
s p o t l i g h t  o n

EDUCATION

O
ne of the topics on many of our readers’ minds is education. They want to explore the benefits of an 
advanced degree for themselves or their employees. They want to know about the latest trends in MBAs and 
what is being studied. And they want to know what higher education institutions are doing to stand apart from 
the competition. 

This special supplement to the San Fernando Valley Business Journal takes a look at some of the top executive 
education programs in the region, sharing what each is offering as ways of taking local professionals to the next level 
of excellence, while we also take a look at some of the trends affecting the education landscape and how these local 
schools are preparing professionals to withstand and overcome challenges and unforeseen circumstances such as the 
global pandemic.  

c u s t o m  c o n t e n t

d e c e m b e r 7, 2020
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#1 in California  
for Alumni  
Satisfaction -Journal of Consumer Affairs

and 11th in the nation next to Princeton, Yale, and Harvard.

For more information, visit 
go.laverne.edu
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The University of La Verne is among the 
best universities in the country for alumni 
satisfaction, according to a new research 

study.
The study, published in the peer-

reviewed Journal of Consumer Affairs, ranks 
the university 
at No. 1 in 
California 
and No. 11 
nationally, just 
below Harvard 

and ahead of institutions such as Stanford 
University, UC Berkeley, and University of 
Southern California.

“This study supports what we have long 
known, which is that an education from the 
University of La Verne is an investment in 
your future,” University of La Verne President 
Devorah Lieberman said. “There is no stronger 
evidence of that than our alumni, who graduate 
satisfied and go on to have meaningful and 
successful lives.”  

The study, titled “Assessing The Validity 
of Consumer Ratings for Higher Education,” 
was published by Jonathan Rothwell, senior 
economist at Gallup, and was based on data 
gathered by the Strada-Gallup Education 
Consumer Survey.

It analyzed responses from nearly 146,000 
alumni from 496 institutions in the United 
States on how strongly they agreed to 

statements regarding their education, such as:
• You received a high-quality education
• You would recommend the educational 

path you took to other people
• You would not be where you are today 

without your degree
• You learned important skills during 

college courses that you use in your day-to-day 
life

• The coursework you took is directly 
relevant to what you do at work

• Your educational experiences make you an 
attractive candidate to employers

• Your education was worth the cost
• If you had to do it all over again, you 

would attend the same institution

The study posited that one of the most 
effective ways of evaluating a university is 
to ask people who attended it about their 
experience, an area that is often overlooked in 
conventional college rankings. It also aimed 
to test the assumption that higher education 
institutions with hefty price tags correlate with 
a higher-quality education.

“This survey gives a voice to alumni in 
a way that is not typically captured,” said 
Kimberly Grant, assistant vice president of 
alumni engagement at the University of La 
Verne. “Our alumni have tremendous insight 
into the University of La Verne experience, 
and we are delighted that they are able to share 

it to help future students choose the college or 
university that is best for them.”

The University of La Verne has more than 
85,000 alumni worldwide who hold meaningful 
careers in nearly every field and sector. They 
can be found in each state of the union and in 
66 countries.

The University of La Verne continues 
to support them long after they graduate. 
This year, the university has hosted virtual 
networking seminars, Q&A sessions with 
industry leaders, and social events.

The university is now accepting applications 

for undergraduate and graduate programs in 
business, education, and other fields, including 
dedicated programs for adult learners.

Founded in 1891 and located 35 miles east of Los 
Angeles, the University of La Verne is a private, 
nonprofit, comprehensive institution founded 
on four core values: lifelong learning, ethical 
reasoning, civic and community engagement, and 
diversity and inclusivity. The university serves 
nearly 8,000 students at its historic La Verne 
location as well as across seven regional campuses 
and online.  Learn more at go.laverne.edu.

Alumni Satisfaction Survey Reflects  
University of La Verne as a Worthwhile Investment

EDUCATION
SPOTLIGHT
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AN MBA PROGRAM  
YOU CAN MANAGE 
Woodbury University’s 36-credit  
program contains 12 integrated 
courses that can be completed  
in as little as one year. 

