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On Tuesday, March 4, the San Fernando Valley Business Journal hosted the 2014 Valley Commercial Real Estate Awards. The event was held at
the Sheraton Universal Hotel’s Starview Room and was attended by more than 200 of the region’s elite real estate professionals. The awards rec-
ognized the biggest, best and most notable commercial real estate projects and transactions of the past 18 months. The Business Journal hon-

ored the developers, general contractors and architects of the outstanding developments in the Valley. Additionally, the Business Journal paid tribute to
the region’s top commercial brokers and unveiled the most impressive dealings of the year. 
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COMMERCIAL REAL ESTATE AWARDS 2014

With the completion of a $6 million
renovation, The Anza – A Calabasas
Hotel opened as the first independ-

ent boutique property in Calabasas. Casual
and sophisticated but not overly trendy, The
Anza’s fresh design aesthetic blends the style
of Los Angeles with the quaintness of Old
Town Calabasas. The hotel’s extensive renova-
tion touched every inch of the building’s inte-
rior and updated the exterior and pool area,
creating a casual, comfortable California feel
that is already appealing to a wide variety of
travelers.  Wood tones on the floor and the
walls create a warm, inviting feel and provide
a backdrop for the textural neutral fabrics that
are accented with touches of blue and white. A
wide selection of textures and subtle patterns
play off each other and add richness to the
design.  The porte-cochere features a new
stone surround at the entry doors along with
new furnishings to set the mood as you walk
into the hotel. The guest rooms and bath-
rooms were also completely renovated,
becoming an extension of the lobby design. 

The Holiday Inn Express on Burbank Blvd. in
North Hollywood is a new ground up project.
The program called for 80 guest units with

amenities such as meeting rooms, restaurant, business
center, guest lounge, swimming pool and exercise
room. The project is built on one floor of subter-
ranean structure which houses guest parking with
ground level guest services and four additional floors
of guest rooms above. The finished project seamlessly
matches the spirit of the NOHO district’s contempo-
rary style of architecture reflecting the arts and culture
of the neighborhood. 

The Anza – A Calabasas Hotel
23627 Calabasas Rd.
Calabasas

Developer: Channel West Group
General Contractor: The John Hardy Group
Architect: CMMI, Inc.

Best Hospitality Project

GOLDGOLD

SILVERSILVER
Holiday Inn Express
11350 Burbank Blvd.
North Hollywood

Size: 66,946 s.f.
Developer: R3 Real Estate Developers
General Contractor: EA White Construction Company
Architect: Alajajian-Marcoosi Architects Inc.
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Financial options for every phase of 
your life

Whether you want to save for the future, secure a personal loan, utilize exclusive online and 
telephone banking services, or enjoy the convenience of our ATMs and many locations, we are here
for you. Call, click, or stop by and talk with a banker. If you would like to open an account over the 
phone, call 1-800-932-6736 any time (or 1-800-311-9311 for service in Spanish). 

wellsfargo.com 
All loans are subject to application, credit qualif cation, and income verif cation. ii
© 2014 Wells Fargo Bank, N.A.
All rights reserved. 
Member FDIC. 122933 03/14 
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CBRE congratulates our 2013 exceptional professionals in the San Fernando Valley. 

OFFICE

1 Matthew Heyn
2 Doug Marlow
3 Kevin Duffy
4 Michael Slater

Thomas Dwyer
5 Troy Pollet
6 David Solomon
7 Scott Crawshaw
8 John La Spada

Bill Clark
9 Damon Feldmeth

10 Ron Wade

INDUSTRIAL

1 Craig Peters
Bennett Robinson
Doug Sonderegger

2 David Harding
Greg Geraci

3 Matthew Dierckman
4 Paul Farry

Jim Meaney 
Doug Shaw

5 Billy Walk

INVESTMENT SALES

1 Melinda Russell
2 Sterling Champ
3 Mark Perry
4 Benjamin Cherney
5 Carlene O’Neil

RETAIL

1 Ed Matevosian
2 Geoff Martin
3 Larry Tanji
4 David Rush
5 Steve Nelson
6 Robert Bonanomi
7 Cody Chiarella
8 Ryan Burnett
9 Scott Siegel

10 Allen Young

UNRIVALED TALENT.
UNMATCHED RESULTS.
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ey. 

cbre.com/losangelesnorth

For more information,

please contact:

David Josker
Managing Director
T +1 818 502 6700
david.josker@cbre.com

2013 top professionals overall, pictured from left to right:  Greg Geraci, David Harding, Craig Peters, Doug Sonderegger, Ed Matevosian, Kevin Duffy,
David Solomon, Troy Pollet, Matt Heyn, Geoff Martin, Bennett Robinson, Doug Marlow
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COMMERCIAL REAL ESTATE AWARDS 2014

The team was commissioned to plan, design and
administer the interior construction for a new 18-
provider medical office space in an existing nine-

story office building in North Hollywood.  The tenant
improvement project included design and construction
of the building’s eight and ninth floors, resulting in
40,000 sq. ft. of interior development.  Completed last
year, the office tower is a striking and beautifully modern
building that Kaiser Permanente envisioned as a perfect
fit for a young and hip demographic they were targeting
in the region.  Located just steps from the nearby North
Hollywood Metro station, the new facility affords con-
venient use by a larger and more diverse demographic
using the Red or Orange lines.  The building was
designed with a modern aesthetic while incorporating
Kaiser’s branding and standard design requirements.
Frank R. Webb Architects took advantage of the natural
light, views and available ceiling height to capture strik-
ing views of the Valley.  The building now serves as a
model for future tenant improvement and ground-up
construction for the region.

The 1994 Northridge Earthquake severely damaged the Northridge Hospital
Medical Center. For nearly 20 years, RBB Architects has been engaged to imple-
ment the seismic repair of nearly every building that makes up the 800,000 sq.

ft. facility. The most recent phase of seismic upgrades projects at the hospital includes
critical steps to bring the facility up to the current SB1953 building code. For this seis-
mic upgrade work, the Design Build of Clark Construction and RBB Architects has used
phasing and incremental permitting to meet a fast track schedule for multiple projects
located throughout the campus.

Kaiser North Hollywood Medical Office
5250 Lankershim Blvd.
North Hollywood

Size: 40,000 s.f.
Developer: Kaiser Foundation Health Plan
General Contractor: J.H. Snyder Co.
Architect: Frank R. Webb Architects, Inc.

