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Dear Readers:

The San Fernando Valley Business Journal is proud to present this close-up look at local com-
munity and educational organizations who provide essential services to all of us, either direct-
ly or indirectly, in the San Fernando Valley.

The greater Valley region is home to many generous individuals and businesses who contribute to 
local not-for-profit organizations by providing financial support, attending charitable events or volun-
teering time. These philanthropists realize that the organizations they support contribute greatly to our 
community – making it a healthy and happy place in which to live and to do business. 

In fact, it is our view that business and not-for-profit organizations work hand in hand. Businesses 
need the not-for-profit sector to help build the community socially and not-for-profit organizations 
need the business sector to help build the economy. This link may be obvious to many, but what’s 
not always obvious is the fact that a number of not-for-profit organizations have many similar attri-
butes as business. Not-for-profit organizations hire employees, purchase goods and services, utilize 
resources and serve clients. They help drive the economy in the same manner as business and indus-
try, while also contributing to important causes.

Thank you to the various companies and organizations who supported this special issue and are pro-
filed inside. We hope the information displayed across the following pages inspires you as individuals 
and as business executives to make a difference by helping our community grow and thrive.

Sincerely,

Josh Schimmels
Associate Publisher 

Letter 
from the 

Publisher

$70.5 million pledged 
for communities  
during annual work-
place giving campaign

Wells Fargo & Company (NYSE: 
WFC) team members pledged 
$70.5 million to nonprofits 

during the company’s annual Community 
Support and United Way campaign – a new 
company record – up about 9 percent from 
last year. Team members also volunteered 
350,000 hours to community groups during 
the September workplace giving campaign, 
up 11 percent from last year. 

“I’m proud of our team members’ 
willingness to give of themselves to their 
communities each year, in such great 
numbers,” said Chairman and CEO John 
Stumpf. “Whether they donate their 
time and talent, or their money, they’re 
helping create strong communities all 
over the country, and the world.”

For 2014, Wells Fargo team members 
have committed a total of $97.7 million to 
community nonprofits – including pledges 
during the campaign – marking the 12th 
consecutive year-over-year increase, and 
up nearly 10 percent from 2013. Wells 
Fargo has been named United Way’s N0. 1 
workplace giving campaign in the U.S. for 
five years in a row (2009-2013).

Here in Southern California, Wells 
Fargo team members donated $11 million 
to nonprofit organizations and schools 
throughout Los Angeles, Orange County, 
and San Diego as part of the company’s 
annual Community Support and United 
Way Campaign. All donations were 
funded personally by team members. 

“The support and generosity our team 
members displayed during this year’s 
Community Support Campaign was 
truly remarkable, and I am extremely 
proud and honored to work with such 
an amazing Wells Fargo team and for a 

company that is relentless at making a 
positive difference in the community,” 
said L.A. Metro Region President Marla 
Clemow. “Every team member took the 
opportunity to show their support for the 
nonprofits and schools that help our com-
munities and children succeed. This is 
truly a testament to the leadership of our 
team members and their commitment to 
the community.” 

Well Fargo’s Southern California 
region and its team members played a 
major role, and showed their ever giv-
ing generosity and kindness by donating 
and raising $11 million for the campaign 
to support more than 5,000 different 
nonprofit organizations in the area that 
help to improve the lives of everyone in 
their communities. It took the participa-
tion of more than 14,000 team members 
throughout region to make this year’s 

workplace giving campaign a success. 
The annual Community Support and 

United Way Campaign encourages team 
members to give in ways that mean 
the most to them, whether by going 
out into the community to volunteer 
for their favorite nonprofit, or through 
financial contributions to any nonprofit, 
school, or religious institution of 
their choice. One hundred percent 
of team member donations go to the 
organizations they choose. Wells Fargo 
pays all processing costs and matches 
gifts, up to $5,000 per team member, to 
qualifying schools. 

Wells Fargo & Company (NYSE: WFC) is a 
nationwide, diversified, community-based 
financial services company with $1.6 tril-
lion in assets. Founded in 1852 and head-
quartered in San Francisco, Wells Fargo 

provides banking, insurance, investments, 
mortgage, and consumer and commercial 
finance through more than 9,000 locations, 
12,500 ATMs, and the internet (wellsfargo.
com), and has offices in 36 countries to 
support customers who conduct business in 
the global economy. With approximately 
265,000 team members, Wells Fargo serves 
one in three households in the United States. 
Wells Fargo & Company was ranked No. 
29 on Fortune’s 2014 rankings of America’s 
largest corporations. In 2013, the Company 
invested $275.5 million in grants to 18,500 
nonprofits, and team members contributed 
more than 1.69 million volunteer hours 
around the country. Wells Fargo’s vision is 
to satisfy all our customers’ financial needs 
and help them succeed financially. Wells 
Fargo perspectives and stories are also avail-
able at blogs.wellsfargo.com and at  
wellsfargo.com/stories.

Wells Fargo Employee Donations Set Company Record
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We’re here to help you reach your goals 
At Wells Fargo you’ll find all the products and resources you need to move  
your business forward, along with the support and guidance of a banker  
from your community.

That’s what Wells Fargo Works for Small Business� is all about. It’s our  
commitment to helping small business owners in more ways than ever before. 

Visit wellsfargoworks.com to:
• Learn how Wells Fargo works for you and your business by providing innovative 

products, services, and programs that can meet your business needs.

• Explore videos, articles, and other resources covering a wide range of business 
topics including credit, cash flow management, real estate, and marketing.

Stop by or call and speak to a local banker today.

1224259_13701

10x13.5 

4c

It works for taking 
your next step

Deposit products are offered by Wells Fargo Bank, N.A. Member FDIC.

© 2014 Wells Fargo Bank, N.A. All rights reserved. (1224259_13701)

1224259_13701 10x13.5 4c.indd   1 11/10/14   10:21 AM
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By AngelA Coron

Every day since 1945, Kaiser 
Permanente has worked toward a 
mission of delivering high-quality 

health care to our members and people 
in our communities. In 2013, we invested 
nearly $630 million to help build a 
healthy Southern California. 

Our work encourages kids to eat 
healthier foods and be physically active. It 
provides training programs for health care 
workers and supports the safety net of 
community clinics, public hospitals, and 
government programs to improve access 
to and quality of patient care. We seek 
out health inequities, determine how and 
where we can best use our resources and 
work with funding partners, educational 
institutions, and a range of community 
groups to find solutions.

We focus on three broad areas of com-
munity benefit work:

• Providing access to high-quality care 
to low income, underserved people

• Creating safe, healthy communities 
and environments where people live, 
work, and play

• Developing important new medical 
knowledge and sharing it widely

Expanding access to high-quality care for 
those who need it most

Improving access to care is funda-
mental to Kaiser Permanente’s mission. 
Our goal is to ensure that people in our 
communities have a “medical home”—a 
model of primary care that is patient-cen-
tered, comprehensive, team-based, coordi-
nated, accessible, and focused on quality 
and safety.

We help thousands of low-income 
individuals and families in our emergency 
rooms, hospitals, medical offices, and 
through our participation in:

• Medi-Cal 
• Child Health Program
•  Medical Financial Assistance  

programs
Additionally, we share our knowledge 

and expertise; establish partnerships and 
collaborations; and provide grant fund-
ing, technical assistance and training. We 
work with the safety net of community 
clinics, public health systems and hospi-
tals, and other organizations to improve 
care management and quality-improve-
ment strategies in the diverse communi-
ties we serve.

