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As we all continued to face societal and health challenges on a global level over the last 
year and a half, corporate philanthropy has emerged as having a more important  

overall role than ever.

There are many important and meaningful organizations in the Valley region doing 
incredibly important work and we have spotlighted a few of them for you here. We also 

acknowledge some examples of extraordinary businesses that have led by example and taken 
the process of corporate social responsibility to the next level by making good on their 

commitments to their nonprofit partners.
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By JACK OLREE

A s we look towards the holiday season and 
the hope it brings for the future, I am 
grateful to the many nonprofits who have 

cared for our community during the incredible 
challenges of the past two years. As an essential 
industry, it was vital for Wells Fargo to contin-
ue providing financial services across the San 
Fernando Valley and to support critical relief 
for our county’s most vulnerable communities. 
From providing families with rental assistance, 
to helping our small businesses continue their 
operations, to offering meals for our communi-
ties, our nonprofits have been at the heart of the 
region’s pandemic relief and recovery efforts.

In 2020, Wells Fargo donated more than $9 
million to bolster COVID-19 relief efforts in Los 
Angeles County. This year, we have matched 
this and continued to support organizations 
supporting our communities’ economic recovery 
and growth.  

Our approach to supporting the community 
is designed to make a greater impact by deploy-
ing not only our financial resources but also 
our business expertise. Wells Fargo works with 
public and private sector organizations to help 
solve complex housing, small business, financial 
health, and environmental sustainability needs. 

HOUSING AFFORDABILITY 
The United States has a shortage of afford-

able housing for its low- and moderate-income 
residents, and high housing costs have only 
exacerbated growing economic inequity. Wells 
Fargo’s goal is to increase access to stable, 
affordable places to live – including transitional 
housing, rentals, and home ownership – and 
place special emphasis on individuals dispropor-
tionately impacted by the housing affordability 
crisis.

LA Family Housing and Homes 4 Families 
(H4F) are two San Fernando Valley-based non-
profit organizations helping address this growing 
need.  With a substantial grant from Wells 
Fargo, Homes 4 Families is developing a new 56 
home veteran neighborhood in Palmdale that 
will pave a path to financial stability and success 
for low-income veterans. We also connected 
H4F with GRID Alternatives, an organization 
that installs solar panels in underserved commu-
nities.  Grid Alternatives installed solar panels 
at each of the 56 veteran homes, supporting our 
commitment to environmental sustainability 
and providing cost savings to each family. Fur-
thermore, under the leadership of Southland 
Valley Region Bank President Robin Choi, our 

employees have volunteered more than 700 
hours with H4F to help build homes, generating 
hundreds of thousands of additional funds via 
the Wells Fargo Builds grant program, con-
tributing to the development of three separate 
H4F Enriched Neighborhood communities for 
low-income veterans. 

LA Family Housing (LAFH)  helps individ-
uals and families transition out of homelessness 
and poverty, typically serving up to 500 families 
a night in its interim housing, which includes 
motels and single-family homes. Food insecurity 
is always prevalent for the families they serve, 
and with a grant from Wells Fargo in 2020, 
LAFH purchased daily hot meals for four weeks 
for each family member living in its motels and 
other transitional sites. Wells Fargo also support-
ed the launch of LAFH’s new app, AROYO. 
AROYO stands for A Room Of Your Own and 
helps match formerly unhoused adults with com-
patible housemates in shared housing, which can 
help individuals move into housing more quickly 
and have a less isolating experience. 

FINANCIAL HEALTH 
Wells Fargo aims to improve the financial 

health of low- to moderate-income individ-
uals and families by 
expanding access to 
financial health tools 
and coaching that can 
empower millions who 
are struggling to save 
money, reduce debt, 
and rebuild financial 
stability.

For the past five 
years, we have collab-
orated with CSUN’s 
VITA Clinic, serving 
several thousands 
low-income residents of 
the San Fernando Val-
ley with free tax prepa-
ration services, saving 
over $1.2 million of tax 
preparation fees each 
year. Wells Fargo is also 
a founding supporter 

of the CSUN VITA Financial Coaching Pro-
gram, where financial coaches work closely with 
low-income taxpayers over several months to 
help them save part of their refund. These indi-
vidualized services have enabled many taxpayers 
to be in a position to acquire their first home, 
send their kids to college, or begin saving for 
retirement. The CSUN VITA Clinic also offers 
over 2,200 college students, many of whom are 
first generation college students, valuable experi-
ential learning and clinical skills that help propel 
them onto a strong career trajectory in business 
and accounting fields.

