
SAN FERNANDO VALLEY BUSINESS JOURNAL January 3, 2011 9

E
C

O
N

O
M

IC
U

PD
A

T
E LIGHT AT THE END OF THE TUNNEL?

As the new year begins, Cali-
fornia is struggling to crawl
out of the economic pit it has

been in the past few years.
Economists, however, are more

optimistic for the second half of the
year when job growth is expected to

keep pace or even exceed the nation
as a whole.

In the meantime, differences will
emerge from the previous year, from
the obvious to the subtle: a new gov-
ernor, new spending patterns, new
restrictions and regulations, new
ways to be entertained.

SECTORS: Autos, tech expected to see bump in 2011.
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With long

unemployment lines

expected to remain,

an economy showing

fits and starts

will be the norm.

Please see DIFFERENT page 12

By MARK R. MADLER Staff Reporter



and people becoming more comfortable with doing
daily activities (banking, shopping) online works in
InfoStreet’s favor. That cell phones operate on a similar
system of shared tenancy yet remain secure shows that
there is little danger when using applications stored
online.
With cloud computing now in the mainstream, the

firm has to update what if offers to its small and medium-
sized clients. This realignment recognizes that cloud com-
puting cannot just be presented as an IT solution, Farah
said.
Clients, however, continue to be cautious about enter-

ing the cloud. Working in InfoStreet’s favor is the experi-
ence and longevity that clients look for.
And the more cloud computing gets discussed, the

easier it is to understand.
The evolution of software is not too different from the

evolutions of other necessities to conduct business. There
was no reason to use an individual electric motor when
there was an entire power grid to tap into and that is much
the same with cloud computing in Farah’s eyes.
“Why not just turn on the tap, which is the Internet,

and get the same service?” Farah asked.

Power-One Inc.
For decades, Power-One Inc. made a name for itself

through its design and manufacturing of converters and
power supplies used in transportation, industrial and mili-
tary applications.
But it is with its inverters used in solar panels that is

now the biggest revenue generator for this Camarillo
company. An inverter is a device that converts direct cur-
rent into alternating current.
For the third quarter of 2010, the most recent figures

available, Power-One brought in 73 percent of its overall
revenue through its renewable energy sales. In the same
period in 2009, renewable energy had brought in only $31
million, or less than half of what the power products divi-
sion brought in.
InAugust, IMS Research put Power-One in the second

position with 11 percent of the worldwide inverter market.
That is quite a feat considering that the company only

entered the commercial market in 2007.
The company came out of nowhere, said Bill Ong, an

analyst withMerriman, Curhan, Ford & Co.
Starting in Europe, where adoption of photovoltaic

installations came earlier than in the U.S., Power-One
began to get its inverters used in solar projects. In 2008,
for instance, Aurora PVI-Central inverters were chosen
for use in a solar installation in Spain that is the second
largest in the world.

In the near term, Power-One will continue to do well,
especially as the U.S., Canadian and Chinese markets
grow, Ong said.
So how was the company able to make the leap into

renewable energy so quickly?
“If you look at their history for 30 years they have

been in power supply,” Ong said. “They leveraged that
knowledge into inverters.”
The company has taken steps to meet the demand for

its inverters.
In September, the company opened a new manufactur-

ing facility in Canada to make power inverters for that
country’s residential, commercial and utility-grade mar-

Companies: Firms in Bright Niches

10 January 3, 2011 SAN FERNANDO VALLEY BUSINESS JOURNAL

ECONOMIC UPDATE: LIGHT AT THE END OF THE TUNNEL?QUOTES OF
NOTE
These Business Journal sources had some
interesting things to say in 2010.

“The mortgage
business is lacking
exactly what I bring
which is creating a
warm culture where
people feel really
good about where
they work.”

DARYL WIZELMAN,
on creating RPM
Mortgage Inc.

“You can’t put
trees that grow in
Colorado in a
brochure that goes
to Florida.”

CAROLINE WEILERT
ValleyCrest, on the
landscaping
company’s marketing
initiatives.

“I may not have
had talent but
I had relatives.”

EWING “LUCKY”
BROWN, on the
opening of his Movie
Tech Studios in
Panorama City

“I try to stay away
from corporate
America and from
the earnings per
share mentality.”

DIANE BRINSON,
Owner of
Momentous
Insurance

‘I can make a
decision and no
one will second
guess me.’

Jeff Ravitz, founder
of Intensity Advisors,
on branching out
on his own.

‘We have never
lost money.’

Daniel Greenberg,
CEO of Electro Rent
Corp.

Continued from page 1

Please see COMPANIES page 11

Tech veteran: Farah, at his company’s offices in Tarzana, was into cloud computing years ago.
PHOTO BY DAVID SPRAGUE

Solar: Renewable energy big for Power-One.



kets. The next month a new facility was
opened in Arizona with an annual inverter
capacity of 1 GW (gigawatt) by mid 2011.