Woodbury’s MBA program is about three 
things: responsible leadership, sustainable 
business, and self-empowerment. 

Our affordable, private-school MBA is 
work-compatible and practice-based.  
It does not require the GMAT/GRE and 
is open to all students with business or 
non-business undergraduate degrees.

GENEROUS MERIT SCHOLARSHIPS  
ARE AVAILABLE!

Learn More & Apply: woodbury.edu/MBA

or scan this QR Code

 

UNIVERSITY
MBA

WOODBURY

Master of Business 
Administration

SPOTLIGHT ON EDUCATION

Late last year, the Executive MBA Council (EMBAC) shared 
results of the 2019 EMBAC Student Exit Survey which revealed 
that Executive MBA (EMBA) graduates received a 13.5% 

increase in compensation – combined, both salary and bonuses – 
after program completion. The average salary and bonus package at 
program start for students in the 2019 survey was $205,008. By the 
end of the program, the average salary and bonus package rose to 
$232,663. In addition, 40% of students who completed the survey 
received a promotion during the program. This continues to prove 
the value of investing in an EMBA program. 

“As changes in technology continue to reshape society, 
businesses and individuals will look to higher education programs 
to gain the skills needed to stay competitive in the age of 
digitalization and globalization,” said Michael Desiderio, executive 
director of EMBAC. “When you couple the idea of a promotion 
and prospective salary increases with new skills taught to EMBA 
graduates, it is clear to see why both students and companies are 
seeing value in these programs.” 

Completing an EMBA program remains one of the most 
beneficial investments an individual can make to advance their 
professional career. As the top skills needed among the global 
workforce continues to change, the need for professionals proficient 
in these skills will be at an all-time high. EMBA programs 
equip professionals with the skills needed to stand out amongst 
competitors, making them more desirable in these rapidly changing 
industries. 

EMBA programs provide students with development tools and 
an opportunity to refine a wide variety of leadership skills, such as 
critical and strategic thinking, teambuilding, understanding of new 
technologies and other immediately applicable proficiencies. Results 
from the 2019 Exit Survey show that 53% of graduates reported an 
increase in responsibilities while going through the program. And 

after leaving the program, graduates said the coursework 
helped improve their strategic thinking, decision-
making and leadership skills, among others. Those who 
complete the program also have better insight into 
economic factors impacting businesses today, as well as 
accounting and financial acuity. 

EMBAC is the association of business schools 
that offers EMBA programs throughout the world, 
which currently includes more than 200 colleges and 
universities that administer 300 plus programs in more 
than 30 countries worldwide. The survey included 
2,390 graduates of primarily U.S. EMBA programs, 
was conducted by Percept Research and fielded from 
programs between July 1, 2018, and Aug. 15, 2019. 

The Executive MBA Council (EMBAC) is a non-
profit association of universities and colleges that offer 
Executive MBA programs. EMBAC’s vision is to be 
the preeminent global voice of the Executive MBA 
industry. The Council supports its members in fostering 
excellence and innovation in Executive MBA programs 
worldwide by providing outstanding educational and 
networking opportunities for professionals who deliver 
Executive MBA programs. EMBAC’s mission is to 
advance the cause of EMBA programs by providing 
necessary thought leadership, serving as a facilitator of 
best practice sharing and knowledge dissemination, and 
fostering a community among high-quality programs. 

To learn more about the Council and its members, visit 
www.embac.org, for the member site; prospective students 
should visit executivemba.org, or call (714) 628-7334 for 
more information. 

MBA Graduates See Compensation Increases 
and Job Promotions 
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Performed by Nazarian College
students with oversight by an 
experienced team of  
Nazarian College faculty.

• Business
• Marketing

• Accounting
• Operations

With the hardships and  
di�culties brought on by  
COVID-19 to our local  
business community, the  
David Nazarian College  
of Business & Economics  
is here to provide help  
and support through
free consulting services.*

Areas of consulting include:

Learn more at: 
csun.edu/nazarianconsult 

Last year, AACSB International (AACSB), 
the world’s largest global business education 
network, launched a new face for the future 

of business education through the rollout of a 
new brand identity.