SMALL BUSINESS GROWTH 
Small businesses are an important driving 

force in job creation and thriving communities. 
Wells Fargo continues to intensify its efforts to 
provide entrepreneurs with technical assistance 
and increased access to affordable sources of 
capital and training so they can grow, build 
assets, and create local jobs. Examples of Wells 
Fargo’s commitment to supporting the small 
business community include The Valley Eco-
nomic Alliance (VEA) and their “Valley Main 
Streets” place-based revitalization project. The 
project includes development of a Commercial 
Cluster Toolkit, which can be used by commu-
nity leaders as a self-directed guide for revitaliza-
tion in their respective commercial districts, and 
a Demonstration Project, where the toolkit will 

be implemented as a pilot project called Uplift 
Lake View Terrace, generating positive impact 
for the Lake View Terrace community. 

In July 2020, Wells Fargo launched the Open 
for Business Fund by donating all fees generated 
through our participation in the first round of 
the PPP. Through the end of last year, the Open 
for Business Fund has deployed more than $84 
million in philanthropic capital to CDFIs – 
including several in Los Angeles – helping an 
estimated 16,000 small business owners, and 
preserving 50,000 small business jobs across the 
country.

I am truly grateful to all the nonprofit orga-
nizations who have come to the aid of individ-
uals, families and small businesses during these 
incredibly challenging times. As we go into the 
holiday season, I want to sincerely thank our 
communities, employees, customers, and non-
profits for the team effort in helping us make a 
difference and build stronger communities in 
the San Fernando Valley.  

Jack Olree is Vice President, 
Social Impact and Sustain-
ability with Wells Fargo Bank 
overseeing the San Fernando 
Valley. News, insights and  
perspectives from Wells Fargo 
are also available at  
stories.wf.com. 
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Thanking Our San Fernando Valley  
Nonprofit Community 
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Every effort inspires change
Taking the time to meet needs requires commitment and vision. Your continual service 
and devoted vision helps move our local communities toward growth and sustainability.

Thank you for your service in the places where we live and work.
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By MICHAEL DOWNER

A t Kaiser Permanente, we recognize that 
where we live and how we live has a big 
impact on our health and well-being.

Our work is driven by our mission: to  
provide high-quality, affordable health care  
services and to improve the health of our  
members and our communities. It’s also  
driven by our heritage of prevention and  
health promotion, and by our conviction  
that good health is a fundamental right.

COMMUNITY INVESTMENT
We are committed to improving the health 

of our communities. We do that by ensuring 

health access, improving community conditions 
for health and equity, and advancing the future 
of community health through innovation. We 
also share our financial resources, research, nurs-
es and physicians, and our clinical practices and 
knowledge through a variety of grantmaking 
and investment efforts.

Good health extends beyond the doctor’s 
office and the hospital. It begins with healthy 
environments: fresh fruits and vegetables in 
neighborhood stores, successful schools, clean 
air, accessible parks, and safe playgrounds. 

Each community in which we operate has 
unique needs, stories, and opportunities to 
advance health and health equity. We provided 
funding to enable communities to respond to 

specific local needs, such as expanding testing, 
enhancing coordination with local public 
health departments, reaching out to the home-
less, and building capacity for community-based 
health care providers. We award grants to safety 
net organizations supporting people with low 
incomes and who are uninsured with access to 
high-quality telehealth services.

IMPACTING THE FUTURE OF HEALTH CARE
In 2020, Kaiser Permanente marked the 

75th anniversary of our founding as a nonprofit 
integrated health care provider. Our highest 
priorities continued to be our commitment to 
providing high-quality, affordable care to our 
members, patients, and communities equitably 

and safely, while protecting our health care 
workers from harm. 

We expanded and adjusted hospital, clinic, 
and virtual care operations of 31 million video 
and telephone visits, offered testing and treat-
ment of COVID-19 at no cost, participated 
in the very first vaccine trials and potential 
therapies to treat COVID-19, spent $3.6 Billion 
on Community Health programs and in August 
2020, the first class of students at the Kaiser Per-
manente Bernard J. Tyson School of Medicine 
safely began. 