Best Medical Project

GOLDGOLD

SILVERSILVER
Northridge Hospital
Medical Center
18000 Roscoe Blvd.
Northridge

Size: Phase 1 – 4000 s.f.; Total Seismic Upgrades Project – 26,000 s.f.
Developer: Dignity Health
General Contractor: Clark Construction
Architect: RBB Architects
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COMMERCIAL REAL ESTATE AWARDS 2014

A true example of a team effort, Legado Encino is a development containing 144,360
square feet of housing and retail space as well as 129,000 square feet of additional
space for parking.  Developed by the Legado Companies alongside Encino-based

Fassberg Contracting Corp., the team enlisted the Albert Group for its design.  A very steep
hillside at the site of the development required stepped excavation and innovative con-
struction to provide for the required parking.  A height limit was imposed to not impede
the views of the homeowners on the hill above the site.  The end result features a contem-
porary design relating to the commercial development across Ventura Boulevard.  The resi-
dential units on three levels above the ground floor shops are set back from the commer-
cial edge providing landscaped terraces.  The materials, colors, terracing and landscaping
add up to make the development blend beautifully with the hill.  Having already won a
“Livable Streets” commendation from the City of Los Angeles Planning Department,
Legado Encino is an example of overcoming development challenges and resulting in an
aesthetically pleasing result.

H istory was made in the industry when
the NoHo Senior Arts Colony, a new
senior apartment community in North

Hollywood that caters to artists and promotes
the arts, became the first in the nation to open
in concert with a professional on-site theatre.
The project has brought a new level of innova-
tion to Meta Housing Corporation’s emerging
concept of building “arts colony” apartment
communities that give residents the opportunity
to enrich their lives each day by participating in
a myriad of artistic and creative pursuits.

Legado Encino
16500 Ventura Blvd.
Encino

Size: 144,360 s.f. (housing and retail); 129,000 s.f. (parking)
Developer: The Legado Companies
General Contractor: Fassberg Contracting Corp.
Architect: The Albert Group

Best Mixed-Use Project

GOLDGOLD

SILVERSILVER
NoHo Senior Arts Colony
10747 Magnolia Blvd.
North Hollywood

Size: 204,039 s.f.
Developer: Meta Housing Corporation
General Contractor: Optimus Construction
Architect: YM Architects
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SUPERIOR DESIGN 
SUPERIOR EXECUTION

Discover what makes Alliance a best-in-class national multifamily investor, developer
and manager, and a “2014 Best Company to Watch” at www.allresco.com.

CONGRATS TO THE HESBY IN NORTH 
HOLLYWOOD — 2014 GOLD WINNER FOR 
MULTIFAMILY IN THE SFVBJ AWARDS

Development � Construction � Acquisition � Renovation � Asset Management � Property Management � Consulting

Get ready for 2 New Signature Alliance 
Communities debuting This Winter in 
Santa Monica and Hancock Park!

NEW!

Top photo:
The Hesby, a Broadstone community

North Hollywood, CA

Bo�om photo:
Icis, a Broadstone community

Glendale, CA
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COMMERCIAL REAL ESTATE AWARDS 2014

The Hesby, a new six-story, 308-unit apartment community, offering studio, one-, two- and
three-bedroom homes, is located in the NoHo Arts District in North Hollywood, home to
the creative set. The Hesby addresses the vibrant arts community with inspired design and

thoughtful amenities created specifically for the local demographic. Started in March of 2011, The
Hesby today is found in a tree-lined neighborhood with a bit of a “hideaway” feel, yet is only two
blocks from a bustling, artful neighborhood. Specifically developed with the local community and
neighborhood in mind, the Hesby is a fresh and unpretentious design statement with both intima-
cy and intensity. Inspired by high-end boutique hotels around the world, The Hesby delivers fresh,
urban design balanced by sophistication and air of playfulness. The Hesby is fun and new but, most
importantly; it thoughtfully embodies the spirit of a true community for the creative at heart.  On
the design front, thoughtful collaboration between designers, builders and craftsman wove a blend
of California contemporary and sustainable technology in each residence. 

Near the Orange Line in Canoga Park, the
Mountain View Condos project land had
been vacant for a number of years. The

design concept for this building was to provide a
sense of community.  Additionally, Mountain
View Condos’ standard features consist of many
items considered to be upgrades in comparable
developments, including granite tops throughout,
professionally coordinated architectural exteriors
and color schemes, solar as a standard feature at
no cost to the residents, stainless steel appliances,
tile floors and extensive landscaping.

The Hesby
5031 Fair Avenue
North Hollywood

Size: 123,200 s.f. (unit); 34,875 s.f. (open space) 
Developer: Alliance Residential Company
General Contractor: Alliance Residential Company
Architect: Killefer Flammang Architects

Best Multi-Family Project

GOLDGOLD

SILVERSILVER
Mountain View Condos
21535 Roscoe Blvd.
Canoga Park

Size: 99,828 s.f.
Developer: California Home Builders
General Contractor: California Home Builders
Architect: Ken Stockton Architects
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MARTIN PUPIL - President, Western Region

HANS MUMPER - Executive Managing Director

JOHN HOLLINGSWORTH - Executive Managing Director

+1.818.905.5800

COLLIERS INTERNATIONAL

19_47_sfvbj_commercial_re_awards_2014.qxp  3/5/2014  5:59 PM  Page 29



30 AN ADVERTISING SUPPLEMENT TO THE SAN FERNANDO VALLEY BUSINESS JOURNAL MARCH 10, 2014

COMMERCIAL REAL ESTATE AWARDS 2014

The 93,000 sq. ft. Los Angeles
Valley College Library and
Academic Resource Center,

which serves 17,000 students, is located
at the campus’ academic heart, occupy-
ing a highly visible site on the campus
green, at the corner of Monarch Square
at the ceremonial entrance to the col-
lege.  The project is an integrated facili-
ty with four user groups: Library,
Academic Resource Center, Staff
Training and Development Center, and
Campus Museum/Archive. Its design is
consistent with the campus standards
developed by the college’s master plan,
including learning clusters and rein-
forcement of the college’s cohesive
arcade circulation system. The LARC’s
interior plan places the computer lab as
the central nexus of the building’s pro-
grammed activities, with diverse aca-
demic and research support activities
surrounding it. The building is designed
with numerous windows and skylights
to allow natural light to fill the structure
and provide users with a view of the
exterior landscape.  Making a positive
statement, the tutoring and study
rooms are celebrated and help to enrich
the design by being visible to the passer-
by along the campus arcade and the sec-
ond level corridors. 

The new Vasquez Rocks Natural Area Park Interpretive Center is a
major milestone for the upper Santa Clara Valley area. It serves as
a venue to showcase the unique cultural, archaeological, geologi-

cal and natural resources found at the park. The building contains a large
multi-purpose exhibit space/ classroom that features a topographic map
of the entire park, a staff office, storage areas, a water filtration room,
and restrooms. Site work includes a new entry plaza, new parking lot,
landscaping and upgrade of existing utilities, including the addition of a
new septic system.