Promoting Healthy Eating Active Living to 
help communities and schools thrive

Kaiser Permanente knows good health 
is easier to achieve when people are sur-
rounded by a healthy environment. That’s 
why we promote our Healthy Eating 
Active Living (HEAL) programs. Our mul-
tifaceted approach combats obesity and 
related health conditions on a long-term, 
comprehensive basis by improving access 
to healthy foods and physical activity.

Our HEAL work integrates statewide, 
regional, and local strategies to improve 
community health through policy and 
environmental changes. This integrated 
collaboration brings fresh food into 
corner stores and improves public parks 
so adults and children may have nutri-
tious diets and safe places to exercise 
and play. In late 2011, we provided a 
$6 million grant as part of our four-
year HEAL Zones initiative to improve 
the lives of residents in six Southern 
California counties, including Ventura 

County, which is part of our Woodland 
Hills Medical Center service area. Small 
neighborhoods with high rates of obe-
sity and health disparities were selected 
in each county. 

The regional Thriving Schools pro-
gram helps students, staff and teach-
ers focus on making healthy choices 
through initiatives such as improving 
school lunches and increasing opportu-
nities for physical activity.

Developing important new medical knowl-
edge and sharing resources

We conduct an extensive range of 
medical research studies annually, sup-
ported by state-of-the-art methods and 
one of the world’s largest, most compre-
hensive electronic health record systems. 
Our past research includes studies on 
cancer, epidemiology, cardiology, dia-
betes, geriatrics, childhood obesity, and 
women’s health. From this work we create 
new medical and health care knowledge, 
translate it into clinical practice, and share 
it with the world. We believe doing this 
is one of the most important ways we 
improve world health.

Our work extends to the training of 
health care professionals. For example, 
the Graduate Medical Education program 
provides training and education to medi-
cal residents in a variety of specialties. Res-
idents provide care to Kaiser Permanente 
members in ambulatory and inpatient 
settings, and work rotations at school-
based health centers, community clinics, 
and homeless shelters. These settings 
provide primary medical care services to 
low-income children and adolescents, 
the homeless, and other people without 
access to health care. We also support six 
Community Medicine Fellows each year 
to work in community health care facili-
ties to help increase the quality and effi-
ciency of care. 

Kaiser Permanente supports education, 
training, and development to increase 
the numbers of physicians, nurses, phar-
macists, physical therapists, and other 
clinicians and allied health professionals. 
Additionally, to maintain and improve 
the clinical skills of nurses, we conduct 
important studies to help enhance patient 
care and outcomes. 

Improving total health through community 
outreach

Our knowledge and resource-sharing 
also benefit families in the greater South 
Los Angeles area. Since 1967, the Watts 
Counseling and Learning Center has pro-
vided educational support and counseling 
programs to families regardless of health 
plan membership.

Doing well in school can send a student 
on a lifelong trajectory for success. The 
Educational Outreach Program provides 
education and support services, primarily 
for Latino families, in the San Gabriel Val-
ley section of Los Angeles County.

And for nearly 30 years, we’ve culti-
vated a kind of learning that doesn’t come 
from books or from sitting in a classroom. 
Educational Theatre uses music, comedy 
and drama to inspire audiences of chil-
dren, teens and adults to make healthy 
choices for themselves and their commu-
nities. The performances and workshops, 
led by professional actor-educators, address 

the most pressing health issues of the day, 
including healthy eating and active living, 
conflict management and STD prevention.

We hope you’ll visit us at community.
kp.org. We welcome you to submit your 
own stories of helping in the community to 
encourage others to be informed, inspired 
and involved, and we hope you’ll sign up for 
our newsletter by adding your email at the 
bottom of the home page so we can keep 
you up to date about how those in your 
community are creating positive change.

Angela Coron, MPH, joined Kaiser Permanente 
Southern California in 2005. Under her leader-
ship, the region’s Community Benefit program 
has significantly increased access to quality 
health care for the uninsured and underinsured 
through the organization’s Child Health Program 
and through partnerships and sharing knowledge 
with community clinics and public hospitals. 
Coron has also helped to increase the region’s 
Community Benefit investments from $238 mil-
lion in 2005 to more than $700 million.  

Creating Healthy Communities in Southern California

CorporatE CitizEnSHip & giving guidE

• Medical Financial Assistance program 
provided $114 million in care for nearly 
58,600 Kaiser Permanente members and 
non-members.

• Eligible individuals and families 
received $350 million in health services 
through Medi-Cal and similar programs.

• The Healthy Families program funded 
more than $25 million in care to more than 
88,000 children.

• We provided nearly $57 million to 
help nearly 30,000 children receive health 
care through our Kaiser Permanente Child 
Health Program.

• Awarded $11 million to support 
community health partners in grants and 
donations.

• We dedicated $7.2 million to our 
Research and Evaluation Department, 
which began 224 new research projects 
and published 315 studies.

• With an investment of $5.7 million, 

Educational Theatre was able to use the art of 
performance to empower 213,635 children 
and adults to make healthier choices via 
1,377 performances and workshops.

• We allotted nearly $35 million to 
support our Graduate Medical Education 
program to train more than 340 medical 
residents and fellows.

• $3.1 million went to our Watts 
Counseling and Learning Center to provide 
child development, mental health, and 
counseling services to 1,717 children and 
adults in South Los Angeles.

• $1 million funded our Baldwin Park 
Educational Outreach Program’s education 
and support services for 1,386 youth and 
caregivers in the east San Gabriel Valley.

• We invested $1 million for our 
summer work programs, Inroads and 
Summer Youth, to give health care work 
experience to 362 under-represented high 
school students.

Kaiser Permanente Southern California 
Community Impact in 2013
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By Carrie Burrell

a strong community is built on a 
foundation of lasting personal and 
professional relationships. A busi-

ness that prides itself on strong relation-
ships strengthens both its own position 
and the community it serves. 

Community banks, so aptly named, 
help local economies thrive. They put 
deposits back to work in their communi-
ties through loans to residents and busi-
nesses.  Given that community banks in 
and of themselves are small businesses, 
lending by local banks is truly small busi-
ness to small business.

Even though they comprise just 20 
percent of banking industry assets, com-
munity banks with less than $10 billion 
in assets make nearly 60 percent of loans 
to small businesses. For their size, com-
munity banks are prolific lenders, provid-
ing a substantial number of small business 
loans across the country, including Small 
Business Administration (SBA) loans. SBA 
loans help small businesses grow. That 
translates locally to driving job creation in 
the Santa Clarita and San Fernando Val-
leys, and building more sustainable com-
munities. Job creation not only bolsters 
the local economy, but contributes to a 
higher quality of life for residents. In turn, 
the success of small businesses fosters a 
healthy local economy. 

Community banking is based on rela-
tionships, not just transactions. Working 
to develop a deep understanding of a 
client’s business – how they operate, the 

landscape of their individual industry, 
their challenges, as well as their goals – 
not just how they’re financed and funded 
is the overall goal. As members of the very 
community served, the success of com-
munity banks within a region often coin-
cides with the success of the community. 

Social media and the emergence of 
millennials as informed consumers place 
even more importance on corporate phi-
lanthropy than with past generations. The 
growing movement to seek out businesses 
identified with causes they relate to and 
shun companies whose activities violate 
their values is increasingly apparent. 

Not only does charitable giving for a 
business develop meaningful relation-
ships within the community, but it can 
also help distinguish and reinforce a 
company’s mission and culture, as well 
as introduce it to new ideas, partners 
and innovations.

At Mission Valley Bank, people are our 
greatest asset. The bank prides itself on com-
munity involvement in charitable works 
that help individuals, along with economic 
development initiatives to attract and retain 
businesses within the region.

