knutson of Cast & Crew Entertainment Services, Pam Kessler of LTC Properties, Inc., Randall Stott of National Diversified Sales, Inc, Carol Ellison of

Pearlman, Borska & Wax and Heidi Dianaty of Imperial Toy.
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Grant Thornton 2013 Spring CFO Survey

Reveals 45 Percent of CFOs Expect an

Improved Economy During the Next Six

Months

During the past year, chief finan-
cial officers (CFOs) have grown
significantly more confident in

the U.S. economy, according to the 2013
Spring CFO Survey from Grant
Thornton LLP. The survey findings
reveal that 45 percent of respondents
believe the state of the U.S. economy
will improve during the next six
months, compared to just 31 percent in
the fall and 25 percent last summer.

That confidence extends throughout
the survey findings, with 44 percent of
those surveyed predicting that industry
financial prospects will improve during
the next six months, compared to 34
percent in the fall. Since last summer,
the number of CFOs who believe the
pricing or fees charged by their industry
will increase in the next six months has
jumped seven percentage points to 37
percent. In addition, when CFOs were
asked about employment opportunities
during the next six months, more than a
third (40 percent) said their company’s
head count would increase, rising 6 per-
cent from the fall.

“The results of our spring survey are
encouraging — particularly with
respect to the uptick in expectations
for improved financial prospects,” said
Stephen Chipman, chief executive offi-
cer of Grant Thornton LLP. “Seemingly,
steady improvements in key economic
indicators, including labor and hous-
ing, have helped stimulate greater opti-
mism among CFOs, at least in the
near-term.”

According to the survey findings,
almost two-thirds of CFOs (65 percent)
expect the average cost of an employee’s
salary to increase during the next 12
months, up from 59 percent in the fall.
The total cost of employee benefits,

including bonuses (56 percent), stock
options (72 percent), 401(k) match (86
percent), and other company-matched
retirement contributions (81 percent),
are expected to remain unchanged from
the year prior.

These findings come on the heels of
similar data from the Grant Thornton
International Business Report, which
found that optimism in the performance
of the nation’s economy among U.S.
business leaders rose from -4 percent in
fourth quarter 2012 to 31 percent in first
quarter 2013.

While increased optimism among
CFOs was prevalent throughout the sur-
vey results, they still cite legislative bot-
tlenecks as an area of concern. Almost
half of all CFOs surveyed (47 percent)
say they are unable to make a major
decision that would allow their compa-
ny to grow because of uncertainty sur-
rounding the funding of the U.S. gov-
ernment. Thirty-one percent of respon-
dents ranked tax reform as the second
greatest bottleneck.

Grant Thornton LLP conducts its
CFO Survey twice a year with CFOs and
other senior financial executives across
the United States. The spring 2013 sur-
vey took place between April 3 and April
24, with 1,259 CFOs and comptrollers
participating. The survey has a confi-
dence interval of +/- 2.5% at a 95% con-
fidence level. Questions ranged from the
state of the economy to developments in
accounting and financial reporting. 

For more information on the survey,
visit www.GrantThornton.com/
CFOSurvey.

Grant Thornton LLP is the US member firm
of Grant Thornton International Ltd. Grant
Thornton International Ltd and its member
firms are not a worldwide partnership, as
each member firm is a separate and distinct
legal entity. In the United States, visit Grant
Thornton LLP at www.GrantThornton.com.

CFOs Show Growing
Confidence in U.S. Economy

CEOs OF THE YEAR 2013

With economic conditions
improving, CPAs are taking a
longer-term, more strategic

view of goals to ensure their firms
thrive, according to the American
Institute of CPAs’ 2013 CPA Firm Top
Issues Survey. Two priorities have
assumed new importance in most
firms’ lists: bringing in new business
and finding top-notch staffers to han-
dle anticipated growth.

The Top Issues Survey is conducted
biennially with results segmented by
firm size, since the needs of a sole practi-
tioner are dramatically different than
those of a Top 100 firm. While each size
grouping has a unique list of Top 5
issues, common elements give insight
into trends.

Client retention, for example, was a
significant concern for firms in the 2009
survey, during the throes of the econom-
ic downturn. The 2011 survey saw con-
tinued focus on retention of existing
clients, but also showed a tilt toward
growth issues. The latest survey shows
that forward-looking trend has become
even more pronounced.

“When the economy was in free fall,
firm leaders largely focused on stabiliz-
ing their client base,” said Mark Koziel,
the AICPA’s vice president of firm servic-
es and global alliances. “Now we’re see-
ing firms being able to catch their breath
and engage in more planning for future
growth.”

One example of this is succession
planning, a Top 5 issue for only the
largest firms two years ago. It now
appears on the lists of most firms.