These two new facilities plus the expansion
of a European manufacturing plant will result
in global capacity to annually produce more
than 4 GW of inverters by year-end 2010.

Illi Commercial Real Estate
Working in the niche of high traffic areas

and strip malls has been good business for illi
Commercial Real Estate.

The Encino-based firm started just three
years ago by Todd Nathanson has proven
itself resilient during the recession. There was
a 15 percent increase in business in 2010 from
the year before and 2011 is expected to be just
as good.

December, for example, tends to be a slow
month in ritual but was active due to the stock
market rallying and a jump in overall confi-
dence by both retailers and consumers,
Nathanson said.

A big part in illi’s success has been in the
type of properties it markets for landlords.
These are the storefronts at major intersections
and freestanding buildings that will bring a
premium in rent.

“There will always be a taker before it even
hits the market,” Nathanson said.

A focus on what Nathanson termed bread-
and-butter service oriented tenants has also
been a plus for illi. These are businesses such
as banks, hair and nail salons, grocery stores
and restaurants.

With the poor economy opening the door
for these businesses to reposition themselves,
illi can use its expertise and relationships with
landlords and brokers to help.

Illi offers both leasing and property man-
agement services. In getting vacant space
filled, the firm’s brokers follow a strategy of
getting to know the demographics of the area
and tracking lease expirations to be able to
bring in seasoned retailers with existing cus-
tomer bases.

The firm represents properties throughout
the Los Angeles region and works with both
national and regional chains to fill vacancies.
Recently completed deals include a Chipotle
in Sherman Oaks, and upscale stationery store
Paper Source taking space in Studio City.

The retail market in Los Angeles is a good
indicator of the national market.

“I think the sophistication level of the ten-
ant is higher than in most markets,” Nathanson
said. “I think the money they spend in their
expansions is a reflection of the overall mar-
ket.”
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illi Listings:Valley properties include
9051 Van Nuys Blvd., Panorama City,
left; Plaza de Oro in Encino andThe
Meridian Place in Northridge.



What won’t be new is the lackluster per-
formance of the state’s economy. In fact, not
much will change from 2010 as much of the
residential and commercial real estate mar-
kets will stay in the dumps.
“In general California is going to lag the

U.S. and be weaker,” said Bill Watkins,
director of the Center for Economic
Research and Forecasting at California
Lutheran University in Thousand Oaks.
But locally, both Watkins and the UCLA

Anderson Forecast foresee some improve-
ment toward the latter part of the year. The

Anderson report puts growth in employment
at 1.6 percent for 2011.
Nationally, job growth can be detected

more by region than any industry sectors,
with the middle of the
country from the
Dakotas to Texas
doing the best,
Watkins.
In California,

industries doing the
best are health care
and government.
Tourism and hospitali-
ty has done better than
expected as residents

stay within the state
rather than going off
on vacations to the
East Coast or Europe,
Watkins said.

Return of the
auto
Consumer habits

will be different when
it comes to car buy-
ing, at least that is
what is being seen by Adam Slobin and
Bryan Weissman, of DriveWise Auto, an
auto-buying and leasing firm in Tarzana.
A lingering effect of the poor economy is

a reluctance to be
flashy or ostentatious
when buying a vehi-
cle. Whereas in the
past DriveWise
clients may have gone
with a large SUV like
a Tahoe or Denali,
now they eye a mid-
size SUV or cross-
over, Weissman said.
Car sales will con-

tinue to rise in 2011 with the U.S. carmak-
ers being a big recipient of those purchases.
In fact, Slobin goes as far as saying 2011

will be a revival of the U.S.-made car.
“With the trimming of the fat (the Big

Three) have done they are gaining momen-
tum and getting great safety reviews,”
Slobin said.

A tech year
Technology is also in an expansion

mode, according to Ben Kuo, founder, pub-
lisher and editor of socalTECH.com, an
online publication that provides coverage of
Southern California tech companies.
More importantly what the new year may

bring is more tech companies moving from
being privately held to becoming public.
“When companies do that it spurs new

companies and encourages others in the
technology world,” Kuo said.
One technology advancement sure to be

discussed more is cloud computing. The dis-
cussion, however, won’t be limited to just
how businesses can access needed applica-
tions through the Internet but also consumer
use.
E-mail programs and customer relations

and sales software is available through the
cloud, so why not a favorite TV show or
movie clip?
More and more entertainment content

will be stored in the cloud in 2011 if not by
2012 and that in turn will bring changes in
how consumers pay for broadband access,
said Marty Shindler, a consultant working
at the nexus of entertainment and technolo-
gy.
This will speed up the accessing and

viewing of content anywhere and anytime a
viewer wants and is related to “cord cut-
ting,” another term like cloud computing
that may be heard more in 2011.
Cutting the cord means not buying video