Mission Valley Bank’s Senior Vice Presi-
dent and Chief Business Banking Officer 
Marianne Cederlind serves as president of 
Carousel Ranch, a local nonprofit organi-
zation dedicated to helping children with 
disabilities heal through equestrian ther-
apy by creating a unique and individual-
ized program to meet each child’s specific 
needs and goals. In addition to Ceder-
lind’s personal volunteer time, Mission 

Valley Bank provides valuable financial 
support to Carousel Ranch in the form of 
sponsorships, most recently sponsoring 
the organization’s annual Heart of the 
West event. This event spotlights Carousel 
Ranch students giving them the oppor-
tunity to showcase their equestrian skills, 
and allowing community members to see 
firsthand the difference their support and 

donations make. Events and organizations 
like this demonstrate how the donation 
of resources can benefit an entire commu-
nity on so many levels. 

Mission Valley Bank Chief Execu-
tive Officer Tamara Gurney is another 
example of someone who donates time, 
talent and financial resources to a number 
of organizations. Gurney’s passion for 
building a better community runs deeper 
than banking. Her dedication allows her 
to actively contribute to the community 
on a personal level. She serves on the 

board of directors of the Santa Clarita Val-
ley Economic Development Corporation, 
Valley Economic Alliance, Boys and Girls 
Club of Santa Clarita Valley, College of 
the Canyons Foundation, BizFed and the 
YMCA of the Santa Clarita Valley Adviso-
ry Board. On a broader platform, Gurney 
is president of the California Indepen-
dent Bankers, an affiliate of the national 
organization Independent Community 
Bankers of America (ICBA). Her close 
work mentoring individuals, businesses 
and other banks provides insight into the 
needs and wants of the community, while 
building solid relationships that translate 
to a deeper level of understanding on a 
financial level.  

The Mission Valley Bank team is moti-
vated by the desire to be an integral part 
of the community we serve. Our bankers 
benefit personally and professionally from 
community involvement by developing 
lasting relationships and a better under-
standing of the needs of the community. 
A strong community thrives on personal 
relationships and Mission Valley Bank 
supports – and is honored to be supported 
by – the San Fernando and Santa Clarita 
Valley communities. 

Mission Valley Bank is a locally-owned, full 
service community business bank headquar-
tered in Sun Valley, California with branch 
offices in Valencia and Santa Clarita. Carrie 
Burrell is Vice President, Marketing Manager 
of Mission Valley Bank. She can be reached at 
(818) 394-2300. For more information visit 
www.MissionValleyBank.com.

Banking on Community relationships 
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Community banks,  
so aptly named, help  

local economies thrive. 
They put deposits back to 
work in their communities 
through loans to residents 

and businesses.

For more than 150 years, Providence 
Health & Services has built a tradi-
tion of caring for the sick, reaching 

out to our neighbors, keeping our doors 
open to the vulnerable and providing the 
quality and compassionate service that is 
our trademark. 

Gifts from individuals, businesses 
and philanthropic foundations have 
helped Providence enhance care and ser-
vices at its six Los Angeles area hospitals 
and auxiliary programs including Provi-
dence TrinityCare Hospice and Trinity 
KidsCare Hospice. 

Through the generosity of donors, 
Providence Foundations enable the 
Catholic not-for-pr ofit health care organi-
zation to keep pace with advances in tech-
nology while responding to the unique 
needs of its individual communities.

“Across Providence we are very fortu-
nate to be supported by a wide variety of 
gifts that are helping us partner to create 
healthier communities, our core strategy,” 
said Patricia Modrzejewski, chief devel-
opment officer and president of philan-
thropic foundations for Providence South-
ern California. “Donations to our hospi-
tals have provided lifesaving technology 
for heart, stroke and cancer patients and 
funded programs to help the most vulner-
able, the poorest of the poor who come to 
our Emergency Departments.”

Last year Providence Southern California 
Foundations received a total of more than  
$23 million in gifts and pledges, primarily 
from individual donors, to support Provi-

dence Holy Cross, Providence Saint Joseph 
and Providence Tarzana medical centers in 
the San Fernando Valley; Providence Little 
Company of Mary Medical Centers in Tor-
rance and San Pedro; and Providence Trini-
tyCare and Trinity KidsCare hospice. 

The newest member of the Providence 
family, Providence Saint John’s, is sup-
ported by the Saint John’s Health Center 
Foundation, which last year allocated 
more than $6.2 million of the dona-
tions it received to hospital programs, 

the building fund and cancer research at 
the hospital’s John Wayne Cancer Insti-
tute. Among the recent corporate con-
tributions to Providence Saint John’s are 
funding from Petco for the Pawsitive pet 
therapy program; Bank of America for the 
Child and Family Development Center’s 
Partnerships For Families: Birth To One 
Program; and Tervis’ and Live Nation 
Entertainment, Inc.’s contributions to the 
Margie Petersen Breast Center.

At Providence Saint Joseph, Lee and 
Chloe Ross have committed $1 million to 

support the genetics program at the Roy 
and Patricia Disney Family Cancer Center. 
Chloe Ross said her husband, a CPA, did 
well investing in oil and wanted to share 
his success. 

“Dr. (Raul) Mena saved my husband’s 
life!” Chloe Ross said of the medical direc-
tor of the Disney Cancer Center. “He’s 
been so wonderful, so giving. He’s what all 
doctors should be like. When we told him 
we wanted to make a donation he told us 
about some possibilities and we chose the 
new genetics research program.”

Earlier this month, the Providence 
Little Company of Mary Foundation held 
its bi-annual gala, a fundraiser for both 
South Bay hospitals. Sponsors donated 
almost $500,000 in cash. In addition, 
presenting sponsor American Honda 
also donated some big-ticket live auction 
items – a weekend Superbowl package in 
Phoenix for two and two floor-seat tickets 
to this month’s Justin Timberlake 20/20 
World Tour Concert at the Honda Center 
in Anaheim. Proceeds will benefit critical 
care at the San Pedro hospital and cardio-
vascular care in Torrance.

“We have an ongoing $35 million 
fund-raising campaign for our cardiovas-
cular program at Providence Little Com-
pany of Mary Medical Center Torrance, 
and it’s wonderful how the business 
community, foundations and individual 
donors have come forward to help make 
this the premier center in the South Bay,” 
said Marlene Young, senior development 
officer for the Providence Little Company 

of Mary Foundation. 
Last year, Toyota donated a van, fully 

outfitted for disabled passengers, for use by 
Trinity KidsCare pediatric hospice to help 
transport young patients and their families 
not only to doctor appointments as need-
ed, but on much needed excursions. 

Providence Tarzana Medical Center 
received a $2 million corporate donation 
to expand and enhance its pediatric ICU 
while Providence Holy Cross received 
$100,000 from the Good Hope Founda-
tion to ensure care for underserved or 
under-insured patients. 

Last year, Providence Holy Cross 
received its largest ever financial gift – a 
more than $7 million trust left by the late 
Julian and Gladys Saunders to be received 
over time. Julian Saunders established 
Saunders Ford and two self-storage ware-
houses in the northern San Fernando 
Valley. A pilot, he was a member of the 
Flying Samaritans and flew medical pro-
fessionals to Mexico to help those with no 
access to health care.

“This is a tremendously generous 
donation from a family that contributed 
so much to our community. It is being 
put to very good use to improve care for 
our patients, fulfilling the Saunders’ wish-
es,” said Bernard Klein, M.D., the Mission 
Hills hospital’s chief executive. 

