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SPOTLIGHT ON

EDUCATION

Survey Results Show More People are Applying for
Executive MBA Programs
Women enrollment is highest ever, continuing
the trend on closing the gender gap

T

he Executive MBA Council (EMBAC) announced earlier
this year the results of its 2019 EMBAC Membership Program Survey, which revealed more people are applying for
Executive MBA (EMBA) programs than ever before with a
31.6% increase in applications received since 2015. Additionally, the percentage of enrolled female students reached 31.2%,
the highest on record, showing how the gender gap continues
to close.
According to EMBAC, a majority of people are applying
to EMBA programs to increase their skills, enhance career
development and gain new perspectives on the business enterprise through a more strategic lens. In 2019, the average age of
enrolled EMBA students remained at 38 years old with approximately 14 years of work experience and about nine years of
management experience. The collective experience base of students, which clearly is significant, leads to a level of discussion
that is substantive and hard to duplicate elsewhere.
“The growth of EMBA programs throughout several decades
serves as a testament to their value in meeting the organizational thirst for leadership development,” said Michael Desiderio,
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executive director of EMBAC. “Executive MBA programs give
students the tools they need to position themselves as invaluable leaders in the market. In fact, the amount of inquiries,
completed applications received, and applications accepted
have trended upward since 2015, and risen year-over-year for
the past three years, which shows greater demand for such programs.”
And, as globalization evolves, EMBA programs continue to
see a diverse group of students from varied backgrounds. In fact,
diversity within EMBA programs continues to increase as well.
The percentage of programs offering an international trip has
remained stable since 2015. In 2019, 93.2% of all EMBA programs offered mandatory or optional global trips.
Additional insights from the 2019 EMBAC Membership
Program Survey include:
• The percentage of enrolled female students increased to
31.2% in 2019 from 27.6% in 2015.
• About 55% of EMBA programs offer distance learning
options compared to 42% in 2015.
• More than 90% of EMBA programs leverage technology
to implement electronic delivery of course materials. Other
technologies used include: business simulations, classroom
video recording, social media, teleconferencing, virtual learning, webinars and more.

• A vast majority (91.5%) of EMBA programs offer career
services to help students manage their career and program goals.
• The trend toward more self-funded students and fewer fully-funded students continues. In 2019, nearly 53% of students
were self-funding compared to 41% in 2015, and just over 15%
of students received full sponsorship in 2019, which is down
from 23.2% in 2015.
As for industries in 2019, healthcare/pharma/biotech made
up the highest category – at 13.3% – where new entrants are
currently employed. Year-over-year, this category continues to
outpace others with technology next in line at 9.5%.
The EMBA Council currently includes more than 200 colleges and universities that administer 300 plus programs in more
than 30 countries worldwide. Each year, EMBAC conducts a
Membership Program Survey using the current methodology
annually since 2003. In 2019, the survey was conducted by
Percept Research, held from April 19 to July 25, 2019, and was
completed by approximately 85% of the EMBA member programs.
To learn more about the Council and its members, visit www.emba.
org, for the member site; prospective students should visit https://
executivemba.org, or call (877) 453-6222 or (714) 628-7345 for
more information.
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Degree Programs for All Stages of
Life at University of La Verne
Y
our professional success begins with an
education designed to help you think
creatively, communicate effectively, and
serve your community with integrity.
For 127 years, University of La Verne has
been a leader in Southern California education,
working with a wide variety of students to
provide bachelor’s, master’s, and doctoral
degrees. In additional to serving traditional
students, the
university has
EDUCATION
been a leader
in providing
SPOTLIGHT
educational
opportunities for
adult learners through affordable programs built
around flexible curriculum, personal support,
and convenient locations.
Degree programs are offered at the
university’s central campus in La Verne, online,
and at regional locations, including Bakersfield,
Burbank, College of the Canyons, Irvine,
Ontario, Oxnard, and Victorville.
The University of La Verne offers more
than 60 undergraduate majors, more than 20
master’s programs, four doctorates, and dozens
of certificates and credentials. Graduate degree
programs are available from the College of
Business and Public Management, LaFetra
College of Education, the College of Law, and
the College of Arts and Sciences. They include:

• Doctorate in Public Administration

• Master’s in Accounting
• Master’s in Business Administration
(MBA)
• Master’s in Business Administration,
(MBA) for Experienced Professionals
• Master’s in Data Analytics
• Master’s in Finance
• Master’s in Health Administration
• Master’s in Leadership and
Management
• Master’s in Public Administration
• Masters in Special Education Studies
• Master’s in Teaching
• Master’s in Child and Adolescent
Development
• Master’s in Child Life
• Master’s in Educational Counseling
• Master’s in School Psychology
• Master’s in Educational Leadership
• Doctorate in Organizational Leadership
• Master’s in Athletic Training
• Master’s in Marriage and
Family Therapy
• Master’s in Physician Assistant Practice
• Doctorate in Clinical Psychology

The MBA for Experienced Professionals and
Master of Science in Leadership Management
are both available through La Verne Online
(lavenre.edu/online). These programs are at
the forefront of online education. They are
flexible and convenient, and are taught by the

University of La Verne’s experienced faculty.
Class sizes are small, which allows for individual
support for students.
Online MBA Report ranked University of
La Verne’s MBA program as the No. 4 Online
MBA program on the West Coast. And
BestColleges.com identified the University
of La Verne as one of the Best Online Colleges
in California in 2018.
University of La Verne is dedicated
to the belief that a quality, values-based
education enriches the human condition by

engendering community engagement, scholarly
accomplishment, and professionalism. Professors
are personally engaged and committed to
helping every student achieve their academic
and professional goals.
Whether you apply for a graduate or
undergraduate degree program, you will earn a
meaningful education that will prepare you for
the next stage of life.
To learn more about the University of La Verne,
visit laverne.edu.

Top Ranked, Affordable
Online Programs
in Business, Education,
and Public Administration
Celebrating 50 Years Serving Adult Learners
For more information, visit laverne.edu/online
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Get up to $10,000 for
your business education!
The School of Management at
California Lutheran University offers
MBA and Executive MBA programs that
help working professionals advance
their careers and achieve their goals.
We are proud to announce that the
San Fernando Valley Business Journal
has partnered with Cal Lutheran
to offer scholarships to help
students reach those goals.

Learn more and apply at

CalLutheran.edu/sfvbj

Application deadline:
January 15, 2020

Carla Berrios ’20
School of Management

007-42_sfvbj20191209_fullpages.indd 31

12/4/19 6:01 PM

32 SAN FERNANDO VALLEY BUSINESS JOURNAL – CUSTOM CONTENT 		

DECEMBER 9, 2019

SPOTLIGHT ON EDUCATION

Why Do Students Like Online Learning?
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hy do students flock to the online
learning environment? With over 4
million students are enrolled in online
schools and universities (and that number
is growing 30% per year), there are many
compelling arguments for attending a cyber
classroom.

Students can “attend” a course at anytime,
from anywhere. This means that parents
can attend to their children, then sit down
to class; working students can attend classes no
matter what their work schedule might be, folks
that travel for business or pleasure can attend
class from anywhere in the world that has internet access.

2

Online learning enables student-centered
teaching approaches. Every student has
their own way of learning that works best
for them. Some learn visually others do better
when they “learn by doing.”

3

Course material is accessible 24 hours a day
7 days a week. Students have the ability to
read and re read lectures, discussions, explanations and comments. Often spoken material
in the classroom passes students by due to a
number of distractions, missed classes, tiredness
or boredom.

4

In an online environment, attendance to
class is only evident if the student actually
participates in classroom discussion. This
increases student interaction and the diversity

of opinion, because everyone gets a say, not just
the most talkative.

Online instructors come with practical
knowledge and may be from any location
across the globe. This allows students to be
exposed to knowledge that can’t be learned in
books and see how class concepts are applied in
real business situations.

Using the internet to attend class,
research information and communication
with other students teaches skills in using
technologies that will be critical to workers
in the 21st century business community that
works with colleagues globally and across time
zones.

7

Participating online is much less intimidating than “in the classroom.” Anonymity
provides students a level playing field
undisturbed by bias caused by seating arrangement, gender, race and age. Students can also
think longer about what they want to say and
add their comments when ready. In a traditional
class room, the conversation could have gone
way past the point where the student wants to
comment.

8

Because online institutions often offer
“chat rooms” for informal conversation
between students, where student bios
and non class discussions can take place, there
appears to be a increased bonding and camaraderie over traditional class environments.