Los Angeles Valley College Library
and Academic Resource Center
5800 Fulton Ave.
Valley Glen

Size: 93,000 s.f.
Developer: Los Angeles Valley College
General Contractor: Kemp Brothers Construction, Inc.
Architect: Pfeiffer Partners Architects

Best Public Project

GOLDGOLD

SILVERSILVER
Vasquez Rocks Natural Area Park Interpretive Center
10700 Escondido Canyon Rd.
Santa Clarita

Size: 3,985 s.f.
Developer: County of Los Angeles Department of Public Works
General Contractor: PCL Construction Services, Inc.
Architect: Gruen Associates
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COMMERCIAL REAL ESTATE AWARDS 2014

Under the leadership of the City Council and with a great deal of
input from community partners, citizens, and stakeholders, Lancaster
has developed a strategic vision for the future of its downtown. A

$10.6 million streetscape redesign and reconstruction in the core of the
downtown area, The BLVD is a nine-block stretch of Lancaster Boulevard
designed to create a distinctive sense of place, thus establishing a new gather-
ing space for the surrounding community. The BLVD has fast become an
integral asset to the region, having been restored to its former glory as the
heart of the Lancaster community. It has also been transformed into a thriv-
ing cultural scene. The City’s investment has already yielded over $280 mil-
lion in economic output, 52 new businesses, and over 1,950 jobs in a previ-
ously underserved commercial area. The area has not only gained economic
strength; with regular events such as farmer’s markets, concerts, and holiday
celebrations, it has metamorphosed into the heartbeat of the region, a central
hub of activity and community. 

The BLVD Transformation Project
Lancaster Blvd., from
10th Street West to Sierra Highway
Lancaster

Size: 168,000 s.f.
Developer: City of Lancaster, InSite Development
General Contractor: Hanes & Associates
Architect: Moule & Ployzoides

Best Redevelopment Project

GOLDGOLD
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COMMERCIAL REAL ESTATE AWARDS 2014

The 119,900-square-foot LACCD Pierce College
Learning Library - Crossroads Building is a
unique, triangular, LEED Gold Certified, two-

story structure, which features moment-frame construc-
tion to provide stability during a seismic event. This
“hybrid” facility, which has an open courtyard, pro-
vides a new center for student activities, with a library,
student success center, distance learning development,
a media center, and full-service kitchen and food serv-
ice area. Situated at the northwest end of the campus,
adjacent to the main pedestrian artery of the Pierce
College campus; the project occupies a very prominent
location on campus, and serves as both a gateway and
a beacon to the entire campus community. Its sustain-
able features support ideal temperatures indoors and
provide a facility that offers a popular gathering spot
for students, especially during the hot summer months.
The Pierce Learning Library - Crossroads building is
designed and built using strategies aimed at achieving
high performance in five key areas of human and envi-
ronmental health: sustainable site development, water
savings, energy efficiency, materials selection and
indoor environmental quality.

H ilton Los Angeles/Universal City utilized Los
Angeles County PACE (Property Assessed Clean
Energy) financing to fund a remarkable seven mil-

lion dollars worth of sustainable upgrades, making it the
largest commercial PACE project to date in the United
States. The Hilton Los Angeles/Universal City’s extensive
energy efficiency initiatives will lead to an annual energy
and water savings of more than $800,000; conserving more
than 2.5 million gallons of water per month.  The yearly
water and electricity savings is more than enough to supply
411 families of four for a year with fresh water and 1,090
homes with electricity.

Pierce College Learning Library –
Crossroads Building
6201 Winnetka Ave.
Woodland Hills

Size: 119,900 s.f.
Developer: Los Angeles Community College District
General Contractor: Bernards 
Architect: HMC Architects

Best Sustainable Project

GOLDGOLD

SILVERSILVER
Hilton Los Angeles/Universal City
555 Universal Hollywood Dr.
Universal City

Size: 748,000 s.f.
Developer: ReNewAll
General Contractor: Hilton Los Angeles/Universal City
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COMMERCIAL REAL ESTATE AWARDS 2014

Completed in July of last year by
Atlantis Construction Services
and Alajajian Marcoosi

Architects, the MGN Five Star Cinema
project in Glendale, required a com-
plete renovation of the theatre audito-
rium interiors from regular seating to
luxury automated reclining seating
with call buttons for food and bever-
age service. In addition, a complete
renovation of four lobbies was com-
pleted to convert from concession
service to a full bar and restaurant.  A
space frame structure element was
designed to provide shelter over the
open mall between theatre and restau-
rant buildings, decorative lighting,
digital marquee and a clear story glass
atrium was added to the one story
building at front to further increase
curb presence to bring life and vitality
to Maryland street. The MGN Five
Star Cinema auditoriums are uniquely
innovative in terms of customer com-
fort and can accommodate groups of
30 to 104 people. With state-of-the-
art digital projection and sound, each
screen can also accommodate any
A/V and PowerPoint requirements.

After nearly a year of re-imagining, re-designing and re-
interpreting the iconic Sportsmen’s Lodge Hotel in
Studio City, Weintraub Real Estate Group and

broughtonHOTELS are now introducing their 21st century
version of the legendary 190 room, eight acre hotel property
and events center.  The new look and feel of the Sportsmen’s
Lodge Hotel embraces the glamour and luxury of the proper-
ty’s earlier eras with a fresh, contemporary perspective. With
the new look, new outdoor lounge and completely redesigned
bar, the space is designed to welcome both guests and locals
looking for a great spot to mingle and drink.

MGN Five Star Cinema
128 North Maryland Ave.
Glendale

Size: 40,833
Developer: MGN Films, Inc.
General Contractor: Atlantis Construction Services
Architect: Alajajian-Marcoosi Architects Inc.

Best Tenant Improvement Project

GOLDGOLD

SILVERSILVER Sportsmen’s Lodge Hotel
12825 Ventura Blvd
Studio City

Developer: Weintraub Real Estate Group
General Contractor: Project Delivery Analysts
Architect: Project Delivery Analysts
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Brokers of the Year

How would you describe yourself in three words?

Optimistic, experienced and dedicated.

What is your outlook on the market for the next 12

months?

We are still seeing continued improvement in the
market through increasing user activity and
declining vacancy rates, upward pressure on rents
and increasing demand for new product.

What made you want to become a Real Estate

Broker?

It immediately appealed to me.  It seemed like a
big chess board with real estate, clients and the
challenge of solving problems.

Who was the person that had the biggest impact on

your career?