Information for this article was provided by 
Providence Health & Services. For more infor-
mation, call 1-888-HEALING (432-5464) or 
go to California.providence.org

Corporate, individual donations enhance Care at  
providence health & services

Last year Providence 
Southern California 

Foundations received a 
total of more than  $23 

million in gifts and pledges.
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valley Presbyterian Hospital was 
founded in 1958 as a neighbor-
hood health care provider. Since 

we opened our doors more than 50 years 
ago, we have evolved to meet the ever-
changing needs of the San Fernando Val-
ley’s growing and diverse population. A 
vital community asset, our hospital serves 
more than 100,000 patients each year as 
one of the largest independent, nonprofit 
hospitals in the Valley region.

With strong leadership and the gener-
osity of many local individuals, founda-
tions and corporations, we have proudly 
continued our mission to improve the 
quality of health in the San Fernando 
Valley. Since the hospital’s earliest days, 
some of the Valley’s most prominent 
business leaders have served on our 
board of directors, offering the benefit 
of their business experience to chart a 
course through the changing health care 
environment. Other business leaders 
serve on committees, offer advice and 
become advocates for Valley Presbyterian 
Hospital in the community.

Join Our Corporate Circle
We consider the involvement of local 

companies to be a vital component in our 
ability to continue to serve this region. In the 
past two years, we have sharpened our focus 
on the business community by creating 
opportunities for a diverse group of business 
leaders to get to know our programs, our 
physicians and our historic campus. 

Last year, we launched the Corporate 
Circle program to offer businesses of 
every size an opportunity to support Valley 

Presbyterian Hospital and be recognized 
through membership in this select group 
of supporters. Our popular community 
leader receptions now have become the 
Corporate Circle Leadership Recep-
tions, which offer members and non-
members a chance to network, meet hos-
pital staff and volunteer leadership and be 
positioned as civic leaders committed to 
making a difference in the community.

There are two tiers of the Corpo-
rate Circle:

• Corporate Circle ($500-$4,999) 
– As part of the Corporate Circle, 
company leadership receives an invitation 
to the regular Corporate Circle receptions 
at Valley Presbyterian Hospital, and the 
company is listed on our website.

• Executive Circle ($5,000+) - In 
addition to Corporate Circle reception 
invitations and recognition on our 
website, companies in the Executive 
Circle are offered exclusive programs 
designed for businesses that focus on 
wellness programs in the workplace, estate 
planning, and other issues of interest. 
These programs may be held at their place 
of business or at the hospital.

In less than a year, our Corporate/Exec-
utive Circle membership has grown to 
more than 80 members. We are thankful 
for the support of our members, as every 
gift makes an impact.

Participate in Our Special Events 
In addition, to our Corporate Circle 

Leadership Receptions, we host two 
major fundraising events each year — our 
Annual Golf Classic and our Annual 

Celebration of Excel-
lence events.

Our Annual Golf Clas-
sic has become a widely 
anticipated success that 
promises a day of great 
golf, good food, and busi-
ness networking. In 2013 
and 2014, proceeds were 
designated toward the 
renovation of the Emer-
gency Services depart-
ment, our busiest unit 
with more than 60,000 
patient visits each year. 

Last year, we held our 
inaugural Celebration of 
Excellence dinner at the Skirball Cultural 
Center on May 1, and  had the privilege 
of recognizing one of the most respected 
business leaders in the San Fernando Valley 
— Lodwrick Cook — and paid special trib-
ute to his late wife, Carole, who was a mem-
ber of our board for many years.  Guests 
enjoyed a cocktail party, dinner and special 
entertainment from Dr. Bobby Rodriguez 
and the UCLA Latin Jazz Band.  

Save-the-date for our Second 
Annual Celebration of Excellence 
event, which will be held at Uni-
versal’s Globe Theatre on Thursday, 
May 7. The UCLA Latin Jazz Band will 
back to help us pay tribute to two new 
honorees, who will be announced soon.

Many Ways to Give
At Valley Presbyterian Hospital gifts, 

in any amount, directly support our 
patients, community programs and 

facilities, and enable us to serve our com-
munity by delivering the best possible 
health care. Individuals, foundations and 
corporations may support Valley Pres-
byterian Hospital in a variety of ways, 
including annual gifts, memorial and 
tribute gifts, multi-year pledges, match-
ing gifts, Corporate Circle, planned gifts 
through our Legacy Circle and special 
event participation and sponsorships. 
Each and every gift and relationship 
makes a difference and helps Valley Pres-
byterian Hospital to continue serving the 
diverse and growing health care needs of 
the San Fernando Valley community.

If you would like more information on the 
Corporate/Executive Circle program, upcoming 
events or other ways to become involved or give 
to Valley Presbyterian Hospital, contact Gailya 
Brown, Director of Development at (818) 902-
5137 or Gailya.Brown@valleypres.org.

our commitment, our community

Excellence in all we do 

We began as a small neighborhood provider of 
personalized medical care in 1958. Today, Valley 
Presbyterian Hospital is one of the largest full-service 
acute care facilities in the San Fernando Valley. 

Our nurses, therapists, technicians and more than 
500 physicians represent virtually every specialty. 
When specialized care is needed, VPH delivers to our 
community with these key services:

 Amputation Prevention Center
 Certified STEMI receiving center 
 Certified Stroke Center
 Emergency Department Approved for Pediatrics (EDAP) 
 Hepatobiliary and Pancreas Center
 Perinatology Clinic
 Valley Hip and Knee Institute

            
Since 1958, our legacy of personalized medical care, 
pride and respect has set us apart. Serving our community with pride and respect.

            A legacy of personalized care.
15107 Vanowen Street
Van Nuys, CA 91405 

Excellence in all we do 

valleypres.org 
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At every age,
health is the
greatest treasure.
At Partners in Care, we are engaged in leading-edge 
health care reform, with a focus on innovative programs 
delivered at home and in the community, where health 
really happens. While our efforts benefit folks of all ages, 
we have a special place in our hearts for seniors.

We educate them to take better care of themselves by 
managing chronic conditions like diabetes, hypertension
and chronic pain. We empower them after hospitalization, 
with recovery coaching and connections to services that 
minimize their chances of readmission. We protect them 
from serious falls by doing in-home assessments of 
physical safety and risks from inappropriate use of multiple 
medications. And that keeps them out of the emergency 
room and nursing homes. 

All in all, we are privileged to help optimize the health 
of more than 17,000 seniors each year.  

Any gift you make to Partners enriches 
the treasure of our community elders.  

Contact Gail: [818]837-3775 x 100 
or gpyfrom@picf.org.

To donate online, visit www.picf.org

corporate citizenship & giving guide

at an estimated $335.17 billion, total 
charitable giving from U.S. individ-
uals, corporations, foundations and 

bequests in 2013 approached the peak seen 
before the worst of the Great Recession, 
adjusted for inflation, according to research 
released recently by Giving USA Foundation 
and its research partner, the Indiana Univer-
sity Lilly Family School of Philanthropy.

When measured in current dollars, 
2013 marked the fourth straight year of 
increased giving. As reported in Giving USA 
2014: The Annual Report on Philanthropy for 
the Year 2013, total giving has increased 
22.0 percent since the official end of the 
recession in 2009 (12.3 percent when 
adjusted for inflation).

The 59th consecutive edition of Giving 
USA, the seminal annual report on charitable 
giving in America, confirms through data 
what people across the country seem to feel, 
said L. Gregg Carlson, president of Hender-
son, Nevada-based Carlson Fund Raising 
and chair of Giving USA Foundation, which 
publishes the report. “While this has been a 
particularly slow recovery, many charities are 
beginning to see the light at the end of the 
tunnel. Donors are increasingly more com-
fortable giving to the causes they care about 
and at a level in keeping with the impact 
they would like to make.”