The effort culminates a more than two-year 
transformational journey that was driven by the 
organization’s new mission and vision as well as 
market input from key stakeholders—students, 
the business community, employees, and a glob-
al membership network—and accelerated by 
major organizational milestones, including the 
appointment of a new CEO, the celebration of 
AACSB’s centennial, and the announcement 
of an industry-wide vision for business educa-
tion.

“The world is changing at a tremendous 
rate, and it is our job as educators to lead and 
shape that change,” said Thomas R. Robinson, 
president and CEO of AACSB. “The industry 
identified this imperative through the launch of 
the Collective Vision, and since then, momen-
tum has been building. AACSB knew more was 
needed to unify the industry and demonstrate 
the value, relevancy, and impact of business 
education—and to have a voice globally and 
locally in the regions we serve.”

Over its 100-year history, AACSB has 
consistently evolved to champion high-quality 
business education. Through a new strategy and 
identity, AACSB is expanding on its legacy in 
accreditation to assume the role of an indus-
try-wide global “connector,” uniting the best 
minds in business education—and business—to 
prepare the next generation of business leaders.

“AACSB’s centennial was a moment of 

pride and reflection,” said Santiago Iñiguez, 
chair of the AACSB Board of Directors and 
president of IE University. “This turning point 
was spurred by a desire to do more to meet the 
changing needs of society and business, to reach 
out to new stakeholders, and to tap the limitless 
potential of the next generation of students. 
Our new brand is the embodiment of this new 
trajectory, and the first of many steps the orga-
nization will take to fulfill our deep-rooted com-
mitment to connecting the industry around a 
common goal: transforming business education 
for global prosperity.”

Inspired by a new mission focused on 
engagement, innovation, and impact, and a 
bold new vision, AACSB will continue to 
refine its global portfolio of services while invit-
ing leading educators and business innovators 
to become part of the movement through its 
Business Education Alliance. Examples include:

• Fostering engagement with educators 
and industry: Through its Business Practice 
Council and Co-Lab conference, AACSB 
connects the business industry with educators 
to help shape the future of business education, 
co-create knowledge, and work together to 
address the needs of business and society. The 
AACSB Bridge Program connects senior busi-
ness executives to classrooms as trained faculty, 
providing students worldwide with access to 
industry insights and practices. 

• Fostering engagement with educators 
and industry: Accelerating innovation 
through new ways of thinking and doing, 
ensuring success of business and future 
business leaders: Across global events such as 

ICAM 2017, the AACSB Dean’s Conference, 
topic-focused seminars, and through BizEd 
magazine, industry leaders share best practices 
and diverse perspectives. AACSB’s annual 
Innovations That Inspire challenge showcases 
the creativity and resourcefulness of business 
schools around the world. 

• Amplifying impact, demonstrating 
how business schools serve as a force for 
good: Through the Influential Leaders chal-
lenge, AACSB recognizes alumni of accredited 
schools who use their knowledge and skills in 
unique and impactful ways and, in doing so, 
underscore the critical role that business educa-
tion plays in society. The Best Business Schools 

website provides resources to help prospective 
students research, select, and apply to the best 
business program to help them achieve their 
career aspirations.

“Today business schools are educating stu-
dents for a world that doesn’t yet exist, and 
for demands not yet known,” said Robinson. 
“As long as we as an industry are committed to 
transforming ourselves, together we can prepare 
the leaders of today and tomorrow for whatever 
lies ahead.”

Information for this article was provided by the 
AACSB. Learn more at AACSB.edu. 