Michael Downer is a communications manager at 
the Kaiser Permanente Panorama City Medical 
Center. Learn more at kp.org/panoramacity.
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Improving the Health of Valley Communities 
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Investing in Our Community

At Kaiser Permanente, we understand that good health 
extends beyond  the doctor's o�ce and the hospital. 
That's why we are committed to improving the health 
of communities we serve by participating in charitable 
care and coverage programs to provide care to those 
most vulnerable. 

This year, we awarded more than $250,000    alone in 
Community Bene�t grants to support their e�orts in the
San Fernando Valley, Santa Clarita Valley, and Antelope
Valley areas. The grants focused on Access to Health Care, 

Workforce Development, Chronic Disease Management, 
and Healthy Eating Active Living. 

be INFORMED be INSPIRED
See the power of healthy communities.

be INVOLVED
Turn your inspiration to action.

Kaiser Permanente Awards Millions of Dollars to 
Community Agencies Mobilizing to Improve Health 

A Community of Friends
African American Leadership Organization
Alliance for Housing and Healing
Antelope Valley College Foundation 
Antelope Valley Domestic Violence Center
Antelope Valley Family YMCA
Antelope Valley Partners in Health 
Antelope Valley Union High School District
Bartz-Altadonna Community Health Center
Boys & Girls Club of San Fernando Valley
Boys & Girls Club of Santa Clarita Valley
Boys & Girls Club of the Antelope Valley
Bridge to Home
California State University Northridge Foundation
Carousel Ranch
CASA of Los Angeles
Center for Living and Learning 
Child & Family Center
Chrysalis
College of the Canyons Foundation
East Valley Family YMCA 
Eisner Pediatrics
El Centro de Amistad 
El Nido Family Centers 
El Proyecto del Barrio

Food Finders
Food Forward
Grace Resources
Hathaway-Sycamores Child & Family Services
Haven Hills 
Homes4Families
Hope of the Valley Rescue Mission 
International Pre-Diabetes Center
Journey Out
Kids Community Dental Clinic
LA Family Housing
Lancaster School District
Meet Each Need with Dignity 
Mental Health America of Los Angeles
Mid Valley Family YMCA
Mission City Community Network
National Alliance on Mental Illness – San Fernando Valley
Neighborhood Housing Services of Los Angeles County
New Directions for Youth 
New Horizons
North Valley Caring Services 
Northeast Valley Health Corporation 
ONEGeneration 
Palmdale School District
Penny Lane Centers

Learn more by visiting about.kaiserpermanente.org/community-health.

Learn more about our efforts.

2021 Community Health Partners
People Assisting the Homeless 
Planned Parenthood Los Angeles
Project Angel Food 
Samuel Dixon Family Health Center
San Fernando Community Health Center 
San Fernando Valley Community Mental 
Health Center
Santa Clarita Valley Food Pantry
Santa Clarita Valley Senior Center
Saugus Union School District
Singles Mothers Outreach
Students Run Los Angeles
Tarzana Treatment Centers
The Catalyst Foundation 
The Center Professional Counseling
The Children’s Center of Antelope Valley
The People Concern
The Village Family Services
Tierra del Sol Foundation
Valley Care Community Consortium
Valley Community Healthcare
Valley Family Center
Vision Y Compromiso
Wesley Health Centers

009-29_sfvbj20211122_fullpages.indd   25009-29_sfvbj20211122_fullpages.indd   25 11/15/21   10:15 AM11/15/21   10:15 AM



AT THE TIME THEY ARE NEEDED MOST, 
DONOR-ADVISED FUNDS EMPOWER 
CHARITABLE GIVING 
By Steve Gamer

I   n the realm of trusts-and-estates attorney 
Paul Gordon Hoffman, planned charitable 
giving is every bit as personal as it is 
professional. A founding member of the 
nationally recognized Los Angeles law firm 
Hoffman, Sabban & Watenmaker, APC, Paul 
routinely advises clients on matters related to 
charitable planning and how it fits into the 
scheme of their larger estate plans.

Away from the office, the attorney practices 
what he counsels clients. For Paul and his wife, 
Sue, giving back plays a prominent role in their 
lives, and their donor advised fund (DAF) at the 
Jewish Community Foundation of Los Angeles 
(The Foundation) provides the ideal charitable 
vehicle for doing so.