The online environment makes instructors more approachable. Students can talk
openly with their teachers through online
chats, email and in newsgroup discussions,
without waiting for office hours that may not
be convenient. This option for communication
provides enhanced contact between instructors
and students.

Online course development allows for
a broad spectrum of content. Students
can access the school’s library from their
PC’s for research articles, ebook content and
other material without worries that the material
is already “checked out.”
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Students often feel that they can actually listen to the comments made by
other students. Because everyone gets a
chance to contribute, students are less irritated with those that “over contribute” and can
ask for clarification of any comments that are
unclear.

12
13

Over 75% of colleges and universities in
the U.S. offer online degree programs,
with online degrees as respected as “on
the ground” degrees. (Lewis)

Students often comment that online
learning lets them attend class when
fully awake and attend in increments of
convenient time block, rather than rigid 2 or 4
hour stretches once or twice a week.
Because there are no geographic barriers
to online learning, students can find a
diversity of course material that may not
be available to them where they live or work.
This is especially true for professional training
such as medical billing training or purchasing
training and for students in remote rural areas
that cannot support college or vocational training centers.
While “brick and mortar” institutions will
never be eliminated, it’s easy to see why a growing number of people are attending class in the
cyber world. They may be reasons of accessibility, flexibility or quality, all compelling and
contributing to the attractiveness of this mode
of learning.
Information Provided by WorldWideLearn.

Online classrooms also facilitate team
learning by providing chatrooms and
newsgroups for meetings and joint work.
This eliminates the problems of mismatched
schedules, finding a meeting location and distributing work for review between meetings.

MBA Graduates Saw Compensation Increases
and Job Promotions Throughout 2019
E
arlier this month, the Executive MBA
Council (EMBAC) shared results of the
2019 EMBAC Student Exit Survey which
revealed that Executive MBA (EMBA) graduates received a 13.5% increase in compensation – combined, both salary and bonuses
– after program completion. The average
salary and bonus package at program start for
students in the 2019 survey was $205,008. By
the end of the program, the average salary and
bonus package rose to $232,663. In addition,
40% of students who completed the survey
received a promotion during the program. This
continues to prove the value of investing in an
EMBA program.
“As changes in technology continue to
reshape society, businesses and individuals will
look to higher education programs to gain the
skills needed to stay competitive in the age of
digitalization and globalization,” said Michael
Desiderio, executive director of EMBAC.
“When you couple the idea of a promotion
and prospective salary increases with new skills
taught to EMBA graduates, it is clear to see
why both students and companies are seeing
value in these programs.”
Completing an EMBA program remains
one of the most beneficial investments an individual can make to advance their professional
career. As the top skills needed among the
global workforce continues to change, the need
for professionals proficient in these skills will
be at an all-time high. EMBA programs equip
professionals with the skills needed to stand
out amongst competitors, making them more
desirable in these rapidly changing industries.
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EMBA programs provide students with
development tools and an opportunity to refine
a wide variety of leadership skills, such as
critical and strategic thinking, teambuilding,
understanding of new technologies and other
immediately applicable proficiencies. Results

from the 2019 Exit Survey show that 53% of
graduates reported an increase in responsibilities while going through the program. And
after leaving the program, graduates said the
coursework helped improve their strategic
thinking, decision-making and leadership

skills, among others. Those who complete the
program also have better insight into economic
factors impacting businesses today, as well as
accounting and financial acuity.
EMBAC is the association of business
schools that offers EMBA programs throughout
the world, which currently includes more than
200 colleges and universities that administer
300 plus programs in more than 30 countries
worldwide. The survey included 2,390 graduates of primarily U.S. EMBA programs, was
conducted by Percept Research and fielded
from programs between July 1, 2018, and Aug.
15, 2019.
The Executive MBA Council (EMBAC)
is a non-profit association of universities and
colleges that offer Executive MBA programs.
EMBAC’s vision is to be the preeminent
global voice of the Executive MBA industry.
The Council supports its members in fostering
excellence and innovation in Executive MBA
programs worldwide by providing outstanding
educational and networking opportunities
for professionals who deliver Executive MBA
programs. EMBAC’s mission is to advance the
cause of EMBA programs by providing necessary thought leadership, serving as a facilitator
of best practice sharing and knowledge dissemination, and fostering a community among
high-quality programs.
To learn more about the Council and its
members, visit www.embac.org, for the
member site; prospective students should visit
executivemba.org, or call (714) 628-7334 for
more information.
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