Donations in 2013 increased 4.4 per-
cent (in current dollars) from the revised 
estimate of $320.97 billion for 2012. 
Adjusted for inflation, total giving rose 3.0 
percent over the 2012 estimate.                                                                 

Carlson added, “We are seeing clear 

gains in the total amount given by individ-
uals in the last couple of years. In fact, the 
rise in contributions by individuals between 
2011 and 2013 represents 73 percent of the 
growth in total giving during that period.”

Giving by individuals in 2013 was 
bolstered by the economic gains many 
households have experienced in the last 
two years, driven by persistent—albeit 
moderate—increases in personal income, 
personal consumption expenditures and 
personal disposable income. The Standard 
& Poor’s 500 Index (S&P 500), which 
impacts the financial outlook of wealthier 
donors more than the finances of others, 
rose significantly in 2013 over 2012 and 
likely catalyzed giving by these donors.

David H. King, CFRE, president of 
Atlanta-based consulting firm Alexander 
Haas and chair of The Giving Institute, the 
trade association that created Giving USA 
and its foundation, noted that while total 
giving in 2013 was the highest seen in the 
post-Great Recession era and individual 
giving is gaining strength, all types of 
organizations are not participating equally 
in this recovery—possibly reflecting the 
rates at which donors of different types are 
recovering financially.

“We see that giving to the arts, health, the 
environment and education has been con-
sistently rising in the last three years,” King 
said. “These types of organizations, perhaps 
with a slight exception for health, are those 
for which donors reduced their support dur-
ing the recession when they tended to give 
to organizations serving what they may have 

perceived as more urgent needs, such as food 
pantries, homeless shelters and even inter-
national relief, but as the economy recovers 
donors are restoring funding to those sectors 
in a strong way.”

According to Carlson, a 1.9 percent 
decline (in current dollars) in giving by 
corporations, which includes businesses 
of all sizes, in 2013 tempered a stronger 
increase in total giving overall. And, “with 
this decline,” Carlson said, “it makes clear 
how closely linked economic factors are to 
giving. While the S&P 500 was strong in 
2013, corporate profits slowed substantially 
compared with 2012. Corporate profits are 
directly linked with corporate giving.”  

Over the past five years, giving by corpo-
rations has risen much faster than overall 
giving, at 19.4 percent compared with 12.3 
percent (adjusted for inflation). In 2012, 
corporate giving grew rapidly at 16.9 per-
cent (in current dollars), driven by soaring 
corporate profits that year. The 2012 jump 
in corporate giving also helps explain why 
2013 corporate giving appears subdued.

Although corporate giving decreased in 
2013, the year saw considerable growth in 
very large gifts of $80 million and up from 
individuals, couples and estates.

“We witnessed a number of these very 
large gifts from households and estates, 
which may be signaling growing confidence 
among wealthy donors in making larger 
commitments,” said Gene Tempel, Ed.D., 
CFRE, founding dean of the Indiana Univer-
sity Lilly Family School of Philanthropy.

“In several examples, the resurgence of 

high-dollar capital campaigns, including 
those with billion-dollar goals at the largest 
nonprofits, suggests that the confidence 
organizations have in the giving environ-
ment is growing as well,” Tempel said.

Rising confidence and sustained 
increases in overall charitable giving raise 
the possibility that giving could recover to 
prior high levels earlier than anticipated.

“The growth in giving over the past two 
years suggests that a return to the peak level 
of total giving we saw prior to the recession 
could occur sooner rather than later, if recent 
growth rates in giving continue,” said Patrick 
M. Rooney, Ph.D., associate dean for academ-
ic affairs and research at the Indiana Univer-
sity Lilly Family School of Philanthropy.

When adjusted for inflation, 2007 dona-
tions totaled an estimated $349.50 billion.

“In recent years, our school has project-
ed that giving could take several years to 
return to pre-recession highs, based on the 
contemporary rates of growth in giving,” 
Rooney said. “This year, we are more opti-
mistic. If total giving continues to grow 
at the current inflation-adjusted, two-year 
average rate of 4.2 percent, we estimate it 
would take just one to two more years to 
reach or surpass the pre-recession peak.”

Rooney cautioned, however, that there 
are caveats to the possibility of a near-term 
recovery in total giving reaching the 2007 
level. “The instability of some areas of the 
economy, such as unemployment and 
corporate profits, as well as the volatility of 

americans gave $335.17 Billion to charity in 2013;  
total approaches pre-recession peak

Continued on page 22
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MEND

Donate Funds, Time, or Goods! MEND does not pursue government funding to operate 
its programs, and relies solely on the generosity of private donations and volunteers.

 Utilizing over  volunteers, 
MEND is committed to remaining a volunteer-driven organization with operating costs 

below 6% in which donations go directly to the needy recipients. 

Tutors
Optometrists
Pharmacists
Registered Dental Assistants
Grant Writers
Graphic Designers
Data Entry
Home Visitors
Food Delivery Volunteers
ESL Teachers
Food Pick Up Drivers

Christmas Pick Up Drivers
Clothing Pick Up Drivers
Administrative Assistants
Food Packers
Client Intake Volunteers
Part Time Receptionist
Warehouse Assistants
Clothing Sorter
Clothing Customer Service 
Clerks
Clothing Warehouse Assistants

With Dignity and Respect, Powered by Volunteers, MEND’s Mission is to Break the Bonds of Poverty 
by Providing Basic Human Needs and a Pathway to Self-Reliance.

Holiday Basket Program
Donate new gifts for kids (ages 10-14), new blankets, food

Volunteer opportunities:

1 0 6 4 1  S A N  F E R N A N D O  R O A D ,  P A C O I M A ,  C A  9 1 3 3 1  •  8 1 8 . 8 9 7 . 2 4 4 3  •  w w w . m e n d p o v e r t y . o r g

The San Fernando Valley’s largest, multi-service poverty relief organization

MEND – Meet Each Need with Dignity

the S&P 500, could weaken overall gains in 
giving in the future,” he said.
Topline Considerations from Giving USA 2014 
about Donors:

• The single largest contributor to the 
increase in total charitable giving in 2013, 
over 2012, was an increase of $9.69 billion 
in giving by individuals (in current dollars).

• Giving increased for three of the four 
sources of giving. Only giving by corpora-
tions declined slightly in 2013, the result 
of the slow rate of growth in pre-tax corpo-
rate profits in 2013, at 3.4 percent.

• Total giving was given a lift by sev-
eral very large gifts made by individuals, 
couples and estates in 2013.

• In 2013, giving by foundations 
increased an estimated 5.7 percent (4.2 per-
cent adjusted for inflation) and giving by 
bequest increased an estimated 8.7 percent 
(7.2 percent adjusted for inflation), accord-
ing to Giving USA. Giving by foundations 
has increased for the last three years (adjust-
ed for inflation), generally reflecting increas-
es in assets and the increased confidence 
of grant makers concerning their financial 
recovery. (Data for giving by foundations 
are provided by the Foundation Center.)

A Closer Look at the Data:
• Giving by individuals increased 4.2 

percent (2.7 percent adjusted for inflation) 
from the revised estimate of $230.91 bil-
lion in 2012.

• Giving by corporations decreased 1.9 
percent (-3.2 percent adjusted for inflation) 
from the revised estimate of $18.22 billion 
in 2012.

• Giving by foundations increased 5.7 per-
cent (4.2 percent adjusted for inflation) from 

the revised estimate of $46.34 billion in 2012.
• Giving by bequest increased 8.7 percent 

(7.2 percent adjusted for inflation) from the 
revised estimate of $25.50 billion in 2012.
Topline Considerations from Giving USA 2014 
about Charities:

• Most subsectors (types) of charities 
saw increases in giving in 2013 compared 
with 2012.

• Five subsectors have reached or sur-
passed their all-time-high giving levels (in 
inflation adjusted dollars) since the reces-
sion officially ended in mid-2009: educa-
tion, human services, health, foundations 
and environment/animals.