While the Hoffmans sustain a range of 
causes of shared importance to them through 
the DAF they established in 2012, the 
charitable fund also enables them to respond 
generously and nimbly in times of crisis, 
including support in the aftermath of 
catastrophes such as the Santa Barbara 
wildfires and Louisiana hurricanes. Most 
notably, though, it has been their charitable 

giving during the global pandemic that has 
taken on personal importance, as the 
couple stepped up their contributions for 
COVID-19-related response and relief efforts.

“What is our donor advised fund for if not to 
be used in a once-in-a-lifetime event like the 
pandemic?” Paul asked rhetorically, adding that 
The Foundation’s online COVID-19 Response 
Hub provided a source to help them identify 
vetted causes and programs worthy of support. 

He continued: “Our DAF enables us to 
support a wide range of causes more 
efficiently and strategically, provides us 
with a lot of flexibility, and affords us access
to The Foundation’s helpful guidance with 
our giving when we need it, as it has done 
during the pandemic.” 

Why did the Hoffmans, as well as hundreds 
of others, select Foundation DAFs as the best 
vehicle to conduct their philanthropy?

STREAMLINE YOUR GIVING
DAFs offer many of the advantages of a private 
foundation without the costs and administrative 
complexities of a private foundation.

One of the smartest ways to enhance your 
philanthropy is by establishing a DAF—
essentially a charitable-giving account—at 
The Foundation. It provides convenience and 
flexibility for your donations, allowing you to 
give more strategically. You can fund a DAF 
with a variety of assets and can recommend 

grants to your favorite charities, Jewish or 
secular, on your own schedule. You may select 
investment options to potentially grow your fund 
as The Foundation streamlines the entire process 
by handling all the administrative responsibilities, 
freeing you to focus on the joy of giving. 

The benefits of a donor advised fund at 
The Foundation include: 

• With an initial contribution of at least 
$5,000 in cash, you can create your own 
donor advised fund, receive an immediate 
fair-market-value charitable tax 
deduction, and have your charitable dollars 
in one convenient account where you can 
maintain total privacy about your giving.

• By using appreciated assets such as 
marketable stocks and bonds, real estate, 
or interests in a limited liability company 
to fund your DAF, in addition to the 
fair-market-value tax deduction, you will 
avoid all capital gains tax on your gift. 
And, through thoughtful pre-planning, a DAF 
can even help maximize tax benefits in 
the event of the sale of a business. 

• You can recommend grants of 
$100 or more to a nearly limitless 
range of nonprofit organizations, 
Jewish or secular, locally, nationally, or in 
Israel via 24/7 online access to your fund. 
Plus, you can review your fund’s balance and 
giving history and add to your fund anytime 
with a credit card or online check.

• If your fund’s balance is $50,000 or more, 
you can access several types of investment 
options providing diversity and potential 
tax-free growth of your fund’s assets.

• Additionally, our Center for Designed 
Philanthropy offers complimentary 
philanthropic consultations and 
educational programs on giving more 
strategically. For example, we can help you 
determine which causes to support based 
upon your own passions and fields of interest.

• Finally, DAFs afford the ability to name
your children as successor donor 
advisors, effectively creating the closest 
equivalent to a private family foundation 
without the cost and administrative hassles 
of establishing and maintaining one.

MULTIGENERATIONAL 
GIVING
Studies indicate that children whose parents 
actively discuss giving are significantly more 
likely to become charitable adults themselves 
than those with parents who do not. This 
same research shows that charitable families 

volunteer more and consider themselves 
happier and closer-knit. That’s why we 
suggest engaging your family early on to 
communicate your charitable values and 
decision-making process.

To encourage their children’s philanthropic 
values, many Foundation donors have opened 
DAFs for their children and grandchildren as 
well, enabling them to experience firsthand the 
fulfilling power of giving at an early age. 

DAFS, THE TAX-REFORM 
ACT AND ESTATE TAXES
The income-tax reforms in 2018 changed 
the standard deduction and raised numerous 
questions about its impact on charitable 
giving. The need for well-planned strategies 
to maximize the tax benefits of your 
philanthropy is essential. DAFs offer an 
ideal vehicle for maximizing the deductibility 
of your donations, including approaches 
such as charitable-gift “bunching” or via 
contributions of appreciated assets.