programming from a cable company or tele-
com but instead accessing it through down-
loads or streaming services to a lap top or
mobile device.
“Some of that is a bit generational start-

ing with the younger generation that has
always had these devices,” Shindler said. “It
is going to spread up the chain to the rest of
us adults.”21600 Oxnard Street, Suite 250, Woodland Hills, California 91367 tel 818.676.1750 fax 818.676.1747 www.sfvbj.com
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Education
2011 Marketing Opportunities
The San Fernando Valley Business Journal will continue to keep our
readers abreast of the most up-to-date information regarding business
and education in the greater San Fernando Valley. Don’t miss the
opportunity to place your message in front of our readers in upcoming
issues that will feature articles on trends in education & unemployment,
colleges & universities, graduate school programs, vocational training,
and private schools.

Be on the lookout for Education-related Lists and Education Special
Sections with article opportunities where you can position yourself as
an expert in the industry.

Jan 31 - Largest Private Schools List

Mar 14 - Largest Colleges & Universities List

Mar 14 - Education Special Section *

Jul 4 - Education Special Section *

Dec 5 - Education Special Section *

Dec 26 - 2012 Book of Lists - Education Chapter
*Article Opportunities Available
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Cutting the cord means
not buying video
programming from a
cable company or
telecom but instead
accessing it through
downloads or streaming
service.

Watkins

Weissman Slobin

mailto:jchien@sfvbj.com
http://www.sfvbj.com
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Images Watch Them in 2011

Top: Chris Sugai’s company Niner Bikes has had soaring
revenues the past few years. Will they continue? Left and
center: After making some moves last year to try to help
businesses in the city, with the appointment of First Deputy
Mayor Austin Beutner, will Los Angeles City Hall be more or
less friendly to business as the city’s economic troubles
continue? Above: The auto industry sector will continue to
make a comeback in 2011.

PHOTO BY DAVID SPRAGUE
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Above: The new Valley Performing Arts Center on the campus of California State University, Northridge, will
become the biggest cultural venue in the San Fernando Valley. It debuts on January 29 with a gala opening.
The center’s first season begins on Feb. 5. Bottom left: Daniel Jaimes and Jason Oh of Plant Properties Man-
agement, when interviewed by the Business Journal last summer, said they had a business solution to manag-
ing the growth of the medical marijuana industry. Because their focus is on medical marijuana, they pressed
on with plans despite the defeat of the legalization of recreational pot in the November election. Bottom right:
Nurses face an uncertain future as hiring for new graduates slows and labor unrest returns to a few hospitals.
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Above: Bill Barber, president of Maverick Angels, in a 2010 profile in the Business Journal, said
that his investor network was expected to grow more globally in coming years. Companies and
industry sectors to keep track of in panel of photos at left: The retail industry seems to have
received a kick-start during the recent holiday season; DineEquity, owner of IHOP and Applebee’s
restaurants expanded its product line in 2010 and was expected to continue to do so in the new
year; shopping center giant Westfield pushes on with its plans to open a Costco in a parcel of
land in Woodland Hills despite resident opposition; Amgen expects an additional $1 billion in
annual sales due to the approval of its bone drug denosumab for cancer patients.

ECONOMIC UPDATE: WORTH WATCHING IN 2011



16 January 3, 2011 SAN FERNANDO VALLEY BUSINESS JOURNAL

QUOTES OF
NOTE
Business Journal sources commenting on their
industries in 2010.

‘It is about the
neighborhood .’

FRED POSTON,
VP of Operations,
The Hub, on the
children’s channel’s
choice of Burbank
for its location

‘People are using
it habitually.’

ROBERT ANCILL
Owner of
The Next Idea,
on online
restaurant ordering

‘We’ve moved
with a new partner
that’s willing to
allow us to grow.’

PETER GROSSMAN
Grossman
Burn Center
medical director, on
his move to West
Hills Hospital &
Medical Center

‘Don’t listen to
all the bad news
that you hear.’

DAVE MALONE
Community Bank
president and CEO

‘The (3D) conver-
sion process is
time consuming.
The more you
rush it the
crummier it looks.’

Jeffrey Katzenberg
DreamWorks
Animation

‘It quickly became
clear that
we needed to
part ways.’

Deborah Sweeney,
MyCorporation.com,
on buying her
company back from
Intuit.

ECONOMIC UPDATE: WORTH WATCHING IN 2011

Top: Aviation pioneer Clay Lacy
received several awards for his long
career in 2010 as he looked forward to
continuing with his work in 2011. Above:
Trixy Castro-Weiss has a booming busi-
ness in foreclosed properties. Right:
Jeff Greason of XCor Aerospace has big
plans for private space flights. Below:
Daymond Rice is in his second year as
chairman of VICA.