The renewed emphasis on staff
recruitment signals a return to normalcy,
of sorts. “Finding qualified staff” was a
top issue from 1997 to 2007 for all but
the smallest firms, but disappeared
entirely from Top 5 lists in 2009.

Key differences remain among dif-

ferent firm size groups. “Keeping up
with changes and complexity of tax
laws” remains the top concern of small
firms with five or fewer professionals,
which isn’t surprising after a particular-
ly busy tax season. Sole practitioners
and firms with 2-5 professionals were
also the only groups to include
“Seasonality/workload compression”
on their Top 5 lists.

The largest firms, meanwhile, empha-
size “Owner/partner accountability and
unity,” which appears on only one other
group’s Top 5 list.

For detailed results, visit the AICPA
web site at www.AICPA.org. Firms inter-
ested in growth opportunities and busi-
ness development tips can find more
information at the AICPA Private
Companies Practice Section’s Firm
Practice Center available on the site.

The AICPA Private Companies
Practice Section’s CPA Firm Top Issues
Survey was conducted April 23 to May
17 by IntelliSurvey via an email ques-
tionnaire sent to PCPS members. The
1,012 respondents represent a mix of
practice types, from sole practitioners to
firms with 21 or more professionals.
The margin of error was plus or minus
five percentage points.

Growth and Firm Development
Planning Emerge as Key
Priorities For CPA Firms

Two priorities have

assumed new importance

in most firms’ lists:

bringing in new business

and finding top-notch

staffers to handle

anticipated growth.

Add another duty to the expand-
ing role of CFOs: Innovation
catalyst. New research from the

American Institute of CPAs (AICPA)
and the Chartered Institute of
Management Accountants (CIMA) finds
that management accountants, led by
the CFO, play a vital and growing role
in driving advancements at some of the
world’s most innovative companies.

In those businesses, the CFO and
finance team are deeply embedded in
the process of innovation and have a
clear framework to let new ideas take
shape. They partner early with other
departments to identify concepts with
market potential, replace rigid financial
metrics with staged measurements to
avoid eliminating ideas too soon, and
accept that failure is a tolerable out-
come for projects along the path to
commercialization.

The conclusions are captured in a
new Chartered Global Management
Accountant (CGMA) report, “Managing
Innovation: Harnessing the power of
finance,” and based on interviews with
global finance leaders at companies
including The Coca-Cola Company,
Royal Dutch Shell plc and BT Group plc.

“The role of finance in all of this is
multifaceted,” Royal Dutch Shell CFO
Simon Henry FCMA, CGMA, explains
in the report. “A finance function needs
to be able to understand the business
well enough to know what is a worth-
while activity but also, in this part of
the business, to have a bit more of an
open mind. It is less mechanistic and
has the ability to live with ambiguity, to
identify risk and to manage it.”

“There’s an art to innovation but
there needs to be some science that
goes with that: understanding the for-

ward-looking side of strategy, being able
to scope the opportunity,” adds Doug
Bonthrone, ACMA, CGMA, and recent-
ly retired director of global services
strategy at Coca-Cola. “In all these
areas, the management accountant is
really critical. Whether it’s a new prod-
uct, process or business model, the
management accountant can help
assess the results, evaluate how things
have gone and learn lessons.”

The report recommends five areas
where finance professionals should take
action:

1. Develop a framework in which innova-
tion can thrive and accept that some-
times projects will fail.

2. Nurture creativity. Explore ideas like
ring fenced budgets that offer more
flexibility for the innovation process.

3. Prepare the path to profits. Finance can
be a valuable part of innovation teams –
for example, helping build more robust
business cases to secure further backing.

4. Match metrics to the stage of develop-

ment. Finance leaders shouldn’t put
metrics used in the operational business
around nascent or experimental initia-
tives. Consider a phased approach to
give an idea room to breathe.

5. Take a balanced view on innovation risk.

Companies increasingly employ a port-
folio of strategies to drive innovation.
Management accountants should seek
to create an opportunity framework
that promotes clarity, transparency and
discipline across the total portfolio.

Information for this article was provided by
AICPA. To learn more, visit AICPA.org.

Research Reveals CFOs Must Take
Hands-On Approach to Innovation
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THE BEST VIEWS OF THE ACTION, 
WORLD-CLASS AMENITIES AND 

EXCLUSIVE ACCESS TO VIP EXPERIENCES!
United Club Suites are the perfect setting to entertain a client, 

potential investor, reward employees or enjoy an evening out 

with friends and family.

· Complimentary food & beverage for all quarter, 
half and full-season packages.

· New 5-game packages, including BOS or NYY.

· All-inclusive individual game rentals & 3-game value packages.