Experts Anticipate a New Era in Business Education
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c u s t o m c o n t e n t

EXECUTIVE EDUCATION

august 17, 2020

O
ne of the topics on many of our readers’ minds is education. They want to explore the benefits of an 

advanced degree for themselves or their employees. They want to know about the latest trends in MBAs and 

what is being studied. And they want to know what higher education institutions are doing to stand apart from 

This special supplement to the San Fernando Valley Business Journal takes a look at some of the top executive 

education programs in the region, sharing what each is offering as ways of taking local professionals to the next 

level of excellence. We also take a look at some of the trends affecting the education landscape and how these local 
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8/12/20   2:56 PM

EDUCATION SPOTLIGHT
ALIGN YOUR BUSINESS WITH OUR EXTENSIVE EDUCATION PORTFOLIO

The San Fernando Valley Business Journal provides 
extensive coverage of the education industry through 
custom supplements, industry Lists and annual guides. 
These editions will be used as informative resource 
guides for mid-career executives seeking continued 
education opportunities. Use these targeted issues to 
highlight your institution, programs offered, upcoming 
information sessions, and enrollment deadlines!
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Distanced Learning: Cal Lutheran’s Vlad 

Vaiman in reconfigured classroom.
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AN MBA IN 

UNUSUAL TIMES
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COLLEGES AND UNIVERSITIES

EnrollmentRank Institution
• name

• address

• website

• total • undergraduate

• graduate

2018-2019 Degrees
• undergraduate

• total

Faculty
• full-time

• part-time

• total employees

Profile
• status

• year established

Top Executive
• name

• title

• phone

15
National University
6300 Canoga Ave.
Woodland Hills 91367; nu.edu

3001 NA
NA

NA
NA

NA
NA
NA

private
1971

David Andrews
President
(800) 628-8648

16
Phillips Education Center of Campbellsville University
19900 Plummer St.
Chatsworth 91311; pgu.edu

2751 NA
NA

NA
NA

NA
NA
NA

private
1971

Randy Christopher
Executive Director
(818) 386-5600

17
University of La Verne San Fernando Valley Campus
4001 W. Alameda Ave., Suite 300
Burbank 91505; laverne.edu

2501 NA
NA

NA
NA

NA
NA
NA

private
1891

Devorah Lieberman
President
(818) 295-6500

18
Brandman University Santa Clarita
26455 Rockwell Canyon Road, Room UCEN 204c
Santa Clarita 91355; brandman.edu/santa-clarita

1501 NA
NA

NA
NA

NA
NA
NA

private
1958

Norma Contreras
Campus Director
(661) 362-5873

19
St. John's Seminary
5012 Seminary Road
Camarillo 93012; stjohnsem.edu

104 0
104

0
16

24
8

NA

private
1939

Marco Durazo
Rector
(805) 482-2755

1 Business Journal estimate.
NA - Not Available Note: Information for this list was obtained from the National Center for Education Statistics and
representatives of the institutions. To qualify, a school must grant four-year undergraduate or post-graduate degrees. To
the best of our knowledge, this information is accurate as of press time. While every effort is made to ensure the

accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or
additions to research@sfvbj.com. ©2019 San Fernando Valley Business Journal. This list may not be reprinted in whole
or in part without prior written permission from the editor. Reprints are available from Wright’s Media (877) 652-5295.

Researched by Joshua Niv

Rank Programs
• name

• address

• website

Graduates
• 2020

• 2019

Valley-area
Enrollment
• full-time

• part-time

Types of Programs Offered
(partial list)

Campus
• locations

• no. of

faculty

Profile
• status

• AACSB1

• year founded

Top Administrator
• name

• title

• phone

1
California Lutheran University
60 W. Olsen Road
Thousand Oaks 91360
callutheran.edu

163
189

175
124

executive, international, MBA, part-time, public policy and
administration

3
NA

private
no
1959

Gerhard Apfelthaler
Dean, School of
Management
(888) 258-4723

2
Pepperdine Graziadio Business School
6100 Center Drive
Los Angeles 90045
bschool.pepperdine.edu

65
47

0
299

executive, international, JD/MBA, MBA, part-time,
presidents & key executives, executive doctor of business
administration, joint BSM/MBA, online

2
125

private
yes
1969

Deryck van Rensburg
Dean
(310) 568-5555

3
Woodbury University
7500 Glenoaks Blvd.
Burbank 91510
woodbury.edu

45
43

71
5

MBA, part-time 1
NA

private
yes
1979

Satinder Dhiman
Associate Dean of MBA
(818) 767-0888

4
CSUN David Nazarian College of Business and
Economics
18111 Nordhoff St.
Northridge 91330
csun.edu/mba

41
44

NA
107

part-time, science in taxation, professional accountancy,
business administration