Jerry Cole at CBRE Newport Beach.  He inspired
me to develop a team approach to the business. 

What is the biggest mistake that you feel that most

Real Estate Brokers make?

The biggest mistake is when they don’t listen
closely to their clients’ needs and they give up
too soon.

What is the most exciting and least exciting part of the

job?

Most exciting:  Solving problems for a client.
Least exciting:  Sorting e-mails.

What industry segments are poised for the most

growth for 2014?

Entertainment, biomed and aerospace are all very
active in our market.

If you weren’t in Real Estate, what industry would you

work in?

Financial planning.

How would you describe yourself in three words?

Dedicated, determined and disciplined.

What is your outlook on the market for the next 12

months?

Optimistic.  Our demand level from occupiers is
strong, supply is low, capital is plentiful, and sev-
eral of our primary industry clusters are growing.
In addition, we have several new developments
that will add much needed supply to the market. 

What made you want to become a Real Estate

Broker?

Because I evidently wasn’t good enough to play
catcher for the Yankees and wasn’t smart enough
to be a rocket scientist.

Who was the person that had the biggest impact on

your career?

Doug Sonderegger, who believed in me when I
knew nothing about Commercial Real Estate and
has mentored me throughout my career.

What is the biggest mistake that you feel that most

Real Estate Brokers make?

The successful brokers don’t make many mis-
takes.  They work hard and work smart.  For
those that are lazy, are poor communicators or
simply don’t follow up, they aren’t in the busi-
ness for very long.

What is the most exciting and least exciting part of the

job?

Most exciting is getting ink on a complex deal.
Least exciting is all the paperwork that goes along
with every deal.

What industry segments are poised for the most

growth for 2014?

Entertainment, biomed and technology.

If you weren’t in Real Estate, what industry would you

work in?

Sea Doo rentals on a beach in Costa Rica.

LARGEST NUMBER OF SALES TRANSACTIONS IN 2013
VITAL STATISTIC: 35

DOUG
SONDEREGGER
Executive Vice

President 

CBRE

CRAIG PETERS
Executive Vice

President 

CBRE

How would you describe yourself in three words?

Honest, loyal and persistent.

What is your outlook on the market for the next 12

months?

I am optimistic. 

What made you want to become a Real Estate

Broker?

It was the perfect transition from my previous
sales position. 

Who was the person that had the biggest impact on

your career?

My parents.

What is the biggest mistake that you feel that most

Real Estate Brokers make?

Not truly listening to their clients is their biggest
mistake. 

What is the most exciting and least exciting part of the

job?

The most exciting part is problem solving.  The
least exciting part is driving through Los Angeles
traffic.

What industry segments are poised for the most

growth for 2014?

Advanced manufacturing and data centers.

If you weren’t in Real Estate, what industry would you

work in?

Sports.

BENNETT ROBINSON
Executive Vice President 

CBRE
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Roger L. Beck, SIOR
(818) 455-8208

Gelena Skya-Wasserman
(818) 455-8203

Todd M. Wuschnig
(818) 455-8205

Stacy Vierheilig-Fraser
(818) 455-8201

Josh Buchholtz
(818) 455-8207

Real estate excellence through knowledge, dedication and teamwork.

Charles Dunn Company | L #01201641
T (818) 455-8200 | (818) 358-1800 | F (818) 304-8991
12925 Riverside Drive, Suite 201
Sherman Oaks, California 91423

Michael Povar
(818) 455-8209

Charles Dunn Company 
proudly congratulates our 

 on a successful 2013.

Brandon Moriarity
(818) 455-8204

11350 Burbank Blvd.
North Hollywood, CA 91601 
562-261-4086 
Raj@R3RED.com 

Project: Holiday Inn Express 
North Hollywood, CA

R3 Real Estate Developers 
would like to congratulate Los 
Angeles Business Journal for 
their commitment to Los 
Angeles and San Fernando 
Valley.

A special thank you to our 
Architectural Firm Alajajian 
Marcoosi Architects Inc. from 
Glendale, CA for the design 
of our Holiday Inn Express 
North Hollywood.

The Quality and 
craftsmanship of EA White 
Construction Co. out of
Molalla, Oregon is evident 
throughout the Holiday Inn 
Express North Hollywood.

R3 REAL ESTATE 
DEVELOPERS 
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Brokers of the Year

TOM DWYER
Senior Vice
President
CBRE

RICHARD
BRIGHT
Senior Vice
President
CBRE

CAROLINE
BIGELOW
Tenant
Representation
CBRE

LARGEST NUMBER OF LEASE TRANSACTIONS IN 2013
VITAL STATISTIC: 173

How would you describe yourself in three

words? 

Patient, persistent and problem-solver.

What is your outlook on the market for

the next 12 months? 

I anticipate the market getting
stronger over the next 12 months.
Activity is increasing and Class A
vacancy rates will drop.

What made you want to become a Real

Estate Broker? 

I like the excitement of the ever-
changing environment, being out in
the field, and helping clients find
solutions to their business needs.

Who was the person that had the

biggest impact on your career? 

My first manager at Insignia gave me
a great opportunity. He believed in
me, created a position for me,
allowed me to make mistakes and
helped me learn from them.

What is the biggest mistake that you

feel that most Real Estate Brokers

make?

Many brokers don’t have a sense of
urgency in getting deals done. Time
kills deals and it is essential to seize
the opportunity and make things
happen in a timely manner.

What is the most exciting and least

exciting part of the job? 

I love problem solving and helping
clients find the right space to suit their
needs. Its like a puzzle that changes as
time goes on, and what they initially
thought they wanted isn’t always
what is best for their needs. My job is
to help them find the best solution.
The least exciting part is paperwork!

What industry segments are poised for

the most growth for 2014? 

I anticipate status quo for most seg-
ments this year.

If you weren’t in Real Estate, what indus-

try would you work in?

I would probably be in education. I
love children and their innocence
and love of learning.

How would you describe yourself in three

words? 

Honest, solution-solving and respon-
sive. 

What is your outlook on the market for

the next 12 months? 

Improving dramatically. Occupiers
are consistently looking for ways to
become more efficient. 

What made you want to become a Real

Estate Broker? 

Essentially, having the ability to own
your own business selling a service
versus selling widgets. 

Who was the person that had the biggest

impact on your career? 

Clearly, my wife of 27 years. 

What is the biggest mistake that you feel

that most Real Estate Brokers make? 

Taking the easy route, and not paying
attention to needed follow-up and
details.  

What is the most exciting and least

exciting part of the job? 

Meeting new people and learning
about them is the most exciting.
Least exciting is the follow-up to get
paid.

What industry segments are poised for

the most growth for 2014? 