DODGERS.COM/PREMIUM

“The best premium seat in Major League 

Baseball…Fans who sit here typically say 

that once you’ve sat in these seats for a 

game, sitting anywhere else just doesn’t 

seem to cut it.” – USA Today

· Now with more pricing and 
package options than ever before!

323-224-1320

The Dodgers’ newest premium seating area has been renovated, 

modernized and designed to offer a truly unique baseball experience!

· Now including the widest seats in Dodger Stadium!

· Increased riser height for dramatically improved sightlines!

· Flexible packages starting at 10 games to fit your schedule.

PREMIUMTIX@LADODGERS.COM
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The California Society of Certified
Public Accountants suggests that
small businesses take the follow-

ing steps to protect against the effects of
e-terrorism, random hackers or virus
passers. These suggestions were compiled
from CPAs throughout California who
are systems and business consultants:

1. Do not put sensitive information on a
PC running windows that is always and
directly connected to the internet
through a fiber-optic cable or DSL line.

2. Put a properly configured firewall
between your office machines and the
internet. A firewall will keep outsiders
from seeing or poking-at your office
machines, especially when you're not
around.

3. Keep your own website completely
separate from your sensitive business
information. Have an Internet Service
Provider maintain your Web server and
assume that this machine will be hacked
into sooner or later.

4. Never download and run a program
from the Web or received as e-mail
attachment unless it comes from a rep-
utable source and you have a really good
reason for running it.
4a. Assume that every floppy or program
you get from the “outside” is riddled
with viruses, unless you have reason to
be certain otherwise.
4b. Separate business from pleasure. If
you want to run screen savers, games, or
other downloaded software, do it on
your "fun" machine (perhaps at home).
Make sure your staff does the same.

5. Don't use Internet file transfer proto-
cols telnet or FTP (though anonymous
FTP is ok). These protocols send pass-
words used to log onto remote servers in
clear text over the internet. If you have
to log onto other machines on the Net,
use encryption products such as SSH
Secure Shell, easily down-loadable from
the Web.

6. Regularly use commonly available
virus scanners such as Norton Antivirus
to catch bugs that make it into your sys-
tem.

7. Configure your PCs not to boot from
floppy or CD. They should always boot
from the hard-drive directly. Viruses are
often lurking on floppy disks and CDs.

8. Get a systems pro to verify your setup
is secure.

9. If suppliers are attacked and cut off, be
sure you have fall-back arrangements
with other suppliers to ensure your busi-
ness isn't interrupted.

10. Review your business interruption
insurance policy and be sure it doesn't
explicitly exclude cyber or e-terrorism as
causes of loss.

Information for this article was provided by
the California Society of CPAs. Learn more
at calcpa.org.

How Can I Protect My Small
Business from e-Terrorism?

CEOs OF THE YEAR 2013

Some small business owners think
there’s only one word (or at least
the only one that can be men-

tioned here) when it comes to filing fed-
eral taxes: “Confusion.” The American
Institute of CPAs says the truth is that
there are 10 words you need to know to
be sure you pay no more taxes than
you’re legally required to pay.

1. Expenses. Keep a daily diary or log of
your expenses throughout the year. It
will be less intimidating to prepare your
return and easier to identify all legiti-
mate business costs if you have a log
that’s up-to-date and detailed.

2. Deductions. One of the principal rea-
sons small business owners pay more tax-
es than necessary is that they don’t take
advantage of all of the deductions they’re
legally allowed. That often happens
because they can’t prove they are qual-
ified. The most common deductions for
small business owners include entertain-
ment, travel, meals, home office and
health insurance. Travel miles, meals and
entertainment deductions require that
you maintain a diary with daily entries
that tie into receipts and other records.

3. Traps. A small business owner may do
some things that are more likely to get IRS
attention than others. For example, claim-
ing deductions that exceed your income for
more than one year is a definite red flag.
The home office deduction, which is al-
lowable only under specific circumstances,
may be another red flag. That’s not to say
you shouldn’t claim every deduction you’re
entitled to claim, only that you should be
especially careful when you do so.

4. Retirement. You must have earned in-
come each tax year to qualify for a tax-
deductible retirement plan. If you do,
the funds paid into the retirement plan
are deductible and they may also grow
tax-free until retirement.

5. Equipment. For tax years beginning in
2012, a small business may deduct up to

$500,000 in equipment purchases as
long as the business spends $2 million
or less for equipment for the year. The
cost of repairs may also be deductible
even if the repair does not extend the
useful life of the equipment.

6. Payroll. One of the most common and
costly tax-related problems for small
business owners is that they use the pay-
roll taxes withheld from employees to
finance business operations. Not only
does the IRS often go after a small busi-
ness owner’s personal assets to collect
the unpaid payroll taxes, but it also may
attempt to assess significant penalties.