With respect to estate planning, a DAF can 
be the recipient (upon death) of all or a portion 
of the donor advisor’s IRA or other retirement 
plan benefits. The family then controls 100% of 
those funds for charitable-giving purposes from 
the DAF. Comparatively, if the heirs take the 
retirement funds personally, they would be 
subject to tax in some degree irrespective of 
whether estate taxes are applicable. 

FOR THE GOOD 
OF COMMUNITY
The only cost associated with a DAF at The 
Foundation is a modest annual fee which covers 
several important administrative and portfolio 
management functions. A portion of that fee is 
reinvested in The Foundation’s own grantmaking 
to numerous causes throughout our community—
creating, in effect, philanthropic sustainability.

To explore smart giving strategies—and the 
fulfillment that comes with them—at this time 
when it matters most, as well as ways to 
amplify the impact of your giving, please visit 
www.jewishfoundationla.org or contact 
us at (323) 761-8704, or 
development@jewishfoundationla.org.

About the author: Steve Gamer is vice president of 
advancement for the Jewish Community Foundation 
of Los Angeles, which manages more than 
$1.4 billion in charitable assets and distributed 
$116 million in grants in 2020 to causes locally, 
nationally, and around the world. He has 30 years 
of experience working with individuals, families, 
corporations, and foundations to help them achieve 
their philanthropic vision.

“What is our donor advised fund for if not 
to be used in a once-in-a-lifetime event like 

the current pandemic?”
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Since 1954 • Over $1 billion of assets • 1300+ donor families

It's admirable to give charity.  
 It’s more effective when you add trusted good advice.

CHANGE THE WORLD.
MINIMIZE TAXES.
FEEL ENRICHED.

Who do you trust to help accomplish this?

JEWISH COMMUNITY FOUNDATION  LOS ANGELES

www.jewishfoundationla.org  •  (323) 761-8704 
development@jewishfoundationla.org
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20001 Prairie Street, Chatsworth CA, 91311
(818) 717-1000 | ccrcca.org | communications@ccrcca.org
   @CCRC4KIDS |    ccrc4kids |    ccrc4kids
Established in 1976

MISSION STATEMENT
The Child Care Resource Center (CCRC) cultivates 
child, family and community well-being.

SERVICE AREA  
Northern Los Angeles County and  
San Bernardino County

FAST FACTS
Percentage of total revenue goes to cause 
(after operation expenses): 92%

Greatest impact 2021: We addressed urgent, 
pandemic-related needs of clients while maintaining 
delivery of existing services. We ensured essential 
workers had child care and distributed critical items 
including cleaning products, food, diapers and 
formula.

FUNDRAISING EVENTS  
As we approach the 2021 holidays, our efforts are 
focused on ensuring that children in our community 
have an age appropriate book and toy. Parents, child 
care providers and children are still struggling. We 
want to make sure that we make the holidays a little 
brighter for many children that would go without 
otherwise.

GIVING OPPORTUNITIES
Holiday Book and Toy Drive - Adopt a Family

$25 for a family with 1 child

$50 for a family with 2 children

$75 for a family with 3 children

Each family “adopted” through our holiday event is 
actively involved in CCRC programs and each child 
will receive: 

    • 1 age-appropriate toy 
    • 1 age-appropriate book 
    • 1 family board game 
    • 1 bag of fruits and vegetables 
    • 1 pack of diapers (if needed) 
    • 1 bag of personal protective supplies

TOP EXECUTIVES

Dr. Michael Olenick 
President & CEO

Ellen Cervantes 
Vice President & COO

Denise Trinh 
CFO

Shirley Cameron 
Vice President & Chief Human Resources Officer

Roger Gagnon 
Vice President & CIO

Donna Sneeringer 
Chief Strategy Officer

BOARD OF DIRECTORS

Edward Hill 
Geotechnologies

Peter Wang 
Integrated Media Technologies Inc.