• Giving to foundations, which tends 
to be volatile from year to year due to the 
very large gifts foundations receive, fell 
15.5 percent in 2013.

• Giving to international affairs has 
become more volatile in recent years and 
showed a decline of 6.7 percent, which 
could be attributable partially to lower over-
all corporate support for charities in 2013.

Other factors affecting giving to inter-
national affairs may have included lower 
levels of support to U.S.-based nonprofits 
providing international disaster relief. Some 
donors are choosing to give directly to over-
seas organizations working in that arena.

Una Osili, Ph.D., director of research at 
the Indiana University Lilly Family School 
of Philanthropy, noted that many chari-
table subsectors are enjoying the return 
of giving at levels seen prior to the Great 
Recession. “Giving to education, health, 
and environmental and animal welfare 
organizations, in particular, have shown 
robust giving patterns in recent years.”

More specifically, Osili said that “people 
are giving to education, including higher 
education and K-12 institutions at record 

levels, across the board. Also, campaigns that 
appeal to different generations are doing very 
well. We have seen sustained levels in giving 
to health in support of hospitals, medical 
research and even health policy initiatives, as 
well as a growing number of gifts in support 
of environmental protection.

“Arts, culture, and humanities organi-
zations, too, are seeing strong results as 
donors appear to be attempting to make 
up for the loss in funding to these organi-
zations during the recession years.”

A Closer Look at the Data:
• Giving to religion was flat (-0.2 per-

cent) between 2012 and 2013, with an 
estimated $105.53 billion in contributions. 
Inflation-adjusted giving to the religion 
subsector declined 1.6 percent.

• Giving to education is estimated to 
have increased 8.9 percent between 2012 
and 2013, to $52.07 billion. Adjusted for 
inflation, giving to education organizations 
increased 7.4 percent.

• Giving to human services increased by 
an estimated 2.2 percent in 2013, totaling

• $41.51 billion. Adjusted for inflation, 
giving to human services organizations 
increased by 0.7 percent.

• Giving to foundations is estimated to 
have declined by 15.5 percent in 2013, to 
$35.74 billion. Adjusted for inflation, giv-
ing to foundations declined 16.7 percent.

• Giving to health organizations is esti-
mated to have increased 6.0 percent between 
2012  and 2013 (an increase of 4.5 percent, 
adjusted for inflation), to $31.86 billion.

• Giving to public-society benefit orga-
nizations increased by an estimated 8.5 
percent between 2012 and 2013, to $23.89 
billion. Adjusted for inflation, giving to 
public-society  benefit organizations grew 

7.0 percent.
• Giving to arts, culture, and humani-

ties is estimated to have increased 7.8 
percent between 2012 and 2013, to $16.66 
billion. Adjusted for inflation, giving to 
the arts, culture, and humanities subsector 
increased 6.3 percent.

• Giving to international affairs is 
estimated to be $14.93 billion in 2013, a 
decrease of 6.7 percent from 2012. Adjusted 
for inflation, giving to international affairs 
organizations declined by 8.0 percent.

• Giving to environmental and ani-
mal organizations is estimated to have 
increased 7.5 percent between 2012 and 
2013, to $9.72 billion. Adjusted for infla-
tion, donations to the environment/ani-
mals subsector increased 6.0 percent.

• Giving to individuals is estimated 
to have risen 1.4 percent between 2012 
and 2013, to $3.7 billion. The bulk of 
these donations are in-kind gifts of 
medications to patients in need, made 
through the Patient Assistance Programs 
of pharmaceutical companies’ operating 
foundations.

Unallocated giving was negative $0.44 
billion in 2013. This amount can be con-
sidered as the difference between giving 
by source and by use in any particular 
year. This amount includes the difference 
between itemized deductions by individu-
als (and households) carried over from 
previous years. The tax year in which a gift 
is claimed by the donor (carried over) and 
the year when the recipient organization 
reports it as revenue (the year in which it is 
received) may be different.

Information for this article was provided by the 
Giving USA Foundation. For more information, 
visit givingusa.org.

Continued from page 21
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weSPARK Cancer  
Support Center 
13520 Ventura Blvd., Sherman Oaks, CA 91423
(818) 906-3022 • www.wespark.org

Non-Profit Overview

MiSSiON
weSPARK is a special healing environment 
dedicated to enhancing the quality of life for 
cancer patients, their families and friends. 
weSPARK provides free support groups and a 
host of other therapeutic and holistic programs 
designed to heal the mind, body, and spirit of all 
those whose lives have been affected by cancer.
2015 gOAlS
weSPARK serves over 2,000 individuals 
annually whose lives have been affected by 
cancer. Our goals are to expand our programs so 
that we can offer more services to more people, 
particularly our Spanish-language programs.
yeAR eStAbliShed/hiStORy
weSPARK was founded in 2001 by Wendie 
Jo Sperber, an actress, mother, and breast 
cancer warrior. weSPARK was created based 
on Wendie’s dream to open a cancer support 
center in a welcoming, home-like setting, where 
those affected by cancer could be enriched 
mind, body, and spirit. 
SeRviCe AReA
weSPARK is located in Sherman Oaks and 
serves individuals throughout the San Fernando 
Valley and the Greater Los Angeles area. 

fuNdRAiSiNg eveNtS
weSPARK hosts a variety of fundraising events 
throughout the year, including a poker tournament, 
a golf tournament, a comedy show, and a Run/
Walk. The 2015 Poker Tournament will be March 
29th at the Sportsmen’s Lodge – join us!
vOluNteeR OPPORtuNitieS
weSPARK offers many volunteer opportunities 
and is happy to match volunteers to their 
areas of skill and interest. Opportunities range 
from event planning committees to office 
administration and more. If you are interested 
in volunteering with us, please contact Carlin at 
carlin@wespark.org or 818-906-3022.
giviNg OPPORtuNitieS
weSPARK is a 501(c)3 non-profit organization, 
and all donations are tax-deductible. 
Our recurring donation program, naming 
opportunities, Torchbearer program are 
available to those who wish to make donations. 
Your donations help weSPARK keep all of our 
critical services and programs free of charge 
to those who need it most. Donating online is 
easy at wespark.org/donate. For additional 
information, contact Marlene at marlene@
wespark.org or (818) 906-3022.

Safe Passage
(DBA) Women Crowned In Glory, Inc.
P.O. Box 40034, Studio City, CA 91406
(818) 232-7476 • (818) 387-8426 
www.safepassagelives.org

Non-Profit Overview

MiSSiON
WCIG-Safe Passage is a unique non-profit organization 
focused on saving the lives of women and their children 
by breaking the vicious cycle of domestic violence. 
We compassionately transform their lives by providing 
hope, opportunity, pride and empowerment to victims 
while giving them stability, self-confidence and the life 
tools to develop a deep personal love for themselves, in 
turn, the courage to give back to others.
fOuNded/hiStORy
In the year 2000, Trish Steele founded a non-profit 
called Women Crowned In Glory, Inc. She drew upon 
her own past experience with domestic violence, 
overcoming all forms of abuse, hearing loss, and 
hopelessness with the help of many experts who gave 
their time and services to transform her life. The Safe 
Passage program has a 95% proven track record of 
helping survivors of domestic violence find their way 
to a stable job, new home, and healthy relationships 
with others. More than 1700 women and children 
have come for support, as we receive approximately 
60 calls per month from survivors. This organization 
has received recognition certificates from President 
Obama, past Mayor Villaraigosa, City Controller Ron 
Galperin, Wendy Greuel, Councilman Dennis Zine and 
Sheriff John Scott. Safe Passage has been featured 
on television news with CBS2/KCAL9, Fox and NBC4. 
Today CBS2 still air the PSA to bring awareness of the 
extraordinary services that Safe Passage provides.