7. Insurance. If you have health insur-
ance coverage for your employees, check
to see if you are eligible for the small
business health care tax credit. The IRS
website has a page describing the credit,
eligibility requirements and how to
claim it. Or, check with your local CPA.

8. Veterans. An expanded tax credit is
available to business owners who hire
certain unemployed veterans. Don’t
overlook the credit if you hired a quali-
fied veteran. The IRS website has details.

9. Contributions. Many small business
owners donate goods or out-of-pocket
expenses to charitable organizations
throughout the year. Be sure to get a val-
uation for any non-cash items your busi-
ness donates to charity so you’ll have
the records you need to support the
deduction for your contributions.

10. Help. If you are unsure about any-
thing related to your tax obligations
under the law, you should seek profes-
sional help from a certified public ac-
countant. Meeting with your CPA quar-
terly to go over your specific situation
will allow him or her to best advise you
on what to do to keep your tax bill, and
the stress over it, as low as possible.

Information for this article was provided by
the American Institute of CPAs.

Ten Tax Tips for Small
Business Owners 

Although economic growth has
been constrained in recent quar-
ters, it will accelerate later this

year and into 2014 as external pressures
and fiscal drag ease, according to the
Economic Advisory Committee of the
American Bankers Association.

According to the committee, which
includes 13 chief economists from
among the largest banks in North Amer-
ica, inflation-adjusted GDP growth for
2013 will be 2.1 percent over the course
of the year, and is expected to increase to
2.8 percent in the first half of 2014.

The bank economists believe the hous-
ing market has finally entered a sustainable
recovery. The group sees the housing re-
covery gaining significant strength this
year, with improving construction levels
and rising home sales and prices. The com-
mittee forecast is that home prices nation-
wide will rise solidly and residential invest-
ment will increase 15 percent in 2013.

“This strong growth demonstrates
that housing has finally caught up with
the broader economic recovery,”

Anderson said.
Consumers are on a stronger financial

footing and have regained confidence.
The group believes consumer spending
will support economic growth over the
next two years.

“Higher equity prices and rising
home values, along with declining gas
and energy prices, have helped consum-
ers cope with rising taxes and reduced
federal spending,” Scott Anderson, com-
mittee chairman and Bank of the West
chief economist, said. “The wealth effect
created by rising home values will boost
consumer sentiment and spur increased
spending.”

The committee believes federal tax
and spending policy will exert a smaller
drag on growth over the course of next
year. The committee’s forecast is for the
federal deficit to fall to $650 billion in fis-
cal year 2013 (down from $1.1 trillion in
fiscal year 2012) and below $600 billion
in fiscal year 2014.

After slowing in recent months, the
group sees job growth accelerating to

200,000 per month next year.
“The 175,000 jobs number for May is

an encouraging sign of steady progress in
the labor market,” Anderson said. “The
strengthening growth in jobs will bring
the unemployment rate down to 7.2 per-
cent by year-end. The committee believes
the unemployment rate will fall to the
Fed’s threshold of 6.5 percent in the first
quarter of 2015.”

“While the most serious threats have
abated, greater-than-expected fiscal drag

and weak global economic and financial
conditions could still pose downside risks,”
Anderson said. “In addition, a premature
exit from accommodative policy by the
Federal Reserve could hurt the housing
recovery and the broader economy.”

The American Bankers Association represents
banks of all sizes and charters and is the
voice for the nation’s $14 trillion banking
industry and its two million employees.
Learn more at aba.com.

Bank Economists See Stronger Economic Growth Ahead
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into 2014 as external pressures and fiscal drag ease,

according to the Economic Advisory Committee of

the American Bankers Association.
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www.valleycultural.org

PARKING: $15 & $10 – Park in any of the Warner Center 
structures between Topanga and Canoga or Califa and Oxnard.
Over 15 food vendors, arts and crafts booths and a children’s 
play zone for your enjoyment. COME EARLY!

KEYES AUTOMOTIVE GROUP

JULY 4TH FIREWORKS
EXTRAVAGANZA

Produced by: Thursday, July 4th
Concert at 6:10 PM
Fireworks at 9:08 PM

Featuring

Los Angeles Pierce 
Symphonic Winds
The 110-piece Los Angeles Pierce Symphonic Winds is 

lead by Steve Piazza and comprised of semi professional 

musicians and talented music educators.They are one of 

the most nationally recognized and critically acclaimed 

community bands in the United States.

With support from:

B E N E FA C TO R S

S U P P O R T E R S

F R I E N D S

Gwyn Petrick,
Joyce Emerson-Greenberg 
David Ellis

Ian Rubin, Agent

PAT R O N S

Warner Park
5800 Topanga Canyon Blvd. Woodland Hills

Hotline: (877) 704-3456
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