1
22

public
yes
1958

Chandra Subramaniam
Dean
(818) 677-2455

5
California State University, Channel Islands
MBA
One University Drive, Sage Hall, Room 2109
Camarillo 93012
http://ext.csuci.edu

28
17

NA
NA

MBA, part-time, business, biotechnology, graduate
business administration certificate

2
NA

public
no
2007

Susan Andrzejewski
Interim Dean Martin V.
Smith School of
Business & Economics
(805) 437-2748

6
University of La Verne
4001 W. Alameda Ave., Suite 300
Burbank 91505
laverne.edu

18
19

25
29

JD/MBA, MBA, part-time MBA, leadership and
management, accounting, finance, data analytics

7
120

private
no
1970

Abe Helou
Dean, College of
Business and Public
Management
(877) 468-6858

7
DeVry University's Keller Graduate School of
Management
15301 Ventura Blvd., Building D-100
Sherman Oaks 91403
keller.edu

152

152
NA
NA

MBA, part-time MBA, MS in accounting, accounting &
financial management, human resource management

5
NA

private
no
1973

Ryan Sagers
Group President
(818) 713-8111

1 AACSB International - The Association to Advance Collegiate Schools of Business is an accrediting agency for master's
degree programs in business and accounting. Other schools are accredited by WASC or the state.
2 Business Journal estimate.
NA - Not Available Note: The information on this list was supplied by representatives of the institutions themselves,
unless otherwise noted. MBA programs are ranked by the number of graduates at greater Valley-area campuses. To the

best of our knowledge, this information is accurate as of press time. While every effort is made to ensure the accuracy
and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions
to research@sfvbj.com. ©2019 San Fernando Valley Business Journal. This list may not be reprinted in whole or in part
without prior written permission from the editor. Reprints are available from Wright’s Media (877) 652-5295.

Researched by Joshua Niv
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website graduate

15
National University
6300 Canoga Ave.
Woodland Hills 91367; nu.edu

3001 NA
NA

16
Phillips Education Center of Campbellsville University
19900 Plummer St.
Chatsworth 91311; pgu.edu

2751 NA
NA

17
University of La Verne San Fernando Valley Campus
4001 W. Alameda Ave., Suite 300
Burbank 91505; laverne.edu

2501 NA
NA

18
Brandman University Santa Clarita
26455 Rockwell Canyon Road, Room UCEN 204c
Santa Clarita 91355; brandman.edu/santa-clarita

1501 NA
NA

19
St. John's Seminary
5012 Seminary Road
Camarillo 93012; stjohnsem.edu

104 0
104

1 Business Journal estimate.
NA - Not Available Note: Information for this list was obtained from the National Center for Education Statistics and
representatives of the institutions. To qualify, a school must grant four-year undergraduate or post-graduate degrees. To
the best of our knowledge, this information is accurate as of press time. While every effort is made to ensure the

accuracy and thoroughness of the list, omissions and typographi
additions to research@sfvbj.com. ©2019 San Fernando Valley Busi
or in part without prior written permission from the editor. Re

Rank Programs
• name

• address

• website

Graduates
• 2020

• 2019

Valley-area
Enrollment
• full-time

• part-time

Types of Programs Offered
(partial list)

1
California Lutheran University
60 W. Olsen Road
Thousand Oaks 91360
callutheran.edu

163
189

175
124

executive, international, MBA, part-time, public policy and
administration

2
Pepperdine Graziadio Business School
6100 Center Drive
Los Angeles 90045
bschool.pepperdine.edu

65
47

0
299

executive, international, JD/MBA, MBA, part-time,
presidents & key executives, executive doctor of business
administration, joint BSM/MBA, online