fuNdRAiSiNg eveNtS
Annual Gala at the Montage Hotel hosted by Pat 
Harvey, CBS2 News Anchor in May 2015. 
“Courageous Women and Men Who Make a 
Difference”, are honored with a precious award. 
October is “Domestic Violence Awareness Month”. 
Every October we do an outreach or fundraiser to 
bring awareness to domestic violence.
vOluNteeR OPPORtuNitieS
Volunteering Services such as:
Life Skills- Resume Writing, Interview Skills, Financial 
Planning, Computer Skills and Self-Confident 
workshops. Host a speaking engagement and or 
workout training. 
Beauty Consultants and Wardrobe Stylist to do 
makeovers on the women. 
Host a Fundraiser at your home or business 
giviNg OPPORtuNitieS
Tributes, one time or recurring monthly donations 
can be made on Safe Passage website at http://
safepassagelives.org/product/make-a-donation/
Planned giving through wills and trust by contacting 
our Board Member Janet Campos. 
Sponsorships for upcoming events contact Trish 
Steele at trish@safepassagelives.org or (818) 232-
7476. Or click www.safepassagelives.org to review 
our sponsors listed at the end of the page.  
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Serving Individuals, 
Victims of Domestic 
Violence and Abuse 
for over 14 years!
10 Million children a year are exposed to domestic 
 violence. Help us stop the cycle in their lives.

sa fepassage l i ves .org    818-232-7476

“weSPARK is a place of warmth, inspiration, creativity and support. 
� ey have wonderful programs designed with heart and soul. It is a place 

of health and all things that enrich my life!”     - John M. 

Our Free Services Include: 
Support Groups Monthly Workshops
Group Classes One-on-One Sessions

SUPPORT + PREVENTION + ACCEPTANCE + RECOVERY + KNOWLEDGE

www.wespark.org

we
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To learn more about your ROI

www.valleycommunityhealthcare.org

A Healthier Community is a Great Investment                                                           

2014 Corporate Partners

IMPACT the Valley!  Get Real ROI for
your charitable tax deductible contribution

What’s Your ROI?

 24,000 low-income men, women & 
    children remain healthy & productive 

 260 jobs at 3 health center sites
 Healthcare Workforce Training
 A full year of community exposure

    for your charitable contribution

This is what Valley Community Healthcare 
gives you for your investment:

Paul Davis & Alberta Bellisario Insurance Services Polenzani Benefits & Insurance Services∙

RGEB Employee Benefits San Fernando Valley Business Journal Wells Fargo∙∙

The Afriat Consulting Group Inc. Keyes AutomotiveHamer ToyotaCommunity Bank∙ ∙∙

contact Judi Rose:  818.301.6321/jrose@vchcare.org

corporate citizenship & giving guide

Mission 
The mission of Valley Community Healthcare, 
a private, non-profit 501(c)(3) agency, is to 
enhance the well-being of the community 
by providing high quality, culturally sensitive 
primary medical care and related healthcare 
services to those in need, regardless of their 
ability to pay. 

year established/history
Established in 1970, Valley Community 
Healthcare has grown from a tiny storefront 
counseling center to a multi-site network of 
neighborhood community health centers 
that achieve our mission by providing 
a comprehensive array of medical care 
programs and health services through 
our main site, 2 school-based clinics, and 
health education in the schools and in the 
community. In 2013 we provided 88,000 
patient visits to almost 22,000 patients, 
while reaching another 57,000 people 
through our community outreach programs.  
We are experiencing significant growth in 
2014, which will continue throughout the 
next year.

service area
San Fernando Valley

2015 goals
In January 2015, VCH is opening its second full-
service community health center in North Hills.

volunteer opportunities
Medical professionals, project management, 
event and project implementation. 

giving opportunities
Corporate Partners Program – A full year 
of significant community exposure for 
your company for one annual gift.  Your 
Company name on newsletters, website, 
event materials, signage in buildings and at 
community events, and more.  Contact Judi 
Rose (818) 301-6321/jrose@vchcare.org

General giving to support VCH programs and 
services is always welcome.  Gifts can also 
be aligned with particular programs: HIV/
AIDS, women’s health, pediatrics, diabetes 
treatment, vision, etc. 

fundraising events
VIP Grand Opening of New Health Center 1st 
Quarter 2015

Casino Night TBD – 2nd Quarter 2015 

coMMunity achieveMents
1. Purchased Current 45,000 square foot 
headquarters – 2002 - 

2. VCH Teen Clinic Program chosen as 
the Teen Pregnancy Prevention model by 
California Wellness Foundation and United 
Nations Youth Empower Summit.

3.  Between 2003 and 2009, opened 7 new 
programs: Comprehensive Teen Services, 

Prenatal, dental, pediatrics, school-based 
clinic at Kennedy High School, Integrated 
Behavioral health.  

Senator Boxer Health Champion Award 
2004, SFV BJ Best Financially Managed 
Non-Profit 2004, VICA Excellence in Business 
– Non-Profit 2003,  SJVBJ Leadership Team 
2009

non-profit overview

valley community healthcare 
6801 Coldwater Canyon Ave., North Hollywood, CA 91605

(818) 301-6321   • www.valleycommuntyhealthcare.org

board of directors

carlos e. garcia, Chair

Marilyn amis, Md, Chair Elect

victor berrellez, Vice Chair

fabio vasco, cpa, Treasurer

harriet M. rolnick, Jd, Emeritus

liz Milan, Secretary

shari flaugher, At Large

alain berger

shashi bhatia

george e. crosby

larry fletcher

estaban Martinez

Kim pretti

Mark l. Williams
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Child Development Institute  
6340 Variel Avenue, Suite A, Woodland Hills, CA 91367
(818) 888-4559 • www.cdikids.org

Non-Profit Overview

MIssION
At Child Development Institute (CDI) our 
mission is to help all children reach their full 
potential by supporting the relationships and 
environments that shape early development.
servICe area
San Fernando Valley and surrounding areas.
Year establIsheD/hIstOrY
Child Development Institute was founded in 
1995 by Joan Maltese, PhD, and a small group 
of mental health professionals. CDI’s aim was 
to address the lack of holistic early childhood 
development and intervention services available 
in the San Fernando Valley. When such services 
were available at all, they were provided in 
isolation, with little attention to a child’s overall 
support system (family, caregivers and teachers).  
Services were not integrating the child and 
family’s emotional well being and were primarily 
focused on deficits.  CDI professionals began 
training in Stanley Greenspan’s DIR/Floortime 
model which integrates child development with 
mental health to support a holistic approach 
to the successful developmental growth of the 
whole being.  CDI thoughtfully designed and 
implemented a relationship based intervention 
program incorporating professionals from various 
fields of expertise to provide meaningful and 
effective services to children and their families.

2015 gOals
CDI is looking to increase their network of 
community partners and supporters throughout 
the San Fernando Valley.  Investing in early 
childhood education and intervention has the 
greatest return on investment and CDI’s excellent 
programs are already supported by Providence 
Hospital, CSUN, Northridge Hospital, and Child 
Care Resource Center and many more.
fuNDraIsINg eveNts
CDI’s 20th Anniversary Gala- March 21, 2014, 
Hilton Woodland Hills 
COMMuNItY aChIeveMeNts
•  LA Conservancy Award for Adaptive Reuse of 

Community Space (2014)
•  General Mills – 1 of 50 National Champions 

for Healthy Kids (2014)
•  CSUN Dept. of Consumer Sciences 

– Community Partner of the Year (2014)
•  Non-Profit of the Year- Canoga Park/West 

Hills Chamber of Commerce (2013)
•  Volunteer Partner of the Year- Tierra Del Sol 

Foundation (2013)
•  Megan G Cooper Leadership Award to Dr. 