Griselda De Mel 
Mission Valley Bank

Anthony Peña 
Wells Fargo Bank

Adrian Stern 
Clumeck Stern Schenkelberg & Getzoff

Rita Garcia-Acuna 
Meloni Hribal Tratner, LLP

Joannie Busillo-Aguayo 
CSUN

Dale Anderson 
Venbrook Insurance Services, LLC

Rabbi Lisa Bock 
Lifecycle Service Leader, 
Teacher, Speaker, Mussar Facilitator

Alma Cortès 
Los Angeles Pierce College

Karen Davis 
Organizational Management 
Professional

Jeffrey S. Goodfried 
Freeman Freeman & Smiley LLP

Michelle L. Hamilton 
Head Start Representative

Shelia Jones 
Premier America Credit Union

LaQuenta Martin 
The P3 Life

Geneva Miranda 
Head Start Representative

Adam Pilder 
Providence Tarzana Foundation

Dean A. Rocco 
Wilson Elser

Jeriel C. Smith, Esq. 
Litigation Attorney, Retired

Michelle Torres 
Warner Bros. Domestic Television 
Distribution

CCRC spreads holiday cheer to thousands of children.
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SUPPLEMENT NAME HERECORPORATE CITIZENSHIP & GIVING GUIDE

6801 Coldwater Canyon Ave., North Hollywood, CA 91605
(818) 301.6321 | vchcare.org | jrose@vchcare.org
    vchcare |    vchcare
Established in 1970

MISSION STATEMENT
The mission of Valley Community Healthcare is to have 
a positive impact on the health and wellbeing of the 
whole community by providing high quality primary 
medical care and comprehensive healthcare services 
to those in need, regardless of their ability to pay. 

SERVICE AREA 
San Fernando Valley and environs

FAST FACTS
Percentage of total revenue goes to cause 
(after operation expenses): 82%

Greatest impact 2021: Bringing people back on 
site for desperately needed in-person visits. 

VOLUNTEER OPPORTUNITIES

Event project help 

GIVING OPPORTUNITIES

• Corporate Partnership

• Event Sponsorship

• All individual giving

• Online giving/ via Facebook or vchcares.org

GOALS FOR 2022 

• Stabilization after COVID

• Infrastructure expansion

BOARD OF GOVERNORS 
2020-2021

Chair: Linda Bessin* 
Community Activist

Chair Emeritis: Rebecca 
Thompson, Esq.* 
Partner, Gaines & Stacey 

Treasurer: Cecilio Valdivia, CPA* 
Partner, BDO, LLP

Secretary: Kim Pretti* 
Owner, KimProp Stylist

At-Large: Joey Kragelund* 
Senior Vice President, HKS Architects

MEMBERS

Alexandra Chernyak, CPA   
Partner, Miller, Kaplan & Arase, LLP

Francesco Federico 
Regional Medical Director,  
Miller, Kaplan & Arase, LLP 
Felipe Henriquez*  
Regional Manager,  
Rio Grande Foods 

TOP EXECUTIVE

Paula Wilson
President & CEO

Carolyn Hoff  
Associate General Counsel,  
Edmunds.com, Inc.

Andrew Kratzer   
Vice President  
Mercury Public Affairs

Sharon Lay   
Program Associate, Amgen 

Jim Lisle  
Vice President, Sr. Relationship 
Manager, Bank of America

Debra Miller*  
Entertainment Production

Tami Perkins* 
Caterer, TamiCookes

Mark Phillips, Esq.  
Partner, Lewitt Hackman

Byrdie Pompan  
President/CEO, Clear Health Advisors

Pamela Richardson*  
Owner, Dog Training by Pam
 
*Directors
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COWE.COM

THE RIGHT EYES.
THE RIGHT MESSAGE.
THE RIGHT MOMENT.
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SUPPLEMENT NAME HERE

FOUR-TIME GOLD WINNER FOR 
BEST NEWSPAPER & BEST DESIGN

“AN EXCELLENT PUBLICATION FROM 
THE FRONT PAGE TO THE FINAL WORDS”

“WHITE SPACE IS USED INTELLIGENTLY AND 
DESIGNERS SEEM TO WORK EVERY PAGE” 

WINNER:
BEST OVERALL DESIGN

C AT E G O RY
Best Overall Design – Small Newspapers

P U B L I C AT I O N
San Fernando Valley Business Journal

AWA R D
Gold

DESIGN

T H E  A L L I A N C E  O F
A R E A  B U S I N E S S

P U B L I S H E R S

2 0 2 0

EXCELLENCE

AWARD

2 0 2 1

WINNER:
BEST NEWSPAPER

C AT E G O RY
Best Newspaper – Small Tabloids

P U B L I C AT I O N
San Fernando Valley Business Journal

AWA R D
Gold

BEST OF SHOW

T H E  A L L I A N C E  O F
A R E A  B U S I N E S S

P U B L I S H E R S

2 0 2 0

EXCELLENCE

AWARD

2 0 2 1

CORPORATE CITIZENSHIP & GIVING GUIDE

T he share of Americans donating to char-
ity fell from two-thirds in 2000 to half in 
2018, according to a study released earlier 

this year by the Indiana University Lilly Fami-
ly School of Philanthropy at IUPUI.