Redevelopment of older flex type
product for research and technology
firms. 

If you weren’t in Real Estate, what indus-

try would you work in?

General contracting.

How would you describe yourself in three

words? 

Sincere, honest and collaborative. 

What is your outlook on the market for

the next 12 months?  

Healthy, with positive signs of market
fundamentals.

What made you want to become a Real

Estate Broker? 

Approving broker commissions some
20 years ago as a property manager
and realizing I could be successful
becoming a broker.

Who was the person that had the biggest

impact on your career? 

My older sister, Sharon Adams who
now works for DCT Industrial Trust,
is responsible for helping me launch
my career.

What is the biggest mistake that you feel

that most Real Estate Brokers make? 

When the broker does not listen to
their client.

What is the most exciting and least

exciting part of the job? 

The most exciting part of the job is
assisting a client make the right deci-
sion.  The least exciting part of the
job is filtering through all the spam
emails. 

What industry segments are poised for

the most growth for 2014? 

Technology, financial and medical.

MICHAEL
SLATER
Senior Vice
President
CBRE

How would you describe yourself in

three words? 

Hard working and honest.

What is your outlook on the market for

the next 12 months? 

Ever so slowly picking up.

What made you want to become a

Real Estate Broker? 

Meeting all kinds of people and
knowing that each day brings excit-
ing opportunities.

Who was the person that had the

biggest impact on your career? 

Working for Trammell Crow
Company in the late ’80’s and
learning the development and bro-
kerage business. Probably Michael
Elizondo and Allen Meredith there
had the biggest impact on me.

What is the biggest mistake that you

feel that most Real Estate Brokers

make? 

They don’t listen to their clients.

What is the most exciting and least

exciting part of the job? 

Finding a building that is the “right
fit” for your client is the best part
of the job (especially when it can
save them money in the long run).
The worst part of the job is all the
paperwork.

What industry segments are poised for

the most growth for 2014? 

Medical, service industries and
tech.
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TEL: 818.898.1521 www.bernards.com

CONGRATULATIONS
To All of the 2014 Commercial 
Real Estate Award Winners

Pierce College 
Learning Library
Crossroads Building

SUSTAINABLE 
AWARD WINNER

Community Bank understands the unique challenges that face family-owned 
businesses and today’s entrepreneurs, because it’s ingrained in our own history.

Charlie and Howard Cook established Community Bank with a mission to 
provide quality financial services and a true sense of Partnership Banking®

to our clients. And for nearly 70 years, we’ve done just that. 

Let us help your business grow and succeed today—and for many years to come.

Family, Business  
and the Pursuit of Success 

cbank.com
877.922.2653

SBA Preferred Lender | Member FDIC | Equal Housing Lender    

Offices Nationwide www.MarcusMillichap.com

SAN FERNANDO VALLEY BUSINESS JOURNAL

Real Estate Leadership Awards Honorees

Adam Christofferson
First Vice President/Regional Manager

Encino Office
(818) 212-2700 

adam.christofferson@marcusmillichap.com

Enrique Wong
Regional Manager

Los Angeles Office
(213) 943-1800 

enrique.wong@marcusmillichap.com

To access the investment market, contact the market leader.

Gregory S. Harris
Multifamily Specialist

Ronald Z. Harris
Multifamily Specialist

Triple Category Winners

Gregory and Ronald were honored for:
� Total Deals Value by Sales
� Largest Single Sales by Square Feet
� Largest Single Sales by Deal Value

Brandon Michaels
Retail

Joshua Ross
Multifamily

Jeff Louks
Multifamily

Matt Ziegler
Multifamily

Joshua Luchs
Multifamily

Filip Niculete
Multifamily

Lonnie McDermott
Land

Clyde Isaacson
Multifamily

Janette Monfared
Multifamily

Martin D. Agnew
Office & Industrial

Congratulations to Our Nominees

Exposure  •  Expertise  •  Results

19_47_sfvbj_commercial_re_awards_2014.qxp  3/5/2014  3:32 PM  Page 39



How would you describe yourself in

three words?  

Focused, honest and tenacious.

What is your outlook on the market

for the next 12 months?

I am very bullish on the market.
Demand exceeds supply; the
economy, albeit slowly, is in
recovery; and the outlook for
commercial real estate, apart-
ments in particular, is sanguine.

What made you want to become a

Real Estate Broker? 

I used to own a business broker-
age firm and I came to realize that
I strongly preferred the deal-mak-
ing end of the business as
opposed to the management side.

Who was the person that had the

biggest impact on your career?  

My step-dad.

What is the biggest mistake that

you feel that most Real Estate

Brokers make?  

They do not work hard enough or
smart enough and lack the creativ-
ity on how to differentiate them-
selves from their competition.

What is the most exciting and least

exciting part of the job?  

The most exciting:  competing
against multiple brokers for an
extremely coveted listing….and
then winning the assignment.
The least exciting:  sellers who
are not truthful and straightfor-
ward about their intentions.

How would you describe yourself in three words? 

Entrepreneurial, process-driven.

What is your outlook on the market for the next

12 months? 

The health of the multifamily market is
always predicated on jobs and the capital mar-
kets.  Supply is also important, but in Los
Angeles County, new supply is hard to come
by given available land and restrictive zoning.
Given the improving jobs market and stable
access to debt and equity, we should have
another strong year in all things multifamily.

What made you want to become a Real Estate Broker? 

I wanted the opportunity to build my own
business, and Marcus & Millichap provided a
great platform for this.  Now that I have been
in the business for 20 years, I really enjoy my
clients and my great team. Fortunately, we

operate in a large market so there is always
opportunity to grow and learn.

Who was the person that had the biggest impact

on your career? 

There have been I would call “mentor” over the
years.  Jonathan Weiss, my original manager
who has also become one of my closest friends,
is one.  Also, Mark Kanter, who is a business
partner and a great example of success in all
facets of life, is another.

What is the biggest mistake that you feel that

most Real Estate Brokers make? 

Lack of focus – in product type, geography, or
in day-to-day activities. We as a team are
incredibly focused in everything we do.  Time
wasters always disguise themselves as opportu-
nities, so being able to weed out the time
wasters is a key skill to have.  

What is the most exciting and least exciting part of

the job? 

Most exciting: winning business.  Least excit-
ing: losing business.

What industry segments are poised for the most

growth for 2014? 