3
Woodbury University
7500 Glenoaks Blvd.
Burbank 91510
woodbury.edu

45
43

71
5

MBA, part-time

4
CSUN David Nazarian College of Business and
Economics
18111 Nordhoff St.
Northridge 91330
csun.edu/mba

41
44

NA
107

part-time, science in taxation, professional accountancy,
business administration

5
California State University, Channel Islands
MBA
One University Drive, Sage Hall, Room 2109
Camarillo 93012
http://ext.csuci.edu

28
17

NA
NA

MBA, part-time, business, biotechnology, graduate
business administration certificate

6
University of La Verne
4001 W. Alameda Ave., Suite 300
Burbank 91505
laverne.edu

18
19

25
29

JD/MBA, MBA, part-time MBA, leadership and
management, accounting, finance, data analytics

7
DeVry University's Keller Graduate School of
Management
15301 Ventura Blvd., Building D-100
Sherman Oaks 91403
keller.edu

152

152
NA
NA

MBA, part-time MBA, MS in accounting, accounting &
financial management, human resource management

1 AACSB International - The Association to Advance Collegiate Schools of Business is an accrediting agency for master's
degree programs in business and accounting. Other schools are accredited by WASC or the state.
2 Business Journal estimate.
NA - Not Available Note: The information on this list was supplied by representatives of the institutions themselves,
unless otherwise noted. MBA programs are ranked by the number of graduates at greater Valley-area campuses. To the

best of our knowledge, this information is accurate as of press
and thoroughness of the list, omissions and typographical error
to research@sfvbj.com. ©2019 San Fernando Valley Business Jour
without prior written permission from the editor. Reprints are

Ranked by degrees awarded at Valley area campuses
M.B.A. PROGRAMSTHE LISTM

aster in business admin-

istration programs in the 

Valley region have not seen 

a decrease in enrollment as 

a result of the coronavirus 

pandemic, leaving administrators pleasantly 

surprised after months of uncertainty.

In fact, numbers have either met 

expectations set prior to March or exceeded 

predictions, some program directors said, 

despite a lack of in-person networking and 

classroom connections — hallmarks of the 

MBA experience.

California State University — 

Northridge, No. 4 on the Business Journal’s 

MBA Programs list, 
has one of the largest 

admitted classes they’ve had in a long time, 

according to Kristen Walker, program director 

of CSUN’s David Nazarian College of Busi-

ness and Economics.

“We’re dealing with high demand at a time 

when delivery is changing,” explained Walker. 

“Most of our MBA instructors are adept in 

dealing with the online environment, so that 

hasn’t been as much of an issue or concern as 

much as being able to give the MBA students 

the same attention when we have such high 

demand.”

California Lutheran University in Thou

California Lutheran University in Thou

California Lutheran University
-

sand Oaks has seen 98 percent of its st
udents 

return to classes, and new student numbers 

have not dropped, according to Vlad Vaiman, 

associate dean for the university’s school of 

management. California Lutheran is No. 1 on 

the Business Journal’s list
.

“Right now, some people are out of work 

and there’s so much disruption that I think 

the only meaningful and prudent investment 

is the investment in yourself,” said Vaiman. 

“The best way to advance yourself is th
rough 

advanced education.”

Vaiman also pointed out that historically, 

any time the economy tanks, universities see an 

uptick in interest. 

“Historically, we’ve seen an inverse re

lationship between the economy and enroll

ment in graduates,” added 

assistant dean of Pepperdine University

Graziadio Business School. “The logic is, if 

the economy is not so good, people really have 

uncertainty regarding their careers, their jobs. 

That’s typically a time when they invest in 

themselves and in their education.” 

Businesses are doing less hiring because of 

the pandemic, Davtyan continued, especially 

when it comes to new college graduates.

“Halfway through the senior year I’m sure 

students had all sorts of plans in place, then 

COVID happened and all those opportunities 

evaporated,” he explained. “These new college 

grads are looking for plan B.”

Pepperdine is No. 2 on the Business Journal’s 

list, w
ith locations in Calabasas and Encino.

AN MBA IN 

UNUSUAL TIMES

Local business schools adapt to the pandemic while enrollment remains strong.