Joan Maltese-Executive Service Corps (2013)

Penny lane Centers 
15305 Rayen Street, North Hills, CA 91343
(818) 892-3423 • www.pennylane.org

Non-Profit Overview

MIssION

Penny Lane’s mission is to foster hopes and 
dreams by empowering children, youth, and 
families to reach their highest potential.
servICe area

Penny Lane serves the most underserved and 
disadvantaged children from throughout Los 
Angeles County including Lancaster, Palmdale, 
North Hills, San Fernando, Pacoima, North 
Hollywood, and Commerce.
Year establIsheD/hIstOrY

Founded in 1969 as a group home for teenage 
girls, Penny Lane has since grown into one of 
the largest social service providers in Southern 
California. 
2015 gOals

Penny Lane Centers provides integrated 
services such as residential care, foster care & 
adoption, transitional housing for emancipated 
foster youth, affordable permanent housing, 
mental health, family preservation, intensive 
treatment foster care and wraparound services. 
Our objective is to help high disadvantaged 
and under-served children, youth and families 
achieve their highest levels of functioning, self-
reliance and autonomy.

gIvINg OPPOrtuNItIes
•  In-kind Donations of gently used clothes, 

furniture, books or other items for our youth 
and families.

•  Corporate Matching
•  Tribute Donation
•  Donate your Car
•  Be A Santa
•  Holiday Toy Drive
vOluNteer OPPOrtuNItIes
Mentor Program 
Special Event Volunteers
COMMuNItY aChIeveMeNts
In early 2013, Penny Lane Centers acquired 
the Dubnoff Center for Child Development and 
Educational Therapy facility and quickly expanded 
programming to meet the community’s need for 
more comprehensive outpatient and school-
based mental health services.  
    That year, Penny Lane partnered with First5 
Los Angeles to provide supportive housing in 
the Antelope Valley to families with children 
ages 0-5 who are at risk of being homeless.  
    Later in the year, Penny Lane Centers 
was accredited by The Joint Commission, a 
recognized nationwide as a symbol of quality 
that reflects an organization’s commitment to 
meeting certain performance standards. 
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Do you have concerns 
about your child?

CDI focuses on the development of the whole child, 
providing relationship-based early intervention and 
therapeutic services to children and their families.

Intervention Services
•  Assessment and Evaluation
•  Speech and Language Therapy 
•  Occupational Therapy and 

Sensory Integration
•  Feeding Therapy
•  Developmental Support Services
•  Child and Family Mental 

Health Services 

Groups
•  Social Skills (Under 3 and 3-5 yrs old)
•  Building Buddies (4-6 yrs old)
•  Friendship Detectives (6-8 yrs old)
•  Toddler& Me Class (2-3 yrs old)
•  Handwriting Groups (4-7 yrs old)
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15725 Parthenia St. 
North Hills, CA 91343 

{p} 818.894.9301 
{f}  818.894.7801 

www.newhorizons-sfv.org 

Since 1954 
we’ve been 
working with 
business  
community 
partners to  
provide a 
brighter  
future to the 
individuals we 
serve! 

Call (818) 241-8040 to learn more 
or visit www.cfverdugos.org 

A 501 (C) (3) public charity 

Create a charitable fund that puts 
your resources to great use locally for 

causes you care most about.

New Horizons 
Serving Individuals with Special Needs 
15725 Parthenia Street, North Hills, CA 91343
(818) 894-9301 • www.newhorizons-sfv.org

Non-Profit Overview

MissiON
New Horizons empowers individuals with 
special needs to fulfill their dreams. Through 
partnerships, community education, and 
advocacy, we create a brighter future in which our 
clients are accepted by, participate in, and add 
value to the community.
vOluNteer OPPOrtuNities
New Horizons maintains a robust volunteer 
program, accepting applicants interested 
in working with staff as well as with clients.  
For more information contact New Horizons 
Development Coordinator Shade Mokuolu at 
818-221-0651 or  
smokuolu@newhorizons-sfv.org.
giviNg OPPOrtuNities
As a 501c3 New Horizons is eligible to receive 
tax-deductible donations.  In 2015 we will 
be expounding on our naming opportunity 
campaign for many of our on campus 
facilities, while introducing a major gift giving 
campaign.  To learn more about this or to make 
a donation, please visit our website at www.
newhorizons-sfv.org or call the Development 
& Community Relations Department at (818) 
894-9301, ext. 329.

service area
New Horizons serves individuals in the San 
Fernando and Santa Clarita Valleys and 
throughout the Greater Los Angeles area. 
2015 gOals
New Horizons is an award winning non-profit 
organization founded in 1954 by a handful of 
families living in the San Fernando Valley.  Today 
it is one of the oldest, largest and most diverse 
agencies of its kind, annually serving more than 
1000 individuals with autism, Asperger’s, Down 
syndrome, cerebral palsy, epilepsy, brain injury, 
and other intellectual and physical disabilities.  
In 2015 New Horizons will hold two very special  
fundraising events. On April 18, 2015 the agency 
will hold an exciting Gala themed “New Horizons’ 
Havana Nights!” at the Calamigos Equestrian 
Center in Burbank. Then on June 27, 2015, it 
will present its 2nd Annual Benefit Concert at 
Glendale’s historic Alex Theatre.  In addition to the 
year’s festivities, plans are to continue focusing 
on the agency’s current programs and services 
while providing fresh new opportunities such as 
expanding the residential program, travel training, 
respite care service, and providing a mobile day 
program for its clients to support them in leading 
more independent, productive and fulfilled lives.

community Foundation  
of the verdugos 
111 East Broadway, Suite 200, Glendale, CA 91205
(818) 241-8040 • www.cfverdugos.org

Non-Profit Overview

MissiON
The Community Foundation of the Verdugos’ 
Mission Statement is to build enduring resources 
for the benefit of people in the Verdugo area … 
for good, for ever. Through donor advised funds, 
individuals or businesses can support community 
needs today and in perpetuity. 
2015 gOals
The Community Foundation of the Verdugos 
will be coming upon its 60th year of service in 
2016.  Tremendous growth has occurred over 
the years, but there is still much to do in order to 
educate potential donors on how they can help 
their favorite causes through the establishment 
of a fund, with a donation of any size, or through 
an estate gift.  As the Foundation’s assets grow, 
there is more funding available to give back 
as grants to the community’s nonprofits which 
continue to address ever-growing needs. 
vOluNteer OPPOrtuNities
Volunteer opportunities are limited, however, 
interested persons may contact the Foundation 
about skills they may wish to share.  Current 
volunteer opportunities entail assisting with 
mailings or special events.

service area

The Community Foundation of the Verdugos 
serves the cities and communities of Burbank, 
Glendale, La Canada Flintridge, La Crescenta, 
Montrose, and Verdugo City with limited 
outreach into East San Fernando Valley, 
Tujunga, Eagle Rock, and Atwater Village. 

cOMMuNity acHieveMeNts

For almost 60 years, the Community 
Foundation of the Verdugos has provided 
millions of dollars of support to area nonprofits 
to help make a better community for all.  The 
Foundation has helped donors – whether they 
are individuals or businesses – to fulfill their 
own philanthropic goals and to benefit those 
causes that are most important to them. The 
Foundation is currently leading the Glendale-
Burbank DNA Justice Initiative which will help 
to make a safer community for those not only 
living and working in the Verdugo area, but for 
those in the greater Southern California area.  
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