I can’t speak to other areas or product types, but
there are up-and-coming areas in Los Angeles that
investors should pay attention to.  These are our
favorite conversations to have with our clients.
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RONALD Z.
HARRIS
Executive
Vice
President,
Investments
Marcus &
Millichap

GREGORY
HARRIS
Executive Vice
President,
Investments
Marcus & Millichap

REGISTER TO ATTEND

PRESENTING SPONSORS:

For advertising and sponsorship
information, contact your account

representative at 323.549.5225

GOLD SPONSORS:
Bessolo Haworth & Vogel LLP
California State University Northridge
Citi Commercial Bank

Mission Valley Bank
Montage Insurance Solutions
Moss Adams LLP
The Travelers Companies, Inc.

PLATINUM SPONSOR:

The San Fernando Valley Business Journal is proud to honor 
women of outstanding achievement in our business community. 
We invite you to nominate an associate, client, co-worker or 
acquaintance that you believe is an outstanding candidate for 
our 13th Annual Women in Business Awards.

To nominate someone for this event, go to
www.sfvbj.com/bizevents or contact
Mary Kaminski at 323.549.5225 ext. 213
or mkaminski@socalbusinessjournals.com

Awards Reception:  
Tuesday, April 15, 2014
11:00 to 1:30pm

Sheraton Universal
333 Universal Hollywood Drive
Universal City, CA 91608

Individual Tickets: $75 / Table of 10: $650

Issue Date: April 21, 2014
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NAI Capital
Proudly Presents its Top Producers:

The 2013 Capital Club Honorees

Diamond Club

Olivia Zhao
Commerce

Yair Haimoff
Encino

Chuck Carmichael
Encino

Platinum Club

Steve Weiss
Encino

John Cserkuti
Santa Clarita

Tim Foutz
Encino

Cheryl Pestor
Pasadena

Silver Club

Scott Martin
Pasadena

Lidia Talavera
Ontario

Todd Lorber
Santa Clarita

John Martin
Pasadena

Cathy Scullin
Encino

James Tang
Ontario

Ian Strano
West LA

Jesus Henao
Encino

John Manion
Orange County

Michael Schiff
Westlake Village

Bill Kiefer
Ventura County

David Knowlton
Orange County

Lynn Coker
Palm Desert

Deborah Luedy
Pasadena

Bob Harrison
Pasadena

Chris Jackson
Santa Clarita

Irwin Hyman
Encino

Gold Club

Chad Gahr
Encino

Marie Taylor
Pasadena

Dan Bacani
Pasadena

Nicholas Chang
Ontario

David Young
Encino

Tom Nguyen
Orange County

Daniel Hu
Commerce

Richard Lee
Ontario

CA BRE License #00806840
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How would you describe yourself in three

words? 

Loyal, focused and diligent.

What is your outlook on the market for

the next 12 months? 

The Tri-Cities of Glendale, Burbank
and Pasadena are positioned for posi-
tive net absorption as the tenant
velocity continues to increase.

What made you want to become a Real

Estate Broker? 

I interned with CBRE my senior year of
college and was drawn to the personali-
ties of the brokers and the fast pace of the
industry and haven’t looked back since.

Who was the person that had the biggest

impact on your career? 

There hasn’t been one individual,
there have been multiple people and
influences that have helped shape me
into the broker I am today.

What is the biggest mistake that you feel

that most Real Estate Brokers make?

I see many younger brokers trying to
fit into the “image” of how they feel a
broker should act versus using their
personal strengths to develop a style
that works for them.

What is the most exciting and least excit-

ing part of the job? 

I feel blessed that after 26 years I still
love every aspect of what I do at CBRE.

What industry segments are poised for

the most growth for 2014? 

The engineering/technology sectors are
poised for tremendous growth in 2014
and I am excited about the job creation
that will result from that growth.

If you weren’t in Real Estate, what indus-

try would you work in?

I would be a high school baseball
coach where I would have the oppor-
tunity to be a positive influence and
help shape the lives of young men.

How would you describe yourself in three

words? 

Commitment, creativity and compas-
sion.

What is your outlook on the market for

the next 12 months? 

Continued interest from investors will
drive real estate values up.  Rents are
following as vacancy tightens.

What made you want to become a Real

Estate Broker? 

I am inspired by the energy and
enthusiasm of my co-workers.

Who was the person that had the biggest

impact on your career? 

Carla Gazollo, who hired me to work
in the Sherman Oaks office of CBRE.

What is the biggest mistake that you feel

that most Real Estate Brokers make?

Talking too much and not listening to
the client.

What is the most exciting and least excit-

ing part of the job? 

Most exciting: the anticipation of a
big deal.  Least exciting: paperwork.

What industry segments are poised for

the most growth for 2014? 

Technology, financial services and
engineering.

If you weren’t in Real Estate, what indus-

try would you work in?

I love music and I think it would be
fun to represent rock bands (and go to
all their concerts).

How would you describe yourself in three

words? 

Caring, dedicated and positive.

What is your outlook on the market for

the next 12 months? 

There have been many positive aspects
indicating a stronger commercial real
estate market for the next 12 months.
Larger tenants are now committing to
longer terms and many of them are
expanding, indicating their confidence
in their businesses has grown stronger
over the last two years. Lease rates in
the San Gabriel Valley have stabilized
and owners are starting to pull back on
leasing concessions. Owner-user sales
have increased in volume as well indi-
cating smaller businesses are willing to
invest in their business for the future. 

What made you want to become a Real

Estate Broker? 

One summer I worked at Prologis and
that sparked my interest in Real Estate.
I enjoyed the hustle and bustle of the
business and no two days were the
same. I enjoy the personal interactions
and relationships that are formed in
this business.

Who was the person that had the biggest

impact on your career? 

My dad, Bud Lyons, worked at
Prologis and gave me that first oppor-
tunity to experience the world of com-
mercial real estate. He has been a great
role model, both professionally and
personally, always conducting himself
with the highest level of integrity. He
has had the biggest impact on me and
my career. 

What is the biggest mistake that you feel

that most Real Estate Brokers make?

The mistake most brokers make is that
they focus more on the deal rather
than the client.

What is the most exciting and least excit-

ing part of the job? 

The most exciting part of this job is
meeting new people and forming long
lasting relationships while getting to
help them with their real estate needs.
There is nothing better than getting
an email or phone call from a happy
client.  The least exciting part of the
job is the paperwork. Although most
of it is necessary, sometimes it is not
very exciting.

What industry segments are poised for

the most growth for 2014? 

The creative/technology industry is a
fast growing market segment. With a
younger, more tech-savvy generation
hitting the workforce, they are chal-
lenging the traditional ways to con-
duct business. Companies like Apple
and Facebook are shaping the way
technology and other creative tenants
are using office space. This industry
will continue to grow throughout
2014 and beyond.

If you weren’t in Real Estate, what indus-

try would you work in? 

If I were not in the Real Estate indus-
try, I would probably be in a business
relating to sports. I have always
enjoyed both playing (collegiate swim-
mer) and watching sports, so I think
that would be a fun business environ-
ment.