By AMY STULICK Staff Reporter

ALSO IN 

THIS 

SECTION:

List of 

colleges and 

universities.
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L
ate last year, the Executive MBA Council (EMBAC) 

shared results of the 2019 EMBAC Student Exit Survey 

which revealed that Executive MBA (EMBA) graduates 

received a 13.5% increase in compensation – combined, 

both salary and bonuses – after program completion. The 

average salary and bonus package at program start for stu-

dents in the 2019 survey was $205,008. By the end of the 

program, the average salary and bonus package rose to 

$232,663. In addition, 40% of students who completed the 

survey received a promotion during the program. This con-

tinues to prove the value of investing in an EMBA program. 

“As changes in technology continue to reshape society, 

businesses and individuals will lo
ok to higher education pro-

grams to gain the skills n
eeded to stay competitive in the age 

of digitalization and globalization,” said Michael Desiderio, 

executive director of EMBAC. “When you couple the idea of 

a promotion and prospective salary increases with new skills 

taught to EMBA graduates, it i
s clear to see why both stu-

dents and companies are seeing value in these programs.” 

Completing an EMBA program remains one of the most 

beneficial investments an individual can make to advance 

their professional career. As the top skills n
eeded among the 

global workforce continues to change, the need for profes-

sionals proficient in these skills w
ill be at an all-tim

e high. 

EMBA programs equip professionals with the skills n
eeded to 

stand out amongst competitors, m
aking them more desirable 

in these rapidly changing industries. 

EMBA programs provide students with development tools 

and an opportunity to refine a wide variety of leadership 

skills, s
uch as critical and strategic thinking, teambuilding, 

understanding of new technologies and other immediately 

applicable proficiencies. Results fro
m the 2019 Exit Survey 

show that 53% of graduates reported an increase in responsi-

bilitie
s while going through the program. And after leaving 

the program, graduates said the coursework helped improve 

their str
ategic thinking, decision-making and leadership 

skills, a
mong others. Those who complete the program also 

have better insight into economic factors im
pacting busi-

nesses today, as well as accounting and financial acuity. 

EMBAC is th
e association of business schools that offers 

EMBA programs throughout the world, which current-

ly includes more than 200 colleges and universitie
s that 

administer 300 plus programs in more than 30 countries 

worldwide. The survey included 2,390 graduates of primarily 

U.S. EMBA programs, was conducted by Percept Research 

and fielded from programs between July 1, 2018, and Aug. 

15, 2019. 

The Executive MBA Council (EMBAC) is a non-profit 

association of universitie
s and colleges that offer Executive 

MBA programs. EMBAC’s vision is to
 be the preeminent 

global voice of the Executive MBA industry. 
The Council 

supports it
s members in fostering excellence and innovation 

in Executive MBA programs worldwide by providing out-

standing educational and networking opportunities for pro-

fessionals who deliver Executive MBA programs. EMBAC’s 

mission is to
 advance the cause of EMBA programs by pro-

viding necessary thought leadership, serving as a facilitator 

of best practice sharing and knowledge dissemination, and 

fostering a community among high-quality programs. 

To learn more about the Council and its m
embers, visit w

ww.

embac.org, for the member site; prospective students should visit 

executivemba.org, or call (714) 628-7334 for more information. 
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Campus
• locations

• no. of

faculty

Profile
• status

• AACSB1

• year founded

Top Administrator
• name

• title

• phone

executive, international, MBA, part-time, public policy and 3
NA

private
no
1959

Gerhard Apfelthaler
Dean, School of
Management
(888) 258-4723

executive, international, JD/MBA, MBA, part-time,
presidents & key executives, executive doctor of business

2
125

private
yes
1969

Deryck van Rensburg
Dean
(310) 568-5555

1
NA

private
yes
1979

Satinder Dhiman
Associate Dean of MBA
(818) 767-0888

part-time, science in taxation, professional accountancy, 1
22

public
yes
1958

Chandra Subramaniam
Dean
(818) 677-2455

MBA, part-time, business, biotechnology, graduate 2
NA

public
no
2007

Susan Andrzejewski
Interim Dean Martin V.
Smith School of
Business & Economics
(805) 437-2748