Just 49.6% of U.S. households made a 
charitable contribution in 2018, the latest year 
for which comprehensive data is available. 
That is a drop of almost 17 percentage points 
from 2000, when 66.2% of American house-
holds gave charitable donations, the study 
finds. The report, “The Giving Environment: 
Understanding Pre-Pandemic Trends in Chari-
table Giving,” examines giving patterns during 
that timeframe using data from five nationally 
representative studies. It finds a consistent 
decline in giving participation across those 
datasets and provides new insights into the 
decline. The report is based on research fund-
ed by the Bill & Melinda Gates Foundation.

“We’ve seen a downward trend in house-
holds’ participation in giving since the Great 
Recession, but this is the first time that only 
half of U.S. households donated to charity,” 
said Una Osili, Ph.D., associate dean for 
research and international programs at the 
school. “This new research offers clear evi-
dence of a substantial decline in formal char-
itable giving rates prior to the unprecedented 
events and challenges of 2020. It is also 
important to acknowledge the many addition-
al ways individuals are participating in philan-
thropy today, including newer means such as 
crowdfunding and impact investing, and more 
traditional ways, such as in-kind giving and 
mutual aid.”

Data is not yet available to show whether 
the decline in participation continued in 
2020. In order to fully understand the impact 
of the pandemic, the social justice move-
ment and other developments of last year, it’s 
important to understand what the charitable 
giving landscape was like in the years leading 
up to 2020, and the new study provides that 
perspective, researchers said.

The study primarily analyzes the latest data 
from the Lilly Family School of Philanthropy’s 
Philanthropy Panel Study (PPS), a module 
of the University of Michigan’s Panel Study 
of Income Dynamics. As a nationally repre-
sentative longitudinal study, the PPS follows 
9,000+ households over time and provides the 
most comprehensive data available on giving 

trends by U.S. households. Fact sheets on find-
ings from the new PPS data, about household 
giving in 2018, are being released along with 
the new report.

BOTH SECULAR AND RELIGIOUS  
GIVING PARTICIPATION DECLINED,  
BUT AT DIFFERENT RATES

The study shows that the percentage of 
U.S. households that donate to religious caus-
es began to decline prior to the Great Reces-
sion of 2008-2009. Between 2000 and 2004, 
46% of households gave to religious causes, 
but that steadily declined to 29% in 2018.

The decline in the share of households 
giving to secular causes did not begin until 
after the Great Recession, and it occurred at a 

slower rate than the decline in the percentage 
of households giving to religious causes. After 
hovering between 55% and 57% from 2000 
to 2008, the share of households donating to 
secular causes dropped from 52% in 2010 to a 
new low of 42% in 2018.

CHANGING PHILANTHROPIC LANDSCAPE
“The philanthropic environment contin-

ues to evolve rapidly, with a wide variety of 
changes driven by factors such as innovations, 
technology, donors’ preferences and nonprof-
its’ practices,” Osili said. “The COVID-19 
pandemic, increased awareness of racial and 
social justice issues, and the economic crises in 
2020 likely shifted aspects of the philanthrop-
ic landscape, as well.”

The new study is part of the Lilly Family 
School of Philanthropy’s ongoing research 
designed to increase understanding of changes 
occurring in the charitable giving environ-
ment. Upcoming research from the school will 
delve further into potential explanations for 
the decline in charitable giving participation. 
Better understanding of the factors influencing 
donors’ decision making, especially among 
diverse and newer donors, can help identify 
ways to expand and improve the giving experi-
ence for both donors and charities, Osili said.

The Indiana University Lilly Family School of 
Philanthropy at IUPUI is dedicated to improving 
philanthropy to improve the world by training and 
empowering students and professionals to be inno-
vators and leaders who create positive and lasting 
change. Learn more at philanthropy.iupui.edu.

Charitable Giving is Needed More than Ever
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