KEVIN DUFFY
Senior Vice
President
CBRE

DAMON
FELDMETH
First Vice
President
CBRE

TOTAL ANNUAL LEASE RESULTS BY DEAL VALUE
VITAL STATISTIC: $129,630,145

JENNY
WILHITE
Senior
Associate
CBRE

LARGEST
SINGLE SALE
BY SQUARE FOOTAGE
VITAL STATISTIC:
1,734,993 SQUARE FEET

LARGEST
SINGLE SALE
BY DEAL VALUE
VITAL STATISTIC:
$180,800,000

RONALD Z.
HARRIS
Executive
Vice President,
Investments
Marcus &
Millichap

see Q&As, p. 40

GREGORY
HARRIS
Executive
Vice President,
Investments
Marcus &
Millichap
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12825 Ventura Boulevard, Studio City, CA 91604     
sportsmenslodge.com

A city is defined by its landmarks; they are the backdrop for the 
memories we share. 

For many years the iconic Sportsmen’s Lodge has been the heart 
and soul of Studio City. The recent restoration of the SLH, to its full 
mid-century modern glory, offers that iconic mid-century backdrop 
with a modern-day twist, while attention to detail and service deliver 
glamour and excitement into every stay. 

Please join us as we create another century of memories.

RESTORING THE SOUL
OF STUDIO CITY ...
ONE MEMORY AT A TIME

Hotel and Event Center

Efficiency Solutions

Find Out How Much You Could Be Saving!
Call 1-877-714-1254 or visit ladwp.com/sbdi

Save Energy, Save Money!
LADWP & SoCalGas Have Teamed Up to Offer  
Free Efficiency Upgrades for Your Small Business

!

Let us help your small business save BIG on your utility
bill. Our Small Business Direct Install Program offers
Efficiency Solutions for:

• Interior Lighting

• LED Exit Signs

• Water Heater and Pipe Insulation

• Low Flow Water Fixtures

• And More

Commercial Bank

www.commercialbanking.citibank.com

At Citi®, our experienced bankers have been helping companies thrive 
for 200 years.  By combining our expertise in international business
with our U.S. and global resources, we can help your business reach 
new customers in markets around the world.

© 2014 Citigroup Inc.  Citibank, N.A. Member FDIC. Equal opportunity lender. Citi and Arc Design is a registered service mark of Citigroup.                               2633

Scott Crisp
Director
818-662-2515 
scott.crisp@citi.com 

Contact Citi Commercial Bank for more information:
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TROY
POLLET
Vice

President

CBRE

MATTHEW
HEYN
Senior Vice

President

CBRE

LARGEST SINGLE LEASE
BY SQUARE FOOTAGE
VITAL STATISTIC: 217,634 SQ. FT.

LARGEST SINGLE LEASE
BY DEAL VALUE
VITAL STATISTIC: $23,000,000

BILL CLARK
Vice

President

CBRE

JOHN LA
SPADA
Vice

President

CBRE

How would you describe yourself in

three words?

Genuine, fun and straight-forward.

What is your outlook on the market for

the next 12 months?

I believe the wind is at our back and
the trend will remain positive in
most markets

What made you want to become a real

estate broker?

I wanted to work in an industry
where you can create your own
opportunities and there are no lim-
its to how successful you can be.

Who was the person that had the

biggest impact on your career?

My uncle, Bob Zorich. He under-
stood my outgoing personality and
its potential in this industry.

What is the biggest mistake that you

feel that most Real Estate Brokers

make?

Setting unrealistic expectations and
not following through on what they
say they will do.

What is the most exciting and least

exciting part of the job?

Most exciting: creating opportuni-
ties and winning new business.
Least exciting: administrative items
related to running my team.

What industry segments are poised for

the most growth for 2014?

Entertainment, technology and
healthcare

If you weren’t in Real Estate, what

industry would you work in?

Probably finance.

How would you describe yourself in

three words? 

Honest, hard-working and intelli-
gent.

What is your outlook on the market for

the next 12 months? 

Cautious optimism.

What made you want to become a Real

Estate Broker? 

I didn’t really realize exactly what I
was signing up for so not really sure
there was one thing that got me
into the business other than need-
ing a job. I interned at Trammell
Crow my sophomore year in college
which was my initial introduction
to the business.

Who was the person that had the

biggest impact on your career? 

Brad Cox of Trammell Crow.

What is the biggest mistake that you

feel that most Real Estate Brokers

make? 

They undervalue their time. 

What is the most exciting and least

exciting part of the job? 

Most exciting: winning new busi-
ness. Least exciting: amount of time
spent in the car.

What industry segments are poised for

the most growth for 2014? 

Class B properties in good locations.

If you weren’t in Real Estate, what

industry would you work in? 

Singer/songwriter.

How would you describe yourself in

three words? 

Professional, ethical and diligent.

What is your outlook on the market for

the next 12 months?

I anticipate steady growth in occu-
pancy, rate and absorption in the
metropolitan markets with the sub-
urban markets following suit in the
following 12-18 months.

What made you want to become a Real

Estate Broker?

The entrepreneurial and competitive
nature of the business. 

Who was the person that had the

biggest impact on your career?

Jerry Pelton, former Managing
Director at CBRE’s Ventura office.

What is the biggest mistake that you

feel that most Real Estate Brokers

make?

A lack of professional follow-up
with clients.

What is the most exciting and least

exciting part of the job?

I get the most enjoyment from solv-
ing problems, whether it’s success-
fully repositioning a property or
resolving a tenant’s space require-
ments. The least exciting part would
definitely be the reporting side of
the business. 

What industry segments are poised for

the most growth for 2014?

Healthcare and technology.

If you weren’t in Real Estate, what

industry would you work in?

Something with a pension!!

How would you describe yourself in

three words?

Honest, loyal and tenacious.

What is your outlook on the market for

the next 12 months?

Continued growth.  Modest to
steady absorption overall with some
sectors showing increased velocity.
Cutting edge companies are reposi-
tioning and looking at reducing
occupancy costs with higher tech
integration and hoteling concepts.

What made you want to become a Real

Estate Broker?

I always wanted to own my own
business and this is very much along
those lines.  I expect excellence of
myself and our team. Every day is a
different challenge.  

Who was the person that had the

biggest impact on your career?

My older brother.  He was a strong
influence and encouraged me to
pursue business school and com-
mercial real estate.

What is the biggest mistake that you feel

that most Real Estate Brokers make? 

Anyone in sales should have acute lis-
tening skills.  So I’d say listening better.

What is the most exciting and least

exciting part of the job? 