7
120

private
no
1970

Abe Helou
Dean, College of
Business and Public
Management
(877) 468-6858

5
NA

private
no
1973

Ryan Sagers
Group President
(818) 713-8111
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SPOTL IGHT  ON THE  M ASTER ’S  PROGR A MS

H
aving an mba degree has always provided a number of 

advantages, both for the MBA-carrying professionals as well as 

the organizations that hire them. As advancements in technology 

continue to reshape the world, and unexpected challenges to the 

global economy have arisen, the demand for leaders capable of leveraging 

these technologies and working on solutions to the challenges is at an all-

time high. 

Executive MBA programs give students the tools they need to position 

themselves as invaluable leaders in the market. These programs provide 

students with the opportunity to explore new professions, seek out new 

industries and experience outside-the-box thinking that can befit an 

organization and a career simultaneously. As a result, the need for up-to-

date MBA programs is continuing to rise. This section spotlights and 

profiles some of the best programs in the region today. 

MBA PROGRAM CHECKLIST

California Lutheran University - 

School of Management  p.  26

California State University, Northridge - 

David Nazarian College of Business 

and Economics    p.  28

Saybrook University - 

Leadership & Management  p. 25

University of La Verne - College of Business 

and Public Management  p. 30
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For more information contact Khaled Abdelwahed at 
818.316.3124 or kabdelwahed@sfvbj.com

By SARAH CLARK

Measuring the return on investment for 
big-ticket purchases has been and always 
will be important to efficient organi-

zations, but in the wake of the recession, 
hunkered-down companies have become that 
much more insistent that dollars be wisely 
spent. While skills-based training benefits 
can be tracked and measured, quantifying the 
return on big-picture, strategic learning is as 
challenging as ever. Executive education is 
about learning new tools, frameworks, ways to 
think about the business and the global econ-
omy. That’s not something you can test at the 
end of a chapter.

Even if one suspects that a program may 
have helped ready a senior executive for the 
next big task, it’s nearly impossible to trace a 
direct line. When CEOs look at ROI of exec-
utive education, it is probably best to use the 
analogy of the strategic radar screen. Every 
CEO has a list of big, strategic issues and chal-
lenges he or she would like to tackle in the 
next three, six or eighteen months. When the 
CEO sends someone for training, he or she is 
looking for the school to help ready that per-
son to address a particular issue on the radar 
screen. So the question is, three months later, 
six months later, is it clear that the employee 
was prepared to deal with that issue or not?

Increasingly, companies that send execu-

tives to open-enrollment programs are sending 
them with very specific goals, challenges they 
are expected to solve while they’re away.  In 
the past it was: “Broaden their perspectives, 
give them new knowledge, best practices, tools 
to use in the field.” Now it’s much more: “Do 
all that, but also get something done while 
you’re here that’s going to impact our P&L or 
our bottom line this fiscal year.”

Executives arrive at education programs 
with several significant business challenges 
their companies need to address. When they 
leave, they are expected to bring back keen 
insights, new thought leadership and, most 
importantly, solutions to those problems. For 
open enrollment, the more focused the com-

pany’s objectives for the executive, the easier 
it is to measure results. In custom corporate 
programs, metrics for evaluating return can be 
embedded upfront. 

One area in which companies have had a 
relatively easy time justifying education spend 
is in succession planning, whether it’s prepar-
ing a candidate for the CEO office or readying 
a middle manager for a C-suite role.

Regardless of what industry a company is 
in, however, when an employee returns to an 
organization after being sent to learn a set of 
skills, the company benefits from that employ-
ee’s enhanced knowledge as well as the morale 
boost and gratitude an employee has after par-
ticipating in such as course.

Sarah Clark is a freelance writer.

How Executive Education Benefits  
the Bottom Line for Employers

One area in which companies have 
had a relatively easy time justifying 

education spend is in succession 
planning, whether it’s preparing a 

candidate for the CEO office or readying 
a middle manager for a C-suite role.
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