For me, I appreciate that this does
not feel like a job.  I am grateful to
the people I am able to work for
and look forward to my days.  The
least exciting are the TPS reports.

What industry segments are poised for

the most growth for 2014? 

I feel healthcare consolidation and
tech.

If you weren’t in Real Estate, what

industry would you work in? 

I enjoy service-oriented businesses.
I feel the most rewarded when I
know I did a good job.
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ROOKIE OF THE YEAR

GEORGE
YESSAIE
Associate
Lee & Associates
– Los Angeles
North/Ventura
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Brokers of the Year

Offices located in:  SUN VALLEY: 818-394-2300
 VALENCIA: 661-775-4112
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Mission Valley Bank
proudly congratulates our
Chairman of the Board
Earle S. Wasserman
on his appointment as
2014 President of the
Apartment Association of
Greater Los Angeles

f

congratulations!

How would you describe yourself in three words?

Knowledgeable, ethical and hard-working.

What is your outlook on the market for the next

12 months?

Multi-family property will continue to
appreciate due to low interest rates and
scarcity of properties for sale.

What made you want to become a Real Estate

Broker?

I started investing in apartment buildings
over 28 years ago while working as an engi-
neer and software developer.  I started very
small, purchasing fixer-upper duplexes and
four-plexes that I could renovate and reposi-
tion.  As I reinvested the proceeds from the
sale of these investments, I found myself
acquiring larger assets. My avocation was
providing me with a sense of accomplish-
ment and buying me financial freedom in a
way that my professional career did not, and
it occurred to me that my experience could
help others to accomplish the same.

Who was the person that had the biggest impact

on your career?

There are three. Stephen Geiger and Warren
Berzack, both with Lee, represented me on
some transactions as an investor, and I
admired their sense of ethics and fairness to
all parties in the transaction.  Now that I’ve
joined Lee, they have been invaluable advi-
sors as I build my career.  The third is a Lee
Investment Services Group broker, Mark
Konopaske, who has generously shared his
30-plus years of experience and made me a
better broker.

What is the biggest mistake that you feel that

most Real Estate Brokers make?

They put too much emphasis on earning the
maximum commission.

What is the most exciting and least exciting part

of the job?

Helping first time buyers is the most excit-
ing. For example, I just helped a first time
investor who had saved up for over 20 years
to purchase an apartment building for his

retirement.  I gave him the confidence to
take on the challenge, supported him when
he had property management questions, and
now he is getting the confidence to add to
his portfolio. Prospecting, (i.e. cold calling),
is the least exciting part on my job.

What industry segments are poised for the most

growth for 2014?

Multi-family.

If you weren’t in Real Estate, what industry

would you work in?

Engineering and software is my first career
and if I hadn’t had the investing experience,
I’d probably still be doing that. 
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COMMERCIAL REAL ESTATE AWARDS 2014

At the Event

More than 200 of San Fernando Valley’s elite real estate professionals networked at the event, held at the Sheraton Universal Hotel’s Starview Room.
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HEALTH
CARE

By substituting healthy vegetable fats – such
as olive and canola oils, nuts, seeds and
avocados – for animal fats and carbohy-

drates, men with the disease had a markedly lower
risk of developing lethal prostate cancer and dying
from other causes, according to the study.

The research, involving nearly 4,600 men with
non-metastatic prostate cancer, could help with the
development of dietary guidelines for men with
the disease. While prostate cancer affects millions
of men around the world, little is known about the
relationship between patients’ diets following their
diagnosis and progression of the disease.

The study was in last June’s JAMA Internal
Medicine.

“Consumption of healthy oils and nuts increas-
es plasma antioxidants and reduces insulin and
inflammation, which may deter prostate cancer
progression,” said lead author Erin L. Richman,
ScD, a post-doctoral scholar in the UCSF
Department of Epidemiology and Biostatistics.

“The beneficial effects of unsaturated fats and
harmful effects of saturated and trans fats on car-
diovascular health are well known,” Richman said.
“Now our research has shown additional potential
benefits of consuming unsaturated fats among
men with prostate cancer.”

Analyzing Intake of Fats from Various Sources

Nearly 2.5 million men in the United States
currently live with prostate cancer and another
quarter-million men are expected to be diagnosed
this year. One in six men in the U.S. will be diag-
nosed with the disease during their lifetime.

In recent years, evidence has indicated that diet
might be an important way for men with prostate
cancer to take an active role in determining their
disease outcome and overall health. Research on
advanced prostate cancer has suggested that fat
intake may be relevant to disease progression, but
this is the first study to examine fat consumption
post-diagnosis in relation to risk of lethal prostate
cancer and overall survival.

The new paper analyzed intake of saturated,
monounsaturated, polyunsaturated and trans fats
as well as fats from animal and vegetable sources.

The data were derived from the Health
Professionals Follow-up Study, which began in
1986 and is sponsored by the Harvard School of
Public Health and is funded by the National
Cancer Institute.

The fat intake study involved 4,577 men who

had been diagnosed with non-metastatic prostate
cancer between 1986 and 2010. During the study
timeframe, 1,064 men died, primarily from cardio-
vascular disease (31 percent), prostate cancer (21
percent) and other cancers (nearly 21 percent).

The authors uncovered a striking benefit: Men
who replaced 10 percent of their total daily calo-
ries from carbohydrates with healthy vegetable
fats had a 29 percent lower risk of developing
lethal prostate cancer and a 26 percent lower risk
of dying from all causes.

More Study Needed on Potential Benefits of Healthy Fats

Adding a single serving of oil-based dressing a day
(one tablespoon) was associated with a 29 percent
lower risk of lethal prostate cancer and a 13 percent
lower risk of death, the authors found. And adding
one serving of nuts a day (one ounce) was associated
with an 18 percent lower risk of lethal prostate can-

cer and an 11 percent lower risk of death.
The study adjusted for factors such as age, types

of medical treatment, body mass index, smoking,
exercise and other dietary factors, elevated blood
pressure, cholesterol at the time of prostate cancer
diagnosis and other health conditions.

The researchers say further research is needed
on the potential benefits of healthy fats among
prostate cancer patients.

“Overall, our findings support counseling men
with prostate cancer to follow a heart-healthy diet
in which carbohydrate calories are replaced with
unsaturated oils and nuts to reduce the risk of all-
cause mortality,” said Richman.

Information for this article was provided by UCSF
Department of Epidemiology and Biostatistics and the
Department of Urology. 

Simple Changes in Diet Can Provide Dramatic
Benefits for Men with Prostate Cancer

Nearly 2.5 million men in the United States currently live

with prostate cancer and another quarter-million men 

are expected to be diagnosed this year.
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